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GROCERY  WORLD 


New  Pennsylvania  Food  Regulations 

Dissected 

-  I 

In  Only  Few  Respects  Do  They  Change  Pennsylvania  Status  of 
Food  Adulteration.  Candy  Men  Have  Lemon.  Status  of 
Preservatives  Unchanged  from  Old  Law.  The  Question  of 
Retailer’s  Guarantee. 


Still  Insists  That  He  Can’t  Get  Good 
Groceries  in  the  South 

Purchasing  Agent  for  Panama  Canal  Groceries,  Answering 
Protests  of  Southern  Jobbers,  Says  Groceries  Bought  in 
New  Orleans  Were  in  Part  Unfit  for  Food.  Has  to  Go  to 
New  York  to  Get  Good  Goods,  He  Says. 


A  more  careful  study  of  the 
new  food  regulations  issued  by 
the  Pennsylvania  Dairy  and  Food 
Department  several  days  ago,  and 
published  in  the  last  issue,  shows 
that  in  very  few  points  do  they 
alter  the  legal  status  of  food  adul¬ 
teration  in  the  State  of  Pennsyl¬ 
vania. 

Take  the  regulations  one  by 
one : — 

Coal-tar  dyes,  particularly  those 
which  are  admitted  by  every  body 
to  be  injurious,  were  illegal  under 
the  old  Pennsylvania  law,  and  in 
fact  are  illegal  under  any  food  law 
the  writer  has  ever  inspected. 
Hence  the  present  regulations 
making  them  illegal  is  simply  in 
accord  with  the  former  status. 

The  ruling  that  benzoate  of 
soda  used  in  connection  with 'coal- 
tar  dyes  will  be  regarded  as  an 
adulteration  makes  no  change  in 
the  status,  as  the  presence  of  the 
dye  would  have  made  such  a  com¬ 
bination  illegal  under  the  old  law. 
Under  the  old  law  the  legality  of 
benzoate  of  soda  alone  was  never 
clearly  established,  and  under  the 
new  Federal  food  law  its  legality 
has  never  been  established.  So 
that  when  the  new  rules  leave 
open  the  question  whether  ben¬ 
zoate  of  soda  is  legally  permissi¬ 
ble  alone,  they  simply,  restate  the 
condition  that  existed  before. 

Rule  2,  regarding  the  use  of 
boric  acid,  salicylic  acid  and  sul¬ 
phites,  or  any  poisonous  preserva¬ 
tive  or  coloring  matter,  introduces 
no  new  condition,  since  all  these 
substances  were  proscribed  under 
the  old  law. 

Rule  4,  stating  that  spices  con¬ 
taining  foreign  matter  will  be  con¬ 
sidered  adulterated,  is  of  course 
obvious,  as  spices  containing  for¬ 
eign  substances  have  always  been 
deemed  adulterated. 

That  part  of  Rule  5  covering  ice 
cream  is  particularly  liberal,  since 
it  prescribes  only  12  per  cent,  of 
butter  fat,  as  against  the  Federal 
Government’s  14  per  cent.,  and 
permits  the  use  of  eggs  and  gela¬ 
tine,  which  the  Federal  standard 
does  not. 


The  candy  men  do  not  like  Rule 
6,  which  forbids  the  use  of  mineral 
substances  in  confectionery, 
whether  poisonous  or  not.  Coal- 
tar  dyes  are  mineral  substances, 
so  that  even  the  admittedly  harm¬ 
less  ones  may  not  be  used.  This 
restricts  the  confectioners  to  the 
use  of  vegetable  dyes,  which  are 
nowhere  near  as  satisfactory  as 
coal-tar  colors. 

Rule  7,  as  to  misbranding,  is 
practically  a  summary  of  the 
Federal  rules  and  regulations.  It 
prescribes  a  form  for  the  princi¬ 
pal  label,  in  which  it  goes  beyond 
its  legal  rights,  as  does  the  Fed¬ 
eral  regulation  along  the  same 
line.  Neither  the  Federal  nor  the 
State  authorities  have  the  right 
to  interfere  with  a  label  that 
does  not  misrepresent,  and  the 
user  of  such  a  label  has  the  right 
to  put  on  it  exactly  what  he 
likes. 

The  other  regulations  under 
Rule  7,  as  to  misbranding,  simply 
condemn  and  warn  against  condi¬ 
tions  which  were  illegal  before. 
Notably  the  use  of  the  word 
“compound”  on  mixed  foods  and 
the  use  of  descriptive  names 
which  shall  not  misrepresent  the 
character  of  the  goods. 

The  regulation  regarding  the 
labeling  of  prepared  mustard  with 
the  names  of  all  the  ingredients 
and  the  percentage  of  mustard  is 
new  in  Pennsylvania.  Query: 
does  this  not  offend  against  every 
man’s  inviolate  right  to  hold  his 
formula  secret? 

Under  the  same  rule,  imitation 
or  adulterated  flavoring  extracts 
must  not  trade  as  the  genuine, 
which  they  could  not  do  under  the 
old  law. 

The  regulations  regarding  the 
form  of  guaranty  to  be  demanded 
by  the  retailer  were  discussed  in 
the  last  issue.  As  stated,  the  re¬ 
tailer  who  already  holds  a  guaran¬ 
tee  of  purity  under  the  Federal 
food  law  need  not  secure  another 
under  the  State  law.  The  depart¬ 
ment  will  accept  his  Federal  guar¬ 
antee  as  credentials  of  immunity 
under  the  State  law. 


Special  correspondence  of  “Grocery  World.” 

New  Orleans,  La., 

June  26,  1907. 

Several  weeks  ago  a  communi¬ 
cation  published  by  the  “Grocery 
World”  from  this  point  stated 
that  the  wholesale  grocers  of  New 
Orleans  and  other  Southern 
points  were  deeply  incensed  over 
a  statement  which  the  New  Or¬ 
leans  “Picayune”  had  published 
from  Henry  Burnett,  purchasing 
agent  for  the  food  supplies  used  in 
prosecuting  the  work  of  the 
Panama  Canal.  In  this  statement 
Mr.  Burnett  was  quoted  as  hav¬ 
ing  said  in  substance  that  he 
could  not  get  decent  groceries 
from  the  Southern  jobbers,  but 
was  compelled  to  go  to  New  York 
for  them.  Naturally  this  greatly 
aroused  the  jobbers  of  this  sec¬ 
tion  and  a  large  party  of  them 
went  to  Panama  to  make  things 
hot  for  Mr.  Burnett. 

In  the  party  that  sailed  from 
New  Orleans  were  twenty-two 
men  from  New  Orleans,  one  from 
Shrev'eport,  six  from  Alabama, 
three  from  Mississippi  and  one 
from  Indiana.  Every  line  of  busi¬ 
ness  directly  interested  in  the 
trade  of  the  isthmus  was  repre¬ 
sented.  The  grocers  of  New  Or¬ 
leans  were  represented  by  George 
P.  Thompson,  first  vice-president 
of  the  Southern  Wholesale  Gro¬ 
cers’  Association  and  first  vice- 
president  of  the  New  Orleans 
Wholesale  Grocers’  Association ; 
Max  Schwabacher,  Paul  E.  Mary, 
George  Camors,  J.  B.  Carnal,  A. 
Dumser,  D.  Gradwohl  and  Victor 
Burthe,  and  J.  A.  Van  Hoose,  of 
Birmingham,  president  of  the 
Southern  Wholesale  Grocers’  As¬ 
sociation,  was  also  in  the  party. 

Immediately  upon  the  commit¬ 
tee’s  arrival  a  letter  was  handed 
to  them  from  Burnett,  which  re¬ 
iterated  all  his  charges  against  the 
quality  of  New  Orleans  groceries 
and  gave  specifications.  The 
letter  was  as  follows: — 

Gentlemen  : — An  interview  given 
by  me  to  the  representative  of  the 
New  Orleans  “Picayune”  on  Feb¬ 
ruary  12th,  and  which  was  published 
in  that  paper  on  February  23d,  hav¬ 


ing  been  given  considerable  promi¬ 
nence  by  the  New  Orleans  press,  by 
members  of  your  association  and  by 
merchants,  and  it  having  also  been 
announced  by  the  press  that  your 
party  contains  representatives  spe¬ 
cially  delegated  to  refute  the  state¬ 
ments  which  I  have  made,  I  have 
the  honor  to  invite  the  members  ofr 
your  party,  singly  or  in  a  body,  to 
visit  the  commissary  store  of  the 
Panama  Railroad  Co.,  at  their  con¬ 
venience,  where  I  am  prepared  to 
substantiate  with  samples  of  goods 
received  from  New  Orleans  every 
statement  which  I  have  made  re¬ 
garding  the  quality  of  those  goods, 
and  the  seeming  inability  of  New 
Orleans  merchants  to  purvey  to  this 
market. 

For  your  information,  and  as 
bearing  upon  the  question,  I  beg  to 
inform  you  that  on  February  4th, 
eight  days  before  the  date  of  this 
interview,  a  trial  order  was  placed 
by  the  purchasing  department  of  the 
Panama  Railroad  Co.  with  various 
New  Orleans  merchants  with  a  view 
to  ascertaining  if  suitable  service 
could  be  obtained  in  that  market. 
These  trial  orders  were  to  be  made 
in  two  shipments,  the  first  to  leave 
New  Orleans  on  February  16th  and 
the  second  on  March  2d.  The 
names  of  the  merchants  to  whom  or¬ 
ders  were  given  on  the  basis  of  their 
bids  and  the  approximate  value  of 
the  orders  are  as  follows : — 


Woodward,  Wight  &  Co . $780 

A.  Adler  &  Co.,  Limited . .  232 

Albert  Mackie  Grocer  Co .  91 

FI.  T.  Cottam  &  Co . .  513 


Not  a  single  one  of  these  firms, 
with  the  possible  exception  of  H.  T. 
Cottam  &  Co.,  made  shipment  of  the 
goods  in  the  quantities  and  descrip¬ 
tion  of  packages  called  for  in  the 
award.  The  latter  firm  made  ship¬ 
ment  of  cream  of  wheat  in  ordinary 
domestic  pasteboard  packages.  My 
requisition  called  for  the  same  in 
sealed  tins,  but  I  am  not  prepared  to 
say  that  the  omission  was  not  the 
fault  of  our  purchasing  department. 

On  March  1st  the  Albert  Mackie 
Grocer  Co.  notified  our  purchasing 
agent  in  writing  that  the  company 
1  was  unable  to  deliver  its  second  in¬ 
stallment  of  the  order,  for  the  rea¬ 
son  that  although  when  its  bid  was 
put  in  on  these  goods,  they  had  been 
in  stock,  they  were  now  out  of  stock, 
and  could  not,  therefore,  fill  the  or¬ 
der.  The  installment  in  question 
consisted  of  thirty  or  forty  cases  of 
string  beans,  one  case  pumpkin  and 
three  cases  peaches. 

On  an  order  calling  for  shipment 
of  fifty  barrels  and  thirty  half-bar¬ 
rels  of  flour,  Woodward,  Wight  & 
Co.  shipped  sixty-five  full  barrels, 
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paying  no  attention  to  our  specifica¬ 
tion  that  a  portion  should  be  shipped 
in  half-barrels. 

A.  Adler  &  Co.  substituted  for 
Heinz  catsup,  in  pint  bottles,  the 
same  brand  of  catsup  in  what  is 
known  as  a  small  octagon  bottle, 
containing  much  less  than  the  nom¬ 
inal  pint. 

Your  attention  is  respectfully 
called  to  the  list  of  canned  goods 
appended  hereto,  samples  of  which 
will  be  cheerfully  opened  at  the 
commissary  store  for  inspection  by 
your  party.  The  majority  of  these 
goods  we  still  have  on  hand,  for  the 
reason  that  the  quality  is  so  poor 
that  they  are  not  saleable  in  this 
market. 

Your  attention  is  also  called  to  the 
fact  that  practically  all  of  these 
goods  are  packed  either  in  New 
York  or  San  Francisco  territory,  in¬ 
stead  of  New  Orleans  territory,  and 
that  they  can  undoubtedly  be  im¬ 
ported  by  us  cheaper  from  one  of 
the  two  first  mentioned  ports. 

In  view  of  the  inability  of  four  of 
your  representative  merchants  to 
correctly  fill  with  suitable  and  stand¬ 
ard  goods  during  a  period  of  over 
three  weeks  orders  aggregating 
slightly  over  $1,600  in  value,  you  are 
requested  to  suggest  some  practical 
method  by  which  purchase  of  a  por¬ 
tion  of  our  supplies,  the  monthly  im¬ 
portation  of  which  amount  to  about 
$120,000,  can  be  satisfactorily  ac¬ 
complished  in  such  a  market  as  New' 
Orleans. 

I  am  respectfully, 

Henry  Burnett. 

Attached  to  Mr.  Burnett’s  let¬ 
ter  was  the  following  “partial 
list  of  goods  received  from  New 
Orleans  which  are  unsuitable  for 
this  market” : — 


Lard — From  H.  T.  Cottam  &  Co. 
Unstiffened  and  put  up  for  domestic 
trade  in  unsealed  tins  not  suitable 
for  tropics. 

Catsup — From  A.  Adler  &  Co. 
Bottles  not  pints  as  specified  in  bid 
and  award,  and  not  put  up  for  ex¬ 
port  with  corks  and  screw  tops. 

Peaches — From  Albert  Mackie 
Grocer  Co.  Very  inferior  “Pie 
Peaches”  in  rusty  tins  used  to  fill 
order  for  preserved  peaches. 

Mince  Meat — From  H.  T.  Cottam 
&  Co.  Nominal  weight  two-pound 
tins,  quality  very  poor,  contents 
weigh  twenty  ounces,  or  five  ounces 
less  than  standard  two-pound  tins 
sold  in  New  York. 

Strawberries — From  A.  Adler  & 
Co.  Tin  contains  thirteen  ounces 
water  and  five  ounces  of  pale  straw¬ 
berry  mush.  Absolutely  unfit  for 
consumption. 

Succotash — From  A.  Adler  &  Co. 

A  large  number  of  tins  were  bulged 
and  fermenting  when  received,  evi¬ 
dently  old  stock. 

Sifted  Peas — From  H.  T.  Cottam 
&  Co.  Very  inferior  quality. 

Stringless  Beans  —  From  Albert 
Mackie  Grocer  Co.  Nominal  two- 
pound  cans.  Very  inferior  quality, 
cans  only  three-quarters  full,  con¬ 
taining  ten  ounces  water,  eight 
ounces  beans. 

So  far  as  can  be  learned,  the 
New  Orleans  jobbers  were  unable 
to  answer  these  charges,  but  claim 
to  have  won  a  victory  through 
the  fact  that  from  now  on  the  gro¬ 
ceries  for  the  isthmus  will  be  pur- 
rhased  through  the  Commissary 
Department  of  the  United  States 
Army. 

R.  K.  T. 


Wholesale  Grocers  Discuss  Trade  Topics 

Summarized  Report  of  the  National  Wholesale  Grocers’  Asso¬ 
ciation,  President  in  Annual  Address  Contends  That  the 
Jobber  Is  Indispensable  to  the  Manufacturer.  Committees 
on  Discounts,  Guarantee  of  Purity  and  Free  Soap  Deals. 
Secretary  Green,  of  the  National  Retailers’  Association,  Says 
Jobbers  Are  Partly  Responsible  for  Antagonism  Between 
Jobbers  and  Retailers.  Pure  Food  Law  Situation. 


The  National  Wholesale  Gro¬ 
cers’  Association  held  its  annual 
convention  in  Chicago  on 
Wednesday,  Thursday  and  Fri¬ 
day  of  the  past  week,  June  26,  27 
and  28.  Delegates  were  present 
from  thirty-two  States  and  the 
entire  session  was  enthusiastic. 
A  detailed  report  of  this  conven¬ 
tion  is  impracticable,  but  the 
“Grocery  World”  has  prepared  a 
comprehensive  summary  of  the 
proceedings  from  a  mass  of  mat¬ 
ter  sent  by  a  correspondent.  This 
summary  contains  all  the  salient 
points  of  the  session  interesting 
to  the  retailer. 

The  annual  report  of  Alfred  H. 
Beckmann,  secretary  of  the 
Wholesale  Grocers’  Association, 
showed  the  strength  of  the  or¬ 
ganization.  He  said  in  part: — 


The  National  Wholesale  Grocers’ 
Association  of  the  United  States 
was  organized  in  the  city  of  Buffalo, 
N.  Y.,  on  the  6th  of  June,  1906,  with 
123  members.  At  this  writing  we 
have  490  members,  distributed  in 
thirty-two  States,  as  folfdws : — 


Alabama  .  1 

Arkansas  .  4 

California  .  20 

Colorado  .  11 

Connecticut  .  14 

Delaware  . .  1 

Illinois  . 49 

Indiana  . <. .  16 

Indian  Territory  .  3 

Iowa  .  29 

Kansas  . 20 

Kentucky  .  6 

Louisiana  .  5 

Maine  .  9 

Massachusetts  .  35 

Michigan  .  13 

Minnesota  .  19 

Missouri  .  37 

Nebraska  .  12 

New  Hampshire  .  7 

New  Jersey .  4 

New  York  .  60 

North  Dakota  .  1 

Ohio  .  20 

Oklahoma  Territory  .  3 


PURITY 

DELICACY 

STRBNGTH 


We  have  become  interested  in  Ceylon 
Tea,  whose  supremacy  is  fully  acknowl¬ 
edged  by  everyone  who  knows  the  sub¬ 
ject.  We  believe  in  the^e  teas  so 
thoroughly  that  from  now  on  we  will 
make  a  specialtv  of  them. 

We  will  put  up  under  our  own  label 
Ceylon  Teas,  both  black  and  green 
(uncolored),  in  their  purest  state  and 
in  their  highest  grade. 

The  fact  that  they  will  be  under  the 
“Scott”  label  sufficiently  assures  that 
the  teas  will  be  of  the  finest  flavor, 
having  both  delicacy  and  strength. 

Within  the  last  few  years  much  effort 
has  been  expended  in  educating  the  tea 
dealer  and  the  tea  user  to  the  use  of 
high-grade  Ceylon  Teas.  This  rapidly- 
increasing  class  will  find  something  to 
exactly  suit  them  in  our  brands. 

We  want  to  impress  upon  the  trade 
the  fact  that  once  a  customer  tries 
Ceylon  Teas  no  other  will  suit. 

When  ordering  tea  consult 

JOHN  SCOTT  &  COMPANY 

INCORPORATED 

Wholesale  Grocers 

N.  E.  Cor.  American  and  Diamond  Sts. 

PHILADELPHIA,  PA. 
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Oregon  .  5 

Pennsylvania  .  5° 

Rhode  Island  .  4 

Vermont .  5 

Washington  .  9 

West  Virginia  .  8 

Wisconsin  .  9 


The  above  membership  represents 
about  85  per  cent,  of  the  distribu¬ 
tion  of  manufactured  articles  in  the 
territory  covered,  and  indicates  also 
that  the  “objects”  of  this' association 
are  appreciated  by  wholesale  gro¬ 
cers,  as  there  has  been  little  so-called 
.  missionary  work  done  to  influence 
memberships. 

President  Judson,  in  his  annual 
address,  contended  that  the  job¬ 
ber  is  the  only  legitimate  distribu¬ 
ting  medium  for  the  manufac¬ 
turer.  This  portion  of  his  address 
was  as  follows  : — 

We  are  the  medium  through  which 
the  manufacturer  should  distribute 
his  product  and  under  present  condi¬ 
tions  we  are  indispensable  to  him. 
The  wise  thing  for  us  to  do  is  to 
so  direct  our  business  policy  as  to 
render  Unnecessary  the  creation  of 
other  channels  for  the  distribution 
of  manufactured  commodities.  We 
will  thereby  accentuate  our  necessity 
to  the  manufacturer,  and  be  in  a  po¬ 
sition  to  stand  up  like  men  on  the 
dignity  of  our  usefulness  and  im¬ 
portance  for  just  and  equitable 
treatment.  The  sooner  the  manu¬ 
facturer  recognizes  his  limitations 
on  the  one  hand,  and  we  recognize 
the  necessity  for  sustained  and  self- 
sufficient  effort  by  ourselves  on  the 
other,  the  sooner  will  mutually  satis¬ 
factory  relations  be  established  and 
maintained.  I  doubt  not  that  the 
manufacturer  often  wonders  that  we 


voluntarily  handle  his  product  at  so 
small  a  margin  of  profit,  and  even 
refrain  in  some  cases  from  main¬ 
taining  the  profit  specifically  pro¬ 
vided  for  us  by  the  manufacturer's 
selling  policies. 

We  should  also  exercise  a  large 
measure  of  charity  in  our  dealings 
with  the  retailer.  He  has  his  trou¬ 
bles  and  annoyances  which  must  not 
be  overlooked.  The  demand  for 
ever  quicker  service,  smaller  and 
more  attractive  packages,  new  and 
diversified  commodities,  compounds 
and  preparations,  is  a  matter  in 
which  we  should  be  leaders  and  not 
followers.  By  anticipating  these  va¬ 
ried  wants  of  our  customers  our 
originality  and  usefulness  are  em¬ 
phasized  and  our  trade  prestige  en¬ 
hanced  and  perpetuated,  and  the 
hard  labor  required  in  achieving 
these  results  is  only  the  reasonable 
price  that  we  must  expect  to  pay 
for  the  exalted  position  that  we 
occupy  in  the  commercial  economy 
of  the  nation. 

The  reports  of  the  committees 
on  various  trade  topics  were 
especially  interesting.  Major 
Samuel  Mahon,  of  Ottumwa, 
Iowa,  chairman  of  the  Committee 
on  Soaps,  presented  the  report  of 
his  committee  as  follows: — 

The  Soap  Committee  concluded 
that  it  was  wise  to  wait  after  the 
opening  of  the  current  year  till 
there  had  been  effected  a  better  or¬ 
ganization  and  consolidation  of  the 
association.  Accordingly,  the  chair¬ 
man  called  his  committee  in  Chi¬ 
cago  on  March  12th.  The  question 
of  the  abolition  of  free  deals  by 
manufacturers  was  discussed  and 
urged  by  all  those  present  upon  Mr. 


French.  He  steadfastly  refused  to 
entertain  the  proposition,  however, 
and  the  meeting  adjourned  without 
visible  result.  The  chairman,  how¬ 
ever,  believes  that  the  strength  of 
the  national  organization  was  im¬ 
pressed  upon  Mr.  French  and  may 
bear  fruit  in  the  future.  The  other 
two  propositions  of  the  committee 
that  the  manufacturers  distribute 
their  product  through  the  jobbers 
and  also  that  the  manufacturers  in¬ 
sist  that  their  specialty  men  obtain  a 
1  ist  for  their  goods  were  freely  con¬ 
ceded  by  Mr.  French. 

Your  committee  find  a  general 
opposition  among  the  soap  manu¬ 
facturers  to  the  abolition  of  free 
deals.  Your  committee  believes  that 
were  the  enforcement  of  the  rule 
made  required  of  manufacturers  to 
elect  whether  they  will  distribute 
their  product  through  the  jobber  or 
direct  to  the  retailer  and  the  insist¬ 
ence  that  manufacturers’  specialty 
salesmen  be  compelled  to  obtain  list, 
that  a  great  reformation  over  the 
present  methods  would  be  accomu 
plished.  We  believe  that  the  time 
for  enforcing  this  rule  should  not 
be  postponed  later  than  this  meet¬ 
ing.  Insistence  on  the  last  rule, 
however,  implies  that  the  jobber 
should  observe  the  same  rule. 

S.  B.  Steele,  chairman  of  the 
Committee  on  Uniform  Dis¬ 
counts,  rendered  its  report  sub¬ 
stantially  as  follows: — 

The  subject  of  discount  is  of  vast 
and  vital  importance  to  every  whole¬ 
sale  grocer  in  the  United  States. 
The  term  “discount”  while  common 
is  misunderstood.  A  “cash  dis¬ 
count”  as  used  in  connection  with 
business  is  “an  allowance  made  on 
an  account  for  advancing  money 
upon  a  bill  not  due.” 


This  committee  found  that  a  great 
many  of  our  members  make  a  prac¬ 
tice  of  deducting  discount  to  which 
they  have  no  right,  either  morally  or 
legally.  As  an  illustration,  if  a  bill 
of  goods  is  bought  on  60  days’  time, 
or  2  per  cent,  for  cash  in  10  days, 
the  terms  mean  that  if  the  buyer 
has  the  money  in  the  seller’s  hands 
in  10  days,  the  seller  agrees  to  allow 
2  per  cent,  for  the  use  of  the  money 
for  50  days,  or  the  unexpired  time. 
When  the  money  is  not  in  the 
hands  of  the  seller  within  the  speci¬ 
fied  to  days,  the  buyer  has  no  right 
to  deduct  the  cash  discount.  It  is 
neither  fair  nor  honorable.  Your 
committee  has  been  shown  that  the 
abuse  is  more  general  than  would  be 
supposed.  If  the  Discount  Commit¬ 
tee  is  to  be  successful  along  the 
lines  of  improving  discount  condi¬ 
tions,  the  wholesale  grocers  of  the 
country  must  do  their  part  in  see¬ 
ing  that  the  terms  of  payment  are 
lived  up  to. 

The  field  which  the  committee  had 
to  work  is  very  fertile  and  will 
amply  repay  the  members  for  any 
loyalty  and  assistance  they  show  the 
committee.  The  committee  reported 
that  it  had  been  unable  to  accom¬ 
plish  all  it  wished  to,  but  submitted 
a  long  and  influential  list  of  con¬ 
cerns  which  had  agreed  to  allow 
members  of  the  organization  dis¬ 
counts. 

W.  B.  Timms,  chairman  of  the 
Committee  on  Pure  Food  Guar¬ 
anty,  submitted  a  report.  He  said 
his  committee,  which  had  been 
appointed  at  Buffalo  February 
12th,  had  remained  in  practically 
continuous  session  on  February 
13th  and  14th,  and  finally,  ‘‘after 


IF  YOU  WOULD  LIKE  TO  TAKE  A  VACATION  THIS  SUMMER 
Without  Drawing  on  Your  Savings  to  Pay  Expenses,  Buy  From  Our  Offerings  on 
This  Page  and  You  Will  Make  Enough  Money  to  Do  the  Trick 


Horseshoe  Salmon,  1  lb.  tall  cans,  4  dozen . per  doz.,  $1.27)4 

Not  more  than  10  cases  to  any  one  buyer. 

Fancy  California  Lima  Beans,  bags  about  80  lbs . per  lb.,  .06X 

Paris  Corn  (limited  quantities  onlyff2  dozen  .  .  .  .  . . per  doz.,  1.30 

Roger’s  Fancy  4  Crown  Ondara  Layer  Valencia  Raisins,  28-lb.  boxes . per  lb.,  IOX 

California  Layer  Valencia  Raisins,  28-lb.  boxes,  single  boxes . per  lb.,  08X 

5  or  10-box  lots . per  lb.,  08)4 

Schumacher’s  Farina,  2  dozen . per  case,  1.00 

Schumacher’s  A  vena,  barrels  . per  bbl.,  5.35 

Schumacher’s  Avena,  90-lb.  bags  ()4  barrel) . per  bag,  2.65 

Oneida  Rolled  Oats,  finest  quality,  barrels . per  bbl.,  5.10 

90-lb.  bags  ( !4  barrel) . per  bag,  2.52)4 

45  gallon  1200s  Pickles,  finest  quality  and  full  count . per  bbl.,  9.00 

45  gallon  1000s  Pickles,  finest  quality  and  full  count . per  bbl.,  8.50 

New  No.  1  Shore  Mackerel,  110s  to  115s  count . per  bbl.,  14.00 

New  No.  2  Shore  Mackerel,  200s  to  220s  count  . . per  bbl.,  14  50 

New  Irish  Mackerel,  excellent  color,  about  360  to  390  fish . •  • . .  •  •  per  bbl.,  15.00 

These  are  better  quality  new  mackerel  than  we  have  seen  for  years,  and  these  prices  are  now  on  a  very  advantageous  basis,  and 
we  believe  they  will  be  higher.  Note  and  compare  them  carefully. 

Hermit  Brand  Peas  (soaked),  No.  2  size  cans,  2  dozen . per  doz.,  .47)4 

5  or  10-case  lots . per  doz.,  .45 

Babbitt's  Potash,  4  dozen . per  doz.,  .77)4 

Babbitt’s  Potash,  2  dozen . per  doz.,  .80 

In  quantities  to  suit  from  our  stock,  f.  o.  b.  cars  Philadelphia.  NO  FREE  DELIVERY  in  any  quantity. 

Codington’s  Wax  Strings,  100  strings  in  a  box,  10  boxes  in  a  case,  single  cases . per  case,  1.37)4 

5  or  10-case  lots . per  case,  1.35 

Red  Bells  Brand  Fancy  New  York  State  Sugar  Beets,  Xs,  very  fine  quality  blood  red,  No.  3  size,  Sanitary 

cans,  single  cases,  2  dozen . per  doz.,  1.02)4 

6  or  10-case  lots . P©r  doz.,  1.00 


These  Prices  for  This  Week  Only — July  1st  to  6th,  inclusive 

WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  SfSiTEr-  Phila.,  Pa. 
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numerous  meetings  and  discus¬ 
sions  with  the  committee  ap¬ 
pointed  by  the  Canned  Goods 
Packers’  convention  to  confer 
with  us  we  agreed  upon  a  form 
of  guaranty  which  was  reported 
to  the  Canned  Goods  Packers’ 
convention  in  open  session  and 
adopted  by  them  by  a  unanimous 
vote.  A  copy  of  this  guaranty  is 
attached  : — 

The  guaranty  has  been  used  very 
generally  between  canned  goods 
packers  and  wholesale  grocers.  It 
has  been  formally  adopted  by  a  num¬ 
ber  of  the  Canned  Goods  Packers’ 
Associations,  including  the  Balti¬ 
more  Canned  Goods  Exchange. 

The  committee  have  but  two  sug¬ 
gestions  to  make  in  connection  with 
this  guaranty : — 

hirst,  that  it  be  used  universally 
by  the  members  of  the  National 
Wholesale  Grocers’  Association,  and 

Second,  that  the  clause  under  the 
head  of  “Buyer’s  Labels,”  reading, 

“Whereas,  the  -  of -  has 

filed  his  guaranty  to  protect  pur¬ 
chasers  of  food  products  with  the 
Secretary  of  Agriculture  at  Wash¬ 
ington  and  the  same  has  been  reg¬ 
istered  under  serial  number  - ” 

be  stricken  from  the  guaranty  as 
unnecessary  and  in  many  cases  caus¬ 
ing  confusion  to  one  or  the  other 
parties  of  the  guaranty  ;  when  all  of 
the  packers  have  filed  their  guaran¬ 
ties  in  Washington  and  procured 
serial  numbers  this  clause  will  be  a 
pioper  part  of  the  guaranty,  but 
until  such  time  it  is  a  cause  of  con¬ 
fusion  and  unnecessary  correspond¬ 
ence  and  discussion ;  as  it  has  no  im¬ 
portant  bearing  on  the  guaranty  it 
can  be  omitted  without  impairing 
its  value.  I  am  confident  there  will 
be  no  objection  on  the  part  of  the 
packers  to  this  omission. 


Secretary  John  A.  Green,  of  the 
National  Retail  Grocers’  Associa 
tion,  made  a  stirring  address,  in 
which  he  deprecated  the  antago 
nism  which  to  some  extent  ex¬ 
isted  between  jobbers  and  retail 
ers,  and  contended  that  for  a  part 
of  this,  at  least,  the  jobber  was 
responsible.  Mr.  Green  said: 

The  wholesalers  should  endeavor 
to  prevent  the  sale  of  goods  in 
wrong  places  and  at  cut  rates.  If 
wholesalers  extend  credit,  the  re¬ 
tailers  ask  that  it  be  extended  in 
such  a  way  that  it  will  not  be  used 
as  a  means  of  cutting  prides  and 
demoralizing  trade. 

That  there  is  a  feeling  of  antag¬ 
onism  we  have  ample  proof.  In 
some  of  our  large  cities  we  find  that 
it  has  been  impossible,  through  a 
misunderstanding,  no  doubt,  to  con¬ 
trol  the  situation  as  it  probably 
ought  to  be,  and  that  one  or  the 
other  of  the  different  factions  have 
been  compelled  to  utterly  discard 
the  jobbers  and  go  direct  to  the 
manufacturers.  I  am  not  here  to 
say  how  these  matters  should  be 
straightened  out,  but  to  call  your  at¬ 
tention  to  the  fact  that  some  means 
may  be  thought  out  during  this  con¬ 
vention  whereby  a  better  under¬ 
standing  can  be  brought  about. 

It  is  but  recently  that  in  one  of 
our  large  cities  one  of  the  wholesale 
houses  has  bought  up  a  large  num¬ 
ber  of  stores.  Another  instance  has 
come  to  my  notice  where  a  whole¬ 
saler  had  gone  into  a  number  of 
small  towns  and  bought  up  a  store 
in  each  of  them. 

You  probably  know  these  facts  as 
well  as  I,  and  yet  I  feel  that  it  is  my 
duty  to  bring  them  before  your 
notice,  so  that  if  you  are  not  cogni¬ 
zant  of  the  facts,  that  you  might 
know  and  give  the  matter  some  con¬ 
sideration  at  your  convenience. 


COPY  OF  THE  GROCERS’  FOOD  GUARANTY. 

The  copy  of  the  food  guaranty 
follows : — 

national  wholesale  grocers’  asso¬ 
ciation  OF  THE  UNITED  STATES. 
FOOD  GUARANTY. 

Packers’  Label. 

I  (we),  the  undersigned,  do  here¬ 
by  guarantee  that  the  articles  of 
,  food  or  drugs  manufactured,  packed 
distributed  or  sold  by  me  (us)  are 
not  adulterated  or  misbranded  with¬ 
in  the  meaning  of  the  Food  and 
;•  Drugs  Act,  June  30,  1906. 


....  ,  Buyers’  Label. 

When  buyers’  labels  are  used,  the 
following  contract  shall  be  made  a 
part  of  the  guaranty : — 

Whereas,  The _ _ of . 

has  filed  his  guaranty  to  protect 
purchasers  of  food  products  with  the 
Secretary  of  Agriculture  at  Wash¬ 
ington,  and  the  same  has  been  regis¬ 
tered  under  serial  number  . . . .  • 

It  Is  Hereby  Agreed,  In  con¬ 
sideration  thereof,  between 

(buyer)  and  .  (seller j '  that 

whenever  buyer  shall  furnish  his 
own  labels  and  direct  seller  to  attach 
the  same,  then  and  in  that  event  said 
buyer)  agrees  to  assume 
all  liability  and  save  the  seller  harm- 
ess  from  any  damage,  responsibility 
or  expense  arising  out  of  any  ille¬ 
gality  of  form  of  such  label,  result¬ 
ing  in  misbranding  under  the  pro¬ 
visions  of  the  Food  and  Drugs  Act 
of  June  30,  1906. 

Provided,  However,  That  this  con¬ 
tract  shall  not  be  construed  so  as  to 
release  the  seller  from  any  of  the 
obligations  arising  from  the  wrong¬ 
ful  use  by  the  seller  of  buyers’  labels, 
which  are  legal  in  form,  thereby  re¬ 
sulting  m  misbranding. 


At  Thursday’s  session  Mr.  F. 
W.  Hannahs,  of  New  York, 
offered  a  plan  for  financing  the  or¬ 
ganization  on  a  basis  of  a  sliding 
scale  of  membership  fees  and  of 
raising  for  the  work  of  the  asso¬ 
ciation  a  fund  of  $30,000.  The 
committee  proposed  that  firms  en¬ 
rolled  as  members  and  rated  at 
less  than  $50,000  pay  a  fee  of  $10 
annually,  those  rated  at  from  $50,- 
000  to  $100,000  pay  $20,  those 
from  $100,000  to  $200,000  a  fee  of 
$40,  those  from  $200,000  to  $300,- 
000  a  fee  of  $100,  and  those  over 
$300,000  a  fee  of  $150.  This  was 
evidently  a  suggestion  of  im¬ 
mense  satisfaction  and  of  markec 
equity,  and  some  of  the  largest 
concerns  represented  spoke  en 
thusiastically  of  it.  One  of  them, 
however,  proposecKthat  a  higher 
class  be  established,  comprising 
firms  rated  at  $500,000  or  over, 
and  some  of  those  affected  there¬ 
by  made  speeches  favoring  even 
that.  I  he  convention  voted  to 
make  the  grades  as  proposed, 
with  the  two  amended  higfh 
grades  added. 

Particular  interest  attached  to 
a  paper  delivered  on  Thursday  on 

(Continued  on  page  18.) 


A  or  THE? 

Sometimes  you  hear  people  say  :  “  Oh,  yes,  I  know  Brown.  He’s  a 
grocer  in  our  neighborhood.” 

Then  again,  you  hear ’em  say:  “Why,  of  course  I  know  Smith. 
He  s  the  grocer  up  our  way. 

WHICH  ARE  YOU? 


THE  AMERICAN  SLICING  MACHINE 

will  make  people  talk  about  your  store  and  its  progressiveness. 

The  meats  cut  upon  it— appetizing,  uniform  slices  in  any  thickness 
from  one-forty-eighth  of  an  inch  up-will  make  people  buy  at  your  store. 
The  saving  of,  waste  and  greater  number  of  slices  will  put  more  profit 

into  your  cash  drawer  on  each  sale. 

The  proof  is  yours  for  the  asking. 

American  Slicing  Machine  Co. 

54-58  Fifth  Avenue,  Chicago 


BEILS  SEASONING 

has  always  been  one  of  the 
speediest  selling  specialties  a 
grocer  handled.  One  thing — 
it  has  such  a  tremendous  field. 
Every  family  in  the  land  uses 
dressing  for  roast  meat  and 
poultry. 

Sometimes — if  she  doesn’t 
know  or  hasn’t  tried  Bell’s 
Seasoning  —  the  housewife 
makes  her  own  seasoning.  Very  often  it  is 
good,  but  many,  many  times  she  doesn’t 
hit  it,  and  then  the  palate  protests. 

Bell’s  Seasoning  never  varies,  and  be¬ 
cause  it  is  made  on  a  famous  recipe  it  always 
exceeds  in  deliciousness  the  best  efforts  of 
the  housewife. 

You’ll  never  stop  selling  this  if  you 
once  begin. 

The  William  G.  Bell  Company,  Boston,  Mass. 
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Not  the  Profit. 


In  advertising  a  special  brand 
of  package  coffee  last  Monday, 
Gimbel  Bros., 
the  only  Phila¬ 
delphia  depart 
ment  store  sell 
ing  groceries,  close  with  the  fol 
lowing : — 

The  profit  on  the  coffee  isn’t  what 
we’re  after,  but  it’s  another  way  to 
prove  the  excellence  of  the  grocery 
service. 

— Chestnut-street  Annex. 

Oh,  no,  these  arch  hypocrites 
“aren't  after  the  profit’’ — certainly 
not !  All  who  know  the  Gimbels 
know  they  are  simply  in  business 
for  the  beneficent  pleasure  of 
doing  good ! 


they  produce,  they  have  asked  for 
their  products  far  more  than 
they  were  worth,  and  in  many 
cases  far  more  than  the  public 
were  willing  to  pay.  That  is  the 
foolishness  of  it— the  California 
growers  have  repeatedly  put  pro¬ 
hibitive  prices  on  their  goods. 
Take  olives.  There  was  no  de¬ 
mand  for  California  olives  in  the 
East.  People  were  perfectly  satis¬ 
fied  with  imported  olives.  Yet 
the  California  growers  asked  the 
public  to  do  something  which 
they  had  not  the  slightest  incli¬ 
nation  to  do,  and  to  pay  exorbi¬ 
tantly  for  the  privilege.  Natu¬ 
rally  they  refused  to  do  it,  and  as 
a  result  there  is  no  business  to 
speak  of  in  California  olives.  Had 
the  price  been  fair — the  experi¬ 
ment  made  easy,  so  to  speak — the 
Californians  would  unquestion¬ 
ably  be  selling  ten  times  the  num¬ 
ber  of  olives  they  are  to-day. 

Still,  the  California  producers 
have  never  waked  up  to  the  logic 
of  this,  and  it»seems  too  much  to 
expect  simple  common  sense  from 
them. 


"After  Hour*.” 


The  description  published  else 
where  of  the  way  in  which  the 
California  raisin 

The  California  growers  have 
Grower’s  Way.  opened  the  door 

to  the  importa¬ 
tion  of  several  hundred  thousand 
boxes  of  foreign  raisins  is  simply 
in  line  with  many  previous 
charges  of  the  same  sort.  The 
California  fruit  growers  have  al 
ways  been  too  greedy  and  prob¬ 
ably  always  will  be,  as  no  lesson 
seems  sharp  enough  to  convince 
them  that  their  selfishness  is 
standing  in  their  own  light. 

Nobody  has  been  more  spoiled 
by  the  tariff  than  the  California 
fruit  growers.  Protected  by  a 
high  import  tax  on  everything 


There  is  no  curbing  the  greedy 
merchant.  He  can  circumvent  al 
efforts  at  early 
closing  or  Sun¬ 
day  closing  or 
limited  prices,  no 
matter  how  closely  hedged  about 
they  may  be  with  restrictions. 
Read  the  following  item  from  an 
English  contemporary : — 

On  the  door  of  a  certain  shop  in 
Wales,  writes  “The  Grocery  World’ 
man  in  the  “Principality,”  there  is  a 
notice  giving  the  hours  of  opening 
and  closing.  At  the  end  of  the  no¬ 
tice,  however,  appears  the  following : 
No  objection  to 
serving  customers 
after  Business  Hours. 

The  poor  grocer  who  perpe¬ 
trated  this  isn’t  wholly  responsi¬ 
ble — he  simply  can’t  help  himself. 
To  let  a  cent’s  worth  of  trade 
escape  would  seem  to  him  a  crime 
against  himself  which  would  keep 
him  awake  for  nights. 


"  Imitations.” 


A  large  number  of  the  leading 
weekly  and  monthly  publications 
of  the  country,  in 
a  wholly  praise¬ 
worthy  effort  to 
combat  what 
they  refer  to  as  the  “substitution 
evil,’’  have  been  concertedly  pub 
fishing  in  recent  issues  the  follow 
ing  matter : — 

"just  as  good”  is  not  the  genuine. 

Genuineness  is  the  basis  of  hon¬ 
esty;  it  is  the  very  spirit  of  honesty; 
it  is  the  finished  product  of  honesty. 


That  which  is  not  genuine,  yet 
wears  the  stamp  and  signet  of  genu¬ 
ineness,  is  flatly  dishonest.  Our 
whole  social  fabric  is  built  upon 
this  truth,  and  yet  a  large  part  of 
present-day  society  gives  itself  up 
to  imitating  and  imitations.  Expert 
chemists  and  artificers  devote  their 
experience  and  skill  to  devising 
substitutions  for  the  real  thing. 
Scientists,  artificers  and  merchants 
of  every  sort  spend  more  time  reck¬ 
oning  with  the  imitation  than  it 
would  take  them  to  solve  the  prob¬ 
lems  involved  in  making  and  mar¬ 
keting  the  real. 

Take  one  flagrant  instance :  A 
business  concern  spends  untold  en¬ 
ergy  and  capital  in  building  up  the 
sale  of  an  article.  They  advertise  it 
broadcast,  and,  by  dint  of  energy 
and  square  dealing,  succeed  in  gain¬ 
ing  the  confidence  of  the  public, 
giving  a  good  article  at  a  fair  price 
and  making  their  trade-mark  stand 
for  honesty  and  quality.  Imme¬ 
diately  the  imitator  appears — and  the 
general  public  buys  the  imitation, 
instead  of  using  that  careful  dis¬ 
crimination  which  a  tried  friend  has 
a  right  to  expect. 

This  thing  is  attacking  the  moral 
fibre  of  our  people,  for  the  “substi¬ 
tution  evil”  enters  every  avenue  of 
life.  There  is  need  for  a  strong 
voice  crying  in  the  modern  wilder¬ 
ness,  demanding  that,  whether  in 
the  magazine  advertisement  or  in 
phases  of  personal  life,  the  genuine 
he  permitted  to  stand  upon  its  own 
hardly-won  pedestal  until  displaced 
by  something  better. 

This  sounds  quite  plausible  and 
impressive,  but  what  is  meant  by 
“imitation”?  In  the  light  of  the 
above  it  might  mean  two  things; 
1,  a  product  aimed  to  deliberately 
steal  the  capital  of  another — alike 
in  name  or  in  label ;  or,  2,  simply 
another  product  encouraged  by 
the  success  of  the  first  to  go  after 
a  share  of  the  market.  Naturally 
there  is  no  defense  for  the  first 
form  of  imitation,  yet  the  little 
sermon  above  reproduced  is  so 
broadly  framed  as  to  include  both. 
In  that  it  is  wrong,  for  the  second 
form  of  “imitation”  is  not  only 
justifiable,  but  a  sorely  needed 
form  of  competition.  Is  a  manu¬ 
facturer  to  have  a  perpetual 
monopoly  of  the  chocolate  market 
simply  because  he  introduces  the 
first  brand  of  chocolate?  For  if 
there  are  never  to  be  “imitations” 
in  the  sfecond  sense,  the  result 
will  be  monopoly  as  tight  as  any 
ever  perpetrated. 


Finances  of  National  Retailers’ 
Association. 


Comfortable  Surplus  Above  Debts. 
Begging  Over.  New  England  Re¬ 
tailers  Organize  Against  Mail  Order 
Schemes. 

Special  correspondence  of  "Grocery  World.” 

Gleveland,  Ohio,  June  28,  I9°7- 
During  the  last  two  years  there 
has  not  been  any  appeal  made  to 
the  retailers  for  funds  for  support 
of  the  National  Retail  Grocers’ 


Association  other  than  the  per 
capita. 

The  year  1905  we  promised  to 
run  the  association  on  the  funds  of 
the  retailers,  and  when  an  appeal 
was  made  there  came  into  this 
office  scores  of  letters  bringing 
dollar  after  dollar  to  the  amount 
of  nearly  $900,  and  L.  J.  Callanan, 
of  New  York,  sent  $25,  with  the 
understanding  that  if  we  con¬ 
tinued  the  same  policy,  he  would 
continue  to  give  the  same  amount 
yearly. 

This  same  feeling  and  determi¬ 
nation  exists  to-day  as  then. 

Our  debts  amount  to  less  than 
$500  (with  the  exception  of  sal¬ 
ary  for  the  secretary,  which  must 
not  be  taken  into  account),  while 
the  treasurer’s  report  of  June  1st 
shows  $842  in  the  treasury. 

It  can  be  truthfully  said  that  at 
no  time  in  the  history  of  the  Na¬ 
tional  Association  has  there  been 
so  much  good  effort  put  forth  as 
now,  and  the  results  are  satisfac¬ 
tory. 

*  *  * 

Pursuant  to  the  call  issued  by 
Elisha  Winter,  who  has  been  or¬ 
ganizing  New  England  retail 
merchants’  associations,  a  number 
of  the  merchants  of  the  country 
met  at  the  St.  Johnsbury  House 
to  organize  a  county  association. 

Before  adjournment  the  follow¬ 
ing  resolutions  against  the  mail¬ 
order  houses  were  adopted  and 
will  be  sent  to  Congressman  Has¬ 
kins  ; — 

Whereas,  Maine,  New  Hampshire, 
Vermont  and  Massachusetts  have 
each  organized  State  associations,  in 
affiliation  with  our  national  associa¬ 
tion  ;  and 

Whereas,  The  State  associations 
in  the  West  and  Southwest  have 
been  carrying  on  very  successful 
campaigns  in  opposition  to  the  un¬ 
fair  competition  of  the  catalogue 
houses ;  therefore  be  it 

Resolved,  By  the  retail  merchants 
of  Caledonia  County,  in  county  con¬ 
vention  assembled  at  St.  Johnsbury, 
Tuesday,  June  11,  1907 — 

First.  That  we  call  upon  New 
England  State  associations  to  get 
together  in  defense  of  New  Eng¬ 
land’s  interests  and  combat  by  every 
honorable  means  the  further  en¬ 
croachment  of  the  western  catalogue 
houses ;  and. 

Second.  The  New  England  mer¬ 
chants  cannot  successfully  meet  this 
competition  without  lowering  his 
standard  of  commercial  ethics. 

Third.  Tt  is  not  to  the  interest  of 
New  England  to  concentrate  the  re¬ 
tail  distribution  of  merchandise  into 
the  hands  of  mammoth  foreign  cor¬ 
porations  thousands  of  miles  away. 

Fourth.  We  call  upon  our  repre¬ 
sentatives  in  Congress  to  continue 
the  successful  opposition  carried  on 
by  our  national  association  for  the 
past  seven  years  against  all  at¬ 
tempted  parcels  post  legislation  so 
far  introduced  in  Congress. 

John  A.  Green, 
National  Secretary 
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Preservation  of  Eggs  with  Water  Glass 
Now  Easy  and  Effective 

United  States  Government  Indorses  It  and  Gives  the  Results  of 
Some  Experiments.  Eggs  Can  Be  Kept  for  Years  in  Water 
Glass  Without  Spoiling.  After  Being  Kept  Months  They 
Cannot  Be  Distinguished  from  Fresh. 


Special  correspondence  of  ‘‘Grocery  World. 

Washington,  D.  C., 

June  28,  1907. 

The  Experimental  Department 
of  the  United  States  Department 
of  Agriculture  has  been  busying 
itself  with  an  investigation  into 
simple  methods  of  preserving 
eggs  of  late,  and  in  a  report  issued 
during  the  week  says  unhesita- 
tingly  that  eggs  can  be  preserved 
in  a  solution  of  water  glass  so  as 
to  keep  in  perfect  condition  for  a 
long  time. 

Experiments  are  reported  in 
which  water-glass  solution,  a 
brine  made  of  lime  and  salt,  and  a 
commercial  egg  preservative  were 
tested.  In  these  experiments  eggs 
kept  in  g<^od  condition  for  home 


use  for  at  least  eight  months 
when  preserved  either  with  the 
water-glass  solution  or  with  the 
lime  and  salt  mixture,  but  con¬ 
sidering  cost,  quality,  appearance, 
flavor  and  other  characteristics 
the  water-glass  solution  is  pre¬ 
ferred  by  the  experimenters. 

Particular  interest  attaches  to 
the  data  recently  published  by  J. 
Hendrick,  of  the  University  of 
Aberdeen,  as  he  examined  a  very 
large  number  of  eggs  preserved 
in  water  glass  under  commercial 
conditions  and  also  made  special 
studies  of  the  quality  and  com¬ 
position  of  eggs  thus  preserved 
for  long  periods.  In  general,  the 
preserved  eggs  were  found  to  be 
of  good  quality,  though  they  had 
not  been  preserved  under  the  best 
conditions,  as  they  were  not 
placed  in  the  water-glass  solution 
on  the  day  on  which  they  were 
laid,  but  were  collected  in  the 
country  and  sent  into  town  in 
large  lots  and  were  two  or  three 
days  old  before  preservation.  As 
might  have  been  expected,  some 
of  these  eggs  were  bad,  but  the 
proportion  was  not  large.  In  one 
instance  out  of  384  dozen  eggs 
preserved  between  April  and  June 
and  sold  between  October  and 
December  only  5  dozen,  or  1.3  per 
cent.,  were  bad,  and  the  majority 
of  these  were  broken  or  cracked 
£ggs.  . 

IB 

'N  WRITING 


Usually  the  eggs  which  were 
preserved  in  water  glass  have  a 
nice  appearance,  as  the  shells  are 
very  clean  and  fresh  looking  after 
the  water  glass  is  wiped  off  them. 
Even  those  which  had  been  sev¬ 
eral  years  in  water  glass  had  a 
fine,  fresh  appearance.  Another 
advantage  of  preservation  in 
water  glass  over  certain  other 
methods  is  that  the  contents  of 
the  egg  do  not  shrink  owing  to 
evaporation.  The  eggs  therefore 
do  not  rattle  when  shaken,  no 
matter  how  old  they  are.  The 
cost  of  preservation  is  very 
small. 

It  was  found  that  eggs  which 
lad  been  kept  in  water  glass  for 
a  few  months  could  hardly  be  dis¬ 
tinguished  in  appearance,  flavor 
and  smell,  either  raw  or  cooked, 
from  what  are  called  Afresh  eggs” 
—that  is,  fresh  eggs  in  the  com¬ 
mercial  sense,  which  are  eggs 
which  should  be  free  from  decom¬ 
position  or  taint,  but  which  may 
be  several  days  old.  A  really 
fresh  egg,  only  a  few  hours  laid, 
is  easily  distinguished  in  flavor 
and  appearance  when  cooked 
from  the  “fresh  egg”  or  preserved 
egg,  and  is  known  as  a  “new-laid” 
egg.  The  eggs  which  had  been 
preserved  in  water  glass  for  about 
six  months  tasted  and  smelled 
like  well-kept  eggs  a  few  days  old. 

As  the  eggs  in  question  were  a 
few  days  old  when  they  went  into 
the  water  glass,  they  were  not 
appi  eciably  changed  to  my  eye 
and  palate  by  a  few  months’  stay 
in  water  glass. 

As  the  eggs  get  older,  however, 
a  distinct  change  is  found  which 
can  be  appreciated  both  by  the 
eye  and  palate.  Eggs  which  have 
3een  three  or  four  years  in  water 
glass  are  easily  recognized.  The 
white  becomes  pink  in  color  and 
very  liquid.  The  egg  acquires  a 
slightly  peculiar  taste  which 
*  *  *  suggested  soda.  At  the 
sa.ine  time  even  when  four  years 
old  the  eggs  had  no  unpleasant 
taste  or  smell,  and  the  white  co¬ 
agulated  in  the  usual  manner  in 


Mr.  Grocer: 

If  you  eat  Shredded 
Wheat  you  will  know 
how  good  it  is ;  and  when 
you  know  how  good  it  is 
you  can  offer  it  to  your  customers  with  confidence  and 
enthusiasm.  If  you  could  see  us  make  Shredded  Wheat  you 
would  never  eat  any  other  cereal.  Take  a  package  home 
with  you.  For  breakfast,  heat  the  biscuit  in  oven  until  it  is 
crisp,  pour  hot  milk  over  it,  then  add  a  little  cream  and  a  dash 
of  salt.  For  lunch  or  dinner  try  a  Shredded  Wheat  Biscuit 
with  strawberries  and  cream.  In  place  of  white  flour  bread 
eat  toasted  Triscuit,  the  Shredded  Wheat  wafer.  You  will 
then  become  a  Shredded  Wheat  “  booster  ’’—and  when  you 
“boost”  Shredded  Wheat  you  are  “boosting”  yourself. 

Shredded  Wheat  is  as  staple  as  granulated 
sugar.  Contains  more  nutriment  than  corn  or 
oats  and  is  more  easily  digested.  A  steady 
seller  at  a  good  profit.  Always  Clean.  Always 
Pure.  Always  Right. 


The  Natural  Food  Company 

NIAGARA  FALLS,  N.  Y. 


“THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST 
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cooking.  Though  there  was 

TO  HDUBRTISBRS 


60  Years 

We  started  to  make  this  little  round 
cracker  in  1847  and  we  are  still  making 
it. 

Every  grocer  in  the  country  knows  the 
Exton  ’  ’  oyster  cracker— so  does  nearly 
every  customer  of  every  grocer.  They 
know  also  that  there  isn’t  an  oyster  cracker 
made  that  will  take  its  place. 

That’s  why  we’re  still  making  it  in  1906. 


A.  EXTON  &  CO.,  Trenton,  N.  J. 


‘THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST” 
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The  New  York  Letter 


Based  on  Chicago  Convention,  Trade  Discusses  Jobbers’  Probable 
Reprisals  Against  Manufacturers  Who  Sell  Retailers’  Co¬ 
operative  Buying  Organizations.  Manufacturers  Kicking 
Hard  Against  Forthcoming  Prohibition  of  Benzoate  of  Soda. 

Special  correspondence  of  "Grocery  World. 


slight  characteristic  odor  when 
the  eggs  were  cooked,  it  was  not 
a  stale  or  bad  odor  and  did  not 
suggest  sulphureted  hydrogen. 
The  changes  in  the  preserved 
eggs  take  place  very  gradually. 
At  one  year  old  they  are  hardly 
noticeable ;  at  two  years  they  are 
distinct,  but  not  so  distinct  as  at 
three  or  four  years  old. 

To  further  test  the  effects  of  the 
preserving  solution  fresh  eggs 
and  eggs  which  had  been  kept  in 
water  glass  one  to  three  years 
were  analyzed  and  it  was  found 
that  there  was  practically  no 
change  in  their  composition  even 
after  lengthened  immersion  in  the 
solution.  Practically  no  silica  and 
little,  if  any,  soda  found  their  way 
into  the  eggs.  The  eggs  do  not 
dry  up  and  there  is  scarcely  any 
change  in  their  ash  content, 
though  they  contain  slightly  more 
soda  than  fresh  eggs. 

Water  glass  is  an  ordinary 
chemical  substance — sodium  sili¬ 
cate — and  can  be  obtained  at  any 
drug  house.  A  sample  of  syrup- 
thick  water  glass  contained  37.91 
per  cent,  silica,  16.48  per  cent, 
soda,  and  0.14  per  cent,  potash, 
and  a  solution  prepared  for  pre¬ 
serving  eggs,  2.76  per  cent,  silica, 
1.20  per  cent,  soda,  and  0.01  per 
cent,  potash. 

The  water-glass  method  of  pre¬ 
serving  eggs  was  introduced  only 
comparatively  recently.  It  has 
largely  superseded  older  methods, 
and  also  appears  to  have  led  to 
much  more  frequent  preservation 
of  eggs  on  the  small  scale  in 
households  and  by  small  traders. 
The  method  is  simple  and 
effective.  The  eggs  are  obtained 
when  they  are  plentiful  and  cheap 
in  spring  and  preserved  for  use 
during  the  winter  months.  In 
such  cases  it  is  necessary  to  keep 
them  for  about  six  months,  but 
they  may  be  kept  much  longer, 
for  in  the  experiments  referred  to 
above  some  were  left  in  a  solution 
of  water  glass  as  long  as  four 
years  and  were  not  decayed. 

Holt. 


Your  Soap  Powder  Business. 

Are  you  selling  all  the  soap  powder 
you  should?  Possibly  not,  but  you  can 
increase  this  end  of  your  business  ma¬ 
terially  by  talking  Young’s  Pearl  Borax 
Soap  Powder,  the  finest,  whitest  and 
mildest  powder  on  the  market.  It  will 
clean  anything  that's  cleanable  without 
injury  to  the  fabric  or  hurt  to  the  hands. 
You  receive  and  sell  a  full-pound  pack¬ 
age  and  the  empty  cartons  are  redeema¬ 
ble  in  gifts.  Pearl  Borax  Soap  Powder 
is  made  by  Chas.  W.  Young  &  Co.,  the 
makers  of  Pearl  Borax  Soap,  Young’s 
Scouring  Soap  and  Cygnet. 


New  York,  June  28,  1907. 

The  delegation  of  wholesale 
grocers  who  went  from  this  city 
to  the  jobbers’  convention  that 
tas  been  in  session  this  week  in 
Chicago  was  the  largest  and  most 
representative  of  any  that  has  at¬ 
tended  any  similar  meetings  ,in 
the  wholesale  trade.  The  pro¬ 
ceedings  are  being  watched  from 
this  distance  with  interest  by  re¬ 
tailers  as  well  as  jobbers,  as  the 
questions  under  consideration 
affect  every  branch  of  the  trade. 
The  expressions  of  good  feeling 
oetween  jobber  and  retailer  have 
been  numerous.  Officers  of  the 
retailers’  associations  say  that  this 
shows  the  right  disposition  all 
around  and  is  promoted  by  the 
retailers  maintaining  strong  or¬ 
ganizations  in  order  to  protect 
their  own  interests  whenever 
necessary.  A  prominent  officer  of 
the  New  York  Retail  Grocers’ 
Union,  whose  views  are  usually 
representative,  said  that  the  job¬ 
bers  are  only  likely  to  run  counter 
to  the  retailers  on  projects  to  in¬ 
terfere  with  the  activity  and  use¬ 
fulness  of  the  buying  exchanges 
or  in  other  ways  to  prevent  retail¬ 
ers  from  buying  from  manufac¬ 
turers. 

When  a  manufacturer  is  dis¬ 
posed  to  sell  to  retailers  or  to  re¬ 
tailers’  exchanges,  said  this 
officer,  it  is  useless  for  the  job¬ 
bers  to  step  between  and  try  to 
impose  arbitrary  restrictions  on 
the  business.  The  jobber  has  his 
legitimate  field  as  a  distributer, 
but  he  can  get  no  exclusive  con¬ 
trol  of  the  trade. 

*  *  * 

The  personal  element  in  the 
grocery  business  has  been  empha¬ 
sized  of  late  by  speakers  at  meet¬ 
ings  of  retail  grocers,  who  say 
that  more  and  more  is  it  becoming 
evident  that  this  is  a  source  of 
strength  to  the  corner  retailer  in 
competing  with  both  department 
and  chain  stores.  In  fact,  it  is 
claimed  people  in  the  retail  trade, 
who  were  for  a  time  somewhat 
alarmed  by  the  big  store  spectre, 
arc  now  viewing  such  competition 
with  equanimity.  With  the  in¬ 


creased  attention  that  the  public 
now  gives  to  the  pure  food  ques¬ 
tion,  it  seems,  the  grocer  who 
comes  into  personal  contact  with 
his  customers  and  can  intelligent¬ 
ly  assure  them  as  to  the  merits  of 
what  lie  sells,  Jias  a  decided  ad¬ 
vantage  over  the  large  corpora¬ 
tion  behind  which  is  an  individu¬ 
ality  practically  unknown.  Fre¬ 
quency  of  deliveries  and  discrimi¬ 
nation  in  giving  credit  are  other 
advantages  that  the  neighborhood 
grocer  certainly  has. 

*  *  * 

It  has  been  noted  in  some 
parts  of  the  city  that  imported 
canned  goods  and  other  articles  of 
the  higher-priced  grades  are  being 
offered  in  stores,  which  as  a  rule 
do  not  sell  much,  except  the 
cheaper  grades  of  these  articles. 
The  cans  in  many  instances  in¬ 
dicate,  by  the  labels,  that  artificial 
coloring  has  been  used,  and  the 
amount  of  chemical  introduced  is 
duly  mentioned.  It  is  said  that 
there  is  some  experimenting  to 
ascertain  how  the  public  in  differ¬ 
ent  parts  of  the  city,  such  as  the 
suburbs  and  in  neighborhoods 
with  a  large  foreign  population, 
will  take  to  these  labels.  Of 
course,  in  the  case  of  much  of  the 
foreign  population,  they  may  not 
read  the  labels.  In  this  manner, 
also,  left-over  stock  may  be  dis¬ 
posed  of  and  future  packs  will  be 
put  up  with  a  view  to  meeting 
the  requirements  of  the  food  law 
and  avoiding  the  necessity  of 
using  labels  of  this  kind.  In 
stores  appealing  to  a  more  par¬ 
ticular  trade,  the  dealers  are  ex¬ 
ceedingly  careful  in  offering  for 
sale  any  canned  goods  the  labels 
of  which  might  “get  on  the 
nerves”  of  the  timid. 

*  *  * 

Benzoate  of  soda  is  getting  to 
be  the  critical  subject  in  the  iood 
law  discussions,  especially  as  to 
catsup,  pickles,  pie  fillers,  fruit 
syrups  and  soda  water  supplies. 
The  National  Association  of 
Manufacturers  of  Food  Products 
has  been  distributing  statements 
on  the  subject.  It  has  collected 
letters  from  a  number  of  manu¬ 
facturers,  telling  of  the  harm  that 


would  be  done  to  their  business  if 
the  Federal  authorities  prohibit 
the  use  of  this  substance.  The 
catsup  manufacturers,  in  some  in¬ 
stances,  say  that  their  business 
would  be  ruined  by  such  a  prohi¬ 
bition.  In  all  the  letters  it  is 
agreed  that  the  substance  is 
harmless  in  the  quantities  used, 
that  it  is  the  best  preservative 
ever  discovered  and  there  is  no 
substitute  in  sight.  Following 
are  abstracts  from  some  of  the 
opinions : — 

From  the  Van  Camp  Packing  Co., 
Indianapolis : — 

"Tomato  catsup  used  as  a  condi¬ 
ment  in  the  household  must  neces¬ 
sarily  he  prepared  so  that  it  will 
keep  on  the  table  after  the  cork  is 
pulled  for  an  average  of  a  couple  of 
weeks. 

“We  could  not  adjust  our  catsup 
business!  to  do  without  a  preserva¬ 
tive.  We  would  simply  have  to 
abandon  it.  As  to  how  the  prohibi¬ 
tion  of  a  preservative  would  affect 
our  catsup  business,  which  we  un¬ 
derstand  to  refer  to  the  question  of 
financial  loss,  we  would  say  that  we 
produce  yearly  upwards  of  a  million 
gallons  of  catsup.” 

Frank  R.  Meyers,  the  president  of 
the  Triumph  Catsup  and  Pickle  Co., 
East  St.  Louis  : — 

“Since  the  introduction  of  State 
and  national  pure  food  laws  the  col¬ 
oring  feature  of  the  catsup  has  been 
discontinued.  Coloring  was  only 
used  to  please  the  eye,  and  to  leave 
out  this  feature  was  found  practical, 
as  by  quick  boiling  much  if  not  all 
of  the  natural  color  of  the  tomato 
could  be  retained. 

“But  we  have  found  no  sure  way 
of  preserving  the  keeping  quality  of 
the  catsup  without  the  aid  of  an 
antiseptic.  To  sterilize  it  after  the 
manner  of  canned  goods  or  bottled 
beer  is  no  solution  of  the  problem, 
as  that  only  carries  the  articles  to 
the  consumer,  and  in  small  pack¬ 
ages  that  have  to  be  consumed  im¬ 
mediately  on  opening,  and  entails 
too  great  a  cost  for  the  container  as 
compared  with  the  value  of  the  cat¬ 
sup  itself.” 

W.  F.  Miller,  of  the  Hyman 
Pickle  Co.,  Louisville  : — 

“There  is  no  question  but  what 
catsup  can  be  sterilized  and  kept  in 
good  condition  until  the  cork  is 
drawn,  at  which  time  the  sterilized 
catsup  will  spoil  and  there  is  a  great 
deal  more  danger  from  sterilized 
food  than  there  is  from  food  con¬ 
taining  a  small  amount  of  benzoate 
of  soda,  as  there  are  a  great  many 
people  who  will  eat  this  sterilized 
food  after  it  is  spoiled  rather  than 
throw  it  away. 

“There  is  no  way,  however,  to 
sterilize  pickles  owing  to  the  fact 
that  if  they  were  put  through  a 
sterilizing  process  it  would  soften 
the  pickles  and  render  them  worth¬ 
less.” 

*  *  * 

The  United  Retail  Grocers’  As¬ 
sociation  of  Brooklyn  is  to  give  an 
excursion  Julv  7th  to  Bellewood, 
N.  J. 

*  *  * 

Another  meeting  of  the  Execu¬ 
tive  Committee  of  the  New  York 
State  Association  of  Retail  Gro¬ 
cers  was  held  yesterday  at  El¬ 
mira,  at  which  further  prepara¬ 
tions  were  made  for  the  food  show 
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to  be  opened  in  that  city  July  29th, 
and  for  the  State  convention 
which  will  be  in  session  from 
August  5th  to  9th. 

*  *  * 

The  Grocery  Clerks’  Union  is 
keeping  up  an  agitation  for  an 
earlier  closing  schedule  in  the 
trade.  Some  of  the  largest  gro¬ 
cers  are  favorable  and  it  is  be¬ 
lieved  that  many  others  who  are 
now  hesitating  would  favor 
shorter  hours  if  they  could  be  as¬ 
sured  of  their  competitors  doing 
the  same.  As  in  the  case  of  Sun¬ 
day  closing,  much  of  the  difficulty 
comes  because  delicatessen  deal¬ 
ers  keep  open  at  almost  all  hours 
and  they  compete  with  corner 
grocers  in  many  lines. 

*  *  * 

The  motion  for  a  preliminary 
injunction  instituted  by  the 
Havana  Commercial  Co.,  a  sub¬ 
sidiary  concern  of  the  Tobacco 
Trust,  against  Austin,  Nichols  & 
Co.,  whereby  the  Trust  sought  to 
restrain  Austin,  Nichols  &  Co. 
from  selling  a  brand  of  seed  and 
Havana  cigars  known  as  La  Cora- 
lina  on  the  allegation  that  this 
title  was  an  infringement  upon 
the  Tobacco  Trust’s  Lo  Carolina 
brand  was  dismissed  in  a  written 
opinion,  by  Judge  LaCombe  in 
the  United  States  District  Court, 
for  this  Southern  District  of  New 
York,  last  week.  The  decision  is 
only  temporary,  but  it  refuses  to 
restrain  or  forbid  Austin,  Nichols 
&  Co.  from  manufacturing  and 
selling  their  La  Coralina  seed  and 
Havana  cigars,  for  which  there  is 
a  large  sale. 

Fred.  A.  McGill. 


Still  Working  for  Stronger 
Canned  Goods  Contract. 

Another  Argument  from  Maryland 
Canned  Goods  Brokers  as  to  Why 
Canned  Goods  Sales  Should  Be  as 
Business-like  as  Sales  of  Anything 
Else. 


In  another  statement  sent  to 
the  Grocery  World”  during  the 
week,  Messrs.  Strasbaugh,  Sil  ver 
&  Co.,  the  Maryland  canned 
goods  brokers,  who  apparently 
alone  are  conducting  a  campaign 
against  the  slipshod  contracts 
which  govern  the  relations  be¬ 
tween  canned  goods  packers  and 
wholesale  grocers,  as  to  the  sale 
of  future  canned  goods,  urge  an¬ 
other  reason  why  sales  of  canned 
goods  should  be  governed  by  the 
same  rules  which  govern  othe 
contracts. 


The  “Standard”  Cereal. 

here  is  only  one  standard  in  the 
cereal  line  and  that  is  ‘‘Wheatena.”  Be¬ 
ing  the  first  on  the  market  it  is  also 
acknowledged  to  be  the  best.  No  trou¬ 
ble  with  any  dead  stock  with  Wheatena, 
for  when  once  introduced  the  call  for 
it  is  constant.  You  should  all  know 
that  Wheatena  is  the  roasted  kernels  of 
hard  winter  wheat,  cooked,  sterilized 
and  sealed.  It  is  made  by  the  Wheatena 
Co.,  348  West  Twelfth  street.  New  York 
City. 


In  part  the  argument  is  as  fol¬ 
lows  : — 

Since  the  present  market  has 
shown  an  exceptional  advance  and 
change  since  the  making  of  a  ma¬ 
jority  of  contracts  covering  1907 
pack  of  corn  and  tomatoes,  would 
it  not  be  well  again  to  consider  the 
stability  of  these  contracts  as  a 
whole  and  the  possibilities  that 
might  naturally  arise  if  the  market 
should  continue  its  upward  course 
as  well  as  the  possibilities  of  a  de¬ 
cline  from  the  present  or  previous 
position.  It,  of  course,  goes  without 
saying  that  a  number  of  those  inter¬ 
ested  in  future  contracts  will  stand 
to  their  agreements  to  the  letter, 
some  may  squirm  just  a  little  and 
others  may  prove  to  be  lively  wig- 
glers. 

With  a  possible  sale  of  over  5,- 
000,000  cases  future  tomatoes  and 
possibly  sales  aggregating  nearly  as 
much  of  corn,  with  an  average  va¬ 
riation  of  10  cents  per  dozen,  20 
cents  per  case,  this  means  that  $2,- 
000,000  is  somewhat  in  doubtful  bal¬ 
ance  between  buyer  and  seller  and 
can  it  be  considered  that  a  cast-iron 
contract  has  been  given  for  this 
amount  wherein  justness,  fairness 
and  business-like  treatment  can  be 
expected  without  exception.  If  such 
transactions  have  been  made  as  is 
customary  in  grain,  hay,  flour,  cot¬ 
ton,  tobacco,  stocks,  bonds,  securi¬ 
ties  or  real  estate  trading,  would  not 
more  binding  contracts  have  been 
expected  and  insisted  upon  by  those 
so_  vitally  interested  in  an  amount  of 
this  size?  Do  canned  goods  men 
require  contracts  less  binding  than  is 
customary  with  other  operators  ? 
Does  it  not  seem  strange  that  those 
who  have  been  pioneers  and  leaders 
in  the  canned  goods  industry  have 
not  heretofore  felt  the  importance  of 
better,  more  binding  and  more  busi¬ 
nesslike  contracts,  if  for  no  other 
purpose  than  to  avoid  the  veil  of 
doubt  and  uncertainty,  which  neces¬ 
sarily  tends  to  unsettle  business 
calculations  and  perfected  arrange¬ 
ments,  which  alone  must  be  changed 
op  account  of  a  different  aspect  of 
the  market?  Would  it  not  benefit 
jobber,  broker  and  packer  as  well  to 
have  a  regular  form  of  contract,  not 
worded  as  to  the  dictates  of  any 
whimsical  buyer  or  seller,  but  a 
standard  form  of  contract  between 
responsible  parties,  who  are  well 
known  to  be  able  to  perform  the  re¬ 
quirements  thus  embodied,  and  as 
present  conditions  are  by  no  means 
the  exception  and  the  happening  of 
once  in  ten  years,  is  it  not  important 
that  immediate  action  should  he 
taken  with  an  idea  of  conducting  the 
canned  goods  business  under  the 
most  approved,  up-to-date  methods 
of  security?  Instead  of  more  lax 
customs  than  are  recognized  in  deal¬ 
ing  in  any  other  commodity  in  the 
present  age.  why  cannot  business 
men  say,  “We  offer,”  and  the  an¬ 
swer  be,  “We  accept,”  and  from  that 
instant  a  transaction  between  men 
be  known  to  have  been  consum¬ 
mated,  absolutely  binding  on  both  to 
the  full  degree,  without  technicality 
or  wiggling  on  the  part  of  either, 
even  though  it  may  take  hours  and 
even  days  in  the  signing  and  full 
completion  of  the  written  contract. 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

_ _ / 


Read! 


Here  is  a  testimonial  from  a 
grocer  about  the  Sts.nda.rd  Ca.sh 
Register : 

Terre  Haute,  Indiana, 
May  10,  1907. 

Standard  Cash  Register  Co. 

Gentlemen  : — Have  been  using 
your  cash  register  for  almost  six 
mouths.  It  has  been  giving  us 
excellent  service. 

Respectfully  yours, 

MICHAEL,  JACOB. 

The  Sts  nd&rd  Ca.sh  Register  will 
give  more  than  excellent  service. 
It  will  give  perfect  service.  It  will 
keep  your  accounts,  your  cash  and 
your  credits ;  it  keeps  your  busi¬ 
ness  an  open  book  to  you. 

Send  for  more  proofs. 

Standard  Cash  Register  Co. 

No.  32  Chestnut  St. 
WABASH,  INDIANA 


KLEENATUB 

THE  NAME  TELLS  THE  STORY  WITHOUT  ANY  TALKING 


A  display  carton  of  12  packages  of  KLEENATUB 
on  your  counter  will  bring  you  a  steady  income. 


KLEENATUB  is  being  extensively  advertised 
KLEENATUB  pays  a  handsome  profit 


ORDER  THROUGH  YOUR  JOBBER 


The  Wrigley  Mfg.  Company,  Philadelphia 


IN  WHITING  TO  SDIZERT1SERS  KINDLY  MBNTION 
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How  is  Your  Stock  of 
MAPLEINE  ? 

Don’t  let  it  run  too  low.  If  your 
stock  runs  entirely  out  or  you  do 
not  carry  Mapleine,  you  are  sure 
to  disappoint  a  customer,  meaning 
a  money  loss  to  you. 

E.  E.  HARDING  O  CO.,  Agents 

200  South  Front  Street,  Philadelphia,  Pa. 

- Manufactured  only  by - 

CRESCENT  MFG.  CO.,  Seattle.  Wa»h.,  U.  S.  A. 


USE  THEM!  WHY? 


BECAUSE 

The  first  man  to  whom  we  sold  coupon  books  still  uses 
them.  BECAUSE:— Many  of  our  customers  have  been 
using  them  regularly  for  fourteen  years.  BECAUSE: — 
We  are  making  and  selling  more  books  this  year  than 
ever.  BECAUSE: — Some  of  our  customers  who  left  us 
to  try  other  systems  have  come  back  to 

FORBES’  INDEXED  COUPON  BOOKS 

BECAUSE: — They  are  recognized  more  each  year  as 
the  best,  simplest,  safest  and  most  satisfactory  short  way 
of  keeping  accounts.  BECAUSE: — A  week's  book¬ 
keeping  can  be  done  in  an  hour.  No  losses  from  for¬ 
gotten  charges.  Prevents  disputes.  Cash  buyers  ^like 
them.  Made  in  all  sizes.  Sent  to  you  carriage  charges 
paid. 

Let  us  send  you  samples  at  once. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


UNUSUAL — VERY 

We  don’t  only  guarantee  KING 
MIDAS  to  be  better  than  any  other 
flour,  we  don’t  only  guarantee  KING 
MIDAS  to  be  worth  the  extra  price, 
BUT  we  guarantee  the  good  judg¬ 
ment  and  integrity  of  your  customer. 

WE  TAKE  AEE  THE  RISK 

Let  her  hake  with  it  three  times 
and  if  it  isn’t  satisfactory — if  it  isn’t 
worth  the  price — take  back  the  bal¬ 
ance  of  the  sack  and  return  her 
money.  It  does  not  matter  what  you 
think.  It  does  not  matter  what  we 
know  about  value  of  flours— it  does 
not  matter  what  your  customer  thinks, 
IT’S  WHAT  SHE  SAYS  THAT 
COUNTS— GO  BY  THAT  AND  WE 
WILE  MAKE  GOOD. 


SHANE  BROTHERS  CO. 

670  Bourse  Philadelphia 


rHE  GROCERY  MARKETS 

Tea. 

The  tea  market  has  been  active 
during  the  past  week,  chiefly  for 
old  teas.  The  market  is  appar¬ 
ently  having  a  healthy  reaction 
torn  the  dullness  which  has 
marked  it  for  several  months. 
Stocks  are  low  and  the  general 
situation  is  firm.  New  teas  are 
particularly  firm  and  high.  Prices 
arc  being  paid  for  almost  every¬ 
thing.  New  Ping  Sueys  have 
opened  on  a  basis  above  old  Ping 
Sueys,  and  since  the  opening  have 
advanced  1  cent  per  pound.  Cey- 
lons  and  Indias  are  unchanged, 
but  the  quality  is  showing  steady 
deterioration. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  is  exceedingly  stupid. 
There  is  very  small  speculative 
interest,  and  the  market  is  with¬ 
out  quotable  change.  The  syndi¬ 
cate  is  able  to  hold  the  market 
steady  only  because  the  public  re¬ 
uses  to  operate  either  way,  de¬ 
spite  strenuous  efforts  to  interest 
the  buying  contingent.  Dealers 
in  actual  coffee  'maintain  the  same 
standoffish  attitude  toward  the 
market  as  the  speculators  in  op¬ 
tions,  and  will  continue  to  do  so 
as  long  as  present  conditions 
exist.  The  present  demand  for 
Brazil  coffee  is  from  hand  to 
mouth,  and  there  seems  to  be  no 
escape  for  the  syndicate,  which 
must  go  on  carrying  its  enormous 
load.  Mild  coffees  are  unchanged 
and  steady,  and  so  are  Java  and 
Mocha.  The  demand  for  all  these 
grades  is  fair. 

Sugar. 

The  raw  market  has  reactec 
from  its  former  decline,  owing  to 
increased  interest  taken  by  re¬ 
finers,  and  sales  have  been  made 
during  the  week  at  an  advance  of 
1-16.  Refined  sugar  is  in  good  de¬ 
mand,  owing  to  the  advancing 
fruit  season,  and  the  situation  is 
firm.  The  immediate  future  is  en¬ 
tirely  problematical,  but  an  ad¬ 
vance  within  the  next  few  days 
would  surprise  no  one. 

Fish. 

New  shore  mackerel  have  come 
into  the  market  during  the  week 
and  have  sold  readily  arounc 
$12.75,  in  a  large  way.  The  sup¬ 
ply  up  to  date  has  been  very  light, 
as  the  catch  is  small  and  late. 
Norway  mackerel  are  scarce,  high 
and  wanted.  There  are  still  some 
2s  and  3s,  but  is  and  4s  are  about 
exhausted.  Some  new  Irish 


mackerel  have  come  forward  and 
before  they  were  interfered  with 
Dy  new  shores  sold  freely  at  good 
Trices.  Cod,  hake  and  haddock 
are  all  dull  and  unchanged.  Do¬ 
mestic  sardines  are  firm  and  in 
air  demand,  prices  unchanged, 
mported  sardines  are  steady  to 
firm  and  wanted  to  some  extent. 
Salmon  is  unchanged  in  price  and 
steady. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  un¬ 
changed  and  in  very  light  de¬ 
mand.  Sugar  syrup  shows 
enough  demand  to  prevent  a  sur¬ 
plus.  Prices  are  unchanged. 
Molasses  is  in  moderate  demand 
at  unchanged  prices.  The  general 
demand  for  sweets  at  this  season 
is  naturally  light. 

Beans  and  Peas. 

Pea  beans  are  perhaps  a  shade 
easier  than  last  week  and  in  light 
demand.  Marrows  are  also  about 
5  cents  easier  and  quiet.  Califor¬ 
nia  limas  are  unchanged  and  very 
firm,  both  coast  and  spot.  Yellow 
split  peas  are  unchanged  on  a 
$6.50  basis.  Greens  are  scarce 
and  worth  $2.75.  Green  and 
Scotch  whole  peas  are  scarce  and 
very  high.  Demand  light  for  all. 

Canned  Goods. 

Spot  tomatoes  have  ruled  rather 
quiet  during  the  week.  Jobbers 
refuse  to  anticipate  their  wants, 
and  stocks  are  light,  though  there 
has  been  no  change  in  prices  dur¬ 
ing  the  week.  There  are  still 
those  among  tomato  authorities 
who  expect  an  advance  in  spot 
goods  before  the  new  pack  are 
available.  The  favorable  packing 
weather  eased  off  the  market  for 
future  tomatoes,  as  reported  last 
week,  but  prices  have  not  gotten 
below  87R2  cents,  and  bids  for  less 
than  that  have  been  rejected  dur¬ 
ing  the  week.  The  activity  in 
spot  corn  has  subsided  somewhat, 
as  most  buyers  have  covered  their 
wants.  Future  corn  is  fairly 
active  at  unchanged  prices, 
though  many  packers  refuse  to 
sell.  Peas  have  eased  off  from 
7F2  to  10  cents,  speaking  of  new- 
pack  country  brands.  They  have 
had  quite  a  run  down  there,  while 
the  Baltimore  market,  on  the  con¬ 
trary,  is  firm  on  a  much  higher 
basis  than  the  country  markets. 
Peaches  are  scarce  and  firm,  the 
only  demand  being  for  pies.  The 
Eastern  crop  of  peaches  is  re¬ 
ported  light,  so  that  prospects 
point  to  a  continuation  of  high 
prices.  Apples  are  unchanged  and 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are  I 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  If| 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


BACON 

AS  A  BREAKFAST  FOOD 


There  are  dozens  of  breakfast  foods  on  the  market 
but  none  of  them  can  take  the  place  of  Bacon  ;  nothing 
is  so  thoroughly  satisfying  and  nothing  adds  so  much 
zest  to  one  s  life  as  a  breakfast,  the  foundation  of 
which  is 


a 


v 


in  fair  demand.  The  small  Balti¬ 
more  line  is  unchanged.  Packing 
is  proceeding.  A  few  new  string 
beans  are  offered  at  55  to  57}/ 
cents,  which  is  much  lower  than 
old  stock.  California  canned 
goods  are  unchanged.  Some  little 
business  was  done  for  futures  at 
the  prices  named,  though  the 
largest  packers  have  not  yet 
named  prices. 

Dried  Fruits. 

Spot  prunes  are  about  un¬ 
changed.  Some  holders  are 
firmer  in  their  ideas  than  others, 
but  the  general  market  is  about 
unchanged.  Futures  are  as 
strong  as  ever,  with  indications 
that  point  to  even  higher  prices. 
Peaches  are  scarce  and  still  very 
high.  A  few  are  selling  all  the 
time,  but  the  price  is  prohibitive. 
Spot  raisins  are  about  exhausted 
and  are  selling  at  very  high  prices. 
Choice  seeded  raisins  have  sold  on 
spot  as  high  as  cents.  Fu¬ 
tures  are  strong  and  unchanged, 
with  no  prospect  of  any  recession 
in  values.  Apricots  are  high, 
scarce  and  dull.  Currants  are  in 
good  demand,  speaking  of  futures, 
and  the  spot  demand  is  season¬ 
ably  small.  Apples  are  firm  and 
unchanged. 

Eggs. 

The  recent  hot  weather  has 
affected  eggs  in  transit  somewhat, 
and  strictly  fancy  eggs  are  scarce 
in  consequence.  There  has  been 
no  change  in  price,  however. 
Fancy  eggs  are  cleaning  up  bet¬ 
ter,  while  under  grades  need  to 
be  sold  at  sharp  concessions.  The 
production  of  eggs  is  at  present 
very  large,  and  until  there  is  some 
falling  off  we  will  probably  have 
no  improvement  in  the  market. 
There  will  probably  be  a  falling 


off,  however,  within  a  week  or 
so,  and  then  a  steady  advance. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  There  has  been  a 
slight  increase  in  the  make  and 
the  quality  is  now  running  very 
fancy.  The  consumptive  as  well 
as  the  speculative  demand  is  good 
and  the  receipts  clean  \  ~>  every 
day  on  arrival.  A  continued  in¬ 
crease  in  production  can  be  looked 
for,  with  probably  no  material 
change  in  prices  in  the  near  fu¬ 
ture.  Under  grades  are  also  firm 
and  unchanged. 

Cheese. 

The  cheese  market  is  *  firm  at 
the  recent  advance.  There  is  a 
strong  speculative  demand  and 
the  receipts  are  being  readily  ab¬ 
sorbed  on  arrival.  Fine  produc¬ 
ing  weather  has  ruled  and  the 
quality  is  very  fine.  Under 
grades  are  scarce  and  wanted  at 
firm  prices.  No  material  change 
is  looked  for  in  the  near  future. 

Provisions. 

The  consumptive  demand  for 
everything  in  the  smoked  meat 
line  is  good,  and  shows  an  in¬ 
crease.  Prices  remain  unchanged 
and  will  probably  rule  on  the 
same  basis  for  some  time.  Dried 
beef,  barrel  pork  and  canned 
meats  are  all  in  better  demand, 
but  with  no  apparent  prospect  of 
any  change  in  price.  Pure  and 
compound  lard  are  both  firm  and 
unchanged  and  the  market  is  very 
active. 

Produce. 

Old  potatoes,  25  to  30  cents  pet- 
bushel,  demand  fair;  turnips,  $1 
per  basket,  demand  fair;  spinach, 
75  cents  to  $1  per  barrel,  demand 
fair;  cauliflower,  8  to  15  cents  per 
head,  demand  fair;  carrots,  2]/2 


This  Bacon  is  selected  from  corn-fed  hogs, 
specially  cured  with  granulated  sugar,  mild  and  of 
exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  “Five  B”  Bacon, 
because  of  its  name 

Biirrs  Buiiernui  Btneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  It 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 

Burk’s  Lard 

Is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  "pure,”  but  the  rich  oils 
have  been  extracted  so  that  the  manufacturers  can 
make  a  larger  profit. 

Such  Lard  is  not  to  be  compared  with  Burk's, 
because  it  lacks  richness,  and  while  cheaper  in  price 
is  in  reality  dearer  because  a  larger  quantity  must  be 
used  to  produce  the  result. 

Get  in  touch  with  us. 


Louis  1=5  tt  r  1c 

GIRARD  AVE.  and  THIRD  ST.,  PHILADELPHIA 
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to  y/2  cents  per  bunch,  demand 
fair;  salad,  50  cents  to  $1  per  bar¬ 
rel,  demand  poor;  scullions,  $1 
per  100,  demand  fair;  radishes, 
white,  50  cents  to  $1  per  100;  red, 
$1  to  $1.50,  demand  fair;  beets, 
$2  to  $2.50  per  100,  demand  fair; 
rhubarb,  2  to  2'/2  cents  per  bunch, 
demand  fair ;  onions,  Bermudas, 
$2  to  $2.50  per  crate;  Texas 
onions,  $2.25  to  $2.50  per  crate; 
Egyptian,  $2.75  to  $3  per  bag,  de¬ 
mand  good  ;  cabbage,  $2  per  crate, 
$1.50  per  barrel,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2  per 
bunch;  8-hands,  $1.15  to  $1.40;  7- 
hands,  75  cents  to  $1  ;  6-hands,  50 
to  65  cents,  demand  poor;  lemons, 
$3.50  to  $5.50  per  box,  demand 
fair;  limes,  $1  per  100,  demand 
fair;  California  oranges,  $3.50  to 
$5  per  box,  demand  fair  to  good; 
pineapples,  $2.50  to  $4.25  per  box, 
demand  good. 

Nuts. 

Peanuts,  green,  choice,  5/2 
cents  per  pound ;  fancy,  7  cents ; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8p2  cents 
per  pound  ;  filberts,  iol/2  cents  ; 
pecans,  16  cents ;  walnuts,  mar- 
bots,  \2'/2  cents;  mixed  nuts,  11J/2 
cents,  demand  poor. 


MARKET  NOTES. 

A  few  near-by  cherries  are  in 
market,  though  the  crop  is  la¬ 
mentably  short.  The  price  ranges 
from  10  to  12  cents  per  pound,  a^ 
against  3  cents  and  a  glutted  mar¬ 
ket  last  year.  From  present  ap¬ 
pearances  there  will  be  hardly  any 
cherries  in  the  East  this  year. 

There  is  practically  no  corn  in 
market  as  yet.  All  that  has  come 
has  been  from  Florida  and  the  re¬ 
ceipts  have  been  very  light  as  yet. 

Delaware  raspberries  are  in 
market  and  command  10  to  12 
cents  per  pint,  against  5  to  6  cents 
a  year  ago.  The  crop  will  not  be 
heavy. 

The  near-by  crop  of  blackber¬ 
ries  is  expected  to  be  heavy.  As 
yet,  however,  the  receipts  from 
North  Carolina  are  comparatively 
light.  The  price  ranges  from  10 
to  12'  cents  and  the  quality  is  only 
fair. 

North  Carolina  huckleberries 
range  from  8  to  10  cents  per 
quart,  and  the  quality  is  very 


poor,  much  of  the  fruit  being 
dried  up.  The  demand  is  light. 

All  the  strawberries  in  market 
are  from  near-by  points.  The 
quantity  is  large  and  the  price  4 
to  10  cents.  The  demand  is  good. 

Florida  watermelons  are  rang¬ 
ing  from  15  to  30  cents  each  and 
are  selling  well. 

Georgia  peaches  are  beginning 
to  come  forward  a  little  more 
plentifully  and  the  average  price 
is  $3  per  crate.  The  quality  is 
very  fair  and  demand  excellent. 

Florida  cantaloupes  are  about 
done.  Georgia  is  now  shipping 
at  a  range  of  $2  to  $2.50.  Califor¬ 
nia  cantaloupes  are  also  coming 
forward  at  a  price  of  $5.  The 
quality  is  very  good  and  the  de¬ 
mand  active. 

New  Jersey  cabbage  is  in  mar¬ 
ket  and  averages  30  cents  per 
basket.  The  crop  -looks  large  and 
the  demand  is  good. 

New  potatoes  have  advanced  $1 
per  barrel  from  the  lowest  point, 
and  now  range  from  $2.75  to  $3.50 
per  barrel.  The  excellent  demand 
is  responsible. 

Long  Island  peas,  which  are 
the  best  now  on  the  market,  com¬ 
mand  60  cents  per  basket.  Jer¬ 
seys  range  from  25  to  50  cents  per 
basket  and  are  rather  poor  in 
quality. 

Norfolk  string  beans  average 
$2  per  half-barrel.  The  quality  is 
good  and  the  demand  active. 

o 


We  Are  Using  More  Norwegian 
Sardines. 

The  Norwegian  fish-canning  in¬ 
dustry  has  had  a  wonderful 
growth  in  recent  years.  The  ex¬ 
port  of  canned  fish  has  increased 
100  per  cent,  during  the  last  four 
years,  and  the  sales  to  the  United 
States  have  more  than  doubled  in 
two  years,  amounting  to  $862,578. 
a  gain  of  $122,969  over  1905.  The 
largest  item  was  sardines  in  oil, 
valued  at  $376,655,  the  next  being- 
salted  mackerel,  worth  $307,716. 
The  mackerel  export  to  the 
United  States  fell  off  $68,388. 
There  are  twenty  canning  factor¬ 
ies  in  operation,  giving  employ¬ 
ment  to  4,000  persons.  The  con¬ 
serving  of  large  quantities  of  fish 
and  the  increasing  export  of  fish 
products  has  put  new  life  into  the 
fishing  industry.- 


Wholesale  Grocers  Discuss 
Trade  Topics 

(Continued  from  page  n.) 

"Reciprocal  Demurrage,”  by  Geo. 
P.  Thompson,  first  vice-president 
of  the  Southern  Wholesale  Gro¬ 
cers’  Association,  as  the  subject 
was  one  with  which  large  ship¬ 
pers  had  had  many  unpleasant  ex¬ 
periences.  In  part  Mr.  Thompson 
said : — 

-  The  law  of  equity  demands  equal 
rights  for  all  parties  to  a  contract; 
reciprocity  '  signifies  a  mutually  in¬ 
terchangeable  basis  of  agreement 
whereby  the  equivalent  conceded  is 
of  a  like  obligation,  the  aggressive¬ 
ness  of  either  party  depending  on 
the  advance  or  decline  of  the  other. 

Briefly  put,  the  theory  advanced 
for  your  consideration  is  this : — 

If  the  railroads  charge  you  demur¬ 
rage  for  failing  to  remove  your  con¬ 
signments  within  a  certain  specified 
1  time  why  should  not  the  railroads 
be  charged  demurrage  for  failing  to 
deliver  those  goods  within  a  speci¬ 
fied,  reasonable  time? 

It  is  a  notorious  fact  that  the  rail¬ 
roads  are  lacking  in  facilities  to 
handle  the  great  tonnage  of  the 
country's  increasing  commerce. 

While  they  safeguard  themselves 
by  every  little  quibble  in  the  exac¬ 
tions  of  rates  and  conditions,  they 
neglect  the  most  important  factor  of 
their  being  in  existence  as  freight 
carriers,  viz.,  the  necessary  equip¬ 
ment  to  transport  the  goods. 

The  Pure  Food  Committee, 
composed  of  Theodore  F.  Whit- 
marsh,  W.  T.  Chandler,  Fred.  R. 
Drake  and  Frank  H.  Madden, 
presented  a  report  which  gave  the 
status  of  the  various  State  food 
laws  in  comparison  with  the  Fed¬ 
eral  act.  The  report  in  part  was 
as  follows : — 

There  have  been  legislative  ses¬ 
sions  in  about  three-fourths  of  the 
States,  and  we  feel  that  we  have 
succeeded  in  a  great  many  instances 
in  having  laws  enacted  that  will 
substantially  conform  to  the  national 
law.  Delaware  has  passed  a  pure 
food  law  conforming  to  the  national 
law.  Maryland  has  no  food  law,  but 
is  expected  to  take  action  next  win¬ 
ter.  The  States  of  Kansas,  Missouri, 
Illinois  and  Indiana  have  either 
passed  new  food  laws  or  revised 
those  on  their  books  so  that  they  are 
practically  identical  with  the  na¬ 
tional  law.  Nebraska  has  a  new 
food  law  and  as  to  adulteration  and 
misbranding  it  is  almost  identical 
with  the  national  law,  but  they  have 
a  net  weight  provision  inserted  in 
their  act  which  may  cause  considera¬ 
ble  trouble  and  annoyance  to  dealers. 

It  is  believed  not  to  be  constitutional 
or  to  be  enforceable,  for  the  reason 
that  it  discriminates.  It  omits 
canned  goods  from  the  net  weight 
provision,  and  permits  retail  dealers 
to  put  up  goods  in  packages  and  sell 
them  without  having  the  net  weight 
shown  on  the  package.  Iowa  has  an 
effective  food  law.  Its  main  pro¬ 
visions  are  identical  with  the  na¬ 
tional  food  law  requirements,  but 
they  have,  in  addition,  a  requirement 
that  in  certain  classes  of  foods  the 
names  of  the  ingredients  and  exact 
proportions  thereof  shall  be  shown. 

The  Minnesota  law  varies  some¬ 
what  from  the  national  law,  but  in 
the  main  the  commissioner  an¬ 
tiounces  that  goods  labeled  in  con¬ 
formity  with  the  national  law  will 
be  permitted.  Wyoming  has  a  food 


law  modeled  on  the  lines  of  the 
national,  but  has  a  provision  requir¬ 
ing  percentages  of  ingredients. 

The  commissioner,  however,  has 
announced  that  with  very  few  excep¬ 
tions,  where  he  thinks  the  law  is 
mandatory  as  to  showing  percent¬ 
ages,  he  will  accept  goods  labeled  in 
conformity  with  the  national  law. 
Montana  has  a  new  food  law,  which 
substantially  conforms  to  the  na¬ 
tional  law.  The  commissioner  of 
Wisconsin  has  introduced  many  bills 
in  the  Wisconsin  Legislature,  for 
changes  in  their  law,  many  of  which 
are  antagonistic  to  uniformity.  A 
number  of  these  have  been  aban¬ 
doned  by  him  after  conference,  but 
when  the  Legislature  adjourns  there 
will  doubtless  remain  some  pro¬ 
visions  in  the  Wisconsin  law  that 
are  not  in  conformity  with  the  na¬ 
tional  law.  The  revised  Illinois  law 
is  to  all  practical  intents  a  copy  of 
the  national  law. 

The  Indiana  law  and  its  enforce¬ 
ment,  your  committee  understands, 
will  be  substantially  in  uniformity 
with  the  national  law.  Both  Colo¬ 
rado  and  Texas  have  enacted  new 
food  laws  on  substantially  the  lines 
of  the  national  law.  The  recom¬ 
mendations  of  your  committee  for 
future  action  are  as  follows :  First, 
that  steps  be  immediately  taken  to 
secure  a  further  extension  of  time 
from  the  Federal  authorities  for  the 
use  of  such  labels  as  are  technically 
in  violation  of  the  law,  but  which 
are  not  fraudulent  or  do  not  mis¬ 
represent  the  quality  of  the  goods, 
from  October  1,  1907,  to  October  1, 
1908.  Second,-  that  a  strong  com¬ 
mittee  be  appointed  by  this  associa¬ 
tion  to  use  their  best  efforts  to  se¬ 
cure  not  only  uniform  legislation  in 
all  of  the  States,  but  uniform  rulings 
by  the  commissioners  of  all  of  the 
States.  Your  committee  considers 
this  the  most  important  work  for 
your  association  at  the  present  time. 
We  would  recommend  that  a  liberal 
appropriation  be  made  by  this  asso¬ 
ciation  for  the  use  of  this  committee. 

Later  a  resolution  was  adopted 
requesting  the  Secretary  of 
Agriculture  or  the  Board  of 
Pure  Food  Administration  to 
either  grant  or  recommend  to  the 
three  joint  secretaries  in  charge 
of  the  operation  of  the  pure  food 
law  an  extension  of  the  time  in 
which  old  labels,  which  are  only 
technically  a  violation  of  the  law 
and  do  not  misrepresent  the  con¬ 
tents  of  cans,  may  be  used  from 
October,  1907,  to  October,  1908. 

Other  addresses  made  on 
Thursday  were:  “The  Need  of  a 
Better  Understanding  of  Trade 
Conditions,”  by  H.  C.  Beckett,  of 
Hamilton,  Ont. ;  “Free  Deals  and 
Bonuses,”  by  Major  Samuel 
Mahon,  of  Ottumwa,  Iowa;  “Co¬ 
operation,”  by  O.  B.  MacGlasson, 
of  Chicago;  “Trade  Discounts,” 
by  Fred.  R.  Drake,  of  Easton,  Pa. 


There  are  still  no  tomatoes 
from  any  point  nearer  than  Mis¬ 
sissippi.  The  average  price  is  $1, 
which  is  an  advance  of  30  cents 
from  the  lowest  point.  The  sup¬ 
ply  is  moderate  and  the  quality 
only  fair.  Florida  tomatoes  are 
becoming  very  scarce. 
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Thi3  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Mr.  Clayton  L.  Morrow,  grocer, 
of  Turtle  Creek,  Pa.,  sends  in  a 
copy  of  a  large  circular  for  criti¬ 
cism  in  this  department.  It  is 
printed  on  paper  ioy2  x  15  inches. 


of  the  poorest  quality  that  has 
come  into  this  department  for  a 
long  time.  I  earnestly  advise  Mr. 
Morrow  to  insist  that  his  printer 
do  a  little  better  on  the  grade  of 
paper  he  uses,  for  nobody  can 
have  much  respect  for  a  piece  of 
printing  that  looks  like  this.  The 
size  of  this  circular  makes  it 
rather  expensive,  and  50  cents  a 
thousand  more  spent  on  the  paper 
would  have  made  it  look  like 
something.  In  my  judgment,  it 
has  been  pretty  nearly  spoiled  by 
being  printed  on  almost  the 
cheapest  grade  of  paper  made. 

*  *  * 

Here  is  a  reduced  facsimile  of 
Mr.  Morrow’s  circular : — 


and  in  these  should  be  put  the  ter  of  this  sort  is  all  right  in 

meat  of  the  advertisement.  The  moderation,  but  it  should  be 

rest  should  be  put  into  the  intro- 1  gathered  together  and  put  in  an 

duction  or  cut  out  entirely.  I !  introduction — n  ever  scattered 

note  that  several  of  the  panels  i  through  the  text. 

contain  simply  general  statements 

about  the  store,  such  as  those  ’  *  *  * 

headed  “Looked  Through  Our :  I  should  have  made  up  this 

Store  yet?”,  and  “Ready.”  Mat-  circular  something  like  this:— 


UN  EE  DA  BISCUIT,  4  Cents  per  Pkg 


Ginger  Snaps, 
Soda  Crackers, 
Oyster  Crackers, 
Coffee  Cakes, 
Nicnacs  Cakes, 


5c  a  lb. 


Looked  Through  Our  Store  Yet? 

You  Stand  in  Your  own  Light  if  you  hav’nt. 
Because  our  Store  offers  you  more  advant¬ 
ages  than  any  other  in  many  ways.  First,  the 
Quality  of  the  goods  is  the  very  best  that  money 
will  buy.  Second,  the  variety  is  more  extensive 
than  you  can  find  elsewhere.  Third,  the  Price 

Moderation  CANNOT-BE  REACHED  BY  ANYONE  ELSE. 


5c  a  Pound 


EXTRA, 

BROKEN, 

CAROLINA 

RICE, 


6  lbs.  for  25  cts. 


Something  New, 

LEMON, 

ORANGE. 

PINE  APPLE 
PIE  FILLER, 

10  cts.  par  lb. 

3  lbs.  for  25  cts. 


GRAPE  NUT,  15c.  I  CREAM  OF  WHEAT,  10c. 

rOSTUM  CEREAL,  25c.  |  CROWN  FLAKES,  I0o. 

MINUTE  TAPIOCA.  10c.  I  RALSTON  HEALTH  FOOD,  15c. 
VITOS,  13c.  |  H.  O.  BUCKWHEAT,  10c. 

SHREDDED  WHEAT  BISCUIT,  13c. 


1*2  lb.  Hershey  Cocoa  and  cake  of  Chocolate  for  25c. 
I  package  H.  0.  Pancake  Flour,  and  I H.  0.  Oats,  15c. 


MORROW’S 

HAMS, 


Cured  as  no  other 
hams  are  Cured;  by  a  pro¬ 
cess  that  makes  it  perfect. 

1 2 1  cents  a  pound. 

Rich,  Tender,  Juicy,  and  Sweet, 


What  you 
Can’t  Find 

at  most  stores, 
you  are  certain  to  find  here; 
provided  its  good  Groceries 
you  are  after. 

OUR  GOODS  ARE  ALWAYS  FRESH, 
AND  OUR  STOCK  COMPLETE 


SOUPS, 


TOMATO. 

MOCK  TURTLE. 

CHICKEN, 

GUMBO. 

OX  TAIL. 
CONSOMME. 
VEGETABLE, 
CELERY, 

ASPARAGUS, 


Asparagus, 

TIIE  DELIGHT 
OF  THE 
EPICURE, 
DAINTY  aud 
DELICIOUS. 
Square  Can, 

20  Cents. 


TEAS 

OUR 

That  Please, 

PRICES 

Otir  Blends  are  Superior 
to  Competition. 

Wo  feel  sure  of  it,  and  so 
will  you  after  a  trial. 

HELP 

YOU 

TO 

HELP 

35c-  to  60c  per  lb. 

The  littleness  of  our  price 
is  sure  to  please  you. 

YOURSELF. 

10  cents  a  can. 

Heating  alpne  is  required 
to  make  it  ready  to  serve. 


READY 


to  convince  you  that  this  store  will  supply 
all  your  wants  iu  a  most  satisfactory  man¬ 
ner. 

We  have  built  up  this  business  by  careful  attention  to 
every  detail  which  affects  the  interests  of  out  customers. 

We  regard  it  as  GOOD  BUSINESS  SENSE,  to  treat 
EVERY  PERSON,  who  enters  our  store,  iu  the 

_ FAIRE5T  MANNER.  ~ . 


We  believe  you  will  appreciate  and  endorse  our  busi¬ 
ness  policy,  when  you  know  this  store. 


Entre  Wheat 
Flour, 

js  flour  with  the  muscle, 
health  and  brain  building, 
pints  of  the  wheat  preserved. 
It  makes  u  dark,  but  very 
sweet  loaf  ol  bread. 


25  Cents 
A  Package. 


The  Cup 

THAT 

STIMULATES, 

-BUT 

NOT 

INEBRIATES, 

*  IS 

THE  ONE 
MADE  FROM 

Our  Coffee,  10c  to  35c  lb. 


Burnham  Clam  Chowder,  Morrows  Catsup, 

is  perfectly 
CLEAN, 

and  all  the  ingredieut: 
are  the 

.HIGHEST  GRADE. 


10c  &  18c  a  can. 

You  Will  Like  It.^ — 


just  in.  Made  from  ripe, 
sound,  and  perfect  toma 
toes.  A  RELISH  FIT 
FOR  PRESIDENT  OK 
KING. 


10c,  three  for  25c. 

TIIE  WISE  AND  THRIFTY 
WILL  ALWAYS  EAT  GOOD. 
PURE.  WHOLESOME  FOOD 
THIS  IS  THE  ONLY  KIND  WE 
SELL. 


«  0ur  system  is  one  that  enables  us  to  make  low  prices  to  our 
customers,  and  always  give  them  Fresh  Goods;  two  things  worth 
your  consideration. 

CLAYTON  L.  MORROW, 

Semmens  Block,  TURTLE  CREEK,  PA. 


This  has  evidently  been  very 
carefully  prepared,  but  the  dis¬ 
play  is  very  bad.  I  believe  in  di¬ 
viding  a  circular  as  large  as  this 
into  panels ;  as  a  matter  of  fact, 
it  wouldn’t  look  like  anything  un¬ 
less  it  was  divided  into  panels,  but 
the  panels  ought  to  have  some 
uniformity  about  them.  Far  too 


many  rules  have  been  used  in  this 
circular.  In  some  cases  a  para¬ 
graph  has  been  divided  on  itself, 
as  the  cracker  paragraph  in  the 
upper  left-hand  corner,  thus  con¬ 
fusing  the  reading  and  multiply¬ 
ing  rules.  This  sheet  should  have 
been  divided  both  ways  in  panels 
of  somewhere  near  uniform  size, 


(HEADLINE  AND  INTRODUCTION) 

• 

(NAME  AND  ADDRESS) 

The  regular  advertising  matter 
should  have  been  put  in  the 
twelve  panels,  each  with  its  own 
heading,  a  few  lines  of  text  and 
a  price.  Don’t  crowd  too  much 
display  type  into  the  panels — 
that  is  one  fault  in  the  way  the 
thing  is  set  now.  For  instance, 
take  the  paragraph  headed  “Mor¬ 
row's  Hams,”  and  contrast  it  with 
the  clean-cut,  easily  read  form  in 
which  I  have  had  it  reset  below : 


MORROW'S  HAMS 

Cured  as  no  other  hams  are 
cured,  by  a  process  that  gives 
tenderness  and  deliciousness  of 
flavor.  Rich,  juicy  and  sweet. 

V&Yi  Cents  Per  Pound 


Set  all  the  panels  after  this 
fashion,  and  you'll  have  a  very 
good-looking  circular. 


Don’t  Want  Net  Weight  on  Label. 

That  the  wholesalers  and  manu¬ 
facturers  of  Nebraska  intend  to 
contest  the  net  weight  ciau.se  of 
the  new  pure  food  law  seems  cer¬ 
tain.  Jn  fact,  Omaha  jobbers 


have  written  State  Chemist  Red- 
fern  that  they  will  not  pay  any 
attention  to  this  portion  of  the 
law.  The  manufacturers  with 
whom  they  deal  refuse  to  put  the 
net  weight  on  their  packages  and 
they  defy  the  Food  Commissioner 
to  make  them  do  it.  He  has  in¬ 
terpreted  the  law  to  mean  that 
either  the  net  weight  or  the  net 
quantity,  as  in  the  case  of  liquids, 
must  be  given  on  the  package  or 
bottle.  In  this  interpretation  he 
has  the  support  of  Senators  Aid- 
rich  and  Root,  who  were  on  the 
Conference  Committee  at  the  time 
the  law  was  adopted.  Senator 
Patrick,  however,  believes  that 
Redfern  has  adopted  the  wrong 
interpretation.  He  believes  that 
the  net  weight  of  the  package 
should  be  given,  while  the  Com¬ 
missioner  is  demanding  the  net 
weight  of  the  contents. 


In  testing  catsup  the  flavor  is  the  im¬ 
portant  factor.  The  best  flavor  necessi¬ 
tates  a  good  body  and  good  color.  All 
these  good  qualities  are  found  in 
Snider’s  Catsup.  It  is  sure  to  please  you. 
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Sold  by  Progressive  Dealers 

— —  Everywhere  - 

HOTEL  ASTOR 
COFFEE 

You  can  sell  it  to  people 
you  never  sold  Coffee  to  before 
— and  it’s  a  sure  repeater. 

We  have  a  way  of  telling 
the  trade  who  come  the  way  of 
your  store  all  about  it. 

May  we  tell  you  more 
about  it? 

Drop  us  a  postal. 

b.  risen  s  co. 

190  Franklin  Street,  New  York 

31 S.  Front  Street,  Philadelphia 


A  Country  Clerk  Speaks  Up. 

Here’s  another  one  : — 

Elkton,  Md.,  June  22,  1907. 

To  “The  Stroller.”  . 

Dear  Sir: — I  have  just  finished 
reading  your  dissertation  on  the  in¬ 
capability  of  the  country  grocery 
salesman  to  fill  a  city  position.  In 
behalf  of  others  situated  as  myself, 
must  beg  to  differ  from  you.  Why? 
There  are  many  stores  situated  in 
villages  and  towns  who  cater  to  a 
class  of  consumers  who  demand 
good  groceries,  and  employed  in 
them  you  will  find  salesmen  who 
can  tell  you  why  the  foreign  sardine 
is  preferable  to  the  domestic,  where 
olives  are  produced,  the  difference 
between  virgin  oil  and  other  kinds; 
can  also  tell  you  what  maraschino 
cherries,  pate  de  foi  gras,  truffles, 
capers,  etc.,  are,  and  why  Taganrok 
wheat  makes  the  best  macaroni. 
These  men  are  well-paid  and  their 
employers  are  loth  to  part  with 
them.  The  environments  of  a  clerk 
in  a  good  country  store  is  conducive 
to  good  salesmanship,  if  it  is  in  him, 
if  the  salesman  reads  carefully  a 
good  trade  paper  such  as  the  “Gro¬ 
cery  World”  and  his  employer  trains 
him  right.  Some  say  that  the  sales¬ 
man  is  born  so.  I  differ;  he  is 
trained.  He  should  be  carefully 
trained  by  his  employer  to  sell  goods 
intelligently,  to  know  where  pro¬ 
duced  and  how  prenared ;  also  to 
weigh  and  measure  accurately,  that 
thirty-six  inches  means  a  yard,  not 
thirty-seven,  and  sixteen  ounces  a 
pound,  not  seventeen.  When  he  has 
proper  training,  then  when  the 
emergency  comes  he  is  competent 
to  meet  it,  and  his  employer  will 
know  that  his  business  is  in  safe 
hands. 

Now,  friend  “Stroller,”  I  thank 
you  for  your  indulgence  and  hope 
you  will  continue  to  be  the  grocery 
sage. 

(Signed)  “Rural.” 

Everything  this  man  says  is 
true.  Of  course,  there  are  country 
clerks  who  know  the  grocery 
business.  Nobody  doubts  it ;  at 
least  I  don’t.  But  I  honestly  be¬ 
lieve  that  country  clerks  like  this 
are  in  the  minority.  Even  the 
very  small  minority.  Very 
likely  it  isn’t  their  fault,  but  be¬ 
cause  they  haven’t  had  any  chance 
to  do  better. 

I  don’t  believe  that  the  average 
clerk  knows  anywhere  near  as 
much  about  the  business  as  the 
above  letter  indicates  that  the 
writer  of  it  knows.  By  gravy,  he 
talks  like  a  cyclopedia,  don’t 
he  ? 

As  I  am  ^vriting  this,  a  certain 
country  store  comes  to  my  mind. 
It’s  a  typical  country  town  gro¬ 
cery  store,  maybe  a  little  larger 
than  the  average,  but  not  much, 
if  any,  different  otherwise. 

This  store  employs  four  clerks, 
and  I  suppose  they’re  fair  types 


of  the  grocery  clerk  in  the  moder¬ 
ate  sized  country  town.  I  know 
’em  all  very  well.  Not  one  has 
had  any  city  experience — they’re 
just  average  country  clerks.  I’m 
going  to  size  ’em  up  and  just  see 
how  they  stand.  I  can  do  that 
pretty  well,  I  think,  because  I’ve 
known  all  about  ’em  for  a  good 
long  time. 

No.  1  is  a  fellow  about  45  years 
old.  I  knew  him  when  he  was  a 
boy.  He’s  a  good  fellow,  good 
church  member,  good  husband, 
good  father.  Never  been  any¬ 
thing  else  but  a  grocery  clerk  and 
gets  $14  a  week. 

This  man  knows  the  trade  of 
his  town  like  a  book.  He’s  a  good 
hustler,  does  a  little  buying  oc¬ 
casionally  and  looks  after  the 
stock.  I  should  put  him  down  as 
a  pretty  valuable  man  and  worth 
all  he  gets. 

And  yet  this  clerk  knows  only 
the  rudiments  of  the  grocery  busi¬ 
ness — the  going  after  orders,  the 
filling  of  them,  the  merest  smat¬ 
tering  of  knowledge  about  the 
goods  he  sells.  I’ll  bet  a  dollar 
to  a  cent  he  couldn’t  tell  clearly 
the  difference  between  condensed 
and  evaporated  milk. 

Is  he  a  country  clerk  who  knows 
the  business?  I  shouldn’t  say 
that  he  came  within  a  mile  of  it. 

No.  2  is  a  younger  man  about 
30  years  old.  He’s  only  been  in 
the  business  a  few  years ;  before 
that  he  was  a  farmer.  This  one’s 
a  mighty  bright  fellow  and  a  good 
business  man.  He’s  a  great 
reader  on  all  subjects,  takes  a 
trade  paper  in  his  own  name  and 
by  all  odds  is  the  best-posted  man 
of  the  four.  Yes,  I  should  say 
that  if  he  doesn’t  know  the  gro¬ 
cery  business  well  enough  to  hold 
a  particular  city  job,  he’s  in  a  fair 
way  to  soon,  and  very  probably 
he  does  now. 

No.  3  is  a  good-natured  ass. 
A  sort  of  an  inoffensive  fat-head. 
Good,  willing  fellow,  eager  to  do 
anything  he  can,  as  long  as  he 
can,  but  no  head.  He  can  wrap 
up  sugar  and  do  any  of  the  rou¬ 
tine  work  about  a  grocery  store 
as  well  as  anybody,  but  know  the 
business?  No.  He’ll  never  know 
it — he  couldn’t  learn  it.  He 
wouldn’t  be  one-two-three  in 
any  job  that  amounted  to  any¬ 
thing. 

No.  4’s  hard  to  size  up,  because 
lie’s  been  in  the  business  only  a 
short  time,  and  he’s  young.  Still, 
I  knew  his  record  before  he  took 
the  job  and  it’s  safe  to  say  he’ll 
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WE 

GIVE 

THEM 

Because  we  believe  the  re¬ 
tailer  will  do  more  good  by 
pushing  our  products  than  the 
.  newspapers  and  magazines  will, 
we  have  spent  a  large  part  of 
our  advertising  appropriation 
for  Universal  Coupons,  and 
hereafter  will  give  them  to  our 
customers  as  any  other  induce¬ 
ment  for  them  to  push  the  sale 
of  our  Bread,  Pies,  etc.,  besides 
their  quality. 

THE  ABC  BREAD  and 
PIE  CO. 

104-10  West  Bar  re  St. 

Baltimore,  Md. 


SOME 
MORE 
FROM  US 

We  are  particularly  proud  of 
our  Globe  Brand  Lard.  It  is 
not  only  pure,  but  it  contains  all 
the  original,  natural  oils.  Some 
manufacturers  extract  these  oils 
to  increase  their  profits;  as  we 
don’t,  Globe  Brand  Lard  goes 
much  farther  than  the  other 
kind. 

We  give  Universal  Coupons 
with  our  Globe  Brand  Lard  as 
an  inducement  for  consumers  to 
try  it. 

Be  sure  you  get  Globe  Brand 
Pork  Products  and  you  will  be 
certain  of  the  cleanliness  that  re¬ 
sults  from  the  most  perfect 
sanitary  condition. 

JACOB  C.  SHAFER  CO. 

516-18-20  W.  Lexington  St. 

32  Diamond  St. 

Baltimore,  Md. 


WHOA! 
DON’T 
FORGET 
THAT  WE 


Premium  Soap 
Magnetic  Scourer 
Bleacher 
Sil  San 
White  Flyer 

_ _  Apple  Blossom 

GIVE  THEM  Palm  Tar 


Our  Soaps,  which  need  no  in¬ 
troduction  to  your  customers, 
bring  you  Universal  Coupons, 
too.  We  know  most  of  you  sell 
our  goods,  but  we  want  you  to 
sell  MORE  of  ours  and  LESS 
of  the  other  fellow’s.  We  be¬ 
lieve  you  will  if  we  help  you 
get  a  piano  free,  or,  in  fact,  al¬ 
most  anything  you  may  need 
which  you  would  otherwise  have 
to  draw  on  your  bank  account 
for. 

THE  CHRISTOPHER 
LIPPS  CO. 

Baltimore,  Md. 

1 


FREE 
COUPONS  ? 

SURE 
PLENTY 
OF  ’EM 

With  Pickles,  Catsup,  Kraut, 
Vinegar,  Marmalades,  Pre¬ 
serves,  Mince  Meat,  India  Rel¬ 
ish,  Ceylon  Relish,  Mustard 
Dressing,  Worcester  Sauce, 
Mustard  and  Horse  Radish. 
You  can’t  buy  goods  of  better 
quality  than  ours.  You  can’t 
get  them  at  a  lower  price, 
and  the  Universal  Coupons  we 
give  you  represent  another 
profit,  for  they  mean  money. 

THE  DONALDSON, 
SHULTZ  CO. 

32-34_36  East  Montgomery  St. 
Baltimore,  Md. 


(Sbnpon 

(fatalogu  c, 


n*>- 


QUESTION— What  is  the  UNIVERSAL  COUPON? 

ANSWER— The  most  valuable  premium  voucher  ever  issued. 

QUESTION — What  does  it  cost  us? 

ANSWER — Nothing, 

QUESTION — Is  it  like  a  trading  stamp  ? 

ANSWER  No,  because  instead  of  adding  to  your  expense  it  adds  to  your  profit, 
QUESTION— Why  should  we  push  goods  bearing  UNIVERSAL  COUPONS  ? 

ANSWER— Because  they  represent  an  additional  profit  you  can’t  get  with  other  brands  of  goods. 
QUESTION— How  can  we  find  out  what  can  we  get  for  them  ? 

ANSWER— Write  the  Manufacturers’  Trade  Mark  Association,  253  Broadway,  New  York,  for 
a  free  catalogue. 

QUESTION— How  much  would  they  amount  to  in  a  year  to  the  ordinary  grocer  ? 
ANSWER— $500  to  $1000. 


FOR  FURTHER  INFORMATION  WRITE 


Baltimore  Manufacturers'  Advertising  Association 

312  NORTH  PACA  STREET,  BALTIMORE,  MD. 


LET  US 

HELP 

YOU 

SAVE  ’EM 

Maryland  Biscuits,  Butter 
Snaps,  Cream  Lunch,  Cream 
Oyster,  Graham  Wafers,  After¬ 
noon  Teas,  Banquet  Wafers  and 
Vanilla  Wafers,  if  they  are  the 
ones  WE  make  all  add  to  your 
collection  of  Universal  Coupons, 
as  we  are  giving  them  to  you 
with  all  your  purchases  of  these 
goods.  We  have  selected  Uni¬ 
versal  Coupons  because  they  are 
the  most  valuable  premium 
vouchers  in  existence,  and  will 
bring  you  anything  you  want 
without  cost  to  you. 

MARYLAND  BISCUIT  CO. 

516-22  South  Charles  St. 

Baltimore,  Md. 


WILL 

YOU 

ACCEPT 

A  free  gift  of  real  value  from 
us?  If  you  will  buy  and  push 
our  Chocolates  and  Confection¬ 
ery  and  save  the  Universal  Cou¬ 
pons  we  give  you.  These  cou¬ 
pons  are  exchangeable  for  any¬ 
thing  you  may  need  and  our 
goods  will  keep  your  trade  com¬ 
ing  to  you.  No  matter  what  you 
may  want,  you  can  get  it  quicker 
if  you  make  it  a  point  to  ac¬ 
quaint  your  trade  with  the  prod¬ 
ucts  of 

THE  LIPPS-MURBACH  CO. 

Baltimore,  Md. 


MIGHT 
AS  WELL 
TAKE  ’EM 
THEY’RE 
FOR  YOU 

Because  they  save  your 
pocketbook,  just  as  Electric 
Washing  Compound  saves  your 
customers  hard  work,  makes 
washing  easy  and  doesn’t  dam¬ 
age  the  most  delicate  fabric. 

By  pushing  the  sale  of  Elec¬ 
tric  Washing  Compound  you 
not  only  make  friends,  but  you 
add  to  your  collection  of  Uni¬ 
versal  Coupons. 

ATLANTIC  MANUFACTUR¬ 
ING  COMPANY. 

Baltimore,  Md. 


DO 

SOME 

FIGURING 


Take  your  moneys  for  the 
past  year  covering  your  pur¬ 
chases  of  goods  in  the  lines 
named  on  this  page,  and  assume 
that  each  manufacturer  gives 
you  200  coupons  on  every  $100 
worth  of  their  goods  you  buy; 
then  remember  that  they  all  give 
you  the  same  coupons,  and  you 
will  realize  quickly  that  you  will 
get  enough  of  them  in  a  year  to 
entitle  you  to  a  first-class  piano. 
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THE  INCREASING  POPULARITY 
CEYLON  AND  INDIA  TEAS 


OF 


Is  due  to  the  uniform  excellence  of 


Tetley’s  Delicious 


Blend 


The  finest  growths 
of 


ItMB 


nrnvsfffjil 


CEYLON  AND  INDIA 


l 


FROM 


JOSEPH  TETLEY  &  CO. 

LONDON 


119  South  Front  St.,  Philadelphia 


13-15  White  St.,  New  York 


,  1  A  •  are  sold  the  choicest  erowths  of  the  finest  tea-producing  countries  in  the 

world  "The"  ^TlX'tlectio'n  and  every  improvement  that  can  be  devised  in  packing  enable  yon  to  give  your  customers  tea  that 
will  pay  you  a  good  profit  and  retain  their  trade. 

your  jobber  can  supply  you 


never  buckle  down  enough  to 
learn  the  grocery  business.  He’s 
a  sport  and  never  did  like  any¬ 
thing  that  smelt  of  study.  Be¬ 
cause  it  takes  as  much- study  to 
really  know  the  grocery  business 
as  it  does  to  learn  any  other.  I 
know  a  lot  of  people  in  the  gro¬ 
cery  business  who  have  never 
done  any  studying  to  speak  of, 
and  that’s  exactly  why  they  wear 
the  ignoramus  tag. 

So  that  out  of  these  four  coun- 
try  grocery  clerks,  which,  as  I 
say,  I  believe  to  be  fairly  repre¬ 
sentative  of  the  general  run,  only 
one,  if  I’m  right,  really  has  any 
decent  knowledge  of  the  business 
lie’s  in,  and  could  hold  down  n 
job  in  a  big  city  grocery. 

Because  that’s  the  standard  I’m 
setting — enough  knowledge  to 
work  in  a  store  where  business 
has  to  be  made  and  held  by  the 
knowledge  of  the  clerk. 

I  know  hundreds  of  country 
grocery  clerks  that  I’d  lend 
money  to  any  time  if  1  had  it  (this 
ain’t  so  durned  rash  as  it  sounds, 
because  I  never  have  it).  They’re 
good,  bright  fellows  and  hard 
workers.  Yet,  I  don’t  consider 
that  many  of  ’em  know  the  gro¬ 
cery  business  according  to  my 


idea  of  knowing  it,  simply  and 
solely  because  they’ve  never  had 
it  put  up  to  ’em  to  learn  it. 


Vermontville,  N.  Y.,  June  24,  I9°7- 

To  “The  Stroller,” 

Care  “Grocery  World.” 

Dear  Sir : — Allow  me  to  stand 
shoulder  to  shoulder  with  you  in  de¬ 
fense  of  that  noble  idea  of  yours. 
What  man  is  so  poor  that  he  cannot 
eat  the  best  corn  if  he  can  eat  corn 
at  all?  Isn’t  it  cheaper  for  a  man 
to  buy  solid  packed  tomatoes  at  15 
cents  than  it  is  to  buy  a  can  of  half- 
and  half  (one-half  water  and  one- 
half  skins)  at  8  cents?  Did  you 
ever  look  around  your  children’s 
plates  after  they  had  been  eating 
Heinz’s  sweet  pickles  and  find  any 
leavings,  any  fag  ends  or  rotten 
pickles?  No,  it’s  all  good  to  eat.  I 
am  in  a  little  farming  town  of  200 
inhabitants  and  I  sell  the  best  Cali¬ 
fornia  fruits,  a  good  grade  of  olive 
oil,  imported  sardines,  Heinz’s 
goods  and  best  Maine  corn.  I  find 
good  goods  pay  as  good  a  profit  as 
poor  goods  and  are  much  better 
keepers. 

If  Brother  Cox  has  got  a  man  on 
his  books  that  he  does  not  want  to 
sell  good  goods  to  for  fear  he  will 
not  pay  for  them  he  had  better  tell 
that  man  to  pay  cash  or  quit. 

Now,  Mr.  Stroller,  you  may  count 
on  my  vote  every  time  and  I  would 
say  to  grocers,  sell  good  goods  and 
let  the  mail-order  houses  sell  the 
trash.  Let  your  motto  be,  “Selling 
better  goods.” 

Very  truly  yours, 

N.  H.  Breckenridge. 

P.  S.— I  learned  this  idea  from  the 
“Grocery  World”  years  ago,  along 
with  lots  more  good  ideas. 

The  Stroller. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  hear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless^  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


then  took  up  the  matter  with  the 
railroad  officials,  but  instead  of 
them  paying  the  claim  I  received 
from  their  agent  this  morning  the 
following : — 

Mr. 


Question:  *  *  *,  Pa— Some 
time  in  February,  1907,  I  bought 
through  a  wholesale  grocery 
house  a  consignment  of  salt  fish 
to  be  shipped  direct  from  the  lake. 
Upon  reaching  the  station,  freight 
prepaid,  not  having  an  agent,  the 
following  sizes  were  damaged : 
two  25-pound,  one  20-pound,  two 
15-pound,  one  io-pound.  1  he 
bottom  being  out  of  the  one 
bucket  the  staves  were  broken, 
so  the  pickle  leaked  out  and  the 
fish  became  unfit  to  offer  for  sale. 

I  made  claim  through  their 
agent  having  charge  of  our  sta 
tion.  The  railroad  hands,  or  con 
ductor,  marked  some  of  these 
packages  damaged  on  the  way¬ 
bill,  but  not  the  right  ones,  anc 
not  enough  of  them,  so  I  refusec 
to  sign  for  the  consignment  o: 
fish.  The  agent  for  the  railroad 


I  have  at  this  office  the  corre¬ 
spondence  concerning  the  fish  for 
which  you  have  presented  claim. 
They  claim  that,  according  to  cor¬ 
respondence,  they  will  respectfully 
decline  the  claim,  and  am  advised 
to  inform  you  accordingly  and  to  at¬ 
tach  any  reply  that  you  may  want  to 
make.  Please  attach  reply  to  this 
paper  so  that  I  may  return  with 
correspondence.  Yours, 

- ,  Agent. 

These  fish  were  shipped  via 
Buffalo,  Rochester  and  Pittsburg, 
New  York  Central  and  Hartford 
Railroad  and  Central  Railroad  of 
Pennsylvania. 

I  want  to  know  if  I  can  bring 
suit  before  our  justice  of  the 
peace,  against  what  railroad,  or 
the  agent  through  whom  the 
business  is  transacted  for  our 
station  ? 

Answer. — From  your  statement 
of  the  case  the  railroad  company 
would  seem  to  be  clearly  respon¬ 
sible  for  the  damage  done  here, 
since  the  goods  were  damaged  in 
transit.  I  should  therefore  begin 
suit  before  your  local  justice  of 
the  peace  and  serve  your  writ 
upon  the  railroad’s  local  agent. 
There  is  scarcely  any  doubt  that 
your  claim  will  be  paid. 
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Arkansas. 

The  annual  convention  of  the 
Retail  Grocers’  Association  of 
Arkansas  was  held  last  week  at 
Little  Rock,  and  the  following 
resolutions  were  adopted  : — 

Resolved,  That  this  convention 
condemns  the  so-called  semi-jobber 
who  uses  his  position  to  compete 
with  legitimate  retailers  -through 
methods  of  unfair  business  compe¬ 
tition,  and  recommends  that  its 
members  bring  all  possible  pressure 
to  bear  on  manufacturers  who  sell 
concerns  that  buy  as  wholesalers  and 
sell  as  retailers  to  refrain  from 
selling  goods  to  the  offenders  who 
masquerade  as  wholesalers. 

That,  whereas  the  recent  session 
of  the  General  Assembly  enacted 
lawrs  looking  toward  the  advance¬ 
ment  of  this  great  State,  and  which 
will  encourage  capital  and  competi¬ 
tion  to  come  among  us,  and  thereby 
help  to  drive  out  the  demagogues 
and  oppressive  forces;  and 
Whereas,  The  retail  merchant  and 
the  entire  citizenship  will  be  greatly 
benefited  by  these  laws;  therefore 

{be  it 

Resolved,  That  it  be  the  sense  of 
this  association  that  we,  as  individ¬ 
ual  members  and  as  citizens,  en¬ 
courage  in  every  way  possible  legiti¬ 
mate  competition  to  come  into  this 
market  and  permanently  locate. 

Whereas,  The  present  tax  on  oleo¬ 
margarine  has  resulted  in  placing  a 
premium  on  crime  by  encouraging 
unscrupulous  parties  in  the  larger 
cities  to  color  the  goods  without  pay¬ 
ing  the  government-  tax,  thereby 
,  causing  the  honest  grocer  to  lose 
many  sales  of  butter  through  the 
,  criminality  of  others ;  and 

Whereas,  The  law  as  it  is  at 
present  operates  as  a  detriment  to 
the  farmer  and  not  to  his  advan¬ 
tage,  as  was  the  original  intention ; 
therefore  be  it 

Resolved,  That  this  convention 
recommends  that  Congress  repeal 
the  present  tax  of  io  cents  per 
pound  on  colored  oleomargarine 
and  pass  other  acts  which  will  allow 
the  legitimate  grocer  to  handle  such 
|  goods  for  what  they  actually  are, 
thereby  allowing  the  sale  of  an  ar¬ 
ticle  of  commerce  which  a  certain 
class  of  consumers  desire,  at  the 
same  time  placing  such  restrictions 
on  its  sale  that  the  public  cannot  be 
deceived  as  it  is  under  the  present 
Federal  law. 

Resolved,  That  we  recommend  to 
r  all  of  the  grocers  of  Arkansas  that 
:  they  follow  closely  the  rule  of 
‘  weigh,  count,  measure  and  gauge 
\  everything  they  buy  and  that  they 
’  report  to  their  various  associations 
.  such  concerns  who  are  found  to  be 
habitual  violators  of  the  rules  of 
giving  honest  measures. 

Adopted. 

Resolved,  That  this  convention 
,  urge  its  members  to  patronize  inde¬ 
pendent  corporations  wherever  they 
|  can  do  so,  quality  and  price,  of 
L  course,  to  be  considered.  We  fur- 
f  ther  commend  the  several  indepen- 
,  dent  corporations  for  what  they 
t  have  done  in  our  behalf. 

Spokane,  Wash. 

[  The  Spokane  (Wash.)  Retail 
Grocers’  Association  have  voted 
to  not  handle  bread  or  other 


bakers’  products  because  the 
Bakers’  Association  has  raised 
the  price  of  bread  so  high  that 
there  is  no  profit  for  the  retailers. 
The  bakers  will  not  deliver  bread 
direct  to  consumers. 

New  Orleans,  La. 

On  behalf  of  the  New  Orleans 
Board  of  Trade  and  the  New  Or¬ 
leans  Wholesale  Grocers’  Asso¬ 
ciation,  John  A.  Smith  has  filed 
with  the  Louisiana  Railroad  Com¬ 
mission  petitions  for  reduction  in 
rates  on  less  than  carload  lots. 

The  first  petition  asks  for  a  re¬ 
duction  of  from  30  to  20  cents  per 
100  pounds  on  less  than  carload 
lots  upon  sugar,  rice  and  molasses 
from  New  Orleans  to  Shreveport, 
Alexandria  and  Monroe.  This 
rate  is  wanted  on  the  Texas  and 
Pacific,  St.  Louis,  Iron  Mountain 
and  Southern,  Red  River  Valley 
and  Southern  Pacific  Railroads. 

For  less  than  carload  rates  on 
commodities  named  the  New  Or¬ 
leans  Board  of  Trade  wants  the 
rate  reduced  from  55  cents  per  100 
pounds  to  a  maximum  of  40  cents 
per  100  pounds  to  stations  on  the 
Chicago,  Rock  Island  and  Pacific, 
Louisiana  and  Arkansas,  Houston 
and  Shreveport,  Southern  Pacific, 
Texas  and  Pacific  and  Red  River 
Valley. 

The  New  Orleans  Board  also 
gives  notice  that  a  reduction  will 
be  wanted  on  coffee  also  from 
New  Orleans  to  the  various  points 
in  the  territory  involved,  and  they 
also  ask  for  the  mixing  of  sugar, 
rice,  molasses  and  coffee  in  car¬ 
load  lots  from  New  Orleans  to  the 
St.  Louis,  Iron  Mountain  and 
Southern,  the  same  as  is  done 
from  Alexandria  and  Shreveport. 

California. 

Every  grocer  in  California  will 
profit  by  the  campaign  instituted 
by  the  Associated  Retail  Grocers 
of  San  Francisco  to  guarantee 
honest  treatment  on  the  part  of 
the  commission  houses  handling 
butter.  . 

They  propose  to  accomplish 
two  things : — 

First.  They  propose  to  force  the 
butter  houses  to  deliver  what  they 
charge  for  and  what  the  dealer  pays 
for. 

Second.  They  propose  to  wipe 
out  the  dishonest  competition  forced 
by  the  production  of  squares  that 
are  from  one  to  four  ounces  short 
of  the  standard. 

In  the  columns  of  their  paper 
they  will  print  each  week  a  roll 
of  honor,  consisting  of  the  butter 
houses  who  are  prepared  to  prom¬ 
ise  to  deliver  fully  what  they 


The 
Law 
as  to — 
Impure 
Soap 

The  Federal  food  and 
drug  law  applies  to  all 
medicinal  preparations, 
whether  for  internal  or 
external  use.  This  in¬ 
cludes  soap,  though 
every  soap  manufacturer 
but  ourselves  seems  to 
prefer  not  to  think  so. 

If  a  Federal  inspector 
gets  from  you  a  sample 
of  soap  that  proves  to 
be  adulterated  or  mis¬ 
branded,  you  will  be 
prosecuted  unless  you 
can  show  a  manufac¬ 
turer’s  guarantee. 

If  you  handle  Buch¬ 
an’s  Toilet  Soaps  there 
will  be  no  prosecution ; 
but  even  if  there  is,  it 
won’t  be  against  you,  for 
we  have  filed  our  guar¬ 
antee  with  the  United 
States  Government,  and 
every  cake  of  our  goods 
bears  the  serial  number. 

Buchan’s  Toilet 

Soaps  are  not  only  safe ; 
they  are  delightful  soaps. 

The  fact  that  they  con¬ 
tain  phenol  absolut,  100 
per  cent,  pure,  gives  them 
a  quality  that  the  average 
soap  doesn’t  have  at  all. 

Our  serial  number  is 

363 


BUCHAN’S 
Soaps  Corporation 

FLATIRON  BUILDING 

NEW  YORK  CITY 


A 

New 

Move 

And  an  important  one  to 
grocers.  There  is  scarcely 
a  grocer  or  consumer 
within  twenty-five  miles 
of  Philadelphia  who  does 
not  know  of  Freihofer’s 
Bread,  Pie  and  Cakes. 
They  have  attained  their 
unprecedented  popularity 
solely  on  merit.  We  are 
now  manufacturing 
Macaroni  and  Noodles. 
These  goods  we  make 
like  our  other  goods,  of 
thefinest  materialsmoney 
can  buy. 

The  goods  are  not  col¬ 
ored  artificially,  they  get 
their  rich  yellow  from 
the  entire  egg.  They 
not  only  conform  to  the 
Pure  Food  Laws,  but  are 
so  much  better  than  the 
law  requires,  that  you 
can  bank  on  making  and 
keeping  trade  with  them. 


Vienna  B&Jking'  Co. 
PHILADELPHIA,  PA. 
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charge  for  and  to  put  out  three 
sizes  of  squares  and  three  sizes 
only,  that  is,  I -pound,  i^-pound 
and  2-pound  squares. 

The  retail  grocers,  on  the  other 
hand,  are  prepared  to  help  in  this 
way : — 

First.  They  will  buy  only  from 
firms  listed  in  the  “Roll  of  Honor.” 

Second.  If  a  grocer  gets  any 
short-weight  goods,  he  will  ’phc>ne 
the  office  of  the  Associated  Retail 
Grocers  (West  3067).  The  office 
will  at  once  take  the  matter  up  with 
the  butter  house. 

If  the  butter  house  can  show 
a  good  excuse  and  the  other  gro¬ 
cers  are  getting  fair  treatment, 
nothing  will  be  done.  If,  how¬ 
ever,  repeated  complaints  are 
made  against  the  same  house  and 
it  is  found  that  they  are  not  try¬ 
ing  to  live  up  to  the  requirements 
of  the  grocers,  their  names  will 
be  removed  from  the  roll  of 
honor,  and  every  grocer  in  the 
State  will  be  notified  that  the  firm 
in  question  could  not  be  listed 
among  the  concerns  that  were 
willing  to  deliver  what  they 
charged  for. 


Fight  Over  Tabasco  Sauce  Label. 

Alleging  Trust  methods  and  ac¬ 
cused  of  making  a  false  statement 
in  an  affidavit  to  secure  a  trade¬ 
mark  for  the  word  “tabasco,” 
John  A.  Mcllhenny  was,  during 
the  week,  sued  for  $30,000  dam¬ 
ages  by  the  New  Iberia  Extract 
and  Tabasco  Pepper  Co.  Mcll¬ 
henny  is  at  the  head  of  E.  Mcll- 
henny’s  Sons,  which  claims  to 
have  a  copyright  on  the  word 
“tabascov”  Both  concerns  oper¬ 
ate  on  Avery  Island,  near  New 
Iberia,  La.,  where  the  world’s 
supply  of  peppers  is  grown.  The 
petition  alleges  that  the  Mc- 
Uhennys  have  their  agents  send 
circular  letters  all  over  the  United 
States  and  Canada  threatening  to 
prosecute  any  one  selling  “tabas¬ 
co”  sauce  not  manufactured  and 
sold  by  the  Mcllhenny  concern. 
The  petitioners  declare  that  when 
John  A.  Mcllhenny,  in  February, 
1905,  made  affidavit  at  Washing¬ 
ton  for  the  registration  of  the 
trade-mark  “tabasco”  he  said  that 
the  word  had  been  in  exclusive 
use  by  his  family  since  1868,  when 
the  great-grandfather  of  John  A. 
Mcllhenny  established  the  busi¬ 
ness.  The  complainants  recite 
that  dozens  of  manufacturers 
have  used  the  word,  and  that  the 
Mcllhennys  had  a  collection  of 
bottles  of  rival  concerns,  which  it 
labeled  “Rogues’  Gallery.” 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Names  of  Macaroni  Manufacturers. 

Boston,  Mass.,  June  25,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Is  it  possible  for  me 
to  get,  through  you,  or  do  you 
know  where  I  can  get  a  list  of  the 
leading  macaroni  manufacturers 
in  this  country,  especially  in  the 
East,  if  any? 

I  inclose  a  stamped  envelope 
and  shall  be  much  favored  by  any 
information  which  you  may  have 
along  this  line. 

Yours  truly, 

Grafton  B.  Perkins. 

You  can  get  this  information 
from  “Thomas’  American  Trades 
Reference  Directory,”  Thomas 
Publishing  Co.,  New  York  City. 

*  *  * 

■lii.  To  Organize  in  Braddock,  Pa. 

Duquesne,  Pa.,  June  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir  : — Some  merchants  of 
Braddock,  Pa.,  are  agitating  the 
formation  of  an  association  (gro¬ 
cers).  They  applied  to  me  for 
something  in  the  line  of  by-laws, 
and  as  I  am  not  acquainted  with 
what  they  really  should  have,  and 
I  want  them  to  have  the  best,  I 
referred  them  to  you  and  they 
asked  me  to  write  you.  Have  you 
anything  to  offer?  I  will  attend 
their  next  meeting  and  will  try 
what  I  can  to  enlighten  them  by 
having  them  subscribe  for  the 
Only.  Better  send  me  a  few 
sample  copies. 

Yours  truly, 

A.  B.  Bain. 

The  “Grocery  World”  has 
asked  Secretary  Smedley,  of  the 
Philadelphia  Association,  to  send 
Mr.  Bain  several  copies  of  its 
constitution  and  by-laws. 

*  *  * 

The  Coffee  Department  Again. 

Carlisle,  Pa.,  June  25,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — I  was  very  much 
surprised  at  the  brief  reply  you 
made  to  my  letter  of  June  nth. 
You  certainly  remember  that  at 
one  time  you  conducted  a  coffee 
department  through  the  columns 
of  the  “Grocery  World”  and  that 
you  very  suddenly  discontinued 
same  without  giving  your  readers 
any  explanation  or  reason  for 
doing  so.  The  writer’s  impres¬ 
sion  is  that  Mr.  J.  S.  Elliott,  of 


Newville,  Pa.,  so  completely  out¬ 
classed  your  “expert’s”  judgment 
and  knowledge  of  coffee  that  he 
at  once  withdrew  from  the  race. 
I  wish  to  refer  to  Mr.  Elliott  for 
a  correct  statement  of  his  asser¬ 
tion  at  that  time,  and  as  he  is  now 
traveling  on  the  coast  and  will 
not  return  for  about  four  weeks, 
after  which  time  I  hope  to  write 
you  again. 

Yours  truly, 

P.  W.  Wenk. 

This  letter,  which  is  the  second 
one  on  the  same  subject  from  Mr. 
Wenk,  indicates  that  Mr.  Elliott 
had  some  sort  of  a  controversy 
with  the  “Grocery  World’s” 
coffee  editor.  Not  a  member  of 
the  “Grocery  World’s”  staff  has 
the  slightest  recollection  of  what 
this  was,  however. 

* *  *  * 

Does  Anybody  Know  This? 

Harrisburg,  Pa.,  June  28,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Who  handles  F.  L. 
Daggett  &  Co’s  Boston  chocolate 
in  Philadelphia? 

Yours  truly, 

Geo.  Foerster. 

540  Race  street,  Harrisburg,  Pa. 

The  “Grocery  World”  cannot 
answer  this  question — can  any 
local  subscriber? 

*  *  * 

Two  Reports  of  the  Baltimore 
Oanned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  June  28,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — One  whole  week  of 
warm  seasonable  weather,  such  as 
we  should  have  had  during  the 
previous  four  or  five  weeks,  is 
beginning  already  to  show  its  in¬ 
fluence  over  the  market  situation 
so  far  as  future  tomatoes  are  con¬ 
cerned.  The  upward  movement 
has  culminated,  for  the  present  at 
least,  and  the  wise  ones  who  have 
stated  so  positively  that  there 
will  be  no  tomatoes  packed  in  this 
market  before  the  middle  of  Sep¬ 
tember,  and  that  a  $1  market  for 
futures  is  in  sight,  will  have  time 
to  reconsider  their  rash  state¬ 
ments.  The  successful  tomato 
prophet  is  not  yet  on  view.  That 
rock  has  engraved  upon1  it  the 
names  of  many  well  known  men 
who  hit  it  and  went  down.  It 
has  been  admitted  all  along  that 
the  acreage  in  tomatoes  this  sea¬ 
son  in  Maryland,  Virginia,  Dela¬ 
ware  and  New  Jersey  is  the 
largest  ever  planted.  All  sections 
report  the  season  to  be  later  than 
the  average  by  two  weeks  or  so, 
much  of  which  can  be  recovered 
by  favorable  weather  from  now 
on.  In  recent  years  the  canning 
of  tomatoes  has  commenced  in  the 
latter  part  of  July.  Barring  fur¬ 
ther  unforeseen  unfavorable  crop 
conditions,  new  tomatoes  should 
be  ready  for  canning  in  August. 


— . .  ■  -  -  ■ 

Spot  tomatoes  continue  firm  and 
active  at  full  prices,  with  no  new 
developments  in  any  direction. 
Both  spot  and  future  corn  were 
again  active  this  week.  The  rapid 
recovery  in  the  market  foY  spot 
corn  proves  that  staple  canned 
goods  really  possess  intrinsic 
value  after  all.  New  string  beans 
are  now  ready  for  quick  shipment 
to  fill  emergency  orders.  The 
week’s  developments  in  new  peas 
have  been  disappointing.  Nearly 
every  jobber  wanted  some  peas  of 
each  grade  to  fill  urgent  demands 
and  the  Baltimore  canners  were 
obliged  to  pay  exorbitant  prices 
for  the  raw  stock  to  fill  those 
orders,  hoping  that  each  day 
would  bring  larger  receipts  and 
lower  prices  to  enable  them  to 
average  down  their  cost,  but  now 
fully  half  of  the  season  for  can¬ 
ning  them  has  passed  and  no 
lower  prices  are  in  sight.  It  will 
be  the  keenest  sort  of  disappoint¬ 
ment  if  the  coming  week  produces 
no  relief  for  our  pea  packers,  and 
in  that  case  the  jobbers  who  have 
bought  peas  elsewhere  on  pro  rata 
or  percentage  contracts  at  low 
prices,  instead  of  100  per  cent, 
guaranteed  contracts,  may  expect 
to  receive  notices  from  the  sellers 
that  “very  much  to  our  regret  we 
are  unable  to,  etc.,  etc.,”  in  the 
same  old  way,  and  then  the  mar¬ 
kets  elsewhere  will  conform  their 
selling  prices  to  the  Baltimore 
quotations.  Almost  every  article 
in  the  line  of  vegetables  is  fairly 
activq  and  firm. 

All  fruits  are  strong  and  active, 
not  a  weak  spot  among  them. 
Both  red  and  white  cherries  and 
gooseberries  are  scarce  and  high. 
Strawberries  are  not  scarce,  but 
the  weather  has  all  along  been  so 
very  favorable  for  shipping  them 
long  distances  that  the  demand 
from  out-of-town  for  fresh  berries 
has  enabled  the  shippers  to  outbid 
the  canners.  consequently  ex¬ 
tremely  high  prices  have  prevailed 
up  to  this  date.  Raspberries  and 
blueberries  are  yet  to  come,  but 
the  latest  reports  about  these  two 
crops  are  unfavorable.  Encour¬ 
aging  reports  are  received  about 
the  blackberry  crop,  due  next 
month.  Pears  and  apples  may  be 
short.  It  is  still  so  uncertain 
about  the  peach  crop  that  our 
canners  refuse  to  make  any  prices 
on  the  coming  pack.  The  demand 
for  new  pineapples  is  increasing 
at  full  prices.  Cove  oysters  are 
getting  scarce. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 

No.  2. 

Baltimore,  Md.,  June  28,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  market  on  to¬ 
matoes  still  shows  an  upward 
tendency  and  the  demand  is  keep¬ 
ing  up  unusually  well.  Orders 
are  coming  in  from  all  sections. 
Naturally  the  disposition  is  not  to 
load  up  on  spot  tomatoes  at  pres- 
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ent  prices,  but  there  is  evidently 
a  good  demand  for  them  from  the 
retail  trade,  and  as  long  as  this 
demand  continues  tomatoes  will 
move  out. 

The'  weather  conditions  for  the 
past  week  have  been  so  good  that 
the  outlook  for  future  tomatoes 
is  better  as  far  as  the  crop  pros¬ 
pects  are  concerned.  There  is  not 
very  much  business  being  done, 
though  some  sales  have  been 
made  at  90  cents  per  dozen,  f.  o.  b. 
county.  Packers  are  not  pushing 
the  sale  of  futures,  as  most  of 
them  are  pretty  well  sold  up.  We 
have  had  quite  a  large  demand  for 
No.  10  standards,  but  it  has  been 
a  difficult  matter  to  get  a  price  on 
them.  We  hope  to  be  able  to 
quote  some  of  these  goods  very 
shortly. 

Corn. — No  special  change  to 
report.  The  improved  weather 
conditions  ought  to  help  the  corn 
crop  considerably,  though  the  re¬ 
ports  are  not  very  encouraging. 
The  season  will  be  a  very  late 
one.  As  preparations  were  made 
for  a  very  much  reduced  pack  this 
year,  it  looks  as  though  the  pack 
will  be  a  comparatively  small  one 
at  best.  It  is  almost  impossible 
to  get  a  price  on  future  corn,  and 
spot  corn  is  not  being  freely 
offered. 

It  looks  as  though  the  pea  pack¬ 
ing  season  is  now  in  full  blast. 
Packers  have  so  far  had  enough 
business  to  keep  their  stock  of 
seconds  and  standards  down  to 
very  small  proportions. 

We  are  having  quite  a  big  busi¬ 
ness  on  strawberries  and  packers 
are  busy  filling  orders.  Buying 
has  been  good  enough  to  cause  a 
number  of  packers  to  withdraw, 

(and,  generallv  speaking,  the  mar¬ 
ket  closes  this  week  in  very  much 
better  shape  than  last  week. 
Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


The  Spice  Market. 

Baltimore,  Md.,  June  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  con¬ 
tinues  fairly  active,  with  better 
demand  for  spices  in  general. 
There  are,  however,  no  important 
features  to  advise  of  during  the 
week. 

Pepper. — Demand  has  been 
larger,  prices  have  changed  very 
little.  There  is  some  interest 
being  shown  in  futures,  and  pres¬ 
ent  low  values  should  attract  buy¬ 
ers. 

Cayenn  e. — The  market  is 
steady  and  somewhat  firmer. 
Bright  chillies  remain  scarce. 

Cloves  are  very  steady  and 
great  scarcity  prevails.  There 
are  little  cloves  in  our  country 
and  not  enough  to  meet  the  nor¬ 
mal  summer  demand. 

Pimento  (Allspice). — This  arti¬ 
cle  is  in  good  shape  and  will  go 
higher.  Jamaica  growers  are  not 
offering  new  crop  at  this  time,  and 
spot  supplies  are  confined  to  a 


few  houses ;  their  views,  there¬ 
fore,  being  very  firm. 

Mace  is  steady  and  in  good  de¬ 
mand  ;  unchanged  prices. 

Nutmegs  are  exceedingly  weak 
and,  if  anything,  lower.  Holders 
evidently  want  to  realize  on  their 
stocks. 

Gingers  are  very  firm,  with  im¬ 
proved  demand,  Jamaica  particu¬ 
larly  being  higher. 

SeedsA— Caraway  is  firmer  in 
Holland.  Poppy  remains  high. 
Celery  is  moving  upward,  due  to 
the  approaching  season. 

Yours  truly, 

McCormick  &  Co. 


Written  for  the  "Grocery  World.” 

Coffee  Syndicate  Backing  Out 
of  Market. 

Manipulators  of  Rio  and  Santos  Coffee 
Market  Announce  They  Have  Bought 
All  They  Can  and  Will  Now  Let  the 
Market  Take  Its  Own  Course. 

The  remarkable  statement  that 
the  syndicate  conducting  the 
coffee  valorization  plan  for  the 
Brazilian  Government  had  bought 
all  they  had  agreed  to  buy  of  the 
present  tremendous  crop  and  that 
now  the  market  was  to  be  allowed 
to  take  the  course  “dictated  by 
the  usual  law  of  supply  and  de¬ 
mand”  was  put  forth  by  their 
press  agents  during  the  last  fort¬ 
night.  Some  wag  on  the  Coffee 
Exchange  at  once  started  the  re¬ 
port  that  the  Brazilian  Govern¬ 
ment  had  asked  the  growers  to 
destroy  the  entire  crop  which 
they  are  now  engaged  in  gather¬ 
ing.  While  this  may  sound 
ridiculous  (and  of  course  under 
no  conditions  will  be  done),  there 
would  be  method  in  such  mad¬ 
ness,  if  the  syndicate  expected  to 
carry  out  their  plan  successfully. 
Their  press  bureau  is  working 
overtime  to  induce  a  crop  of  suck¬ 
ers  to  come  into  the  market,  but 
unfortunately  they  lack  the  art  to 
disguise  their  art.  One  of  the 
principal  financial  and  com¬ 
mercial’  sheets  in  the  United 
States  is  handling  the  syndicate 
matter  in  such  a  manner  that  the 
most  innocent  lamb  that  ever 
walked  into  Wall  street  to  be 
shorn  could  readily  see  that  all 
this  matter  printed  by  these  phi¬ 
lanthropists  was  intended  to  in¬ 
duce  the  dear  public  to  carry  the 
burden  of  this  ridiculous  and  in¬ 
sane  attempt  to  defy  the  laws  of 
nature  and  economics.  Colonel 
Mulberry  Sellers  •  was  a  rank 
pessimist  alongside  of  these  rain¬ 
bow  chasers.  Every  dealer  in 
coffee,  either  at  retail  or  whole¬ 
sale,  should  know  the  fact  that  for 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  tree,  or  four  month*’  trial  for  10  cents 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Law 

908  6  SI.,  IV.  W.,  Washington,  O.  C 
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Blooker's  Cocoa 

IS  A  I.IXIKV  XO  THE  PALATE 

A  NECESSITY  XO  XHE  STOMACH 

AN  ECONOMY  XO  XHE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St,  New  York 

Id  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 

=  I  Knew  What  I  Was  About  = 

Most  bookkeeping  systems  gotten  up  for  grocers  are  invented  by  peo¬ 
ple  never  in  the  grocery  business.  The  little  record  book  that  I  am  selling, 
which  does  all  the  bookkeeping  any  grocer  needs  to  do,  was  invented  by 
me — I  am  a  retail  grocer. 

That  is  why  it  is  short,  simple  and  covers  the  whole  storekeeping 
ground  in  about  one-fourth  the  time  and  space  of  other  systems. 

Price,  $i.oo.  Send  one  cent  for  sample  sheet.  Book  sent  on  approval. 

PRANK  B.  HICKS,  MACEDON  CENTER,  N.  Y. 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92  R“WD y0sRTKREET 


Preserving  Me&ts  Without  &. 
Preservative 

Carnlzone  will  positively  keep  sweet,  fresh  and  whole¬ 
some  all  meats,  fowl  and  other  foods. 

Carnizone  reduces  ice  bills  one-half.  Preserves  where  ice 
cannot.  Prevents  the  carrying  of  contagion  by  infected 
meats  and  other  produce.  Improves  the  appearance  of  meats, 
prevents  slime  and  mould,  and  avoids  the  immense  loss  of 
trimming  off  dark  spots  and  the  unsightly  ends  of  meats. 

Carnizone  is  not  an  adulteration,  and  is  wholly  within  the 
law.  It  is  not  to  be  applied  to  material  to  be  kept,  but  should 
be  sprinkled  on  the  floor  of  the  storage  box. 

Write  for  circulars  and  information  to 

BELLEVUE  CHEMICAL  CO.,  72  Willoughby  Street 

BROOKLYN,  NEW  YORK 


TO  EAT  ANY  TIME 

Of  course  Wheatena  is  known  as  a  break¬ 
fast  food,  but  we  sell  it  as  an  all  day  food. 
Being  clear  wheat  it  can  be  eaten  any  time, 
just  like  bread.  Man)’  grocers  use  this  point 
to  great  advantage. 

There  is  nothing  supernatural  about 
Wheatena;  it  is  just  the  roasted  kernels  of 
hard  winter  wheat,  cooked,  sterilized  and 
sealed.  But  what  a  delightful  food  it  is  ! 


t 

The  Wheatena  Company 

348  West  Twelfth  Street  -  -  New  York  City 
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the  two  years  from  July  i,  1906, 
to  July  1,  1908,  there  will  be  avail¬ 
able  for  the  coffee  consumption 
of  the  world  at  least  40,000,000 
bags  of  coffee,  not  taking  tiie  in¬ 
visible  supply  into  account  in  any 
manner;  that  the  consumption 
cannot  possibly  be  over  34,000,000 
bags,  and  that  this  entire  state¬ 
ment  is  based  on  the  most  con¬ 
servative  figures  and  is  under¬ 
stated  rather  than  overstated. 

Chas.  W.  Ervin. 

Baltimore,  Md.,  June  28,  1907. 


Exorbitant  California  Raisin 
Prices  Gives  Back  Market 
to  Ondara  Valencias. 


Ondara  Valencia  Raisins  Can  Be 
Shipped  3,500  Miles,  Pay  Two  Cents 
Duty  and  Be  Sold  in  a  Small  Way  at 
Much  Less  Than  California  Loose 
Muscatels  Cost  in  a  Large  Way. 

The  California  raisin  growers 
are  again  digging  their  own 
graves  this  year.  So  greedy  are 
they  to  get  their  share  of  the  high 
food  prices,  that  they  have  named 
prices  which  will  let  in  more  of 
certain  grades  of  foreign  raisins 
than  have  come  in  for  years. 

A  striking  instance  of  this  is  the 
case  of  Ondara  Valencia  raisins, 
which  were  formerly  imported 
into  this  country  in  enormous 
quantities.  Prior  to  the  advent 
of  California  raisins,  Ondara  Va¬ 
lencias  came  into  Philadelphia 
alone  to  the  extent  of  over  half  a 
million  boxes  a  year.  California 
raisins,  however,  encroached  upon 
them,  and  while  a  few  have  al¬ 
ways  come  in,  the  imports  of  the 
last  few  years  have  been  only  a 


fraction  of  what  they  formerly 
were. 

This  year  these  raisins  can  pay 
the  2-cent  duty  which  will  be  im¬ 
posed  upon  them  and  be  sold  at 
considerable  less  than  California 
raisins  will  cost.  For  example, 
loose  California  muscatels  on  the 
present  market  will  cost,  delivered 
in  the  East,  8^  cents  per  pound 
in  carload  lots.  Ondara  Valen¬ 
cias  can  be  shipped  3,500  miles, 
pay  2  cents  per  pound  duty  and 
be  sold  from  wholesaler  to  re¬ 
tailer,  in  lots  of  5  boxes,  at  7*^ 
cents !  This  fact  has  led  to  a 
large  number  of  import  orders, 
and  several  hundred  thousand 
boxes  will  enter  the  country  this 
year,  simply  because  of  the  in¬ 
ordinately  high  prices  of  the  Cali¬ 
fornia  fruit.  California  raisins 
could  have  unquestionably  had 
the  greater  part  of  this  trade  had 
the  prices  been  reasonable. 


Western  Pennsylvania  Mer 
chants  Will  Gun  After 
Dead  Beats. 


Adopt  the  New  England  System  of 
Collecting,  Which  Has  Been  So  Suc¬ 
cessful  in  Harrisburg. 

Special  correspondence  of  “Grocery  World.” 

Allegheny,  Pa.,  June  28,  1907. 

I  have  now  taken  up  the  work 
of  building  up  our  organization, 
the  Allied  Retail  Merchants’  As¬ 
sociation  of  Southwestern  Penn¬ 
sylvania.  We  have  now  opened 
an  office  in  Room  No.  3  of  the 
Sterrit  Building,  Ohio  and  West 
Diamond  streets,  Allegheny,  for 
the  purpose  of  carrying  out  the 


proposition  of  protecting  our 
members  from  dead  beats  and 
looking  after  their  delinquent  ac¬ 
counts  and  establishing  a  credit 
reporting  system. 

We  have  adopted  the  Union 
Mercantile  Agency’s  (Bridgeport, 
Conn.)  system  to  collect  delin¬ 
quent  accounts,  which  I  carefully 
studied  and  watched  the  oper¬ 
ation  of  under  the  supervision  of 
R.  T.  Cook,  secretary  of  the  Har¬ 
risburg  Association.  In  six 
months’  time  they  collected  be¬ 
tween  $22,000  and  $23,000  of  de¬ 
linquent  accounts,  one  account 
being  eleven  years  old  and 
another  nine  years  old,  and  placed 
on  their  card  reporting  system 
in  the  office  of  the  secretary  over 
18,000  names. 

We  have  just  taken  up  the 
work  of  their  system  here  this 
week  and  hope  to  be  able  to  beat 
this  wonderful  record  by  at  least 
50,000  in  the  same  time. 

Jos.  C.  Kane, 
Secretary. 


Electing  Delegates  to  Pennsyl¬ 
vania  State  Convention. 


Several  Local  Retail  Grocers’  Associa¬ 
tions  Select  Their  Representatives 
for  the  August  Convention  of  the  Re¬ 
tail  Merchants’  Association  at  York. 


Special  correspondence  of  “Grocery  World.” 

.Erie,  Pa..  June  28,  1907. 

Charles  J.  Hammer  has  ten¬ 
dered  his  resignation  as  secretary 
of  the  South  Fork  Merchants’ 
Protective  Association  and  has 
accepted  a  position  as  manager 
for  the  Denmark  Supply  Co.,  at 


Claridge,  Pa.  His  successor  has 
not  been  selected. 

The  Mercantile  Protective  As¬ 
sociation  of  Pittston  considered 
five  applications  for  membership 
at  its  meeting  on  the  17th  inst., 
making  a  total  of  101  since  Janu¬ 
ary. 

The  Homestead  Business  Men’s 
Association  held  its  annual  ban¬ 
quet  at  Cascade  Park,  fully  6,000 
people  attending.  All  stores  were 
closed  for  the  day — June  19th. 

At  the  last  meeting  of  the 
Greensburg  Business  Men’s  Asso¬ 
ciation  two  new  members  were 
elected.  Their  annual  outing  will 
be  held  at  Idle  Wild,  Tuesday, 
August  13th. 

The  Erie  Business  Men’s  Ex¬ 
change  will  be  represented  at 
the  York  convention  by  W.  E. 
Hayes,  P.  Harlan,  Henry  Kess¬ 
ler,  Adam  Karch,  L.  H.  Russell 
and  Hon.  F.  J.  Detzel. 

The  Retail  Merchants’  Pro¬ 
tective  Association  of  Lebanon, 
at  its  meeting  on  June  18th,  se¬ 
lected  the  following  delegates : 
J.  H.  Cilley,  T.  J.  Burkey  and  R. 
S.  Shirrey.  Alternates,  R.  D. 
Coleman,  Harry  Alwein  and  B.  P. 
Biecher. 

The  Retail  Merchants’  Asso¬ 
ciation  of  Scranton  will  be  repre¬ 
sented  at  the  York  convention  by 
L.  R.  Clover,  secretary ;  C.  F. 
Crossman  and  C.  F.  Slade. 

The  Retail  Grocers’  Associa¬ 
tion  of  New  Castle  has  seventy 
members,  and  will  be  represented 
at  York  convention  by  E.  O’Brien, 
secretary,  and  T.  N.  Neff. 

A.  M.  Howes, 
State  Secretary. 


^^.fO^TER  £ 

208  N  DELAWARE  AVE. 

AND 

209  N.  WATER  ST. 


One  of  the  Finest 


A  FANCY,  LIGHT,  CLOUDY  COLOR 


206  N.DP.AWARE  AVE. 

AND 

20s  N.WAlLri  S.T. 

X^/i  ladXv 


Gilt  Edge  Table  Syrup 

This  popular  brand  of  Syrup  now  made  heavy  body,  suitable  for  warm  weather. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


QAQ  NORTH  WATER  STREET 
^V\7  PHILADELPHIA  -  PENNSYLVANIA 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Notice  to  W.  B.  Hansel. 


A  Coffee  Window. 


I  have  been  watching  and  read¬ 
ing  your  window  display  articles 
for  some  time,  but  so  far  failed  to 
see  an  article  on  the  display  of 
roasted  coffee. 

I  have  been  roasting  and  blend- 

Iing  coffees  for  about  twenty 
years,  and  have  invariably  noticed 
when  going  into  a  grocery  store 
that  most  grocerymen  keep  their 
coffees  in  a  bin  behind  the  coun- 

Eter,  instead  of  making  a  display 
of  it.  If  they  would  stop  long 
enough  to  figure  their  profits  they 
would  find  there  is  more  profit  in 
coffee  and  tea  than  anything  else 
in  the  store. 

Why  not  show  the  coffee,  then, 
and  push  it.  The  accompany¬ 
ing  sketch  will  show  how  to  do 
it,  at  no  extra  'expense  than 
to  have  the  coffee  and  neat 
cards. 


After  filling  the  window  full 
place  in  the  centre  and  front  of 
the  pile  against  the  glass  a  neat 
cardboard  with  the  following 

o 

neatly  printed : — 


STOP  in, 

LOOK  at  our  coffees 
and 

LISTEN  to  what  we  have 
to  say  about  them. 


On  the  side  of  the  window, 
towards  the  entrance,  display  the 
price  of  the  coffee  and  this  sign  : 

o 


“BARGAIN  DAY  IS  EVERY  DAY  AT 
THIS  STORE.” 


If  you  want  to  make  a  drive  on 
a  certain  grade  of  coffee,  get  a 
good  blend,  or,  better  still,  make 
one  yourself,  give  samples  to  your 
customers  and  let  them  report  to 
you.  If  the  goods  give  satisfac- 


In  the  “Grocery  World”  of 
May  20,  1907,  an  article  by  W.  B. 
Hansel,  of  Trenton,  N.  J.,  was 
published  in  this  department. 
The  “Grocery  World”  sent  check 
for  same  to  Trenton,  but  it  has 
been  returned  by  the  post-office 
as  undeliverable.  Will  Mr.  Han¬ 
sel  kindly  send  his  present  ad¬ 
dress  to  this  office? — Ed. 


AMONG  THE  TRADE. 

On  Wednesday  last  Bennett, 
Sloan  &  Co.,  the  New  York  tea 
jobbers,  secured  judgment  for 
$215  against  the  Dresden  Tea  Co., 
of  Philadelphia. 


Five  Thousand  Barrels  of  Chimneys. 

R.  E.  Tongue  &  Bros.,  having  just 
completed  the  new  addition  to  their 
large  storage  plant  at  Allegheny  avenue 
and  Amber  street,  giving  them  a  siding 
on  Collins  street,  which  makes  their 
new  address  Allegheny  avenue,  Amber 
and  Collins  streets.  This  new  addition 
gives  them  ample  storage  for  at  least 
five  thousand  more  barrels  of  chimneys, 
which  makes  them  better  able  to  make 
prompt  shipments,  an  established  rule  of 
the  house,  as  well  as  take  care  of  the 
large  number  of  early  fall  orders  they 
have  booked.  This  firm  has  now  the 
largest  lamp  chimney  business  in  the 
United  States,  and  were  the  first  to 
eliminate  charge  for  empty  packages. 

Their  Lustre  brand  of  lamp  chimneys, 
which  is  made  from  the  best  of  materials 
by  union  workmen,  has  won  for  itself  a 
name  and  place  in  almost  every  up-to- 
date  dealer’s  store. 


Every  Grocer 
Likes  the  Ladies 

to  patronize  his  store. 

Write  to-day  for  my  plan, 
which  is  a  successful,  at¬ 
tractive  and  inexpensive 
method  of  securing  their 
custom. 

W.  H.  RIGHTER 

150  Nassau  St..  New  York 

NO  POSTALS  PLEASE 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


•V  Sfof 

/• Cf)  7*  LvXat 

urn  Have  &  . 


Get  a  couple  of  hundreds  of 
pounds  of  loose  roasted  coffee, 
the  kind  you  want  to  make  a  drive 
on,  and  fill  your  window  as  full 
as  you  possibly  can,  for  by  having 
your  window  full  shows  that  you 
have  enough  confidence  in  the  j 
quality  of  the  goods  as  to  not  be  ' 
afraid  to  buy  plenty  of  it  at  one 
time.  For  it  is  very  seldom  that 
the  public  will  see  a  large  lot  of 
coffee  on  display  in  a  show  win¬ 
dow  outside  of  a  tea  and  coffee 
store  exclusively,  and  if  it  pays 
them,  why  not  the  grocer. 


tion  keep  it  always  the  same, 
fry  this  display  and  let  11s  know 
how  it  works. 

P.  S. — On  receipt  of  a  stamped 
envelope  I  will  give  any  sub¬ 
scriber  to  the  “Grocery  World” 
the  benefit  of  my  long  experience 
in  blending  coffees  a  formula  for 
blending  any  priced  coffee  you 
wish  to  sell  if  you  mention  the 
price  you  wish  to  sell  it  at. 

H.  J.  Gundakek, 
Mgr.  Coffee  Department  of  M. 
S.  Miller  &  Co.,  Lancaster, 
Pa. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


uui  regisiereo  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
’&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
- -  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws, 


Registered, 
U.  S.  Fat.  Off. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 


4,0  HIGHEST  AWARDS 

In  Europe  and  America 


For  sale  by  all  leading  jobbers 


Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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FOREIGN  AND  DOMESTIC  ERUITS, 

Under  the  direction  ot 

R.  daetwyler  &  CO., 

N.  EC.  Cor.  Callow Ei ill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  July  1st.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Jumbo  bunches,  10  hands,  extra  fancy .  $2.25  per  bunch 

Selected,  10  hands,  . . L .  °Ss  P"  Znch 

Selected,  9  hands,  packed  2  in  crate .  -75  per 

Selected,  9  hands,  packed  m  barrels .  ^ 

Selected.  8  hands,  packed  1  in  crate .  per 

Selected,  8  hands,  packed  2  in  crate .  -25  per  bunch 

Selected,  8  hands,  packed  3  m  crate .  on  ner  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  m  crate . . . . . .•  ^5  per 

;  ,  Shipped  loose  in  bags,  25  bunches  and  upwards. .  bunch 

Selected,  9  han  s  .  1.15  per  bunch 

.Se  ec  ed,  8  hands  .  80  £er  bunch 

Selected,  7  hands  . .  .  .  , 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  ot  25 

bunches  or  upwards. 

CALIFORNIA  NAVEL  ORANGES. 

Fancy,  80  size,  per  box  . 

Fancy,  96  size,  per  box . . . . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . . 

Fancy,  250-288  . . 

Extra  Choice,  80  size,  per  box . . . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box . 

Extra  Choice,  126  size,  per  box . 

Extra  Choice,  150  size,  per  box  . 

Extra  Choice,  176-200-216,  per  box  . 

Extra  Choice,  250-288,  per  box . . . 

Budded  Seedling,  96-112  size,  per  box . 

Budded  Seedling,  126  size,  per  box  . 

Budded  Seedling,  150  size,  per  box  . 

Budded  Seedling,  176-200-216  size,  per  box  . 

Budded  Seedling,  250-285  size,  per  box . . . 

Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 

FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . . . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

INDIAN  RIVER  FANCY  PINEAPPLES. 

Havana,  Fancy  Ripe,  18  size,  per  crate . 

Havana,  Fancy  Ripe,  24  size,  per  crate . 

Havana,  Fancy  Ripe,  30  size,  per  crate . 

Havana,  Fancy  Ripe,  36  size,  per  crate . 

Havana,  Fancy  Ripe,  42  size,  per  crate . 


$2-75 

3-25 

3- 50 
4.00 

4- 50 

5- 00 
4.25 
2.50 
3.00 

3- 25 
3.85 

4- 25 
4-50 
4.00 
2.50 

2- 75 
3-50  3-75 
3.50  4.00 

3- 75 


$4-50 

5.00 

5.S0 

5.00 

5.00 

4-50 

4-50 


WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers 
cast.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  to  cents  in  postage  to  pay  for  remalLlng  the  same.  To  non-subscribers  the  price  Is  50 

:ents  per  Issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
states,,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ R 


FOR  SALE. 


FOR  SALE— The  best  grocery  in  a  thriv¬ 
ing  city  of  9,000  inhabitants,  the  most  pros¬ 
perous  in  Ohio.  Owner  has  cleared  $15,000 
in  the  business  and  wishes  to  go  into  timber 
business  in  Oregon.  Business  $2,000  per 
month,  all  cash.  Amount  needed  $4,000 
An  unusual  opportunity  to  pick  up  fine 
business.  Address  Box  416,  Jackson,  Ohio. 


FOR  SALE— A  grocery  store  in  good 
locality,  principally  German  neighborhood. 
Stock  not  large,  but  fresh  and  well  selected . 
Will  sell  at  a  bargain.  Address  D.  22,  care 
“Grocery  World,”  Philadelphia. _ 2 

FOR  SALE— Cheap,  No.  218  Enterprise 
coffee  mill,  in  good  condition.  Same  as  the 
cut  on  page  43  of  the  “Grocery  World,’ 
issue  of  June  24,  1907-  J-  G.  Leaman, 
Lancaster,  Pa. _ _ 2 


FOR  SALE— Case  “Jersey  Flake.”  This 
is  a  breakfast  food,  in  good  condition, 
bought  only  six  or  eight  weeks  ago,  and 
sells  at  ten  cents  a  box.  It  does  not  sell 
well  for  me  and  I  am  going  to  move  it. 
Five  cents  a  box.  E.  H.  Hoffman,  Malvern, 
Pa.  1 


FOR  SALE — Fancy  grocery  and  bakery. 
Stock  and  fixtures  can  be  reduced  to  suit 
purchasers.  Will  take  $4,000  to  $5,000  to 
handle  the  business.  Present  owner  going 
into  wholesale  business.  This  is  a  snap 
and  a  money-maker.  Thriving  city  of 
10,000,  and  growing  fast.  No  empty  houses 
here.  Write  to  Box  61,  Johnson  City, 
Tenn.  1 


BUSINESS  OPPORTUNITIES. 


FOR  SALE— A  six-spring  delivery  wagon 
in  good  condition.  Will  sell  cheap.  Bauer 
&  Harrison,  620  N.  Second  street,  Philadel¬ 
phia.  2 


FOR  SALE— General  store  in  the  beautiful 
town  of  Myerstown,  Lebanon  County,  Pa. 
Population  2,500  to  3  000.  Stock  $10,000. 
Sales  $25,000.  Could  be  increased  by  live 
party.  Dwelling  attached.  Reason  for 
selling  will  be  given  to  anyone  meaning 
business.  Corl  &  Manderback,  Myers¬ 
town,  Pa.  2 


4-25 

4.00 

3-75 

2-75 


COCOANUTS. 

Cocoanuts,  Best  Quality  Jamaica,  ioo  to  sack  .  . 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts,  Barracon  (easy  shelling),  i . . . 


$3-50 


FLORIDA  GRAPEFRUIT. 

Fancy  Quality  Florida,  36  size,  per  box . 

Fancy  Quality  Florida,  46  size,  per  box . 

Fancy  Quality  Florida,  54  size,  per  box . 

Fancy  Quality  Florida,  64-80  size,  per  box  . 


FIGS  AND  DATES. 

Fancy  Smyrna,  Large  Fig,  10-lb.  boxes,  per  box . 

Fancy  California,  i-lb.  packages,  per  box  . 

Fancy  Fard  Dates,  14-lb  boxes,  per  lb . 

Fancy  Persian  Dates,  Hallowees,  70-lb.  boxes,  per  lb.  . 
Fancy  Persian  Dates,  Khadrawee,  70-lb.  boxes,  per  lb. 
Fancy  Persian  Dates,  Sair,  70-lb.  boxes,  per  lb . 


$0.85 

.65 

■07)4 
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If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  Yon  to  Know  US 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime  Sweets,  barrels  . 

Choice  Prime  Sweets,  barrels  . . 

Fancy  Medium  Sweets,  barrels  . 

Fancy  Prime  Sweets,  hampers  . 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Texas,  Strictly  Fancy  White,  per  crate . 

Texas,  Strictly  Fancy  Yellow,  per  crate . 

Bermuda,  Prime,  per  crate  . 


$2.50 

2.40 

2.40 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  jhe 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That  s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 


R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


00000000000000000000000000 

o  DO  YOU  WANT  TO  SELL 
o  YOUR  BUSINESS? 

o  We  find  buyers  for  grocery  and 
o  general  store  businesses  —  nothing 
o  else.  We  are  specialists  in  that  and 
o  we  know  what  we  are  about, 
o  In  the  term  “  grocery  stores”  we 
o  include  butter  and  egg  stores,  tea 
o  and  coffee  stores,  green  groceries  and 
o  anything  else  in  the  same  line, 
o  If  you  want  to  sell  your  business, 
o  we  have  a  customer.  If  you  want  to 
o  buy  one,  we  know  where  something  is 
0  that  we’re  sure  will  suit  you. 

0  Write,  call  or  telephone, 
o  WARNER  &  CO., 

o  927  Arch  Street,  Philadelphia,  Pa. 

0  0 

00000000000000000000000000 


o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 

o 


tN  JBfcRlTlNO  TO  RDUBRTISBRS  KINDLY  MENTION  "  GROCERY  JalORLD.* 


‘ 


GROCERY  WORLD 


ss 


SUBURBAN  STORE, 
in  clean  Philadelphia 


MONEY-MAKING 
We  offer  store 

suburb.  Groceries,  meats  and  provisions. 
Only  one  other  store  in  place.  Size  30  x  60 
feet.  Does  $40,000  per  year,  half  cash. 
Stock  about  $1,500.  Uses  three  teams. 
Everything  sold  at  good  profits  and  clean 
net  profits  are  10  per  cent.  Owner  going 
into  other  business  and  will  sell  at  inven¬ 
tory. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  227. — In  West  Philadelphia.  Does 
about  $12,000  yearly,  half  cash.  Stock, 
$500.  Nets  15  per  cent,  clear  of  everything. 
Good  small  house  connected.  Uses  one 
team.  Ill  health  cause  of  selling.  Cost 
about  $1,300,  including  team,  or  inventory. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
10  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  243. — In  good  residence  part  of  North 
Philadelphia.  Store  16  x  42  feet.  Does 
$14,000  yearly.  Stock,  $1,200.  Good  house 
connected  for  sale  or  for  rent  to  good 
man.  Uses  one  team.  Actual  net  profits 
range  from  8  to  10  per  cent.  Owner  retir¬ 
ing  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
1750. 

No.  253.— Northeast  Philadelphia.  Canned 
goods,  butter,  eggs  and  meats.  Store  18  x  30 
feet.  Averages  over  $300  per  week,  all 
cash.  Stock  about  $300  at  present,  but 
varies  considerably.  Uses  one  team.  Good 
small  house  connected.  This  business 
clears  from  $25  to  $30  per  week  from  one 
year’s  end  to  another.  Thoroughly  estab¬ 
lished  and  profitable.  Reason  for  selling, 
going  into  other  business. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  256. — In  Tioga.  Store  18  x  30  feet. 
Does  $375  to  $400  weekly,  half  cash,  balance 
weekly  payments.  Stock  about  $500.  Uses 
one  team.  Good  house  connected.  Actual 
net  profits  15  per  cent.  Owner  going  in 
other  business  and  will  sell  at  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  262. — In  Germantown,  Philadelphia. 
Store  17  x  23  feet,  house  and  stable  con¬ 
nected.  Does  $12,000  yearly,  75  per  cent, 
cash.  Net  profits  15  per  cent.  Stock  about 
$800.  Real  estate  for  sale  or  rent  as  desired. 
Is  retiring  from  business  and  will  sell  at 
inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$33*-  Actual  net  profits,  outside  post-office, 

8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600, 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269.— In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 


No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500 — for  the  money  we  have  nothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  too  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  282. — In  West  Philadelphia.  Store 
16  x  33  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  about  $1,100.  Uses  one  team. 
Net  profits  15  per  cent.  Bad  health  neces¬ 
sitates  selling.  Price,  inventory. 

No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$i,ooo.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,600.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery  and 
light  restaurant.  Store  20  x  35,  feet.  Does 
$450  weekly,  mostly  cash.  Few  lodgers  pay 
whole  rent.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is 
unable  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Take  $1,000 
to  $1,500,  according  to  what  is  purchased. 

No.  293  — In  West  Philadelphia.  Store 
20  x  35  feet.  Did  $23,000  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295. — In  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Aren  Street.  Philadelphia,  Pa. 


WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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A  profit  of  $22.50  on 

a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


SITUATION  WANTED. 


SITUATION  WANTED— Man,  45  years 
old,  about  to  retire  from  wholesale  grocery 
business,  25  years’  experience  in  Texas, 
would  like  to  represent  several  lines,  or 
specialties  in  that  line,  on  commission  or 
salary,  for  Texas  and  Indian  Territory. 
Address  confidentially,  M.,  care  general 
post-office.  Dallas,  Texas.  1 


Special 
Store  Lighting 


When  a  business  district  is  illuminated 
and  made  brilliant  after  dark  by  Electric 
Signs  or  other  forms  of  Electrical  Display 
it  not  only  advertises  the  City— calls  at¬ 
tention  to  the  fact  that  Philadelphia  is  up 
and  doing  after  sunset — but  it  attracts 
trade,  it  acts  as  a  magnet  to  the  pedes¬ 
trian  with  money  to  spend  ! 

Try  the  experiment  of  having  an  Elec¬ 
trical  display  during  Elks’  week  !  It  will 
bring  you  a  good  money  return  and  it 
will  help  Philadelphia. 

Rates  and  estimates  for  Electrical  Ad¬ 
vertising  free  of  charge. 


The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  SYSTEM,  Rochester,  N.  Y. 


this 

is 

‘Club  Cocktail’ 

Pineapple 

time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1 842 


ii 


Make  a  Front 


ft 


Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


You  Can’t  Cut  Out 

A  BOO  SPAVIN  or 
THOROUGH  PIN,  but 

ABSORBINE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
~ ~  free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Per  gal. 

. 38 

Fancy,  quart  jars . 

New  Orleans  Molasses — 
Fancy  Open  Kettle . 

. 40 

(400(j  . 28® .  35 

. 84 

. 80 

Sugar  Syrup— 

.  .32 

w.Sw&'KhIU  . 28®. 30 

Tins  2-1  h  2  doien . . 

Tin*’  2  dozen . 

Tins  a-lh.,  2  dozen . 

Tins!  5-lb.  ,  1  dozen . 

SALT  FISH. 

Per  bbl. 

Extra  Shore  BloaterB,  count  1000110 .  45 .00 

Extra  Shore  Is.  count  110@U5 . 

Medium  Irish  2s,  count  350@400 .  18.00 

Norway,  count  400@450 . 

Norway,  count  800@850 . 27-00 

Norway,  count  240@270 .  34.00 

Norway,  count  170@185 . 

Norway,  count  1250140 . 

Codfish-  Per  lb 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes .  .12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked— 

Scaled,  per  box . . . 12 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder— 

Common  to  fair . 15@  18 

Superior  to  fine . 20@  -25 

Extra  fine  to  finest . 28@£6 

Choicest . .  65 

XmmMtofair . . . 20®. 25 

Superior  toflne . “0@ .  35 

Extra  fine  to  flneBt . 40@  .46 

Choicest . 50@  .55 

Young  Hyson-- 

Common  to  fair- . 12@.18 

Superior  to  fine . 22@  .30 

xtra  fine  to  finest . 35®. 40 

aoicest . 46®  .60 


Hyson— 

@.12% 

@.18 

@.25 

Japan— 

.  .16@.20 
.  ,22@.25 

.  ,28@  .30 

.  .32@.38 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.... 
Basket-fired— Choicest . 

.  .20@.25 
.  .28@.30 

.  ,32@.38 
.  .—@.45 
.  .08@.10 

-mg— 

.  .18®.  15 

.  ,17@.22 

.  .25®. 35 

ouchong— 

.  .14®  .18 

.  .30@.35 

Choicest  . 

.  ,40@.60 

. 

^Uantoa-Fancy . 17X 

Santos— Choice . 

Santos— Fine . -  .16 

Rio— Fancy . - . J7  , 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . . . If 

Choice . I?,, 

Prime . 

Good . 

Fair . 12% 

Bio — 

No.  1— Golden . Jo* 

No.  2 . 16 

No.  3 . -••••• . 

No.  4 . H 

No.  6 . 13« 

No.  . . 13 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . O’ 

Cassia  buds .  •*' 

Cinnamon,  Mart .  •!“% 

Cinnamon,  Twaio .  -17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@  .30 

Cinnamon,  Saigon .  •80 

Cloves,  Zanzibar . — •  -l9®  " 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 30®. 35 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 1814®  20 

Ginger  Jamaica,  unbleacned. . .  .17®. 19 

Ginger,  Calcutta .  „  _  •  08 

Nutmegs,  75-  80s . 25®  35 

Nutmegs,  105-1108 . 180-20 

Nutmegs,  130-140s . 15®. 18 

Black  Pepper,  Singapore . 10)4© -12 

Black  Pepper,  Shot .  16 

White  Pepper,  Singapore... . 18®. 19 

White  Pepper,  fancy .  25®. 80 

Red  Peppers . .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . . . 16% 

Cinnamon,  extra . £>% 

Cinnamon,  Saigon . '3% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 39% 

Black  Pepper  - . i» 

White  Pepper . 25 

Cayenne  Pepper . 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . ••••• . •  •24% 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  do*. 

Allspice .  -76 

Cinnamon,  China .  110 

Cinnamon,  Saigon .  2.50 

Cloves .  1-10 

Ginger,  African .  -76 

Ginger,  Jamaica . 1-00 

Mace .  ?.92 

Mustard . 

Nutmegs . - 

Paprika . 

Pepper,  black . 

Pepper,  cayenne .  *9° 

Pepper,  white .  1&6 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s... . 1.16@1.20 

Soaked  2s . 50®  .65 

Succotash- 

Extra  fancy  Maine  2s .  1-25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s- . 75®  .90 

Pumpkin—  „  . 

Fancy,  8s. . 86®1.15 

Fanoy,  gallons .  2.76 

Squash— 

Fancy  8s . . .  116 

Tomatoes—  .  ,  „ 

5%-in.  cans,  fancy  New  Jersey .  1.50 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 95@1.00 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  3 . 65 

Quarts,  glass  jars. .  ‘2.76 

Beets — 

Fancy  8trawberry  U .  1.50®1 .76 

Cut  3s .  1.0Q@1.10 

Sweet  Potatoes  8s . 90@1  •  00 

Sauer  Kraut  8s . 80@1.10 

Spinach— 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s . '  1.60®1.75 

Gallons .  4.50 


FRUITS. 
CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . . . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . . . 

Extra  standard  2%s . 

Fancy  3s . . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2%s . 


ROASTED  COFFEES. 


■ava-Mandheiing— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government — Good . 

llillUUlUU . 

African . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta — Best . 

Cucuta— Choice . . 

Cucuta— Prime . 

Cucuta— Good . . . . . 

bsguayra — 

Caracas—  Finest . . . 

Caracas — Choice . . . — . 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s,  unpeeled  Calif. . 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked — 

Standard,  plain  Is .  -42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  8s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  Ss .  1.50@1.60 

Beans,  Lima — 

Fancy  Is . 

Fancy  2s .  1  ■  60 

Extra  standard  2s .  1.15@1.25 

Standard . 99@L 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  . .  I  •  90@2. 50 

Fancy  Is . 

Extra  . . 

.34  Extra  standard  2s .  1.10@1.15 

.27  Standard  2s . - .  90 

.25  Standard,  not  stringless,  2s .  -80 

.23  Beans—  , 

.21  Yellow  Wax  2s,  fancy .  1.20®1.25 

.20  Yellow  Wax,  standard  cut . 

.20  Red  Kidney  2s . 85@1 . 00 

Com—  ,  „  .. 

.28  Fancy  Maine  2s .  1.00@1  10 

Fancy  New  York  2s . 90@1  00 

.16%  Standard  New  York  2s .  -76 

.16  Maryland  2s,  Maine  Style . 65®  .70 

.15  Other  standard  grades  2s .  .60 

.14  Peas—  „  . 

Smallest  Sifted  2s .  .2.1° 

.20  Extra  Sifted  2s .  1.40@1.75 

.17  Sifted  2s .  1.30@1.S5 


EA8TERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%«...., 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries — 

Red.  fancy,  2s . 

Standard  2s . 


Per  do*. 
3.40 

2  50 

2.10 


4.00 

8.20 

2.40 
9.00 

8.25 
2.65 
2.10 

2.30@2.40 

2.10@2.20 

3.00 

1.60 

1.40 
4.60@5.60 

3.26 
2.65 

8. 10 
1.95 


1.50 
2.60 
1.26 

2 . 00@2 . 20 
1.00@1.10 

2.50 

1.16®  1.26 


2.50 

2-60 


1.80 

1.10 


FISH. 


Lobster- 
Flat  Is . . 


Kippered  Herring— 

IB  . 

1.50 

Alaska  Salmon— 

pjjQfc  Ip  . 

1.00 

1.10 

1.10@1.16 

Columbia  River  Chinook  Salmon— 

1.20@1.26 

T«ll  Is  . 

1.75 

2.00 

2.75 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

2.15@6.00 
2. 35  @4. 25 

Per  lb. 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

flaskets,  1  lb .  and  2  lb . 15  @ . 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in.,  12  lbs. . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . - . 17  ® 

Lemon  Peel- 

According  to  quality . 11  ® 

Orange  Peel- 

According  to  quality . 11%@ 

Fard  Dates— 

60  lbs.,  bulk . 06  @ 

1-lb.  pigs.,  30-lb.  case . 

Persian  Dates— 

60  lbs . 0S%@ 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  .06%;  80x  90 . - . 

70x80.  .06  ;  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60s  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . .'. . 

40x60 . 

Apples— 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


10 


18 

09 


08 

» 

09 

08 

20 

12 

.12% 

07 

09 

.05 

.14 

10% 

09 

•07 % 
07% 
06 


.06% 

.11 

.10 

.09% 


.10% 

.08% 

.10 

.24 

.14 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1 -lb.  cartona .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  -12 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba .  @.60 

Valencia,  28  lbs . 36  @.48 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .25 

French  Princess . 

Tarragona.  120  lbs .  .16 

Hard  Shell,  100  lbs . 

Brazils—  , 

New,  large,  180  lbs .  -09% 

Filberts— 

Turkish . 

Sicily,  180  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pgc&ds _ 

Polished, 80 lbs . 16  @.19 

Louisiana  Paper  Shell . . . 

Walnuts — 

California  Hard  Shell,  No.  1 . 13% 

Grenoble,  220  lbB . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lba .  .  17 

Extra  choice,  boxes,  25  lba .  .18% 

Choice,  bags,  126  lbs .  12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18.00 

High  quarters,  boneless .  24.60 

Halves,  boneless . . . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord'g  to  qual.  25.00©35.00 
Mushrooms,  %s,  accord’g  toqual.  15.00@18.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartona,  25  lbs., 

per  lb . . . 06®  .09% 


GROCERY  WORLD 


GROCERY  WORLD  PRICES— CURRENT. 


CORRECTED  WEEKLY. 


ADVANCES. 


Butter,  all  grades . 

Raisins . 

Dressed  Turkeys. 


Column. 

.  7 

.  36 

.  45 


DECLINES.  column. 

Poultry,  Live..,. . . . 


ADDITIONS. 


Column.  WDM  AID  BAJffRE  ETMTTHH&  I0D  BUT. 

Standard  Weight*  per  Bushel. 
Marrow  Beau* .  Ih, 

Pea  Beans . S? 

Red  Kidney  Beans. .  _« 

Pease .  ?6 


COL. 

Alarm  Cash  Drawer . 33 

Alum  . *,sy 

Ammunition .  4 

Axle  Grease . 5 


Bags,  Paper . 41 

Bag  andJTwino  Holders... ..33 

•  •<■•••*•02 

. 59 

:al 
.  6 


Baking  Powder... 

Barley . . 

Baskets . 

Bath  Brick ..... 

Beans . 

Blacking,  Shoe . . 

Bluing . . 

Borax . 47 

Brooms . „..6i 

Brushes . 63 

Buckwheat  Flour . »8 

Bung  Borers . 33 

Butchers’  Sundries . ....44 

Butter  Dishes . 6a 

Butter .  7 

Butter  Color . 47 


Camphor . 

Candles . 

Candles . 

Canned  Goods . 

California  Fruits. 

Vegetables . 

Fish . 

Pie  Frnlt, 


. 47 

. *5 

.  7 

.  8 

. 10 

.  8 

. ia 

..10 


COL. 

Sardines . . . 13 

Meats  . . 13 

Soups  25 

Can  Openers . 33 

Capers  *7 

Caps,  Gun. 

•••••••• •••••••••••#•••  4 

Catsup . si 

Cereal  Specialties. . . 

Cereal  Coffee . . . 36 

Cheese ................... s 7 

Chocolate  and  Coooa . 17 

Chewing  Gum . . „ji 

Cider 

Clothes  Pins . 6a 

Cocoanut . at 

Codfish . 

Coffee . 

Essence . 

Chicory . 

Coffee  Mills . 

Cooking  Herbs . 

Condensed  Milk .  .20 

Cream . . 

Condensed  Mince  Meat . 38 

Corn  Meal . 39 

Corn  Starch . . —..58 

Cottolene . a6 

Cracked  Wheat. . *9 

Crackers,  Cakes,  etc . aa 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . . . 64 

Delicatessen . . 


Dressed  Menu. . . . „ 

Drugs,  Grocers' . 47 


?«• . ay 

Essence  of  Coffee. .  4 

Extracts . . . ....48 


Fancy  Groceries 

•  •••••*••......17 

Farina... . . . . 29 

Farinaceous  Goods . 

Faucets . ™ . 33 

Canned  Fish. — . 12 

Fixtures . . 

Flour . a8 

Flour,  Self  Rising.. . »S 

Flour,  Buckwheat . a8 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic.  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 35 


Ink.... .  ... 

Insect  Powder., 
Ironing  Wax.... 


COL. 

•37 

48 
•59 

Ja®*~ . 46 

Jan  and  Jar  Rubbers . ..7 

Tellies  .a 

Junket  T^iV.V.V.V.V.V.V.V.“sS 


Gelatine . 

Ginger,  Jamaica.., . 

Gravel,  Bird . 

Grocers'  Fixtures . . 

Herring . . . . 

Hominy  and  Grits . . 

Honey 


••31 

•47 

'•59 

.32 

•34 

.29 

..36 


Ketchup. . . 

Lamp  Goods.. . . . 

Lard . . 

Lemons  and  Oranges....! 

Lentils . 

Licorice . . 

Lime . . 

Live  Poultry  . . 

Lye,  Concentrated . 


..16 


•  »9 
•47 
•37 

•45 

•37 


Macaroni  . . 

Mackerel. . . 34 

Maple  Sugar  and  Syrup. ...  60 

Matches . „.... 

Measures.... . . 

Meat. . 

Mince  Meat . . . 

Moieeses . . . 

Mucilage . . 

Mustard . 

Mustard,  Prepared . 


„  COL. 

NqI| 

. . . . . . 

Oat  Meial., . *9 

Oils. . . 

Oil,  American . 40 

Olive  OU . L, 

Olives . . 


Paper 

Paper  Bags . 

Peanuts . . . . 

Peas.  Dried . . . 29 


. 4« 


?8K 


Sauce... 


5« 

4* 

...41 

,..46 

•••43 

37 


Marmalade . 


—•37 

. 33 

. 44 

. 3« 

. 60 

. 59 

. 57 

—•57 

,...46 


Pickled  Meats . 

/Plum  Pudding . 

Pork  and  Beef. . 

Potash . . . 

Potato  Chips . 

Poultry  Seasoning . —..43 

Poultry,  Dressed.. . 45 

Poultry ,  Liu. . . .45 

Powder,  Rifle _ „ . . 

Preserves . 

Provisions...... . 

Peddlne . . . 

Putty . . . . 

Rennet. . . 

Rice . . 

Rice  Flour . 

Rolled  Oats . 

Root  Beer.. 


- 46 

. 43 

. 31 

. 47 

. 50 

. Si 

. *9 

. 29 

.<1 


S*£0  . . N 

. I* 

pi  ®m*»»*eeeeeeeeeeeeeee  eeeeeseeej® 


Salt. . 

SapaBo . 

Sardines . . . 

Sauce  and  Condiments 

Sauer  Kraut . 

Scales. . . 

Scoops,  Grocers' . 

Scouring  Soap . 

Seeds . 

Shoe  Dressing . 

Shot . 

Smoked  Fish . 

Soap,  all  kinds . 

Soda,  Bicarb . 

Soft  Drinks . 

Soup* . . 

Specialties . 

Spices . 

Whole . 

Starch . 

Stove  Polish . 

Soap  Powders . 

Sevars 


•51 

•54 

. 13 

....5* 

....46 
....3a 
••••33 
•  -5* 
••••53 
....  6 
....  4 
••••34 
.-54 
—53 
••••S3 

—  IJ 

-•54 

—  55 

—  57 

—  58 
-58 

••55 


_  COL 

Sugars .  , 

Sulphur . . 

Sundries .  *0 

Syrup* . ;;.6o 


Tacks. 


•eeeeeeeeeeeeeeae 


Tapioca 
Tar 

Tea* . .  , 

Tobacco,  Chewing . 64 

Smoking. . . . 

Tobacco  Cutters .  3, 

Tubs . ;:J3 

Twine . 33 


Vermicolll .  22 

Vinegar . 

Washboards . 61 

Wax,  Fruit  Jar . . 

Wheat,  Cracked . ag 

Wheat  Flour . 

Wrapping  Paper.... . 4, 

Wringers,  Clothe# . 

Woodenware,  Sundries . 61 

Witch  Hazel . 43 


SUGAR. 


Confectioners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . . . 

“  Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . 

Fine  Granulated . 

“  In  50-lb.  bags  packed  z  in  100- 

lb.  bag . 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

In  10-lb.  bags  packed  10  In 

roo-lb.  bag . 

In  5-lb.  bags  packed  in  bbls... 
In  5-lb.  bags  packed  In  roo-lb. 

bags . 

In  a-lb.  bags  packed  in  bbls... 
In  a-lb.  bags  packed  In  100-lb. 

bags . 

In  a-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1 — Keystone  A . 

a — American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . " 

6 —  Keystone  B . !"" 

7—  American  B . . 

8 —  Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C . .,! 

11 —  Keystone  Extra  C . ,, 

ra — American  Extra  C . 

13 —  Centennial  Extra  C . . 

14 —  California  Extra  C . 

is — Franklin  C . """ 

16 — Keystone  C . "!, 


5-15 

5*5 

5-45 

5.10 

5-35 

6.38M 

7-4»X 

5.88)4 

5-35 

5.20 

5«o 

5.20 

5-io 

5-io 

5-15 

5-15 

5  *5 
5 '3° 

5-3° 

5  4» 

5-40 

5-3° 

5'30 
4.90 
485 
4.80 
4-75 
4.70 
4.6s 
4 . 60 
4-55 
4-50 
4-45 
4.40 
4-  35 

4.30 

4*  25 
4-25 
4.25 
4.25 


TEA.  per  lb 

Iafans — Basket-fired .  j8  @  ,» 

Japans — Pan-fired— Common  to  Fair .  17  <a  27 

Formosa — Superior  to  Fine .  18  ®  ao 

Choice  to  Extra .  "  I  ,, 

Choicest..... . 40  ®  50 

Foochow— Common,  cargo .  I3  49 

Good,  medium. .  17  @  22 

SyP"1" . ®  28 

30  £  » 

Gunpowder— Choice  to  Extra .  an  ffl  « 

C**0,ce,t .  40  @  '45 


Motuhx— Good . 

Flue . 

Choice . '  " 

choicest . 

Imperial— Superior  to  fine . . 

Choice  to  extra . 

Choicest . ,0 

Young  Hyson— Superior  to  fine .  13 

Choice  to  extra .  os 

Choicest . 

India — Common  to  Fine . ,." 

Ceylon — Common  to  Fine . 

English  Breakfast — Fair  to  Good. 

Choice  to  Extra . 

Choicest . 


@  3« 
@  40 

@  5» 
@  55 
@  ao 
@  25 
@  35 
@  20 
@  3° 
@  40 
@  38 
@  40 
@  15 

@  28 
@  40 


PACKAGE  TEAS.  Perib. 

LIpton’s  Teas — 

InK&lb.  In  X  lb. 


Ceylon  and  India,  No.  1 .  •  .<• 

I  fl  <( 


2 . 

3 . 

z . . 


I . 


Black  and  Green.  “ 

««  •<  u 

English  Breakfast,  “ 

*•  i«  «( 

Formosa  Oolong,  ** 


Counter  box,  30  ten  cent  tins,  only  packed 
„  „  ,  t  In  No.  1  quality,  $2.00 

Tetley  s  Tea—  Per  lb 

Va.  lb;  0r  %  lb.  in  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label  India  and  Ceylon . a* 

No.  x.  Buff  Label,  “  **  60 

”  doid,  . 


.40 

•35 
.45 
.40 
•  45 
•4° 
•45 
.40 


•47 
•  4* 
•37 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.,  per  doz. 
‘  “  “  quarts,  1  “  “ 

“  «  «  “  3  “  “ 

r  ik  •  “x  “ ,  *  Bala-i  “  P*r  bbl. 

Colburn  s,  r6  oz.,  2  doz . per  doz. 

“  quarts,  1  **  .  “ 

“  "  3  "  . ...!..  “ 

.  3* gals.i  '•  .'.'.'.'"".'."."'.■.""'.'.per  bbl. 
Violet,  pints,  2  doz . per  doz. 


.85 

1.40 
1.40 
2  So 
•75 
.90 
.90 
1.80 

■85 


AXLE  GREASE. 

b  rater’s,  15  lb.  pails . 8o 

Frazer  s,  boxes,  X  gross . per  gross  9.25 

Mb*,  H  gio»s .  “  8.40 

Peerless,  X  gross .  •<  4.40 


Ex.  ,  . 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

1  „  ,  _  )4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  “ 

Formosa  and  Oolong,  “ 

Sun-Flower,  10c.  sample  size,  36  in  carton 

all  three  grades . per  doz. 

Carlcol  Blend,  Martlndale  &  Co. : — 

5-lb.  Sliver  Sacks . 

1-lb.  “  . 

M-ib.  «  . . . 

X-lb.  «  ; 

M-ib  ••  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  “  << 

lb.  silver  bags .  “  “ 

lb.  silver  bags .  “  " 

Packed  in  cases  containing  100  pounds. 

McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  10 .  s, 

No-  50 .  4.00 

No.  100 .  8.00 


■75 


.50 

.50 

•90 

Per  lb. 
.22 
.22X 

*3 

•  «3X 
■*5 

.18 

.19 

•  19  K 
.20 


.90 

1.65 

7.20 

.84 

1.23 

2.28 

4-37X 

•45 

.90 

Z.65 

.72 


BAKING  POWDER.  perD0. 

Davis’  O.  K.,  X-lb.,  4  doz . per  doz.  .45 

‘I  X-lb.,  3  “  .  “ 

“  i-lb.,  2  «  « 

“  5-lb.,  X  "  ” 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

“  «-lb.,  4  “  .  “ 

“  «-lb.,  a  «  .  " 

“  1 -lb.,  z  .  " 

Leslie's,  X -lb. cans,  1  or  a  dz.cartons,  4  dz.cssea 
“  X-  “  a  do*,  cases . . . 

“  1-  “  *  “  . 

“  5-  “  6  cam  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  do* .  45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz . 82X 

6  oz.  glass,  2  doz .  107X 

6  oz.  glass,  4  doz .  1 .04 

6  oz.  glass,  6  doz . 1.03 

6  oz.,  1  gross,  in  bbl . per  gross,  12.25 

Rnmford  Baking  Powder : — 

5c. -tins,  4  doz . per  doz,  .45 

roc. -can,  4  doz.  in  box .  "  .90 

X-lb.  cans,  *  doz.  in  case .  "  1.25 

i-lb.  cans,  1  doz.  In  case .  "  a. 50 

Royal,  ioc.  size,  4  do* . . . 86 

“  X  lb.,  4  doz .  1.30 

“  X  “  «  “  .  2.40 

“  1  "  1  “  4.65 

Ralston  Baking  Powder,  1  lb.  cans,  per  do*.  2.25 
„  “  “  “  X  lb.  "  “  “  1.25 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  in  case . 95 

J?  lb.,  2  doz.  in  case .  1.75 

1  lb.,  1  doz.  in  case .  3  40 

5  lb.,  X  doz.  in  case .  16.50 


-4- 

Boston  Brand,  5  lb.  size,  %  doz.  caae 
“  1  “  z  '• 

X  “  a  “ 

X  “  3  “ 

Purity  Brand  5  "  X  “ 


per  doz.  12.00 

::  ‘S 

••  6!” 

“  1.50 

**  .80 

■45 


BLACKING — Shoe.  Per  Groat. 

. per  doz.  .75 

Shinola,  gross  in  box,  with  8  brushe  sand 

daubers  or  rug  free . per  gross  g .  75 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

.  .  per  doz.  .  78 

Blackola,  3  doz . per  gross  6.90 

itfixby  s  tfest,  No.  1 . . 

Jacquot  Blacking,  No.  5 .  \  a. 

Handy  Box,  French,  No.  *5,  large . """  ,0  <4 

„  V  „  “  “  Im»ll .  i-oo 

Mason  «  No.  z,  X  gross .  ;.,5 

«  \\  *’  \\  . .  *«o 


T.  M.  French. 


— . per  doz. 


..85 

4.60 

7®5 

1.03 


SHOE  DRESSING.  Per  Do,. 

Mason’s  Shoe  Dressing . . . „ . . 

Acme,  1  doz . 

Blxby’s  Royal  Polish,  1  doz . ..!!!!!!!!!!!  v8 

Bixby  Jet  Oil  Polish . .  ’go 

Brown's  Shoe  Dressing,  x  doz . . . 82X 

Browns,  Army  and  Navy,  1  doz . 82  X 

Boyer’z  French  Dressing . g. 

“  oil  Polish . ;;;;  ;7 \ 

Admiral  Rnsset  Combination . . 

Admiral  Shoe  Dressing . -0 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black .  s  oo 

Boston  Waterproof,  black . 2.oo 

Boston  Jr.  Waterproof,  black,  ro-cent  size...  !8s 

Elite  Combination,  Baby,  black .  .83 

Elite  Combination,  large,  black . .  2  !oo 

Superb  Patent  Leather  Paste,  large.....!..!!!!  !« 

Champion,  black,  friction  polish . .  2.  q0 

Champion  Jr.,  black,  friction  polish . ”  ,8S 

French  Gloss,  black,  self-polishing . . . 75 

Royal  Gloss,  black,  self-polishing . .  !75 

Dandy  Combination,  russet .  2!oo 

Star  Combination,  russet. . . ",,!  ,75 

Dandy  Russet  Paste,  large . !!!!!!.!!!!!!!!  !75 

Bossola  Waterproof  Paste  Polish,  .arge!!!!!!  !7g 

Bossola  Waterproof  Paste  Polish,  small . !  !^« 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  dries  up,  large  tins™  .75 


GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy . 

“  Prime . 

“  Choice . 

Santos,  Choice . • 

“  Fancy . 

Maracaibo,  Strictly  Fancy . 

"  Choice . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

"  Fancy . 

Mocha,  Viand  %  bales,  genuine,  finest. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


For  lb. 
.09V£@-i° 
@.o8J4 
@.08 
@°9 
.09  Vi®-10 

.iiVi®.11^ 

@.xx 

@.x8V4 

®.i8 

@.i6X 

a  .19 

®.IC% 

@ioyA 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

.  @ -»3 

.  @.nVi 

.  ®.io 


Rio,  Fancy  Golden . 

“  Prime . 

“  Choice . 

Santos,  Choice . 

"  Fancy . — . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . . 

"  Fancy..™. . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government 

“  Fancy . 

Mocha,  Finest . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  x . 

H  «<  **  2 . SIISSSSIIK 

•'  “  "  3’.'. . . 

4- 


Llpton's  Package  Coffee — 

Special . . . 

Perfection . •• . 

Packed  in  30  and  60  pound  cases. 
Ger man- American  Coffee  Co. — 

Trlunfo,  24  a-lb.  cans . 

“  48  r-lb.  cans . 

Trinidad.  60  or  100  r-lb.  cartons . 

"G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60  or  100  x-lb.  cartons . (... 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  r-lb.  cartons . 

Quezal  (after-dinner),  ia,  24  or  48  }4-lb.  cans 

per  Vi  lb . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  r  lb.  tins... 
Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins... 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  too  Ids.  to  case . 

Golden  Drip,  2  lb.  bags,  roe  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


@*laVi 

@-!3 

@-14 

@»4 

@•14# 

@•>5 

@»3 

©  -22 

@.*3# 

.22 
.20 
•  »7 
■  >4 


Pack  In  25  and  50-lb.  cans,  and  25,  50  and  roo-lb.  bags 

Levering  Coffee  Co.— 

Ventura . l8>» 

Eureka. . x5/» 

Leader.. . 18 

. I3 

. 12# 


Jap . . 

Special,  No.  . . 

Special  Drive . -I: 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 


PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  roo-lb.  Cases.  60-lb.  Cases 
Ariosa .  nYi  'Sty 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .26 

Saludo,  lbs . *° 

“  50-lb.  tins . *§ 

“  barrels . 18 

Vlv,  lbs . ” 

“  50-lb.  tins . - . 

**  barrels . •• . ••••• 

Ground  or  pulverized  without  extra  charge. 


.26 

.20 

Per  lb 
•*9, 

■  29M 

.26 

•  24 

•  2!  Vi 

.18 

.>6 

■35 

*754 

•27# 

•  20  Vi 

•  2°Vi 
•>5 
.1454 
»4  y* 
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BLUING — Dry.  Pm  Gross. 

Barlow’s,  small.  2  doz .  9.60 

"  large,  1  doz .  5  20 

Sawyer's,  No.  1,  6  doz.  ™ .  x-5° 

“  No.  3,  3  doz .  3'35 

Colburn’s,  No.  x,  4  doz . . .  1  .°° 

**  No.  2,  3  doz .  *'5° 

“  Mammoth,  3  doz .  3-00 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz. . .  5°° 

BLUING— Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  Vi  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3-9° 

Cream  Indigo,  4  oz.,  gro“s .  7  4° 

Cream  Indigo,  8  oz.,  %  gross .  11.40 


Perlb. 


Jelly  Tumblers — 

Barrels,  22  doi . ,-P*1  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  Vi  gT°-,  no  rubbers,  per  gro. 
Mason’s  Caps  and  Rubbers,  Vi  gro., 

Jar  Rubbers — 

Lip,  wide . g1®" 

Acme,  wide,  r  doz.  cartons . per  lb. 

“  medium,  1  doz.  cartons . . 

Reliable,  white  rubber,  wide . 26 

<«  <<  medium . 26 

Black,  medium. . ....perlb.  .25 

(25  lb.  lots  1  cent  per  lb.  less.) 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  :— 

50  tins  in  box . .  box 

12  tins  In  box . Vtr  carton 

s  lb.  tins . per  doz. 

George  Floto’s  Sons— 

Floto’s  Coffee  Essence,  V<-gross  Improved 

cans . per  gross 

Floto’s  Coffee  Essence,  Vi-gross  cans,  tin 

ends . Per  gross 

Floto’s  Coffee  Essence,  )4 -gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

Vi  gross . per  gross 

Hummel’s  Essence,  tin  can,  %  gross,  per  gross 
“  “  tin  ends,  “ 

«  ••  improved  “ 

Chicory,  Sellg’s.  65’s . . . .......... 

“  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . ... 

'«  Muller's,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

“  Koenig’s . 


ammunition. 

Blasting,  A,  kegs,  25  lbs . 

Blasting,  B,  kegs.  25  lbs . 

Duck,  kegs,  i2Vi  lbs, . 

Duck,  kegs,  6Vi  lbs . 

FG,  FFG,  FFFG,  kegs,  25  lbs... 

FG,  FFG,  FFFG,  kegs,  iaVi  lbs 
FG,  FFG,  FFFG,  kegs,  6#  lbs., 

Gun  Caps,  E.  B . 

Gun  Caps,  musket . 

Drop  Shot,  1  to  io,  bags,  25  lbs. 

BB.  bags,  25  lbs . 


per  M 
per  M 


3.90 

•95 

5-75 


2.25 

2.70 

2.85 
■°4  Vi 

2. *5 
2.85 
2. 70 
2.15 
■  °S% 

•  °5  Vi 

•  °6H 

•04# 

•°5 


2. 35 

r. 50 
4-75 
2.65 
4-75 
2. 65 

s. 5° 
.60 
•65 

2.00 

2.25 


butter. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . ™ . 

“  First,  “  . 

<■  Second,  “  . 

•<  Third,  “  . 

«  Imitation,  30-60  lbs . at-  22 

«  5-  and  xo-ib.  rolls,  60-  and  x oo- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . . — 

Print  Butter 

Star  or  S.  D.  brands,  1  lb.,  so-so-lb.  bxs. 

B  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . . . . 

Sheaf  (“400’’)  Elgin,  20-50-lb.  boxes . 

Sheaf. . . — 


.  26 
•25 
.24 
*3 


.27 

.20 


!5Vi 


X.85 

2  .  IO 

•95 
■  45 

4° 


•3° 

.29 

.28 
•*7 
.24-. 26 


CANDLES.  Perlb. 

P.  It  G.,  8’s,  30  lbs . ”Vi 

»  16’s,  “  . 12Vi 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . 

Searchlight  Hotel,  x6's,  30  lb* .  og% 

Peerless  “  “  "  . •••••  °9?4 

Bright  Light,  “  *'  - . per  box  2  35 

Werk’s,  8’s,  30  lbs . 12 

“  16’s,  30  lbs . . 

Carriage  Candles,  a-lb.  cartons,  size  6  x  xVi, 

per  lb. 

Martha  Washington,  long  xas . per  lb. 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . P«r  gross  4 . 35 

Mason's,  quarts . Pcr  gross  4  .60 

Mason's,  half-gallons . par  gross  6.50 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  do*. 

«  Sago .  “ 

11  Thyme..™ . . . 

Savory .  “ 

"  Special  case  asssortment,  a 

doz.  Sweet  Marjoram,  x 
doz.  Sage,  V<  doz.  Thyme, 
Vi  doz.  Savory™... per  case 
Purple  Ribbon  brand,  Sweet  Maxjoram, 
Thyme,  Sage,  Savoy — 

54-lb.  cartons,  i  doz . per  dos. 

xr -lb.  “  “  .  “ 

Ji-lb.  “  “  . -  " 

K-lb.  screw  cap  bottles,  s  doz . per  do*. 

V^ -lb.  square  cans,  s  doz. .  “ 


•  *5 
•»5 
•»5 
•»5 


.40 

•  75 

1.25 


CANNED  GOODS. 

romatoes—  Pet  Do*- 

Mrs.  Lipplncott’s  Frying .  x.5° 

Frying,  Good  Luck  Brand . .  x  .25 

DuBois'  Frying .  x-3° 

Clover  Brand,  No.  3,  Extra  Fancy  Jersey...  x.xaVi 

Jersey  King,  No.  3,  Standard  Jersey  .  1.10 

Klo  orande,  lancy,  Jersey .  x  i2Vi 

Silver  Lake,  fancy,  Jersey .  1.25 

Plantation,  No.  2,  good .  1  -oo 

Lima  Beans — 

Tinsley's,  extra  small . . .  2*35 

Turkey,  fancy,  Jersey . . .  100 

Silver  Lake . 95 

Boyer’s,  Fancy . 

Oxford,  Maine  packed . °7Vi 

Lanfair,  . . ®5 

String  Beans— 

Red  Jacket,  extra  small . . .  1  -6o 

Cloister,  fancy  N.  Y . I .  1 -5° 


Send  for  a  Sample 

Of  the  finest  tea  ever  produced  for  the  money — Spring 
Garden.  When  you  have  tasted  it  you  will  realize  in¬ 
stantly  that  you  can  sell  it  for  6oc.  per  lb.,  and  you  will 
wonder  how  we  can  afford  to  sell  it  to  you  at  these  prices. 

cents  per  lb.  net 
cents  per  lb.  net 
19^4  cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


In 

100-lb.  Barrels  .  . 

18 

In 

5-lb.  Silver  Bags 

(A 

•  Jg  ans  • 

19 

In 

1-lb.  Silver  Bags 

0  —  § 

•  0  ■ 

19*4 

In 

14-lb.  Silver  Bags 

•a  CL. 

•  -iS 

.  20 

In 

*4-Ib.  Silver  Bags 

0  go 

co  — 

a. 

.  21 

What’s  the  Difference? 


The  answer— “the  bottom  is  as  good  as 
the  top.’’  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELP1  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  ^  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 

BOWN  BROTHERS 
Despatch,  New  York 
H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


“/  Can’t  Get  My  Girl  to  Use  It** 


A  remark  made  by  a  Philadelphia  housewife 
the  other  day  to  a  grocer  who  was  recommend¬ 
ing  a  certain  soap  powder  to  her. 

Asked  why,  she  said  the  stuff  '‘was  so  hard 
on  the  hands,”  which  means  that  it  was  loaded 
with  harsh  chemicals  that  though  they  ate  off 
dirt,  also  ate  off  skin. 


CHAS.  W.  YOUNG  &  CO., 


Makers  of 


Young’s  Pearl  Borax  Soap  Powder 

contains  absolutely  nothing  that  will  harm  the 
skin  or  finest  fabric.  It  will  cleanse  where  any¬ 
thing  can,  and  do  it  quickly  and  satisfactorily. 

Full  pounds. 

Empty  cartons  redeemable  for  gifts. 

Soaps  of  Merit  PHILADELPHIA,  PA. 


IN  aiRITING  TO  HDVBRTISERS  KINDI/’ V  MENTION  GROCERY  WORLD 


grocery  world 


Boyer's,  2s 

M.  &  B.,  3s . . 

M.  &  B.,  No.  2 . 


White  Wax  Beans— 

Acorn . 

Compass,  No.  10,  1  doz.. 


Baked  Beans — 

B.  &  M.,  No.  3 . . 

B.  &  M.,  No  3,  tomato  sauce  . . 

Campbell’s,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce.*..*.....!!!.’’ 

Narragansett,  No.  3,  tomato  sauce . !” 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp’s,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . ..!.! 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce . 

Schimmel’s,  No.  2,  sauce . 

Schimmel’s,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . ..!.....!!!!...!...! 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Boric  and  Beans,  m  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

a-lb.  cans,  3  doz .  •• 

1 -lb.  cans,  4  doz .  «« 

i-gal.  cans,  %  doz .  « 

Sunnyside  Pork  and  Beans,  plain  or  in  sance- 

3"lb.  cans,  2  doz . . . per  doz. 

a-lb.  cans,  3  doz.  . .  «« 

i-lb.  cans,  4  doz . . .  •* 

i-gal.  cans,  doz . !!!!  •< 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Martin  Wagner's,  No.  2,  2  doz . !..!!! 

Van  Camp's,  No.  2,  2  doz . per  doz. 

Victory  brand.  No.  1,  4  doz . per  doz. 


Corn— 

Komlet . . . 

American  Beauty,  extra  tancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . . . 

Rival  Blue,  fancy,  York  State,  crushed.!!!!! 

Shoe  Peg,  Susquehanna . 

Shoe  Peg,  Osborn's . .  . 

Mark,  crushed . 


3. co 


1  -35 
>•55 
•8  7% 

•87M 

.90 
•9  7lA 
x-371A 
.87  K 
1-3*1A 
•77  A 
.82^ 

•35 
•3  7lA 
•45 
•92  M 


•47  K 
•So 
•87  M 

.82^ 
•75 
•77  lA 

1.80 
1.40 
.90 
5  00 

•95 
.70 
•  45 
3.00 


.85 

.80 

.82  K 

•45 


Peas — 

French,  Extra  Fins,  ioo  cans,  per  case..,. 

French,  Tres.  Fins,  ioo  cans,  per  case . 

French,  Fins,  too  cans . . 

French,  Moyens,  ioo  cans . 

Belie  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions . 

Bell  Rose  Sifted  Sweet  Wrinkled* . \ 

Honey  Bee,  Early  Jnne . 

Little  Nell's,  Baltimore . 

Beets — 

Red  Jacket,  No.  3,  small . 

Bohemian,  fancy.  No.  2 . 

Succotash— Belle  Kose,  fancy  N.  Y.  State...... 

Quaker,  extra  fancy . " 

Poland,  extra  fancy  Maine . 

McMurray's  Mountain . ” 

Spinach — 

Booth's,  No.  3 . 

Farren's,  No.  3 . 

Farreii’s,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Delaware,  3-lb. ,  a  doz . “ 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State 

No.  3 . ; 

M.  &  W.,  Dog  Head,  No.  3 . 

Andrews  &  Co.,  No.  2 . 

Asparagus — 

Del  Monte,  mammoth,  No.  2% . 

Oak,  large.  No.  2 '£ . 

El  Rio,  medium,  No.  2% . [ 

Sovereign,  large,  round,  2  doz . . 


16.25 
14-75 
*3  75 
'3  5° 

I. 50 

J. 30 
.70 
■®5 

'•45 

•85 

1. 00 
1  05 
•92X 
.80 

1.30 
'•35 
4. co 

-«7X 

90 
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Peaches— 

Extra  standard,  lemon  clings,  a)£s .  2.6c 

Extra  standard,  sliced  lemon  clings,  2  j^s .  2.6s 

®*^tra  standard,  sliced  lp— ton  clings,  1  lb.,  4 

Prize  Medal,  lemon  clings, No.  10,  i  doz .  7  7c 

p  Express,  yenows.zMs . .  V.]\% 

Extra  standard  egg .  ,  _Q 

Extra  standard  green  gage  . 

Standard  egg . 

Standard  gage . .!.*.*.*..!! 


-11- 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  %-lb,  chunks . per  doz 

“  j  <1  <1  r  „ 

::  tx  “  “  zzi  « 

"  "  sliced  .  •• 

"  grated .  “ 

„  "  *X  “  whole  .  •• 

Backed  in  their  own  juice 
*X-lh.  chunks,  extra  heavy  syrup.. .per  doz 
'X  “  sliced .  <■ 


.80 

■87X 

r.i7)| 
1  -35 
'•35 
r. 85 

1  -45 
1.40 


•85 

.80 

•47X 

4-25 
4-5° 
3-35 
2 -75 


.60 

85 

.00 

•  85 
-77X 
.7° 
•75 


CALIFORNIA  CANNED  FRUIT. 

Apricots  Per  doi 

Extra  standard .  •>  „„ 

San  Antone,  standard, . 

Pears — 


1.70 


Bartlett,  extra  quality,  2j^s .  2  65 

Bartlett,  extra  standard,  aj£s .  2.60 

Bartlett,  standard . . . "  2'2, 

Cherries — 

Extra  quality,  2%s .  ,  -0 

Extra  standard,  2U . ..." .  ,‘,0 

Standard,  2 % . .  3.30 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10, 1  doz..... .  2  — 

Pride  ot  Shenandoah,  No.  3,  2  doz . """  .'I, 

Spring  Garden,  fancy,  3s,  2  doz .  k5 

Blackberries —  *  ’  3 

Farren’s,  extra  preserved.  No.  2 .  , .  ,Q 

Silver  Lake,  heavy  syrup.  No  2 .  J 

Blueberries— 

Main,  No.  2 . 

.Main,  No.  10 . . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . . . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup...  ,  1, 

Maryland,  Leader,  yellows . .  j  '  | 

p  Terrapin,  No.  . . ..”  i.c5 

Matchless,  extra  fancy.  No.  2  T 

Raspberries—  .  140 

Early  Rise,  red,  N.  Y.  State,  extra  fancy 

preserved . . .  x  2_ 

Mikado,  red,  fancy,  N.  Y.  State,  preserved. 

No.  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake  INo.  2 

m.  &  w.,  No.  1 . . 

Terrapin,  standard.  No.  2 . !!!!!!  !.!! . 

Pine-apple— 

Acorn,  grated.  No.  2 .  .  c 

M  &  B.,  India  River,  E.  &  C.,  No.'  s"".*""  z „ 

Wagner’s,  E.  &  C.,  No.  2 . ,  ” 

Singapore,  chunks.  No.  iti,  4  doz . .  2  2| 

Singapore,  cubes.  No.  :>4,  4  doz . "i 

Wagner’s.  No.  1,  cocktail,  2  doz .  0, 

James,  No.  3,  pie,  grated . """ 


CANNED  CRABS,  CLAMS,  LOBSTERS 
SHRIMPS,  MACKEREL,  KIPPERED  ’ 
HERRING  AND  OYSTERS. 

|  Crabs—  . 

Devilled,  No.  1,  4  doz .  2  20°*’ 

.  Devilled,  No.  2,  2  doz .  — 

Gold  Label,  No.  x,  4  doz . 

•  Lobster—0  *  ^°Z . -= 

I:Im.*:no:  ?fflaL'44do0z2::::::; . 415 

Star  brand,  No.  y,  flat.  4  doz . """I  i.*3§ 

Star  brand,  No.  i,  tall,  4  doz .  .  L 

Star  brand.  No.  1,  flat,  4  doz . !!!””  'x 

Shrimps —  .  **  * 

Barataria  Canning  Co.,  new.  No.  i,  2  doz...  1.10 
Lopez  &  Dukate  (Barataria),  new,  pickled 

No.  1,  2  doz .  ’  .  „ 

|  Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz .  ,  20 

Underwood,  soused.  No.  1,  4  doz . tL0 

Underwood,  soused,  No.  2,  2  doz .  2*6o 

Underwood,  soused.  No.  3,  2  doz .  . 

|  Oysters—  .  J 

Boyer’s,  No.  1,  2  doz .  -  n_rz 

Boyer's,  No.  2,  2  doz . . 

m.  &  b.,  No.  1, 2  doz . . 

Stewart’s,  No.  2,  2  doz..- .  ’  '  t 

Stewart’s,  No.  1,  2  doz .  '  a.\/ 

Victory,  No.  1  doz . ,  qq 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  x  e0 

|  Salmon —  . 

Cook's,  Holly,  Colorado  River,  No.  1,  oval..  2.55 
Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  1 . 75 
Cook's,  Holly,  Colorado  River,  No.  flat  1  ic 

Hapgood’s,  No.  1,  tall,  4  doz .  j  'se 

Porter’s  Best  extra  fancy,  Sockeye,  No"  i 

no.  k,  fla.  4  doz . 

Rising,  light,  fancy,  red.  No.  1.  tall .  j  15 

Humes,  Karluk,  No.  i,  tall,  4  doz .  1^0 
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Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
coverinj  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  Ju?ie  30,  1906,  No.  loiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

^PHILADELPHIA,  PA.- 


Fruit  Butters  Preserved  Fruits  Fruit  Syrups 
Cranberry  Sauce  Catsup  Honey 

Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


LAMSON  RAPID 
CASH  CARRIER 


Mince  Meat 
Jellies 
Jams 


Canned  Fruits 


Mustard 
Baked  Beans 
Soups 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Phil&delphtA  Offic*,  500  Penn  Mutual  Building 


IN  JhZRITING  TO  KDVEHTISBRS  KINDLY  MENTION  "  GROCBRY  SfllORLD” 
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Horieshoe,  No.  i .  1  -*1% 

Leader,  fancy,  red,  No.  i.  tall....... . .  *  30 

Defender,  medium,  red,  Alaska,  No.  i,  tall.,  x.io 


Plain. 

La  Champagne,  %’a,  key . 

“  «'s,  key . 

Lucullus,  X’» . • 

C.  Morel,  X’» . 


25  oo 
17  oo 
13  oo 
10.00 
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Acme  Sliced  Smoked  Beet. 

large  tins,  2  dor . 

Medium  tins,  4  dor . 

Medium  tins,  2  dor . 

Small  tins,  4  doz . 

Large  glass  jars,  1  dor . 

Special  jars,  1  dor . 

unior  jars,  2  dor . 


SARD  INKS — Bomelee*. 

Le  Marchand,  X'» . ••••• 

La  Champagne,  X’»,  key . 

Cadean,  V’»,  key . 

Imported — 

French, 

^1,  Martels . 

is,  Martels . . 

Morel,  X*>  bonelees . 

X*.  Aurora,  emoked . 

Mustard — 

Vs,  Irma  100  cane . #...*■ . . 

Us,  Eureka,  key,  zoo  cane . 

V*,  Luncheon,  100  cans . . . . 

Fox,  100  cans . 

J»,  Underwood’s,  50  cans . 

s,  Irma,  50  cans . 

t,  Harbor,  50  cans . 

e.  Booth's,  extra,  In  cartons,  50  cans . 

s.  Continental,  key,  48  cans . 

s,  Blanchville,  50  cans . 

Vs,  Irma.  100  cans . . . 

2s,  Continental,  key,  100  cans . 

Vs,  Le  Baron,  100  cans . 

Vs,  Imperial,  100  cans . 

Gold  Label,  Vs,  oil,  100  cans . . . 

•*  Vs,  mayonnaise  dressing,  100  cans 

1,  gg|  »  “  50  cans 


25.00 


9.40 

13-5“ 

17.50 

8.25 

3-42)4 


’7)4 

10 

00 

95 

t/ 

s.70 

2.60 

2.30 

3-*7)4 

3-37)4 

3- 12)4 

6.  40 
6' 40 

4- 30 


CANNED  MEATS. 

Corned  Beef.  Per  doz 

Armour's  Verlbest,  with  key,  No.  1,  2  doz .  1 .20 

■<  “  with  key,  No.  2,  1  doz .  2.25 

Fairbank’s,  with  key,  No.  1,  2  doz .  1.15 

“  with  key,  No.  2,  1  doz .  a.  15 

with  key.  No.  6,  i  doz .  7-^5 

“  with  key.  No.  14,  %  doz .  *6-5° 

Libby’s,  with  key,  No.  1,  2  doz . 

'*  with  key,  No.  2,  1  doz . 


1 .20 

2.20 


Chipped  Dried  Beef, 

No.  1,  2  dor . 

No.  )4,  2  doz . 

Glass,  No.  }4,  ’  do* . 

Glass,  No.  1,  2  doz, 


1.85 

1.05 

1- 45 

2- 35 


Per  doz. 
,  2.60 
..  i-  60 
..  1.65 
..  1  00 

..  2.8s 

..  2.60 
1.60 


Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72)4 

Beechnut  Bacon,  No.  )4,  glass  jars .  »-55 

Acme,  large  glass,  1  doz .  2.75 

Acme,  junior  glass,  2  dot .  1. 60 


Roast  Beet. 

Fairbank’s,  No.  1,  2  doz . 

Fairbank’s,  No.  2,  1  doz . 

Armour’s,  No.  1,  2  doz . 

Armour’s,  No.  2,  i  doz . 

Libby’s,  No.  1,  2  doz . 

Libby’s.  No.  2,  1  doz . 

Kingan's,  No.  1,  2  dor . 

Klngan’s,  No.  2, 1  doz . 


Lunch  Tongue. 

Fail-bank's,  No.  I,  2  dor . 

Libby’s,  No.  z,  s  doz . 

Armour’s,  No.  1,  s  doz . . . 


1.12)4 

2.15 

1.22)4 

2.25 

1.20 

2.20 

1  05 
2.05 


2.65 
a. 90 
2.70 
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Devllled  Meats. 
Curtice  Brothers,  “ Blue  Label” — 

No.  5  os. 
Per  Dor. 
t  52 
1.50 

2.10 

2  .  IO 


Hum . 

Tongas . 

. 

. 

Turkey . 

No.  10  or. 
Per  Doz. 
s.50 
2. 50 
3-  ’5 
3  *5 


Potted  Meats. 

Curtice  Brothers,  “Bluo  Label” — 

No.  V  Tin.  No.  X  Tin 
Per  Doz.  Per  Doz. 

Ham .  1.25  2  25 

Tongue . 1.25  2  25 

Chicken .  1.95  3  10 

Turkey .  1  95  3.°° 


Beechnut  Sliced  Beef,  No.  i.glassjars.perdoz.  2.72)4 
Beechnut  Sliced  Beet,  No.  J4,  glass  jars,  per  doz.  i .  55 


Whale  Os  Tongue. 

Fairbank’s  No.  2,  1  doe . - .  7.00 

Libby’s,  No.  a)4, 1  doz . . .  10.00 


Potted  Ham  or  Ox  Tongno. 

Armour’s  Veribest,  No.  X.  4  dot..-—. . 45 

Armour's  Veribest,  No.  X.  2  doz . .  .80 

Libby’s,  No.  V.  4  doz . . . . . 4° 

Libby's,  No.  X.  4  doz . . 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  X,  4  dor . . . 82X 

No.  )4,  2  doz .  1. 45 

Libby’s — 

No.  X,  4  dor . 85 

No.  )4,  2  doz .  i-5° 


Boned  Meat*. 

Curtice  Brothers,  “  Blue  Label”—  Per  Dor 

Chicken,  No.  X .  *  85 

**  <•  . .  5. co 

Turkey,  “  X .  *  *5 

<<  “  . .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11  00 

Whole  Ham,  No.  i)4 .  9-co 

Whole  Ham,  No.  2)4 .  13  50 


Soup*. 

Snider's  Tomato  Soup — 

3  lb.  cans,  2  doz . 

a  lb.  cans,  a  doz . . . 

1  lb.  cana,  4  doz . 

Gallons,  cans,  )4  dor . 

Schlmmel’s,  assorted,  1  lb,,  4  dos . 

Campbell’s: — 

No.  1  cans,  4  doc.  to  case,  straight  or 
assorted,  all  kinds  except  Tomato„.per  doz.  .87X 
No.  1  cans,  4  doz.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  . 

No.  x  cans,  4  doe.  to  case,  Tomato . 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . . . 

No.  8  cans,  24  to  caie,  Tomato . ___ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato . — . . 

Gallon  cans,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label"— 


per  doz 
-  a-35 
.  i-35 

.  .90 

.  50° 

.  .85 


*7)4 

•95 

2.50 

2.65 

7-75 

8.23 


Quartz. 

Pints. 

X-Plnts 

Per  Doz. 

Per  Doz. 

Per  Dor 

Consomme . 

*-75 

1.25 

Boullon . 

....  3-25 

*■75 

*•*5 

Beef . 

*•75 

1. *5 

Julienne . 

.  3*5 

*•75 

*.*5 

Printanier . 

*•75 

x*5 

Vegetable . 

*■75 

*.*5 

Tomato . 

*•75 

*•25 

Ox  Tail. . 

*•75 

*«5 

Mock  Turtle . 

*■75 

*.«5 

Tapioca  Crecy . 

*•75 

*.25 

Pea . 

*•75 

*»5 

Mutton  Broth . 

.  3- *5 

*■75 

1.25 

Clam  Chowder . 

*•75 

1.25 

“  Broth . 

*•75 

1.25 

Chicken  Gumbo ... 

*•75 

1.25 

Mulligatawny . 

.  3-*5 

*•75 

*•35 

Chicken . 

*■75 

1.25 

“  Broth . 

*•75 

1.25 

Green  Turtle . 

3-5° 

2.00 

Terrapin . 

3-75 

*•*5 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  .  Per  lb. 

Extra  Mixtures . 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  <r  .09J6 

Elcroften  Mixtures. .  “  •08% 

Nobby  Mixtures .  M  09# 

Cadella  Mixtures .  M  .«* 

Fine  French  Mixtures .  “ 

French  |  Creams .  “ 

American  Mixtures . “  .ofcj* 

Variety  Cut  Drops .  “  .o8)4 

Darling  Mints .  “  -°8 54 

Golden  Drip  Bar . 15-lb.  boxes  .09X 

Sour  Balls . 3°-'b.  pails  .  08  X 

Pancella  Cream  Chocolate .  “  .  10 

I  X  L  Assorted  Chocolate .  “  •  **)* 

King  B  Assorted  Chocolate .  “  .iaX 

No.  1  Fine  Assorted  Chocolate...  “  .»5X 

Nonpariel  Drops .  “  -*°>4 

Chocolate  Covered  Caramels .  “  •  «* 

Dairy  Chocolate  Chips . 25-lb.  palU  .15)4 

Chocolate  Mints . 30-lb.  palU  .ri>4 

Honey  B  Comb . 21-lb.  palls  .  16  X 

Cream  Cocoanut  Balls . 28-lb.  paili  .09X 

Cream  Peppermint . . . 30-lb.  palla  .09  X 

“  W  Intergreen .  “  -°9)4 

Wellington  Caramels . 25-lb.  palls  .  07  X 

Frozen  Milk  “  jo-lb.  palls  .10 

Soft  Jelly  Gum  Drops .  ‘  .07 

Superfine  **  . . .  xo 

Telly  Bean*.... .  08 

Wlntergreen  Lorengen .  .09X 

Mint  ,r  - .  "  -°9)4 

Assorted  "  - .  -09)4 

Conversation  “  . . 28-lb.  palls  .09X 

C.  &  A.  Crown  Stick . 30-lb.  palls  .08 

Pancella  Chocolate,  idb.  boxes,  30-lb.  cases  .ixX 

Rock  Candy,  assorted . ro-lb.  boxes  .  09X 

Penny  goods . to  boxes  In  case  4.50 


CAT8UP.  Per  Dos. 

Beef  Steak  Catsup,  half-pints,  a  doz .  r.io 

«•  “  pints,  “  .  2.00 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87X 

Snider’s  Catsup 

Pints,  2  doz . . .  2.10 

X-plnts,  2  doz .  1-3° 

Quarts,  1  doz .  325 

Gallons,  6  jugs  In  crate . per  jug  .85 


KETCHUP. 

Curtice’s  “Blue  Label"  Tomato  Ketchup -.—Per  Case. 

Smalt,  25  bottles  In  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case . . .  3.25 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business  ^ 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  J4-lb.  jars,  6  and  12-lb. 

boxes 


CROFT  6  ALLEN  CO. 


Philadelphia 

PENIS  SYLVANIA 


The 

McCaskey 

Credit 

Register! 


Handles  your  ACCOUNTS  without  Loss  of  TIME  and  keeps  ALL 
Accounts  Posted  up-to-the-Minute  and  Ready  for  Settlement  without 
Making  another  Figure. 

No  Customers’  Individual  Books  to  bother  you. 

Every  Detail  of  your  Business  handled  with  only  ONE  WRITING. 

A  Complete  Record  of  Cash  Sales,  Credit  Sales,  Cash  on  Account, 
C.  O.  D.  and  Miscellaneous  Sales. 

You  can  tell  in  Five  Minutes’  Time  how  much  100  customers  owe; you. 
In  Thirty  Minutes  you  can  tell  the  Amount  of  goods  on  hand  and 
your  Assets  and  Liabilities. 

If  Information  is  worth  anything  to  you,  Write  for  our  new 

C>4  Page  Catalog— It’s  FREE 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 

Manufacturers  of  the  Celebrated  Multiplex  Duplicate  and  Triplicate  Carbon 
Back  Order  Pads. 

New  York  Office :  140  West  Forty-second  St.,  G.  M.  Orton.,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland  and  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 

Str T/D.^Lastey^Roo^is  Central  Nat’l  Bank  Bldg.,  Washington, 
D.  C.,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina  and  District 
of  Columbia. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


«N 


WRITING  TO  RDVERT1SERS  KINDLY  MENTION  ’’GROCERY 


GROCERY  WORLD 
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Campbell's  Beefsteak  Tomato  Ketchup 

54  pints,  24  bottles  to  case . .  1 . 10 

Pints,  24  bottles  to  case .  2.00 

Campbell’s  Tomato  Ketchup: — 

Pint  bottles,  24  to  case,  per  doz .  1.40 

Ji-pint  bottles,  24  to  case,  per  dox . 90 

Campbell's  Chill  Sauce : — 

Pints,  2  doz.  to  case . .  1.40 

54  pints,  2  doz.  to  case . 90 

Asst.  Condiments,  t  doz.  to  case,  per  doz...  .90 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s : —  Per  lb. 

Premium,  12  to  25  lbs . 30 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  12  lbs . 22 

Auto,  sweet,  6  lbs . 32 

Cocoa,  54 -lb.  cans,  12  lbs.  in  box . 37 

Cocoa,  54-lb.  tins,  12  lbs . 37 

W.  H.  Baker  s 

Best  Cocoa,  54-lb.  size . per  lb.  .36 

"  J-lb.  “  .  “  .38 

Premium  Chocolate,  54s,  12  lbs . 30 

54s.  12  lbs . 31 

Best  Sweet  Chocolate,  545 . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  54s . 29 

Hershey’s — 

Vanilla  Sweet,  54s,  6  lb . per  box  1 . 55 

Swiss  Milk, '/4s,  6  lb . . .  “  1,43 

Cocoa,  Epp’s,  54-lb.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

£er  tin,  .72 

.  tins, 

per  tin,  .3754 
“  6-lb.  boxes,  54 -lb.  tins, 

per  tin,  .19 

“  Huyler’s,  %s,  6  lb . 43 

"  “  54s,  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

54 -lb.  round  cam . 18  2.15 

jS_lb.  “  28  3.36 

i-lb.  “  55  6. 60 

iJ4-oz.  “  50  cans  in  case  .07 

Per  lb. 

S-**>-  "  3-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

8  to  lb . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 32 

Blooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  in  box . per  doz.  1.88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  54 -ib.  tins,  6-ib.  boxes . per  lb.  .36 

“  54 -ib.  tins,  6-lb.  boxes . per  lb.  .35 

Wilbur’s  Chocolate — 

Premium,  54s,  12-lb . r. . per  lb.  .30 

Sweet  Clover,  54s,  6-lb . per  lb.  .26 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  J4s„ . 36 

Cocoa,  labeled,  Js . 38 

Premium  Chocolate,  34  s . .  ....  .28 

Premium  Chocolate,  34  s . 30 


Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  54-lb.  size . per  lb. 

“  “  J-lb.  «  .  *• 

Baking  Chocolate,  54-lb  size.....'.  “ 

“  “  k-lb.  “  .  “ 

Milk  Chocolate,  6-1d.  box . per  box 

Vanilla,  Sweet,  6-lb.  “  .  “ 

Lowney’s  :~m 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb-  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . 

Cocoa,  x2-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . J7. . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 
tins 


.40 

.41 

.27 

.29 

1.65 

1.65 


•  3° 
.30 

.32 

•33 

•25 

•25 

•25 

1.65 

.40 

.40 

.38 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 

Cocoa,  xa-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  34 -ID-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12  “  “  6  “  <*  .  « 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,i2bxs.  In  case,  54  lb.  tins  “ 
54-lb.tins,  6-lb.  bxs. ,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter's  Milk  Chocolate: — 

No.  61 — 54  lb.  size,  croquettes . per  lb. 

No.  62 — 54  lb.  “  “  “ 

No.  63 — 54  lb.  “  flat  packets .  “ 

No.  64—54  lb.  “  “  “  “ 

No.  93 —  J  lb.  11  “  “  *• 

No.  66— 541b.  "  "  ><  <• 

No.  67— ,»8  lb.  “  *•  “  <• 

No.  68— A  lb.  «  •'  “  «< 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  Js,  2  doz.  In  box . 

“  54s,  61b.  “  . 

“  54s,  6  lb.  “  . 

"  is,  12  lb.  «  . 

**  5  lb.,  6  cans  in  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 

“  120  2-c.  cakes., 

Caracas,  54-lb.  cakes,  6  lb.  In  box... 
Superior  Sweet,  6  lb.  “ 

Premium,  54s,  12  lb.  “ 

“  54s,  12  Ib.  '•  ... 

Hawley  &  Hoop's  Breakfast  Cocoa— 

A  No.  1,  54-lb.  tins,  ia  in  box . 

"  54 -Ib.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  ib. 


■37 
•  37 
•37 

•36 

.21 

.21 


•25 

28 

.26 

1.65 

.48 

.48 

.48 

.48 

48 

•  5° 
•5° 

•  SO 


•  4° 
1.85 
•37 
•35 
•3* 
.30 
1.50 
2-5° 
•3° 
.22 


•3454 

.3554 

.01 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54- ib.  “  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box., ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

"  54-lb.  “  i2-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  xa-lb.  “  . 29 

“  J-lb.  “  6-lb.  “  . 3154 

J-lb.  “  .2-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %s,  6-lb.  boxes . 26X4 

“  */8S,I2-lb.  "  . 26 

Buster  Brown,  5-c.,  48  calces . per  box,  1.35 

3-C-.72  ”  .  “  140 


— SO — 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes .  27V4 

54-lb.  “  24-lb.  “  . 27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

4°  "  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case .  78 

24  “  “  48  to  case . 78 

CONDENSED  MILK  AND  CREAM. 


Borden’s 

CONDENSED  MILK  CO. 

Gall  Borden  Eagle  Brand 

Daisy 
Champion 
Magnolia 
Winner 
Challenge 
Dim© 

Rose 

F tall  W eight 
Tip  T op 
Rival 
Bell 
F  ern 
Dixie 

Borden'S  <Each  of  above 
Peerless  4  d°*'  ln 

Brand  Evaporated  Cream. 

Small  cans, 

4  doz.  each. 

54  Family  size, 

4  doz.  each. 

Family  size, 

4  doz.  each. 

Quarts,  2  dozen 

each. 

Gallon  size,  6  cans 
each. 

Columbian 
Brand 
Evaporated  Cream. 

Small  cans,  4  doz.  each. 

Family  size,  4  doz.  each. 

Quarts,  2  doz.  each. 

Imperial  Brand 

Family  size,  4  doz. 

54  “  “8  doz. 

Quarts,  2  doz. 

Superb  Brand 

Family  size,  4  doz. 

54  “  “8  doz. 

Quarts,  2  doz. 

All  above  Brands  guaranteed. 


Per 

case. 


6.25 


4.35 

4.15 

3.90 

3.60 

4.20 


2.00 


3.50 


Your  Customers  Will  Ask  for 
ATLAS  Fruit  Jars 


common 


Here  is  the  jar  everyone  wants— the  most  perfect  jar  made.  Better  quality  of  glass  than 
an  jais  mo  thin  spots,  and  extra  strong  at  top,  where  common  jars  break. 


ATLAS  SPECIAL  JARS 

are  extra  wide  mouth,  which  permits  preserving  whole  fruit.  Smooth  at  top  and 
always  seals  perfectly.  Last  year  we  had  thousands  of  inquiries  and  this  year  we 
expect  more,  because  we  shall  continue  to  advertise  largely  in  women’s  papers.  We 
are  also  making 

E.  Z.  SEAL  JARS 

(Lightning  Trimmings) 

with  much  wider  mouth  than  other  jars  of  this  style.  These  we  know  will  be  in 
great  demand,  as  sales  up  to  this  time  have  largely  exceeded  our  anticipations. 

These  are  the  popular  styles  of  jars  and  your  customers  will  want  them. 

Why  not  carry  what  people  ask  for  and  get  the  benefit  of  our  advertising  ? 

No  difficulty  in  getting  these  jars  of  your  nearest  jobber.  We  ship  Atlas 
Mason  and  Atlas  Mason  Improved  Jars  in  car  lots  and  these  special  iars  can 
easily  be  included. 

Don’t  put  cheap  and  unsatisfactory  jars  in  stock— handle  the  Atlas. 

If  not  with  your  jobber,  write  us  before  it’s  too  late.  We  have  done  our 
part;  now  it’s  up  to  you  and  really  ‘ 1  Its  All  in  the  Jar." 

HAZEL-ATLAS  GLASS  COMPANY,  Wheeling,  W.  Va. 
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HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

hires  Con-  \  _  60 
densed  Milk  ../5  0U 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silvor .  4.i5 

(Each  of  above  brands 
4  doz.  in  caso.) 

hold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 

Fifty  cases  or  more .  3.85 

Red  Cross .  4- >5 

Peninsular .  4  10 

Dr.  Hand’s,  2  do* .  3.10 

Leader . .  3- 80 

Banner, 4  doz .  4-°5 

Star,  4  doz .  4->5 

Evaporated  Cream — 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  io-c.  size,  4  doz . per  case 

Pet,  5-c.  size,  6  doz . per  case 

Yacht,  family  size... . 4  doz. 


COCOANUT.  Per  lb 

Schepp’s  Shredded,  U -lb.  pkgs.,  15  lbs.  to  case  .23)4 

“  “  %  lbs . 22% 

Dunham’s,  5-cent  package . *9 

“  Ms . 26 

“  . »8 

"  and  Si . . 26% 

Franklin  Baker  Co’s — 

Brazil,  70  Si -lb.  packages .  2 .50 

“  35  54'-lb.  "  .  2  -5° 

"  38  Si -lb.  and  16  54-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  a. 5° 

“  Shred,  in  pails,  20  lbs . . . n 

"  “  In  boxes,  25  lbs . . 10% 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  palls . 11 

“  “  Inboxes . zc>54 

“  "  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . xoSi 

“  Slice,  “  1*0  lbs . ioS4 

*  Strip,  "  120  lbs . io54 
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crackers  AND 

A.  Exton  &  Co.: — 

Butter  Crackers . 

Oyster  “  . 

Wine  Scroll...™  . . . 

Cracker  Dust. 


CAKES. 

Bbls.  Bxs. 

..  .08  .0854 

..  .08  .0854 

..  .10  ->054 

08  .08 


.08 
.09 
.08 
.08 
.10 
.09 
.20 
08 
.08 
0654 
•°7M 
.  20 
.08 
.20 


Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  3  barrels  and  upwards. 
J.  S.  Ivins’ Son: —  Bbls.  Bxs. 

Bijou  Cookie . 0754 

Brown  Edge  Water . 

Butter  Toast . 0754 

Clover  Mixed . . . 

Cocoanut  Ripple . . 

Cry  Babies . 

Fig  Bars . 

Fruit  Cookies . 0754 

Fruit  Gem . 08 

Ginger  Snaps,  XX . 06 

Ginger  Vedettes . . . .  .07 

Graham  Wafers . 

Grandma  Cookies . 0754 

Honey  Jumbles,  XX . 

“  “  Iced.™ . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . 0754 

Macaroon  Cookie . 

Man-ln-the-Moon . 

Matchless . 08 

Milk  Lunch . 07 

Oriental  Cookie . 0754 

Quaker  City  Mixed... . 0754 

Quiver  Mixed . 07 

Orange  Cookies . 0754 

Peerless . 

Soda  Biscuit,  XX.. 

“  “  No.  2 

Spiced  Wafers . 

Sunshine  Cookie...,, 

Suprema . 08 

Wavelets . 

Package  Goodi 
Bonnie  Water . 

Butter  Toast... 

Cracker  Meal , 

Cresco  Cookies, 


.06 

.07 

.0754 

.0754 


.08 

■°7j4 

.08 

.20 

.08 

.08 

■07% 

.08 

.08 

07% 

.08 

.08 

.0614 

•0734 

.08 

.08 

.08 

.09 

Per  doz. 

•95 
.50 
•84 
95 


Fairy  Oyster . 50 

Gingerettes . . 

Gold  Medal  Soda 


(xo-cent  size)., 
(5-cent  size) .., 


•95 
■95 
•5° 
■  95 
•  95 
•95 
■95 


Graham  Wafers.. 

Milk  Lunch . 

Ivinettes . 

Butter  Thins . 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 

DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  2 . 25 
“  "  with  Horse-radish. p.  dz.  2.25 


-23- 

Stone  Pots,  large  size,  2  doz.  in  case...  per  doz.  2.75 
“  “  with  Horse-radish. p.  dz.  2.75 

Weln  Senl,  In  bbls . per  gal. 

“  2  gallon  atone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  In  15  gallon  kegs..per  gal. 

"  *  In  20  “  “ 

“  “  In  5  “  «  .25-. 40 

“  In  2  gallon  ^talls. ..per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  in  case, 

per  doz . 95 

"  Sifting  top,  2  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  in  case, 

Derdoz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. - . loaf,  .  2654 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .28,  less  .22 

Roquefort  Cheese,  22  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .35 

Edam  Cheese,  12  in  case . case,  9.50,  single,  .85 

“  In  tin . per  lb.  .26 

“  x-lb.  tins . percase  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  20  oz.  bottles, 

per  doz .  2.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  2. 75 

Ounutzer  Hand  Cheese,  200  in  box .  2.25 

Edelweiss,  Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss, No.  2 . loal  cut  .x8-.ao 

“  “  Square  loaves.  No.  2,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  2 . box,  .25  ;  J4  box. 

;  less . ...; .  .26 

Muenster  Cheese . . . per  lb.  .28 

Brick  Cheese,  No.  2 .  “  .28 

English  Dairy  Cheese .  “  .2954 

Pineapple  (Picnic  size),  6  In  box. . per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  2  doz.  in  case . per  doz. 

Lunch  size,  2  doz.  In  case .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  " 

MacLaren  Imperial  Cheese,  Clnbsize.per  doz. 

“  No.  2  size  “ 

“  Roquefort  “  large  size 


small  size  “ 
Fromage  de  Brie,  M.  C.  C.,  2  In  box. ..per  box 
“  d’lsigny,  “  6  in  box...  “ 

Wm.  Tell  brand,  22  in  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phlla.,  22  “  ....  “ 

MlniatureCream.0rPhila.x2  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

■*  ^  11  a 

“  4  “  Thturinger .  “ 


4-5° 
2 .40 

1  -35 
2 .00 
2 .00 
2.40 
2 -95 
2-45 
2.30 
2.30 
2.20 

•95 

2.00 

2  .OO 

i  -25 

.65 

.85 
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Farmer  Hand  Cheese,  4  doz.  in  box... per  box  2.25 

Schutzen  Cheese,  22  in  box  .  “  .95 

American  Mountain  Cheese  (Alpen  Ease),  50 
x-lb.  packages . ....per  lb.  .16 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  26  in  tin . per  doz.  4.75 

“  8  «  .  *•  2.75 

Carlsbad  Speck  (Imported  Bacon) .  “  .32 

Imported  Cervelat  Sausage  (Rolff’s) . per  lb.  .42 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner..bybbl.  ii54  less,  per  lb.  .24 

"  Landjager,  snort . per  lb.  .24 

“  “  long. ** 

“  Mortadella,  Dry . per  lb.  .25 

“  Knackwurst,  25  in  box,  per  box, 

>4-75 . per  doz.  2.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 22 

"  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .2954  :  less- . 22 

“  Cervelat,  Crescent,  50  and  200-lb. 

boxes,  .16;  less . 27 

“  Cervelat,  Tip  Top,  50  and  200-lb. 

boxes,  .14;  less . 16 

",  Cervelat,  E.  Gothaer,  50  and  too-lb. 

boxes,  .2254,'  less . 24 

“  Salami  (E),  50  and  200-lb.  boxes, 

.22  ;  less . 22 

“  Salami,  Blue  Ribbon,  50  and  xoo- 

lb.  boxes,  .19;  less . 20 

"  Salami,  G.  A.  P.,  50  and  200-lb. 

boxes,  .17;  less . 18 

“  Tongue  Sausage . per  lb.  .28 

"  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb.  .25 

“  Lachs  Ham .  “  .28 

“  Petit  Dellcatess  Frankfurters,  plain, 

per  doz . 90 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .15-. 16 

“  Paprika  Speck .  "  .28 

Mettwurst,  half-round .  “  .26 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .24 

Smoked  Thurlnger  Blutwurst .  “  .28 

“  Pfefferwurst .  “  .28 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

"  (Derby  Brand),  quart  glass  jars 

per  doz .  5.75 

"  (Derby  Brand),  zo-oz.  jars, 

per  doz .  2  50 

Calves’  Head,  In  round  tins . per  doz.  2.65 

Pickled  Meats,  In  glass .  “  2.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


These 

Meats 

Are 

Pure! 

All  wise  grocers  now 
regard  the  guarantee  of 
purity  as  the  most  im¬ 
portant  part  of  their  meat 
deals. 

Buy  no  meat  or  meat 
product  without  a  guar¬ 
antee  if  you  value  your 
trade  and  the  health  of 
your  customers. 

Our  Vienna  Sausages, 
Bolognas  and  Smoked 
Tongues  are  guaranteed 
absolutely  to  conform 
with  all  food  and  inspec¬ 
tion  laws  of  State  and 
nation. 

M.  ZIMMERMAN  COMPANY 

Main  Office  :  318-24  E.  Houston  St.,  N.Y. 

Branch  (717  N.  Second  St.,  Pbila.,  Pa. 

Offices  f  125-27  Pulton  St.,  Boston,  Mass. 


No  matter  what  matches  you  buy,  or  who 
you  buy  them  from,  you  can’t  do  as  well  either 
for  yourself  or  your  trade  as  you  can  by  buying 
and  pushing  the  ones  pictured  here. 


I  pack  1,000  Our  Darling  Matches  in 

every  5-cent  box.  I  sell  the  retailer  direct  and 
save  him  the  jobber’s  profit,  so  you  make  more 
money  on  my  matches  than  anybody  else  does, 
and  your  customers  get  more  matches  for  their 
money  than  anybody  else  gives  them. 

Another  important  point — no  better  match 
is  manufactured  than  Our  Darling. 


JOHN  T.  HUNER,  Evergreen,  L.  I. 


1  have  made  a  study 
of  Italian  Macaroni, 
Olive  Oil  and  Roman 
Cheese.  I  will  be  glad 
to  give  information  about 
these  goods  to  anybody 
who  will  get  in  touch 
with  me. 


The  finest  Macaroni 
that  comes  into  this  mar¬ 
ket  is  Francesco  and  Luigi 
Cirillo’s,  of  Torre  Annun- 
ziata,  Italy.  The  best 
Olive  Oil  and  Roman 
Cheese  is  F.  Bertolli’s, 
of  Lucca,  Italy. 

I  am  headquarters  for 
all  three.  If  you  want 
the  real  thing,  write,  or 
come  and  see  me. 

Joseph  Cuneo's  Son 

901-03-05  South  Eighth  Street 

- PHILADELPHIA,  PENNA.  - 
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Beef  Salad,  In  glass . per  doz. 

"  “  In  pint  jars,  glass .  “ 

"  “  In  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass .  “ 


.60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  "Y.  M."  Xbbl.5.50  60-75 
"  milkers,  “  X  bbl.  6.50  75-85 

"  mixed,  Standard, bbl, 

X  bbl . ... 

Holland  Herring,  milkers,  Standard,  bbl. 

X  bbL . 

Scotland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl  8.00 . 

“  milkers,  large  fulls,  bbl 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about  25  In  pail.™ .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail,  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  paR 

BISMARCK  HERRING. 

Pint  size,  round  tins,  witbikey . per  tin  .20 

Quart  «  «  '•  “  .35 

2  Qt.  “  “  “  "  .55 

4  Qt.  “  “  “  “  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  doz . . .  a. 50 

RUSSIAN  SARDINES. 

Imported  Fish  ( Wallkoff  Brand) . per  keg  .  75 

“  5-lb.  pails....„ . per  pan  .55 

“  10-lb.  palls . .  **  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  ,75 

“  5-gal. keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  a .  25 

NORWAY  ANCHOVIES. 

Original  Package . per  X  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pall  .60 

“  in  10-lb.  pail .  “  s.io 

“  in  5-gal.  kegs . per  keg  2.75 

“  in  ^-lb.  Bat  tins . per  doz.  .95 

“  in  %-lb.  tall  tins . “  1.50 

"  In  1 -lb.  tall  tins .  “  2  00 

Fancy  Kep — rjikeg,  .80;  %  keg,  .42;  %  keg, 

•3»:  . *0 

SALT  SARDELLBN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs...., . per  keg  2 . 75 

“  pint  jars . per  doz.  6.00 

“  large  tumblers . “  2.25 

"  small  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  16.00  %  kilo  Cans,  per  dz.  16.00 
X  "  “  8.50  Yt,  “  “  8.50 

X  “  “  4  25  X  "  “  4.2s 

%  “  "  2  25  A  “  “  2  25 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  1200 . . per  bbl. 

15  “  keg—  “  500 . per  roo 

10  "  keg —  “  300 .  “ 

5  “  keg—  '*  150 .  “ 

10  lb.  pail —  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

5  **  “  ** 

10  lb.  pall . — . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffemusse) . per  lb. 

Spltzkugeln .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  z,  6  “  ...  “ 

“  “  No.  2,  6  "  ...  " 

"  “  No.  3,6  “  ...  " 

Amandines,  9-lb.  tins . per  tin 

"  smaU  tins .  “ 


9 .00 

•  8s 


6.50 
3. 20 
■IS 


.18 
•  »S 


.30 
•50 
•75 
1. 00 
5-25 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  zio-lb, 

bags,  per  bag . . 

Green  Kern . per  lb. 

Potato  Flour .  “ 

German  Dried  Pears .  “ 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . . . 


■°9% 
.07 

•14 

"  .60-80 
.08 

■05 

.O6- .08 


COTTOLENE. 

30  2-lb.  tins . per  case  6.50 

15  4-lb.  “  .  “  6.50 

6  zo-lb.  “  .  "  6.50 

Freight  prepaid  on  two-case  lots. 
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EQQS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .19 
Western, . 


.  z8 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .23 
New  York,  Full  Cream,  new,  zst's,  40-lb.  bxs.  ■  12% 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 13% 

FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  Dottles .  4.50 

.  “  „  “  »  “  . .  3-25 

Anchovy  Paste,  fancy,  per  dor .  4.75 

“  plain,  per  doz .  3.75 

Bouillon,  Bnrnham,  pints,  2  doz.  In  case .  3.75 

“  “  %  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  z .  25 

“  "  Quart,  glass . per  doz.  6.75 

“  “  bottled,  %  size...  .per  doz.  2.25 

"  "  “  %  “  .  •*  z.85 

"  «  '<  %  *'  .  <>  1. jo 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 

”  med,  11  z2  11  11  5.00 

“  small  “  “  24  “  *'  4.50 

Cherries  In  Maraschino,  in  glass,  z-doz.  case...  8.00 
Clam  Chowder,  Burnham,  z  lb.,  4  dz.  cse.  p.  dz.  .90 
"  “  3 lb.. s dz. case  '•  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

♦  »«.,  “  .  2.25 

"  aoz.,  *•  .  z .  50 

Russian  Caviar,  J4's .  2.40 

“  X’« .  4  50 

'*  X’s .  8.00 

“  z’s .  16.00 

French  Peas,  Extra  Fins,  per  case. .  19 .00 

“  Fins,  per  case .  z6.oo 

“  Moyen’s,  per  case .  Z3.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  z .  60 

Hill's  Irish  Oatmeal,  Z4-Ib.  tins,  zo  per  case...  J2.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .29 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  z .  25 

“  “  %  piut*,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  z.  75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  2  oz.,  “  .  3.55 

Armour's  Beef  Extract,  2  oz.,  "  .  4.45 

"  “  **  40*-,  “  .  8.20 

Anker's  Extract  of  Beef,  220  vials .  4.00 

“  “  “  40* . per  doz.  4.00 

“  “  •*  8  oz .  “  7.25 

“  "  “  z6  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  zoo  tins  per  case . 

Extra,  '*  «  . 

Hotel,  '*  11  . . .  22.00 
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Truffles,  A . per  tin,  .28 

“  X . “  -50 

"  X .  "  1 .00 

**  X .  “  2.zo 

Shrimps,  Pickled,  small  size .  z .  00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  z  doz.,  per  doz .  j.oo 

Bishop's  Figs  in  Cordial,  z  doz.,  per  doz .  6  50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  “  .  2.25 

Rose’sLime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  a. 25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.23 


FLOUR.  Per  Bbl. 

Gold  Medal .  5  95 

Ceresota .  5.50 

Pillsbury’s .  5  .90 

Taylor’s  Fancy .  5  20 

Pride  of  the  West .  4. 90 

Sunbeam. . . .  4. 80 

Quaker  City .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3 . 55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  m  “  64  zJ6s . 

"  Flapjack  Flour,  24  as . 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

Schimmel's,  za-  oz.  bottles,  2  doz.  in  case .  z  .35 

“  6-  oz.  *•  “  “ . 90 


Can’t  Tell  You  Much  Here 


We  can’t  begin  to  give  you  any  ade¬ 
quate  idea  of  the  points  of  Hill’s  Refrig¬ 
erators  in  this  small  space.  Won’t  you 
send  for  our  catalogue  ?  We’ve  prepared 
that  rather  carefully,  and  it  tells  the  whole 
story. 

Enough  of  the  story  to  interest  you  is 
that  Hill’s  Refrigerators  are  guaranteed  to 
save  20  per  cent,  of  your  ice'bills. 

G.  V.  HILL  &  CO. 

Trenton,  IN.  J. 


low  to  lot  100  Pei  Gent.  Delivery 

You  never  know  when  you  buy  future  canned  goods  from 
your  jobber,  whether  you  will  get  all  you  bought  or  any,  for 
that  matter.  If  the  jobber  gets  100  per  cent,  delivery,  you 
will  get  it,  but  not  otherwise. 

But  you  can  always  count  on  100  per  cent,  if  you  buy 
Blue  Bell  and  Clover  Farm  Tomatoes  and  Corn.  We  sell 
these  to  the  jobber  and  guarantee  him  100  per  cent,  delivery. 

He  can  therefore  guarantee  it  to  you,  and  will,  if  you  buy 
these  brands. 

Blue  Bell  and  Clover  Farm  Tomatoes  and  Corn  are 
known  by  the  trade  generally  to  be  the  very  best  of  their 
grade  packed  in  Maryland. 

STRASBAOGH,  SILVER  &  CO.  •  •  Aberdeen,  Maryland 


WASH  BUR  N-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

-■=  I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARIN ACEOUS  GOODS. 

Corn  Meal —  Fer  Bag 

Lea's,  whitd,  zoo  lbs .  x-75 

"  yellow,  granulated,  ioo  lbs .  1.75 

"  “  table,  zoo  lbs .  z.70 

Western  yellow,  100  lbs. .  *.45 

Quaker,  36  packages .  2.65 

Farina,  Hecker's,  24  z's,  per  case .  z.  40 

“  Schumacker’s,  24  packages,  per  case.,  x  .  zo 

Beans — 

California  Lima . per  lb.  .06^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.35 

Marrows,  Choice,  N.  Y.  State,  grain  bags, 

bush.  2.30 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  z  .90 
Ppa,  fancy,  N.  V.  State,  grain  bags,  bushel  z.90 

Pea,  fancy,  Michigan,  grain  bags . bushel  z.»5 

Red  Kidneys .  “  a.  50 

Peas-  - 

Green . . . per  bushel  2.00 

Scotch .  “  2.10 

Split,  yellow .  "  2.00 

"  green .  44  2.65 

Lentils — 

110-lb.  bags . per  lb.  .08^ 

Less  quantity .  “  .09*^ 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .03% 

Less  quantity . . .  “  .03^ 

Hominy- 

Lea's  Breakfast,  zo  pkgs . case  z.45 

Lea's  Pearl,  zoo  lbs . per  bag  z  .90 

Schumacher's  Breakfast,  zo  pkgs.  to  case....  x.25 
Barley — 

OO . 0554 

No.  3,  zoo-lb.  bags .  2.95 

Noodles,  Climax,  24  10c.  pkgs.,  case .  z.05 

44  48  5c.  pkgs.,  case .  z.zs 

“  "  asstd.,  24  5c.,  za  zoc.  case...  z.zo 

“  Smith's,  30  zo  c.  packages .  1 .90 

“  assorted,  5  and  zo  c .  z.90 

Oatmeal ,  B ,  per  bbl .  6 . 30 

"  44  kegs  zoo  lbs.,  per  keg .  3.20 

Oaten  Goods,  in  cases —  Per  case 

Avena,  36  packages .  2.85 

Banner  Oats,  20  packages .  3.85 

Friends' Oats,  36  packages .  3.C0 

Mother's,  36  packages .  3.35 

Pawnee,  36  packages .  2.65 

Quaker,  x8  zoc.  size .  1.50 

H-O,  24  a'* .  3.00 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5*35 

Avena,  per  keg,  90  lbs .  2.65 

Standard,  180-lb.  bbls .  c.35 

“  90-lb.  bags .  2.55 
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Sago— 

Fine,  bags  about  160  lbs . 05% 

50-lb.  lots . 06 k. 

Admiral,  Pearl,  34’s . 07 yt 

l'aploca,  Instantaneous,  50  z's. . 08 

“  Colburn's  Hasty,  34  i-lb.  pkgs . °lVi 

“  Minute,  -gross,  per  gross .  11.00 

“  Flake,  about  135  Ids . per  lb.  .o6Ji 

“  “  less  quantity .  “  .06% 

“  Pearl,  i5olbs .  “  .06% 

“  “  less  quantity .  “  .07J4 

Ralston  Hominy  Grits,  36  3-lb.  pkgs . case  3.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  34  3's . per  case,  3.15 

Purina  Health  Flour,  ao  s’s,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  2s .  3  .00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12's,  24’s  and  48's. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Whcatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 


MALT  A- VITA ,  36 
packages .  2.85 


Egg-O-See,  36  packages .  2 . 85 

Egg-O-See  Corn  Flakes,  36  packages .  2 . 85 

Cook’s  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages . . .  4 .25 

Mapl  Flake, 36  “  . . .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  “  25  “  .  2.60 

Cream  Wheat,  36  packages .  4.50 

Apetiza, 24  packages .  2 . 75 

Flaked  Rice,  Cook’s,  24  packages .  2.75 

Wheatlet,  30  packages .  3.5° 

Wheatena,  36  Packs .  4  50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2  40 

Pettijohn’s  Food,  24  packages .  2.35 

Quaker  Puffed  Rice,  36  packages .  2  .80 

Vigor,  36  packages .  2 . 65 

Ralston  Komkins,  18  25-lb.  sacks- . per  bale  3.75 

“  Health  Crisps,  36  10c.  packages .  a. 80 

Ralston’s  Breakfast  Food,  362-lb. pkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Trlscult,  30  packages .  2  50 

Toasted  Corn  Flakes,  36  packages .  2.85 

Zest,  36  packages,  10  cent  size .  2.15 

Zest,  36  packages,  15  cent  size . .  3  80 

Zest,  20  packages,  25  cent  size .  3  65 


HOLLAND 

-  RUSK ^ 

-  =4-r?_ 

n 
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holi.a  N I)  RUSK 

The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ...  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  nsh,  meats,  etc. 

Per  case 

Cases,2  dz.z  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  1.07^ 

“  Acidulated .  "  1.07% 

Cox's,  large . /. .  **  1.57H 

“  small .  “  .95 

Plymouth  Rock,  Pink  or  White. ........  “  1.20 

Nelson's . per  doz.  z.  35 

44  sznall .  “  .95 

Bromangelon,  assorted  3  doz .  11  %7% 

Fruit  Puddlne  o  doz.,  asst,  flavors  ...  “  .Ro 

Jell-0,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  "  *97/^ 

Chaimer's . . .  “  .90 

Peter  Cooper . 90 

Tryphosa . per  doz.  .92% 

Imperial  Wine  Jelly . per  doz.  .95 

41  44  . per  gross  zz.oo 

Gelatine,  McKinley'* . per  doz.  .85 

Wetmore's  Double  Refined,  36  zoc. 

pkgs..  . per  case  2.70 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  z.6o 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni. 

Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  “  . 

“  Marcaronl,  long,  “  . 

“  “  square  “  . . . 

Larosa  Spaghetti,  long,  25  lbs., 

“  Vermicelli,  square,  “ 

“  Macaroni,  bulk,  “ 

Anger  Baking  Co. — 

“Golden  Seal’’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . 

24  10-cent  packages . 

“Plain ’’  Noodles,  24  i-lb.  cartons . 

“  “  48  )6-lb.  “  . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs . 

24  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis’’ 

brand  (French  style),  25  1/1  cartons . 

“Golden  Seal’’  brand,  25  1/1  packages  (long) 
“  “  48  1/2  “  5-c.  size 

“Golden  Seal’’  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“  Golden  Seal  ’’  Egg  Macaroni,  25  10-cent 

cartons, . 

“  Imperlale”  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  s-lb, 

cartons,  24  packages . 

Spice  Drops,  in  baskets,  20  lbs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle . per  bundle 

Bulk,  ia-lb.  wooden  boxes . . . 


z  .88 
1.88 


1 .91 
1.6* 


•3® 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles’ Coffee  Mill,  No.  7 .  10.00 

“  “  8. .  16.00 

“  “  »o .  *3  00 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, TinScoop,  10.00  Brass,  14.00 
“  Sugar,  “  a,  “  7.00  “  9.00 

“  Tea,  “  3>  «  6.00  «  7.50 

“  Spices,"  4,  “  5.00  “  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  ia.oo 

Standard  Cash  Register .  20.00 

Tea  Caddies,  round  front,  No.  2 . per  doz.  9.00 

"  "  “  3 .  “  6.30 

“  “  “  4 .  *'  4.50 


Remember— Hooton’g  Cocoa,  Newark,  N.  J. 

Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 
NEWARK,  N.  J. 


F 

tee’s  Lucca  Olive  Oi 

1 

0 

An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 

H 

.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 

The  First  Step  Toward 

=  A  BIG  BUSINESS  — ■ 


Instead  of  buying  Coffee,  Tea,  Baking 
Powder,  etc.  in  packages,  which  means 
building  up  a  trade  on  somebody  else’s 
goods — buy  in  bulk  and  use  this  ideal 
carton — which  we  will  label  as  you 
wish,  and  deliver  ready  to  pack  your 
goods  in.  This  means  “  Boosting 
YOUR  OWN  business.” 


PAPER  CANISTER  MFG.  CO. 

221-23  North  Twenty-third  St.,  Philadelphi&,  Pa. 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
Janies  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell  : — 

1.  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  ioo 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 

Shinn  &  Kirk 

*1400  SPRUCE  ST.,  PHILA.,  PA. 


IN  SaZRITING  TO  KD1ZERT1SERS  KINDLY  JUIBNTIOM  "  GROCBRY  iliORLD " 


grocery  world 
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Tobacco  Cutter* .  i.  j0 

Alarm  Money  Drawer* .  i  so 

Bag  and  Twine  Holder .  1QO 

Barrel  Covers,  Sunk  Handles,  ai  ln...per'do*.'  a  so 
“  Top  "  21  In...  “  2.00 

Beef  Cutters .  6-0o 

Bung  Borers,  Enterprise  No.  2, 1  %  to  2  In...'.’..  1^60 

Can  Openers,  “Never  Slip” . per  dor.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters .  a  oo 

Coffee  Mills,  Dell's  No.  o .  “““  no 

«  ..  “ .  00 

Fruit  Augers,  a  prong .  ,  so 

Measuring.  Faucets . 2.00 

Philadelphia  Scoop  Co’a  Suear  Scoops:— 
Indestructible,  No.  4 . per  do*.  9.00 

u  6 .  »  „  qo 

Ex.  Galvanised  Steel  Blades,  No.  3..per  do*.  4  20 

**  «  4  a  1 

..  lt°a 

X  Quality,  No.  3.m . *  «  2.60 

♦ .  **  3-oo 

« .  “  340 


Sherer’a  Eclipse  Counters  : — 


No.  ot 
Drawers. 

9 

12 


No.  Length. 

6)4,  3  feet  8  Inches, 

8)4,  4  feet  to  Inches, 

*0)4,  6  feet, 

12)4.  7  feet  3  inches, 

*4)4,  8  feet  6  Inches, 

i6)4,  9  feet  8  Inches, 

>8)4.  to  feet  10  inches, 

ao)4,  1*  feet, 

Capacity  of  Drawers,  40  to  60  lbs.  each 
We  will  bill  at  to  per  cent,  discount  from 
these  prices,  f,  o.  b.,  Ilion,  N  V. 


>S 

18 


24 

*7 

30 


Each. 
15-00 
20.00 
15-00 
28 .00 
31.00 
3S-o° 
40.00 
45-00 


Soales,  Dell's,  Groceri’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  r 

::  ::  ::  >x 


Grocer*',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  x 
“  “  ij< 

«  tt  79 

u  u  3 

««  a 

Butchers’,  without  weights, No. o 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*.  In  case . per  do*. 

Tins,  Keyed  (Jewel)  2  do*.  In  case..  “ 
Large  cartons  or  tins.  2  do*.  In  case  •* 
Dime  Tumblers,  2  do*,  in  case .  “ 


.90 

.90 

2.00 

.90 


14-00  7.15  1.60 


*0.50  ro.40 
>5  °o  7.65 


MACKEREL. 

P  „  2°°  111.  too  lb.  30  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  27.00 
Ex.  Norway,  No.  4,.. 

Ex.  Bloaters,  xxx .  40.00 

Ex.  Shore,  No.  1 .  29.00 

Shore,  No.  1 .  26.00 

Large,  No.  1 .  24.00 

Large  Irish,  No.  2 .  21 .00 

Extra  Irish,  No.  2 .  20.0® 

Medium  Irish,  No.  2..  19.00 

Small  Irish,  No.  3 .  17  00 

Irish,  No.  3 . . . 

Large,  No.  3 .  19.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg. No. 2.  6.50 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med...  5  50 

Ocean  Whltefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  14.00 

Shad,  No.  2,  Mess . 

Haddock  .Pickled  . ...  7.  oo- 


13-50 

12.50 
11 .00 

10.50 
10. co 
9  00 


6.90 
6.40 
5  65 
5-4° 
5  15 
4.65 


2.25 
1.70 
1-55 
i-45 
1.30 

1.25 
1 . 20 
1. 10 
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1.95 
1 -41 
1.29 
1 .21 
I.09 
1.05 
1 .01 
•93 


05 


10.00  5.40  1.25 

4- *5 
3-75 
3-50 
3*5 
3-50 

7-5°  3-9°  -95  .81 


4.00  2.25 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs .  nnU 

Our  Choice,  Haddock,  40  lbs .  . 

I  Gilt  Edge,  Hake,  40  lbs . "I""!"'"  7 

I  n-,.  n-a  DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs .  07 

Snow  White,  i-Ib.  bricks,  20  lbs .  '.08 


STAR  BRAND  BONELESS  HERRING. 
I  ins,  keyed,  large  size,  1  and  2  do*,  in  case....  1.30 

‘  ,  small  size,  2  doz.  in  case .  .'qo 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1  o0 

|  Screw  Top  Jars,  2  doz.  in  case .  [gQ 


— 3fc— 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod .  oR 

Large  Bank .  . 

Medium  Bank .  .  7/2 

Pollock . . . 07 

Hake . . 

In  original  cases,  450  lbs.,’ic’.7ess ’” 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring .  per  box 

Boneless  Herring,  fancy  10  lb.  boxes',  per  lb 

Smoked  Salmon,  whole  fish .  per  lb 

New  Cromarty  Bloaters,  50s . "i.'.'.'per  box 

“  100s _  « 


•  15 

•  15 

•  13 
•25 


.09)4 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Extra  fancy,  25  lbs . 

Fancy  N.  Y.  State,  481  ib.’.’"!’/".’!""" .  00 

Fancy  N.  Y.  State,  50-lb.  boxes .  ,«!/ 

Apricots —  /2 

Fancy  Moorparks,  25  lbs . 

Extra  choice  Royals,  25  lbs.’ .  IO 

Choice  Royals,  50  lbs . ,,1/ 

Cherries —  //2 

California,  Royal  Ann,  unpitted,  25  lbs 

Currants—  . 

Gold  Medal,  recleaned.  36  is.... 

Gold  Medal  loo..  . 


Gold  Medal,  loose.  25  lbs  _or/ 

Admiral.  40  i-lb.  packs . 'ZiZZi . oYl 

Private  Growth,  extra,  cleaned,  36  lbs . 

cleaned,  30  lbs.  bulk . 08)4 

Nectarines — 

White,  25  lbs . .  ]b 

Peaches — 

Fancy  yellows,  25  lbs .  ,  ix 

Extra  choice  Muir’s,  50  lbs . . . ,, 

Fancy  Muirs,  25  Ihs . . Tji/ 

Choice  yellows,  50  lbs .  . . 

Pears—  .  /4 
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PRUNES. 

Boxes. 

20-  30,  25  lbs.. 
30-  40,  25  “  .. 
40-  50,  25  14  .. 
40-  50,  50  **  .. 


50-  60,  50  “  „ 

60-  70,  25  **  .. 

6°-  70,  50  "  .. 

70-  80,  25  ** . 

70-  80,50  “ . 06 

80-  90,  50  “ . 05)4 

90-100,25  “ . 05 

90-100,50  “ . 04X 

100-120,  50  “ . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  so  lb . 

2  "  50  lb . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.,.. 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs"”!]!” 
Raisins,  Seeded — 

G.  &  S.,  fancy,  36  is . 

Butterfly,  extra  fancy,  36  is.'.'." 

Citron,  10  lbs . 

T  "  25  ibs . 

Lemon  Peel,  10  lbs . 

„  “  25  lbs . ."ZZ 

Orange  Peel,  10  lb . 

“  25  lb . ”  ' 


Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Ruby's 

Fancy 

Oregon 

.io)4 

.09 

.  10 

•°8  X 

•07X 

■07  % 

.07 

.06)4 

■°5% 


03K 


.  10 

.09 

.  10 

.10 

.09)4 

.09)4 


.12)4 

•>7)4 
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CEREAL  COFFEE. 

Postum  Cereal,  rs-cent  size,  2  dozen . 

“  25-  “  1  “  . 

Grain- O—  IS'  <md  as'cent  slz®>  “sorted.. 

Case  No.  4  1  do*.  16-cent  size.  )4  doz. 

*S-cent  size  in  case  . .  case 

Ease  No.  5,  1  doz.  25-cent  size . “  » 

Case  No.  6,  2  doz.  15-cent  size . *  **  •* 

2  doz.  15-cent  size,  1  lb . per’doz. 

Ralston  Health  Cereal,  36  10-cent  size. 

Kneipp  s  Malt  Coffee 
24-26  or.  package,  packed  1  and  4 

doz.  in  case  . .  doz 

24-12  oz.  package,  packed  2  oz.  in 

case . .  **  ,f 

Perfection  Rye  Coffee  24  i  ib."pkgi . . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz 

i  umblers,  5-c.  size,  4  doz .  « 

Tumblers,  10-c.,  Lord's  Prayer,  2  do*.  “ 


2.70 

2.25 

2.50 


2.30 

2.05 

*•47# 

75 


a.15 


*•*5 

*.40 


Is 


Then 


your  equipment  GOOD 
make  it 


BETTER. 


Don’t  rest  till  you  have  the  BEST 


“ENTERPRISE” 


SHARPENING  DEVICE 


The  experience  of  all  users  proves  that  the 

"Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef, 
of  fnTnc^H^™  ^  thickness>  from  tissue  thinness  to  /8 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Wnte  us  for  catalogue  describing  and  pricing  Hand 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
^?dl?S.Mllls’  Enterprise  Food  Choppers,  Improved 

demanded 'by  “d  oU“r  SpedaUieS 

The  Enterprise  Mfg.  Co.  of  Pa,. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 


$22.50 

22.50 


IN  WRITING  TO  HD.MBRTISBRS 


KINDLY  MENTION  “  GROCERY  WORLD 


GROCERY  WORLD 
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ink. 

Arnold’s,  black  quarts . P«  bottl#  •  4» 

Continental,  red,  i  doz . . 

“  black,  3  doz . 

Royal,  black,  3  doz . ,2| 

Stafford,  Commercial,  quarts . P^1  bottle  .50 

LAMP  GOODS. 

Per  case  of  6  dox. 

Lamp  Chimneys—  No.  o.  No.  i.  No.  a. 

Macbeth,  Pearl  Top .  3-84  4-6°  5  -3° 

Acme,  Victor  Top .  3-6°  4-2°  4»° 

Pure  Flint,  Luster  Top .  3  °°  3-®°  4-2° 

Crystal,  Crimp  Top .  2-*°  2 -7°  3-3° 

No.  o,  Tubular  Lantern  Globes . 5  “°*.  2  ■  75 

Coldfelast . 4*  doz.  3.38 

No.  1.  No.  2. 

[umbo  Chimney 8,  plain. . per  dox.  .75  ,85 

'■  “  dec.,  107,  “  9°  *-°° 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  -55  -75 

No  charge  for  packages. 

Oil  Cans — 

i-gallon.  Glass . per  dox  2.25 

1-  “  Galvanised .  2-10 

5.  "  Lenox,  Spout . . .  5. 00 

5.  «  “  Spigot .  5-5° 

5-  “  Columbia .  “  7  00 

5.  *•  Banner .  1  8.00 

5.  “  Climax,  Pump .  10.00 

5.  “  Home  Rule,  rump .  “  ta.oo 

Lanterns — 

No.  o,  Standard. . per  dox.  4.75 

No.  o.  Dash .  ‘  ’-8o 

Cold  Blast .  8  00 


LIME. 

Prepared,  s  dox.  In  case . . . per  dox-  -S2M 

Chloride,  sifting,  25  lb.  boxes,  t  lb. . per  lb.  .05^ 

•<  “  a5  lb.  boxes,  K  lb .  “  .06 * 

Acme,  1  lt>.,  sifting,  ss-lb.  boxes . °SH 


Banner,  4  doz. . 

.per  case 

3.60 

Babbitt’s  Potash,  4  doz . 

.  “ 

3.30 

Lewis’ . 

a  tf 

385 

Red  Seal,  a  doz . 

t 

*•95 

“  4  dox . 

u 

3-85 

Popular,  4  dox . 

• 

*•55 

MATCHES. 

Per  gro 

.87K 


Goose,  200's . 

Swift  &  Courtney’s,  soo’s,  i-gross  case 1.7s-*- 9° 

“  400's,  1  “  «...  3.50-3  -70 

500’s,  1 

200'»,  X 
500*8,  X 


Blue  Hen, 


.  3-75-4-00 

.....  x. 50-1. 60 

.....  4.00-4. *5 
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Per  Gross. 

Vulcan  Parlor,  . . 48 

“  100's,  5-gross  in  case . 92>4 

"  soo’s . .  3-95 

Vulcan  Safety,  65s,  No.  . . . 

“  65s,  No.  . 5° 

Columbia  Safety,  No.  a,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 5° 

•*  100’s,  5-gross  cases . 9° 

"  No.  15,  gross  cases .  x.20 

"  No.  32,  5-gross  cases . 55 

Safety . . 45 

Mazeppa,  Parlors,  500’s .  3 .5°-3  -75 

Searchlight,  500’s. .  4-25-4-50 

Press,  aoo’s .  1.80-1.90 

'*  500's . . . .  4-5°“4-75  ■ 

America,  soo’s . 1.30-1.35 

American  Paraffine,  soo’s,  ex.  qual .  4  *5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  -5° 

Our  Darling,  %  gross,  No.  4.  . .  2-75 

Superba,  1000s,  1  gross  to  case .  5  °o 

Red  Skin,  500s,  1  gross  to  case .  4-°o 

Pok-O-Dot,  noiseless,  500s,  t  gross  to  case .  4  5° 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  aoos,  1  gross  to  case .  1  3° 

Blue  Ribbon,  165s,  5  gross  to  case .  1  0° 

Blue  Ribbon,  165s,  1  gross  to  case .  >  05 

Astral,  150s,  5  gross  to  case . °5 

Astral,  150s,  1  gross  to  case . 9° 

Planet,  100s,  3  gross  to  case . °° 


National,  30-lb.  Kits,  bbls..  J i  bbls . per  lb. 

Southwark,  30-lb.  palls,  bbls.,  %  bbls. 

Atmore  A  Bon,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . per  case  6  jars 

No.  3,  glass  jars . per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pans 

No.  10,  wooden  pails . per  box  6  pails 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Pails,  18,  37  and  68  lbs . .  ‘ 

Atmore's  Mincemeat,  No.  2,  a  doz.  in  case, 

per  doz . . . . 

Cartons  Condensed,  ( 3  dozen  in  case,) 

per  gross. . 

Keystone — 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Palls.  18,  37  and  68  lbs .  “ 


MINCE  MEAT. 

John  Bower  A  Co. 

Barrels  and  half  barrels,  Superior. ....... .per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  "  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18  37  and  68-lb.  beks.,  XXX,  Snperior..per  lb. 
5-lb.  gl.  jars,  6  In  case  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth:— 

Barrels  and  half  barrels.  Famous . P*r,, 

18,  37  and  60-lb.  buckets,  “  . 

io-Id.  bucketB,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  . 

4-lb.  glass  jars,  6  In  case,  “  . per  case 

18.  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lt>.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  ”  . .  * 

Campbell’s  Mince  Meat,  30-lb.  palls . 

Mrs.  Wells’,  bbls.  &  tfbbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
Schlmmel’s,  30-lb.  Kits,  bbls.,  $6  bbls...per  lb. 

“  18  and  37  lb.  Kanakins .  ‘ 

««  10-lb.  Kkns  ,  6  to  crate. ..per  doz. 

5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case 


■  °8  « 
•°9 
6.25 
3.65 
3.80 
•*3 

4-4°  , 

•°8  » 
.09 
6.25 

3- 65 
3.80 

•13 

4- 4°  , 

■07% 


.°5*i 

4-4° 

3.10 

3-65 

6.25 

•  °8K 

.09 


Seville  Packing  Co.,  “  White  Label.” 
Size  ol 


bottle. 

Ox.  C 

6  - 

s.70 
4-5° 
9*5 
16.20 


|  *  -  ■  -  J  -  J  “T  ■  J"  — S  .  . 

The  6,  10  and  18-ounce  bottles  are  packed  a  doxen 
In  a  case.  The  s8  and  32-ounce,  1  doxen,  and  the  64- 
ounce,  %  doxen  In  a  case. 


■ofA 

.08 


OILS. 

Stove  Gasoline . Per  gal.  -*8 

Headlight,  isetest .  -I2» 


OLIVES. 


H.  Kellogg  A  Sons,  Agents:—  Per  Do* 

Theodore  Marquet,  Mammoth,  64  oz .  15. 5° 

“  Extra,  64  oz .  *3 -5° 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6-75 

“  Extra,  pints . . .  4  5° 

"  Mammoth,  pints .  3  15 

“  Extra,  pints .  3-°° 

Fourees,  19  oz.,  fluted  bottle . . .  4-75 

De  Lucques,  10  oz .  2  4° 

Farcies .  3-75 

Queen,  6  oz .  *-3° 

Pim  Olas,  18  oz .  6.00 

Pim  Olas,  10  oz..... .  3  5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2  ■  *5 

California,  quart  bottles .  °-  5° 

California,  individuals .  *-5° 

Seville  Packing  Co.,  Original  Plru-Olns. 

io-oz  bottle,  2  dozen  In  case .  3  5° 

18-oz  ”  2  **  “  6.00 

s8-or.  *•  1  “  “  .  9  -85 

6-ox.  Baby,  2  “  "  *-5° 

10-ox.  “  Plm-Olas . per  dox.  2.40 


«•  55 

8. 60 
1525 


s.40 

4  ■ 20 
7.60 
14.30 


H 

*•55 
2 .20 
3.80 
6.85 
12.85 


J 

*•55 
2 .05 

2S° 

6.30 

1*. 1 


Manza 

nlllas. 

*•3° 

*•75 

2.90 


OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  do* .  4-9° 

<■  “  pts.,  ado* 2.90 

■<  *•  X-pB.,sdox.  z.90 

Rae’s,  Lucca,  litre  bottles,  1  dox .  xi.5° 

“  25-ox.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  s  doz .  6.50 

“  pts.,adoz .  7.50 

•<  “  K-pts.,  2  doz._  4,75 

•  >  «*  8-ox.  flasks,  2% 

dox .  7.5° 

■>  “  is-ox.  flasks, 

2%  doz... .  9.00 

'■  Sublime,  8-oz.  flasks,  2%  dox...  6.50 

<•  <*  12-oz.  "  2%  dox...  8.00 

Rae's,  Finest  Sublime,  1  gal.,  10  In  case,  per  gal.  a. 40 
Rae’s  Finest  Sublime,  5  gal,,*  or*  In  case, per  gl.  a. 30 
•<  “  1  qt.,  40  to  case,  “  2.65 

Sublime,  i-qt.  tins,  40  to  case .  s.  35 

“  J<-gal.  tins,  20  to  case .  e.ao 

“  i-gal.  tins,  zo  to  case .  a.  10 

“  5-gal.  tins,  1  or  2  to  case. .  a. 00 

Seville  Packing  Co.,  "  Nicelle.”  Made  and  bottled 
In  Nice,  France. 

Half-pint  bottle,  4  dozen  In  case .  8 . 50 

••  “  2  “  *’  4-5° 

Pint  “  a  **  “  «. .  7-75 

Quart  “  z  "  "  - .  7  *5 

22-oz.  “  1  “  “  - . 8.50 

Gallon  tins,  4  tins  In  ewe . . . per  gal  a. 75 

5.  “  2  “  . . .  “  s.65 

•<  8  "  . -per  %  gal.  1.50 

Quart  tins,  32  oz.,  25  to  case . per  case  aa.oo 

[as.  Hill  &  Sous  Co. 

Quarts,  Cal.  style,  s  doz.  In  case. ...per  case, 

Pints,  “  2  “  “  «...  “ 

M  Pint*  “  s  ‘  “  — 

Oliver’s  Olive  Oil — 

1  dozen  quarts . . . 

2  dozen  pints... . 

2  dozen  half-pints  . . 

6  1 -gallon  tins . 

Special  prices  for  quantities,  en  application. 


8.50 

9.00 

4-75 

6.00 

6.75 

4*  25 
2.00 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .48 

Lubon's,  No.  16,  2  doz . per  doz.  .90 

Lubon’s  No.  32,  1  doz . per  doz.  1.  75 

Tabic  Oil,  No.  x6,  fancy  bottles,  2  doz.,  per  doz.  .95 


YEARvS  AGO 

We  Used  NO  Adulterants 
or  Chemical  Preservatives 
irv  Making 

ATMORE'S 

Mince  Meat 

WeAake  it  Just  the  Same  Today 
Remember  “It  IS  Pure ” 

ATAORE,  &.  SON  -  Philadelphia 


Cabots  ,  2 


SftAD*  S4AI4M . 


Mottle  of 
’Health  and 
(Bleanliness 


The  Sulpho-Napthol  Cv 

BOSTON. MASS 
U.S.A: 


It  Will  Heal  a  Cut 
or  Bruise  Almost 


Sulpho  -  IMapthol  is  not 

only  the  most  effective  dis¬ 
infectant  ever  invented,  but  its 
healing  properties  have  caused 
it  to  be  widely  praised  by  many 
physicians.  It  is  as  indispensable  in  the  house¬ 
hold  as  soap. 

Tell  a  customer  about  it  once  and  you  have 
made  a  friend  for  it  forever. 

The  Sulpho-Napthol  Company 

BOSTON,  MASSACHUSETTS 


grocery  world 
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PAPER. 

WRAPPING. 

Straw,  Milo,  7  lb.,  15  x  20 . . . ...per  ream 

Manila,  15  x  20,  full .  •* 

“  24  x  36,  full,  20  lbs . .  •< 

“  18  x  24,  full,  10  lbs .  • 

“  Special,  15  x  20,  6  lbs„ .  “ 

Manilla,  Bakers',  15  xao,  10  reams  in 

bundle . per  ream 

Rob,  Grocers’,  9,  12, 15  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9,  12,  15, 18, 

20  or  24  inches  wide .  *• 

Glazed  Fibre.  12,  15,  18,  20  or  24 

Inches  wide . . . .  « 

Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “ 

Tea  Paper,  12  x  r6,  reg . per  package 

‘  IS  x  20,  reg .  “ 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  9  x  12...  " 

PAPER  BAGS.— Manila. 

S  Si >»  “ 

t*l  x-2o 


.24 

•36 

.70 
•37  'A 
.iS% 


.03 
•o  3'A 

03  54 

•03M 

•14 

.19 

.IX 

.40 


* 


tO  bX) 

a  S 
.2  3 


3  . 

4  . 

5  . 

6  . 

8 . 

10 . 

12 . 

M . 

x6 . 

ao . 

»5 


jg.2  a 

*£  a  © 
a  ^  o. 
cnP  o 

•48 
•53 
•  7i 
.89 
1 .09 
1.25 
!-45 
■•73 
2.09 
1.27 
2.69 
3-37 
3.87 
439 
.4-83 


■S6 

O  >> 

SE 

a! 

.29 

•35 

.45 

•53 

65 

•77 
91 
1  °3 
1. 19 

1  37 


g-o  .-a 

Is-al 

—  053 


.78 
•97 
:•  25 
•39 

95 

.29 

55 

11 

97 

41 

79 


2. 

3 

3 

4 
4. 

5-41 


OS  Sc 

3J 

2  S  . 

O  o.  4) 

<% ?  !8 

—  «  cr 
®C/3C/J 
£ 

.31 

•37 

•49 

.61 

•  75 

.87 
1 .07 
1.23 

1.49 

1.65 


<* 

rt  - 
1)  r>  b. 

BS  a 
„  os  a 

I  IS. 

n°o 

b 

•35 
•43 
•  55 
•7i 
.89 
1.05 
1. 21 
1. 41 
1.68 
1. 83 


£  . 
o  M 
so 

i"a 
o  . 

Q,  O 

°\ 2| 
so  £ 
o  e  C 
30303 
03 
•45 
•55 
•73 
•93 
1. 15 
1-33 

1- 55 
1. 81 
2.19 

2- 41 
2.89 

3- 75 
4.01 
4.55 
5°5 


,,  „Price  Per  1 .000  and  not  lesa  than  500 Tots. 

ia«-lb.  Plain  Flour  Sacks . per  M  3.75 

25-lb.  «  “  “ill 

5°*ib-  “  “  «  if:” 

PICKLED  MEATS  AND  FISH. 

perdoz.  4.75 

5-75 
2.50 
2.50 
.90 

2  .OO 

1  .OO 

2  .25 

I  .IO 
I.  IO 
I  .IO 
I.XO 


Lamb’s  Tongue,  glass  jars,  pints 

"  “  quarts . 

io-oz.  jars .  «* 

n,  ,  .,  „  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . per  5ail 

^*8® . per  keg 

Pl8  5  PeeL  xo-lb.  pails . per  pail 

5-gah  tegs .  per  fee? 

Pickled  Beef  Salad,  In  glass . per  doz 

Tripe,  "  <1 

“  Ox  Heart,  “  « 

"  Pig’s  Feet, 


Russian  Sardines .  per  kee 


75 
.50 
1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 1854 

Loose,  barrels,  30  lbs .  'jg'’ 


PEANUT  BUTTER. 

MacLaren's — 

Small,  a  doz . 

Medium,  2  doz . .*...*.*”.* 

Large,  1  doz . 

Peanutene,  No.  2  jars,  2  doz.  , 


Per  doz 
.90 
1  *45 
2-75 
1.85 


Peanutene,  No.  4  jars,  3  \qly2 


7-50 


3. 00 

3.65 

4-50 

P 

,  -  -75 

es,  2  gal.,  per  pail .  1 .00 

Per  Doz. 


PICKLES. 

Barrels,  30  gal.,  xaoos . 

io-gallon  kegs,  pine,  600s,  full  count...,  2  7c 

10-gaiion  kegs,  300s . 2;g 

bweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal...  "  D 

Sweet  Pickles,  2,000s,  5  gal 
Sweet  Pickles,  2,000s,  5  gal, 

Chow-Chow,  No.  1,  5  gal.  kegs .  j 

Chow  Chow,  No.  2,  5  gallons 
Chow  and  Mixed  Pickles.  2  e 
Williams  Bros. — 

English  Spiced  Pickles,  8  ox.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . go 

English  Spiced  Pickles,  10  oz.,  octagon . . 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart . 11.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz. 

octagon . . . J 

^*8^an^  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.33 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

„  octagon .  2 

rosse  &  Blackwell's : — 

Chow-Chow ... 

Gherkins . 

Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions . 
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Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  ot — 


2  doz.  2  doz. 
ii  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1-7°  3.30 


1  doz. 
Qts. 
6.00 


1  doz. 
%  Gal. 
11. 00 


56  doz. 
i  Gal. 
10.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals, 
Per  Gal. 
i-so 


VINEGAR. 

Duffy’s: — 

Pore  Apple  Vinegar,  Extra  old,  bbls . ‘  ”*  16 

P  n  j  '•'  40  grain,  bbls . ,5 

Pure  Cider,  45  grain . 

g?”on’s  90ld  Sea'  Cider  Vinegar',' Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  d  doz' 

White  Vinegar,  Distilled,  40  grata... 

“  “  45  “  . 

_  _  “  Extra  Strength . re 

Crosse  &  Blackwell’s . per  doi  2  -0(J 


Per  gal 


•  IS 
.14 

•  so 
.90 
.08 
09 


Quotations,  jhi  lb. 

5  a 

O.JS 

Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  caul . 

io-lb.  Tin  Pali*,  60  lbs.. 

10 

5  “  ■< 

3  “  «« 

Octagonal  Style. 

Qts. 

Pts. 

Pts. 

M-Pts. 

Casks. 

Casks. 

Casks. 

Casks. 

4  doz. 

5  doz. 

4  doz. 

6  doz. 

575 

3-35 

3- So 

2.10 

Smaller  Quantities. 

5-9° 

3-35 

3-6o 

2.25 

i,  stone. 

5.50 

Pin-Money  Pickles— 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Martynia,  Peaches—  ’ 

Glass,  per  case  of— 


2  doz. 

54  Pints. 


2  doz. 
Pints. 
^3*5  5-50 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.20  3-30 


z  doz. 
Qts. 
4.70 


1  doz. 
54  Gal. 
«35 


54  doz. 
1  Gal. 
7-so 


10  to  45  Gals. 
Per  Gal. 

1. 00 


•UK 
•13& 
•  13  54 
°9  y* 


•  15 

.11 

.18 

.20 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

14-16  lbs . 

10-12  lbs . ’ 

Picnics,  6-8  lbs . 

N.  Y.  Shoulders,  10-12  ibs.. 

Dried  Beef,  sets  (city  smoked) . .  .12 

"  Tenders  and  Knucks . 

Flats . """ 

Air  Dried,  sets . " 

,  "  "  Tenders  and  Knucks.. 

Jersey  Pork,  Butt  . per  bbl.  18.50 

“  Family .  «  IQ 

Breakfast  Bacon,  rib  In .  ,  ,1, 

boneless . 

S.  P.  Bellies.  14-15  lbs . ,,1/ 

Bologna,  25-lb.  boxes .  . 

Boiled  Boneless  Ham .  . 22 

5ee{’  Tongues,  smoked,  5-6  lbs...'.'.'.V.'.'.p'er'doz.'  10.00 

Looked  Compressed  Ham,  25-lb.  boxes . r0U 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  >4- cent  extra 
fohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback.  i6\6 

::  *:  ::  ^ . >sl! 

„  ,,  medium . 1554 

"  “  small . 1554 

"  "  Breakfast  Bacon . 

p  .  ,  .  ,  J  “  ,  “  boneless  .17 

“  Insides  and  knuckles . 20 

Beef  “  . . : . 

Boiled  Hams .  . 2 

c  B«f  Tongues . ^'r'doi.‘'"iV.oo-i2.oo 

Swift  &  Co.- 

Premium  brand  Hams,  ro  lb .  I5 

Premium  brand  Hams,  12  lb .  ' liV 

Premium  brand  Hams,  J4  lb .  . 
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Premium  Brand  Hams,  36  lb . 

Premium  brand  Hams,  18  lb . . 

Premium  brand  skinned  Hams,  18-20  "lb . 

Premium  brand  boiled  Hams.skinned.fatl'es's  '2/ 

Premium  brand  Bacon .  _'2" 

Premium  brand  Dried  Beef,  insides .  2o 

Premium  brand  Beef  Tongues,  shortcut  17 

Winchester  brand  skinned  Hams,  all  aver . ,1 

Winchester  brand  Picnics . '.og% 


u 

§■3 

c3 


9 

9% 
9 H 


Pure  Kettle  Rendered,  tierces . . . 

“  “  tubs . 

c  "  3. 5  sod  10-lb.  cans, 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . . 

Jewel,  compound,  tierces . . 

Cotosuet  tierces . 


.rt% 

•  izji 

•ir  7A 
■09% 
•°9’/a 
.09% 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . * . 

Dressed  Hogs — 

. - 

Hogs,  heavy . 

“  180  lbs . . . 

“  160  lbs . . 

“  t4o  ibs . .!!!!!!!!!!! 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . 

“  medium . 


Per  lb 
09  -.10 
07  -.08^ 

0834  -.  1 ) 

-.08 


•  .0954 
•0  9'A 
.0914 

,cg% 
■=9  'A 


.09 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-r.oo 

Calf  Heads,  scalded .  '  '7r0_’,,. 

Sweetbreads,  veal . per  pair  '.6o-.'9o 

r,ifn _  beef . Perd?.*-  >•“ 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No,  8447 

marmalades — Made  from  the 

best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 


JOHN  BOWER  6  CO. 


GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


The  Holland  Rusk  Co. 


Have  protected  the  buying  public 
against  substitution  by  U.  S.  Gov¬ 
ernment  register  of  their  trade- 
marked  package  which  bears  a 
picture  of  a  WINDMILL. 


m 


m 


•Ms 

HONET-CURC:. 

WsmSSk 


Kl 


m 


PH I  LAD  A. 


O  U  R  E  R  S  OK  HON  E  Y-O  U  RE  BRAND 

Beef,  Beef  Tongues,  vr  JA  mj|  pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JLl  IVl  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


It  is  absolutely  pure,  with  quality 
of  the  very  Highest  degree,  con¬ 
forming  to  the  U.  S.  Pure  Food 
Laws  under  Serial  No.  5953. 

I  he  WINDMILL  on  a  package  of 

Holland  Rusk 

insures  you  of  getting  the 

ORIGINAL  AND 
ONLY  GENUINE 

When  ordering  insist  on  the  Red 
Package  with  the  Windmill. 
Order  from  any  wholesale  grocer. 

Holland  Rusk  Co. 

HOLLAND,  MICH. 

Eastern  Office : — 46  HUDSON  ST.,  NEW  YORK 


IN 
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Beef  Kidneys . P*r  dor. 

Beef  Livers . 

Ox  Tails . per  dor. 

Hearts,  beef. . P*r  lb. 

Rolls,  beef . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

“  “  western . . . 


i  oo 

•°5 
’50--65 
.03-. 05 
.10 
.18 
.  11 
.  11 


Per  lb. 


•  14 

•  14 

•  14 

.  <0 


-•>5 

-.15 

-.15 

-.12 


-.32 


.30  -.32 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 
fresh  killed. 

Turkeys — 

Western,  Y.  H . 

“  Y.  T . 

Old  hens  and  toms . 

Common  to  Good . . . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . .  -3° 

Philadelphia,  fresh  killed,  3 %  to  4  lbs. 

to  pair . ••••■•• 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 

Western,  4  to  454  lbs.  to  pair,  fancy... 

“  3  to  3K  lbs.  to  pair,  fancy  ...  .a* 

“  fair  to  good . 16 

Fowls — 

Western,  fancy . .  -  j. 

Heavy  Roasters,  4  to  5  lbs . "•1° 

Fair  to  good. . 

Old  cocks . 10  "-11 

Western  capons,  fancy, froren . 19  "-20 

"  “  small,  frozen . 16  -19 

Squabs-  Perdoz. 

Prime,  large,  ancy .  3-5° 

Mixed .  2.00-3.00 

Dark .  1.25-1.50 


.30 

•25 


-.32 

-.27 

-.24 


-.'454 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb. .per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  a.  35 

No.  2,  “  “  1“  “  4-25 

No.  3,  *'  “  %  “  “  6-5° 

No.  i,  “  “  %  “  “  8. 50 

P.  P.  Sauce,  a  doz..  No.  . .  “  i-5° 

Mmore’a  Genuine  English  Plum  Pudding- 

Seedless  : — 

Individual,  per  case  o!  2  doz .  a. 00 

1- lb.  cans,  “  x  “  **5 

2- lb.  “  "  1  “  .  4  °o 

3- lb.  «  "  )4  “  .  3  *S 

4- lb.  “  “  %  "  .  3  85 
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Curtlce  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  “  . 

Raspberries,  “  . 

Apricots,  “  peeled . 

Pineapple,  “  . 


LIVE  POULTRY. 

Spring  chickens,  nearby,  i)4  to  2  lbs . 20 

Large  Springers . 21 

Fowls . .  •  *3 

Roosters . 

Ducks  . 11 

POULTRY  SEASONING. 

Bell'sSpIced  Seasoning — 

Small  or  No.  1,  2  doz.  in  case . per  doz. 

•'*  1  "  .  “ 

Large  or  No.  a,  1  "  .  “ 

1- lb.  cans,  i  doz.  In  case . p^r  case 

2- ib.  “  >4  ;;  ;; 

3- lb.  <•  a 

5-lb.  «  h  “  . 


Per  lb. 
-.22 

-•23 
-•>3  'A 

-.II 


85 

.85 

1.40 

4.00 

3*75 

5-40 

8.70 


SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  3-°° 

Compass,  No.  3,  cans,  2  doz . 8254 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies—  Per  doz 

Assorted,  No.  2,  stone  crocks . 1.  1 .12 )4 

Assorted,  No.  32,  jars . 9° 

Assorted,  No.  5,  toy  pails .  2-25 

American,  pure  apple,  tumblers,  assorted 

slices . 87% 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 87% 

Schimmel’s,  assorted.  No.  10,  tumblers . 77/4 

National,  assorted,  No.  10,  tumblers . 67)4 

National,  assorted,  No.  6,  tumblers . 45 

Preserves —  Per  lb. 

Schimmel's,  pure,  jo-lb.  pails . . . 11 

National,  30-lb.  pails . °7 K 

Southwark,  30-lb.  pails . °5)4 

Vineyard.  30-lb.  pails . °5js 

Southwark,  5-lb.  toy  pails,  %  doz .  3-6° 

Fruit  Butters—  Per  doz. 

Apple,  No.  2,  stone  crocks .  1-12)2 

Apple,  No.  32,  jars . 9° 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails . .  2.25 

Apple,  30-lb.  pails . —.per  pail  .88 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmel’s,  30-lb.  pails.... . per  lb. 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb. 

Prune,  30-lb.  palls . per  lb. 

Jams — 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .10 

Vineyard,  assorted,  No.  16,  jars . 88 

Orange  Marmalade —  Fer  doz 

Hartley’s,  imported. .  182)4 

Schimmel’s,  pure .  *  45 

Warrock'8  Guava  Jelly —  Fer  doz. 

i-lb.  tumblers .  4-°° 

%-lb.  “  .  2.25 


.06% 

•°5  54 
.06% 
.o&A 
Per  doz. 


Per  Do* 
...  485 
...  4.60 
...  460 
...  4-85 

...  4.60 


DRUGS. 

Alum . per  lb. 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca. 
«  “  “  }4-ib.,  “  “ 

■■  ••  «  jf-lb.,  “  “ 

Anker’s  Beef  Capsules . 

Borax,  Powdered,  bulk . per  lb. 

"  Lump,  bulk .  “ 

Butter  Color,  W.  &  R . per  doz. 


.03 
.40 
2  .60 
2  .80 
3.00 
.09 
.09 
2 .00 


.01 54 
.11 
1-75 
1  -75 
i-75 
3-5° 

1 .20 
1.20 
•75 
•55 

■3S 

■36 

.23 

■*7 
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Glauber  Salta. . per  lb. 

Glue . . . . . . 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size . . .  “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff's  Horse  and  Cattle  Pwd.,  15  c. size  “ 

Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . P=r  doz. 

Licorice,  P.&S..5C.  stick,  Imported..  “ 

M.  &  R,,  5-lb.  ooxea. . per  lb. 

“  Lozenges,  5-lb.  boxes,  “ 

Y.&S.,  "  5-lb.  glass  front,  “ 

5-lb.  bx.,4's,6’s,  8's,  ia’s,  16’a,  " 

Root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  lo.c.  “  ...  “ 

Paris  Green,  too -125-lb.  kegs . per  lb. 

"  14-lb.  packages .  “ 

'•  X-lb.  “  " 

••  i-lb.  “  “ 

amalca  Ginger,  Hires’,  flasks . per  doz. 

Jewing  Machine  OU,  3  oz .  “ 

Rosin . P«lb- 

Saltpetre,  crystal,  barrels,  about  350  lbs. 

••  granulated,  kegs,  ‘  100  ‘  “  -05; 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 

100-lb.  bags. .  2.25 

less  quantity . 0354 

Squills,  Syrup,  1  oz . per  doz.  .34 

Syrup  of  Figs . per  doz. 

Venetian  Red . per  lb. 

Whiting . 

1  oz. 

■37 

•  45 
•35 
•40 

•  40 

'.26 


•  «4 

.11 
1 .60 
1-55 
•35 
•75 

2854 

•3» 

•32 

.30 

.90 

•35 

.04 

•°5% 

•  05)4 


Glycerine. . per  doz. 

Laudanum .  ‘ 

Paregoric .  “ 

Peppermint . per  doz. 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz. 

Turpentine 


....per  doz. 


2 .00 

.02)4 

.02 

2  OZ. 

.65 

.85 

.65 

.58 

■  70 

•  40 

•  45 
2.85 
1.90 

.80 


Husband's  Magnesia . 

BuU’s  Cough  Syrup . 

Roach  Powder,  Omega,  4-0*.  cans 

<<  “  . . per  gross  9.00 

Per  Doz.  Per  Gross 

Roachsault,  large .  4.00 

“  medium . .  a.oo 


45.00 
22.50 
.00 


•°i  y* 
1 40 , 

Camphor,  gum,  *-oz-  blocks . 

Iron  Glne,  McCormick  &  Co’s : — 

it 

it 

Tube  V . 

Castorla,  Fletcher's . 

“  Pitcher's . . . 

per  doz. 
a 

a 

a  .80 

.85 

McCormick  &  Co.,  Bee  Brand— 

Per  doz 

. 80 

per  doz 

3.60 

.ot54 

. 80 

Talcum  Powder . 

**  Bee  Brand,  ^-lb.  carton 

••  “  %-\b. 

per  doz. 

it 

•30 

•40 

Quinine  Capsules . 

A  Special  Offer  on  Men’s  Hemlock  and  Oak  Half  Soles 


Men’s  Half  Soles,  3/2  inches  high . $0.90  per  dozen 

Men’s  Half  Soles,  4  inches  high .  1-0°  Per  dozen 

Men’s  Half  Soles,  4-A  inches  high .  LIO  per  dozen 

Men’s  Half  Soles,  5  inches  high .  ,<I5  per  dozen 

Men’s  Half  Soles,  5'A  inches  high .  h25  per  dozen 

Men’s  Half  Soles,  6  inches  high  . .  l-4°  per  dozen 

TERMS:  2/10— N/ 30  for  Orders  in  Barrel  Lots 

We  also  have  a  large  variety  of  Oak,  Hemlock,  Scoured  Oak,  Union,  Strips;  also  sole  leather 
the  side, back  and  bend;  Harness  Leather.  We  shall  be  pleased  to  give  prices  on  application 


in 


G.  B.  WEISS  &  SON,  229  East  Forty-second  St.,  New  York  City 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  ^They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water  ; 

5 —  They  take  stains  from  table  liuen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 
women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY ,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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Reliable  Brand —  ioc.  sire.  25c.  size. 

Castoria,  Dr.  Pitcher .  a. 00 

Castor  Oil,  tasteless . 80  a. 00 

Death-to-Pain . 80  a. 00 

Diarrhoea  Cure..... . 80  a. 00 

Vermifuge . 3*  a. 00 

Cough  Cure . 80  a. 00 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  dor. 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  a. 00 

Taroleum,  small  can.. „ .  6.00 

Taroleum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horsford’s.,,....,.. . per  dos  a. is 

Bath  Bridt,  bo*  aS  brick. . bo* 

Staling  Wax... .  <•  ,0J 

Silver  Sand . porbbl.  l.sj 

Twr,  pints . . . . . per  dos.  .75 

quarts .  <«  100 

:  S5EEE=T  ,s 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dor.  x-lb.  packages 

and  premiums . per  case  3 .  75 

U.  S,  Nerve  and  Bon*  Liniment,  25c.  sire...  a. 00 

McCord’s  Magic  Medicine,  asc.  sire .  3.00 

50c.  sire .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  sire  a  .00 

McCormick’s  Watermelon  Syrup,  50c.  sire.,  r.eo 
Wondercure  Headache  Powders,  roc.  sire...  4 .80 


EXTRACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand—  Per  dor. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  a. 00 

r  . ,  ,  .  25c.  size  2.2s 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 


Qts.  X-Gal.  Gal. 
3.00  6,00  12.00 
5.00 
4.00 


*•50 
a.  00 


10. 00 
8.00 


1. 00  1.60 


Bulk.  Pts. 

XXX  Vanilla  . .  1.50 

XX  Vanilla .  i.aj 

X  Vanilla., .  i.oi 

Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet  . . 150  *.75  S-Jo  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  r.ae 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  as,  1 
“  "  “  "  No.  ax; 

“  "  “  "  No.  X, 

“  Lemon,  “  "  No.  as, 

'*  "  “  “  No.  aX, 

<■  i<  ..  .<  No  x 

Ingertoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . 

“  Lemon. . . 

Select  Vanilla . . . . 

“  Lemon . 


3-00 


4.00 


*5 

per  dor. 


per  dor, 


6.00 


750 

7.00 
a. 00 
.80 

•  45 

■45 


...per  dos.  .45 


Sauer’s  Flavoring  Extracts  :— 

No.  1,  Lemon  and  Vanilla . 

No.  s,  Vanilla  and  Rose . 

No.  a,  Lemon  and  assorted... 

No.  4,  “  •' 

No.  4,  Vanilla . 

Assorted  cases.  Nos.  1  and  2 .  10.80 

Nos.  I,  2  and  4 .  11.80 


.85 

s.oo 

*.25 


assorted . 

small  size . 

>1  I  or . 

. f 

*  OS . 

4  ox . 

Orange,  Almond,  Peppermint 
Jamaica  Ginger  same  price  as  Lon 


Lemon. 


75 
75 
75 

;  ’« 
•W 

,  ’4S 
gal.  11. 00 

per  dos.  .80 
“  1.50 

11  3  00 

per  gal.  7.00 
intergreen  and 


LIQUID  RBMNBT  AND  TABLETS 

Knight’s  Liquid  Rennet . . . —..per  dor. 

Blair’s  “  ••  . . . . •< 

Hansen’s  Junket  Tablets,  8  dos.,  per  do*. 
Blair’s  Rennet  Tablets,  3  doz.,  per  doz. 

Union  Tablets.  R  doz.,  sc . — . 


1. 15 
1. 10 
•73 


Mott’s  Brand  Golden  Russet,  r  dor  quarts,.  3.75 
“  a  doz.  pints...  4.35 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  3.75 

“  boxes,  ao  packages .  « 

Gee  Whirr,  7a  packs  . 

Fleer's  Chiclets,  3  lbs.,  bulk .  1,35 


RICE. 

Queen  Quality,  extra  fancy,  i-lb.  pockets... 
"  “  3-lb.  «  ... 

Coronet,  choice,  x-lb.  pockets . 

“  “  3-ib.  “  . ;; 

Imperial,  tancy  Japan,  i-lb,  pockets . 

Pearl  Head,  "  ^ 


Per  lb. 
.07 
■o6Ji 
,06 

•°sK 
.05  H 
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Worcester  Packing  Salt,  70-lb.  cottOD  baas.. 

“  “  41  140-lb.  “  “ .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•75 

.60 


Ce  F=?  gB  Q  g; 
TABLE  S  A  LT^ 

PURE  AMD  EXTRA  DRV 


Family  size,  case  of  4  doz . 

Hotel  size,  case  of  2  28-lb  tins.. 


3  60 
3-oo 


CIDER. 


Draught  Cider— 

Corson’s  Champagne . 

“  Dry  Hard . 

Bottled  Cider — 


Per  gal. 

. it 

. 18 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  i  doz.  quarts  3.75 
“  2  doz.  pints  .  4 .25 


.  5-lb.  cotton  sacks . oiK 

Extra  Fancy  Head,  XXXX,  100-lb.  bag. . 07Q 

Fancy  Head,  100-lb.  bags .  0(, 

Choice,  100-lb.  bags . . 

Prime,  100-lb.  bags . o\% 

Japan—  ' 

Fancy,  ioo-lb.  baga .  Q-a/ 

Choice,  ieo-lb.  bags . **"  ,05)4 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  310  lbs. .  s.6< 

“  6obags,  5  lbs.,  11m... 

sa  “  14  " 

30  “  10  "  ... 

„  "  “  ns  “  *X  '•  ... 

Worcester,  Irish  Linen,  begs,  tjo  lbs . 

"  “  '  56  “  . 

"  '•  “  >8  «  . 

Worcester  Mermsld  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

P«  bbl .  3.00 


4.00 

3-75 

3- 75 

4- 00 

■•5° 

.65 

•35 


Pretzel,  Dbls.  contain  380  ibi! .......  a. 40 

“  sacks,  180  lbs .  r.55 

”  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  sire,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  breezing  Ice  cream  salt 

30  In  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net ;  3  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  X  pta.,  3  dos.  cases 
“  “  pints,  1  “ 

“  “  quarts,  1  " 

Campbell’s  X  pints,  a  dor  to  case,  per  dor.....  .87% 

Durkee’s,  large,  1  dor . per  dor.  4.00 

small,  2  doz .  “  3.40 

Schlmmel’s,  small,  a  doz . per  dor.  •  8714 

My  Wife’s,  pints,  1  dor .  *.30 

“  half-pints,  a  dor .  i.3e 

Snider’s  Salad  Dressing : — 

Pints,  z  doz . . . . . per  dor.  2.40 

%  pints,  2  doz .  “  1.40 

Luncheon ,  3  doz .  *•  .90 

Gallons,  6  jugs  In  crate . per  jug  1.25 

SAL  SODA. 

Bbls.,  375  lbs . per  100  .65 

Keg*!  150  lbs . per  reo  85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’  Worcesterahlre,  large.,  “ 

“  "  middle  " 

small.,  14 

ChIU  Sauce,  Campbell’s,  J$-plnts .  <• 

Worcester  Sauce, Campbell,  Xpts.,  2  dr. per  dor. 

“  “  “  pints,  “  " 

North  of  England  Sauce,  X  pints...  ..per  dor. 

Chef  Sauce.  X  pints,  1  dor . per  dor. 

Snider’s  Chill  Sauce  :— 

Pints,  r  doz . per  doz. 

XA  pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz. 

%  pints,  2  doz . “ 

Gallon*  inert  in  rraf#>  — 


7-50 
4-50 
■  •So 
.87M 
7754 

1.40 

■nX 

.80 

*.40 

1.40 

I  .OO 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

1  Hennessy  Mercantile  Co. 
Butte,  Mont. 

I  Lion  Grocery  Co. 

El  Paso,  Texas 


J.  A.  FLESCH  &  SON 

Architects  and  Designer*/* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  and  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH'S  PATENT  HENRY  TROEMNER’S 

COOLERS  and  COUNTERS  SCALES,  BINS>  CANS,  ^ 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

G reenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 
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SEEDS. 


3  S5 
•  oS 


Canary  .bush.  6o-lb 

Caraway . . 

Celery . 10 

Coriander  .bleached  o6'A 

Flax. . 03/4 

Hemp,  bush. 40  lbs.  1.60 


Mustard,  Brown...  .06 
Mustard,  Yellow..  .0554 

Rape,  per  lb . 05J4 

Poppy,  per  lb . 09 

Sunflower,  per  lb.,  .05M 


SODA. 

Bl-Carb.,  keg* . . . per  keg  r  .80 

“  bulk,  *s-lb.  boxes . per  lb.  .02*4 

“  Babbitt’s,  M’s,  ss-lb.  boxes...  “ 

Arm  ft  Hanuner  bd.,  M’*,  3®  lb*.... . per  lb.  .  05^ 

“  “  •*  lbs.,  36  “  .  "  .04% 

“  “  "  M,H,3«»>s .  “  .05M 

Saleratus,  Babbitt’s  bd.,  M's.  *S'lb.  bxs.  “  •  °4?i 


SOFT  DRINKS.  Per  dos. 
RootBeer  Extract.  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  doz . .  .73 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 73 

Welchs  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  ”  “  pints,  2  doz .  4.75 

"  "  "  M-plnts,  3  doz .  4.25 

11  “  “  3-ounce,  8  dos .  6.00 

**  "  “  M-gxllon*,  1  doz....  8.00 

"  "  “  gallons,  6  gal .  7.30 

5  per  cent,  discount  on  5  case  lots. 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  10-cent  size . per  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16. jo 

Putz  Liquid,  large,  3  dos . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solartne  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-oint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7-S° 

No.  5,  gallon  cans .  “  *3-5° 
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Solarlne  Bar  Polish — 

No.  13,  z-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Less 
than 
Bars.  5  bxs. 


Acme . zoo  3  40 

Acorn . zao  2.45 

Ark. . zoo  z.75 

American . 7*  1  ■ 80 

Bee . zoo  3.90 

Best,  Babbitt . zoo  3.70 

Babbitt’s  New  York  City .  60  2.95 

Benzine-ated . zoo  4 . 10 

Big  Master . zoo  4.10 

Brown .  60  a .  40 

Borax,  Dreydopple .  40  2.60 

“  Pearl,  Young  ft  Co .  40  a. 80 

Day  &  Frick,  Novelty .  40  3.80 

Handsome .  69  3.10 

Eavenson,  large . zoo  4 . 75 

“  small . , . zoo  .3.75 

Kirk  man’s . zoo  3.80 

Red  Seal . zoo  4.00 

Swift’s . too  4.00 

Circus . zoo  3.40 

Cotton  Oil . zoo  5.80 

Coal  Oil  J ohnny . 100  3.60 

Chain .  60  .04% 

Cygnet . zoo  4  00 

Dobbins’  Electric . zoo  4.15 

Dewey . zoo  2.Z5 

Fairy . zoo  4.00 

Fels-Naptha. . zoo  4.00 

Five-case  lots  freight  prepaid . zoo  3.95 

German  Family . zoo  4.30 

Good  Morning  . zoo  3.75 

Glycerine  Tar . zoo  3.  75 

Gloss . zoo  3.40 

Grand  Pa’s .  5°  3-*5 

“  zoo  3.80 

Ivory . zoo  7.00 

“  zoo  4.00 

Lenox . zoo  3.40 

Life  Buoy .  5°  2.00 

“  zoo  4  00 

Magic  Cleaner . zoo  3.00 

Marseilles,  laundry  size . zoo  6.00 

*•  5-cent  size . zoo  4.00 

"  toilet  size . zoo  4.00 

Mayer’s . 100  3.80 

“  50  z  .90 

Miller’s  Naptha . zoo  3.75 

Naphtha,  Swift’s . zoo  3.75 

Naptha,  P.  &  G . zoo  3.85 

Oetaeon . zoo  3.90 

Old  Mill . zoo  3.30 

Ozone . zoo  3.75 


-55- 


14  oz.. 


Polo. 


tubs.. 


Saratoga . 
Star . 


TOILET  SOAPS. 


a. 90 

2-55 

3.50 

a.  50 

a.  30 

a  .60 

2-45 

z-75 

3. °° 

a  80 

3-75 

2-45 

2.90 

4-5° 

3®5 

3-95 

3.  xo 

*•45 

3-4° 

4.00 

3.85 

6.75 

4.00 

.gT09S 

6.20 

•57 

4.05 

. ib. 

•  »354 

. lb. 

•  z*54 

.70 

4-4° 

.  gross 

4-5° 

.45 

Hearts  and  Flowers . gross  zo.25 

Maxine  Elliot . gross  8.zo 

Oatmeal,  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled ,  9 

M-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  eakes . box  z.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 


SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  bars .  z.24 

Young’s,  48  bars .  z  .80 

Brooks' Crystal,  zoo  bars .  3.70 

Philadelphia  Standard,  60  bars . 60 

Sapolio,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


SOAP  POWDER. 

Pear  line,  lbs.,  M-gross  boxes . per  box  s  .70 

“  6  oz.,  zoo  packages .  “  a. 65 

“  8-ox.  packs .  “  2.70 
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Soaptne,  7  os.,  zoo  packs .  2 .37M 

“  X2  11  “  . . .  3.90 

“  »7  “  36  packs . per  box  a. 42  54 

Babbitt’s  Z776  Powder,  zoo  6-oz .  a. 20 

Finola,  zoo  packages .  3.60 

Gold  Dust,  Falrbank’s,  zoo  12-ox.  packages  ...  4.00 
“  “  244-lb.  “  ...  4.50 

Naptha  Borax,  zoo  packages,  large .  4.75 

“  zoo  5-cent  packages . . .  3.75 

Klrkollne,  white,  24  4-lb.  packs .  3. 30 

Young’s  Pearl  Borax.  60  z-lb.  packages....  .....  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  502s .  4.00 

“  “  zoo  is .  4  00 

Nine  O'clock  Tea,  zoo  packages . . .  3.15 

I-V  Washing  Tablets,  3  dos . per  dos.  43 

Swift's  Washing  Powder,  100  zs .  3.85 

Swift’s  Washing  Powder,  24  4s .  3. 85 


SPECIALTIES. 

Anker’s  Bcullllon  Capsules . „../. . ....  3.00 


PURE  GROUND  SPICES. 

Bbls.  Bo xs.  Cans. 

Pepper— Black,  High  Glade . 17  .18  .20 

“  Low  Grade . 14  .15  .1; 

White,  High  Grade .  _ . 29  .32 

”  Low  Grade . 23  ,25 

Cayenne,  High  Grade . „  .as  ,23 

“  Low  Grade . ,z6  .18 

Cinnamon— High  Grade . 29  .20  .22 

Low  Grade . .  .13  .14  .16 

Cloves— High  Grade . 29  .30  .32 

Low  Grade . >4  .25  .26 

Allspice— High  Grade. . rsM  .Z3M  .15X 

Ginger — High  Grade . 22  .23  .24 

Low  Grade- . 10  .11  .13 

Mace — High  Grade .  50  .52 

Nutmegs — High  Grade . .30  .32 

Mustard — Yellow,  High  Grade . ig  .20  .21 

“  Low  Grade, . 12  .23  .25 

Brown,  High  Grade . is  .13  .25 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 541b.  .40 

„  M  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 541b.  .40 

M  lb.  -75 


A  Delivery  Wagon? 
do  vou  have  {  A  Telephone  ? 

A  Cash  Register? 

These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 

Walker  Bins 

A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


WALKER  PIVOTED  BIN  CO. 

24  South  Seventh  Street,  Philadelphia,  Pa. 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second'. 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


P .  FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 
PHILADELPHIA,  PA.  — , 
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Colburn’i  Philadelphia  Mustard,  D.  S.  F. 

s  cent  tlni,  a  and  4  dox . per  dox,  .45 

Dime  size,  a  and  4  dox .  '•  .  85 

X  lb:  net,  tins,  a  and  4  dox .  “  1 .00 

H  "  a  dox . “  x.ao 

1  “  1  dox. .  "  3.70 

6  lb.  cans,  full  weight . per  lb.  .22 

10  "  “  .  “  ,aa 

Coiman’a  Mustard,  D.  S.  F. 

i-lb.  tins . . . per  dox.  5.40 

K-lb.tlns . _  “  .'jo 

X -lb.  tin*. .  “  ,.4S 

H-lb.  tlna_ . *< 

1 8-lb.  kegs . 43 


MUSTARD— Prepared.  Per  dox. 

Campbell's,  jar,  2  doz . 87J4 

Gulden's,  Mo.  6,  with  spoon,  2  doz . 05 

Gulden’s,  No.  20,  with  spoon,  2  doz . 88 

Gulden’s  Mustard  and  Horseradish,  2  doz . 85 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  2  doz . 67U 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . go 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37% 


WHOLE  SPICES.  Per  lb. 

Sgr-r -  ;U* 

Alitpice . . . 

Clove* .  . jq 

“ac« . •••■; . - . ........  '48 

Nutmegs,  80  * . . 

“  xio’a . „  .10 

Cinnamon  Bark,  China .  12 

“  Canton. . 

Java  Thin  Quills,  j-lb.  rolls..  .30 

“  Saigon . . 

Green  Ginger  Root . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 09% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

Davis,  48  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06J4 

rxtagara,  40-ID.,  a-10.  o444 

Cream,  48-lb.,  i-lb.  "  .  ,  ,, 

Klngsford’s,  40-lb.,  i-lb,  “  06% 

Royal,  40-lb.,  i-lb,  “  . 

Mother  s,  40  i-lb.  packages . . 


X-Ray  Stove  Polish — 

5-cent  sixe,  No.  j,  per  box  of  *  gross .  1.25 

Per  box  of  X  gross .  ».so 

14  dozen  to  gross .  s .  <*, 

10-cent  sixe.  No.  10,  per  box  of  X  gross .  a  25 

Per  box  of  %  gross .  4  50 

Per  gross. . 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngstord’s,  Pure,  3-lb.  cartons . 

Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  Oxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundiry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  6-ib.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  ao  cakes . per  box 


•»3  lA 

•  05X 
•04& 

•o6« 

.06X 

■°7  y» 
c6X 

■°iVa. 

•°3% 

■oyVz 
.03X 
•04  y* 
04^ 
.05X 
4.30 
2  20 
5.00 
a. 50 

.08 

-50 


STOVE  POLISH. 

Enameline  Paste,  small,  X  gross . 

Enameline  Paste,  large,  X  gross . 

Enameline,  Liquid,  large,  X  gross . 

Enameline,  Liquid,  small,  X  gross . 

Elecoc  Paste,  >4  gross  boxes . 

Magic  Paste,  X  grosz  boxes . 

Parlor  Pride,  large  sixe . per  dox. 

“  . per  gross 

small  sixe . . . per  dox. 

Climax  Enamel  X  gro . Der  gross 

Black  Jack,  X  groa,  per  gross . . 

Rktoe  Sun . .  gro. 

Sun  Paste,  5-cent  size . .  “ 

“  10-cent  sixe .  ** 


Per  gro 

,  4.00 

7.00 
6.65 
4.90 

4.20 

4- 75 
•87X 

10.25 
.70 
9.  40 
6.60 

5- 75 
4-50 

7.20 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs,. .  << 

McAllister,  36  packs .  •* 

Rosenstelns,  ilb.  pkgs.,  a  dor . per  lb. 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  dox..,.per  dox. 

Red,  quarts,  3  dox .  *< 

Sliver,  pints,  3  dox .  " 

“  quarts.  2  dox . " 

Bath  Brick,  25  bricks . .’.per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  dox. 

Palst’s  “  1  “  . 

Carpet  Tacks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8.  io’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  ox. . per  dox. 

5 01 .  11 

8  ox . tt 

10  oz.„ . « 

is  ox . " 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  steel . per  doz. 

No.  12,  steel . per  doz. 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1 ,  .25;  No.  a,  .23;  No. 3, 
Cut  Sole  Leather,  cut  Into  tans.  6  inches  high 

5X  Inches  high . ‘  . 

5  Inches  high . 

4X  Inches  high . ” 

4  Inches  high . 

3X  Inches  high . 

3  Inches  high . ' 

Fly  PaPer,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Stjcktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIB  TARN,  Btc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  « 

Cotton  Candle  Wick .  •< 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bit.  “ 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 


°4X 
■°5H 
•05  H 
.0554 

■35 

.70 

•35 

.70 

.60 

1.85 

•42K 

.80 

•  40 

.90 

•o«X 

.07 

•°7X 

.osy, 

■°9TJ 

.09 

•  09X 
.12 

.21 

2-S* 

I.48 

I.42 

2- 25 
z.z8 
z.05 

.90 

2.20 

3- oo 
2  *35 

•30 


•2°K 

.80 
.32 
.20 
.  z6 
.20 
•a5 
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Cosurse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  z6  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

Jute  Clotheslines.  108  ft  to  hank .  “ 


•  z  6 
.09 
.09 
z  .60 
z,7o 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . . 

Fancy,  No.  626 . . 

Strictly  Prime,  No.  627 . ...i .  ,8 

Good,  No.  63S . . . l 

Black  Strap . . . 

Foundry  Molasses . ,H 

B.  H.  F.,  Horse  Food  Molasses . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dox.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . "  ]-Q 

Fancy,  No  621  . . 

Choice,  No.  576 . 20 

Prime,  No.  638 . .26 

PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice.  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 2s 

Porto  Rico,  No.  551 . . 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  dox.  In  barrel . per  dox.  .90 

1  "  case .  << 

ICaro,  t-lb.  cans.  2  doz .  “  .02% 

Karo,  25  cent  size,  1  doz .  2.35 


Losing  Your  Weights? 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely."  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  U.  S.  A. 
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Banner .  in  Jan,  compound . per  dot.  -97/4 

White  Clover,  In  Jan,  compound .  “  94X 

Purina  Pancake  Syrup,  36  pta .  "  *.*5 

•'  “  34  qta .  "  4 

••  '*  13  Mi-gala .  “  7  “ 

**  “  6  gala . .  “  ia.00 

Maplecanc,  a  do*.  c*na . P®r  ca,e  3-8° 

MAPLE  SUGAR  AND  SYRUP. 

Maple  Sugar,  i-lb.  briclti . per  lb.  .15 

Green  Mountain  Maple  Syrup,  dor .  3.40 

«  “  medium,  dor.  1.40 

“  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1  .as 

"  “  >4 -gal.  tine per  doz.  7.75 

Hazen's  Maple  Syrup,  qt.  bottles .  “  4.00 

"  “  pt.  bottlea .  “  3.40 

Towle’s  Log  Cabin  “Camp”  Syrup—  Per  doz. 

Gallon  cans,  6  in  case . .  13.5° 

Half-gallon  cans,  11  In  case .  7.35 

Quart  cans,  34  In  case .  4- >3)4 

Pint  cans,  34  in  case .  3.50 

Quart  bottles,  13  In  case .  4-  5° 

Pint  bottles,  34  in  case .  3.7s 

Jasket  cans . per  gallon  1.00 


CRESCENT  MAPLEINE. 

Per  doz. 

2-01 . „ .  3-°° 

. .  S-3j 

8-oz .  9  50 

. .  r8.oo 

. .  35  °° 

Gallons . *»ch  11.00 

OIL  OR  MAPLBINK.  Per  doz 

. .  3.70 

. .  4-5° 

. .  8  *5 

8-oz .  15  00 

16-oz .  *7  00 

32-oz .  48  00 

Gallons . each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Perfection,  fancy  parlor,  2  string .  a .  50 

N  U,  No.  6,  3  string,  split  handles .  2.35 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  3.90 

Parlor,  No.  3,  2  tie . 1.85 

Toy  Brooms . 9° 

Whisks,  2  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3  ■  5° 

Stable,  3  tie,  rattan  centre .  4  00 

Factory,  heavy .  3.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 
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no.  WASHBOARDS.  Per  doz. 

69,  Good  Enongb,  double, spring  protector...  3.85 

57,  Peerless,  double . . .  3-85 

80,  Seal  Globe,  double,  swing  protecter .  3 . 40 

61 ,  Peerless,  double,  spring  protector .  4 . 45 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head. .  3-3° 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

zi8.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3-85 

Murdock . . .  3-°° 

CelenrCity .  3-3° 

125,  Eagle,  single,  wide  head .  2.75 

rz8.  Anchor,  single  head .  2.25 

130,  Little  Gem,  pail  board .  i.5° 


BUCKETS.  Per  doz. 

O.  G. ,  a  electric  hoops .  1 . 65 

O.  G.,  3  electric  hoops .  z.8o 

Clear,  a  hoop .  1  60 

Clear,  3  hoop .  »-7° 

Electric  Cedar,  s  hoop .  ■  •  z$ 

Electric  Cedar,  3  hoop .  a  .35 

Pine,  3  galvanized  hoops .  a. so 

Galvanized,  is  quart .  2.25 

Galvanized,  14  quart .  2 . 50 


No.  BUTTER  DISHES.  Per  M 

z,  Solid  oval . . .  >.30 

a,  Solid  oval . - .  ».4° 

3,  Solid  oval .  z  .60 

5,  Solid  oval .  2.00 

z,  Wire  ends .  1.20 

2,  Wire  ends .  z  .40 

3,  Wire  ends .  z.6o 

5,  Wire  ends . 

Picnic  Plates,  8  Inch .  3.40 

Picnic  Plates,  9  inch .  2  65 

Crates  contain  250  each. 


CLOTHES  PINS. 


5  gross., 


Per  box, 
..  .4® 


EGG  CRATES. 

Perfection . 9° 

Perfection,  zo  sets  fillers .  z.95 
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brushes. 

No.  SCRUB  BRUSHES 

aa,  White  corner . 

23,  Medium  size . 

27,  Large . 

13,  Marble,  medium  size . 

00,  White . 

Handy  House . 


Per  doz. 
70 
80 
00 
90 
45 
43 


No.  STOVE  BRUSHES.  Per  doz 

zo,  Rocker,  curved  end,  wood  handle . 95 

20,  Black  bristle,  curved  end,  wood  handle . 90 

z6,  Black  bristle,  curved  end,  wood  handle .  z.40 

44,  All  bristle,  curved  end,  wood  handle .  a. 25 


No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre . 90 

z,  Mexican  fibre,  large .  z  .20 

4,  Bristle  outside .  1.50 

5,  All  bristle .  1.75 

11,  All  bristle,  large .  1.85 

16X,  All  bristle,  extra  value .  a.  10 

19,  All  bristle,  spotted  white . . .  3.50 


No.  WHITEWASH  BRUSHES.  Per  doz. 

6,  6  In.,  White  tampieo.. . . . 40 

7,  7  in.,  White  tampieo . 45 

8,  8  in.,  White  tampieo . 50 

6,  5  in.,  Family,  extra  heavy . 75 

I,  6  In.,  Family,  extra  heavy . 85 

zo,  7  in.,  Family,  extra  heavy .  1.00 

12,  8  in.,  Family ,  extra  heavy .  z.15 

6,  5  in.,  A.,  hair  bristle .  z.15 

8,  6  in.,  A.,  hair  bristle .  1.50 

zo,  7  in..  A.,  hair  bristle. . z.85 

12,  8  in.,  A.,  hair  bristle . 2.15 

6,  5  in.,  Ideal,  all  bristle,  3  row .  1 .85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  z  .50 

6,  Knotted,  all  bristle,  3  row .  z  .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.  1  Royal,  all  white  bristle .  2 . 75 

No.  DUST  BRUSHES.  Per  doz 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  z .  25 

22,  All  hair,  wire  drawn .  a. 00 

28,  White,  wire  drawn . .  a. 80 

z,  7  In.,  All  hair,  flat  end .  z.95 

22,  7  in.,  Mixed,  round  end . . .  2.00 

ziX,  7  In.,  All  hair,  round  end .  2.15 
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TOBACCOS— PLUG.  Per  lb. 

Battle  Ax . 37 

Deer  Skin . 37 

Gold  Rope . - . 56 

Jolly  Tar  . 39 

Newsboy . 39 

Old  Honesty . 43 

Piper  Heldsick . 64 

Spear  Head . 44 

Standard  Navy . 37 

Toddy . 35 

Vinco . 38 

Town  Talk . 28 


SMOKING  TOBACCO.  Perlb 

Briar  Pipe . 38 

Duke's  Mixture . 39 

Greenback . 3* 

Green  T nrtle  . . 28 

G.  &  A.  Navy,  3X  . . 33 

Honest . 39 

Polar  Bear . 29 

Ripple . 39 

Sensation  . 39 

Wild  Rose . 39 

Brown-Holland  Pipe  Tobacco,  2  H-lb.  cartons, 

1)6-01.  packages .  t.io 


YEAST  CAKES. 

Compressed . per  doz.  .28 

Magic,  zX  doz.  packages . per  box,  .38 

Yeast  Foam,  iX  doz . per  box  .38 


HOW  TO  BE  HAPPY 
Though  a  Grocer 

Happy  is  the  grocer  who  can  get  his  adver¬ 
tising  done  for  him  without  cost,  and  who  can 
have  a  demand  for  worthy,  profitable  goods 
brought  ready-made  to  his  door  ! 

That  is  exactly  your  condition,  Mr. 
Grocer,  if  you  sell  Ralston  Health 
Food  and  Purina  Whole  Wheat 
Flour.  We  spend  thousands  of  dol¬ 
lars  every  month  persuading  con¬ 
sumers  to  go  to  you — with  other 
grocers  —  for  these  products.  And 
the  steady  increase  in  our  sales  shows 
that  they  are  going. 

Both  these  brands  are  superfine  in 
quality  and  both  pay  you  a  handsome 
profit.  Ralston  Health  Food  is  prepared  from 
the  hearts  of  selected  wheat,  and  Purina  Whole 
Wheat  Flour  is  made  from  whole  and  very  fine 
wheat.  Both  observe  that  scrupulously  high 
quality  and  perfect  purity  which  have  made  the 
name  of  Ralston  Purina  famous. 

RALSTON  PURINA  MILLS,  ST.  LOUS,  MO. 

PORTLAND,  ORE.  TILSONBURG,  ONT. 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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GROCERY  WORLD 


Graft  in  the  Retail  Sale  of  Groceries 

New  York  Trade  Honeycombed  with  It.  Regular  Thing  for 
Servants  to  Demand  Rake-off  from  Grocers  on  Employer’s 
Monthly  Bill.  Only  One  New  York  House  with  Courage 
Enough  to  Stand  Out.  Cases  Where  This  House  Lost 
Business  Through  Their  Attitude. 


The  grocer  who  does  business 
outside  of  the  large  cities  has  no 
conception  of  the  extent  to  which 
graft  enters  into  the  buying  and 
selling  of  groceries  'in  the  larger 
cities,  particularly  New  York.  By 
graft  is  meant  that  form  of  extor¬ 
tion  which  comprehends  demands 
made  upon  grocers  and  meat 
dealers  by  servants  of  rich  fami¬ 
lies  and  hotels  for  commissions 
upon  the  monthly  bills.  The  New 
York  trade  is  honeycombed  with 
this  sort  of  thing,  and  only  one 
of  the  larger  dealers,  so  far  as  the 
writer  knows,  has  had  the  cour¬ 
age  to  refuse  commissions  to 
servants  in  any  form.  Many  a 
New  York  dealer  in  meats,  poul¬ 
try,  game,  etc.,  regularly  hands 
over  part  of  his  profits  to  chefs, 
butlers  and  housekeepers  rather 
than  run  the  risk  of  having  his 
sales  diminished.  Some  dealers 
even  try  to  secure  patronage  on 
this  basis. 

Speaking  again  of  New  York, 
in  some  cases  chefs  and  their  as¬ 
sociates  have  carried  the  game 
further  than  some  grocers  are 
willing  to  play  it.  Consequently 
tradesmen  are  showing  a  dispo¬ 
sition  to  follow  the  lead  of  an  up¬ 
town  firm  dealing  in  market  sup¬ 
plies  which  for  many  years  has 
enforced  a  hard  and  fast  rule 
against  giving  commissions,  no 
matter  what  the  size  of  a  custom¬ 
er’s  bill  may  be.  This  firm  has 
instituted  a  system  which  not 
only  prevents  graft  in  the  shop, 
but  also  acquaints  employers  with 
the  grafting  practices  of  their 
servants. 

In  opening  a  new  account  the 
grocer  in  question  invariably 
sends  the  customer  the  following 
letter : — 

We  believe  you  know  that  our 
method  of  transacting  business  does 
not  permit  of  paying  commissions  to 
any  servant  in  order  to  retain  the 
custom  of  our  patrons.  This  tends 
to  prevent  waste  and  dishonesty  in 
the  household  of  every  customer  we 
serve.  Should  you  agree  with  us  in 
this  matter  and  care  to  express  your 
approval  we  would  esteem  it  a  fa¬ 
vor  to  hear  from  you. 

This  firm  reports  that  hundreds 
of  letters  commending  this  stand 
have  been  received,  but  that  in 


many  cases  the  householder  is  so 
dependent  on  his  servants  that  he 
has  still  been  compelled  to  uphold 
their  refusal  to  buy  of  the  store 
giving  no  commissions. 

The  demands  for  commissions 
to  servants  on  groceries  pur¬ 
chased  by  employers  are  said  to 
be  of  the  most  barefaced  char¬ 
acter.  On  one  occasion  the  chef 
of  a  customer  whose  bill  averages 
$800  a  month  the  year  around  de¬ 
manded  of  the  grocery  concern 
which  gives  no  commissions  a  10 
per  cent,  commission,  and  went 
off  vowing  vengeance  when  they 
refused  it.  Another  demanded 
$10  a  month.  A  third  said  5  per 
cent,  commission  had  been  paid 
him  by  every  butcher  his  master 
had  ever  dealt  with,  and  when  he 
was  turned  down  he  tried  to  com¬ 
promise  on  a  handsome  present  at 
Christmas.  One  man  said  he 
would  expect  the  dealer  to  send 
a  joint  of  beef  to  his  own  house 
for  his  family’s  consumption  once 
a  week. 

One  of  the  best'  customers  of 
this  house  stopped  buying  all  of 
a  sudden.  As  is  their  custom, 
they  wrote  a  letter  asking  for  his 
reasons  and  for  any  complaint  he 
might  have  to  make.  The  family 
was  occupying  just  then  a  house 
at  Tuxedo. 

Back  came  a  letter  from  the 
head  of  the  house  referring  them 
to  his  housekeeper  and  giving  her 
name.  They  wrote  to  the  house¬ 
keeper  in  the  same  strain  and  got 
no  reply.  They  hardly  expected 
to  get  an  answer  when  they  found 
that  the  housekeeper’s  name  was 
the  same  as  that  of  a  cook  who 
a  year  or  more  ago  asked  for  a  10 
per  cent,  commission  on  pur¬ 
chases  made  for  her  employer  and 
who  went  into  a  rage  when  re¬ 
fused  and  managed  to  get  her  em¬ 
ployer  to  stop  trading  there. 

During  the  interval  the  cook 
evidently  had  changed  her  occu¬ 
pation  to  that  of  a  housekeeper, 
and  finding  that  her  employer  was 
buying  his  meats  and  poultry  at 
a  place  which  would  allow  her  no 
commission* she  put  a  stop  to  it. 
They  wrote  this  to  her  employer 


and  got  a  letter  back  asking  ad¬ 
vice. 

He  did  not  want  to  annoy  his 
wife,  who  was  an  invalid  ;  neither 
did  he  want  tough  meat  served  on 
his  table  and  tough  meat  was  the 
reason  given  by  the  housekeeper 
for  asking  him  to  buy  elsewhere. 
He  realized  that  probably  the 
meats  had  purposely  been  spoiled 
in  the  cooking  and  that  the  chef 
and  the  housekeeper  were  in 
league,  but  he  didn’t  want  to  dis¬ 
charge  either  and  what  could  he 
do? 

He  could  do  nothing,  under  the 
circumstances,  but  continue  to 
order  from  the  new  butcher.  The 
tenderest  meat  and  poultry 
wouldn’t  be  first-class  when  it 
reached  his  table. 

A  hotel  which  this  grocer  had 
served  faithfully  for  several  years 
recently  got  a  new  chef  who  de¬ 
manded  a  10  per  cent,  commission, 
saying  his  predecessor  told  him 
that  was  allowed  him.  Within  a 
week  they  had  lost  the  custom  of 
that  hotel.  When  they  wrote  to 
the  proprietor  for  an  explanation 
he  sent  back  word :  “One  of  your 
steaks  served  to  me  was  so  tough 
I  couldn’t  get  my  teeth  through 
it.” 

The  chef  probably  seared  a  fine 
steak  and  plunged  it  in  a  pail  of 
cold  water  before  broiling  to  a  fin¬ 
ish  and  then  served  it  to  the  pro¬ 
prietor.  Such  a  treatment  would 
make  the  choicest  of  meat  as 
tough  as  shoe  leather. 

Perhaps  one  of  the  most  curious 
cases  was  in  connection  with  a 
woman  cook.  Her  mistress  was 
one  of  the  most  fashionable 
women  in  New  York  and  a  lady 
every  inch  of  her.  This  same  gro¬ 
cer  had  been  serving  this  patron 
satisfactorily  for  several  years; 
therefore  he  was  astonished  to 
have  her  account  closed  without  a 
word  of  explanation.  Instead  of 
writing  he  personally  called  to  see 
her  and  was  received  with  the 
greatest  cordiality. 

“I  did  not  know  until  yester¬ 
day,”  she  began  apologetically, 
“what  a  mistake  I  had  made,  and 
I  might  never  have  found  it  out 
but  for  an  old  employee,  in  whom 
I  place  the  greatest  confidence.” 

This  employee,  it  seems,  had 
distrusted  the  new  cook  ever  since 
her  arrival  three  months  before, 
about  which  time  her  mistress  had 
begun  to  complain  of  the  meat 
and  poultry  served  on  the  table, 
and  she  noticed  that  the  cook  had 
a  long  call  more  than  once  from  a 


butcher  in  the  neighborhood. 
One  day  a  spoiled  chicken  was 
served  on  the  dinner  table  and 
that  ended  it.  Orders  were  given 
not  to  buy  another  ounce  of  meat 
at  the  old  place. 

It  was  the  trusted  employee 
who  got  at  the  secret  of  the 
chicken.  It  had  been  sent  by  the 
rival  butcher  together  with  a  $5 
bill  and  the  request  to  serve  the 
chicken  in  place  of  a  chicken  from 
the  usual  place. 

In  a  similar  case  a  cook  was 
asked  to  substitute  two  old  fowls 
for  two  fine  young  roasting 
chickens,  and  she  was  promised  a 
big  commission  if  she  diverted  her 
employer’s  trade  away. 


Broom  Trust  Collapses. 

The  Union  Broom  Supply  Co. 
has  finally  been  buried.  Notice 
has  been  filed  in  the  Indiana  Sec¬ 
retary  of  State’s  office  of  the  vol¬ 
untary  dissolution  of  the  Union 
Broom  Supply  Co.,  of  Evansville. 
The  Union  Broom  Supply  Co. 
was  incorporated  with  a  capital 
stock  of  $40,000  in  1899  by  G.  S. 
Tarbox,  Thomas  Lyons,  W.  L. 
Roseboom,  Oscar  I.  Merkle,  A.  J. 
Kline,  F.  F.  Myer,  William  I7. 
Lang,  August  Rosenberger,  Geo. 
L.  Mesker  and  Francis  J.  Reitz. 
Its  members  had  been  buying  up 
as  much  of  the  broom  corn  crop- 
of  1899  as  possible,  and  when  the 
company  was  incorporated  it  was 
reported  to  control  from  75  to  90 
per  cent,  of  the  broom  corn  raised 
that  year.  Broom  corn  in  the 
Central  District  of  Illinois  was 
selling  at  about  $60  in  September. 
1899,  but  under  the  stimulus  of 
the  buying  by  those  who  were 
about  to  form  the  Union  Broom 
Supply  Co.  in  the  first  weeks  of 
October  prices  rapidly  advanced 
from  $65  to  $90.  By  October  20th 
good  crops  were  selling  at  $110, 
and  some  farmers  were  holding 
their  corn  for  $120  to  $150.  In 
November  the  incorporation  of 
the  Union  Broom  Supply  Co. 
was  announced,  and  for  a  time 
it  controlled  the  market.  Not 
long  after  that  competition  came 
and  the  Trust  s  hold  weakened. 
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The  New  York  Letter 


Summer  Resort  Business  Picking  Up.  Cause  of  High  Food 
Prices.  Small  Items  of  New  York  Trade  News. 


Special  correspondence  of  “Grocery  World.” 

New  York,  July  5,  1907. 

Jobbers  and  retailers  who  have 
a  summer  resort  business  quite 
generally  say  that  they  are  now 
making  up  for  some  of  the  trade 
lost  or  delayed  by  the  backward 
season.  Several  prominent  mem¬ 
bers  of  the  West  Side  wholesale 
grocery  district  say  that  in  a  num¬ 
ber  of  respects  trade  is  much  more 
•satisfactory  than  it  had  been. 
They  said  that  the  buying  just 
before  the  holiday  wras  in  as  heavy 
a  volume  as  they  have  ever  known 
for  this  period.  While  these  men 
say  that  at  no  time  was  there 
anything  to  worry  about  in  trade 
conditions,  yet  now  there  is  im¬ 
provement,  due  perhaps  to  crop 
conditions  as  well  as  to  other 
causes. 

*  *  * 

Two  pages  were  devoted  Mon¬ 
day  by  a  commercial  paper  to  the 
wholesale  grocery  houses  of  New 
York,  with  illustrations  of  the 
buildings  of  principal  jobbers  and 
manufacturers  and  some  sketches 
of  careers.  The  article  made  em¬ 
phatic  the  point  to  which  atten¬ 
tion  has  been  called  before — the 
growing  importance  of  the  manu¬ 
facturing  side  of  the  business  of 
leading  jobbers. 

The  companies  to  which  most 
attention  was  paid  were  F.  H. 
Leggett  &  Co.,  Austin,  Nichols  & 
Co.,  R.  C.  Williams  &  Co.,  E.  C. 
Hazard  &  Co.,  Seeman  Bros., 
Koenig  &  Schuster,  William  A. 
Burton  &  Co. 

It  was  said  that  the  volume  of 
business  of  the  jobbers  in  a  year 
is  not  less  than  $100,000,000,  and 
that  125,000  retailers  buy  from 
these  houses.  Another  assertion 
was  that  there  are  individual 
houses  which  have  a  gross  busi¬ 
ness  in  a  year  of  $30,000,000,  but 
it  is  evident  that  if  $100,000,000 
is  a  correct  estimate  for  all  of  the 
houses  not  many  can  separately 
have  a  business  equal  to  the 
former  amount. 

Two  views  are  expressed  as  to 
the  high  level  of  prices,  with  the 
possibilities  of  scarcity  of  supplies 
in  some  lines.  One  class  of  ob¬ 
servers  suggest  that  there  must 
be  a  limit  to  the  prices  which  the 
consuming  public  can  pay  and  that 


this  limit  has  been  reached,  as  a 
result  of  which  natural  causes  will 
bring  about  something  of  a  de¬ 
cline.  The  contrary  opinion  is 
that  production  has  not  yet 
caught  up  with  the  increased  con¬ 
sumption  due  to  the  higher  stand 
ard  of  living  and  to  the  steady  in 
crease  in  population.  Those  who 
think  this  predict  that  the  high 
level  of  prices  will  be  maintained 
until  production  catches  up  with 
consumption. 

*  *  * 

The  T.  A.  Snider  Preserve  Co. 
last  Saturday  caused  the  arrest  of 
a  salesman,  accused  of  forging 
orders  in  order  to  get  commissions 
on  sales.  The  complaint  was 
made  by  the  company’s  manager, 
J.  T.  Austin.  It  is  said  that  be¬ 
cause  of  the  possibility  of  getting- 
forged  orders,  this  and  other  com¬ 
panies  have  adopted  regulations 
that  are  sometimes  inconvenient 
for  the  honest  salesmen.  Mr. 
Austin  has  said  that  for  this  rea¬ 
son  and  to  make  a  lesson  of  the 
salesman  now  accused,  he  pro¬ 
poses  to  prosecute  the  case  with 
the  utmost  vigor. 

*  *  * 

A  plea  of  not  guilty  was  entered 
Monday  in  the  United  States  Cir¬ 
cuit  Court  by  the  Great  Northern 
Railway  Co.,  accused  of  rebating 
on  sugar  and  coffee.  This  was 
one  of  the  railroads  indicted  last 
winter.  It  put  in  a  demurrer 
which  was  overruled,  and  it  now 
pleads  not  guilty  and  will  await 
trial  in  October.  Some  of  the 
other  companies  have  pleaded 
guilty  and  paid  fines. 

*  *  * 

Retailers  have  been  bothered 
for  a  week  or  more  by  strikes  of 
drivers  employed  on  ice  wagons 
and  of  garbage  collectors.  To¬ 
day  it  looks  as  if  the  backbone 
of  both  strikes  has  been  broken. 

*  *  * 

Lert  &  Bizgayer,  retail  grocers 
at  382  Manhattan  avenue,  Brook¬ 
lyn,  were  named  this  week  in  in¬ 
voluntary  bankruptcy  proceed¬ 
ings  brought  by  creditors. 

*  *  * 

Process  butter  is  to  succeed 
renovated  butter,  it  is  said,  as  a 
result  of  a  decision  recently  made 
by  officials  at  Washington  and 


PURITY 

DELICACY 

STRBNGTH 


We  have  become  interested  in  Ceylon 
Tea,  whose  supremacy  is  fully  acknowl¬ 
edged  by  everyone  who  knows  the  sub¬ 
ject.  We  believe  in  these  teas  so 
thoroughly  that  from  now  on  we  will 
make  a  specialtv  of  them. 

We  will  put  up  under  our  own  label 
Ceylon  Teas,  both  black  and  green 
(uncolored),  in  their  purest  state  and 
in  their  highest  grade. 

The  fact  that  they  will  be  under  the 
“Scott”  label  sufficiently  assures  that 
the  teas  will  be  of  the  finest  flavor, 
having  both  delicacy  and  strength. 

Within  the  last  few  years  much  effort 
has  been  expended  in  educating  the  tea 
dealer  and  the  tea  user  to  the  use  of 
high-grade  Ceylon  Teas.  This  rapidly- 
increasing  class  will  find  something  to 
exactly  suit  them  in  our  brands. 

We  want  to  impress  upon  the  trade 
the  fact  that  once  a  customer  tries 
Ceylon  Teas  no  other  will  suit. 

When  ordering  tea  consult 

JOHIN  SCOTT  &  COMPAINY 

INCORPORATED 

Wholesale  Grocers 

N.  E.  Cor.  American  and  Diamond  Sts. 

PHILADELPHIA,  PA. 
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Says  Free  Soap  Deals  Kill  Profits 

Western  Jobber  Believes  They  Have  Greatly  Demoralized 
Trade.  Still  All  Efforts  Fail  to  Induce  Manufacturers  to 
Stop  Them.  Believes  Soap  Manufacturers  Should  Be  Com¬ 
pelled  to  Choose  Between  Jobbers  and  Retailers  as  Dis¬ 
tributing  Mediums. 


communicated  to  the  wholesale 
dealers  in  this  city.  The  manu¬ 
facturers  of  this  kind  of  butter 
have  for  several  years  been  try¬ 
ing  to  get  permission  for  a  change 
in  the  name  placed  on  the  labels, 
and  now  they  have  it. 

*  *  * 

The  Berger  Bros’  Tea  Co.  was 
incorporated  several  days  ago  to 
treat  and  sell  teas  and  cbffees. 
The  incorporators  are  Bernhard 
H.  and  Samuel  Berger,  of  2230 
Valentine  avenue,  and  Jonas  Git- 
telson. 

*  *  * 

L.  J.  Callanan,  41  Vesey  street, 
has  won  all  kinds  of  honors  of  late 
with  his  yacht  “Eclipse”  in  the 
regattas  held  in  the  waters  here¬ 
abouts.  Mr.  Callanan  is  trying 
hard  to  visit  his  grocery  once  or 
twice  a  week  for  a  few  hours  eacli 
time,  but  the  maritime  demands 
upon  his  time  press  him  closely. 
However,  as  it  is  only  in  the 
yachting  season  that  he  allows 
himself  to  wander  very  far  from 
Vesey  street  in  business  hours,  he 
may  well  be  said  to  have  earned 
his  vacation. 

Fred  A.  McGill. 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 

- .—I _ y 


The  subject  of  “soaps  and  free 
deals”  opens  up  a  wide  range  for 
discussion  and  embodies  princi¬ 
ples  applying  to  general  business 
as  well  as  particularly  to  soaps. 
The  older  men  in  the  grocery 
business  will  remember  when 
there  were  not  only  no  free  deals, 
but  no  drop  shipments  on  soaps 
or  other  commodities  handled  by 
the  wholesale  grocer.  The  drop- 
shipment  scheme  was  devised  to 
equalize  trade  conditions  among 
the  various  jobbing  centres,  with 
the  idea  of  securing  a  profit  to  the 
jobber,  regardless  of  his  geo¬ 
graphical  position  toward  the 
place  where  the  business  was  so¬ 
licited. 

Instead  of  securing  a  profit  on 
selling  lists  promulgated  by  the 
various  manufacturers,  experience 
has  shown  that  the  attempt  has 
been  an  entire  failure  and  we  are 
confronted  with  the  fact  that  to¬ 
day  only  an  insignificant  fraction 
of  the  soap  business  of  the  coun¬ 
try  is  paying  the  jobber  any  profit 
commensurate  with  the  cost  of 
doing  business.  This  condition  is, 
in  my  opinion,  caused  by  the  in¬ 
discriminate  competition  which 
the  drop-shipment  practice  per¬ 
mits. 

Further  evolution  in  business 
methods  produced  the  so-called 
free  deal.  This,  like  the  drop- 
shipment  scheme,  is  an  expedient 
in  business  of  more  than  doubtful 
commercial  morality.  The  free 
deal  is  resorted  to  by  the  soap 
manufacturer  to  cut  the  price  of 
his  product  in  one  section,  where 
lie  conceives  that  he  has  a  rival  to 
punish  or  a  weak  competitor  to 
destroy.  The  logic  of  the  prac¬ 
tice  is  that  the  jobber  and  con¬ 
sumer  in  one  section  of  the  coun¬ 
try,  by  paying  full  prices,  are  com¬ 
pelled  to  pay  the  expense  of  the 
war  carried  on  in  another  section 
to  destroy  the  very  competition 
that  would  give  them  cheaper 
products.  It  is  this  very  practice 
that  is  condemned  at  the  bar  of 
public  opinion  in  a  great  indus¬ 
trial  corporation  of  the  country, 
and  which  has  resulted  in  numer¬ 
ous  suits  against  it  by  the  Govern¬ 


ment.  The  principle  is  identical 
in  both  cases  and  if  the  Govern¬ 
ment  has  grounds  for  attacking 
the  one  for  this  practice  it  seems 
to  me  it  has  the  same  grounds  for 
attacking  the  other. 

The  committee  appointed  by 
the  National  Wholesale  Grocers’ 
Association  on  the  soap  question 
last  October  has  met  a  stubborn 
resistance  on  the  part  of  the  soap 
manufacturers  to  the  elimination 
of  the  free  deals.  Arguments, 
based  solely  on  the  proposition 
stated  above,  failed  in  convincing 
a  single  manufacturer  of  the 
justice  and  propriety  of  abandon¬ 
ing  free  deals. 

The  next  great  question  con¬ 
nected  with  the  distribution  of 
soap  is  that  of  the  position  of  the 
manufacturer  in  the  distribution 
of  his  product.  I  take  it  to  be  a 
maxim  in  business  that  no  job¬ 
ber  or  middleman  can  distribute 
products  to  the  same  patrons  in 
competition  with  the  manufac¬ 
turer  of  such  product.  This  is  a 
self-evident  proposition.  The 
tendency  of  buyers  to  get  as  near 
the  source  of  production  as  pos¬ 
sible  gives  the  manufacturer  a 
moral  advantage  even  at  identical 
prices.  What  position  does  the 
jobber  or  middleman  occupy  be¬ 
tween  the  manufacturer  and  the 
retailer?  The  jobber’s  locality 
and  equipment  enable  him  to  ac¬ 
complish  a  more  economical  dis¬ 
tribution  of  manufactured  prod¬ 
ucts  than  can  possibly  be  accom¬ 
plished  from  only  one  centre  of  a 
large  manufacturing  plant.  But 
it  is  only  possible  for  the  jobber 
or  middleman  to  distribute  the 
product  of  manufacturers  who 
chosse  him  as  the  channel  for  the 
distribution  of  their  product.  It 
is  suicidal  for  the  jobber  to  at¬ 
tempt  to  handle  the  product  of 
any  manufacturer  who  retains  the 
right  to  go  past  him  to  the  retail 
trade,  and  thus  secure  the  gilt- 
edge  business  of  the  retail  trade, 
leaving  the  jobber  the  moiety,  to 
whom  the  manufacturer  refuses 
to  extend  credit. 

To  my  mind  the  time  has  ar¬ 
rived  when  the  jobbing  grocers 


must  demand  of  the  manufacturer 
to  elect  whether  he  will  distribute 
lvis  product  through  the  jobbing 
grocer,  or  go  direct  to  the  retail 
trade ;  there  is  no  middle  ground. 
I  believe  that  this  convention 
should  address  itself  to  this  ques¬ 
tion,  which  so  vitally  interests 
and,  in  fact,  affects  the  very  ex¬ 
istence  of  the  business  of  its  mem¬ 
bership.  We  have  two  instances 
of  the  successful  operation  of  this 
plan.  The  Southern  Association 
has  adopted  it  in  the  handling  of 
soaps,  and  the  Iowa-Nebraska  As¬ 
sociation  for  the  past  ten  years 
has  carried  out  this  plan  in  a  num¬ 
ber  of  lines.  It  only  requires 
fidelity  and  honesty  on  the  part  of 
the  individual  membership  of  the 
National  Association  to  make  it 
an  instant  success. 

In  the  distribution  of  manu¬ 
factured  products  we  encounter 
the  ubiquitous  specialty  man  em¬ 
ployed  and  paid  by  the  manufac¬ 
turers  to  maintain  and  push  his 
product,  turning,  of  course,  all 
orders  through  the  jobber  chosen 
by  the  retailer. 

Samuel  Mahon. 

Ottumwa,  Iowa,  July  1,  1907. 


Chinese  Still  Remember  Our  Meat 
Scandal. 

Meat  products  now  used  in 
China  are  now  supplied  by  Eng¬ 
lish  firms,  as  the  Chinese  people 
have  discontinued  the  use  of 
American  canned  goods  since  the 
“packing  house  scandals”  were 
published.  At  present  nothing  is 
being  done  by  American  firms, 
and  this  trade  will  remain  closed 
to  America  until  a  determined 
effort  is  made  to  regain  it.  The 
American  Consuls  advise  the 
sending  of  competent  men  to  in¬ 
vestigate  the  field  and  to  remain 
there  long  enough  to  overcome 
the  prejudice  against  American 
canned  goods,  which  cannot  be 
done  within  a  brief  period,  but 
only  by  slow  and  steady  work. 
Such  a  man  should  be  familiar 
with  the  American  packing  house 
industry  and  products,  and  one 
who  understands  the  Chinese 
character  and  is  willing  to  do  hard 
work  against  great  odds. 


Jersey  strawberries  are  about 
done.  The  price  runs  5  to  9  cents 
and  the  quality  is  poor.  Better 
berries  are  coming  from  Pennsyl¬ 
vania  and  New  York  State  and 
are  ranging  from  15  to  20  cents. 
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Burned  Thousands  of  Mail  Order 
Catalogues 


Western  Retailers’  Association  Behind  Scheme  Which  Leads 
Big  Chicago  Mail  Order  House  to  Issue  Threatening  Letter 
No  Longer  Sends  Dollar  Catalogue  Free. 


The  warfare  waged  by  retail 
merchants’  associations  against 
the  mail-order  houses  of  Chicago 
seems  to  be  drawing  some  blood, 
judging  by  a  letter  which  Mont¬ 
gomery  Ward  &  Co.,  the  Chi¬ 
cago  mail-order  people,  are  now 
sending  everybody  who  writes  for 
their  enormous  catalogue,  which 
is  supposed  to  cost  $i  per  copy. 

The  plan  of  warfare  which  has 
moved  the  mail-order  house  to 
draft  the  letter  in  question  is  one 
which  the  “Grocery  World”  con¬ 
demned  several  months  ago.  It 
comprehends  sending  for  mail¬ 
order  catalogues  and  destroying 
them,  this  being  depended  on  to 
harm  the  concern  financially.  Cer¬ 
tain  associations  of  Western  retail¬ 
ers,  aided  by  some  lumbermen’s  as¬ 
sociations — where  the  lumbermen 
come  in  isn’t  clear— took  the  idea 
up,  and  have  for  several  weeks 
been  working  it  systematically. 
It  is  said  that  through  bogus  in¬ 
quiries  Montgomery  Ward  & 
Co.  have  sent  out  thousands  of 
copies  of  their  catalogue,  every 
one  of  which,  was  burned  un¬ 
opened. 

<• "  So  that  now  every  person  who 
writes  for  a  Montgomery  Ward 
catalogue  first  receives  the  fol¬ 
lowing  letter: — 


Dear  Sir : — We  have  your  request 
for  catalogue  and  under  ordinary 
circumstances  would  be  very  glad  to 
forward  a  copy  at  once,  but  just 
now  a  word. 

As  a  result  of  the  most  extraor- 
dinary  plot  ever  hatched  by  a  pre- 
sumably  reputable  business  men  we 
consider  it  advisable  to  deviate  from 
our  usual  policy. 

Please  read  the  attached  newspa¬ 
per  clipping.  Read  it  from  begin¬ 
ning  to  end  and  stick  to  it  until 
you  understand  the  real  significance 
of  the  plan.  Then  if  you  don’t  get 
hot  you  are  not  the  honest  person 
we  hope  you  are. 

With  fifty  million  independent 
citizens  in  this  country,  entitled  by 
every  right  of  law,  custom  and  com¬ 
mon  sense  to  be  their  own  masters, 
this  conspiracy,  sanctioned  by  the 
Lumbermen’s  Association  and  in¬ 
dorsed  by  retailers’  associations,  be¬ 
comes  one  of  the  surprising  blunders 
of  the  day. 

Our  mails  are  heavy  with  indig¬ 
nant  protests  from  self-respecting 
citizens  rebellious  at  this  blow  at 
their  privileges. 

Now  we  haven’t  the  slightest 
doubt  that  the  lumbermen  as  a 
whole  are  honest  and  honorable  gen¬ 
tlemen  who  will  never  sanction 
anything  off  color.  It  is  evident 
that  a  few  foolish  misguided  per¬ 
sons  are  responsible  for  the  ri¬ 


diculous  position  of  the  Lumber¬ 
men’s  Association  as  a  whole.  The 
same  may  be  said  of  merchants  in 
general.  As  a  rule  they  are  honest, 
reputable  men.  The  percentage  of 
black  sheep  in  their  association  is 
the  same  as  in  any  other  body  of 
business  men,  so  we  are  not  at  all 
worried  about  the  plan  to  steal  our 
property  and  destroy  it.  Only  a 
small  number  of  misguided  mer¬ 
chants  will  heed  the  ill  advice. 

An  examination  of  our  mail  shows 
that  the  conspiracy  is  to  a  certain 
extent  working.  We  don’t  know 
how  far  this  conspiracy  will  go. 
We  do  know,  however,  that  we  are 
perfectly  able  to  protect  our  inter¬ 
ests,  and  until  this  agitation  blows 
over,  which  will  be  as  soon  as  the 
better  class  of  merchants  come  to 
their  senses  and  realize  the  criminal 
features  of  their  plan,  we  are  going 
to  put  catalogue  applicants  to  the 
test  of  honor. 

If  you  are  a  former  or  prospective 
customer,  desiring  our  catalogue  for 
business  purposes,  we  want  you  to 
have  our  catalogue,  but  as  the  condi¬ 
tions  require  some  evidence  of  good 
faith,  we  are  going  to  ask  you  to 
send  us  25  cents  as  a  positive  proof: 
that  you  are  not  a  conspirator  and  a 
violator  of  the  United  States  laws. 
Then  as  a  proof  that  we  are  trying 
to  play  fair  with  you,  we  agree  to 
give  you  credit  for  double  the 
amount  (50  cents)  on  your  first 
order  for  $5  worth  of  goods  or 
over.  In  other  words,  send  us  25 
cents  with  your  application  for  a 
catalogue,  and  we  will  give  you  a 
credit  slip  good  for  50  cents  on 
your  first  order  of  $5  or  over.  The 
25  cents  we  ask  does  not  begin  to 
pay  the  cost  of  the  catalogue  nor 
the  postage,  but  it  is  evidence  that 
you  mean  business  and  are  acting 
in  good  faith. 

The  conspiracy  of  the  dealers  is  a 
slap  at  your  intelligence.  Join  us  in 
showing  them  that  highway  methods 
no  longer  go  in  business.  Your 
money  is  your  own.  It’s  as  good 
as  anybody’s  else.  It  goes  further 
}^ard's  than  most  places  and 
that’s  what  is  causing  the  trouble. 

What  do  you  think  about  the 
dealers’  plot?  Won’t  you  be  good 
enough  to  write  us  a  letter  and  give 
us  your  ideas?  We  already  have 
thousands  of  them,  but  the  more  the 
merrier.  Our  customers  are  our 
best  friends  and  the  way  they  have 
rallied  to  our  defense  in  this  lum¬ 
bermen  case  is  very  gratifying  in¬ 
deed. 

If  you  are  reputable  and  mean 
business  we  shall  like  very  much  for 
you  to  have  our  catalogue.  If  not, 
no  further  correspondence  is  neces¬ 
sary. 

Respectfully, 

Montgomery  Ward  &  Co. 

S'  T' — ^ut  25  cents  in  the  coin 
holder  we  inclose.  The  25  cents 
proves  that  you  mean  business  and 
are  not  a  law-breaking  conspirator. 
Remember  you  get  it  back  full  mea¬ 
sure— 50  cents. 

P.  S.  2— Don’t  forget  to  tell  us 
what  you  think  of  a  set  of  men  who 
fight  competition  by  illegal  means. 

A  few  lines  will  be  appreciated. 

P-  S.  3. — We  have  sorted  out  and 
are  carefully  guarding  a  big  batch 
of  fraudulent  catalogue  applica¬ 
tions  that  may  perhaps  be  used  later 
to  forward  some  of  the  conspirators 
into  jail. 


Sold  by  Progressive  Dealers 
—  Everywhere  — ■ 


HOTEL  ASTOR 


COFTEE 


You  can  sell  it  to  people 
you  never  sold  Coffee  to  before 
— and  it’s  a  sure  repeater. 


We  have  a  way  of  telling 
the  trade  who  come  the  way  of 
your  store  all  about  it. 


May  we  tell  you  more 
about  it? 


Drop  us  a  postal. 


b.  risen  i  co. 


190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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For  the  purpose  of  making  a 
remark  the  “Grocery  World” 
publishes  the  ros- 

Where  Is  ter  of  officers- 

Phiiadeiphia?  elect  Qf  the  Na¬ 

tional  Wholesale 
Grocers’  Association  : — - 

President,  William  Judson,  Jud- 
son  Grocery  Co.,  Grand  Rapids, 
Mich. 

First  Vice-President,  P.  W.  Han¬ 
nahs,  Wilkinson,  Gaddis  &  Co., 
Newark,  N.  J. 

Second  Vice-President,  W.  T. 
Chandler,  Franklin  MacVeagh  & 
Co.,  Chicago,  Ill. 

Third  Vice-President,  Theo.  F. 
Whitmarsh,  Francis  H.  Leggett  & 
Co.,  New  York,  N.  Y. 

Treasurer,  Frank  A.  Potter,  of 
James  G.  Powers  &  Co.,  New  York, 

N.  Y. 

Directors,  T.  W.  Ormiston,  of 
Austin,  Nichols  &  Co.,  New  York, 

N.  Y.;  S.  B.  Steele,  of  Steele- 
Wedeles  Co.,  Chicago,  Ill.;  E.  H. 
Sayre,  of  R.  C.  Williams  &  Co., 
New  York,  N.  Y. ;  W.  N.  Todd,  of 
the  Bittman-Todd  Grocery  Co., 
Leavenworth,  Kan. ;  A.  M.  Wilson, 
of  the  E.  S.  Kibbe  Co.,  Hartford, 
Conn.;  O.  B.  McGlasson,  of  McNeill 
&  Higgins  Co.,  Chicago;  William 
Y.  Wadleigh,  of  the  Webster- 
Thomas  Co.,  Boston,  Mass. ;  John  F. 
Kelly,  of  Foley  Bros.  &  Kelly,  St. 
Paul,  Minn.;  Charles  Groben,  of 
Phillip  Becker  &  Co.,  Buffalo,  N. 

Y. ;  C.  L.  Hare,  of  J.  C.  Perry  & 
Co.,  Indianapolis,  Ind. ;  E.  G.  Scud- 
ders,  of  Scudders-Gale  Grocery  Co., 
St.  Louis,  Mo. ;  Fred.  R.  Drake,  of 
Drake  &  Co.,  Easton,  Pa. ;  Major 
Samuel  Mahon,  of  J.  H.  Merrill 
Co.,  Ottumwa,  la. ;  W.  C.  McCon- 
aughey,  of  the  Star  Grocery  Co., 
Parkersburg,  W.  Va. ;  F.  B.  Milli- 
ken,  of  Milliken-Tomlinson  Co., 
Portland,  Me.;  John  S.  Brady,  of 
McCord- Brady  Co.,  Omaha,  Neb.; 
Amos  S.  Musselman,  of  National 
Grocery  Co.,  Grand  Rapids,  Mich. ; 
Gilbert  W.  Lee,  of  Lee,  Cady  & 
Smart,  Detroit,  Mich.;  D.  H.  Beth- 
ard,  of  Jobst,  Bethard  &  Co.,  Peoria, 


Ill. ;  D.  C.  Shaw,  of  the  D.  C.  Shaw 
Co.,  Pittsburg,  Pa. ;  P.  C.  Drescher, 
of  Moebius  &  Drescher,  Sacra¬ 
mento,  Cal. 

The  remark  which  is  on  the 
“Grocery  World’s”  mind  is  that 
although  the  very  much  smaller 
city  of  Easton,  Pa.,  is  represented 
in  this  list,  the  Philadelphia 
wholesale  grocery  trade  is  not  rep¬ 
resented  at  all. 

Can  an  organization  be  truly 
“national”  which  takes  no  heed 
of  one  of  the  four  largest  mar¬ 
kets  in  the  whole  country? 


The  “Grocery  World”  has  not 
the  smallest  use  for  the  big  Chi¬ 
cago  mail-order 
houses,  which 

Mtan  Criminals. 

through  decep¬ 
tive  catalogues 
worm  their  way  into  every  town 
and  city  in  the  United  States,  lur¬ 
ing  away  the  legitimate  dealer’s 
trade  with  their  false  cry  of 
“wholesale  prices.” 

Nevertheless,  we  declare  de¬ 
liberately  that  he  who  sends  for 
a  mail-order  catalogue  with  the 
intent  to  burn  it,  and  who  when 
he  receives  it  does  burn  it,  is  no 
better  than  the  incendiary  who 
burns  his  neighbor’s  house,  or  the 
thief  who  steals  his  watch.  In 
fact,  he  is  both  thief  and  in¬ 
cendiary,  for  he  has  literally  stolen 
and  destroyed  another's  property. 

Thousands  of  persons  have 
done  this  in  the  West,  all  with  the 
justification  that  “all’s  fair  in 
war.”  These  workers  in  what 
they  consider  the  retailers’  cause 
are  wrong — they  have  not  only 
made  peculiarly  mean  criminals 
of  themselves,  but  they  have  im¬ 
measurably  hurt  instead  of  helped 
the  retailers’  cause ! 


The  Department  of  Agricul¬ 
ture’s  recent  pronunciamento  that 
“pie  fillers”  were 

The  Unspeakable  Pie  to  be  carefully 
FiUe».  examined  at¬ 

tracts  attention 
to  the  extent  to  which  another 
cherished  American  institution 
has  departed  from  its  original 
conception. 

In  the  beginnings  of  our  na¬ 
tional  history  no  morsel  more 
completely  satisfied  our  fore¬ 
fathers’  palates  than  pie.  From  it 
they  absorbed  the  inspiration  to 
do  great  deeds,  for  in  the  old  days 
pie  was  pie. 

To-day  the  pie  of  commerce  is 
a  bastard  product.  Only  the  crust 
remains.  The  filler,  no  longer 


straight  fruit,  spiced  or  seasoned, 
is  “pie  filler,”  a  hopelessly  disap¬ 
pointing  mess  composed  mostly 
of  glucose.  Pie  filler  is  surely  a 
good  name  for  it — it  does  fill  the 
pie  and  also  fills  the  eater,  but  not 
with  delight. 

For  once  Dr.  Wiley  is  on  the 
right  track.  Fight  the  pie  filler 
to  the  death,  Doctor ! 


At  the  end  of  a  half-page  adver¬ 
tising  screed  heavy  with  bouquets 
for  their  grocery 
and  wine  depart- 

More  Gimbelisms.  . 

ments,  G  1  m  b  e  1 
Bros.,  the  Phila¬ 
delphia  department  storekeepers, 
speak  as  follows  ; — 

In  anything  said  or  done  at  Gim- 
bels  there  is  absolute  avoidance  of 
anything  approaching  censure  of 
other  businesses. 

This  is  a  lie.  Repeatedly  the 
Gimbels  have  stated  in  words  that 
could  only  be  interpreted  one 
way,  that  their’s  was  the  only 
good  grocery  store  in  Philadel¬ 
phia,  and  that  before  they  came 
there  was  no  good  store. 

Another  thing  they  say  in  the 
same  advertisement  is  this : — 

And  we  ask  no  credit  or  bouquets. 
We  simply  do  not  think  it  fair  to 
substitute — and  we  won’t  do  it. 

You  do  substitute.  You  substi¬ 
tute  sophistry  for  truth  whenever 
you  write  an  advertisement. 


A  Western  trade  paper  syndi¬ 
cate  which  makes  a  business  of 
supplying  matter 

A  Man’s  Riebt  to  Hi«  to  tiade  journals 

Customers.  for  a  consider¬ 
ation  sends  the 
“Grocery  World”  an  item  which 
we  have  bought  with  the  intention 
of  hanging  upon  it  an  inquiry  re¬ 
garding  the  ethics  of  one  phase  of 
the  hunt  for  business.  Here  is  the 
item : — 

In  the  course  of  a  conversation 
with  a  traveling  man  the  other  day 
he  said :  “Whenever  I  go  into  a 
town  and  find  a  man  there  who  has 
been  a  customer  of  one  of  our  com¬ 
petitors  for  years,  I  at  once  lay  plans 
to  land  him  as  a  customer  of  my 
house,  because  I  know  he  is  a  good 
customer  for  any  house.  He  will,  in 
nearly  every  instance,  tell  me  that 
there  is  no  use  talking  to  him,  as  he 
has  been  buying  all  his  goods  of 
that  particular  house  and  has  no 
reason  for  changing.  I,  generally 
tell  him  that  he  is  exactly  the  kind 
of  a  customer  I  want,  for,  if  I  can 
show  him  it  is  to  his  advantage  to 
give  me  his  business,  instead  of  to 
the  customary  house,  he  will  then 
be  as  loyal  to  my  house  as  he  now  is 
to  a  competitor. 

“I  may  not  get  my  man  for  a  year 
or  so,  but  I  eventually  get  him,  and 
when  I  do,  I  know  he  will  be  with 
us  for  years,  and  we  will  get  all  his 
business,  either  by  mail  or  when  I 
go  to  his  town,  for  he  is  a  sticker.” 


Too  many  good  business  men  are 
overlooking  this  point  to-day.  This 
traveler  strikes  right  at  the  centre 
of  big  business  building  when  he 
goes  after  the  customer  who  is  an 
old  customer  of  a  good  competitor, 
for  his  trade  is  well  worth  much 
effort  to  land ;  while  the  dealer  who 
is  easily  persuaded  to  give  you  an 
order  on  short  acquaintance  is  just 
as  easily  persuaded  to  give  the  next 
man  an  order,  and  as  a  result  you 
never  feel  that  you  can  depend  upon 
his  regular  business. 

This  idea  should  be  just  as  valua¬ 
ble  to  the  retailer  as  to  the  manu¬ 
facturer  or  jobber,  for  the  retailer 
will  also  find  that  the  “sticker”  is 
a  good  customer. 

In  other  words,  the  gospel 
preached  by  this  writer  is :  “Seek 
out  your  competitor’s  best  cus¬ 
tomers  and  use  every  honest 
means  you  can  to  get  them  for 
yourself.” 

The  query  is — is  this  decent,  is 
it  fair,  is  it  right?  Plas  a  man  who 
has  attracted  customers  to  him¬ 
self  any  vested  right  in  them? 
Must  he  wage  each  day  a  fight  to 
hold  them?  Is  he  never  to  con¬ 
sider  them  his  own?  Can  a  man 
never  expect  from  his  competitors 
that  form  of  honorable  treatment 
which  refuses  to  deliberately  go 
after  his  trade?  In  the  profes¬ 
sions,  notably  law  and  medicine, 
it  is  considered  an  -ethical  crime 
to  move  a  hair’s  breadth  after 
another’s  clients  or  patients.  Is 
there  any  reason  why  this  fine 
feeling  should  not  equally  obtain 
in  the  grocery  business? 

This  is  a  vitally  interesting 
question.  Is  everything  not 
actually  dishonest  to  be  con¬ 
sidered  fair  in  competition? 


The  lamentable  collapse  of  the 
Millbourne  Mills  Co.,  of  Philadel¬ 
phia,  shows  that 

The  Millbourne  does  not  al- 

Coiiapsc.  ways  give  im- 

pregn  ability. 
Since  about  1750  the  Millbourne 
Co.  has  been  a  notable  local  en¬ 
terprise.  The  very  day  before  its 
failure  it  would  have  been  pro¬ 
nounced  by  those  not  on  the  in¬ 
side  to  be  at  the  very  zenith  of 
its  prosperity.  Yet  at  that  very 
moment  it  was  actually  only  an 
empty  shell. 

There  is  apparently  no  reason 
other  than  Dad  management  to 
which  to  ascribe  this  remarkable 
failure.  It  is  known  that  last 
spring  in  order  to  raise  a  large 
sum  quickly  the  concern  sold  over 
40,000  barrels  of  flour  short,  so  to 
speak.  Shortly  after  that  the 
wheat  market  advanced,  and  be¬ 
fore  they  could  escape  the  Mill¬ 
bourne  people  were  choked  to 
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MeetUs  at  Jamestown=Food  Products  Building 


SpiceS 


BUCK  PEPPER 


“Goods  Well  Bought  Are  Half  Sold ” 

(An  old  saying,  but  true.) 

OF  WHOM,  WHAT,  WHEN  and  HOW  MUCH  to  BUY 

All  these  go  to  make  success. 

WHEN  YOU  THINK  OF  THESE  QUESTIONS,  THINK  ALSO  OF 

McCormick  &  Co.,  Baltimore 

All  our  goods  comply  with  State  and  National  Laws,  and  are  manufactured  for  those 
who  want  THE  BEST.  We  try  to  sell  you  only  salable  goods,  but  exchange  any  you 
cannot  sell  for  our  other  goods.  We  want  your  trade,  confidence  and  good  will. 

When  you  order  insist  on  our  goods. 


SEND  FOR  OUR  CATALOG 

McCORMICK  &  CO. 


Baltimore, 


Drugs 


(oioPnsssio 


,  JfCORMICK&CO 
THu/nuK* 

IlflALTIMOnt.MO 


death  with  their  future  contracts, 
all  taken  at  a  point  far  below  what 
the  market  reached  very  shortly 
afterward. 

The  conclusion  is  forced  upon 
one  that  it  must  have  been  an 
extraordinary  form  of  bad  man¬ 
agement  indeed  that  could  so 
completely  undermine  and  de¬ 
stroy  the  solid  stone  foundation 
of  a  century  and  a  half. 


Retailers  Condemn  Pennsyl¬ 
vania  Governor. 

Adopt  Strong  Resolutions  of  Protest 
Against  Him  for  Vetoing  the  Gar¬ 
nishment  Bill.  Various  Associations 
Elect  Convention  Delegates. 


Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  July  5,  1907. 

All  over  the  State  retail  mer¬ 
chants’  associations  are  adopting 
the  following  resolutions  of  con¬ 
demnation  against  Governor  Stu¬ 
art  for  vetoing  the  garnishment 
bill  passed  by  the  last  Legislature 
after  strenuous  work.  The  reso¬ 
lutions  are  being  forwarded  to  the 
Governor  as  fast  as  adopted  : — 

RESOLUTIONS  OF  PROTEST. 

Whereas,  Hon.  Edwin  S.  Stuart, 
Governor  of  Pennsylvania,  vetoed 


the  Irwin  Garnishee  Bill,  House 
Bill  No.  480,  on  June  nth,  1907, 
and  later  declined  to  reconsider  his 
action,  therefore  a  special  meeting  of 
the  Erie  Business  Men’s  Exchange 
was  held  in  their  rooms  June  24, 
1907,  when  it  was  unanimously 
agreed  that  the  action  of  the  Gov¬ 
ernor  be  condemned  and  that  the 
Executive  Council  of  the  Exchange, 
representing  nearly  500  business  and 
professional  firms  of  the  city  of 
Erie,  be  directed  to  communicate 
the  following  resolutions: — 

Resolved,  That  the  statement  of 
the  Governor,  “It  has  long  been  the 
policy  of  this  Commonwealth  to  se¬ 
cure  to  the  laborer  by  profession  and 
occupation  the  fruits  of  his  own 
work  for  the  sustenance  of  himself 
and  family,”  is  inconsistent  for  the 
reason  that  there  exists  among  the 
statutes  of  Pennsylvania  a  law  for 
the  protection  of  hotels  and  board¬ 
ing-house  keepers  which  permits  the 
attachment  of  all  of  a  debtor’s 
wages  to  satisfy  claims  to  the  extent 
of  four  weeks’  board  with  imprison¬ 
ment  where  delinquent  attempts  to 
leave  the  locality,  while  the  con¬ 
servative  measure  desired  by  the 
Retail  Merchants’  Association  of 
Pennsylvania  permitted  but  one  at¬ 
tachment  of  10  per  cent,  of  the 
debtor’s  earnings  for  necessaries  in 
thirty  days,  after  thirty  days’  notice 
to  the  delinquent  of  intended  gar¬ 
nishee. 

Resolved,  That  the  alleged  “diffi¬ 
culties  in  determining  what  are 
necessaries”  indicate  either  inten¬ 
tional  deception,  hurried  considera¬ 
tion  or  gross  ignorance,  because  the 
courts  of  eight  or  ten  States  have 
passed  upon  the  subject  of  neces¬ 
saries  repeatedly,  and  have  laid 
down  a  well-defined  method  of  rea¬ 
soning  which  admits  of  but  little 
difficulty  in  reaching  a  decision. 

Resolved,  That  the  statement, 


“This  bill  places  a  premium  upon 
incurring  indebtedness  in  excess  of 
$25  ’  is  not  a  fact.  If  merchants 
were  unable  to  garnishee  claims  in 
excess  of  $25  the  limitation  would 
b&  an  inducement  to  the  retailer  not 
to  extend  credit  for  large  amounts. 

Resolved,  We  must  regretfully 
conclude  that  the  Governor  has 
been  influenced  to  his  hurried  de¬ 
cision  by  railway  and  labor  inter¬ 
ests  known  to  have  opposed  the 
measure  in  the  House  and  Senate. 

Resolved,  That  we  will  support  a 
10  per  cent,  garnishment  law  at  the 
next  session  of  the  Legislature,  and 
we  request  the  Governor  in  the  in¬ 
terval  to  investigate  the  garnishee 
laws  of  Ohioj  New  York,  Delaware 
and  Missouri,  believing  that  after 
careful  investigation  he  will  ac¬ 
knowledge  his  error  and  agree  with 
us  that  a  reasonable  garnishment 
law  is  a  business  necessity  and  not 
to  the  detriment  of  any  honest  wage- 
earner. 

*  *  * 

The  eleventh  convention  is 
being  handled  by  the  Merchants’ 
Association  of  York,  Pa.,  which 
has  selected  the  following  Con¬ 
vention  Committee:  W.  H.  Mc¬ 
Clellan,  Smith  Heighes,  Aug. 
Sonneman,  John  F.  Kissinger, 
Martin  Lehmayer,  J.  C.  Strayer, 
H.  E.  Dusman,  Max  Grumbacher, 
C.  A.  Geesey  and  M.  E.  Gipe. 
Present  indications  are  that  it  will 
be  the  largest  and  most  success¬ 
ful  meeting  the  State  organiza¬ 
tion  has  ever  held.  York  dele¬ 
gates  are  C.  A.  Geesey,  W.  A. 


Bosserman  and  R.  A.  Shorb. 
The  Business  Men’s  Association 
of  Carbondale  will  be  repre¬ 
sented  at  York  by  Secretary  C.  A. 
Stuart.  The  Warren  Business 
Men’s  Association  will  be  repre¬ 
sented  at  York  by  I.  H.  Mott, 
president,  and  W.  H.  Murphy, 
secretary.  The  Shamokin  Busi¬ 
ness  Men’s  Association  will  be 
represented  at  York  by  E.  W. 
Deibler  and  I.  W.  Ranck,  secre¬ 
tary.  I  he  Merchants’  Associa¬ 
tion  of  Harrisburg  will  be  repre¬ 
sented  at  York  by  R.  F.  Cook, 
secretary,  and  Wilmer  Crow. 
The  Greensburg  Business  Men’s 
Association  will  be  represented  at 
York  by  G.  C.  Stevenson  and  H. 
C.  Painter.  The  Allentown  Mer¬ 
chants’  Association  will  be  repre¬ 
sented  at  York  by  F.  F.  Smith, 
secretary.  The  Merchants’  Asso¬ 
ciation  of  Waynesboro  will  be 
represented  at  York  by  G.  M. 
Spangler,  secretary.  The  Retail 
Grocers’  Association  of  Philadel¬ 
phia  will  be  represented  at  York 
by  Wm.  Smedley,  secretary; 
Walter  S.  Brown,  O.  A.  Patter¬ 
son  and  IT.  W.  Fisher. 

A.  M.  Howes, 

State  Secretary. 
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One  More  “New”  Thing  Proved  Old 

The  “  New”  French  Process  of  Using  Burning  Sulphur  to  Pre¬ 
serve  Meats,  Etc.,  Proves  to  Have  Been  Known  Twenty- 
five  Years  Ago.  Father  of  a  “  Grocery  World  ”  Subscriber 
Bought  “Secret”  Over  Quarter  Century  Ago. 


The  “Grocery  World”  herewith 
presents  another  piece  of  evidence 
that  there  is  nothing  new  under 
the  sun.  Read  the  following  let¬ 
ter  : — 


and  the  other  the  receipt  which 
Mr.  Nagle’s  father  bought  over 
a  quarter  of  a  century  ago: 

The  distinguished  French 
chemist’s  discovery,  therefore, 


many  dogs  are  killed  and  eaten 
that  do  not  give  up  their  lives 
under  official  inspection.  News 
items  detailing  the  arrest,  trial, 
conviction  and  punishment  by 
fine  or  imprisonment  of  men 
charged  with  killing  and  eating 
dogs  that  belonged  to  others, 
sometimes  valuable  animals  or 
cherished  household  pets,  are  not 
infrequent.  Quite  recently  such 
an  item  told  how  the  police  at 
Cassel,  a  city  of  Hesse-Nassau, 
while  searching  for  a  lost  dog,  for 


with  that  for  the  corresponding 
period  of  1897,  sugar  shows  an  ad¬ 
vance  of  slightly  less  than  1  per 
cent.,  coffee  shows  a  decline  of 
over  29  per  cent.,  tea  an  advance 
of  100  per  cent.,  cacao  an  advance 
of  48  per  cent.,  distilled  spirits  an 
advance  of  15  per  cent.,  and  cham¬ 
pagne  and  other  sparkling  wines 
an  advance  of  2  per  cent.  While 
the  figures  above  quoted  show 
merely  the  percentge  of  advance 
or  decline  in  each  case,  the  actual 
advance  or  falling  off  in  price  per 


Easton,  Pa.,  June  28,  1907. 

Editor  “Grocery  World.” 

Dear  Sir : — I  see  in  your  “Grocery 
World”  of  June  17th,  page  28,  an 
article,  “New  Clever  Scheme  of  Pre¬ 
serving  Food.”  Do  not  let  anything 
like  this  go  abroad.  Inclosed  find  a 
receipt  which  my  father  bought  from 
a  man,  at  least  twenty-live  years  ago, 
from  Philadelphia. 

And  yet  they  say  Philadelphia  is 
slow!  Yours, 

Ed.  E.  Nagle, 

Of  W.  H.  Nagle’s  Sons,  Grocers, 
litre  are  two  photographs 
which  show  that  Mr.  Nagle  has 
hopelessly  punctured  another 


New  Clever  Scheme  of  Pre¬ 
serving  Pood. 

French  Chemist  Finds  That  Sulphur 
Burned  in  a  Tight  Box  Will  Impreg* 
nate  Meat  So  That  It  Will  Not  Decay. 
Apparently  Within  the  Law. 


Special  correspondence  of  “Grocery  World." 


Washington,  D.  C., 

June  14,  1907. 

In  view  of  the  widespread  agi¬ 
tation  regarding  the  use  of  pre¬ 
servatives  in  food,  some  informa¬ 
tion  filed  at  the  State  Department 
during  the  past  week  will  be  of 
great  interest.  The  information 
comes  from  Consul-General  Rich¬ 
ard  Guenther,  who  writes  from 
Frankfort,  Germany,  to  report  a- 
new  plan  just  devised  by  a  French 
chemist  to  preserve  food  prod¬ 
ucts,  particularly  meat.  Tha 
chemist  whose  work  the  plan  is  is 
notable  and  commands  respect. 

Under  the  new  plan  meat  to  be 
preserved,  for  example,  is  hung 
up  in  a  tight  box,  and  then  a  few 
sulphur  threads  are  placed  in  it 
and  ignited,  after  which  the  box 
is  closed.  The  meat  will  be  pre¬ 
served  for  a  longer  time  than  is 
necessary  in  housekeeping,  and  its 
taste  is  not  at  all  affected.  If  ii 
is  intended  to  preserve  meat  for 
several  months,  it  should  be 
treated  with  sulphur  fumes  as 
soon  as  possible  after  the  slaugh¬ 
ter;  the  meat  should  not  contain 
any  sawed  bones,  as  decomposi¬ 
tion  proceeds  from  them;  the 


boxes  in  which  the  meat  is  kept 
ought  to  be  airtight  and  be  filled 
for  from  twenty-four  to  forty; 
eight  hours  with  carbonic  acid. 

By  analyses  the  chemist  proves 
that  meat  which  in  this  manner 
has  been  preserved  for  three 
months  contained  no  free  sul¬ 
phuric  acid,  and  after  being  boiled 
contained  only  three  to  four 
ounces  of  sulphuric  acid  salts  in 
220  pounds,  a  perfectly  harmless 
quantity. 

Holt. 


“new”  thing.  The  first  photo¬ 
graph  shows  the  “Grocery 
World’s”  article  of  June  17th, 


MMit, 

CsfvL  3nbc  Y\X\AX-<1  "that  for  and  in  consideration  of  the  sum  of 

*  . the  receipt  whereof  is  hereby  acknowledged^  I  have  sold  and  hereby  sell  and  set 

Jfc.  +'T’’-  r  *lte  st  -'process,  for_ family  -  only  lo'  viur  * 


over  '  unto . 

t)r.  E.  H.  SH'ROU'DS'  NEW  fo'ROCESS. 

-  /  /  .  r, /  a*  Dr.  E.  H.  SHROUDS,  Inventor, 

/daWr-  s 16I5  „  lu#  st  PB„,delphi>>  p< 

/  DIREOf  lONS :  /  j 

Put  the  fruit  into  jars  and  water  in  other  jars,  then  set  then-  ’n  a  wooden  box  and  put  five  cents’  worth  of v 
in  a  dish  and  set  on  fire  ;  let  it  be  in  the  box  for  two  hours,  tlfin  cover  the  fruit  or  vegetable  with  the  processed  wider. 
Piijcuss  Meats,  Poultry,  Eggs  ana  Fish  dry  without  water  and  *'ecP  *n  a  dry  place.  Process  the  epnpty  barrel,  then  put  in 
the  sweet  cider  and  cork  up  the  barrel.  In  using  fruit  or  vcgeft^c>  prepare  as  usual. 


turns  out  to  be  a  lemon,  so  to 
speak. 

The  “Grocery  World”  feels  sure 
that  the  readers  of  the  “Grocery 
World”  would  be  immensely  in¬ 
terested  in  hearing  what  luck  Mr. 
Nagle,  Sr.,  had  with  the  sulphur 
scheme.  Will  Mr.  Nagle,  Jr., 
oblige  ? 


Will  Our  Meat  Markets  Come 
to  Horse  and  Dog  Meat? 

Horse  Meat  Freely  Advertised  for 
Sale  in  German  Newspapers.  Dog 
Meat  Also  Eaten.  Advances  in  Im¬ 
ported  Food  Stuffs  in  the  Last  Ten 
Years.  A  Nearly  Seedless  Tomato. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

July  5,  1907. 

Horse  flesh  is  very  generally 
advertised  in  the  German  news¬ 
papers,  especially  in  those  of  the 
large  industrial  centres,  and  most 
German  cities  have  at  least  one 
market  which  makes  it  a  specialty, 
claiming  for  it  a  higher  percent¬ 
age  of  nourishment  than  that  of 
either  beef,  veal,  mutton  or  pork. 
Neither  is  it  unusual  to  find  ad¬ 
vertisements  of  dog  meat  or  for 
the  purchase  of  dogs  for 
slaughter.  Nor  is  it  possible  to 
read  the  German  newspapers  for 
any  length  of  time  without  com¬ 
ing  to  the  conclusion  that  a  great 


whose  recovery  a  reward  was 
offered,  located  a  private  dog 
slaughterhouse  and  arrested  four 
men  who  were  apparently  making 
a  regular  business  of  stealing  and 
killing  dogs.  Several  live  dogs, 
several  freshly  slaughtered  car¬ 
casses,  and  evidences  of  the 
slaughter  of  dozens  of  other  dogs 
were  found  on  the  premises. 

*  *  * 

Swiss  cheese  sales  in  the  United 
States  continue  to  expand.  The 
value  in  1887  was  $691,330;  the 
million-dollar  mark  was  passed  in 
1902';  the  shipments  for  1905  were 
worth  $1,437,808,  while  in  1906 
the  aggregate  was  $1,833,588. 
Dyestuffs  were  exported  to 
America  in  1887  to  the  amount  of 
$146,154,  in  1895  to  $384,677,  and 

last  year  to  $798,009. 

*  *  * 

In  foodstuffs  imported  recently 
the  more  important  articles  show 
in  some  cases  a  decline  and  in 
others  but  a  slight  advance.  The 
importation  of  fopd  includes  a 
much  smaller  number  of  articles 
than  the  imports  for  manufactur¬ 
ing,  the  principal  articles  imported 
for  food  purposes  being,  in  the 
order  of  their  value,  sugar,  coffee, 
tea,  cacao,  fruits, .  wines,  liquors, 
spices,  etc.  Taking  the  average 
price  for  the  ten  months  ending 
with  April,  1907,  and  comparing 


unit  of  quantity  is  equally  inter¬ 
esting.  Comparing  the  figures  for 
the  ten  months  of  1907  with  those 
of  the  same  months  of  1897,  tea 
shows  an  advance  from  a  little 
over  12  cents  per  pound  in  1897 
to  a  fraction  above  24  cents  in 
1907;  cacao,  from  9^2  cents  per 
pound  in  1897  to  14  cents  in  1907, 
while  sugar  is  in  each  case  valued 
at  practically  2  cents  per  pound, 
the  advance  being  slightly  less 
than  1  per  cent.,  and  coffee  shows 
a  fall  from  11  cents  per  pound  in 
1897  to  8  cents  in  1907.  Thus 
coffee  and  sugar,  which  form  by 
far  the  largest  items  in  the  im¬ 
portation  of  foodstuffs,  show  in 
one  case  a  decline  and  in  the  other 
no  advance,  while  tea  and  cacao, 
of  which  the  value  of  the  imports 
is  less  than  one-fourth  that  of 
coffee  and  sugar,  show  an  ad¬ 
vance. 

*  *  * 


The  production  of  any  vege¬ 
table  novelty  always  arouses  in¬ 
terest  among  seed  growers  and 
gardeners.  More  or  less  of  this 
work  has  been  done  by  the  ex¬ 
periment  stations.  For  a  number 
of  years  breeding  experiments 
with  vegetables  have  been  carried 
on  by  Professor  Halsted  and  his 
associates  at  the  New  Jersey  sta¬ 
tions.  Among  the  distinct  and 
valuable  productions  secured  in 
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this  work  is  a  nearly  seedless  to¬ 
mato.  As  is  well  known,  each 
fruit  of  the  ordinary  tomato  con¬ 
tains  hundreds  of  seeds,  while  the 
form  which  Professor  Halsted  has 
developed  seldom  contains  more 
than  fifty  seeds  and  frequently 


there  are  not  more  than  five  or 
six  and  often  none.  This  variety 
has  become  pretty  well  estab¬ 
lished  now  and  has  been  called 
the  Giant  because  of  the  very 
large  size  that  the  plant  attains 

Holt. 


Some  Pure  Food  Revelations  in  North 

Carolina 


[The  following  matter  concerning  the  investigations  of  the  North  Carolina 
Dairy  and  Food  Department  into  the  purity  of  the  food  products  sold  in  that 
State,  together  with  some  other  data,  which  will  appear  in  future  issues  has 
been  sent  to  the  “  Grocery  World  ”  by  the  Dairy  and  Food  Commissioner  of  the 
State  named.] 


Fraud  is  practiced  by  selling 
one  vinegar  for  another,  or  by  ad¬ 
ding  a  cheaper  variety  to  a  more 
expensive  or  desirable  one,  and 
selling  it  as  the  more  desirable 
article.  The  great  demand  for 
apple  cider  vinegar  causes  the 
manufacturers  of  other  vinegars 
to  label  their  products  “Apple 
Vinegar,”  “Cider  Vinegar,”  “Fruit 
Vinegar,”  or  “Family  Vinegar,” 
which  is  a  fraud  to  the  consumer 
and  an  unjust  competition  to  the 
fruit  industry. 

SAMPLES  EXAMINED. 

Number  of  samples  examined...  21 
Number  of  samples  sent  to  the 
department  by  dealers  and 

others  .  6 

Number  of  samples  collected  by 

the  department  .  15 

Number  of  samples  found  as  rep¬ 
resented  .  8 

Number  of  samples  not  found  as 
represented  .  7 

More  than  46  per  cent,  of  the 
official  samples  examined  were 
not  as  branded  or  represented.  It 
is  not  known  what  claim  was 
made  for  the  samples  sent  to  the 
department  by  dealers  for  analy¬ 
sis. 

Five  of  the  official  samples  were 
sold  under  brand  names  as 
“Monogram”  and  “Blue  Grass 
Belle,”  etc.  One  sample  of  the 
“Monogram”  was  represented  by 
the  dealer  to  be  an  apple  cider 
vinegar,  claiming  that  it  had  been 
sold  to  him  for  that  product.  The 
branding  on  the  barrel  was  indis¬ 
tinct  and  could  not  be  read.  The 
samples  branded  Blue  Grass  Belle 
proved  to  be  cider  vinegar;  the 
samples  branded  Monogram 
(blend)  proved  to  be  compound 
vinegar.  Samples  No.  4435  and 
No.  4440  were  branded  on  the 
barrel  “Our  Own  Apple  Cider 
Vinegar,”  but  proved  to  be  com¬ 
pound  products. 

When  vinegar  is  sold  without 
naming  the  class  to  which  it  be¬ 
longs,  according  to  the  standards 


adopted  by  the  Secretary  of  Ag¬ 
riculture  of  the  United  States,  it 
means  a  product  made  from 
apples.  Therefore,  when  a  vine¬ 
gar  is  sold  under  a  brand  name  it 
should  state  the  class  to  which  it 
belongs;  otherwise,  it  will  be,  ac¬ 
cording  to  the  standards,  pre¬ 
sumed  to  be  an  apple  cider  vine¬ 
gar  ;  then  in  case  it  is  not  an  apple 
vinegar,  it  will  be  classed  as  mis¬ 
branded. 


*  *  * 


Since  the  sale  of  intoxicating 
liquors  is  prohibited  in  North 
Carolina,  outside  of  incorporated 
towns,  and  many  pf  the  towns 
have  passed  local  option  laws, 
and  therefore  license  to  sell  in¬ 
toxicants  cannot  be  had  in  those 
places,  there  is  a  tendency  to 
evade  the  law  by  selling  bever¬ 
ages  that  are  supposed  to  be,  and 
even  in  some  cases  are  labeled 
non-alcoholic  or  temperance 
drinks,  many  of  which  contain 
alcohol.  They  are  sold  under 
various  names,  the  phosphates 
and  ciders  often  naming  the  fruit 
from  which  they  are  supposed  to 
be  made.  Most  of  them,  however, 
are  artificial  products  and  contain 
no  fruit  juice  at  all. 

Within  the  past  year  91  samples 
of  this  class  of  beverages  have 
been  sent  to  the  department  by 
local  dealers,  city  officials  and 
others,  for  the  determination  of 
alcohol  and  adulterants. 

Of  these  samples  32  were  adul¬ 
terated  with  either  a  chemical  pre¬ 
servative  or  a  coal-tar  dye,  and  65 
of  them  contained  alcohol  varying 
in  amounts  from  0.3  per  cent,  to 
12  per  cent. 


California  cherries  are  quoted 
at  $2.50  to  $2.75,  which  is  about 
$1  higher  than  they  should  be. 
The  supply  is  low  and  the  demand 
good. 


Watch  This  Space 

— !— — —— 

It  is  to  be  used  regularly  hereafter 
to  educate  grocers  in  the  use  of  .  . 

ELECTRICITY 

as  it  applies  to  their  business  . 

The  Philadelphia  Electric  Co. 

TENTH  and  CHESTNUT  STREETS 


f  **£AA*£D  MX 

JT/VAv*1&S--y>  &A  W  T'e/JtS 
xsrc/fj&v  i/z/rv.r/zx 


M4SMHV  AW  JfAMMt. 


KLEENATUB 

THE  NAME  TELLS  THE  STORY  WITHOUT  ANY  TALKING 


A  display  carton  of  12  packages  of  KLEENATUB 
on  your  counter  will  bring  you  a  steady  income. 


KLEENATUB  is  being  extensively  advertised 
KLEENATUB  pays  a  handsome  profit 


ORDER  THROUGH  YOUR  JOBBER 


f  JXfC/AJLtr  XXfMXHO  AOX 

jr/YAAiJSCJS/f  r/f  ri/as 
am  /c/rc/fjs/v  t/rc.v.r/jur. 


f  xxGUWrAO*  *******  / 


The  Wrigley  Mfg.  Company,  Philadelphia 
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THE  TIME  TO  ORDER 


THE  GROCERY  MARKETS 


is  NOW  when  the  housewife  is  call¬ 
ing  for  it  all  over  the  country.  Each 
case  contains  attractive  display  cards 
and  a  few  “telling”  words  to  a  cus¬ 
tomer  makes  a  sale  and  each  sale 
means  repeaters. 


E.  E.  HARDING  &  CO.,  Agents 
200  South  Front  Street,  Philadelphia,  Pa. 


- Manufactured  only  by - 

CRESCENT  MFG.  CO..  Seattlu,  Wash..  U.  S.  A. 


Tea. 

The  tea  market  has  shown  little 
or  no  change  during  the  past 
week.  There  has  been  a  fair  de¬ 
mand,  partly  accountable  by  the 
fact  that  the  supply  of  new  teas 
is  increasing.  The  first  new-crop 
English  Breakfasts  arrived  dur¬ 
ing  the  week,  the  market  having 
opened  on  the  other  side  15  to  20 
per  cent,  above  last  year.  The 
demand  for  all  new  teas  is  good, 
and  old  teas  are  sharing  to  some 
extent.  Prices  show  no  change 
for  the  week. 


USE  THEM!  WHY? 

BECAUSE 

The  first  man  to  whom  we  sold  coupon  books  still  uses 
them.  BECAUSE: — Many  of  our  customers  have  been 
using  them  regularly  for  fourteen  years.  BECAUSE: — 
We  are  making  and  selling  more  books  this  year  than 
ever.  BECAUSE: — Some  of  our  customers  who  left  us 
to  try  other  systems  have  come  back  to 

FORBES’  INDEXED  COUPON  BOOKS 

BECAUSE: — They  are  recognized  more  each  year  as 
the  best,  simplest,  safest  and  most  satisfactory  short  way 
of  keeping  accounts.  BECAUSE: — A  week's  book¬ 
keeping  can  be  done  in  an  hour.  No  losses  from  for¬ 
gotten  charges.  Prevents  disputes.  Cash  buyers  like 
them.  Made  in  all  sizes.  Sent  to  you  carriage  charges 
paid. 

Let  us  send  you  samples  at  once. 

J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


Buy  Your  Cheese  and  Delicatessen  Here 


You  should  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 


CARL  WILDE,  387  N.  Second  Street,  Philadelphia 


There  is  only  one  flour  tliat  is  made 
as  good  as  all  flour  should  be,  that’s 
KING  MIDAS 

The  highest-priced  flour  in  America 
and  worth  all  it  costs. 

SHANE  BROTHERS  CO. 

670  Bourse  Philadelphia 


Coffee. 

The  market  for  Rio  and  Santos 
coffee  was  stupid  early  in  the 
week,  but  the  interests  represent¬ 
ing  the  syndicate  entered  and 
managed  to  advance  the  option 
market  10  to  15  points.  Actual 
Brazil  coffee  is  unchanged.  This 
fine  work  was  largely  accom¬ 
plished  through  the  syndicate’s 
press  bureau,  which  exploited  a 
letter  from  a  Brazil  coffee  house 
speaking  gloomily  of  the  coming 
crop.  The  whole  campaign,  how¬ 
ever,  together  with  its  results,  was 
wholly  artificial.  The  monu¬ 
mental  Brazil  coffee  crop  of  1906- 
7  has  now  been  totalled,  and 
reaches  the  stupendous  aggregate 
of  19,654,000  bags,  against  10,227,- 
000  bags  in  1905-6  and  9,668,000 
bags  in  1904-5.  Naturally  these 
figures  create  a  very  bearish  feel¬ 
ing,  but  the  syndicate’s  power 
seems  not  yet  to  be  gone,  and  it 
will  probably  be  able  to  hold  the 
market  steady.  The  actual  coffee 
distributers  can  checkmate  every 
move,  however,  by  continuing  a 
hand  to  mouth  buying  and  refus¬ 
ing  to  carry  any  of  the  present 
burden  beyond  their  every-day 
stocks.  Mild  coffees  are  steady 
and  unchanged.  Mocha  is  steady, 
Java  firm  and  advancing.  The 
consumptive  demand  for  coffee  is 
fair. 

Sugar. 

The  raw  sugar  market,  which 
has  been  firm,  has  weakened 
slightly  during  the  week,  possibly 
owing  to  American  refiners’ 
efforts  to  bear  the  market.  There 
has  been  no  change  in  refined 
sugar  as  yet,  but  the  refiners  are 
credited  with  the  intention  of  ad¬ 
vancing  prices  within  the  next  few 
days.  The  demand  for  refined 
sugar  is  good. 

Syrup  and  Molasses. 

Glucose  remains  unchanged  for 
the  week.  Compound  syrup  is 


selling  in  a  very  small  way,  due  to 
the  season,  and  prices  are  un¬ 
changed.  Sugar  syrup  is  wanted 
to  some  extent,  at  ruling  prices. 
Molasses  is  steady  and  dull. 


Fish. 

Mackerel  is  wanted  to  some  ex¬ 
tent,  mainly  new  shores,  which 
are  very  scarce.  Prices  are  about 
unchanged.  Norway  mackerel 
are  still  scarce  and  high.  Irish 
mackerel  are  dull  at  ruling  prices 
Cod,  hake  and  haddock  are  dull 
and  unchanged  in  price.  Do¬ 
mestic  sardines  are  fairly  active  at 
ruling  prices.  Imported  sardines 
are  firm  and  in  fair  demand.  No 
prices  on  any  other  grade  of  fu¬ 
ture  salmon  have  been  made  as 
yet,  though  they  are  expected 
within  a  short  time. 


Canned  Goods. 

The  canned  goods  market  has 
been  dull  during  the  past  week. 
Tomatoes  are  unchanged,  both 
spot  and  futures.  Some  holders 
are  endeavoring  to  get  $1  for  spot 
goods,  f.  o.  b.,  but  have  not  suc¬ 
ceeded  yet  so  far  as  can  be 
learned.  The  outlook  is  for  a  fair 
pack  if  present  weather  conditions 
hold.  Corn  is  quiet  and  un¬ 
changed  in  price.  The  prospect  is 
for  a  pack  much  smaller  than  last 
year.  In  New  York  State,  for  in¬ 
stance,  the  acreage  is  little  more 
than  half  of  last  year.  Peas  are 
unchange  d.  Country-packed 
brands,  by  reason  of  their  greater 
supply,  are  ruling  from  5  to  7^-2 
cents  below  prices  on  Baltimore 
brands  of  equal  quality.  The 
pack  in  Baltimore  up  to  date  has 
been  small,  while  the  country 
pack  has  been  fairly  large. 
Peaches  are  slow,  except  pies, 
which  are  wanted.  Apples  are 
unchanged,  firm  and  in  fair  de¬ 


mand.  The  Baltimore  small  line 


is  unchanged.  The  strawberry 
pack  is  about  over,  being  much 
shorter  than  usual.  Gooseberries 
are  now  being  packed  at  a  price 
about  $1  per  dozen  gallons  above 
a  year  ago.  California  canned 
goods  are  unchanged,  the  most 
important  packers  not  having 
named  price  as  yet. 

Dried  Fruits. 

Prunes  are  unchanged,  both 
spot  and  future,  and  in  quiet  de¬ 
mand.  Peaches  are  still  scarce, 
high  and  dull.  Apricots  are  un¬ 
changed  and  almost  prohibitively 
priced.  Raisins  are  firm  and 
scarce.  On  spot  the  supply  of 
choice  seeded  has  been  cornered 
and  the  price  advanced  cent  in 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $ 5  each.  All  matter  sent  in  under  this  arrangement  I 
should  be  addressed  to  the  “Window-Dressing  Department.”  If | 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


consequence.  Future  currants 
are  in  good  demand  at  firm  price. 
Spot  currants  are  in  fair  demand 
at  ruling  values.  Apples  are  firm 
at  a  considerable  advance  within 
the  last  few  weeks. 

Beans  and  Peas. 

Pea  beans  show  a  decline  from 
previous  prices,  not  only  in  sec¬ 
ondary  markets,  but  at  primary 
points  also.  The  present  price 
ranges  from  $1.75  to  $1.78.  Mar¬ 
rows  are  unchanged.  California 
limas  are  very  strong,  and  in  spite 
of  the  large  crop  prospects  many 
shippers  are  unwilling  to  sell  fu¬ 
tures  at  present  prices.  All  beans 
are  in  fairly  good  demand.  Yel¬ 
low  split  peas  are  unchanged,  firm 
and  in  moderate  demand.  Green 
splits  are  firm  and  high,  ruling 
around  $2.65,  against  a  normal 
price  of  $2.  Green  and  Scotch 
whole  peas  are  firm  and  high. 

Butter. 

The  butter  market  is  un¬ 
changed,  but  very  firm.  The 
quality  is  running  very  fancy, 
and  the  speculative  and  consump¬ 
tive  demand  together  absorb  all 
of  the  receipts.  The  outlook  is 
for  high  prices  all  summer. 
Stocks  in  storage  are  only  about 
half  what  they  were  a  year  ago, 
and  the  outlook  is  firm,  though 
the  controlling  element  is  the 
weather.  Warm  weather  means 
shorter  make  and  high  prices, 
while  cool  and  rainy  weather 
means  more  butter  and  lower 
prices.  All  grades  are  equally 
firm. 

Eggs. 

The  egg  market  shows  little 
change  from  last  week.  Fancy 
fresh  eggs  are  getting  scarcer  all 
the  time,  and  the  bulk  of  the  re¬ 
ceipts  are  showing  up  poor  and 
heated  and  have  to  be  sold  at 


lower  prices.  The  outlook  is  for 
a  little  firmer  market  in  the  near 
future,  with  possibly  an  advance 
of  1  cent  per  dozen  within  a  short 
time.  Under  grades  of  eggs  will 
probably  not  share  in  the  advance, 
as  the  price  is  already  nominal. 

Cheese. 

The  cheese  market  is  very  firm 
at  the  recent  advance  of  y2  cent 
per  pound,  which  was  caused  by  a 
sharp  speculative  demand.  The 
make  is  about  normal  and  it  is  be¬ 
lieved  that  prices  are  about  high 
enough,  and  that  the  next  change 
will  be  a  slight  decline.  Cheese 
is  running  very  good  for  the  sea¬ 
son,  and  there  is  a  good  consump¬ 
tive  demand. 

Provisions. 

The  market  for  all  lines  of 
smoked  meats  remains  un¬ 
changed.  Although  there  is  no 
change  in  prices,  there  is  a  some¬ 
what  firmer  feeling,  due  to  in¬ 
creased  demand.  The  price,  how¬ 
ever,  is  already  above  normal,  so 
that  no  further  upward  change 
is  expected  during  the  next  few 
months.  The  supply  is  about  nor¬ 
mal.  Both  pure  and  compound 
lard  are  firm  at  unchanged  prices, 
with  a  good  trade  for  both  grades. 
Canned  meats  and  barrel  pork 
are  steady  and  unchanged,  with  a 
better  demand  as  the  season  ad¬ 
vances.  Dried  beef  shows  an  ad¬ 
vance  of  1  cent  and  an  increased 
demand. 

Produce. 

New  potatoes,  $2  to  $2.50  per 
barrel,  demand  fair;  old  potatoes, 
35  cents  per  bushel,  demand  fair; 
cabbage,  $1.25  to  $1.50  per  barrel, 
demand  fair  to  good ;  Egyptian 
onions,  $3.25  per  bag,  demand 
good;  Texas  onions,  $2.25  to 
$2.50  per  crate,  demand  good ; 
Bermudas,  $1.60  to  $2  per  crate, 


Everything 


about  FELS-NAPTHA  will 

show  you  that  it’s  the  “  wash¬ 
day-wonder”  soap. 

Examine  and  try  a  bar  your¬ 
self,  Mr.  Dealer. 

Note  the  packing,  the 
makeup,  the  quick  work,  yet 
harmless  combination  of  ingre¬ 
dients  ;  the  immediate  results 
if  directions  are  followed. 

These  are  the  reasons  for  its 
popularity.  Prove  them 
to  your  own  content. 

Better  yet,  have 
your  folks  test  it! 


HEBE’S  HOW  WE  BHIHO 100  TBBOE 


One  of  the  reasons  we  give  why  grocers 
should  handle  Clicquot  Club  Ginger  Ale  is 
that  we  are  continually  working  to  get  them 
trade  for  it.  Here’s  a  sample  postal  card  we 
send  out  to  a  grocer’s  customers  : 


Dear  Friend  : — I  never  worry  about  what  kind  of  refresh¬ 
ments  to  have  these  hot  summer  evenings  when  we  have  com¬ 
pany  drop  in  on  us  unawares.  I  got  the  idea  from  Mrs.  Watkins. 
You  know  we  both  deal  at  Jameti  Johnson  &  Sons,  71 10- 
21  Germantown  Avenue,  and  always  through  the  sum¬ 
mer  we  have  on  hand  a  case  of  Clicquot  Club  soft  drinks  which 
they  recommend  so  highly.  The  case  holds  two  dozen  and  you 
can  get  it  assorted,  Ginger  Ale,  Sarsaparilla  and  Blood  Orange. 
Order  some  at  once  and  save  yourself  a  lot  of  future  anxietv. 
Johnson's  Phone  numbers  are  C.  U.  1041  D.  anti  C.  H 
1003  A.  FLOSSIE. 

P.  S  —They  also  have  all  makes  of  Grape  Juice,  Im¬ 
ported  Ginger  Ale,  Lemon  Soda  and  Koot  Ueer. 


This  sort  of  thing  gets  business — for  you. 
Beside  this  kind  of  advertising  we  are  con¬ 
stantly  doing  other  kinds — in  papers  and  maga¬ 
zines  that  go  all  over  the  country. 

So  that  every  case  of  Clicquot  Club 
Ginger  Ale  you  put  in  is  half  sold. 

Made  from  chemically  pure  and  sparkling  water 
and  bottled  by  experts  in  a  spotless  plant. 


Clicquot  Club  Co.,  Millis,  Mass. 

Philadelphia  Agent:  R.  S.  WILLIAMS,  123  South  Front  Street 
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demand  good;  Jersey  onions,  75 
cents  per  basket,  demand  good ; 
carrots,  old,  $4  per  barrel ;  new, 
3  to  y/  cents  per  bunch,  demand 
fair;  cauliflower,  6  to  12  cents  per 
head,  demand  fair;  spinach,  60 
cents  to  $1  per  barrel,  demand 
fair;  salad,  75  cents  to  $1.25  per 
bag,  demand  poor;  scullions,  $1 
to  $1.50  per  100,  demand  good; 
white  and  red  radishes,  50  cents 
to  $1  per  100,  demand  poor;  peas, 
15  to  35  cents  per  basket,  demand 
poor  ;  turnips,  white,  50  to  60  cents 
per  basket;  gallon,  75  to  85  cents, 
demand  slow. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2  per 
bunch;  8-hands,  $1.15  to  $1.40;  7- 
hands,  75  cents  to  $1  ;  6-hands,  50 
to  65  cents,  demand  poor;  lemons, 
$3.50  to  $5.50  per  box,  demand 
fair  to  good ;  limes,  $1  per  100, 
demand  fair  to  good;  pineapples, 
$2.50  to  $5  per  box,  demand  good  ; 
California  oranges,  $4  to  $5  per 
box,  demand  fair  to  good. 

Nuts. 

Peanuts,  green,  choice,  y/2 
cents  per  pound  ;  fancy,  7  cents ; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8R2  cents 
per  pound;  filberts,  10 y2  cents; 
pecans,  16  cents;  walnuts,  mar- 
bots,  1 2 j/2  cents;  mixed  nuts,  \  V/ 
cents,  demand  poof. 


MARKET  NOTES. 

t  - - 

Near-by  pie  cherries  are  very 
scarce  and  the  price  ranges  from 
10  to  11  cents  per  pound,  which 
is  about  three  times  what  it  should 
be.  The  demand  is  good. 

Blackberries  are  coming  from 
Delaware,  Maryland  and  North 
Carolina,  and  range  from  10  to  13 
cents. 

New  Jersey  huckleberries  are  in 
and  average  16  cents.  The  de¬ 
mand  is  good. 

North  Carolina  corn  is  coming 
North  and  averages  $3.  The 
quality  is  fair  and  the  demand  fair. 

Raspberries  are  now  coming 
from  New  Jersey  and  range  from 
10  to  11  cents  per  pint.  The  de¬ 
mand  is  good  and  the  supply  light. 

California  cantaloupes  can  now 
be  bought  for  $4  per  crate.  The 
demand  is  good  and  the  quality 
of  the  fruit  excellent. 


Window  Dressing  for  Grocers 


In  this  department  from  now  ort  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Summer  Window  Display  for  Meat 
Market. 


By  Charles  M.  Steele, 
Assistant  Advertising  Manager  National 
Cash  Register  Co. 


To  arrange  this  inexpensive 
window  display,  secure  some  old 
box  lumber  and  make  a  picket 


fence.  Borrow  one  dozen  cheap 
split  baskets ;  fill  with  excelsior 
and  cover  the  top  with  white  nap¬ 
kins.  Place  these  in  the  corner, 
as  „shown  above. 

On  the  floor  in  the  centre  place 
a  basket  with  a  few  buns  made 


ket  you  can  also  put  some  tinned 
meats.  On  the  fence  put  sign 
offering  suggestions  for  outings 
and  hot  weather  lunches.  You 
can  make  the  grass  by  dipping 
the  excelsior  in  green  Diamond 
dye.  Get  trees  from  any  near-by 
woods. 

If  you  want  the  display  to  last 
a  good  while,  it  will  be  better  to 
put  artificial  leaves  on  the  trees, 


up  into  sandwiches.  In  this  bas- 


as  natural  ones  wither  and  fall. 

The  only  expense  is  for  the 
Diamond  dye,  can  of  water  color 
to  paint  the  fence,  cost  of  having 
a  sign  made,  and  the  price  of 
wooden  plates  and  paper  napkins. 


Florida  is  shipping  all  the 
watermelons  now  on  the  market. 
The  range  is  20  to  40  cents  and 
the  quality  fair. 


String  beans  are  now  from 
near-by  points  and  average  75 
cents  per  basket.  Southern  beans 
average  $1  per  half-barrel. 


No  limas  to  speak  of  have  as 
yet  made  their  appearance. 


Georgia  is  contributing  all  the 
peaches  on  the  market,  at  a  price 
ranging  from  $2.50  to  $3.50. 
Georgia  peaches  will  be  compara¬ 
tively  scarce  and  high  all  the  sea¬ 
son. 


Peas  arc  the  only  line  that 
shows  anything  like  a  glut.  They 
are  coming  from  near-by  points 
and  range  from  20  to  40  cents, 
'fhe  quality  seems  good. 


Renovated  Butter  Will  Henceforth 
Be  Called  “Process”  Butter. 

Secretary  Cortelyou,  of  the 
Treasury  Department,  and  Secre¬ 
tary  Wilson,  of  the  Agricultural 
Department,  have  reached  an 
agreement  in  regard  to  the  protest 
made  some  time  ago  by  the  reno¬ 
vated  butter  combination,  as  the 
result  of  which  the  so-called  trust 
may  in  the  future  label  its  prod¬ 
uct  “process  butter”  instead  of 
“renovated  butter.”  The  trust 
has  long  contended  for  this  privi¬ 
lege  as  one  accorded  by  the  act 
of  May  9,  1902.  By  the  same 
order  the  two  departments 
changed  the  classification,  so  that 
in  the  future  much  of  the  prod¬ 
uct,  which  has  been  taxed  one- 
fourth  of  1  per  cent,  as  “process 
butter,”  will  in  the  future  pay  10 
cents  a  pound  as  an  adulterated 
article. 


The  food  inspector’s  wife  was 
looking  over  her  husband’s  note¬ 


book.  “George,”  she  said,  “how 
do  you  pronounce  the  last  syllable 
of  this  word,  ‘butterine’?”  “The 
last  syllable,”  the  inspector 
answered,  “is  always  silent.” 


Demonstrated  at  Jamestown. 

Messrs.  McCormick  &  Co.,  Baltimore, 
advise  us  that  they  have  been  agreeably 
surprised  at  the  interest  taken  in  their 
exhibit  at  Jamestown  by  the  consumers. 
In  nearly  every  instance  the  consumer 
lias  expressed  surprise  that  such  high- 
grade  goods  as  Bee  and  Banquet  brand 
extracts,  spices  and  teas  were  manufac¬ 
tured,  and  have  invariably  asked  Mc¬ 
Cormick  &  Co.’s  demonstrators  what 
grocer  in  their  town  handled  these 
goods.  What  does  this  mean?  Does  it 
not  look  like  the  merchant  who  handles 
these  goods  will  be  benefited  by  the  ad¬ 
vertising  McCormick  &  Co.  are  doing? 

They  intend  to  follow  up  the  con¬ 
sumers  who  have  tested  their  goods  and 
see  that  they  get  what  they  want.  Have 
you  the  goods  in  stock?  Bee  and  Ban¬ 
quet  brands  extracts,  spices  and  teas  are 
strictly  high-grade,  handsomely  labeled 
and  cartoned,  pay  the  retailer  a  good 
profit  and  please  the  consumer. 

Write  McCormick  &  Co.  and  ask 
them  for  a  sample  of  their  goods  and 
try  them  yourselves.  They  will  be  glad 
to  send  them  so  that  you  also  can  test 


the  goods  in  question. 


..'m  w* *  - 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Philadelphia,  June  29,  1907. 

I  Editor  “Science  of  Advertising.'’ 

Dear  Sir: — I  have  purchased  a 
store  in  the  suburb  of  Philadelphia. 

I  find  it  in  a  very  badly  run-down 
condition. 

There  seems  to  be  a  good  field  to 
work  on,  but  the  trade  have  lost  all 
confidence  in  the  place,  as  it  seems 
my  predecessor  had  no  stock  when 
they  wanted  it,  and  as  a  result  they 
have  slipped  away. 

How,  in  your  opinion,  is  the  best 
way  to  come  in  contact  with  them 
again  ?  My  idea  was  to  get  up  a 
good,  catchy  advertisement  and  in¬ 
stead  of  monthly  payments  make 
them  weekly  and  then  cut  some  of 
the  prices.  I  feel  that  the  competi¬ 
tion  is  strong  and  some  inducement 
must  be  offered.  However,  my 
competition  is  all  high  priced. 

Kindly  publish  your  idea  of  the 
best  course  to  pursue.  The  trade  is 
here  if  it  can  be  got. 

Kindly  treat  the  matter  confiden¬ 
tially.  Thanking  you  in  advance. 
Yours  truly,  F. 

t  My  advice  to  this  correspond¬ 
ent  is  not  to  depend  on  advertis¬ 
ing  at  all — he  should  see  each 
prospective  customer  personally. 
This  grocer  is  up  against  one  of 
the  hardest  propositions  a  mer¬ 
chant  can  face.  Through  no  fault 
of  his  own  he  is  saddled  with  a 
store  which  has  acquired  a  bad  or 
at  least  a  loose  reputation.  If  he 
is  to  succeed  he  must  overcome 
this  reputation,  which  is  a  monu¬ 
mental  job.  Still,  it  can  be  done. 

*  *  * 

T  assume  that  the  above  corre¬ 
spondent  has  been  long  enough 
in  his  new  place  to  be  able  to 
make  up  some  sort  of  a  list  of  the 
people  he  has  a  right  to  expect 
will  become  customers.  I  should 
do  this  and  then  plan  to  see  so 
many  a  day  until  the  whole  list 
have  been  seen.  You  can  do  more 
in  five  minutes’  straight  talk  than 
you  can  in  a  year  of  advertising. 
There  is  nothing  like  personal  so¬ 
licitation. 

*  *  * 

In  seeing  people  I  should 
frankly  admit,  if  it  is  the  fact, 
that  the  store  has  not  been  run 
properly.  I  should  explain  that  I 
was  trying  to  overcome  this  bad 
reputation  and  expected  to  give 
everybody  the  squarest  deal  I 
could.  This  sort  of  talk  can’t  fail 
to  make  an  impression — an  im¬ 


pression  far  deeper  than  the  best- 
written  advertising  can  make. 

*  *  * 

As  I  went  through  the  list  with 
my  calls  I  should  keep  a  careful 
account  to  see  who  bought  goods. 
Those  who  did  not  within  a  rea¬ 
sonable  time  I  should  see  again, 
and  again  and  again — not  ob¬ 
trusively,  but  perseveringly — un¬ 
til  they  are  either  brought  back 
or  make  it  so  plain  that  they  can’t 
be  gotten,  that  they  can  safely  be 
dropped  as  hopeless. 

♦  *  * 

All  this  time  I  should  be  doing 
steady  advertising,  of  course.  If 
you  are  in  a  suburb  of  Philadel¬ 
phia,  newspaper  advertising  is 
probably  out  of  the  question,  so 
for  a  while  at  least,  I  should  issue 
circulars  or  folders  and  mail  or 
deliver  them  direct  to  the  list  you 
have  prepared.  Don’t  make  them 
cheap,  or  flashy  or  sensational. 
Employ  a  good  printer  and  don’t 
be  afraid  to  spend  a  little  money 
to  get  good  work — it  will  pay  you 
many  fold  in  the  end.  Remember, 
you  are  now  at  the  most  critical 
point  in  your  ‘career — the  point 
where  you  are  forming  your  own 
reputation  in  a  new  neighborhood. 
As  for  the  matter  for  this  adver¬ 
tising,  I  should  pick  out  a  line  of 
seasonable  things  and  push  them. 
A  good  plan  would  be  to  make 
one  good  big  drive  a  week.  Get 
hold  of  a  special  somewhere  and 
sell  it  just  as  close  as  you  can. 
Remember  you  are  fishing  for  fish 
who  don’t  want  to  be  caught  and 
your  bait  must  be  rather  unusual. 

*  *  * 

If  this  correspondent  will  carry 
out  this  plan  carefully  and  per¬ 
sistently,  even  for  a  year,  if  neces¬ 
sary,  I  am  just  as  sure  that  he  will 
get  the  old  trade  back  as  I  am 
that  I  am  writing  these  words. 


Another  Result  of  the  Chicago  Meat 

Scandal.  Meat  Trade  in  China. 

Prior  to  the  Chicago  beef  scan¬ 
dal  of  two  years  ago  large  sup¬ 
plies  of  American  packing-house 
products  were  imported  for  use 
by  the  German  troops  stationed 
in  China,  but  the  purchase  of  such 
goods  is  now  prohibited,  and  sup¬ 
plies  are  either  procured  from 
Germany  direct  or  from  Australia. 
American  tinned  meats  can  be 
found  on  the  local  Chinese  mar¬ 
kets,  and  from  the  large  and  con¬ 
tinually  new  stock  on  hand  in  the 
shops  it  would  appear  that  there 
was  excellent  trade  for  these 
goods.  English  goods  are  also 


found  on  the  market  and  seem  to 
be  as  much  in  demand  as  Ameri¬ 
can.  They  include  Frankfort, 
smoked  pork  and  Bologna  sau¬ 
sages,  breakfast  bacon  and 
smoked  bacon,  smoked  hams  and 
pigs’  tongues,  while  pigs’  feet  and 
other  pork  products  are  imported 
in  barrels.  There,  is  a  model 
slaughterhouse  in  T  s  i  n  g  t  a  u, 
which  has  been  built  within  the 
last  three  years,  and  is  modern  in 
every  particular.  All  animals  are 
medically  inspected  and  held  for 
twenty-four  hours  before  being 
butchered,  and  twenty  samples  of 
the  meat  from  each  animal  are 
microscopically  examined  before 
being  placed  on  the  market.  All 
diseased  animals  and  meats  are 
cremated  and  all  refuse  disposed 
of  in  the  same  cleanly  manner. 
With  the  excellent  cold-storage 
facilities  attached  to  the  plant 
there  is  not  the  necessity  for 
tinned  or  salted  meats  that  is 
found  in  other  China  ports.  The 
slaughterhouse  is  entirely  under 
government  control. 

Two  Extremes. 

There  are  two  extremes  in  nearly  all 
lines  of  business.  The  one  extreme  in 
the  grocery  business  is  the  progressive 
grocer  with  up-to-date  ideas  and  who 
lias  gained  the  confidence  of  his  custom¬ 
ers  and  can  sell  them  any  article  of 
merit  whether  advertised  extensively  or 
not.  The  other  extreme  is  the  grocer 
who  cannot  sell  his  customer  anything 
unless  they  ask  for  it.  Opportunity 
knocks  at  the  door  of  both  merchants ; 
one  hears  the  knock  and  opens  the  door 
to  admit  progress;  the  other  keeps  it 
closed  and  sends  opportunity  to  seek 
shelter  elsewhere. 

The  same  extremes  are  found  in  the 
policies  of  the  various  manufacturers. 
One  manufacturer  will  look  upon  the 
grocer  as  a  matter  of  convenience  and 
appreciate  him  only  to  the  very  smallest 
extent.  This  manufacturer  will  pack 
his  product,  advertise  it  extensively  to 
the  consumers  and  use  the  retailer,  with 
a  small  margin  of  profit,  to  supply  the 
trade  he  has  created.  The  other  extreme 
is  the  manufacturer  who  looks  upon  the 
retailer  as  a  partner  in  the  selling  of 
his  products  and  believes'  he  should  re¬ 
ceive  real  consideration  and  compensa¬ 
tion  for  his  efforts. 

Manufacturers  have  various  ways  of 
showing  their  appreciation  of  the  re¬ 
tailers’  efforts.  Some  of  them  will  put 
on  a  deal  from  time  to  time  wherein  the 
retailer  can  get  an  extra  profit  on  the 
product.  The  retailer  who  realizes  his 
opportunity  and  can  sell  an  article  of 
merit  will  look  out  for  these  deals  from 
time  to  time  and  confine  his  efforts  as 
largely  as  possible  to  the  goods  made 
by  the  manufacturer  who  in  this  way 
appreciates  his  co-operation.  The  free 
goods  given  away  on  these  deals  are  not 
considered  as  a  reduction  in  the  price, 
but  instead  are  an  extra  compensation 
for  effort  put  forth  on  the  part  of  the 
retailer  to  assist  the  manufacturer  in 
selling  their  products  to  the  consumer. 

The  retailer  that  can  take  an  article  of 
merit  and  sell  it  is  entitled  to  more  con¬ 
sideration  than  the  one  that  cannot  sell 
goods  and  instead  forces  the  manufac¬ 
turer  to  sell  them  for  him.  The  T.  A. 
Snider  Preserve  Co.  give  a  good  illustra¬ 
tion  of  this  policy  with  their  free  catsup 
deal  exploited  elsewhere  in  our  columns, 
and  live  grocers  don’t  want  to  miss  it. 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
— we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA, 
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A  Fashion  Article. 

I  had  occasion  to  go  into  the 
store  of  an  old  customer  last 
Wednesday — a  fellow  I’ve  known 
for  years — and  when  I  didn’t  see 
him  I  asked  one  of  the  clerks 
where  he  was. 

“He’s  back  in  the  yard,”  said 
the  clerk.  “He’s  got  a  lovely 
grouch  on,  too.” 

I  went  back  after  him.  It  was 
a  hot  day  and  he  was  piling  up 
a  lot  of  boxes — sweaty,  red  and 
sniffy.  After  he’d  thrown  a 
couple  of  snappy  answers  at  me  I 
said  : — 

“Say,  what’s  the  matter  with 
you,  anyway?  Your  temper 
seems  feeverish.” 

“Oh,  I’m  sick  of  this  whole - 

business !”  he  snapped  out. 
“People  only  look  on  a  grocer  as 
a  sort  of  second-class  servant ! 
They  think  you’re  beneath  ’em — 
only  fit  to  buy  lard  and  butter 
from  !” 

“My  boy,”  I  said,  “something’s 
hit  you.  What  it  is?” 

He  told  we  what  it  was.  To 
make  a  long  story  short,  he  had 
gone  to  the  house  of  a  customer 
about  an  order,  and  had  gone  up 
the  front  way  as  he  thought  he 
had  a  right  to  do.  The  customer 
had  a  lot  of  swell  people  sitting  on 
the  porch,  and  she  asked  him 
to  go  around  to  the  back  door. 

That’s  what  had  started  him 
off.  “Treated  like  a  common 
servant !”  “Hustled  around  to 
the  back  door  like  the  swill  man  !” 
"Didn't  think  I  was  good  enough 
to  stand  a  minute  on  her  front 
lawn !”  These  were  a  few  of  the 
sore  knocks  that  he  relieved  him¬ 
self  of  to  me. 

“And  the  worst  of  it  is,”  he 
said,  with  malicious  satisfaction, 
“I  can  buy  and  sell  her  husband 
twice  over!” 

“How  long  ago  did  this  hap¬ 
pen?”  I  asked. 

“Just  this  morning,”  he 
answered. 

“Did  you  wear  the  same  duds 
you’ve  got  on?”  I  asked. 

“Why,  sure  1”  he  said,  “think  I 
change  my  clothes  every  hour?” 

“Well,  then,”  I  said,  “I  don’t 
wonder  that  woman  booted  you 
to  the  back  door.” 


He  looked  at  me  as  mad  as 
could  be. 

"Now,  hold  on,  old  man,”  I 
said,  “don’t  get  mad.  I’ve  known 
you  ten  years  and  I’m  going  to 
talk  straight,  for  you  need  it. 
You  say  you  can  buy  and  sell 
that  fellow,  and  you  probably 
know.  I  don’t  doubt  it  if  you 
say  so.  But  to  judge  from  your 
personal  appearance  you’re  worth 
about  2  cents.” 

“What  in  thunder  are  you  talk¬ 
ing  about!”  he  demanded.  “Try- 
in’  to  get  me  mad?  Whose 
business  is  it  how  I  look?” 

“Mine,”  I  said,  “when  you  un¬ 
load  on  my  valuable  time  some¬ 
thing  that  wouldn’t  have  hap¬ 
pened  if  you  had  looked  decent. 

“You  ought  to  size  yourself 
up,”  I  said.  “To  begin  with,  that 
suit  never  cost  over  $io  and  the 
pants  have  long  ago  forgot  they 
ever  had  a  shape.  Why  don’t  you 
press  ’em  ?  You  can’t  get  a  decent 
suit  for  $io  (he  didn’t  deny  that 
it  cost  under  that).  Your  shirt 
ain’t  clean,  either.  Look  at  the 
sweat  marks  around  the  collar. 
Why  in  thunder  do  you  wear  a 
rubber  collar?  No  man  looks 
well-dressed  with  a  rubber  collar 
— think  what  would  happen  if 
somebody  hit  it  with  a  lighted 
match. 

“Don’t  you  suppose  the  woman 
could  size  you  up  just  as  I  do?” 
I  asked  him.  “You  created  in  her 
mind  the  impression  she  had  of 
you.  Look  at  your  shoes — and  a 
shine  only  5  cents.” 

All  through  this  he  stood  hot 
and  red,  not  liking  it  at  all. 

“I  know  you  don’t  like  it,  old 
man,”  I  said,  “and  I’m  sorry  if 
I  hurt  your  feelings,  but,  by  gad, 
it  was  coming  to  you.  You’ve 
got  a  right  to  be  well  dressed  and 
look  like  a  gentleman.  You  can 
afford  the  best,  and  you  know  it. 
But,  by  gad,  you  don’t  look  it. 
I’ll  bet  a  dollar  that  if  you’d  gone 
up  to  that  house  in  a  decent  made- 
to-order  suit,  with  clean  shoes  and 
a  good  shirt  on,  the  woman 
wouldn’t  have  dreamed  of  send¬ 
ing  you  around  back.  Instead, 
she’d  probably  have  introduced 
you  to  her  friends.” 

Well,  I  stopped  then,  and  he 
stood  looking  at  me  in  a  funny 
way  that  I  couldn’t  understand. 
The  mad  had  gone,  but  I  knew 
there  was  something  behind  it. 

Finally  I  got  suspicious. 

“Well,  what  is  it?”  I  demanded. 
“Go  ahead  and  say  it !” 


“Well,  by  George,  I’ve  seen 
some  great  nerve  in  my  time,”  be¬ 
gan  the  grocer  when  he  got  ready, 

“but  I'll  be  -  if  I  ever  saw 

• 

such  a  magnificent  exhibition  of 
it  as  I  have  just  now.  You’re  a 
hen  of  a  man  to  talk  to  me  about 
lookin’  like  a  sport!  You  to  roast 
me  about  my  clothes  and  my 
shoes!  Why,  look  at  yourself, 
you  old  rip  !  Look  at  your  suit 
and  your  shoes!  You  ain’t  got  on 
any  rubber  collar — if  you  had  it 
wouldn’t  be  all  sweated  down  and 
yellow  in  front!  What’s  that  I 
see  all  over  the  front  of  your  shirt? 
Not  sweat — oh,  don’t  tell  me 
that’s  sweat !” 

Well,  the  fool  ran  on  like  this 
for  some  time,  and  between  you 
and  me,  everything  he  said  was 
right.  I’m  no  dude — d’ye  ever  see 
a  fat  man  who  could  be  a  dude  on 
a  hot  day? 

Finally  after  he’d  let  out  a  10- 
horse  power  bleat  of  silly  laughter 
that  seemed  to  do  him  good  I 
said : — 

“Old  man,  I’ll  admit  I’m  no  bet¬ 
ter  than  you  are.  ,1  know  how  a 
man  ought  to  dress,  but  I’ve  al¬ 
ways  been  too  lazy  to  do  it.  And 
I  haven’t  the  least  doubt  it’s  cost 
me  a  heap  of  money.  I’ve  seen 
men  not  as  good  as  I  was  look  at 
me  with  a  sneer  in  their  eyes 
simply  because  I  was  sloppy.  I 
admit  it,  so  after  all  I’m  the  best 
man  to  call  you  down — I've  seen 
the  bad  effects”  of  what  you’re 
doing  in  myself.” 

Judging  by  the  effect  what  he 
said  has  had  on  me,  I  don’t  believe 
what  I  said’ll  have  much  effect 
on  him.  But  we  sloppy  devils 
lose  a  lot!  Everybody  judges  us 
by  our  appearance.  If  we  let  our¬ 
selves  get  cheap  and  sloppy,  that’s 
the  kind  of  hairpins  we  are  to 
them — cheap  and  sloppy.  They 
size  us  up  that  way,  and  they 
treat  us  that  way. 

You  let  a  genius  in  a  dirty  shirt 
and  a  lunkhead  in  good  clothes  go 
into  a  man’s  office  together,  both 
unknown,  and  one  hundred  times 
out  of  one  hundred  the  lunkhead 
will  get  the  most  consideration. 
From  everybody,  office  boy  up! 

The  genius  may  make  good 
afterward,  but  he  lacks  the  good 
opening. 

When  I  get  in  Congress  I’m 
going  to  do  some  stunts  in  the 
way  of  legislation  that’ll  cure  all 
this. 

I'm  going  to  pass  a  law  forbid¬ 
ding  the  sale  of  rubber  collars. 


A  law  compelling  every  man  to 
wear  a  suit  that  costs  at  least  $15. 

A  law  compelling  him  to  get  his 
shoes  shined  every  day  and  to 
change  his  shirt  and  his  collar 
every  day. 

The  minute  those  laws  go  into 
effect  a  whole  lot  of  sloppy  weath¬ 
ers  that  are  now  just  shuffling 
along  will  begin  to  make  money. 

If  laws  like  these  had  been 
passed  twenty-five  years  ago  I’d 
been  further  ahead  to-day,  you 
can  take  it  from  me.  , 

The  Stroller. 


Food  Law  Restrictions  Ad¬ 
vance  Java  Coffee. 

June  Sale  Goes  Off  at  Two  Cents 
Above  Price  in  June,  igo6.  Increased 
Demand  Due  to  Federal  Food  Law 
Requirements  as  to  Labeling  the 
Cause. 

Early  in  the  present  year  the 
“Grocery  World”  predicted  that 
the  market  for  Java  coffee  would 
probably  show  some  sharp  ad¬ 
vances  during  1907,  by  reason  of 
the  increased  demand  necessitated 
by  the  fact  that  inferior  coffees 
could  not  under  the  Federal  food 
law  be  labeled  “Java.”  This  jour¬ 
nal  reasoned  that  this  meant 
either  a  change  of  label,  or  the 
use  of  real  Java  in  many  cases 
where  no  Java  had  been  used. 

The  June  sale  of  Padang  Java, 
which  controls  the  Java  market 
as  No.  7  Rio  controls  the  Rio 
market,  was  made  at  a  large  way 
price  of  i6pj  cents,  which  shows 
an  advance  of  2  cents  per  pound 
above  the  price  ruling  in  June  of 
1906.  This  advance  was  fully 
warranted  by  the  supply  and  de¬ 
mand  basis.  The  crops  of  Java 
coffee  are  small  and  the  consump¬ 
tion  greatly  increased  since  the 
Federal  food  law  became  oper¬ 
ative. 

It  is  the  judgment  of  many  con¬ 
servatives  that  Padang  Java  will 
reach  20  cents  per  pound  before 
the  current  year  ends,  which 
would  mean  a  further  advance  of 
between  3  and  4  cents. 

Other  grades  of  Java  show 
relatively  the  same  advance. 


No  Jersey  tomatoes  are  in  as 
yet,  but  a  few  may  come  in  any 
day.  It  will  be  two  weeks,  how¬ 
ever,  before  the  real  receipts  be¬ 
gin.  All  of  the  tomatoes  now  on 
the  market  are  from  Mississippi, 
and  the  market  is  firm  at  $1.25. 
Very  likely  it  may  advance  still 
further,  as  the  demand  is  good. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


„ „  Vermontville,  N.  Y. 

Editor  Grocery  World. n 

Dear  Sir I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  hc-: 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work.  6 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time 

Very  truly  yours,  N.  H.  Breckenridge. 


Congon. 

A  generic  name  for  the  teas  ex¬ 
ported  from  Hankow,  in  China. 

The  word  Congou  itself  is  a 
corruption  of  the  Chinese  term 
Kung-fu  (labor),  referring  to  the 
labor  or  work  required  in  manipu¬ 
lating  this  sort.  The  tea  is  a  com¬ 
mon  quality  of  black,  but  a  grade 
above  Bohea,  with  larger  leaf,  not 
so  dusty.  The  Congous  grown  in 
the  north  of  Amoy  are  of  superior 
quality,  and  probably  the  best 
come  from  Ningchow,  although 


also  furnished  bv  Hu-Ivuang  and 
Ho-Nan.  The  best  black  teas  of 
Fukien  are  also  designated  by  the 
generic  terms  of  Congou  and  Sou¬ 
chong.  These  come  from  the  dis¬ 
tricts  of  Tenmon,  Kaisu,  Seng- 
Cheng,  Cheng-Lock,  Pan- Yang, 
You-Kai,  Pack-Long,  Pack-Ling, 
etc. 

Moning  Congou  is  a  sort  of  the 
same  tea  produced  at  Wuning,  a 
district  and  city,  the  name  of 
which  means  “military  rest.” 

Foie  Gras. 

Fatty  livers  of  geese. 

Foie  Gras  au  Nature!. 

Preserved  liver. 

Foie  Gras  Entibre. 

Whole  liver. 

Foie  Gras,  Pate  de. 

Goose  liver  paste. 

Foie  Gras  Saucissons  Truff^s. 

Truffled  sausages.  ’ 

The  whole  of  the  above  costly 
and  fashionable  French  delicacies 
are  composed  of  the  fatty  and  de¬ 
generated  livers  of  geese,  cruelly 
and  abnormally  fed  or  crammed 
for  the  purpose  in  dark  cellars  or 
similar  places. 

The  chief  seat  of  the  business  is 
at  Strasburg,  now  under  German 
ule,  but  some  are  also  prepared 
it  Toulouse. 


Foie  gras  is  also  made  at  Nerac 
but  this  make  is  prepared  from 
the  liver  of  the  musk-duck. 

Many  persons  think  that  foie 
gras  originated  with  the  epicurean 
Louis  XIV,  but  it  dates  back  to 
the  first  French  revolution,  and 
was  very  popular  during  the  Na¬ 
poleonic  wars. 

1  he  fattening  of  geese  for  these 
purposes  is  carried  on  in  Stras¬ 
burg  very  extensively.  It  is 
chiefly  in  the  hands  of  women  and 
is  almost  entirely  confined  to  the 
winter  season.  Any  working 
man’s  wife,  with  a  few  shillings 
to  invest,  can  embark  in  it,  and 
so  tempting  is  the  profit  that  the 
city  of  Strasburg  may  be  said  to 
be  honeycombed  with  cellars 
stuffed  in  winter  with  live  geese. 
These  fatteners,  or  “crammers,” 
buy  geese  from  the  farmers  late 
in  autumn,  either  lean  or  half 
fattened.  Sometimes  the  geese 
are  fed  first  for  two  or  three 
weeks  with  broad  beans,  and  then 
for  eight  or  ten  days  with  maize; 
others  feed  with  maize  from  the 
beginning.  The  birds  are  usually 
confined  in  very  narrow  coops  or 
wooden  cages  in  which  they  may 
move  backward  or  forward  a  few 
inches,  but  not  turn  round.  The 
cage  has  a  narrow  opening  in 
front  through  which  the  bird  can 
put  its  head  to  drink  water  from 
a  vessel  in  which  a  lump  of  char¬ 
coal  is  placed.  The  cramming  of 
the  poor  creatures  is  performed 
twice  or  thrice  a  day ;  it  is  dragged 
forth  by  the  feeder,  who  places 
it  firmly  between  her  knees,  opens 
the  beak  with  one  hand  and  crams 
the  maize — previously  parboiled 
in  water  and  seasoned  with  salt — 
down  tile  gullet  with  the  other. 
Experts  simply  push  the  food 
down  with  the  finger,  but  less 
skillful  hands  use  a  funnel  with  a 
smooth  stick  to  expedite  the  de¬ 


scent.  Sometimes  balls  made  of 
potato  flour  and  barley  are  used 
instead  of  or  alternately  with  the 
maize.  The  goose  is  then  thrust 
back  into  its  living  tomb  to  digest 
this  unnatural  gorging,  and  the 
process  is  repeated  until  the  poor 
bird  may  be  said  to  sweat  fat 
through  all  the  pores  of  its  body; 
its  cellular  tissue,  its  intestines, 
its  blood,  nay  even  its  very  evacu¬ 
ations  are  absolutely  loaded  with 
fat ;  and  it  is  asserted  to  be  a  very 
common  practice  with  Strasburg 
goose-feeders  to  submit  these 
Ldroppings  to  a  melting  process. 
In  the  last  stage  of  fattening  the 
crammer  has  to  be  very  careful  in 
watching  the  eyes  of  the  bird  and 
in  handling  it.  Cases  of  apoplexy 
are  by  no  means  rare,  even  an  un 
ucky  blow  or  a  hard  squeeze  will 
often  kill  it,  and  this  is  a  rather 
serious  loss,  for  the  liver  will  be 
found  filled  with  dark-colored 
blood  and  almost  useless.  But 
even  these  livers  are  often  minced 
fine,  squeezed  through  a  tammy, 
and  mixed  with  goose  fat  to  serve 
as  a  lining  for  the  “terrine. 
When,  however,  the  proper  time 
for  killing  the  bird  has  come,  it  is 
done  with  a  knife;  and  the  liver, 
swelled  to  an  enormous  size,  will 


Every  Grocer 
Likes  the  Ladies 


to  patronize  his  store. 
Write  to-day  for  my  plan, 
which  is  a  successful,  at¬ 
tractive  and  inexpensive 
method  of  securing  their 
custom. 


W.  H.  RIGHTER 

150  Nassau  St.,  New  York 

NO  POSTALS  PLEASE 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUHL 


Remember — Hooton's  Cocoa,  Newark,  N.  J. 

Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

flooton  Cocoa  &  Chocolate  Co. 

35«  North  Fifth  Street 
NEWARK,  N.  J. 
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IN  WRITING  TO  KDVERTISERS 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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weigh  one  or  two  and  sometimes 
as  much  as  three  pounds.  This  is  I 
very  carefully  removed  so  that  no 
scratch  or  other  blemish  may  ap- 1 
pear  upon  it,  and  should  be  of  a  j 
light  salmon  or  cream  color. 
Livers  weighing  to  2  pounds 
each  arc  frequently  taken  from 
quite  small  geese  which  only 
weigh  6  or  7  pounds  when  drawn, 
and  which  may  have  consumed 
some  twenty  quarts  of  maize  in 
the  feeding.  The  livers  are  next 
wrapped  in  a  wet  muslin  or  linen 
cloth  and  sold  to  the  packer, 
manufacturer  or  pastry  cook,  who 
pays  for  them,  according  to  size 
and  quality,  about  3/-  per  pound 
for  small  liver  to  6/-  and  7/-  per 
pound  for  livers  of  over  2  pounds 
each.  The  manufacturer  peels, 
seasons  and  spices  the  raw  liver, 
after  which  he  places  it  in  the 
“terrine”  (tureen)  along  with 
peeled  truffles  and  other  ingredi¬ 
ents. 

The  highest  priced  are  “Foie 
Gras  Entiere,”  those  consisting  of 
whole  livers  of  large  size ;  while 
the  less  expensive  “Foie  Gras  au 
Natural”  may  contain  two  or 
three  small  livers.  When  the 
contents  of  a  terrine  have  been 
duly  baked,  a  layer  of  fresh  hog’s 
lard  is  poured  over  the  mass  to 
keep  it  from  contact  with  the  air. 

Pates  de  foie  gras  are  only  a 
mixture,  and  usually  composed  of 
10  parts  of  goose  liver,  15  of  fresh 
lean  pork,  chopped  very  fine,  10  of 
fresh  lard,  5  of  truffles,  and  2]/2 
parts  of  sausage  meat,  and  are 
often  baked  in  crust  to  sell  at  ; 
prices  from  10/6  to  £5  each. 

Other  specialties  of  this  nature 
are  Saucissons  (sausages)  de  1 
Foies  gras  truffles,  Pain  de  Foies  j 
gras,  and  Timbales  de  Foies  gras. 

Considering  that  these  prepara¬ 
tions  (many  doctors  say  diseased 


livers)  are  sent  from  Strasburg 
for  the  delectation  of  gourmets 
in  all  parts  of  the  world,  it  is  not 
surprising  that  this  industry — a 
wicked  and  cruel  one  at  the  best 
— aggregates  yearly  some  hun¬ 


dreds  of  thousands  of  pounds. 
Nearly  200,000  pounds  are  ex¬ 
ported  yearly,  value  about  .£36,- 

000,  an  average  of,  say,  3/6  per 

% 

pound. 


AMONG  THE  TRADE. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Edward  Grafton  Stanger,  in  his 
67th  year,  manager  of  the  Na¬ 
tional  Biscuit  Co.,  died  Sunday 
morning  at  his  home,  1505  Erie 
avenue,  of  Bright’s  disease,  after 
several  weeks’  illness.  Mr. 
Sanger  was  first  connected  with 
the  F.  A.  Kennedy  Cracker  Co. 
and  went  to  Atlanta,  Ga.  When 
that  company  was  merged  with 
the  National  Biscuit  Co.  in  1895 
he  came  to  this  city. 

The  United  States  District 
Court,  during  the  week,  adjudged 
the  Millbourne  Mills  Co.  an  in¬ 
voluntary  bankrupt. 

Julius  Stromeyer,  wholesale 
dealer  in  syrup  and  molasses,  se¬ 
cured  judgment  against  the 
Wayne  Cider  Co.  during  the 
week. 


“I  want  a  pound  of  oyster 
crackers,”  said  Mrs.  Medders. 

“Sorry,  ma’am,”  replied  the 
country  grocer,  “but  I  reckon  Fll 
have  to  send  ’em  later.  Ike 
Huskey  is  a-sleepin’  on  top  o'  the 
bar’l  they’re  in,  and  he’s  in  a  bad 
humor  to-day.” 


Some  of  our  people  who  left  us  to 
try  other  short  account  systems  have 
come  back  to  Forbes  Indexed  Coupon 
Books.  See  adv. 


Preserving  Eggs. 

Editor  “Grocery  World.” 

Dear  Sir : — In  reference  to  your 
article  on  page  13  of  last  week’s 
issue  of  the  “Grocery  World,”  can 
you  tell  me  how  the  water-glass 
solution  is  used  in  preserving 
eggs,  also  about  the  cost  of  it? 

Yours  truly, 

E.  W.  Alexander. 

The  “Grocery  World”  will  en¬ 
deavor  to  supply  this  .information 
in  an  early  issue. 

* *  *  * 

Bolting  Meat  and  Other  Things. 

New  York,  July  2,  1907. 
Editor  “Grocery  World.” 

Dear  Sir  : — I  was  interested  and 
amused  to  peruse  in  your  es¬ 
teemed  issue  of  June  17th  the  arti¬ 
cle  on  Dr.  Wiley’s  latest  advice  in 
reference  to  bolting  instead  of 
chewing  meat.  This  theory  is 
contrary  to  the  teachings  of  mod¬ 
ern  science.  There  has  been  more 
matter  written  in  reference  to 
food  products  since  the  embalmed 
beef  controversy  than  ever  before 
in  the  history  of  the  world,  and  it 
is  high  time  that  the  public  should 
pay  more  attention  to  the  food  it 
consumes.  The  pure  food  law 
materially  assists  the  public  in 
protecting  itself  against  adulter¬ 
ated  foods.  There  has  been  a 
great  deal  of  matter,  however, 
printed  in  reference  to  food  that 
was  not  authentic.  While  it  is 
true  there  are  a  great  many  pack¬ 
ers  who  do  not  know  the  advan¬ 


tage  of  hygienic  surroundings  in 
their  plants,  and  adulterate  food 
products  so  as  to  lessen  their  food 
value,  the  majority  of  the  packers 
of  foodstuffs  are  desirous  of  keep¬ 
ing  their  plants  in  an  hygienic 
condition  and  packing  the  best 
quality  of  food.  There  are  many 
persons  who  are  always  endeavor¬ 
ing  to  obtain  bargains  in  foods 
and  believe  it  economy  to  pur¬ 
chase  canned  goods  of  an  inferior 
quality,  which  contain  a  surplus 
of  water. 

The  question  of  dietetics  is 
more  thoroughly  understood  at 
present  than  it  has  ever  been  be¬ 
fore,  and  if  one  is  -desirous  of 
maintaining  his  system  in  good 
order  he  must  know  how  to  bal¬ 
ance  his  rations  so  that  he  has 
proper  material  for  repairing  the 
waste.  When  scientists  learn  ex¬ 
actly  how  to  balance  our  rations 
so  as  to  repair  waste  as  fast  as  it 
occurs  we  will  be  eligible  candi¬ 
dates  for  Dr.  Wiley’s  hundred- 
year  club.  If  we  follow  Dr. 
Wiley’s  advice  in  reference  to 
bolting  meat,  however,  it  might 
have  a  tendency  to  materially 
shorten  our  lives.  There  are  a 
great  many  sinews  in  meat  that 
the  average  person  cannot  masti¬ 
cate,  consequently  it  must  either 
be  bolted  or  expectorated.  All 
authorities  on  dietetics  advocate 
thorough  mastication  of  all  food 
products.  It  seems  reasonable  to 
suppose  that  as  man  is  an  om- 
niverous  animal  he  should  govern 
himself  accordingly.  If  he  were 
a  carniverous  animal,  wild  and 
ferocious,  as  most  all  carniverous 
animals  are,  it  might  be  policy  for 
him  to  bolt  his  meat,  but  as  lie  is 
not  his  digestive  organs  will  no 
doubt  appreciate  having  meat 
thoroughly  masticated. 

The  public  was  first  shocked  in 
reference  to  food-  during  the 
Spanish-American  war,  when  the 
press  of  the  country  declared  the 
beef  was  embalmed.  There  was 
so  much  written  in  reference  to 
embalmed  beef  that  the  Govern¬ 
ment  appointed  Prof.  Mendle,  of 
Yale,  to  analyze  samples  of  the 
so-called  embalmed  beef.  Prof. 
Mendle,  in  making  his  report, 


\ 


We  Are  Going  to  PAY  You  to  Push  OUR  Goods 

We  want  grocers  everywhere  to  push  our  stove  polish 
and  we  are  going  to  make  it  worth  their  while,  by  showing 
them  how  they  can  get  almost  any  article  of  merchandise 
they  may  want,  either  for  their  homes  or  stores,  absolutely 
free — harness,  wagons,  scales,  safes,  roll-top  desks,  any 
kind  of  furniture,  silverware,  and  even  pianos.  Write  us 
for  particulars.  The  quality  of  these  goods  is  guaranteed 
by  the 
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stated  that  there  was  not  a  trace 
of  preservative  found  in  the  so- 
called  embalmed  beef.  The 
press,  however,  claimed  the  re 
port  was  whitewashed.  The  re¬ 
port  of  the  meat  being  embalmec 
was  caused  by  some  meat  spoil 
ing.  The  fact  that  the  meat 
spoiled  proved  conclusively  that 
it  was  not  embalmed.  Ever  since 
that  time  there  have  been  quite 
a  number  of  exaggerated  reports 
in  reference  to  our  food  products 
There  is  no  question  but  what 
there  was  a  great  deal  of  adulter¬ 
ated  food  on  the  market,  but  the 
articles  of  food  which  were  adul¬ 
terated  were  the  condiments, 
spices,  syrups,  etc.  Large  quanti¬ 
ties  of  our  food  products,  how¬ 
ever,  such  as  fresh  meat,  potatoes, 
cabbages,  all  fresh  vegetables, 
oranges,  grapefruit,  bananas  and 
such  articles  were  not  adulterated. 
Our  cereals,  such  as  oatmeal, 
cornmeal,  etc.,  were  not  adulter 
ated.  There  is  no  evidence, 
however,  of  the  ordinary  pre¬ 
servatives  ever  having  caused 
harm  to  any  person  who  has  par¬ 
taken  of  foods  preserved  with 
such  substances.  There  has  been 
a  great  deal  of  sickness,  and  many 
deaths,  since  the  pure  food  law 
was  enforced,  however,  on  ac¬ 
count  of  the  lack  of  preservatives. 
According  to  the  press,  there  have 
been  over  3,000  cases  of  ptomaine 
poisoning  since  the  pure  food  law 
went  into  effect. 

Yours  truly, 

H.  H.  Langdon. 

*  *  * 

Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  July  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Fine  weather  for 
growing  tomatoes  continues  to 
prevail  in  this  section  and  the 
good  effect  of  it  is  very  apparent. 
Much  of  the  lost  time  will  be  re¬ 
gained,  provided,  of  course,  there 
is  no  further  setback  to  the  crop. 
It  begins  to  look  like  we  are  now 
past  the  principal  danger  spots, 
but  it  would  be  premature  to  say, 
at  this  time,  that  a  big  crop  is  al¬ 
ready  assured.  Several  things 
can  yet  happen  to  the  crop  if  it  is 
true,  but  having  already  had  their 
share  of  trouble  the  optimists 
among  the  growers  and  canners 
are  feeling  greatly  relieved  and 
encouraged  by  the  developments 
of  the  last  two  weeks.  The  ques¬ 
tion  of  getting  sufficient  labor  at 
the  canneries  this  summer  seems 
to  be  now  the  most  important 
problem  yet  to  be  solved  in  con¬ 
nection  with  the  canning  of  toma¬ 
toes  as  well  as  corn.  The  latter 
article  is  also  sharing  in  the  im¬ 
proved  weather  conditions,  greatly 
to  the  relief  of  the  canners,  who 
had  good  reasons  to  feel  blue  over 
the)  outlook.  The  early  crop  of 
string  beans  has  not  been  bene¬ 
fited  to  any  large  extent,  however, 
and  the  pack  of  that  item  will  be 


much  below  the  usual  output. 
Two-thirds  of  the  season  for  can¬ 
ning  peas  has  passed,  and  to  the 
surprise  and  continued  disap¬ 
pointment  of  everyone  the  de¬ 
mand  for  fresh  peas  has  been  so 
large  that  the  high  prices  for  the 
raw  material  for  canning  purposes 
have  prevailed  up  to  this  time. 
The  best  quality  of  the  crop  of 
Early  Junes  has  been  packed, 
and  from  now  on  the  canners  will 
have  to  depend  upon  larger  re 
ceipts  at  a  lower  cost  from  which 
to  make  their  output  of  seconds. 
As  only  about  two  weeks  remain 
of  the  usual  canning  season  the 
chances  for  lower  prices  for  that 
grade  are  not  favorable.  Perhaps 
there  has  never  been  a  previous 
season  when  the  surrounding  con¬ 
ditions  were  so  harassing  and  dis 
appointing  to  the  grower,  canner 
and  jobber  alike.  There  is  a  good 
demand  for  nearly  every  article  in 
the  line  of  vegetables,  and  those 
which  have  not  already  advanced 
in  prices  are  having  their  innings, 
even  soaked  peas  steadily  ad¬ 
vancing  from  40  to  52^2  cents  a 
dozen. 

Our  canners  will  soon  make 
prices  on  the  coming  pack  of 
peaches  of  all  grades,  and  it  goes 
without  saying  that  the  demand 
for  them  will  be  very  large  from 
the  start.  No  one  expects  even  an 
ordinary  crop  of  them  this  season 
and  no  one  ventures  to  make  any 
predictions  in  that  direction.  The 
chief  demand  will  be  for  unpeeled 
peaches  and  for  seconds  and 
standards  and  those  who  get  their 
orders  placed  early  may  fare  best. 
The  crops  of  red  and  white 
cherries-  are  practically  failures  in 
this  section.  Gooseberries  are 
short,  and  raspberries  and  blue¬ 
berries  are  reported  to  be  in  bad 
shape,  while  on  the  other  hand 
the  crop  of  blackberries,  due  next 
week,  is  said  to  be  excellent.  The 
pack  of  strawberries  is  much  be- 
ow  the  average  in  quantity,  but 
of  good  quality,  and  they  are  likely 
to  advance  in  prices.  Pineapples 
are  strong  and  worth  attention. 
The  pear  crop  is  reported  to  be 
in  a  bad  way,  and  apples  may  be 
short,  too.  Cove  oysters  are 
firmer  because  of  light  stocks. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 


No.  2. 

Baltimore,  Md.,  July  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — We  are  having  an 
excellent  demand  for  spot  toma¬ 
toes  and  are  selling  quite  a  quan¬ 
tity  at  $1  per  dozen  for  less  than 
carload  lots,  and  for  straight  car¬ 
load  lots  we  are  filling  our  orders 
at  97I/2  cents  per  dozen. 

Considering  the  lateness  of  the 
season,  it  is  doubtful  if  any  new 
goods  can  be  put  on  the  market 
much  before  the  middle  of 
August,  so  h  looks  as  though 
there  will  be  at  least  six  weeks  for 
the  sale  of  spot  tomatoes.  It 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  lour  monttai’  trial  for  10  cents 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Paw 

908  G  St.,  IV.  W.,  Washington,  O.  C 


I  Knew  What  I  Was  About 


Most  bookkeeping  systems  gotten  up  for  grocers  are  invented  by  peo- 
ple  never  in  the  grocery  business.  The  little  record  book  that  I  am  selling, 
which  does  all  the  bookkeeping  any  grocer  needs  to  do,  was  invented  bv 
me— I  am  a  retail  grocer. 

That  is  why  it  is  short,  simple  and  covers  the  whole  storekeeping 
ground  in  about  one-fourth  the  time  and  space  of  other  systems. 

Price,  $1.00.  Send  one  cent  for  sample  sheet.  Book  sent  on  approval. 

FRANK  B.  MICKS,  MACEDON  CENTER,  IV.  V. 


Preserving  MeaTs  Without  a. 
Preservative 

Carnlzone  will  positively  keep  sweet,  fresh  and  whole¬ 
some  all  meats,  fowl  and  other  foods. 

Carnizone  reduces  ice  bills  one-half.  Preserves  where  ice 
cannot.  Prevents  the  carrying  of  contagion  by  infected 
meats  and  other  produce.  Improves  the  appearance  of  meats, 
prevents  slime  and  mould,  and  avoids  the  immense  loss  of 
trimming  off  dark  spots  and  the  unsightly  ends  of  meats. 

Carnizone  is  not  an  adulteration,  and  is  wholly  within  the 
law.  It  is  not  to  be  applied  to  material  to  be  kept,  but  should 
be  sprinkled  on  the  floor  of  the  storage  box. 

Write  for  circulars  and  information  to 

BELLEVUE  CHEMICAL  CO.,  72  Willoughby  Street 

BROOKLYN,  NEW  YORK 


AN 

OLD 

SOAP 

FRIEND 


Not  a  grocer  in  business  but  has  heard  of  B.  T.  Babbitt’s 
Best  Soap.  For  sixty  years  it  has  been  the  best  kitchen  and 
laundry  soap,  holding  its  own  through  heavy  competition,  yet 
showing  larger  sales  to-day  than  ever  before  in  its  history. 

Most  grocers  sell  Babbitt’s  Best  Soap,  and  wouldn’t  be 
without  it  under  any  circumstances.  If  the  reader  hereof  does 
not,  let  us  remind  him  that  in  all  the  history  of  laundry  soap 
no  brand  has  ever  given  such  absolute  and  perfect  satisfaction  as 

BABBITT’S  BEST 
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looks  as  though  when  the  trade 
realize  that  deliveries  of  new  to¬ 
matoes  will  be  late  there  will  be  a 
disposition  to  take  hold  of  spot 
goods  more  freely. 

The  market  on  futures  nomi¬ 
nally  continues  strong  at  70  and 
90  cents  per  dozen  for  No.  2 
and  No.  3  standards.  Some  deals 
are  being  made  here  and  there  at 
67J4  and  87,54  cents  per  dozen. 
In  spite  of  the  more  favorable 
weather  conditions  there  are  prac¬ 
tically  no  sellers  of  future  toma¬ 
toes  in  the  market,  and  quite  a 
number  of  packers  say  they  would 
not  be  tempted  even  on  orders  at 
70  and  90  cents  per  dozen.  Sales 
of  futures  have  unquestionably 
been  heavy,  and  we  believe  the 
majority  of  the  packers  in  this 
section  are  disposed  not  to  take 
any  more  business  until  the  pack¬ 
ing  season  has  progressed  far 
enough  to  enable  them  to  see 
what  the  packing  will  actually  be. 
We  can  offer  500  dozen  No.  10 
standard  tomatoes,  future  de¬ 
livery,  at  $2.65  per  dozen,  less  il/2 
per  cent.,  f.  o.  b.  Peninsula. 

Packing  of  peas  has  been  going 
on  rather  lively  this  week,  though 
it  looks  as  though  the  season  for 
the  best  grade  of  peas  is  over. 
The  stock  of  good  standard  peas 
in  Baltimore  is  not  large,  as  pack¬ 
ers  have  been  selling  rather 
freely. 

The  strawberry  season  here  is 
about  over.  We  have  had  an  un¬ 
usually  heavy  demand  for  fancy 
preserved  strawberries,  and  stocks 
are  light. 

A  few  new  blackberries  are 
being  packed  and  packers  are  now 
busy  on  gooseberries.  The  out¬ 
look  for  the  blackberry  crop  is 
fairly  good.  Gooseberries  are  not 
very  plentiful.  The  report  on 
raspberries  is  very  unfavorable. 
There  are  practically  no  cherries 
in  sight.  We  are  having  an  ex¬ 
cellent  demand  for  gooseberries. 
If  you  will  want  anything  in  the 
line  of  gallon  gooseberries,  we 
would  suggest  your  taking 
prompt  action. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 

*  *  * 

The  Spice  Market. 

Baltimore,  Md.,  July  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  is  fairly 
active  for  the  season,  with  a 
marked  increase  in  demand  for 
pepper,  and  in  fact,  a  firmer  tone 
generally  for  full  line  of  spices. 

Pepper. — Increased  demand  for 
spot  goods,  and  futures  are  held 
at  higher  prices.  This  especially 
applies  to  foreign  markets.  There 
is  an  indication  of  a  small  crop  of 
Lampong.  We  expect  to  see 
prices  slowly  advance  on  in¬ 
creased  demand. 

Cayennes  are  quiet  and  practi¬ 
cally.  unchanged,  prime  Bright 
Chillies  being  scarce. 

Cloves  are  firmer  and  in  good 
demand  for  spot  goods.  We  do 


not  expect  to  see  lower  prices  on 
account  of  the  increasing  de¬ 
mand. 

Gingers  are  very  steady ;  de¬ 
mand  very  good,  with  an  upward 
tendency  in  all  grades. 

Pimento  (Allspice)  is  active 
and  higher.  Houses  in  the  island 
will  not  offer  freely.  Crop  is  re¬ 
ported  small  and  poor,  and  pres¬ 
ent  indications  point  to  much 
higher  prices. 

Mace. — Prime  stock  ‘is  scarce 
and  is  in  good  demand. 

Nutmegs. — Large  arrivals  and 
full  stocks  have  had  the  tendency 
of  lowering  prices,  and  future 
offerings,  however,  are  steady 
and  much  higher  than  present 
values. 

Seeds  are  practically  unchanged 
during  the  week,  Caraway  re¬ 
maining  steady  and  firm.  Poppy 
very  steady  and  upward  tend¬ 
ency  ;  Celery  unchanged. 

Yours  truly, 

McCormick  &  Co. 


English  Consumers  Beginning  to 
Overlook  Our  Meat  Scandal. 

There  have  been  signs  of  late 
in  England  of  a  re-establishment 
of  public  confidence  in  American 
meat  products.  English  news¬ 
papers  have  commented  favorably 
on  contracts  made  by  British  pub¬ 
lic  authorities  with  Chicago  pack¬ 
ers.  From  time  to  time,  also, 
paragraphs  have  appeared  about 
the  effective  system  of  Govern¬ 
ment  inspection  now  established 
in  our  packing  houses.  It  is  gen¬ 
erally  allowed  throughout  Eng¬ 
land  that  our  meat  products  meet 
a  “felt  want,”  and  1907  is  expected 
to  witness  a  large  increase  in  con¬ 
sumption. 


The  “Record”  Was  Wrong. 


Said  Twenty-five  Federal  Food  Inspect¬ 
ors  Were  Working  in  Philadelphia. 
Local  Office  Denies  It.  No  Special 
Campaign  on  in  Philadelphia. 

The  Philadelphia  “Record”  of 
last  Tuesday,  July  2d,  scattered 
some  consternation  among  the 
manufacturing  and  grocery  trade 
of  Philadelphia  by  an  item  regard¬ 
ing  the  operations  of  the  Federal 
food  law,  which  in  part  read  as 
follows : — 

Twenty-five  pure  food  inspectors, 
appointed  by  Secretary  of  Agricul¬ 
ture  Wilson,  have  been  quietly  at 
work  in  Philadelphia  since  early  in 
June,  looking  up  violators  of  the 
new  Federal  pure  food  and  drug 
law,  that  became  effective  on  Janu¬ 
ary  1st  last,  and  the  rigid  enforce¬ 
ment  of  which  began  yesterday.  The 
inspectors  in  this  city  are  under  the 
direct  control  of  Dr.  Brinton,  who 
has  charge  of  the  food  inspection 
laboratory,  No.  134  South  Second 
street. 


This  is  not  the  case.  There 
have  not  been  twenty-five  in¬ 
spectors  working  in  Philadelphia 
or  anything  like  that  number. 
The  entire  number  appointed  to 
operate  throughout  the  entire 
country,  as  a  matter  of  fact, 
amounts  to  very  little  more  than 
that. 

There  has  been  very  little  work 
done  in  Philadelphia  under  the 
Federal  law  up  to  the  present 
time,  although  there  has  been 
some.  No  special  campaign  has 
been  carried  on  here,  however. 
A  “Grocery  World”  representa¬ 
tive  called  on  Dr.  Brinton,  who  is 
in  charge  of  the  local  laboratory, 
during  the  week,  and  learned  that 
whil^  some  samples  have  been 
turned  into  his  office  for  analysis, 
but  little  headway  had  been  made 
up  to  date,  because  of  certain  up¬ 
sets  that  had  occurred  in  the 
office  work.  The  inspectors  at 
work  in  Philadelphia,  however, 
are  restricted  to  taking  samples 
from  dealers  who  have  purchased 
goods  from  manufacturers  out  of 
the  State.  For  while  they  have  a 


During  the  week  Pennsylvania 
Food  Commissioner  Foust  has 
issued  a  number  of  supplementary 
regulations  for  the  enforcement  of 
the  new  State  food  law.  These 
are  as  follows: — 

SUPPLEMENT  NO.  1  to 

Rules  and  regulations  prepared  by 
the  Dairy  and  Food  Commissioner 
of  Pennsylvania  in  pursuance  of 
Section  3,  of  the  Act  of  June  1,  1907. 

Rule  8,  lard.  Rule  9,  fruit  or  nut 
ice  cream.  Rule  10,  meats  and  fish. 

Rule  8.  Lard  must  contain  no 
ingredient  but  the  pure  fat  of  swine. 
Any  foreign  substance  will  consti¬ 
tute  an  adulteration  and  will  be 
treated  accordingly. 

Rule  9.  Fruit  or  nut  ice  cream 
must  be  true  to  name  and  must  not 
contain  less  than  10  per  cent,  of 
butter  fat,  together  with  sugar,  eggs 
and  a  small  amount  of  gelatine,  not 
exceeding  three  (3)  ounces  to  ten 
gallons  of  cream. 

The  foregoing  rule  applies  where 
fruit  (fresh  or  canned)  or  nuts  are 
used  for  flavoring. 

Rule  10.  Meats  and  fish  must  at 
all  times  be  kept  in  a  pure,  clean  and 
healthful  condition. 

In  the  summer  season  they  must 
be  covered  or  protected  from  flies 
and  insects  by  screens  or  other  de¬ 
vice,  and  must  be  kept  at  such  tem¬ 
perature  as  will  absolutely  prevent 
any  decomposition. 

Refrigerators  and  ice  boxes  for 
the  storage  of  meats  and  fish  must 
be  kept  well  iced  and  clean. 


legal  right  to  inspect  local  manu¬ 
facturing  plants,  samples  taken 
therefrom,  even  if  found  to  be 
adulterated,  would  not  come 
within  the  provisions  of  the  Fed¬ 
eral  law,  as  there  had  been  no 
interstate  shipment. 

Dr.  Brinton,  in  the  course  of  a 
conversation  regarding  the  oper¬ 
ations  of  the  Federal  food  law, 
took  occasion  to  say  that  there 
had  been  and  was  on  the  part  of 
foreign  food  manufacturers  a  very 
marked  effort  to  comply  with  the 
law.  This,  he  said,  was  shown  by 
his  examination  of  samples  of  im¬ 
ported  products. 


The  name  Snider  on  a  bottle  of  catsup 
means  the  standard  of  excellence  and 
purity.  Insist  on  your  grocer  supplying 
you  with  Snider’s  catsup. 


The  little  round  cracker  with  “Ex¬ 
ton”  stamped  on  it.  It  has  been  on  the 
market  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no 
oyster  cracker  can  take  its  place  in  the 
esteem  of  those  who  know  the  difference 
between  fair  and  good. 


Stores,  market  houses  and  all 
rooms  used  for  the  storage  or  sale 
of  meats  and  fish  must  be  clean, 
properly  ventilated  and  kept  in  a 
sanitary  condition. 

Any  meat  or  fish  not  so  cared  for 
will  be  considered  in  violation  and 
treated  accordingly. 

The  Commissioner  also  issued  a 
statement  which  is  destined  to 
offer  an  incentive  for  the  home 
production  of  vinegar.  The  sali¬ 
ent  parts  of  this  are  as  fol¬ 
lows  : — 

The  provisions  of  the  vinegar  law 
are  plain.  Under  it  the  farmer 
can  safely  prepare  and  sell  vinegar 
made  from  apple  juice  in  which 
neither  water,  or  other  foreign  sub¬ 
stances,  drugs  or  acids  of  any  kind 
have  been  introduced.  The  law 
does  not  require  any  percentage  of 
acetic  acid  in  vinegar  thus  made;  it 
only  prohibits  the  use  of  water,  or 
other  foreign  substances,  drugs  or 
acids,  and  requires  that  the  same 
when  sold  shall  be  branded  “fer¬ 
mented  vinegar  made  from  pure 
apple  juice.”  If  made  and  labeled 
in  this  way,  the  farmer  has  a  per¬ 
fect  right  to  sell  it  to  the  trade,  and 
•  the  jobber  or  merchant  offering  such 
product  for  sale,  as  referred  to 
above,  can  do  so  with  safety. 

This  statement  is  made  for  the  in-  ■ 
formation  and  benefit  of  farmers  de¬ 
siring  to  manufacture  vinegar  from 
the  fruit  raised  upon  their  farms, 
and  it  is  hoped  that  the  liberal  char¬ 
acter  of  the  statute  will  be  beneficial. 


Meat  Must  Be  Kept  Covered 

So  Says  Food  Commissioner  in  Supplementary  Regulations. 
As  to  Ice  Cream  and  Lard  Adulteration.  Teaching  Farmers 
to  Make  Vinegar. 
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FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ol 

R.  DAETWYLER  &  CO., 

N.  EL  Cor.  Callowtiill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  July  8th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Jumbo  bunches,  io  hands,  extra  fancy .  $2.25  per  bunch 

Selected,  10  hands,  .  1.85  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.75  per  bunch 

Selected,  9  hands,  packed  in  barrels .  1.65  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1,20  per  bunch 

Selected,  7  hands,  packed  1  in  crate.. .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . ; .  1.50  per  bunch 

Selected,  8  hands  .  1.15  per  bunch 

Selected,  7  hands  . 80  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  Unless  in  quantities  of  25 
bunches  Or  upwards. 

B  CALIFORNIA  NAVEL  ORANGES. 

Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . 

Fancy,  112  size,  per  box  . . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box . 

Extra  Choice,  126  size,  per  box . ’ . . 

Extra  Choice,  150  size,  per  box . 

Extra  Choice,  176-200-216,  per  box  . . 

Extra  Choice,  250-288,  per  box  . ' 

Budded  Seedling,  96-112  size,  per  box . A 

Budded  Seedling,  126  size,  per  box  . .  .  . 

Budded  Seedling,  150  size,  per  box  . .  .  .  . 

Budded  Seedling,  176-200-216  size,  per  box  . 

Budded  Seedling,  250-285  size,  per  box . 

Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 

FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  .  A  . A 

Fancy  Messina,  360  size,  per  box  . . 

Choice  Messina,  300  size,  per  box . AAA 

Choice  Messina,  360  size,  per  box . A . _ AAA 

INDIAN  RIVER  FANCY  PINEAPPLES. 

Havana,  Fancy  Ripe,  18  size,  per  crate . 

Havana,  Fancy  Ripe,  24  size,  per  crate . 

Havana,  Fancy  Ripe,  30  size,  per  crate . 

Havana,  Fancy  Ripe,  36  size,  per  crate . A  .  .  .  .  .  .  .  . 

Havana,  Fancy  Ripe,  42  size,  per  crate . 


WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rru 
cott.  Answers  may  be  addressed  to  the  Groc.rv  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  ,o  cents  In  postage  to  pay  for  remaning  the  same.  To  non-subscribers  the  price  Is  5o 
:ents  per  issue.  J 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 
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COCOANUTS. 

Cocoanuts,  Best  Quality  Jamaica,  100  to  sack  . 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts,  Barracon  (easy  shelling),  1 . 


3-75 


FLORIDA  GRAPEFRUIT. 

Fancy  Quality  Florida,  36  size,  per  box . 

Fancy  Quality  Florida,  46  size,  per  box . 

Fancy  Quality  Florida,  54  size,  per  box . 

Fancy  Quality  Florida,  64-80  size,  per  box  . .  A  . . 


FIGS  AND  DATES. 
Fancy  Smyrna,  Large  Fig,  10-lb.  boxes,  per  box  . 
Pancy  California,  i-lb.  packages,  per  box  ... 

Pancy  Fard  Dates,  14-lb  boxes,  per  lb . A’A 

Fancy  Persian  Dates,  Hallowees,  70-lb.  boxes  per  lb 
Pancy  Persian  Dates,  Khadrawee,  70-lb.  boxes,  per  lb 
Pancy  Persian  Dates,  Sair,  70-lb.  boxes,  per  lb 


U  FANCY  JERSEY  SWEET  POTATOES. 

Pancy  Prime  Sweets,  barrels  . 

Choice  Prime  Sweets,  barrels  _ A.  A . 

Fancy  Medium  Sweets,  barrels _ A . 

Fancy  Prime  Sweets,  hampers  . . . 


ONIONS. 

T-  _  .  ,  ^  regular  bushel  crates. 

Texas,  Strictly  Fancy  White,  per  crate . 

fexas,  Strictly  Fancy  Yellow,  per  crate . 

Bermuda,  Prime,  per  crate  . . 


$2.50 

2.40 

2.40 


FOR  SALE — The  best  grocery  in  a  thriv¬ 
ing  city  of  9,000  inhabitants,  the  most  pros¬ 
perous  in  Ohio.  Owner  has  cleared  $15,000 
in  the  business  and  wishes  to  go  into  timber 
business  in  Oregon.  Business  $2,000  per 
month,  all  cash.  Amount  needed  $4,000. 
An  unusual  opportunity  to  pick  up  fine 
business.  Address  Box  416,  Jackson,  Ohio. 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 


FOR  SALE — A  grocery  store  in  good 
locality,  principally  German  neighborhood. 
Stock  not  large,  but  fresh  and  well  selected. 
Will  sell  at  a  bargain.  Address  D.  22,  care 
“Grocery  World,”  Philadelphia.  2 

FOR  SALE — Cheap,  No.  218  Enterprise 
coffee  mill,  in  good  condition.  Same  as  the 
cut  on  page  43  of  the  “Grocery  World,” 
issue  of  June  24,  1907.  J.  C.  Leaman, 
Lancaster,  Pa.  2 


FOR  SALE — A  six-spring  delivery  wagon 
in  good  condition.  Will  sell  cheap.  Bauer 
&  Harrison,  620  N.  Second  street,  Philadel¬ 
phia.  2 


DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you.' 

Write,  call  or  telephone. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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FOR  SALE — General  store  in  the  beautiful 
town  of  Myerstown,  Lebanon  County,  Pa. 
Population  2,500  to  3,000.  Stock  $10,000. 
Sales  $25,000.  Could  be  increased  by  live 
party.  Dwelling  attached.  Reason  for 
selling  will  be  given  to  anyone  meaning 
business.  Corl  &  Manderback,  Myers¬ 
town,  Pa.  2 


MONEY-MAKING  SUBURBAN  STORE. 

We  offer  store  in  clean  Philadelphia 
suburb.  Groceries,  meats  and  provisions. 
Only  one  other  store  in  place.  Size  30  x  60 
feet.  Does  $40,000  per  year,  half  cash. 
Stock  about  $1,500.  Uses  three  teams. 
Everything  sold  at  good  profits  and  clean 
net  profits  are  10  per  cent.  Owner  going 
into  other  business  and  will  sell  at  inven¬ 
tory. 

WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  227.— In  West  Philadelphia.  Does 
about  $12,000  yearly,  half  cash.  Stock, 
$500.  Nets  15  per  cent,  clear  of  everything. 


Would  You  like  to  Make  Q 
More  Money  on  Foreign  f 
and  Domestic  FRUIT  ■ 


If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  how  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 


R.  DAETWYLER  &  CO 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 
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Good  small  house  connected.  Uses  one 
team.  Ill  health  cause  of  selling.  Cost 
about  $1,300,  including  team,  or  inventory. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
10  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  243. — In  good  residence  part  of  North 
Philadelphia.  Store  16  x  42  feet.  Does 
$14,000  yearly.  Stock,  $1,200.  Good  house 
connected  for  sale  or  for  rent  to  good 
man.  Uses  one  team.  Actual  net  profits 
range  from  8  to  10  per  cent.  Owner  retir¬ 
ing  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
$75°. 

N 0. 253.— -Northeast Philadelphia.  Canned 
goods,  butter,  eggs  and  meats.  Store  18  x  30 
feet.  Averages  over  $300  per  week,  all 
cash.  Stock  about  $300  at  present,  but 
varies  considerably.  Uses  one  team.  Good 
small  house  connected.  This  business 
clears  from  $25  to  $30  per  week  from  one 
year’s  end  to  another.  Thoroughly  estab¬ 
lished  and  profitable.  Reason  for  selling, 
going  into  other  business. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28x30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  256. — In  Tioga.  Store  18  x  30  feet. 
Does  $375  to  $400  weekly,  half  cash,  balance 
weekly  payments.  Stock  about  $500.  Uses 
one  team.  Good  house  connected.  Actual 
net  profits  15  per  cent.  Owner  going  in 
other  business  and  will  sell  at  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18x45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  262. — In  Germantown,  Philadelphia. 
Store  17  x  23  feet,  house  and  stable  con¬ 
nected.  Does  $12,000  yearly,  75  per  cent, 
cash.  Net  profits  15  per  cent.  Stock  about 
$800.  Real  estate  for  sale  or  rent  as  desired. 
Is  retiring  from  business  and  will  sell  at 
inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500 — for  the  money  we  have  nothing  like  it. 


No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  282. — In  West  Philadelphia.  Store 
16  x  33  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  about  $1,100.  Uses  one  team. 
Net  profits  15  per  cent.  Bad  health  neces¬ 
sitates  selling.  Price,  inventory. 

No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$1,000.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery. 
Store  20  x  35  feet.  Does  $450  weekly, 
mostly  cash.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is  un¬ 
able  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Price  inven¬ 
tory,  which  means  about  $1,500. 

No.  293. — In  West  Philadelphia.  Store 
20  x  35  feet.  Did  $23,000  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295. — Near  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


A  profit  of  $22.50  on  ; 
a  gross  j 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
I  tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Sole  Manufacturers  4 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Bood  and  Drugs 
Act  of  June  30,  1906. 


Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


JoUq  B.  mcFBtriilge  &  Sods 


Printers 


927  Arch  Street 

Philadelphia 


We  Gan  FurnishYou  With  Sales- 
men  Who  Can  Sell  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modem 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BKADSTBEET  SYSTEM,  Bocheiter,  N.  Y. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market, 
Surely  you  want  a  case. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


“Make  a  Front” 

Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1 .00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  F.  YOUNG,  P.  D.  K.,  9  Monmouth  St.,  Springfield,  Mast 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

An »  •«*•«'»«•  *»  ">«  "GROCERY  WORLD-  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
"V  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

"C”  Mocha..., . 20 

Laguayra  (Washed  Caracas) . j8 

"A  ’  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

l’eaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Upton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle's,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


I 


TEA.  Per  lb 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . .33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . .!  .35 

Best  Imperial . ””  ,50 

No.  25  Oolong . .28 

No.  28  Oolong . !..,!  .35 

Best  Oolong .  '45 

Young  Hyson . ^35 

Japan . .35 

Heno  V,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  W  and  \i  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz .  ,S5 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . !!  .48 

Wagner’s,  3  lb.,  plain,  2  doz .  92U 

Wagner’s,  S  lb.,  sauce,  2  doz . 1  00 

Excursion,  3  lb.,  sauce,  2  doz .  85 

Saratoga,  2  lb.,  2  doz . 59 

lorn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz .  85 

Standard  Shoepeg,  2  lb.,  2  doz .  75 

Standard,  2  lb.,  2  doz .  '  .70 

Belmont  Cream,  2  lb..  2  doz . . . 85 

Winorr  Brand  Kernelled  Corn,  2  doz!".!.  1.45 
’eas— 

Rowe  &  Co.,  extra  sifted,  2  doz . 

Johnson  Brand,  soaked,  2  doz .  60 

Little  Fellow,  21b.,  2  doz .  140 

Barnes,  2  lb.,  2  doz . !.!!!  poo 

Pin  Money,  petits  pois,  2  doz .  P50 

Pin  Money,  standard  early  June,  2  doz..  1 .10 
French,  extra  fins,  100  in  case,  per  case,  13.50 
’in  Money  Combination — 

2  lb.,  2  doz . . 95 

lidney  Beans— 

21b.,  2  doz . . 


Lima  Beans— 

Derby,  soaked,  2  lb.,  2 doz . 80 

Standard,  2  lb.,  2  doz .  1 .00 

Little  Darling,  2  doz .  1 .30 

Pumpkins— 

31b.,  2  doz . 85 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  i.05 

1  lb.  Pulp,  for  soup . 45 

Succotash— 

2  lb.,  2  doz. . . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . .  ]  .15 

Standard,  3s,  2  doz .  1.10 

Gallon,  doz .  4.00 

Fair  Quality,  3s . .  1 .05 

2s*  2  doz . 95 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  y  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1 .35 

Jockey,  1  lb.,  tall,  4  doz .  1.30 

Victor,  1  lb.,  tall,  4  doz .  1 .00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  l/2  lb  ,  flat,  4  doz .  1.25 

Crab  Meat— 

lb.,  4  doz . . .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 4 .  3.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label.  %  lb.,  flat,  8  doz . 

Beaver,  l/2  lb.,  flat,  8  doz .  2. SO 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .10 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz.,  2  doz .  1  00 

Sardines,  in  Oil —  per  case. 

Vi  oil,  100 . .  6.00 

Gold  Label,  y  oil,  100  cans .  6.50 

Standard,  y,  oil.  300 .  3.50 

!4  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  y,  oil,  100 .  4  00 

J4  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3  50 

Ledemey  Brand,  100  cans .  3.75 

24  Mustard  Sardines — 

?4  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans .  .  3.50 

Imported  Sardines— 

Vo  Oil,  Martell  Brand,  100  cans .  15. (K) 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
24  Oil  Imported — 

Martell,  100  cans .  9  75 

Gilbert,  100  cans  .  9.00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans .  9  25 


Extra  Standard  Pineapples,  2  lb  ,  2  doz .  2.15 

Grated  Pineapples,  2  lb.,  2  doz .  1.85 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .80 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz . 95 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz .  1  95 

California  Cherries,  2  doz . 

California  Peaches,  2J4  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 10 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs .  15 

Best,  25  lbs . . . ! 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 10 

Bulk,  25  lbs . !," 

New  Figs — 

Box,  10  lbs . . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . ! 

Dates — 

Package,  30  1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs .  08!4 

50-  60,  25  lbs . ! .  *07(4 

60-  70, 25  lbs .  0633 

70-  80,  25  lbs .  061? 

80-  90, 25  lbs . .'06 

90-100, 25  lbs .  0514 

100-120, 50  lbs . .!..  '  7 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 09 

London  Layers,  clusters,  20  lbs.,  per  box  3.15 

London  Layers,  20  lbs . per  box  1  85 

Seedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages .  13 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks .  063A 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 y. 

No.  3  broken,  bbls.  orTOO  lb.  sacks . oik 

Japan,  100  lb.  sacks . 05)4 


CANNED  FRUITS.  perdoz 

Apples,  3  lb.,  2 doz . 

Blackberries,  2  lb.,  2  doz .  85 

Blueberries.  2  lb.,  2  doz .  1  15 

Cherries,  2  lb.,  2  doz . 90 

Gooseberries,  2  lb.,  2  doz .  1.00 

Pie  Peaches,  3  lb.,  2  doz.'. .  i  15 

Pears,  3  lb.,  2  doz .  1.00 


Fine  Table,  bushel  sacks . 35 

Fine  Table,  y2  bushel  sacks .  22 

Ground  Alum,  140 . 55 

,  .  Perbhl. 

Fine  Dairy,  2s,  140  to  bbl .  2  39 

Fine  Dairy,  3s,  100  to  bbl . .. .  2.28 

Fine  Dairy,  4s,  70  to  bbl .  2  23 

Fine  Dairy,  5s,  60  to  bbl .  2.24 

Fine  Dairy,  10s,  28  to  bbl .  1  99 

Worcester,  2^s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2 .70 

Spow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1  30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  iy2  bushel 

T  to  bag .  i.85 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  1.95 

Green  Peas,  dried,  about  165  lbs.  to  sack... 

Black-Eyed  Peas . 

_  .  Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06M 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 0654 

Split  Peas.  210  lbs . per  bbl.  7  00 

Less  quantity . 0394 

Lentils,  about  100  lbs.  to  sack . 09% 


MOLASSES  AND  SYRUPS. 

,  Per  gal. 

St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . is 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrup . 27 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.75 

California  Amber  Drips,  2 y.  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 
California  Amber  Drips,  gal.  cans,  1  doz.  1  95 


S  A  LT 

Fine  Table,  224  lbs . 

Fine  Table,  large  sack . 

Kiln  Dried . 


Per  sack 
..  .90 

...  .85 

..  .95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.75 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1.  A .  4.65 

Light  Yellow .  4  30 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4  95 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Mol&Bses—  Per  gal. 

Fancy,  barrels . . . 40@-45 

Choice,  barrels .  .33 

Good,  barrels . 26®.  30 

Fancy,  quart  jars . per  dos.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 46@  .50 

Prime .  -40 

Good . 28@.35 

Ordinary . «  .22 

Blended,  fancy .  -34 

Blended,  choice .  .80 

Blended,  good .  .28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup— 

Pure,  extra  fancy . - . 85@88 

Pure,  choice .  -24 

Blended,  fancy .  -32 

Choice .  -29 

Vanilla  Drips . 28®. 30 

Tins,  2-lb.,  2  dozen . per  case,  1  95 

Tins,  2%-lD.,  2  dozen . per  case,  2.25 

Tins,  3-lb.,  2  dozen . per  case,  2. 50 

Tins,  5-lb. ,  1  dozen . per  case,  2 . 25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Extra  Shore  Is,  count  1100115 . 

Medium  Irish  2s,  count  350@400 .  18.00 

Norway,  count  400@45Q . 

Norway,  count  300@350 . 

Norway,  count  240@270 . 

Norway,  count  170@185 . . . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . . . .  .10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08 % 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 28@.S5 

Choicest . 45®.  66 

mperial — 

Common  to  fair . 20®. 25 

Superior  to  fine . 30@.S6 

Extra  fine  to  finest . 40®  .46 

Choicest . 60®  .56 

young  Hyson—  „ 

Common  to  fair- . 12®. 18 

Superior  to  fine . 22® .  30 

xtra  fine  to  finest . 35@.40 

noicest . 45@.60 

Hyson- 

Common  to  fair .  ® .  12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @ .  25 

Japan- 

Common  to  fair . 16@.20 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28@  .30 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 20@.25 

Basket-fired— Superior  to  fine . 28@  .30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust  . 08@.10 

•mg— 

.nmon  to  fair . 13@ .  15 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 26@.35 

Choicest  . 40®. 65 

ouchong—  _ 

Common  to  fair . 14®  .18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . . . 30@.35 

Choicest  . 40@.60 


ROASTED  COFFEES. 

’aya— Mandheling— Fancy  brown . 84 

Old  Government— Best .  .27 

Old  Government — Choice . 25 

Old  Government — Prime .  .23 

Old  Government — Good .  .21 

liminbiim .  20 

African . 20 

Mocha- 

Genuine  Arabian . .28 

Maracaibo— 

Cucuta— Best .  .16)4 

Cucuta— Choice . 16 

Cucuta— Prime .  .15 

Cucuta — Good .  .14 

taguayra — 

(Jaracas —  Finest . 20 

Caracas— Choice . . . -...., . .  .17 


Peaberry— 

8antos— Fancy . 17% 

Santos — Choice . 17 

Santos — Fine . . . -  .16 

Rio — Fancy . 17 

Rio— Choice . 16% 

Rio — Fine. . 16 

Santos— 

Best . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio — 

No.  1— Golden . 15% 

No.  2 . „ . 15 

No.  8 . - . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 13 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice .  .07 

Cassia  buds .  .30 

Cinnamon,  Mats .  .10% 

Cinnamon,  Twalo .  .17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon . .80 

Cloves,  Zanzibar . «...  .  19@ .  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80®. 86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . «...18%@  20 

Ginger  Jamaica,  unbleacned . .  .17®. 19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25®  85 

Nutmegs,  105-110s . 18®.  20 

Nutmegs,  1S0-140» . 15®.  18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore... . 18®  .  19 

■White  Pepper,  fancy .  25®.  80 

Red  Peppers .  .  15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon  .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1  •  56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doz. 

Extra  white  2%s,  unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  is . 

Tips,  white,  Callfomia„ls . 

Beans,  Baked—  . 

Standard,  plain  Is .  -42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  Ss . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  3s .  1.5001.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s . . .  1 . 15@1  25 

Standard . 90@1. 10 

Soaked . 60®  .80 

Beans,  Stringless— 

Fancy  2s .  1.90@2.50 

Fancy  Is .  1  ■  10@1 . 20 

Extra  2s .  1.40@1.76 

Extra  standard  2s .  1.10@1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Yellow  Wax  2s,  fancy .  1.2001.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.00@1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 65®  .70 

Other  standard  grades  2s .  .60 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1.40@1.75 

Sifted  2s .  1.3001.35 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1.4001.60 

Standard  E.  J.  2s .  1.1501.20 

Soaked  2s . 500  .65 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2a . 750  .90 

Pumpkin- 

Fancy,  3s . 8501.15 

Fanoy,  gallons .  2.76 

Squash- 

Fancy  Ss .  1.15 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland ,  No.  3 .  1.00 

2-lb.  cans . 9501.00 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  3 . 65 

Quarts,  glass  jars. .  2.75 

P66tfl 

Fancy  Strawberry  8s .  1.5001.75 

CutSs .  1.0001.10 

Sweet  Potatoes  3s . 90@1.00 

Sauer  Kraut  3s . 8001.10 

Spinach- 

Standard  Maryland  8s .  1.4501.50 

Fancy  New  Jersey  3s .  1.5001.75 

Gallons .  4.50 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . . . 

Extra  standard  2%i . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Standard  gallons . 

Bartlett  Pears- 

Extra  Ss . 

Extra  2%l . 

Extra  standard  2%g . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2%s . 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . . 

Singapore  l%s . 

Plums,  egg,  Ss . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

28,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


Per  doz. 
340 
2  50 
2.10 


4.00 

8.20 

2.40 

9.00 

8.25 
2.65 
2.10 

2.30@2.40 

2.1002.20 

3.00 
1.60 
1  40 
4.6005.60 

3.25 
2.65 

8. 10 
1.95 


1.60 

2.60 

1.25 

2 . 00@2 . 20 
1.0001.10 
2i50 
1.1501.25 


2.60 
2- 50 


1.80 

1.10 


FISH. 


Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring— 

1.50 

Alaska  Salmon— 

Pink  Is . 

1.00 

Medium  Red . 

1.10 

Red  1b . 

1.1001.15 

Columbia  River  Chinook  Salmon— 

Flat  %s . 

1 .20@1 .25 

Tall  Is . 

1.75 

Flat  Is . 

2.00 

Oval  Is  (steaks) . 

2.75 

Sardines— 

Domestic  %s,  oil,  100  tins . 

2.15@6.00 

Domestic  %s,  mustard,  50  tins . 

2.35@4.25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .12 


-4- 

Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb .  and  2  lb . 15  @ . 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs_ . 

2-m . ,  12  lbs . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 17  @ . 

Lemon  Peel- 

According  to  quality . 11  0. 

Orange  Peel- 

According  to  quality . ll%@. 

Fard  Dates— 

60  lbs.,  bulk . 06  @. 

1-lb.  pkgs.,  30-lb.  case . 

Persian  Dates— 

60  lbs . OS%0. 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice .  .' 

Choice.  50-lb.  box— 

60x70,-06%;  80x  90 . . . 

70x80.  .06% ;  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . . . 

Peaches— 

Fancy,  peeled,  25  lbs . 

TTnpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


lb. 


10 


08 


.05% 

.11 

.10 

.09% 


10% 

09 

10% 

24 

14 


24 

22 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. .  @  .60 

Valencia,  28  lbs . 36  0.43 

Flot.  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .25 

French  Princess . 

Tarragona,  120  lbs .  .16 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs .  .10 

Filberts— 

Turkish . 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80  lbs . 16  @.19 

Louisiana  Paper  Shell . 

Walnuts— 

California  Hard  Shell,  No.  1 . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs .  .17 

Extra  choice,  boxes,  25  lbs .  .13% 

Choice,  bags,  126  lbs .  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14 .50@18.00 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00038.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@18.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs . , 

per  lb . 080  .<»% 
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GROCERY  WORLD  PRICES- 


CORRECTED  WEEKLY. 

Anv  nW.cri.er  to  the  “eBOCEBZ  WORLD  •’  who  is  unable  to  purchase  at  the  following  price.,  will  confer  a  raoor  upon  thU  lourua,  h. 

communicating  ivith  this  office,  it  being  understood  that  all  price*  are  subject  to  market  fluctuations.  * 


ADVANCES.  Column. 

Cheese .  27 

Compound  Lard .  44 

Butter  Dishes .  62 


DECLINES. 


Column. 


ADDITIONS. 

Clicquot  Club  Beverages.. 


Column. 

.  53 


WHM  AH  W1W  ETERTTEI8  YOU  BUT. 

Standard  Weight*  per  Bushel. 

Medium  Beans .  "6o  <7 

Pea  Bean* . """"""fo  - 

Hominy  . .  ^ . 5  « 

B"i«r . :::::::::  - 

flaxseed. .  2  .. 

Onion* . ** 

sbeiibark*  _ . i!!!!"!!!!"!"!!!!!!”.’’.*! 


COL. 

Alarm  Cash  Drawer . . 

Alum  . 47 

Ammunition . .  4 

Axle  Grease . 5 


Bap,  Paper . 41 

Bag  and  Twine  Holders.,.. .33 

Baking  Powder . 5 

Barley . ..29 

Baskets . „.6* 

Bath  Brick 

**eee******e*st*ee**e**59 

Beans . 29 

Blacking,  Shoe .  6 

Bluing .  6 

Borax . 47 

Brooms . —61 

Brushes . 63 

Buckwheat  Flour . 28 

Bung  Borers . 33 

Butchers’  Sundries . ...,44 

Batter  Dishes . 62 

Butter .  7 

Butter  Color . 47 


Camphor  . . 

Indies . 

handles  . 

banned  Goods . 

California  Fruits . 

Vegetables . 

fish . 

Pie  Fruit . 


-47 

...IS 

,.IO 

8 

...13 

...XO 


COL. 

Sardines . 13 

Meats . 13 

Soups ...........................  13 

Can  Openers . 33 

Capers  . . ,7 

Caps,  Gun . . . 4 

Catsup . „..i6 

Cereal  Specialties . . 

Cereal  Coffee . . . ^....3* 

Cheese .....27 

Chocolate  and  Coooa . ...17 

Chewing  Gum........ . 51 

Cider ........ ...... ••..••••  30 

Clothes  Pins . 62 

Cocoanut . 21 

Codfish . 35 

Coffee .  3 

Essence . . .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . 20 

Cream . .... . _..ai 

Condensed  Mince  Meat . 38 

Corn  Meal.. . 29 

Corn  Starch . . . _...s8 

Cottolene . 26 

Cracked  Wheat. . *9 

Crackers,  Cakes,  etc . . 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 63 

Delicatessen . 22 


COL. 

Dressed  Meals.. . . . 44 

Drugs,  Grocers' . 47 

Fggs . . 

Essence  of  Coffee. .  4 

Extracts . ....48 


fancy  Groceries . ..„....sy 

farina... . .....,*9 

farinaceous  Goods _ *9 

fkucels  »■ ............. ........ ...23 

Canned  Fish — . . 12 

Fixtures . . 

Flour . 28 

Flour,  Self  Rising... . . 28 

Flour,  Buckwheat . 28 

flf-paper . 39 

Food,  Bird  ...•.....,.•.•..,,.••.,39 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..33 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . . 

Ginger,  Ji 

Gravel,  Bird . . 

Grocers'  Fixtures . 

Herring . . 

Hominy  and  Grits..., 
Honey ..... 


COL. 

. 37 

Insect  Powder . 48 

Ironing  Wax. . . . 39 

Jams. . 46 

Jars  and  Jar  Robbers . 7 

Junket  Tablets . .30 

Ketchup.... . 16 

Las^>  Goods.. . . 37 

Lemons  and  OrangeeL.!"44 

Lentils . . . 29 

Licorice . 47 

Live  Poultry  . . . 

Lye,  Concentrated . 37 

Macaroni  . 32 

Mackerel. . 34 

Maple  Sugar  and  Syrup.  .„  60 

**■«*• . - . .37 

Measures.... . . 33 

Meat.  ff 

Mince 

Molasses . . 60 

Mustard . ” 

Mustard,  Prepared . Sj 

Marmalade . 46 

Noodles,  Egg . 29 


Nuts. 


COL. 


’•sees*****  see******  ei 


Oat  Masl . 

OUs, . . . 

OH,  American . 

Olive  OU . 

■•• . 39 

. 4° 

Paper  #*.##**##*#*###**#***#  *#*#,,*,4* 

Pfxn  Baga...... . 41 

Pdamts  _ _ 

1  emaaseis  ••*•••  sees***  eeveeseeseeses* 

Peat,  Dried . . . 29 

Bs S™;:::— =S 

Pickled  Meats . 42 

Plum  Pudding. . . .46 

Pork  and  Beef. . .....13 

Potash . „ 

Potato  Chips . 42 

Poultry  Sea*otdng..._„..^5 

Poultry,  Droeeod__„ . 45 

Poultry,  Lfcw . . 45 


Powder,  Rifle. 


PudtBsre . . 

Putty . . 

Rennet- . 

Rice . . . 

Rice  Flour . 

Rolled  Oats . 

Root  Beer...  .  , 


4 

..46 

••43 

•31 

••47 

..So 

-Si 

-29 

•29 

•  St 


Rops  ..... 
Rosin . 


Sago  . . . . . 

Salad  Dressing. . 31 

Sal  Soda. 

•#,,,"—»»»vevae**#***#*#*******#**5m 

Salt.. . 51 

ORpOBO  ******#******************«a#54 


Sardines.. 


Sauce  sad  Condiments . 3s 

Sauer  Kraut . .... 

Scales  . . 

Scoops,  Grocers'... 

Scouring  Soap . 

Seeds . . . . 

Shoe  Dressing . 

Shot . 

Smoked  Fish.. . 

Soap,  all  kinds . 

Soda  Bicarb . 

Soft  Drinks . . . 

Soups . . 

Specialties . 

Spices . . 

Whole . 

Starch . . 

Stove  Polish . 38 

Soap  Powders . 55 

Segars . 6. 


13 

5» 

....46 

.32 

■33 

5* 

53 
,  6 

•  4 
34 

54 
S3 

53 
>5 

54 

55 

5Ts 


COL 

sugars. .  j 

Sulphur . . 

Sundries . . 

Syrups . . . 60 


'••••seeeeeei 


Tacks 

eeseeteeeteet 

Tapioca . 

Tar .. 

. . . 

Teas . 

Tobacco,  Chewiiig.'.'.".'.'.'- 

Smoking _ ‘T. . 

Tobacco  Cutters.. . 

Tubs . 

Twine  Holder . 

Twine . 


Vermicelli- 
Vinegar  .... 


...59 

-4» 

...  1 

..64 

,..64 

-6a 

-33 

-59 


•3* 

•43 


Washboards . . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . . 

Wheat  Flour . 

Wrapping  Paper.... . 

Wringers,  Clothe*. . 

Wooden  ware,  Sundries. . 
Witch  Harel . 


,.61 

-59 

•»9 

-19 

•4i 


Confectioners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . . . 

"  Coarse  Granulated . 

tagle  Tablets . . 

Crystal  Dominoes . 

Cut  Loaf . 

Jatent  Cubes . 

’owdered . 

Cxtra  Fine  Granulated . 

loarse  Granulated . 

Granulated . 

'ine  Granulated . 

“  in  so-lb.  bags  packed  2  in  100- 

lb.  bag . 

“  bi  2S-lb.  bags  packed  4  In  100- 

lb.  bag . 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

In  s-lb.  bags  packed  in  bbls... 
in  s-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
In  2-lb.  bags  packed  in  100-lb. 

bags . 

In  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

onfectioners’  A . 

— Keystone  A . 

> — American  A . 

i— Centennial  A . 

— California  A . 

— Franklin  B . 

■ — Keystone  B . . . 

— American  B . 

— Centennial  B . 

— California  B . 

— Franklin  Extra  C . . . 

— Keystone  Extra  C . 

— American  Extra  C . 

— Centennial  Extra  C . 

—California  Extra  C . 

—Franklin  C . 

— Keystone  C . 


5-25 

5-»5 

5*45 

5-io 

5-35 

6.38X 

7.48^ 

5-88)4 

5-35 

5.20 

S«o 

5.20 

5.10 

5.10 

5-15 

5-15 

5  25 
5-3° 

5-3° 

5  4° 

5-4° 

5-3° 

5-3° 
4.90 
485 
4.80 
4-75 
4.70 
4.6s 
4 . 60 
4-55 
4-5° 

4  45 
4.40 
4-35 
4.30 
4.25 
4-25 
4-25 
4-25 


TEA.  Per  lb. 

•pans — Basket-fired .  x8  @  33 

•pans — Pan-fired — Common  to  Fair .  17  @  23 

£“•  .  24  ®  28 

>Rmosa — Superior  to  Fine .  18  @  ao 

Choice  to  Extra .  a2  (ta 

1  Choicest .  ao  50 

JOchow— Common,  cargo .  13  x6 

Good,  medium. .  Xy  aa 

::::::::::::::: 30  $  3j 

inpowdsr— Choice  to  Extra .  29  ®  oc 

Cholc'8t .  4°  ®  45 


*- 

Motonx— Good .  27  @  30 

. .  35  ®  4° 

choicest . ;;;;;;; 45 

Imperial — Superior  to  fine .  15  ®  20 

Choice  to  extra .  22  @  25 

Choicest . 30  ®  33 

Young  Htson — Superior  to  fine .  it  <a  20 

Choice  to  extra .  28  @  30 

Choicest .  33  @  ,0 

India— Common  to  Fine . 17  @  38 

Csvlon — Common  to  Fine .  17  @  40 

English  Breakfast— Fair  to  Good .  14  @  15 

Choice  to  Extra . 18  @  28 

Choicest .  3o  @  40 


PACKAGE  TEAS.  r„  ib 

Lipton’s  Teas — 

In  %  &  lb.  In  U  Ib. 

Ceylon  and  India,  No.  1 . 

“  “  2 . 4o 

“  “  “  3 . 33 

Black  and  Green,  “  1 . . .  4r 

“  “  “  2 .  ,'4o 

English  Breakfast,  “  1 . 

“  “  “  2 . 4o 

Formosa  Oolong,  **  1 . 

it  a  a  . 

2 . 4o 

Counter  box,  30  ten  cent  tins,  only  packed 
„  „  in  No.  1  quality,  >2.oo 

Tetley  s  Tea—  per  lb 

V.  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label  India  and  Ceylon . 

No.  1,  Buff  Label,  “  “  g- 

Ex.  Gold,  “  « 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

1  )i-lb.  tins,  per  lb. 

India  and  Ceylon,  _  Sun-Flower . 50 


•47 
•  4* 
•37 


•75 


Mixed  (Green  and  Black), 

Formosa  and  Oolong, 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . .  doz. 

Carlcol  Blend,  Martlndale  &  Co. : —  _ _ 

j-lb.  Silver  Sacks .  22 

r-Ib.  “  .  . 

J4-lb.  ••  . . 

Mr  ib.  ••  . 

«4-lb  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  ‘ 1 

1  lb.  silver  bags . “  n 

%  lb.  silver  bags .  —  •< 

l/o  lb.  silver  bags  . . “  ** 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand—  Per  doz. 

No.  50 .  4 .00 

No.  100 .  g  ,00 


•  5° 
•5° 

.90 

Per  Ib. 


•  22X 
*3 
«3X 
•»5 

.18 
.19 
•19  % 
.20 
.21 


AMMONIA. 

Purple  Ribbon  Brand,  16  ox.,  a  dox.,  per  dox.  .85 
u  “  quarts,  1  44  44  1.40 

::  "  -  “  3  “  -  ..jo 

,  X  gals. I  “  per  bbl.  2.50 

Colburn  s,  16  Oz.,  2  doz . per  doz.  .75 

“  quarts.i  *‘  .  “  ,go 

“  .  % gais.z  ’* per bbi.  z.io 

Violet,  pints,  2  doz . per  doz.  .85 


AXLE  GREASE. 

Drazer’s,  15  lb.  pails . 80 

f  razor's,  boxes,  M  gross . per  gross  9 . 25 

M1°a.  M  gross .  <•  8.4o 

Peerless,  Y.  gross .  “  4.4o 


BAKING  POWDER.  perDo, 

Davis'  O.  K.,  )^-lb.,  4  doz . per  doz.  .45 

“  X-lb.,  3  “  .  “ 

“  1 -lb.,  a  “  .  “ 

“  5-lb.,  %  “  '■ 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

“  X-lb.,  4  “  .  “ 

“  X-lb.,  2  “  . .  •• 

“  r-lb. ,  1  " 

Leslie’s,  )(-lb.cans,  1  or  2  dz. cartons,  4  dz. cases 
“  X-  “  a  doz.  cases . 

“  X-  “  X  “  . 

“  5-  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz .  45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder:— 

4  oz.  glass,  2  doz . 82)4 

6  oz.  glass,  2  doz .  1 .07X 

6  oz.  glass,  4  doz .  1 .04 

6  oz.  glass,  6  doz .  1.03 

6  oz.,  1  gross,  in  bbl . per  grosz,  12.25 

Rnmford  Baking  Powder  : — 

5C.-tlns,  4  doz . per  doz.  .45 

roc.-can,  4  doz.  in  box .  “  .90 

X-lb.  cans,  s  doz.  In  case .  “  1.25 

i-lb.  cans,  1  doz.  In  case .  “  t.50 

Royal,  roc.  size,  4  doz . 86 

’■  X  lb.,  4  doz .  1.30 

‘  X  “  2  “ .  2.40 

"  I  “  I  “  .  4.65 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz.  2.25 
••  “  •<  Xlb.  «•  “  *«  1.23 

Sea  Foam  Baking  Powder — 

M  lb.,  4  doz.  in  case . 95 

Yi  lb.,  2  doz.  in  case . 1.75 

1  lb.,  i  doz.  in  case .  3.40 

5  lb.,  y2  doz.  in  case .  16.50 


Boston  Brand,  5  lb.  size,  X  doz.  case. 


1 

“  XL 

"  H 

Purity  Brand  j 


1 

2 

3 

X 

I 

3 

3 


perdos.  12.00 
•'  *.50 

:: 

M  6.00 

u  1.50 

“  .80 

M  45 


.90 

1.65 

7.ao 

.84 

1.23 

2.28 

4-37^ 

•45 

.90 

x.6* 

.12 


•75 

8.7s 

•78 

6.90 


BLACKING — Shoe.  Per  Gross. 

Shlnola... . per  <j#z 

Sbinola,  %  gross  In  box,  with  8  brushe  :an<) 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

.  Per  doz. 

Blackola,  3  doz. . . per  gross  -  -  _ 

Blxby's  Best,  No.  i .  < . .. 

“  B.  B.  B.  M . per  gross  4.50 

Jacquot  Blacking,  No.  5 .  4  25 

Handy  Box,  French,  No.  25,  large .  r0  00 

“  “  “  snudl .  j  on 

Mason’s  No.  1,  gross .  i.,5 

*1  s.fo 

::  i :  . . 

“  “  I’,  ••  . * 

T.  M.  French . . . . . per  dos.  1.00 


SHOE  DRESSING.  p.rDo,. 

Mason's  Shoe  Dressing . . .  ,75 

Acme,  1  dox .  x<15 

Bixby's  Royal  Polish,  1  dos . 7s 

Bixby  Jet  Oil  Polish . 80 

Brown's  Shoo  Dressing,  x  dos . 82# 

Browns,  Army  and  Navy,  x  dox .  *82^ 

Boyer's  French  Dressing . 6s 

44  Oil  Polish . . 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . . 

Whlttemore  Bros  &  Co. — 

Gilt  Edge  Polish,  black .  2.oo 

Boston  Waterproof,  black .  2.oo 

Boston  Jr.  Waterproof,  black,  10-cent  size...  ^85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2.oo 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  © o 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . . .  2  .00 

Star  Combination,  russet..... . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .arge . 75 

Bossola  Waterproof  Paste  Polish,  small . 49 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  a.o© 

Oil  Paste  black,  never  dries  up,  large  tins...  .75 
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GREEN  COFFEE. 

Rto  Golden  Fancy . 

“  Prime . 

“  Cholc . 

Santos,  Choice . 

“  Fancy . 

Maracaibo,  Strictly  Fancy . 

"  Choice . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

11  Fancy . 

Mocha,  Viand  %  b»lw,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Por  lb. 

.09^4®.  10 
@  o8}4 
@.o8 
@09 

.09^®.  10 
•  xiX®*11^ 
@.n 
.i»}i@-i3 
@.i8H 

®.i8 

®.i6« 

®. 79 

@.ioyt 

@10  x 


ROASTED  COFFEE  IN  BULK. 


Rio,  Fancy  Golden . 

“  Prime . 

"  Choice . 

Santos,  Choice . 

u  Fancy . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

“  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government.. 

“  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . aa 

“  “  “  a . ao 

•'  «  «  3 . i7 

“  "  “  4 . 14 

Pack  In  35  and  50-lb.  cans,  and  35,  50  and  100-lb.  bags 


Per  lb 
@.13 

@11  'A 

® .  10 

@13 

@•>4 

@14 

@.IS 
@.a3 
@.aa 
@.*3^ 


Levering  Coffee  Co. — 

Ventura . 18X 

Eureka . 15  X 

Leader . 18 

Jap . 13 

Special,  No.  6 . . . 12X 

Special  Drive . 12 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 


PACKAGE  COFFEE.  p«,ib 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15K  iSiob 

Lion .  13%  *3# 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Salndo,  lbs . ao 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

"  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton’s  Package  Coffee — 

Special. . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German- American  Coffee  Co. — 

Triunfo,  24  2-lb.  cans  . . 

“  48  i-lb.  cans . 

Trinidad.  60  or  100  1  -lb.  cartons . 

"G-A"  Blend,  20  3-lb.  cans . 

La  Crusada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  ra,  24  or  48  X-lb.  cans 

per  X  lb . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins... 
Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins... 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  roe  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


.26 

.20 


Per  lb 
.29 

.26 

.24 

,2.X 

.7* 

.  l6 


•35 


•»7K 

•*7M 

•20X 

.20^ 

••5 

•1454 

*4  y* 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr" 

50  tins  in  box . per  box 

12  tins  In  box . per  carton 

s  lb.  tins . . . per  doz. 

George  Flow's  Sons — 

Flow's  Coffee  Essence,  X -gross  Improved 

cans . per  gross 

Flow’s  Coffee  Essence,  %-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  X 'gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 
X  gross . per  gross 

Hnmmel's  Essence,  tin  can,  X  gross,  per  gross 

••  “  lit.  ...I,  <■  «< 


3.90 

•95 

5-75 


2.25 


2.70 


2.85 

04X 


Chicory,  Sell] 


tin  ends, 

Improved  “  " 

g’s,6s’s . 

English  Ground,  bags  about  160  lbs. 

Francks’,  stick,  65  lbs . 

Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 

Koenig’s . 


a. 25 
2.85 
2. 70 
a.rs 
•°5& 
•°5X 
06X 


•°4H 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  t.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12 X  lbs .  4.75 

Duck,  kegs,  6X  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs. . .  4.75 

FG,  FFG,  FFFG,  kegs,  12X  lbs .  2. 6z 

FG,  FFG,  FFFG,  kegs,  6X  lbs .  1  .s5 

Gun  Caps,  E.  B . per  M  ,60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 
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BLUINQ — Dry.  Per  Gross. 

Barlow’s,  small.  2  doz .  2.60 

“  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  1 .50 

*'  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1 .60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING— Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  X  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7.40 

Cream  Indigo,  8  oz.,  X  gross .  11.40 


BUTTER.  Per  lb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . L . .  .  26 

«  First,  “  25 

»  Second,  “  24 

“  Third,  “  23 

“  Imitation,  30-60  lbs . 21-.  22 

“  5- and  ro-lb.  rolls,  60-  and  100- 

lb.  boxes .  .27 

Ladles,  30-60  lbs.,  bakers’  use .  .20 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-40-lb.  bxs.  .30 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .29 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  *0- 

50-lb.  boxes .  .28 

Sheaf  (“400")  Elgin,  so-50-lb.  boxes .  .27 

Sheaf . . 24-. 26 

0 

CANDLES.  Per  lb. 

P.  fc  G.,  8’s,  30  lbs . . . . . . .  ,xi)4 

“  “  . 12X 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . 08  K 

Searchlight  Hotel,  16’s,  30  lbs .  09X 

Peerless  “  “  “  .  09% 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . . 

“  i6’s,3olbs . . . 13 

Carriage  Candles,  s-lb.  cartons,  sire  6  x  iX, 

per  lb. 

Martha  Washington,  long  ias . per  lb. 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 35 

Mason’s,  quarts . per  gross  4 .60 

Mason's,  half-gallons . por  gross  6.50 
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Jelly  Tumblers — 

Barrels,  22  dor . per  dor.  .15X 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers— 

Mason’s  Caps,  X  gro. ,  no  rubbers,  per  gro.  1 .85 
Mason’s  Caps  and  Rubbers,  X  gro.,  “  a -to 
Jar  Rubbers — 

Lip,  wide . per  gross  .95 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

"  medium,  1  doz.  cartons . .  “  .4a 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium. . per  lb.  .25 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Antumn  brand,  Sweet  Marjoram . per  doz. 

“  Sage .  “ 

"  Thyme .  " 

“  Savory .  " 

“  Special  case  asssortment,  2 
doz.  Sweet  Matjoram,  1 
doz.  Sage,  X  doz.  Thyme, 

X  doz.  Savory . per  case 

Purple  Ribbon  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

X-w.  cartons,  1  doz . per  doz. 

X-lb.  “  “ .  “ 

X-lb.  "  “  “ 

X-lb.  screw  cap  bottles,  a  doz . per  doz. 

X-lb.  square  cans,  s  doz. .  “ 


•  ■5 

•5 

•*5 

•«5 


.40 

•75 

1.25 


CANNED  GOODS. 

Tomatoes —  Per  Dos. 

Mrs.  Lippincott’s  Fiying .  1.50 

Frying,  Good  Luck  Brand .  1 .25 

DuBois’  Frying .  1.30 

Clover  Brand,  No.  3,  Extra  Fancy  Jersey...  1.12X 

Jersey  King,  No.  3,  Standard  Jersey  .  i.to 

Klo  Lrande,  lancy,  Jersey .  1  12X 

Silver  Lake,  fancy,  Jersey .  1 .25 

Lima  Beans — 

Tinsley’s,  extra  small .  1.35 

Turkey,  fancy,  Jersey . . .  1  to 

Silver  Lake .  1.05 

Boyer’s,  Fancy . 

Oxford,  Maine  packed . 87 

Lanfair,  2s . 65 

String  Beans — 

Red  Jacket,  extra  small . 1.55 

Cloister,  fancy  N.  Y .  1.45 


Send  for  a  Sample 


Of  the  finest  tea  ever  produced  for  the  money — Spring 
Garden.  When  you  have  tasted  it  you  will  realize  in¬ 
stantly  that  you  can  sell  it  for  6oc.  per  lb.,  and  you  will 
wonder  how  we  can  afford  to  sell  it  to  you  at  these  prices: 


In  100=Ib.  Barrels . 18 

In  5-lb.  Silver  Bags  .  .  19 

In  1-lb.  Silver  Bags  .  Ilf  .  19J4 

In  14-lb.  Silver  Bags  .  .  20 

In  14-lb.  Silver  Bags 


■  go 

;S2  _  21 


cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


WE  HAVE  THE  BEST  OF  REASONS 


FOR  TALKING  ABOUT  IT 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


Tell  Your  Customers  They  Needn’t  Be 

Bothered  by  Bugs 


The  famous  Egyptian  Deodorizer  is  put  up  in  little  boxes  con¬ 
taining  a  dozen  cylinders  and  a  little  stand  to  hold  them.  One  of 
these  cylinders  placed  in  the  stand  and  lit  will  diffuse  a  most  delightful 
fragrance  throughout  a  house,  driving  away  mosquitoes,  flies,  moths  and 
other  insects,  making  the  atmosphere  hygienically  pure  and  sanitary. 


Make  a  pyramid  of  a  case  of  Egyptian  Deodorizers,  light  one,  and  every  customer  you  have  will  buy. 
Universal  coupons  packed  in  every  case  for  the  dealer. 

PAUL  MANUFACTURING  CO.  s  BOSTON,  MASS, 


IN  3b£F2ITING  TO  KDUEHT1SERS  KINDLY  MENTION  “  GROCERY  MORLD” 
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Boyer's,  as . 

M.  &  B.,  3s . 

M.  &  B..  No.  2.. 


White  Wax  Beans — 

Acorn . 

Compass,  No.  10,  i  doz., 


Baked  Beans — 

B.  &  M.,  No.  . . 

B.  &  M.,  No.  3,  tomato  sauce  . . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp's,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  i,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce . 

Schimind's,  No.  2,  sauce . 

Scnimmel’s,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider's  Fork  ana  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

a-lb.  cans,  3  doz .  “ 

x-lb.  cans,  4  doz .  “ 

1 - gal.  cans,  %  doz .  “ 

Sunnyside  Pork  and  Beans,  plain  or  In  sauce- 

3-lb.  cans,  2  doz . per  doz. 

2- lb.  cans,  3  doz. .  11 

i-lb.  cans,  4  doz .  ** 

1 -gal.  cans,  doz..„ .  u 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Martin  Wagner's,  No.  2,  2  doz . 

Van  Camp's,  No.  2,  2  doz . per  doz. 

Victory  brand.  No.  1,  4  doz . per  doz. 


Com— 

Kornlet . . . 

American  Beauty,  extra  lancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain .  . . 

Rival  Blue,  fancy,  York  State,  crushed . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg,08bom's . 

Mark,  crushed . 


3  >c° 


i.35 
1  -55 

.8?M 

.87^ 

.90 
•97K 
*•3  7V2 
•87  % 

•77/4 

.82^ 

•35 

•3734 

•45 

•92  V2 


•47  Vz 
•50 

•87  H 
•82^ 
•75 
•77/4 

1.80 

1.40 

.90 

500 

.95 

.70 

•45 

3.00 


.85 

.80 

.&?y2 

•45 


1.60 

8s 

•95 

8*1* 

.85 

.80 

.70 
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Peas — 

French,  Extra  Fins,  100  cans,  per  case.... 

French,  Tres.  Fins,  100  cans,  per  case . 

French,  Fins,  100  cans . 

French,  Moyens,  100  cans . * . 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions . 

Bell  Rose  Sifted  Sweet  Wrinkled . 

Honey  Bee,  Early  June . 

Little  Nell's,  Baltimore . 

Beets — 

Red  Jacket,  No.  3,  small . 

Bohemian,  fancy,  No.  2 . 

Succotash — Belle  Rose,  fancy  N.  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine . 

McMurray's  Mountain . 

Spinach — 

Booth's,  No.  3 . 

Farren's,  No.  3 . . . 

Farren's,  No.  10 . . . 

Sweet  Potatoes- 

Plantation,  No.  3 . 

Delaware,  3-lb. ,  2  doz . 

Pumpkin— 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

M.  &  W.,  Dog  Head,  No.  3 . . 

Andrews  &  Co.,  No.  2 . 

Asparagus — 

Del  Monte,  mammoth.  No.  2ft . 

Oak,  large.  No.  2 ft . 

El  Rio,  medium,  No.  2 ft . 

Sovereign,  large,  round,  2  doz . 


16.25 

*4.75 

*3-75 

I3-50 

x.50 

x.30 

65 

x*45 

.85 

1 .00 
*  05 
•92  54 
.80 

1.30 

1.40 

4-25 

•  92J4 
•95 


.85 

.80 

•47/4 

425 

4-50 

3-35 

2-75 
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Peaches— 

Extra  standard,  lemon  clings,  2fts .  2.65 

Extra  standard,  sliced  lemon  clings,  2^3 .  2.65 

Extra  standard,  sliced  lr^on  clings,  1  lb..  4 

doz . ;  ;  x  4$ 

Prize  Medal,  lemon  clings, No.  10,  1  doz .  7  7c 

Express,  yellows,  2ftt . . . " 

Plums — 

Extra  standard  egg .  T  >so 

Extra  standard  green  gage .  J 

Standard  egg . 

Standard  gage . J . 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  per  dox. 

Extra  standard .  2.00 

San  Antone,  standard. .  1 . 70 

Pears — 

Bartlett,  extra  quality,  2fts .  2  65 

Bartlett,  extra  standard,  2fts .  2.60 

Bartlett,  standard .  2  25 

Cherries — 

Extra  quality,  2fts .  3.50 

Extra  standard,  2ft..  \ .  3 . 4Q 

Standard,  2*4 .  3.30 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  to,  i  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . * 

Spring  Garden,  fancy,  3s,  2  doz . 

Blackberries—  . 

Farren’s,  extra  preserved,  No.  2 . 

Silver  Lake,  heavy  syrup,  No  2 . 

Blueberries— 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries— 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches— 

Calumet,  yellow,  light  syrup . 

Maryland,  Leader,  yellows . 

Terrapin,  No.  3 . "!!!!!!! 

Pears — 

Matchless,  extra  fancy,  No.  2 . . 

Raspberries — 

Mikado,  red,  fancy.  N.  Y.  State,  preserved, 

No,  2 . '. . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake,  rNo.  2 . 

m.  &  w.,  No.  1 . 

Terrapin,  standard.  No.  2 . 

Pine-apple— 

M.  &  B.,  India  River,  E.  &  C.,  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . ’ 

Singapore,  chunks,  No.  1  ft,  4  doz . 

Singapore,  cubes.  No.  \ft,  4  doz . . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

James,  No.  3,  pie,  grated . . 


2-75 

•95 

.80 

1.30 
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The  P»ul  Taylor  Brown  Co'« 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hin,  ft- lb.  chunks . per  doz. 

••  x  «  <1  r 

**  XJ£  *i  tt  . . *  (| 

"  I  Ya  "  Sliced  " 

"  x%  "  grated .  “ 

„  “  2ft  "  whole  .  " 

Packed  In  their  own  juice : — 

chunks,  extra  heavy  syrup. ..per  do*. 
"  sliced .  “ 


.80 

•s?  y, 

4 

■35 

•35 

.85 

•45 

.40 


1.65 

i-55 

1.05 

1.40 

r-25 


i-55 
i-45 
1 .20 

1. 15 
•95 
•75 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

CrnbS"Ti  j  ...  ,  Per  doz. 

Devilled,  No.  i,  4  doz .  2,20 

Devilled,  No.  2,  2  doz .  2  2. 

Gold  Label,  No.  1,  4  doz . g. 

Star,  No.  1,  4  doz . ,g7% 

Lobster — 

B.  &  M.,  No.  24,  flat,  4  doz . 

B.  &  M.,  No.  1,  flat,  4  doz .  4.15 

Star  brand.  No.  54,  flat,  4  doz . .  j.oo 

Star  brand,  No.  1,  tall,  4  doz .  3.65 

Star  brand.  No.  1,  flat,  4  doz . ’  4^,5 

Shrimps — 

Barataria  Canning  Co.,  new.  No.  1,  2  doz...  1.10 
Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  t  oc 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3_20 

Underwood,  soused.  No,  1,  4  doz .  1.50 

Underwood,  soused.  No.  2,  2  doz .  2.60 

Underwood,  soused,  No.  3,  2  doz .  3,'IO 

Oysters — 

Boyer’s,  No.  1,  2  doz .  x.og/, 

Boyer’s,  No.  2,  2  doz .  200 

M.  &  B.,  No.  1,  2  doz .  J.Q3 

Stewart’s,  No.  2,  2  doz..- .  2.00 

Stewart’s,  No.  1,  2  doz .  , .00 

Victory,  No.  1  doz .  i.ot'A 

Kippered  Herring. — 

Maconache’s,  2  doz.,  plain .  1  .  < 

Salmon—  45 

Cook's,  Holly,  Colorado  River,  No.  1,  oval..  2.55 
Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  r.75 
Cook’s,  Holly,  Colorado  River,  No.  J4,  flat..  1.15 

Hapgood’s,  No.  1,  tall,  4  doz .  1.85 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.67I4 

No.  flat,  4  dor .  x.2Q 

Rising,  light,  fancy,  red,  No.  1.  tall .  r.i5 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.20 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  10x7. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

PHILADELPHIA,  PA.— -  = 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


I 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 


Lamson  Consolidated  Store  Service  Co. 


General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Horseahoe,  No.  . .  2-2754 

Leader,  fancy,  red.  No.  i,  tall . . .  *.2254 

Defender,  medium,  red,  Alaska,  No.  r,  tall.,  x.io 


Plata. 

La  Champagne,  X'*,  key .  *5  00 

“  X’x.  key .  *7  00 

Lucullus,  X’» .  13  00 

C.  Morel,  X'» .  10.00 


SARDINB8 — Boaelcaa. 

Le  Marchand,  X’» . 

La  Champagne,  X’*»  key . 

Cadean,  V'i,  key . . 

I  m  porter  1— 

French, 

X»,  Martels . . . 

%*,  Martels . 

Morel,  %*,  boneless . 

X»,  Aurora,  smoked . 

Mustard — 

Vj,  Irma,  100  cuns... . . 

Vs,  Eureka,  key,  100  cans . 

2*.  Luncheon,  100  cans . 

X«,  Fox,  100  cans . 

is,  Underwood's,  30  cans . 

! [s,  Inna,  50  cane.. . 

|  s,  Harbor,  jo  cans.. . 

i  s,  Booth's,  extra.  In  cartons,  jo  cans.. 

|i,  Condneotal,  key,  48  cane . 

s,  BlaachrUle,  30  cans. . 


15. 00 


9.40 
»3-5o 
17.50 
8. as 

3-4*54 

3-*7X 

3.10 

3 
3 
3 
3 

1 

a 


Inna,  xoo  . . 

%%,  Conti oantal,  key,  xoo  can* . 

i§,  L«  Baron,  xoo  . . . 

3s,  Imperial,  100  cans . 

>Td  Label,  gt,  oil,  100  cans- . 

“  Vs,  mayonnaise  dressing,  100  cans 

"  “  “  50  cans 


•  95 

•  *5 
•35 
.70 
.60 

а.  30 

3-*734 

3-37% 

3- i*J4 

б.  40 
6  ’ 40 

4- 30 


CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour's  Verlbest,  with  key,  No.  1,  a  dot .  1 .20 

“  "  with  key,  No.  2,  1  dot .  a. as 

Fairbanks,  with  key,  No.  1,  a  dot . 1.15 

"  with  key,  No.  2,  1  dot .  a.  15 

“  with  key,  No.  6,  1  dot .  7.6s 

“  with  key,  No.  14,  %  dot .  16.50 

Libby’e,  with  key,  No.  1,  a  dot .  1.20 

"  with  key,  No.  a,  1  dot .  2.20 

Chipped  Dried  Beef, 

No.  1,  1  dot .  1.85 

No.  X.  a  dot .  1  -05 

Glass,  No.  X>  a  dos .  1 .45 

Glass,  No.  1,  2  dot . . .  3.35 

Beechnut  Sliced  Beef,  No.  1 ,  glass  jars,  per  dot.  a .  7a  X 
Beechnut  Sliced  Beel,  No.  X.  glass  jars,  per  dot.  i .  55 
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Acme  Sliced  8moked  Beet.  Per  dot. 

Large  tins,  2  dot .  .  2.60 

Medium  tins,  4  dot .  1.60 

Medium  tins,  a  dot .  1-65 

Small  tins,  4  dot .  t  oo 

Large  glass  jars,  1  dos .  2.85 

Special  jars,  1  dot . . . .  a. 60 

Junior  jars,  a  dot .  t-6o 

81iced  Bacsa. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.7254 

Beechnut  Bacon,  No.  X>  glass  jars .  1.55 

Acme,  large  glass,  1  dot .  2. 75 

Acme,  junior  glass,  a  dot .  1. 60 

Roast  Beet. 

Fairbanks,  No.  1,  a  dot .  1 . 12X 

Fairbank’s,  No.  a,  1  dot .  2.15 

Armour’s,  No.  1,  2  dot .  1-2*54 

Armour’s,  No.  2,  1  dot .  2.25 

Libby's,  No.  1,  2  dot .  i.ao 

Libby’s.  No.  2,  1  dot .  2.20 

Kingan's,  No.  1,  2  dot .  1.05 

Kingan’s,  No.  2,  1  dot .  a. 05 


Lunch  Tongue. 

Fairbank’s,  No.  1,  a  dot .  a. 50 

Libby's,  No.  1,  a  dot .  s.90 

Armour’s,  No.  1,  s  dot . .  a. 70 


Whale  Os  Tengne. 

Fair  bank’s  No.  2,  1  doe . - .  7.00 

Libby’s,  No.  2 X,  1  dor . . .  10.00 


-li- 

Devillcd  Meats. 

Curtice  Brothers,  “  Blue  Label”— 

No.  s  ox.  No.  10  ox. 
Per  Dos.  Per  Dos. 

Ham . 1.52  s.50 

Tongue... .  1.50  s.50 

Chicken .  a. 10  3.15 

Turkey .  a.  10  3.35 


Potted  Meats, 

Curtice  Brothers,  “  Bine  Label” — 

No.  V  Tin.  No.  X  Tin. 
Per  Dos.  Per  Dos. 

Ham.' .  1.25  2  25 

Tongue .  1.25  2  25 

Chicken . .  1.95  3.C0 

Turkey . .  1  95  3,00 


Pottad  Ham  or  Os  Tongue. 

Armour’s  Veribest,  No.  X>  4  dot.— . 45 

Armour’s  Veribest,  No.  X.  a  dor . 80 

Libby's,  No.  X.  4  dor . . . 40 

Libby's,  No.  %,  4  dor . 70 


Potted  Chicken  or  Turkey, 

Armour’s — 

No.  X.  4  dot . 

No.  V,  a  dot . 

Libby's — 

No.  X.  4  dot . . . 85 

No.  X>  2  dot .  1.50 


•82X 

*•  45 


Boned  Meats. 

Curtice  Brothers,  “  Blue  Label” —  Per  Dot. 

Chicken,  No.  X .  a. 85 

“  “  1 .  5. co 

Turkey,  **  % .  2.85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  ji  .00 

Whole  Ham,  No.  iX .  9.C0 

Whole  Ham,  No.  aX .  >3.50 


Soup*. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  a  dot . . . 

a  lb.  cans,  a  dot . . . 

1  lb.  cans,  4  dot . 

Gallons,  cans,  %  dos . 

Schimmel’s,  assorted,  1  lb.,  4  dos . 

Campbell's: — 

No.  1  cans,  4  dor.  to  case,  straight  or 
assorted,  all  kinds  except  Tomato__.  per  dor.  .87X 
No.  1  cans,  4  dos.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  .  “ 

No.  1  cans,  4  doa.  to  case,  Tomato .  “ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . — .  “ 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  ease,  ail  kinds  except 

Tomato . . . . . .  “ 

Gallon  cams,  6  to  case,  Tomato .  “ 

Curtice  Brothers,  “  Blue  Label  ” — 


per  dot, 

•  *35 
.  t-35 

•  9° 

.  5.00 
.  .85 


«754 

•95 


*•50 

S.65 

7-75 
8.  ss 


Consomme. 


Beef.. 

Jul 

Pr 


Printanier . . 

Vegetable . 

Tomato . 


Pea.., 


Broth., 


*•  Broth- 
Green  Turtle .. 
Terrapin . 


Quart*. 

Plots. 

X-Pinu. 

Per  Dox. 

Per  Dox. 

Per  Dox. 

3-25 

2-75 

*.*5 

3-25 

»-75 

1. *5 

3-25 

2-75 

1.25 

3»5 

2-75 

*•*5 

3-25 

*•75 

*•*5 

3-«5 

2-75 

x. *5 

3-25 

2-75 

1.25 

•  3-25 

2-75 

1  -*5 

3-25 

*•75 

1. *5 

.  3-25 

*•75 

2*5 

3-iS 

*•75 

2.25 

3-«5 

*•75 

1.25 

.  3»S 

2-75 

1.25 

3»5 

*•75 

1.25 

.  3-25 

2-75 

2.25 

3*25 

2-75 

1.25 

-  3-25 

«-75 

I.25 

-  3-25 

2-75 

1.25 

6.  50 

3-5° 

a.  00 

7.25 

3-75 

2.25 

!•- 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures. . 30-lb.  pails  .08 

P  rssam  Tall*  MluFiirM  *  *  QQ  ^ 

•°®X 


Cream  Jelly  Mixtures.... 

Elcroftcn  Mixtures. . 

Nobby  Mixtures . 

Cadella  Mixtures . 

Fine  French  Mixtures . 

French;  Creams . 

American  Mixtures . - . 

Variety  Cut  Drops— . 

Darling  Mints., 


.09X 
.12 
.13)4 
.09  % 
.08X 
.08X 
.0854 


Golden  Drip  Bar . . . 15-lb.  boxes  -09X 

Sour  Balls . 30-lb.  pails  .08X 

Pancellx  Cream  Chocolate .  “  .  10 

I  X  L  Assorted  Chocolate .  "  .11X 

King  B  Assorted  Chocolate .  “  .isX 

No.  1  Fine  Assorted  Chocolate...  “  .15X 

Nonpariel  Drops . . .  “  .  10X 

Chocolate  Covered  Caramels .  *  .11 

Dairy  Chocolate  Chips . *5-lb.  pails  .  15X 

Chocolate  Mints . 30-lb.  palls  ,n)4 

Honey  B  Comb . ai-lb.  pails  .16X 

Cream  Cocoanut  Balls . s8-lb.  pails  .09X 

Cream  Peppermint . 30-lb.  palls  .09X 

“  W  Intergreen .  *'  .09X 

Wellington  Caramels  - . S5-Ib.  palls  .07X 

Froxen  Milk  "  . - . 30-Ib.  palls  .10 

Soft  Jelly  Gum  Drops .  **  .07 

Superfine  "  . . .  ”  .10 

Jelly  Beans .  “  .08 

Winterrroen  Losengsrs  . . "  .09X 

Mint  ”  - .  “  09X 

Assorted  M  . .  *•  .  ooV4 

Conversation  “  . . s8-lb.  palls  .09X 

C.  &  A.  Crown  Stick . 30-Ib.  palls  .08 

PancelLa  Chocolate,  i-lb.  boxes,  30-lb.  cases  .ixX 

Rock  Candy,  assorted . 10-lb.  boxes  , 09X 

Penny  goods . 10  boxes  In  case  4.50 


CAT8UP.  Per  Dos. 

Beef  Steak  Catsup,  half-pints,  s  dos . . .  i.ie 

“  “  pints,  "  . . .  s.oo 

Waldorf,  medium,  12  oz.,  screw  top,  2  dor . 87X 

Snider’s  Catsup  : — 

Pints,  s  dos .  s.io 

X -pints ,  2  dos . .  1.30 

Quarts,  1  dos .  3.15 

Gallons,  6  jugs  In  crate . per  jug  .85 


KETCHUP. 

Curtice’s  “Blue  Label”  Tomato  Ketchup:— Per  Case. 

Small,  25  bottles  In  case .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  in  case .  3.25 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoaYnade. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  X* H>-  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


McCaskey 
Multiplex 
Order 
Books ! 


The  FAMOUS  MULTIPLEX  DUPLICATING  COUNTER  PADS  and 
ORDER  BOOKS  are  the  QUICKEST  and  most  CONVENIENT  Books 
ever  made. 

Every  other  Sheet  has  a  Carbon  Back. 

No  Loose  Carbons  to  bother  with. 

Every  Copy  a  Good  ONE. 


DUPLICATES  or  TRIPLICATES 
TWO  Copies  or  THREE  COPIES 

If  you  want  good  Pads,  get  the  MULTIPLEX. 

If  you  want  a  COMPLETE  UP-to-DATE  System  for  handling  your 
Accounts,  the  McCASKEY  ACCOUNT  REGISTER  SYSTEM  is  I-T. 
Write  us  for  P'ree  Samples  and  Catalog. 


THE  McCASKEY  REGISTER  C0„  30  Rush  St„  Alliance,  Ohio 

New  York  Office  :  140  West  Forty-second  St.,  Q.  M.  Orton.,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland  and  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15  Central  Nat’l  Bank 
Bldg.,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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Campbell’s  Beefsteak  Tomato  Ketchup 

M  pints,  24  bottles  to  case .  t .  to 

Pints,  24  bottles  to  case .  2.00 

Campbell’s  Tomato  Ketchnp : — 

Pint  bottles,  24  to  case,  per  doz .  1.40 

X-pint  bottles,  24  to  case,  per  doz . 90 

Campbell’s  Chill  Sauce : — 

Pints,  2  doz.  to  case .  z.40 

M  pints,  a  doz.  to  case . 90 

Asst.  Condiments,  t  doz.  to  case,  per  doz...  .go 


COCOA. 

Per  lb. 


•36 
.38 
•  3° 


CHOCOLATE  AND 

Walter  Baker  &  Co’s : — 

Premium,  12  to  25  lbs . 30 

E  Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  12  lbs . 22 

Auto,  sweet,  6  lbs . 32 

Cocoa,  M-lb.  cans,  12  lbs.  In  bo* . 37 

Cocoa,  M-lb-  tins,  12  lbs . 37 

W.  H.  Baker  s:— 

Best  Cocoa,  M-lb. size . per  lb. 

“  l-lb.  “  .  “ 

Premium  Chocolate,  34s,  12  lbs . 

“  Ms-  12  lbs . 31 

Best  Sweet  Chocolate,  Ms . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  Ms . 29 

Hershey's — 

Vanilla  Sweet,  3is,  6  lb . per  box  1.55 

Swiss  Milk,  Ms,  6  lb .  “  1.4s 

Cocoa,  Epp's,  M-lb.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  “  6-lb.  boxes,  M-lb-  tins, 

per  tin,  .37M 

"  "  6-lb.  boxes,  V'"5-  tins, 

per  tin,  .19 

“  Huyler’s,  M*>  6  lb . 43 

“  “  Ms»  6  lb . 45 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 


y 

Per  can. 

Per  doz. 

M-lb.  round  cans . 

s.15 

M-lb.  “  . 

3.36 

x-lb.  "  . 

6.60 

xM-oz.  “  50  cam  in  case  .07 

Per  lb. 

5-lb.  “  . 

•55 

Bensdorp’s  Chocolates,  6-lb 

.  boxes,  24  boxes 

in  case — 

Milk  Chocolate,  6  to  lb . 

•45 

Queen,  4  to  lb . 

•42 

Sweet  Vanilla,  4  to  lb . 

.28 

“  8  to  lb . 

.28 

Plain  Cooking  Chocolate, 

M-lb.  cakes . 

.3* 

Blooker's  Cocoa  Powder — 

5^ -lb.  tins,  2  doz.  in  box... 

1.88 

M-lb.  tins,  2  doz.  in  box... 

it 

3-50 

i-lb.  tins,  1  doz.  in  box..., 

it 

6.50 

5-lb.  tins,  1  doz.  in  case.. 

•  52 

10-lb.  bags,  1  doz.  in  case.. 

it 

.50 
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Wilbur’s  Cocoa — 

Breakfast,  %-lb.  tins,  6-lb.  boxes . per  lb. 

“  M- lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  Ms,  12-lb . per  lb. 

Sweet  Clover,  Ms>  6-lb . per  lb. 


Hooton  Cocoa  and  Chocolate  Co. — 


•36 
•  35 


•  3 ° 

.26 


Z. — s  \ 

r# 

Tgjiaspj 

St 

xs: 

Hoa' 

Cocoa,  labeled,  Ms . 36 

Cocoa,  labeled,  Js . 38 

Premium  Chocolate,  Ms . 28 

Premium  Chocolate,  Ms . 30 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  M-lb.  size . Per  lb.  .40 

“  “  {-lb.  «  .  “  .41 

“  Baking  Chocolate,  M~lb  size .  “  .27 

"  .  “  “  M-lb.  “  .  “  29 

“  MUk  Chocolate,  6-lb.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  x.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  M-lb.  packages . 30 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  M-lb.  packages . 30 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  M-lb-  packages . 32 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  M'lb-  packages . 32 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M-lb.  packages . 25 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M’lb  packages . 25 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  M'lb.  packages . 25 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  M-lb. 

tins . 38 
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Cocoa,  6-lb.  boxes,  xa  boxes  In  case,  M'lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  M-lb. 

tins . 

Cocoa,  la-lb,  boxes,  6  boxes  In  case,  x-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  M-lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12  “  “  6  “  * ‘  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  M  lb.  tins  “ 
M-lb. tins,  6-lb.  bxs.,  12  bxs.  case  ” 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter  s  Milk  Chocolate: — 

No.  61 — M  lb-  size,  croquettes . per  lb. 

No.  62— M  lb.  “  ’* 

No.  63 — M  lb.  “  flat  packets .  “ 

No.  64— M  lb.  “  “  “  «' 

No.  93—  |  lb.  “  “  «  «* 

No.  66— M  lb.  “  “  «  '• 

No.  67— Alb.  “  “  *•  “ 

No.  68— A  lb.  “  “  *' 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  M-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  }s,  2  doz.  in  box . 

Ms,  61b.  “  . 

“  Ms,  6  lb.  “  . 

“  is,  xzlb.  "  . 

"  5  lb.,  6  cans  In  box . 

Swiss  MUk  Chocolate,  48  5-c.  cakes.. 

"  “  120  2-c.  cakes.. 

Caracas,  M-lb.  cakes,  6  lb.  In  box... 

Superior  Sweet,  6  lb.  “ 

Premium,  M>,  12  lb.  " 

"  Ms,  12  lb.  '«  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  x,  M-lb.  tins,  12  In  box . 

“  M-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•37 

•37 

•37 

■36 

.21 


•*5 

28 

.26 

I.65 

.48 

.48 

.48 

.48 

48 

•SO 

•5° 

•50 


.40 

.85 

•37 

•35 

•3* 

.3° 

•50 

.50 

•3° 

.22 


•34M 
•  35M 
.01 
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Premium  Chocolate — 

%-lb.  cakes.  12-lb.  boxes . 27^ 

k-lb.  “  24-lb.  -  . 27 

Milk  Chocolate- 

40  3-cent  cake«  in  box,  24  to  hair  case . 80 

40  “  u  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  **  48  to  case . 78 

CONDENSED  MILK  AND  CREAM. 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

M-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

M'lb.  “  “  24-lb.  "  ..  ..  “ 

Special  10-c.  packages,  30  to  box. ...per  box, 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  M-lb.  tins,  6-lb.  boxes . 

"  M-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  M-lb.  cans,  6-lb.  boxes . 

“  >|-lb.  "  12-lb.  *'  . 

“  i-lb.  "  6-lb.  “  . 

“  J-lb.  “  I2-lb.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Ms,  6-lb.  boxes . 

“  Ms,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-C.7Z  “  .  “ 


CO. 


•  3° 
.29 
2.10 

,36M 

•36 

.29M 

.29 

•3*K 

•31 


Borden’s 

Condensed  Milk  Co. 
Gall  Borden  Eagle  Brand 


Daisy 

Champion 

IvIagnoli& 

W  inner 

Challenge! 

Dime, 

Rose 

Full  Weight 

Tip  Top 

Rival 

Bell 

F  ern 

Dixie 

(Each  of  above 
Brands  4  doz.  in 
case.) 


Per 

case. 


6.25 


4.35 

4.15 

3.90 

3.60 

4.20 


Borden’s 
Peerless 
Brand  Evaporated  Cream. 

Small  cans. 


4  doz.  each. 

M  Family  size, 

4  doz.  each. 

Family  size, 

4  doz.  each. 

Quarts,  2  dozen 

each. 

Qallon  size,  6  cans 
each. 

Columbian 
Brand 
Evaporated  Cream. 

Small  cans,  4  doz.  each. 

Family  size,  4  doz.  each. 

Quarts,  2  doz.  each. 

Imperial  Brand 

Family  size,  4  doz. 

M  “  “  8  doz. 

Quarts,  2  doz. 

Superb  Brand 

Family  size,  4  doz. 

M  “  “8  doz. 

Quarts,  2  doz. 

All  above  Brands  guaranteed. 


2.00 


3.50 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


CASH  REGISTERS 

SECOND-HAND 


You  cannot  afford  to  be  without  a  Cash 
Register  when  you  can  purchase  one  for  so 
little  money. 

Come  in  and  let  us  show  you  our  line. 
It  costs  you  nothing  to  investigate. 


CASH  OR  MONTHLY 
PAYMENTS 


IN  WRITING  TO  KDUBRTISBRS  KINDLY  MENTION  "GROCERY  WORLD." 


40 


GROCERY  WORLD 


HIRES  CONDENSED 
MILK  AND  CREAM 


Per  case. 

Hires  Con-  \  An 
densed  Milk  ../5*ou 

Queen .  4.00 

Blue  Ribbon .....  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 


Gold  Cream 

Packed  in  case*  of  Forty- 
eight  30  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 

Fifty  cases  or  more .  3.85 

Red  Cross .  4.15 

Peninsular .  4.10 

Dr.  Hand’s,  2  doz .  3.10 

Leader .  3.80 

Banner, 4  doz .  4.05 

Star,  4  doz .  4.15 

Evaporated  Cream — 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  io-c.  size,  4  doz . per  case 

Pet,  s-c.  size,  6  doz . per  case 

Yacht,  family  size . _ . 4  doz. 


COCOANUT.  Per  lb 

Schepp's  Shredded,  V-lb.  pkgs.,  15  lbs.  to  case  .23% 

“  “  lbs . 22% 

Dunham’s,  5-cent  package . 39 

%* . 26 

"  X* . ’8 

“  34s  and  54 s . 26% 

Franklin  Baker  Co’s— 

Brazil,  70  V-lb.  packages .  2.50 

“  35  j4-lb.  “  .  2. 50 

“  38  % -lb.  and  16  54-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  palls,  20  lbs . 11 

“  “  In  boxes,  25  lbs . . 10 % 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . iz 

“  “  inboxes . 10 % 

“  in  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10% 

"  Slice,  “  iso  lbs . 10% 

‘  Strip,  "  120  lbs . 10% 
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crackers  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08% 

Oyster  “  . 08  .o85< 

Wine  Scroll.. . . . jo  .10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 07%  .08 

Brown  Edge  Water .  .09 

Butter  Toast . 07)4  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cry  Babies .  ,09 

Fig  Bars .  .  20 

Fruit  Cookies . 0754  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  ,o634 

Ginger  Vedettes . 07  , 07 14 

Graham  Wafers .  .10 

Grandma  Cookies . 07 %  .08 

Honey  Jumbles,  XX .  .  10 

“  “  Iced .  .10 

Honey  Kernel .  .  10 

Iced  Ginger  Tablet .  ,08 

Iced  Penn  Treaty .  .07V4 

Iced  Vedette  Wafer . 07J4  .08 

Macaroon  Cookie .  .10 

Man-ln-the-Moon .  .08 

Matchless . 08  .08 

Milk  Lunch . 07  -0756 

Oriental  Cookie . 07J4  .08 

Quaker  City  Mixed .  .077s  .08 

Quiver  Mixed . 07  0734 

Orange  Cookies . 07)4  .08 

Peerless .  ,08 

Soda  Biscuit,  XX . 06  .o6i4 

"  “  No.  1 . 07  .0734 

Spiced  Wafers . 07S4  .08 

Sunshine  Cookie . 0734  .08 

Suprema .  .08  .08 

Wavelets . . .  ,09 

Package  Goods —  Per  doz. 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 

“  (5-cent  size) . 50 

Graham  Wafers . 95 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 

DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 . 15 
“  “  with  Horse-radlsh.p.  dz.  1.15 
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Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horae-radish.p.  dz.  1.75 

Wein  Senl,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

5  gallon  kegs . per  keg  a.  50 

Me 


Prepared  Mustard,  In  bbls . per  gal 

“  in  15  gallon  kegs..per  gal. 

'*  *  in  10  '•  “ 

“  “  In  5  «  <<  .25-. 40 

“  in  a  gallon  palls. ..per  pall  .75 

**  In  1  '*  11  ,40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

"  Sifting  top,  2  doz.  in  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. . . loaf,  .2634 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .28,  less  .22 

Roquefort  Cheese,  12  in  case. .per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .35 

Edam  Cheese,  22  in  case . case,  9.50,  single,  .85 

In  tin . per  lb.  .26 

"  r-lb  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  20  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  2.75 

Ounutzer  Hand  Cheese,  200  in  box .  2.25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4 .00 

American  Swiss, No.  2 . loal  cut  .X8-.20 

“  Square  loaves.  No.  2,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  2 . box,  .25  ;  34  box. 

;  less . .  .26 

Muenster  Cheese . per  lb.  .28 

Brick  Cheese,  No.  2 .  «  .28 

English  Dairy  Cheese .  “  .2934 

Pineapple  (Picnic  size),  6  in  box. . per  box 

“  (Gem  size),  6  In  box .  •• 

Royal  Luncheon  Cheese — 

Dinner  size,  2  doz.  In  case . per  doz.  4 .50 

Lunch  size,  2  doz.  in  case .  “  2.40 

Picnic  size,  2  doz.  In  case .  “  2.35 

Trial  size .  “  2.00 

MacLaren  Imperial  Cheese,  Club  size. per  doz.  2 .00 
“  “  “  No.  2 size  “  a. 40 

“  Roquefort  “  large  size  “  a. 95 
“  “  “  small  size  “  2.45 

Fromage  de  Brie,  M.  C.  C.,  2  In  box. ..per  box  2.30 
“  d’Isigny,  “  6  In  box...  “  2.30 

Wm.  Tell  brand,  22  In  box .  “  x.20 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Phila.,  22  “  ....  “  2.00 

Mb2iatureCream.orPhlla.22  “  ....  "  2.00 

Hand  Cheese,  8  doz .  “  2.25 

“  4  “  .  “  .65 

“  4  “  Thuringer .  “  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  2.25 

Schutzen  Cheese,  22  In  box  .  "  .95 

American  Mountain  Cheese  (Alpen  Ease),  50 
x-lb.  packages . per  lb.  .  16 

IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  26  In  tin . per  doz.  4.75 

"  8  '•  .  ><  2.7! 

Carlsbad  Speck  (Imported  Bacon) .....  “  .32 

Imported  Cervelat  Sausage  (RolfPs) . per  lb.  .42 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 
Patede  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner..bybbl.  2234  less,  per  lb.  .24 

“  Landjager,  short . per  lb.  .24 

“  “  long . ..  <* 

u  Mortadella,  Dry . per  lb.  .25 

“  Knackwurst,  25  In  box,  per  box, 

<4-75 . per  doz.  a. 40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 ;  less . . . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes(  .2934  ;  less. . 21 

“  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .26  ;  less . . 

“  Cervelat,  Tip  Top,  50  and  zoo-lb.  I 

boxes,  .24;  less . 26 

",  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .2234;  less . 24 

“  Salami  (E),  50  and  200-lb.  boxes, 

.22  ;  less . 22 

“  Salami,  Blue  Ribbon,  50  and  200- 

lb.  boxes,  .29;  less . 20 

"  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .27;  less . 18 

"  Tongue  Sausage . per  lb.  •  .28 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb.  .25 

"  Lachs  Ham .  “  .28 

“  Petit  Delicatess  Frankfurters,  plain, 

per  doz . 90 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .25-. 26 

“  Paprika  Speck . “  .28 

Mettwurst,  half-round .  “  .26 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .34 

Smoked  Thuringer  Blutwurst . “  .28 

“  Pfefferwurst .  •'  .28 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4*75 

"  (Derby  Brand),  quart  glass  jars 

per  doz .  5.75 

(Derby  Brand),  20-oz.  jars, 

per  doz .  2  50 

Calves’  Head,  in  round  tin* . per  doz.  2.65 

Pickled  Meats,  in  glass .  “  2.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


If  You  Get  It  From 
Me  You  Are 
Certain  It  Is  Right 


Italian  Macaroni,  Olive 
Oil  and  Roman  Cheese — 
yon  don’t  know  as  much 
about  these  Italian  goods 
as  I  do,  because  it’s  my 
specialty,  and  you  can 
believe  when  I  tell  you 
that  nothing  better  comes 
into  this  market  than 
Francesco  and  Luigi 
Cirillo  Macaroni.  F. 
Bertolli’s  Olive  Oil  and 
Roman  Cheese  are  known 
the  world  over,  and  my 
place  is  headquarters  for 
all  these  products. 


Joseph  Cuneofs  Son 

901-03-05  South  Eighth  Street 

- PHILADELPHIA,  PENNA.  - 


It  Is  Spelled  RAMLY 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Robbing  Food 
Laws  of 
Their  Terrors 


We  sell  a  full  line  of 
provisions,  but  our 
specialties  are 


VIENNA  SAUSAGES 
BOLOGNAS 
SMOKED  TONGUES 


These  we  sell  in  very 
large  quantities  to  the 
most  fastidious  trade 
everywhere. 

For  two  reasons  : — 
First,  they  represent 
the  highest  possible 
quality ;  and 

Second,  they  are  abso¬ 
lutely  guaranteed  to  com¬ 
ply  with  all  food  laws. 


M.  ZIMMERMAN  COMPANY 


Main  Office :  318-24  E.  Houston  St.,  N.Y. 


Branch  f  717  N.  Second  St.,  Phila.,  Pa. 
Offices  \  1 25-27  Pulton  St.,  Boston,  Mass. 
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Beet  Salad,  In  glass . per  doz.  i.oo 

“  In  pint  jars,  glass . .  “ 

“  in  quart  jars,  glass .  “ 

Lamb  tongnes,  In  glass .  “  z  .60 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
PaUs. 

Holland  Herring,  mixed,  “Y,  M.”  Xbbl.  5.50  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

X  bbl . 

Holland  Herring,  milkers,  Standard,  bbi. 

Scotland  Herring,  mixed,  large  fullx,  bbi. 

X  bbl  8.00 . 

11  milkers,  large  fulls,  bbl 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about  25  in  palL.. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall,  x.oo 

Norway  Stockfish,  dry . . . per  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  size,  round  tins,  with | key . per  tin  .20 

Quart  “  “  “  .  “  .35 

2  Qt.  **  "  "  .  “  .55 

4  Qt.  “  '*  “  .  “  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 .10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4  qt.  tin,  1 .  to,  2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  doz .  2.50 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pan  .55 

“  10-lb.  palls .  *"  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

“  5-gal. keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . .per  doz.  2 . 25 

NORWAY  ANCHOVIES. 

Original  Package . per  X  bbl.  5.50 

Repacked  in  5-lb.  paii . per  pail  .60 

“  in  10-lb.  pail .  "  1.10 

“  in  5-gal.  kegs . per  keg  2.75 

11  In  54-lb.  flat  tins . per  doz.  .95 

“  in  X-lb.  tall  tins . .  “  1.50 

"  In  z-lb.  taU  tins .  “  2  .00 

Fancy  Ken — 1 1 1  keg,  .80;  X*eg,  MU’Xkeg, 

•3»i  H*eg . ao 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  2 . 75 

pint  jars . per  doz.  6.00 

“  large  tumblers . .  “  2.25 

“  small  tumblers .  “  1.25 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  x6.oo  X  kilo  Cans,  per  dz.  16.00 
X  “  “  8.50  X  “  “  8.50 

X  "  "  4  25  X  “  “  4.2s 

X  “  “  2  25  A  “  "  2  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  X200....M . per  bbl.  9.00 

15  “  keg—  “  500 . per  100 

10  “  keg—  “  300 .  “  .85 

5  "  keg-  “  150 .  “ 

10  lb.  pail —  “  50 .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . per  cask 

48  gal.  bbl . per  bbl.  6. 50 

xo  “  keg . per  keg,  3.20 

5  "  “  .  "  1. 15 

xo  lb.  pall . — . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb.  .  18 

Spitzkugeln .  “  .25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  x,  6  “  ...  “  .50 

“  “  No.  2,  6  "  ...  “  .75 

“  “  No.  3,6  “  ...  "  1.00 

Amandines,  9-lb.  tins . per  tin  5.25 

“  small  tins .  “  .55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb, 

bags,  per  bag . 

Green  Kern . per  lb.  .  09 X 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-.  80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  ‘<-.o6-.o8 


COTTOLENE. 

3oa-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6  xo-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 
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EQGS.  per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .19 
Western. . 18 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb. bxs.  .13X 
New  York,  Full  Cream,  new,  rst’s,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . .  .27 

Anchovies,  in  oil,  X  bottles .  4.50 

“  "  X  "  .  325 

Anchovy  Paste,  tancy,  per  doz . . .  4.75 

“  plain,  per  doz. . 1 .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3.75 

“  "  X  pints,  2  doz.  In  case....  2.00 

Capers,  Nonpariel,  X  gallon  kegs .  1.25 

“  “  Quart,  glass . per  doz.  6.75 

“  “  bottled,  %  size...  .per  doz.  2.25 

“  “  “  x  "  .  “  1.85 

“  “  “  X  “  .  “  x.xo 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.50 
11  med.  “  11  12  “  u  5.00 

“  small  “  “  24  “  "  4.50 

Cherries  In  Maraschino,  in  glass,  x-doi.  case...  8.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz.  .90 
“  “  3 lb.,  a  dz.  case  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

lox-,  “  . .25 

“  sox.,  »  1.50 

Russian  Caviar,  X’s .  2.40 

"  X'« .  4-5° 

“  X'» .  8.00 

“  l's .  16.00 

French  Peas,  Extra  Fins,  per  case .  19.00 

“  Fins,  per  case .  16.00 

"  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  x  .60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  xo  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  Pints,  Per  do* . 60 

Salt,  In  4-doz.  stone  jars .  x,  75 

Morris'  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

"  “  “  2  oz.,  “  .  3.55 

Armour's  Beef  Extract,  2  oz.,  “  .  4.45 

"  “  “  4  0Z.,  “  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  4  oz . per  doz.  4.00 

"  “  “  8  . .  “  7.25 

"  •«  “  16  oz .  ««  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel,  11  u  . . . .  22.00 
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Truffles,  . per  tin,  .28 

“  X .  “  1.00 

“  X .  “  2.10 

Shrimps,  Pickled,  small  size .  1.00 

Dunbar’s  Shrimps^  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  x-lb.  tins,  per  doz .  4.00 

„  “  “  X-lb.  “  “  .  2.25 

Rose’sLIme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5  ,sj 


FLOUR.  Per  I^bl. 

Gold  Medal .  6 .00 

Ceresota .  6.10 

Pillsbury’s .  6 .00 

Taylor’s  Fancy .  5  20 

Pride  of  the  West .  4. 90 

Sunbeam . 80 

Quaker  City .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  641XS . 

“  Flapjack  Flour,  24  as . 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  doz.  x.  35 

8chimmel’s,  12-  oz.  bottles,  2  doz.  In  case .  1.35 

“  6-  oz.  *•  “  “ . 90 


A  Remark  That 
Leads  to  a  Sale 


“Mrs.  Smith,  I’ve  got  now 
just  about  the  finest  thing  in  cof¬ 
fee  I’ve  ever  had  in  this  store. 
You  know  what  good  coffee  is — 
I  wan’t  you  to  try  it.’’ 

The  coffee  to  fit  this  remark  is 
German°Americap  Coffee, grown 
on  the  Triunfo  Plantation  of 
Central  America,  among  the  most 
celebrated  coffee  plantations  of 
the  world.  No  coffees  surpass 
them,  no,  not  even  the  finest 
Java  and  Mocha  grown  !  Euro¬ 
pean  connoisseurs  take  German- 
American  Coffee- in  preference  to 
all  others,  and  formerly  the  entire 
output  went  there. 

We  are  selling  these  coffees 
now  to  the  American  trade;  be¬ 
lieve  us,  there  is  nothing  like 
them. 

The 


German-American  Coffee 
Company 

GROWERS,  IMPORTERS  and  ROASTERS 

406  Greenwich  St.,  NEW  YORK,  N.  Y. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

— -  - I  N  ~  - - — ' 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bag 

Lea's,  white,  ioo  lbs .  1.75 

“  yellow,  granulated.  100  lbs .  1.75 

“  "  table,  100  lba .  1.70 

Western  yellow,  100  lbs .  1.45 

Quaker,  36  packages .  3.65 

Farina,  Hecker's,  24  i's,  per  case .  1.40 

“  Schumacker’s,  34  packages,  per  case..  1 . 10 

Beans — 

California  Lima . per  lb.  .0654 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  3.37}$ 

Marrows,  Choice,  N.  Y.  State,  grain  bags, 

bush.  2  2sJ<S 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  1.90 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  >.90 

Pea,  fancy,  Michigan,  grain  bags . bushel  1 . B5 

Red  Kidneys .  “  2. 50 

Peas  - 


Scotch . 

Split,  yellew.. 
"  green ... 


Lentils 


Less  quantity., 

Shaker  Corn — 
Fancy,  barrels 
Less  quantity.. 

Hominy — 


bushel 

ii 

2.05 
a. 25 

2  .00 

ii 

2  55 

.per  lb. 

It 

•08  K 
•09  '4 

per  lb. 

If 

•03% 

.03% 

1-45 

Lea's  Pearl,  100  lbs . per  bag 

Schumacher's  Breakfast,  iopkgs.  to  case....  1, 
Barley— 

OO . 

No.  3,  100-lb.  bags .  3. 

Noodles,  Climax,  24  roc.  pkgs.,  case .  1, 

“  48  sc.  pkgs.,  case .  1 , 

“  "  asstd.,  34  sc.,  is  ioc.  case...  1. 

“  Smith's,  30  10  c.  packages .  1 . 

"  assorted,  5  and  10  c .  1 . 

Oatmeal ,  B ,  per  bbl .  6 . 

“  "  kegs  100  lbs.,  per  keg . ; .  3. 

Oaten  Goods,  In  cases —  Per 

Avena,  36  packages . . .  2. 

Banner  Oats,  so  packages .  3 . 

Friends' Oats,  36  packages .  3. 

Mother's,  36  packages .  3, 

Pawnee,  36  packages .  2 

Quaker,  18  10c.  site .  j  ’ 

*4  *  . . . . . . . .  3. 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  S.50 

Avena,  per  keg,  90  lbs .  2]n0 

Standard,  180-lb.  bbls .  c  -5 

“  90-lb.  bags .  » . S5 


.90 

as 

■05% 

■95 

°S 

15 

10 

90 

90 

10 

20 

case 

85 

85 

co 

>5 

65 

5° 

00 
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Sago — 

Fine,  bags  about  160  lbs . 05% 

50-lb.  lots . 06  54 

Admiral,  Pearl,  34’s . 07k 

Tapioca,  Instantaneous,  50  i’s . 08 

“  Colburn’s  Hasty,  24  i-lb.  pkgs . 0754 

“  Minute,  5i‘gross,  per  gross .  11.00 

“  Flake,  about  125  Ids . per  lb.  .06 

“  less  quantity .  “  06}^ 

“  Pearl,  isolbs .  “  .07& 

“  “  less  quantity .  “  .085^ 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  S4  a's . per  case,  3.15 

Purina  Health  Flour,  so  5’s,  Cartons  "  3.60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12’s,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  s-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 


fUMfOTttt 

MtC^TUO  . 


MALT  A- VITA,  36 
paokages .  2.85 


Egg-O-See,  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  a-lb.  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36  **  . 

Shredded  Whole  Wheat,  50  packages . 

it  it  a  II 

Cream  Wheat,  96  packages . 

Apetiza,  24  packages . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  94  packages . 

?uaker  Puffed  Rice,  36  packages . . 

igor,  36  packages . 

Ralston  Komkins,  18  25-lb.  sacks* . per  bale 

u  Health  Crisps,  36  ioc.  packages . 

Ralston's  Breakfast  Food,  36 a-lb. pkgs .pr. case 

Ralston  Health  Food,  24  is . per  case 

Trlscuit,  30  packages . 

Toasted  Corn  Flakes,  36  packages . 

Zest,  36  packages,  10  cent  size . 

Zest,  36  packages,  15  cent  size . . 

Zest,  20  packages,  25  cent  size . . . 


2.85 
2.85 
4.25 
4  25 
05 
00 
60 
50 
75 
75 
50 
50 


HOLLAND 

Musk- 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz.  1  lb.  pkgs.  1.80 


4 

5 
2. 

4 

2 

2 

3 

4 

2 .70 
2  40 

2- 35 

2 .80 
2.65 

3- 75 

2.80 

4- 5° 

2.50 

2  *85 

2.15 

2  85 

3  50 


gelatine  and  prepared 

DESSERTS. 


“  Acidulated . 

Cox's,  large . 

“  small . 

Plymouth  Rock,  Pink  or  White....!! 


“  small . 

Bromangelon,  assorted  3  doz . 

Fruit  Puddlne  9  doz.,  asst,  flav 

Jell-0,  assorted  flavors,  2  doz . 

Jell-0  Ice  Cream  Powder,  2  doz, 

Chaimer'g . 

Peter  Cooper . 

Tryphosa . . 

Imperial  Wine  Jelly . 


Doable  Refined, 


Wetmore's 

VkK* _  _ 

Kusto,  60  5-cent  packs . . 


*•0714 

*•07  y* 

•• 

*•5734 

■95 

••• 

z  .20 

*•  35 

•95 

■8?J4 

.So 

■87  K 

•97K 

.90 

.90 

..per  doz. 

•92K 

.  per  doz. 

•95 

.per  gross 

zx  .00 

.85 

36  IOC. 

a  .70 

..per  case 

2.00 

1.60 

..per  doz. 

.90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  "  . ojS 

"  Marcaroni,  long,  “  05^4 

“  square  '.*  . 0644 

Larosa  Spaghetti,  long,  25  lbs . 05)4 

"  Vermicelli,  square,  “  . 0s K£ 

“  Macaroni,  bulk.  “  0tU 

Anger  Baking  Co. — 

“  Golden  Seal  ’’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  10-cent  packages .  1 . 8o 

“  Plain  ”  Noodles,  24  i-lb.  cartons .  1 .80 

“  “  48  }4-lb.  “  .  ,.9o 

®-gg  Alphabets,  48  5-cent  packages .  1.80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1 .80 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartoGs .  2.25 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
“  “  481/2  "  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  carton6 .  2.00 

"GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartons, .  ,  g8 

“ Imperlale"  brand,  25  1/1  packages  (long).,  x.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1  .j, 

Spice  Drops,  In  baskets,  20  lbs .  i.6» 

“  in  boxes,  12  lbs .  1,00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  in  bundle. . per  bundle  .  30 

Bulk,  ia-lb.  wooden  boxes . . . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10  00 

::  * . «6:°° 

ZO . . .  f-3  00 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop.  10.00  Brass,  14.00 

“  Sugar,  “  a,  “  7.00  "  9.00 

“  Tea,  "  3,  ••  6.00  "  7.J0 

“  Spices,"  4,  ■«  5.00  -«  ?. So 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Standard  Cash  Register .  20.00 

Tea  Caddies,  round  front,  No.  2 . per  dox  0  00 

::  ::  ~  3 .  •;  I.So 

4 .  a  .  r  n 


Compare  This  Picture  With 
Your  Store 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 

MILLER  &  ENGLAND 

T012=1-4=I6-1H  ^Woodland  Avenue 
PHILADELPHIA,  F»A. 


Make  a  Thing  Look  Nice 
=  and  It’s  Half  Sold= 

Manufacturers  have  been  known  to  get 
60c.  per  lb.  for  the  same  coffee  and  $1.50  for 
the  same  tea  that  retailers  are  selling  every 
day  for  30c.  and  50c.  They  have  done  it 
entirely  by  the  appearance  of  the  package. 

We  will  furnish  a  package  for  tea,  coffee, 
etc.,  ready  labeled,  which  you  can  fill  with 
goods  you  buy  in  bulk,  and  it  will  be  so 
handsome  you  can  double  your  profits. 

PAPER  CANISTER  MFG.  CO. 

221-23  N. Twenty-third  St.,  Philadelphia 
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Tobacco  Cutters . 

Alarm  Money  Drawers .  "  ,  r0 

Bag  and  Twine  Holder . i  .oo 

Barre (  Covers,  Sunk  Handles,  21  In... per  doi.  2.50 

„  .11  ToP  “  21  In...  “  2.00 

Beef  Cutters .  g  >00 

Bung  Borers,  Enterprise  No.  a,  1%  to  2  In.’.’.’.’."  1  60 

Can  Openers,  “  Never  Slip  ” . per  doi.  .90 

Hopper  s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  g  „ 

Coffee  Mills,  Dell’s  No.  9 . 32  00 

,  “  “  10 .  4o  00 

Fruit  Augers,  2  prong .  ,  ,0 

Measuring, Fancets. . .....Z! 

Philadelphia  Scoop  Co’s  Sugar  Scoops 
Indestructible,  No.  4 . per  dox.  9.00 

I:::::::::;;:;:;;::;; 

Kz.  Galvanized  Steel  Blades,  No.  3..per  doz.  4. so 

**  «  .  ti 

«  „  5  40 

X  Quality,  No.  3.m . .  «  J'.fo 

«  J  .  „  3-00 

. .  3-40 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


— 3i— 


Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  dox.  in  case . per  dox. 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  “ 
Large  cartons  or  tins.  2  doz.  In  case  “ 
Dime  Tumblers,  2  doz.  in  case .  il 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod .  no 

Large  Bank .  . .  • 

Medium  Bank .  . ******** . ? 

Pollock . . . 

Hake . "’"11""""""" . 

In  original  cases,  450  lbs.,’ji'c.'iesi  " 


14. co  7.15  1.60  i 


•0.50  10.40 
15  00  7.65 


Sherer’a  Eclipse  Counters  :— 


No. 

«34, 

834, 

I034, 

”34, 

1454, 

1854, 

>034, 


No.  of 
Drawers. 


9 

12 


IS 

18 


Length. 

3  feet  8  inches. 

4  feet  10  inches. 

6  feet, 

7  feet  3  inches, 

8  feet  6  inches, 

9  feet  8  inches, 

10  feet  10  inches, 
is  feet, 

...  Capacity  of  Drawers,  40  to  60  lbs.  each 
We  will  bill  at  io  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Ilion,  N  Y. 


*4 

*7 

30 


Each. 
15. 00 
ao.oo 
25.00 
28.00 
31.00 
35-00 
40.00 
45-00 


mackerel. 

Ex.  Norway  Bloater..*00  ‘b’  I0°  5°  ‘b’  IO  lb 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  27.00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx .  40.00 

Ex.  Shore,  No.  1 .  29.00 

Shore,  No.  1 .  26.00 

Large,  No.  1 .  24.00 

Large  Irish,  No.  2 .  21.00 

Extra  Irish,  No.  2 20.0a 

Medium  Irish,  No.  2..  19. 00 

Small  Irish,  No.  3 .  17.00 

Irish,  No.  3 . 

Large,  No.  3 .  ig. 

Herring 

7  5° 

6.50 
6.00 
5  50 


81b. 


SMOKED  FISH. 

New  Extra  Scaled  Herring . .  box 

Small  Extra  Scaled  Herring .  per  box 

Boneless  Herring,  fancy  jo  lb.  boxes',  per  lb. 

smoked  Salmon,  whole  fish .  per  lb 

New  Cromarty  Bloaters,  50s . ,’Z.per  box 

"  IOOS .  •< 


33 


13.50 

12.50 

11 .00 

10.50 
10.00 
9  oa 


6.90 
6.40 
5  65 
5-4° 
5  15 

465 


2.25 
1.70 
1.55 
1-45 

1.30 

1.25 
1.20 
1. 10 


1  95 
1. 41 

1.29 
1 .21 
I.09 
I.05 
I  .OI 

•93 


.00  10.00  5.40  1. 25  1.05 


Lab.  Split,  Lg.  No.  i. 

Lab.  Split,  Lg.  No.  2. 

Shore,  Round,  Large. 
Shore,  Round,  Med...  5 

Ocean  Whltefish .  6  00 

Salmon,  Hali&x . 

Shad,  No.  r,  Mess . 

Shad,  No.  2,  Mess . 

Haddock,  Pickled ..., 


4- 25 
3.75 
3-50 
3*5 
3  50 


14.00  7.50  3.90  .95  .81 


7.00  4.00  2.25 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 


DRESSED  BONELESS  FISH 

,  Favonte,  Cod,  40  lbs . 

Our  Choice,  Haddock.  *0  lbs .  . 

Gilt  Edge,  hake,  40  Ibsi..... 7 


Scoop  and  Iron  Plate,  No.  1 
¥ 


It 

II 
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Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 
“  “  iK 

"  “  3 

<«  «« 

Butchers’  ,  without  welghts.No.o 


[  Gilt  Edge,  2-lb.  bricks,  40 
Snow  White,  i-lb.  bricks, 


DRESSED  FISH  BRICKS. 


lbs.. 


.07 


20  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 

tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case .  ,'qo 

Glass  Tumblers,  sealed,  2  doz.  In  case .  ,  Lj 

|  Screw  Top  Jars,  2  doz.  In  case . . 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  fancy,  25  lbs .  — „ 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes .  eg:/ 

Apricots—  . . 

Fancy  Moorparks,  25  lbs . 

Extra  choice  Royals,  25  lbs’.".'"""" .  „ 

Choice  Royals,  50  lbs .  . 

Cherries—  » 


California,  Royal  Ann,  unpitted,  25  lbs 
Currants— 


Gold  Medal,  recleaned.  26  is  _<><✓ 

Gold  Medal,  loose,  25  ib£. . zz:z;z:"  :°gp 


Admiral,  40  i-lb.  packs . 

Private  Growth,  extra,  cleaned, ’36  ibs 


•o3/4 


extra,  cleaned,  36  Ibs . oSM 

cleaned,  30  lbs.  bulk . 08% 

Nectarines — 

White,  25  lbs . .  lb 

Peaches — 

Fancy  yellows,  25  lbs . . 

Extra  choice  Muir's,  50  lbs .  —  _ 

Fancy  Muirs,  25  lbs . Z.7.7Z7  .14 

Pears — 

Fancy  California,  Bartlett,  25  lb, 


,i4}4 

13 

1434 


■ii54 
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PRUNES. 

Boxes. 


*5 


20-  30,  25  lbs.. 
30-  40,  25  “  .. 
40-  5°,  25  “ 
4°-  50,  50  “  .. 
50-  60,  25  "  .. 
50-  60,  50  "  .. 
60-  70,  25  '■  .. 
60-  70,  50  “ 
70-  80,  25  “  .. 
70-  80,  50  “  .. 
80-  90,  50  “  .. 


■  ro 


■°7% 


■0734 


»7 


.06 


06 

■0534 


•°5K 


90-100,  25  “ . 05 


90-100,  50 


•°434 


100-120,50  " . 04 

Raisins-  4 


■03% 


Muscatels,  4  crown,  50  lb . 

;;  3  •;  50  ib . 

*  **  50  lb . 

Cal.  Thompson  Seedless,  50  lbs.. 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs.!!! . 

Raisins,  Seeded — 

G.  &  S.,  fancy,  36  is . . 

Butterfly,  extra  fancy,  36  is 

Citron,  10  lbs . 

_  25  lbs . 

Lemon  Peel,  10  lbs . 

.  “  25  lbs . 

Orange  Peel,  10  lb . 

25  lb . 


.10 

.09 


•0934 

.0934 


•  i*34 

•  1734 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen.... 

“  *5-  “  1  “  . Z 

Graln-O—  ,5’  “d  a5'cent  slz*>  “sorted.. 

Case  No.  4  1  doz.  iB-cent  size,  %  doz. 

25-cent  size  in  case  . .  case 

L.ase  No.  5,  1  doz.  25-cent  size . “  •* 

Case  No.  6,  2  doz.  15-cent  size . “  •* 

2  doz  15-cent  size  1  lb . per’doz.  i.ic 

Ralston  Health  Cereal,  36  10-cent  size. 
Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  incase  . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

Perfection  Rye  Coffee  24  ”i  ”ib."'pkgs . 


2.70 
2.25 
a. 50 


2.30 

2.05 

2-4734 


2.75 


1.15 


1.25 

•  40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  a  doz.  11 


It  isn’t  so  much  a  question  of  “Getting  Along ” — the  other 

fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race— 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


With  New  Total  Registering  Device 


The  saving  of  time  will  doubly 
pay  for  it. 


The  convenience  alone  will  make 
it  worth  all  it  costs. 


It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SEEP=PRIMINQ  p\|  T|v  /l 
and  MEASURING  lVl 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00]  Auger, 
75  cents  ;  Extension  Tube  50  cents 
a  foot. 


Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


BN  WRITING  TO  TOMBRTISBRS  KINDLY  MENTION  ’GROCERY  WORLD” 


The  Sulpho-Napthol  C* 

.  BOSTON.  MASS. 
-.U.S-A. 


OWNER  OF  THIS  STORE 
Fined  for  Selling  Impure  Foods 


GROCERY  WORLD 
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ink. 

Arnold’s,  black,  quarts . Per  bottle 

Continental,  red,  i  dot . 

“  black,  3  doz . 

Royal,  black,  3  doz . ........ 

Stafiord,  Commercial,  quarts . per  bottle 


.48 
•  3° 
■  25 
•25 
.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pear)  Top .  3.84  4.60  5.30 

Acme  Victor  Top .  3.60  4-*°  4  ®° 

Pure  Flint,  Luster  Top .  3-°°  3-^°  4-20 

Crystal.  Crimp  Top .  a. 10  2 .70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4«doz.  3.38 

No.  1.  No.  2 

Jumbo  Chimneys,  plain . per  doz.  .75  *85 

'■  «  dec.,  107,  "  -9°  *-°° 

No.  0.  No.  1.  No.  a 

Banner  Burners . 45  -55  -75 

No  charge  for  packages. 

Oil  C  ans¬ 
i-gallon,  Glass . per  dot  a. 25 

i-  “  Galvanized .  “  *•«> 

5-  “  Lenox,  Spout .  “  5. 00 

5.  *•  «  Spigot .  “  5-5° 

5-  “  Columbia .  "  7  00 

5-  «•  Banner .  "  8.00 

5-  “  Climax,  Pump .  “  1°°° 

5-  “  Home  Rule,  Pump .  “  ™-oo 

Lanterns— 

No.  o,  Standard. . per  dot.  4.75 

No.  o.  Dash... . "  7.80 

Cold  Blast .  8.00 

LIME. 

Prepared,  a  dot.  In  case . per  dot*  .5354 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  ■°5% 

"  “  25  lb.  boxes,  %  lb .  “  -<>6J4 

Acme,  1  lb.,  sifting,  15-lb.  boxes . o$% 

LYE  AND  POTASH. 

Banner,  4  dot . per  case  3. 60 

Babbitt’s  Potash,  4  dot .  “  3-3° 

Lewis’ .  "  3  2S 

Red  Seal,  a  dot .  *  *-95 

“  4  doz . . .  3-85 

Popular,  4  dot . “  *•45 


MATCHES.  Per  gro. 

Swift  &  Courtney's,  100’s,  i-gross  case .  1. 75-1. 90 

“  400's,  1  “  .....  S-S0^?0 

«  5oo’«,  1  “  .  3.75-4.00 

Blue  Hen,  100’s,  1  "  .....  1.50-1.60 

Soo’s,  1  "  .....  4-00-4.  *5 
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Per  Gross. 
...  .4* 

■  92X 
...  3-95 
...  55 


Vulcan  Parlor,  65’s . 

100’s,  5-gross  in  case . 

500’s . 

Vulcan  Safety,  65s,  No.  . . 

65s,  No.  a . 5° 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

No.  37,  5-gross  cases . 5° 

zoo’s,  5-gross  cases . 9° 

No.  15,  gross  cases .  1.20 

No.  3a,  5-gross  cases . 55 

Safety . . 45 

ppa  Parlors,  500's .  3-50-3-75 

Searcnlight,  soo’s. .  4-25-4-5° 

Press,  200’s .  1.80-1.90 

500’s . .  . .  4-50-4  75 

America,  soo’s .  X.30-S.35 

American  Paraffine,  500’s,  ex.  qual .  4-*5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  -5° 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

-  5  00 

4 .00 
4-50 
3  00 

1.3° 

1  00 
1 .05 

.85 
9° 
.80 


Superba,  zooos,  1  gross  to  case., 

Red  Skin,  500s,  1  gross  to  case . 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case.. 

Lenox,  400s,  1  gross  to  case . 

Red  Cross,  200s,  1  gross  to  case . .' . 

Blue  Ribbon,  165s,  5  gross  to  case . 

Blue  Ribbon,  165s,  1  gross  to  case . 

Astral,  1 50s,  5  gross  to  case . 

Astral,  1 50s,  1  gross  to  case . 

Planet,  100s,  3  gross  to  case . 


MINCE  MEAT. 

John  Bower  &  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18, 37  ana  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  **  per  case 

Barrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth:— 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  in  crate,  “  .......per  crate 

e-lb.  “  6  “  “  .  " 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18  37  and  60-lb.  beks.,  XXX,  Famous. .per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  Pa^s .  * 

Mrs.  Wells’, bbls.  &  XBbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  kits..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
Schimmel's,  30-lb.  Kits,  bbls.,  Yi  bbls.. .per  lb. 

«  18  and  37  lb.  Kanakins .  “ 

"  10-lb.  Kans  ,  6  to  crate. ..per  dot. 

«  5-lb.  “  “  “ 

••  s-lb.  Glass  Jars,  6  to  case  “ 


•  o8« 

.09 

6. as 

3- ®5 

3.80 

•13 

4- 4°  , 
■°7% 
.08 

.o8« 

x09 

6.25 

3-65 

3- 8o 
•»3 

4- 4° 

■°JH 

.08 

.06 

•05 

•  04)6 
•0754 
.08 

9.80 

5- 30 
6.25 
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Natlonal,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  “ 
Atmore  Sc  Sou,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars 

No.  3,  glass  jars . per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails 

No.  10,  wooden  pails . per  box  6  pails 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Pails,  18,  37  and  68  lbs . .  ' 

Atmore’s  Mincemeat,  No.  a,  2  doz.  in  case, 

per  doz . 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. . 

Keystone — 

Barrels,  Halves,  Quarters  and  kits . per  lb 

Wooden  Palls,  18,  37  and  68  lbs .  “ 


•  osK 

•  04K 

4-40 

3.10 

3 -65 
6.25 

.08  % 

.09 

a  .00 

II  .00 

■  ofA 

.08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  i5«test .  "  -I2J4 


OLIVES. 


H.  Kellogg  *  Sons,  Agent* Per  Dot, 

Theodore  Marquet,  Mammoth,  64  oz .  15* 5° 

“  Extra,  64  oz .  13-5° 

•  Mammoth,  quarts .  7.25 

*\  Extra,  quarts .  6.75 

"  Extra,  pints .  4  5° 

“  Mammoth,  %  pints .  3.15 

“  Extra,  J4  pints .  3- 00 

Fourees,  19  ez.,  fluted  bottle .  4  75 

De  Lucques,  10  oz .  2.40 

Farcies .  3-75 

Queen,  6  oz .  r-3° 

PimOlas,  18  oz .  6.00 

PimOlas,  10  oz .  3-5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles .  8-  5° 

California,  individuals . . .  i-5° 

Seville  Packing  Co.,  Original  Plm-Olns. 

10-01  bottle,  2  dozen  In  case .  3  -5° 

18-01,  “  a  “  “  6.00 

■8-oz.  “  1  “  9-85 

6-oz.  Baby,  2  “  “  i-5° 

10-01.  “  Plm-Ola* . per  dot.  a. 40 
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Sevllle  Packing  Co.,  “  White  Label.” 
Size  of 


bottle. 


Ot. 

6 

10 

18 

3* 

64 


«•  40 
4.20 
7.60 

)  »u.io  ij.i)  Z4-3°  “.“s  3-  — 

The  6,  so  and  18-0 once  bottles  are  packed  a  dozen 
in  a  case.  The  18  and  32 -ounce,  z  dozen,  and  the  64- 
ounce,  %  dozen  In  a  case. 


a. 70 
4-5° 
9.15 
16.20 


«•  55 
15.25 


H 

»•  55 
2.20 
3.80 
6.85 
za.85 


J 

I -55 

а.  05 

l5° 

б. 30 
11.90 


Manta 
ill  11  as. 
1.30 

»-75 

3.90 


OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  dot .  4.90 

“  pts.,  adoz .  a. 90 

«  **  J4-pts.,*doz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz .  11.50 

"  25-ot.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  1  doz .  6.50 

<•  "  pts.,  a  doz .  7.50 

"  «-pts„  s  doz._  4.75 

•  ■  “  8-oz.  flasks,  2% 

doz .  7.50 

<<  ia-01.  flasks, 

aJ4  doz .  9.00 

'•  Sublime,  8-oz.  flasks,  a)4  doz...  6.50 

<■  •'  ia-oz.  “  tH  dos...  8.00 

Rae’s,  FinestSublimo.igal.,  10  in  case,  per  gal.  a. 40 
Rae’s  Finest  Sublime,  5  gal.,x  or  a  In  case, per  gl.  a  .30 
”  “  1  qt.,  40  to  case,  “  a. 65 

“  Sublime,  i-qt.  tins,  40  to  case. .  a.  35 

“  “  )4-gal.  tins,  ao  to  case .  s.ao 

“  “  1 -gal.  tins,  10  to  case .  *.10 

"  11  5-gal.  tins,  1  or  a  to  case .  a. 00 

Seville  Packing  Co.,  “Nicelle.”  Made  and  bottled 
In  Nice,  France. 

Half-pint  bottle,  4  dozen  In  case . . .  8.50 

«  “  a  “  “  .  4.50 

Pint  "  a  *’  "  ... .  7-75 

Quart  “  1  “  **  — .  7-»5 

aa-o*.  “  1  “  “  . .  8.50 

Gallon  tins,  4  tins  In  case . per  gal  a. 75 

5-  ”  a  “  .  ”  *.65 

%•  “  8  "  . per  %  gal.  1.50 

Quart  tins,  32  oz.,  25  to  case . per  case  as. 00 

|as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pints,  “  s  “  “  “  9  » 

\l  Pints.  “  e  *  "  ...»  K  4-75 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  6  00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4-25 

6  i-gallon  Uns . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .48 

Lubon’s,  No.  16,  2  doz . per  doz.  .90 

Lubon’s  No.  32,  1  doz . per  doz.  x.  75 

Table  Oil,  No.  16,  fancy  bottles,  2  doz.,  per  doz.  .95 


Which  is  YOUR 
Store  ?  Avoid 


Trouble  by  v5ellirv£  Only 


The  Sulpho-Napthol  Company 

BOSTON,  MASSACHUSETTS 


ATMORE’S 

Mince  Meat 

v5a  f/sf?es  ALL 

Pure  Food  Laws 

CT 

AmORL  Sc  vSOiV  PKila,delpl\ia, 


WE  SELLATTIORES 

IS  PURE7 


Womans  fiieatest  Hill 


Every  customer  to  whom  you 
sell  Sulpho-Napthol  will  bless 
you.  It  is  the  most  wonderfully 
effective  cleanser  and  purifier  ever 
used  in  the  home. 

Mixed  with  water,  as  per  direc¬ 
tions  in  booklet  in  each  package, 
and  used  in  sinks,  toilets,  closets 
and  cellars,  a  perfect  sanitary 
cleanliness  is  the  result. 

It  drives  away  roaches  and  other  vermin,  and  a  gen¬ 
eral  air  of  purity  pervades  the  air  of  the  homes  in 
which  it  is  used. 

Universal  Coupons  packed  in  every  case  as  an  induce¬ 
ment  for  the  retailer  to  make  its  unprecedented  value 
known  to  their  customers. 


grocery  world 


45 


PAPER. 

WRAPPING. 

Straw,  Milo,  7  lb.,  15  x  20 . per  ream 

Manila,  15  x  20,  full .  •< 

“  24  x  36,  full,  20  lbs . *1 

“  18  X  24,  full,  10  lbs .  • 

“  Special,  15  x  20,  61bs_ .  “ 

Manilla,  Bakers’,  15  X20,  10  reams  in 

bundle . . per  ream 

Roll ,  Grocers’,  9.  12, 15,  18,  20 

D  ,1  °r  24  inches  wide . per  lb. 

Roll,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  inches  wide .  «« 

Glazed  Fibre,  12, 15,  18,  20  or  24 

inches  wide .  •* 

“  Glazed  Silk  Parchment,  12,  15', 

18,  20  or  24  inches  wide .  " 

^*’1*  Tea  Paper,  12  x  16,  reg...,.per  package 

„  “  15  x  20,  reg .  “ 

^ax ,®utter  l>aPer . per  package 

Parchment  Butter  Paper  9  x  12...  “ 


•33 

•03)4 

03X 

•°3X 

•14 

.19 

.XI 

.40 


bo 

cfl 


2  . 

3  . 

4  . 

5  . 

6  . 


10 . 

12 . 

*4 . 

16 . 

ao . 

a5 


Ujwi  o' 

>4  CL)  t/2 

y  b a 
»-  a  c 

js.2’a 

o 

Ph 

•48 
•S3 
■  7l 
.89 
X  .  Og 

I,25 
1  45 

1  *73 

2  .09 
2.27 
2.69 

3- 37 

3  87 

4  39 

4- 83 


.29 

35 

•  4S 

•53 

65 

•77 
9i 
1  03 
1.19 
:  37 


w- 

2  «-•  § 
8d§  8*3 
fioo 


u  wc/j 


PAPER  BAGS.— Manila. 

_  .  sia 

y  *£o 
s*  *>• 

o 
Pi 


.78 

•  97 

1.25 

1.39 

1  95 
2.29 
'!•  55 
3  11 

3- 97 

4- 41 

4- 79 

5- 41 


a 

0-9 
28  • 
n  o.  u 
<9S 
S  a 
•SH  o' 
otncn 

£ 

.31 

•37 
•  49 
.61 
•75 
.87 
1 .07 
x  .23 

x.49 

1.65 


v  o  b(0 
w-s.S 

.2  o  O- 
a  2  o 
& 

•35 
•43 
•55 
•  71 

.89 

1  05 

1. 21 
1. 41 
1.68 
1.83 


i  . 

O  M 
3  O 
£a 

r*  V  . 
(X  f> 

RYl 

10  Ti  cr 

otoio 

n 

•  45 

•  55 

•  73 
•93 

1. 15 

i-33 
1-55 
1.81 
2 .19 
2.41 
2.89 

3- 75 
4.01 

4- 55 

5- °5 


Russian  Sardines . per  keg 

5-lb,  palls  . per  pall 

"  10-lb.  *•  .  “ 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . j8iz 

Loose,  barrels,  30  lbs .  xg 


Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  ot — 

2  doz.  2  doz. 

X  Pints.  Pints. 

4.00  7.00 

Wood,  each — 


X  doz. 
1  Gal. 
10.20 


PEANUT  BUTTER. 

MacLaren’s — 

Small,  2  doz . . . 

Medium,  2  doz . 

Large,  1  doz . 

Peanutene,  No.  2  jars,  2  doz.. 


Per  doz 
.90 
i-45 
2.75 
1.85 


Peanutene,  No.  4  jars,  3  doz . ...'.’.’.’.'.I”!”””  .92}^ 


.2  JZ' per  I»°°o  and  not  less  than  5’00’iots. 

ta^-lb.  Plain  Flour  Sacks . per  M  3.75 

25-lb.  “  “  “ill 

s°-lb'  “  "  ««  ,1.75 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  Quarts  .  **  r 


Tripe,  io-lb, 


quarts  . 

xo-oz.  jars .  “ 

xo-lb.  pails . per  pail 


Palls . per  pail 

5-gal.  kegs...... . .  kCg 


Pig’s  ^Feet,  io-lb.  palls...\.\.V"."!!!Z.'."'per  pad 

Pickled  Beef  Salad,  hi  glass . pPer  doz® 

‘  Tripe,  “  <• 

.  “  Ox  Heart,  “  « 

“  pig’s  Feet,  <•  •• 


PICKLES. 

Barrels,  45  gal.,  1200s . 

io-gallon  kegs,  pine,  600s,  full  count . 

10-gallon  kegs,  300s . 

Sweet  Pickles,  500s  to  600s,  5  gtu!!!!”per  keg.' 

Sweet  Pickles,  700s,  5  gal .  ** 

Sweet  Pickles,  1 ,000s,  5  gal .  4i 

Sweet  Pickles,  2,000s,  5  gal .  “ 

Chow-Chow,  No.  i,  5  gal.  kegs'....'.'."" .  .  ,95 

Chow  Chow  No.  2,  5  gallons . .  i . 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

English  Spiced  Pickles,  8  oz„  octagon  (***“  D°*'  S 

assortment  except  onions . .  .85  «  ^enoers  and  Knucks . . 

*.  18 


8.50 

2 - 75 

2.50 
2.65 
3.00 

3- 65 

4- 50 
95 


English  Spiced  Onions,  8  oz.,  octagon . go 

English  Spiced  Pickles,  10  oz.,  octagon  .. ,  qo 
English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz. 

octagon . .  3  I0 

Highland  Brand  Sour  Gherkins', ’’’Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz 

„  octagon .  2 

-rosse  &  Blackwell’s 
Chow-Chow 


Gherkins . 

Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Qts. 
Casks. 
4  doz. 
5-75 


Octagonal  Stjle. 


Pts.  Pts.  X 

Casks.  Casks.  Casks. 

5  doz.  4  doz.  6  doz. 
3*25  3-5°  a. 10 

Smaller  Quantities. 

-  ..  5-9»  3-35  3-do  2.25 

Chow-Chow,  quarts,  stone .  .  Co 

Pin-Money  Pickles —  '5 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Martynia,  Peaches—  ’ 

Glass,  per  case  of — 

1  doz.  1  doz. 

Qts.  X  Gal. 

4-70  8.35 


2  doz. 
X  Pints. 


2  doz. 
Pints. 


3  *5  5.50 

Wood,  each — 


10  to  45  Gals. 
Per  Gal. 

1. 00 


Every 
Grocer 
intends 
to  own  a 


Ft1 


Grocer’s  Refrigerator 


some  time.  That  time 
should  be  NOW.  Another 
year  without  a  McCRAY 
REFRIGERATOR  means 


y°uraprreofits°Wing  “  USe'eS!  waste  of  ice  and  of  goods  to  g?  on.Thus  lutUngTown 
butter'tlmt'they  t hinkS"Don’ t* tas™ ^'ust'rig^htT ”rS  y°U  “ay  be  Iosiug  by  Selling  them 

perfhc^reHigerators^a^icPwU^ butter  a,K>  milk  sweet  and  pure.  They  are 
and  other  provisions,  and  of  ice.  They  areTold^ntHely  onTheir  m"*53'1”®  °f  bUUer 

McCRAY  REFRIGERATORS  ARE  GUARANTEED 

purple3’80  bUUd  C°°lerS  for  Meat  Ma^ets,  Hotels,  Restaurants,  etc.-in  fact  for  any 

i^™='E.tKSIL:i£a.aiJ£f.S?w::^'£r!SL5S^Es; 

McCRAY  REFRIGERATOR  CO.,  602  Mill  St.,  Kendallville,  Ind. 

PHILADELPHIA  OFFICE,  206  South  Eleventh  Street 

(also  branches  in  many  other  large  cities) 


i  Gal. 
Kit. 
1.70 


Duffy’s : — 


2  Gal. 
Kit. 

3-30 


5  Gal. 
Kit. 
8.00 


VINEGAR. 


10  to  45  Gals, 
Per  Gal. 
1.50 


Per  gal, 


Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

P  n-A  V  40  grain,  bbls . 15 

Pure  Cider,  40  grain 
Pure  Cider,  45  grain 

Coraon-sGold  Seal  C i de r  V  in'eg'ar','  p'Z  Apple 


.12 

.15 

14 


White  Wine,  90  degrees .  "IO 

Crown  Brand  Pure  Cider  Vinegar,  qts. '  p.’do*.’ 

White  Vinegar,  Distilled,  40  grain. . 

“  “  45  «  . 

_  “  “  Extra  Strength . 

Crosse  &  Blackwell’s . .  jox. 


.90 

.08 

.09 

•15 

2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

“  10-12  lbs . 

Picnics,  6-8  lbs . 

N.  Y.  Shoulders,  10-12  lbs., 


•14K 
•13M 
•13  H 
.09X 

.10 


i  Knucks . 

Fiats . ;;;;;;;;;;;;;;  •  5 

Air  Dried,  sets . 

“  Tenders  and  Knucks.’.' 

Jersey  Pork,  Butt  . per  bbl. 

“  Family .  “ 

Breakfast  Bacon,  rib  In . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . . . 

Boiled  Boneless  Ham . 

Beef  Tongues,  smoked,  5-6  ibs.'.'.'.'.'.'.'.'.'.p'e'r'do’z.' 

Looked  Compressed  Ham,  25-lb.  boxes . . 

Covered  Hams,  X-cent  extra;  Covered  Shoulder^ 
PicnlcB  and  Bacon,  X-cent  extra 
lohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback .  i6!4 

“  “  “  l.rn. 


18.50 

19.50 

•  14 

•  15 
.11X 

.07 

.22 

10.00 

10  X 


large. 


•15X 


„  “  “edlum . 15X 

„  “  small . icu 

“  Brealdast  Bacon . ,5 

n  r  ,  j  ,  “  boneless  .17 

Beef,  alr-drled,  regular  sets . . 

“  “  Insides  and  knuckles. 

Ham  Bologna. 

Beef  “  . . 

Boiled  Hams . 

c  Tongues . '.'.IZ'r  'doi'.' 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb .  IS 

Premium  brand  Hams,  12  lb  . . . Ay 

Premium  brand  Hams,  14  lb . . . 
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Premium  brand  Hams,  16  lb .  .  .1/ 

Premium  brand  Hams,  18  lb . is 

Premium  brand  skinned  Hams,  18-20  lb^"'  ]„i/ 

Premium  brand  boiled  Hams, skinned, fatless  2s  * 

Premium  brand  Bacon . ’ . 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . '  '  I7 

Winchester  brand  skinned  Hams,  all  aver  is 

Winchester  brand  Picnics . Qgyr 

LARD  AND  COMPOUNDS. 


Q notations,  par  lb. 


Tierces,  about  340  lbs . . 

Plain  1  nbs,  50  and  60  lb.  cans..,, 

10-lb.  Tin  Palls,  60  lbs . 

5  “  “  . 

3  “  "  . ' 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

!!  “  tubs . 

3,  5  and  io-lb.  cans, 


11 '/» 
11  Vi 


h 

6 


Swift  &  Co. — 

Premium  brand,  tierces... 
Silver  Leaf  brand,  tierces 
Jewel,  compound,  tierces . 
Cotosuet  tierces . 


9'/s 

9X 

9  V* 

10 

ioJ4 

.11  k 
.12X 

.n% 

■c9% 

■°9'A 

.09X 


dressed  meats. 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . 

Western  Dressed  Beef _ 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . ....I."," . 

Dressed  Hogs— 

Pigs . . . 

Hogs,  heavy . 

“  180  lbs .  . . 

“  160  lbs . . . 

“  140  lbs . !!."!!!!"' 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . 

“  medium . 


Per  lb 
C9  -.10 

07  -.08X 
08X-.11 

-.08 


-.09X 

-.09X 

-.0954 

-.09X 

■.09X 


.09 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Calf  Heads,  scalded .  -7to-’„ 

Sweetbreads,  veal . per  pk'i'r  '.6o-.'9o 

Calf  Livers . ,ao_.2J 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


wi 

m 


HONEr CURE 


,1' 


m 


m 


PH  I  LAD' 


o  U  R  E  R  S  OF  HONEY-CURE;  BRAND 

Beef,  Beef  Tongues,  |jr  A  m  m  rs  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  fl  /\  JY|  ^  LARD  a  Specialty 

BOILED  hams  A  IND  BEEP  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  OOODS 


IN  JniHIYING  TO  HD1/ERT1SERS  KINDLY 


MBNTION  "  GROCERY  WORLD 
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GROCERY  WORLD 
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x  .00 

.05 

•  50- . 65 

Hearts,  beef. . 

. per  lb. 

.03-.  05 

Rolls,  beef . 

. . 

.10 

Tenderloin,  beef,  western . 

. . 

.  x8 

Fresh  Pork,  loins,  dty . 

. . . 

.XX 

“  “  western . 

. . 

.  XX 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


Turkey* 


entrails  in. 

rasSH  KILLED. 


Per  lb. 


-•«5 

-.IS 

-•15 

-.13 


-■34 


•34 


Western,  Y.  H . 14 

“  Y.  T . 14 

Old  hens  and  toms . . . 14 

Common  to  Good . 1° 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 30 

Philadelphia,  fresh  killed,  3%  to  4  lba. 

to  pair . 32 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 33 

Western,  4  to  4)6  lbs.  to  pair,  fancy  ..  .35 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .32 

“  ulr  to  good . 16 

Fowls— 

Western,  fancy . i454"*>5 

Heavy  Roasters ,  4  to  5  lbs . 18  - .  20 

Fair  to  good. .  -.16 

Old  cocks . 10  -11 

Western  capons,  fancy, frozen . 19  --20 

“  “  small,  frozen . .  .*6  -19 

Squabs—  Pei do1- 

Prime,  large,  ancy .  3.50 

Mixed .  3.00-3.00 

Dark .  1.35-1.50 


-•34 
-.27 
-  24 
-.20 


LIVE  POULTRY.  Per  lb 

Spring  chickens,  nearby,  «54  to  a  lbs . 23  -.24 

Large  Springers . .  --36 

Fowls . i3^-'4 

Roosters .  -  •  1  ‘ 

Ducks  . 11  "• 12 


POULTRY  SEASONING. 


Hell’s  Spiced  Seasoning- 
Small  or  No.  1,  2  do*.  In  case . per  do*. 


Large  or  No.  a,  1  “  .  “ 

i-lb.  cans,  1  doz.  In  case . per  cs 

a-lb.  “  54  “  “ 

3-lb.  "  54  “  . 

S-lb.  “  54  “  “ 


85 

.85 

1.40 

4.00 

3*75 

5-4° 

8.70 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  54  lb..per  dos. 

No.  z,  round  conical,  with  key,  1  doz.  “ 

No.  a,  “  “  1  “  “ 

No.  3.  "  “  %  “  “ 

No.  4,  "  “  34  "  “ 

P.  P.  Sauce,  a  doz..  No.  . .  “ 

Mmort'i  Oeaulne  English  Plum  Pudding 
Seedless : — 


1 .00 
••35 
4*25 
6.50 
8.  50 
z.50 


Individual, 

per  case  Of  2 

doz . 

i-lb. 

cans, 

II 

X 

.  *5 

3-lb. 

«< 

X 

3- lb. 

4- lb. 

11 

tt 

II 

<1 

s 

II 

^ .  3  8s 

•8734 

•87K 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz. 

Assorted,  No.  2,  stone  crocks .  1 .1254 

Assorted,  No.  32,  jars . 90 

Assorted,  No.  5,  toy  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . . . 

Schimmel's,  assorted,  No.  10,  tumblers . 77/4 

National,  assorted,  No.  10,  tumblers . 

National,  assorted,  No.  6,  tumblers . 45 

Preserves —  P er  lb. 

Schimmel's,  pure,  jjo-lb.  palls . ** 

National,  30-lb.  pails . 

Southwark,  30-lb.  pails . 05^ 

Vineyard.  30-lb.  pails . 05^ 

Southwark,  5-lb.  toy  pails,  %  doz .  3.60 

Fruit  Butters —  Pcr  doz 

Apple,  No.  2,  stone  crocks .  1 .1254 

Apple,  No.  32,  jars . . . 90 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails . .  2.25 

Apple,  30-lb.  pails . per  pail 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmel's,  30-lb.  palls . per  lb. 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb. 

Prune,  30-lb.  pails . per  lb. 

Jams — 


.88 

.06% 

■05  lA 

.o6\i 

•o 6»4 
Per  doz. 
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Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars .  4  85 

Strawberries,  “  4-4° 

Raspberries,  “  .  4- 60 

Apricots,  "  peeled .  4-85 

Pineapple,  “  4-4° 
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Glauber  Salts. . per  lb. 

Glue .  “ 

Goff's  Cough  Syrup,  35c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff’s  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff’s  Horse  and  Cattle  Pwd.,i5C.slze  " 
Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . per  lb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  3c.  stick,  Imported..  " 

“  M.  &  R.,  5-lb.  ooxes. . per  lb. 

'  “  Lozenges.  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4'a,  6’s,  8’s,  is’s,  z6's,  “ 

“  Root . . .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

-  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

>f  “  IOC.  “  " 


•  0*34 

.11 

•  7S 
•75 
•75 

•  5° 


1.30 


•75 

•55 

•35 

•1* 

•*3 

•»7 


.*4 

.11 

1.60 

1-55 

•35 


SAUER  KRAUT 

Extra  Quality  Long  cut,  50-gal.  tierces. 
Extra  Quality  Long  Cut,  15  gals.,  kegs, 
Compass,  No.  3,  cans,  2  doz 


3.00 

.8254 


Schimmel's,  pure,  No.  12,  tumblers .  1.10 

Vineyard,  assorted,  No.  16,  jars . 88 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  18254 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers .  4-°° 

54-lb.  “  .  2.25 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 

«  «  <*  J4-ib.,  “  “  2.60 

«  **  «<  5^-lb!)  “  “  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

u  Lump,  bulk .  “  ,09 

Butter  Color,  W.  &  R . per  doz.  3 .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  orji 

Camphor,  gum,  i-oz.  blocks .  '  1  40 

“  Flakes,  bbls .  *'  .°254 

“  “  less  quantity .  “  .02% 

"  Tar  Balls,  bbls.,  250  lbs .  "  .0254 

Castoria,  Fletcher's . per  doz.  a .  80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01  % 

“  Bee  Brand,  carton,  per  doz.  .  30 

“  “  54-lb.  “  “  .40 


Paris  Green,  100-125-lb.  kegs  .. 

“  V -lb.  packages.... 

■*  54-lb. 

n  i-lb  “ 

. per  lb. 

II 

«« 

tt 

Jamaica  Ginger,  Hires',  flasks. 

it 

Saltpetre,  crystal,  barrels,  about  330  lbs.  " 

“  granulated,  kegs,  ‘  zoo  ‘  “ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  too  lbs. 
**  100-lb.  bags. . 

Syrup  of  Figs . 

Venetian  Red . 

. per  lb. 

11 

Glycerine . 

Laudanum . . 

Paregoric . 

I  0Z. 

.per  doz.  .37 
.  *  .45 

.  "  35 

.per  doz.  .40 

.  “  -40 

Sweet  Oil . 

Turpentine . . 

.per  doz.  .30 
.  “  .36 

•3* 

•31 

.30 

.90 

•3b 

.04 

•05; 

■05? 

3-45 

2.35 


•34 
a.  00 
•  o«5f 


Husband's  Magnesia . 

Bull's  Gough  Syrup . 

Roach  Powder,  Omega,  4-0*.  cans. 


..per  doz, 


er'Se 


r  gross 


s  os 

.65 

•®5 

•70 

•40 

•45 

*•85 

z.90 
.80 
9.00 


Roachsault,  large .  4.00 

“  medium .  2.00 

“  small . 80 


45.oo 

33.50 

9.00 


Iron  Glne,  McCormick  &  Co’s : — 

No.  5 . 

No.  . . 

Tube  V . 


McCormick  &  Co.,  Bee  Brand—  Per  dot 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  ^ 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


II 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner 
guarantees  the  mill.  Also  SHERER  COUNTER?.  Write  eor  Catalogue. 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


SIM 
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Reliable  Brand —  ioc.  size.  35c.  size 

Castoria,  Dr.  Pitcher .  a .  00 

Castor  Oil,  tasteless . 80  2.00 

Death-to-Pain . 80  a .  00 

Diarrhoea  Cure . 80  a. 00 

Vermifuge . 8s  a.  00 

Cough  Cure . 80  2.00 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  doz, 

Absorblne . . .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  a. 00 

Taroleum,  small  can.... .  6.00 

Taroleum,  large  can .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young's  Colic  and  Indigestion  Cure .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days, 

F.  O.  B.  Springfield. 

I 

DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horsford’s . per  dos.  4.15 

Bath  Brick,  boa  *5  bricks . per  bo*  .60 

SeallngWa*.„ .  >• 

8UV9T'S&Xld»M««««**s**s»s**»*a»a»sass**t»s*s*s*s»PCf  bbl .  1  .IJ 

P^t*s»»»a«»»»«»esSMeeeeeeeeeoeeeeeee . DCT  dOZ.  ,JK 

;  .  “  «.« 

-■  ?  ii 

McCormick  4  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2 .00 

50c.  six*  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercnre  Headache  Powders,  roc.  . . . 


•50 
s.  00 


1. 00  1.60 
1. SO  s.75 


S.S5 


EXTRACTS  AND  E8SENCES 
McCormick  &  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  a.oo 
25c.  size  2.25 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

zoc.  size 
15c.  size 

„  ,  _  25c.  size 

Sauer’s  Flavoring  Extracts ; — 

No.  1,  Lemon  and  Vanilla . per  dos. 

No.  s,  Vanilla  and  Rose .  “ 

No.  s,  Lemon  and  assorted .  « 

No.  4,  “  "  .  •• 

No.  4,  Vanilla . “ 

Assorted  cases,  Nos.  1  and  2 . 

“  Nos.  1,  2  and  4 . 


.80 
1  *75 
2.00 

•45 


Bulk.  Pts. 

XXX  Vanilla .  i.«0 

XX  Vanilla .  i.a< 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wln- 
tergreen.  Cinnamon, 

Peppermint,  Cloves, 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25 

Tea . .. . .  . 

Ext.  Vanilla,  Kitchen  Queen,  No.  25,  per  d 

“  “  “  “  No.  aX,  “ 

.  “  No.  X, 

“  No.  25. 

“  No.  2X, 

"  No.  X, 

Ingersoll's  Flavoring  Extracts : — 

High  Grade  VanlUa . 

“  Lemon. . 

Select  Vanilla . . .  * 

“  Lemon .  •< 

“  assorted .  " 

“  small  size .  *' 

'  cseseeeesssssseasssseseeeesssseesesssss|)W 

Lemon,  1  oz . per 

“  2  0*..  < 

'*  4  oz....  . 


Qts.  X-Gal.  Gal. 
3.00  6.00  12.00 
5.00 
400 


10.00 

8.00 


300 

5-50 


6.00 


4.00 

doz. 


Lemon, 


.per  doz. 


7-50 
7.00 
a.oo 
.80 

•  45 

•45 

*•75 
*•75 
•75 

•  75 
•75 

1  -4S 

?al.  zi.oo 
ioz.  .80 
"  *.50 

.  “  3.00 

. .per  gal.  7 .00 

Orange^  Almond,  Peppermint,  Wintergreen  and 


arrange,  Aimona,  reppermlnt,  W 1 
Jamaica  Ginger  same  price  a a  Lemon. 


LIQUID  RBMNBT  AMD  TABLBTS 

Knight’s  Liquid  Rennet . per  doz. 

Blair’s  "  ••  _ _ _  •• 

Hansen's  Junket  Tablets,  S  doz.,  per  do*. 
Blair's  Rennet  Tablets,  3  do*.,  per  do*. 

Union  Tablets,  8  do*.,  5c . . . 


1. 15 

i.*o 

•73 


CIDER. 

Draught  Cider—  per 

Corson’s  Champagne . . 

Dry  Hard . ,8 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pint* .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  2  doz.  pints  .  4  -25 


Mott’s  Brand  Golden  Russet,  z  doz  quarts..  3.75 
“  a  doz.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . . 

Gee  Whizz,  72  packs  . . 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1 ,25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  “  3-lb.  '•  . 06K 

Coronet,  choice,  z-lb.  pockets . 06 

“  "  3-lb.  “  . gjg 

Imperial,  fancy  Japan,  i-lb.  pockets . osM 

"  "  3-lb.  “  . . osW 

Pearl  Head,  5-lb.  cotton  sacks . q.k 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 V. 

Fancy  Head,  100-lb.  bags . . 

Choice,  100-lb.  l»e* . .05 

Prime,  100-lb.  bags .  mtt 

Jap»*>— 

Fancy,  too-lb.  bags . . 

Choice,  iso-lb.  bags . 


Worcester  Packing  Salt,  70-lb.  cotton  bags., 
"  “  “  140-ib.  “  “ .. 

Agricultural  Salt,  too-lb.  burlaps . 


.40 

•75 

.60 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3*0  lbs. . 

6ob*gs,  5  lbs.,  Um... 

**  “  14  “ 

30  "  10  “  ... 

**5  “  *X  “  ... 

Worcester,  Irish  Linen,  bags,  *50  lbs . 

“  “  56  “  . 

a8  *•  . 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags.  In  bbls., 

P«  bbl .  3.00 


*.6j 

4.00 

3-75 

3-75 

400 

*.50 

.65 

•35 


“  Pretzel,  Dbls.  contain  280  lbs . 

“  sacks,  180  lbs . 

“  Cheese,  bbls.  contain  280  lbs . 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case 

New  Ivory  Salt,  24  large  cartons  to  case . 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl.  ».OH 

Less  than  5  bbls,  the  list  net;  5  top  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7X  per  cent,  discount 
may  be  allowed. 


s  t=?  g  B  Q  S3 

TABLE  SALT^ 


Family  size,  case  of  4  doz .  3  60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  X  pts.,  3  doz.  case* 
"  “  pints,  a  «« 

“  “  quarts,  1  " 

Campbell’s  X  pints,  s  doz  to  case,  per  doz..... 

Durkee’s,  large,  1  doz . per  doz. 

“  small,  2  doz .  “ 

Schlmmel’s,  small,  2  doz . . . per  doz. 

My  Wife's,  pints,  1  doz . 

“  half-pints,  2  doz . 

Snider’s  Salad  Dressing ; — 

Pints,  1  doz . per  doz. 

X  pints,  2  doz .  “ 

Luncheon,  3  doz .  *« 

Gallons,  6  jugs  in  crate . per  jug 


•*7X 

4.00 

s.40 

*7X 

s.30 

*■35 

2.40 

1.40 
.90 

*•*5 


SAL  SODA. 

Bbls.,  375  lbs . per  too  .65 

Kegs,  150  lbs . per  iso  85 

60-lb.  boxes,  bulk  or  granulated . 62 


s.40 

*•55 
2.40 
2.  20 
*•50 

2.60 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large.,  “ 

“  “  middle  '• 

"  "  small..  «• 

Chill  Sauce,  Campbell’s,  X'Pluts .  11 

Worcester  Sance, Campbell,  Xpts.,  a  dz. per  doz. 
"  “  “  pints,  “  “ 

North  of  England  Sauce,  X  pints . per  do*. 

Chef  Sauce.  X  pints,  s  dox . per  do*. 

Snider’s  Chill  Sauce : — 

Pints,  1  doz . per  doz. 

pints,  2  doz .  •< 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz. 

yi  pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 


7-50 

4-50 

2.50 

■  W 

•  77X 

1.40 
•77X 
.80 

2.40 

1.40 
1. 00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


w  to  Warm 


To  feel  you  are  selling  the  best  products  of  their  class— products  of  unimpeachable  purity 
and  quality— doesn  t  that  give  you  a  warm  feeling  of  satisfaction  ?  We  are  very  sure  it  does  your 
customers.  ' 

«  Ralston  Health  Food  and  Purina  Whole  Wheat  Flour  are  two  such  products.  We 
have  talked  purity — purity — purity  in  connection  with  them,  for  months  and  years.  They’re  the 
nest  products  of  their  class,  and  millions  of  consumers  have  been  led  through  our  advertising  to 
demonstrate  this  fact  for  themselves.  *  *  g 

Ralston  Health  Food  is  the  treated  hearts  of  selected  wheat.  Purina  Whole  Wheat 
Hour  is  what  its  names  implies — flour  made  from  the  whole  wheat. 

Put  these  on  your  list  of  preferred  goods. 

Portland,  Oregon.  RALSTON  PURINA  MILLS,  ST.  LOUIS,  MO.  Tilsonburg,  Ontario. 
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SEEDS. 

Canary, bush.  60-lb 

3-  25 

Mustard,  Brown... 

,06 

Caraway . 

.08 

Mustard,  Yellow.. 
Rape,  per  lb . 

.  °5* 

•0554 

Coriander, bleached 

*  06 

Poppy,  per  lb . 

•°91/ 

Flax. . 

•03^4 

Sunflower,  per  lb.. 

•  0554 

Hemp,  bush. 40 lb*.  x.6o 


SODA. 

Bl-Carb.,  lun . km  1  •  *» 

“  balk,  »5-lb.  boxes . per  lb.  .0254 

'•  Babbitt's,  5f’s,  boxes...  “  .04^ 

Arm  4  Hammer  bd.,  y’s,  36  lbs . per  lb,  .05* 

“  “  “  lbs.,  36  “  .  “  -°4j4 

"  •*  "  X.X.tflbt .  “  .05K 

Salermtus,  Babbitt’s  bd.,ji’s,*5-lb.bxs.  “  .04% 


SOFT  DRINKS.  Per  dos. 
RootBeer  Extract,  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . 73 

Hires’  Ginger  Ale,  Carbonated,  2  dor . 73 

Welchs  Grape  Juice,  cose  quarts,  r  dos .  4.50 

“  "  “  pints,  a  dos .  4.7$ 

"  “  34 -pints,  3  dor .  4.15 

“  “  3-ounce,  8  dos .  0.00 

“  “  34-Eollons,  1  dos....  8.00 

“  “  gallons,  6  gal .  7.50 

s  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 .  10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2  -  to 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  10-cent  sire. . per  gross  t.50 

Electro  Silicon,  1  dor . per  dor.  .72 

Puts  Liquid,  large,  3  dos . per  gTOSS,  16.50 

Puts  Liquid,  large,  3  dor . per  dor.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  dor.  .60 

Puts  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cons .  ”  18.00 

No  2,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.5° 


—54— 

Solarlne  Bar  Polish — 

No.  13,  1 -lb.  pasteboard  boxes,  3  doz.  In 
case,  so  lbs . per  gross  18.00 


Less 

_  _  than 

SOAP— Laandry.  Bars.  5  bxs. 

Acme . . . .  3  40 

Adbrn . 120  2.45 

Ark . too  1.65 

American .  72  2.80 

Bee . 100  3.85 

Best,  Babbitt . too  3.70 

Babbitt’s  New  York  City .  60  a. 95 

Benzine-ated . too  4 . 10 

Big  Master . too  4.10 

Brown .  bo  2.40 

Borax,  Dreydopple.. .  40  a. bo 

“  Pearl,  Young  &  Co .  40  2.80 

“  Day  at  Frick,  Novelty .  40  a. 80 

“  Handsome .  69  3.10 

“  Eavenson,  large . 100  4.75 

“  “  small . . . 100  3.75 

“  Kirkman'8 . 100  3.80 

“  Red  Seal . too  4.00 

“  Swift’s . too  4.00 

Circus . too  3.40 

Cotton  Oil . 100  5.80 

Coal  OH  Johnny . too  3.60 

Chain .  bo  .04% 

Cygnet . too  4.00 

DoDbtns'  Electric . too  4.15 

Dewey . 100  2.15 

Fairy . 100  4.00 

Fels-Naptha. . 100  4.00 

Five-case  lots  freight  prepaid. . 100  3.95 

German  Family . too  4.30 

Good  Morning  . toe  3.75 

Glycerine  Tar . 100  3.  75 

Gloss . too  3.40 

GrandPa’s .  5°  3*5 

“  1.100  3.80 

Ivory . too  7°o 

“  too  4.00 

Lenox . 100  3.40 

Life  Buoy .  5°  a. 00 

“  too  4.00 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . too  6.00 

*•  5-cent  size . 100  4.00 

“  toilet  sire . too  4.00 

Mayer's . 100  3.80 

“  50  1.90 

Miller’s  Naptha . too  3.75 

Naphtha,  Swift’s . too  3.75 

Naptha,  P.  &  G . too  3.85 

Octagon . too  3.90 

Old  Mill . too  3.30 

Ozone . too  3.75 
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Oleine,  Conway's .  60  a. 90 

u  Golden .  60  2.55 

“  Earenaon's .  60  a. 50 

“  Hamilton's . 60  2.50 

“  Kirk's .  6c  2.30 

“  Philadelphia,  x  lb .  60  2.60 

“  l*  14  oz .  60  a. 45 

“  Pennsylvania .  60  1.75 

11  Procter  &  Gamble .  60  3.00 

“  Young’s  Best .  60  2  80 

Pride,  Swift’s . loo  3.75 

Polo . xao  2.45 

Quaker  City,  boxes . 100  2 . 90 

?*  tubs . 150  4.50 

Sunlight,  oval . xoo  3.85 

“  twin  bars . xoo  3.95 

Santa  Claus.* . 100  3.10 

Saratoga . ....xao  2.45 

Star . xoo  3.40 

Sunny  Monday . 100  4.00 

White  Cloud . 100  3. 85 

Wool  Soap,  large . . . xoo  6.75 

Wool  Soap, small . 100  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6. 40- 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13J4 

Castile,  Conti,  original  boxes . lb.  .11^ 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.  40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

^-lb.  bars  to  box . lb.  .09 

Turkish  Bath.., . doz.  .40 

Sweetheart,  5©  eakes . box  1.75 

Witch  Hazel,  3  cakes,  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  bars .  x  24 

Young’s,  48  bars .  x .  80 

Brooks'  Crystal,  100  bars .  3 .70 

Philadelphia  Standard,  60  bars .  ,  60 

Sapolio,  36  bars .  2.25 

“  Hand,  *6  bars .  s.25 

Wrigley's,  100  bars .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 

SOAP  POWDER. 

Peariine,  lbs.,  K -gross  boxes . per  box  s.70 

**  6  oz.,  100  packages .  “  s.65 

“  8-oz.  packs .  “  *.70 
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Soaptue,  7  or.,  100  pack. .  2.37 54 

"  ia  “  ’’  .  3.90 

“  17  “  36  packs . per  box  2.4254 

Babbitt's  1776  Powder,  too  6-ox .  2.20 

Finola,  100  packages .  3.60 

Gold  Duet,  Kalrbank'i,  100  12-oz.  packages  ...  4.00 
“  “  *4  4-lb.  "  ...  4  -50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  package# .  3.75 

Ktrkollne,  white,  24  4-lb.  packs .  3.30 

Young's  Pearl  Borax.  60  i-lb.  package* .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  502s .  4.00 

“  ”  100  is .  4  00 

Nine  O’clock  Tea,  100  packages .  3.15 

I-V  Wa.hlne  Tablets.  3  doz . per  doz.  43 

Swift's  Washing  Powder,  100  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 


SPECIALTIES. 

Anker's  Boullllon  Capsules .  3.00 


Bblz.  Boxz.  Cons. 

•  «7 

.18 

.90 

.14 

■  15 

•17 

1  . . 

*9 

•31 

■a3 

•  «S 

•  2  X 

.x6 

.18 

.  .19 

.00 

.99 

.  -»3 

-»4 

.x6 

.29 

•30 

•31 

•  a4 

■  a5 

.26 

.  t*5< 

•13* 

■15* 

,  .22 

■a3 

•24 

,  .10 

.XX 

•»3 

.50 

•5* 

.30 

•3* 

,  .19 

.90 

.21 

.  *  12 

•  «3 

•»5 

.  .12 

•13 

•  is 

PURE  GROUND  SPICES. 

Bblz. 

Pepper — Black,  High  Glade . 17 

“  Low  G.ade . 14 

White,  High  Grade.. 

“  Low  Grade.... 

Cayenne,  High  Grad 
“  Low  Grade 

Cinnamon— High  Grade . 19 

Low  Grade . .  .  13 

Cloves — High  Grade . 29 

Low  Grade . 24 

Allspice— High  Grade. . i«J< 

Ginger — High  Grade . 22 

Low  Grade . 10 

Mace — High  Grade . . 

Nutmegs — High  Grade . .  .30 

Muatard — Y ellow,  High  Grade . ig 

* 1  Low  Grade. . 12 

Brown,  High  Grade . it 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

«lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

H  lb. 


.40 

•  75 


/  A  Delivery  Wagon? 
do  you  have  A  Telephone  ? 

( A  Cash  Register? 

These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 

Walker  Bins 

A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


WALKER  p,votbS  BIN  CO. 

24  South  Seventh  Street,  Philadelphia,  Pa. 


“As  Good  as  the  ‘J.  M.’ 
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‘NEW  J.  M  WAf.OV 

M.UM;ny 

futon  k  i,kf.r  cowbiv  y 

Pri< -•  S2I5 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  .  PHILADELPHIA,  F»A. 


IN  WRITING  TO  KDVBRTISBRS  KINDLY  MENTION  “  GROCERY  WORLD." 
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Colburn’s  Philadelphia  Mustard,  D.  S.  F. : — 

J  cent  tins,  a  and  4  dox . per  dot,  .45 

Dime  size,  *  and  4  doz .  *■  ,  85 

V  lb:  net,  tins,  a  and  4  dox .  “  1 .00 

*  “  *  dot .  “  x ,  90 

i  "  1  dot. .  “  3.70 

6  lb.  cans,  full  weight . per  lb.  .13 

to  “  “  .  “  ,aa 

Colman’s  Mustard,  D.  S.  F.  :— 

x-lb.  tins. . . . ....per  dos.  5 . 40 

Jf-lb.  tins . _..  “  1.70 

H-lb.  tins. . *<  .Jo 

18-lb.  kegs . . . .  .43 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb. ,  i-lb.  packages . 06* 

Niagara,  40-10.,  x-lb.  04% 

Cream,  48-lb.,  x-lb.  “  .  3.45 

Klngsford’s,  40-lb.,  i-lb,  “  06% 

Royal,  40-lb.,  i-lb,  “  . „  ,03*4 
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X-Ray  Stove  Polish — 

5-cent  site,  No.  5,  per  box  ol  *  gross .  1 , 15 

Per  box  of  %  gross .  a .  J0 

14  dozen  to  gross .  5 ,  qq 

10-cent  size.  No.  10,  per  box  of  if  gross .  a.« 

Per  box  of  %  gross . .  4.50 

Per  gross .  q.oo 


Bird  Food— 


SUNDRIES. 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

3-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .00 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dox.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


MUSTARD— Prapared.  Per  doz. 

Campbell's,  jar,  2  doz . 87% 

Gulden's,  No.  6,  with  spoon,  2  doz . 95 

Gulden’s,  No.  zo,  with  spoon,  2  doz . 88 

Gulden's  Mustard  and  Horseradish,  2  doz . 85 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  2  doz . 67 % 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doZ . . . g0 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37J4 


WHOLE  SPICES.  per  lb. 

Pep  ;er,  Black .  10 

Allspice . o7 

Cloves . . 

Mace . 48 

Nutmegs,  8o's . . 

„  “  ”°’s . .  .18 

Cinnamon  Bark,  China . . 

Canton. . . 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . „ 

Green  Ginger  Root . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . !..  .09* 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 03* 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .05 

“  Linen  Gloss,  3-lb.  cartons . 04 

Klngslord’s,  Pure,  3-lb.  cxutons . 06# 

Pure  Gloss,  lb.  packages . 06 H 

“  Silver  Gloss,  ra  6-lb.  wd.  Dxs .  .  07^ 

Duryea’s,  Superior,  3-lb.  cartons . c6U 

“  Satin  Gloss,  lb.  packages . 07W 

"  Superior  B,  bulk . 03^ 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07^ 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  I  lb.  packages,  48  lbs . 0 4* 

3-lb.  cartons,  48  lbs .  0454 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages . .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  “  .  1.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .50 


STOVE  POLISH. 

Enameline  Paste,  small,  ^  gross . 

Enameline  Paste,  large,  gross . 

Enameline,  Liquid,  large,  r^  gross . 

Enameline,  Liquid,  small,  jj'  gross . 

Electlc  Paste,  %  gross  boxes . 

Magic  Paste,  gross  boxes . 

Parlor  Pride,  large  size . per  dox. 

“  . per  gross 

small  size . per  dox. 

Climax  Enamel  Jf  gro . per  gross 

Black  Jack,  %  gross,  per  gross . 

Rising  Sun . 

Sun  Paste,  5-cent  size . . 

“  10-cent  size . 


Par  gro 

,  4.00 
7.00 
6.65 
4.90 

4.20 


..per  gro. 


8  7* 


10,25 


6.60 


7.20 


Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs . 

McAllister,  36  packs .  " 

Rosenstelns,  ilb.  pkgs.,  s  dox . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dox. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz .  » 

“  quarts.  3  dox .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  dox. 

Palst’s  “  x  “  .  “ 

Carpet  Tacks,  Wooden  Keg,  *  gross  case, 

assorted,  6,  8.  10's . . . per  case 

Carpet  Tacks,  Sliver  Steel,  4  ox . per  dox. 

6  oz .  «« 

8oz . . .  •• 

10  oz .  >* 

12  oz .  « 

Matting  Tacks — 

No.  10,  steel........ . per  doz. 

No.  11,  steel . per  doz. 

No.  12,  steel . per  doz. 

G.  B.  Weiss  &  Son- 

Sole  Leather, No. 1,  .13;  No.s,  .23;  No. 3, 
Cut  Sole  Leather,  cut  Into  tails.  6  inches  high 

3*  Inches  high.. . j... . 

5  Inches,  high . 

4*  Inches  high . 

4  Inches  high . 

3*  inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Vellow . per  lb. 

ROPK,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  ■* 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  Ib.  to  bx.  “ 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  « 


•»4  y* 
•°5* 

•0554 

.05K 

•35 

.70 

•  35 
.70 
.60 

1.85 

•4 

.80 

•  40 

.90 

.07 

•°7* 

•08 

■°9'A 

■°9 

-OO* 

.12 

.21 
x.je 
1.48 
1.42 
1*3 
1. 18 
1.05 
.90 

2.20 

3.00 

2-35 

•3° 


.10* 

.80 

.12 

.20 

•  l6 
.20 

•  *5 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . — 

Fancy,  No.  626 .  ]so 

Strictly  Prime,  No.  627 . ,8 

Good,  No.  635 . 

Black  Strap . X1 

Foundry  Molasses . .u 

B.  H.  F.,  Horse  Food  Molasses. . 13 

REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid .  3c 

Gold  Mine,  In  bbls . — 

Fancy,  No  621 . """"  [34 

Choice,  No.  576 . 2q 

Prime,  No.  638 .  ... |26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 2s 

Porto  Rico,  No.  551 . ,5 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery.. .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason's  Quart  Jars  :— 

4  doz.  In  barrel . per  dox.  .90 

1  “  case .  “  .gjjj 

Karo,  2-lb.  cans.  2  doz .  “ 

Karo,  25  cent  size,  1  doz .  2.35 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


rv<>.  192  p  mill, 


WRITE  FOR  PRICE  LIST 


No.  192  MILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S,  A, 

No.  911  ARCH  STREET 


rso.  19  MILL 


IN  WRITING  ADVERTISERS  KINDLY  MENTION 
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Banner,  In  Jan,  compound . p«  do*.  •  97# 

White  Clover,  In  Jar*,  compound .  “  -93# 

Purina  Pancake  Syrup,  36  pta .  "  »•*$ 

•*  “  >4  qtfl .  “  4  00 

••  “  raji-gala .  “  7°° 

11  «<  6  gals .  u  xa.oo 

Maplecase,  t  dos.  «J<-lb.  can* . p«r  ca*o  3.80 

MAPLE  SUGAR  AND  SYRUP. 

Maple  Sugar,  i-lb.  bricka . per  lb.  .15 

Green  Mountain  Maple  Syrup,  dor .  a. 4° 

•  "  medium,  dor.  1.40 

«  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  pi.  1  .25 

“  “  54-gal.  tins per  dos.  7. 75 

Haien’a  Maple  Syrup,  qt.  bottlea .  “  4  °o 

«  “  pt.  bottlea .  “  a. 40 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  dor. 

Gallon  cans,  6  in  case .  13 -5° 

Half-gallon  cans,  12  In  caae .  7. as 

Quart  cans,  a^  In  case .  4-11# 

Pint  cans,  at  in  case .  a  .50 

Quart  bottles,  ra  In  caae .  4-5° 

Pint  battles,  at  in  caae .  a. 75 

Jacket  cana . .. . per  gallon  1 .00 

CRESCENT  MAPLEINE. 

Per  dec. 

a-or . . .  300 

. .  *•  *S 

. .  9  5° 

16-or .  »»  °o 

. . ••  35  00 

Gallons . each  n.oo 

OIL  OP  MAPLBINK.  Per  dor 

1 -as . . . . . . . .  a. 70 

. .  4-5® 

. .  ®-*5 

. .  *5  °° 

. . <»> 

. . 4®'°° 

Gallon* . each  25.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor 

Perfection,  fancy  parlor,  a  string .  a. 50 

N  U,  No.  6,  3  string,  aplit  handles .  a. 35 

Leader,  No.  6,  3  string,  red  handles .  a.t° 

Princess,  No.  t,  fancy  handles .  a. 00 

Parlor,  No.  3,  a  tie .  r.®5 

Toy  Brooms . 9° 

Whisks,  a  sewed . . 

Stable,  a  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  • 00 

Factory,  heavy .  2’9° 

Handy  Wall  Broom  Rack,  for  xa  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double . — .  3-®5 

80,  Seal  Globe,  double,  swing  protector .  3 .  t° 

6i,  Peerless,  double,  spring  protector .  4-45 

no.  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  bead. .  3'3° 

100,  Northern  Queen,  single,  protector .  3.00 

zoi,  Tidal  Wave,  single,  protector .  3.05 

1 18.  Good  Enough,  single,  protector .  3  -  rS 

870,  Glass .  3’®5 

Murdock .  3*°° 

Celery  City .  3-3° 

135,  Eagle,  single  wide  head .  a ’75 

138,  Anchor,  single  head .  a-2S 

130,  Little  Gem,  pail  board .  t.5° 


BUCKETS.  Per  dor. 

O.  G.,  a  electric  hoops .  t.®5 

O.  G  ,  3  electric  hoops .  *’8° 

Clear,  a  hoop . . .  t-°° 

Clear,  3  hoop . . .  x-7° 

Electric  Cedar,  s  hoop . . .  •  ■  *5 

Electric  Cedar,  3  hoop.... .  *-3S 

Pine,  3  galvanised  hoops .  a  .so 

Galvanized,  is  quart .  a.  15 

Galvanized,  14  quart .  » •  5° 

No.  BUTTER  DISHES.  Per  M 

s,  Solid  oval . . .  1  •  35 

s,  Solid  oval . . .  »-55 

3,  Solid  oval .  1  *75 

S,  Solid  oval . . .  a.xs 

1,  Wire  ends .  t*5 

a,  Wire  ends .  t-45 

3,  Wire  ends . . .  z  .65 

5,  Wire  ends . 

Picnic  Plates,  8  inch .  a. 40 

Picnic  Plates,  9  inch . . .  a  65 

Crates  contain  ajo  each. 

CLOTHES  PINS.  Per  box. 

S  gross . 48 

EGG  CRATES. 

Perfection . 9° 

Perfection,  10  sets  fillers .  1.95 
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brushes. 

No.  SCRUB  BRUSHES. 

33,  White  corner . 

33,  Medium  site . 

37,  Large . 

13,  Marble,  medium  size..... 

00,  White . 

Handy  House . 


Per  dor. 


1 .00 
.90 
•45 
•  4* 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

ao,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre  . . 90 

1,  Mexican  fibre,  large .  t.ao 

4,  Bristle  outside .  1  •  5° 

5,  All  bristle .  1.75 

11,  All  bristle,  large .  1.85 

16X,  All  bristle,  extra  value .  a.  10 

19,  All  bristle,  spotted  whits .  3.50 
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TOBACCOS— PLUG. 

Battle  Ax . . . 

Deer  Skin . 

Gold  Rope . ........ 

Newsboy . . . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco  . 

Town  Talk . 


Per  lb. 
37 
37 

56 

39 

39 

43 
64 

44 

37 
35 

38 

38 


No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tampico™ . 

7,  7  in.,  White  tampioo.. 

I,  8  in.,  White  tampico.. 


Per  doz. 

.40 
•  -45 

.  .  •  -5° 

6,  |  In.,  Family,  extra  heavy . 75 

I,  6  In.,  Family,  extra  heavy . 85 

10,  7  in.,  Family,  extra  heavy .  1.00 

is,  8  in. ,  Family ,  extra  heavy .  1 . 15 

6,  5  in.,  A.,  hair  bristle .  1.15 

t,  6  in.,  A.,  hair  bristle .  1.5° 

10,  7  in.,  A.,  hair  bristle™ . . .  1.85 

13,  8  in.,  A.,  hair  bristle .  a.  15 

6,  5  in..  Ideal,  all  bristle,  3  row .  1 .85 

8,  6  in.,  Ideal,  all  bristle,  3  row .  a. 35 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  all  bristle,  3  row .  a. 5° 

8,  6  in.,  Royal,  all  white  bristle .  3.75 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1  •  15 

31,  All  hair,  wire  drawn .  s.oo 

18,  White,  wire  drawn .  *  .80 

1,  7  in.,  All  hair,  flat  end .  i  -95 

aa,  7  in.,  Mixed,  round  end....™.™ .  a. 00 

11X,  7  in.,  All  hair,  round  end . ....  2.15 


SMOKING  TOBACCO.  Perib 

Briar  Pipe . 3* 

Duke’s  Mixture . 39 

Greenback . ™ . 3* 

Green  Turtle™ . 28 

G.  &  A.  Navy,  354  or . .............  .33 

Honest . 39 

Polar  Bear . . 

Ripple . . 

Sensation  . 39 

Wild  Rose . 39 

Brown-Holland  Pipe  Tobacco,  s}4-lb.  cartons, 

sJ4-oz.  packages . t.io 


YEAST  CAKES. 


Mai 


npress 
gic,  1 ) 


.per  doz. 

.x8 

per  box, 

.58 

.per  box 

.58 

FLOTO’S  ESSENCE 


TO  USE  WITH 

COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  8.  Cardboard  Cans 


PHOTO’S 

KOENIG’S 


GHicoHV 


IN  ROLLS— 6  and  2 %  to  set 


MAHURA9VOSBB 


GEO.  FLOTO’S  SONS 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealer’s  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 
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GROCERY  WORLD 


Benzoate  of  Soda  Temporarily  Legitimized 


Latest  Decision  by  United  States  Department  of  Agriculture  Is 
That  No  Prosecutions  Will  at  Present  Be  Brought  Against 
Its  Moderate  Use.  Use  of  Sulphur  Dioxid  in  Dried  Fruits, 
Molasses,  etc.,  Also  Permitted.  Status  of  Color  In  Canned 
Vegetables. 


The  United  States  Department 
of  Agriculture,  for  the  time  being 
at  least,  has  legitimized  the 
use  of  benzoate  of  soda  as  a  food 
preservative  and  the  use  of  sul¬ 
phur  dioxid  as  a  bleach.  Benzo¬ 
ate  is  very  largely  used  to  pre¬ 
serve  such  products  as  catsups, 
jams,  mincemeat,  etc.  Sulphur 
dioxid  is  universally  used  to 
bleach  dried  fruits  and  molasses, 
and  up  to  a  few  months  ago  was 
used  to  bleach  glucose  white. 

During  the  last  few  days  the 
department  has  promulgated  a  de¬ 
cision  which,  while  it  does  not  de¬ 
clare  the  use  of  the  above  sub¬ 
stances  legal,  takes  them  out  from 
under  the  ban  by  announcing  that 
no  prosecutions  will  for  the  pres¬ 
ent  be  brought  against  their 
"moderate  use.  This  decision  will 
bring  the  greatest  relief  to  all 
concerned. 

The  text  of  the  decision  is  as 
follows : — 

Food  Inspection  Decision  76. — 
Dyes,  chemicals  and  preservatives 
in  foods. 

It  is  provided  in  Regulation  15  of 
the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs 
Act  that  the  Secretary  of  Agricul¬ 
ture  shall  determine  by  chemical  or 
other  examination  those  substances 
which  are  permitted  or  inhibited  in 
food  products ;  that  he  shall  deter¬ 
mine  from  time  to  time  the  princi¬ 
ples  which  shall  guide  the  use  of 
colors,  preservatives  and  other  sub¬ 
stances  added  to  foods,  and  that 
when  these  findings  and  determina¬ 
tions  of  the  Secretary  of  Agricul¬ 
ture  are  approved  by  the  Secretary 
of  the  Treasury  and  the  Secretary 
of  Commerce  and  Labor  the  prin¬ 
ciples  so  established  shall  become  a 
part  of  the  rules  and  regulations  for 
the  enforcement  of  the  Food  and 
Drugs  Act. 

The  law  provides  that  no  food  or 
food  product  intended  for  interstate 
commerce  nor  any  food  or  food  prod¬ 
uct  manufactured  or  sold  in  the  Dis¬ 
trict  of  Columbia  or  in  any  territory 
of  the  United  States  or  for  foreign 
commerce  except  as  thereinafter 
provided,  shall  contain  substances 
which  lessen  the  wholesomeness  or 
which  add  any  deleterious  properties 
thereto.  It  has  been  determined 
that  no  drug,  chemical  or  harmful 
or  deleterious  dye  or  preservative 
may  be  used.  Common  salt,  sugar, 
wood  smoke,  potable  distilled 
liquors,  vinegar  and  condiments 
may  be  used.  Pending  further  in¬ 
vestigation  the  use  of  saltpeter  is 
allowed. 

Pending  the  investigation  of  the 
conditions  attending  processes  of 
manufacture  and  the  effects  upon 
health  of  the  combinations  men¬ 
tioned  in  this  paragraph,  the  De¬ 
partment  of  Agriculture  will  insti¬ 


tute  no  prosecution  in  the  case  of 
the  application  of  fumes  of  burning 
sulphur  (sulphur  dioxid),  as  usually 
employed  in  the  manufacture  of 
those  foods  and  food  products 
which  contain  acetaldehyde  sugars, 
etc.,  with  which  sulphurous  acid 
may  combine,  if  the  total  amount  of 
sulphur  dioxid  in  the  finished  prod¬ 
uct  does  not  exceed  350  milligrams 
per  liter  in  wines,  or  350  milli¬ 
grams  per  kilogram  in  other  food 
products,  of  which  not  over  70  milli¬ 
grams  is  in  a  free  state. 

No  prosecutions  will  be  based  on 
the  manufacture,  sale  or  transporta¬ 
tion  of  foods  and  food  products 
manufactured  or  packed  during  the 
season  of  1907  which  contain  sodium 
benzoate  in  quantities  not  exceeding 
one-tenth  of  one  per  cent,  or  benzoic 
acid  equivalent  thereto,  provided 
sodium  benzoate  or  benzoic  acid  has 
hitherto  been  generally  used  in  such 
foods  and  food  products. 

The  label  of  each  package  of  sul¬ 
phured  foods,  or  foods  containing 
sodium  benzoate,  or  benzoic  acid, 
shall  be  a  statement  that  the  food 
is  preserved  with  sulphur  dioxid,  or 
with  sodium  benzoate,  or  benzoic 
acid,  as  the  case  may  be,  and  the 
label  must  not  bear  a  serial  number 
assigned  to  any  guarantee  filed  with 
the  Department  of  Agriculture  nor 
any  statement  that  the  article  is 
guaranteed  to  conform  to  the  Food 
and  Drugs  Act. 

The  use  of  any  dye,  harmless  or 
otherwise,  to  color  or  stain  a  food 
in  a  manner  whereby  damage  '  or 
inferiority  is  concealed,  is  specific¬ 
ally  prohibited  by  law.  The  use  in 
food  for  any  purpose  of  any  mineral 
dye  or  any  coal-tar  dye,  except  those 
coal-tar  dyes  hereinafter  listed, 
will  be  grounds  for  prosecution. 
Pending  further  investigations  now 
under  way  and  the  announcement 
thereof,  the  coal-tar  dyes  hereinaf¬ 
ter  named,  made  specifically  for  use 
in  foods,  and  which  bear  a  guaran¬ 
tee  from  the  manufacturer  that 
they  are  free  from  subsidiary  prod¬ 
ucts  and  represent  the  actual  sub¬ 
stance,  the  name  of  which  they  bear, 
may  be  used  in  foods.  In  every 
case  a  certificate  that  the  dye  in 
question  has  been  tested  by  com¬ 
petent  experts  and  found  to  be  free 
from  harmful  constituents  must  be 
filed  with  the  Secretary  of  Agricul¬ 
ture  and  approved  by  him. 

The  following:  coal-tar  dyes  which 
may  be  used  in  this  manner  are 
given  numbers,  the  numbers  pre¬ 
ceding  the  names  referring  to  the 
number  of  the  dye  in  question  as 
listed  in  A.  G.  Green’s  edition  of 
the  Schultz-Julius  Systematic  Sur¬ 
vey  of  the  Organic  Coloring  Mat¬ 
ters,  published  in  1904. 

The  list  is  as  follows : — 

Red  Shades — 107,  Amaranth;  56, 
Ponceau  3  R. ;  517,  Erythrosin. 

Orange  Shade— 85,  Orange  1. 

Yellow  Shade — 4,  Napthol  Yel¬ 
low  S. 

Green  Shade — 435,  Light  Green, 
S.  F.  Yellowish. 

Blue  Shade — 692,  Indigo  Disulfo- 
acid. 

Each  of  these  colors  shall  be  free 
from  any  coloring  matter  other 
than  the  one  specified  and  shall  not 
contain  any  contamination  due  to 
imperfect  or  incomplete  manufac¬ 
ture. 


The  question  of  the  entry  into  the 
United  States  of  vegetables  greened 
with  copper  salts  has  not  been 
finally  determined.  Pending  the  de¬ 
termination  and  decision  of  this 
matter  by  the  Secretary  of  Agricul¬ 
ture  all  vegetables  greened  with 
copper  salts  which  do  not  contain 
an  excessive  amount  of  copper  will 
be  admitted  to  entry  if  the  label 
bears  a  statement  that  sulphite  of 
copper  or  other  copper  salts  have 
been  used. 

This  food  inspection  decision  is  to 
be  construed  in  connection  with 
Regulations  14  and  31  of  the  rules 
and  regulations  for  the  enforce¬ 
ment  of  the  Food  and  Drugs  Act. 
Regulation  14  provides  that  poison¬ 
ous  and  deleterious  preservatives 
shall  only  be  applied  externally  and 
the  preservatives  in  food  products 
shall  be  of  a  character  which  shall 
not  permit  the  permeation  of  any 
preservative  to  the  interior  or  any 
portion  of  the  interior  of  the  prod¬ 
uct.  It  further  provides  that  the 
preservative  must  be  of  such  a  char¬ 
acter  that,  until  removed,  the  food 
products  are  inedible,  and  that 
when  these  products  are  ready  for 
consumption  if  any  portion  of  the 
added  preservative  shall  have  pene¬ 
trated  the  food  product,  the  said 
food  product  shall  then  be  subject 
to  the  regulations  for  food  products 
in  general. 

Regulation  31  provides  that  food 
products  intended  for  export  may 
contain  added  substances  not  per¬ 
mitted  in  food  intended  for  inter¬ 
state  commerce,  when  the  addition 
of  such  substances  does  not  conflict 
with  the  laws  of  the  country  to 
which  the  food  products  are  to  be 
exported,  and  when  such  substances 
are  added  in  accordance  with  the 
direction  of  the  foreign  purchaser  or 
his  agent. 

No  prosecution  will  be  based  on 
the  sale  of  foods  and  food  products 
manufactured  or  packed  in  the 
United  States  prior  to  the  issuing 
of  this  decision,  where  the  composi¬ 
tion  of  such  foods  and  food  prod¬ 
ucts  is  at  variance  with  the  require¬ 
ments  of  this  decision  if  the  nature 
of  the  variation  be  plainly  stated 
on  the  label.  In  every  case,  how¬ 
ever,  the  burden  of  proof  will  be 
on  the  manufacturer  to  show  that 
the  goods  were  manufactured  or 
packed  prior  to  the  date  of  this  de¬ 
cision. 

H.  W.  Wiley, 

Frederick  L.  Dunlap, 
Geo.  P.  McCabe, 

Board  of  Food  and  Drug  Inspection. 
Approved : 

James  Wilson, 

Secretary  of  Agriculture. 

Geo.  B.  Cortelyou, 

Secretary  of  the  Treasury. 

Oscar  G.  Straus, 

Secretary  of  Commerce  and  Labor. 
Washington,  D.  C.,  June  18,  1907. 


California  Aroused  Over  Dried  Fruit 
Bleaching. 

If  the  dried  fruit  interests  of 
California  have  their  way  the 
Federal  food  law  will  never  be 
enforced  against  the  practice  of 
bleaching  fruit  with  sulphur.  The 
Governor  of  the  State  sent  Presi¬ 
dent  Roosevelt  the  following  tele¬ 
gram  last  week : — 

President  Roosevelt,  Oyster  Bay : — 
Am  informed  that  Secretary  of 
Agriculture  has  signed  an  order 
concerning  use  of  sulphur  in  food 
products,  which,  if  no  exception  is 
made  to  our  dried  fruit  industry, 
will  inflict  great  loss  to  .California. 
Order  is  now  waiting  the  signatures 
of  Secretary  of  Treasury  and  of 


Secretary  of  Commerce  and  Labor. 
Our  State  wants  to  be  heard  before 
order  is  finally  signed.  Can  it  be  so 
arranged  ? 

J.  N.  Gillett, 
Governor  of  California. 

The  Secretary  of  Agriculture, 
answering,  intimated  that  the 
California  fruit  interests  need  n»t 
be  alarmed. 


How  Maple  and  Cane  Syrup 
Must  Be  Labeled. 


Federal  Food  Law  Enforcing  Board 
Issues  Regulations  on  Subject.  De¬ 
pends  on  the  Proportion  of  Ingre¬ 
dients. 


The  Federal  Food  Law  En¬ 
forcing  Board  has  issued  a  der 
cision  during  the  week  (No.  75) 
as  to  the  labeling  of  syrup  consist¬ 
ing  of  a  mixture  of  maple  and 
cane.  The  text  is  as  follows: — 

THE  LABELING  OF  MIXTURES  OF  CANE 
AND  MAPLE  SYRUPS. 

The  director  of  the  agricultural 
experiment  station  at  Orono,  Me., 
in  a  recent  letter  made  the  follow¬ 
ing  statement : — 

There  are  in  Maine  many 
syrups  which  are  labeled  some¬ 
thing  like  this :  “A  Fancy 
Quality  Syrup  Made  from  Pure 
Maple  and  White  Sugar.”  Many 
of  these  syrups  carry  but  little 
maple,  one  company  saying  that 
in  a  syrup  analogous  to  this 
they  put  90  per  cent,  of  cane 
sugar  and  10  per  cent,  of  maple. 
When  both  maple  and  cane  sugars 
are  used  in  the  production  of  syrup 
the  label  should  be  varied  accord¬ 
ing  to  the  relative  proportion  of  the 
ingredients.  The  name  of  the 
sugar  present  in  excess  of  50  per 
cent,  of  the  total  sugar  content 
should  be  given  the  greater  promi¬ 
nence  on  the  label ;  that  is,  it  should 
be  given  first.  For  example,  a 
syrup  the  sugars  of  which  consist 
of  51  per  cent,  cane  sugar  and  49 
per  cent,  maple  sugar  would  be 
properly  branded  as  “Syrup  Made 
from  Cane  and  Maple  Sugar,”  or  as 
“Cane  and  Maple  Syrup.  The  terms 
“maple  sugar”  and  “maple  syrup” 
may  only  be  used  on  the  label  as 
part  of  the  name  when  those  sub¬ 
stances  are  present  in  substantial 
quantities  as  ingredients.  They 
should  not  appear  on  the  label  as 
part  of  the  name  when  only  a  small 
quantity  of  those  substances  is  used 
to  give  a  maple  flavor  to  the  prod¬ 
uct.  A  cane  syrup  containing  only 
enough  maple  syrup  or  maple  sugar 
to  give  a  maple  flavor  is  properly 
labeled  as  “Cane  Syrup,  Maple 
Flavor”  or  “Cane  Syrup  Flavored 
with  Maple.” 

Whenever  it  is  necessary  to  de¬ 
clare  cane  sugar  (sucrose)  on  a 
label  it  should  be  declared  as  cane 
sugar  and  not  as  white  sugar. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World M 

Attorney  and  Counsellor  at  Lav 

730-731  Drexel  Building,  Philadelphia,  Pa. 

Telephones  j  Ke),,tgne  Rice  74t 

COLLECTIONS.  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
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How  Any  Grocer  Can  Preserve  Eggs 


In  Response  to  Numerous  Requests,  “Grocery  World”  Secures 
From  Agricultural  Department  Description  of  Process  of 
Preserving  Eggs  With  Water  Glass.  Process  Cheap,  Sim¬ 
ple  and  Wonderfully  Effective. 


In  a  recent  issue  the  “Grocery 
World”  published  the  results  of 
some  of  the  Federal  Government’s 
investigation  into  the  preservation 

Pof  eggs  by  the  use  of  water  glass 
-(sodium  silicate).  In  that  article 
no  details  were  given  of  the  proc¬ 
ess;  only  of  the  results.  Inas¬ 
much  as  the  whole  subject  is  one 
of  immense  interest  to  retail  gro- 

Icers,  this  journal  has  received 
quite  a  number  of  requests,  since 
the  publication  of  the  former  arti¬ 
cle,  for  detailed  directions  how 
water  glass  is  used.  To  secure 
this  we  have  gone  to  head¬ 
quarters,  the  Department  of  Agri¬ 
culture  at  Washington,  and  have 
secured  there  a  full  description  of 
the  process,  by  following  which 
any  person  of  ordinary  intelli¬ 
gence  may  preserve  eggs  with  the 
preparation  named. 

Water  glass  or  soluble  glass  is 
he  popular  name  for  potassium 
silicate  or  for  sodium  silicate,  the 
tommercial  article  often  being  a 
nixture  of  the  two.  The  com- 
nercial  water  glass  is  used  for 
reserving  eggs,  as  it  is  much 
heaper  than  the  chemically  pure 
article  which  is  required  for  many 
■cientific  purposes.  Water  glass 
s  commonly  sold  in  two  forms,  a 
yrup-thick  liquid  of  about  the 
onsistency  of  molasses,  and  a 
>owder.  The  thick  syrup,  the 
orm  perhaps  most  usually  seen, 

5  sometimes  sold  wholesale  as 
)w  as  1.75  cents  per  pound  in 
arboy  lots.  The  retail  price 
aries,  though  10  cents  per  pound 
eenrs  to  be  the  price  commonly 
sked.  A  solution  of  the  desired 
trength  for  preserving  eggs  may 
e  made  by  dissolving  one  part 
f  the  syrup-thick  water  glass  in 
en  parts,  by  measure,  of  water, 
f  the  water-glass  powder  is  used, 
ess  is  required  for  a  given  quan- 
ity  of  water.  Much  of  the  water 
lass  offered  for  sale  is  very  alka- 
ine.  Such  material  should  not  be 
|'sed,  as  the  eggs  preserved  in  it 
will  not  keep  well.  Any  druggist 
j^ill  test  it  as  to  alkalinity  with 
|  tinus  paper.  Only  pure  water 
thould  be  used  in  making  the  so¬ 
lution,  and  it  is  best  to  boil  it  and 
i  ool 


water  glass.  The  solution  shoulc 
be  carefully  poured  over  the 
eggs  packed  in  a  suitable  vessel, 
which  must  be  clean  and  sweet, 
and  if  wooden  kegs  or  barrels  are 
used  they  should  be  thoroughly 
scalded  before  packing  the  eggs 
in  them.  The  packed  eggs  should 
be  stored  in  a  cool  place.  If  they 
are  placed  where  it  is  too  warm 
silicate  deposits  on  the  shell  and 
the  eggs  do  not  keep  well.  Only 
clean  eggs  should  be  packed,  but 
it  is  best  not  to  wash  the  eg£ 
before  packing,  as  this  removes 
the  natural  mucilaginous'  coating 
on  the  outside  of  the  shell.  One 
gallon  of  the  water  glass  will 
make  sufficient  solution  for  fifty 
dozen  eggs  if  they  are  properly 
packed. 

The  . “Grocery  World”  sees  no 
reason  why  any  retail  grocer 
should  not  make  the  experiment 
of  preserving  a  few  eggs  this  sum¬ 
mer  and  carrying  them  over  until 
fall.  If  the  process  will  bear  out 
all  of  the  Government’s  represen¬ 
tations  concerning  it,  there  is  un¬ 
questionably  a  wonderful  future 
for  it. 


Another  Adulterated  Food 
Fake  Shown  Up. 

Newspaper  Dispatch  Laid  Case  of 
Wholesale  Poisoning  to  Effect  of 
Acid  of  Tomato  Upon  Tin  Can.  At¬ 
tending  Physician  Writes  the  “Gro¬ 
cery  World”  That  It  Was  Ordinary 
Case  of  Eating  Spoiled  Fruit. 


The  “Grocery  World”  herewith 
exposes  another  newspaper  adul¬ 
terated  food  fake.  Several  days 
ago  the  following  appeared  in  the 
Philadelphia  “Ledger” : — 
POISONED  BY  TOMATOES. 


CANNED  VEGETABLES  PROVED  UNWHOLE¬ 
SOME  TO  FAMILY. 

(Special  Telegram  to  “Public  Ledger.” ) 

Vineland,  July  2. — Dr.  George 
Cunningham  is  trying  to  restore  to 
health  the  wife  and  three  daughters 
of  Davis  Cohen,  who  were  poisoned 
by  canned  tomatoes.  The  father 
and  baby  escaped  severe  sickness  by 
not  partaking  of  the  vegetables,  pur¬ 
chased  from  a  nearby  grocery.  It  is 
said  packers  will  this  year  use  a  tin 
can  that  has  been  lacquered  on  the 
inside  so  that  the  acid  will  have  no 
effect  on  the  tin. 

The  whole  trend  of  the  above 


it  before  mixing  with  the  I  is  to  make  the  effect  of  the  acid 


WORLD 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


CEYLON 


TEA 


A-  Famous  Name  for  a  Worthy  Tea. 


In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  %  and  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


STATE 

HOUSE 
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Written  for  the  “Grocery  World.” 

Retailer  Chief  Sufferer  by  Coffee  Market 

Manipulation 

Well-known  Coffee  Authority  Shows  That  Present  Brazilian 
Scheme  to  Inflate  Price  of  Rio  and  Santos  Chiefly  Harms 
the  Retail  Grocer.  Retailers  the  Victims  of  All  Such  Coffee 
Schemes.  Can  Block  Them  by  Simply  Buying  Wants. 


of  the  tomato  on  the  tin  of  the 
can  responsible  for  this  poisoning. 
No  case  of  injury  or  poisoning 
from  any  such  cause  has  ever  been 
recorded,  so  that  the  “Grocery 
World,”  recognizing  the  im¬ 
portance  of  the  point,  wrote  the 
attending  physician  for  confirma¬ 
tion.  His  reply  follows : — 

Vineland,  N.  J.,  July  14,  1907. 

The  “Grocery  World,” 

Philadelphia. 

Gentlemen: — Yours  received.  I 
have  not  seen  the  article  quoted 
from  in  regard  to  tomato  poisoning 
and  do  not  know  what  the  reporter 
said.  It  was  not  convenient  to  get 
all  the  facts  before,  so  could  not 
answer. 

The  Cohens  bought,  opened  and 
immediately  served  for  supper  a 
can  of  “Golden  Rule”  tomatoes, 
packed  by  Carmine  &  Sherman, 
Thompson’s  Station,  Md.,  and  were 
made  violently  sick — father  and  one 
child  not  eating  any,  escaped.  The 
tomatoes  were  very  sour,  and  they 
had  to  sweeten  them  for  eating. 
The  can  was  not  lacquered,  nor  was 
the  tin  eaten  from  the  iron;  the  lid 
did  not  bulge.  It  seemed  to  me  like 
an  ordinary  case  of  eating  spoiled 
fruit. 

Yours  truly, 

G.  Cunningham. 


The  little  round'  cracker  with  “Ex¬ 
ton”  stamped  on  it.  It  has  been  on  the 
market  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton.  because  no 
oyster  cracker  can  take  its  place  in  the 
esteem  of  those  who  know  the  difference 
between  fair  and  good. 


A  review  of  the  various  ma¬ 
nipulations  from  year  to  year  in 
the  Rio  and  Santos  coffee  market 
since  1901  will  show  conclusively 
that  the  retail  distributer  of 
coffees  has  in  every  case  been  the 
chief  sufferer.  With  the  excep¬ 
tion  of  the  low-grade  bulk  coffee 
and  the  standard  cheap  package 
coffees,  the  retailer  has  lost  in 
profits  just  what  the  speculator 
and  manipulator  has  made,  and, 
strange  to  say,  the  retailer  has 
been  the  direct  means  of  robbing 
himself. 

The  standard  prices  at  retail 
for  coffees  have  been  20,  25,  30, 
35  cents.  During  this  period  the 
price  of  green  coffee  has  varied 
about  4  cents  per  pound,  while 
the  prices  mentioned  above  (the 
standard  price  at  retail)  have  not 


varied.  Five  times  in  the  last  six 
years  have  the  manipulators  suc¬ 
ceeded  in  scaring  the  retailers  into 
carrying  large  stocks  of  coffee, 
only  to  drop  the  price  when  the 
distributers’  carrying  capacity 
was  reached.  The  gamblers  in 
coffee  are  now  trying  to  pull  off 
the  same  trick,  the  scheme  vary¬ 
ing  only  in  the  fact  that  they  have 
the  cards  better „ stacked  and  the 
dice  more  scientifically  loaded. 
With  the  help  of  the  Brazilian 


Government,  they  have  practi¬ 
cally  withdrawn  from  the  market 
about  8,000,000  bags  of  coffee, 
thereby  artificially  decreasing  the 
present  enormous  world’s  visible 
supply,  about  that  many  bags  of 
coffee.  This  coffee  must  even¬ 
tually  be  sold,  and  during  the 
period  in  which  it  is  held  its  cost 
is  steadily  increasing  by  just  the 
amount  of  the  carrying  charges, 
storage,  interest,  etc.  By  the 
help  of  a  practically  subsidized 
trade  press,  they  are  striving  to 
create  an  impression  that  the 
prospect  of  the  growing  crops  for 
years  to  come  is  very  poor. 

How  much  these  statements 
are  worth  is  shown  by  the  fact 
that  when  a  gentleman  by  the 
name  of  Hertz,  from  Havre,  ar¬ 
rived  in  New  York  last  year  and 
said  that  after  visiting  the  grow¬ 
ing  districts  of  Brazil  he  believed 


A  Retail  Grocer  Invented  This 

I  am  a  retail  merchant.  I  couldn’t  find  in  any  bookkeeping  system  just 
exactly  what  I  wanted  to  keep  me  posted  every  day  about  my  business. 

So  I  invented  one.  It’s  a  daily  record  plan,  simple  and  labor-saving, 
that  will  tell  you  at  each  day’s  close,  without  referring  to  any>other  book, 
precisely  where  you  stand. 

Send  for  sample  page.  Price,  $1.00. 

FRANK  B.  HICKS  -  -  Macedon  Center,  N.  Y. 


/ 


In  every  leading  magazine  published 
you  can  find  the  advertisements  of  Ralston 
health  Food  and  Purina  Whole  Wheat  Flour, 

preaching  the  gospel  of  pure  and  nutri¬ 
tious  food. 

And  incidentally  building  up  the  al¬ 
ready  enormous  business  in  these  pro¬ 
ducts — building  it  up  by  bringing  orders 
to  retail  grocers  the  country  over. 


If  you  believe  in  selling  products  of 
unimpeachable  purity  and  wholesome¬ 
ness,  and  particularly  if  you  believe  in 
filling  orders  which  we  are  inspiring  for 
you  every  day,  why  not  stock  up  Ralston 
Health  Food  and  Purina  Whole  Wheat  Flour. 

RALSTON  PURINA  MILLS 

PORTLAND,  ORE.  ST.  LOUS,  MO.  TILSONBURG,  ONT. 
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the  crop  of  the  year  just  passed 
would  be  14,000,000,  these  gentle¬ 
men  poked  all  manner  of  ridicule 
at  the  figures.  As  a  matter  of 
fact,  the  crop  turned  out  19,600,- 
000. 

While  these  gentlemen  have  an 
enormous  amount  of  money,  the 
surplus  that  they  have  removed 
from  the  available  supply  must 
eventually  be  reckoned  with. 
Should  the  retailer  refuse  to  carry 

Uany  burden  of  the  stock  and  keep 
his  purchases  down  to  a  hand-to- 
mouth  basis,  the  beautiful  specu¬ 
lative  edifice  that  these  gentle¬ 
men  have  erected  will  tumble  to 
pieces.  On  the  contrary,  should 
they  be  able  (by  means  of  their 
publicity  bureau)  to  scare  the  dis¬ 
tributer  into  helping  them  carry 
this  burden  by  means  of  libera 
purchases,  their  scheme  will  prove 
successful  and  their  profits  come 
directly  from  the  retailer.  They 
have  succeeded  during  the  last 
week  by  manipulation  on  the  Ex¬ 
change  in  forcing  the  price  of 
actual  coffee  up  about  cent  per 
pound.  One  of  the  most  influ 
ential  trade  papers  in  America 
has  deliberately  colored  its  daily 
reports  so  flagrantly  that  even  a 
poorly  posted  merchant  can  read 
ily  see  that  the  report  is  subsi 
dized.  If  the  market  should  ad 
vance  10  points  this  paper  in 
dulges  in  what  might  be  termed 
a  “bull”  frenzy,  and  should  it  de¬ 
cline  10  points  it  has  a  wealth 
of  explanations  as  to  why  this 
happened,  always  ending  up  its 
report  by  saying  that  the  market 
is  in  a  particularly  healthy  condi¬ 
tion. 

There  is  one  thing  positively 
certain,  and  that  is,  the  jobbers 
and  roasters  of  coffee  will  con¬ 
tinue  to  carry  only  a  normal 
stock,  provided  their  customers, 
the  retailers,  continue  to  pur¬ 
chase  only  their  needs,  so  that  it 
is  practically  up  to  the  retailer  as 
to  whether  or  not  he  shall  lose 
the  profits  which  legitimately 
should  come  to  him.  The  dis¬ 
tributer  (should  he  use  ordinary 
judgment)  will  prove  the  rock  on 
which  this  whole  scheme  will 
come  to  a  disastrous  wreck. 
Should  he  allow  himself  (as  he 
has  in  the  past)  to  be  cajoled  into 
anticipating  his  wants  he  will 
simply  add  some  millions  of  dol¬ 
lars  to  the  plunder  of  several 
gentlemen  who  are  already  multi- 
millionares. 

Charles  W.  Ervin. 
Phila.,  Pa.,  July  19,  1907. 


Northwest  to  Hold  Mammoth 
Food  Show. 


Eastern  Food  Manufacturers  to  Be 
Asked  to  Support  Food  Exposition 
of  Various  Retailers'  Associations  to 
Be  Held  at  Spokane,  Wash.,  Next 
November. 


Special  correspondence  of  "Grocery  World 

Spokane,  Washington, 

July  15,  1907. 

Manufacturers  of  pure  food 
products  all  over  the  United 
States  will  be  invited  to  make  dis 
plays  and  demonstrations  at  the 
mammoth  show  planned  by  the 
Spokane  Retail  Grocers’  Associa 
tion,  the  Inland  Empire  Retail 
Dealers’  Association  and  the  150,- 
000  Club  of  Spokane  in  Spokane 
the  second  and  third  weeks  in  No¬ 
vember.  The  associations  em 
brace  a  territory  of  150,000  square 
miles  in  eastern  Washington  and 
Oregon,  northern  Idaho,  western 
Montana  and  southeastern  Brit 
ish  Columbia,  and  it  is  predicted 
that  the  show  will  be  the  biggest 
success  of  any  of  its  kind  ever 
presented  in  the  Pacific  North 
west. 

The  grocers  have  entered  into 
a  contract  with  J.  W.  Dean, 
of  Detroit,  to  put  on  the  show, 
and  in  addition  to  his  presenta¬ 
tion  there  will  be  displays  by 
Spokane  manufacturers,  as  well 
as  those  in  various  parts  of  the 
Inland  Empire.  The  grocers  will 
be  represented  on  the  Joint  Com¬ 
mittee  by  E.  N.  Cory,  Thomas  A. 
Gallagher  and  B.  A.  Smith;  the 
150,000  Club  by  F.  W.  King, 
president,  and  Fred.  H.  Gaston, 
secretary;  while  the  retail  dealers 
will  have  G.  H.  Hinke,  chairman  ; 
Secretary  Carbary  and  several 
other  members.  It  is  likely  the 
show  will  take  place  in  Spokane’s 
State  armory,  recently  completed 
at  a  cost  of  $100,000. 

August  Wolf. 


Western  Butter  Men  Turned  Down. 

At  a  meeting  last  week  the 
Dairy  Committee  of  the  Trunk 
Line  Freight  Agents’  Association 
considered  and  refused  the 
recently  signed  petition  of  30 
large  butter  dealers,  asking  that 
the  various  transportation  lines 
discontinue  stamping  car  num¬ 
bers  on  tubs  of  butter  intended 
for  New  York  deliveries,  claiming 
that  the  method  gives  to  buyers 
the  impression  of  the  butter  hav¬ 
ing  come  from  storage  houses, 
etc. 


fu  ■  ,  v 

Sold  by  Progressive  Dealers 
— .  Everywhere  === 


HOTEL  ASTOR 
COFFEE 


You  can  sell  it  to  people 
you  never  sold  Coffee  to  before 
— and  it’s  a  sure  repeater. 

We  have  a  way  of  telling 
the  trade  who  come  the  way  of 
your  store  all  about  it. 

May  we  tell  you  more 
about  it? 

Drop  us  a  postal. 


B.  riSUlER  i  CO. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  ruling  by  the  Federal  Food 
Law  Enforcing  Board,  that  ben¬ 
zoate  of  soda 

The  Benzoate  of  Soda  may  be  tempO- 
Ruiing.  rarily  used  as  a 

food  preservative 
in  any  quantity  not  exceeding 
i-to  of  i  per  cent.,  will  inspire 
a  huge  sigh  of  relief  from 
manufacturers  all  over  the 
country.  Prior  to  this  ruling  ben¬ 
zoate  of  soda  was  one  of  the  very 
few  mooted  phases  of  the  food 
question.  This  ruling  for  the 
time  being  legitimizes  it  abso¬ 
lutely,  not  only  under  the  Fed¬ 
eral  food  law,  but  also  under 
the  new  Pennsylvania  State  food 
law,  for  under  the  provisions  of 
the  latter  act  no  prosecution  can 
lie  in  cases  where  the  Federal  law 
has  been  complied  with. 

In  some  quarters  this  official 
permission  to  use  benzoate  of 
soda  will  be  taken  as  an  act  of 
charity  toward  manufacturers. 
The  “Grocery  World”  estimates 
it  is  merely  making  a  virtue  of 
necessity.  For  the  writer  has 
contended  ever  since  the  passage 
of  the  act  of  June  30,  1906,  that 
under  the  liberal  provision  there¬ 
of  no  prosecution  for  the  use  of 
benzoate  in  normal  quantities 
could  successfully  lie.  This 
was  for  the  reason  that  in  order 
to  convict  the  Government  must 
prove  that  1-10  of  1  per  cent,  of 
benzoate  is  harmful,  which 


could  not  be  proven,  since  it  is 
not  the  fact.  Dr.  Wiley,  who 
dominates  the  Board  of  Enforce¬ 
ment,  was  unquestionably  shrewd 
enough  to  see  this,  and  the  new 
ruling  is  doubtless  his  clever  way 
of  generously  (permitting  some¬ 
thing  which  he  could  not  legally 
forbid. 

Though  he  desired  to  forbid  it 
very  sorely. 

There  is  one  part  of  the  de¬ 
cision  bearing  on  this  point  in 
which  the  department  attempts  to 
let  itself  down  easy.  The  follow¬ 
ing  paragraph  is  referred  to : — 

The  label  of  each  package  of  sul¬ 
phured  foods,  or  foods  containing 
Sodium  benzoate,  or  benzoic  acid, 
shall  bear  a  statement  that  the  food 
is  preserved  with  sulphur  dioxide, 
or  with  sodium  benzoate  or  benzoic 
acid,  as  the  case  may  be,  and  the 
label  must  not  bear  a  serial  num¬ 
ber  assigned  to  any  guarantee  filed 
.  with  the  Department  of  Agriculture 
nor  any  statement  that  the  article 
is  guaranteed  to  conform  to  the 
Food  and  Drugs  Act. 

This  ties  a  string  to  the  ben¬ 
zoate  and  sulphur  concession 
which  practically  destroys  its  en¬ 
tire  advantage.  Under  this  re¬ 
striction  a  man  may  use  benzoate 
or  sulphur  but  must  not  guaran¬ 
tee  goods  containing  either.  Such 
a  regulation,  however,  cannot 
stand  for  one  minute.  In  the  first 
place  no  outsider,  not  even  the 
United  States  Government,  has 
the  right  to  forbid  a  man  to  guar¬ 
antee  his  product.  That  is  wholly 
a  personal  matter  with  him. 
Every  individual  has  the  unipi- 
peachable  right  to  guarantee  any¬ 
thing  he  makes  or  sells,  always 
admitting  his  responsibility  if  the 
guarantee  is  fraudulent. 

So  that  when  the  Department 
of  Agriculture  says  to  manufac¬ 
turers  “you  must  not  guarantee 
your  goods  if  they  contain  benzo¬ 
ate  of  soda  or  sulphur,”  it  goes 
outside  of  its  powers — very  far 
outside.  Manufacturers  can  do 
precisely  as  they  like. 

Its  utter  inconsistency  would 
void  such  a  regulation  anyway. 
The  substances  under  discussion 
are  either  legal  or  illegal.  There 
is  no  middle  class ;  they  must  be 
lawful  or  unlawful.  If  they  are 
unlawful  they  must  not  be  used, 
and  the  department  has  no  right 
to  permit  their  use.  If  they  are 
lawful,  as  the  “Grocery  World” 
has  claimed  from  the  beginning, 
then  the  department  has  no  right 
to  restrict  their  use  in  this  or  any 
other  way,  and  goods  containing 
them  may  be  guaranteed  to  com¬ 
ply  with  the  law,  because  they  do 
comply  with  it. 


From  the  beginning  the  “Gro¬ 
cery  World”  has  had  no  doubt 
that  the  moderate  use  of  benzo¬ 
ate  of  soda  was  legal,  and  that 
goods  containing  it  could  there¬ 
fore  be  guaranteed  absolutely.  It 
holds  to  precisely  the  same  opin¬ 
ion  still. 


No  other  man  so  well  as  the 
drug  or  food  chemist  has  so  clear 
an  insight  into 

Th*  Science  of  Food  t  ll  e  astounding 
Adulteration.  extent  to  which 

the  science  of 
food  adulteration  has  progressed 
in  recent  years ;  progressed  to  the 
point  where  probably  half  of  all 
foods  and  drinks  can  be  chemi¬ 
cally  simulated  so  precisely  that 
none  but  an  expert  can  detect  it. 
Take,  for  example,  the  following 
formula,  which  produces  an  arti¬ 
ficial  essence  of  cherry: — 

ESSENCE  OF  CHERRY. 


Acetic  ether  .  75  parts. 

Benzoic  ether  .  75  parts. 

Oenanthic  ether .  15  parts. 

Oil  bitter  almonds .  30  parts. 

Saturated  alcoholic  solu¬ 
tion  benzoic  acid .  IS  parts. 

Glycerine  .  45  parts. 

Alcohol,  q.  s.  to  make. . .  .1,000 parts. 


The  writer  had  the  proud  privi¬ 
lege  of  sampling  this  product  a 
few  days  ago  and  would  have 
sworn,  had  he  not  known,  that  he 
was  drinking  cherry  juice.  Tire 
natural  cherry  flavor  and  tang 
were  there,  the  color  was  there, 
being  also  artificial,  and  the  drink 
was  thoroughly  satisfactory  in 
every  way.  Yet  it  did  not  contain 
an  atom  of  real  cherry  essence, 
and  was  an  imitation  and  a  fraud 
to  the  last  drop. 

This  is  a  good  type  of  the  re¬ 
sources  of  chemistry  in  the  matter 
of  food  sophistication.  In  the 
light  of  such  evidence  the  protec¬ 
tion  of  the  food  laws  seems  in¬ 
deed  beneficent. 


American  Groceries  in  Chinese 
Stores. 


United  States  Consul  Make*  List  of 
Foreign  Canned  and  Carton  Goods 
He  Saw  In  an  Oriental  Grocery 
Store.  Japan  Beats  Us  On  Matches. 
We  Have  Recovered  Our  Brazilian 
Flour  Trade.  Nova  Scotia  Mackerel 
Late. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

July  18,  1907. 

In  a  large  Nankin  retail  store 
a  United  States  Consul  jotted 
down  the  names  of  some  of  the 
foreign  canned  and  packed  goods 
displayed  as  follows:  Condensed 


milk,  seven  brands ;  evaporated 
cream  ;  oysters,  two  brands ;  red 
salmon,  two  brands  ;  deviled  ham  ; 
meats,  four  brands ;  fruits,  two 
brands  ;  buckwheat  flour  ;  pears, 
grapes,  sweet  corn,  etc. ;  rolled 
oats;  meat  juices;  maple  syrup; 
cocoa  essence  and  chocolates; 
biscuits  and  wafers;  shredded 
cocoanut ;  California  figs ;  apple 
butter,  cranberry  sauce,  etc. : 
malted  milk;  confectioneries; 
cigarettes,  five  brands,  etc. 

In  the  same  district  of  China 
the  number  of  boxes  of  matches 
entered  last  year  was  183,780,  or 
four  times  the  amount  entered  in 
1903.  These  all  came  from  Japan. 
It  would  seem  impossible  for  any 
country  to  compete  with  Japan, 
says  the  Consul  for  that  district, 
unless  entirely  new  methods  are 
used.  In  a  Japanese  match  box 
by  ijj  inches  are  130  matches. 
In  American  and  English  boxes 
twice  the  size  and  cost  of  the  . 
Japanese  boxes  there  are  not  halt 
as  many,  although  the  Japanese 
matches  are  better  to  light  a  fire, 
candle,  lamp,  cigar,  cigarette  or 
pipe.  With  the  increased  sales  of 
tobacco  the  match  trade  increases. 
In  some  Chinese  shops  the  best 
brands  of  American  toilet  soaps 
can  be  bought. 

*  *  A 

Another  feature  of  the  export 
trade  in  food  products  is  that  the 
manufacturers  of  this  country 
have  largely  recovered  the  lard 
and  flour  trade  of  Brazil.  The 
United  States  had  all  but  lost  the 
market,  on  account  of  the  compe¬ 
tition  of  Argentine  flour,  the  de¬ 
velopment  of  the  home  milling  in¬ 
dustry  f  and,  largely,  the  disas¬ 
trous  freight  charges,  and  other 
causes.  The  imports  of  American 
lard  in  1906  amounted  to  6,704 
cases  and  33,890  barrels,  against 
151  cases  and  5,124  barrels  in 
1905.  The  total  imports  of  flour 
into  Rio  de  Janeiro  in  1905  and 
1906  were  320,074  and  214,609 
barrels,  respectively.  While  the 
imports  of  Argentine  flour  fell  off 
from  306,525  barrels  in  1905  to 
194,600  barrels  in  1906,  the  im¬ 
ports  of  the  American  product  in¬ 
creased  from  13,549  barrels  in 
1905  to  20,009  barrels  in  1906. 

The  milling  business  of  Brazil 
is  controlled  entirely  by  an  Eng¬ 
lish  syndicate,  which,  at  its  last 
meeting  in  London,  expressed  its 
positive  determination  to  drive 
American  flour  out  of  the  Bra¬ 
zilian  market.  The  20  per  cent, 
preferential  tariff  in  favor  of 
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Meet  Us  at  Jamestown=Food  Products  Building 
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BUCK  PEPPER, 


“Goods  Well  Bought  Are  Half  Sold** 

(An  old  saying,  but  true.) 

OF  WHOM,  WHAT,  WHEN  and  HOW  MUCH  to  BUY 

All  these  go  to  make  success. 

WHEN  YOU  THINK  OF  THESE  QUESTIONS,  THINK  ALSO  OF 

McCormick  &  Co.,  Baltimore 

All  our  goods  comply  with  State  and  National  Laws,  and  are  manufactured  for  those 
who  want  I  HE  BEST.  We  try  to  sell  you  only  salable  goods,  but  exchange  any  you 
cannot  sell  for  our  other  goods.  We  want  your  trade,  confidence  and  ^good  will 

When  you  order  insist  on  our  goods. 

SEND  FOR  OUR  CATALOG 

McCORMICK  &  CO. 
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Extracts, 

Spices, 


Baltimore, 
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Drugs 
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American  flour  has,  it  is  con¬ 
sidered,  helped  the  product  to  the 
extent  noted  in  the  imports  of 

1906. 

*  *  * 

Writing  from  Halifax,  Consul- 
General  Holloway  sends  these 
particulars  of  the  unexpected  ap¬ 
pearance  of  the  mackerel  late  in 
the  season  :  “The  fishing  on  the 
Nova  Scotia  coast  this  year  has 
been  exceedingly  backward,  and 
the  mackerel  so  late  that  the 
fishermen  had  about  given  up  all 
hope  of  their  appearance.  Early 
n  the  season  some  small  catches 
»vere  made  at  Yarmouth  and 
Prospect,  but  up  to  yesterday  the 
jig  schools  of  fish  had  not  made 
heir  appearance.  But  Providence 
las  at  last  favored  the  fishermen 
|jf  the  western  shore  of  Nova 
Scotia,  and  yesterday  big  catches 
jf  mackerel  were  made  at  several 
i|  Joints  along  the  coast.  It  is  esti¬ 
mated  that  the  aggregate  catch 
■vill  total  over  1,000  barrels.” 

Holt. 


|  There’s  something  in  a  name  when  it 
I  ias  stood  for  gfcnuine  merit  a  quarter  of 
century.  When  people  want  the  best 
Jl,?^suP  they  ask  for  Snider's  Catsup. 
1  hat  s  where  the  good  name  means 
1  omething. 

K; 


Two-Minute  Sermons  for  the  Retail 

Grocer 


get  these  two  classes  of  employ¬ 
ees  mixed  in  your  mind,  for  if  you 
do,  you  fail  to  get  what  you 
should.  F.  A.  P. 


II. — Don’t  Mistake  Ingenuity  for 
Laziness. 

The  man  who  tries  to  make  his 
work  easier  is  not  generally  a  lazy 
man. 

Too  many  business  men  are  to¬ 
day  inclined  to  look  with  sus¬ 
picion  on  anyone  in  their  employ 
who  tries  to  so  simplify  his  work 
as  to  be  able  to  do  it  in  less  time. 
A  man  who  goes  to  his  employer 
and  outlines  a  plan  whereby  he 
can  do  the  same  amount  of  work  j 
in  less  time  is  generally  about  as 
likely  to  get  a  cool  reception  as 
encouragement.  Why  this  is  the  j 
case  is  hard  to  say.  In  most  cases  : 
it  probably  comes  from  the  fact 
that  the  employer  is  not  himself 
familiar  with  the  work,  and  natu-  j 
rally  feels  that  an  employee  is 
more  likely  to  try  to  shirk  than  to 
accomplish  more. 

This  is  entirely  the  wrong  view 
to  take  of  the  matter.  When  an 
employee  takes  enough  interest  in  j 
your  business  to  devise  plans  of 
saving  time  for  you,  he  is  too  valu-  | 


able  a  man  for  you  to  overlook. 
He  is  not  trying  to  save  his  time 
for  his  own  use,  but  for  yours. 
He  realizes  that  you  are  paying 
him  for  a  full  day’s  work,  and  if 
he  studies  out  a  method  of  saving- 
an  hour  of  his  time  each  day,  or 
even  a  few  moments,  he  knows  he 
will  be  expected  to  find  something 
else  to  do  during  that  time. 

This  is  the  kind  of  a  man  to  en¬ 
courage.  Every  idea  he  advances 
should  be  taken  under  consider¬ 
ation,  and  if  found  to  be  sound 
they  can  be  given  a  trial.  Each 
trial  will  encourage  him  to  be 
more  valuable  to  you,  and  what 
do  you  hire  men  for,  if  not  to  help 
you. 

The  lazy  man  is  more  like  the 
machine.  He  plods  through  rou¬ 
tine  work  and  never  tries  to  think 
of  better  ways  of  doing  it.  If  he 
can  get  more  assistance  by  a  little 
shirking  lie  is  more  likely  to  shirk. 
If  he  has  any  thoughts  which 
would  benefit  you,  he  is  averse  to 
letting  you  find  it  out.  Do  not 


New  Illinois  Food  Law  in  Effect. 

The  new  Illinois  food  law, 
which  was  modeled  on  the  Fed¬ 
eral  food  and  drugs  act,  became 
effective  July  1st.  It  provides  for 
the  appointment  by  the  Governor 
of  a  State  Food  Commissioner 
and  the  establishment  of  a  State 
Food  Department.  The  new  law 
also  provides  for  an  assistant  com¬ 
missioner  and  a  number  of  chem¬ 
ists  and  inspectors  to  work  in  con¬ 
junction  with  the  State  Food 
Commissioner.  The  Governor 
shall  appoint,  from  time  to  time, 
as  required,  a  Food  Standards 
Commission,  for  the  purpose  of 
determining  or  establishing  stand¬ 
ards  of  purity,  quality  or  strength 
for  food  products  for  the  State  of 
Illinois,  to  consist  of  three  mem¬ 
bers,  one  of  whom  shall  be  the 
State  Food  Commissioner,  or  his 
representative,  one  a  representa¬ 
tive  of  the  Illinois  food  manufac¬ 
turing  industries,  and  one  an  ex¬ 
pert  food  chemist  of  known, repu¬ 
tation,  all  to  he  citizens  of  the 
State  of  Illinois. 
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The  New  York  Letter 


Tobacco  Trust  Owns  Part  of  Acker,  Merrall  &  Condit  Co.  Holds 
Nearly  One-fifth  of  Its  Five  Million  Stock.  Discussion  of 
New  Benzoate  Decision.  Renaissance  of  Food  for  Stomach 
Instead  of  Eye.  Small  News  of  New  York  Market. 


Special  correspondence  of  “Grocery  World.” 


New  York,  July  18,  1907.' 

In  the  suit  brought  by  the 
Government  against  the  Ameri¬ 
can  Tobacco  Co.,  the  complaint 
contains  an  allegation  that  the 
trust  owns  $900,000  of  the  $5,- 
000,000  of  common  stock  of  the 
Acker,  Merrall  &  Condit  Co., 
which  has  a  chain  of  high-grade 
grocery  stores  in  this  city.  The 
allegation  is  made  in  support  of 
the  contention  that  the  trust  has 
been  reaching  out  to  get  control 
of  various  seemingly  independent 
enterprises  for  the  purpose  of 
smothering  competition. 

The  members  of  the  grocery 
company  are  reticent  on  the  sub¬ 
ject.  Your  correspondent  to-day 
saw  David  Merrall  at  the  Com¬ 
pany's  downtown  store.  “I  am  a 
silent  man,”  said  Mr.  Merrall, 
with  a  good-natured  smile,  but  the 
good  nature  did  not  extend  into 
making  any  remarks  on  the  sub¬ 
ject  of  the  suit.  Others  connected 
with  the  company  also  have  noth¬ 
ing  to  say  at  present. 

United  States  Attorney  Stim- 
son  is  associated  in  the  proceed¬ 
ing  with  James  McReynolds,  as 
special  counsel,  and  the  latter 
drew  the  complaint,  which  is  a 
voluminous  document  of  upward 
of  100  printed  pages.  The  gro¬ 
cery  company  is  brought  into  the 
matter  only  incidentally.  In  a 
paragraph,  marshalling  facts  as  to 
the  tobacco  company’s  operations 
in  controlling  various  enterprises, 
the  assertion  about  the  owner¬ 
ship  of  the  stock  in  the  grocery 
company  is  made.  No  details  as 
to  the  relations  between  the  to¬ 
bacco  and  the  grocery  companies 
are  given. 

At  the  office  of  Mr.  McReynolds 
it  was  said  that  the  information 
as  to  the  ownership  of  the  stock 
had  been  received  from  sources 
believed  to  be  reliable,  and  so  this 
fact  had  been  used  as  a  part  of  the 
case. 

The  common  supposition  of 
people  who  are  pretty  well 
posted  on  grocery  affairs  in  this 
city  has  been  that  the  tobacco 
company  owns  a  larger  propor¬ 
tion  of  the  grocery  company’s 


stock  than  is  indicated  in  the  Gov¬ 
ernment’s  complaint.  It  has 
sometimes  been  said  that  the  to¬ 
bacco  company  practically  con¬ 
trols  the  grocery  business,  but 
naturally  outsiders  can  have  no 
accurate  information  as  to  this. 
The  personnel  of  the  members  of 
the  grocery  company,  one  or  more 
of  whom  had  large  tobacco  inter¬ 
ests  before  the  formation  of  the 
trust,  is  of  course  indicative  of 
close  business  relations.  It  was 
at  the  time  when  a  well-known 
brand  of  cigars  (Cremos)  was 
being  pushed  with  great  vigor 
that  the  friendship  of  the  grocery 
and  tobacco  companies  was  first 
made  somewhat  public.  The 
stores  of  the  grocery  company  all 
have  prominent  tobacco  depart¬ 
ments  selling  the  trust  products. 
On  the  other  hand,  one  or  two 
competing  grocery  companies 
which  formerly  sold  trust  goods 
have  sold  none  for  several  years. 

It  cannot  be  learned  that  any¬ 
body  in  particular  claims  to  have 
been  injured  by  the  close  relations 
of  the  two  companies.  It  is  sup¬ 
posed  that-  possible  competitors  of 
Acker,  Merrall  &  Condit  in  to¬ 
bacco  products  could  not  get  the 
trust  goods,  and,  on  the  other 
hand,  the  grocery  company  sold 
these  goods  chiefly,  if  not  alto¬ 
gether.  The  tobacco  stand  in  the 
ordinary  grocery  store  in  this  city 
is  not  much  of  a  factor.  If  there 
has  been  complaining,  it  is  likely 
that  it  has  been  done  by  the  own¬ 
ers  of  independent  cigar  stands 
and  stores.  It  is  not  denied  that 
there  have  been  abundant  sup¬ 
plies  of  cigars  and  tobacco  made 
by  independent  companies,  and  a 
large  tobacco  dealer  remarked 
that  in  imported  cigars  the  inde¬ 
pendents  have  been  getting  the 
big  end  of  the  business  for  sev¬ 
eral  years. 

*  *  * 

Orders  were  issued  this  week 
by  the  Appraiser  of  this  port  di¬ 
recting  his  force  to  co-operate  in 
certain  ways  with  the  Depart¬ 
ment  of  Agriculture  in  enforcing 
the  pure  food  and  drug  law.  The 
following  are  the  chief  pro¬ 
visions  : — 


Opportunity  for  scrutiny  of  in¬ 
voices  by  the  Department  of  Ag¬ 
riculture  shall  be  afforded  while 
invoices  are  in  the  custody  of  the 
Appraiser,  who  shall  not  permit 
the  invoices  to  pass  finally  out  of 
his  custody  until  they  have  been 
examined  and  inspected  by  the 
proper  representative  of  the  Food 
and  Drug  Inspection  Laboratory 
of  the  Department  of  Agriculture. 
It  is  provided  that  no  invoice 
shall  be  detained  for  this  purpose 
longer  than  during  the  day  of  ap¬ 
praisement. 

When  the  form  “sample  re¬ 
quested”  is  attached  to  an  invoice 
the  Assistant  Appraiser  shall  label 
and  forward  such  sample  at  the 
earliest  possible  opportunity  to 
the  Food  and  Drug  Inspection 
Laboratory. 

*  *  * 

Retailers  seem  more  interested 
in  the  order  to  omit  the  guaran¬ 
tee  serial  numbers  than  in  any 
other  part  of  the  Federal  decision 
as  to  the  use  of  benzoate  of  soda 
and  sulphur  dioxid.  Several 
prominent  retailers,  with  whom 
your  correspondent  spoke,  said 
that  the  order  to  omit  the  serial 
numbers  was  a  blunder.  For 
years  the  burden  when  there  was 
trouble  with  the  food  products 
was  borne  by  the  retailers.  They 
especially  appreciated  the  feature 
of  the  new  law  under  which  the 
responsibility,  by  means  of  the 
guarantee,  was  properly  placed  on 
the  manufacturers. 

The  plan  to  omit  serial  numbers 
on  products  containing  benzoate 
or  sulphur  seemed  to  the  retail¬ 
ers  who  talked  about  it  as  likely 
to  give  the  manufacturers  a  loop¬ 
hole  to  escape  responsibility.  It 
was  suggested,  however,  that  the 
authorities  probably  have  a  sys¬ 
tem  so  arranged  that  responsibil¬ 
ity  will  be  just  as  definite  as  when 
the  numbers  are  used.  It  is 
pointed  out  that  in  these  prod¬ 
ucts,  which  the  Government  is 
still  investigating,  there  is,  be¬ 
cause  of  the  doubt  or  suspicion, 
all  the  greater  need  for  having 
the  manufacturer  bear  the  bur¬ 
den.  The  concession  to  benzoate 
of  soda,  as  well  as  to  certain 
artificial  coloring  substances,  it  is 
understood,  is  strictly  limited  as 
vet  to  the  1907  pack,  with  no 
promise  as  to  what  will  be  done 
after  this  year. 

*  *  * 

An  era  of  food  for  the  palate 
and  stomach,  rather  than  the  eye, 
is  beginning,  according  to  some  of 


the  talk  that  is  heard  in  and  out 
of  the  trade.  The  public,  it  is 
predicted,  will  get  more  and  more 
intolerant  of  any  articles  with 
anything  added  that  does  not' 
seem  to  belong  in  them.  It  is 
pointed  out  that  already  there  is 
a  great  market  for  articles  that 
are  guaranteed  to  be  entirely  free 
from  extraneous  substances,  and 
the  makers  of  such  food  will  natu¬ 
rally  claim  that  even  harmless1' 
coloring  is  at  least  deceptive  and 
intended  to  conceal  the  quality  of 
inferior  food. 

Home  canned  products  and 
food  suggestive  of  old-fashioned 
methods  in  the  preparation  are 
displayed  quite  attractively  in 
many  stores  that  formerly  made 
no  feature  of  this  kind,  and  this  is 
an  indication  of  the  popular 
tendency. 

*  *  * 

The  annual  golf  tournament  of 
the  wholesale  grocers,  dried  fruit 
and  canned  goods  brokers  and 
commission  merchants  of  the  city 
of  New  York  will  be  held  on  the 
links  of  the  Nassau  County  Club 
next  Wednesday.  Entries  are 
being  received  by  R.  S.  McIntosh, 
with  F.  H.  Leggett  &  Co. 

*  *  * 

The  H-0  Co.,  of  Buffalo,  is  to 
be  taken  over  by  a  new  corpora¬ 
tion,  the  Edward  Ellsworth  Co., 
of  Buffalo,  which  has  an  author¬ 
ized  capital  of  $2,000,000.  The 
capital  stock  of  the  old  company, 
of  which  Edward  Ellsworth  was 
president,  was  $500,000.  Under 
the  certificate  of  incorporation  of 
the  new  company  it  may  manu¬ 
facture  cereals  and  all  forms  of 
grain  and  food  products,  and 
operate  mills  and  elevators.  The 
new  directors  are  Thomas  D. 
Powell,  Almon  W.  Lytle,  Leo  A. 
Weter,  Hugh  J.  Rourke,  Walter 
Minchan,  Horace  L.  Mann  and 
William  G.  Heimlich,  all  of 
Buffalo. 

*  *  * 

Spanish  olive  oil  is  being  adul¬ 
terated  with  linseed  or  seesame 
oil,  but  only  for  the  cheaper 
home  consumption,  says  a  Con¬ 
sular  report  from  Barcelona.  A 
large  dealer  here  said  that  com¬ 
paratively  little  olive  oil  from 
Spain  is  consumed  in  this  country, 
and  he  believed  that  none  of  the 
adulterated  oil,  about  which  there 
is  trouble  in  Spain,  is  coming 
here. 

*  *  * 

Preston  &  Davis,  Brooklyn  oil 
dealers,  were  again  in  court  yes- 
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terday  and  renewed  the  charge 
that  the  Standard  Oil  Co.  is  try¬ 
ing  to  drive  them  out  of  the  busi¬ 
ness  in  which  they  have  been  en¬ 
gaged  for  many  years.  The  pres¬ 
ent  argument  is  on  an  application 
made  by  the  Delaware,  Lacka¬ 
wanna  and  Western  Railroad  for 
a  temporary  injunction  restrain¬ 
ing  the  Interstate  Commerce 
Commission  from  enforcing  an 
order  which  it  recently  issued. 
This  order  compels  the  railroad  to 
deliver  oil  cars  to  Preston  & 
Davis  as  it  formerly  did.  The 
firm  alleges  that  after  it  had  with¬ 
stood  various  other  attacks  of  the 
Standard,  the  latter  company,  last 
fall,  made  a  secret  arrangement 
with  the  railroad  company,  as  a 
result  of  which  no  more  deliver¬ 
ies  of  oil  cars  were  made  to  the 
complainants.  Judge.  Lacombe, 
in  the  United  States  Circuit 
Court,  reserved  decision  on  the 
railroad’s  application  for  an  in¬ 
junction. 

*  *  * 

That  the  Butter  Committee  of 
the  New  York  Mercantile  Ex¬ 
change  has  been  in  the  habit  of 
deliberately  and  systematically 
issuing  quotations  on  the  whole¬ 
sale  price  of  butter  which  were 
untrue  in  a  vast  majority  of  in¬ 
stances,  was  a  decision  given  by 
Justice  Jaycox  in  Brooklyn,  on 
Thursday  last.  The  Justice  de¬ 
clared  that  this  action  was  willful 
and  fraudulent,  and  he  issued  an 
order  restraining  the  Exchange 
from  issuing  quotations  at  other 
than  the  selling  values  commonly 
obtainable.  This  decision  was  the 
result  of  an  action  brought  by 
produce  dealers,  who  alleged  that 
the  officers  of  the  Exchange  were 
in  the  habit  of  manipulating  the 
quotations  on  butter  for  specu¬ 
lative  purposes. 

*  *  * 

It  has  been  definitely  decided 
to  conduct  a  convention  excur¬ 
sion,  leaving  New  York,  Sunday, 
August  4th,  at  9.30  A.  M.  for  El¬ 
mira,  where  the  New  York  State 
Association  will  hold  its  seventh 
annual  session  August  5th  to  8th, 
a  food  show  being  a  feature.  As 
the  food  show  will  be  opened  July 
29th,  it  will  be  at  its  best  while 
the  convention  is  in  session.  The 
presidents  of  nearly  all  of  the 
branch  associations  in  the  cities  of 
the  State,  besides  others  promi¬ 
nent  in  the  retail  trade,  including 
National  Secretary  John  A. 
Green,  will  speak  at  the  conven¬ 
tion.  Fred.  A.  McGill. 


New 

Move 


And  an  important  one  to 
grocers.  There  is  scarcely 
a  grocer  or  consumer 
within  twenty-five  miles 
of  Philadelphia  who  does 
not  know  of  Freihofer’s 
Bread,  Pie  and  Cakes. 
They  have  attained  their 
unprecedented  popularity 
solely  on  merit.  We  are 
now  manufacturing 
Macaroni  and  Noodles. 
These  goods  we  make 
like  our  other  goods,  of 
the  finest  materials  money 
can  buy. 

The  goods  are  not  col¬ 
ored  artificially,  they  get 
their  rich  yellow  from 
the  entire  egg.  They 
not  only  conform  to  the 
Pure  Food  Laws,  but  are 
so  much  better  than  the 
law  requires,  that  you 
can  bank  on  making  and 
keeping  trade  with  them. 


Vienna  Baking  Co. 

*  PHILADELPHIA.  PA. ' 


Do  You  Know  Why  the 
Department  Stores  Do 
So  Much  Business? 


It’s  because  they  attract  peopla  to  their  stores.  The 

most  effective  method  of  doing  this  is  by  attractively 
decorated  windows,  made  bright  as  day  by  electricity. 
Grocers  take  a  leaf  from  the  Department  Store’s  book — 
dress  your  windows  invitingly ;  put  signs  in  them 
calling  attention  to  bargains  and  light  the  displays  so 
that  passers-by  can’t  help  seeing  them.  You  will  bring 
enough  new  customers  into  your  store  in  a  day 
to  pay  the  cost  for  a  month. 

While  your  store  is  closed  and  you  are  off  duty, 
make  your  windows  win  new  trade  for  you — a  repre¬ 
sentative  will  call  and  show  you  how  it  can  be  done  and 
what  it  will  cost  if  you  will  drop  a  card  or  phone. 


The  Philadelphia  Electric  Co. 

TENTH  and  CHESTNUT  STREETS 
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KLEENATUB 

THE  NAME  TELLS  THE  STORY  WITHOUT  ANT  TALKING 


A  display  carton  of  12  packages  of  KLEENATUB 
on  your  counter  will  bring  you  a  steady  income. 


KLEENATUB  is  being  extensively  advertised 
KLEENATUB  pays  a  handsome  profit 


ORDER  THROUGH  YOUR  JOBBER 


The  Wrigley  Mfg.  Company,  Philadelphia 
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“Mapleine"  Joggles 

Dollars  and  cents  is  what  you  want— 

Then  Order 

Increased  trade  is  what  you  want — 

Then  Order 

Delighted  customers  is  what  you  want — 

Then  Order 

An  article  that  is  a  repeater  is  what  you  want — 

Then  Order 

An  article  that  is  absolutely  without  doubt  a 
trade  stimulator,  and  sells  at  a  good  mar¬ 
gin,  and  pure,  is  what  you  want — 

Then  Order  from 


E.  E.  HARDING  O  CO.,  Agents 
200  South  Front  Street,  Philadelphia,  Pa. 

- Manufactured  only  by - 

CRESCENT  MFG.  CO.,  Seattle,  Wa»h.,  U.  S.  A. 


USE  THEM!  WHY? 


BECAUSE 

The  first  man  to  whom  we  sold  coupon  books  still  uses 
them.  BECAUSE: — Many  of  our  customers  have  been 
using  them  regularly  for  fourteen  years.  BECAUSE:  — 
We  are  making  and  selling  more  books  this  year  than 
ever.  BECAUSE: — Some  of  our  customers  who  left  ui 
to  try  other  systems  have  come  back  to 

FORBES’  INDEXED  COUPON  BOOKS 

BECAUSE: — They  are  recognized  more  each  year  as 
the  best,  simplest,  safest  and  most  satisfactory  short  way 
of  keeping  accounts.  BECAUSE: — A  week's  book¬ 
keeping  can  be  done  in  an  hour.  No  losses  from  for¬ 
gotten  charges.  Prevents  disputes.  Cash  buyers  like 
them.  Made  in  all  sizes.  Sent  to  you  carriage  charges 
paid. 

Let  us  send  you  samples  at  once. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 


SWIFT  &  COMPANY,  U.  S.  A. 


There  is  only  one  flour  that  is  made 
as  good  as  all  flour  should  be,  that’s 

KING  MIDAS 

The  highest-priced  flour  in  America 
and  worth  all  it  costs. 

SHANE  BROTHERS  CO. 

670  Bourse  Philadelphia 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “Window-Dressing  Department'’ 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window  Dressing  Department.”  I( 
drawings  arc  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  in  fair  con¬ 
dition.  There  have  been  no 
changes  of  any  character  during 
the  past  week.  Prices  are  steady 
to  firm  and  the  demand  fair.  No 
important  changes  are  looked  for 
in  the  near  future. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  fluctuated  some  little 
during  the  past  week,  and  nets  at 
the  close  of  the  week  a  slight  ad¬ 
vance.  The  general  conditions 
are  about  steady.  Trade  in  op¬ 
tions  is  extremely  small,  owing 
to  most  operators’  complete  dis¬ 
trust  of  the  market.  Actual 
coffee  conditions  will  follow  op¬ 
tions  very  closely.  The  consump¬ 
tive  demand  for  Brazil  coffees  is 
about  normal  for  the  season. 
Mild  coffees  are  steady  and  un¬ 
changed.  Mochas  show  a  slight 
decline.  Javas  are  firm  and  show 
a  constantly  hardening  tone. 

Sugar. 

The  raw  sugar  market  has 
shown  a  slight  upward  reaction 
during  the  week,  with  the  pros¬ 
pect  of  slight  advance.  The  price 
had  reached  too  low  a  level.  Re¬ 
fined  sugar  is  unchanged,  and 
gives  no  indication  of  any  further 
advance  for  the  time  being.  The 
demand  is  excellent. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  nu- 
changed  in  price  and  very  dull. 
Sugar  syrup  is  wanted  to  some 
extent  at  ruling  prices.  Molasses 
is  steady  and  dull. 

Fish. 

The  demand  for  fish,  speaking 
particularly  of  mackerel,  is  very 


fair.  The  supply  of  new  shore 
mackerel  is  still  inadequate  for  the 
demand.  The  quality  is  improv¬ 
ing  and  as  it  does  the  price  ad¬ 
vances.  Some  new  Norways  are 
coming  forward,  but  scarcely 
enough  to  make  a  market.  Cod. 
hake  and  haddock  rule  at  steady 
prices,  but  the  demand  is  light. 
Salmon  is  fairly  active  at  ruling 
prices.  The  saleft  of  future  sock- 
eye  have  been  very  large,  though 
no  prices  have  been  named  as  yet 
Sardines,  both  imported  -and  do¬ 
mestic,  are  unchanged  in  price, 
steady  to  firm,  and  in  fair  demand. 

Canned  Goods. 

Tomatoes  are  unchanged,  both 
spot  and  future.  For  spot  goods: 
the  range  is  90  to  95  cents  county, 
the  situation  being  considerably 
unsettled.  Futures  range  from  85 
to  87R2  cents  county.  The  de¬ 
mand  for  tomatoes  is  light  and  the 
situation  none  too  strong.  Corn 
is  very  dull  without  change  in 
price.  Peas  are  steady  and 
healthy.  The  Maryland  pack, 
which  is  over,  was  25  to  30  per 
cent,  short.  The  New  York  out 
look  is  only  fair,  but  Wisconsin 
and  Michigan  expect  to  pack  a 
normal  amount.  The  pack  every 
where  is  running  to  small  sizes. 
Apples  show  an  advance  of  10 
cents  per  dozen  on  New  York 
State  gallons,  a  few  Pennsylvania 
gallons  being  offered  at  $2.65. 
Peaches  are  quiet,  but  firm.  One> 
or  two .  Baltimore  packers  have." 
named  very  high  prices,  but  no 
business  has  been  done.  The 
California  Fruit  Canners’  Asso¬ 
ciation,  as  reported  elsewhere,^ 
has  at  last  named  new  prices  on 
the  1907  pack,  mostly  on  a  basis 
50  cents  per  dozen  above  last' 
year.  The  Baltimore  line  of  small 
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canned  goods  is  about  unchanged. 
The  demand  is  light. 

Dried  Fruits. 

Prunes  have  stiffened  up  very 
slightly  during  the  past  week, 
due  to  discouraging  reports  from 
the  coast'  as  to  crop  conditions. 
There  has  been  no  actual  change 
in  price,  however.  The  demand 
is  very  light.  It  seems  to  be  gen¬ 
erally  believed  that  this  year's 
sale  of  future  prunes  was  much 
below  the  average.  Peaches  are 
dull  and  still  very  high.  The  high 
prices  of  raisins  are  still  main¬ 
tained,  but  there  is  talk  of  lower 
prices  on  the  coast,  due  to  fear  of 
the  coming  competition  with  for¬ 
eign  raisins.  On  loose  raisins 
particularly  there  seems  to  be 
some  reason  to  expect  lower 
prices.  Apricots  show  no  relief 
from  the  scarcity  and  high  prices. 
Currants  are  unchanged  and  in 
fair  demands  Apples  are  firm  and 
unchanged. 

Beans  and  Peas. 

'Pea  beans  are  dull  and  un¬ 
changed  in  price.  Marrows  seem 
gradually  tending  downward 
again,  sales  having  been  made  as 
low  as  $2.  The  demand,  however, 
is  very  light.  California  limas  are 
unchanged  and  in  moderate  de¬ 
mand.  Dried  peas  are  firm  and 
quiet,  the  sale  of  yellow  splits 
being  unusually  large  just  now. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  The  receipts  all  clear 
up  on  arrival,  as  the  quality  of 
the  current  make  is  running  very 
good  considering  the  hot  weather. 
The  speculative  as  well  as  the 
consumptive  demand  is  very 
good,  not  only  in  the  East,  but 
over  the  entire  country.  No  radi¬ 
cal  change  in  prices  is  expected 
soon. 

Eggs. 

The  market  for  fancy  eggs  is 
very  firm  and  unchanged.  The 
largest  percentage  of  arrivals  are 
showing  the  effects  of  the  preva¬ 
lent  hot  spell  and  are  offered 
somewhat  below  the  price  of  the 
best  eggs.  There  is  enough 
fancy  stock,  however,  to  keep  the 
market  from  advancing.  From 
now  on,  if  the  weather  keeps  hot, 
a  falling  off  in  the  receipts  may 
be  expected,  with  an  advance  in 
price. 

Cheese. 

The  cheese  market  remains 
very  firm,  with  a  large  consump¬ 
tive  demand  as  well  as  demand  for 
speculation.  The  quality  of  the 
make  is  running  fancy  and  the 


make  is  about  normal.  The  mar¬ 
ket  is  healthy  and  no  change  is 
expected  in  the  immediate  future. 
The  receipts  are  kept  closely 
cleaned  up  all  the  time. 

Provisions. 

The  market  for  all  grades  of 
hams,  bellies  and  bacon  is  steady 
and  unchanged.  There  has  been 
a  very  good  demand  for  every¬ 
thing  in  the  smoked  meat  line, 
but  with  plenty  of  stock  to  go 
round  and  no  disposition  to  ad¬ 
vance  prices.  Pure  lard  remains 
firm.  Compound  is  not  quite  so 
firm,  but  without  any  change  in 
price  as  yet.  Barrel  pork,  dried 
beef  and  canned  meats  are  all 
firm  and  unchanged  and  in  good 
consumptive  demand. 

Produce. 

New  potatoes,  $1.75  to  $2  per 
barrel,  demand  fair ;  old  potatoes, 
25  to  30  cents  per  bushel,  demand 
poor ;  near-by  onions,  85  to  90 
cents  per  basket,  demand  good ; 
salad,  50  to  60  cents  per  barrel, 
demand  fair ;  scullions,  $1  to  $1.25 
per  100,  demand  fair;  radishes,  50 
cents  per  100,  demand  poor ;  beets, 
$1.50  per  100,  demand  slow;  rhu¬ 
barb,  2  cents  per  bunch,  demand 
slow ;  string  beans,  30  to  40  cents 
per  basket,  demand  fair ;  turnips, 
50  cents  per  basket,  demand  fair 
to  good  ;  cucumbers,  75  to  85  cents 
per  basket,  demand  fair ;  carrots, 
zy2  to  3P2  cents  per  bunch,  de¬ 
mand  fair  to  good ;  spinach,  $1 
to  $1.25  per  barrel,  demand  poor. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25 
per  bunch ;  7-hands,  65  to  90 
cents  per  bunch  ;  6-hands,  40  to  60 
cents;  red,  $1  to  $2.50  per  bunch, 
demand  poor ;  limes,  80  cents  to 
$1  per  100,  demand  slow;  lemons, 
$3.50  to  $5  per  box,  demand  poor ; 
pineapples,  $2.75  to  $6  per  box, 
demand  fair  to  good ;  California 
oranges,  $4.50  to  $6  per  box,  de¬ 
mand  fair  to  good. 


tVe  Are  Taking  Care  of 
the  Dealer 

Although  Porcella,  Radax  and  Tilo  have 
been  so  widely  advertised  that  they  are  known 
to  consumers  everywhere,  and  although  this 
means  a  demand  has  been  created  for  them, 
which  means  they  won’t  lay  on  a  dealer’s 
shelves,  we  have  devoted  a  large  part  of  our 
advertising  this  year  to  the  purchase  of  Uni¬ 
versal  Coupons  to  give  to  dealers  to  reward 
them  for  pushing  these  goods.  Name  any 
article  of  merchandise  you  want,  and  we  will 
show  you  how  to  get  it  without  paying  for  it. 

Porcella  for  cleaning  porcelain  tubs. 

Radax,  six  times  stronger  than  borax  and 
used  for  the  same  purpose. 

Tilo — for  cleaning  tile — makes  it  like  new, 
no  matter  how  badly  stained. 

THE  PORCELLA  CO.,  Pittsburg,  Pa. 

C.  L.  SEXTON,  241  S.  Front  Street,  Philadelphia  Representative 


“OYSTER,  BOTTER  AND  WINE  CRACKERS” 

TRADE  f*  EXTON”  mark 

/ 

Our  principal  endeavor  throughout 
our  60  years’  experience  has  been  to  make 
the  best  quality  of  goods  in  our  power, 
regardless  of  competition,  and,  so  far  as 
material  and  workmanship  can  make 
them,  we  have  succeeded. 

QUALITY  considered,  our  prices  are 
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Nuts. 

Peanuts,  green,  choice,  5^2 
cents  per  pound;  fancy,  7  cents; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8^2  cents 
per  pound;  filberts,  10^  cents; 
pecans,  16  cents;  walnuts,  mar- 
bots,  I2p2  cents;  mixed  nuts,  11^/2 
cents,  demand  poor. 


MARKET  NOTES. 

Georgia  peaches  are  now  com¬ 
ing  in  by  the  dozen  cars.  The 
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as  cheap  as  the  cheapest.  For  recom¬ 
mendation  we  rely  solely  upon  our  goods, 
which  are 

••THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST" 

Manufactured  since  1847  by 

A.  EXTON  &  CO.,  Trenton,  N.  J. 
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LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


SHOW  THESE  ONCE! 

Bouillon 

Capsules 

V 

If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 

no  idea  of  the  trade 

waiting  for  them. 

Make  delicious  and 

nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo  in  a  box; 
ready  for  instant  use 
with  hot  water. 

Sole  Manufacturers 

>  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1 842 


range  is  as  wide  as  the  quality — 
$1.50  to  $3.50.  The  demand  for 
good  peaches  is  good. 

Raspberries  are  coming  from 
near-by  and  range  from  5  to 
8  cents  per  pint.  Blackberries  are 
lower — 5  to  8  cents  per  quart. 
Strawberries  are  now  coming 
only  from  New  York  and  range 
from  10  to  18  cents  per  quart. 
The  quality  is  gfood  and  the  de¬ 
mand  excellent. 

All  the  watermelons  on  the 
market  arc  from  the  South  and 
range  from  20  to  40  cents.  The 
demand  is  excellent. 

Jersey  tomatoes  have  receded 
somewhat  from  the  original  high 
prices,  but  the  market  is  still  in¬ 
ordinately  high — $2.50  per  small 
truck  basket.  Mississippi  toma¬ 
toes  are  scarce  and  average  $1.25 
per  crate.  Hot-house  fruit  aver¬ 
ages  15  cents  per  pound. 

The  bottom  has  fallen  out  of  the 
cabbage  market  and  the  stuff  is 
sitting  around  at  5  to  10  cents  per 
basket. 

Peas  are  still  cheap,  the  market 
ranging  from  10  to  15  cents  per 
basket.  The  quality  is  good  and 
the  demand  active. 

The  first  New  Jersey  corn  is 
in  market,  and  though  the  quality 
is  poor,  the  average  price  is  75 
cents. 

North  Carolina  lima  beans  aver¬ 
age  $4  per  crate  and  are  in  limi¬ 
ted  demand.  The  quality  is  ex¬ 
cellent. 


Renewed  War  Against  Mail  Order 
Houses. 

War  has  been  declared  on  the 
great  catalogue  houses  of  Chicago 
and  other  cities  by  the  500,000 
retail  merchants  of  the  West.  In 
one  of  the  most  striking  economic 
movements  this  country  has  ever 
known  the  small  dealers  are  fight¬ 
ing,  as  they  say,  for  their  lives. 
The  mammoth  institutions,  em¬ 
ploying  thousands  of  workers, 
doing  their  business  entirely 
through  the  medium  of  their 
bulky  catalogues,  spending  no 
money  in  the  communities 
whence  they  derive  annually  mil¬ 
lions  of  dollars  of  patronage,  are 
forcing  increasing  numbers  of 
home  merchants  to  the  wall  and, 
so  their  opponents  claim,  are 


“making  commercial  graveyards 
of  once  prosperous  towns.”  In 
this  life  or  death  struggle  jobbers 
and  manufacturers  also  are  in¬ 
volved  with  the  retail  merchants. 
An  organized  attack  on  the  cata¬ 
logue  institutions  is  to  be  made  by 
the  Home  Trade  League  of 
America,  which  has  existed  for 
several  months  in  Chicago, 
largely  as  a  publicity  bureau,  but 
which  is  shortly  to  incorporate 
and  institute  a  more  systematic 
and  aggressive  campaign  against 
the  catalogue  houses  through  a 
board  of  twenty-one  managers, 
with  a  vice-president  and  an  ad¬ 
visory  committee  of  ten  members 
from  each  State.  The  backbone 
of  the  league  is  formed  of  com¬ 


mercial  associations,  national, 
State  and  local  in  character,  in 
Illinois,  Wisconsin,  Iowa,  Mich¬ 
igan,  Kansas  and  Minnesota. 
The  officers  of  associations  in 
scores  of  cities  are  in  constant 
correspondence  with  the  league, 
which  will  continue  to  have  its 
national  headquarters  in  this  city. 
Officers  of  the  league  will  be  se¬ 
lected  from  the  most  aggressive 
of  the  leaders  of  these  associations 
of  business  men.  Alfred  C.  Clark 
is  manager  of  the  league. 


Specials  From  a  “Special”  Bnlletin. 

J.  S.  Ivins’  Son,  Philadelphia,  in  this 
issue,  calls  attention  to  a  special  bulletin 
that  he  issues  and  enumerates  a  few  that 
are  particularly  attractive.  It  will  pay 
you  to  read  it  over  and  also  to  send  for 
the  full  list. 


Trade  Kicking  Against  New  Freight 

Regulation 

New  Classification  Which  Becomes  Operative  August  ist, 
Makes  It  Henceforth  Impossible  to  Bunch  Small  Orders  to 
a  Carload  and  Have  the  Railroad  Deliver  Each  Buyer’s 
Share  on  Consignee’s  Order. 


All  of  the  railroads  of  the  East 
have  adopted  a  new  series  of  rules 
and  regulations  covering  the  ship¬ 
ment  of  freight,  which  have  been 
issued  during  the  past  week  to 
go  into  effect  August  1,  1907. 
There  are  few  changes  from  the 
last  classification,  but  one  new 
clause  is  especially  interesting  and 
important  to  large  shippers.  It  is 
as  follows : — 

Railroad  agents  at  forwarding 
points  will  not  receive  property  in 
carloads  for  distribution  by  rail¬ 
road  agents  to  two  or  more  parties; 
delivering  agents  will  deliver  prop¬ 
erty  only  to  consignee  thereof  or  to 
the  party  presenting  consignee’s 
written  order,  and  will  not  recog¬ 
nize  orders  from  consignor  or  con¬ 
signee  providing  for  distribution  of 
carload  shipments  among  various 
consignees  or  calling  for  split  de¬ 
liveries  according  to  brands,  marks, 
sizes  or  other  identification  of  pack¬ 
ages,  nor  will  railroad  agents  at  de¬ 
livering  points  in  any  way  act  as  the 
representative  of  the  consignor  or 
consignee  for  the  distribution  of  car¬ 
load  shipments  (see  Note). 

The  note  referred  to  is  as  fol¬ 
lows  : — 

Note. — Rule  5B  will  apply  only 
'when  the  consignor  or  consignee  is 
the  actual  owner  of  the  property. 

Certain  of  the  freight  agents  of 
the  Pennsylvania  Railroad  have 
interpreted  the  above  regulation 
in  a  way  highly  distasteful  to 
both  the  wholesale  and  large  re¬ 
tail  trade.  In  the  past  it  has  been 
the  custom  for  receivers  of  cer¬ 
tain  goods  to  bunch  their  orders, 


when  the  separate  orders  were  for 
less  than  a  carload.  For  ex¬ 
ample,  one  buyer  would  buy 
100  cases,  another  fifty,  and  so 
on  until  a  full  car  had  been 
bought.  The  full  car  would  then 
be  consigned  either  to  one  of  the 
buyers,  or  to  the  broker  or  com¬ 
mission  merchant  who  had  made 
the  sales.  When  the  car  arrived 
the  consignee  would  give  each 
buyer  who  owned  a  share  in  it  an 
order  on  the  railroad  company, 
and  the  latter,  when  the  orders 
were  presented,  would  deliver  the 
portion  of  the  car  covered  by  it  to 
the  holder. 

Under  this  new  regulation  the 
freight  agents  say  they  are  for¬ 
bidden  to  split  up  the  car  or  to 
recognize  anybody  but  the  actual 
consignee.  The  whole  car  will  be 
delivered  to  him,  or  to  any  per¬ 
son  presenting  his  order,  but  it 
will  not  be  split  up  and  delivered 
piece  meal  as  formerly.  This  is 
going  to  cause  enormous  incon¬ 
venience,  as  the  small  orders 
bunched-  to  make  a  car  are  very 
many. 

The  meaning  of  the  qualifying 
note  is  not  understood.  If  it 
means  what  it  seems  to,  a  broker’s 
orders  for  portions  of  a  carload — 
he  not  being  the  owner — might 
be  accepted. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Bridgeport,  Conn.,  July  14,  1907. 
Editor  Advertising  Department, 

The  “Grocery  World,” 

Philadelphia,  Pa. 

Dear  Sir: — My  father  was  for¬ 
merly  connected  with  the  grocery 
business  and  while  in  that  capacity 
took  the  “Grocery  World.”  At  that 
time  I  was  much  interested  in  your 

I  weekly  department,  and  read  same 
each  week  with  much  profit  and 
pleasure.  I  have  recently  completed  • 
a  course  in  one  of  the  largest  ad¬ 
vertising  correspondence  schools  in 
the  country,  and  have  decided  to  en¬ 
gage  in  the  business  of  ad.  writing 
as  a  means  of  earning  a  livelihood. 
My  idea  now  is  to  make  a  specialty 
of  grocery  advertising,  which  in  my 
judgment  is  sadly  neglected.  How 
would  you  advise  me  to  go  about 
this?  What  are  the  essentials  of 
good  grocery  advertising?  Is  there 
a  field  for  an  ad.  writer  who  would 
write  grocery  advertising  alone? 
By  advising  me  on  these  subjects 
you  will  confer  a  deep  obligation 
which  I  will  be  glad  to  repay  by 
contributing  an  article  to  your  col¬ 
umns  at  any  time  you  may  name.  I 
have  no  objection  to  having  this 
letter  answered  through  the  “Gro¬ 
cery  World,”  provided  my  name  is 
not  printed. 

Respectfully  yours, 

*  *  * 

j  The  essentials  of  good  grocery 
advertising  are  the  essentials  of 
good  advertising  in  any  other  line 
— first  having  a  story  to  tell,  then 
telling  it  in  an  attractive  and  in¬ 
telligent  way,  and  finally  telling  it 
through  the  right  mediums.  Any 
man  that  will  meet  these  three  re¬ 
quirements  will  be  doing  good  ad¬ 
vertising,  and  because  it  is  good 
will  get  results  from  it.  Remem¬ 
ber  that  all  three  points  must  be 
looked  after.  Every  advertiser 
hasn't  a  story  to  tell ;  he  may 
think  he  has,  but  it  doesn’t  natu¬ 
rally  follow  that  he  really  has. 
You  must  advertise  what  people 
want  or  are  in  line  to  want,  or 
you  have  no  story.  What  I  mean 
is  that  the  man  who  would  adver¬ 
tise  horse  manure  through  the 
“Ladies’  Home  Journal”  would 
be  advertising  something  that  no 
reader  thereof  could  possibly 
want,  and  so  would  actually  have 
no  story  to  tell.  How  to  tell  it  is 
another  signally  important  point. 
1  The  big  department  stores  pay 
I  thousands  of  dollars  every  year 
!  simply  for  writers — men  to  put 
1  their  advertising  matter  into 
I  shape.  Putting  the  properly  writ- 


ten  story  in  the  right  sort  of  a 
medium  is  the  third  and  equally 
important  requirement.  The 
right  medium  doesn’t  always 
mean  a  newspaper  or  a  magazine, 
or  any  publication.  It  may  mean 
a  circular.  A  bad  choice  of  a 
medium  may  kill  the  brightest  ad¬ 
vertisement  of  the  finest  and  most 
sorely  needed  article.  For  ex¬ 
ample,  advertising  a  phonograph 
in  a  paper  read  exclusively  by  the 
deaf  and  dumb  might  get  a  few 
replies,  but  I  can’t  see  how  it 
could  expect  to  get  many. 

* *  *  * 

Do  I  believe  there  is  a  field  for 
a  grocery  ad-writer?  That  de¬ 
pends  on  what  he  expects  to  do. 
If  he  intends  to  study  grocery  ad¬ 
vertising  with  an  idea  of  taking  a 
position  with  some  one  large  gro¬ 
cery  house,  I  say  yes,  there  is  un¬ 
questionably  a  field.  If  he  intends 
to  do  general  grocery  advertising, 
writing  ads.  by  mail  for  John 
Jones  in  Philadelphia  and  William 
Smith  in  Denver,  then  I  say  I  do 
not  believe  there  is  a  field.  By 
that  I  do  not  mean  that  this  corre¬ 
spondent  could  not  get  clients — 
the  chance  is  that  he  might— but 
I  do  not  believe  he  could  do  good 
work  for  them.  If  he  did  not  do 
good  work  for  them  he  could  not 
hold  them  and  therefore  could  not 
build  up  a  lasting  business.  The 
advertising  of  the  average  town 
grocer  is  local  or  neighborhood 
advertising  to  an  unusual  degree, 
for  which  reason  it  is  harder  for 
an  outsider  to  write  than  most 
other  advertising.  If  this  corre¬ 
spondent  attempted  to  write  in¬ 
dividual  ads.  for  each  client,  on 
data  furnished  by  them,  he  would 
have  to  charge  for  his  work  more 
money  than  the  average  grocer 
would  want  to  pay,  and  if  he 
wrote  stock  ads.  and  sold  them  to 
all  his  clients  alike,  they  wouldn’t 
be  worth  2  cents. 


We  are  making  and  selling  more 
books  this  year  than  ever  before. 
Forbes’  Indexed  Coupon  Books.  See 
adv. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Soli  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  vou  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N  Y. 


They 
=- Don’t-5 
Hurt 
Us 

What  a  horde  of 
freak  soaps  have 
come  on  the  market 
since  the  advent  of 

Babbitt’s  Best  I 

Soaps  impregnated 
with  this  and  that, 
all  trying  to  capture 
public  interest  by 
some  sensational 
ruse ! 

Not  one  has  made 

0 

even  a  scratch  upon 
the  sales  of  Babbitt’s 
Best  Soap.  It  re¬ 
mains  to-day  as  al¬ 
ways,  the  foremost 
and  most  completely 
satisfactory  laundry 
soap  made — the  soap 
that  you,  Mr.  Grocer, 
can  sell  year  in  and 
year  out  without  a 
cojnplaint. 


MADE  BY 

B.T.  BABBITT 

NEW  YORK 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts  ”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
— we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  21!  ARCH  STREET 

PHILADELPHIA,  PA. 
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Do  You  Prefer  a  Lemon 

* 

to  a  Peach  ? 

You  go  on  selling  bulk  sugar  when  you 
could  handle  Franklin  Carton  Sugar  just 
as  well. 

Why  do  you  do  it  ? 

Surely  you  wouldn’t  prefer  to  do  un¬ 
necessary  work. 

Surely  you  wouldn’t  prefer  to  work  with¬ 
out  profit. 

Yet  this  is  practically  what  you  are  doing 
when  you  sell  bulk  sugar.  You  are  con¬ 
demning  yourself  and  your  clerks  to  a  heap 
of  hard  work  that  Franklin  Carton  Sugar 
would  wholly  save  you  from,  and — in  over¬ 
weight — you  are  giving  away  profits  that 
Franklin  Carton  Sugar  would  save  for  you. 

Tliink  it  over  and  see  if  you  aren’t 
making  a  mistake. 

Clean,  sanitary  cartons  that  preserve  strength 

and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  franklin  Sugar  Refining  Co. 

PHILADELPHIA  =  PENNSYLVANIA 


You  fellows  all  owe  me  money. 
A  man  I  know  called  you  robbers 
before  me  one  day  last  week  and 
I  girded  up  my  loins  and  swatted 
him  one  he  won’t  forget  in  a 
hurry. 

He's  a  retail  dealer  in  jewelry, 
cut-glass  and  such  stuff,  and  has 
a  business  in  fitting  eye  glasses  on 
the  side.  His  store  is  in  a  little 
town  up  the  State  and  he  has 
quite  a  trade.  Making  money, 
too,  I  guess. 

He’s  an  all  right  fellow  except 
when  he  shows  his  ignorance  like 
he  did  the  other  day. 

I  met  him  at  the  house  of  a 
mutual  friend. 

“You’re  interested  in  the  gro¬ 
cery  business  in  some  way,  ain’t 
you  ?’’  he  said  to  me,  in  the  course 
of  conversation. 

I  said  I  was. 

“Well,  I've  just  struck  a  good 
thing,”  he  said.  “I’ve  got  a 
cousin  in  the  wholesale  grocery 
business  and  I’ve  just  made  an  ar¬ 
rangement  with  him  to  let  me 
hj^ve  all  my  stuff  at  wholesale. 
You  have  no  idea  how  much  I 
save.  My,  how  these  retail  gro¬ 
cers  have  been  robbin’  me !” 

“Robbing  you  ?”  I  "said,  “how 
robbing  you  ?” 

“Why,  in  the  prices  they’ve 
charged  me,”  he  said.  “Why,  in 
some  cases  I  save  more  than  half ! 
I  won’t  use  anything  but  Java  and 
Mocha  coffee  ;  I’ve  been  paying  at 
retail  30  and  35  cents  for  it — 
never  less  than  30.  I  get  the  same 
thing  now  for  22  cents.  Think  of 
that — a  profit  of  13  cents  on  a 
pound  of  coffee — over  fifty  per 
cent,  on  cost  price  ! 

“And  tea,”  he  continued.  “I 
been  robbed  worse  on  tea  than  on 
coffee.  For  English  Breakfast  tea 
I’ve  been  paying  a  dollar  a  pound. 
I  buy  it  at  wholesale  for  40  cents  ! 
What  d'ye  know  about  that!” 

I  said  nothing.  I  thought  I'd 
let  him  ramble  on. 

“Found  any  more  steals?”  I 
asked. 

“Lots  of  ’em,”  he  replied. 
“Spices  is  another.  I  been  a 
payin’  10  cents  a  quarter  for  black 
pepper.  I  don’t  remember  just 
what  I  pay  at  wholesale,  but  I 


think  it’s  about  21  cents  a  pound. 
Gee,  I  should  think  those  fellows 
would  be  ashamed  to  look  them¬ 
selves  in  the  face  in  the  glass. 
Ain’t  that  fierce,  though?” 

I  had  been  told  a  little  about  the 
jewelry  and  the  optical  business, 
so  I  thought  I  saw  a  way  to  get 
back.  I  led  the  conversation  off 
to  other  channels,  and  after  a 
while  got  around  to  his  business. 

He  said  he  was  making  money 
There  wasn’t  any  chance  that  I’d 
ever  be  a  customer  of  his,  so  he 
got  very  gabby  and  loose¬ 
mouthed. 

“The  jewelry  line  is  a  mighty 
nice  business,”  I  said.  “It’s  gen¬ 
teel  and  you  make  good  money  in 
it.” 

.  “Bet  your  life  you  make  good 
money!”  he  said,  swallowing  the 
bait  and  half  the  line.  “Now, 
take  cut-glass — I  sell  quite  a  lot  of 
cut-glass.  I  sold  a  water  bottle 
just  before  I  left  home — take  that 
as  an  example.  I  charged  $6.50 
for  it ;  it  cost  me  $3.35.  I  double 
my  money  on  almost  all  the  cut- 
glass  I  sell.  And  the  best  of  it 
is  that  people  pay  it — there’s  no 
kicks  coming. 

“But  the  optical  business !”  he 
said,  “gee,  it  was  a  great  day  when 
I  got  into  that !  That's  the  juici¬ 
est  thing  I  ever  got  my  claws  on  1 
I  have  a  case,  you  know,  and  ex¬ 
amine  eyes  as  good  as  any  doctor 
Why,  I  get  from  $3  to  $6  a  pair 
for  glasses  that  sometimes 
don't  cost  me  a  dollar.  How*s 
that  ?" 

“Do  you  mean  that  you  have 
different  prices  to  different  people 
for  the  same  glasses?”  I 
asked. 

“Sure,”  he  said,  “depends  on 
what  they  can  afford  to  pay.  If  1 
a  man  can  afford  to  pay  a  good 
price,  I  put  it  on.  If  he  can't,  1 
let  up  on  him.  But  I  never  make 
less  than  200  per  cent,  on  the 
cost,"  lie  finished. 

“Think  that’s  just  a  square 
deal?"  I  asked. 

“Sure  it  is!”  he  replied.  “1 
ain’t  in  business  for  my  health. 
Get  all  you  can  is  my  motto.” 

“Evidently  it  is  when  you’re 
the  man  that  gets  it,”  I  said,  “but 
not  when  it’s  the  grocer.  You 
called  him  a  robber  a  minute  ago 
because  he  made  13  cents  on  a 
pound  of  22-cent  coffee  and  60 
cents  on  a  pound  of  40-cent  tea. 
What  about  you?  You  make  a 
hundred  per  cent,  on  all  the  cut- 
glass  you  sell  and  from  two  to  five 
hundred  per  cent,  on  your  glasses^ 
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Besides  that,  the  grocer  is  at  least 
decent  enough  to  ‘rob’  everybody 
alike,  while  you  soak  every  man 
as  much  as  he’ll  stand.  Robber ! 
Holy  smoke,  just  think  of  your 
calling  anybody  else  a  robber!” 

He  let  out  a  sheepish  snicker 
and  got  a  little  red,  though  he  had 
nothing  to  say  for  a  minute. 

Then  he  asked  what  business  of 
mine  it  was  how  much  he  made. 

What  d’ye  think  of  that  for  a 
peach  of  a  hot  retort? 

Oh,  yes,  another  thing  he  told 
me — he  was  doing  about  $7,500  a 
year.  Seems  small,  doesn’t  it? 

And  yet  on  that  business  he 
cleaned  up  last  year,  after  paying 
all  expenses,  $2,600! 

How  much  would  a  grocer  clear 
who  did  $7,500?  If  he  pulled  a 
thousand  dollars  out  of  it  he'd  be 
doing  magnificently,  and  I  know  a 
whole  lot  who  hardly  make  a  bare 
living  out  of  that  much  busi¬ 
ness. 

Just  think  of  that  again — a  net 
profit  of  $2,600  out  of  $7,500  busi¬ 
ness,  and  then  remember  that  he 
called  you  fellows  robbers  for 
what  you  get. 

By  gad,  a  man  who  can  make 
$2,600  out  of  $7,500  is  more  than 
a  mere  robber — he’s  a  burglar  ! 

The  Stroller. 


New  California  Canned  Fruit 
Prices  Average  Fifty  Cents 
Above  Last  Year. 


California  Fruit  Canners’  Association, 
Which  Controls  Most  of  the  Output, 
Names  Prices  for  1907.  Short  Crops 
Show  in  Selling  Prices. 


The  California  Fruit  Canners’ 
Association  issued  prices  on  the 
new  pack  last  Monday,  and  true 
to  expectation,  they  proved  to  be 
much  higher  than  last  year. 
Short  crops  are  given  as  the 
cause. 

The  official  list  for  the  season 
of  1907  is  as  follows: — 


This  whole  line  is  higher  than 
last  year.  To  be  specific,  the  fol¬ 
lowing  advances  are  made  over 
the  opening  prices  last  year,  tak¬ 
ing  the  quotation  on  extras  ;  Apri¬ 
cots,  50  cents;  cherries,  50  cents; 
peaches,  50  cents ;  Bartlett  pears, 
50  cents;  plums,  25  cents. 


Three  Western  Sugar  Houses 
Combine. 

The  proposed  consolidation  of 
the  three  great  sugar  companies 
of  the  West  has  been  agreed  upon. 
The  plans  were  laid  before  the 
Eastern  stockholders  of  the  com¬ 
panies  concerned  and  a  basis  of 
consolidation  agreed  upon.  The 
properties  will  be  taken  over  by 
the  new  concern,  which  will  prob¬ 
ably  be  called  the  Utah-Idaho 
Sugar  Co.  It  will  have  a  total 
capitalization  of  $13,000,000,  of 
which  $10,000,000  will  be  pre¬ 
ferred  and  $3,000,000  common. 
The  outstanding  stock  will  be 
called  in  and  new  issued  on  the 
following  basis  :  Utah  Sugar  Co., 
preferred  stock,  $3,000,000,  which 
is  the  par  value  of  the  present 
issue,  or  $10  per  share.  Utah 
Sugar  Co.,  common  stock,  $3, 
000,000,  the  same  as  at  present  ex¬ 
isting.  The  Idaho  Sugar  Co., 
$3,850,000,  preferred  stock,  which 
is  at  the  rate  of  $11  per  share  for 
the  stock  now  outstanding. 
Western  Idaho  Sugar  Co.,  $1,250, 
000,  which  is  at  the  rate  of  $12.50 
per  share  for  the  stock  now  out 
standing.  This  makes  an  entire 
stock  issue  of  $8,000,000  pre¬ 
ferred,  and  $3,000,000  common 
stock  in  the  new  company,  and 
the  preferred  stock  will  call  for  7 
per  cent,  cumulative  dividends. 
The  remaining  $1,900,000  pre¬ 
ferred  stock  will  be  held  in  the 
treasury  for  future  needs.  A  part 
of  it  will  be  issued  to  stockhold¬ 
ers  in  order  to  build  the  new  fac¬ 
tory  at  Payete,  Idaho,  during  the 
year  1908. 


VARIETY. 


No.  2p2 


Apricots,  sliced  . 

Assorted  . 

Cherries  (Royal 
Cherries  (White) 
Cherries  (Black) 
Peaches  (Yellow 
Peaches  (Lemon 
Peaches  (Lemon 
Peaches  (White 
Peaches  (White  1 
Pears  (Bartlett) 
Plums  (Green  Ga 
Plums  (Egg) 
Plums  (Gold  Drc 


No.  3 

No.  2l/2 

Extra 

No.  2p2 

No.  2  y2 

Extras. 

Extras. 

Stnds. 

Stnds. 

Second. 

$3.00 

$2.50 

$2.10 

$1.80 

$1.50 

3-50 

2.80 

2.60 

.... 

3-50 

2.80 

2.60 

3-50 

3.00 

2.85 

2.50 

2.00 

3-50 

3.00 

2.85 

2.50 

2.00 

350 

3.00 

2.85 

2.50 

2.00 

2.50 

2.00 

1.80 

1.65 

,  1-45 

300 

2.40 

2.15 

1.85 

1.65 

3.00 

2.40 

2.15 

1 .85 

300 

2.40 

2.15 

1.85 

1.65 

300 

2.40 

2.15 

1.85 

3-00 

2.40 

2.15 

1.80 

1.65 

2.25 

1.50 

1.30 

1.20 

1. 10 

2.25 

1.50 

1-30 

1.20 

1. 10 

2.25 

x.50 

i-30 

1.20 

1. 10 

2.25 

1.50 

130 

1.20 

I. TO 

3-25 

2.75 

2.50 

2-35 

2.25 

3-25 

2.60 

2.50 

2.25 

2.15 

IN  AUGUST 
WHAT? 


In  Your  grocery  store  —  what  are 
you  planning  for  August? 

You  surely  want  business  enough  at 

least  to  Meet  your  fixed  store  expense, 

.  \ 

And  you  can  have  business  enough 

to  do  More  than  that. 

The  ways  and  means  for  the  pur¬ 
pose  are  both  in  our  August  catalogue. 

At  least  See  the  goods  and  the 
plans  and  know  what  you  Can  do. 

Tell  us  To-Day  to  send  the  August 
catalogue — No.  D622  —  to  You. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

New  York  Chicago  St.  Louis  Minneapolis 


Sample  Houses:  Baltimore,  Dallas 
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Cleveland,  Ohio. 

The  Cleveland  (Ohio)  Retail 
Grocers’  Association  is  consider¬ 
ably  exercised  over  the  fact  that 
fruits  and  vegetables  in  “slack- 
filled”  measures  seem  to  be  com¬ 
ing  into  the  Cleveland  market  in 
larger  proportion  than  usual  this 
season.  At  a  meeting  of  grocers 
last  week  one  of  the  merchants 
present  asserted  that  he  had  been 
obliged  to  use  three  or  four-quart 
boxes  of  strawberries  of  a  24- 
quart  case  for  filling  up  the  slack- 
filled  boxes  in  many  instances. 
Very  few  cases  which  he  has  pur¬ 
chased  this  year  were  of  full  meas¬ 
ure. 

Minneapolis,  Minn. 

Trading  stamps  formed  the 
principal  topic  for  discussion  at 
the  last  meeting  of  the  Minne¬ 
apolis  (Minn.)  Retail  Grocers’ 
Association.  President  M.  A. 
Barker,  of  the  North  Side  Com¬ 
mercial  Club,  told  of  the  hearty 
support  which  the  club  had  re¬ 
ceived  from  all  classes  of  business 
men  on  the  North  Side  in  its  cam¬ 
paign  against  stamps,  and  urged 
the  grocers’  association  to  take  up 
the  campaign  in  other  parts  of  the 
city,  stating  that  he  had  no  doubt 
that  the  same  success  would  be 
met  with. 

The  North  Side  was  thoroughly 
canvassed  and  nearly  400  signa¬ 
tures  were  secured  to  an  agree¬ 
ment  to  discontinue  the  use  of 
the  stamps  after  July  1st,  only  five 
or  six  retailers  refusing  to  sign  the 
agreement.  Mr.  Barker  said  that 
some  grocers  on  the  North  Side 
had  been  paying  as  high  as  $50 
and  $60  a  month  to  the  trading- 
stamp  companies,  and  that  the 
companies  themselves  admitted 
that  only  40  per  cent,  of  the 
stamps  given  out  were  redeemed. 
The  amount  paid  to  the  stamp 
companies  yearly  by  the  grocers 
of  the  North  Side  had  been  esti¬ 
mated  at  from  $15,000  to  $20,000. 

Mr.  Barker  said  that  the  stamp 
companies  advised  merchants 
when  they  arranged  to  handle  the 
stamps  that  they  must  see  to  it 
that  they  marked  their  goods  high 
enough  so  that  the  stamps  would 
cost  them  nothing,  and  then  sent 
women  solicitors  to  the  residences 
to  urge  consumers  to  insist  on 


getting  the  stamps,  stating  that  | 
the  stamps  cost  the  consumer  j 
nothing — the  merchants  paid  for 
them. 

St.  lionip,  Mo. 

The  St.  Louis  (Mo.)  Butchers’ 
Association  has  won  its  fight  for 
Sunday  closing.  Proprietors  of 
butchers’  shops  in  St.  Louis  will 
lenceforth  be  compelled  to  close 
their  places  of  business  at  9 
o’clock  Sunday  morning  or  lan¬ 
guish  in  jail.  This  was  deter¬ 
mined  when  the  Supreme  Court 
of  the  State  of  Missouri  on  Mon¬ 
day  last  passed  upon  the  consti¬ 
tutionality  of  the  law  and  decided 
that  it  was  good  law  and  would 
lold.  The  Master  Butchers’  As¬ 
sociation  has  long  been  engaged 
in  trying  to  have  the  law  main¬ 
tained  and  this  decision  is  con¬ 
sidered  a  sweeping  victory  for 
that  body. 

The  Supreme  Court  sustains 
the  validity  of  the  ordinance  of 
the  city  of  St.  Louis  requiring 


butcher  shops  to  remain  closed 
after  9  o’clock  on  Sunday  morn¬ 
ing. 

It  said  that  the  sale  of  meat  up 
to  9  o’clock  on  Sunday  is  an  act 
of  necessity  within  the  spirit  and 
meaning  of  the  laws  on  that  sub¬ 
ject  and  that  to  require  the  meat 
shops  to  remain  closed  after  that 
hour  is  not  in  any  sense  class  leg¬ 
islation.  The  right  of  the  city  to 
enact  such  an  ordinance  is  pro¬ 
nounced  unquestionably  coming 
within  its  police  powers. 


Cantaloupes  average  about  the 
same  price  as  last  week — as  high  l 
as  $4.50  per  crate  for  the  Califor-  j 
nias  and  as  low  as  $1  for  the 1 
Southern.  The  California  canta¬ 
loupes  are  very  fine  and  are 
wanted. 


Against  Tobacco  Trust  Coupons. 


To  place  a  tax  of  2  cents  upon 
every  coupon  or  other  rebate¬ 
giving  device  presented  with  any 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business..  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Novel  Meat  Market  Window. 


By  Charles  M.  Steele, 
Assistant  Advertising  Manager  National 
Cash  Register  Co. 

It  is  hard  to  display  meats  in 
summer  unless  you  have  a  re¬ 
frigerator  window. 


You  can  overcome  the  handi¬ 
cap  of  not  having  a  refrigerator 
window  by  putting  a  refrigerator 
in  your  window. 

Cover  the  back  and  side  of  the 
window  with  a  light  frame  on 
which  muslin  is  stretched. 

Tack  this  frame  to  the  walls 


sale  of  tobacco  or  any  of  its  manu¬ 
factured  products  is  the  intent  of 
a  bill  to  be  presented  to  the  next 
Congress  by  Representative  Taw- 
ney.  The  tax  is  to  be  collected 
by  stamps  attached  and  a  penalty 
of  fine  or  imprisonment  or  both  is 
to  be  provided  for  violation  of  the 
act.  The  bill  is  the  attack  of  the 
independent  tobacco  men  of  New 
York  City  against  the  Trust.  The 
coupon  is  recognized  as  the 
strongest  card  in  diverting  trade 
from  the  independent  dealers  to 
the  United  Cigar  Stores  Co.,  the 
retail  department  of  the  Trust. 
The  deep-seated  desire  of  the  con¬ 
sumer  to  get  something  for  noth¬ 
ing  is  the  basis  of  the  coupon’s 
success.  A  bill  similar  to  the 
Tawney  Bill  was  introduced  in 
the  last  Congress  by  Representa¬ 
tive  Tawney.  It  was  referred  to 
the  Committee  on  Ways  and 
Means.  The  independents  charge 
Bourke  Cockran  with  being  re¬ 
sponsible  for  its  death  there. 


and  cover  with  a  kitchen 

j  paper. 

Cover  the  floor  of  the  window 
with  inexpensive  oil  cloth. 

Secure  a  refrigerator,  kitchen 
chair,  and,  if  possible,  a  wall  tele¬ 
phone.  If  you  do  not  have  these 
things,  you  can  easily  borrow 
them  from  the  local  dealers  who 
handle  such  goods. 

You  can  place  the  meat  in  the 
ice  chest  and  use  this  display  in¬ 
definitely. 

The  card  with  the  printed  verse 

is  easily  made. 

The  cost  of  this  window  is  less 
than  $2. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question:  *  *  *,  Pa. — Will 

you  please  answer  this  question, 
either  by  mail  or  through  the 
“Grocery  World”? 

One  of  my  customers  (a 
farmer)  wants  to  sell  me  a  barrel 
of  vinegar  his  own  make.  Am  I 
safe  in  buying  it  on  account  of 
the  pure  food  law?  How  will  I 
know  if  it  will  stand  the  pure  food 
law  test? 

Answer. — You  will  be  protected 
absolutely  if  you  compel  the 
farmer  to  give  you  a  signed  guar¬ 
antee  that  his  vinegar  is  in  con¬ 
formity  with  the  food  laws  of 
Pennsylvania.  Preferably,  have 
him  write  the  guarantee  upon  the 
invoice,  so  that  you  will  know  at 
all  times  what  goods  it  covers. 

Question :  *  *  *,  N.  J. — Will 
you  kindly  tell  me  through  your 
columns  or  refer  me  to  a  copy  of 
the  “Grocery  World”  where  I 
may  find  the  law  pertaining  to 
selling  compound  and  imitation 
goods,,  such  as  molasses,  syrup, 
lard,  etc.,  in  bulk.  Are  we  obliged 
to  label  each  package  put  up,  and 
if  so,  how?  Are  manufacturers 
supposed  to  furnish  labels? 

Answer. — If  this  correspondent 
means  the  Federal  or  National 
law,  he  can  get  a  copy  by  writing 
the  Department  of  Agriculture  at 
Washington,  D.  C.  The  Federal 
law  has  no  application  to  his  case, 
however,  unless  he  ships  goods 
outside  the  State,  which,  as  he  is 
a  retail  grocer,  I  assume  he  does 
not  do.  For  a  copy  of  the  New 
Jersey  State  food  laws,  he  should 
write  the  Secretary  of  State, 
Trenton,  N.  J. 

In  such  cases  as  this  corre¬ 
spondent  mentions,  the  manufac¬ 
turer  is  not  supposed  to  supply 
Mabels.  When  he  sells  a  barrel  of 
j  -ompound  syrup,  he  considers  his 
|  legal  duty  done,  and,  in  fact,  it  is 
)Mone,  when  he  properly  marks  the 
i  barrel.  As  between  the  retailer 
^nd  the  retailer’s  customer,,  the 
;  aw  requires  that  the  customer 


shall  in  some  way  be  advised  of 
the  character  of  the  goods;  told, 
in 'other  words,  that  they  are  not 
pure.  How  this  shall  be  done  is 
a  question  for  the  retailer.  The 
usual  and  the  best  way  is  to  mark 
his  own  packages  “compound,”  or 
whatever  may  be  required,  but 
the  notice  can  be  given  by  word  of 
mouth,  or  in  any  other  way  cal¬ 
culated  to  inform  the  consumer 
and  avoid  fraud  or  misunder¬ 
standing.  Naturally,  where  the 
consumer  knows  in  advance  what 
she  is  buying,  as  where  she  asked 
for  “mixed  syrup,”  no  notice  is 
necessary. 


A  Word  About  Samuel  Wilde’s 
Sons  Co. 

This  firm  was  established  nearly  a 
hundred  years  ago  for  the  importation 
and  sale  of  coffee,  tea  and  spices. 
From  then  to  the  present  time  the  firm 
has  imported  only  the  best  that  comes 
to  America,  and  the  policy  of  the  com¬ 
pany  has  always  been  to  give  what  is 
bought  and  to  see  that  proper  selections 
are  made  for  the  different  sections  of 
the  country.  It  is  their  proud  boast  that 
behind  every  pound  of  coffee  that  they 
sell  stands  the  reputation  gained  through 
nearly  a  century  of  fair  business  dealing. 
Tell  them  your  coffee  troubles,  they  will 
smooth  away  all  the  rough  corners  and 
make  it  smooth  sailing.  Their  values 
are  the  best  and  prices  lowest  consistent 
with  honest  treatment.  They  will  gladly 
send  samples  or  have  a  representative 
call. 


Getting  All  the 
Canned  Goods 
You  Buy? 

We  sell  Blue  Bell  and 
Clover  Farm  Brand— make 
a  note  of  these  brands  — 
Canned  Goods  to  the  jobber 
on  a  contract  guaranteeing  100 
per  cent,  delivery.  The  usual 
contract  binds  the  packer  to 
deliver  only  as  he  sees  fit ;  oft- 
times  the  market  is  higher  and 
quality  suffers,  according  to 
advance.  For  these  Brands, 
we  give  the  jobber  100  per 
cent,  delivery  guaranteed  con¬ 
tract,  guaranteed  quality,  this 
enables  you  to  obtain  from  the 
jobber  full  delivery  as  to  the 
amount  of  your  purchase,  be¬ 
cause  we  delivered  all  that  he 
has  bought.  If  you  will  buy 
Blue  Bell  or  Clover  Farm 
Canned  Goods,  you  will  be 
insured  as  to  the  best  treat¬ 
ment  because  the  jobber  al¬ 
ways  gets  it.  These  brands 
(Tomatoes  and  Corn)  are  the 
finest  of  their  grade  packed 
^  in  Maryland  to-day. 

STRASBAUGH,  SILVER  &  CO. 

Aberdeen,  Maryland 


Bny '  Yonr  Cheese  and  Delicatessen  Here 

You  should,  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 


CARL  WILDE,  357  N.  Second  Street,  Philadelphia 

-  *  

Preserving  Meexts  Without 
Preservative 

Carnizone  will  positively  keep  sweet,  fresh  and  whole¬ 
some  all  meats,  fowl  and  other  foods. 

Carnizone  reduces  ice  bills  one-half.  Preserves  where  ice 
cannot.  Prevents  the  carrying  of  contagion  by  infected 
meats  and  other  produce.  Improves  the  appearance  of  meats, 
prevents  slime  and  mould,  and  avoids  the  immense  loss  of 
trimming  off  dark  spots  and  the  unsightly  ends  of  meats. 

Carnizone  is  not  an  adulteration,  and  is  wholly  within  the 
law.  It  is  not  to  be  applied  to  material  to  be  kept,  but  should 
be  sprinkled  on  the  floor  of  the  storage  box. 

Write  for  circulars  and  information  to 

BELLEVUE  CHEMICAL  CO.,  72  Willoughby  Street 

BROOKLYN,  NEW  YORK 


If  the  Butter  Don’t  Suit 
Give  Back  the  Money 


As  wholesale  distributers  of  Gurnse  Butter 
we  give  you  this  public  authority  to  refund 
the  money  in  case  any  one  of  your  customers 
who  buys  Gurnse  Butter  doesn’t  like  it. 
Have  you  the  slightest  doubt  you  can  sell 
Gurnse  Butter  with  a  refunding  guarantee 
like  this? 

Gurnse  Butter  is  a  clean,  pure,  whole¬ 
some  creamery  butter,  without  garlic  or  any 
other  strong  flavor — the  sort  of  an  all-the-year- 
round  brand  that  makes  a  splendid  leader. 


P.  F.  BROWN  &  CO. 

No.  39  S.  Front  Street,  Philadelphia,  Pa. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
tracle  topics,  it  being  understood  that  we  do 
not  hole!  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Nordlinger  on  Coffee. 

New  York,  July  19,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — There  has  been  a 
steady  increase  in  the  consump¬ 
tion  of  Brazil  coffee,  whilst  the 
consumption  of  milds  has  shown 
a  tendency  to  decrease. 

The  world’s  production  ex¬ 
ceeded  consumption  6,750,000 
bags.  All  of  this  excess  of  the 
production  and  more  is  held  out 
of  the  market  by  the  three  coffee¬ 
growing  States  of  Brazil,  whose 
Governments  have  done  just  what 
they  stated  at  the  outset  they 
would  do ;  that  is,  they  bought 
the  entire  surplus  of  the  past 
year’s  production,  and  are  holding 
it  out  of  the  market  presumably 
until  consumption  should  require 
it,  which  leaves  the  available  sup¬ 
ply  for  the  trade  at  a  lower  figure 
than  has  been  the  case  in  recent 
years.* 

The  antagonism  of  the  trade 
and  the  public  in  general  to  the 
so-called  valorization  scheme  has 
been  persistent  since  its  inception 
and  during  the  whole  period  of 
Government  buying. 

All  hands  allowed  their  stocks 
to  run  down  to  a  low  ebb,  and 
speculators  have  liquidated  their 
holdings  to  a  very  large  extent, 
which  leaves  the  invisible  supply 
in  the  world,  as  well  as  the  specu¬ 
lative  commitments,  exceptionally 
small. 

The  Government  purchases 
ceased  about  a  month  ago.  Fi¬ 
nancial  arrangements  were  made 
to  carry  the  acquired  7,000,000  to 
8.000,000  bags  for  a  period  of  at 
least  twelve  months;  and  if  it  is 
true — as  is  reported — that  the 
world-renowned  banking  house  of 
Rothschild  (which  lias  been  op¬ 
posed  from  the  start  to  the  haz¬ 
ardous  undertaking  of  buying 
coffee  for  Government  account) 
is  now  coming  to  the  aid  of  Bra¬ 
zil.  we  believe  it  is  done  with  the 
strict  understanding  that  not  an¬ 
other  bag  is  to  be  purchased  by 
the  Government.  If  this  is  the 
case  it  is  most  likely  that  the 
eventual  winding  up  of  this  ven¬ 
ture  will  likewise  be  left  to  the 
sagacity  of  the  above  named 
bankers,  in  which  event  a  throw¬ 
ing  overboard  at  ruinously  low 
prices  is  not  to  be  feared.  The 
question  from  now  on,  and  until 
the  Government  coffee  becomes 
available,  will  be  purely  a  ques¬ 
tion  of  supply  and  demand. 


The  consumption  of  Brazil 
coffee  amounts  now  to  about  13,- 
000,000  bags,  with  a  prospect  of 
its  reaching  13,500,000  bags  dur¬ 
ing  the  present  fiscal  year.  What 
the  production  this  fiscal  year  will 
amount  to  cannot  as  yet  be  stated 
with  any  degree  of  certainty.  Re¬ 
ports  coming  to  us  and  to  others 
vary  considerably.  We  have  our¬ 
selves  estimates  of  the  Rio  and 
Santos  crop  ranging  from  10,000,- 
000  to  16,000,000  bags,  with  the 
majority  of  the  estimates  tending 
towards  the  lower  figure. 

After  the  experience  of  the  past 
year,  when  an  increase  in  the  pro¬ 
duction  of  over  100  per  cent,  was 
witnessed  for  the  Santos  crop, 
the  world  at  large  will  be  slow  to 
believe  that  a  series  of  small  crops 
will  be  encountered,  crops  small 
enough  as  to  be  millions  of  bags 
below  the  world’s  requirements. 

It  stands  to  reason  that  after 
the  necessary  period  of  rest  and 
recuperation  the  trees  can  pro¬ 
duce,  with  the  same  favorable 
weather  conditions  that  they  had 
for  the  past  crop  year,  a  like 
bumper  crop  in  a  few  years  from 
now,  and  this  belief  cannot  be 
erradicatcd  unless  some  great 
catastrophe  should  wipe  out  a 
large  number  of  the  trees  under 
cultivation. 

But  a  successful  winding  up  of 
the  Government  coffee  deal  will 
require  an  uninterrupted  series  of 
small  crops.  By  this  we  mean, 
not  small  in  comparison  with  the 
bumper  crop  behind  us,  but  crops 
below  the  11,500,000  bag  mark. 

Calculating  the  average  con¬ 
sumption  of  Brazil  coffee  during 
the  next  four  years  at  14,000,000 
bags  (including  Baliias  and  Vic¬ 
torias,  which  is  certainly  a  liberal 
figure,  we  would  have  to  have  a 
production  of  Rio  and  Santos  of 
not  more  than  11,500,000  bags  to 
use  up  the  Government  holdings 
during  that  period,  and  this  would 
still  leave  a  visible  supply  in  the 
world  of  8,500,000  bags  of  all 
kinds. 

This  is  a  more  favorable  aspect 
than  we  can  reasonably  expect  to 
realize. 

The  folly  of  the  Government 
undertaking  will  become  more  ap¬ 
parent  as  time  rolls  by.  Each 
year  interest  and  warehousing  ex¬ 
penses  will  add  to  the  burden,  and 
we  believe  we  are  within  reason 
when  we  calculate  this  expendi¬ 
ture  at  ,$10,000,000  per  annum. 

The  Government  started  out  to 
establish  an  equilibrium  of  values, 
that  the  price  should  not  vary 
much  for  large  and  small  crops. 
It  paid  the  planter  a  very  re¬ 
munerative  price,  far  more  than 
he  could  have  obtained  in  the 
open  market,  for  the  bulk  of  his 
last  year’s  production. 

I’ut  now  we  are  supposed  to  be 
entering  a  small  crop,  and  we  see 
this  crop  started  at  the  lowest 
milreis  price  which  has  been  rul¬ 
ing  in  twenty-five  years,  a 
sufficient  proof  that  the  Govern¬ 


ment’s  plan  has  miscarried. 
Whilst  it  enriched  the  planter  on 
the  large  crop,  it  is  more  than 
likely  that  the  smaller  crop  will 
entail  upon  him  a  considerable 
loss. 

For  the  time  being,  we  consider 
the  position  of  coffee  free  from 
depressing  influences.  The  low 
price  in  Brazilian  currency  puts 
somewhat  of  a  safeguard  on  pur¬ 
chases  made  by  consuming  mar¬ 
kets. 

Yours  truly, 

Henry  Nordlinger  &  Co. 

*  *  * 

The  Spice  Market. 

Baltimore,  Md.,  July  18,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  is  more 
steady,  with  fair  activity.  Condi¬ 
tions  are  generally  unchanged. 

Pepper. — There  is  nothing  new 
to  report  in  spot  or  futures. 
Fluctuations  have  not  been  great 
during  the  week.  There  is  no 
question  that  the  total  crops  of 
this  year  will  be  many  tons  short 
of  1906,  and  this  fact  should  have 
the  effect  of  making  prices  firmer 
when  the  autumn  demand  sets  in. 

Cayenne  s. — Mombassas  arc 
somewhat  firmer.  Bright  Chillies 
are  in  good  demand,  but  firm 
prices. 

Cloves.— Much  better  demand 
noted,  with  practically  no  change 
in  market  prices. 

Pimento  (Allspice). — Very 
steady,  but  unchanged  during  the 
week.  Little  new-crop  goods 
have  been  offered  up  to  this  writ¬ 
ing. 

Mac  e. — G  o  o  d  merchantable 
stock  is  in  active  demand  and 
prices  are  firm. 

Nutmegs. — Prices  are  some¬ 
what  firm  and  numerous  holders 
have  practically  withdrawn  from 
the  market  on  account  of  present 
low  levels. 

Cassias. — V cry  firm  and  in  fair 
demand,  which  will  increase  dur¬ 
ing  the  next  two. months. 

Gingers  are  steady  and  likely  to 
go  higher.  All  crop  of  ginger  is 
short,  and  it  certainly  looks  like 
higher  prices  must  rule. 

Seeds  are  quiet  and  unchanged 
during  the  week.  Mustard  is  now 
in  good  demand.  There  are  also 
numerous  inquiries  for  celery. 
Green  ginger  root  is  now  selling 
well ;  prices  practically  un¬ 
changed. 

Yours  truly, 

McCormick  &  Co. 

*  *  * 

The  Baltimore  Canned  Goods 
Market. 

Aberdeen,  Md.,  July  18,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  absence  of 
liberal  buying  of  spot  tomatoes 
during  the  past  week  has  brought 
about  surprising  developments, 
surprising  because  it  is  scarcely 
possible  that  there  is  anyone,  even 
the  best  posted,  who  would  ven¬ 
ture  the  opinion  that  there  would 


be  any  carry-over  of  spot  toma¬ 
toes,  and  yet  in  the  face  of  these 
conditions  several  blocks  have, 
just  come  into  prominence  from 
obscurity  and  they  are  being 
offered  by  reliable  houses  of 
prominence  on  the  basis  of  92)4 
cents,  f.  o.  b.,  with  assurances! 
that  they  are  1906  packing  and, 
National  Pure  Food  Guaranty 
will  be  embodied  in  the  contract. 
Verily,  the  depths  of  the  ocean  are 
seldom  indicated  by  the  surface 
observation.  For  this  reason  we 
will  not  venture  an  opinion  as  to 
how  long  this  price  will  obtain; 
whether  this  is  a  fore-runner  of 
lower  prices  or  whether  a  week 
hence  may  mean  higher  prices  as 
have  heretofore  prevailed.  Any 
body’s  guess  is  good ! 

Ordinarily  extra  early  tomatoes 
ripen  in  Jersey,  Southern  Vir¬ 
ginia  and  Carolina  points  in  July; 
it  is  said  that  this  year  the  quan¬ 
tities  coming  from  these  sections 
will  be  exceedingly  small  in  com¬ 
parison  with  previous  years,  and 
as  far  as  late  tomatoes  are  con¬ 
cerned,  and  these  are  the  ones 
that  swell  the  actual  figures  when 
the  count  is  finally  made,  from 
conservative  advices  given  by  al¬ 
most  every  packer  with  whom  we 
have  been  able  to  consult,  there 
is  little  indication  of  any  packing 
being  done  of  any  consequence 
before  September  1st,  which  is 
about  two  weeks  later  than  in  or¬ 
dinary  seasons.  This  condition 
should  appeal  to  the  buyer  who 
studies  conditions  closely,  for  he 
well  knows  that  there  is  a  vast 
difference  between  the  qualities 
and  quantities  of  the  early  and 
late  or  general  packing,  and  there 
is  always  an  interval  of  nothing 
doing  between  these  two  packing 
seasons.  With  the  fact  in  view 
that  the  early  part  of  the  year  in¬ 
dicated  large  sales  of  future  to¬ 
matoes,  that  unfavorable  weather 
up  to  the  15th  of  June  created  ann 
other  period  of  heavy  buying,  it 
is  natural  that  we  arc  now  under¬ 
going  a  period  of  dullness,  which 
agitates  the  mind  of  the  broker 
more  than  his  principals;  buyers 
having  bought  liberally,  naturally 
are  not  buyers  to-day  ;  sellers  who 
sold  liberally  are  not  anxious  for 
business  to-day;  but  the  man 
whose  motto  is,  “What  we  want 
is  orders”  must  be  just  as  busy 
during  the  dull  period  as  during 
the  period  of  activity,  and  as  a  re-j 
suit  his  efforts  to  get  an  unwilling 
buyer  in  line  with  an  unwilling, 
seller  naturally  lead  to  an  offering 
subject  to  confirmation,  which 
does  not  always  indicate  the  true 
side  of  the  market  or  the  true  con¬ 
dition  of  affairs  as  it  actually  is..  J 
At  such  times  the  sale  of  1,000 
cases  of  tomatoes  not  only  mis¬ 
leads  the  buyer  of  one  city,  but  in 
the  course  of  a  week  or  ten  days 
this  sale  is  often  reported  and  to!<$ 
of  foj-  several  weeks,  as  though  it 
happened  but  yesterday,  and  as  a 
result  both  buyer  and  seller  are 
misled  as  to  the  true  conditions, 
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Has  Just  Reached 
Eastern  Market  and  is  Now 


|  Ready  for  the  Trade 

|  Toasted  Cerealine  Flakes 

A  ■■■■■■WMMWffl  II '  •;  *  - -'..Jig  ,<.■  ■  i  ih»  mi  m  ■■■mi  »n  i  ■■■■■r.  srowa^y  - '  f. 

I  10  Cent  Cartons,  Price  $2.70  per  case,  Three  Dozen 

|  flore  Profit - riore  Flake  —  flore  Customers 

I  That’s  the  record  of  this  matchless  Corn  flake 

1  .  wherever  it  has  been  introduced.  No  grocer 

j£  can  possibly  make  a  mistake  by  ordering  a 

I  trial  case  of  his  jobber. 

I  EVERY  PURCHASER  BECOMES  A  CUSTOMER 

I  You’ve  Sold  the  Rest  1 

|  Now  Sell  The  BEST  j 

I  AMERICAN  HOMINY  COMPANY  | 

I  INDIANAPOLIS,  INDIANA  | 
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Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


and  when  an  inactive  period  as¬ 
serts  itself  thereafter  considerable 
wonder  is  expressed  as  to  why  the 
market  should  fluctuate  so  sud¬ 
denly  and  so  often. 

Notwithstanding  the  dullness 
which  prevails  in  tomatoes,  spot 
corn  is  holding  its  own  and 
strengthening  from  day  to  day. 

To  say  that  corn  fields  look 
sick  is  putting  it  mildly,  that  is, 
as  far  as  this  section  is  con¬ 
cerned.  Continuous  rains  have 
kept  low  ground  in  such  a  condi¬ 
tion  that  it  has  been  impossible 
to  work  with  horses,  and  owing 
to  the  extreme  scarcity  of  labor 
and  the  expense  thereto  attached, 
it  is  impossible  to  use  the  hoe  to 
a  degree  that  will  allow  the 
grower  to  keep  his  corn  ahead  of 
the  weeds. 

Yours  truly, 

Strasbaugh,  Silver  &  Co. 


AMONG  THE  TRADE. 

The  Elks’  National  Convention, 
which  has  been  in  progress  in 
Philadelphia  during  the  past 
week,  did  not  bring  the  expected 
tremendous  increase  in  the  con¬ 
sumption  of  food  products.  The 
newspapers,  in  their  advance  writ¬ 
ings  of  the  affair,  greatly  exagger¬ 
ated  the  probable  number  of 
people  expected,  some  of  them  an¬ 
nouncing  that  250,000  people 
would  be  in  Philadelphia  during 
the  week.  As  it  developed,  the 
number  hardly  exceeded  30,000. 
Even  30,000  is  a  large  number, 
but  their  wants  in  the  food  line 
seemed  to  amount  to  but  little. 
It  was  the  general  experience  of 
the  wholesale  fruit  and  produce 
men  that  the  hotels  and  cafes 
actually  bought  less  stuff  than 
normally. 


Your  Delicatessen  auil  Fancy 
Groceries 

Should  be  purchased  from  Carl  Wilde, 
357  North  Second  street,  Philadelphia, 
as  his  is  the  one  house  that  can  be  de¬ 
pended  on  to  give  you  the  best  values 
for  the  least  money.  His  line  is  full  and 
complete,  his  stock  of  cheese  the  largest 
and  of  the  greatest  variety;  same  condi¬ 
tion  extends  to  the  fish  line.  It  will 
certainly  pay  you  to  get  in  touch  with 
this  progressive  firm. 


JoHnB.incFBtri([ge&soas 


Printers 


927  Arch  Street 


Philadelphia 


I. 

TALK  OVER  YOUR  TROUBLE. 

Things  happen  in  connection 
with  the  running  of  this  business 
that  are  most  aggravating. 

If  your  corns  are  stepped  upon 
occasionally,  don’t  fly  off  the 
handle. 

Very  likely  you  were  to  blame, 
but  if  you  believe  you  were  not 
to  blame  assert  yourself. 

Talk  the  thing  over.  Let  us 
have  a  clear  up  and  down  under¬ 
standing.  You  are  doing  your¬ 
self  an  injustice  if  you  harbor  an 
ill  will  toward  the  firm.  The  firm 
will  soon  find"  it  out. 

We  are  not  writing  in  an  apolo¬ 
getic  sense,  but  rather  a  desire  to 
have  you  understand  our  willing¬ 
ness  to  have  you  fit  in  rightly — 
to  have  your  interested  assist¬ 
ance,  and  to  have  this  your  mind 
must  be  free  from  canker. 

GOING  INTO  DEBT. 

Be  very  careful  about  getting 
into  debt.  Better  come  to  us  and 
talk  it  over  before  your  probable 
creditor  does  so.  We  don’t  refer 
to  clothes  in  this  case,  but  to  the 
habit  of  burdening  yourself  with 
hundreds  of  dollars’  worth  of  fur¬ 
niture,  or  maybe  the  purchase  of  a 
house  on  a  very  small  payment. 
No  one  but  the  experienced  knows 
what  the  latter  entails. 

It  is  not  out  of  curiosity  that 
we  refer  to  these  things.  It  is  be¬ 
cause  it  is  in  keeping  with  our 
mutual  aid  idea — which  must  be 
far  reaching. 

LOOKING  PLEASANT. 

Beware  of  being  too  familiar  in 
business.  I  don’t  mean  in  a  vul¬ 
gar  way.  I  mean  that  familiarity 
that  says — I’ve  got  this  customer 
sure;  she  wouldn’t  feel  at  home  in 
any  other  store. 

No  matter  how  often  the  cus¬ 
tomer  comes  into  the  store  treat 
her  as  though  she  were  a  new 
one. 

Above  all  things  look  pleasant. 
Cultivate  the  habit.  Give  the  im¬ 
pression  that  your  surrounding 


and  your  treatment  are  most 
agreeable.  Mind  acts  upon  mind. 
That’s  a  law  that  few  of  11s  fully 
realize. 

Feel  satisfied  with  your  posi¬ 
tion.  If  things  go  wrong  and  if 
yoQ  think  you  are  treated  un¬ 
fairly  and  that  your  services  are 
unappreciated  tell  it  to  the  man¬ 
ager.  If  he’s  a  broad  man  he’ll 
fix  things  up.  He  cannot  afford 
to  do  otherwise  if  he  wants  his 
business  to  gain.  A  sour  face  is 
too  often  the  result  of  a  grudge 
against  the  firm,  and  no  firm  must 
allow  this  to  go  on. 

I  pin  my  faith  to  a  smile.  I 
believe  it  gets  more  business  than 
cut  prices.  I  believe  it’s  a  magnet 
of  the  first  water.  Make  up  your 
mind  that  you’re  bound  to  please 
and  you’ll  soon  have  a  following 
of  good  friends  and  you  won’t 
have  to  worry  long  about  an  in¬ 
crease  of  salary. 


Food  Crop  Situation. 

The  Crop  Reporting  Board  of 
the  Bureau  of  Statistics  of  the  De¬ 
partment  of  Agriculture  finds, 
from  the  reports  of  the  corre¬ 
spondents  and  agents  of  the  Bu¬ 
reau,  as  follows  :  Preliminary  re¬ 
turns  show  the  acreage  of  corn 
planted  to  be  about  98,099,000 
acres,  an  increase  of  about  1,361,- 
000  acres,  or  1.4  per  cent.,  as  com¬ 
pared,  with  the  final  estimate  of 
the  acreage  planted  last  year. 
The  average  condition  of  the 
growing  crop  on  July  1st  was 
80.2,  as  compared  with  87.5  on 
July  I,  1906,  87.3  on  July  1,  1905, 
and  a  ten-year  average  of  85.9. 
The  average  condition  of  winter 
wheat  on  July  1st  was  78.3,  as 
compared  with  77.4  last  month, 
85.6  on  July  1,  1906,  82.7  on  July 
1,  1905,  and  a  ten-year  average  of 
80.4.  The  average  condition  of 
spring  wheat  on  July  1st  was  87.2, 
as  compared  with  88.7  last  month, 
9J-4  on  July  1,  1906,  91  on  July 
1,  1905,  and  a  ten-year  average  of 
88.  The  average  condition  on 


July  1st  of  spring  and  winter 
wheat  combined  was  81.6,  as  com¬ 
pared  with  87.8  on  July  1,  1906, 
and  85.8  on  July  1,  1905.  The* 
average  condition  of  the  oat  crop 
on  July  1st  was  81,  as  compared 
with  81.6  last  month,  84  on  July 
1,  1906,  92.1  on  July  1,  1905,  and  a 
ten-year  average  of  88.2.  Thej 
acreage  of  potatoes,  excluding 
sweet  potatoes,  is  more  than  that 
of  last  year  by  about  54,000  acres, 
or  1.8  per  cent.  The  average  con¬ 
dition  on  July  1st  was  90.2,  as! 
compared  with  91.5  on  July  1, 
1906,  91.2  on  July  1,  1905,  and  a 
ten-year  average  of  91.3. 


Canada  Revises  Her  Pure  Tea 
Regulations. 

'A  dispatch  from  the  Canadian 
seat  of  government  says  the  ad 
vance  in  the  price  of  tea  and  other 
changed  conditions  of  the  market} 
have  led  the  Customs  Department 
to  revise  the  regulations  adopted 
eight  years  ago  to  protect 
Canadian  consumers  against  the 
importation  of  adulterated  teas. 
Formerly  it  was  considered  that 
teas  costing  over  14  cents  per 
pound  might  be  accepted  for  cus¬ 
toms  entry  as  free  from  adulter¬ 
ation.  But,  owing  to  the  general 
advance  in  price,  it  has  been  con¬ 
sidered  necessary  to  raise  the 
limit,  and  now  all  teas  costing  20 
cents  per  pound  and  under  are  to 
be  considered  as  open  to  suspicion 
of  possible  adulteration.  While 
American  certificates  of  fitness  of 
consumption  are  accepted  in  Can¬ 
ada,  any  teas  imported  from  the 
United  States  without  such  cer¬ 
tificates  are  not  allowed  to  be 
sold  in  this  country  unless  they 
pass  the  purity  test.  The  im¬ 
portation  of  tea  into  the  United 
States  via  Canada  in  the  calendar 
year  1906  amounted  to  2,301,201 
pounds,  valued  at  $548,290.  This 
was  admitted  free  of  duty,  as 
there  is  at  present  no  customs 
charge  on  American  tea  imports. 
Canada  has  the  following  customs  j 
regulations  for  this  article:  “Tea! 
and  green  coffee  imported  direct 
from  the  country  of  growth  and; 
production  and  tea  and  green 
coffee  purchased  in  bond  in  theJ 
United  Kingdom,  free”;  from 
other  countries,'  including  the 
United  States,  10  per  cent,  duty  i*| 
imposed.  Under  this  tariff  re¬ 
striction  the  shipments  of  tea  from 
the  United  States  to  Canada  in  the  ] 
fiscal  year  1906  amounted  to  only; 
78,564  pounds,  valued  at  $18,522. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
cost.  Answers  may  be  addressed  to  the  Grocsry  World  when  desired,  provided  the  advertisement  is 
accompanied  by  10  cents  In  postage  to  pay  (or  remaking  the  same.  To  non-subscribers  the  price  Is  50 
cents  per  Issne. 


WANTED. 


WANTED  —  Peanut  butter  machine,  in 
good  condition.  Give  full  particulars. 
Address  C.  B.  Loeber  &  Son,  40  Third 
street,  Wilmington,  Del.  4 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — Galesburg  vegetable  display 
stand  and  mist  machine.  Good  as  new, 
only  been  used  three  days.  Will  sell  for 
$12,  cost  $18.  Cause  for  selling,  have  not 
enough  room.  Apply  to  Herman  S.  Heins, 
Ash  and  Salmon  streets,  Bridesburg,  Phila¬ 
delphia.  4 

FOR  SALE — Best  general  store  stock  in  a 
busy  New  Jersey  town,  forty  miles  from 
New  York.  Owner  has  made  some  money 
at  this  stand  and  wishes  to  go  into  building 
business,  as  town  is  growing.  Will  lease 
building  to  good  party.  F.  H.  Cornell, 
Spottswood,  N.  J.  4 

FOR  SALE— Good-paying  grocery  store 
and  meat  market  in  Watervliet,  N.  Y.  An 
excellent  chance  for  a  man  who  under¬ 
stands  meats,  as  the  meat  business  alone 
pays  well.  Clean  stock,  but  not  heavy. 
Full  investigation  solicited.  Reason  for 
selling,  retiring  from  business.  Address 
D.,  40,  care  “Grocery  World,”  Philadel¬ 
phia.  4 

FOR  SALE — Cheap,  second-hand  National 
cash  register  in  good  order.  Has  tape  and 
check  printer  and  all  other  late  improve¬ 
ments.  Also  Anderson  computing  cheese 
cutter.  Address  J.  D.  Hocking,  401  W. 
Walnut  street,  Lancaster,  Pa.  5 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 
0  .0 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  — nothing  o 

0  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

d  _  In  the  term  “grocery  stores”  we  o 
3  include  butter  and  egg  stores,  tea  o 
3  and  coffee  stores,  green  groceries  and  o 
3  anything  else  in  the  same  line.  o 

2  If  you  want  to  sell  your  business,  o 

3  we  have  a  customer.  If  you  want  to  o 

J  buy  one,  we  know  where  something  Is  o 
)  that  we’re  sure  will  suit  you.  o 

J  Write,  call  or  telephone.  o 

>  WARNER  &  CO.,  v  o 

3  927  Arch  Street,  Philadelphia,  Pa.  o 

5  o 

20000000000000000000000000 


VIONEY-MAKING  SUBURBAN  STORE. 

We  offer  store  in  clean  Philadelphia 
■uburb.  Groceries,  meats  and  provisions. 
Jnly  one  other  store  in  place.  Size  30  x  60 
eet.  Does  $40,000  per  year,  half  cash, 
stock  about  $1,500.  Uses  three  teams, 
everything  sold  at  good  profits  and  clean 
let  profits  are  10  per  cent.  Owner  going 
nto  other  business  and  will  sell  at  inven- 
ory. 

WARNER  &  CO., 

>27  Arch  Street,  Philadelphia.  Pa. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
Norristown,  Pa.,  one  of  the  busiest  towns 
“Eastern  Pennsylvania.  Store  estab- 
ished  for  twenty  years.  Does  $22,000  to 
125,000  yearly  on  stock  of  $2,000.  Uses 
>ne  team,  but  horse  not  for  sale.  Nets 
o  per  cent.  Owner  going  Into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
,  >2,500.  Can  be  greatly  increased. 


No.  243. — In  good  residence  part  of  North 
Philadelphia.  Store  16  x  42  feet.  Does 
$14,000  yearly.  Stock,  $1,200.  Good  house 
connected  for  sale  or  for  rent  to  good 
man.  Uses  one  team.  Actual  net  profits 
range  from  8  to  10  per  cent.  Owner  retir¬ 
ing  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
$ 750 . 

No.  25 3. — NortheastPhiladelphia.  Canned 
goods,  butter,  eggs  and  meats.  Store  18  x  30 
feet.  Averages  over  $300  per  week,  all 
cash.  Stock  about  $300  at  present,  but 
varies  considerably.  Uses  one  team.  Good 
small  house  connected.  This  business 
clears  from  $25  to  $30  per  week  from  one 
year’s  end  to  another.  Thoroughly  estab¬ 
lished  and  profitable.  Reason  for  selling, 
going  into  other  business. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18x45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  262. — In  Germantown,  Philadelphia. 
Store  17  x  23  feet,  house  and  stable  con¬ 
nected.  Does  $12,000  yearly,  75  per  cent, 
cash.  Net  profits  15  per  cent.  Stock  about 
$800.  Real  estate  for  sale  or  rent  as  desired. 
Is  retiring  from  business  and  will  sell  at 
inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 

8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500— for  the  money  we  have  nothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 


No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$x,ooo.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 

15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $ 1,000 ; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery. 
Store  20  x  35  feet.  Does  $450  weekly, 
mostly  cash.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is  un¬ 
able  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Price  inven¬ 
tory,  which  means  about  $1,500. 

No.  293  — In  West  Philadelphia.  Store 
20  x  35  feet.  Did  $23x00  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295. — Near  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  297. — In  West  Philadelphia.  Store 

16  x  35  feet.  Does  $250  weekly  on  stock  of 
$400.  Net  profits  15  per  cent.  Good  house 
connected,  for  sale  or  rent.  Owner  ill  and 
must  give  up  business.  Price  $750,  or  in¬ 
ventory. 

No  298. — In  busiest  part  of  West  Phila¬ 
delphia.  Store  25  x  60  feet,  and  does  $550 
weekly,  three-quarters  cash,  balance  week¬ 
ly  customers.  Stock  about  $1,300.  Uses 
one  team.  Nets  clean  10  per  cent.  Fixed 
charges  moderate.  Owner  is  inexperienced 
and  prefers  other  business.  Will  sell  at 
inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED — Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 


WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


SITUATION  WANTED. 


WANTED— Position  in  grocery  store  by  a 
young  man,  twenty-two  years  of  agp,  with 
three  years’  experience.  Best  of  reference 
furnished.  Address  Y.  M.,  care  “Grocery 
World,”  Philadelphia.  4 


MISCELLANEOUS. 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street. _ Philadelphia,  Pa. 


“Make  a  Front” 

flood  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ff.  IV.  BISHOP 

Attorney  at  Law 

908  G  SI.,  *1.  W.,  Washington ,  O.  C 

AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  montba'  trial  for  10  cents 


Mrs. Williams’  Brands 

OF  ’ 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

An  Inflamed  Tendon 

Needs  Cooling 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

ff.  F,  YOUNG,  P.  0.  F,,  9  Monmouth  St.,  Springfield,  May 
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A  profit  of  $22.50  on 
a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 
EAST  BANGOR,  PA. 


this 

is 

“Club  Cocktail' 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  wont  a  case. 


Why  Should  a 
Grocer  Close 
His  Store  in  the 
Summer 

There  is  no  reason  for  it  if  he 
follows  up-to-date  methods  for 
getting  business  all  the  year 
round.  Write  to-day  for  the  best 
plan,  using  your  letterhead  or 
enclosing  a  card.  Full  informa¬ 
tion  free  to  grocers. 

W.  H.  RIGHTER 

150  Nassau  St.,  New  York 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Have  the  Best  Goods  and 
You'll  Get  the  Best  Trade 


\. 


We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 


'r.daetwyler&co. 

New  Market  and  Callowhill  Sts.,  Philadelphia 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  HL  Cor.  Callowtiill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  July  22d.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


$2.25 

per 

bunch 

1.85 

per 

bunch 

i-75 

per 

bunch 

165 

per 

bunch 

1  35 

per 

bunch 

1.25 

per 

bunch 

1.20 

per 

bunch 

1. 00 

per 

bunch 

.90 

per 

bunch 

.85 

per 

bunch 

1.40 

per 

bunch 

1. 10 

per 

bunch 

•75 

per 

bunch 

JAMAICA  BANANAS. 

Jumbo  bunches,  10  hands,  extra  fancy . 

Selected,  10  hands, . . 

Selected,  9  hands,  packed  2  in  crate .  1 

Selected,  9  hands,  packed  in  barrels .  1 

Selected,  8  hands,  packed  1  in  crate .  1 

Selected,  8  hands,  packed  2  in  crate . . .  1 

Selected,  8  hands,  packed  3  in  crate .  1 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . . . 

Selected,  8  hands  . 

Selected,  7  hands  . 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box  . 

Fancy,  96  size,  per  box  . 

Fancy,  112  size,  per  box  . .  3-5° 

Fancy,  126  size,  per  box  .  4-°° 

Fancy,  150  size,  per  box  .  5-25 

Fancy,  176-200-216  .  575 

Fancy,  250-288  .  5  °° 

Extra  Choice,  80  size,  per  box . . . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box  .  3-5° 

Extra  Choice,  126  size,  per  box  .  375 

Extra  Choice,  150  size,  per  box . . .  5  00 

Extra  Choice,  176-200-216,  per  box  .  5.50 

Extra  Choice,  250-288,  per  box  .  5  00 

Budded  Seedling,  96-112  size,  per  box  . 

Budded  Seedling,  126  size,  per  box  . 

Budded  Seedling,  150  size,  per  box  . 

Budded  Seedling,  176-200-216  size,  per  box  . 

Budded  Seedling,  250-285  size,  per  box . 

• 

Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  .  $4-5° 

Fancy  California,  270  size,  per  box  .  5.00 

Fancy  California,  300-360  size,  per  box .  5.50 

Fancy  Messina,  300  size,  per  box  .  5-00 

Fancy  Messina,  360  size,  per  box  .  5.00 

Choice  Messina,  300  size,  per  box .  4.50 

Choice  Messina,  360  size,  per  box  .  4.50 

COCOANUTS. 

Cocoanuts,  Best  Quality  Jamaica,  100  to  sack  .  375 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts,  Barracon  (easy  shelling),  1 . 

ONIONS. 

REGULAR  BUSHEL  CRATES. 

Texas,  Strictly  Fancy  White,  per  crate . 

Texas,  Strictly  Fancy  Yellow,  per  crate . 

Bermuda,  Prime,  per  crate  . 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment.  Just  now  we  are  receiving  large  consign¬ 
ments  of  very  Fancy  Potatoes,  which  are  selling  at  $2.50  to  $2.75  per  barrel,  and 
are  bound  to  give  great  satisfaction.  Send  us  your  vegetable  orders;  we  know 
you  will  be  pleased. 


IN  IniRlTING  TO  KDVERTISERS  KINDLY  MENTION  GROCERY  1/liORLD  ” 


GROCERY  WORLD 


33 


ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

**B'’  Java . 24 

“<?’  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A"  Mocha . 24 

“B”  Mocha . 22 

“C"  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

"A”  Maracaibo . 18 

"B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lip  ton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  loo  lbs.  to  case . 

King  Bee,  ICO  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . : . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  \A  and  y,  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  V,  and  y  lb, 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner's,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz .  85 

Saratoga,  2  lb.,  2  doz . 50 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 75 

Standard,  2  lb.,  2  doz . 70 

Belmont  Cream ,  2  lb. ,  2  doz .  85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Rowe  &  Co.,  extra  sifted,  2  doz . 

Johnson  Brand,  soaked.  2  doz . 60 

Little  Fellow,  2  lb. ,  2  doz .  1.10 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1  50 

Pin  Money,  standard  early  June,  2  doz..  1 .  to 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb., 2  doz . 95 

Kidney  Beans— 

2  lb.,  2  doz . . 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1  no 

Little  Darling,  2  doz .  1  so 

Pumpkins— 

■String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.05 

1  lb.  Pulp,  for  soup .  45 

succotash— 

2  lb.,  2  doz .  95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz .  1.10 

Standard,  3s,  2  doz .  i  05 

Gallon,  'A  doz . 4  00 

I'air  Quality,  3s .  i.Ofo 

2s-2d°2 . 95 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  y2  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  l  .35 

Jockey,  1  lb.,  tall,  4  doz .  1.30 

Victor,  1  lb.,  tall,  4  doz .  1 .00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  y2  lb  ,  flat,  4  doz .  1.25 

Crab  Meat- 

14  lb. ,  4  doz . . .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  lA  lb.,  flat,  8  doz .  2.40 

Gold  Label.  J4  lb.,  flat,  8  doz . 

Beaver,  )4  lb.,  flat,  8  doz .  2. SO 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  l.io 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz„  2  doz .  1 . 00 

Sardines,  in  Oil—  per  case 

K  oil,  100  ....) .  6.00 

Gold  Label,  >4  oil,  100  cans .  6.50 

Standard,  >4  oil.  100 .  3.50 

y,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  y,  oil,  100 .  4  00 

(4  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 50 

Lederney  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans . 3.50 

Imported  Sardines — 

V,  Oil,  Martell  Brand,  100  cans .  16 .00 

y2  Oil,  Marie  Elizabeth,  boneless,  100  cans 
J4  Oil  Imported— 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9  00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Ospar,  100  cans .  9  25 

CANNED  FRUITS.  per  doz. 

Apples,  3  lb.,  2 doz . 

Blackberries,  2  lb.,  2  doz . 85 

Blueberries,  2  lb.,  2  doz .  1.15 

Cherries,  2  lb.,  2  doz . 90 

Gooseberries,  2  lb.,  2  doz .  1.00 

Pie  Peaches,  3  lb.,  2  doz .  1  15 

Pears,  3  lb .,  2  doz .  1.00 

Extra  Standard  Pineapples,  2  lb.,  2  doz .  2.15 

Grated  Pineapples,  2  lb. ,  2  doz .  1 .85 

Sliced  Pineapples,  2  lb..  2  doz  .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .80 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  100 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz .  1  95 

California  Cherries,  2  doz . 

California  Peaches,  2)4  lb.,  2  dozi . 

Wheeler  Peaches,  3Jb.,  2  doz  . .  2.00 

Sliced  California  Peltches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb  packages,  4  doz . 10 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs .  15 

Best,  25  lbs . . . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 10 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb. . 20 

American  Brand,  25  lb . 

Dates — 

Package,  30  1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 09 

50-  60, 25  lbs . 

60-  70, 25  lbs .  08 

70-  80,  25  lbs . 07 y, 

80-  90,  25  lbs . . 06% 

90-100,25  lbs . 06)4 

100-120,50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 09 

London  Layers,  clusters,  20  lbs.,  per  box  5. 15 

London  Lavers,  20  lbs . per  box  1  85 

Seedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages .  13 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  'Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . '  07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 06 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04M 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  224  lbs . . . 90 

Fine  Table,  large  sack .  85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks .  ’35 

Fine  Table,  y2  bushel  sacks .  22 

Ground  Alum,  140 . 53 

_.  „  .  Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2  39 

Fine  Dairy,  3s,  100  to  bbl .  2.28 

Fine  Dairy,  4s,  70  to  bbl .  2  23 

Fine  Dairy,  5s,  60  to  bbl .  2.24 

Fine  Dairy,  10s,  28  to  bbl .  1.99 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

_  ■  ,  „  _  Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  1.85 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  1.95 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06J4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06  V. 

Split  Peas.  210  lbs . per  bbl.  7.25 

Less  quantity . 03% 

Lentils,  about  100  lbs.  to  sack . 09)4 


MOLASSES  AND  SYRUPS 

Per  gal. 

St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . is 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrum . 27 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.75 

California  Amber  Drips,  2)4  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  1 .95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  3.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.75 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4,70 

No.  1,  A .  4.65 

Light  Yellow .  4  30 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Casc. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4 . 20 

Red  Cross,  4  doz .  1  20 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.55 

Lion,  4  doz .  4.  20 

Banner,  4  doz . 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM,  rase. 

Gold,  double  size  can,  4  doz .  4  CO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.75 

Peerless,  small  size,  4.  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross. 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . '95 

Midway,  1  gross . . . .  1  ‘  35 

Press,  200s,  fire-proof  handles .  1 '90 

Home  Safety,  65s,  5  gross . . . 40 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1  00 

Bull’s  Eye,  5  gross . '  1  ]o5 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . ” . "  .  8q 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 420  2.70 

"Pearl  White  Floating .  100  4  00 

Art--., . 100  1.88 

Babbitts . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2'/2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Washday . 120  2.20 

*Bee . 100  3.90 

"Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3  75 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2  40 

*Ivory,  6  oz . 100  4h0 

"Ivory, 10  oz . 100  7.00 

*Kirkman’s . 100  3.85 

*Kirk’s  Oleine .  60  2.35 

"Lenox . 100  3.50 

*  Lifebuoy .  50  2. 00 

*Fairbank’s  Tar . 100  3.75 

"Magic  Cleaner . 100 

"Octagon . 100  3.90 

"Philadelphia  Oleine . .  60  2.65 

*P.  &  G.  Oleine  .  60  3.00 

Premium .  80  3.67 

"Santa  Claus  . 100  3.56 

White  Floating .  200  4  10 

"Star . 100  3.50 

"Sunlight . 100  4.10 

"Sunshine . 120  2 .45 

Star  Oleine .  60  1.65 

"Sunny  Monday . 100  4.00 

"White  Cloud . 100  3.90 

"Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

"Snowberry . 100  3  90 

Best  Blue .  80  3.40 

"Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4  00 

Duck .  100  3  85 

*5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .  10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . , . 100  3  75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . ..100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  GO  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Fin ola  Star  Polish .  . IOO  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Iloefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Brices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40@-45 

Choice,  barrels .  f  ® 

Good,  barrels . 26@.80 

Fancy,  quart  jars . per  dos.,  1.20 

Mew  Orleans  Molasses— 

Fancy  Open  Kettle . 

prime .  „  -40 

Good . M®*£ 

Ordinal? . -  •" 

Blended,  fancy . *4 

Blended,  choice .  -*o 

Blended,  good .  -28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

8^are?  extm"  fancy . - . 85®  .88 

Pure,  choice .  •“ 

Blended,  fancy .  •** 

Choice .  2 • 

Vanilla  Drlne . 28@.S0 

Tins,  2-lb.,  2  dozen . per  case,  1  95 

Tins,  2%-lb.,  2  dozen . per  case,  2.26 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins,  6-lb..  1  dozen . per  case,  2.25 


SALT  FISH. 

Mackerel —  ^er  N>l. 

Extra  Shore  Bloaters,  count  100@110 . 

Extra  Shore  Is.  count  110@115 . 

Medium  Irish  2»,  count  S25@375 .  16.00 

Norway,  count  400®450 . 

Norway,  count  800@850 . 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish-  Per  lb 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . ~ . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked— 

Scaled,  per  box . . . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder-  p®r  *b-,„ 

Common  to  fair . if 

Superior  to  fine . 20@ 

Extra  fine  to  finest . 2*®  ft 

Choicest . . . 45®  65 

dmnmon  to  fair . 20® -25 

Superior  to  fine . 80@.86 

Extra  fine  to  finest . 40®  .46 

Choicest . 50@.56 

young  Hyson— 

Common  to  fair- . 12@18 

Superior  to  fine . 22@  .30 

xtra  fine  to  finest . 35@.40 

joicest . 45@.60 


Hyson— 

@12% 

@.18 

@.25 

Japan— 

.  .  16@ .  20 

.  .22@.25 
.  .28®.  30 
.  .  32@ .  38 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.... 

.  .20@  .25 
.  .28@.30 

.  .32@.38 
.  .  — @ .  46 
.  .  08@ .  10 

'mg— 

.  .13®. 15 

.  .  17@.22 

.  .25®. 35 

ouchong— 

.  .14®  .18 

vx*  *•» .  or.X  0c 

.  .30®.  35 

Choicest  . 40@.60 
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Peaberry- 

Santos— Fancy .  17)4 

Santos— Choice . 17 

Santos— Fine . -16 

Rio— Fancy . 17, , 

Rio— Choice . 16% 

Rio — Fine . 16  ■ 

8antos— 

Best . . . If 

Choice . 16 

Prime . 14% 

Good . 13% 

Fair . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 15 

No.  8 . - . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 18 

No  7 . 123% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . 07 

Cassia  buds .  -30 

Cinnamon,  Mats .  .10% 

Cinnamon,  Twaio .  .17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 26®. 30 

Cinnamon,  Saigon .  -30 

Cloves,  Zanzibar . 19®.  20 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 80®  . 86 

Ginger,  African  .  .08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned . -  .17@.19 

Ginger,  Calcutta .  -08 

Nutmegs,  75-  80s . -  .25®  36 

Nutmegs,  105-llOs . 18®. 20 

Nutmegs,  130-140» . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  16 

White  Pepper,  Singapore... . 18®  .19 

White  Pepper,  fancy .  25®. 80 

Red  Peppers .  -15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . “9% 

Black  Pepper  - . if 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 

Mace,  Straight  Penang . 

Mustard . -24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice .  -76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon  .  2.60 

Cloves .  1'16 

Ginger,  African .  -76 

Ginger,  Jamaica .  1.00 

Mace .  f.92 

Mustard .  J-0B 

Nutmegs .  1-50 

Paprika .  1-46 

Pepper,  black . 96 

Pepper,  cayenne .  -98 

Pepper,  white .  1  56 


ROASTED  COFFEES. 

•*Ta— Mandheling— Fancy  brown . 34 

Old  Government— Best .  .27 

Old  Government — Choice . 25 

Old  Government — Prime .  .23 

Old  Government— Good .  .21 

Iiiillttuou .  -20 

African . 20 

Mocha— 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta — Best .  '16% 

Cucuta — Choice .  .16 

Cucuta— Prime . 15 

Cucuta — Good . . .  14 

‘^Suacas^Finest . . . 20 

Choice  . ••••••*»«•••••••••••••••••••••••  •  1 » 


CANNED  GOODS, 

VEGETABLES. 

Asparagus—  Per  doz. 

Extra  white  2%s,  unpeeled  Calll.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . . .  -42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  8s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1 .15®1.25 

Fancy,  plain  or  sauce,  Ss .  1.60®1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  160 

Extra  standard  2s .  1.15@1.25 

Standard . . 90@1. 10 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  1.90@2.50 

Fancy  Is .  1  ■  10@I .  20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

YeUow  Wax  2s,  fancy . 1.20®1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.00@1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2a .  .75 

Maryland  2s,  Maine  Style . 65@  .70 

Other  standard  grades  2s .  .  60 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1  •  40@1 . 75 

Sifted  2s .  1.30@1.85 
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Telephone  2s . 

8weet  Wrinkled  2s .  1 .40@1 .60 

Standard  E.  J.  2s . 1.15@1.20 

Soaked  2s . 50®  .66 

Succotash- 

Extra  fancy  Maine  2s .  1-25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . 75®  .90 

Pumpkin—  .  _ 

Fancy,  3s . 86@1.15 

Fancy,  gallons .  2.76 

Squash- 

Fancy  Ss .  1.15 

Tomatoes—  .  _ 

5%-in.  cans,  fancy  New  Jersey .  1.50 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 95@1.00 

Gallons,  standard  New  Jersey .  3.75 

Gallons ,  extra  standard  Maryland  3 . 65 

Quarts,  glass  jars .  2.76 

Fancy  Strawberry  8s .  1  •  50@1 .75 

Cut  8s . 1.00@1.10 

Sweet  Potatoes  3s . 90@1 . 00 

Sauer  Kraut  8s . 80®  1.10 

Spinach — 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.60@1.75 

Gallons .  4.50 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . . . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%g . 

Fancy  3s . 

Standard  2%s . . . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  doz. 
3.40 
2  50 
2.10 


4.00 

3.20 


2.40 

900 


8.26 

2.65 

2.10 

2.30@2.40 

2.10@2.20 


3.00 

1.60 

1.40 

4.50@5.50 


3.26 

2.65 


8. 10 
1.95 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  Ss . 

Plums,  gage,  Ss . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

28,  extra . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


1.50 

2.60 

1.25 


2.00@2.20 
1.00@1.10 
2.50 
1.15®  1.25 


2.50 
2. 50 


1.80 

1.10 


FISH. 

Lobster- 

Flat  is . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  is . 

Flat  Is . 

Oval  Is  (steaks) . . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


1.50 


1.00 

1.10 

1.10@1.15 


1.20@1.25 

1.75 
2.00 

2.75 


2.15@6.00 
2. 35  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .  13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .12 
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Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  3  cr . ,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs—  <• 

Baskets,  1  lb .  and  2  lb . 15  ® . 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-in.,  12  lbs . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  60  lbs .  . 

Natural,  choice . 

Citron— 

According  to  quality . 17 

Lemon  Peel- 

According  to  quality . 11  ® 

Orange  Peel- 

According  to  quality . 11%@ 

Fard  Dates— 

60  lbs.,  bulk . 06  ® 

1-lb.  pkgs.,  30-lb.  case . 

Persian  Dates— 

60  lbs . 08%  ® 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  .06%;  80x  90 . . . 

70x80.  .06'/;  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60*  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

30x40 . 

40x50  . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . .. 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  26  lbs . 

Royal,  choice,  25  lbs . 


lb. 


10 


08 


10% 

09% 

09 

08 


®  .20 


12 


12% 


06 


14 

1014 

(9k 

oii 

07% 

06 


05% 


11 

10 

09% 


10% 


09 

10% 


24 

14 


26 

23 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs .  @ 

Valencia,  28  lbs . 36  ® 

Flot.  shelled . 

In  shells— 

California  F.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New.  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans _ 

Polished, 80  lbs . 16  @ 

Louisiana  Paper  Shell . 

Walnuts— 

California  Hard  8hell,  No.  1 . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


10  % 


17 

13% 

12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.OO@I8.OC 

French  quarters,  boneless . 

French  quarters,  with  bones . 14.50@18.00 

High  quarters,  boneless . . .  24.60 

Halves,  boneless . 15.00@38.0C 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  15.00@18.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per'  b . 06®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  lfOROCER  T  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  loumal  bn 
_ corHinunicatinO  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 


Marrow  Beans.. 


Column. 

.  29 


ADDITIONS. 


Colnmn 


WHM  in  BAJUEE  FTCETTEK}  TOD  BUT. 

Standard  Weight*  per  Bushel. 

Marrow  Bean* . . . 60  lb* 

Medium  Beans . ^  •• 

Pea  Beans . . . ~ . •• 

Hominy  . . ..!'.!!.!...'.""s6  « 

rease . 60  " 

. .  *• 

Potatoes. . .. . ....56  •* 

Onion* .  ^ 

sh*iibarks„ . 


:.a 


con. 

Harm  Cash  Drawer . 33 

Uum . 47 

Lmmonltlon  . .  4 

utle  Grease . . . 3 


1*0.  P*pet . - . 4« 

lag  and  Twine  Holden.....  33 

taking  Powder.. .  ; 

•arley . —as 

laskets . ....6a 

lath  Brick . . . ...39 

cans . . . 29 

Hacking,  Shoe .  6 

lulng .  6 

ora* . 47 

rooms  . . 61 

rushes . 63 

ockwheat  Flour . 28 

ung  Borers . 33 

uteners’  Sundries . 44 

otter  Dishes . 62 

utter .  7 

otter  Color . 47 

amphor . 47 

andles . 13 

andles .  7 

anned  Goods .  8 


con. 


California  Fruits.... 

. xo 

Cranberries  . 

Vegetables . 

.  8 

Cutters,  Dried  Beef.... 

Fish . 

. 13 

Tobacco . . . 

Pie  Fruit . 

Delicatessen . 

Sardines . 

Meats  ... . 13 

SOUpS  . . hh15 

Can  Openers . 33 

Capers  . . *7 

Caps,  Gun. .  4 

Catsup . „.,ii 

Cereal  Specialties . . 

Cereal  Coffee . „.... . 36 

Cheese . . . „..»j 

Chocolate  and  Coooa . 17 

Chewing  Gum . . . 51 

Cider . . . 30 

Clothes  Pins . 62 

Cocoanut . 21 

Codfish . 35 

Coffee .  3 

Essence .  3 

Chicory . 3 

Coffee  Mills . 3i 

Cooking  Herbs .  8 

Condensed  Milk . 20 

Cream . . . 

Condensed  Mince  Meat . 38 

Corn  Meal.. . 29 

Corn  Starch . . . .....58 

Cottolene . 26 

Cracked  Wheat . *9 


Dressed  Mesu*._,„, 
Drugs,  Grocon’ .... 


COL. 

— . 44 

e******e**47 


Eggs . . . *7 

Essence  of  Coffee. .  4 

t  r  tracts .............. ... .... ... .  ■  48 


■•33 

..64 

..22 


Fancy  Groceries . . 

Farina.. . 

Farinaceous  Goods . . 

Faucets . . . . 

Canned  Fish — . . 

Fixtures . 

Flour . . . 

Flour,  Self  Rising.. . 

Flour,  Buckwheat . 

Fly-paper . 

Food,  Bird . 

Fruit  Butters . 

Fruits,  Domestic,  Dried. . 

Fruits,  Foreign,  Dried . 

Fruits,  Green . 


Gelatine . 

Ginger,  Jamaica . . 

Gravel,  Bird . . 

Grocers'  Fixtures . . 

Herring . 

Hominy  and  Grits . 

Honey . 


■•»» 

..*9 

..*9 

•33 

..12 

.32 

..28 

,.s8 

,s8 

•59 

•59 

.46 

•35 

•35 


..31 

•47 

■59 

•3» 

•34 

*9 

..36 


Ink. . . 

Insect  Powder . . 

Ironing  Wax. . 


COL. 

—•37 

. 4» 

—•59 


Jan  and  Jar  Robbers. . 7 

Jellies . . 46 

Junket  Tablets . — go 


Ketchup....... 

Lamp  Goods.. 


Licorice . 


. It 


••••eeesHMMiseiif 

. - . 47 

*..*• . 37 

Live  Poultry  ......„....„....4S 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel. . 34 

Maple  Sugar  and  Syrup. .  60 

““f***—"" . - . 37 

Meat. . 44 

Mince  Meat . . 31 

Molasses . . . 60 

Mustard . ” 

Mustard,  Prepared . 37 

Marmalade . 46 

Noodles,  Egg . 29 


COL. 

NhFu 

*#**s*e*ee9eeeeeeeeeee*eee****** 

BmI.j,,,,,,,,,,,,,,, . tQ 

on*,. 

•••eeeeeeeeeeeeeeeeesssss  •**•*,  ,39 

Oil,  American . 40 

OUv*  OU . 40 

Olives.,,,,, .,,,,39 


******************** 


.....42 

. 4« 


,  29 

Pepper  Saoo*. . _.Sa 

pickled  Me^::::;::::;::::::;:4% 

Phim  Pudding. . .........46 

Pork  and  Beet . 43 

Potash... . . . 37 

Potato  Chips . 

Poultry  Seasoning . . 

Poultry,  Droned... _ 

Peokry,  Live . . 

Powder,  Riff*  . 


Provision*...... 

Puddla* _ 

Putty . . 

Rennet. . 

Rice . . . 

Rice  Flour . 

Rolled  Oats  .... 
Root  Berr . 


••4* 
•45 
•45 
•45 
••  4 
..46 
••43 
.31 
••47 
•  So 
•5i 
•®9 
,.29 

•53 


Rop* . 
Rosin . 


COL 

. 59 

. 47 


<***•**••••*••*, 


)*••*••*•••*< 


Sago 

Salad  Dressing.. 

Sal  Soda. . 

Salt. . 

Sapoflo . . 

Sardines . . . 

Sauce  and  Condiments 

Sauer  Knot . 

Scales  . . 

Scoops,  Grocers' . 

Scouring  Soap . . 

Seeds  . 

Shoe  Dressing . 

Shot. . 

Smoked  Fish.. . 

Soap,  all  kinds . 

Soda,  Bicarb . . 

Soft  Drinks . 

Soup*.. . . 

Specialties . 

Spices . 

Whole . 

Starch . . 

Stove  Polish . 

Soap  Powders . 

Segara . 


•9 

5» 

S« 

...Ji 

-54 
...13 
,..5* 
...46 
..32 
-33 
•5* 
•53 
..  6 


•  4 
34 
54 
53 

53 
>5 

54 

55 

57 

58 
. 5« 

55 
64 


COL 

Sugars  . .  1 

Sulphur . ...47 

Son  dries . 59 

Syrups . to 


Tacks  .. .59 

Tapioca . . 

. 4* 

Tobacco,  Ciewin|i...........,64 

Smoking. . 64 

Tobacco  Cuttars.. . 3, 

Tubs . 6s 

Twine  Holder . . 

Twine . 59 


Vermicelli . . 

Vinegar . 4J 

Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour . 29 

Wrapping  Paper.... . 4, 

Wringers,  Cloth**. . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 4J 

Yeast  Cakes . 63 


-1- 

SUQAR, 

onfectloners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . 

Coarse  Granulated . 

agle  Tablets . . 

ryatal  Dominoes . 

ut  Loaf . . . 

atent  Cubes . 

owdered . 

xtra  Fine  Granulated . 

oarse  Granulated . . 

ranulated . 

me  Granulated . 

In  50-lb.  bags  packed  2  In  100- 

lb.  bag . 

“  In  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

In  10-lb.  bags  packed  10  In 

100-lb.  bag . 

In  5-lb.  bags  packed  in  bids... 
In  5-lb.  bags  packed  In  100-lb. 

bags . 

In  2-lb.  bags  packed  In  bbls... 
In  2-lb.  bags  packed  In  100-lb. 

bags . 

In  2-lb.  cartons  in  cases . 

“  ,  in  2-lb.  paper  packages  In 

cases  . 

mfecdoners’  A . 

—Keystone  A . 

—American  A . 

—Centennial  A . . 

—California  A . 

—Franklin  B . 

—Keystone  B . 

—American  B . 

— Centennial  B . 

—California  B . 

—Franklin  Extra  C . . 

—Keystone  Extra  C . 

—American  Extra  C . 

— Centennial  Extra  C . 

—California  Extra  C . 

—Franklin  C . 

—Keystone  C . 


5*5 

5-25 

5*45 

510 

5-35 

6.38^ 

7-35 

5.80 
5-35 
5.20 
5.20 
5.20 
5  10 
5-io 

5-15 

5»5 

•5  25 
5  30 

5.30 

5  4» 

5-40 
5- 3« 

5-3° 

4.90 

4-85 

4 .80 
4-75 

4.70 
4-65 
4  60 
4-55 
4  50 
4  45 
4  4° 
4-35 
4-  30 
4-25 
4-25 
4-25 
4-25 


TEA.  per  lb. 

rans— Basket-fired .  18  @  35 

pahs — Pan-fired — Common  to  Fair .  17  @  23 

auosA— Superior  to  Fine .  ,8  @  20 

asr1-— . ::  f  * 

^Sow~ir0“mon’  c“*° . *3  16 

$^—=:==  :i  I  ll 

53==— IS 

mpowuM-Cboice  to  Extra .  *9  ®  „ 

:h0l“*t .  4°  @  45 


i*e*o**ete***4***e< 


Movuns— Good.... 

Fine . 

Choice . 

Choicest . 

Imperial — Superior  to  fine . 

Choice  to  extra . . 

Choicest . . . 

Young  Hvson — Superior  to  fine . 

Choice  to  extra . . 

Choicest . 

India — Common  to  Fine. . 

Cuvloh — Common  to  Fine . 

English  Bruakpast — Fair  to  Good., 

Choice  to  Extra. . 

Choicest . 


PACKAGE  TEAS. 

Llpton's  Teas — 


•  »7  @  P> 

•  35  @  40 

•  45  @  5° 

®  55 
.  15  @  so 
.  22  @  25 

•  3°  @  35 
.  13  @  20 
.  28  @  30 

35  @  4° 
.  17  @  3* 

17  @  4° 
■  »4  @  15 

18  @  28 
30  @  40 


Per  lb. 


Ceylon  and  India,  No.  1 . 

*  "  “  2 . 

3 . 

1  . 

2  . 

1 . 


In*  Sc  lb.  In  X  lb. 


Black  and  Green,  “ 

II  it  it 

English  Breakfast,  “ 

r<  It  n 

Formosa  Oolong,  " 


•45 

.40 

•35 

•  45 
.40 

•  45 
•4° 
•45 
.4° 


•47 

•  4* 

•37 


.60 

•75 


Connter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality ,  fa . 00 
Tetley's  Tea-  Per  lb. 

X  lb.  or  X  lb.  In  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 

Ex.  Gold,  «»  •<  . 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

tins,  per  lb. 

India  and  Ceylon,  Snn-Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  **  . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Carlcol  Blend,  Martlndale  &  Co. : — 


.90 

Per  lb. 

5-lb.  Sliver  Sacks . 22 


. per  lb.  net 


i-lb 

X-lb. 

X-lb. 

•4-lb 

Spring  Garden  Tea — 

100  lb.  barrels . 

5  lb.  silver  bags . 

1  lb.  silver  bags . 

X  lb.  silver  bags . 

X  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  10 . S5 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 


•22* 

»3 

»3X 

«S 

.18 

•I9.z 
••9  56 
.20 


AMMONIA. 

Purple  Ribbon  Brand,  16  os.,  t  doz.,  per  doz.  .85 

“  quarts,  1  “  •*  1.40 

"  “  “  "  3  “  "  1.40 

„  Z  ■  *  "a  X*aUl  “  P*rbbl-  ■•5» 

vOlburn  s,  16  ox.,  3  dox . . . . . per  dox,  .?< 

“  quarts,  1  ••  .  '•  9I 

‘  3  “  .  "  .90 

X  gals.  1  "  . per  bbl.  1.80 

Violet,  prati,  2  doz . per  doz.  .85 


AXLE  GREASE. 

Fraser’s,  15  lb.  palls . . . g0 

Frazer's,  boxes,  R  gross . per  gross  9.25 

Ml<*.  X  gtoaa .  "  8.40 

Peerless,  %  gross .  “  4.40 


Doz 
■  45 

.65 

.30 

.84 

•37X 

45 

•9° 

.65 


BAKING  POWDER.  Per 

Davis’  O.  K.,  )i-lb.,  4  doz . per  doz. 

"  X  lb.,  3  “  .  “ 

i-lb.,  2  "  . . .  M  x 

“  5-lb.,  X  "  .  "  7 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

“  X-lb.,  4  "  .  “  1 

“  X-lb.,  s  '•  . .  "  > 

”  i-lb.,  1  -  4 

Leslie’s,  -lb. cans,  1  or  2 dx. cartons,  4  ds. cases 

"  X-  “  «  do*,  cases . 

“  z-  ••  1  ••  .  , 

"  J-  “  6  cans  in  case . per  lb.  .;* 

Sea  Gull,  6  o*.,  glass,  4  do* .  45 

Parrot  aad  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz . 82)4 

6  oz.  glass,  2  doz .  1 .07)4 

6  oz.  glass,  4  doz .  1 .04 

6  oz.  glass,  6  doz .  i-°3 

6  oz.,  1  gross,  in  bbl . per  gross,  12.25 

Rnmford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  In  box... .  11  .go 

X-lb.  cans,  s  doz.  In  case .  “  1.25 

i-lb.  cans,  1  doz.  In  case .  “  t.so 

Royal,  ioc.  size,  4  doz . 86 

*'  X  lb.,  4  doz .  1.30 

"  x  "  «  “  .  2-4° 

"  1  “  1  “  . . .  4. 6k 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz.  *.25 
"  "  "  X  lb.  “  “  “  1.25 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  in  case . 95 

'/i  lb.,  2  doz.  in  case .  1.75 

1  lb.,  1  doz.  in  case .  3  40 

5  lb.,  54  doz.  in  case .  16  50 


-4- 

Boston  Brand,  5  lb.  size,  X  doz.  c 
“  1  “  1  <• 

"  X  "  t  •• 

••  H  u  3  11 

Purity  Brtnd  $  ••  %  “ 

“  x  «*  x  « 

**  ••  j  a 

«  X  ••  3  « 


per  doz.  is. 00 
“  s.50 

« 
•  75 
6.00 
"  1.50 

"  .80 

“  45 


•75 

*■75 

s'7* 

6.90 


BLACKING — Shoe.  PsrGro**. 

Shinola.... . wr  d*z. 

Shinola,  %  gross  In  box,  with  8  brusne  sand 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Blxby’s  Best,  No.  z .  * .  75 

r  “  J'  .  B- B’ B- M . per  X  gross  4.50 

Jacquot  Blacking,  No.  5 . . 

Handy  Box,  French,  No.  *5,  large . 

“  “  «  smell . 

Mason’s  No.  1,  X  grots . 

“  “  a,  "  .... 

<1  ti  -  n 

•t  11  ff 

ii  it  -f  ft  ******* 

5)  •••••••••••ss****************** 

I.  M.  French . . . . . . . per  do*. 


■ ••••••*•***••*••••* 


4*5 
10. o* 
500 
*.*5 

s.6o 
*.85 
4.60 
7.65 
1. 00 


SHOE  DRESSING.  Pcr 

Mason's  Shoe  Droning . . . . 

Acme,  x  dox .  x 

Blatby's  Royal  Polish,  x  dox. . * 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing ,  x  dox . 

Browns,  Army  and  Navy,  x  dox . 

Boyer'x  French  Dreulng . . . 

“  Oil  Polish . 

Admiral  Rnsset  Combination . 

Admiral  Shoe  Dressing . 

Whlttemore  Bros  &  Co. — 

Gilt  Edge  Polish,  black .  2 

Boston  Waterproof,  black..  .  2 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing., . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet .  2 

Star  Combination,  russet... . . 

Dandy  Russet  Paste,  large . . . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  t. 

Oil  Paste  black,  never  dries  up,  large  tins 


Do  1. 
•73 
•x5 
•78 

.80 

.8,H 

.65 

■75 

.70 

.70 

.00 

.00 

.85 

•*5 

,00 

75 

00 

«5 

75 

75 

DO 

75 

75 

75 

4» 

*S 

00 

75 
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GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy... . 

“  Prime . 

"  Choice . 

Santos,  Choice . 

“  Fancy . . . 

Maracaibo,  Strictly  Fancy . 

"  Choice . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . 

Mocha,  54  and  54  biles,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 

■  °9%@  to 

@0854 

@  .08 
@•09 

.0954®. 09  54 

.n54@-,IK 
&  .11 
.Ia54@-I3 
®.i8>4 

®.x8 
®.i6X 
®.x  9 

54 

@.1054 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 
@.»3 
®ri}4 
@0954 

@13 
@•14 

@.14 

@.««J4 
@.ts 

@.23 

@.s* 

©•23  54 


Rio,  Fancy  Golden . 

"  Prime . 

••  Choice . . . 

Santos,  Choice . 

“  Fancy . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

“  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


. as 

. 30 

"  “  "  3 . 17 

"  “  “  4 . *4 

Pack  In  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 


Levering  Coffee  Co. — 

Ventura . 1854 

Eureka.... .  ->S54 

Leader...., . 18 

Jap . »3 

Special,  No.  6 . 1254 

Special  Drive . 12 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 


PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount- on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa . .  13)4  iSfoe 

Lion .  1354  1354 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Salndo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . x8 

VI  v,  lbs . 16 

“  50-lb.  tins . 15 

"  barrels . . . 14 

Ground  or  pnlverlxed  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . »6 

Perfection . so 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Trtunfo,  24  2-lb.  cans . . 

“  48  i-lb.  cans . 2954 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21% 

Iowa,  60  or  100  1-  and  2-lb.  cartons . II 

Tumbala,  60  or  100  i-lb.  cartons . >6 

Quezal  (after-dinner),  12,  24  or  48  J4-lb .  cans 

per  }4  lb . 33 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  io  >  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27S 

Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,100  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  toe  lbs.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  1454 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr"  : — 

50  tins  In  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

sib.  tins . perdos.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  J4 -gross  Improved 

cans . per  gross  2.35 

Floto’s  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  54 -gross  cans,  all 

tin . . . per  gross  2.85 

Floto's  Package  Chicory,  65-lb.  cases,  perlb.  .0454 
Floto's  Vienna  Coffee  Essence,  Manilla, 

54  gross . . per  gross  2.35 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  2.85 
“  ••  tin  ends,  “  “  3.70 

“  "  Improved  “  "  2.15 

Chicory,  Sellg’s.  65's . 0554 

“  English  Ground,  bags  about  160  lbs.  .05)4 

“  Francks’,  stick,  65  lbs . o654 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0454 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs . . .  1. 50 

Duck,  kegs,  1254  lbs .  4.75 

Duck,  kegs,  654  ibs .  2.65 

FG,  FFG,  FFFG,  xegs,  33  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  3. 6« 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  3. so 

BB.  bags,  25  lbs .  2.25 


-T-  ’ 


BLUING— Dry. 

Barlow’s,  small,  2  doz . . 

“  large,  1  doz . . 

Sawyer's,  No.  1,  6  doz . . 

“  No.  3,  3  doz . 

Colburn’s,  No.  z,  4  doz . 

"  No.  2,  3  doz . 

“  Mammoth,  3  doz . 

“  Ball  Blue,  1  oz.,  3  doz. 

Ball  Blue,  2  oz.,  3  doz. 


Per  Gross. 

.  2.60 

.  5.20 

.  1  So 

.  3-35 

.  x.6o 

.  2.50 

.  3-6o 

.  2.65 

.  5°o 


BLUING— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  >4  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  (4  gross .  7  40 

Cream  Indigo,  8  oz.,  *4  gross .  11.40 


BUTTER. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . - . 

«  First,  “  . 

•*  Second,  '*  . 

«'  Third,  “  . 

“  Imitation,  30-60  lbs . 

“  5-  and  xo-lb.  rolls,  60-  and  100- 

lb.  boxes . . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  30-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheal  ("400")  Elgin,  so-so-lb.  boxes . 

Sheef. . 

B.  S.  Gilt  Edge,  cartons . 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . . . . . 


Per  lb. 


.38 
•*7 
.  26 

•25 
•  23 


.29 

.22 


•3> 

•30 


.29 
.29 
.27-. 28 

•31 

.29 

•27 


CANDLES.  Per  lb. 

P.  AG.,  S'i,  30  lbs . 1154 

“  16’s,  «  . 1254 

Paraffine.  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . . . .  -0854 

Searchlight  Hotel,  16’s,  30  lbs . 0914 

Peerless  “  •*  “  .  og% 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . 12 

“  16’s,  30  lbs . 13 

Carriage  Candles,  s-lb.  cartons,  size  6  x  1 54, 

per  lb. 

Martha  Washington,  long  xas . per  lb. 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason's,  pints . per  gross  4.35 

Mason’s,  quarts . per  gross  4.60 

Mason’s,  half-gallons . par  gross  6.50 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . per  dos.  .16 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers— 

Mason's  Caps,  54  gro.,  no  rubbers,  per  gro.  1.85 
Mason's  Caps  and  Rubbers,  54  gro.,  “  a.  10 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .45 

"  medium,  s  dos.  cartons . .  “  .42 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 36 

Black,  medium. . perlb.  .35 

(25  lb.  lots  x  cent  per  lb.  less.) 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  dos. 

“  Sago . X .  “ 

“  Thyme... .  “ 

“  Savory .  " 

“  Special  case  asssortment,  s 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-lb.  cartons,  1  doz . .....per  doz. 

54-lb.  “  “  “ 

54-lb.  “  •*  “ 

54 -lb.  screw  cap  bottles,  3  dos . per  doz. 

54-lb.  square  cans,  s  doz .  “ 


1. 00 


•  to 
•75 


CANNED  GOODS. 

Tomatoes —  Per  Do 

Mrs.  Lippincott’s  Frying .  1.50 

Frying,  Good  Luck  Brand .  1.25 

DuBois’  Frying .  1.25 

Jersey  King,  No.  3,  Standard  Jersey  .  x.ro 

Rio  orande,  fancy,  Jersey .  z.tij 

Sliver  Lake,  fancy,  Jersey .  1.20 

Lima  Beans — 

Tinsley’s,  extra  stxudl .  1.35 

Turkey,  fancy,  Jersey . . .  1  10 

Silver  Lake .  i.ro 

Boyer’s,  Fancy . 

Oxford,  Maine  packed . 87 

Lanfair,  2S . 65 

String  Beans — 

Red  Jacket,  extra  small .  1.55 

Cloister,  fancy  N.  Y .  1.45 


Don’t  Miss  This,  Grocers 


Spring  Garden  Tea  is  a  blend  that  will  please  nine  out  of 
ten  of  your  customers,  at  6oc.  per  pound — which  means  you 
make  160  per  cent,  profit  on  it,  as  these  are  our  prices : 


In 

100-lb.  Barrels 

18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

</> 

•  goJS  ■ 

19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

3=1 
•  =  £§  ■ 

l9Vi 

cents  per  lb.  net 

In 

%-lb.  Silver  Bags 

-0 

•  £§©  ■ 

20 

cents  per  lb.  net 

In 

'/4-lb.  Silver  Bags 

0  go 

«3  — 

•  0- 

21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 


Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 


BOWN  BROTHERS 
Despatch,  New  York 


h.  cowan  &  SON 

Distributers 


l 


28  So.  Front  Street 
Philadelphia,  Pa. 


It  is  Not  Only  a  Food 
But  a  Medicine 


DC  RAG O' 

HivcoitH 


O5T0NUJ 


m 


There  are  many  different  kinds  of  olive 
oil,  but  only  one  De  Rago.  De  Rago 
Oil  is  so  carefully  made  and  so  pure, 
physicians  all  over  the  country  prescribe 
it  for  invalids. 

De  Rago  is  an  absolutely  unadulter¬ 
ated  product  of  the  finest  hand-picked 
olives.  It  is  as  carefully  prepared  as  a 
druggist’s  prescription.  It  is  the  kind 
that  people  stick  to,  for  once  they  try 
it  nothing  else  seems  like  real  olive  oil. 


Jas.  J.  Loughery  &  Company 

Importers  Boston,  Mass. 
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Boyer’s,  as . 

M.  &  B.,  3s . 

M.  &  B.,  No.  2., 


Vhite  Wax  Beans— 

Acorn . . 

Compass,  No.  io,  i  doz . 


laked  Beans — 

B.  &  M.,  No.  3 . 

B.  &  M.,  No.  3,  tomato  sauce  . . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp's,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . . . 

Schimmel's,  No.  1,  sauce . 

Schimmel's,  No.  2,  sauce . 

Schimmel’s,  No.  2,  plain . . 

Bunker  Hill,  No.  3,  plain . . . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Fork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

s-lb.  cant,  3  doz .  “ 

1- lb.  cans,  4  doz .  “ 

x-gal.  cans,  %  doz .  “ 

Snnnyside  Pork  and  Beans,  plain  or  in  sauce 
3-lb.  cans,  2  doz . . . per  doz. 

2- lb.  cans,  3  doz.  . .  “ 

x-lb.  cans,  4  doz .  “ 

x-gal.  cans,  ^  doz .  “ 


ed  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 

Martin  Wagner's,  No.  2,  2  doz . 

Van  Camp's,  No.  2,  2  doz . per  doz. 

Victory  brand.  No.  1,  4  doz . per  doz. 


Kornlet . 

American  Beauty,  extra  tancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Rival  Blue,  fancy,  York  State,  crushed . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg,  Osborn's . 

Mark,  crushed . 


3. co 


*•35 
1  -55 

.87K 

.87y2 

.90 
•97% 
i-3  7%2 
♦8 1% 
*•32  Yz 
•77% 

•S*% 
•35 
•37% 
•45 
•92^ 
1 .00 

•47  'A 
■  so 
•87K 

•  8234 

•  75 
■nlA 

1.80 

1.40 

.90 

S-oo 

•95 

.70 

•45 

3.00 


•82j< 

.80 

•  82>4 
•45 


1-55 

85 

95 

85 

g* 

7*X 
67  K 
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Peas — 

French,  Extra  Fins,  ioo  cans,  per  case.... 

French,  Tres.  Fins,  ioo  cans,  per  case . 

French,  Fins,  ioo  cans . 

French,  Moyens,  ioo  cans . 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions . 

Bell  Rose  Sifted  Sweet  Wrinkled . 

Honey  Bee,  Early  June. . 

Little  Nell's,  Baltimore . 

Beets — 

Red  Jacket,  No.  3,  small . 

Bohemian,  fancy.  No.  2 . 

Succotash — Belle  Rose,  fancy  N.  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine . 

McMurray's  Mountain . 

Spmarh — 

Booth’s,  No.  3 . 

Farren’s,  No.  3 . 

Farren’s,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . . . 

Delaware,  3-lb. ,  a  doz . 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

M.  &  W.,  Dog  Head,  No.  3 . 

Andrews  &  Co.,  No.  2 . 

Asparagus — 

Del  Monte,  mammoth,  No.  254 . 

Oak,  large.  No.  234 . 

El  Rio,  medium,  No.  234 . 

Sovereign,  large,  round,  2  doz..„ . 


16. *5 
*4  -75 
iJ-75 
13-5° 

1.30 

1.30 

.65 

'•45 

•85 

1 .00 
1  05 
•  92  34 
.80 

1.30 

1.40 

4-25 

.92J4 

95 


•85 

.80 

•47K 


CALIFORNIA  CANNED  FRUIT. 


Apricots— 

Per  dot. 

San  Antone.  standard. . 

Pears — 

Bartlett,  extra  quality.  234s . 

Bartlett,  extra  standard,  2*4s . 

.  2.6o 

Cherries — 

Extra  quality,  2%s . 

Extra  standard,  2J4 . 

Standard,  234 . 

-11- 

Peachei — 

Extra  standard,  lemon  clings,  »34s .  2.65 

Extra  standard,  sliced  lemon  clings,  234s .  2.65 

Extra  standard,  sliced  lf”ion  clings,  1  lb.,  4 

doz .  1.43 

Prize  Medal,  lemon  clings.No.  10,  1  doz .  7.75 

Express,  yellows,  2342 . 

Plums — 

Extra  standard  egg .  , .  so 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 
Apples — 

Derby,  No.  10,  1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Spring  Garden,  fancy,  3s,  2  doz . 

Blackberries — 

Farren’s,  extra  preserved.  No.  2 . 

Silver  Lake,  heavy  syrup,  No  2 . 

Blueoemes— 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . ...... 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Mikado,  red.  fancy,  N.  Y.  State,  preserved. 

No.  2 . 

Rhubarb- 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake, 'No.  2 . 

M.  &  W.,  No.  1 . 

Terrapin,  standard.  No.  2 . 

Pine-apple — 

M.  &  B.,  India  River,  E.  &  C.,  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . . 

Singapore,  chunks.  No.  iJ4,  4  doz . ’ 

Singapore,  cubes.  No.  134,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

James,  No.  3,  pie,  grated . 


•85 

•95 

.90 

.30 


1.65 

1.05 

1.40 

1. 25 


1.60 
1.45 
1 .20 
1.20 
•95 
■75 
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The  Paul  Taylor  Brown  Co’s 


Tan 


Singapore  Pineapple,  extra  preserved. 
Chop  Hln,  7f-lb,  chunks . per  dos. 


\%  » 


rk  ••  sliced  « 

z»  “  grated .  " 

_  »J<  ”  whole .  •• 

Packed  In  their  own  juice 
t}4-lb.  chunks, extra  heavy  syrup.. .per  doi. 
1%  “  sliced .  “ 


.80 

.873. 

»»7* 

'•35 

1.85 

1  -45 
1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

CrAbsT,  ,  Per  doz. 

Devilled,  No.  1,  4  doz .  2.30 

Devilled,  No.  2,  2  doz .  , 

Clams—  3  5 

Gold  Label,  No.  1,  4  doz . 95 

Lobster-  97>4 

B.  &  M.,  No.  34,  flat,  4  doz .  2.1734 

B.  &  M.,  No.  1,  flat,  4  doz .  4.10 

Star  brand,  No.  34,  flat,  4  dot .  j.30 

Star  brand.  No.  1,  tall,  4  doz .  3.65 

Star  brand.  No.  1,  flat,  4  doz .  /,5 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz...  1.10 
Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  ,.05 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3.25 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused.  No.  2,  2  doz .  2.6o 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer’s,  No.  1,  2  doz .  ,.<,734 

Boyer’s,  No.  2,  2  doz .  2.00 

M.  &  B.,  No.  1,  2  doz .  j.0g 

Stewart’s,  No.  2,  z  doz..' .  2.0o 

Stewart’s,  No.  1,  2  doz .  , ,00 

Victory,  No.  1  doz .  1.05 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . .  1.50 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  r,tall...  1.75 
Cook’s,  Holly,  Colorado  River,  No.  34,  flat..  1.15 

Hapgood’s,  No.  1,  tall,  4  doz .  1.85 

Hapgood’s,  1  lb.,  flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.10 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . .. .  16734 

No.  }4,  flat,  4  doz .  ,.2o 

Rising,  light,  fancy,  red.  No.  1.  tall .  1  1734 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.2234 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  jo,  1 po6 ,  No.  1017. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

=  ^PHILADELPHIA.  PA.—  ===== 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Canned  Fruits 


Canned 


Fruit  Syrups 

Honey 

Mustard 

Baked  Beans 

Soups 

Vegetables 
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WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


lb 


Devilled  Meets. 
Curtice  Brothers,  “  Blue  Lebel" — 

No. ;  oz. 
Per  Doz. 

Hem .  i  5  3 

Tongue .  i-S3 

Chicken .  z.io 

Turkey .  2.10  . 


No.  iooz. 
Per  Doz. 
*•53 

1.50 

3»S 
3  *5 


Potted  Meats. 

Curtice  Brothers,  "  Blue  Label" — 

No.  H  Tin.  No.  %  Tin 
sr  Di 


Hem 
T. 


onaue .... 
Chicken ... 
Turkey . 


Per  Doz. 
..  1.25 

..  1.25 

..  1 -95 

..  1  95 


Per  Doz. 
2  25 
2  25 
3. to 
3. 00 


Soups. 

Snider’s  Tomato  Sony — 

3  lb.  cans,  2  doz . 

2  lb.  cans,  z  doz . 

1  lb.  cans,  4  doz . 

Gallons,  cans,  %  doz . 

Schimmel's,  assorted,  z  lb.,  4  doz . 

Campbell's: — 

No.  I  cans,  4  do*,  to  case,  straight  or 

assorted,  all  kinds  except  Tomato - per 

No.  1  cans,  4  do*,  to  case,  assortment 

No.  1  containing  8  cans  Tomato  .  “ 

No.  1  cans,  4  doe.  to  case,  Tomato .  “ 

No.  8  cant,  24  to  case,  all  kinds  except 

Tomato . - . ~ .  “ 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato . . . —  “ 

Gallon  cans,  6  to  case,  Tomato .  “ 

Curtice  Brothers,  “  Blue  Label  ’’ — 

Quarts.  Pints. 

Per  Doz.  Per  Doz 


per  doz, 
.  s.3S 
.  z.35 
.  .90 

.  5.00 
•  .85 


li¬ 


dos.  .*7)4 


.87)4 

•95 


*•50 

s.6j 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  P«  lb. 

Extra  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mixtures .  ‘ 

Elcroften  Mixtures .  “ 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures . 

French  [Creams .  “ 

American  Mixtures . “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . «5-lb-  boxe* 

Sour  Balls . 3<>-lb-  Pail* 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate..,  “ 

Nonpariel  Drops .  “ 

Chocolate  Covered  Caramels .  ‘ 

Dairy  Chocolate  Chips . *5-lb.  P*U* 

Chocolate  Mints . 30-tb.  palls 

Honey  B  Comb . *z-lb.  palls 

Cream  Cocoanut  Balls . »8-lb.  pails 

Cream  Peppermint . 3»-lb.  palls 

“  Wlntergreen . .  * 

Wellington  Caramels  . . sj-lb.  pails 

Frozen  Milk  “  . - . 30-lb.  palls 

Soft  Jelly  Gum  Drops . 

Superfine  "  .  " 

Jelly  Beans..  .  “ 

Wlntergreen  Lozengers . . - 

Mint  “  - .  “ 

Assorted  “  - . 

Conversation  “  . . *8-lb.  palls 

C.  &  A.  Crown  Stick . 3°-|b  P*H» 

Pancella  Chocolate,  t-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . zo-lb.  boxes 

Penny  goods . 10  boxes  In  caso 


7-75 

8.25 


3*5 
3-15 
3-*5 
3-i5 
3*  *5 
3*5 


Consomme . 

Boullon . 

Beet . 

Julienne. . . . 

Printanier . 

Vegetable . 

Tomato .  3.15 

OxTalL .  3.15 

Mock  Turtle .  3.15 

Tapioca  Crecy .  3.15 

Pea .  3*5 

Mutton  Broth .  3.15 

Clam  Chowder- .  3.15 

“  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6.  50 

Terrapin .  7.25 


*•75 

1  -75 

x*75 

1 '75 

x-75 

1  *75 

*•75 

*•75 

*•75 

*•75 

*■75 

*•75 

*•75 

*■75 

*•75 

*•75 

*•75 

*•75 

3-5° 

3-75 


54 -Pints. 

Per  Doz. 
*.»5 
*•*5 
*.25 
*•*5 
*«5 
*.*S 
*.25 
*SS 
*•*5 
*-*S 
*.25 
1.25 
*.25 
*•25 
*•*5 
*■25 
1.25 
*.»5 
2.00 
*•*5 


08 

■09% 

.12 

.*3)4 

•  °9  4 
•ofc  54 

.0854 

.08  >4 
■09% 
.0854 

.10 

•  **54 
.*•54 
•*5)4 

•  *o)4 
.11 
.z5)4 

•  *>)4 

•  *6)4 
.09% 
•09)4 
.09% 
•07)4 
.10 

•07 

.ID 
.08 
.09  )4 
.09% 
■09% 

•09% 

.08 

.*i)l 

.09)4 

4.50 


CATSUP.  Per  Do. 

Beef  Steak  Catsup,  half-pints,  2  doz .  1.10 

-  <*  *<  pints,  “  .  t.oo 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87) 

Snider's  Catsup 

Pints,  a  doz .  *"*° 

54 -pints,  2  doz .  *.30 

Quarts,  i  doz .  3-*5 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice’s  “Blue  Label”  Tomato  Ketchup:— Per  C*i 


Small,  25  bottles  in  case . .  2.7s 

Medium,  *5  bottles  in  case .  4-35  ' 

Large,  12  bottles  in  case .  3*a5 


Do  It  Now! 


Delays 

Are 


Dangerous! 


Forgetting  to  CHARGE  GOODS  causes  Merchants  to  Lose  Thousands 
of  Dollars  Yearly. 

The  McCASKEY  REGISTER  SYSTEM  absolutely  Compels  Clerks 
to  Complete  EVERY  TRANSACTION  at  the  time  it  is  made. 

CASH  Sales — CREDIT  Sales-C.  O.  D.  Sales-PRODUCE  or  EX¬ 
CHANGE  Sales  or  CASH  on  ACCOUNT  are  all  handled  with  but  ONE 
WRITING  and  Completed  Ready  for  SETTLEMENT  at  any  Minute  with¬ 
out  making  another  figure. 

CREDIT  Sales  handled  as  Fast  as  CASH  Sales. 

Complete  Information  regarding  Every  Detail  of  your  Business. 

It’s  SYSTEM.  A  64-page  Catalog  FREE  for  the  Asking. 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 


New  York  Office :  140  West  Forty-second  St.,  G.  M.  Orton.,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  DIst.  Mgr.  for  Maryland,  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasiey,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office,  Room  15  Central  Nat’l  Bank 
Bldg.,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 

See  our  Exhibit  at  The  Jamestown  Exposition,  Section  8,  Manufacturers 

and  Liberal  Arts  Building. 


IN  WRITING  TO  HDVERT1SERS  KINDLY  MENTION  "GROCERY  MORLD 
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Campbell’s  Beefsteak  Tomato  Ketchup : — 

u  plots,  >4  bottles  to  case . 

Pints,  24  bottles  to  case  . . 

Campbell’s  Tomato  Ketchup 

Pint  bottles,  24  to  case,  per  doz . 

i^-pint  bottles,  24  to  case,  per  doz . 

Campbell’s  Chill  Sauce 

Pints,  2  doz.  to  case . 

14  pints,  2  doz.  to  case . 

Asst.  Condiments,  s  doz.  to  case,  per  doz.. 


1 .10 
2,00 


1.40 

.90 


1.40 

.90 

.90 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  12  to  25  lbs . 30 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  12  ibs . 22 

Auto,  sweet,  6  lbs . 32 

Cocoa,  }i-lb.  cans.  12  lbs.  in  box . 37 

Cbcoa,  34-lb.  tins,  la  lbs . 37 

W.  H.  Baker  s:— 

Best  Cocoa,  34-lb.  size . per  lb.  .36 

“  |-lb.  “  .  "  .38 

Premium  Chocolate,  34s,  12  lbs . 30 

“  t^s.  12  lbs . 31 

Best  Sweet  Chocolate,  ^s . 21 

Best  Sweet  Chocolate,  1-5S. . 21 

Vanilla  Sweet  Chocolate,  l/ts . 29 


Hershey's— 

Vanilla  Sweet,  34s,  6  lb . per  bo*  1  •  55 

Swiss  Milk,  '/4s,  6  lb .  “  1.45 

Cocoa,  B-pp’s,  34-lb.  tins,  7  lbs . 42 

"  Van  Houten's,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

•<  “  6-lb.  boxes,  34-lb.  tins, 

per  tin,  .3754 

“  "  6-lb.  boxes,  34-lb.  tins, 

per  tin,  .19 


“  Huyler’s,  34s,  6  lb . 43 

"  “  «s,  6  lb . 45 


Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

54 -lb.  round  cans . 18%  2.21 

J<-lb.  “  . 29  3.48 

i-lb.  “  . 57  8-84 

1%-oz.  "  50  cans  In  case  .07 

Per  lb. 


5-ib.  “  .  a  -75  -55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 


in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-lb.  cakes . . 


Blooker’s  Cocoa  Powder — 

34 -lb.  tins,  2  doz.  in  box . per  doz.  1.88 

}4-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 
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Wilbur's  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes . per  lb.  .37 

“  %  -lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur's  Chocolate — 

Premium,  %st  12-lb . per  lb.  .30 


Sweet  Clover,  %st  6-lb . per  lb.  .25 

Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  . 36 

Cocoa,  labeled,  Is . 38 

Premium  Chocolate,  %s . 28 

Premium  Chocolate,  y s . . . 3° 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  J£-lb.  sire . per  lb.  .40 

“  “  i-lb.  «  .  “  .41 

“  Baking  Chocolate,  J^-lb  size .  “  .27 

“  “  “  V-lb.  “  .  “  .39 

“  Milk  Chocolate,  6-lb,  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  11  1.65 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

in  case,  J^-lb.  packages . 33 

Premium  Chocolate,  xa-lb.  boxes,  6  boxes 

in  case,  J^-lb.  packages . 33 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

in  case,  J^-lb.  packages . 33 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

in  case,  }£-lb.  packages . 33 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J4-lb.  packages . 28 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  ^-lb  packages . 28 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  &-lb.  packages . 28 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins .  41 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 41 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  5£-lb. 

tins .  .  40 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 39 

Cocoa,  12-lb.  boxes,  6  Dozes  In  case,  34-lb. 

tins . 39 

Cocoa,  za-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 39 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 38 

Diamond  Chocolate,  sweet,  34 -lb.  phgs. 

6- lb.  boxes,  zs  boxes  In  case . per  lb.  .24 

ia“  “  6  “  “  "  .24 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .30 

6-lb.  bxs.,  12  bxs.  In  case,  34  lb.  tins  “  32 

14-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  30 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  *-65 

Peter's  Milk  Chocolate: — 

No.  61—34  lb.  size,  croquettes . per  lb.  .48 

No.  6a— 34  lb.  “  “  .48 

No.  63 — 341b.  "  flat  packets .  “  .48 

No.  64—34  lb.  “  “  “  "  .48 

No.  93— i  lb.  “  »n  »  .48 

No.  66-54  lb.  “  “  “  “  .50 

N0.67— *lb.  »  *•  “  "  .50 

No.  68— Alb.  “  “  “  “  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  ia-lb. 

boxes . 4° 

Croft's  Cocoa,  |s,  2  doz.  In  box .  1.85 

“  “  54s,  61b.  “  37 

"  "  345,  6  1b.  “  35 

"  "  IS,  ia  lb.  "  32 

“  "  5  lb.,  6  cans  in  box . 30 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
“  "  “  120  2-c.  cakes.,  1.50 

“  Caracas,  V-lb.  cakes,  6  lb.  In  box...  .30 

“  Superior  Sweet,  61b.  “  .„  .22 

“  Premium,  34s,  xs  lb.  “ 

“  ••  34s,  12  lb.  “  ... 

Hawley  &  Hoop's  Breakfast  Cocoa — 

A  No.  I,  34-lb.  tins,  xa  In  box. . 3434 

“  34 -lb.  “  24  “  . 3534 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

34-Ib.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

j|-Ib.  “  “  24-lb.  “  ....  "  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb-  tins,  6-lb.  boxes . 36V4 

**  34-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  i-lb.  boxes . 2934 

“  34-lb.  “  12-lb.  *'  . 29 

“  i-lb.  «  6-lb.  “  3134 

“  J-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2634 

“  34s,  12-lb.  “  . 26 

Buster  Brown,  5-c. ,  48  cakes . per  box,  1 . 35 

“  3-c-.  7*  “  .  “  '-i0 
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Premium  Chocolate — 

lb.  cakes.  12-lb.  boxes . 27^ 

Jib.  “  24-lb.  “  . 27 

Chocolate — 

40  3-cent  cakes  in  box,  24  to  hah  case . 80 

40  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . . 78 


CONDENSED  MILK. 

Eagle,  4  doz . . .  6.25 

Eagle,  2  doz . . .  3. 15 

Challenge,  4  doz .  3-85 

Defiance,  4  doz .  3 .85 

Dime,  4  doz .  3.  55 

Winner,  4  doz .  4 . 15 

Baby,  1  doz.,  glass .  2.00 

Red  Cross .  4.15 

Peninsular .  4.10 

Dr.  Hand's,  2  doz .  3.10 

Leader . 3.80 

Banner, 4  doz .  4  05 

Star,  4  doz . . .  4.15 

Evaporated  Milk — 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case  3.  40 

Pet,  5-c.  size,  6  do* . per  case  a. 75 


HIRES  CONDENSED 
MILK  AND  CREAM  Perca5e 

Hires  Con-  \  ,n 
densed  Milk  ../5-ou 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 

MILLER  &  ENGLAND 

7012=14=16-18  Woodland  Avenue 

* 

PHILADELPHIA,  PA. 


CASH  REGISTERS 

SECOND-HAND 


You  cannot  afford  to  be  without  a  Cash 
Register  when  you  can  purchase  one  for  so 
little  money. 

Come  in  and  let  us  show  you  our  line. 
It  costs  you  nothing  to  investigate. 


CASH  OR  MONTHLY 
PAYMENTS 


fflpcaii  Second-Hand  Gael)  Register  Eictiange 

901  Filbert  St.,  Philadelphia,  Pa. 
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COCOANUT. 


Schepp'a  Shredded,  ^-lb.  plcga.,  15  lbs.  to  case 
1  lbs . . . . . 


Dunham’s,  5-cent  package . 

“  X» . 

«•  Vs . 

1 '  and  . . 

Franklin  Baker  Co's — 

Brasil,  70  g-lb.  packages . 

"  35  )4-lb.  “  . 

“  38  54-lb-  and  16  %-\b.  packages . 

Brasil,  18  i-lb.  packages . 

11  Shred,  in  palls,  20  lbs . 

“  “  In  boxes,  25  lbs .  . 

“  “  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  palls . 

“  “  In  boxes . 

“  "  In  barrels,  140  lbs . 

Bakers’,  Macaroon,  barrels,  140  lbs . 

“  Slice,  “  iso  lbs... . 

•  Strip,  “  nelbs . 


Per  lb. 

.*354 

•a*54 

•  *9 
.s6 
.  98 

•  a6)4 


.  11 
,io}4 

.10 

.1054 

.10H 

.io)4 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co.: — 

Bbls. 

. 08 

Bxs. 

08)4 

. 08 

■  o8)4 

.10)4 

.08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

.09 

.08 

.08 

Cocoanut  Ripple . 

Cry  Babies . 

Fig  Bars . 

Fruit  Cookies . 

Fruit  Gem . 

Ginger  Snaps,  XX . 

Ginger  Vedettes . 

. 

. 08 

. 06 

. 07 

.10 

.09 

.so 

08 

.08 

.06)4 

•0754 

2.50 

2.50 

2.50 

Man-ln-the-Moon . 

Matchless . 

. 

2.50 

Oriental  Cookie . 

.IX 

Quaker  City  Mixed . 

.io)4 

Quiver  Mixed . 

.  XO 

Orange  Cookies . 

Graham  Wafers . 

Grandma  Cookies . o^% 

Honey  Jumbles,  XX . 

“  “  Iced.... . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . 

Iced  Vedette  Wader . . . 

Macaroon  Cookie... 


.08 

•07 


.07)4 

.07 


Peerless .  . . . 

Soda  Biscuit,  XX . 06 

No.  1 


07 


Spiced  Waders . .  .07)4 


•  °7j4 


Sunshine  Cookie . 

Suprema . ott 

Wavelets . 

Package  Goods — 

Bonnie  Water . 

Butter  Toast . 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 5° 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 


sXO 

.08 

.so 

.10 

.10 

.08 

■0754 

.08 

.10 

.08 

.08 

•0754 

.08 

.08 

.3* 

.08 

.0614 

•0754 

.08 

.08 

.08 

•09 

Per  doz. 
•95 
5° 


(5-cent  size) 

Graham  Wafers . 

Milk  Lunch . 

Ivinettes . 

Butter  Thins . 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


.50 
■95 
•  95 
•95 
•95 


DELIKATESSEN 
WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  smadl  size,  a  doz.  In  case,  per  doz.  i .  15 
“  “  with  Horse-radish .p.  di.  1,15 


-23- 


Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 

Weln  Sent,  In  bbls . per  gal. 

11  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  in  bbls . per  gal. 

“  ■  “  in  15  gallon  kegs..per  gal. 

"  •  In  10 

«  ••  In  5  “  “  .as-. 40 

“  “  In  a  gallon  palls. ..per  pall  .75 

«•  “  In  1  "  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case. ....per  doz.  .46 

"  with  Horse-radish,  a  doz.  m  case, 

per  doz . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . a6 

. - . loaf,  .a6)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .aa 

Roquefort  Cheese,  ia  in  case, .per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut  .35 

Edam  Cheese,  ia  in  case case,  g.50,  single,  .85 

“  In  tin . per  lb.  .a6 

“  i-lb  tins . per  case  3.35 

Camembert,  In  wood  boxes . per  doz.  a .  75-3.85 

Sap  Sago,  grated,  ready  for  use,  10  Oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  x-75 

Ounutzer  Hand  Cheese,  100  in  box .  3.35 

Edelweiss,  Romatour  and  Bier-Kase...per  doz.  4 .00 

American  Swiss, No.  1 . loal  cut  .so 

“  “  Square  loaves,  No.  1,  about 

35  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .14  ;  %  box. 

15;  less . . 

Muenster  Cheese . per  lb.  ■  16 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese .  “  .19 54 

Pineapple  (Picnic  size),  6  in  box... . per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz.  4.50 

Lunch  size,  a  doz.  In  case .  “  a. 40 

Picnic  size,  a  doz.  In  case .  “  1.35 

Trial  size .  “  100 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 .00 
“  “  "  No.  1  size  “  3.40 

“  Roquefort  “  large  size  “  a. 95 

“  “  “  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.30 
“  d’lslgny,  “  6  In  box...  “  1.30 

Wm.  Tell  brand,  1  a  In  box .  “  1.10 

Neufchatel  (Cow  brand),  35  In  box . per  box  .95 

Star  Cream,  or  Phlla.,  ia  “  ....  “  a. 00 

Miniature  Cream,  or  Phlla.ia  “  ....  “  1.00 

Hand  Cheese,  8  doz .  “  1.25 

'■  4  ««  .  “  .65 

4  “  Thuringer .  “  .85 
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Farmer  Hand  Cheese,  4  doz.  in  box... per  box  1.15 

Schutzen  Cheese,  12  in  box  .  “  .95 

American  Monntaln  Cheese  (Alpen  Kase),  50 
i-lb.  packages  . . ....per  lb.  .16 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  doz.  4.75 

“  8  “  .  “  a. 75 

Carlsbad  Speck  (Imported  Bacon) .....  “  .33 

Imported  Cervelat  Sausage  (RolfT s) . per  lb.  .42 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner..by  bbl.  ii)4  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  .24 

•'  “  long . .  “ 

“  Mortadella,  Dry . per  lb.  .35 

“  Knackwurst,  25  In  box,  per  box, 

£4.75 . per  doz.  a. 40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21 ;  less . aa 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes^  .19)4  ;  less- . at 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16;  less . 17 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . it 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .22)4;  lass . 34 

“  Salami  (E),  50  and  100-lb.  boxes, 

.ai ;  less . 32 

“  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .19;  less . ao 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Brannschwetger  Liver  Sau¬ 
sage . per  lb.  .1; 

“  Lachs  Ham .  “  ,ab 

“  Petit  Dellcateas  Frankfurters,  plain, 

per  doz . 90 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .15-. 16 

**  Paprika  Speck .  “  .18 

Mettwurst,  half-round .  "  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .34 

Smoked  Thuringer  Blutwurat .  “  .18 

“  Pfefferwurst . .  “  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

“  (Derby  Brand),  quart  glass  jars 

per  doz .  5.7; 

"  (Derby  Brand),  10-oz.  jars, 

per  doz .  a  50 

Calves’  Head,  in  round  tin* . per  doz.  1.65 

Pickled  Meats,  In  glass .  “  1.00 

(Tripe,  Ox- Heart,  Beef  Salad,  Pig’s  Feet.) 


Imported  Delicacies 
Are  Goods  Every 
Grocer  Isn’t  Posted 
On— I  Am,  and  I’ll 
Tell  You  Anything 
About  Them  You 
Want  To  Know 


Olive  Oil,  Macaroni  and 
Roman  Cheese  direct  from 
Italy  are  my  specialties.  The 
Olive  Oil  and  Roman  Cheese 
I  am  headquarters  for  are  the 
famous  F.  Bertolli’s,  Lucca, 
Italy. 

The  Macaroni  is  Francesco 
and  Luigi  Cirillo’s,  from  Torre 
Aununziata,  Italy. 

These  are  the  finest  goods 
coming  into  this  market,  and 
enormous  quantities  of  them 
are  sold  throughout  this  terri¬ 
tory.  If  you  want  the  best, 
get  in  touch  with 

I  I 

Joseph  Cuneo’s  Son 

901-03-05  South  Eighth  Street 

- PHILADELPHIA,  PENNA.  - 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 


Phlla.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 


Remember — Hooton’s  Cocoa,  Newark,  N.  J. 


Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  Stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 
NEWARK,  N.  J. 

v. _ _ _ y 
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et  Salad,  In  glass . per  doz.  2.00 

"  In  pint  jars,  glass  ••• »••#••••• 

11  In  quart  jars,  glass .  “ 

mb  tongues,  In  glass .  “  1.60 


« 


LLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

illand  Herring,  mixed,  "Y.  M.’’  Xbbl.  5.50  60-75 

11  milkers,  “  X  bbl.  6.50  75-85 

"  mixed,  Standard,  bbl. 

X  bbl . 

illand  Herring,  milkers,  Standard,  bbl. 

X  bbl . 

otland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl  8.00 . 

“  milkers,  large  lulls,  bbl 

X  bbl.  8.00 . 

rinlrte  Herring,  Imported,  about  40  In  pall.  1 . 25 

ill  Herring,  Imported,  about  25  In  pail. .  1.00 

Iced  Heiring,  Imported,  about  40  In  pall.  1.00 

irway  Stockfish,  dry . per  lb.  15 

ttjes  Herring . per  pall 


BISMARCK  HERRING, 
at  size,  round  tins,  wlth|key . per  tin  .20 

lari  “  “  “  .  “  -35 

Ot.  “  "  .  “  -55 

jjt.  “  “  "  .  “  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEA8ON. 

ill  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin  .  50 
at-Haring,  4qt.  tin,  1.10,  a  qt.tln,  .60,  qt.  tin  .40 

igllsh  Sprats,  36  bunches  per  box . 

■uger's  Roll-  and  Brat-Haring,  oval  tins, 
iierdos .  2.50 


RUSSIAN  SARDINES. 

•ported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

"  10-lb.  pails .  '* 

it  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

tsslan  Sardines,  In  glass  jars . .per  doz. 

NORWAY  ANCHOVIES. 

Iginal  Package . per  %  bbl. 

epacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

in  5-gal.  kegs . per  keg 

In  X-m.  flat  tins..... . per  doz. 

in  )£-lb.  tall  tins . .  “ 

In  1  -lb.  tall  tins .  “ 

ucy  Kegs— z|i  keg,  .80;  %  keg, .  42 ;  X  keg, 
.32;  )4teg . 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


5-50 
.60 
1. 10 
2 -75 
•95 
1.50 
2.00 

.20 


SALT  SARDELLEN. 

iginal  Package,  1902 . per  anker  16.00 

epacked— kegs,  about  8  lbs . per  keg  2.75 

"  pint  jars . per  doz.  6.00 

large  tumblers .  “  2.25 

small  tumblers .  “  z.25 


RUSSIAN  CAVIAR. 


I- 

lb.  Tina,  per  doz 

16.00  X  kilo  Catzs,  per  dz. 

16.00 

X 

«  « 

8.50  X  “ 

!< 

8.50 

X 

<<  t< 

4-25  X  “ 

4.25 

X 

u  «« 

2  25  “ 

a  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . 

5° 

“  bbl.—  “ 

xaoo....M . 

9 .00 

15 

“  keg—  “ 

500 . 

IO 

“  keg—  “ 

300 . 

.85 

5 

“  keg—  “ 

*50 . 

IO 

lb.  pall—  “ 

50 . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . . . per  bbl.  6. 50 

10  “  keg . per  keg,  3.20 

5  “  “  .  “  1. 15 

10  lb.  pall . — . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spltzkugeln . .  “  .25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  “  ...  “  .50 

u  “  No.  2,  6  “  ...  “  .75 

«  ••  No.  3,6  “  ...  "  1.00 

Amandines,  g-lb.  tins . per  tin  5.25 

“  small  tins .  “  .55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
zo  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . 

Green  Kern . . 

Potato  Flour . 

German  Dried  Pears. 

Dried  Mushrooms.... 

J uniper  Berries . 

St.  John’s  Bread . 


. per  lb.  .09% 

.  “  07 

.  “  14 

.  “  .60-80 

.  “  .08 

.  “  05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6 10-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 
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eggs.  Per  Doz. 

Nearby,  candled  and  selected,  30-doz.  crates...  .20 
Western . 19 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .14 
New  York,  Full  Cream,  new,  zst’s,  so-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  X  bottles .  4-5° 

“  “  X  “  .  3.25 

Anchovy  Paste,  fancy,  per  doz .  4. 75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  a  doz.  In  case .  3-75 

“  “  X  pints,  s  doz.  In  case....  2.00 

Capers,  Nonpariel,  X  gallon  kegs .  z .  25 

“  “  Quart,  glass . per  doz.  6.75 

“  “  bottled,  X  size.,,  .per  doz.  2.25 

II  (I  .1  u  11  II  2  gg 

11  i<  11  ^  11  II  ,  jo 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 
“  med.  “  **  za  "  “  5.00 

11  small  11  “  24  “  **  4-5° 

Cherries  In  Maraschino,  In  glass,  z-doz.  case...  8.00 
Clam  Chowder,  Burnham,  z  lb.,  4  dz.  cse.  p.  dz.  .90 
“  “  31b..  s  dz.  case  '•  2.20 

Currie  Powder,  pints,  per  doz .  3 . 50 

“  4  o*-i  “  2.a5 

“  >oz,  “  z.50 

Russian  Caviar,  %'s .  2 . 40 

“  . .  4  5° 

“  X’» .  8.00 

“  z’s .  16.00 

French  Peas,  Extra  Fins,  per  case. .  19.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case .  13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  z  .60 

Hill’s  Irish  Oatmeal,  Z4-Ib.  tins,  zo  per  case...  za.oo 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .Z9 

“  “  Dhrner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  z.25 

“  “  %  pints,  per  doz . 60 

Salt,  In  4 -doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  doz .  6.50 

“  “  “  soz.,  “  .  3.5S 

Armour's  Beef  Extract,  2  oz.,  “  .  4.  45 

“  “  “  40Z.,  "  .  8.20 

Anker’s  Extract  of  Beef,  1 20  vials .  4 . 00 

“  “  “  4  oz . per  doz.  4.00 

“  ••  “  8  oz .  “  7.25 

“  ••  *'  z6  oz .  “  Z3.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  zoo  tins  per  case . 

Extra,  ••  “  . 

Hotel.  "  “  .  22.00 
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T ruffles,  A . per  tin,  .28 

“  54 .  “  50 

“  X .  “  z.oo 

“  X .  “  2.10 

Shrimps,  Pickled,  small  size .  1.00 

Dunbar's  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  z  doz.,  per  doz .  6.50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  “  .  2.25 

Rose’sLIme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.25 


FLOUR.  Per  Bbl. 

Gold  Medal . 5-95 

Ceresota .  5.95 

Pillsbury's .  5  90 

Taylor’s  Fancy . „..  5  20 

Pride  of  the  West .  4. 90 

Sunbeam .  4. 80 

Quaker  City .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  25 .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  z6  3s . 

64  zXs . 

“  Flapjack  Flour,  24  2s . 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston's  Purina  Pancake  Flour,  36  as .  3 .00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  doz.  t.35 

Schlmmel’s,  za-  oz.  bottles,  a  doz.  In  case .  z  .35 

“  6-  oz.  *•  “  “ . 90 


How  tint  Got 
His  Piano  Free 


Is  one  of  the  most  interesting  stories  ever  told 
to  grocers.  If  you  will  write  to  us  we  will  tell 
you  about  it  and  at  the  same  time  show  you 
how  you  can  get  a  piano  free. 

We  have  made  arrangements  to  spend  a 
large  proportion  of  our  advertising  appropria¬ 
tion  this  year  to  pay  grocers  for  any  extra  effort 
on  their  part  to  increase  the  sale  of  Shredded 
Codfish,  Acme  Sliced  Beef,  Star  Boneless 
Herring,  Acme  Sliced  Bacon,  Washed  Figs  and 
Peanut  Butter.  You  won’t  find  it  difficult  to 
increase  your  sales  on  these  goods,  Mr.  -Grocer, 
for  there  is  scarcely  a  consumer  in  the  land  who 
doesn’t  know  what  they  are  and  how  unmatch- 
able  they  are  from  point  of  quality. 


1.  IV.  BEARDSLEY'S  SONS 

474-478  Greenwich  Street  -  New  York 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


— - — 


-  w w  -  - 

^SHBunN-CROSBVC0' 


>  nbUfttvru  _ ■ 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  P A.  J 
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FARINACEOUS  GOODS. 

Com  Meal —  Pw 

Lea's,  white,  too  lbs .  ,-75 

“  yellow,  granulated,  ioo  lbs .  I  ■  75 

“  *'  table,  ioo  Ids .  1.70 

Western  yellow,  100 lbs. .  ».45 

Quaker  36  packages .  2  *S 

Farina,  Hecker's,  as  i's,  per  case .  1. 4° 

11  Schumacker’s,  as  packages,  per  case..  1 .10 

Beans — 

California  Lima,  new . ...per  lb.  .o6g 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  a.iaJ4 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gram  bags . bash.  2,10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  1.85 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  1.87)4 

Pea,  fancy,  Michigan,  grain  bags . bushel  1.80 

Red  Kidneys .  “  *-37)4 

Peas  - 

Green . per  bushel  2  .05 

Scotch .  “ 

Split,  yellaw .  "  *•<» 

"  green .  “  2  65 

Lentils — 

no-lb.  bags . per  lb.  .08^ 

Less  quantity . . .  “  •  °9 14 

Shaker  Corn — 

Fancy,  barrels . P*r  lb.  .03% 

Less  quantity .  “  .°3% 

Hominy — 

Lea’s  Breakfast,  10  pkgs . . case  1.45 

Lea’s  Pearl,  100  lbs . per  bag  1 .90 

Schumacher's  Breakfast,  10  pkgs.  to  case...,  1 . 25 
Barley — 

OO . . . .  lA 

No.  3,  100-lb.  bags .  a .55 

Noodles,  Climax,  24  10c.  pkgs.,  case .  1.05 

"  “  48  5c.  pkgs.,  case .  1.15 

»  "  asstd.,  24  sc.,  is  10c.  case...  1.10 

Smith’s,  30  10  c.  packages .  1 .90 

“  “  assorted,  s  and  to  c .  1.90 

Oatmeal,  B ,  per  bbl .  6  ■  to 

“  "  kegs  100  lbs.,  per  keg .  3.20 

Oaten  Goods,  In  cases —  Per  case 

A  vena,  36  packages .  2.85 

Banner  Oats,  so  packages .  3.85 

Friends' Oats,  36  packages .  3.C0 

Mother's,  36  packages .  3.15 

Pawnee,  36  packages .  2.6; 

Quaker,  18  10c.  site .  1.50 

H-O,  94  . .  3.00 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5.60 

Avena,  per  keg,  90  lbs .  2  95 

Standard,  180-ib.  bbls .  5.35 

“  90-lb.  bags .  2  55 
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^ine,  bags  about  160  lbs . °5% 

50-lb.  lots . o6» 

Admiral,  Pearl,  94’s . °7» 

Tapioca,  Instantaneous,  50  i’s. . 08 

“  Colburn's  Hasty,  24  i-lb.  pkgs . 07J4 

“  Minute,  -gross,  per  gross .  11.00 

“  Flake,  about  125  lbs . ..per  lb.  .06 

“  “  less  quantity .  11  .065% 

Pearl,  150  lbs . 

“  "  less  quantity .  “ 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  9.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  94  a’s . per  case,  3.15 

Purina  Health  Floor,  to  5's,  Cartons  “  3  60 

Purina  Pankake  Flour,  36  . .  3.00 

Purina  Whole  Wheat  Flour .  5  °° 

Packed  in  12’s,  24’$  and  48’s. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4-°° 


MALTA- VITA ,  36 

package* . 


Egg-O-See.  36  packages .  *  •  85 

Egg-O-See  Corn  Flakes,  36  packages .  2 .85 

Cook's  Malio  Rice,  36  a-lb.  packages .  4.25 

Force  Food,  36  packages .  4  -  25 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5-°° 

“  “  “  *5  “  .  a.  60 

Cream  Wheat,  36  packages .  4  -  5° 

Apetiza,  94  packages .  2.75 

Flaked  Rice,  Cook's,  24  packages .  a .  75 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4-5° 

Grape  Nuts,  24  packages .  9.70 

Korn  Kinks,  72  packages .  2  40 

Pettijobn’s  Food,  24  packages.. . . .  2 . 35 

Ouaker  Puffed  Rice,  36  packages .  2  .80 

Quaker  Wheat  Berries,  36  packages .  2.85 

Vigor,  36  packages .  2.65 

Ralston  Komklns,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lb.pkgs.pr. case  4 .50 

Ralston  Health  Food,  *4  is . per  case 

Triscuit,  30 packages .  2.50 

Toasted  Corn  Flakes,  36  packages .  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size. .  2  75 

Zest,  20  packages,  25  cent  size .  3  50 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz. 1  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  doz  1.0754 

“  Acidulated .  “  1.07  % 

Cox's,  large .  “  1.57)4 

*'  small .  “  .95 

Plymouth  Rock,  Pink  or  White .  “  1.20 

Nelson’s . per  doz.  1.33 

“  small .  “  .95 

Bromangelon,  assorted  3  doz .  “  87)4 

Fruit  Puddlne  2  doz.,  asst,  flavors  ...  “  .Ro 

Jell-O,  assorted  flavors,  2  doz .  “  87)4 

Jell-O  Ice  Cream  Powder,  2  doz .  “  -97/4 

Chalmer's .  “  .90 

Peter  Cooper . 90 

Trypboaa. . per  doz.  .92  J4 

Imperial  Wine  Jelly . per  doz.  .95 

“  "  . . . per  gross  11.00 

Gelatine,  McKinler'i . per  doz.  .85 

Wetmore’s  Doable  Refined,  36  ioc. 

pkgs.  . per  case  2.70 

Kusto,  60  5-oent  packs . per  case  2 . 00 

Puddlne,  assorted,  2  doz . per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  25  lbs . 0554 

“  Elbows,  ••  “  . 05-4 

“  Marcaronl,  long,  “  .  05  .. 

'*  “  square  “  c6>4 

Larosa  Spaghetti,  long,  25  lbs . .  .0554 

“  Vermicelli,  square,  "  . 05 

“  Macaroni,  bulk,  “  . .  .05 yt 

Anger  Baking  Co. — 

“Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1.80 

24  10-cent  packages .  1.80 

“  Plain’’  Noodles,  24  i-lb.  cartons .  1.80 

“  “  48  )4-lb.  “  1.90 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  “La  Fleuitde  Lis" 

brand  (French  style),  25  i/i  cartons .  2.25 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1.88 
“  “  481/2  “  5-c.  size  1.80 

"  Golden  Seal "  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.0a 

“  Golden  Seal ’’  Egg  Macaroni,  25  10-cent 

cartons. .  1.88 

“Imperlale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb, 

cartons,  24  packages . 1.91 

Spice  Drops,  In  baskets,  20  lbs .  I,6« 

“  in  boxes,  12  lbs .  1 .00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  in  bundle. . per  bundle  .30 

Bulk,  12-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10.00 

"  “  8 .  16.00 

“  “  10. .  93  00 

11  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  i,TlnScoop,  10.00  Brass,  14.00 
"  Sugar,  “  9,  “  7.00  “  9.00 

“  Tea,  “  3,  “  6.00  “  7.50 

"  Spices,  “  4,  "  5.00  “  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  90.00 

Tea  Caddies,  round  front,  No.  s . per  doz.  9 .00 

"  “  "  3 .  “  6.30 

“  “  **  4 .  '*  4  50 


A  Year’s  Broken  Eggs 

If  you  pack  your  eggs  for  delivery  in  the  old-fashioned 
way,  without  precautions,  you’ll  be  surprised  if  you  keep  count, 
how  many  you  break  in  a  year. 

Not  a  single  egg  need  be  broken  from  one  year’s  end  to  an¬ 
other  if  you  will  pack  them  in  Safety  Ark  Egg  Carriers. 
Many  wholesale  egg  dealers  are  packing  eggs  in  these  carriers 
to  ship  to  their  own  trade.  If  yours  doesn’t,  buy  the  carriers 
yourself— they  cost  only  a  trifle.  They  hold  a  dozen,  or  half  a 
dozen  each — whichever  you  like — and  they  not  only  prevent 
breakage,  but  they  advertise  you  as  a  merchant  who  believes  in 
doing  things  right. 


CENTRAL  EGG  CARRIER  CO. 

Manufacturers 

McQRAW,  NEW  YORK 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Boost  Your  Own  Business 


DUY  your  Coffee,  Tea,  Baking  Powder,  Spices,  etc.,  in  BULK.  We  will 
L>  supply  you  with  the  finest  cartons  ever  made  at  a  moderate  cost,  and 
label  them  to  your  liking — pack  your  goods  in  them  and  every  pound  you 
sell  you  will  be  boosting  YOUR  business  instead  of  somebody  else’s. 
Shall  we  send  you  a  sample  carton  ? 

PAPER  CANISTER  MFG.  CO . 

221-23  North  23d  Street.  Philadelphia,  Pa. 
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Tobacco  Cutter* . . .  i  ,50 

Alarm  Money  Drawers .  1 . 50 

Bag  and  Twine  Holder .  1.00 

Barrel  Covers,  Sunk  Handles,  si  In. ..per  dot.  a. 50 
Top  "  si  In...  "  a. 00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  a,  to  a  In .  1.60 

Can  Openers,  “  Never  Slip" . per  dox.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8 . 00 

Coffee  Mills,  Dell's  No.  9 .  32.00 

“  10 .  40.00 

“  "  1* .  65.00 

Fruit  Augers,  a  prong .  1.50 

Measuring.  Fanceta .  a. 00 

Philadelphia  Scoop  Co's  Sugar  Scoops : — 

Indestructible,  No.  4 . per  dox.  9.00 

S .  “  12.00 

"  6 .  “  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3.. per  dox.  4  *0 

4»  “  5-4° 

5..  "  7.  ao 

X  Quality,  No.  3.m .  “  a.  60 

♦  .  "  3<» 

*  . “  3-40 


No.  of 
Drawers. 
9 


Each. 

15.00 

30.00 

25.00 
28.00 
31.00 
35-00 
40 .00 


Sherer'a  Eclipse  Counters 

No.  Length. 

6J4,  3  feet  8  Inches, 

8%,  4  feet  10  Inches,  ia 

10% ,  6  feet,  15 

*»X.  7  f«*t  3  inches,  18 

MS,  8  feet  6  Inches,  ai 

16K,  9  feet  8  Inches,  34 

18%,  10  feet  10  Inches,  37 

aoM,  1*  feet,  30  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Ilion,  N  V. 


Soales,  Dell’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  T‘  “  zi 


3 

“  4 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 

»  *'  a* 

"  11  3 

*1  If  ^ 

Botchers*,  without  weights, No.o 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  dox.  In  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  a  dox.  In  case..  “  .90 

Large  cartons  or  tins,  a  dox.  In  case  “  2  00 

Dime  Tumblers,  2  dox.  in  case “  .90 


MACKEREL. 

aoo  lb.  100  lb. 

Ejc.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  27  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  3S.00 

Ex.  Shore,  No.  x .  26.00 

Shore,  No.  1 .  23.00 

Large,  No.  1 .  22.00 

Large  Irish,  No.  2 .  19 .00 

Extra  Irish, No.  2 .  18.0® 

Medium  Irish,  No.  2..  17.00 

Small  Irish,  No.  3 .  16.00 

Irish,  No.  3 . 

Large,  No.  3 .  ,6.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med... 

Ocean  Whltefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  14.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


14. co  7.15  1.60  1.33 


18.50 
>3  50 

12  OO 

11.50 
10.00 

9  50 
9.00 
8 .50 


9.40 
o  .90 
6.15 
5  90 
5  15 
4  9° 
4  6; 

4  4° 


2.05 
•  55 
I.  40 
*•35 
1.20 

1.15 

1. 10 

1.05 


1 .69 
1.19 
1.17 
1.13 
1 .01 
•97 
■93 
•87 


8  50  4  40  1  05  89 

4-  25 
3-75 
3-5° 

3  5* 

7.50  3  90  .95  .81 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 0754 

Our  Choice,  Haddock,  40  lbs . 07 

Gilt  Edge,  Hake,  40  lbs . 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  1  and  a  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  a  doz.  In  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank .  07iz 

Pollock .  7 

Hake . 

In  original  cases,  450  lbs., ’jgc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,I5 

Small  Extra  Scaled  Herring . per  box  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb  .13 

Smoked  Salmon,  whole  6sh . per  lb.  .  25 

New  Cromarty  Bloaters,  50s . per  box 

“  “  >00* .  “ 


.09M 

■oq'A 
•l  8)4 


.19 
*7  Vi 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  fancy,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  so-lb  boxes . 

Apricots— 

Fancy  Moorparks,  25  lbs . 

Extra  choice  Royals,  25  lbs . *’*’**. 

Choice  Royals,  50  lbs..; . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 08% 

Admiral.  40  i-lb.  packs . 0/% 

Private  Growth,  extra,  cleaned,  36  lbs . 08^ 

“  cleaned,  30  lbs.  bulk . 08^4 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . 

Extra  choice  Muir's,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pear® — 

Fancy*  California,  Bartlett,  25  lb . 


PRUNES. 

Boxes. 
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2  5-- 


>4  . 

u  — 
C  Ctj 


20-  30,  25  lbs.. 
30-  40,  25  44  .. 
40-  50,  25  44 .. 
40-  50,  50  “  .. 

50-  60,  25  44  .. 
so-  6o,  50  44  .. 
60-  70,  25  44  .. 
60-  70,  50  44  .. 
70-  80,  25  44  .. 
70-  80,  50  .. 

80-  90,  50 
90-100,  25 


3 

05 


c 

o  O 

C 

5  E 

‘‘O 


■  jo'A 
.09 

•°?3A 

°7 


.OG 

•05K 

.05 


.  10 

■°8  K 

■°i'A 

.06% 

■°5% 


90-100.  50  “ . 04& 

100-120, 50  •• .  ,04  .03% 

Kalslna — 

Muscatels,  4  crown,  50  lb . 

;;  3  “  50  ib . 

"  2  44  50  ib . 

Cal.  Thompson  Seedless,  so  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Butterfly,  extra  fancy,  36  is . 

Citron,  10  lbs . 

44  25  lbs . 

Lemon  Peel,  10  lbs . 

25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


.  10 
.09 
10 
10 

°9'A 

■  ogA 

■  n'A 

■*;*> 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen . 

25-  44  I  44  . 

15-  and  25-cent  size,  assorted.. 

Grain-O — 

Case  No.  4  1  dox.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  a&-cent  size .  4  4  44 

Case  No.  6,  2  doz.  15-cent  size .  44  44 

2  doz.  15-cent  size.  1  lb. . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size..,. . 

Kneipp's  Malt  Coffee 
24-26  ox.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-ia  oz.  package,  packed  2  oz.  in 

case .  44  44 

Perfection  Rye  Coffee  24  1  lb.  pkgs . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  s  doz.  14 


2. 70 
2.25 
2 . 50 


2 . 30 
2.05 
*-47S 

75 


2.15 


1.25 
•  40 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co.  of  Pa. 

PHILADELPHIA,  V.  S.  A. 


QN  SaiRITING  TO  H0MBHTISBRS  KINDLY  MENTION  "GROCBRV  1/iiORLD M 


GROCERY  WORLD 


-37- 


ink. 

Arnold'!,  black,  . Per  bottle 

Continental,  red,  1  do* . 

11  black,  3  do* . 

Royal,  black,  3  do* . ••••"." 

Stafiord,  Commercial,  3031 . P®r  bottle 


48 

.30 

.25 

•  »5 

•  $8 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys—  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3-®4  4  °° 

Acme  Victor  Top .  3-ho  4-*° 

Pure  Flint,  Luster  Top .  3  °°  3-°° 

Crystal.  Crimp  Top . a-10  *-7° 

No.  o,  Tubular  Lantern  Globe* . 5  do*. 

Cold  blast . 4^  do*. 

No.  1. 
...per  do*.  .75 
dec.,  107,  “  .9° 

No.  0.  No.  1 

Banner  Burners . 45  -55 

No  charge  for  packages. 

Oil  Cans— 

t-gallon,  Glass . per  do* 

"  Galvanlied . 

Lenox,  Spout . 

“  Spigot . 

Columbia . 

Banner . 

Climax,  Pump . 

Home  Rule,  rump . 


Jumbo  Chimneys,  pit 
••  ■<  de 


5- 
5* 

5- 
5- 
5- 
5- 

Ijinterns— 

No.  o,  Standard...., 

No.  o.  Dash . 

Cold  Blast . 


. per  do*. 


6  do*. 
No.  s. 

5* 
4.20 
3*  3° 
a. 75 

.85 

1 .00 
No.  a 
•  75 


a.  as 

S.IO 

5.00 

5-5° 
7.00 
8.00 
10.00 
is. 00 

4-75 

7.80 

8.00 


Vulcan  Parlor,  65's . . . 

100's,  5-gross  in  case.... 

. . 

Vulcan  Safety,  65s,  No.  . . 

65s,  No.  a . 

Columbia  Safety,  iso.  a,  5-gross  cases... 

No.  37,  s-gross  cases. 

100's,  5-gross  cases...., 

No.  *5,  gross  cases .  1  .a° 

No.  3a,  5-gross  cases, 

Safety . 

Maieppa  Parlors,  500'* . . . 

Searchlight,  500's . 

Press,  aoo's . - . 

“  500'* . . . 

America,  soo’s . . . 

American  Paraffine,  500's,  ex.  qual . 

Telegraph,  blue  head,  5 -gross  cases.... 

Our  Darling,  1  gross,  No.  3, 1,000 . 

Our  Darling,  )4  gross,  No.  4,  1,000  .... 

Superba,  1000s,  1  gross  to  case . 

Red  Skin,  500s,  1  gross  to  case 


LIME. 

Prepared,  a  do*.  In  case . . . per  do*- 

Chloride,  sifting,  25  lb.  boxes,  1  lb. . per  lb. 

•<  “  25  lb.  boxes,  Yt  lb . 

Acme,  1  lb.,  sifting,  *s-lb.  boxes . 


LYE  AND  POTASH. 


•  5a  54 
•05K 

,o6}2 

•05X 


Babbitt's  Potash,  4  do* . 

.per  case  3.60 

.  “  3-3° 

.  “  3-25 

*.95 

385 

*45 

MATCHES. 

Per  gio 

Swift  ft  Courtney's,  aoo's,  i-grosa  case .  1.75-*  9° 

«•  400’s,  1  .  3-50-3.7° 

«  500’s,  1  “  .....  3  75-4  00 

Blue  Hen,  aoo's,  1  “  .  1.50-1.60 

“  500's,  s  "  .....  4.00-4. *5 
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Per  Gross. 
...  *  41 

■9*14 
...  3-  95 
...  55 

. SO 

. . 

. 5° 

...  .90 


55 

. 45 

350-3-75 
4. *5-4 -50 
1.80-1.90 
4.50-4.7S 
I.30-I.35 

.  4*5 

. 60 

.  5-5® 

.  a. 75 

.  5  00 

. .  4 .00 


National,  30-lb.  Kits,  bbls..  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  palls,  bbls.,  bbls.  *  *°4 Ya 

Atmore  &  Son,  Kxtra  Family — Seedless  : 

No.  5,  glass  jars . per  case  6  jars  4 . 40 

No.  3,  glass  jars . per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails 

No.  10,  wooden  pails . per  box  6  pails 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Pails,  18,  37  and  68  lbs . .... 

Atmore’s  Mincemeat,  No.  a,  2  do*,  in  case, 

per  do* . . 

Cartons  Condensed,  ( 3  dozen  in  case,) 

per  gross .  11.00 

Keystone —  . 

Barrels,  Halves ,  Quarters  and  kits  ....per  lb.  of/t 

Wooden  Palls,  «8,  37  and  68  lbs .  "  °8 


Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4-5° 

Lenox,  400s,  1  gross  to  case .  ’ 

Red  Cross,  200s,  1  gross  to  case . 

Blue  Ribbon,  165s,  5  gross  to  case . 

Blue  Ribbon,  165s,  1  gross  to  case . 

Astral,  150s,  5  gross  to  case . 

Astral,  150s,  1  gross  to  case . . 

Planet,  100s,  3  gross  to  case . 80 


3° 

00 

05 

.85 

90 


MINCE  MEAT. 

John  Bower  &  Co. 

larrels  and  half  barrels,  Superior.. ...... .pcr^lb. 

18.  37  and  68-lb.  bucken,  “  . 

10-lb.  buckets,  6  In  crate,  “  . Per  “»** 

5-lb.  “  6  “  “  . 

5-lb.  glass  jars,  6  In  case,  "  ...—  .per  case 

18. 37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

barrels  and  half  barrels.  Fall-mount . per  lb. 

18,  37  and  68-lb.  buckets,  “  . 

Wm.J.  Troth:-  _  .. 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  "  . . 

io-1d.  buckets,  6  In  crate,  11  . per  crate 

5-lb.  “  6  "  “  .  “ 

5-lb.  glass  jars,  6  In  case,  "  . per  case 

18.  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lh.  glass  jars,  6  in  case,  XXX,  “  per  caso 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  "  .... . 

Campbell's  Mince  Meat.  30-lb.  palls..... 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb  kits,  per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30.1b.  kits  “ 
Schlmmel's,  30-lb.  Kits,  bbls.,  )4  bbls. ..per  lb. 

"  18  and  37  lb.  Kanakins . 

“  10-lb.  Kkns  ,  6  to  crate. ..per  do*. 

“  5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case 


•  o8» 

•  °9 
6.25 
3.65 
3.80 

•»3 

4'4° 

•07% 

.08 

.08  y4 

•09 

6.ss 

3®5 

3.80 

•  >3 

440 

.07)4 

.08 

.08 

.06 

•05 

.04X 

•  07 % 


3.10 

3^5 

6.25 

.08  K 
.09 


OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  do* . 

••  "  pts.,ado* 

••  *»  )4-pts.,ado*. 

Rae's,  Lucca,  litre  bottles,  x  do* . 

“  25-0*.  bottles,  1  do* . 

"  Finest  Sublime,  qta.,  *  do* .  6.50 

«  "  pts.,2do* .  7.50 

••  *<  J4-pts.,  a  do*—  4.75 

•  •  “  8-0*.  flasks,  2J4 

do* . 

•>  "  ia-oz.  flasks, 

2)4  do* . 

«•  Sublime,  8-0*.  flasks,  a)4  do*... 

"  “  12-oz.  "  a)4  do*... 

Rae's,  Finest  Sublime,  1  gal.,  10  In  case,  per  gal. 

Rae's  Finest  Sublime,  5  gal.,*  or  a  In  case, per  gl.  a  .30 
1  "  1  qt.,  40  to  case,  "  a. 65 

Sublime,  i-qt.  tins,  40  to  tmse .  *.35 

1  “  X-gal.  tins,  20  to  case .  a. 20 

1  “  j-gal.  tins,  10  to  case .  a  .  10 

1  ••  5-gal.  tins,  1  or  2  to  case .  s.oo 


OILS. 

Stove  Gasoline . . . per  gal.  <*8 

Headlight,  isetest .  ‘*3n 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Per  Do* 

Theodore  Marquet,  Mammoth,  64  oz .  15-5° 

“  Extra,  64  02 .  13  50 

<  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

"  Extra,  pints .  4  5° 

"  Mammoth,  )4  pints .  315 

“  Extra,  )4  pints .  3.°° 

Fourees,  19  e*.,  fluted  bottle .  4-75 

De  Lucques,  10  o* . . .  a.  40 

Farcies . 3-75 

Queen,  6  oz .  *-3° 

PimOlas,  . .  6  00 

Pim  Olat,  too*..... .  3-5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  a .  15 

California,  quart  bottles .  6. 50 

California,  individuals .  x-50 


4.90 
a  .90 

1 .90 
11.50 

8-75 


7.50 


9.00 

6.50 

8.00 

40 


las.  Hill  &  Sous  Co. 

Quarts,  Cal.  style,  1  do*,  in  case. ...per  case,  8.50 
Pints,  "  a  “  "  .....  “  900 

U  Pints  “  «  *  “  .....  “  4-75 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  °  °° 

2  dozen  pints .  “-75 

2  dozen  half-pints  .  4*  25 

6  1 -gallon  tins . per  g»L  a. 00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .48 

Lubon's,  No.  16,  2  doz . per  doz.  .90 

Lubon’s  No.  32,  1  doz . Per  doz.  1.75 

Table  Oil,  No.  16,  fancy  bottles,  2  doz.,  per  doz.  .95 


COHO»«»*9 


w 


We  GUARANTEE  the  Parity  of 

atmure’S 

Mince  Meat 

Contains  No  Adulterant  or  Preservative 

ATAOKE.&SON  Philadelphia 

Vv 


No  More  Bugs 
No  More  Dirt 


SULPHO-NAPTHOL  is  a  cleanser 

and  purifier  which  does  its  work  so 
well,  it  is  never  out  of  a  home  where 
it  has  once  been  tried. 

Sprinkled  in  closets,  sinks,  cellars, 
it  not  only  drives  away  vermin,  but  it 
purifies  the  atmosphere,  prevents  dis¬ 
ease  and  makes  everything  sanitary. 
There  is  another  reason  why  dealers  should  push  its  saie, 
every  case  brings  them  Universal  Coupons,  the  most  valuable 
premium  vouchers  ever  issued. 


wY  fBottle  of 
Zf(ealt/i  and 
(Cleanliness 


■  TheSulpho-Napthol  C? 

BOSTON. MASS 
U.S.A. 


The  Sulpho=Napthol  Company 

BOSTON,  MASSACHUSETTS 


IN  VIZRITI 


NC  TO  KDUBRT1SBRS  KINDLY  MENTION  "  GROCERY  InlORLD. 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

Straw,  Milo,  7  lb.,  15  x  20 . per  ream 

Manila,  15  x  20,  full .  “ 

"  24  x  36,  full,  20  lbs .  “ 

"  18  x  24,  full,  10  lbs .  * 

"  Special,  15  x  20,  61bs_ .  “ 

Manilla,  Bakers',  15  x  20,  10  reams  In 

bundle . per  ream 

"  Rob,  Grocers’,  9,  12, 13,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9,  ia,  13, 18, 

20  or  y  Inches  wide .  “ 

“  Glased  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  " 

White  Tea  Paper,  12  x  16,  reg . per  package 

“  15  x  20,  reg .  “ 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  9  x  ia...  “ 


•  ®4 

•  36 

.70 

•37/4 

•  i8J4 


•03 


■03'A 

“3’A 


• 03 % 

•*4 

.19 


.40 


PAPER  BAGS.— Manila. 


.  cS 


* 

o 

13^  cr 

>4  VW 

»*  o.S 

S.2’5 


OH)  £* 
L 

•48 
•S3 
■  li 
.89 
1.09 
1.25 
1  *45 
1  *73 
2.09 
2.27 
2.69 
3-37 

3  87 

4  39 
4.83 


£  e  “  -5  - 

I  *,33°  b.9 

jin  .  J*"3  2  8  . 

11-3.2  <£« 
°  X*  S)o  3  O  *3  0  0' 

i»K  —  £1  OO  O  c/3  c/3 

x  3 


ala 


47  o  be 

«r.B 

rt  a 

-IIS. 

a  ~  o 


.29 

•  31 

35 

•37 

•  45 

■78 

•  49 

•53 

■97 

.61 

65 

1.25 

75 

•  77 

1.39 

87 

9‘ 

1 .07 

I  O3 

1  95 

1.23 

1. 19 

2.29 

1-49 

»  37 

2-55 

x  65 

3. 11 

3-97 

4-41 

4-79 

5-41 

it  . 

O  twD 

S3  a 
£■3 

o 

a  w 
$ 
3 

iS  «  o' 

;3  C/JC/J 
« 

•  45 

•  55 

•  73 
•93 

*.15 
*•33 
1-55 
z.81 
2 


•x9 

3.41 

2.89 

3- 75 
4.01 

4- 55 
5  05 


ia^-lb.  Plain  Flour  Sacks . per  M 

as-lb.  ••  “  .  “ 

50-ib.  11  »  a 


3-75 
5-75 
10  *75 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dor. 

‘‘  quarts .  ** 

xo-oz.  jars .  " 

xo-lb.  pails . per  pail 

Tripe,  10-lb.  pails . per  pail 

5-gal.  kegs . per  keg 

Feet,  10-lb.  pails . per  pail 

,  ,**  tegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe,  “  “ 

“  Ox  Heart,  u  . « 

“  Pig’s  Feet,  “  •< 


Pig’s 


4.75 

5-75 

3.50 

2.50 
.90 

2 .00 
1 .00 
2.25 
1 .10 
1 .10 


10 


1. 10 
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Russian  Sardines . per  keg 

5-lb.  palls  . per  pail 

10-lb.  “ 


75 

•5° 

1.00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18J4 

Loose,  barrels,  30  lbs .  18 


PEANUT  BUTTER. 

MacLaren’s —  per  doz. 

Small,  2  doz . ga 

Medium,  2  doz .  j 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . q2i£ 


PICKLES. 

Barrels,  4S  gal.,  raoos .  9.00 

ro-gallon  kegs,  pine,  600s,  full  count .  2.75 

10-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3.00 

Sweet  Pickles,  1,000s.  5  gal .  “  3.65 

Sweet  Pickles,  2, 000s,  5  gal .  “  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 


Chow  Chow,  No.  2,  5  gallons. . .  1.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 


Williams  Bros.—  per  Doz. 

English  Spiced  Pickles,  8  oz.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  22  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3. 10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz.. 


octagon .  2.35 

Crosse  &  Blackwell’s 


Chow-Chow ... 

Gherkins . 

Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions.., 


Qts. 
Casks. 
4  doz. 
5- 75 


Pts. 
Casks. 
5  doz. 
325 


Octagonal  Style. 
i-Pt 


Pts.  %-Pts. 

Casks.  Casks. 
4  doz.  6  doz. 

_  _  3.50  2.10 

Smaller  Quantities. 

-  590  3.3s  360  *.25 

Chow-Chow,  quartz,  stone .  3 ,50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of— 

1  doz, 

Qtz. 

4.70 


2  doz.  s  doz. 

%  Pints.  Pints. 

3*5  5-50 

Wood,  each — 

1  Gal,  2  Gal. 
Kit.  Kit. 

1 . so  2. 30 


1  doz. 
J4  Gal. 
8-35 


H  doz. 
i  Gal. 
7. so 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  ot — 


j  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3  30 


1  doz. 
Qts. 
6.00 


1  doz, 
M  Gal. 
11 .00 


%  doz. 
1  Gal. 
10.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
i-so 


VINEGAR, 

Duffy’s:—  Per  gal 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

„  “  “  “  40  grain,  bbls 

Pure  Cider,  40  grain 


-44- 

Premium  Brand  Hams,  16  lb . I4 

Premium  brand  Hams,  18  lb .  ,Xg 

Premium  brand  skinned  Hams,  18-20  lb . 15^ 

Premium  brand  boiled  Hams.skinned, fatless  .25 

Premium  brand  Bacon . . 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 15 

Winchester  brand  Picnics . . 

LARD  AND  COMPOUNDS. 


15 

.12 


Pure  Cider,  45  grain . . 


14 


Corson's  Gold  Scai  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 
White  Vinegar,  Distilled,  40  grain . 


.08 


09 


Extra  Strength . 15 


Crosse  &  Blackwell's . per  doz.  2 .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 


*5 


14-16  lbs . 1314 


“  10-12  lbs, 

Picnics  6-8  lbs 


•»3  K 


ricmcs,  o-a  lbs . oqii 

N.  Y.  Shoulders,  10-12  lbs . . 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 15 


•  »5 
,iz 


Flats  . 

Air  Dried,  sets . „]  .18 

“  Tenders  and  Knucks..  .  20 

Jersey  Pork,  Butt . perbbl.  18.50 

“  Family .  “  ,950 

Breakfast  Bacon,  rib  In . .  .14 

boneless . 1  c 

S.  P.  Bellies.  14-15  lbs . nU 

Bologna,  25-Ib.  boxes .  ,07 

Boiled  Boneless  Ham 


.07 

.22 


Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  as-lb.  boxes . 10% 

Covered  Hams,  )4-cent  extra;  Covered  Shoulders 
Picnics  and  Bacon,  34-cent  extra 
lohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback.,, 

“  “  “  large . 

“  medium.... 


.16)4 
•  15)4 
15% 


small . 15)4 


.15 

17 


S  Gal. 
Kit. 

3-50 


10  to  45  Gals. 
Per  Gal. 

1. 00 


“  Breakfast  Bacon . 

"  “  “  boneless 

Beef,  alr-drled,  regular  sets . 18 

“  “  Insides  and  knuckles. 

Ham  Bologna . 

Beef  “  . 

Boiled  Hams . 

Beef  Tongues . . per  doz. 

Swift  &  Co. — 


.11 

25 


II .00-12.00 


Premium  brand  Hams,  10  lb . 15V 

Premium  brand  Hams,  12  lb  .  '15 

Premium  brand  Hams,  14  1L> . 


*T3 

if 

Quotations,  per  lb. 

O.J 

u3 

6 

Tierces,  about  340  lbs . . . 

9  lA 
9 a 

9  A 

Plain  Tubs,  50  and  60  lb.  cans . 

10 

10-lb.  Tin  Palls,,  60  lbs . 

3  “  •*  . 

ii!4 

3  •*  . 

1  °y» 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

‘  ‘  tubs . 

“  “  3, 5  and  10-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . 


.!•* 

•  II  % 

.12)4 


.io)4 

■c9% 
•  09  y» 

.09% 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . _____ 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice  . . . 

“  medium . 


Per  lb 
09%-. 10% 
08  - . 09 


08 


-.o§)4 

-.09 


■  c9'A 
.09)4 

.0954 

.09)4 
•  c9)4 


•>3 


.09)4 

.08 


SUNDRIES. 


BUTCHERS 

Fresh  Steer  Tongues . . _ 

Cow  Tongues . nr 

Calf  Heads,  scalded . 

Sweetbreads,  veal . per  pair 

“  beef . per  doz. 

Calf  Livers . per  lb. 


90-1 .00 
03 
•50-  -75 

.6O-.  90 
x  .00 
.20-. 25 


Every 
Grocer 
intends 
to  own  a 


Grocer's  Refrigerator 


vo  11  an,  :  1  .  ,  REFRIGERATOR  meaus 

ytiiir  profits°W1U^  3  use  ess  was^e  of  ice  and  loss  of  goods  to  go  ou,  thus  cutting  down 


some  time.  That  time 
should  be  NOW.  Another 
year  without  a  McCRAY 
REFRIGERATOR  nieaus 


hnt/ir(tt?L<lUnfVen^0?s/.^er  bow  many  customers  you  may  be  losiug  by  selling  them 
Dutter  that  they  think  “  Don’t  taste  just  right  ?”  6  ’  6 

A  MrdliAV  URPDTf't'DA'rAn  t _  .  x  j  2  ...  .  _ 


'  - -  -  JUJI  115m: 

DrrfVe|M.-ri?A Y  re-friGERATOR  keeps  butter  aud  milk  sweet  and  pure.  They  are 
L,l  „  1} Kera.t°rs  aud  will,  in  a  short  time,  repay  their  cost  through  saving  of  butter 

e  provisions,  and  of  ice.  They  are  sold  entirely  ou  their  merits. 


McCRAY  REFRIGERATORS  ARE  GUARANTEED 


purpose3'*0  bulld  coolers  for  Meat  Markets,  Hotels,  Restaurants,  etc.— in  fact  for  any 


sendVvoCif“n!?fre  bata  faint  idea  of  the  McCRAY  REFRIGERATORS.  Let  us 

can  make  a  selection8  N°'  64’  showl,lg  our  Iarge  line  of  grocers’  boxes  from  which  you 

No  ^6for?to^lf  p°HR  ATAIr‘,f,P,b  :  No  64  for  Grocers,  No.  57  for  Meat  Markets, 
4  or  Hotels,  Restaurants,  Public  Institutions,  etc.,  No.  8:  for  Residences. 


McCRAY  REFRIGERATOR  CO..  602  Mill  St.,  Kendallville,  Ind. 

PHILADELPHIA  OFFICE,  206  South  Eleventh  Street 

(also  branches  in  many  other  large  cities) 


JOHN  BOWER  &  CO. 


GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia 


OURERS  OR  HON  ECY-CIJ  RFC  BRAND 

Beef,  Beef  Tongues,  »»  /X  flayjf  ^  Pure  Kettle-rendered 
Breakfast  Bacon, etc.  11  f  \  IV1  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 
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Beef  Kidney* . 

Beef  Livers . 

Ox  1'ails . 

Hearts,  beef . 

Rolls,  beef . 

Tenderloin,  beef,  western.. 

Fresh  Pork,  loins,  city . 

"  "  western 


. . per  do*. 

. . per  do*. 

. per  lb. 


x  oo 
.05 

SO-.&5 
.  03-  05 
1  J 
.18 
.xi 

.  XX 


DRESSED  POULTRY. 

l»ry-pick  »ll  poultry-  Leave  head  and  leet  on  and 


entrails  in. 

PKBSH  KILLBD. 

Turkeys — 

Western,  Y.  H . 

•  Y.  . . 

Old  hens  and  toms . 

Common  to  Good . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . ••••• 

Philadelphia,  fresh  killed,  3^  to  4  lbs. 

to  pair . . 

Philadelphia,  fresh  killed,  3  to  3#  lbs. 

to  pair,  fancy . 

Western,  4  to  4  74  D>».  to  pair,  fancy  .. 
«'  a  to  3 %  lbs.  to  pair,  fancy 

“  fal 

Fowls — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs . 

Fair  to  good. . 


Per  lb. 


air  to  good . lC> 


-.34 
-27 
-  24 
-.20 


.20  -.22 
-.18 


Old  cocks . IO 

Western  capons,  lancy,  frozen . >9  -  20 

“  small,  frozen . -  l9 

Squabs-  Per  do*' 

Prime,  large,  ancy .  3.51 

Mixed .  2.00-3.00 

Dark .  ..2S-150 


LIVE  POULTRY. 

spring  chickens,  nearby,  1%  to  2  lbs . 22 

Large  Springers .  24 

Fowls . . . .  •I® 

Roosters . 

Ducks  .  1,2 

POULTRY  SEASONING. 

bell’sSplced  Seasoning — 

Small  or  No.  1,  a  doz.  in  case . per  dot. 

•  «  “  .  “ 

Large  or  No.  a,  1  "  . 

x-lb.  cans,  1  doz.  In  case . .per  case 

-it.  *•  tz  •'  . .  “ 


Per  lb. 
-•24 
-•»S 
-16  74 

-.1 1 
>4 


2-lb 

j-lb 

5-lb. 


85 

.85 

1.4° 

4  00 
3-75 
5-40 
8.70 


SAUER  KRAUT. 

F.xira  Quality  Long  cut,  52-gal.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  3  °° 

Compass,  No.  3,  cans,  2  doz . 82/4 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  SDe,  a  doi.  in  case,  %  lb..per  do*.  1  00 
N  o.  1 .  round  conical ,  with  key,  x  doi .  » •  35 

No  "  %  “  “  1-50 

No.  J:  “  “  %"  ;;  8‘5° 

P.  P.  Sauce,  1  doi.,  No.  . .  1  -5° 

,\tmore's  Genulnn  Engll.h  Plum  Pudding 

Seedless : — 

Individual,  per  case  Ol  a  do* . 


l-lb.  cans, 
a-lb. 

3- lb. 

4- lb. 


X 

X 

g 


1.00 

»»5 

4  oo 

3  *5 
3  *5 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies Per  doz; 

Assorted,  No.  2,  stone  crocks .  i  izH 

Assorted,  No.  32,  jars . 9° 

Assorted,  No.  5,  toy  pails . . 

Americau,  pure  apple,  tumblers,  assorted 

slices . . . 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . ••• . \ 

SchimmePs,  assorted,  No.  10,  tumblers . 

National,  assorted,  No.  10,  tumblers . ^Ivz 

National,  assorted.  No.  6,  tumblers .  -45 

Preserves-  Per  lb- 

SchimmePs,  pure,  30-lb.  palls . 11 

National,  30-lb.  palls. . . 

Southwark,  30-lb.  pails . °55» 

Vineyard,  30-lb.  pails . ®57» 

Southwark,  5-lb.  toy  pails,  %  doi .  3- «> 


2.25 

■87l/a 

■77  \ 


Fruit  Butters— 


Per  doz 
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Curtice  Bros.  Preserves- 

Cherries,  jars . 

Strawberries,  “  . 

Raspberries,  “  . 

Apricots,  “  peeled . 

Pineapple,  “  . 


Per 
...  4 
...  4 
...  4 

...  4 

...  4 


Dos 

85 

.60 

60 

85 

.60 


Apple,  No.  2,  stone  crocks .  i-tija 

Apple,  No.  32,  jars . . . . 

Apple,  Southwark,  No.  3,  tins . 

Apple,  No.  5,  toy  pails . . 

Apple,  30-lb.  pails . Per  P*“ 

Apple,  20-lb.  crocks . per  }j>. 

Apple,  Schimmel’s,  30-lb.  pails.... . per  b. 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb. 

Prune,  30-lb.  pails . P«r  lb. 

Jams — 

Schimmel's,  pure,  No.  12,  tumblers .  1 .10 

Vineyard,  assorted.  No.  16,  jars .  -88 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported .  1.8274 

Schimmel's,  pure . . .  1  ••5 

Warrock's  Guava  Jelly —  “et  doz. 

i-lb.  tumblers .  4.00 

74 -lb.  “  .  a*25 


•95 
2.  '5 
.88 
.06% 

•  °574 

.0674 

•  o6»4 
Per  doz. 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  t-lb.,  24-lb.  per  ca.  2  .40 

«  «  “  74-id.,  “  “  2  60 

i*  «*  <*  74-lb.,  “  “  2 .80 

Anker’s  Beef  Capsules . . .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

11  Lump,  bulk .  11  •  °9 

Butter  Color,  W.  &  R . per  do*.  *  .00 

Bluestone,  balk . ^er  lb.  -°9 

Copperas . P«rlb  01 7* 

Camphor,  gum,  r-oz.  blocks . .  *  1  4° 

«  Flakes,  bbls .  *'  .°254 

<«  “  less  quantity .  “  .  o»74 

*<  Tar  Balls,  bbls.,  250  lbs .  “  .<-274 

Castoria,  Fletcher's .  per  doz.  a .  80 

“  Pitcher's .  **  -85 

Carbonate  of  Ammonia. .  “  ■  ** 

Chill  Tonic . per  doz  3.60 

Kpsom  Salts . P«r,lb-  olH 

“  Bee  Brand,  74-lb.  carton,  per  doz.  .30 

•«  “  74-lb.  “  “  40 
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Glauber  Salts. . P«}b- 

Glue .  . 

Goff's  Cough  Syrup,  25c.  size . per  doz. 

Goff’*  Herb  Bitters,  as c.  size . 

Goff ’s  Oil  Liniment,  35c.  size . 

Goff's  Sarsaparlll*,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size . 

Goff's  Horse  and  Cattle  Pwd.,  xsc.slze 
Goff's  Dyspepsia  Tablets,  xoc.  size...  “ 

Gum  Arabic . per  lb. 

Haarlem  OU . ....per  doz. 

Licorice,  P.  &  S.,  50.  stick,  Imported.. 

M.&R..  5-‘b.  Doxes. . per  lb. 

“  Lozenges,  5-lb.  boxes, 

Y.&S.,  “  5-lb.  glass  front, 

5-lb.  bx.,  4's,  6’s,  8’s,  xs's,  16’s,  “ 

Root . 

Putty,  25-lb.  cans . per  roo  lbs. 

“  50-lb.  cans . 

Petroleum  Jelly,  screw  top,  5-c.  size... 

>r  “  io.c.  "  ... 

Paris  Green,  roo  125-lb.  kegs . per  lb. 

"  W-lb.  packages .  “ 

“  .  “ 

"  x-lb.  “  “ 

amaica  Ginger,  Hires*,  flasks . ......per^do*. 

Jewing  Machine  Oil,  3  ox .  ** 

Rosin . .....per  lb. 

Saltpetre ,  cryswl,  barrels,  about  350  lbs. 

“  granulated,  kegs,  ‘  100  ' 

Sulphur,  Flour,  175-lb-  barrels.  .  ..per  too  lbs. 
100-lb.  bags. 


.01 K 
.11 
*•75 
1-75 
r-75 
350 
1 .20 
1.20 
■7S 
•55 
•35 
■3# 

•  *3 
•«7 

•  »4 

.11 
1 .60 

1- 55 
•35 
•75 

28  y, 

•3* 

•3» 

•30 

.90 

35 

.04 

■°5;i 

05L 

2- 45 

2.3$ 


less  quantity . °3J4 


1  ox. 
•37 
.45 
•35 
•  4° 
•40 

•3? 

.26 


Squills,  Syrup,  J  oz . P*r  do*. 

Syrup  of  Figs . .  d°2, 

Venetian  Red . Per,*b" 

Whiting . 

Glycerine. . per  doi. 

Laudanum .  (( 

Paregoric. .  ‘ 

Peppermint . “0I> 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz 

Turpentine .  - 

Husband' s  Magrnesla . per  dox. 

Bull’s  Cough  Syrup . 

Roach  Powder,  Omega,  4-01.  cans . 

“  “  .. . P« 

Per  Dor. 

Roacbsault,  large .  4-°° 

“  medium .  2.00 

"  small . 80 

Iron  Glue,  McCormick  &  Co’x:— 

No.  . . 

No.  . . 

Tube  V . 


34 

2 .00 

■  ox  74 

.02 

2  01 

65 
•«5 
.65 

•  58 

■  7° 

•  40 
•45 

2.85 
1.90 
.80 
9.00 
Per  Grow 
45.00 
22.50 
9.00 


McCormick  &  Co.,  Bee  Brand—  Per  doz 

Insect  Powder . ®° 

Root  Beer . jj° 

Talcum  Powder  . . 

Triangular  Quinine . 80 

Quinine  Capsules . . 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue 
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Reliable  Brand —  roc.  size.  25C.  size 

Castoria,  Dr.  Pitcher .  2.00 

Castor  Oil,  tasteless . 80  2.00 

Death-to-Pain . 80  2.00 

Diarrhoea  Cure . 80  2.00 

Vermifuge . 8a  2.00 

Cough  Cure . 80  2.00 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  2.00 

Taroleum,  small  can,. . .  6.00 

Taroleum,  large  can .  16.00 

Young’s  Fattening  and  Condition  Drops .  4 .00 

Young’s  Colic  and  Indigestion  Cure..- .  4.00 

Less  2  per  cent,  cash  to  days.  Net  30  days, 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Horsford's . per  dox. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax... .  <• 

Silver  Sand . par  bbl. 

Tar,  pints . per  dox. 

“  quarts .  ** 

"  gallons . each 

“  %  barrels .  “ 

“  Darrels .  *• 

McCormick  8c  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chili  Tonic,  25c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Wondercnre  Headache  Powders,  roc.  size... 


4.'fo 
.03 
»-»5 
75 
1 .00 
.30 
3-5° 
6.00 


3  75 
a. 00 
2 .00 
4.00 
a. 00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio .  . ioc.  size  .85 

15c.  size  a. 00 
25c.  size  a. 25 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  dox.  .43 

No.  s,  Vanilla  and  Rose .  “  .00 

No.  a,  Lemon  and  assorted .  “  .83 

No.  4,  “  "  .  ■« 

No.  4,  Vanilla .  <<  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  x,  a  and  4 .  11.80 


-ftO- 

Bulk.  Pts.  Qts.  tf-Gal.  Gal. 

XXX  Vanilla.. .  1.50  3.00  6.00  12.00 

XX  Vanilla . 1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  s.  00  4.00  8.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  s.oo  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  e.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.s$  s.sj  4.00  7.50 

Tea .  ......  ......  7*00 

Ext.  Vanilla,  Kitchen  Queen,  No.  ax,  per  dox.  s  .00 

“  “  “  “  No.  sit,  “  .80 

“  “  ”  “  No.  X,  •'  .45 

“  Lemon,  “  "  No.  25,  “  1.75 

“  “  “  “  No.  ai,  ••  .80 

“  “  “  “  No.  X,  *•  .45 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  dox.  1 . 75 

“  Lemon. .  “  1.75 

Select  Vanilla . . .  **  .75 

“  Lemon .  “  >7S 

“  assorted .  " 

“  small  size .  “  .43 

Vanilla . per  gal.  11.00 

Lemon,  1  ox . per  dox.  .80 

“  *os .  *■  1. jo 

”  4  ox .  ••  3.00 

“  . per  gal.  7.oo 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNNBT  AND  TABLETS 

Knight’s  Liquid  Rennet . . . per  dox. 

Blair’s  “  “  _ _ _  •• 

Hansen’s  Junket  Tablets,  I  dox.,  per  dos. 
Blair’s  Rennet  Tablets,  3  doz.,  per  doz. 

Union  Tablets.  8  doz.,  sc . . . . 


1.15 

x.io 

•73 


Draught  Cider — 


CIDER. 


Per  gal. 


Corson’s  Champagne . 18 

Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  2  doz.  pints .  4  eo 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  1.75 
“  “  2  doz.  pints .  4  -25 


-II- 

Mott’s  Brand  Golden  Russet,  x  doz  quarts., 
“  “  s  doz.  pints... 


3-75 
4. *5 


CHEWING  GUM. 

Adams’,  counter  jars,  too  5-cent  packages .  2.75 

“  boxes,  20  packages . 

Gee  Whizz,  72  packs  . „ 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  M  3-lb-  “  . 06K 

Coronet,  choice,  i-lb.  pockets .  06 

“  *'  3-lb.  “  . os% 

Imperial,  fancy  Japan,  i-lb.  pockets . osH 

“  “  3-lb.  “  . . os)i 

Pearl  Head,  5-lb.  cotton  sacks . 04W 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07V 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . . 

Prime,  100-lb.  bags .  '03% 

Japan — 

Fancy,  100-lb.  bags . 05^ 

Choice,  ioo-lb.  bags . 05^ 


SALT. 

WORCB3TBR  SALT. 

Worcester,  bbls.,  contain  320  lbs. .  a. 6s 

"  “  6obags,  5  lbs.,  lim...  4.00 

"  “  **  “  z4  “  ...  3.75 

“  30  “  10  “  ...  3.75 

“  "  »5  "  •%  “  ...  4  00 

Worcester,  Irish  Linen,  bags,  sjo  lbs .  s.50 

"  “  ’  56  “  .  .65 

"  '■  "  28  ■■ . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

Pretzel,  Dbis.  contain  28a  lbs .  2.40 

“  sacks,  180  lbs .  1.55 

Cheese,  bbls.  contain  280  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl.  2 . 60 

Less  than  j  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  44  140-lb.  44  44  „ 

Agricultural  Salt,  aoo-lb.  burlaps . 


.40 

•75 

60 


Family  size,  case  of  4  doz . 

Hotel  size,  case  of  2  28-lb  tins.. 


3.60 

3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  %  pts.,  3  dot.  cases 
44  44  pints,  a  “ 

44  14  quarts,  1  14 

Campbell's  %  pints,  a  doz  to  case,  per  doz...,.  .87 14 

Durkee's,  large,  x  doz . . . per  doz.  4.00 

41  small,  2  do* .  44  a  40 

Schimrael's,  small,  2  doz . per  doz.  87*4 

My  Wife's,  pints,  1  doz .  a. 30 

44  half-pints,  2  doz .  1.35 

Snider's  Salad  Dressing  : — 

Pints,  x  doz . per  doz.  2.40 

Vx  pints,  2  doz .  44  x.40 

Luncheon,  3  doz .  44  .90 

Gallons,  6  jugs  in  crate . per  jug  1 .25 


SAL  SODA. 

Bbl*.,  375  lbs . per  100  .67^ 

Kegs,  X50  lbs . . . per  ieo  85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins'  Worcestershire,  large..  44 
“  44  middle  44 

44  44  small..  44 

Chill  Sauce,  Campbell’s,  $4 -pints .  44 

Worcester Saace, Campbell,  J6pts.,  2  dz.per  doz. 

44  44  44  pints,  44  44 

North  of  England  Sauce,  %  pints...  ..per  doz. 

Chef  Sauce.  %  pints,  a  doz . per  doz. 

Snider's  Chili  Sauce  : — 

Pints,  1  doz . per  doz. 

pints,  2  doz., .  44 

Gallons,  6  jugs  in  crate . per  jug 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz. 

%  pints,  2  doz .  41 

Gallons,  6  jugs  in  crate . per  jug 


7-50 

4-50 
a.  so 

.87^ 
■  nlA 

x.40 

•77% 

.80 
a. 40 

1.40 
I  .OO 

2 . 40 

1.40 
X  .60 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


1 


1 


T 

I 


You  ITay  THINK  You  Can’t  Afford  an  Automobile  in  Your  Business, 
but  as  a  Hatter  of  Fact  You  Can’t  Afford  NOT  to  Have  One 

A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more  work  than 
two  double  teams,  at  half  the  cost.  You  can  just  cut  your  deliv¬ 
ery  expenses  in  two  by  getting  one. 

Write  for  catalogue. 


Rapid  Motor  Vehicle  Company 

PONTIAC,  MICH  Id  AIN 
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Canary, bu»h.6o-lb  3  25 

Caraway. . . 08 

Celery . <0 

Coriander  .bleached  ,26 

Flex. . 03H 

Hemp,  buth.eolbi.  1.60 


SEEDS. 

Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb.. 


Bl-Carb.,  ke 


SODA. 

ken . P"  keg 

bulk,  «5-lb.  boxes . per  lb. 

“  Babbitt’s,  «’i,  ss-lb.  boxes...  “ 

Arm  It  Hammer  bd.,  W’s,  36  lbs . per  lb. 

“  “  “  lbs.,  36  “  .  ‘ 

•>  "  "  «.X,36lbs .  “ 

Saleratus,  Babbitt’s  bd.,  H't,  25-lb.  bxs. 


[  .80 

.02 

.0  $y» 

•  oiJi 
■°s'A 

•  04K 


SOFT  DRINKS.  Per  doe 
Root  Beer  Extract.  Hires’,  «  dor .  »-5° 

Hires’  Root  Beer,  Carbonated,  a  doz . 73 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 73 

Welch.  Crape  Juice,  case  quarts,  1  001 .  4 -S'1 

“  **  “  pints,  s  doz .  4-75 

“  *•  “  Jt-plnts,  3  doz .  4  *5 

*»  11  3-ounce,  8  dos .  6.00 

<«  *<  11  -gallons,  1  dos..,.  8.00 

••  “  “  gallons,  6  gal .  7.50 

4  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 .  to 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2,ro 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality.  2  doz .  2 .  to 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  10-cent  size . per  gross  a.jo 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.50 

Putz  Liquid,  large,  3  doz . per  doz.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7-5° 

No.  5,  gallon  cans .  “  >3-5° 


Solarlne  Bar  Polish — 

No.  13,  r-lb.  pasteboard  boxes,  3  doz.  In 
case.  50  lbs . P«  gross  18.00 


Less 

than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . *°°  3  5° 

Acorn . »*°  a-7°. 

Ark . 10C 

American .  73  *  ®° 

Bee . 100  3-85 

Best,  Babbitt . r°°  3 .7° 

Babbitt’s  New  York  City .  60  2.95 

Benzine-ated . 100  4.1D 

Big  Master . .  4-25 

Brown .  60  2  *° 

Borax,  Dreydopple . . .  4°  2.60 

“  Pearl,  Young  &  Co .  4°  »-jj° 

"  Day  &  Frick,  Novelty .  40  2.80 

**  Handsome .  ®9  3-,c 

“  Eavenson,  large . 100  4-75 

<•  “  small . 100  3-75 

••  Klrkman’s . 100  3  80 

“  Red  Seal . >°°  4  °° 

*«  Swift’s . 4-°o 

Circus . 100  3-5° 

Cotton  Oil . 100  5-8o 

Coal  Oil  Johnny . i°°  3°° 

Cygnet . 100  4  00 

Dobbins'  Electric . 100  4X5 

Dewey . 100  *,x5 

Fairy . 100  4°© 

Fels-Naptha . 100  4  00 

Five-case  lots  freight  prepaid . 100  3.95 

German  Family . 100  4-3° 

Good  Morning  . IOC  3*75 

Glycerine  Tar . x©©  3*75 

Gloss . xo°  3*5° 

GrandPa’s .  5©  3X5 

•  <  100  3.80 

Ivory . !!!!!!!!!!.. . 100  7-00 

Lenox'...*.*.*!!.*.*." . 100  3 •  5° 

Life  Buoy .  5©  2  00 

**  100  4.00 

Lautz’s  Naphtha . 100  4  00 

Magic  Cleaner . 100  3*©° 

Marseilles,  laundry  size . 100  6 .00 

*•  5-centsize . ........100  4.00 

*•  toilet  size . xoo  4.00 

Mayer's . IO©  3-®° 

*«  5©  x.90 

filler's  Naptha . ~ . 100  3.75 

Naphtha,  Swift's . 100  3*75 

Naptha,  P.  &  G . 10°  3-85 

Octaeon . x©°  3«9° 

Old  Mill . xo©  3-3© 

Ozone . x©o  3-75 


Oleine,  Conway's . . 

“  Golden . 

“  Eavenson' s . 

“  Hamilton's . . 

“  Kirk's . 

“  Philadelphia,  1  lb . 

“  “  14  oz 

**  Pennsylvania . 

“  Procter  &  Gamble. 

“  Young's  Best . 

Pride,  Swift’s . 

Polo . 

Quaker  City,  boxes . 

“  tubs . 

Sunlight,  oval . 

“  twin  bars . 

Santa  Claus... . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Clond . 

Wool  Soap,  large . , . 

Wool  Soap,  small . 


.  60 

.  60 

.  60 

.  60 

.  6c 

.  60 

.  60 

.  60 

.  60 

.  60 

. 100 

. . ISO 

. . 100 

. x5© 

. . 100 

. xoo 

. xoo 

. . 120 

. xoo 

. 100 

. xoo 

. xoo 

. 100 


2.90 

2*55 

5.50 

2.50 
2.20 
2  .90 
2.65 
x-75 
3.00 
2  80 
3*75 
2.4S 

2.90 
4-5© 
3-85 
3-95 
3- 10 
2 . 70 

3.50 
4.00 
3.85 
6.75 
4.00 


TOILET  SOAP8. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . . . gross 

Castile,  imported^  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  5®  sakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.40 
.60 

4  ©5 
l3'A 
•”  Ya 
.70 

4.40 

4-5© 

•  45 
10.25 
8.10 
2. 65 


.09 
.40 
1  *75 
3.25 
4.05 


SCOURING  SOAP. 

Day  &  Frlck’i  Flint,  36  bars .  1-24 

Young’z,  48  bars .  1  -So 

Brooks'  Crystal,  100  bars .  3-7° 

Philadelphia  Standard,  60  bar* . 60 

Sapollo,  36  bats . 

“  Hand,  36  bars .  *-*S 

Wrigley’s,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bar* .  3  -35 


SOAP  POWDBR. 

Pearline,  lbs.,  -gross  boxes . per  box  *.70 

“  6  oz.,  100  packages. .  "  t.65 

"  8-oz.  packs .  “  *  70 


17  36  packs . per  box  1.1 

Babbitt’s  1776  Powder,  100  6-os .  a.s 

Finola,  100  packages .  3  < 

Gold  Dust,  t*  a!i  bank's,  100  ra-oz.  packages  ...  4-( 
"  s44-lb.  "  ...  4-1 

Naptha  Borax,  100  packages,  large .  4-‘ 

“  100  5-cent  packages .  3.; 

Klrkollne,  white,  24  4-lb.  packs .  3.' 

Young's  Pearl  Borax.  60  i-lb.  packages .  3. 1 

Snow  Boy  Washing  Powder,  24  4s .  4.1 

“  502s .  4.1 

“  too  is .  4- < 

Nine  O'clock  Tea,  100  packages .  3-: 

I-V  Washing  Tablets.  3  dot . ....per  dot. 

Swift's  Washing  Powder,  too  is .  3-1 

Swift’s  Washing  Powder,  24  4s .  .  3- 


SPECIALTIES. 

Anker’s  Bouilllon  Capsules . 


3.»e 


PURE  GROUND  SPICKS. 


Bbls. 

Boxs. 

Cans. 

Pepper — 

Black,  High  Grade . 

iff 

00 

•>9'/4 

•2l}4 

Black,  Low  Grade . 

. x4 

•  15 

■  17 

White,  High  Grade . 

•33 

•34 

White,  Low  Grade . 

. ,i. 

•*3 

.25 

Cayenne,  High  Grade . 

. 

.21 

-.a 

Cayenne,  Low  Grade . 

l6 

Cinnamon — 

High  Grade . 

•33 

25 

Low  Grade . 

.14 

.  16 

Cloves — 

High  Grade . 

•32 

•34 

Low  Grade . 

•  25 

.26 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 

Low  Grade . 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . - . 

Mustard — 

Yellow,  High  Grade . 

Yellow,  Low  Grade . 

Brown,  High  Grade . . 

McCormick  &  Co.,  Bee  Brand — 
Pepper,  Cinnamon,  Mustard, 
ger.  Allspice . 


•1214  1354 


.25)4  .26)4 
.12  .13 


.78 

•35 


.19 

•»4 

•4 


.20 

•IS 

■15 


I5H 


28  K 
>5 


Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 
ger,  Allspice . . 


Cloves,  Gin- 

. %  lb. 

K  lb. 


>7 
■7 

Per  dor. 


•  40 

•75 


Cloves,  Gin- 

. %  lb. 

V*  lb. 


•4° 

•75 


/  A  Delivery  Wagon? 
do  you  have  A  Telephone? 

(  A  Cash  Register  ? 

These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 

Walker  Bins 

A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


WALKER  PIVOTED  BIN  CO. 

24  South  Seventh  Street,  Philadelphia,  Pa. 


Wheelwrights  don’t  think  much  of  the  “J.  M.  delivery 
wagon  ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run- 
nimr ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


r  nil  TAW  «*  fir  1 1  VCD  m  TWENTIETH  and  FILBERT  STS. 

;  FULTON  &  WALKLK  lO.  PHILADELPHIA,  pa.=== 

!\VN>\\%\\\VV\W\\\V\W>VSi\%NNNW 
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Colburn’s  Philadelphia  Mustard,  D.  S.  F. : — 

S  cent  tins,  *  and  4  doz . per  doz.  ,45 

Dime  size,  a  and  4  doz .  “  ,  85 

W  lb:  net,  tins,  a  and  4  doz .  “  1,00 

%  "  a  doz .  "  x.Qo 

1  “  1  doz .  '•  3.70 

6  lb.  cans,  lull  weight . per  lb.  .23 

to  “  11  . . . .  <(  ,aa 

Colman’z  Mustard,  D.  S.  F. : — 

i-lb.  tins . . . per  doz,  5 . 40 

K-lb.dns . «...  <- 

tf-lb.  tins. .  « 

H-lb.  tin*. .  •’ 

r8-lb.  kega . . 


MUSTARD— Prepared.  Per  doz. 

Campbell's,  jar,  2  doz . S714 

Gulden’s,  No.  6,  with  spoon,  a  doz . 95 

Gulden’s,  No.  20,  with  spoon,  2  doz . 88 

Gulden’s  Mustard  and  Horseradish,  2  doz . 85 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  2  doz . 67 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . . . . . 90 

Milk  Jar,  glass  top,  2  doz . '  .85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3714 


-58- 

corn  STARCH 


Davis,  48  5-cent  packages . per  case 

Davis,  36  ro-cent  packages . per  case 

Duryea’s,  40-lb.,  i-lb.  packages . 

Niagara,  40-lb.,  i-lb.  . . . 

Cream,  48-lb.,  i-lb.  '•  . 

Klngsford’s,  40-lb.,  i-lb,  '•  . . 


1.80 

2.70 

.06# 

3-45 

•06% 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  bo*  ol  V  grow.... 

Per  bo*  of  34  gross . 

14  dozen  to  gross . 

xo-cent  size.  No.  ro,  per  box  of  W  gross.! 

Per  bo*  of  %  gross . 

Per  gross. . 


z.*5 
*.50 
5.00 
2. *s 
4-50 
q.oo 


WHOLE  SPICES. 

Pepper,  Black . 

Allspice . . . 

Cloves . ’ 

Mace . 

Nutmegs,  8o’s . . 

“  rxo’s . . . 

Cinnamon  Bark,  China . . 


Per  lb. 


•07 

.19 

.48 

*4 

■17 

13 


Canton. . .  3 


Java  Thin  Quills,  5-lb.  rolls,. 

Saigon. . 

Green  Ginger  Root . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

KlngsEord’s,  Pure,  3-lb.  cartons . 

Pure  Gloss,  lb.  packages . 

"  Silver  Gloss,  xs  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3.1b.  cartons . 

“  Satin  Gloss,  lb.  packages . 

"  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  it  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  xo-cent  packages . 

“  64  5-cent  ”  . . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 


•°334 
•  05  34 
•°434 
•o6« 

.06  V 

■°7V» 

.c6% 

■07lA 

•°3X 


•°7fi 

•03  34 

•°4« 

04  H 
•05  54 
4-30 

2  20 
5.00 
*.50 


.08 

•  50 


STOVE  POLISH.  pergro 

Enameline  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

KlecOc  Paste,  %  gross  boxes .  4.20 

“•E*0  b°*e» .  4.7s 

Parlor  ftdde,  large  size . per  do*.  .87X 

"  . per  grots  10.25 

small  size . . .......pcrdos.  .70 

Climax  Enamel  X  gro . per  gross  9.40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  <«  4.30 

“  10-cent  size .  .  *«  - 


Bird  Food— 


SUNDRIES. 


Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  « 

McAllister,  36  packs .  « 


Rosensteina,  ilb.  pkgs.,  t  dot . per  lb. 

Bird  Gravel— 


■°4X 

•°534 

•05M 

05X 


Bird  Food  Co.,  Red,  pints,  3  dos.,..per  do*. 

Red,  quarts,  3  doz .  •• 

Sliver,  pints,  3  doz .  «• 

“  quarts.  3  dot .  «< 

Bath  Brick,  25  bricks . per  box 

loothpicks,  Eureka,  ioo  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  x  dot. . per  d0. 

Palst's  “  1  *•  . *i«  0 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6.  8.  xo’s . . . per  case 

Cm-pat  Tacks,  Silver  Steel,  4  oz . per  doz. 

6  OI.SSSMM .  II 

8  01 . 

xo  os . 

xs  os . .  « 

Matting  Tacks— 

No.  10,  steel . p*r  <joz. 

No.  rz,  steel . per  doz. 

G.  B. Weiss  &  Son —  . P  °  ’ 

Sole  Leather, No.  1,  ,«S;  No. a,  ,s3;  No. 3, 
Cut  Sole  Leather,  eut  Into  tarn.  6  inches  high 

534  Inches  high . *  . 

5  Inches  high . 

434  inches  high . 

4  Inches  high .  . 

334  Inches  high . ] . 

3  Inches  high . . . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Stjcktltc  Fly  Paper,  100 . per  case 

bticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Vellow . per  lb 


•35 

.70 

•  35 
.70 

.60 

1.85 

■42K 

.80 

■40 


.90 
.06  J4 

■°7 

•0734 

■°814 

•°9  34 


.09 

•  ■>934 
.12 


.ai 

z.48 

1.4* 

I.S5 

x  .18 
1.05 
.90 


2.20 

3.00 

2*35 

•30 


ROPE,  TIB  TARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dos 
elan-*  — —  ‘ - -  •  -  - 


Cleveland,  extra  fine  cotton  twine . per  lb 

Orange  Brand,  fine  cotton  twine .  - 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 

Colored  Twine,  8  balls  to  bx., lb.  to’bir! 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 


•  ro34 
.80 
.12 
.30 
.l6 
.90 

*5 


Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  «« 

Jnte  Clotheslines,  90  ft.  to  hank . per  doi. 

Jute  Clotheslines.  108  ft  to  hank .  " 


.16 

.09 

•c9 


1 .60 
x.70 


SYRUP  AND  MOLASSES. 

„  N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 

Fancy,  No.  626 . 

Strictly  Prime,  No.  627 . 

Good,  No.  635 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses 


•  S> 

•SO 

.38 

.29 


.11 

•»3 


_  ..  refined  n.  o.  compound. 

Gold  Mine,  refined,  with  r  dot.  No.  3  screw- 

top  cans,  both  freight  paid .  ,, 

Gold  Mine,  in  bbla . 

Fancy,  No  621 . . 5. 

Choice,  No.  576 . 

Prime,  No.  638 . 


.26 


PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

^cst  India,  choice,  No.  634,  compound . 

^cst  India,  choice.  No.  510,  compound . 

Potto  Rico,  No.  551 . 


38 

.29 

•25 

.15 


_  „  GLUCOSE. 

Three  Star  A,  for  confectionery .  2  -0 

Five  A,  for  confectionery .  2 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doz.  In  barrel . .  ,j01  ,„o 

1  case .  <<  *  1, 

Karo,  10  cent  size,  2  doz .  per  doz  8s 

Karo,  25  cent  size,  1  doz .  '  2  2% 


COFFEE  AND  FEA  BINS 


TIHI  PROVE  THEIR  “MEEAE 


them. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner,  In  Jan,  compound . 

White  Clover.  In  Ian,  compound, 
ncake  5 


Purina  Pane 


syrup.  3*  P“ . 

«*  "  >4  qu . 

«  >•  ra  )i-gxd» 

11  «  6  gala.  •• 

Maplecane,  a  do«.  aj<-lb.  can»..„ 


.'..per  doa. 


..per  case 


•  97K 
91% 

a.aj 
400 
7.00 
la  .00 
3.80 


Vermont  Maple  Syrup,  gal.  tins . per  ei 

«  *•  J4-gal.  tins per  dc 

Haien’a  Maple  Syrup 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doi . .  a  4° 

1  i<  medium,  doz.  1.40 

small,  doz . 90 

x.*$ 

’  '  44 -gal.  tint . per  doz.  7.7s 

p,qt.  bottles .  "  4°° 

pt.  bottlea .  “  a. 40 

Towle's  Log  Cabin  "Camp"  Syrup—  Per  doz. 

Gallon  cans,  6  In  case .  *3-5° 

Half-gallon  cans,  la  in  case .  7’*5 

Quart  cans,  a4  In  case .  4.,Jn 

Pint  cans,  24  in  case .  a  .5° 

Quart  bottles,  ra  In  case .  4-5° 

Pint  battles,  34  in  case .  »  -7S 

Jacket  cans . P«r  t*H«n  1.00 


CRESCENT  MAPLEINE. 


Per  doz. 

. . . .  3.oo 

x.mw  .  5. *5 

12-OZ . «... 

Gallons . 

.  35  0° 

1-tc . 

OIL  OR  MAPLEINE.  Per  doz 

.  2.70 

4-®« . 

.  8.25 

.  27.00 

. . .  4&-00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  2.5° 

N  U,  No .  6,  3  string,  split  handles .  2 . 35 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles . .'....  3.90 

Parlor,  No.  3,  2  tie .  t.8S 

Toy  Brooms . 9° 

Whisks,  a  sewed . 9° 

Stable,  a  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  ■ 00 

Factory,  heavy .  3.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double . — .  3>8S 

80,  Seal  Globe,  double,  swing  protecter .  3  •  4° 

61,  Peerless,  double,  spring  protector .  4-45 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  need. .  3  3° 

100,  Northern  Queen,  single,  protector .  3.00 

rot,  Tidal  Wave,  single,  protector .  3  «5 

1 18.  Good  Enough,  single,  protector .  3  *5 

870,  Glass .  3-85 

Murdock .  3  'O® 

Celery  City . . . . .  3  3° 

ias,  Eagle,  single,  wide  head .  *.75 

1  a8,  Anchor,  single  head. .  *  ’S 

130,  Little  Gem,  pail  board .  x.J0 

BUCKETS.  Per  doz. 

O.  G. ,  s  electric  hoops .  1  •  ®5 

O.  G.,  3  electric  hoops .  x-°° 

Clear,  a  hoop .  1 ,6° 

Clear,  3  hoop .  *'7° 

Electric  Cedar,  s  hoop . 

Electric  Cedar,  3  hoop .  *’35 

Pine,  3  galvanised  hoope .  1 

Galvanized,  is  quart .  *•'5 

Galvanized,  14  quart . . .  *-S° 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  1  *35 

s,  Solid  ovui . - .  *  •  55 

3,  Solid  oval .  x  -7S 

5,  Solid  oval .  3.15 

1,  Wire  ends .  »  »5 

a,  Wire  ends .  1  -45 

3,  Wire  ends .  *  6S 

5,  Wire  ends . . . 

Picnic  Plates,  8  Inch .  *-40 

Picnic  Plates,  9  inch .  *  °5 

Crates  contain  a 50  each. 

CLOTHES  PINS.  Per  box. 

S  gross . 48 


EGG  CRATES. 

Perfection . 

Perfection.  10  sets  fillers . 
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brushes. 

No.  SCRUB  BRUSHES.  Per  doz. 

aa,  White  corner . . 

33,  Medium  size . 80 

27,  Large .  z  00 

13,  Marble,  medium  size . 9° 

00,  White . 45 

Handy  House . . 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

ao,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre  .. . 9° 

1,  Mexican  fibre,  large .  <>20 

4,  Bristle  outside .  >>S<> 

j,  All  bristle .  1-75 

11,  All  bristle,  large .  »-85 

16X,  All  bristle,  extra  value .  s.io 

19,  All  bristle,  spotted  white .  3-5° 


No.  WHITEWASH  BRUSHES.  Per  doz. 

6,  6  In.,  White  tampico. . 4» 

7,  7  in.,  White  tampico . 45 

8,  8  in..  White  tampico . 5° 

6,  |  In.,  Family,  extra  heavy . 75 

I,  6  la.,  Family,  extra  heavy . 85 

10,  7  In.,  Family,  extra  heavy .  1.00 

is,  8  In.,  Family,  extra  heavy .  1  ■  <5 

6,  s  in. ,  A. ,  hair  bristle .  *  •  *5 

8,  6  In  ,  A. ,  hair  bristle .  X.50 

10,  7  in.,  A.,  hair  bristle™ .  x-®5 

12,  8  in.,  A.,  hair  bristle .  2.15 

6,  s  in.,  Ideal,  all  bristle,  3  row .  185 

8,  6  in.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  1  -5° 

6,  Knotted,  all  bristle,  3  row .  z  .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2.75 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  x  •  *5 

21,  All  hair,  wire  drawn . . .  *  00 

28,  White,  wire  drawn .  a .  80 

1,  7  In.,  All  hair,  flat  end .  x  .95 

22,  7  in.,  Mixed,  round  end . .  2.00 

ixX,  7  in.',  All  hair,  round  end .  2.15 


— 64 — 

TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . . . 

Jolly  Tar  . 

Newsboy . . . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . . 

Vlnco . 

Town  Talk . . 


Per  lb. 
37 
37 

56 

39 

39 

43 
64 

44 

37 
35 

38 
28 


SMOKING  TOBACCO.  Per  lh 

Briar  Pipe . 3® 

Duke's  Mixture . 39 

Greenback . 3* 

Green  Turtle . . . 

G.  &  A.  Navy,  3H  . . 33 

Honest . 39 

Polar  Bear . . 

Ripple . 39 

Sensation  . 39 

Wild  Rose . . . . 

Brown-Holland  Pipe  Tobacco,  afc-lb.  cartons, 

*%-oz.  packages .  «-xo 


YEAST 


Compressed.. 

Magic,  1%  doz.  packages. 
Yeast  Foam,  2%  doz . 


CAKES. 

. per  doz.  .18 

. . per  box,  .58 

. per  box  .  38 


TO  USE  WITH 

COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  3.  Cardboard  Cans 


FliOTO'S 

KOENIG’S 


CHICORY 


1 


IN  ROLLS— B  and  2.'/,  to  set 


MAnnra ov u  «*  ro  ra  nr 


GEO.  FLOTO’S  SONS 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them; 


‘The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mast. 
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GROCERY  WORLD 


Condition  of  Men  Who  Ate  Sulphured 

Molasses 

Extracts  from  Copy  of  Louisiana  Experimenter’s  Report  Into 
the  Effect  of  Sulphur-Bleached  Molasses  Upon  Human 
System.  Interesting  Since  Question  Is  Only  Temporarily 
Settled  by  Recent  Federal  Decision.  Subjects  of  Experi¬ 
ment  Gained  in\  Health  and  Weight. 


Apropos  of  the  decision  by  the 
United  States  Agricultural  De¬ 
partment  that  for  the  present  food 
products,  notably  syrup  and  mo¬ 
lasses,  containing  not  over  35- 
1,000  of  1  per  cent,  of  sulphur  di- 
oxid,  could  be  sold  without  mo¬ 
lestation  under  the  Federal  food 
law,  a  copy  of  the  report  of  the 
Louisiana  investigation  into  the 
healthfulness  of  sulphured  mo¬ 
lasses,  which  has  reached  the 
“Grocery  World”  during  the 
week,  is  extremely  pertinent  and 
interesting,  particularly  so  when 
it  is  remembered  that  the  Federal 
decision  only  provides  that  mo¬ 
lasses  containing  sulphur  may  be 
sold  until  the  present  crop  is  ex¬ 
hausted.  This  doubtless  means 
that  the  subject  must  come  up 
again  for  final  settlement. 

The  Louisiana  investigation 
into  the  effect  upon  the  human 
system  of  syrup  and  molasses 
which  had  been  bleached  with  sul¬ 
phur  dioxid  was  conducted  by  the 
Louisiana  Sugar  Experiment  Sta¬ 
tion,  and  the  report  of  the  investi¬ 
gation,  with  its  conclusions,  is 
signed  by  Prof.  Blouin.  For  the 
most  part  it  is  technical,  but  the 
“Grocery  World”  extracts  a  few 
paragraphs  here  and  there  so  as 
to  make  clear  the  trend  and  par¬ 
ticularly  the  conclusions  reached: 

The  syrups  and  molasses  used  in 
the  experiment  were  those  furnished 
hy  the  New  Orleans  Coffee  Co.,  who 
allowed  choice  of  the  several  brands 
which  they  had  on  hand.  Mr.  J.  W. 
Hearn,  president  of  the  company, 
made  affidavit  that  these  syrups  and 
molasses  were  in  the  original  pack¬ 
ages  coming  from  the  plantations  of 
“Albemarle,”  “St.  James,”  and 
"Belle  Grove.” 

Both  syrups  and  molasses  have 
been  manufactured  for  over  a  hun¬ 
dred  years,  and  for  that  length  of 
time  have  been  used  as  articles  of 
food.  In  the  early  days  of  the  in¬ 
dustry  these  products  were  regarded 
as  delicacies,  but  as  their  production 
became  greater  they  have  assumed 
the  position  of  staple  food  products, 
not  only  for  man,  but  for  the  do¬ 
mestic  animals.  With  the  invention 
of  new  machinery  and  with  the  in¬ 
troduction  of  chemical  methods  the 
processes  of  manufacture  have 
changed,  with  the  result  that  the 
quality  of  syrups,  sugars  and  mo¬ 
lasses  has  been  improved  and  the 
quantity  increased.  From  years  of 
observation  and  experience  it  was 


believed  that  the  effects  on  both 
man  and  beast  of  this  class  of  foods, 
even  when  used  in  large  quantities, 
were  beneficial.  Only  of  late  the 
question  of  the  evil  effects  of  sul¬ 
phur  as  sulphites  has  arisen. 

The  Louisiana  experimenter,  in 
trying  the  effect  of  preservatives 
upon  human  subjects,  adopted  a 
much  fairer  course  than  Dr. 
Wiley  in  his  experiments  with  the 
use  of  salicylic  and  boric  acids  in 
food.  In  the  Wiley  experiments 
the  preservatives  were  adminis¬ 
tered  in  capsules  and  the  victims 
impressed  with  the  fact  that 
they  were  the  subjects  of  an  in¬ 
vestigation  as  to  the  use  of  poi¬ 
sons  upon  the  human  body.  The 
Louisiana  experimenters  adopted 
the  following  course  : — 

The  prospective  subjects  before 
being  selected  were  simply  told  that 
it  was  desired  to  test  syrups  and  mo¬ 
lasses.  The  method-  of  administer¬ 
ing  the  syrups  and  molasses  was 
carefully  explained,  as  well  as  the 
fact  that  these  syrups  and  molasses 
were  those  to  which  they  had  long 
been  accustomed.  When  the  syrup 
feeding  period  began  the  squad  as  a 
unit  attacked  the  syrups  and  mo¬ 
lasses  with  a  faith  born  of  experi¬ 
ence  and  continued  eating  these  arti¬ 
cles  in  surprisingly  large  quantities 
and  with  great  regularity  during  the 
entire  three  weeks.  No  subject  an¬ 
ticipated  harmful  results — none 
thought  himself  a  martyr  to  the 
cause  of  science,  but  rather  regarded 
himself  as  fortunate.  There  was  no 
tendency  to  mental  depression  and 
consequent  induced  physical  col¬ 
lapse  by  constantly  recurring 
thoughts  of  poison.  Not  only  was 
there  no  nausea  induced  by  the 
food,  but,  on'  the  contrary,  the  pala- 
tability  of  these  products  was  such 
as  to  create  a  keen  appetite  and  more 
than  one  subject  requested  a  con¬ 
tinuance  of  molasses  after  it  had 
been  stricken  from  the  bill  of  fare. 

There  was  no  feeling  of  a  duty 
in  eating  the  syrup  and  molasses,  as 
each  subject  thoroughly  understood 
that  he  was  to  eat  his  only  as  his  ap¬ 
petite  demanded.  Even  at  the  risk  of 
repetition,  it  cannot  be  too  strongly 
emphasized  that  the  idea  of  poison, 
drugs,  preservatives  and  the  like  was 
foreign  to  the  conditions  of  this  ex¬ 
periment,  and  hence  could  exert  no 
influence  on  the  subject’s  state  of 
mind. 

The  summary  of  the  experi¬ 
ments  and  the  conclusions  end  the 
report  as  follows : — 

SUMMARY. 

The  object  of  the  experiment  was 
to  observe  the  effects  on  human  sub¬ 
jects  of  feeding  syrups  and  molasses 
of  high  sulphite  content.  Negroes 
in  good  health  were  selected  on  ac¬ 
count  of : — 


1.  Their  fondness  for  foods  of  this 
kind. 

2.  Their  entire  ignorance  of  the 
supposed  evil  effects  of  the  sulphites 
in  the  food. 

The  experiment  was  divided  into 
five  periods  of  one  week  each,  desig¬ 
nated  as  Periods  I,  II,  III,  IV  and 
V.  During  period  I,  the  subjects 
were  fed  on  a  normal  diet  without 
syrup  or  molasses,  and  data  re¬ 
corded  in  order  to  ascertain  their 
normal  conditions.  During  Periods 
II,  III  and  IV  they  were  allowed 
syrup  or  molasses  as  they  desired 
to  eat  it  along  with  their  regular 
food.  Observations  were  made  dur¬ 
ing  these  periods  as  to  the  effects 
produced. 

During  Period  V  they  were  again 
fed  without  molasses  and  observa¬ 
tions  and  examinations  were  made. 
The  articles  of  food  were  clean, 
wholesome  and  substantial  and  the 
general  conditions  such  that  should 
harm  have  resulted  it  could  have 
been  concluded  that  the  sulphites  in 
the  syrups,  etc.,  were  the  cause.  The 
control  and  supervision  of  the  sub¬ 
jects  were  such  that  they  could  not, 
had  they  been  so  inclined,  deviate 
from  the  daily  programme. 

The  subjects  were  in  ignorance  of 
the  presence  of  sulphites  in  their 
food,  and  consequently  there  was  no 
tendency  to  produce  unnatural  men¬ 
tal  conditions  by  anticipation  of 
harm  resulting  from  eating  the 
syrups,  etc. 

CONCLUSIONS. 

From  the  foregoing  tabulated  data 
and  from  the  observations  of  the 
subjects  and  from  their  own  state¬ 
ments  as  to  their  condition  of  health, 
etc.,  while  considering  the  effects 
of  regular  hours,  sanitary  and  hy¬ 
gienic  surroundings  and  general 
contentment,  it  is  believed  that  the 
following  conclusions  are  thoroughly 
justified : — 

(1)  From  a  practical  standpoint 
the  experiments  on  molasses  feeding 
were  carried  on  for  a  sufficient 
length  of  time  and  on  a  scale  large 
enough  to  test  the  effects  of  these 
foods  on  the  human  subject  in  or¬ 
dinary  health. 

(2)  We  believe  that  our  mode  of 
examination  is  the  fairest  way  to  test 
the  effects  of  substances  on  the 
human  subject  under  natural  condi¬ 
tions  ;  for  here  we  had  a  large  num¬ 
ber  of  docile  and  ignorant  men  who 
did  not  know  what  was  expected  of 
them,  were  neither  frightened  nor 
awed,  and  put  in  the  same  condition 
as  persons  who  partake  of  molasses 
as  a  food;  eating  of  the  same  ac¬ 
cording  to  their  taste  and  liking,  and 
the  effects  on  them  carefully  and 
faithfully  noted  from  day  to  day  and 
week  to  week. 

(3)  As  in  none  of  our  cases  were 
the  body  functions  interfered  with, 
in  each  one  the  body  weight  in¬ 
creased,  and  as  the  blood  steadily  in¬ 
creased  in  number  of  red  blood  cells, 
in  the  percentage  of  haemoglobin, 
etc.,  it  must  be  admitted  that  these 
subjects  were  gaining  in  health  and 
neither  doing  nor  taking  anything 
prejudicial  to  their  physical  well¬ 
being. 

(4)  The  subjects  gradually  im¬ 
proved  in  weight,  body  functions 
and  blood  conditions,  notwithstand¬ 
ing  the  fact  that  during  Periods  II, 
III  and  IV  they  daily  took  a  con¬ 
siderable  quantity  of  syrup  or  mo¬ 
lasses  containing  appreciable  quanti¬ 
ties  of  sulphur  as  sulphites. 

The  amount  of  molasses  con¬ 
sumed,  although  in  some  'instances 
very  large,  does  not  seem  to  have 
had  any  deleterious  effects  on  the 
functions,  weight  and  blood  condi¬ 
tions  of  the  subjects,  but  rather  to 
the  contrary. 

We  are,  therefore,  free  to  con¬ 
clude  that  molasses  feeding,  even 
when  said  molasses  contains  as  high 
as  over  90O  milligrams  per  kilo  of 


sulphur  as  sulphites,  can  be  carried 
on  under  ordinary  circumstances 
without  prejudicial  effect  to  health. 


To  Go  Back  to  Bleached 
Glucose. 


Glucose  Trust  Takes  Advantage  of 
New  Federal  Decision  Permitting 
Sulphur  Dioxid  in  Food  and  Will 
Henceforth  Sell  Whitened  Glucose  to 

Manufacturers  Who  Order  It. 

I  _ 

The  Corn  Products  Co.,  usually 
known  as  the  Glucose  Trust,  has 
taken  immediate  advantage  of 
the  Federal  decision  permitting 
the  temporary  use  of  sulphur  di¬ 
oxid  in  food  products.  During 
the  past  week  the  concern  has 
issued  a  circular  letter  to  the 
trade  quoting  the  decision,  and 
stating  that  hereafter  bleached 
glucose  would  be  furnished  for 
such  of  the  trade  as  desired  it. 
The  glucose  to  be  supplied  under 
this  decision  will  be  simply  the 
old  water-white  kind  which  was 
universally  supplied  before  the 
recent  trouble  in  Pennsylvania 
under  the  old  State  food  law. 

In  its  letter  the  Trust  makes 
it  plain  that  in  order  to  obtain  the 
bleached  glucose  it  must  be  speci¬ 
fied.  Up  to  date  the  trade  have 
been  slow  to  take  advantage  of  it, 
but  there  seems  no  doubt  that 
they  will  eventually,  particularly 
the  manufacturing  confectionery 
trade,  as  the  neutral  corn-colored 
glucose  which  has  been  supplied 
since  the  Pennsylvania  trouble 
has  not  given  satisfaction.  It  has 
been  prone  to  ferment,  hard  to 
work,  and  for  the  most  part  not 
to  be  compared,  the  candy  makers 
say,  with  the  old  white  product. 

All  glucose  bleached  white  with 
sulphites,  however,  will  be  so 
labeled  and  will  not  be  guaran¬ 
teed  to  conform  with  the  food 
law. 


Does  Not  This  Knowledge  Appeal 
to  You? 

This  statement,  made  by  Chas.  W. 
Young  &  Co.,  Philadelphia,  is  founded 
on  facts. 

“Pearl  Borax  Soap  Powder  is  as  su¬ 
perior  to  other  powders  as  Pearl  Borax 
Soap  is  to  other  soaps.” 

Try  it  yourself,  it  will  not  only  satisfy 
you,  but  make  you  an  ardent  advocate 
of  it. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World” 

Attorney  and  Counsellor  at  Lau 

730-731  Drexel  Building,  Philadelphia,  Pa. 

/  Bill,  Lombard  1727 
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Heinz  Manager  Says  Food  Preservatives 
[K  x  Are  Unnecessary 

Executive  Head  of  Big  Pittsburg  House  Contradicts  Other 
Manufacturers’  Statements  That  Preservatives  Must  Be  Used 
in  Certain  Products.  Says  Anything  Can  Be  Packed  With¬ 
out  Them,  But  Possibly  Not  in  Same  Variety  of  Package. 


A  few  years  ago,  at  the  Na¬ 
tional  Pure  Food  Congress,  in  St. 
Louis,  I  said  that  artificial  pre¬ 
servatives  should  be  restricted. 
[  say  to-day  that  they  should  be 
entirely  eliminated  from  any  and 
ill  foods.  They  are  not  necessary. 
50ur  and  sweet  pickles  can  be  put 
ip  and  kept  without  alum  or  pre¬ 
servatives.  Tomato  products, 
nincemeat,  fruit  preserves,  fruit 
Hitters,  fruit  jellies,  sauces, 
elishes  and  all  other  products  of 
ruit  or  vegetable  origin  can  be 
:ept  without  preservatives. 

It  is  true  that  in  some  few  cases 
he  manufacturer  may  have  to  de- 
iart  from  his  present  way  of 
nanufacturing  and  packing  and 
vrhen  he  has  done  so  he  will  find 
hat  he  can  carry  on  his  business 
etter  and  with  less  loss  than 
eretofore. 

In  a  few  cases  he  may  have  to 
se  smaller  packages.  In  other 
ases  he  may  have  to  seek  a  new 
ackage.  For  instance,  in  place 
f  a  stone  crock  he  may  have  to 
se  a  glass  bottle  or  a  tin  can, 
icquered  on  the  inside,  which  is  a 
lost  excellent  substitute  for  it, 
nd  in  many  respects  possesses 
istinct  advantages  of  its  own. 
It  can  be  easily  sterilized  and  is 
ot  expensive. 

I  assert  from  personal  knowl- 
lge  that  there  are  no  food  prod- 
:ts  made  of  fruits  and  vegetables 
hich  the  manufacturer  cannot 
-it  on  the  market  without  arti- 
;ial  preservatives.  Those  manu- 
cturers  who,  to-day,  say  that 
leir  business  will  be  ruined  if 
•eservatives  are  eliminated  will 
3t  say  so  a  few  years  hence. 

few  years  ago  some  of  them 
-Id  that  if  coloring  matter  was 
'ohibited  it  would  ruin  them. 

II  of  those  men  get  along  with- 
it  coloring  matter  to-day  and  I 
dieve  that  the  majority  of  them 
ould  not  go  back  to  its  use,  even 
it  were  permitted. 

j  The  consumer  would  never 
i  ive  bought  a  highly  colored  food 
1  he  had  known  that  the  color 
I  as  artificial.  The  claim  is  some- 
r  nes  made  that  the  consumer 


wants  color.  Yes,  he  wants  the 
best  he  can  get,  as  long  as  it  is 
natural.  As  soon  as, you  tell  the 
consumer  that  it  is  artificial,  and 
perhaps  injurious,  he  will  never 
purchase  the  artificially  colored 
food.  If  you  tell  the  consumer 
that  an  article  is  artificially  pre¬ 
served  and  that  the  general  use 
of  such  articles  will  likely  injure 
his  health,  he  will  never  purchase 
an  artificially  preserved  article  of 
food.  If  the  Government  toler¬ 
ates  the  use  of  preservatives  it 
will  mean  to  the  consumer  that 
they  are  not  injurious,  as  practi¬ 
cally  all  food  laws  state  that  no 
deleterious  substance  shall  be 
used  in  foods. 

If  preservatives  are  to  be  omit¬ 
ted,  it  is  doubtless  true  that  as  to 
a  part  of  the  food  industry  a  few 
bulk  goods  may  in  a  measure  give 
way  to  package  goods  in  the  cause 
of  purity  and  in  some  cases  per¬ 
haps  packages  may  have  to  be  re¬ 
duced  in  size.  Without  entering 
into  any  extended  argument  on 
this  point,  we  may  say  briefly 
that  we  do  not  regard  this  as  an 
unmixed  evil.  The  elimination  of 
loss  to  the  dealer  through  spoil¬ 
age  and  the  freshness  and  better 
sanitary  condition  of  the  food  it¬ 
self  when  bought  by  the  consumer 
in  an  original,  factory-filled  pack¬ 
age  will  largely  offset  any  dis¬ 
advantage  arising  from  this 
change. 

I  cannot  contemplate  with  any 
degree  of  satisfaction  the  re¬ 
actionary  opposition  which  urges 
concessions  upon  certain  articles 
in  the  matter  of  purity,  on  the 
ground  that  the  absolute  prohi¬ 
bition  of  preservatives  will  injure 
a  great  industry.  I  believe  that 
such  a  position  is  entirely  unten¬ 
able,  is  not  to  be  justified  and 
cannot  be  supported  by  facts.  I 
do  not  wish  to  exaggerate  dangers 
in  either  direction,  but  through 
the  late  Chicago  meat  agitation 
that  has  been  going  on  the  minds 
of  the  people  of  the  whole  world 
are  inflamed.  A  deplorable  preju¬ 
dice  exists  against  all  American 
food  products,  and  we  believe  that 


CEYLON 

■—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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instead  of  injuring  the  preserving 
industry  by  the  prohibition  of  pre¬ 
servatives  this  great  industry  will, 
on  the  contrary,  be  injured  by 
their  toleration,  through  a  grow¬ 
ing  lack  of  confidence  in  all  pre¬ 
pared  foods. 

Sebastian  Mueller, 
Gen’l  Mgr.  H.  J.  Heinz  Co. 

Pittsburg,  Pa.,  July  25,  1907. 


More  Local  Delegates  to  Penn¬ 
sylvania  State  Convention. 

Additional  Retail  Grocers’  Associations 
Select  Representatives  for  the  Annual 
Session  of  the  Pennsylvania  Retail 
Grocers’ Association.  Food  Commis¬ 
sioner  Foust  to  Be  Present. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  July  26,  1907. 
The  Oil  City  Business  Men’s 
Exchange  will  be  represented  at 
York  by  S.  W.  McCuen,  presi¬ 
dent,  and  Edw.  S.  McAlevy.  The 
DuBois  Business  Men’s  Ex¬ 
change  will  be  represented  at 
York  by  L.  E.  Weber,  president, 
and  G.  W.  Tozier,  secretary. 

E.  L.  Conaway  has  been  elected 
secretary  of  the  Uniontown  Re¬ 
tail  Merchants’  Association  in 
place  of  W.  C.  Armstrong,  re¬ 


signed.  W.  C.  Armstrong  con¬ 
tinues  as  secretary  of  the  Con- 
nellsville  Merchants’  Association. 

'The  Business  Men’s  Associa¬ 
tion  of  Mauch  Chunk  will  be  rep¬ 
resented  at  York  by  A.  H.  Luck- 
enbach,  president,  and  E.  F. 
Kuntz.  This  association  had  50 
members  in  good  standing  on 
July  1st. 

James  Foust,  Dairy  and  Food 
Commissioner  of  Pennsylvania, 
has  been  cordially  invited  to  at¬ 
tend  the  York  convention,  and  in 
a  letter  dated  July  10th  he  says, 
“Will  be  there  at  least  one  day 
and  may  stay  during  the  entire 
session.” 

The  Retail  Grocers’  Associa¬ 
tion  of  New  Brighton  will  be  rep¬ 
resented  at  York  by  F.  H.  Iden 
and  Rev.  T.  S.  Woods. 

The  Merchants’  Association  of 
Hanover  will  be  represented  at 
York  by  L.  H.  Hoffacker  and  D. 
D.  Erhart. 

The  Business  Men’s  Associa¬ 
tion  of  Tower  City  and  vicinity 
will  be  represented  at  York  by 
J.  R.  Reinhard,  secretary,  and 
George  Evans,  president  alter¬ 
nate.  The  Business  Men’s  Asso¬ 
ciation  of  Jermyn  and  Mayfield 


will  be  represented  at  York  by 
A.  B.  Winter,  president,  and  C. 
A.  Stuart,  secretary.  O.  W.  Cor- 
rall  will  represent  the  Union  City 
Business  Men's  Exchange  at 
York,  with  Secretary  S.  C.  Brooks 
as  alternate.  The  Connellsville 
Merchants’  Association  will  be 
represented  at  York  by  Patrick 
May,  vice-president,  and  W.  C. 
Armstrong,  secretary.  W.  N. 
Leche  and  J.  S.  Patterson  were 
elected  alternates. 

State  Secretary  A.  M.  Howes 
visited  Corry  on  July  12,  1907, 
and  secured  21  charter  members. 
An  association  will  be  organ¬ 
ized. 

The  Business  Men’s  Associa¬ 
tion  of  Huntingdon  will  be  repre¬ 
sented  at  York  by  O.  M.  Brum¬ 
baugh  and  William  Reed. 

The  Retail  Merchants’  Associa¬ 
tion  of  Lykens  and  vicinity  will 
be  represented  at  York  by  W.  H. 
Kissinger,  president.  The  Mer¬ 
chants’  Association  of  Columbia 
will  be  represented  at  York  by  L. 
J.  Schroeder,  treasurer.  The  Re¬ 
tail  Grocers’  Association  of  Lan¬ 
caster  will  be  represented  at  York 
by  D.  E.  Long  and  C.  L.  Gray- 
bill.  The  Bradford  Business 


Men's  Association  will  be  repre¬ 
sented  at  York  by  First  Vice- 
President  J.  Kreinson,  Second 
Vice-President  M.  F.  Flaherty, 
and  Secretary  George  L.  Dobie. 

The  Harrisburg  Retail  Grocers’ 
Association,  at  its  meeting  on 
July  15th  adopted  resolutions 
condemning  the  action  of  the 
Governor  in  his  veto  of  the  Gar¬ 
nishee  Bill.  Several  of  the  Har¬ 
risburg  merchants  expect  to  be 
guests  at  the  convention. 

The  Merchants’  Protective  As¬ 
sociation  of  Pittston  and  vicinity 
will  be  represented  at  York  by 
Wm.  Giles,  president;  D.  M. 
Evans,  secretary,  and  Hon.  Wni. 
Drury.  The  Erie  Retail  Grocers' 
Association  will  be  represented 
at  York  by  D.  M.  McDannel, 
treasurer.  Thomas  West,  presi¬ 
dent  of  the  Waynesboro  Mer¬ 
chants’  Association,  will  attend 
the  York  convention. 

A.  M.  Howes,  State  secretary, 
organized  the  I32d  affiliation  on 
Friday  evening,  July  19th,  which 
will  be  known  as  the  Corry  Busi¬ 
ness  Men’s  Exchange.  Twenty- 
four  charter  members  were  se¬ 
cured  and  the  following  officers 
elected:  President,  W.  H.  Duffy; 


Preserving  Me&.ts  Without  & 
Preservative 

Carnlzone  will  positively  keep  sweet,  fresh  and  whole¬ 
some  all  meats,  fowl  and  other  foods. 

Carnizone  reduces  ice  bills  one-half.  Preserves  where  ice 
cannot.  Prevents  the  carrying  of  contagion  by  infected 
meats  and  other  produce.  Improves  the  appearance  of  meats, 
prevents  slime  and  mould,  and  avoids  the  immense  loss  of 
trimming  off  dark  spots  and  the  unsightly  ends  of  meats. 

Carnizone  is  not  an  adulteration,  and  is  wholly  within  the 
law.  It  is  not  to  be  applied  to  material  to  be  kept,  but  should 
be  sprinkled  on  the  floor  of  the  storage  box. 

Write  for  circulars  and  information  to 

BELLEVUE  CHEMICAL  CO.,  72  Willoughby  Street 

BROOKLYN.  NEW  YORK 


A  Load  of  Installment  Notes 

Don’t  tie  yourself  up  by  buying  an 
expensive  cash  register  on  a  lease  or 
a  lot  of  installment  notes.  You  may 
like  the  register,  but  you’ll  loon  tire 
of  the  notes. 

Buy  a  Standard  Cash  Register,  which 

will  do  all  you  want  a  register  to  do, 
and  yet  costs  so  little  that  you  can 
pay  spot  cash  for  it  and  not  feel  it. 

Keeps  your  sales  straight,  both 
cash  and  credit,  and  holds  your  clerks 
straight  too.  Small,  but  as  accurate 
as  any  register  costing  ten  times  as 
much.  Write  for  handbook. 

Standard  Cash  Register  Co. 

No.  32  CHESTNUT  ST.,  WABASH,  IND. 


Cannot 

Vary 


The  disadvantage  of  buying  print  butter  not  under  a  certain  brand  is  that  the 
quality  varies.  Your  customer  gets  exactly  what  suits  her  to-day,  but  to-morrow 
something  that  doesn’t  suit  her  at  all. 

Any  manufacturer  who  undertakes  to  pack  butter  under  a  brand  name — like 
our  Gurnse — takes  on  himself  a  terrific  amount  of  work  and  worry,  because  he 
simply  must  get  butter  that  will  hold  a  fixed  standard.  It  must  not  vary. 

Our  Gurnse  Butter  is  the  finest,  fresh  creamery,  so  unvaryingly  pure  and 
good  that  we  permit  you  to  refund  the  money  to  any  dissatisfied  customer.  The 
quality  is  always  the  same  and  always  perfect. 


P.  F.  BROWN  &  CO.,  39  S.  Front  St.,  Philadelphia 


■1 


IN  lfl£F?ITIING  TO  ADVERTISERS  KIN  DLY  MENTION  ’’  GROCERY  WORLD ’* 


GROCERY  WORLD 


11 


t  —  -  - 

first  vice-president,  A.  L.  Bush ; 
second  vice-president,  George 
Ream;  third  vice-president,  O.  A. 
Sweatland  ;  fourth  vice-president, 
C.  F.  McCray. 

The  Business  Men’s  Associa¬ 
tion  of  Jeannette  will  be  repre¬ 


sented  at  York  by  Charles  Schu- 
macker.  The  Chambersburg 
Merchants’  Association  will  be 
represented  at  York  by  W.  H. 
Snyder  and  W.  O.  Appenzellar. 

A.  M.  Howes, 
State  Secretary. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


1 

III.— What  Managing  Means. 

Are  you  really  a  good  manager? 

A  real  manager  does  not  try  to 
shoulder  all  the  work  in  the 
house  and  take  care  of  it  himself. 
He  knows  that  almost  every  hour 
of  the  day  there  is  something 
going  to  turn  up  which  will  re¬ 
quire  his  very  best  judgment 
and  time  to  consider  it  thor¬ 
oughly.  He  cannot  do  that  and  at 
the  same  time  take  care  of  a  mass 
of  detail  work.  If  he  attempts  it 
lie  is  not  a  real  manager.  He 
may  be  filling  a  manager’s  chair 
and  drawing  his  pay,  but  he  is 
really  nothing  but  a  substitute  for 
a  manager,  or  a  manager  in  the 
kindergarten  stage. 

Thousands  of  good  men  are  to¬ 
day  fooling  themselves  into  the 
belief  that  they  are  properly 
managing  a  business,  when  in 
fact  they  are  slaves  to  the  detail 
work  of  the  business.  They  fear 


to  delegate  authority  to  their 
subordinates,  when  in  fact  that  is 
exactly  what  should  be  done.  All 
worthy  subordinates  are  anxious 
to  shoulder  responsibilities,  know¬ 
ing  that  their  real  value  depends 
upon  such  action,  and  a  judicious 
selection  of  assistants  is  one  of 
the  main  duties  of  a  real  mana¬ 
ger.  He  knows  he  cannot  take 
care  of  all  details  and  he  at  once 
puts  all  that  work  in  competent 
hands,  and  then  he  gets  a  short 
report  to  show  how  that  part  of 
the  work  is  going.  He  realizes 
at  once  that  if  he  has  the  right 
kind  of  help  the  business  will  run 
along  well,  even  though  he  is  not 
there,  but  with  an  outfit  of  poor 
help  he  would  be  unable  to  do 
anything,  no  matter  how  hard  he 
worked  himself. 

This  is  a  little  point  which  is 
often  overlooked  by  men  who 
wish  to  be  managers.  F.  A.  P. 


Blooker’s  Cocoa 

IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 


=  I  Knew  What  I  Was  About  = 

Most  bookkeeping  systems  gotten  up  for  grocers  are  invented  by  peo- 
L,nuV.?r  *n  £>rocery  business.  The  little  record  book  that  I  am  selling, 
■which  does  all  the  bookkeeping  any  grocer  needs  to  do,  was  invented  by 
me— I  am  a  retail  grocer. 

That  is  why  it  is  short,  simple  and  covers  the  whole  storekeeping 
ground  in  about  one-fourth  the  time  and  space  of  other  systems. 

Price,  $1.00.  Send  one  cent  for  sample  sheet.  Book  sent  on  approval. 

FRANK  B.  MICKS,  MACEDON  CENTER,  N.  Y. 


The 

Hotel 

Eater’s 

Demand 

A  coffee  that 
succeeds  on  a 
hotel  table  is  a 
good  coffee  and 
will  stand  up  un¬ 
der  any  test  you 
can  give  it. 

That’s  because 
hotel-eaters  are 
supercritical. 
They  expect  more 
than  they  get  at 
home;  in  fact  they 
expect  perfection. 

Hotel  Astor 
Coffee  is  the 


year-in-and-y  ear- 
out  brand  of  some 
of  the  most  ex¬ 
clusive  hotels  in 
New  York  City. 
They  never  think 
of  buying  any¬ 
thing  else — they 
wouldn’t  dream 
of  it. 

The  success  of 
this  coffee  under 
this  exacting  test 
is  really  the  rea¬ 
son  that  led  us  to 
push  it  through 
the  grocery  trade. 
We  have  a  plan 
of  building  up 
orders  among 
your  trade.  May 
we  tell  you  about 
it?  A  postal  re¬ 
quest  is  enough. 


B.  Fischer  & 
Company 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


IN  WRITING  TO  KDUEERTISERS  KINDLY  MENTION  "GROCERY  WORLD  ” 


12  GROCERY  WORLD 


Grocery  World 

PUBLISHED  WEEKLY  BY  THE 
GROCERY  WORLD  PUBLICATION  CO., 
AT 

927  Arch  Street,  Philadelphia. 

telephones: 

/  Bell,  Filbert  2500. 
Philadelphia  (  Keystone_  Race  ?46. 

New  York — 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


An  Independent  journal  published  ex¬ 
clusively  In  the  interest  of  retail  grocers. 


Subscription  Kates  Including  Postage, 
Payable  In  Advance: 


ria  ykax 

To  United  States  and  Mexico . $3.00 

To  Canada  .  3.50 

To  Great  Britain  and  Continent  of  Europe 

and  Asia. .  4.50 

Single  Copies . 10 


CHARLES  M.  WESSELS, 
President  and  General  Manager. 

ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 

DAVID  EZEKIEL, 
Advertising  Manager. 

W.  H.  NAYLOR, 
Circulation  Manager. 

FRANK  D.  WARNER, 
Manager  “Prices-Current.” 


The  enterprising  Gimbel  Bros., 
the  Philadelphia  department 
storekeepers  who 

Helping  Gimbel  Bros.  a<Jmjt  Conducting 
Fight  Retail  ,  ,  ° 

Grocer..  the  only  good 

grocery  store  in 

Philadelphia,  have  harked  back  to 

the  old  abandoned  cut-store 

scheme  of  offering  an  assortment 

of  goods  for  a  dollar.  Their  in¬ 


itial  list  is  as  follows: —  > 

An  Introductory  Parcel  for  $i. 

2  pounds  Granulated  Sugar. .  $  .06 
One  5c.  can  Ritter’s  Baked 

Beans  .  Free 

One  ioc.  can  of  Shoepeg  Corn.  .04 
One  trial  size  pkg.  Electricity 

Baked  Triscuit  .  Free 

Two  5c.  cakes  Babbitt’s  Best 

Soap  . 03 

One  sample  can  Vulcanol 

Stove  Polish  .  Free 

One  12c.  can  Gimbel s  pure 

ground  Black  Pepper . 08 

One  5c.  pkg.  Franklin  Mills 

Self  Rising  Flour  .  Free 

One  ioc.  pkg.  Jelly  Dessert 

Powder  . 06 

One  individual  pkg.  Zest 

Breakfast  Food  .  Free 

One  pound  of  our  45c.  Mixed 

Tea  . 35 

One  pkg.  of  Cerebos  Salt, 

enough  to  fill  shaker .  Free 

One  5c.  cake  Scouring  Soap. . .  .03 

One  pound  of  our  toe.  Liberty 

Bell  Coffee  (ground) . 25 

One  ioc.  can  Schimmell’s  To¬ 
mato  Soup  . 05 

One  generous  sample  Postum 

Cereal  Coffee  .  Free 

One  10c.  pkg.  Apitezo  Grains..  .05 


$1.00 

Anything  for  nothing,  or  ap¬ 
parently  for  nothing,  always  com¬ 
mends  itself  to  women,  so  there 
is  a  good  chance  that  this  offer 
found  many  takers.  The  “Gro¬ 


cery  World”  feels  sure  that  the 
manufacturers  whose  goods  are 
included  as  “free”  in  this  assort¬ 
ment  either  contributed  the  “free” 
goods  gratuitously  or  made  sub¬ 
stantial  reductions  in  price,  prob¬ 
ably  the  former.  It  is  not  the 
habit  of  people  like  the  Gimbels1- 
to  give  anything  of  their  own 
away.  If  this  is  the  case 
the  “Grocery  World”  feels 
that  these  manufacturers  are 
scarcely  treating  the  retail 
trade  fairly.  This  journal 
has  never  gone  so  far  as  to 
contend  that  a  manufacturer 
should  absolutely  refuse  to  sell 
a  department  grocery  store.  W e 
believe  that  an  honestly  con¬ 
ducted  department  store  has  ex¬ 
actly  as  much  claim  to  consider¬ 
ation  as  any  individual  retailer. 
It  seems  quite  clear,  however, 
that  no  manufacturer  should  do 
anything  to  favor  the  department 
store  as  against  the  grocery 
store;  in  fact,  if  there  is  to  be 
partiality,  it  should  lie  in  the  other 
direction,  since  the  department 
store  has  the  advantage  at  nearly 
every  point.  Notably  in  its 
greater  impressiveness,  its  greater 
advertising  facilities,  its  greater 
fertility  of  invention  and  its  usual 
lack  of  scruple. 

So  that  when  manufacturers 
aid  a  department  store  grocery  to 
give  away  goods  which  every 
regular  grocer  is  endeavoring  to 
sell,  they  are  doing  an  unfair  act 
which  the  organized  retail  trade 
should  vigorously  resent. 


From  England  comes  the  story 
of  a  unique  legal  decision  which 
has  much  com- 

Cannot  Hide  Behind  UTOU  SdlSe  behind 
the  Law.  jt,  The  case  was 
in  an  English 
bankrupt  court.  A  retail  grocer 
applied  for  the  benefit  of  the 
bankrupt  laws  and  asked  to  he 
discharged  from  all  his  debts. 
The  plea  was  refused  because  the 
bankrupt  had  engaged  in  the 
business  with  neither  experience 
nor  business  training  and  had 
conducted  it  from  the  beginning 
in  a  loose  and  slipshod  fashion. 
Since  his  predicament  was  of  his 
own  making,  therefore,  and  his 
plight  simply  the  inevitable,  the 
court  refused  to  relieve  this  gro¬ 
cer  of  the  burden  thus  negligently 
made. 

This  decision  really  enunciates 
the  principle  that  a  man  who  care¬ 
lessly  and  lightly  enters  upon  a 


business  of  which  he  knows  little 
or  nothing,  and  who  in  that  busi¬ 
ness  shiftlessly  and  slipshodly 
shuffles  along,  giving  neither 
thought  nor  care  to  the  learning 
of  it,  is  personally  responsible  for 
the  catastrophe  which  will  almost 
certainly  overtake  him,  and 
cannot  hide  from  his  creditors  be¬ 
hind  the  bankrupt  law. 

This  is  pretty  nearly  elementary 
common  sense. 


When  the  general  manager  of 
the  H.  J.  Heinz  Co.  declares  with¬ 
out  reservation, 
The  as  he  does  in  an- 

Heinz  Preservative 

Contention.  Other  COUl  111  11, 

that  any  food 
made  can  be  successfully  packed 
without  preservative,  he  opposes 
practically  the  solid  phalanx  of  all 
other  manufacturers  in  the  same 
line,  and  introduces  into  the 
preservative  question  a  complica¬ 
tion  which  will  probably  post¬ 
pone,  rather  than  hasten,  the  final 
conclusion. 

Other  men  who  make  the  same 
products  as  the  Heinz  Co.,  not 
so  large  as  the  Heinz  concern 
perhaps,  but  fully  as  worthy  of 
consideration,  declare  that  they 
have  found  no  way  to  avoid  pre¬ 
servatives.  When  the  National 
Association  of  Food  Manufac¬ 
turers  sent  its  recent  inquiry  to 
manufacturers  all  over  the  coun¬ 
try,  asking  “what  would  happen 
to  your  business  if  preservatives 
were  forbidden?”  practically 
every  one  who  answered  at  all 
said  “we  could  not  continue — we 
would  he  ruined.” 

So  that  the  entire  manufactur¬ 
ing  industry,  outside  of  the  H.  J. 
Heinz  Co.,  contend  that  preserva¬ 
tives  are  not  only  necessary,  hut 
indispensable.  The  Heinz  Co. 
declares  they  are  not  even  neces¬ 
sary,  and  unquestionably  its 
statement  is  entitled  to  much 
weight.  “What  can  be  done  once 
can  be  done  again.” 

But  there  is  this  to  be  said, 
right  to  that  point.  If  the  Heinz 
Co.  has  discovered  some  secret 
method  of  avoiding  preservatives, 
is  it  fair  to  insist  that  its  com¬ 
petitors  shall  do  what  cannot  he 
done,  except  by  the  secret  plan 
which  the  Heinz  Co.  naturally  re¬ 
fuses  to  disclose?  These  competi¬ 
tors  say  “do  everything  we  can, 
using  all  of  the  general  knowledge 
of  the  trade,  we  find  no  way  to 
avoid  preservatives.”  If  the 
lleinz  Co.  should  accompany  its 


denial  with  a  full  disclosure  of 
its  own  method,  then  the  burden 
of  proof  would  be  upon  the  other 
manufacturers  to  show  why  they 
could  not  do  as  well  as  the  Heinz 
Co.  by  the  same  method. 

And  this  is  what  the  Heinz  Co. 
should  do  if  its  statements  are  to 
have  any  weight  with  the  Fed¬ 
eral  Government.  It  is  mani¬ 
festly  inequitable  to  compel  the 
entire  balance  of  the  manufactur¬ 
ing  trade  to  follow  a  standard 
concerning  which  they  know 
nothing. 


Begin  With  the  Bee  to  Adul¬ 
terate  Honey. 


It  Is  Learned  That  German  Honey 
Producers  Gorge  Their  Bee*  With 
Sweet  Stuff  in  Order  to  Increase  Pro¬ 
duction.  Dark  Colored  Honey  Colored 
With  Electricity.  Foreign  Methods 
of  Adulteration  Far  Ahead  of  Ours. 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

July  26,  1907. 

Judging  from  some  information 
secured  during  the  week  from  a 
report  just  placed  on  file  here  by 
Consul-General  Richard  Guen¬ 
ther,  writing  from  Frankfort, 
Germany,  the  food  manufacturers 
of  other  countries  can  give  us 
cards  and  spades  when  it  comes  to 
the  artificial  improving  of  food. 

A  case  in  point  was  reported  to 
the  recent  annual  meeting  of  the 
Free  Association  of  German  Food 
Articles  Chemists.  It  was 
charged  and  proven  that  it  was 
the  practice  of  certain  producers 
of  honey  to  feed  bees  with  sac¬ 
charine  substances — gorge  them, 
in  fact — in  order  to  increase  the 
production  of  honey.  This  will 
henceforth  he  considered  adulter¬ 
ation  in  Germany.  It  was  also 
reported  to  the  convention  that 
the  makers  of  dark-colored 
Australian  honey  darkened  the 
color  of  their  product  by  using 
electricity. 

One  prominent  chemist  gave  a 
number  of  recipes  which  occa¬ 
sionally  are  used  for  making 
“finest”  marmalades.  Potato 
syrup,  coloring  matter,  acids, 
washed  fruit  grains,  waste  from 
the  manufacture  of  fruit  syrups, 
etc.,  are  the  chief  ingredients,  j 
For  the  most  part,  these  are  new  l 
to  most  American  manufacturers. 

Holt. 


The  first  man  to  whom  we  sold  books, 
fourteen  years  ago,  still  uses  them. 
Forbes  coupon  books.  See  adv. 
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Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewiitten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks.— Ed.] 

— 


INSTRUCTION  REGARDING  PRUNES. 

The  valley  of  Santa  Clara  in 
Southern  California  is  famous  for 
prunes  just  as  Maine  is  famous 
for  corn  and  Jersey  for  tomatoes. 

Santa  Clara  prunes  are  the  kind 
you  are  selling  daily.  They  differ 
from  the  Northern  prune  inas¬ 
much  as  the  skin  is  more  smooth 
and  the  meat  is  more  delicate. 
They  hold  the  dark  color  longer 
and  they  lack  coarseness. 

They  are  the  cheapest  and  the 
most  popular  at  the  present  time 
of  all  evaporated  goods  and 
should  be  mentioned  in  taking 
every  order.  We  have  a  big 
stock  of  60-70S  especially  and  we 
must  move  them  before  the  hot 
weather  sets  in. 

ABOUT  PEAS. 

We  do  not  handle  “soaks”  that 
is  common  dried  peas  cooked  and 

canned. 

-  sugar  is  a  pea  you  can 

recommend  to  the  average  buyer. 
They’re  medium  in  size,  but 
evenly  graded  and  not  artificially 
sweetened. 

-  Favorite  are  a  little 

smaller  and  of  excellent  flavor. 

-  are  of  a  larger  variety 

and  have  the  champion  of  Eng¬ 
land  flavor. 

- Early  Junes  are  still 

the  favorite,  being  very  small  and 
tender  and  possessing  to  a  re¬ 
markable  degree  the  fresh  taste. 

-  -  look  and  taste  sim¬ 
ilar  to  the  French  or  Belgian  kind 
and  can  be  safely  sold  to  your 
most  particular  trade. 

Now  is  the  time  to  push  peas. 
Our  stock  is  heavy  and  you  al¬ 
ready  have  the  dozen  and  case 
prices. 

NEW  CUSTOMERS. 

Whenever  you  strike  what  you 
know  to  be  a  new  customer  be 
sure  and  hand  the  name  and  ad- 
1  dress  to  the  manager. 

He  will  do  the  “follow-up”  part 
and  see  that  she  comes  again.  He 


will  in  the  first  place  acknowledge 
her  business  with  us  by  a  letter 
of  thanks. 

Don’t  overlook  this.  Under 
no  circumstances  must  we  lose  a 
customer  through  no  fault  of 
ours. 

A  record  will  be  kept  of  the 
clerk  that  hands  in  such  names 
and  due  credit  will  be  given  him 
for  the  interest  he  may  take  in 
this  excellent  way  of  holding  new 
trade. 

COMPLAINTS. 

Whatever  criticism  you  may 
hear  from  time  to  time  about  the 
store  don’t  hesitate  to  report  it. 
Getting  face  to  face  with  our 
faults  is  the  only  way  we  can 
remedy  them. 

We  must  overcome  any  preju¬ 
dice  that  may  exist  about  our 
business.  The  mere  fact  that  it 
is  prejudice  makes  us  all  the 
more  earnest  to  fight  it. 

State  the  facts  as  you  hear 
them.  The  firm  is  broad  enough 
to  listen  to  all  sides  and  will  think 
all  the  more  of  you  for  being 
candid. 


New  Federal  Ruling  Hits  Ruby 
Prunes  Hard. 


Brand  Made  Cherry-Colored  Instead  of 
Black  by  Use  of  Sulphur.  If  Rul¬ 
ing  Is  to  Be  Obeyed  Cherry  Color 
Cannot  Be  Obtained.  Distributing 
Agent  Issues  Circular  to  Buyers. 


The  past  week  has  witnessed 
much  discussion  over  the  recent 
Federal  decision  that  goods  con¬ 
taining  sulphur  dioxid  would  not 
for  the  present  be  prosecuted, 
particularly  as  to  the  effect  of  the 
ruling  on  California  dried  fruits, 
all  lines  of  which  are  bleached 
with  the  fumes  of  sulphur. 

Naturally  the  Government’s 
ruling  gives  the  fruit  people  much 
more  than  they  expected,  since  it 
was  the  expectation  that  the  use  j 
of  sulphur  would  be  forbidden 
entirely.  For  this  reason  the 
California  people  are  disposed  to 


By  far  the  largest  and  most  varied 
lines  of  holiday  goods  and  Fall  and  Win¬ 
ter  general  merchandise  are  ready  for 
inspection  on  our  sample  floors  in  thesse 
SIX  cities: — 

New  York  Chicago 
St.  Louis  Minneapolis 
Baltimore  Dallas 

In  quiet,  well  lighted  space  used  sole¬ 
ly  for  that  purpose — we  show  samples 
only,  all  compactly  arranged  for  quick, 
yet  thorough  comparison. 

Thus — we  save  your  time.  Then  we 
make  you  SURE  you  know  our  ‘‘rock  bot¬ 
tom”  by  indicating  net  prices  in  plain  figures. 

Hence,  the  market  buying  merchant 
who  FIRST  sees  our  display  gets  soonest 
the  largest  number  of  Fixed  Values  for 
Comparing  to  be  used  in  ALL  his  buying. 

This  season — use  our  sample  displays. 
And  to  get  August  business  use  the  goods 
and  plans  both  in  our  August  catalogue- 
No.  D622  and  yours  for  the  asking. 


WHOLESALERS  OF  GENERAL  MERCHANDISE 

Butler  Brothers 

The  House  That  Covers  the  Country 
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Good  Prospects  for  State  Food  Show.  L.  J.  Callanan  Looking 
Into  Paint  Adulteration.  Death  of  Grocers’  Pet  Bills  Ex¬ 
pected.  Sausage  Fight  Coming.  New  Cracker  Combine 
Projected. 

Special  correspondence  of  “Grocery  World. 


conform  with  the  ruling,  although 
in  almost  all  lines  of  dried  fruits 
more  sulphur  dioxid  than  the  35- 
1,000  of  1  per  cent,  is  being  used. 

In  some  lines,  however,  the  new 
ruling  will  probably  necessitate 
some  rather  radical  changes  in 
business  methods.  For  example, 
the  J.  K.  Armsby  Co.,  agents  for 
Ruby  prunes,  has,  during  the 
week,  written  all  buyers  of  1907 
Ruby  prunes,  notifying  them  that 
it  might  be  found  impossible  to 
conform  with  the  new  ruling  and 
still  give  the  brand  of  prunes 
named  their  characteristic  cherry 
color.  As  is  generally  known, 
Ruby  prunes  command  a  pre¬ 
mium  over  ordinary  brands, 
partly  because  of  their  rich  cherry 
color,  other  grades  being  black. 
Since  prunes  invariably  turn 
black  in  the  curing,  the  lighter 
color  must  be  produced  partly  by 
the  use  of  a  large  quantity  of  sul¬ 
phur,  though  one  factor  in  its  pro¬ 
duction  is  that  Ruby  prunes  are 
picked  green. 

The  chance  is,  therefore,  that 
the  buyers  of  this  year’s  Ruby 
prunes  will  either  have  to  take 
them  black,  or  nearly  black,  or 
if  they  elect  to  take  them  red,  will 
buy  the  chance  of  prosecution 
with  their  fruit. 


Grocery  and  General  Store  Fail¬ 
ures  for  Current  Periods. 

Report  for  Second  Quarter  of  1907  Shows 
Fewer  Disasters  Than  Last  Year. 
Figures  for  June  Show  Increase  in 
General  Store  Failures  and  Decrease 
in  Grocery  Failures. 

The  report  of  grocery  and  gen¬ 
eral  store  failures  for  the  month 
of  June  shows  more  general  store 
failures  and  less  grocery  failures 
than  the  corresponding  month  of 
1906.  The  figures  are  as  follows: 

General  stores — In  June,  1907, 
92;  liabilities,  $731,336;  in  June, 

1906,  71  ;  liabilities,  $462,340. 
Grocery  stores — In  June,  1907, 

163;  liabilities,  $480,201;  in  June, 

1907,  168;  liabilities,  $502,952. 
The  official  report  for  the  sec¬ 
ond  quarter  of  1907  is  also  at 
hand,  and  shows  for  that  period 
a  falling  off  in  both  lines.  The 
figures  are  as  follows: — 

General  stores,  second  quarter, 
1907,  264;  liabilities,  $1,910,131; 
second  quarter,  1906,  271  ;  lia¬ 
bilities,  $1,788,012. 

Grocery  stores,  second  quarter, 
1907,  488;  liabilities,  $1,999,866; 
second  quarter,  1906,  512;  liabili¬ 
ties,  $1,761,921. 


New  York,  July  26,  1907. 

Thirty-five  manufacturers  have 
booths  at  the  State  food  show, 
which  will  be  opened  Monday  in 
Elmira,  under  the  auspices  of  the 
New  York  State  Association  of 
Retail  Grocers.  The  officers  of 
the  association  are  to  meet  Satur¬ 
day  in  Elmira  to  see  that  every¬ 
thing  is  in  proper  shape  for  the 
opening,  and  some  will  remain 
over  until  the  State  convention, 
August  5th  to  8th.  Secretary 
Charles  Thorpe,  who  will  leave 
here  to-morrow  to  look  after  the 
many  details  entrusted  to  him,  is 
confident  that  this  will  be,  in 
every  respect,  a  most  successful 
exhibit  of  food  products. 

*  *  * 

Retailers,  as  well  as  jobbers, 
give  somewhat  different  accounts 
of  the  condition  of  trade  these 
days,  according  as  they  sell  chiefly 
to  the  city  or  country  trade.  One 
will  say  that  he  is  selling  more 
canned  goods  and  other  articles 
in  large  packages  than  usual. 
This  is  explained  by  the  demand 
from  the  summer  boarding  houses 
and  hotels.  Another  finds  it  a 
pretty  heavy  demand  for  the 
small  packages,  and  of  course  it 
comes  from  the  city  trade,  buying 
from  hand-to-mouth  in  the  warm 
months  to  an  even  greater  extent 
than  in  winter. 

*  *  * 

A  number  of  the  wholesale 
dealers  in  California  dried  fruits 
assembled  one  day  this  week  in 
the  Mercantile  Exchange  to  meet 
Willard  M.  Griffin,  representing 
the  California  Growers’  and  Pack¬ 
ers’  Association.  He  had  been  to 
Washington  to,  consult  the  au¬ 
thorities  with  reference  to  the  rul¬ 
ing  on  the  use  of  sulphur  in  pre¬ 
paring  the  fruit.  The  dealers 
were  assured  that  the  fruit  would 
be  prepared  and  forwarded  with 
every  care  on  the  part  of  the  pack¬ 
ers  and  that  they  would  take  en¬ 
tire  responsibility  on  any  ques¬ 
tion  that  arises,  if  any  should 
arise,  as  to  the  fruit  conforming: 

o 

to  the  requirements  of  the  food 
law. 

Mr.  Griffin  said  that  while  the 


authorities  had  not  receded  from 
their  position  with  reference  to 
the  use  of  sulphur,  yet  he  believec 
that  there  will  be  no  trouble. 
The  packers  are  to  reduce  the 
amount  of  sulphur  used,  in  ac¬ 
cordance  with  suggestions  of  the 
authorities,  and  Government 
chemists  will  co-operate  with  and 
advise  the  packers  so  that  busi¬ 
ness  will  not  suffer  if  they  show 
•a  disposition  to  do  what  is  right. 
It  is  inferred  that  those  packers 
who  try  to  live  up  to  at  least  the 
spirit  of  the  law  will  receive  con¬ 
sideration,  while  the  other  class 
will  feel  the  “big  stick.” 

*  *  * 

These  being  the  days  when 
adulterations  of  all  kinds  are  the 
subject  of  discussion,  grocer  L.  J. 
Callanan  is  getting  ready  to  direct 
attention  to  something  different 
in  this  line  from  the  usual  allega¬ 
tions.  Paint  is  the  subject  which 
he  has  been  quietly  investigating 
and  on  which  he  will  shortly  give 
out  some  data.  He  remarks  that 
the  average  grocer  buys  consider¬ 
able  paint  for  painting  his  store 
and  his  home,  and  is,  therefore, 
interested,  as  is  the  general  pub¬ 
lic. 

According  to  the  statement  that 
Mr.  Callanan  is  preparing,  the 
adulteration  of  paint  is  on  a  scale 
that  is  most  surprising.  He  will 
advocate  the  enactment  in  this 
State  of^  a  law  with  reference  to 
the  standard  of  paints  similar  to 
a  statute  passed  some  time  ago  in 
a  Western  State. 

*  *  * 

Now  comes  to  the  front  the 
“Sausage  Trust”  and  an  organ¬ 
ization  of  delicatessen  merchants 
who  propose  to  fight  the  makers 
of  the  wursts.  Meetings  have 
been  held  by  the  dealers  who  have 
made  known  their  grievances 
which,  they  say,  have  been  ag¬ 
gravated  from  time  to  time.  The 
chief  trouble  is  that  the  manufac¬ 
turers  allow  too  small  a  margin  of 
profit,  in  the  opinion  of  the  retail¬ 
ers,  who  assert  that  there  is  no 
remedy  now  because  of  the  manu¬ 
facturers  being  in  a  combine. 
There  is  talk  of  lawsuits  and  of 
starting  independent  factories. 


Nearly  100  retailers  attended  the 
meetings,  at  which  plans  were 
discussed  for  fighting  the  “Trust,” 
as  it  is  called. 

*  *  * 

To-day  being  the  last  day  for 
Governor  Hughes  to  act  on  the 
bills  passed  at  the  last  regular 
session  of  the  Legislature,  the 
hopes  for  the  wife’s  liability  bill 
and  other  measures  which  the 
grocers  have  advocated  are  not 
very  bright.  The  bills  which  the 
Governor  has  not  approved  by  to¬ 
day  will  die.  Nobody  has  any  line 
on  what  the  Governor  may  do,  but 
it  is  not  usual  for  a  Governor  to 
sign  many  bills  at  the  last  minute. 
Of  course,  if  the  grocers  are  dis¬ 
appointed  this  time  they  will  be¬ 
gin  all  over  again  and  have  new 
bills  ready  when  the  Legislature 
meets  next  winter. 

*  *  * 

Brokers  and  salesmen  in  the 
wholesale  grocery  trade  aban¬ 
doned  business  cares  Wednes¬ 
day  and  gave  themselves  up  to  the 
pleasures  of  their  annual  golf 
tournament  which  took  place  on 
the  Nassau  Country  Club 
grounds.  William  P.  Baker,  of 
Austin,  Nichols  &  Co.,  proved 
the  champion. 

*  *  * 

Representatives  of  the  inde¬ 
pendent  cracker  companies  in  this 
city  deny  reports  that  they  at¬ 
tended  Monday  a  conference  in 
this  city  for  the  purpose  of  organ¬ 
izing  a  new  combination  with  re¬ 
sources  sufficient  to  compete  with 
the  National  Biscuit  Co.  One  of 
the  independent  manufacturers 
said  that  they  have  heard  talk  of 
such  a  movement,  but  that  they 
lave  not  been  invited  to  a  confer¬ 
ence  and  that  apparently  there  is 
nothing  in  such  reports.  Other 
manufacturers  spoke  in  a  similar 
way.  Yet,  it  is  pointed  out  that 
whenever  a  combination  is  in  its 
embryonic  stages  denials  of  this 
sort  have  always  been  heard. 

Some  time  ago  it  was  said  that 
St.  Louis  people  were  back  of  the 
project  for  a  new  cracker  trust. 
The  latest  report  is  that  Baltimore 
concerns  are  to  form  the  nucleus 
of  the  new  combination,  with  a 
capitalization  of  not  less  than  $30,- 
000,000.  Two  companies  are  es¬ 
pecially  mentioned,  the  Maryland 
Tiscuit  Co.,  and  the  American  Pie 
and  Bread  Co.  It  is  said  that  M. 

J.  Fitzsimmons  represents  these 
companies  in  the  negotiations. 
There  are  in  New  York  a  half 
dozen  independent  cracker  com- 
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panies  whose  aggregate  business 
is  sufficiently  heavy  to  make  them 
attractive  to  any  person  thinking 
of  forming  a  combination.  But 
these  manufacturers,  besides  de¬ 


nying  that  they  have  attended  any 
conference,  speak  as  if  they  prefer 
independence,  even  to  the  alluring 
offers  that  a  new  “trust”  might 
present.  Fred  A.  McGill. 


This  Law  Would  Straighten  Mail  Order 

Advertising 

A  Bill  to  Be  Introduced  in  Next  Congress  by  Associated  Adver¬ 
tising  Clubs  of  America  Penalizing  All  Forms  of  False 
Advertising.  Boosting  Merchandise  a  la  Department  Stores 
Included.  States  to  Be  Asked  to  Pass  Same  Act. 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

July  26,  1907. 

It  is  announced  here  that  at  the 
next  session  of  Congress  a  bill 
will  be  introduced  prohibiting  all 
manner  of  dishonest  and  fraudu¬ 
lent  advertising.  The  bill  is 
aimed  particularly  at  fake  mining 
advertising,  but  will  also  by  de¬ 
sign  include  lying  mail-order  ad¬ 
vertising  and  patent  medicine 
advertising. 

The  bill  is  quite  lengthy  and 
cannot  be  reproduced  in  full  for 
that  reason.  Some  of  the  more 
important  extracts,  however,  for¬ 
bid  the  following  forms  of  fraudu¬ 
lent  advertising: — 

Advertisements  of  “damaged 
goods  sales,”  of  “fire  sales,”  “bank¬ 
rupt  sales”  and  the  like  where  mer¬ 
chandise  not  a  part  of  such  “dam¬ 
aged,”  “fire  damaged,”  or  “bank¬ 
rupt  stock,”  or  other  stock  repre¬ 
sented  in  the  advertisement  is  of¬ 
fered,  represented  or  sold  as  a  part 
of  such  stock.  Advertisements 
stating  former  selling  values  or 
present  or  former  worth,  in  excess 
of  recognized  trade  standards  of 
selling  values  or  worth,  or  where 
values  or  worth  are  stated  and  are 
represented  as  worth  more  than 
such  prices  at  which  the  goods  or 
commodity  advertised  were  sold  in 
the  regular  course  of  business  to 
numbers  of  persons  within  a  period 
of  eighteen  months  prior  to  date  of 
such  advertisement.  Advertisements 
which  represent  merchandise  to  be 
other  than  as  stated  upon  labels  or 
other  markings  upon  containers  or 
packages  of  such  merchandise,  as  in 
the  case  of  food  labeled  and  sold  in 
compliance  with  pure  food  laws  of 
this  or  other  States  or  of  the  United 
States. 

Advertisements  wherein  is  con¬ 
tained  any  statement  or  statements 
of  quantity  or  quality  of  merchan¬ 
dise  to  be  sold,  and  containing  exag¬ 
gerated  or  false  statements  of  quan¬ 
tity,  or  where  the  goods  offered  are 
seconds,  inferior  quality,  or  other¬ 
wise  not  of  standard  quality  and 
such  facts  are  not  disclosed  in  the 
wording  of  the  advertisement.  Ad¬ 
vertisements  offering  for  sale  any 
merchandise  or  other  commodity 
described  as  of  one  material  or  sub¬ 
stance  only,,  when  it  is  a  combina¬ 
tion  of  two  or  more  materials  or  sub¬ 
stances,  especially  where  the  undis¬ 
closed  material  or  substance  is  an 
adulterant  or  material  used  to 
cheapen  the  merchandise  or  other 


commodity,  as  in  instance  where 
goods  are  represented  as  “all  wool” 
goods,  but  are  “cotton  and  wool.” 

Advertisements  containing  state¬ 
ments  as  of  fact,  when  it  is  a  matter 
of  opinion,  unless  clearly  stated  as 
opinion,  as  where  the  words  “The 
best  in  the  world,”  “finest  cheviots,” 
etc.,  are  used.  Advertisements  in 
which  are  contained  so-called  guar¬ 
antees  or  promise  of  guarantee  of 
future  increase  in  value  of  shares, 
stocks,  bonds,  real  estate,  merchan¬ 
dise  or  other  commodity. 

Advertisements  predicting  future 
greater  values  or  stating  present 
value  of  stocks,  bonds,  lands,  mer¬ 
chandise  or  other  commodities,  and 
wherein  is  contained,  as  an  incen¬ 
tive  to  purchase  the  stocks,  bonds, 
lands,  merchandise  or  other  com¬ 
modities,  a  description  of  the  pro¬ 
cedure,  success  or  results  of  any 
similar  enterprise  or  process  of 
manufacture  or  similar  merchandise. 

The  bill  will  be  fathered  by  the 

Associated  Advertising  Clubs  of 

America,  which  will  also  endeavor 

to  have  the  same  act  passed  by 

each  individual  State. 

Holt. 


Olives. 

Francis  H.  Leggett  &  Co.,  of  New 
York,  announce  in  this  number  of  the 
“Grocery  World”  a  line  of  bulk  and 
bottled  new-crop  olives.  As  Leggett  & 
Co.  are  known  far  and  wide  as  large 
handlers  of  olives,  it  will  pay  our  read¬ 
ers  to  make  a  note  of  “Leggett’s”  offer¬ 
ings. 

Write  for  copy  of  “Premier  Enquirer.” 
Unique,  artistic,  instructive  and  interest¬ 
ing.  Most  up-to-date  grocery  paper 
published.  Please  mention  “Grocery 
World.” 

Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold,  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


Does  Light  Attract  YOU? 


We  believe  you’ll  say  yes — as  a  matter  of  fact  it 
attracts  us  all.  If  you  could  induce  almost 
everybody  who  passed  your  store  to  stop  and 
look  in  your  window,  and  you  had  something 
there  which  made  them  remember  your  store, 
would  you  increase  your  trade  ?  We  think  you’ll 
say  yes  again.  You  can  put  a  display  of  goods 
in  your  window  which  you  can  afford  to  sell 
close  and  light  it  with  electric  devices  in  such  a 
way  that  every  passer-by  will  stop  to  look.  You 
can  so  impress  them  that  they  will  come  in  the 
next  day  to  buy.  You  know  what  to  do  with 
them  when  they  come  in.  Sell  them  enough  to 
pay  the  cost  of  your  lighting  for  a  month. 

We  will  show  you  how  it  can  be  done  if 
you  will  go  to  the  phone  and  call  us  up.  Don’t 
wait  a  day.  Start  to  increase  your  trade  NOW. 


The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


KLEENATUB 

THE  NAME  TELLS  THE  STORY  WITHOUT  ANY  TALKING 


A  display  carton  of  12  packages  of  KLEENATUB 
on  your  counter  will  bring  you  a  steady  income. 


KLEENATUB  is  being  extensively  advertised 
KLEENATUB  pays  a  handsome  profit 


ORDER  THROUGH  YOUR  JOBBER 


TheWrigley  Mfg.  Company,  Philadelphia 
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Are  You  In? 

HERE’S  the;  key 

and  your  profits  at  the  end  of  the  year  with  increased 
patronage  thru 

‘MAPLEINE” 

is  what  will  lock  your  customers  and  new  one’s  to  you. 
They  turn  your  name  over  time  and  again,  as  Mapleine 
daily  delights  its  customers. 

ISN’T  THAT 

what  you  want?  or  do  you  want  this  trade  to  go  to  the 
merchant  who  sells  it.  You'll  realize  before  long  what 
you  lose  if  you  do  not  turn  your  order  in  to-day. 

E.  E.  HARDING  &  CO.,  Agents 

200  South  Front  Street,  Philadelphia,  Pa. 

CHAS.  W.  JACOBS  k  ALLISON,  18  Cedar  St.,  NEW  YORK  CITY 

- Manufactured  only  bj - 

CRESCENT  MFG.  CO.,  Seattle,  Waih.,  U.  S.  A. 


USE  THEM!  WHY? 


BECAUSE 

The  first  man  to  whom  we  sold  coupon  books  still  uses 
them.  BECAUSE: — Many  of  our  customers  have  been 
using  them  regularly  for  fourteen  years.  BECAUSE:— 
We  are  making  and  selling  more  books  this  year  than 
ever.  BECAUSE: — Some  of  our  customers  who  left  us 
to  try  other  systems  have  come  back  to 

FORBES'  INDEXED  DOUPON  BOOKS 

BECAUSE: — They  are  recognized  more  each  year  as 
the  best,  simplest,  safest  and  most  satisfactory  short  way 
of  keeping  accounts.  BECAUSE:— A  week's  book¬ 
keeping  can  be  done  in  an  hour.  No  losses  from  for¬ 
gotten  charges.  Prevents  disputes.  Cash  buyers  like 
them.  Made  in  all  sizes.  Sent  to  you  carriage  charges 
paid. 

Let  us  send  you  samples  at  once. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


If  you  could  read  the  many  letters 
that  we  receive  from  enthusiastic 
housekeepers,  you  would  wonder  why 
you  ever  thought  “King  Midas”  flour 
too  high  priced  for  your  trade. 

With  the  help  that  we  give  and  his 
own  enthusiasm,  a  go-ahead  grocer 
can  double  his  flour  business  with 
“King  Midas.” 

Better  let  us  tell  you  more  about  it. 

SHANE  BROTHERS  CO. 

670  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  absolutely 
unchanged  from  last  week.  The 
entire  line  of  prices  is  steady  and 
without  even  slight  fluctuation. 
First  and  second  crops  of  both 
new  Japans  and  new  Formosas 
have  practically  been  closed  out, 
having  sold  at  comparatively  high 
prices.  The  demand  for  tea  is 
only  fair. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  very  dull  during 
the  past  week,  and  options  have 
declined  about  15  to  20  points. 
Actual  Brazil  coffee  remains 
about  the  same.  The  cause  of  the 
weakness  in  options  is  that  the 
speculative  trade  have  stubbornly 
stayed  out  of  the  market,  which 
is  the  very  last  thing  the  syndi¬ 
cate  want  or  can  stand.  In  the 
absence  of  speculative  interest, 
the  market  will  continue  to  sag  of 
its  own  weight.  Mild  coffees  are 
steady  and  unchanged.  Mocha  is 
steady,  except  the  long,  bean, 
which  has  declined  a  fraction, 
java  has  scored  another  advance, 
a  thousand  mats  having  been  sold 
in  New  York  during  the  week  at 
1  cent  per  pound  advance  over  the 
June  sale  price. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  As  reported  elsewhere, 
the  Trust  announced  during  the 
week  that  it  would  now  supply 
bleached-white  glucose  if  the 
trade  desired  it.  This  is  under  the 
Federal  Government’s  decision 
that  sulphur  dioxid  can  tempo¬ 
rarily  be  used  in  food.  Compound 
syrup  is  dull  and  unchanged  in 
price.  Sugar  syrup  is  in  fair  de¬ 
mand  at  ruling  prices.  Molasses 


is  quiet  and  unchanged.  The  sul¬ 
phur  dioxid  decision  has  been  a 
godsend  to  the  Louisiana  syrup 
and  molasses  people,  as  they  were 
greatly  perturbed  over  their  com¬ 
ing  crop. 

Sugar. 

The  raw  sugar  market  has 
rapidly  improved  during  the  past 
week,  owing  to  a  variety  of 
causes,  chiefly  reaction  from  a  too 
depressed  market,  improvement 
in  European  growing  weather  and 
excess  of  meltings  over  receipts. 
Refined  sugar  is  unchanged,  but 
if  raws  continue  firm  nobody 
would  be  surprised  to  see  an  ad¬ 
vance.  The  demand  for  refined 
sugar  is  fair,  as  is  usual  at  this 
season. 

_  Fish. 

New  mackerel  is  in  good  de¬ 
mand,  mainly  because  most 
grades  are  scarce.  The  supply  of 
new  shore  mackerel  is  still  light, 
and  the  price  is  gradually  ad¬ 
vancing,  due  partly  to  scarcity 
and  partly  to  improving  quality. 
New  Irish  mackerel  is  also  avail¬ 
able,  but  in  very  small  quantities. 
New  Norways  have  shown  rather 
poor  quality  and  the  price  has 
therefore  been  comparatively  low. 
Cod,  hake  and  haddock  are  all  dull 
and  unchanged  in  price.  Domes¬ 
tic  sardines  are  in  fair  demand  at 
unchanged  prices.  Imported  sar¬ 
dines  are  firm  and  wanted.  Sal¬ 
mon  is  fairly  active  and  un¬ 
changed.  Future  sockeye  prices 
are  still  not  forthcoming. 

Canned  Goods. 

Tomatoes,  both  spot  and  fu¬ 
tures,  are  unchanged  in  price, 
and  as  to  futures,  quiet.  There  is 
a  small  demand  for  spot  goods, 
however,  in  spite  of  the  expecta¬ 
tion  of  a  good  big  pack.  In  spite 
of  the  fact  that  the  crop  expecta- 
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tions  are  large  and  ruling  prices 
high,  nobody  seems  inclined  to 
sell  short  or  to  speculate  in  any 
way.  Corn  is  very  dull  at  un¬ 
changed  prices.  Peas  are  in  light 
demand  at  steady  prices.  There 
has  been  no  recession  from  ruling- 
prices.  New  York  State  packers 
will  deliver  only  about  75  per 
cent.  Apples  are  unchanged  and 
in  moderate  demand.  Peaches 

Jare  unchanged  and  very  dull. 
Sales  of  future  California  canned 
goods  have  been  very  large,  con¬ 
firmations  of  orders  placed  sub¬ 
ject  to  approval  of  price  having- 
been  general.  The  line  of  small 
Baltimore  canned  goods  is  un¬ 
changed,  with  the  exception  of 
string  beans,  which  show  a  sharp 
advance. 

Dried  Fruits. 

Nothing  is  doing  in  prunes,  but 
an  advance  is  prophesied,  owing 
to  the  heavy  drop  of  the  growing- 
fruit  on  the  coast.  As  stated, 
there  has  been  no  change  as  yet, 
but  the  feeling  is  strong,  and 
sellers  are  very  few.  Peaches  are 
unchanged.  The  sulphur  decision 
has  unsettled  the  market  very 
much,  owing  to  the  fact  that  more 
than  the  maximum  percentage  of 
sulphur  allowed  by  the  Govern¬ 
ment  is  used  in  peaches.  On  this 
account  certain  large  buyers  are 
refusing  to  accept,  as  good  de¬ 
livery  peaches  sold  for  future  de¬ 
livery  and  bleached  in  the  usual 
way.  Certain  brands  of  prunes 
are  also  deeply  afifected  by  the 
ruling.  Raisins  are  unchanged, 
but  still  firm.  The  spot  supply 
is  exceedingly  low.  Apricots  are 
unimproved  in  condition.  Cur¬ 
rants  are  in  fair  demand  at  steady 
prices.  Apples  are  firm  and  un¬ 
changed  in  price. 

Beans  and  Peas. 

Pea  beans  are  unchanged,  and 
the  demand  is  moderate.  Mar¬ 
rows  arc  very  slow  at  ruling 
prices.  California  limas  rule  un¬ 
changed,  both  coast  and  spot,  and 
the  demand  is  light.  Split  peas 
are  unchanged.  Green  and  yellow 
splits  are  both  firm  and  green  are 
scarce.  Whole  dried  peas  are 
high  and  scarce. 

Butter. 

There  has  been  no  change  in 
the  price  of  any  grade  of  butter, 
but  the  feeling  is  easier.  The  re- 
|  ceipts  continue  liberal,  and  the 
present  outlook  is  for  a  decline  o  ’ 
probably  1  cent  per  pound, 
j  There  is  a  good  consumptive  as 
well  as  speculative  demand.  The 
1  decline  was  due  chiefly  to  the  in¬ 


crease  in  make.  The  quality  is 
running  very  good  for  the  sea¬ 
son,  and  the  future  market  de¬ 
pends  largely  upon  the  future 
make. 

Eggs. 

The  egg  market  is  very  firm  at 
the  recent  advance.  The  pro- 
onged  spell  of  hot  weather  is  re¬ 
sponsible  for  a  good  part  of  the 
receipts  showing  defects,  and  this 
has  made  fancy  eggs,  free  from 
heat,  very  scarce.  Fresh  eggs 
clean  up  on  arrival,  while  under 
grades  are  slow  and  the  price 
nominal.  Present  conditions  are 
likely  to  exist  as  long  as  the 
weather  remains  warm,  and  there 
is,  therefore,  not  likely  to  be  any 
radical  change  in  the  near  future. 


Hams  and  Bacon 

Are  in  Demand 

Are  you  giving  your  trade  the  best  values  for 
their  money?  You  can  easily  do  so  by  giving  the 
people  what  they  want  and  that  is 

BurK’s  “Grown  Btanfl”  Bams 


Cheese. 

There  is  no  change  in  the  job¬ 
bing  quotations  on  cheese,  but 
the  market  is  a  little  easier,  and 
the  country  markets  show  a  de¬ 
cline  of  ]/%  cent  per  pound.  The 
quality  of  the  present  make  of 
cheese  is  running  good,  as  is  usual 
for  the  season.  If  there  is  any 
change  in  price  it  will  be  a  slight 
decline,  owing  to  the  extreme 
high  prices  prevailing. 


which  are  plump,  have  short  shanks  and  round 
butts,  are  sweet,  being  sugar-cured ;  mild,  because 
they  are  not  old,  and  of  fine  flavor,  being  smoked 
a  nice  bright  color,  which  is  only  possible  by  using 
hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in 
Philadelphia,  having  the  most  select  and  exacting 
trade. 

BlM’S  “BOTTEBHBT”  Bad 


Provisions. 

The  provision  market  remains 
about  in  the  same  condition  as 
for  the  last  two  weeks.  There  is 
a  very  good  consumptive  demand 
for  everything  in  the  smoked 
meat  line,  but  the  supply  is  ample, 
and  no  material  changes  in  price 
are  looked  for  soon.  Pure  and 
compound  lard  are  firm  and  un¬ 
changed,  the  demand  being  good 
for  both.  Dried  beef,  barrel  pork 
and  canned  meats  are  about  un¬ 
changed  and  in  very  good  de¬ 
mand. 

Produce. 

New  potatoes,  $2  to  $2.50  per 
barrel;  seconds,  $1.25  to  $i-5°> 
demand  fair  to  good;  spinach, 
$1.50  per  barrel,  scarce  and  in 
good  demand ;  watercress,  2j/> 
cents  per  bunch,  demand  fair; 
cucumbers,  75  t°  8°  cents  per 
basket,  demand  good ;  cabbage, 
40  to  50  cents  per  barrel,  demand 
fair  to  good ;  squash,  30  to  35 
cents  per  basket,  demand  fair  to 


is  the  only  substitute  for  “Crown  Brand”  Hams.  It 
is  selected  from  corn-fed  hogs,  specially  cured  with 
granulated  sugar,  mild  and  of  exquisite  flavor  and 
taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste  im¬ 
possible  ;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attrac¬ 
tive  blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known 
to  the  trade  as  the  “5-B”  Bacon,  because  of  its  name. 

Bnrk’s  Butternut  BONELESS  Breakfast  BACON 


This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899,  and 
it  is  largely  due  to  its  ever-increasing  popularity  that 


are  known  in  every  household  in  the  Quaker  City. 


good ;  peas,  50  to  75  cents  per 
basket,  demand  good ;  string 
beans,  wax,  50  to  60  cents;  green, 
40  to  50  cents,  fair  to  good  de¬ 
mand  ;  yellow  onions,  65  to  75 
cents  per  basket,  demand  fair 
to  good;  new  carrots,  \l/t  cents 
per  bunch,  demand  poor ;  scul¬ 
lions,  $1  per  100,  demand  poor; 
radishes,  1  cent  per  bunch,  de- 


LOUIS  BURK 

GIRARD  AVENUE  AND  THIRD  STREET 
PHILADELPHIA 
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BEILS  SEASONING 

You  have  no  idea  what  a 
variety  of  ways  your  customers 
have  for  using  garden  herbs  as 
seasoning. 

Some  will  use  sage  alone,  oth¬ 
ers  thyme  alone,  others  sweet 
marjorum,  others  a  combination  of 
two  or  three,  but  not  one  out  of  a 
hundred  will  use  a  full  combination 
of  garden  herbs  and  spices.  And 
so  they  miss  just  that  much  of  the 
delicious  result. 

Bell’s  Spiced  Seasoning  is  not  a  hit  or  miss 
seasoning,  neither  is  it  a  combination  of  two  or 
three  ingredients.  It  contains  all  the  garden 
herbs  and  spices  that  will  go  together  and  is  the 
very  perfection  of  delicious  seasoning. 

For  roasts,  poultry,  soups — everything,  in  fact 
that  requires  seasoning.  We  have  never  known 
a  woman  to  drop  Bell’s  Spiced  Seasoning  when 
once  she  tried  it. 

THE  WILLIAM  G.  BELL  COMPANY 


BOSTON,  MASS, 


A  Tip  to  Grocers 
Who  are  in  Business  to 
Make  Money 

Nothing  will  clean  Porcelain  Tubs  as  quickly  and 
thoroughly  as  Porcela  —  which  means  you  please 
your  customers  by  recommending  it.  You  not  only 
make  as  good,  or  a  better  profit  on  it  than  you  do  on 
many  inferior  articles  of  a  similar  character,  but  by 
concentrating  your  efforts  on  its  sale  alone  you  are 
certain  of  a  very  handsome  present  as  a  reward  for 
your  efforts,  as  every  case  contains  Universal  Coupons, 
and  it  won’t  take  you  long  to  get  enough  of  them  to 
entitle  you  to  almost  anything  you  may  need — a  new 
Safe,  Roll-Top  Desk,  Standard  Platform  Scales,  new 
Harness,  or  even  a  good  Wagon.  The  same  coupons 
are  packed  in  Radax  and  Tilo. 

THE  PORCELA  COMPANY 

PITTSBURG,  PA. 

C.  L.  SEXTON,  241  S.  Front  Street,  Philadelphia  Representative 


mand  poor;  rhubarb,  2  to  2*4 
cents  per  bunch,  demand  fair; 
salad,  20  cents  per  barrel,  demand 
poor;  new  beets,  il/2  to  2  cents 
per  bunch,  demand  fair  to  good; 
turnips,  25  to  35  cents  per  basket, 
demand  fair ;  green  peppers,  60  to 
75  cents  per  basket,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2;  8- 
hands,  $1  to  $1.25;  7-hands,  75 
to  90  cents ;  6-hands,  50  to  65 
cents,  fair  to  good  demand ;  red, 
75  cents  to  $2  per  bunch,  demand 
fair;  lemons,  $4  to  $4.25,  demand 
fair  to  good;  pineapples,  $2.50  to 
$5,  demand  poor;  California  or¬ 
anges,  $5  to  $5.50  per  box,  de¬ 
mand  fair  to  good  ;  limes,  80  cents 
to  $1  per  100,  demand  poor. 

Nuts. 

Peanuts,  green,  choice,  $l/2 
cents  per  pound;  fancy,  7  cents; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8^4  cents 
per  pound  ;  filberts,  10^2  cents  ; 
pecans,  16  cents ;  walnuts,  mar- 
bots,  \2l/2  cents;  mixed  nuts,  11J/2 
cents,  demand  poor. 


MARKET  NOTES. 

Peaches  are  now  coming  from 
Alabama  as  well  as  Georgia.  The 
Alabamas  are  not  particularly 
good  and  average  $2  per  crate. 
Georgia  peaches  range  from  $1  to 
$3  and  the  quality  is  good.  The 
first  few  baskets  of  New  Jersey 
peaches  are  in  market,  averaging 
$1  per  truck  basket.  The  quality 
is  poor.  Delaware  peaches  are 
again  expected  to  be  short  this 
year. 

Raspberries  are  winding  up 
their  season.  The  range  is  5  to 
8  cents  per  pint,  and  the  quality 
is  fine.  The  demand  is  good. 

Blackberries  seem  to  be  wanted 
at  7  to  10  cents  per  quart.  The 
entire  receipts  are  from  near-by 
points. 

Huckleberries  are  coming  freely 
from  near-by  points  and  range 
from  10  to  12  cents.  The  demand 
is  active. 

Florida  watermelons  range 
from  20  to  40  cents  each  and  are 
wanted.  The  quality  is  excellent. 

Jersey  tomatoes  have  come  into 
market  more  plentifully  during 
the  past  week,  and  the  price  has 


declined  to  $1.25  to  $1.50  per 
basket.  The  quality  is  still  poor. 

North  Carolina  limas  range 
from  $2  to  $3.50,  and  the  demand 

is  good. 

New  apples  are  straggling  into 
market,  but  the  quality  is  mostly 
poor.  The  price  ranges  from  25 
to  75  cents  per  basket.  The  de¬ 
mand  is  fair. 

California  pears  are  coming 
forward  and  range  from  $3.50  to 
$3.75.  The  demand  is  fair. 

A  few  grapes  have  come  North 
from  Florida,  but  the  supply  has 
now  stopped  temporarily. 

Jersey  corn  is  now  coming  for¬ 
ward,  but  the  quality  is  poor. 
The  range  is  50  to  75  cents  per 
basket  and  the  demand  is  fair. 

New  Jersey  eggplants  are  I 
quoted  at  $2  per  basket.  Florida  j 
is  still  shipping  North,  and  the  | 
quotation  is  $2  to  $2.50. 


New  Rice  Opening  High. 

Market  for  New  Crop  Mississippi  Rice 
Opens  at  Seven  and  a  Half  Cents  for 
Fancy  Head.  Somewhat  Above  Spot 
Price. 


Judging  from  the  opening  price 
of  new  Mississippi  River  rice, 
there  is  not  soon  to  be  much  ces¬ 
sation  from  the  high  rice  prices. 
New  fancy  head  rice  has  opened 
at  7F2  cents  per  pound,  f.  o.  b. 
Southern  shipping  points.  Spot 
rice  of  the  sa’me  quality  is  ruling 
at  7  cents  in  barrels  and  cents 
in  pockets. 

The  prices,  here  given  are  on 
what  is  known  as  the  early  crop 
of  rice.  The  high  opening  values 
are  not  due  to  crop  shortage,  as 
the  expectation  is  for  465,000 
pockets,  which  is  a  good  crop. 
The  entire  country,  however,  is 
bare  of  rice,  owing  to  last  year's 
shortage,  and  the  demand  is 
therefore  expected  to  absorb  the 
entire  early  production  in  a  very 
short  time. 

Certain  Northern  rice  operators 
are  selling  the  market  short;  that 
is,  taking  orders  about  ]/2  cent 
below  the  New  Orleans  market, 
with  the  apparent  intention  of 
holding  back  shipment  until  the 
price  may  drop.  These  people 
are  reported  to  have  secured  a  1 
considerable  amount  of  business 
on  this  basis. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


1A  Harrisburg,  Pa.,  correspond¬ 
ent,  who  by  the  way  neglects  to 
sign  his  name,  asks  me  to  say  a 
few  words  on  what  should  be  a 
grocer’s  attitude  toward  his  com¬ 
petitors  in  his  advertising.  “I 
know  a  good  many  think  a  com¬ 
petitor  should  be  ignored,”  he 
writes,  “but  I  do  not  see  how  a 
live  business,  man  can  ignore  men 
who  are  endeavoring  in  every  way 
they  can  command  to  get  his 
trade.” 

*  *  * 

I  should  like  to  make  it  plain 
that  I  do  not  like  anonymous  com¬ 
munications.  In  a  perfectly 
proper  query  like  this  there  is  no 
reason  in  the  world  why  the 
writer’s  name  should  be  sup¬ 
pressed.  Understand,  I  am  al¬ 
ways  ready  to  withhold  names,  if 
correspondents  desire,  no  matter 
how  trivial  I  may  think  the  rea¬ 
son,  but  I  have  a  right  to  insist 
that  the  name  be  given  to  me,  at 
any  rate.  However,  I  am  willing 
to  assume  that  the  Harrisburg 
correspondent  omitted  his  name 
through  an  oversight,  and  will 
discuss  his  question  on  that  as¬ 
sumption. 

*  *  * 

Undoubtedly  the  dignified  way 
to  treat  a  competitor  in  your  ad¬ 
vertising  is  to  ignore  him  abso¬ 
lutely,  if  you  can,  though  fewer 
and  fewer  advertisers  are  able  in 
this  day  to  do  it,  it  seems.  Take 
the  case  of  John  Wanamaker’s 
Philadelphia  store.  Ten  years 
ago  you  could  search  Wana¬ 
maker’s  advertising  from  one 
year’s  end  to  another  without 
finding  one  single  reference  to  a 
competitor.  To-day  you  can 
scarcely  read  one  of  his  advertise¬ 
ments  that  doesn’t  refer  to  compe¬ 
tition  in  either  of  two  ways. 
In  the  case  of  other  large  stores, 
the  Wanamaker  advertising  very 
frequently  makes  all  manner  of 
biting  charges  of  fraud  and  mis¬ 
representation  ;  even  calling  such 
names  as  “sharks.”  In  the  case 
of  the  smaller  stores  the  Wana¬ 


maker  advertising  has  adopted  a 
lofty,  benignant  tone  of  patron¬ 
age.  “Don’t  blame  the  little 
stores  if  you  don’t  find  what  you 
want  there.  They  are  doing  the 
best  they  can.  Naturally  they 
could  hardly  expect  to  compete 
with  us,  with  their  limited  capital 
and  small  resources.”  Very 
clever,  I  consider  this,  and  very 
effective. 

*  *  * 

My  own  idea  of  the  treatment 
of  a  competitor  through  advertis¬ 
ing  is  to  fit  yourself  to  the  com¬ 
petitor.  From  the  beginning,  and 
through  it  all,  I  should  admit  that 
mine  was  not  the  only  store.  Not 
the  plan  of  Gimbel  Bros,  with 
their  grocery  department — to  as¬ 
sert  that  before  they  came  there 
were  no  good  grocery  stores,  and 
that  the  only  good  one  now  is 
theirs.  I  should  take  this  posi¬ 
tion  :  “There  are  other  good 
stores.  I  am  working  and  think¬ 
ing  night  and  day  to  make  this 
just  a  little  bit  better  than  the 
others — better  in  values  given, 
better  in  service — and  I  believe  I 
have  succeeded.  But  not  for  a 
minute  would  I  assert  that  mine 
is  the  only  good  grocery  store 
here.  Of  course,  there  are  other 
good  store.  But  there  always 
must  be  a  best,  you  know.”  This 
fair  attitude  of  frankness  makes 
a  good  impression  on  everybody. 
It  shows  a  desire  to  be  square 
and  just,  and  no  business  attitude 
yields  higher  dividends. 

*  *  * 

I  would  never  go  out  of  my  way 
to  mix  up  with  a  competitor.  If 
he  made  any  untrue  insinuations 
against  me  I  should  come  back 
just  as  hard  as  I  could  and  try  to 
give  him  just  a  little  better  than 
he  sent.  For  example,  in  a  little 
village  I  know  of  in  New  York 
State  there  are  only  two  exclusive 
grocers.  These  became  enemies 
over  a  personal  matter,  and  one 
hinted  one  day  in  a  circular  that 
there  was  considerable  short- 
weight  goods  in  town,  and  the 
public  should  beware.  Naturally 
this  pointed  direct  to  the  other 
grocer.  My  judgment  in  a  case 
like’  this,  particularly  in  a  small 
village  where  people  are  narrow, 
is  that  it  never  pays  to  ignore 
such  insinuations,  and  when  the 
grocer  who  was  attacked  in  this 
case  struck  back  he  did  exactly 
right.  First  he  drew  up  an 
affidavit  that  never  once  since  he 
had  been  in  business  had  he  given 
any  less  than  full  weight.  Then 


he  deliberately  accused  the  gro¬ 
cer,  who  was  the  aggressor,  of 
selling  three  brands  of  goods  that 
had  been  found  to  be  adulterated 
by  the  State  food  officials.  There 
was  quite  a  monkey  and  parrot 
time  for  a  while,  and  I  admit  that 
this  was  unfortunate  and  should 
be  avoided  wherever  possible,  but 
in  this  case  it  was  preferable  to 
sitting  down  and  taking  an  ugly 
insinuation.  There  was  talk  of 
libel  suits  and  challenges  and  all 
that  sort  of  thing,  but  in  the  end 
the  grocer  who  had  started  the 
row  subsided  and  subsequently 
kept  very  quiet. 

*  *  * 

So  that  my  creed  as  to  the  treat¬ 
ment  of  a  competitor  in  your  ad¬ 
vertising  is  to  ignore  him  as  long 
as  you  can,  admit  that  he  is  a  good 
business  man  whenever  it  comes 
in  your  way  to  do  it,  but  defend 
yourself  when  attacked  just  as 
sharply  as  possible. 


Cantaloupes  are  from  Georgia 
and  Arizona;  California  is  done 
shipping.  The  Georgia  melons 
range  from  $i  to  $2  and  the  Ari- 
zonas  $2.50  to  $3.50.  The  latter 
are  scarce  and  active. 


Let’s  Do 
Straight 
Business 

We  contend  that  all  canned 
goods  packers  should  sell  on 
a  100  per  cent,  delivery  con¬ 
tract  ;  that  is  deliver  all  they 
sell  and  not  50  per  cent.,  75 
per  cent,  or  20  per  cent. 

That  is  the  only  sane  and 
sensible  way  to  do  business. 

It  is  the  only  way  that  can 
give  either  the  jobber  or  the 
retailer  a  square  deal. 

We  lead  off  with  Blue  Bell 
and  Clover  Farm  canned 
goods,  which  are  sold  to  the 
jobber  on  straight  100  per 
cent,  contracts.  The  jobber 
gets  all  he  buys,  you,  his  cus¬ 
tomer,  get  all  you  buy.  Oh, 
the  satisfaction  we  all  have  in 
doing  business  that  way  ! 

If  you  are  in  favor  of  re¬ 
forming  one  of  the  loosest 
business  methods  extant  and 
at  the  same  time  of  protecting 
yourself  from  loss  every  time 
a  pack  is  short,  specify  Blue 
Bell  and  Clover  Farm — the 
finest  Maryland  canned  goods 
of  their  grade  packed. 

Strasbaugh,  Silver  H  Co 

ABERDEEN,  MARYLAND 
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LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


These 
=Meats= 
Are 
Pure ! 

All  wise  grocers  now 
regard  the  guarantee  of 
purity  as  the  most  im¬ 
portant  part  of  their  meat 
deals. 

Buy  no  meat  or  meat 
product  without  a  guar¬ 
antee  if  you  value  your 
trade  and  the  health  of 
your  customers. 

Our  Vienna  Sausages, 
Bolognas  and  Smoked 
Tongues  are  guaranteed 
absolutely  to  conform 
with  all  food  and  inspec¬ 
tion  laws  of  State  and 
nation. 

M.  ZIMMERMAN  COMPANY  || 

Main  Office :  318-24  E.  Houston  St.,  N.Y.  I 

1; 

Branch  f  717  N.  Second  St.,  Pblla.,  Pa. 

Oiticca  \  125-27  Fulton  St.,  Boston,  Mass. 
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The  Best  Known  and 
Known  As  the  Best 

At  the  four  corners  of  the  United 
States  and  all  points  between,  you  will 
find  the  Exton  Cracker  just  as  much  in 
evidence  as  it  is  on  the  four  corners  of 
this  ad.  Its  widespread  prosperity  is 
due  to  one  thing  and  one  thing  only — 

QUALITY 

No  food  product  could  live  from 
1847  to  1907  unless  it  was  so  good  it 
couldn’t  be  excelled  —  even  our 
enemies  admit  that  it  hasn’t  been 
equalled  yet. 


A.  Exton  &  Company 

TRENTON,  NEW  JERSEY 


r - - \ 

More  Customers 
More  Profit 

If  you  push  Beardsley’s  Shredded  Cod¬ 
fish,  Acme  Sliced  Beef,  Star  Boneless  Herring, 

Acme  Sliced  Bacon,  Acme  Washed  Figs  and 
Peanut  Butter,  you  are  certain  of  pleased  cus¬ 
tomers  and  more  profit.  These  goods  can’t  be 
beaten  and  we  have  never  seen  them  equaled. 

Besides  giving  you  as  good  a  profit  on 
them  as  you  can  make  on  any  high-grade 
goods  of  a  similar  character,  we  pack  Uni¬ 
versal  Coupons  in  each  case  for  the  retailer 
to  increase  his  profits.  These  Coupons  are 
exchangeable  for  any  article  of  household  or 
store  merchandise,  and  if  you  save  them  you 
will  soon  have  enough  to  bring  you  a  new 
delivery  wagon.  If  these  products  are  new 
to  you,  send  for  booklet. 


J.  W.  Beardsley’s  Sons 

474=478  Greenwich  St.  NEW  YORK 

V-—  —  -  ■■■  -  —  -■«* 


Getting  Back  Into  the  Business. 

A  friend  of  mine  threw  up  the 
grocery  business  last  week  and 
took  a  job  as  salesman. 

Not  for  a  wholesale  grocery 
house  either. 

He  had  a  little  store  in  Colum¬ 
bus,  Ohio,  which  made  him  a 
comfortable  living  and  maybe  a 
little  more.  Man  about  40.  His 
store's  been  up  for  sale  for  nearly 
a  vear,  and  when  he  finally  got 
a  buyer  he  had  to  let  the  place  go 
for  less  than  inventory. 

I  saw  him  last  week  just  after 
the  papers  had  been  signed. 

“You  don't  know  when  you’re 
well  off,”  I  said,  when  he  told 
me. 

“Don't  I,  though !”  he  retorted. 
“By  George,  I  never  was  so  happy 
in  my  life !  No  more  of  the  gro¬ 
cery  business  for  me !  I  think  it’s 
the  worst  business  on  the  face  of 
the  earth !  Gee  whiz,  but  maybe 
I  ain't  glad  to  get  out  of  it !” 

“What’s  the  wife  think?”  I 
asked. 

“Well,”  he  said,  “she  hopes  for 
the  best.” 

Women  are  keener  about  these 
life  changes  than  we  are.  “Hopes 
for  the  best”  told  me  her  attitude 
just  as  if  I’d  heard  it  from  her 
own  lips. 

Now,  I’d  like  to  bet  a  thousand 
dollars  that  this  Columbus  man 
who  thanks  Heaven  he’s  out  of 
the  grocery  business  and  never 
wants  to  look  a  grocery  store  in 
the  face  again  will  be  back  in  the 
grocery  business,  or  wish  he  was, 
within  two  years. 

Because  he  was  a  good  grocer 
and  made  a  success  of  his  store. 

I’ve  known  a  lot  of  fellows  who 
weren’t  cut  out  for  the  business 
at  all  to  leave  it  and  never  get 
back,  but  I've  known  almost  none 
to  get  out  and  stay  out,  if  they 
were  good  grocers  and  got  out 
simply  to  get  into  some  other 
business  they  ought  was  easier. 

There  was  the  case  of  a  grocer 
I  knew  in  Philadelphia.  Many  a 
time  he’s  kicked  to  me  about  the 
hard  work  he  had  to  do.  “Gettin’ 
up  at  2  o’clock  in  the  morning  to 
go  to  the  wharf  to  buy  truck !” 
seemed  to  be  the  worst  thing  he 
had  against  the  business. 


“If  you're  looking  for  cinches,” 
I  said  to  him  once,  “we’re  just 
out.” 

“I  don’t  want  any  cinch,”  he 
replied,  “but  the  grocery  business 
is  a  mean,  grubby,  dirty  business 
and  I’m  going  to  get  out  of  it  just 
as  quick  as  I  can !” 

Several  weeks  after  that  I  saw 
him  again.  He  told  me  he  had 
a  chance  to  get  into  the  saloon 
business  and  was  tickled  to  death 
over  the  prospects. 

“I  may  get  into  poltics  the  first 
thing  you  know,”  he  confided  to 
me  in  great  glee,  and  that  night 
I  prayed  for  him. 

He  let  his  store  go  for  bare  in¬ 
voice — and  he  had  a  peach  of  a 
little  place — :got  his  license  and 
started  in  to  sell  rum. 

What  d’ye  think  of  a  man  who 
would  rather  sell  gin  than  food? 

Only  last  week  that  man’s  wife 
told  me  he  was  so  sick  of  his 
stinkin’  saloon  he  couldn’t  sleep 
at  nights.  He  was  going  to  let  it 
go,  she  said,  the  very  first  minute 
he  could  and  get  back  into  the 
grocery  business. 

I’ve  known  I  don’t  know  how 
many  experiences  like  this.  Gro¬ 
cers  who  would  have  liked  their 
business  all  right  if  they  hadn't 
seen  some  other  they  thought  was 
easier,  giving  up  a  good  estab¬ 
lished  business  to  get  into  the  one 
they  thought  easier,  and  getting 
a  lovely  case  of  cold  feet  within 
six  months ! 

I  remember  one  case  where  it 
was  the  wife’s  fault;  all  women 
ain’t  sensible,  you  know. 

Her  husband  had  a  fine  store, 
and  was  so  wrapped  up  in  it  that 
he  insisted  on  doing  most  of  the 
work  himself.  He  liked  it  all 
right,  but  his  wife  thought  he 
worked  too  hard  and  dogged  at 
him  till  he  sold  out.  With  the 
fnoney  he  got  he  bought  a 
partnership  in  an  insurance  busi¬ 
ness. 

I  don’t  wonder  you  say  “welli- 
bedam  !”  I  didn’t  say  it,  because 
I’m  always  a  perfect  lady  in  con¬ 
versation,  but  I  thunk  it  several 
times. 

To  that  dear  wife,  anxious  over 
her  hard-worked  husband,  the  in¬ 
surance  business  seemed  just  the 
nicest,  most  refined  business 
going.  No  aprons,  no  dirty 
hands,  no  night  work,  no  any¬ 
thing  objectionable. 

The  insurance  business  was  all 
right,  but  her  husband  was  as 
well  cut  out  to  succeed  in  it  as  a 
blind  rhinocerous.  He  walked  his 
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New  York,  July,  1907. 


NEW  CROP 

Bulk 
Olives 

Spot  or  Future  Shipment 


Premier 

Nabob 

Nabob 

Nabob 

No.  3  Queens 

No.  J  Queens 

No.  3  Queens 

Manzanilla 

1  Gal.  Oak  Kegs, 

.  .  .  $2.10 

$1.85 

$1.55 

$0.95 

5  Gal.  Oak  Kegs, 

.  .  .  1.95 

1.70 

1.40 

.80 

10  Gal.  Oak  Kegs, 

.  .  .  1.85 

1.65 

1.35 

.75 

15  Gal.  Oak  Kegs, 

.  .  . 

\.62yz 

1.32^ 

.7  2y2 

30  Gal.  Oak  Bbls., 

.  .  .  1.80 

1.60 

1.30 

.70 

Above  prices  are  all 

per  gallon  full  measure.  The  Olives  are  large 

and  firm,  and  of 

splendid  color.  Write  to-day 


BOTTLED  OLIVES 


We  are  offering  several  very  desirable  lines  of  Bottled  Olives  at  prices  that,  so  far  as  we  know, 
none  of  our  competitors  are  in  position  to  meet. 

) 

PREMIER  OLIVES 

Per  doz. 

10  oz.  Patent  Bottle,  No.  3,  Queen,  ...  2  doz . $2  40 

18  oz.  Patent  Bottle,  No.  3,  Queen,  .  .  .  1  doz . 4  80 

No.  20  Cylinder  Bottle,  No.  1  Queen,  .  .  1  doz . 4  80 

28  oz.  Patent  Bottle,  No.  1,  Queen,  .  .  . 

No.  6  Ring  Bottle,  Stuffed  Manzanilla, 

No.  8  Cylinder  Bottle,  Stuffed  Manzanilla, 

No.  7  Cherry  Bottle,  Stuffed  Manzanilla,  . 

No.  12  Cylinder  Bottle,  Stuffed  Manzanilla, 

No.  12  Fluted  Bottle,  Stuffed  Manzanilla,. 

No.  12  Fluted  Bottle,  Tri . 2  doz . 2  40 

No.  12  Fluted  Bottle,  Cafe, . 2  doz . 2  40 

NABOB  OLIVES 

.  2  doz . 2  40 


No.  12  Cylinder  Bottle,  No.  1,  Queen, 

No.  12  Cylinder  Bottle,  Small  Queen, 

No.  8  Cylinder  Bottle,  No.  1,  Queen, 

No.  10  Cherry  Bottle,  Manzanilla,  . 

No.  7  Cherry  Bottle,  Manzanilla, 

In  10-case  lots  of  one  kind  or  assorted,  5  per  cent,  trade  discount. 


2  doz . 1 

2  doz . 1 

2  doz . 1 

2  doz . 


FRANCIS  H.  LEGGETT  &  COMPANY 

NEW  YORK 

N.  B. — Refer  to  our  catalogue  “  Premier  Enquirer,”  page  44,  for  style  of  bottles  enumerated  above. 
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poor  old  hoofs  off  trying  to  do 
business  and  fell  down  com¬ 
pletely.  After  only  three  months 
of  it  he  managed  to  get  out,  but 
he  dropped  several  hundred  dol¬ 
lars  and  when  he  went  to  buy  his 
old  store  back  he  got  squeezed 
about  $300  more. 

But  he’s  back,  and  he  told  me 
himself  that  the  first  night  after 
he  got  the  store  again  he  cried 
himself  to  sleep  for  joy. 

“I  don’t  care  if  I  work  myself 
to  death !”  he  told  me,  “this  old 
business  and  this  old  store  are 
good  enough  for  me !” 

No,  sir,  I  can’t  even  think  of 
one  case  in  my  experience — I 
stopped  writing  just  now  and 
tried  to — where  a  man  left  the 
grocery  .business  simply  and 
solely  to  get  into  something 
easier  that  he  didn’t  get  back  into 
it  sooner  or  later. 

When  all’s  said  and  done,  boys, 
it’s  a  pretty  darned  good  busi¬ 
ness!  Why,  a  man  that  owns  a 
good  grocery  business  in  a  coun¬ 
try  town  ought  to  thank  God  he’s 
alive !  None  of  us  who  have  to 
work  for  a  living  has  any  more 
reason  to,  I  can  tell  him  that,  and 
few  as  much ! 

The  Stroller. 


Suit  to  Test  Government’s  Rulings 
on  Pure  Whiskjr. 

Manufacturers  and  rectifiers  of 
blended  whiskies  are  much  inter¬ 
ested  in  the  suit  now  in  course 
of  preparation  to  test  the  rulings 
of  the  Federal  Pure  Food  Com¬ 
mission  in  regard  to  the  labeling 
and  sale  of  such  goods.  When 
counsel  fully  decide  upon  the 
plan  of  attack  a  special  package 
is  to  be  prepared  and  shipped 
from  one  State  into  another,  thus 
placing  it  in  interstate  commerce 
and  allowing  of  prosecution. 
Great  care  is  to  be  taken  in  ar¬ 
ranging  this  package  so  that 
every  point  in  the  case  may  be 
brought  before  the  courts.  The 
main  point  will  be  to  get  a  de¬ 
cision  on  the  proper  definition  of 
the  term  “like  substances,”  the 
blenders  contending  that  this 
product  is  in  reality  whisky  and 
not  “imitation  whisky,”  as  it  must 
be  labeled,  according  to  the  rul¬ 
ings  under  the  Food  and  Drugs 
Act. 


Some  products  possess  excellent  quali¬ 
ties  when  first  put  on  the  market,  but 
they  afterwards  deteriorate.  It  is  not 
so  with  Snider’s  Catsup.  It  has  been  on 
the  market  twenty-five  years  and  is  bet¬ 
ter  to-day  than  ever. 


GROCERY  WORLD 


Window  Dressing  for  Grocers 


mids,  place  a  full  bag  of  roastec 
coffee,  with  top  of  bag  rollec 
down,  and  showing  the  coffe 


heaped  high  in  the  bag. 
Have  the  three  bags 


plainly 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal  ,  . 

with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their  marked  With  stencil  what  kind  O 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to  coffee  it  is,  or  have  the  nam 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions.  printed  On  neat  Cards  and  placet 

.  ■  —  I  on  the  top  of  each  bag. 


A  Camping  Goods  Display. 

For  making  an  attractive  and 
inexpensive  fancy  window  dis¬ 
play,  suitable  to  this  season  of  the 
year,  procure  a  little  sheet  of  cot¬ 
ton  or  canvas  goods  and  with  the 
aid  of  a  few  pieces  of  wood  make 
a  little  tent  in  the  centre  of  the 
window.  On  the  sides  of  the 
tent  build  a  small  camp  fire  by 
arranging  a  couple  of  sticks,  as  in 
the  illustration.  Have  a  can  or 
a  small  kettle  hanging  from  the 
crossed  sticks,  under  which  put 
a  few  chips  of  wood  so  as  to  rep¬ 
resent  a  fire.  In  the  rear  of  the 
camp  fire  have  various  canned 
goods  built  up  in  the  form  of  a 
triangle  and  in  the  front  of  the 
window  have  signs  with  a  list  of 
the  various  delicacies  stating  their 
prices. 


formulas  for  blends.  So  I  will  Then  hang  a  printed  card  fron 
give  you  another  one  for  a  pack-  the  ceiling  by  invisible  wire  o 


This  window  arrangement  is 
very  simple  and  attractive  and  the 
only  expense  connected  with  it 
is  the  tent  and  the  unkindled 
camp  fires. 

J.  Knoop, 

929  Jefferson  street, 

Phila.,  Pa.,  July  25,  1907. 


A  Package  Coffee  Window. 

There  appears  to  have  been  a 
great  interest  taken  in  my  article  j 
of  July  1st  on  a  coffee  window,  as 
I  have  had  quite  a  number  of  in¬ 
quiries  from  different  States,  and 
as  far  down  as  Georgia  comment¬ 
ing  on  the  same,  and  asking  for 


age  coffee  window  in  the  illustra¬ 
tion. 

First  of  all  have  your  coffee 
done  up  in  neat  and  attractive 
paper  or  carton  packages,  make 
pyramids  in  front  of  and  on  either 
side  of  the  window,  with  the  name 
of  the  coffee  to  the  front,  and  hav¬ 
ing  open  packages  arranged  along 
the  front  edge  of  the  window. 

In  the  centre  of  the  window 
and  between  the  pyramids  place 
a  bag  half  full  of  roasted  coffee, 
with  the  bag  rolled  back,  lying  flat 
on  the  floor  and  allowing  the 
coffee  to  spill  out,  while  on  each 
side,  and  a  little  back  of  the  pyra- 


light  thread  with  this  sign 
“These  coffees  comprise  ou 
special  blend”  (or  the  name  o 
the  blend  you  are  showing). 

This  window  can  be  made  ver; 
attractive  by  filling  the  bar 
spaces  with  the  package  goods. 

H.  J.  Gundaker, 
Mgr.  coffee  department  of  M.  S 
Miller  &  Co. 

Lancaster,  Pa.,  July  26,  1907. 


A  Big  New  York  Concern  to  Share 
Their  Profits  with  Retailers. 

The  Knickerbocker  Chocolate  Co.,  c 
New  York,  who  have  for  years  very  e* 
tensively  advertised  their  Barker’s  Hast 
Lunch  Chocolate  and  Bedford  and  Blu 
Ribbon  Cocoas,  have  recently  made  a 
arrangement  to  share  their  profits  wit 
retail  grocers.  They  have  identifie 
themselves  with  the  Manufacturer 
Trade-mark  Association  of  New  Yorl 
and  are  packing  Universal  Coupons  fc 
dealers  with  their  goods  to  give  thei 
an  extra  inducement  for  pushing  them. 

This  proposition  should  interest  gre 
cers  everywhere  because  of  the  chanu 
ter  of  this  firm  and  the  well-known  pof 
ularity  of  its  products.  Universal  Cot 
pons  are  the  most  valuable  premiui 
vouchers  ever  issued  because  they  ai 
exchangeable  for  such  high-class  raa 
chandise  and  because  they  come  to  gre 
cers  from  so  many  sources,  they  ca 
accumulate  enough  of  them  in  a  sho 
time  to  entitle  them  to  such  articles  r 
roll-top  desks,  platform  scales,  deliver 
wagons  and  even  pianos  and  autonw 
biles.  J 

In  pushing  Barker’s  Hasty  Lunc 
Chocolate,  Bedford  Cocoa  and  Blue  Ril 
bon  Cocoa  grocers  are  certain  of  tvt 
things  which  are  important — pleasir 
their  trade  and  getting  an  extra  prol 
which  they  can’t  get  with  any  otlu 
chocolate  or  cocoa  on  the  market. 
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As  to  Cutting  Meat 


Two  Authorities  on  the  Subject  Express  Opinions.  Western 
Man  Says  Cutting  of  Carcass  Meat  Most  Difficult  Part  of 
Meat  Business.  Washington  Retailer  Wants  to  Be  Shown. 


The  article  in  a  recent  issue  of 
the  “Grocery  World”  giving  an 
interview  with  a  wholesale  meat 
dealer,  in  which  he  expressed  the 
opinion  that  if  retail  meat  dealers 
would  inform  themselves  more 
fully  on  how  to  cut  meat  without 
waste  the  prices  of  meat  need 
not  be  so  high,  has  aroused  much 
attention  and  some  criticism.. 
One  expression  of  opinion  apropos 
of  the  article  in  question  has 
come  from  J.  F.  Boes,  of  Bay 
City,  Mich.,  whose  statement  is 
as  follows : — 

The  cutting  up  of  meat,  particu¬ 
larly  carcass  meat,  is  the  most 
difficult  problem  that  the  butcher  has 
"to  solve  to-day,  and  until  he  can 
solve  this  problem  he  will  never  be 
in  a  position  to  make  a  success  of 
the  butcher  business.  To  begin  with, 
it  is  unreasonable  to  think  of  get¬ 
ting  a  gross  profit  of  35  per  cent. ; 
there  are  more  who  sell  for  20  per 
cent,  or  even  less.  The  great  trouble 
is  that  most  butchers  merely  take 
into  consideration  the  large  per  cent, 
of  profit  which  they  make  on  the 
better  cuts,  and  lose  sight  of  the  loss 
on  the  cheaper  cuts,  such  as  waste 
shank,  suet  flank  and  even  plate. 

A  man  can  buy  ribs,  loins,  plates  and 
all  cuts  of  meat  and  figure  his  per¬ 
centage,  but  when  it  comes  to  a  car¬ 
cass  of  beef  the  greater  amount  of 
men  sell  it  by  guess  or  according  to 
their  competitors. 

What  I  want  to  ask  is,  is  this  a 
safe  way  of  doing  business?  Take 
a  grocer,  for  instance,  when  potatoes, 
butter,  eggs,  flour  or  any  other  arti¬ 
cle  advances  the  grocer  advances  the 
selling  price  accordingly,  so  as  to 
make  the  same  per  cent,  of  profit, 
and  it  matters  but  little  to  the  grocer 
what  any  article  costs,  as  he  bases 
his  profits  accordingly.  But,  on  the 
other  hand,  the  butcher  wants  to 
maintain  a  fixed  retail  price  on  his 
meats  the  year  around  regardless  of 
what  they  cost.  This  is  an  utter 
impossibility.  It  is  true  that  when 
beef  costs  5,  6  or  7  cents  by  the  car¬ 
cass  the  butcher  can  make  some 
money  because  the  percentage  of 
pounds  of  beef  that  command  a 
larger  price  than  the  original  cost  is 
greater  than  the  number  of  pounds 
that  are  sold  for  less,  but  as  the 
price  of  meats  advances  the  number 
of  pounds  of  the  cheaper  cuts  in¬ 
crease.  For  instance,  beef  at  9  cents 
by  the  carcass  cuts  about  70  per 
cent,  to  the  better  cuts  and  30  per 
cent,  to  the  cheaper,  and  when  beef 
costs  10  cents  it  will  cut  about  50 
per  cent,  to  each.  This  is  based  on  a 
profit  of  35  per  cent.  On  a  20  per 
cent,  gross  profit  beef  will  cut  as  fol¬ 
lows  : — 

Cheap  Better 
Cuts.  Cuts. 

Per  Ct.  Per  Ct. 

Beef  costs  Sc.  by  carcass.  30  70 

Beef  costs  6c.  by  carcass.  34  66 

Beef  costs  7c.  by  carcass.  3 jy2  62^2 
Beef  costs  8c.  by  carcass.  41  59 

Beef  costs  9c.  by  carcass.  45^2  54’A 
Beef  costs  10c.  by  carcass.  54^  45 \/2 

Better  cuts  means  anything  that 
brings  more  than  the  first  cost ; 


|  cheaper  cuts,  that  which  brings  cost 
or  less  than  cost. 

This  table  should  convince  any 
butcher  that  he  makes  money  when 
beef  is  7  cents  or  less,  and  why  at 
8  cents  or  9  cents  he  scarcely  breaks 
even,  and  at  10  cents  actually  loses 
money. 

800  lbs.  carcass  beef  at  9c.  per 

lb .  $72.00 

35  per  cent,  gross  profit .  25.20 


Total  .  $97-20 

124  lbs.  loin  at  20c . $24.80 

108  lbs.  round  steak  at  15c.  . .  16.20 

42  lbs.  rump  roast  at  I2j4c. .  5.25 

88  lbs.  rib  roast  at  18c .  15.84 

92  lbs.  plate  and  brisket  at 

8c . 7.36 

180  lbs.  chuck  at  lie .  19.80 

18  lbs.  flank  at  7c .  1.26 

18  lbs,  suet  at  6c .  1.08 

50  lbs.  shank,  30c.  each.....  1.20 

16  lbs.  neck  at  7c .  1.12 

32  lbs.  trimmings  at  3c . 96 

20  lbs.  beef  from  shank  at 

IIC .  2.20 

12  lbs.  waste . 


800  lbs.  at  12^  c . $97.07 

This  means  trimmed  meat  ready 
to  sell. 

Another  communication  comes 
from  F.  G.  Alexander,  945  R 
street  Northwest,  Washington, 
D.  C.  Mr.  Alexander  is  a  retail 
dealer  and  wants  to  be  shown. 
Fie  writes  as  follows : — 

I  am  not  from  Missouri,  but  that 
wholesaler  that  gave  your  represen¬ 
tative  the  explanation  of  present  ex¬ 
cessive  meat  prices  will  have  to 
show  me.  I  have  been  cutting  meats 
for  thirty  years  and  over,  and  I 
would  like  him  to  tell  us  retailers, 
through  your  paper,  how  to  cut  14^ 
cents  a  pound  out  of  a  side  of  beef 
and  not  charge  exorbitant  prices.  I 
do  not  believe  he  ever  did  it.  He 
should  give  up  the  wholesale  busi¬ 
ness  and  join  the  retailers. 


ASSOCIATION  NEWS. 

Cleveland,  Ohio. 

The  Cleveland  (Ohio)  Retail 
Grocers’  Association  is  circular¬ 
izing  the  local  unions  and  re¬ 
questing  them,  as  champions  of 
the  shorter  workday,  to  extend 
their  influence  and  support  to 
close  all  grocery  stores  and  meat 
markets  on  Sunday.  The  United 
Trades  Council  has  heartily  in¬ 
dorsed  the  movement,  and  dele¬ 
gates  were  instructed  to  urge  the 
affiliated  locals  to  assist  the  gro- 
cers  to  enforce  the  shorter  work 
week. 

Pennsylvania  Retail  Merchants’ 
Association. 

The  following  is  the  official  pro¬ 
gramme  for  the  annual  convention 
of  the  Pennsylvania  Retail  Mer¬ 


in  meriting  to  rduertisehs 


chants’  Association,  to  be  held  at 
York,  Pa.,  August  20th,  21st  and 
22d : — 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 


TUESDAY,  AUGUST  2oth. 

10  A.  M. — Call  to  order,  W.  H. 
McClellan,  York,  Chairman  of  the 
Convention  Committee. 

Invocation,  Rev.  T.  S.  Woods, 
New  Brighton. 

Address  of  Welcome,  J.  St.  Clair 
McCall,  Mayor  of  York,  on  behalf 
of  the  city  of  York. 

Address  of  Welcome,  Morgan  E. 
Gipe,  York,  President  of  the  Mer¬ 
chants’  Association,  on  behalf  of  the 
merchants  of  York. 

Response  to  Welcome,  A.  M. 
Howes,  Erie,  on  behalf  of  the  Retail 
Merchants’  Association  of  Pennsyl¬ 
vania. 

Response  to  Welcome,  S.  W.  Mc- 
Cuen,  President,  Oil  City,  on  behalf 
of  the  merchants. 

Organization  of  Convention,  Al¬ 
bert  Kaiser,  President,  Philadelphia. 

Convention  Call,  A.  M.  Howes, 
Secretary,  Erie. 

Enrollment  of  Delegates. 

Appointment  of  Committees  on 
Credentials  and  the  Press. 

1  P.  M. — Meetings  of  the  Creden¬ 
tials  and  the  Press  Committees. 

2  P.  M. — Committee  Reports. 

Cbmmunications. 

Appointment  of  Resolutions  and 
Auditing  Committees. 

Bocal  Association  Reports. 

Question  Box. 

8  P.  M. Meeting  of  the  Executive 
Committee. 


The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  (our  months’  trial  lor  10  cent's 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 


WEDNESDAY,  AUGUST  2ist. 

9  A.  M. — Reading  of  the  Minutes. 

Reports  of  Committees. 

Communications. 

Secretary’s  Report. 

Financial  Report. 

Organizer’s  Report,  J.  W.  Ritten- 
house,  Scranton. 

Address,  “Scientific  Salesman¬ 
ship,”  Mr.  G.  Frank  Dechant,  Chi- 
cago,  Sheldon’s  School  for  Scientific 
Salesmanship. 

Address,  “The  Food  Laws  of 
Pennsylvania,”  James  Foust,  Food 
Commissioner,  Harrisburg. 

2  P.  M. — Committee  Reports. 

Address,  “Technicalities  of  the 
Law  as  They  Affect  the  Merchant,” 
John  A.  Hoober,  Esq.,  York. 

Address,  “General  Merchandis¬ 
ing.”  Joseph  H.  Appel,  Advertising 
Manager  for  John  Wanamaker, 
Philadelphia. 

Address,  “The  Proper  Care  of  La¬ 
bor,”  also  on  “Window  Dressing,” 
Mr.  E.  S.  Thomas,  of  the  National 
Cash  Register  Co.,  Dayton,  Ohio. 

Address,  “The  Secretary’s  Office 
as  a  Clearing  House,”  C.  A.  Stuart, 
Carbondale,  Pa. 

Nomination  of  Candidates  for 
Offices. 

Nominations  for  the  next  Conven¬ 
tion  City. 

Question  Box. 

8  P.  M. — Session  of  the  Secre¬ 
taries’  Association,  William  Smed- 
ley.  President,  Philadelphia. 

“The  Weak  Spots  in  Our  Armor.” 

“The  Secretaries.” 

“The  Members.” 

Meeting  of  the  Directors  of  the 
Retailers’  Mutual  Fire  Insurance 
Company. 

THURSDAY  AUGUST  22D. 

9  A.  M. — Reading  of  the  Minutes. 

Reports  of  Committees. 

Reading  of  Communications. 

Legislative  Report,  Wilmer  Crow, 

First  Vice-President,  Harrisburg. 

Election  of  Officers  and  next  Con¬ 
vention  City. 

New  Business. 

Reading  of  Minutes. 

Adjournment. 

Organization  of  the  Executive 
Committee. 


yesterday,  to-day  and  for¬ 
ever,  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  mairitain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

V. _ J 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

« Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Rat.  Off. 


4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  holcf  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  i. 

Baltimore,  Md.,  July  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  spite  of  the  late¬ 
ness  of  the  season,  orders  are 
coming  in  fairly  well  from  near¬ 
by  as  well  as  distant  points,  and 
there  is  enough  business  to  indi¬ 
cate  very  healthy  conditions  in 
the  Spot  tomato  market.  While 
there  is  naturally  no  disposition 
to  buy  tomatoes  to  carry  over 
into  the  new  season,  yet  the  con¬ 
sumptive  demand  evidently  is  ex¬ 
cellent,  as  it  usually  is  so  at  this 
season  of  the  year. 

The  future  tomato  market  is 
dull  and  firm,  buyers  and  sellers 
apparently  being  indifferent  about 
making  deals.  Some  orders  are 
being  placed  at  85  cents  for  No. 
3  standards  and  (V7Y2  cents  for  No. 
2  standards. 

The  market  closes  in  strong 
shape  on  string  beans.  Raw  ma¬ 
terial  has  been  scarce  and  high 
and  offerings  of  the  canned  article 
are  light. 

The  best  trades  in  cheap  sec¬ 
onds  and  standard  early  June 
peas  are  moving  out  quietly,  and  a 
number  of  Baltimore  packers  are 
already  cleaned  out.  There  is  no 
doubt  but  what  the  conditions  in 
the  pea  market  are  good  and 
healthy.  There  was  no  stock  of 
old  peas  carried  over,  and  it  looks 
as  though  the  country  is  hungry 
for  peas.  Then  again,  while  there 
has  been  a  fair  pack,  yet  it  is 
doubtful  if  the  pack,  taken  as  a 
whole,  has  been  as  great  as  ex¬ 
pected  and  no  more  than  can  be 
well  taken  care  of. 

It  looks  as  though  the  Balti¬ 
more  market  is  bare  of  sweet  po¬ 
tatoes.  We  have  picked  up  a  few 
lots  this  week  at  $1  per  dozen. 
We  are  not  quoting  them  this 
week,  as  it  is  doubtful  if  they  are 
obtainable. 

The  pineapple  market  has 
quietly  been  working  into  very 
much  better  shape.  This  applies 
to  all  grades  of  pineapple. 

Blackberries. — The  sharp  ad¬ 
vance  in  the  market  on  raw  stock 
has  caused  a  firmer  market  on  the 
canned  article.  We  were  buying 
blackberries  freely  last  week  at 
60  cents  per  dozen.  The  market 
closes  strong  at  65  cents  per 
dozen,  with  very  light  offerings. 
The  season  is  still  on,  and  condi¬ 


tions  may  improve,  though  the 
outlook  is  not  favorable. 

The  inquiry  for  future  peaches 
is  heavy  from  all  sections,  but  no 
prices  are  yet  being  made.  The 
crop  conditions  are  too  uncertain 
to  justify  packers  in  making 
prices,  and  it  is  doubtful  if  prices 
will  be  made  until  the  season  is 
well  on. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 

No.  2. 

Baltimore,  Md.,  July  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — No  reaction  toward 
a  higher  level  of  prices  for  toma¬ 
toes  is  yet  in  sight,  and  the  mar¬ 
ket  continues  easy  with  an  in¬ 
crease  in  the  offerings  for  both 
spot  and  future  deliveries.  The 
favorable  weather  for  the  crop 
during  the  past  four  weeks  has 
greatly  relieved  the  situation,  and 
whatever  uncertainty  existed  pre¬ 
vious  to  that  time  concerning  the 
outlook  has  almost  disappeared, 
but  it  may  be  well  to  keep  in  mind 
the  fact  that  the  tomato  crop  is 
not  yet  harvested.  During  the 
week  just  ended  the  demand  was 
almost  wholly  for  spot  tomatoes, 
the  buying  of  futures  being  very 
light.  It  may  prove  to  be  good 
policy  to  anticipate  your  wants 
for  the  fall  and  winter  should  the 
reaction  carry  the  prices  below 
the  lowest  price  quoted  to-day. 

The  chief  feature  of  interest  in 
this  market  was  perhaps  the  de¬ 
velopment  of  an  unexpected 
shortage  in  the  raspberry  crop. 
A  smaller  crop  than  the  average 
was  anticipated,  but  it  proves  to 
be  much  lighter  than  it  was  sup¬ 
posed  to  be.  Next,  pineapples 
were  quite  active  and  prices  ad¬ 
vanced.  We  have  repeatedly 
called  attention  to  the  strong  po¬ 
sition  of  that  article.  Blueberries 
and  blackberries  are  now  coming 
in  and  the  developments  during 
next  week  in  those  two  lines  will 
be  of  more  than  usual  interest  in 
view  of  the  shortage  in  all  other 
lines  of  fruits.  Blackberries  are 
already  stronger  and  advancing. 
No  prices  have  yet  been  made 
here  on  any  grade  or  size  of  new 
peaches  or  pears  because  of  the 
continued  uncertainty  about  the 
crops  of  them. 

Every  article  in  the  line  of  vege¬ 
tables  continue  firm  to  strong  this 
week,  excepting  tomatoes,  and  it 
looks  like  those  lines  which  have 
not  yet  had  a  substantial  improve¬ 
ment  in  prices  are  in  line  for  some 
advance  in  price,  though  peas 
may  lag  behind  until  the  pack  of 
that  article  in  other  sections  is 
fully  developed,  concerning  which 
there  seems  to  be  some  misgiving. 
String  beans  are  especially  firm 
because  of  the  light  spring  pack. 
Spot  sweet  potatoes  arc  sold  out. 
Cove  oysters  are  getting  scarce 
and  are  very  firm. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 


The  Spice  Market. 

Baltimore,  Md.,  July  24,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  is  more 
active  and  the  tendency  is  towards 
better  conditions  and  higher 
prices.  We  call  to  your  attention 
the  fact  that  the  Government 
agents  have  recently  exported  a 
lot  of  nutmegs  that  came  into  the 
country  due  to  the  fact  that  they 
were  wormy  and  unfit  for  sale. 
This  shall  have  the  effect  of  ex¬ 
cluding  some  spices  that  were 
formerly  shipped  in  and  entered 
into  consumption. 

Pepper. — The  market  is  slightly 
firmer.  Spot  demand  seems  to  be 
increasing,  and  crop  shortages  are 
apparent.  This  will  have  a  tend¬ 
ency  towards  higher  values  dur¬ 
ing  this  fall.  We  certainly  look 
to  see  higher  prices  rule. 

Cayennes  are  in  fair  demand 
and  practically  unchanged  during 
the  week. 

Cloves. — The  demand  is  im¬ 
proving-.  There  are  no  reliable 
news  as  regards  new  crop.  The 
demand  is  likely  to  increase,  and 
prices  should  advance. 

Pimento  (Allspice). — The  crop 
is  reported  small  and  of  poor 
quality.  The  demand  is  decidedly 
better  and  the  tendency  is  up¬ 
ward.  In  fact,  this  article  has  ad¬ 
vanced  cent  per  pound  during 
the  last  ten  days. 

Mace. — Good  grades  are  in 
active  demand.  Stocks  are  re¬ 
ported  small. 

Nutmegs  are  practically  un¬ 
changed  and  low  prices  are  still 
prevailing,  which  are  apparently 
safe.  We  look  to  see  higher  val¬ 
ues  a  little  later  on. 

Cassias  are  quite  firm  and  the 
demand  is  very  good.  Stocks  are 
small  and,  on  account  of  the  'an¬ 
ticipated  demand,  present  values 
are  certainly  safe. 

Gingers  are  very  steady  and 
higher  values  will  positively  rule. 
Jamaica  is  particularly  high. 

Seeds. — The  feature  of  the 
week  is  a  very  sudden  advance  in 
Poppy,  market  up  to  9  cents  and 
upward  for  prime  quality.  Cana¬ 
ry,  Mustard  and  Caraway  are 
practically  unchanged.. 

Yours  truly, 

McCormick  &  Co. 


AMONG  THE  TRADE. 

One  of  the  curious  and  inter¬ 
esting  exhibits  in  the  wholesale 
fruit  market  during  the  week  was 
a  consignment  of  Hamburg 
grapes  from  South  Africa.  Al¬ 
though  there  is  nothing  about 
them  to  tell,  it  is  understood  that 
they  are  grown  in  hothouses. 
The  fruit,  though  about  six  weeks 
on  its  way,  arrived  in  perfect  con¬ 
dition,  each  bunch  being  wrapped 
in  cotton  wool  and  cheese  cloth. 
The  wholesale  price  was  90  cents 


per  pound  and  only  about  half  a 
dozen  local  retailers  have  any 
market  for  it. 

Dairy  and  Food  Commissioner 
James  Foust  held  a  conference 
with  several  Philadelphia  whole 
sale  grocers  at  the  River  Front 
stores  last  Tuesday,  for  the  pur¬ 
pose  of  discussing  the  jobber’s  po¬ 
sition  under  the  guarantee  clause 
of  the  new  State  food  law.  The 
Commissioner  is  reported  as  hav¬ 
ing  told  the  jobbers  that  he  would 
be  compelled  to  prosecute  them  in 
all  cases  of  adulterated  food 
traced  to  them,  no  matter  how 
many  guarantees  they  held. 

As  guests  of  the  Retail  Gro¬ 
cers'  Association  of  Reading, 
about  5,000  men,  women  and 
children  of  that  city  visited  Wil¬ 
low  Grove  Park  last  Wednesday 

* 

morning  at  8  o’clock.  The  pick- 
nickers  traveled  in  a  special  train 
over  the  Philadelphia  and  Read¬ 
ing  Railway,  made  up  of  five  sec¬ 
tions,  each  composed  of  ten  cars. 
A  number  of  the  guests  came  di¬ 
rectly  into  the  city,  where  they 
enjoyed  part  of  the  day,  going  out 
to  the  park  in  the  afternoon  to  join 
the  rest  of  their  host  and  partici¬ 
pate  in  the  merry-making.  The 
committee  who  had  in  charge  the 
entertainment  of  the  visitors  were 
all  members  of  the  Retail  Gro¬ 
cers'  Association.  They  are 
Joseph  F.  Morris,  William  H. 
Luppold,  W.  C.  K.  Fisher,  Ed¬ 
ward  H.  Kramer,  Adolph  Kauff¬ 
man,  C.  E.  Esterly,  Reuben  Sir- 
del,  E.  B.  Boyer,  Edward  Clam- 
mer,  Irvin  Hepler,  Myer  Mertz- 
baeher  and  W.  J.  Clump.  The 
Allentown  grocers  also  brought 
several  hundred  people  to  Willow 
Grove  on  Thursday. 

The  past  week  has  been  marked 
by  a  number  of  well-developed 
riots  in  the  downtown  Hebrew 
district,  caused  by  an  advance  in 
the  price  of  the  Kosher  (clean) 
meat  used  by  Orthodox  Hebrews! 
The  retail  dealers,  being  com¬ 
pelled  to  by  the  jobbers,  they  said, 
advanced  the  price  several  cents 
per  pound  and  in  consequence 
several  hundred  women  took  to 
the  warpath.  Nearly  every  meat 
shop  in  the  district  was  sur¬ 
rounded,  and  either  boycotted,  or 
kerosene  was  poured  on  the 
stock,  making  it  unsalable.  Sev¬ 
eral  arrests  were  made  in  the 
course  of  the  day. 


/ 


Has  Just  Reached 
Eastern  Market  and  is  Now 
Ready  for  the  Trade 


Toasted  Cerealine  Flakes 

_  . 

10  Cent  Cartons,  Price  $2.70  per  case,  Three  Dozen 

>■  ' 

flore  Profit - Hore  Flake  —  flore  Customers 

That’s  the  record  of  this  matchless  Corn  flake 
wherever  it  has  been  introduced.  No  grocer 
can  possibly  make  a  mistake  by  ordering  a 
trial  case  of  his  jobber. 

EVERY  PURCHASER  BECOMES  A  CUSTOMER 

You  ve  Sold  the  Rest 
Nolo  Sell  The  BEST 

% 

AMERICAN  HOMINY  COMPANY  I 

INDIANAPOLIS,  INDIANA  | 

_ _ f 
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Food  Commissioner  Foust  on  Clean 

Grocers 


Says  Some  Pithy  Things  on  Retailers  Who  Keep  Their  Stores 
and  Their  Wares  Clean  and  Fit  to  Eat.  The  Month’s 
Work  in  the  Dairy  and  Food  Department. 


In  the  latest  number  of  the 
Pennsylvania  Dairy  and  Food 
Bulletin,  which  reports  the  work 
of  the  Food  Department  up  to 
June  15,  1907,  Commissioner 

Foust  takes  occasion  to  say  some 
things  about  the  clean  grocer. 
The  following  remarks  are 
worthy  of  note  : — 

The  vendor  who  advertises  him¬ 
self  as  grocer  to  particular  people 
has  the  right  idea.  All  householders 
wish  to  train  in  the  particular  class, 
no  matter  what  the  actual  facts,  and 
he  who  proclaims  his  adherence  to 
the  law  of  cleanliness  is  pretty  sure 
to  attract  attention  and  win  custom. 

If  he  wishes  to  keep  it  and  enlarge 
it  he  must  consistently  and  carefully 
live  up  to  his  profession  every  day. 
he  is  in  business. 

It  is  the  habit  of  the  grocer  to  dis¬ 
play  his  wares  in  front  of  his  place 
of  business.  The  passer-by  will 
notice  a  great  difference  in  the 
method  of  dealers.  Nor  will  he 
find  it  difficult  to  arrive  at  correct 
conclusions  concerning  the  class  of 
customers  each  grocer  has  or  the 
general  character  and  disposition  at 
the  head  of  each  establishment.  A 
grocer’s  actions  speak  louder  than 
words,  and  they  speak  through  his 
display. 

The  careful  dealer  makes  careful 
provision  against  the  nuisances  in¬ 
separable  from  the  summer  months. 
Sq  far  as  he  is  able  he  keeps  down 
the  dust  on  his  sidewalk  and  the 
adjoining  street.  He  procures  suit¬ 
able  protection  for  the  goods  dis¬ 
played  in  front  of  his  building  and 
in  the  storeroom  to  the  end  that  dust 
may  be  shut  out  and  that  the  pes¬ 
tilential  and  inquisitive  fly  may  not 
work  its  evil  will  upon  his  wares. 


He  is  looking  out  for  the  welfare  of 
patrons  in  a  practical  way. 

The  summary  of  the  month’s 
work  is  as  follows : — 


REPORT  OF  ANALYSIS. 

Butter  Samples,  17. 

Oleomargarine  .  1 

Pure  . . . .  16 


Total  .  17 

Pure  Foor  Samples,  45. 

Adulterated  . .  r 

Colored  and  preserved .  5 

Preserved .  34 

Pure  » . 5 


Total  .  45 

SUITS  AND  PROSECUTIONS. 

Oleomargarine  Cases,  1. 
Terminated  .  1 

Pure  Food  Cases,  44. 
Terminated  .  44 


LICENSES  ISSUED  FROM  JANUARY  I  TO 
JUNE  15,  I907. 

Oleomargarine  Licenses,  204. 


Boarding  house  . 3 

Restaurant  .  3 

Retail  .  190 

Wholesale  .  8 


Total  .  204 

Renovated  Butter  Licenses,  15. 

Retail  .  13 

Wholesale  .  2 


Total  .  15 


Total  amount  of  money  received 
from  said  licenses  for  1907  is  $25,- 
546.73,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in  the 
State  Treasury. 

The  pages  devoted  to  chemists’ 
reports  of  food  samples  analyzed 
show  very  few  cases  of  adulter¬ 


ation.  The  following  are  the  main 
ones : — 

Sample  bought  of  B.  F.  McNear, 
Jr.,  301  Main  street,  Steelton.  Sold 
for  catsup.  Marks  on  package — 
Brand:  “Manhattan  Club  Catsup.” 
The  Tip  Top  Catsup  Co.,  Cincinnati, 
Ohio.  Chemist’s  report — Colored 
and  preserved. 

Sample  bought  of  E.  E.  Neagley, 
Millersbttrg.  Sold  for  strawberry 
preserves.  Marks  on  package — The 
J.  Weller  Co.,  Cincinnati,  Ohio. 
Chemist’s  report — Colored  and  pre¬ 
served. 

Sample  bought  of  Brelsford  Pack¬ 
ing  and  Storage  Co.,  Harrisburg. 
Sold  for  bologna  sausage.  Chem¬ 
ist’s  report — Preserved. 

Sample  bought  of  ,F.  Rakvoskey, 
Steelton.  Sold  for  raspberry  jelly. 
Chemist’s  report — Colored  and  pre¬ 
served. 

Sample  bought  of  H.  A.  Gibson, 
Harrisburg.  Sold  for  quince  jelly. 
Marks  on  package — -“Ruby  Quince 
Flavor  Jelly.”  The  Hudson  Pre¬ 
serving  Co.,  N.  Y.  Chemist’s  re¬ 
port — Colored  and  preserved. 

Sample  bought  of  W.  Fisher, 
Harrisburg.  Sold  for  smoked  bacon. 
Chemist’s  report — Preserved. 

Sample  bought  of  Lehr  &  Wen- 
rich,  Harrisburg.  Sold  for  smoked 
bacon.  Chemist’s  report — Pre¬ 
served.  1 

Sample  bought  of  A.  Kreidler  & 
Bro.,  Harrisburg.  Sold  for  catsup. 
Chemist’s  report— Colored  and  pre¬ 
served. 

Sample  bought  of  A.  P.  Kitchen, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist’s  report — Pre¬ 
served. 

Sample  bought  of  E.  F.  Bates, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist's  report — Pre¬ 
served. 

Sample  bought  of  A.  Katzman, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist’s  report — Pre¬ 
served. 

Sample  bought  of  A.  Walburn, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist’s  report — Pre¬ 
served.  ' 

Sample  bought  of  J.  R.  Sneer- 
inger,  Harrisburg.  Sold  for  smoked 
bacon.  Chemist’s  report — Pre¬ 
served. 

Sample  bought  of  L.  C.  Shamo 
&  Son,  Harrisburg.  Sold  for 
smoked  bacon.  Chemist’s  report — 
Preserved. 

Sample  bought  of  W.  L.  Van 
Camp,  Harrisburg.  Sold  for 


smoked  bacon.  Chemist’s  report — 
Preserved. 

Sample  bought  of  P.  Duff  &  Sons, 
Pittsburg.  Sold  for  table  syrup. 
Marks  on  package — Brand:  “Fancy 
Table  Syrup.”  Chemist’s  report — 
Contains  sulphites. 

Sample  bought  of  Knox  &  Meck- 
ley,  Harrisburg.  Sold  for  smoked 
bacon.  Chemist’s  report — Pre¬ 

served. 

Sample  bought  of  K.  O.  Fink, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist's  report — Pre¬ 

served. 

Sample  bought  of  C.  Blumenstein, 
Harrisburg.  Sold  for  smoked 

bacon.  Chemist’s  report — Pre¬ 

served. 

Sample  bought  of  F.  W.  Wool- 
worth  &  Co.,  Joseph  Wright,  W.  R. 
Stevens,  Mgrs.,  Carson  street, 
Washington.  Sold  for  lemon  drops. 
Chemist’s  report — Contains  sul¬ 
phites. 

Sample  bought  of  P.  Duff  &  Sons, 
Pittsburg.  Sold  for  molasses. 
Marks  on  package  :  “Palmetto  Brand 
Molasses.”  >  Chemist’s  report — Con¬ 
tains  sulphites. 


Pennsylvania  News  Items. 

Three  of  the  Meat  Inspectors 
provided  for  in  the  Lutz  Bill 
passed  by  the  late  Legislature 
were  appointed  by  Governor  Stu¬ 
art  on  Wednesday :  George  B. 
Jobson,  Franklin,  Venango 
County;  T.  E.  Munce,  Washing¬ 
ton,  and  Otto  G.  Noak,  Reading, 
all  vouched  for  as  experts  in  meat 
inspection  and  all  veterinarians. 


Baked  Beans  That  Are  Baked. 

Do  you  know  that  of  the  many  vari¬ 
eties  of  so-called  baked  beans  only  a  few 
are  really  baked?  Most  of  them  are 
boiled  or  steamed  and  there  is  as  much 
difference  between  the  two  as  between 
day  and  night.  The  baked  beans  put  up 
by  Lutz  &  Schramm  Co.,  of  Allegheny, 
Pa.,  are  actually  baked,  and  in  addition 
to  that  the  tomato  sauce  used  is  tomato 
sauce,  not  catsup,  and  catsup  is  most 
generally  used  and  called  tomato  sauce. 
Get  in  touch  with  the  L.  &  S.  brand 
and  you  will  soon  see  the  difference  in  ^ 
your  sales. 
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July  Almost  Gone 

And  the  Summer  should  be  half  over.  The  backward 
season  has  made  a  good  demand  for  all  kinds  of  canned 
goods  and  dried  fruits. 


SYRUPS.-All  through  the  warm  weather  our  trade  keeps  up  on  Syrups.  Our  goods  are  Summer  body  and  the  quality  up  to  the  full  standard’ 

Royal  Table  Syrup,  a  fancy  golden  syrup  at  30  cents  ;  Gilt  Edge  Cloudy  Table  Syrup,  Quaker  City  Brand  Syrup,  Extra  Amber  Drips,  White  Clover  I 

Drips,  Extra  Maple  Drips,  etc.  .  ,1" 

IVORY  S  1  ARCH. — Prepared  on  scientific  principles;  used  for  collars,  cuffs,  shiit  bosoms,  mourning  and  colored  goods  ;  in  fact,  for  all  laundry  pur¬ 
poses.  No  cooking,  no  sticking,  quality  tar  in  excess  of  all  others.  Cases  of  32  packages,  10c.  size,  at  $2.00  ;  boxes  of  64  packages,  10c.  size,  at  $4.00. 

PLY  PAPER.--The  season  is  here’and  the  flies  are  with  us;  now  for  their  extermination.  “Tanglefoot”  Fly  Paper,  250  sheets,  per  case,  $2.50; 
“Sticky”  Fly  Paper,  250  sheets,  per  case,  $2.30 ;  “Sticktite”,  5  sheets  on  a  plate,  25  platps  in  carton,  per  carton,  80c. ;  “I.  X.  L.”  Poison  Fly  Paper,  50 

5c.  envelopes  in  a  carton  at  75c. 


KIRK,  FOSTER  &,  CO. 


WHOLESALE 

GROCERS 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rru 
coit.  Answers  may  be  addressed  to  tbe  Grocrry  World  when  desired,  provided  the  advertisement  is 

1  accompanied  by  ro  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  50 

cents  per  issne. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — General  store  in  Bridgeport, 
Conn.  A  fine  store,  fitted  up  with  modern 
fixtures,  well  stocked  and  an  excellent 
location  for  business.  Will  make  price 
right  to  a  cash  buyer  who  is  ready  to  do 
business.  Our  reason  for  selling  is  that  we 
have  two  kinds  of  businesses  and  wish  to 
dispose  of  the  store  business  at  once  so  we 
can  give  our  whole  attention  to. the  other 
business.  Wm  J  Platt  &  Co.,  corner  Park 
avenue  and  Olive  street,  Bridgeport,  Conn. 

m _  5 


FOR  SALE — Store  and  entire  stock  of 
groceries.  Reason  for  selling,  too  close 
confinement.  For  full  particulars  apply  on 
premises.  C.  J.  Hill,  303  N.  Mulberry 
street.  Hagerstown,  Md.  6 


OR  SALE— Store  and  dwelling  in  pros- 
erous  cement  reg:on.  E.  A.  Day,  North- 

mpton,  Pa.  6 


FOR  SALE — Cheap,  second  hand  National 
cash  register  in  good  order.  Has  tape  and 
check  printer  and  all  other  late  improve¬ 
ments.  Also  Anderson  computing  cheese 
cutter.  Address  J.  D.  Hocking,  4ot  W. 
Walnut  street,  Lancaster,  Pa.  5 


BUSINESS  OPPORTUNITIES. 

- - 

00000000000000000000000000 

DO  YOU  WANT  TO  SELL  o 

0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
a  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
a  include  butter  and  egg  stores,  tea  o 
0  and  coffee  stores,  green  groceries  and  o 
3  anything  else  in  the  same  line.  o 

3  If  you  want  to  sell  your  business,  o 
3  we  have  a  customer.  If  you  want  to  o 
3  buy  one,  we  know  where  something  is  o 
3  that  we’re  sure  will  suit  you.  o 

3  Write,  call  or  telephone.  0 

3  WARNER  &  CO.,  o 

3  927  Arch  Street,  Philadelphia,  Pa.  o 

»  0 

30000000000000000000000000 


MONEY-MAKING  SUBURBAN  STORE. 

We  offer  store  in  clean  Philadelphia 
suburb.  Groceries,  meats  and  provisions. 
3nly  one  other  store  in  place.  Size  30  x  60 
eet.  Does  $40,000  per  year,  half  cash. 
Stock  about  $1,500.  Uses  three  teams. 
Everything  sold  at  good  profits  and  clean 
let  profits  are  10  per  cent.  Owner  going 
nto  other  business  and  will  sell  at  inven- 
ory. 

WARNER  &  CO., 

>27  Arch  Street.  Philadelphia.  Pa. 

EVERY  ONE  A  GOOD  CHANCE. 

N°'  236. — In  best  residential  district 
>f  Norristown,  Pa.,  one  of  the  busiest  towns 
?  Eastern  Pennsylvania.  Store  estab- 
lshed  for  twenty  years.  Does  $22,000  to 
125,000  yearly  on  stock  of  $2,000.  Uses 
>ne  team,  but  horse  not  for  sale.  Nets 
10  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
S2,5°o.  Can  be  greatly  increased. 
j.Y,0-, 243-— In  good  residence  part  of  North 
hiladelphia.  Store  16  x  42  feet.  Does 
114,000  yearly.  Stock,  $1,200.  Good  house 
:onnected  for  sale  or  for  rent  to  good 
nan.  Uses  one  team.  Actual  net  profits 
ange  from  8  to  10  per  cent.  Owner  retir- 
ng  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
>750.  « 

No.  254. — In  North  Philadelphia.  Gro- 
:eTles>  raeats  and  provisions.  Store  28  r  30, 

Ivith  back  room.  Does  $25,000  per  year, 
wo-thirds  cash.  Stock  about  $2,000.  Uses 


one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500—  for  the  money  we  have  nothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  28^. — In  North  Philadelphia.  Size 
?6  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$1,000.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

*  No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery. 


Store  20  x  35  feet.  Does  $450  weekly, 
mostly  cash.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is  un¬ 
able  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Price  inven¬ 
tory,  which  means  about  $1,500. 

No.  293  — In  West  Philadelphia.  Store 
20x35  feet.  Did  $23x00  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295. — Near  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  297. — In  West  Philadelphia.  Store 
16  x  35  feet.  Does  $250  weekly  on  stock  of 
$400.  Net  profits  15  per  cent.  Good  house 
connected,  for  sale  or  rent.  Owner  ill  and 
must  give  up  business.  Price  $750,  or  in¬ 
ventory. 

No  298. — In  busiest  part  of  West  Phila¬ 
delphia.  Store  25  x  60  feet,  and  does  $550 
weekly,  three-quarters  cash,  balance  week¬ 
ly  customers.  Stock  about  $1,300.  Uses 
one  team.  Nets  clean  10  per  cent.  Fixed 
charges  moderate.  Owner  is  inexperienced 
and  prefers  other  business.  Will  sell  at 
inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — Manager  for  a  general  mer¬ 
chandise  store.  Must  know  how  to  handle 
men.  Apply  to  C.  E.  Engel  &  Co.,  Medford, 
Md.  6 


SALESMAN  WANTED — Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 


WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 


Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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“Make  a  front” 

Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  G  St.,  IV.  IV.,  Washington,  D.  C 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 

Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Can  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BKADSTREET  SYSTEM,  Rochester,  N.  Y. 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu 
factured  only  by 

W.  F.  Tone,  r.  I).  F„ !»  Monmouth  SI.,  Springfield,  Mass. 
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A  profit  of  $22.50  on 
a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANG'OR.  PA. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


Why  Should  a 
Grocer  Close 
His  Store  in  the 
Summer 

There  is  no  reason  for  it  if  he 
follows  up-to-date  methods  for 
getting  business  all  the  year 
round.  Write  to-day  for  the  best 
plan,  using  your  letterhead  or 
enclosing  a  card.  Full  informa¬ 
tion  free  to  grocers. 

W.  H.  RIGHTER 

150  Nassau  St.,  New  York 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 

r  L. 

R.  DAETWYLER  &  CO» 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  In  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  July  29th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  10  hands,  extra  fancy .  $2.25  per  bunch 

Selected,  10  hands,  . . .  1.85  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.75  per  bunch 

Selected,  9  hands,  packed  in  barrels .  1.65  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 9°  Per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  ir»  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.40  per  bunch 

Selected,  8  hands  .  1.10  per  bunch 

Selected,  7  hands  . 75  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box  . 

Fancy,  96  size,  per  box .  • 

Fancy,  112  size,  per  box  .  4.50 

Fancy,  126  size,  per  box .  5.00 

Fancy,  150  size,  per  box  .  5.50 

Fancy,  176-200-216  .  5.75 

Fancy,  250-288  .  5.75 

Extra  Choice,  80  size,  per  box . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box .  4.00 

Extra  Choice,  126  size,  per  box . 4.25 

Extra  Choice,  150  size,  per  box . 5.00 

Extra  Choice,  176-200-216,  per  box  .  5.00 

Extra  Choice,  250-288,  per  box  .  5.50 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . . •. 

Choice  Messina,  360  size,  per  box . 


5-25 
5-SO 
4  50  5  00 
4.50  5.00 


COCOANUTS. 

Cocoanuts,  Best  Quality  Jamaica,  100  to  sack  .  4.25 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts,  Barracon  (easy  shelling),  I . 


ONIONS. 

REGULAR  BUSHEL  CRATES. 


Strictly  Fancy  White,  per  hamper .  2.00 

Strictly  Fancy  Yellow,  per  hamper .  1.85 

Bermuda,  Prime,  per  crate  . 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment.  Just  now  we  are  receiving  large  consign¬ 
ments  of  very  Fancy  Potatoes,  which  are  selling  at  $2.50  to  $2.75  per  barrel,  and 
are  bound  to  give  great  satisfaction.  Send  us  your  vegetable  orders;  we  know 
you  will  be  pleased.  ' 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels. 

"A”  Java . 

“B”  Java . 

“C”  Java . .' . 

A— Java  and  Mocha  Blend . 

B— Java  and  Mocha  Blend . 

“A”  Mocha . 

"B”  Mocha . 

■C”  Mocha.. 


Per  lb. 
.26 
.24 
.24 
.24 
.22 
.24 
.22 
.20 

Laguayra  (Washed  Caracas) . J8 

”AY’  Maracaibo . 18 

‘B”  Maracaibo . 17 

•A”  Santos . 18 

‘B’’  Santos . 16 

•C”  Santos . 14 

Peaberry  Santos . 14 

.13 
.12 
.10 
.27 


A”  Rio 

No.  1  Rio . 

No  2  Rio . 

Lipton  Special  Mocha  and  Java.  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabiu,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  U0  lbs.  to  case . 

King  Bee,  HiO  lbs.  to  case . per  case  15  00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . . . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 7. . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 85 

Heno  tc  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Teal- 
Green,  Black  and  Mixed,  %  and  Vs  lb. 

packages,  10  lb.  to  box . . . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  21b.,  sauce,  2  doz .  1 . 15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  J  lb. ,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz . .  85 

Saratoga,  2  lb.,  2  doz . 50 

lorn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 75 

Standard,  2  lb.,  2  doz . 70 

Belmont  Cream,  2  lb. ,  2  doz .  85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 .45 

Jeas— 

Rowe  &  Co.,  extra  sifted,  2  doz . 

Johnson  Brand,  soaked,  2  doz . 60 

Little  Fellow,  2  lb.,  2  doz .  1.40 

Rob  Roy,  2  lb.,  2  doz .  1 .00 

Pin  Money,  petits  pois,  2  doz .  1  50 

Pin  Money,  standard  early  June,  2  doz..  1.10 
French,  extra  fins,  100  in  case,  per  case,  18.50 
hn  Money  Combination — 

2  lb.,  2  doz . 

Cidney  Beans— 

2  lb.,  2  doz . 75 

Ama  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb  ,  2  doz .  1  00 

Little  Darling,  2  doz .  1.30 

’umpklns— 

3  Id.,  2  doz .  85 

Gallons . . 

tring  Beans— 

2  lb.,  2  doz . 75 

’•n  Money  Vegetables— 

2  lb.,  2  doz  ,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb. ,  2  doz .  l .  05 

1  lb.  Pulp,  for  soup .  45 

•uccotash- 

2  lb.,  2  doz . 95 

omatoes — 

Pin  Money,  whole,  3s,  2  doz .  1.10 

Standard,  3s,  2  doz .  1.05 

Gallon,  y2  doz .  .  ’  4.00 

Fair  Quality,  3s .  1.00 

2s,  2  doz . . 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  y2  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.35 

Jockey,  1  lb.,  tall,  4  doz .  1.30 

Victor,  1  lb.,  tall,  4  doz .  1 .00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  y2  lb.,  flat,  4  doz .  1.25 

Crab  Meat— 

y2  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  V2  lb.,  flat,  8  doz .  2.40 

Gold  Label.  '/2  lb.,  flat,  8  doz . 

Beaver,  y2  lb.,  flat,  8  doz .  2  40 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.10 

Mackerel —  * 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz„  2  doz .  1  00 

Sardines,  in  Oil—  per  case 

%  oil,  100  .  6  00 

Gold  Label,  Vi  oil,  100  cans .  6.50 

Standard,  V4  oil.  100  .  3  50 

y,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  Vi  oil,  100 .  4  00 

Vi  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3  50 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans . i .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans .  3.50 

Imported  Sardines— 

Vi  Oil,  Martell  Brand,  100  cans .  16  00 

y2  Oil,  Marie  Elizabeth,  boneless,  100  cans 
Vi  Oil  Imported— 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9  00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9  25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans .  9  25 

CANNED  FRUITS.  perdoz. 

Apples,  3  lb.,  2 doz . 

Blackberries,  2  lb.,  2  doz .  85 

Blueberries,  2  lb.,  2  doz . . .  1  15 

Cherries,  2  lb.,  2  doz . 90 

Gooseberries,  2  lb.,  2  doz .  1.00 

Pie  Peaches,  3  lb.,  2  doz .  1  15 

Pears,  3  lb.,  2  doz .  100 

Extra  Standard  Pineapples,  2  lb.,  2  doz .  2.15 

Grated  Pineapples,  2  lb. ,  2  doz .  1 .85 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  1J4  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .80 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  100 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 4 . 

California  Peaches.  2)4  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 10 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 15 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 10 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.  i . 20 

American  Brand,  25  lb . 

Dates— 

Package.  30  1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 09 

50-  60, 25  lbs . 0 «V£ 

60-  70, 25  lbs .  08 

70-  80,  25  11* . 07}f 

80-  90,  25  lbs . 06-X 

90-100,25  lbs . 06W 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 09 

London  Layers,  clusters,  20  lbs.,  per  box  3  15 

London  Layers,  20  lbs . [>er  box  1  85 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages .  13 

Sultana,  36  1  lb  pad 
Sultana,  bulk,  25  lbs 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . ’  07 

No.  2  Head,  bbls.  or  100  lb.-  sacks . 06 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04M 

Japan,  100  lb.  sacks . oa% 

0 


_  SALT.  Per  sack 

Fine  Table,  224  lbs . 90 

Kiln  Dried .  '95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  l/2  bushel  sacks . 22 

Ground  Alum,  140 .  63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.53 

Fine  Dairy,  3s,  100  to  bbl .  2  39 

Fine  Dairy,  4s,  70  to  bbl .  2  28 

Fine  Dairy,  5s,  60  to  bbl .  2.27 

Fine  Dairy,  10s,  28  to  bbl . .  2.0s 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

per  ease 

Snow  Flake,  48  10c.  packages . * .  2  70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1  30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2 y2  bushel 

to  bag .  .  1.8O 

Lady  Washington  Beans,  about  200  lbs.  to 
bag .  1.90 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06M 

Imported  Uma  Beans,  about  90  lbs.  to 

sack . .-. . 06  V. 

Split  Peas.  210  lbs . per  bbl.  7  25 

Less  quantity . 03% 

Lentils,  about  100  lbs.  to  sack . 09)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrup . 27 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.75 

California  Amber  Drips,  2)4  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 

California  Amber  Drips,  '/  gal.  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.75 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A . . .  4  70 

No.  1,  A .  4.65 

Light  Yellow .  4  30 

Fine  Granulated,  1  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

challenge,  4  doz...] .  3  85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.20 

Red  Cross,  4  doz .  4.20 

Star,  4  doz .  4  .20 

Dime  Brand,  4  doz . .  3.55 

Lion, 4  doz .  4.20 

Banner,  4  doz . 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz .  4  CO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.75 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  8.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75  ] 


MATCHES.  Per  gross 

Blue  Hen.  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross . L35 

Press,  200s,  fire-proof  handles .  1  90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1 . 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross .  ]fi5 

Fast  Mail,  100s,  1  gross .  1,00 

Bull's  Eye,  5  gross . ’’’  P05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star.  40s,  5  gross . 40 

Pet,  100s,  5  gross .  ’go 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  Case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5  25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4  00 

Ark....  . 100  188 

Babbitts . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 

"1776”  or  120  bars  Best  Soap  free .  4  20 

Washday . 120  2.20 

*Bee . .' . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

♦Fels-Naptba . ; . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.15 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . ]00  4’  00 

♦Ivory,  10  oz . 100  7.00 

*Kirkman’s . , . 100  3.85 

*Kirk’s  Oleine .  60  2.35 

*  Lenox . 100  3  50 

*Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2  65 

*P.  &G.  Oleine  .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4  10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

*Sunshine . 120  2.45 

StarOleine . .....60  1.65 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1  75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha .  100  4.0  1 

Duck . 100  3  85 

*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100 >  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maideu . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  F’lower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  30  lb . per  lb.  .08 

White  Castile,  36  lb .  per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . . . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2  25 

Wrigley’s . 100  3.60 

Wrigley’s .  50  1.80 

Scoureue . 100  3.50 

Lipp's  Scourer .  60  2  ”5 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1  SO 

Finolu  Star  Polish . 100  3. 85 

Silver  Sand . ..per  bbl.  2.50 

American  Scourer .  100  3  75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  l.oO 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40®.  46 

Choice,  barrels .  .38 

Good,  barrels . 26®.  30 

Fancy,  quart  Jars . ;...perdo*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 48®.  50 

prime .  -40 

Good . 28®.  35 

Ordinary . -22 

Blended,  fancy .  -84 

Blended,  choice .  -80 

Blended,  good .  -28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  8yrup — 

Fare,  extra  fancy . . . 85®. 88 

Pure,  choice . .24 

Blended,  fancy .  -32 

Choice .  -2« 

Vanilla  Drips . . . 28®. 30 

Tins,  2-lb.,  2  dozen . per  case,  1 . 96 

Tins,  2%-lD.,  2  dozen . per  case,  2.26 

Tina,  3-lb.,  2  dozen . per  case,  2.50 

TIub,  5-lb.,  1  dozen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Fer  bbl. 

Extra  Shore  Bloaters,  count  100®110 . 

Extra  Shore  Is.  count  110@115 . 

Medium  Irish  2a,  count  S25@375 .  10.00 

Norway,  count  400@46Q . 

Norway,  count  300@850 . 

Norway,  count  240®270 . 

Norway,  count  170®186 . 

Norway,  count  125®140 . 

Codfish—  Perip. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . . . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder — 

Common  to  fair . . 

Per  lb. 
.16®.  18 
.  .20®.  25 

Extra  fine  to  finest . . . 

.  .28®. 86 
.  .450  65 

mperial— 

Common  to  fair . 

.  .20®. 25 
.  .300.85 

.  .400.45 

.  500.66 

Young  Hyson— 

Common  to  fair. . 

.  .12®. 18 

..  .22®  .80 

.  ,86@.40 

,.  .450.60 

Hyson— 

@12% 

@.18 

Extra  fine  to  finest . 

@.25 

Japan— 

Common  to  fair . 

..  .  16@ .  20 
..  .22@.25 

..  .280.30 

..  .  32@ .  38 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest... 
BarK  At -fired  Choicest . 

..  ,20@  .25 
..  ,28@.30 
..  .32@.38 
..  .—@.45 

..  .080.10 

'mg— 

..  .18®.  15 

..  .17®  .22 

Fxt.ra  fine  to  finest . 

..  .25@  .35 

..  .400.66 

ouchong— 

Common  to  fair . 

Extra-  fine  to  finest . 

..  .30®  .35 

Choicest  . 

..  40@  .60 

ROASTED  COFFEES. 

?i.va— Mandheling— Fancy  brown . 34 

Old  Government— Best .  .27 

Old  Government— Choice .  '  .  25 

Old  Government — Prime .  .28 

Old  Government — Good .  .21 

iliiliauuu . . .  *20 

African . 20 

Mocha— 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta— Best . 16% 

Cucuta — Choice .  .16 

Cucuta — Prime . .15 

Cucuta — Good .  •  14 

‘'XraSut-Flnest . . 20 

Caracas — Chelce . . — .  .17 
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Peaberry— 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . -  .16 

Rio — Fancy . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice . 16 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . - . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 13 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice .  >07 

Cassia  buds .  .30 

Cinnamon,  Mata .  -10% 

Cinnamon,  Twaio .  .17 

Cinnamon,  Ceylon . 21@ .  27 

Cinnamon,  Batavia . 25®  .80 

Cinnamon,  Saigon .  '  -80 

Cloves,  Zanzibar . .  .19®. 20 

Cloves,  Amboyna . .22 

Cloves,  Penang . i  .80®. 86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned . ..  .17®. 19 

Ginger,  Calcutta. .  08 

Nutmegs,  75-  80s . .  .25®  36 

Nutmegs,  106-U0s . 18®. 20 

Nutmegs,  180-140» . 15®  .18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18®. 19 

White  Pepper,  fancy .  26®  .80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxa. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . *1 

Mace,  Straight  Penang . . .87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  oase  2  dozen  Per  do*. 

Allspice .  -76 

Cinnamon,  China .  110 

Cinnamon,  Saigoa  . 2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . ,  1.00 

Mace.. .  2.92 

Mustard .  1.06 

Nutmegs .  1.50 

Paprika . . .  1-46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1  •  56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s,un peeled  Call!.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  1* . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  8s . 70®  .86 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s .  1 . 50@1 . 60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1  •  15®1 . 25 

Standard . 90®1. 10 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  1.90@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10®  1 . 15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy . 1.20®1.26 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@l  .00 

Corn- 

Fancy  Maine  2s . 1.00@1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 65®  .70 

Other  standard  grades  2s .  .60 

Peas — 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1  40@1.76 

Sifted ‘2s . 1.80@1.86 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1 . 40®  1 . 60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 50®  .65 

Succotash — 

Extra  fancy  Maine  2s .  125 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . 75®  .90 

Pumpkin- 

Fancy,  3s. . 86@1.15 

Fancy,  gallon* .  2.76 

Squash- 

Fancy  8s. .  1.15 

Tomatoes— 

6%-in.  cans,  fancy  New  Jersey .  1-50 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1  •  15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . y>.  .96@1.00 

Gallons,  standard  New  Jersey..;...  3.75 

Gallons,  extra  standard  Maryland*  3 . 65 

Quarts,  glass  jars. .  2.75 

Boots-* 

Fancy  Strawberry  8s .  1.50@1.75 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  8s . 90@1 . 00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.60®1.75 

Gallons .  4 . 50 


FRUITS. 

CALIFORNIA. 

I 


Apricots— 

Fancy  8s... 

Extra  2%s . - . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standard  White  2%s 

Standard  White  2%s . 

Standard  gallons . 

Bartlett  Pears- 

Extra  Ss . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3b . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  do* . 
3.40 
2  50 
2.10 


4.00 

8.20 


2.40 

9.00 


8.25 

2.65 

2.10 

2.30@2.40 

2.10@2.20 


3.00 
1.60 
1.40 
4  50®5 . 50 


3.25 

2.65 


8. 10 
1.95 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . 

Plums,  gage,  Ss . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . . . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


1  60 

2.60 

1.25 


2 . 00@2 . 20 
1.00@1.10 
2.50 
1.15®  1.25 


2.50 
2  50 


1.80 

1.10 


FISH. 


Lobster- 
Flat  Is.. 


Kippered  Herring- 

la . 

1.50 

Alaska  Salmon— 

Pipk  is  . . . 

1.00 

1.10 

fled  1r . 

1.10®  1.15 

1.20@1.25 

1.75 

Columbia  River  Chinook  Salmon- 

Flat  %s . . . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

2.00 

2.75 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

2. 15®  6. 00 
2.35@4.25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .12 


-4- 

Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

laskets,  1  lb.  and  2  lb . 16  ®. 

Layers,  2%-ln.,  10  lbs .  .' 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs_ . 

2-In.,  12  lbB . . . . 

Currants — 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 17  ® . 

Lemon  Peel- 

According  to  quality . 11  ® 

Orange  Peel- 

According  to  quality . 11%® 

Fard  Dates— 

60  1b8.,bulk . 06  ® 

1-lb.  pkgs.,  30-lb.  case . 

Persian  Dates— 

60  lbs . 0S%@ 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice .  < 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  .06%;  80x  90 . 

70x80.  .06%;  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . . 

PdflphAH _ 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice, 25  lbs . 


20 

12 

12* 


05 


14 

101. 


19J« 

0*4 

o-y. 

06 


05 


V- 


ii 

10 

09* 


10* 


09 

10* 


.26 

.23 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs .  @  .60 

Valencia  28  lbs . 36  @.43 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .25 

French  Princess . 

Tarragona,  120  lbs .  .16 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs .  .10* 

Filberts— 

Turkish . . 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80 lbs . 16  @.19 

Louisiana  Paper  Shell . 

Walnuts— 

California  Hard  Shell,  No.  1 . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Cornea,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes.  25  lbs .  .17 

Extra  choice,  boxes,  26  lbs .  .13* 

Choice,  bags,  126  lbs .  .12* 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18.Cfl 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.90 
Mushrooms,  %s,  accord’g  to  qual.  15.00@18.00 
String  Beans,  according  to  qual...  12.00@17  00 
Lima  Beans,  according  to  quality  18. 00020. 00  j 

Brussels  Sprouts .  12.00@16  00 

French  Macaroni,  cartons,  25  lbs.,  _ 

per'b . . . 06@  M 
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GROCERY  WORLD 


GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

subscriber  to  the  “GROCER*  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  Journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


AD  VANCES.  Column. 

anned  California  Peaches .  n 

ggs . — . . .  27 


DECLINES.  Column. 

Tub  Butter . 7 

Dressed  Beef .  44 

Dressed  Poultry .  45 

Live  Poultry . 45 


ADDITIONS. 


Column. 


WDM  AID  BUM  ETMTTHH9  I0D  BDT. 

Standard  Weight!  per  Bushel. 

Marrow  Beam . to  lb* 

Medium  Beans . to  " 

Pea  Beans . 60  “ 

Red  Kidney  Beans . 58  «• 

Hominy  . sg  <■ 

Pease . .LIZfc  “ 

Barley . '.[48  << 

Potatoes . .  <• 

Flaxseed. . .  <■ 

Onions .  ,,  « 

Shellbarks  . . '.Jg  .. 


COL. 

lam  Cash  Drawer . 33 

COL. 

Sardines . . . 13 

COL. 

Dreaaed  Meat*.. . . . 44 

Drugs,  Grocer*' . 47 

ammunition .  4 

zle  Grease .  5 

Soups  ........e.......... 0. ......  x  5 

tgi,  Paper. . . 41 

Cxpers  . . . . 17 

Caps,  Gun. .  . 

Catsup . . . 16 

ig  and  Twine  Holden..... 33 

Cereal  Specialties . . 

Fancy  Grocerla* . . . 17 

Farina.. . *9 

Fartnaceoui  Good* . .....*9 

Faucets . 33 

Canned  Fish . . 13 

Fixtures . . . 32 

Flour . . 38 

Flour,  Self  Rising.. . 28 

Flour,  Buckwheat . 28 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruit*,  Domestlo,  Dried.. ..35 

urley . . . 

ukets . ....6* 

ith  Brick . 59 

sans . 29 

acklng,  Shoe .  6 

ulng . 6 

>r»x . 47 

■oomi  ■>>■■■••...••..•.•.■**••61 

•uihet . 63 

ickwheat  Flour . 38 

UE  Borer* . 33 

Itchers’  Sundries . 44 

itter  Dishes . 63 

Cheese  . . m.*7 

Chocolate  and  Cocoa . ...17 

Chewing  Gum........ . _.$i 

Cider . 50 

Clothes  Pins . 6s 

Cocoanut . 31 

Codfish . 35 

Coffee .  3 

Essence .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herb* .  8 

Condensed  Milk . 20 

atter  Color . 47 

unphor . 47 

mates . 15 

Condensed  Mince  Meat . 38 

Corn  Meal . 99 

Corn  Starch . 58 

Cottolene . 26 

Frnlt*,  Green . 

tnned  Goods .  8 

Crackers,  Cakes,  etc . . 

California  Fruits . 10 

Cranberries  . 

Vegetables . . .  8 

Cutters,  Dried  Beef. . 33 

Fish . 12 

Pie  Frnlt . 10 

Tobacco . 64 

Delicatessen . 33 

Hominy  and  Grits . 39 

Honey . 36 

COL. 

—.37 


Ink . 

Insect  Powder . 48 

Ironing  Wti . 59 


_ 16 

. 31 


Jan  and  Jar  Rubber* . 7 

Jellies . 46 

Junket  Tablets . 30 

Ketchup.. . . 

Lamp  Goods . . 

Lemons  and  Oranges.. 

Lentils . 

Licorice . 

Lime . 

Live  Poultry . 

Lye,  Concentrated . 


...»9 

...47 
•37 
-45 
■••37 

Macaroni  . 3a 

Mackerel. . 34 

Maple  Sugar  and  Syrup  ...  60 

Matches . _ . —..37 

Measures. . 33 

Meat . 44 

Mince  Meat . 38 

Molasses . _ . to 

Mucilage . 59 

Mustard . 3- 

Mostard,  Prepared . 37 

Marmalade . 46 

Noodles,  Egg . *9 


COL. 

Nuts . . . . 

Oat  Meal . . 

OUs. . 39 

OU,  American . 40 

Olive  OU . 40 

Oliver . 39 


Paper  „ . 41 

Paper  Bags . 41 

Peanuts... . 

Peas,  Dried . . . 19 

Pepper  Sauce . 3a 

Piddet . 4s 

Pickled  Meats . 41 

Plum  Pudding . . . 46 

Pork  and  Beef. . 43 

Potash . 37 

Potato  Chips . 4a 

Poultry  Seasoning . ——45 

Poultry,  Dressed.— . 43 

Poultry,  Live . —..—.43 

Powder,  Rifle . .  4 

Preserves . 46 

Provisions. . 43 

Puddlne . 3, 

Butty . - . 47 

Rennet. . 30 

Rice . _ . 31 

Rice  Flour . 39 

Rolled  Oats . 39 

Root  Beer . 33 


Rope .. 
Rosin . 


COL. 

. 39 

. 47 


Sago.. 
Salad  I 


Dressing. . . 

Sal  Soda. . . 

Salt... . 

SapoUo . 

Sardines . 

Sauce  and  Condiments 

Sauer  Krant . 46 

Scales  „ . 33 

Scoops,  Grocers’ . 33 

Scouring  Soap . 33 

Seeds . 53 

Shoe  Dressing .  6 

Shot .  4 

Smoked  Fish... . 34 

Soap,  all  kinds . 34 

Soda.  Bicarb . —.33 

Soft  Drinks . 53 

Soups . . 13 

Specialties . 54 

Spte?; . . 

Starch . 58 

Stove  Polish . 58 

Soap  Powders . 55 

Segars . 64 


Sugars  „ . 

Sulphur . 

Sundries . 

Syrups . 


•47 

■59 

.<0 


Tacks  . . 39 

Tapioca . ja 

Ter . 4| 

Teas .  , 

Tobacco,  Chewing . 64 

Smoking . <4 

Tobacco  Cuttan.. . 33 

Tubs . 63 

Twine . £ 


Vermicelli . 33 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 39 

Wheat  Flour . 39 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Wooden  ware,  Sundries . 6r 

Witch  Hazel . 48 


Yeast  Cakes.. 


.63 


-1- 

SUQAR. 

mfectioners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

"  Crystal  A . 

Coarse  Granulated . 

agle  Tablets . 

rystal  Dominoes . 

it  Loaf . . . 

ttent  Cubes . 

iwdered . 

ztra  Fine  Granulated . 

)arse  Granulated . . . 

ranulated . 

ne  Granulated . 

“  In  50-lb.  bags  packed  3  In  100- 

lb.  bag . 

"  In  35-lb.  bags  packed  4  in  100- 

lb.  bag . 

In  ro-lb.  bags  packed  10  In 

100-lb.  bag . 

In  5-lb.  bags  packed  In  bbls... 
In  5-lb.  bags  packed  In  100-lb. 

bags . 

In  a-lb.  bags  packed  In  bbls.... 
In  a-lb.  bags  packed  in  100-lb. 

bags . 

In  3-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  In 

cases . 

inlecttoners’  A . 

—Keystone  A . 

—American. A . 

—Centennial  A . 

—California  A . 

—Franklin  B . 

—Keystone  B . 

—American  B . 

—Centennial  B . 

—California  B . 

—Franklin  Extra  C . 

—Keystone  Extra  C . . . 

—American  Extra  C . 

— Centennial  Extra  C . 

—California  Extra  C . 

—Franklin  C  . 

—Keystone  C . 


5*25 

5*5 

5-45 

5-io 

535 

6.38M 

7-35 

5.80 
5-35 

5-30 

5*o 
5.30 
5  to 
5.10 

5-15 

5-15 

5  *5 
5  30 

5-30 
5  4® 

5-4° 

5-3° 

5-3° 

4-90 

4-85 

4.80 


75 

,70 

65 

60 

■55 

50 

45 

40 

35 

3° 

*5 

25 

25 

25 


TEA. 


Per  lb. 


•raws— Basket-fired .  18  @  35 

•faks — Pan-fired — Common  to  Fair .  1 7  33 

. .  4  si 

Choicest .  ,0  ®  38 

irhosa— Superior  to  Flno .  18  ®  30 

.-botCMt  .  ao  ®  ,0 

JOCHOW— Common,  cargo .  13  ©  ,6 

,  ^'“•dW . 17  ®  22 

.  *3  ®  *8 

c^ce,, 30  f  « 

dwpowdkb— Choice  to  Extra .  39  @  35 

.  Choicest .  40  @  43 


Movunr — Good .  37  ig>  30 

. .  35  @  40 

Lnolce . . 45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  30 

Choice  to  extra .  33  Q  35 

Choicest . 30  @  35 

Young  Hvson — Superior  to  fine .  33  @  30 

Choice  to  extra .  38  @  30 

Choicest .  35  @  40 

India — Common  to  Fine. .  17  @  38 

C«vlon — Common  to  Fine .  17  @  40 

English  Breakfast — Fair  to  Good .  14  @  15 

Choice  to  Extra. .  18  @  38 

Choicest . 30  @  40 


PACKAGE  TEAS.  perlb. 

Llpton’s  Teas — 

InK&lb.  In*  lb. 

Ceylon  and  India,  No.  z .  *45  .47 

*  “  “  a . 40  .43 

11  **  44  3  35  37 

Black  and  Green,  “  1 . 45 

“  “  “  3 . 40 

English  Breakfast,  “  z . 43 

“  “  “  3 . 40 

Formosa  Oolong,  “  1 . 45 

“  “  11  3 .  ,40 

Connter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  $2.00 

Tetley’s  Tea —  Per  lb. 

y.  lb.  or  y,  lb.  in  lead  or  tin,  35  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 43 

No.  r,  Buff  Label,  “  “  . 60 

Ex.  Gold,  **  M  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

Jfi-)b.  tins,  per  lb. 

•  50 

•  50 
•5° 

.90 

Per  lb. 

.23 
■22* 
*3 

•3% 

3« 

,l8 

.19 

•19^ 
.20 
.21 


India  and  Ceylon,  Sun-Flower 

Mixed  (Green  and  Black),  “  . 

Formosa  and  Oolong,  44  . 

Sun-Flower,  ioc.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Cartcol  Blend,  Martlndale  &  Co. : — 

5-lb.  Silver  Sacks . 

i-lb.  "  . 

H-lb.  “  . 

tf-lb.  44  . 

•*  . 

Spring  Garden  Tea^ 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  44  “ 

1  lb.  silver  bags .  44  “ 

X  lb.  silver  bags .  14  44 

yK  lb.  silver  bags .  44  44 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co's,  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  *5 .  2 .00 

No.  50 .  4.00 

No.  100 . . .  8 .00 


AMMONIA. 


Purple  Ribbon  Brand,  16  oz.,  a  doz., 
44  44  44  quarts,  x  44 

i*  it  t«  i«  j  << 

“  “  '•  «gal*.r  " 

Colburn's,  16  Os.,  2  doz . 

per  doz.  .85 
1.40 
"  1.40 

per  bbl.  2.50 
.per  dos.  .75 

.  44  .90 

,  44  .90 

“  quarts,  1  “  . . . . 

*•  “  3  *•  . . 

“  Xgals.r  "  . 

Violet,  pint*,  2  doz . 

.per  doz.  .85 

AXLE  GREASE. 

Fraser's,  15  lb.  pails . 80 

Frazer's,  boxes,  X  gross . per  gross  9.25 

Mica,  y  gross .  44  8.40 

Peerless,  X  gross .  “  4.40 


BAKING  POWDER.  pCrDo, 

Davis*  O.  K.,  3^-lb.,  4  doz . per  doz.  .45 

“  K-lb.,  3  “  .  “ 

44  1 -lb.,  2  “  .  “ 

41  5-lb.,  %  "  44 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

"  M-lb.f  4  "  .  41 

44  H-lb.,  a  44  . .  44 

14  i-lb.,  1  . 

Leslie's,  K -lb. cans,  z or 2 dz. cartons,  4 dz. cases 

44  %-  11  s  doz.  cases . 

44  1-  14  1  “  . 

**  5-  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1.07^ 

6  oz.  glass,  4  doz .  1.04 

6  oz.  glass,  6  doz .  1  03 

6oz.,  1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder 

5C.-tlns,  4  doz . per  dos. 

ioc. -can,  4  doz.  In  box .  44 

K-lb.  cans,  s  doz.  in  case .  44 

i-lb.  cans,  1  doz.  In  case .  41 

Royal,  10c.  size,  4  doz . 

h  X  lb.,  4  doz . 

44  %  4t  a  "  . - . 

14  1  44  1  44  . 

Ralston  Baking  Powder,  1  lb.  cans,  per  dos. 

44  44  44  X  lb.  44  44  44 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  in  case . 

X  lb.,  2  doz.  in  case .  1  •  75 

1  lb.,  1  doz.  in  case .  3-4° 

5  lb.,  X  doz.  in  case .  16.50 


.90 
1.65 
7.20 
.84 
1.23 
s.  28 
4.37* 
45 
.90 
1 .65 


45 

•45 

■  82% 


•45 

90 

*•*5 
s.  <0 
.86 
t  20 

a.  40 

4  6c 

*•*5 

1.25 


•95 


Boston  Brand,  5  lb.  size,  X  doz.  case 
44  1  44  x  44 

*t  X  44  •  14 

••  X  ft  3  44 

Purity  Brand  5  44  X  44 


per  dos.  xa.oo 
44  a. 50 

"  ■« 

•75 

6.00 
“  1.50 

“  .80 

*'  *45 


BLACKING — Shoe*  Per  Gross. 

Shinola . per  doz.  .75 

Shinola,  X  gross  in  box,  with  8  brusne  sand 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

tflxby's  Best,  No.  x .  *.75 

“  44  B.  B.  B.  M. . per  K  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.35 

Handy  Box,  French,  No.  15,  large .  10.00 

44  41  44  small .  5.00 

Mason's  No.  x,  X  gross .  «.»c 

44  44  a,  44  .  a.fo 

“  "  S.  rt  .  a  85 

"  "  4,  "  .  4  60 

“  5,  “  .  7  65 

1.  M.  French . . . . . per  dos.  1 .00 


SHOE  DRESSING.  p.r  Do*. 

Mason's  Shoe  Dressing . 75 

Acme,  1  doz .  x.15 

Blxby's  Roval  Polish,  x  doz. . 78 

Bixby  Jet  Oil  Polish . 80 

Brown's  Shoe  Dressing,  x  dos . 82 % 

Browns,  Army  and  Navy,  x  doz . 82 X 

Boyer's  French  Dressing . 65 

44  Oil  Polish .  75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Rro*  &  Co  — 

Gilt  Edge  Polish,  black . .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polisning . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . 2.00 

Star  Combination,  russet... . . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  diity  canvas  shoes .  *.00 

Oil  Paste  black,  never  dries  up,  large  tin*...  .75 


36 


GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy . 

“  Prime . 

*•  Choice . 

Santos,  Choice . 

“  Fancy . 

Maracaibo,  Strictly  Fancy . 

“  Choice . . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . 

Mocha,  %  and  )4  bales  ,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 

.09)4®  x° 
@■<>8)4 

(g>.o8 

@09 

•  °954®-°954 

•  xz)j4®.n}4 

®  .11 

@x8)4 

@18 

®.i6S 

©19 

®.ic% 

@10  34 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rio,  Extra  Fancy  Golden . . . 

“  Prime . 

«  Choice . 

Santos,  Choice . 

“  Fancy . — . 

Laguayra,  Fancy  . 

Maracaibo,  Choice . 

“  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  . . 22 

**  tf  **  . . . . a . .  .20 

»  “  “  3. . 17 

"  «  '<  4 . 14 

Pack  In  25  and  50-lb.  cans,  and  as,  50  and  100-lb.  bags. 


@•13 

@n)4 

®°9/4 

@12)4 

@X3 

@.«4 

@14 

@.X4« 

@.15 

®-23 

@22 

@.23  lA 


Levering  Coffee  Cq. — 

Ventura . 1854 

Eureka .  .xs)4 

Leader . 18 

Jap . 13 

.  Special,  No.  6 . 12% 

\  Special  Drive . . . 12 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 


PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

Ariosa .  1 5  Vi  15dm 

Lion .  13J4  13k 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Salndo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . x8 

VIv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . . 

Ground  or  pulverized  without  extra  charge. 


Llpton's  Package  Coflee — 

Special . . 

Perfection . . 

Packed  in  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Triunfo,  24  a-lb.  cans . 29 

"  48  x-lb.  cans . 29% 

Trinidad,  60  or  100  x-lb.  cartons . 26 

“G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  x-lb.  cartons . 21% 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18 

Tumbala,  60  or  100  x-lb.  cartons . 16 

Quezal  (after-dinner),  12,  24  or  48  )4-lb.  cans 

per  )4  lb . . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  40  or  60  1  lb.  tins . 2°  54 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  100  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14K 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  In  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

alb.  tins . perdoz.  5.75 

George  Floto's  Sons — 

Floto's  Coffee  Essence,  )4-gross  Improved 

cans . per  gross  2.25 

Floto's  Coffee  Essence,  }4-gross  cans,  tin 

ends . per  gross  2.70 

Floto’s  Coffee  Essence,  %  -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory, 6s-lb.  cases,  perlb.  .0454 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

%  gross . per  gross  2.25 

Hummel's  Essence, tin  can,  %  gross,  per  gross  2.85 
“  *•  tlnends,  **  "  2.70 

“  “  Improved  “  “  2.1s 

Chicory,  Sellg’s,  65’s . 0534 

“  English  Ground,  bags  about  160  lbs.  .05)4 

“  Francks’,  stick,  65  lbs . . . 06 J4 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04 J4 

"  Koenig’s . -  .05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 35 

Blasting,  B,  kegs.  25  lbs .  I.  50 

Duck,  kegs,  12)4  lbs .  4-75 

Duck,  kegs,  614  lbs .  2.65 

FG,  FFG,  FFFG,  Kegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12%  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs . . .  2.00 

BB.  bags,  25  lbs .  2.25 
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BLUING — Dry.  Per  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  1  doz .  52° 

Sawyer's,  No.  1,  6  doz .  1  5° 

“  No.  3,  3'doz .  3-35 

Colburn’s,  No.  1,  4  doz .  •  -6o 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3-6° 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5-°° 


BLUING— Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  g  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  54  gross .  7  40 

Cream  Indigo,  8  oz.,  gross .  11.40 
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Jelly  Tumblers — 

Barrels,  22  doz . per  doz.  ,16 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers— 

Mason’s  Caps,  %  gro.,  no  rubbers,  per  gro.  1.75 
Mason's  Caps  and  Rubbers,  )4  gro.,  “  2.05 

Jar  Rubbers— 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb,  .,5 

“  medium,  1  doz.  cartons .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  M  medium . 26 

Black,  medium.,!. . perlb.  ,2$ 

(25  lb.  lots  1  cent  per  lb.  less.) 


Per  lb. 


•  27 
.  26 
•*5 
•24 

•»3 


.28 

.22 


BUTTER. 

Tub  Butter  :— 

Creamery,  Extra,  6o-lb.  tubs . . . 

«  First,  “  . 

“  Second,  “  . 

“  Third,  “  . 

“  Imitation,  30-60  lbs . 

"  s-  and  10-lb.  rolls,  60-  and  xoo- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter  :— 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  bo; 

J.  J.,  C.  V.,  Gilt  Edge,  Go!  ’ 

50-lb.  boxes . -29 

Sheal  (“400")  Elgin,  so-so-lb.  boxes .  .29 

Sheaf. . . 27-. 28 

B.  S.  Gilt  Edge,  cartons . .31 

Gurnse,  pounds  or  half  pounds .  .29 

Belle  Spring .  -27 


oxea.. 
old  Medal, 


CANDLES.  Per  lb. 

P.  t  G.,  8’s,  30  lbs . 1 1  >4 

“  16’s,  “  . 12)4 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb...... . . .  .0854 

Searchlight  Hotel,  x6's,  30  lbs . 0954 

Peerless  “  “  “  .  09% 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . 12 

“  i6’s,3olbs . 13 


Carriage  Candles,  a-lb.  cartons,  size  6x1)4, 

per  lb. 


Martha  Washington,  long  12s . per  lb. 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 35 

Mason’s,  quarts . . . per  gross  4.60 

Mason’s,  half-gallons . par  gross  6.50 


COOKING  HERBS. 

Autumn  brand,  Sweet  Maxjoram . per  doz.  ,zj 

“  Sage .  “  .15 

“  Thyme .  “  .25 

“  Savory .  "  .23 

"  Special  case  aassortment,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  )4  doz.  Thyme, 

%  doz.  Savory . per  case  x.oe 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

34-lb.  cartons,  1  doz . per  doz.  .40 

54 -lb.  “  “  “  .75 

34-lb.  “  “  "  1.25 

34-lb.  «crew  cap  bottles,  2  doz . per  doz.  .90 

)4 -lb.  square  cans,  a  doz .  “  .80 


Per  Do. 


CANNED  GOODS 

Tomatoes — 

Mrs.  Lippincott’s  Frying . 

Frying,  Good  Luck  Brand .  1.25 

DuBois’  Frying .  1.25 

Jersey  King,  No.  3,  Standard  Jersey  .  1.1 

Klo  txranae,  fancy,  Jersey .  1.10 

Silver  Lake,  fancy,  Jersey .  1 .20 

Lima  Beans — 

Tinsley's .  extra  small .  1  ■  35 

Turkey,  fancy,  Jersey .  1  ro 

Silver  Lake . 

Boyer’s,  Fancy . 

Oxford,  Maine  packed .  .8j 

Lanfair,  . . 65 

String  Beans — 

Red  Jacket,  extra  small .  I  SS 

Cloister,  fancy  N.  Y .  1.45 


mis  Pots  money  on  tie  Bigot  Side  of  tie  Ledger 


Spring  Garden,  a  Tea  that  you  can  sell  for  6oc  per  pound  with 
the  assurance  that  everybody  who  buys  it  will  be  back  for  more, 
which  you  can  buy  at  the  following  prices  :  — 


In  100-lb.  Barrels  .  . 

18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

«/) 

19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

s  =  = 

.  ■=  =  § 

19P2 

cents  per  lb.  net 

In 

%-lb.  Silver  Bags 

.  £  CO  ' 

20 

cents  per  lb.  net 

In 

•/4-lb.  Silver  Bags 

O  go 

CO  — 

•  0- 

21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


What’s  the  Difference? 


The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


H 


BOWN  BROTHERS 
Despatch,  New  York 

COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


There  Are  a  Great  Many  Kinds  of 
Olive  Oil,  But  Only  ONE  De  Rago 


Where  doctors  recommend  De  Rago 
Olive  Oil  for  sick  people  you  can  be 
sure  it  is  the  right  oil  for  well  people. 

It  is  the  ONE  Olive  Oil  that  is 
made  from  PERFECT  olives. 

If  you  sell  De  Rago  Oil  to  a  cus¬ 
tomer  you  can  be  certain  that  cus¬ 
tomer  will  keep  coming  to  you  for 
it  as  nothing  else  will  ever  take  its 
place. 


Of  RAGO’ 

>  m  ,  r 

▼OllVEOli* 

. . X.V 


‘K’  J  l?uii 
UosTa 


das.  J.  Eoughery  &  Company 

Importers  Boston,  Mass. 
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Boyer’s,  as . 

M.  &  B.,  3s  — 
M.  &  B.,  No.  2, 


/hite  Wax  Beans — 

Acorn . 

;  Champion . 

Compass,  No.  10,  1  doz. 


aked  Beans— 

B.  &  M.,  No.  3 . 

B.  &  M.,  No  3,  tomato  sauce . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 .  .... 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van»Camp’s,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce . 

Schimmel's,  No.  2,  sauce . 

Schimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

binder's  Fork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz., 

a-lb.  cans,  3  doz .  “ 

x-lb.  cans,  4  doz .  “ 

x-gal.  cans,  %  doz .  “ 

Sunnyside  Pork  and  Beans,  plain  or  in  sance 

3-lb.  cans,  2  doz . per  doz. 

a-lb.  cans,  3  doz.  ... .  “ 

i*lb.  cans,  4  doz .  “ 

i-gal.  cans,  doz .  “ 
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Peas — 

French,  Extra  Fins,  ioo  cans,  per  case.... 

French,  Tres.  Fins,  ioo  cans,  per  case . 

French,  Fins,  ioo  cans . 

French,  Moyens,  ioo  cans . 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions . 

Bell  Rose  Sifted  Sweet  Wrinkled . 

Honey  Bee,  Early  Jane . 

Little  Nell's,  Baltimore . 

Beets — 

Red  Jacket,  No.  3,  small . 

Bohemian,  fancy.  No.  2 . 

Succotash — Belle  Kose,  fancy  N .  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine . 

McMurray's  Mountain . 

Spinach — 

Booth's,  No.  3 . 

Farren's,  No.  3 . . . 

Farren's,  No.  io . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Delaware,  3-lb.,  2  doz . 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 .., . 

M.  &  W.,  Dog  Head,  No.  3 . 

Andrews  &  Co.,  No.  2 . 

Asparagus — 

Del  Monte,  mammoth,  No.  2J4 . 

Oak,  large.  No.  2% . 

El  RLo,  medium,  No.  2 % . 

Sovereign,  large,  round,  2  doz . 


.62% 

3. co 


I*35 
1  -55 
.87^ 
.87^ 

.90 
■97'A 
i-37  'A 

•S7H 

■n'A 
.8 
•35 
•37  'A 
•45 

■92  'A 


•47  'A 

•50 

.87^ 

•8  z'A 

•75 
■77  A 

1.80 
1.40 
.90 
5  00 

•  95 
.70 
•45 
3.00 


16.35 
'4-75 
■3-75 
'3  5° 

*•5° 

1  30 

.65 

'•45 

.85 

1 .00 


•  v*  n 
.80 

'•3° 

1.4° 

4-25 

■92  'A 

95 


■85 

.80 

•47K 

4-25 

4.50 

3-25 

2.60 


ed  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 82 

Martin  Wagner's,  No.  2,  2  doz . 72^ 

Van  Camp's,  No.  2,  2  doz . per  doz.  .82 y2 

Victory  brand.  No.  1,  4  doz . per  doz.  .45 


orn— 

Kornlet .  1 . 55 

American  Beauty,  extra  tancy.  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  gr*in .  85 

Rival  Blue,  fancy,  York  State,  crushed . 77% 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn's . . . 72^ 

Mark,  crushed . 67^ 


CALIFORNIA  CANNED  FRUIT. 


Apricots—  Per  doz. 

Extra  standard .  2.25 

San  Antone,  standard. .  x .  70 

Pears — 

Bartlett,  extra  quality.  2j4s .  2  65 

Bartlett,  extra  standard,  2j^s .  2.60 

Cherries — 

Extra  quality,  t.x/2s .  3.50 

Extra  standard,  2 .  3  -4° 

Standard,  2^ . 
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Peaches — 

Extra  standard,  lemon  clings,  2>$s .  2 . 75 

Extra  standard,  sliced  lemon  clings,  2 .  2 . 75 

Extra  standard,  sliced  lf**on  clings,  1  lb.,  4 

doz .  1.55 

Prize  Medal,  lemon  clings, No.  10,  1  doz .  7,75 


Express,  yellows,  . . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 


Apples — 

Derby,  No.  10,  1  doz .  2.75 

Pride  ol  Shenandoah,  No.  3,  2  doz . . . 95 

Spring  Garden,  fancy,  3s,  2  doz . 90 

Blackberries— 

Farren's,  extra  preserved,  No.  2 .  1.30 


Silver  Lake,  heavy  syrup,  No  2, 

Blueberries — 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . . 

Peaches — 


Calumet,  yellow,  light  syrup .  1.65 

Terrapin,  No.  3 .  1.05 

Pears — 


Matchless,  extra  fancy,  No.  2 .  1.40 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved, 

No.  2 .  1.25 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake,  *No.  2 . 

M.  &  W.,  No.  1 . 

Terrapin,  standard,  No.  2 . 

Pine-apple — 


M.  &  B.,  India  River,  E.  &  C.,  No.  2 .  1.60 

Wagner’s,  E.  &  C.,  No.  2 .  1.45 

Singapore,  chunks,  No.  xy2y  4  doz .  1 .20 

Singapore,  cubes.  No.  ij£,  4  doz .  1.20 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

James,  No.  3,  pie,  grated . 75 
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The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hin,  %-lb,  chunks . per  doz. 

a  j  <«  ««  << 

/  "  “f  sliced !”!!""  “ 

14  iX“  grated .  " 

“  2 %  “  whole .  " 

Packed  in  their  own  juice  : — 

1 54-lb.  chunks, extra  heavy  syrup. ..per  doz. 

1  H“  sliced .  “ 


.80 

•87H 

1-17& 
1  *35 
1  *35 

1-85 

*  4S 

1.40 


/ 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz. 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  o. 2< 

Clams — 

Gold  Label,  No.  1,  4  doz . ; . 95 

Star,  No.  1,  4  doz . 97^ 

Lobster — 


B.  &  M.,  No.  y2,  flat,  4  doz .  2.17U 

B.  &  M.,  No.  1,  tall,  4  doz .  4.00 

Star  brand,  No.  yKt  flat,  4  doz .  x.30 

Star  brand.  No.  1,  tall,  4  doz .  3.65 

Star  brand,  No.  1,  flat,  4  doz .  4,1c 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz...  1.10 
Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  it  05 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3.25 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.60 

Underwood,  soused,  No.  3,  2  doz... .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1.07^ 

Boyer's,  No.  2,  2  doz .  2.00 

M.  &  B.,  No.  1,  2  doz .  1.05 

Stewart's,  No.  2,  2  doz..- .  2.00 

Stewart's,  No.  1,  2  doz .  1 .00 

Victory,  No.  1  doz .  1.05 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.50 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1 ,  tall...  1 . 75 
Cook’s,  Holly,  Colorado  River,  No.  y2t  flat..  1 .15 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood’s,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.10 

Porter’s  Best  extra  fancy,  Sockeye,  No.  x. 


4  uui . .  1.07 

No.  y2f  flat,  4  doz .  1.20 

Rising,  light,  fancy,  red,  Nb.  1.  tall .  1 .20 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.25 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  a?id 
Drugs  Act,  June  go,  ipo6,  No.  loiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

=■■  -PHILADELPHIA,  PA.-  ===== 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 


General  Offices,  Boston,  Mass. 

Philadelphia  Office,  5 00  Penn  Mutual  Building 


LAMSON  RAPID 
CASH  CARRIER 
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Horseahoe,  No.  x . ’**•3° 

Leader,  fancy,  red,  No.  i,  tall .  *-a2X 

Defender,  medium,  red,  Alaska,  No.  I,  tall..  1.15 

Plain. 

La  Champagne,  X'a,  key .  *5  00 

“  X’*.  key .  >7  00 

Lucullus,  X’» .  *3  00 

C.  Morel,  X'a .  10.00 

SARD  IN  S3 — Boaaleaa. 

Le  Marchand,  X'a .  , 

La  Champagne,  X’».  key . 

Cadean,  X'»i  key . 15.00 

Imported— 

French, 

Xa,  Martels .  9  4° 

Xa,  Martels .  *3-5° 

Morol,  X».  honeless .  *7-5° 

X®,  Aurora,  smoked .  8.15 

Mustard — 

Xs,  Irma,  too  can«. .......... .  3-3S 

Vs,  Eureka,  key,  100  cans .  3-27 X 

x*,  Luncheon,  100  cans .  3.10 

X®,  Fox,  too  cans . . .  3  0° 

X®,  Underwood's,  50  cans . 

X®,  Irma,  50  cans .  3.15 

X»,  Harbor,  50  cans .  3-35 

X®,  Booth'®,  extra,  in  cartons,  50  can® .  1.70 

X®,  Continental,  key,  48  cans .  1.60 

Xa,  Blanchville,  50  cane .  i-3° 

X®.  Irma,  too  cans .  3-8° 

Xa,  Continental,  key,  too  cans .  3 .3754 

X®,  Le  Baron,  100  cans .  3-*2K 

Xs,  Imperial,  too  cans . 

Gold  Label,  X®i  oil,  too  cans .  6. 15 

“  Xs,  mayonnaise  dressing,  100  can®  6  '  40 

X*i  “  "  50  cans  4.30 


CANNED  MEATS. 

Corned  Beef.  Per  doz. 

Armour's  Verlbeat,  with  key,  No.  1,  a  doz .  1 .20 

“  "  with  key,  No.  a,  1  doz .  a.  15 

Fairbank’s,  with  key,  No.  1,  2  doz .  1.15 

“  with  key,  No.  a,  1  doz .  a.  15 

11  with  key,  No.  6,  1  doz .  7.65 

“  with  key,  No.  >4,  %  doz .  16.50 

Libby’s,  with  key,  No.  1,  a  doz .  s  .20 

”  with  key,  No.  a,  1  doz . .  2.ao 


Chipped  Dried  Beef. 

No.  s,  a  doz .  1.85 

No.  X.  2  doz .  i  °5 

Glass,  No.  X.  2  do* . . .  1  *25 

Glass,  No.  1,  2  doz .  a. 25 

Beechnut  Sliced  Beef,  No.  i,  glass  jars,  per  doz.  a .  72X 
Beechnut  Sliced  Beet,  No.  X,  glass  jars, per  doz.  1 . 55 
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Acme  Sliced  8moked  Beef.  Per  dot. 

Large  tins,  2  doz .  2  •  6° 

Medium  tins,  4  doz .  1  ■  6° 

Medium  tins,  2  doz .  x*^5 

Small  tins,  4  doz .  x  00 

Large  glass  jars,  x  doz .  a  -85 

Specialjars,  x  doz .  2 -6° 

Junior  jars,  2  doz .  1  ■  6° 


Sliced  Bacen. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72^4 

Beechnut  Bacon,  No.  glass  jars .  1.55 

Acme,  large  glass,  x  doz .  2.75 

Acme,  junior  glass,  2  doz .  x.  60 


Roast  Beet. 

Fairbanks,  No.  x,  2  doz . . .  1.12 

Fairbank’s,  No.  3,  x  doz .  2.15 

Armour's,  No.  x,  2  doz .  1.22^ 

Armour's,  No.  2,  1  doz .  2.25 

Libby's,  No.  1,  2  doz .  x.so 

Libby's,  No.  2,  x  doz .  2.20 

Kingan's,  No.  1,  2  doz .  x.05 

Kingan's,  No.  2,  x  doz .  2.05 


lft- 


D«Tllled  Meata. 

Curtice  Brother®,  “  Blue  Label” — 


No.  501. 
Per  Doz. 

No.  1001. 
Per  Doz. 

Ham . 

s.50 

Tongue . 

a. 50 

3-  ‘5 

Chicken . 

.  a.xo 

Turkey . 

3  »5 

Potted  Meata. 

Curtice  Brother®,  ‘  ‘  Bine  Label  ” — 

No.  X  Tin.  No.  X  Tin. 
Per  Do*.  Per  Doz. 

Ham .  1.15  3  25 

Tongue .  z.  25  z  25 

Chicken .  1.95  3(0 

Turkey .  1  95  3.00 


ir 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb 

Extra  Mixtures.  eeeeeeeeeeeeeeeeaeeeeeeea  30-lb.  pail*  .08 


Cream  Jelly  Mixture®.,.. 

Elcroften  Mixture! . 

Nobby  Mixtures . 

Cadella  Mixture® . . 

Fine  French  Mixtures.. 

French  |  Creams . 

American  Mixtures . 

Variety  Cut  Drops . 

Darling  Mints . 

Golden  Drip  Bar . . 


°9» 

•°«H 
■°9}f 
.19 
.*3* 
.°9)i 
.oiX 

,o8>i 
•°8  > 

. 15-lb.  boxes  .09) 


Lunch  Tongue. 

Fairbank'a,  No.  1,  2 doz .  3.50 

Libby’s,  No.  1,  3  doz .  2.90 

Armour’s,  No.  1,  a  doz .  3.70 


Whala  Oz  Tongue. 

Fairbank'a  No.  2,  1  doa . . .  7.30 

Libby's,  No.  aX,  *  doz . __ .  10.00 


Potted  Ham  or  Oz  Tongva. 

Armour’s  Veribeet,  No.  X,  4  doz . . . 45 

Armour's  Veribest,  No.  X,  »  doz . 80 

Libby’s,  No.  X,  4  doz . . . . 40 

Libby’s,  No.  X,  4  doz .  70 


Potted  Cbickea  or  Turkey. 

Armour’s — 

No.  X.  4  do* . 82X 

No.  X,  2  doz .  1.45 

Libby’s — 

No.  X>  4  doz . 85 

No.  X,  2  doz .  1.50 


Boned  Meats. 

Curtice  Brothers,  "  Bine  Label” —  Per  Do*. 

Chicken,  No.  X .  2.85 

“  “  1 .  5. co 

Turkey,  “  X .  a  85 

“  “  1 .  5  00 

Whole  Rolled  Ox  Tongue,  No.  2 .  1 1  00 

Whole  Ham, No.  iX .  g.co 

Whole  Ham,  No.  2X .  *3-5° 


per  doz. 
■•35 
1  *3S 
•9° 
5.00 

.85 


Sonpa. 

Snider’s  Tomato  Sonp— 

3  lb.  cans,  2  doz . 

a  lb.  cans,  a  doz . . . 

z  lb.  cans,  4  doz . 

Gallons,  cans,  %  doz . 

Schlmmel's,  assorted,  1  lb.,  4  doz . 

Campbell's: — 

No.  1  cans,  4  doz.  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  doa.  .87X 

No.  1  cane,  4  doa.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  .  ‘ 

No.  1  cans,  4  doa.  to  case,  Tomato .  ‘ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . . . . . * 

No.  8  cans,  24  to  case,  Tomato . .  ‘ 

Gallon  cans,  6  ta  case,  all  kinds  except 

Tomato. . — . . _ . . " 

Gallon  cans,  6  to  case,  Tomato .  “ 

Curtice  Brothers,  "  Blue  Label 


•  »7X 
•»5 


•■5° 

*.65 


775 

8.35 


Consomme.. 


Beef.... . 

Julienne . 


Pea... 


Chicken  Gumbo . 

Mulligatawny . 


"  Broth., 
Green  Turtle .. 


Quart®. 

Pint*. 

X-Flnt*. 

Per  Doa. 

Pei  Doa. 

Per  Do*. 

■  3*5 

*■75 

*.*5 

.  3*5 

*•75 

*«5 

•  3*5 

*■75 

*.2S 

•  3*5 

*•75 

*«5 

.  3- *5 

*•75 

*•*5 

•  3*5 

*•75 

*•*5 

.  3*5 

*•75 

*.»5 

-  3-*5 

*•75 

*.*5 

•  3*5 

*•75 

*.*s 

.  3*5 

*•75 

1. *5 

.  3*5 

*•75 

*»5 

.  3-*5 

*•75 

*.*5 

.  3*5 

*•75 

*.»s 

.  3*5 

*•75 

*.*5 

.  3-*5 

*•75 

*.*5 

.  3- *5 

*•75 

*  *a5 

.  3*5 

*•75 

*.»5 

.  3. *5 

*  75 

*.25 

.  6. 50 

3-5° 

a.  00 

.  7.25 

3-75 

*.*5 

Sonr  Balia . 30-lb.  pails  .0*  J< 

Pancella  Cream  Chocolate .  "  .  so 

I  X  L  Assorted  Chocolate .  "  .11} 

King  B  Assorted  Chocolate .  “  .i»k 

No.  1  Fine  Assorted  Chocolate...  “  .15)1 

Nonpariel  Drops .  **  .loji 

Chocolate  Covered  Caramels .  11  .u 

Dairy  Chocolate  Chips . a5-lb.  pails  .15)1 

Chocolate  Mints . 30-lb.  palla  .11  Jr 

Honey  B  Comb . ai-lb.  palls  ,z6  V. 

Cream  Cocoanut  Balia . 18-lb.  pails  ,09V 

Cream  Peppermint . . 30-lb.  palla  .09V 

"  Wmtergreen . “  .05J 

Wellington  Caramels  . . ®5-lh.  palla  .07V 

Fro  re  n  Milk  “  30-lb.pallj  .10 

Soft  Jelly  Gum  Drops . . .  ,r  .07 

Superfine  “  . .  "  .xo 

JeUy  Beans .  “  .of 

Wlntorgreen  Losengers .  "  .00  j 

Mint  - .  "  *097 

Assorted  "  - .  **  .09) 

Conversation  “  . . s8-lb.  palls  .09) 

C.  &  A.  Crown  Stick . 30-Ib.  palla  .08 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  eases  .11) 

Rock  Candy,  asserted . xo-lb.  boxes  ,09) 

Penny  goods . 10  boxes  In  case  4,50 


CATSUP-  Pez  D01 

Beefsteak  Catsnp,  half-pints,  2  do* .  i.so 

“  "  pints,  “  . „ .  s.oo 

Waldorf,  medium,  12  or.,  screw  top,  2  dor . 87} 

Snider's  Catsnp 

Pints,  a  doz .  a. 10 

X-plnts,  2  doz .  1.30 

Quarts,  t  doz .  j.ss 

Gallons,  6  jugs  In  crate . per  jug  .85 


KETCHUP. 


Curtice's  “Blue  Label"  Tomato  Ketchup Per  C»i 

Small,  25  bottles  In  case .  2.7s 

Medium,  25  bottles  In  case . .'.  4.35 

Large,  12  bottle*  in  case . . .  3.25 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 


Will 


ill » rou  mention  the  “  Grocery 
World”  when  you  write? 


40  cents  a  pound 


Packed  in  %-lb.  jars,  6  and  12-lb. 

boxes 


CROFT  &  ALLEN  CO. 


Which 
Do  You 
Have  the 
Most  Of? 


Did  you  ever  ask  yourself  the  question? 

The  CASH  you  Have  is  Easily  Taken  care  of. 

The  ACCOUNTS  you  Have  should  be  Cared  for  in  an  Equally  Careful 
manner  as  they  represent  a  Large  part  of  the  Cash  or  Profits  you  Expect  but 
have  not  Gotten  as  yet. 

When  you  charge  Goods  to  your  Customers,  you  are  Loaning  them 
MONEY  and  should  keep  your  Records  as  Carefully  and  Correctly  as  a  Banker. 

There  is  only  ONE  Complete  System  for  handling  the  ACCOUNTS  of  the 
Retail  Merchant,  that  keeps  his  records  in  an  Up-to-date  manner. 

It  is  THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM. 

Thirty  Thousand  of  them  in  use.  Wake  up  and  Investigate. 

4  64-page  Catalog  FREE.  Write  To-day 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St,,  Alliance,  Ohio 

Manufacturers  of  the  Celebrated  Multiplex  Duplicate  and  Triplicate  Order  Pads 


New  York  Office :  140  West  Forty-second  St.,  d.  M.  Orton.,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Barter,  DIst.  Mgr.  for  Maryland  and  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office,  Room  15  Central  Nat’I  Bank 
Bldg.,  Washington,  D.  C. 


ACJENClES  in  all  principal  cities 


See  our  Exhibit  at  The  Jamestown  Exposition,  Section  8,  Manufacturers 

and  Liberal  Arts  Building. 
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jmpbell’s  Beefsteak  Tomato  Ketchup : — 

U  pints,  34  bottles  to  case .  1 . 10 

Pints,  34  bottles  to  case  „ .  3.00 

ampbell's  Tomato  Ketchup: — 

Pint  bottles,  34  to  case,  per  doz .  1 .40 

5^-pint  bottles,  34  to  case,  per  doz . 90 

ampbell's  Chill  Sauce : — 

Pints,  3  doz.  to  case .  1.40 

54  pints,  3  doz.  to  case . 90 

Asst.  Condiments,  s  doz.  to  case,  per  doz...  ,90 


CHOCOLATE  AND  COCOA. 

'alter  Baker  &  Co’s : —  Per  lb. 

Premium,  13  to  35  lbs . 30 

Caracas,  sweet,  6  lbs . 33 

German,  sweet,  6  to  ra  lbs . 32 

Auto,  sweet,  6  lbs . 32 

Cocoa,  Vi-lb.  cans,  12  lbs.  In  box . .  .37 

Cocoa,  V6-lb.  tins,  13  lbs . 37 

.  H.  Baker  s:— 

Best  Cocoa,  size . per  lb.  .36 

“  J-lb.  '•  .  "  .38 

Premium  Chocolate,  Ms,  13  lbs . . . 30 

Vis.  13  lbs . 31 

Best  Sweet  Chocolate,  i^s . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  54s . 29 

ershey’s— 

Vanilla  Sweet,  %s,  6  lb . per  box  z ,  55 

Swiss  Milk,  V6s,  6  lb .  “  1.45 

jcoa,  Kpp’s,  )4-lb.  tins,  7  lbs . 4a 

“  Van  Houten’s,  6-Id.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  6-lb.  boxes,  5<-1d.  tins, 

per  tin,  .37 % 
“  6-lb.  boxes,  Vi -lb.  tins, 

per  tin,  .19 

“  Huyler's,  V4»,  6  lb..... . 43 

"  “  Vis,  6  lb . 43 

insdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

Vi -lb.  round  cans . 18U  a. at 

54-lb.  "  *9  3-48 

i-lb.  «  57  6.84 

iV4-oz.  “  50  cans  in  case  .07 

Per  lb. 

5-‘b.  “  3.75  .55 

insdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

44  8  to  lb . 28 

Plain  Cooking  Chocolate,  %-\b.  cakea . 3* 

ooker's  Cocoa  Powder — 

#-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

%-\b.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  44  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  44  .50 
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Wilbur's  Cocoa — 

Breakfast,  Vi -lb.  tins,  6-lb.  boxes . per  lb.  .37 

“  }4-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  V4s,  12-lb . per  lb.  .30 

Sweet  Clover,  54*,  6-lb .  .per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  %s . 36 

Cocoa,  labeled,  |s . 38 

Premium  Chocolate,  %s . 28 

Premium  Chocolate,  . 30 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  }£-lb.  size . per  lb. 

44  i-lb.  «  .  “ 

Baking  Chocolate,  %-\b  size .  11 

44  44  V-lb.  44  .  44 

Milk  Chocolate,  6-lb.  box . per  box 

Vanilla,  Sweet,  6-lb.  14  .  44 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  J£-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  J£-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  #-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  #-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 


boxes  in  case,  yK -lb  packages 
•"  ~  ~  '  te,  12-lb. 


Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  Vi-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  13  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  vi-lb. 
tins . 


.40 

.41 

.37 

.29 

x.65 

1.65 


•  33 
•33 
33 
33 
.28 
.28 
.28 
1. 65 
■  41 
•4i 
.40 
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Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  Doxes  in  case,  H-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  cose,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  Vi-lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12  “  *'  6  “  “  .  •* 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  Vi  lb.  tins  “ 
14-lb. tins,  6-lb.  bxs..  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter  s  Milk  Chocolate: — 

No.  61 — 54  lb.  size,  croquettes . per  lb. 

No.  62— Vi  lb.  “  " 

No.  63 — V4  lb.  “  flat  packets .  “ 

No.  64— Vi  lb.  “  “  “  “ 

No.  93—  i  lb.  “  “  «  •* 

No.  66—J4  lb.  “  “  “  “ 

No.  67— lb.  “  “  **  *• 

No.  68— lb.  “  “  “  «■ 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  V4-lb.  jars,  6-  and  13-lb. 

boxes . 

Croft's  Cocoa,  Js,  2  doz.  In  box . 

“  Vi*.  61b.  “  . 

“  54s,  6  lb.  “  . 

“  is,  12  lb.  “  . 

11  5  lb.,  6  cans  in  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 

“  “  120  3-c.  cakes.. 

Caracas,  Vi-lb.  cakes,  6  lb.  In  box... 

Superior  Sweet,  6  lb.  “ 

Premium,  Vis,  is  lb.  " 

“  V4s,  ia  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  V4-lb.  tins,  ia  in  box . 

“  Vi-lb.  “  34  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

■39 

•38 

•24 

.24 


.30 

32 

3° 

1.65 

.48 

.48 
.48 
.48 
.48 
•  5° 
•5° 
.50 


.40 

1.85 

•37 

•35 

•3* 

.3° 

1.50 

1.50 

•3° 

.22 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

Vi-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

54-lb.  “  “  24-lb.  “  ....  “ 

Special  10-c.  packages,  30  to  box. ...per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  V4-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  i-lb.  «  6-lb.  “  . 

"  i-lb.  “  1 2-lb.  «  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c.,  72  “  .  “ 


•  3454 

•  3554 
.01 

CO. 

•  3° 
.29 

2.10 

.36V4 

.36 

•2954 

.29 

■3*% 

•3« 

•26  54 
.  26 
1  -35 
'•4° 
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Premium  Chocolate— 

3^-lb.  cakes,  12-lb.  boxes . 27 

54-ib.  “  24-ib.  -  . 27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

4°  44  41  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  44  44  48  to  case . . . 78 

CONDENSED  MILK. 

Eagle,  4  doz . . .  6.25 

Eagle,  2  doz .  3>15 

Challenge,  4  doz .  3.85 

Defiance,  4 doz .  3.85 

Dime,  4  doz .  3-55 

Winner,  4  doz .  4^5 

Baby,  1  doz.,  glass .  2.00 

Red  Cross. .  4.,5 

Peninsular . * .  4.IO 

Dr.  Hand'*,  2  doz .  3.10 

Leader . 3.80 

Benner, 4  doz .  4  05 

Star,  4  doz .  4.15 

Evaporated  Milk — 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case  3.  40 

Pet,  5-c.  size,  6  doz . per  case  2.75 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  v  ,n 
densed  MUk  ../5>ou 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


DAYTON  PROTECTION 

for  DAYTON  USERS 

Almost  every  merchant  knows  of  the  efforts  of  a  certain  competing  scale  concern  to  discredit  the 
onesty  and  reliability  of  DAYTON  Computing  Scales. 

In  some  cities  that  concern  has  even  gone  so  far  as  to  seek  State  and  City  legislation  against 
)AYTON  Scales. 

The  DAYTON  Company,  after  a  legal  fight  in  Omaha,  has  succeeded  in  getting  a 

UNITED  STATES  INJUNCTION 

istraining  all  parties  from  interfering  with  DAYTON  Scales  now  in  use  in  that  city.  Full  text  of  the  action 
id  Court’s  decision  sent  free  upon  request. 

A  FIGHT  TO  THE  FINISH.— Every  user  of  DAYTON  MONEY  WEIGHT  Computing  Scales  can 
e  sure  of  two  things : — 

First,  that  they  are  absolutely  honest,  accurate,  reliable,  the  best  and  most  economical  butchers’  and 
rocers’  scales  ever  built ; 

Second,  that  the  DAYTON  Company  will  spare  no  expense  to  protect  their  users  from  the  attacks  of 
nscrupulous  competitors  who  find  it  hard  to  market  their  scales  in  fair  and  open  competition. 

Write  to-day  for  descriptive  matter  of  the  newest  DAYTON  Scales,  and  get  our  liberal  exchange  offer. 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

TOWN . 

STATE . 


The  new  low  platform  No. 
140  DAYTON  Scale 


Moneyweight  Scale  Co. 


MANUrACTURERS 
DAYTON.  OHIO. 


35  State  Street,  Chicago 
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COCOANUT.  Per  lb. 

Schepp'a  Shredded,  W-lb.  pkgs.,  rslbs.  to  case  .23*6 

“  “  lbs . a«54 

Dunham's,  5-cent  package . »9 

*•  141 . a6 

*•  . 28 

"  jiaandjis . *6)4 

Franklin  Baker  Co’a — 

Brazil,  70  ^-lb.  packages .  *.5° 

"  35  54-lb.  "  .  a  5° 

“  38  54 -lb.  and  >6  J4-lb.  packages .  a. 50 

Brazil,  18  r-lb.  packages .  a. 50 

"  Shred,  in  palls,  ao  lbs . zr 

"  “  In  boxes,  25  lbs .  . , . zo)4 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  palls . . 

"  "  Inboxes . . . zo54 

“  “  In  barrels,  Z40  lbs . to 

Bakers',  Macaroon,  barrels,  140  lbs . zo54 

"  Slice,  “  iso  lbs . 10% 

'  Strip,  “  iaelbs . zo 54 


*1 


,zo 

.08 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .0854 

Oyster  “  . 08  .0854 

Wine  Scroll..... . zo  -10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 07%  .08 

Brown  Edge  Water .  .09 

Butter  Toast . 07}$  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  zo 

Cry  Babies .  .09 

Fig  Bars .  .zo 

Fruit  Cookies . °754  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  .0654 

Ginger  Vedettes . 07  .0754 


.07 

•0754 

•°7% 

.08 


.10 

.08 

•07^4 

.08 

.10 

.08 

.08 

•0754 

.08 

.08 
07)4 
.08 
.08 
.0614 
•  °734 

.08 

.08 

.08 
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Graham  Wafers . 

Grandma  Cookies . 07)4 

Honey  Jumbles,  XX . 

“  “  Iced . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . 

Iced  Vedette  Wafer . 0754 

Macaroon  Cookie . 

Man-in-the-Moon . 

Matchless . 08 

Milk  Lunch . 07 

Oriental  Cookie . °754 

Quaker  City  Mixed.- . 07)4 

Quiver  Mixed . 07 

Orange  Cookies . 07% 

Peerless . 

Soda  Biscuit,  XX . 06 

“  “  No.  1 . 

Spiced  Wafers . 

Sunshine  Cookie . 

Suprema . 

Wavelets . 

Package  Goods — 

Bonnie  Water . 

Butter  Toast . 

Cracker  Meal . 

Cresco  Cookies . 

Fairy  Oyster . 

Gingerettes . ■ . 

Gold  Medal  Soda  (10-cent  size) 

“  “  (5-cent  size) . 

Graham  Wafers . 9^ 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins .  -95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


Stone  Pots,  large  size,  1  doz.  incase. .. per  doz.  1.75 
“  “  with  Horse-radish. p.  dz.  1.75 

Wein  Sent,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  zs  gallon  kegs..per  gal. 

“  ‘  In  zo  “ 

11  “  in  5  “  “  .*5-. 40 

“  “  In  a  gallon  palls. ..per  pall  .75 

“  In  1  ‘‘  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  a  doz.  Incase . per  doz.  .  46 

“  with  Horse-radish,  a  doz.  in  case, 

per  doz . 95 


.09 

Per  doz. 


•95 

•5° 

.84 

•95 

.50 

•95 

•95 

.50 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case, per  doz.  z.zs 
“  “  with  Horse-radish. p.  dz.  t.15 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . a6 

. „ . loaf,  .2654 

Sap  Sago,  3  to  a  lb . cask,  per  lb. ,  .18,  less  . 22 

Roquefort  Cheese,  ia  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .35 

Edam  Cheese,  ia  in  case case,  9.50,  single,  .85 

“  In  tin . per  lb.  .26 

“  z-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2 . 75-2 .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . 1 .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . 

Parmesan,  grated,  ready  for  use,  small  bottles, 

per  doz .  z.75 

Ounutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4 .00 

American  Swiss,  No.  1 . loat  cut  .20 

“  “  Square  loaves,  No.  z,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  z . box,  .Z4  ;  54  box. 

15  ;  less . .Z5 

Muenster  Cheese . . per  lb.  .16 

Brick  Cheese,  No.  z .  “  .18 

English  Dairy  Cheese .  “  .1954 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz.  4 . 50 

Lunch  size,  2  doz.  in  case .  “  2.40 

Picnic  size,  2  doz.  in  case .  “  z  .35 

Trial  size .  “  z.oo 

MacLaren  Imperial  Cheese,  Club  size.per  doz.  1.00 
“  “  “  No.  z size  “  3.40 

“  Roquelort  “  large  size  “  2.95 

"  “  “  small  size  “  z.45 

Fromage  de  Brie,  M.  C.  C.,  1  in  box. ..per  box  1.30 
“  d'lsigny,  “  6  In  box.,.  “  1.30 

Wm.  Tell  brand,  12  In  box .  “  i.zo 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Phlla.,  12  “  ....  “  2.00 

MlniatureCream.orPhila.ia  “  ....  “  z.oo 

Hand  Cheese,  8  doz .  “  1.25 

“  4  “  .  “  .65 

“  4  “  Thuringer .  “  .85 
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Farmer  Hand  Cheese,  4  doz.  in  box... per  box  z.r 

Schutzen  Cheese,  12  in  box  .  “  .9; 

American  Mountain  Cheese  (Alpen  Ease),  50 
z-lb.  packages . -..per  lb.  .11 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

**  8  “  .  “ 

Carlsbad  Speck  (Imported  Bacon) ...»  “ 

Imported  Cervelat  Sausage  (Rolffs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported ,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . '. . per  doz. 

American  Holsteiner..by  bbl.  zz54  less,  per  lb. 

“  Landjager,  short . per  lb. 

11  “  long . .  “ 

**  Mortadella,  Dry . per  lb. 

“  Knackwurst,  25  In  box,  per  box, 

$4 -75 . P«  do*' 

“  Cervelat  (E),  50  and  loo-lb.  boxes, 

,ai54  :  less . 

“  Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .20;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16;  less . 

“  Cervelat,  Tip  Top,  50  aud  zoo-lb. 

boxes,  .  z  4 ;  less . 

Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .2254  ;  less . 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.az  ;  less . . . 

“  Salami,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .Z9;  less . 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham . . .  “ 

“  Petit  Dellcatess  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb.  ,z 

“  Paprika  Speck . .  “ 

Mettwurst,  half-round .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

Pfefferwurst .  •* 


Ah 


•4 

4-7 
a. 7 
•3 


3.0. 


•z 

*■4' 

.2 
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PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4  7 

"  (Derby  Brand),  quart  glass  jars 

per  doz .  5  7 

"  (Derby  Brand),  zo-oz.  jars, 

per  doz .  a  ; 

Calves'  Head,  In  round  tins . per  doz.  z.6 

Pickled  Meats,  in  glass .  “  z.o 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


I  have  made  a  study 
of  Italian  Macaroni, 
Olive  Oil  and  Roman 
Cheese.  I  will  be  glad 
to  give  information  about 
these  goods  to  anybody 
who  will  get  in  touch 
with  me. 


The  finest  Macaroni 
that  comes  into  this  mar¬ 
ket  is  Francesco  and  Luigi 
Cirillo’s,  of  Torre  Annun- 
ziata,  Italy.  The  best 
Olive  Oil  and  Roman 
Cheese  is  F.  Bertolli’s, 
of  Lucca,  Italy. 


I  am  headquarters  for 
all  three.  If  you  want 
the  real  thing,  write,  or 
come  and  see  me. 


Joseph  Cuneo’s  Son 


901-03-05  South  Eighth  Street 

- PHILADELPHIA,  PENNA.  - 


Do  You  Know  YYhat 
Ramly  Stands  For 1 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  10  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 


404  Atlantic  Avenue  -  -  BOSTON ,  MASS. 

Philadelphia  Representative: — Arthur  Hagan  &  Co.,  151  N.  Third  St. 


Remember— Hooton’s  Cocoa,  Newark,  N.j 


Order  a  box  of  your  jobber,  or  i 
your  jobber  does  not  carry  it  in  stock] 
send  direct  to 


Hooton  Cocoa  &  Chocolate  Co 

351  North  Fifth  Street 
^  NEWARK,  N.J. 
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:t  Salad,  In  glaa» . per  do*,  i.oo 

In  pint  jars,  glass .  “ 

In  quart  jars,  glass .  “ 

nb  tongues,  In  glass .  “  1.60 

>LLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

lland  Herring,  mixed,  "Y.  M."  J4bbl .  5.50  60-75 
“  milker*,  “  %  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

X  bbl . 

lland  Herring,  milkers,  Standard,  bbl, 

X  bbt . 

itland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl  8.00 . 

milkers,  large  fulls,  bbl 
X  bbl.  8.00 . 

rlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

U  Herring,  Imported,  about  25  In  pall .  1 . 00 

ced  Herring,  Imported,  about  40  In  pall.  1.00 

rway  Stockfish,  dry . per  lb.  15 

ijes  Herring . per  pall 

BISMARCK  HERRING. 

it  size,  round  tins,  wlth|key . per  tin  .20 

art  “  “  “  .  “  .35 

>t.  “  “  '*  .  “  5S 

(t.  "  "  "  .  “  1.  to 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

U  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .30 
t-Haring,  4qt.  tin,  x.io,  2  qt.  tin,  .60,  qt.  tin  .40 

jlish  Sprats,  36  bunches  per  box . 

tger's  Roll-  and  Brat-Haring,  oval  tins, 
erdos .  2.50 

RUSSIAN  SARDINES. 

ported  Fish  ( Wallkoff  Brand) . per  keg  .  75 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  pails .  *'  1.05 

;  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

“  5-gal. keg . per  keg  2.75 

sslan  Sardines,  in  glass  jars . per  doz.  2.25 

NORWAY  ANCHOVIES. 

ginal  Package . ...per  X  bbl.  5.50 

packed  in  5-lb.  pail . per  pall  .60 

11  is  10-lb.  pail .  “  1. 10 

“  in  5-gal.  kegs . per  keg  2.75 

“  in  X-lb.  flat  tins . per  doz.  .95 

“  in  X-lb.  tall  tins . .  “  1.50 

"  in  1 -lb.  tall  tins .  “  2  00 

icy  Kegs—  i|i  keg,  .80;  X beg,  .42;  X  keg, 

12;  Xkeg . 20 

SALT  SARDELLEN. 

ginal  Package,  1902 . per  anker  16.00 

oacked— kegs,  about  8  lbs . per  keg  2.75 

pint  jars . per  doz.  6.00 

large  tumblers .  “  a. 25 

”  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  16.00  X  kilo  Cans,  per  dz.  16.00 
X  “  “  8.50  X  “  “  8.50 

X  “  "  4-«5  X  **  “  4- =>5 

X  '*  “  2  25  11.  '*  "  a  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  1200 . per  bbl.  9.00 

15  "  keg —  “  500 . per  100 

10  “  keg—  “  300 .  “  .85 

5  “  keg—  “  z5o .  “ 

10  lb.  pail —  “  50 .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbl.  6. 50 

10  “  keg . per  keg,  3.20 

5  “  “  .  “  r  iS 

10  lb.  pall . — . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln .  “  ,25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  “  ...  “  .50 

“  “  No.  2,  6  “  ...  “  .75 

“  “  No.  3,6  “  ...  «  1.00 

Amandines,  9-lb.  tins . per  tb>  5.25 

“  small  tins . . .  "  .55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . 

Green  Kern . per  lb.  .  09  X 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-. 80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE, 

30  a-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6 10-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 
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EGGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .21 

Western . . . 20 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .14 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.  .13X 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

“  “  X  “  .  3  25 

Anchovy  Paste,  tancy,  per  doz .  4. 75 

“  plain,  per  doz .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3.75 

“  “  x  pints,  2  doz.  in  case...,  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1.25 

“  “  Quart,  glass . per  doz.  6.75 

“  "  bottled,  X  size...  .per  doz.  2.25 

"  “  “  X  “  .  “  1.85 

"  "  “  X  “  .  “  1 . 10 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.50 
“  med.  “  “  z2  “  “  5.00 

“  small  “  "  24  "  “  4.50 

Cherries  in  Maraschino,  in  glass,  i-doz.  cate...  8.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz.  .90 
“  “  31b.,  2  dz. case  **  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  4°*-.  “  . . 

“  2  OZ.,  “  .  1.50 

Russian  Caviar, X's .  2.40 

“  X'» . .  4-50 

“  x  » .  8.00 

“  1*8 .  16.OO 

French  Peas,  Rxtra  Fins,  per  case .  19 .00 

“  Fins,  per  case .  16.00 

“  Moyen's,  per  case .  13. 00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  zo  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pints,  per  doz . 60 

Salt,  in  4-doz.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  20Z.,  “  .  3.5S 

Armour's  Beef  Extract,  2  oz.,  “  .  4,  45 

"  “  “  40Z.,  •'  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

“  “  “  4  oz . per  doz.  4.00 

“  “  “  8  . .  “  7.25 

“  "  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . . . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  .  22.0a 
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Truffles,  . . per  tin,  .28 

;;  x .  “  .50 

“  X .  “  1.00 

“  X .  “  2.10 

Shrimps,  Pickled,  small  size .  1 .00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  •<  “  .  2.25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5,23 


FLOUR.  Per  Bbl. 

Gold  Medal .  5,90 

Ceresota . . .  5  90 

Pillsbury’s .  5  90 

Taylor's  Fancy .  5 . 10 

Pride  of  the  West .  4. 80 

Sunbeam. .  4.  70 

Quaker  City . j .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  2S .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  iXs . 

“  Flapjack  Flour,  24  as . 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3 .25 

Ralston’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’t,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  doz.  z.  35 

Schlmmel’s,  12-  oz.  bottles,  2  doz.  in  case .  1.35 

“  6-  oz.  “  “  “ . 90 


‘A  Drink  You  Can  Sell 


Clicquot  Club  Ginger  Ale  is  the 

finest  ginger  ale  bottled  in  this 
country.  It  is  made  in  Massachu¬ 
setts,  from  the  purest,  sterilized, 
sparkling  water  and  bottled  by 
experts.  Our  plant  is  as  clean  as 
a  place  making  food  and  drink 
should  be,  and  this  shows  in  both 
the  amber  clearness  and  the  ex¬ 
quisite  flavor. 

There  is  a  steady  summer  sale 
for  ginger  ale,  particularly  for 
Clicquot  Club,  which  has  been  ad¬ 
vertised  to  consumers  all  over  the 
country.  Your  profit  on  this  will 
satisfy  you. 


Clicquot  Club  Co.,  Lillis,  Mass. 


PHILADELPHIA  AGENT : 

R.  S.  WILLIAMS,  123  South  Front  Street 


1 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

■  -  - - 1  N  —== 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


IM  m  RITIMG  TO  KDYSRT1SBRS  KINDLY  7WeiSTICTi  "GHOCBRY  V^OSI~£fc 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag 

Lea's,  white,  ioo  lbs .  175 

“  yellow,  granulated.  100  lbs .  1.75 

4t  u  table,  100  1d» .  1.70 

Western  yellow,  100  lbs. .  1.45 

Quaker,  36  packages . . .  2.65 

Farina,  Hecker’s,  24  x'a,  per  case  . .  1.40 

**  Schumacker’s,  24  packages,  per  case..  1 . 10 

Beans — 

California  Lima,  new . per  lb.  .06^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.12*4 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gram  bags . bush.  2.10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  1.85 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  1.87^ 

Pea,  fancy,  Michigan,  grain  bags . bushel  1.80 

Red  Kidneys .  "  2.  37^ 

Peas-  - 

Green.... . per  bushel  205 

Scotch .  “  2.25 

Split,  yellow .  **  2.00 

“  green .  11  2  65 

Lentils— 

110-lb.  bags . per  lb.  «o8^ 

Less  quantity .  “  .09% 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .03% 

Less  quantity .  “  .03^ 

Hominy — 

Lea's  Breakfast,  10  pkgs . . . case  1.45 

Lea's  Pearl,  100  lbs . per  bag  1 .90 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1.25 
Barley — 

OO . o5}4 

No.  3,  100-lb.  bags .  3.25 

Noodles,  Climax,  24  10c.  pkgs.,  case .  1.05 

“  48  5c.  pkgs.,  case .  x.15 

u  “  asstd.,  24  5c.,  12  ioc.  case...  1.10 

"  Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  5  and  10  c .  1.90 

Oatmeal,  B,  per  bbl .  6.10 

u  **  kegs  100  lbs.,  por  keg .  3.20 

Oaten  Goods,  in  cases —  Per  case 

A  vena,  36  packages .  2.85 

Banner  Oats,  so  packages .  3.85 

Friends' Oats,  36  packages .  3.C0 

Mother's,  36  packages .  3.75 

Pawnee,  36  packages .  2.65 

Quaker,  18  ioc.  sire .  x.50 

H-O,  a42's .  3.00 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5 .60 

Avena,  per  keg,  90  lbs .  2  95 

Standard,  180-1  b.  bbls .  c.3S 

"  90.1b.  bag. .  j  ,55 


30- 

Sago — 

Fine,  bags  about  160  lbs . 05% 

30-lb.  lots . ob% 

Admiral,  Pearl,  »4's . 07% 

Tapioca,  Instantaneous,  50  i's. . 08 

“  Colburn's  Hasty,  34  i-lb.  pkgs . 07)4 

“  Minute,  5^ -gross,  per  gross .  11.00 

“  Flake,  about  ias  Ins . per  lb.  .06 

"  “  less  quantity .  11  o65* 

“  Pearl,  isolbs .  “  07JS 

“  “  less  quantity .  "  085* 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  a.  a's . per  case,  3.1s 

Purina  Health  Flour,  ao  5’s,  Cartons  “  3  60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  la's,  24's  and  48’s. 

No.  x,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4-oo 


MALT  A- VITA,  36 
package* .  2.85 


Egg-O-See,  36  packages .  a .  85 

Egg-O-See  Corn  Flakes,  36  packages .  2  83 

Cook's  Malto  Rice,  36  a-ib.  packages.. .  4.25 

Force  Food,  36  packages . . .  4 . 25 

Mapl  Flake, 36  “  4.05 

Shredded  Whole  Wheat,  50  packages .  ...  5.00 

“  “  “  25  “  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages .  2.75 

Flaked  Rice,  Cook's,  24  packages .  2 . 75 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2  40 

Pettijohn’s  Food,  24  packages .  2.35 

Ouaker  Puffed  Rice.  36  packages .  2  80 

Quaker  Wheat  Berries,  36  packages .  2.85 

V  igor,  36  packages .  2 . 65 

Ralston  Kornkins,  18  25-lb.  sacks- . per  bale  3.75 

"  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston's  Breakfast  Food,  36a-lb.pkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscnlt.  30  packages . . .  2 . 50 

Toasted  Corn  Flakes,  36  packages .  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size . . . .  2  75 

Zest.  20  packages,  25  cent  size .  3  50 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  hsh,  meats,  etc. 

Per  case 

Cases, 2  dz.i  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  doi 

“  Acidulated .  “ 

1  Cox’s,  large . 

“  small .  “ 

Plymouth  Rock,  Pink  or  White., 

Nelson's . . . per  dox. 

“  small . . 

Bromangelon,  assorted  3  doi. .  _ 

Fruit  Puddlne  2  doi.,  asst,  flavors  ... 

Jell-0,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz.. 

CDaimer's .  “ 

Peter  Cooper . 

Tryphosa . 

Imperial  Wine  Jelly . 


Gelatine,  McKinley's . per  doi. 

~  able 


Wetmore's  Donble  Refined, 

pkgs . per  case 

Kusto,  60  5-oent  pt 
Puddine,  assorted, 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


it 

1.07)* 

*•07  y% 

1-57* 

U 

•95 

1.20 

*•  35 

.95 

•87* 

s...  “ 

.80 

it 

87M 

•97/4 

.90 

. . . 

.90 

. per  doz. 

.925* 

...  per  doz. 

•93 

...per  gross 

II  .OO 

.85 

36  IOC. 

*.70 

2.00 

1.60 

.....per  doz. 

.90 
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macaroni.  Peil 

Larosa  Alphabets,  square,  25  lbs . . 

“  Elbows,  “  •'  . 05 

“  Marcaroni,  long,  “  05 

“  “  square  “  1.6 

Larosa  Spaghetti,  long,  25  lbs . 05 

"  Vermicelli,  square,  “  05 

“  Macaroni,  bulk,  “  05 

Anger  Baking  Co.— 

‘ '  Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  10-cent  packages .  1.80 

“  Plain"  Noodles,  24  i-lb.  cartons .  1.80 

“  "  48  M-lb.  “  .. .  1.90 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

»4  5-cent  ABC  and  24  5-cent  Egg  Barley...  1,80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  a. 25 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
“  “  481/a  "  5-c.  size  1.80 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  a.oe 

“Goldenseal"  Egg  Macaroni,  25  10-cent 

cartons. .  1.88 

“Imperlale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

cartons,  24  packages .  1 .91 

Spice  Drops,  In  baskets,  20  lbs .  i,6» 

“  In  boxes,  ia  lbs .  1.0 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .30 

Bulk,  12-lb.  wooden  boxes . 08 


) 

FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  MU1,  No.  7 .  10.00 

“  “  8 .  16.00 

“  “  10. . . .  13.00 

“  Stand,  No.  18 .  45.00 

Less  15  per  cent,  disco  tint. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  s,  "  7.00  “  9.00 

“  Tea,  "  3,  “  6.00  “  7.50 

"  Spices,"  4,  "  5.00  "  6.00 

Less  40  per  cent,  discount, 

600-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  20.00 

Tea  Caddies,  round  front,  No.  1 . per  doi.  9 .00 

“  “  "  3 .  “  6.50 

“  "  "  4 .  '*  4-50 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell . 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest¬ 
ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHI14.,  PA. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ot  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  LcaHORN,  Italy 


The  First  Step  Toward 

=  A  BIG  BUSINESS  — 


Instead  of  buying  Coffee,  Tea,  Baking 
Powder,  etc.  in  packages,  which  means 
building  up  a  trade  on  somebody  else’s 
goods — buy  in  bulk  and  use  this  ideal 
carton — which  we  will  label  as  you 
wish,  and  deliver  ready  to  pack  your 
goods  in.  This  means  “Boosting 
YOUR  OWN  business.” 


PAPER  CANISTER  MFG.  CO. 

221-23  North  Twenty-third  St.,  Philadelphia,  Pa. 


'I 

The  Looks  Are 
The  Small  Point 


I 


OUR  Roll-top  Refrigerator,  shown 
in  cut,  is  the  handsomest,  rich- 
est-looking  refrigerator  made.  But 
that  is  its  smallest  point.  Its  great¬ 
est  point  is  that  it  is  guaranteed  to 
save  twenty  per  cent,  of  your  ice 
bills — a  point  oft  repeated  ;  but  do 
you  know  anything  more  import¬ 
ant  ? 

All  Hill  Refrigerators  have  that 
point  about  them,  because  all  are 
fitted  with  the  Hill  patented  system 
of  refrigeration. 


C.  V.  HILL  &  CO. 

TRENTON,  N.  J. 


IN  JBIHITING  TO  HDiZERTlSERS  KINDLY  MENTION  "GROCERY  WORLD" 
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Tobacco  Cutter* .  1.50 

Alarm  Money  Drawer* .  1 . 50 

Bag  and  Twine  Holder .  i.oo 

Barrel  Cover*,  Sunk  Handles,  21  In. ..per  do*.  2.50 
Top  "  21  In...  “  2.00 

Beef  Cutter* .  6.00 

Bung  Borers,  Enterprise  No.  2,  rji  to  2  in .  1.60 

Can  Openers,  “  Never  Slip  ” . per  do*.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8 . 00 

Coffee  Mills,  Dell's  No.  0 .  32.00 

"  .  10 .  40.00 

“  “  1* .  65.00 

Fruit  Augers,  s  prong .  1 . 30 

Measuring.  Faucets. .  s.oo 

Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  do*.  0.00 

5 .  “  1*00 

“  6 .  “  15.00 

Kx.  Galvaniied  Steel  Blades,  No.  3.. per  do*.  4. so 
“  “  t  "  5.40 

<•  <«  T.  11  - 

X  Quality,  No.  3.„ . “  “  2.60 

"  4 .  "  300 

« .  *'  3  40 


Sherer’a  Eclipse  Couuters  :— 

No.  of 

No.  Length.  Drawers.  Each. 

6)4,  3  f«t  8  Inches.  9  15. 00 

8 $4,  4  feet  10  inches,  is  20.00 

10Xi  6  feet,  15  25.00 

12X,  7  feet  3  inches,  18  28.00 

14 Xi  *  feet  6  inches,  21  31.00 

1654,  9  feet  8  Inches,  24  35.00 

18X,  10  feet  10  inches,  *7  40.00 

20)4,  11  feet,  30  45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  llion,  N  Y. 


Soales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

*•  '<  i< 

««  «•  a  , 

"  ••  a 

••  a  u  * 

Grocers',  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 

••  «  a  '  w 

>«  11  „  j 

“  •<  11  . 

ii  <1  11  * 

Butchers’,  without  weights, No. o 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*,  in  case . per  do*.  .90 

Tins,  Keyed  (Jewel)  2  do*.  In  case..  “  .90 

Large  cartons  or  tins,  s  do*,  in  case  “  2  00 

Dime  Tumblers,  2  do*,  in  case .  “  .90 


MACKEREL. 

200  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  *7. 00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  36.00 

Ex.  Shore,  No.  1 .  26.00 

Shore,  No.  1 .  *3.00 

Large,  No.  1 .  22.00 

Large  Irish,  No.  2 .  19.00 

Extra  Irish,  No.  2 .  18  .oo 

Medium  Irish,  No.  2..  17.00 

Small  Irish,  No.  3 .  16.00 

Irish,  No.  3 . 

Large,  No.  3 .  16.00 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  2. 

Shore,  Round,  Large. 

Shore,  Round,  Med... 

Ocean  Whitefish .  .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess....  .  14.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled ....  6.00 


50  lb.  10  lb.  8  ib. 


14. co  7.15  i.6o  1.33 


18.50 
»3  50 
12.00 
II  .50 
10.00 
9  50 
9.00 
8.50 


9.40 

0.90 

6.15 

90 

15 

90 

65 

4° 


2.05 
«  55 
I.40 
1  *35 
1 .20 

115 

1. to 

».°5 


7  5° 
6.50 
6.00 


8.50  4  40  1.05  .89 

4*  *5 
3*75 
3-5° 

3  5° 

7.50  3.90  .95  .81 


3.5° 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 0*iz 

Our  Choice,  Haddock,  40  lbs .  .07 

Gilt  Edge,  Hake,  40  lbs . . . 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

"  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  a  do*.  In  case . 90 


— 3fc— 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . . 

Medium  Bank .  Q7 

Pollock .  ‘  ‘ 

Hake . 

In  original  cases,  450  lbs.,  tfc.  ieii  " 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .15 

Small  Extra  Scaled  Herring . per  box  .  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .25 

New  Cromarty  Bloaters,  50s . per  box 

“  “  zoos .  •• 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Extra  fancy,  25  lbs . ,.  .09V 

Fancy  N.  Y.  State,  48  1  lb . oq'A 

Fancy  N.  Y.  State,  50-lb.  boxes . c854 

Apricots —  * 

Fancy  Moorparks,  25  lbs . 

Choice  Royals,  25  lbs . 18 

Choice  Royals,  50  lbs . j-r/ 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . o8£4 

Gold  Medal,  loose,  25  lbs . 08)3 

Admiral.  40  i-lb.  packs . 08)4 

Private  Growth,  extra,  cleaned,  36  lbs . 08)4 

“  cleaned,  30  lbs.  bulk . .  .08)4 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . ,3}^ 

Extra  choice  Muir's,  50  lbs . 

Fancy  Muirs,  *5  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 
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PRUNES. 

Boxes. 


t*  . 


>4  . 

o  — 

I- 


,io)4 

.09 


20-  30,  25  lbs 

30-  4°,  *5  “ 

40-  so,  25  “ 

4°~  5°,  5°  “ 

50-  60,  25  'I . 07)4 

50-  60,  50  *i  . 

60-  70,  25  “  .  07 

60-  70,  50  “  . 

70-  80,  25  “ . 

70-  80,  50  “ . 06 

80-  9°,  5°  “ . °sX 

90-100,25  “ . 05 

90-100,  50  “ . 0454 

too-120,  50  “ . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs. 
Cal.  Cleaned  Sultanas,  so  lbs.,.. 

Cal.  Sultanas,  50  lb* . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

^  Butterfly,  extra  fancy,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

„  “  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


>» 

45 

3 

C* 


s  £ 


•08  K 
•°7  'A 
.06% 

■°sK 

.03% 


.10 

.09 

.IO 

•°9  Vi 
•°9X 

.12)4 

.12)4 

.17)4 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen . 

25-  “  1  ‘I  . 

"  15-  and  25-cent  sl*e,  assorted-. 

Graln-O — 

Case  No.  4  1  do*,  ifi-cent  size,  )4  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . *’  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

do*,  in  case  . . . . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

case . . . .  *1  << 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  •• 

Tumblers,  10-c.,  Lord's  Prayer,  s  doz.  “ 


2.70 
a. 25 
2.30 


2.30 

2.05 

••47X 

*•75 


*.15 


1.25 

2.40 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST 


“ENTERPRISE” 


The  experience  of  all  users  proves  that  the 

"Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  V& 
of  an  inch.  7 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 


Write  us  for  catalogue  describing  and  pricing  Hand 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  MiHs  Enterprise  Food  Choppers,  Improved 
oelt-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 


The  Enterprise  Mfg.  Co.  of  P&,. 

Philadelphia.,  U.  S.  A. 


SHARPENING  DEVICE 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 3° 

“  black,  3  doz .  .*5 

Royal,  black,  3  doz . a; 

Staflord,  Commercial,  3032.. . . ...per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.84  4.60 

Acme  Victor  Top .  3.60  4.20 

Pure  Mint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top . :..  2.10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4X  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz. 

“  “  dec.,  107,  " 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans— 

z-gallon,  Glass . per  doz 


•  75 
.90 

No.  1. 
•55 


6  doz. 
No.  2. 

5:E 

4.20 

3.30 

2.75 

fc38 

No.  2. 
.85 

1 .00 
No.  2 
•  75 


Galvanized.. 

Lenox,  Spout . 

“  Spigot . . 

Colombia . . 

Banner . 

Climax,  Pump . 

Home  Rule,  Pump.. 


1- 
5- 
5- 
5- 
5- 
5- 
5- 

Lanteras- 

No.  o,  Standard. . per  doz. 

No.  o.  Dash .  " 

Cold  Blast .  “ 


2.25 

2.10 

5.00 

5*5° 

7.00 

8.00 

10.00 

12.00 

4-75 

2.80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz-  .52X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05# 

“  “  25  lb.  boxes,  X  lb .  “  .°65£ 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 05% 


LYE  AND  POTASH. 


Banner,  4  doz . 

Babbitt's  Potash,  4  doz . 

.per  ca8 

t  i 

<< 

c  3.60 

3 -30 

3 .25 

Red  Seal,  2  doz . 

« 

1.95 

“  4  doz . 

385 

Popular,  4  dos . 

1-45 

MATCHES. 

Per  gto. 

Swift  &  Courtney’s,  200’s,  i-gross  case.. 
“  400’s,  1  “ 

“  500’s,  z  “ 

Blue  Hen,  200’s,  1  “ 

.“  500’s,  1  '*  ., 


1. 75- 1. 90 

3.50- 3.70 

3.75- 4.00 

1 . 50- 1 . 60 
4 .00-4. 25 
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Per  Gross. 

Vulcan  Parlor,  65’s . 41 

“  100’s,  5-gross  in  case . 9*54 

“  soo's . .....  3-  95 

Vulcan  Safety,  65s,  No.  1 . 55 

“  65s,  No.  a . 5° 

Columbia  Safety,  No.  a,  5-grosa  cases . 55 

“  No.  37,  5-gross  cases. . 50 

“  zoo’s,  5-gross  cases . 90 

"  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500's .  3.50-3.75 

Searchlight,  500’s . . .  4.a5-4  S° 

Press,  200's .  1.80-1.90 

“  500’s . 4-5°-4-75 

America,  200's .  1.30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  .50 

Our  Darling,  X  gross.  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  .°° 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  z  00 

Blue  Ribbon,  165s,  z  gross  to  case .  z  .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  zsos,  :  gross  to  case . . 90 

Planet,  zoos,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  ft  Co.  :— 

Barrels  and  half  barrels,  Superior . per  lb.  .  08X 

z8, 37  and  68-lb.  buckers,  “  . .  “  .09 

zo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  3  65 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

z8, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .Z3 
5-lb.  gl.  jars, 6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmonnt . per  lb.  07X 

z8, 37  and  68-lb.  buckets,  “  .  “  -08 

Wm.J.  Troth:— 

Barrels  and  half  barrels.  Famous . per  lb  .08 X 

z8, 37  and  60-lb.  buckets,  “  “  .09 

zo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8,  37  and  60-lb.  bcks.,XXX,  Famous..per  lb.  .23 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  •°7» 

z8, 37  and  60-lb.  buckets,  “  “  -°8 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  )4bbls.  &  30-lb.  kits, per  lb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  ■  04 X 

Schlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls...per  lb.  .07X 

11  18  and  37  lb.  Kanakins .  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate...per  doz.  9 .80 

“  5-lb.  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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Natlonal,  30-lb.  K.ts,  bbls.,  %  bbU . per  lb.  .05% 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  .04 X 

Atmore  ft  Son,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . per  case  6  jars  4.40 

No.  3,  glass  jars . percase6jars  3.Z0 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.65 

No.  zo,  wooden  pails . per  box  6  pails  6.25 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb.  .  08X 

Wooden  Palls,  z8,  37  and  68  lbs . .  '  .09 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . . .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross .  zz.oo 

Keystone — 

Barrels,  Halves,  Quarters  and  kits . per  lb.  .07% 

Wooden  Palls,  z8,  37  and  68  lbs .  “  .08 


OILS. 

Stove  Gasoline . per  gal.  .z8 

Headlight,  zsstest .  “  <z2X 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Per  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  z5.5° 

“  Extra,  64  oz .  23 .50 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

"  Extra,  pints . ; .  4  50 

“  Mammoth,  X  pints .  3.25 

“  Extra,  X  pints .  3.00 

Fourees,  29  ez.,  fluted  bottle .  4  75 

—  *  2.40 

.  3-75 

.  1.30 

.  6.00 

.  3  5° 

.  3-5° 

.  2.25 

.  6. 50 

.  1-5° 


De  Lucques,  zo  oz. 

Farcies . 

Queen,  6  oz . 

Pirn  Olas,  z8  oz . 

Pirn  Olas,  zooz . 

California,  quart  tins . 

California,  pint  tins . 

California,  quart  bottles 
California,  individuals .. 
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OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  z  doz .  4.90 

“  “  pts.,adoz .  2.9a 

“  “  J4-pts.,sdoz.  z.90 

Rae's,  Lucca,  litre  bottles,  z  doz .  zz.50 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  z  doz .  6.50 

“  “  pts.,adoz .  7.50 

“  “  X-pts.,  2  doz—  4.75 

11  “  8-oz.  flasks,  aX 

doz .  7.50 

11  "  22-oz.  flasks, 

2X  d°z .  9.00 

"  Sublime,  8-oz.  flasks,  aX  doz...  6.50 

“  “  za-oz.  “  aX  doz...  8.00 

Rae's,  Finest  Sublime,  z  gal.,  zo  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  or  a  In  case, per  gl.  a. 30 
“  “  z  qt.,  40  to  case,  “  2.65 

“  Sublime,  z-qt.  tins,  40  to  case .  a.  35 

“  “  X'gnl.  tins,  20  to  case .  a. 20 

“  *•  1 -gal.  tins,  zo  to  case .  s.zo 

“  “  5-gal.  tins,  z  or  2  to  case .  s.oo 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  In  case....per  case,  8.50 
Pints,  “  2  “  ••  „...  “  9.00 

X  Pints.  “  2  *  “  ...«  “  4-75 

Oliver’s  Olive  Oil — 

z  dozen  quarts .  b  oo 

2  dozen  pints .  6.75 

2  dozen  naif-pints  .  4. 25 

6  z-gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .48 

Lubon's,  No.  z6,  2  doz . per  doz.  .90 

Lubon’s  No.  32,  1  doz . per  doz.  z.75 

Table  Oil,  No.  z6,  fancy  bottles,  2  doz.,  per  doz.  .95 


m: 
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ATMORE’S 

Mince  Meat 
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It  IS  Pure ! 

ATMORE  &  SON  Philadelphia. 


It  Will  Heal  a  Gut 
or  Bruise  Almost 
Instantly 


dl  fSottle  of 
Zftealt/i  and 
Glean  li ness 


leSulpho-NaptholC?  . 
,  aosro^ss 


Sulpho  -  ISIapihol  is  not 

only  the  most  effective  dis¬ 
infectant  ever  invented,  but  its 
healing  properties  have  caused 
it  to  be  widely  praised  by  many 
physicians.  It  is  as  indispensable  in  the  house¬ 
hold  as  soap. 

Tell  a  customer  about  it  once  and  you  have 
made  a  friend  for  it  forever. 


The  Sulpho-Napfhol  Company 

BOSTON,  MASSACHUSETTS 
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paper. 

WRAPPING. 

Straw,  Milo,  7  lb.,  15  x  20 . per  ream  .24 

Manila,  is  x  20,  full .  “  .36 

“  24  x  36,  full,  20  lbs .  “  .70 

“  18  x  24,  full,  zo  lbs .  ‘  .  3 7 \/z 

8“  Special,  15  x  20,  6 lbs- .  “  .1844 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream  .  1 1 

“  Roll  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  9,  12,  15, 18, 

20  or  24  Inches  wide .  “  .0354 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “  0354 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  "  -0354 

White  Tea  Paper,  12  x  16,  reg per  package  .  14 

“  IS  x  20,  reg .  “  .19 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  9X12...  “  .40 

PAPER  BAGS.— Manila. 
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PICKLED  MEATS  AND  FISH. 

Lamb's  Tongue,  glass  jars,  pints . per  doz.  4.7s 

“  quarts .  "  5.75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  to-lb.  palls . per  pail  .90 

"  5i?al.  kegs . per  keg  2 .00 

Pig’s  Feet,  zo-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Pickled  Beef  Salad,  In  glass . per  doz,  1 .10 

“  Tripe,  “  ... .  “  1.10 

“  Ox  Heart,  “  “  1.10 

"  Pig’s  Feet,  “  “  1. 10 
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Russian  Sardines . per  keg  75 

“  5-lb.  pails  . per  pail  .  50 

“  xo-lb.  “  .  “  1. 00 


POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 1%% 

Loose,  barrels,  30  lbs . 18 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92 


PICKLES. 

Barrels,  45  gal.,  xaoos .  9.00 

io-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  **  3.00 

Sweet  Pickles,  1,000s,  5  gal .  “  3.65 

Sweet  Picjdes,  2,ooos^  5  gal .  “  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2,  5  gallons . .  1.75. 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  or.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  22  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon . . .  a.  35 

Crosse  &  Blackwell's : — 

Chow-Chow ...  Octagonal  Style. 

Gherkins .  Qts.  Pts.  Pts.  $4-Pts. 

Mixed  Pickles  Casks.  Casks.  Casks.  Casks. 

Cauliflowers  ...  ■  4  doz.  5  doz.  4  doz.  6  doz. 

Piccalilli .  5.75  3.25  3.50  2.10 

Walnuts .  Smaller  Quantities. 

Onions .  5.90  3.35  3.60  2.25 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of— 

z  doz.  x  doz.  %  doz. 
Qts.  %  Gal.  1  Gal. 
4-70  8.35  7.20 


2  doz.  2  doz. 

H  Pints.  Pints. 

3*5  5-50 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.20  2.30 


5  Gal. 
Kit. 
5-50 


10  to  45  Gals. 
Per  Gal. 

1 .00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  oi — 

x  doz.  1  doz.  1  doz.  i  doz.  J4  doz. 

%  Pint*.  Pints.  Qts.  %  Gal.  i  Gal. 

4.00  7.00  6.00  t  11. 00  io.ao 

Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1. so 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .14 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  9.00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 1434 

“  14-16  lbs . 13 

“  10-12  lbs . 13  'X 

Picnics,  6-8  ibs . 0934 

N.  Y.  Shoulders,  10-12  lbs . ro 

Dried  Beef,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 15 

“  Flats . 11 

"  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .20 

Jersey  Pork,  Butt . perbbl.  18.50 

“  Family .  “  19.50 

Breakfast  Bacon,  rib  In . 14 

“  boneless . 15 

S.  P.  Bellies,  14-15  lbs . 11% 

Bologna,  25-lb.  boxes . 07 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 yi 

Covered  Hams,  -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra 
fohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback . 16  % 

“  “  “  large . 15)4 

“  ‘  “  medium . 15  V2 

“  "  “  small . 1554 

“  "  Breakfast  Bacon . 15 

“  “  “  boneless  .17 

Beef,  air-dried,  regular  sets . 18 

“  “  Insides  and  knuckles . 20 

Ham  Bologna . n 

Beef  “  . . 

Boiled  Hams .  .25 

Beef  Tongues . per  doz.  11 .00-12.00 

Swift  &  Co. — ■ 

Premium  brand  Hams,  10  lb . 15 J4 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb .  . *4« 
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Premium  brand  Hams,  16  lb . 14^ 

Premium  brand  Hams,  18  lb . 15 

Premium  brand  skinned  Hams,  18-20  lb . 15^ 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 15 

Winchester  brand  Picnics . 10 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palls,  60  lbs . 

5  “  “  . 

3  “  "  . 


9  Ya 
9  lA 

10% 

loft 


•o 

l-d 

h 

(3 


9/4 

9% 

97/* 

IO 

10*4 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  1  \i 

**  “  tubs . 11^ 

“  3,  5  and  10-lb.  cans,  .  12*4 

Swift  &  Co. — 

Premium  brand,  tierces . . . 

Silver  Leaf  brand,  tierces . 10% 

Jewel,  compound,  tierces . 09*4 

Cotosuet  tierces . 09 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 09 

Common  to  fair,  native . 07 

Western  Dressed  Beef — 

Choice,  native  cattle . cq 

Common  to  fair  “  . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs— 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  calls . 

Sheep,  choice  . . . 

il  medium . . . . . 


Per  lb 
10 
-.C9 

10 

-.09 


.0954 

.09)4 
.0954 
•09  Vx 
■C9'/x 

.12 

.09 

.09J4 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 

Calf  Heads,  scalded . 50-.  75 

Sweetbreads,  veal . per  pair  .60-.  90 

“  beef . per  doz.  1.00 

Calf  Livers . . ...per  lb.  .20-. 25 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No,  8447 

marmalades — Made  from  the 

best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottlec}.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


It.  P.  D.  KINGSBURY 

REDLANDS 


CALIFORNIA 


JOHN  BOWER  &  CO. 

GENERAL  PRO  V I S  I  O  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  H>  R  S  OR  HONEY-CURB  BRAND 

Beef,  Beef  Tongues,  wjr  /A  AA  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  £\  IV1  Vj  LARD  a  Specialty 

BOILED  MAMS  AND  BEEP  TONGUES 

SUPERIOR  AND  FAIRM0UN1  MINCE  ME  A  7 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 


The  Holland  Rusk  Co. 

Have  protected  the  buying  public 
against  substitution  by  U.  S.  Gov¬ 
ernment  register  of  their  trade- 
marked  package  which  bears  a 
picture  of  a  WINDMILL. 


It  is  absolutely  pure,  with  quality 
of  the  very  Highest  degree,  con¬ 
forming  to  the  U.  S-  Pure  Food 
Laws  under  Serial  No.  5953. 


The  WINDMILL  on  a  package  of 

Holland  Rusk 

insures  you  of  getting  the 

ORIGINAL  AND 
ONLY  GENUINE 

When  ordering  insist  on  the  Red 
Package  with  the  Windmill. 
Order  from  any  wholesale  grocer. 

Holland  Rusk  Co. 

HOLLAND,  MICH. 

Eastern  Office : — 46  tfUDSON  ST.,  NEW  YORK 
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Beef  Kidneys . per  dos.  i  .00 

Beef  Livers .  -°5 

Ox  Tails . . . per  dor.  '50-.65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef .  .10 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  city . . .  .  11 

“  “  western .  .  11 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FRESH  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H . .  --IS 

“  Y.  T . 14  »S 

Old  hens  and  toms . .  ~->5 

Common  to  Good . 10  -.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 26  -.28 

Philadelphia,  fresh  killed,  3 54  to  4  lbs 

to  pair . 28  -.30 

Philadelphia,  fresh  killed,  3  to  3X  lbs. 

to  pair,  fancy . 26  -.28 

Western,  4  to  4j<  lbs.  to  pair,  fancy  ..  .22  -.24 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .20  -.22 

“  fair  to  good . 16  -.18 

fowls — 

Western,  fancy . 14 15 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good. .  -.18 

Old  cocks . 10  -.11 

Western  capons,  fancy,  frozen . 

"  “  small,  frozen . . 

Squabs—  Per  doz. 

Prime,  large,  ancy .  3.50 

Mixed .  2.00-3.00 

Dark . . . 80-1 .25 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  iX  to  2  lbs . 18  -.20 

Large  Springers . -.22 

Fowls . . «  .14^-. IS 

Roosters .  -n 

Ducks  . -.IS 

POULTRY  SEASONING. 

Hell’sSpIced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  “  _ _  “  .85 

Large  or  No.  2, 1  “  .  “  1.40 

1 -lb.  cans,  1  doz.  In  case . per  case  4 .00 

a-lb.  “  X  “  “  3-75 

3-lb.  «  %  “  “  S40 

5-lb.  “  X  “  “  8.70 

SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  3.00 

Compass,  No.  3,  cans,  2  doz . 82J4 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  dos.  In  case,  X  lb. .per  dos.  1 .00 
No.  1,  round  conical,  with  key,  1  dos.  “ 

No.  2,  ••  “  1  “ 

No.  3,  “  “  X  “  " 

No.  4,  "  "  X  “  “ 

P.  P.  Sauce,  2  dos..  No.  s .  “ 

,\t more’s  Genuine  English  Plum  Pudding- 
Seedless  : — 


35 

4-»5 

6.50 

8. 50 
i-So 


Individual,  per  case  oi  2  doz . 

i-lb.  cans,  “ 

1  “  . 

2-lb.  “  “ 

3-lb.  “  “ 

X  . 

4-lb.  “  “ 

X  "  . 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz. 

Assorted,  No.  2,  stone  crocks .  1.12X 

Assorted,  No.  32,  jars . 90 

Assorted,  No.  5,  toy  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . 87% 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 87  54 

SchimmePs,  assorted,  No.  10,  tumblers . 77X 

National,  assorted,  No.  10,  tumblers . 67 X 

National,  assorted.  No.  6,  tumblers . 45 

Preserves—  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . n 

Southwark,  30-lb.  pails . o 5  % 

Vineyard.  30-lb.  palls . 0534 

Southwark,  5-lb.  toy  pails,  X  doz .  3.60 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks .  1 .1254 

Apple,  No.  32,  jars . 90 

Apple,  Southwark,  No.  3,  tins . . . 95 

Apple,  No.  5,  toy  pails .  2.25 

Apple,  30-lb.  pails . per  pail  .88 

Apple,  20-lb.  crocks . per  lb.  .06% 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .0554 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .06X 

Prune,  30-lb.  palls . per  lb.  .0654 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1.10 

Vineyard,  assorted.  No.  16,  jars . 88 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported .  1.8254 

Schimmel’s,  pure .  1.65 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

54-lb.  “  .  2.25 
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Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars .  4-85 

Strawberries,  “  4.60 

Raspberries,  “  .  4  60 

Apricots,  “  peeled .  4  85 

Pineapple,  “  4.60 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
“  “  “  X-ib.,  “  “  2.60 

“  *‘  «  X-lb.,  “  “  2 .80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .  09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  doz.  a. 00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  01 X 

Camphor,  gum,  i-oz.  blocks .  ‘  1  40 

“  Flakes,  bbls .  •  .02 X 

“  “  less  quantity .  “  .02% 

“  Tar  Balls,  bbls.,  250  lbs .  “  .0254 

Castorla,  Fletcher's .  per  doz.  2.80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia .  “  .n 

Chill  Tonic . per  doz  3 . 60 

Epsom  Salts . perlb.  .oi}4 

“  Bee  Brand,  5-i-lb.  carton,  per  doz.  .30 

“  X-lb.  “  “  .40 
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Glauber  Salts. . perlb.  .01X 

Glue . “  .  11 

Goff’s  Cough  Syrup,  25c.  size . per  dos.  1.75 

Goff’s  Herb  Bitters,  25c.  size .  “  1.73 

Goff’s  Oil  Liniment,  25c.  size .  “  1.75 

Goff ’8  Sarsaparilla,  50c.  size . per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  1.20 

Goff’s  Horse  and  Cattle  Pwd.,  15c. size  “  1.20 

Goff’s  Dyspepsia  Tablets,  10c.  sire...  “  .75 

Gum  Arabic . perlb.  .53 

Haarlem  Oil . per  doz.  .35 

Licorice,  P.  &S.,  3C.  stick,  Imported..  "  .36 

“  M.  &  R.j  5-lb.  ooxes. . perlb.  .23 

*  “  Lozenges,  5-lb.  boxes,  “  .27 

“  Y.&S.,  "  5-lb.  glass  front,  “ 

“  s-lb.bx.,4’s,6’s,  8’s,  is’s,  z6’s,  “  .24 

“  Root . .  “  .11 

Putty,  25-lb.  cans . per  100  ibs.  1 .60 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  '*  .35 

“  “  io.c.  “  ...  “  .75 

Paris  Green,  100 -125-lb.  kegs . perlb.  2854 

“  X-^b.  packages .  “  .32 

“  X-lb.  "  “  3: 

“  i-ib.  “  “  .30 

Jamaica  Ginger,  Hires’,  flasks . per  dos.  .90 

Sewing  Machine  Oil,  3  os .  “  35 

Rosin . perlb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  05 

“  granulated,  kegs,  1  100  ‘  “  .05X 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs.  2.45 

“  100-lb.  bags. .  2.25 

"  less  quantity . 03  X 

Squills,  Syrup,  j  os . per  dos.  .34 

Syrup  of  Figs . per  doz.  2.00 

Venetian  Red . perlb.  .02 

Whiting .  “  .01 

1  os.  s  os 

Glycerine . per  dos.  .37  .65 

Laudanum .  *  .45  .85 

Paregoric .  “  .35  .#5 

Peppermint . per  dos.  .40  .58 

Sweet  Spirits  Nitre .  “  .40  *7° 

Sweet  OU . per  dos.  .30  .40 

Turpentine .  “  .36  .43 

Husband's  Magnesia . per  doz.  s.85 

Bull’s  Cough  Syrup .  “  *-9° 

Roach  Powder,  Omega,  4-os.  cans . 80 

“  “  . . per  gross  9.00 

Per  Doz.  Per  Grosi 

Roachsault,  large .  4.00  45- 00 

“  medium .  2.00  22.50 

“  small . 80  9 .00 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 

No.  10 . 

Tube  V . 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 8c 

Quinine  Capsules . a . 75 


— 


BY  MERIT  AND  INTEGRITY 

BORDEN’S 

Milk  Products  Have  Con¬ 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 

BORDEN’S  CONDENSED  MILK  CO.,  Originators  of  Condensed  Milk  and  “Leaders  of  Quality.” 


Our  Coffee  tests  best,  is  best  and  is  best  to  buy 

You  can’t  go  wrong  in  dealing  with  us,  because  we  take  care  of  you  in  every  particular.  Being  importers 
we  know  exactly  what  we  buy,  not  once  but  all  the  time,  with  the  result  that  once  we  have  met  your  require¬ 
ments  we  are  able  to  do  so  always. 

Our  house  has  been  in  existence  nearly  a  century,  and  during  that  time  we  have  treated  everybody  fairly 
and  honestly,  giving  them  exactly  what  they  bought,  so  that  to  day  our  business  reputation  gained  through 
that  long  period  stands  behind  every  pound  of  Coffee  we  sell. 

It  will  pay  you  to  get  in  touch  with  us  either  through  samples  or  by  having  a  representative  call. 

SAMUEL  WILDE’S  SONS  COMPANY,  M PORTERS 

COFFEE,  TEA  AND  SPICES  11  Dutch  street,  New  York 

. . . .  ■  --  ■■■  - 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


) 
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ioc.  size. 


25c.  size 
2.00 


2.00 
2.00 
2 .00 
2.00 
2.00 


Reliable  Brand — 

Castoria,  Dr.  Pitcher . 

Castor  Oil,  tasteless . 80 

Death-to-Pain . 80 

Diarrhoea  Cure . 80 

Vermifuge . 8* 

Cough  Cure . 80 

F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

Absorb  me .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

Taroleum,  small  can.. . .  6.00 

Taroleum,  large  can . 16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young's  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQISTS’  SUNDRIES. 

cld  Phosphate,  Horsford's . per  dox.  4.15 

ath  Brick,  box  25  bricks . per  box  .60 

sallng  Wax.M .  *•  .03 

IverSand... . per  bbl.  1.25 

ar,  pints . per  dox.  75 

“  quarts .  “  1.00 

“  gallons . each  .30 

"  %  barrels .  3.50 

“  barrels .  “  6.00 

cCormlck  &  Co. — 

Jockey  Animal  Food,  3  doz.  r-lb.  packages 

and  premiums . . . per  case  3 . 75 

IT.  S,  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord's  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick's  Tasteless  Chill  Tonic,  25c.  size  2.00 

30c.  size  4.00 

McCormick's  Watermelon  Syrup,  50c.  size.,  4.00 
Wondercnre  Headache  Powders,  10c.  size...  .80 


EXTRACTS  AND  ESSENCES 
cCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  2.00 
25c.  size  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

uer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  doz.  .43 

No.  2,  Vanilla  and  Rose .  “  .  g0 

No.  a,  Lemon  and  assorted .  "  .83 

No.  4,  “  "  .  “  a. 00 

No.  4,  Vanilla .  “  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1,  2  and  4 .  11  .Eo 


-SO- 

Bulk.  Pta.  Qts.  X-Gal.  Gal. 

XXX  Vanilla .  1.50  3.00  6.00  12.00 

XX  Vanilla . 1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  a.00  J.00  8.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  a. 75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  x.s<  a. as  4.00  ».<o 

Tea .  7  •  00 

Ext.  Vanilla,  Kitchen  Queen,  No.  25,  per  doz.  2 .00 

“  “  “  “  No.  aX,  “  .80 

'*  “  "  “  No.  X,  .45 

“  Lemon,  “  "  No.  25,  “  1.75 

“  “  “  «  No.  aX,  "  .8d 

“  “  “  “  No.  X,  “  .45 

Ingersoll’s  Flavoring  Extracts 

High  Grade  Vanilla . ...per  dot.  1 . 75 

“  Lemon. .  “  1~r 

Select  Vanilla . .  “  ,7S 

“  Lemon .  "  ,7* 

“  assorted . . .  “  .73 

“  small  size .  “  .43 

Vanilla . per  gal.  11.00 

Lemon,  1  oz . per  doz.  .80 

“  *  os .  “  1.  jo 

“  4  ox .  “  3.00 

“  .per  gal.  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNNBT  AND  TABLETS 

Knight’s  Liquid  Rennet . . . per  doz. 

Blair's  "  “  . . . .  >• 

Hansen’s  Junket  Tablets,  8  doz.,  per  doz. 
Blair's  Rennet  Tablets,  3  doz.,  per  doz. 

Union  Tablets,  8  doz.,  5c . . . 


1.15 

1. 10 
•73 


CIDER. 

Draught  Cider —  Per  gal. 

Corson’s  Champagne . ig 

'■  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  2  doz.  pints.........  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3-75 
“  “  2  doz.  pints .  4  -25 
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Mott's  Brand  Golden  Russet,  x  doz  quarts.. 
"  “  2  doz.  pints... 


3-75 
4. *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

’*  boxes,  20  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pocaets . 07 

“  “  3-lb-  "  . o6« 

Coronet,  choice,  z-lb.  pockets . 06 

“  “  3-lb.  '•  . osM 

Imperial,  fancy  Japan,  i-Ib.  pockets . 05  >4 

“  ,r  3-lb.  “  . 05# 

Pearl  Head,  5-lb.  cotton  sacks . oaU 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07V 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . 05 

Prime,  100-lb.  bags . 03% 

Japan- 

Fancy,  100-lb.  bags . 05K 

Choice,  iso-lb.  bags . 0jj$ 


SALT. 

WORCESTER  BALT. 

Worcester,  bbls.,  contain  320  lbs. . . .  s.6g 

60 bags,  5  lbs.,  lim...  4.00 

•“  »«  “  *4  “  ...  3.73 

“  M  30  «  to  ”  ... 

„  “  “  IT5  “  *X  "  ...  4  00 

Worcester,  Irish  Linen,  bags,  250  lbs .  2.50 

"  “  1  S6  " . 65 

*'  '■  “  28  •* . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

Pretzel,  Obis,  contain  280  lbs .  2.40 

“  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  a. 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  in  barrel . per  bbl.  2. 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags,, 
“  “  “  iso-lb.  "  "  .. 

Agricultural  Salt,  200-lb.  burlaps . 


.40 

■75 

60 


pEBOg; 

TABLE  S  A  LT^ 

’UR  E  AND  EXTRA  DRY 


Family  size,  case  of  4  doz .  3  60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  %  pts.,  3  dot.  cases 
'<  "  pints,  2  “ 

“  “  quarts,  r  " 

Campbell’s  %  pints,  2  dos  to  esse,  per  dox..... 

Durkee’s,  large,  1  dot . per  dos.  4.00 

"  small,  2  dos .  “  2. so 

Schlmmel's,  small,  2  doz . per  doz.  -87  54 

My  Wife’s,  pints,  1  doz .  2.30 

“  naif-pints ,  a  doz .  1.35 

Snider's  Salad  Dressing ; — 

Pints,  1  doz . per  doz.  2.40 

%  pints,  2  doz .  "  1.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  lbs . par  tea  .6754 

Kegs,  150  lbs . per  iso  85 

60-lb.  boxes,  bulk  or  granulated . .  .6e 


SAUCES. 

Lea  8t  Perrins’  Worcestershire,  large.,  •* 

“  "  middle  '* 

"  “  small..  >• 

Worcester  Sance, Campbell,  Kptt.,  2  dx. per  dot. 
*<  «  «  pints,  “  " 

North  of  England  Sauoe,  %  pints _ per  dos. 

Chef  Sauce.  K  pints,  a  do* . 

Snider's  Chill  Sance : — 

Pints,  t  doz... . 

V,  pints,  2  doz . 

Gallons,  6  jugs  in  crate . 

Snider's  Oyster  Cocktail  Sauce:— 

Pints,  2  doz . per  doz. 

K  pints,  2  doz . . . .  “ 

Gallons,  6  jugs  in  crate . per  jug 


..per  dos. 
..per  doz. 

It 

....per  jug 


T-50 

4.50 

»-5o 

•77« 

1.40 

:E* 

9.40 

1.40 
x  .00 

a. 40 
1.40 
1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 

Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Paso,  Texas 

J.  A.  FLESCH  &  SON 

Architect*/*  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 

1010  and  1012  Chicago  Opera  House  Block  t  ¥  w  ^ 

1 1 2  CLARK  STREET  £&  till  t  AGO 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH’S  PATENT  HENRY  TROEMNER’S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 

REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 

New  York  City 

Henry  Siegel  Co. 

Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 

El  Paso,  Texas 
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seeds. 

Canary , bush,  fio-lb  3  *5 

Caraway . °* 

Celery . 10 

Coriander  .bleached  ,06 

Flax . 

Hemp,  bu»h.4olba.  1.60 


Mustard,  Brown...  .06 
Mustard,  Yellow..  .05 5* 

Rape,  per  lb . 05  56 

Poppy,  per  lb . 09 

Sunflower,  per  lb..  .05}* 


SODA. 


Bl-Carb.,  ken . 

btuk,  »s-lb 


balk,  15-lb,  boxes . 

“  Babbitt’s,  i('s,  15-lb.  boxei.., 

Arm  ft  Hammer  bd.,  M’‘i  36  lb» . .... 

“  “  “  lbs.,  36  “  . 

«<  ■■  “  M>)i>3blbs . 

Saleratus,  Babbitt’s  bd.,  5* *5-lb-  bxs. 


p»r  key 

1 .80 

..per  lb. 

•  °2U 

■OW 

...per  lb 
•< 

■  O.sH 

•04  V* 

11 

•  °55* 

i< 

•°4  ft 

SOFT  DRINKS.  Pot  do*. 

RootBeer  Extract,  Hires’,  1  dos .  i-5<> 

Hires’  Root  Beer,  Carbonated,  a  dor . 73 

Hires’  Ginger  Ale,  Carbonated,  2  dor . 73 

Welch!  Grape  Juice,  case  quarts,  1  dos .  4-5“ 

“  •*  “  pints,  a  dos .  4.75 

•*  "  “  M-plnts,  3  dos .  4.»5 

••  “  “  3-ounce,  8  dot .  6  00 

«  «<  “  ^-gallons,  x  dot..,.  8.00 

"  “  “  gallons,  6  gal .  7-5° 

<  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  do/ .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 .10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2  10 

Root  Beer,  extra  quality,  pints,  2  doz . .  2  10 
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Solarine  Bar  Polish — 

No.  13,  x-lb.  pasteboard  boxes,  3  dot.  in 
case.  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Less 
than 
Bars.  5  bxs. 


Acme . 

Acorn . 

Ark . 

American . 

Bee . 

Best,  Babbitt . 

Babbitt’s  New  York  City . 

Bcnzine-ated . 


. 100 

. 120 

. IOC 

.  7* 

....100 


. . 100 

.  60 


. 100 

Big  Master . *°° 

Brown .  60 

Borax,  Dreydopple .  4° 

“  Pearl,  Young  &  Co .  4° 

“  Day  &  Frick,  Novelty .  4° 

“  Handsome .  69 

•  •  Ea  venson  .large . too 

11  “  small . . . too 

"  Kirkman’s . too 

“  Red  Seal . too 

“  Swift’s . too 

. 100 


3  50 
2.70 
1.7254 

a  .80 

3-»5 

3-7° 

2.9s 

4 
4 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  10-cent  size . per  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.50 

Putz  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Soiarine  White  Liquid  Metal  Polish— 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  '*  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4 .50 

No.  4,  half-gallon  cans .  11  7-5° 

No.  5,  gallon  cans .  “  *3-50 


Circus . 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

DoDbins'  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha . 100 

Five-case  lots  freight  prepaid . 100 

German  Family . . . 100 

Good  Morning  . . . . . 100 

Glycerine  Tar . 100 

Gloss . 

Grand  Pa’s .  5° 

**  100 

Ivory . 100 

“  100 

Lenox......... . . 

Life  Buoy .  5° 

«  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

*•  5-cent  size . 

**  toilet  size . 100 

Mayer's . 100 

“  50 

Miller's  Naptha . ~ . 100 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . i°° 

Octaeon . 100 

Old  Mill . 100 

Ozone . 100 


25 

2.40 

2.60 
2 .80 

2 .80 
3.10 
4-75 
3-75 

3.80 
4 .00 
4.00 
3-50 

5.80 

3.60 
4.00 

415 

*•15 

4.00 

4.00 

3- 95 

4- 3° 
3-75 
3-  75 
3-5° 
3*5 

3.80 
7.00 
4. cm 

3*5° 
2  .00 
4.00 
4  00 
3.00 
6.00 
4.00 
4.  co 
3.80 

1 .90 
3-75 
3-75 
3-8s 

3.90 
3-3° 
3-75 
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Ole 


ne,  Conway's . 

Golden . . 

Eavenson's . 

Hamilton's . 

Kirk's . 

Philadelphia,  x  lb.... 
“  14  oz.. 

Pennsylvania . 

Procter  &  Gamble.... 

Young’s  Best . 

Pride,  Swift’s . 

Polo . 

Quaker  City,  boxes . 

tubs . 

Sunlight,  oval . 

twin  bars . 

Santa  Claus... . 

Saratoga . . . . 

Star . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . , . 

Wool  Soap,  small . 


.  60 

.  60 

.  60 

.  60 

.  6c 

.  60 

.  60 

.  60 

.  60 

.  60 

. 100 

. no 

. 100 

. *50 

. xoo 

. xoo 

. ....xoo 

. 120 

. xoo 

. 100 

. xoo 

. . xoo 

. 100 


2  .90 

2.55 

2.50 

2.50 


2  .90 
2.65 
>•75 
3.00 
2  80 

3- 75 
2.45 
2.90 

4- 65 
3-*5 
3-95 
3.10 
2 . 70 
3.50 
4.00 
3.85 
6.75 
4.00 


Soaplne,  7  os.,  xoo  packs . .... 

'*  12  “  “  . . . 

“  17  11  36  packs . per  box 

Babbitt’s  X776  Powder,  xoo  6-os . 

Finola,  100  packages . 

Gold  Dust,  Fairbank's,  xoo  xa-os.  packages  ... 
“  "  24  4-lb. 

Naptha  Borax,  xoo  packages,  large . 

“  100  5-cent  packages . . . 

Klrkoline,  white,  24  4-lb.  packs . 

Young’s  Pearl  Borax.  60  x-lb.  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

“  “  50  28 . 

“  “  XOO  IS . 

Nine  O’clock  Tea,  xoo  packages . 

T-V  Wafthlng  Tablets.  1  dos . . . per  4os. 

Swift's  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s .  . 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . . . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . . . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

J^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  5®  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.40 
.60 

4-05 

•  13  lA 

•H  Ya 
.70 

4.40 

4 -50 

•  45 
10.25 
8.10 
2. 65 


.09 

.40 

i-75 

3*5 

4-°5 


SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  bar* .  1  •  24 

Y oung's,  48  bars . .  1  •  80 

Brooks'  Crystal,  100  bars .  3  ■  7° 

Philadelphia  Standard,  60  bars .  .  60 

Sapolio,  36  bars .  *-*5 

“  Hand,  36  bars .  *.25 

Wrigley's,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . 2.35 


SOAP  POWDER. 

Pearline,  lbs.,  M-g«>s*  boxe* . P«r  *-7° 

“  6  oz.,  xoo  packages .  «-05 

“  S-oz.  packs . . .  1 


*.70 
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*•375* 

3.90 

*•4*5* 

1.20 

3.6c 

4.00 

4.50 

4*75 

3*75 

3-V 

3.60 

4.0c 

4.00 

4.00 

3«5 

43 

3-85 

3.85 


SPECIALTIES. 

Anker’*  Boullllon  Capsules .  3.0c 


'95* 

>5 


•  *3 
■14 


•3* 

•*5 


•13J* 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  18J* 

Black,  Low  Grade . 14 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade . ' .  16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 24 

Allspice — 

High  Grade . k . 125* 

Ginger — 

High  Grade . 25K 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . '/i  lb. 

5*  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . }4  lb- 

x  ib. 


Cans 


•*>5; 

•»7 

■34 

.25 

:ai 


*5 

.10 


265* 

«3 


•»55 

.235 

.15 

.8. 


•37 


.20 

•>5 

•>5 


.22 
•»7 
•«7 

Per  do: 


A  Delivery  Wagon? 
do  you  have  j  A  Telephone? 

A  Cash  Register? 


These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 


Walker  Bins 


A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


WALKER  PIVOTED  BIN  CO. 


24  South  Seventh  Street,  Philadelphia,  Pa. 


I 

I 

* 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FELTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS- 
PHILADELPHIA,  PA. 


IN  SnZHITINC  TO  HDVERTISERS  KINDLY  MENTION  "CROCBRY  WORLD. ' 
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lolburn’s  Philadelphia  Mustard,  D.  S.  F. : — 

5  cent  tins,  a  and  4  dor . per  dot,  .45 

Dime  sire,  a  and  4  dos .  ••  ,  85 

M  lb:  net,  tins,  s  and  4  doz .  “  1 . 00 

X  “  a  doz . “  1,  go 

1  “  1  doz .  “  3.70 

<  lb.  cans,  full  weight . per  lb.  .23 

to  “  “  .  “  ,aa 

dolman's  Mustard,  D.  S.  F. : — 

i-lb,  tins . . . . . per  doz.  5 . 40 

X -lb.  tins . .....  “  a. 70 

X -lb.  tins. . . .  “  1.43 

X-lb.  tins. .  “  .go 

t8-lb.  kegs . 43 


49 


MUSTARD— Prepared.  .  Per  doz. 

Campbell's,  jar,  2  doz . S7X 

lulden's,  No.  6,  with  spoon,  a  doz . 95 

lulden’s,  No.  ao,  with  spoon,  2  doz . 88 

Gulden’s  Mustard  and  Horseradish,  2  doz . 85 

!eer  Mug,  fancy,  large  size,  a  doz . 65 

.emonade  Glass,  tall,  2  doz . 67% 

lorseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . . . go 

lilk  Jar,  glass  top,  2  doz . 85 

Vater  Tumblers,  glass,  jo  oz.,  4  doz . 37% 


WHOLE  SPICES.  per  lb. 

epper,  Black . . . . 

tlsplce . - . 07 

lores . 1 . . 

!»ee . 48 

utmegs,  8o’s . . 

“  no’s . . . .17 

Innamon  Bark,  China . . . 

Canton. . i3 

Java  Thin  Quills,  5-lb.  rolls..  . 30 

“  Saigon. . 75 

reen  Ginger  Root . 

'hole  Mixed  Spices,  bulk,  6-lb.  boxes . 09% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06X 

Niagara,  40-IO.,  r-lo.  oi¥. 

Cream,  48-lb.,  i-lb.  "  .  3,45 

Kingsford’s,  40-lb.,  i-lb,  "  06% 


LAUNDRY  STARCH. 

Gilbert’s  Launaiy  40-lb.  boxes . 03X 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  ,05  X 

“  Linen  Gloss,  3-lb.  cartons . 04X 

Kingsford’s,  Pure,  3-lb.  cartons . 06X 

Pure  Gloss,  lb.  packages . 06X 

“  Sliver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea’s,  Superior,  3-lb.  cartons . C6X 

“  Satin  Gloss,  lb.  packages . 07V 

“  Superior  B,  bulk . 03X 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . . .07^ 

Niagara,  laundry,  50-lb.  bulk . 03% 

“  1  lb.  packages,  48  lbs . 04X 

“  3-lb.  cartons,  48  lbs .  04 34 

“  6-lb.  boxes . 05X 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5 .00 

“  «4  5-cent  “  . . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .50 


) 

STOVE  POLISH.  p.rIro 

Enameline  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  X  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

KlecOc  Paste,  X  gross  boxes .  4.20 

Magic  Paste,  X  gTOSt  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87X 

“  . per  gross  10.25 

”  small  size . per  doz.  .70 

Climax  Enamel  31  gro . per  gross  g.  40 

Black  Jack,  X  gross,  per  gross . .<. .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size .  “  4.30 

“  10-cent  size .  “  7. so 


it 

X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  M  grou .  i.t5 

Per  box  of  X  gross .  s  .50 

14  dozen  to  gross .  5 . 

10-cent  size,  No.  10,  per  box  of  X  gross .  2.15 

Per  box  of  X  gross .  4 . 50 

Per  gross. .  g.oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  34  packs .  <■ 

McAllister,  36  packs .  “ 

Rosenstelns,  xlb.  pkgs.,  t  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dez. 

Red,  quarts,  3  doz .  “ 

Sliver,  pints,  3  doz .  " 

“  quarts.  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz. . per  doz. 

Palst's  “  1  “  .  “ 

Carpet  Tacks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8.  10's . per  case 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz. 

6  oz .  «< 

8oz . . .  << 

10  oz .  " 

ra  oz .  «< 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  steel . per  doz. 

No.  12,  steel . per  doz. 

G.  B.  Weiss  &  Son- 

Sole  Leather,  No.  1,  .25;  No.  2,  .23;  No.  3, 
Cut  Sole  Leather,  cut  into  t»Ds,  6  inches  high 

5X  Inches  high . . 

5  Inches  high . 

4%  Inches  high . 

4  inches  high . 

354  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  ana  Yellow . per  lb. 

ROPE,  TIB  TARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine . 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 
lb.  bunches .  " 


.04X 

•°5« 

•  °j34 
.05X 

•35 

•  7° 
•35 
.70 
.60 

1.85 

•  42K 

.80 

.40 

.90 

.06% 

.07 

■07X 

.08k 

•09  j! 

.09 

.09X 

.12 

.■I 

15* 

1.48 

1.42 

x*S 

x.18 

1.05 

.90 

2.20 

3.00 

2.35 

•30 


.10* 

.80 

.12 

.20 

.16 

.20 

•  *5 

.20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jnte  Clotheslines,  go  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  '•  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . . 

Fancy,  No.  626 . . 

Strictly  Prime,  No.  627 . . "38 

Good,  No.  635 . . 

Black  Strap . . 

Foundry  Molasses . j  r 

B.  H.  F.,  Horse  Food  Molasses . 13 

REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid .  34 

Gold  Mine,  In  bbls . 3<J 

Fancy,  No  621 . ",  ",4 

Choice,  No.  576 . 

Prime,  No.  638 . .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice.  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . . 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2 .60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doz.  in  barrel . per  doz.  .90 

1  “  case .  “  .92  X 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


Losing  Your  Weights? 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely."  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 

side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

^ _  _  • 

HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  U.  S.  A. 
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Baoner.ln  Jars,  compound . per  dox.  -97% 

White  Clover,  In  Jam,  compound .  “  9*J4 

Farina  Pancake  Syrup,  36  pts .  “  a. as 

“  "  24  qts .  “  4.00 

“  ••  ra>t-cal» .  “  700 

“  “  6  (ala .  “  ia.00 

Maplecane,  a  dox.  *X-lb.  cans . per  case  3.80 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dox .  1.40 

*  “  medium,  dox.  1,40 

*•  “  small,  dox . 90 

Vermont  Mapla  Syrup,  gal.  tins . per  gal.  1  .as 

“  “  J4 -gal.  tins per  dox.  7.7s 

Haxaa'a  Mapla  Syrnp,  qt.  bottlea .  "  4.00 

“  “  pt.  bottles .  “  a. 40 

Towle’s  Log  Cabin  "Camp”  Syrup —  Per  dox. 

Gallon  cans,  6  In  case .  13.50 

Half-gallon  cans,  is  in  case .  7. as 

Quart  cans,  34  In  case .  4-i*M 

Pint  cans,  14  in  case .  a. 50 

Quart  bottles,  is  In  case .  4.30 

Pint  battles,  S4  in  case .  a. 75 

Jacket  cans . - . per  gallon  1 .00 


CRESCENT  MAPLEINE. 


Per  dor. 

Coilont . 

I-0« . 

. 

OIL  OR  MAPLEINB.  Per  dox 

. . . . . . .  2  «  70 

.  4-5« 

ill ::::::: 

1 6-ox . 

™-or . 

Gallon*  .... 

. . .  *7  00 

WOOD  AND  WILLOW  WARE. 


Per  dox. 


BROOMS. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  3  string,  split  handles .  3.50 

Leader,  No.  6,  3  string,  red  handles .  3.40 

Princess,  No.  4,  fancy  handles .  3.90 

Parlor,  No.  3,  3  tie .  1.85 

Toy  Brooms . 90 

Whlska,  3  sewed . 90 

Stable,  3  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 
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No.  WASHBOARDS.  Per  dox. 

69,  Good  Enough,  double,  spring  protector..,  3.85 

57,  Peerless,  double . — .  3-85 

80,  Seal  Globe,  double,  swing  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector .  3. 55 

134,  Universal,  single,  wide  bead. .  3.3° 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3.85 

Murdock .  3- 00 

Celenr  City .  3-3° 

135,  Eagle,  single,  wide  head .  a. 75 

128,  Anchor,  single  head .  a. 25 

130,  Little  Gem,  pail  board .  *.S° 


BUCKETS.  Per  dox. 

O.  G.,  a  electric  hoops .  1.65 

O.  G.,  3  electric  hoops . . .  x.80 

Clear,  a  hoop .  1  •  80 

Clear,  3  hoop .  »-7° 

Electric  Cedar,  a  hoop .  1  ■  if 

Electric  Cedar,  3  hoop.... .  2.35 

Pine,  3  galvanised  hoops .  a. so 

Galvanised,  is  quart .  2.15 

Galvanised,  14  quart .  a .  50 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dox. 

aa,  White  corner . 70 

33,  Medium  sixe . 80 

37,  Large .  x  .00 

13,  Marble,  medium  sixe . 90 

00,  White . 45 

Handy  House . 42 

No.  STOVE  BRUSHES.  Per  dox 

10,  Rocker,  curved  end,  wood  handle . 95 

so,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  3.15 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  >.35 

a,  Solid  oval . - .  1.55 

3,  Solid  oval .  1-75 

5,  Solid  oval .  3.15 

x,  Wire  ends .  1 .25 

3,  Wire  ends . x-45 

3,  Wire  ends .  x.65 

5,  Wire  ends . 

Picnic  Plates,  8  inch .  3.40 

Picnic  Plates,  9  inch .  2  65 

Crates  contain  350  each. 


CLOTHES  PINS. 


5  grot*-. 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 90 

Perfection.  10  sets  fillers .  X.95 


No.  SHOE  BRUSHES.  Per  dox. 

o,  Mexican  fibre  . . 90 

1,  Mexican  fibre,  large .  X  .30 

4,  Bristle  outside .  1.50 

5,  All  bristle .  1.75 

XXj  All  bristle,  Large .  1.85 

16X,  All  bristle,  extra  value .  a.xo 

19,  AH  bristle,  spotted  white .  3.50 

No.  WHITEWASH  BRUSHES.  Per  dot. 

6,  6  In.,  White  tampico- . . . 40 

7,  7  in.,  White  tampioo . 45 

8,  8  In.,  White  tampico . 50 

6,  f  In.,  Family,  extra  heavy . 75 

8.  6  la.,  Family,  extra  heavy . 85 

10,  7  In.,  Family,  extra  heavy .  x  .00 

12,  8  in.,  Family,  extra  heavy .  x.15 

6,  5  In.,  A.,  hair  bristle .  x.15 

8,  6  la.,  A.,  hair  bristle .  1.50 

xo,  7  in.,  A.,  hair  bristle.. .  1 .85 

12,  8  in..  A.,  hair  bristle .  2.15 

6,  5  in.,  Ideal,  all  bristle,  3  row .  1.85 

8,  6  In.,  Ideal  all  bristle,  3  row .  2.35 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  x  .95 

8,  Knotted,  all  bristle,  3  row .  2 . 50 

8,  6  in.,  Royal,  all  white  bristle .  2.75 

No.  DUST  BRUSHES.  Per  dox. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  x.15 

21,  All  hair,  wire  drawn .  t.oo 

38,  White,  wire  drawn .  2 .80 

1,  7  In.,  All  hair,  flat  end .  1  95 

22,  7  in..  Mixed,  round  end . .  2.00 

11X.,  7  in.,  All  hair,  round  end .  2.15 
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TOBACCOS— PLUG.  Per  lb, 

Battle  Ax . 37 

Deer  Skin . 37 

Gold  Rope . — . . 56 

lolly  Tar . 39 

Newsboy . .39 

Old  Honesty . 43 

Piper  Heldsick . 64 

Spear  Head., . 44 

Standard  Navy . 37 

Toddy . 35 

Vlnco . 38 

Town  Talk . 28 


SMOKING  TOBACCO.  Ferib 

Briar  Pipe . 38 

Duke's  Mlxtare . 39 

Greenback . 38 

Green  Tnrtle  . . 28 

G.  &  A.  Navy,  3H  os . 33 

Honest . 39 

Polar  Bear . 39 

Ripple. . 39 

Sensation  . 39 

Wild  Rom . - . 39 

Brown-Holland  Pipe  Tobacco,  sK-lb.  cartons, 

sJ4-ox.  packages . 1.10 


YEAST  CAKES. 

Compressed . . . per  nos.  .it 

Magic,  dox.  packages . per  box,  .58 

Yeast  Foam.  iX  dox . per  box  .58 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


Mr.  Grocer: 


If  you  eat  Shredded 
Wheat  you  will  know 
how  good  it  is  ;  and  when 
you  know  how  good  it  is 


"its  All  in  the  Shreds" 


you  can  offer  it  to  your  customers  with  confidence  and 
enthusiasm.  If  you  could  see  us  make  Shredded  Wheat  you 
would  never  eat  any  other  cereal.  Take  a  package  home 
with  you.  For  breakfast,  heat  the  biscuit  in  oven  until  it  is 
crisp,  pour  hot  milk  over  it,  then  add  a  little  cream  and  a  dash 
of  salt.  For  lunch  or  dinner  try  a  Shredded  Wheat  Biscuit 
with  strawberries  and  cream.  In  place  of  white  flour  bread 
eat  toasted  Triscuit,  the  Shredded  Wheat  wafer.  You  will 
then  become  a  Shredded  Wheat  “booster” — and  when  you 
“boost”  Shredded  Wheat  you  are  “boosting”  yourself. 


Sliredded  Wheat  is  as  staple  as  granulated 
sugar.  Contains  more  nutriment  than  corn  or 
oats  and  is  more  easily  digested.  A  steady 
seller  at  a  good  profit.  Always  Clean.  Always 
Pure.  Always  Right. 


The  Natural  Food  Company 

NIAGARA  FALLS,  N.  Y. 
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Many  New  York  City  Grocers  Again 
Charged  With  Gross  Dishonesty 

Bureau  of  Weights  and  Measures  in  Its  Annual  Report  for 
1906-07,  Reveals  Large  Number  of  Short  Weight  Frauds. 
Chief  Bureau  Tells  How  They  are  Worked. 


Notwithstanding  the  astound¬ 
ing  charges  of  gross  short  weight 
frauds  which  the  New  York  City 
Bureau  of  Weights  and  Measures 
made  against  grocers  in  July, 
1906,  when  its  annual  report  was 
filed,  and  the  widespread  reforms 
which  were  supposed  to  follow 
those  charges,  the  bureau  has  just 
filed  another  annual  report  for  the 
year  ending  June  30,  1907,  in 
which  it  finds  many  New  York 
City  grocers  still  guilty  of  short 
weight  practices  in  a  lamentable 
degree. 

The  “Grocery  World”  has  pro¬ 
cured  a  copy  of  the  bureau’s  re¬ 
port,  and  here  reproduces  the 
salient  portions: — 

For  the  quarter  eliding  June  30th 
the  total  number  of  inspections  was 
11,573.  The  violations  found  were: 


Bakery  .  « 

Butcher  .  tfi.3 

Butter,  cheese  and  eggs  . .  3 

Coal  .  26 r 

Coal  wagon .  7 

Confectionery  .  2 

Dairy  .  3 

Delicatessen  .  3° 

Dry  goods  .  1 

Fish  .  16 

Fruits  .  7 

Groceries  .  17° 

Hardware  .  4 

Ice  .  3 

J  unk  . . .  / .  25 

Macaroni  .  1 

Poultry  and  game .  1 

Paints  .  4 

Peddlers  .  38 

Provisions  .  5 

Official  scales  . .  1 

Vegetables  . 1 .  5 

Miscellaneous  . - .  5 


Total  number  places  in  which 

violations  were  found . 771 

Description  of  scales,  weights  and 
other  instruments  found  out  of  or¬ 


der,  incorrect  and  in  use,  and  made 
subject  of  complaints  under  section 
386  and  388  of  the  ordinance  are  as 


follows : — 

Patent  balances  .  84 

Spring  balances .  3J5 

Patent  balances  .  1 

Computing  scales  .  43 

Platform  scales  .  28 

Scale  beams  .  it 

Weights  .  158 

Dry  measures .  14 

Liquid  measures  .  27 

Linear  measures  .  5 


Miscellaneous  (section  388) ... .  178 


Total  number  of  violations...  864 
Amount  of  penalties  in¬ 
volved  in  complaints  for¬ 
warded  to  the  Bureau  for 
the  recovery  of  penalties 

for  prosecution  . $18,005.00 

Amount  of  penalties  re¬ 
ported  by  the  Corporation 
Counsel  as  being  recov¬ 
ered  during  the  quarter.  $2,008.50 
Number  of  instruments  inspected 
and  sealed: — 


Counter  balances  .  8,869 

Spring  balances  .  9,277 

Patent  balances  .  810 

Computing  scales .  833 

Platform  scales .  1,407 

Scale  beams . 207 

Steel  yards .  59 

Weights  . . 54,444 

Measures  (dry,  liquid,  linear)  9,187 
Miscellaneous  .  94 


Total  . .....85,187 

Last  year  the  Bureau  inspections 
showed  453  retail  grocers  using 
short-weight  scales.  One  of  the 
hardest  tasks  of  this  year  was  the 
stopping  of  grocers  from  selling 
short-weight  packages.  This  has 
been  done  with  the  assistance  of  the 
Penal  Code  and  the  District  Attor¬ 
ney  of  Kings  County  by  prosecut¬ 
ing  one  dealer  for  petty  larceny. 
By  a  personal  inspection  in  one  of 
the  stores  where  light-weight  pack¬ 
ages  such  as  sugar,  tea,  coffee,  etc., 
were  reported  to  be  sold,  I  found 
the  difficulty  met  with  by  the  in¬ 
spectors  of  the  Bureau  in  detecting 
such  mean,  petty  larceny,  to  be  in 
securing  the  necessary  evidence  that 
the  said  package*  were  “knowingly” 
sold  short  weight,  for  when  I  asked 
for  a  3P2 -pound  package  of  sugar 
the  owner  did  not  hand  over  one  of 
the  “shorts,”  but  proceeded  to  lill  up 
y/2  pounds  on  the  scale,  while  there 
stood  upwards  of  100  put-up  pack¬ 
ages  on  the  shelf  behind  the  counter. 
When  asked  to  hurry  and  hand  out 
a  done-up  package,  he  answered, 
“those  are  not  3)4-pound  bags,  but 
are  bags  sold  for  17  cents.”  (Very 
clever.)  This  grocer  told  me  that 
the  ordinance  did  not  prevent  him 
from  selling  bags  at  a  stated  price, 
which  was  true,  as  the  ordinance 
does  not  prohibit  such,  so  the  Penal 
Code  was  made  use  of. 

One  of  the  largest  retail  grocers 
in  Brooklyn  was  visited  by  an  in¬ 
spector  at  noon  on  a  certain  Satur¬ 
day,  who  tested  a  number  of  pack¬ 
ages  of 'flour  and  sugar  which  he 
found  short-weight  from  four  to 
six  ounces.  He  warned  the  manager 
and  the  clerks  not  to  sell  these 
short-weight  packages,  but  to  refill 
them  to  the  correct  weight.  The 
answer  given  by  the  manager  was 
that  99  out  of  every  100  grocers 
did  the  same.  At  about  8  P.  M.  that 
same  day,  the  inspector  visited  the 
store  while  several  packages  were 
being  sold,  and  upon  the  reweigh  - 
ing  of  a  3p2-pound  bag  of  flour  pur¬ 
chased  it  was  found  to  be  one  of 
the  several  bags  examined  that  day, 
and  4 -ounces  short  weight.  The 
result  of  this  inspection  and  prose¬ 
cution  was  very  effective  in  stopping 
this  kind  of  larceny,  and  the  fact 
that  the  dealer  was  fined  $100  spread 
throughout  the  grocery  trade. 

The  attention  of  the  Bureau  was 
not  given  to  the  detection  of  the 
small  dealers  only,  but  was  turned 
upon  the  larger  tradespeople  as 
well,  as  all  the  big  dry  goods  and 
department  stores  in  the  city  were 
visited  and  all  the  instruments  in¬ 
spected  and  tested.  This  was  done 
last  year  for  the  first  time,  and 
wherever  any  scales  or  other  mea¬ 
sures  were  found  to  be  incorrect  or 
out  of  balance,  complaint  was  made 
in  the  usual  manner.  One  such 
complaint  was  lodged  against  one 
of  the  most  popular  stores  for  hav¬ 


ing  five  scales  incorrect,  which  re¬ 
sulted  in  the  collection  of  $50  pen¬ 
alty,  and  another  department  store 
settled  two  complaints  for  $25. 

Some  grocers  selling  butter  were 
found  to  have  small  scales  used 
for  the  purpose  of  weighing  butter 
and  generally  so  dilapidated  that  it 
was  mostly  a  half  ounce  out  of  bal¬ 
ance.  This  seemed  a  small  matter 
to  some  respectable  grocerymen 
when  they  were  called  upon  to  settle 
up,  but  it  did  not  seem  such  to  the 
Bureau.  When  it  is  considered  that 
butter  sold  at  such  high  prices  as  it 
is  at  this  writing,  between  38  and 
40  cents  per  pound  at  retail  and  sold 
in  mostly  quarter  and  half-pound 
drafts,  the  profit  to  the  grocer  and 
the  loss  to  the  purchaser  who  pays 
for  one-half  or  one  ounce  short  on 
scale  or  weight  in  addition  to  the 
weight  of  the  wooden  dish,  which 
is  generally  about  one-half  an  ounce, 
at  the  retail  rate  of  2 1/>  cents  per 
ounce,  it  will  readily  be  seen  that 
this  practice  results  in  much  profit 
to  the  dishonest  grocer  and  a  great 
loss  to  the  buyer,  as  there  is  gen¬ 
erally  on  an  average  of  75  weighings 
out  of  a  firkin  of  60  pounds,  each 
firkin  averaging  a  profit  of  over  $1 
above  the  lawful.  One  very  peculiar 
fact  is  that  the  grocers  do  not 
make  a  mistake  »and  give  over¬ 
weight. 

Another  old-time  practice  of  the 
dishonest  groceryman  in  giving 
short  measure  was  discovered  late 
this  year  in  the  shape  of  liquid 
measures  being  used  for  dry  mea¬ 
sures  in  the  selling  of  dry  beans, 
peas,  etc.  When  questioned,  each 
one  had  practically  the  same  excuse 
— that  of  custom.  Some  said  if 
they  sold  a  dry  quart,  they  would 
have  to  charge  more.  This  is  ab¬ 
surd,  as  all  such  articles  are  bought 
by  dry  measure  or  the  equivalent  in 
weight  by  those  selling  the  same  by 
liquid  measure.  When  it  is  con¬ 
sidered  that  in  some  beans  and  peas 
there  is  a  difference  of  two  ounces 
or  more  in  weight  a  liquid  and  a 
dry  quart  measure,  it  can  be  seen 
what  a  fraud  this  is,  practiced  un¬ 
der  the  semblance  of  custom.  As 
this  practice  was  only  discovered 
the  latter  part  of  this  year,  and  the 
ordinance  is  not  explicit  enough 
upon  this  subject,  it  proposed  in  the 
amendment  of  the  ordinance  to 
embody  that  part  of  the  State  Com¬ 
merce  Law,  compelling  such  articles 
to  be  sold  by  dry  measure  or  weight 
This  is  another  step  in  the  line  of 
protection  offered  by  this  Bureau  to 
the  public  which  had  not  come  to 
its  notice  before. 

This  Bureau  did  not  stop  at  retail 
shops  or  dealers,  but  inspected  all 
the  wholesale  grocery  dealers’ 
scales  in  the  city  as  well,  thereby 
protecting  the  retailer  against  short 
weight. 

The  work  of  the  Municipal  Bu¬ 
reau  is  to  be  very  much  enlarged 
this  year,  it  is  understood,  and  an 
arrangement  made  whereby  close 
co-operation  with  the  State  Bureau 
can  be  effected. 

The  conditions  throughout  the 
whole  of  New  York  State  seem 
also  to  be  very  bad.  In  beginning 
a  tour  of  the  State,  following  out 
the  provisions  of  a  law  passed  by 
the  last  Legislature,  Fritz  Reich- 
mann,  State  Superintendent'  of 
Weights  and  Measures,  says  that 
dealers  in  the  State  get  $20,000,- 
000  annually  by  the  use  of  inac¬ 
curate  weights  and  measures.  It 
must  be  remembered  that  the 
above  report  of  the  Bureau  of 
Weights  and  Measures  covered 
New  York  City  only. 


In  Albany  he  visited  twenty 
grocery  stores  and  in  nearly  every 
place  found  the  measures  were  de¬ 
ficient.  He  said  that  in  many 
butcher  shops  in  New  York  some 
time  ago  some  clerks  got  no  sal¬ 
ary,  but  “a  certain  amount  of 
meat  was  dealt  out  to  them  in  the 
morning  and  what  they  made  off 
it  was  their  wages.  In  other 
words,  their  salaries  depended  on 
how  much  overweight  their  sales 
could  show  at  the  close  of  a  day's 
business.” 


The  Most  Ingenious  Plan  ol 
Fighting  Mail  Order 
Concerns. 


How  the  Merchants  of  the  West  Are 
Bushwhacking  Them.  Lay  Out  e 
Regular  Plan  of  Mulcting  Them  B> 
Fake  Inquiries  for  Data  and  Esti¬ 
mates.  Injured  Concerns  Appeal  tc 
Federal  Authorities. 


Retail  merchants  all  over  the 
country  are  greatly  interested  in 
the  issue  which  is  steadily  formu¬ 
lating  between  the  mail-order 
houses  of  the  West  and  the  West¬ 
ern  Lumbermen’s  Association, 
the  method  of  whose  attack  was 
recently  touched  upon  in  these 
columns. 

No  such  fighting  against  the 
mail-order  concerns  has  ever  been 
heard  of.  Whatever  may  be  s^id 
of  the  ethics  of  it,  it  is  admirable 
when  judged  by  the  standard  u» 
cold-blooded  ingenuity.  The  lum¬ 
bermen’s  interest  in  the  matter 
comes  from  the  fact  that  all  of  the 
mail-order  houses  sell  sash,  blinds 
and  do  a  contract  business  in  such 
things.  The  Lumbermen’s  Asso¬ 
ciations,  aided  by  the  organized 
retail  merchants’  associations  of 
the  West,  set  out  to  harass  the 
mail-order  houses,  and  this  is  how 
they  are  doing  it.  The  scheme  is 
to  cause  the  mail-order  concerns 
to  send  out  great  numbers  of  cata¬ 
logues  and  letters  and  to  annoy 
and  embarrass  them  in  every  con¬ 
ceivable  way  and  cause  them 
enormous  outlay  in  postage  and 
clerical  expense.  The  figuring  of 


ELTON  J.  BUCKLEY 

Ed  itor  “  Grocery  W orld  " 

Attorney  and  Counsellor  at  La* 

730-731  Drexel  Building,  Philadelphia,  Pa 

T.|,nh„„„  I  Bell,  Lombard  1727 
Talcphaaaa  {  UyitoBei  Rlce  ut 

COLLECTIONS,  CORPORATION  PRACTICE, 
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estimates  on  sash  and  doors  and 
3ther  finished  pieces  requires  ex¬ 
pert  clerical  forces'  and  takes 
nuch  time,  and  the  favorite  plan 
)f  those  who  wish  to  harass  the 
mail-order  houses  is  to  ask  for 
estimates  on  long  and  intricate 
Dills  of  goods. 

Anonymously  the  lumbermen 
have  given  widespread  Western 
circulation  to  a  little  black  book 
containing  a  list  of  the  mail-order 
houses.  Five  steps  of  attack  are 
outlined  in  the  "little  black_ 
books,”  as  follows  : — 

First. — Send  for  catalogues  and 
lists  in  response  to  advertising  of 
the  listed  company. 


Second. — Send  a  list  of  material 
for  the  company  to  give  an  estimate 
on. 

Third. — Send  letters  asking  ques¬ 
tions  requiring  special  reply,  remem¬ 
bering  that  all  letters  will  be  an¬ 
swered  by  printed  replies  if  labor 
of  writing  special  replies  can  be 
avoided. 

Fourth. — Send  for  sample  of  roof¬ 
ing. 

Fifth, — Send  for  paint  color-card. 
The  book  instructs  the  recipient 
to  cautiously  enlist  the  assistance 
of  all  his  friends  and  get  them  to 
follow  the  same  course  which  he 
is  pursuing. 

The  attack  has  succeeded  to 
such'  an  extent  that  the  mail-order 
houses  have  now  appealed  to  the 
Federal  authorities  for  aid. 


Written  for  the  “Grocery  World.” 

Trade  Press  Betraying  Retailers  in 

Coffee  Fight 

Philadelphia  Authority  Shows  Up  Weakness  of  Brazil  Coffee 
Syndicate  and  Asserts  That  Most  Trade  Papers  Are  Con¬ 
trolled  by  Interests  Inimical  to  the  Retail  Grocer.  Java 
Coffee  Advances  Again. 


The  small  transactions  on  the 
New  York  Coffee  Exchange  dur¬ 
ing  the  last  ten  days,  in  spite  of  all 
the  alarmist  rumors  that  are  ener¬ 
getically  spread  abroad  by  the 
syndicate,  are  an  indication  that 
the  retailer  of  coffee  is,  in  a  meas¬ 
ure,  determined  not  to  repeat  his 
actions  of  the  past,  but  to  carry 
but  a  moderate  stock  of  coffee 
and  to  confine  his  purchases  as 
far  as  possible  to  his  current 
needs. 

The  reflex  of  this  policy  is 
shown  by  that  adopted  by  the 
roasters  and  distributers.  Not 
being  given  the  encouragement  to 
carry  a  large  sfock,  which  would 
come  from  an  extra  heavy  de¬ 
mand,  they  have  also  carried  a 
moderate  stock  and  adopted  the 
same  hand-to-mouth  policy.  This 
throws  the  whole  burden  on  the 
syndicate. 

Outside  speculators  in  W  all 
street,  seeing  that  the  market  for 
actual  coffees  has  not  broadened 
out,  are  also  taking  but  small  in¬ 
terest  in  the  coffee  market.  While 
the  crop  of  coffee  is  large,  the 
crop  of  suckers  is  remarkably 
small,  and  this  combination,  if  it 
continues  to  exist,  will  prevent 
the  syndicate’s  plans  from  matur¬ 
ing.  If  the  trade  press,  to  whom 
the  retailer  looks  for  proper  post¬ 
ing,  was  faithful  to  its  trust,  there 
|  is  no  question  but  that  the  syndi- 
j  cate’s  plan  wbuld  come  to  grief. 
Unfortunately,  with  some  notable 


exceptions,  these  sheets  arc  con¬ 
trolled  by  the  large  interests. 
One  paper  published  in  New 
York,  which  goes  to  the  retail 
grocer,  has  been  particularly 
flagrant  in  trying  to  mislead  the 
retailer  as  to  his  real  interests. 
By  clever  inuendo  and  suggestion 
it  has  faithfully  forwarded  all  the 
plans  of  these  “thimble  rig¬ 
gers.” 

The  Java  situation  has  as¬ 
sumed  a  condition  constantly  pre¬ 
dicted  in  our  columns  during  the 
last  six  months.  Large  increase 
in  consumption,  coupled  with  no 
increase  in  production,  are  having 
their  logical  effect  on  the  values 
of  this  coffee.  kast  week  the 
market  advanced  i  cent  per  pound 
on  actual  sales.  On  spot  this 
week  it  scored  another  advance  of 
i  cent  per  pound,  3,700  mats  of 
interior  selling  at  ‘just  1  cent  per 
pound  over  the  sale  of  a  similar 
quantity  last  week.  This  makes  a 
1  total  advance  of  3JJ  cents  since 
January  1st,  and  a  further  ad- 
i  vance  of  2  cents  per  pound  seems 
positively  sure  to  come  before 
October  is  ushered  in.  This  ad¬ 
vance  will,  however,'  only  put  the 
t  price  of  Java  to  a  price  that  in 
the  past  has  been  considered  a  low 
one.  It  must  be  borne  in  mind 
that  the  price  (through  non-use 
!  of  this  coffee)  has  been  at  a  ruin- 
!  ous  figure  for  the  planter.  • 
Charles  W.  Ervin. 

Phila.,  Pa.,  August  2,  1907. 
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CEYLON 

—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Peddling  by  Outside  Concerns  Again  Pro¬ 
tected  by  Interstate  Commerce 

City  of  Altoona  (Pa.)  Tries  to  Enforce  Peddling  Tax  Against 
Agent  of  Ohio  Grocery  Concern  But  Court  Defeats  Attempt 
on  Ground  That  the  Business  Sought  to  Be  Taxed  Was 
Interstate  Commerce.  «■ 


Another  Pennsylvania  court 
has  decided  that  peddling  done  in 
Pennsylvania  by  outside  concerns 
who  ship  the  goods  into  the  State 
in  original  packages  cannot  be  in¬ 
terfered  with  by  State  laws,  as  it 
is  under  the  protection  of  inter¬ 
state  commerce. 

The  case  transpired  in  Altoona, 
Pa.,  where  the  Citizens’ Wholesale 
Supply  Co.,  a  grocery  concern  of 
Columbus,  Ohio,  sent  its  agents 
to  secure  orders.  They  secured 
some  and  an  attempt  was  made  to 
make  them  pay  a  peddlers’ 
license.  The  agents  resisted  on 
the  ground  that  their  business 
was  interstate  commerce  and  not 
subject  to  local  peddling  taxes, 
and  this  position  the  court  upheld. 

The  Altoona  ordinance  of  1906 
provides  as  follows: — 


Sec.  9.  All  persons  soliciting  or¬ 
ders  for  goods,  wares,  merchandise, 
works  of  art  or  any  other  kind  of 
article  for  sale  from  house  to  house, 
or  from  place  to  place,  or  selling  or 
taking  orders  for  same  by  sample, 
shall  pay  an  annual  license  tax  of 
$20. 

Section  17  ordains  a  penalty  for 
soliciting  orders  or  selling  without 
having  paid  the  aforesaid  license. 

I  lie  defendant  was  convicted 
and  fined  for  a  violation  of  said 
ordinance.  He  was  an  agent  of 
the  Citizens’  Wholesale  Supply 
Co.,  of  Columbus,  Ohio,  and  so¬ 
licited  orders  for  groceries  in  the 
city  of  Altoona,  Pa.,  and  took 
written  orders  for  same  and  for¬ 
warded  said  orders  to  Columbus, 
Ohio.  The  Citizens’  Wholesale 
Supply  Co.,  upon  receipt  of  orders 
taken  by  the  defendant,  as  afore¬ 
said,  put  up  in  packages  at  its 
warehouse  in  the  city  of  Colum¬ 
bus  goods  to  fill  the  same.  The 


goods  intended  for  each  purchaser 
were  put  in  packages- which  were 
separate  and  distinct  from  and 
entirely  unconnected  with  the 
packages  intended  for  any 
other  person,  and  the  name 
and  address  of  the  purchaser 
of  the  contents  of  each  package 
was  then  stenciled  on  the 
outside  thereof.  All  of  said  pack¬ 
ages  \Vere  then  shipped  by  said 
company  from  Columbus,  Ohio, 
by  railroad  freight  to  its  agent  in 
Altoona,  Pa.,  for  delivery  to  the 
proper  purchasers  at  their  resi¬ 
dences  in  that  city;  the  said  pack¬ 
ages  not  to  be  delivered  by  said 
agent  until  paid  for  by  the  pur¬ 
chaser.  The  freight  agent  re¬ 
ceived  from  the  freight  station  of 
the  Pennsylvania  Railroad  at  Al¬ 
toona  the  package  of  goods,  and 
removed  the  same  to  a  room  on 
Eighth  avenue,  in  said  city,  where 
they  were  assorted,  and  from 
which  point  they  were  delivered 
to  the  several  purchasers,  each 
purchaser  receiving  the  package 
on  which  his  name  and  address 
was  marked.  The  agent,  upon  the 
delivery  of  the  goods,  collected 
the  money  therefore,  which  he 
sent  to  his  principal  at  Colum¬ 
bus,  Ohio. 


As  stated,  the  defense  was 
“interstate  commerce,”  arjd  the 
court,  Blair  County  Common 
Pleas  Court,  in  deciding  the  case 
in  the  Supply  Co’s  favor,  ruled  as 
follows : — 

A  manufacturer  of  goods  which 
are  legitimate  subjects  of  commerce, 
who  carries  on  his  business  of  manu¬ 
facturing  in  one  State,  can  send  an 
agent  into  another  State  to  solicit 
orders  for  the  products  of  his  manu¬ 
factory  without  paying  to  the  latter 
State  a  tax  for  the  privilege  of  thus 
trying  to  sell  his  goods. 

A  license  tax  imposed  by  a  State 
upon  an  agent  of  a  citizen  of  another 
State  for  the  privilege  of  selling  his 
goods  in  the  former  State  is  a  direct 
burden  011  interstate  commerce,  and 
therefore  beyond  the  power  of  the 
State. 

No  State  can  levy  a  tax  on  inter¬ 
state  commerce  in  any  form, 
whether  by  way  of  duties  and  on  the 
transportation  of  the  subject  of  that 
commerce,  or  on  the  receipts  de- , 
rived  from  that  transportation,  or  on 
the  occupation  or  business  of  carry-  ‘ 
ing  it  on. 


Big-  New  Concern  to  Boom  Rice. 

Another  step  has  been  taken 
toward  overcoming  the  problem 
of  rice  distribution  and  consump¬ 
tion  from  an  advertising  stand¬ 
point  by  the  organization  of  what 
is  known  as  the  American  Rice 
Packing  Co.,  a  corporation  organ¬ 
ized  under  the  laws  of  the  State 
of  New  York,  with  a  capital  stock 


CASH!  CASH!  CASH!  CASH! 
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Boyd’s  Best  Quality  Porcelain-Lined  Jar  Tops,  %  gross  in  box  .  .  „„„ 

5  or  10-gross  lots . .  . . . .  g  °8®' 

Extra  Quality  White,  Wide  Jar  Rubbers,  about  90  rubbers  to  pound,  in  50-pound  lots  . . ner  Vh°r 

25-pound  lots . .  . 

10 -pound  lots .  j  . . . per  *?■» 

Coddington’s  Best  Wax  Strings,  100  strings  in  a  box,  10  boxes  in  a  oase  . . P®*  Y/’ 

Pontius  Extra  Quality  Red  Sealing  Wax,  72  6c.-cartons  in  case .  '  ‘  . fCT  NT®’ 

Victoria  Peaberry  Roasted  Coffee,  whole  bean,  fine  bright  roast,  good  drinker.  100-nound  lnt.R . ik  ’ 

25-pound  lots . .  .....  pm  u., 

Golden  Cube  Brand  Imported  Singapore  Pineapple,  1%- pound  flat  cans,  single  cases,  4 'dozen  '. . Eer  doz 

5  or  lO-case  lots .  ....  pm 

This  is  the  best  value  in  imported  Pineapple  that  we  have  ever  seen  or  sold 

Green  Meadow  Pull  Cream  New  York  State  Cheese,  40  to  46-pound  average,  single  boxes  .  .  .  ner  lb 

5  or  10-box  lots .  .  •  ‘  ^  --  1 

Sterling  Brand  Standard  Jersey  Packed  Early  June  Peas,  uniform  in  size,  fuil  cans,  fine  flavor  and 
tender,  single  cases,  2  dozen . 

5  or  10-case  lots .  •’  ’  . p  Jr?*’ 

Berry’s  Early  June  Peas,  new  packing,  single  cases,  2  dozen  . 

5  or  10-case  lots . .  . p®^ 

New  Irish  Mackerel,  300  to  390  fish,  barrels . .  .  . . * . 

50-pound  Blue  Painted  Tubs,  ^-barrel .  ...  . ner  tnh 

New  Ocean  White  Fish,  barrels,  200  pounds .  .  .  . . 5.TT  * 

A -barrels,  100  pounds . .  .'  j . .'per  5/  ’ 

These  white  fish  count  about  380  to  390  fish  to  the  barrel.  They  are  very  fine  quality,  very  white;  cost  you  only  a  trifle  over  ic2 
-d  .  — _ ,  ,  perfish,  and  a  trifle  over  2C.  per  pound.  The  cheapest  thing  in  fish  food  that  we  know  of. 
terrapin  Brand  Extra  Yellow  Peaches,  No.  3  size  cans,  single  case,  2  dozen 
5  or  10-case 


xn  a,  ici iuw  rBnuuBB,  xnu.  a  size  cans,  single  case,  'A  dozen . per  doz 

r’s  New  String  Beans,  No.  2  size  cans,  single  oases,  2  dozen  .....  .  !  . -nor  rin? 

5  or  10-case  lots .  ...  -  '  '  . . ?®I 


Compass  Brand  New  Paoking  String  Beans,  No.  2  size 
’''-case  ' 


c  ow  "“““B  curing  xjeans,  ixo.  is  size  cans,  single  case,  2  dozen  .  .  ...  ner  doz 

5  or  10-case  lots .  .  .  ’  ’  TT.  . 

Best  Quality  Pearl  Tapioca,  bags  about  210  pounds . .  "... . ner  lb  ’ 

California  Lima  Beans,  bags  about  80  pounds . !!!!*.!.!..  ner  lb  ’ 

These  Prices  for  This  Week 


$1.70 

1.65 

•  19^ 

.20 

.  per  lb., 

.20  % 

.  per  case, 

1.45 

.  per  case, 

1.85 

.  per  lb., 

.ioys 

.  per  lb., 

■io% 

.  per  doz., 

1.00 

.  pier  doz., 

.97% 

.  per  lb., 

.13 

.  per  lb., 

.12^ 

.  per  doz., 

•97 'A 

.  per  doz., 

.95 

.  per  doz., 

.87^ 

.  per  dcz., 

.86 

.  per  bbl., 

14.60 

.  per  tub., 

4.00 

.  per  bbl., 

4.40 

.  per  'A  bbl., 

over  ic. 

2.80 

•  per  doz., 

.  per  doz., 

1.90 

1.87  ^ 

.  per  doz., 

.80 

.  per  doz., 

■77% 

.  per  doz., 

.72% 

.  per  doz., 

.70 

.  per  lb., 

■07% 

.  per  lb., 

.00 

WHITE  FOR  "THE  CASH  GROCER,” 


Only — August  5th  to 

CONTAINING  OUR  QUOTATIONS 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


10th,  inclusive. 

ON  A  FULL  LINE  OF  GROCERIES 

29,  31.  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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$500,000.  The  officers  of  the 
mipany  are  Charles  E.  Cormier, 
ew  Orleans,  president;  William 
.  Gilmore,  New  York  City,  vice- 
-esident,  and  Mortimer  S.  Bate, 
ew  York  City,  secretary  and 
easurer.  The  rice  interests  in 


Louisiana  and  Texas  have  been 
invited  to  interest  themselves  in 
the  company,  whose  purposes  are 
declared  to  be  the  advertising  of 
rice  commercially,  packing  it  in 
cartons  attractively,  and  in  gen¬ 
eral  increasing  its  consumption. 


Norton,  the  “Christ-like”  Grocer,  in 

Trouble 


[arion  (Ind.)  Retailer  Who  Tried  to  Run  His  Store  “as  Christ 
Would  Have  Done  It,”  and  Who  is  Just  Emerging  from 
Financial  Difficulty,  Sends  “Grocery  World”  a  Statement 
of  His  Condition. 


The  hundreds  of  grocers  who 
ive  read  the  “Grocery  World’’ 
mtinuously  for  many  years  will 
member  A.  F.  Norton,  grocer, 
Marion,  Ind.,  who  became 
mous  several  years  ago  for  try- 
g  to  run  his  store  “as  Christ 
juld  have  done  it,”  and  who  in 
rrying  out  his  plans  perpetrated 
1  sorts  of  unique  stunts. 

For  several  months  Mr.  Norton 
.s  been  in  financial  difficulties, 
e  added  two  stores  to  his 
iginal  one,  and  ran  the  whole 
ree,  all  “as  Christ  would  have 
>ne.”  The  entire  three  became 
jvolved,  and  Mr.  Norton  went 
rough  bankruptcy.  During  the 
st  week  he  has  sent  the  “Gro- 
ry  World”  a  statement  cover- 
g  a  brief  story  of  his  life  and 
e  present  status  of  his  business. 
It  is  reproduced  in  full  as  re- 
aling  some  of  the  man’s  pecul- 
ities : — 


I  was  born  in  England,  County  of 
-ssex,  in  1846;  made  of  the  best 
naterial  in  that  country.  Took  pas- 
age  on  a  sailing  vessel  at  Liverpool 
or  New  York  City.  Lacked  only 
our  days  of  being  a  year  in  crossing 
he  Atlantic  Ocean.  Was  cast  on  an 
’land  and  lived  among  the  Portu- 
uese  several  months.  Shipwrecked 
wice,  lost  my  cap,  kept  my  head 
bove  the  waves  and  landed  in  New 
/ork  City.  Settled  in  the  woods  in 
rrant  County,  Indiana.  Helped  to 
arry  the  clapboards  to  cover  the 
rst  cabin  we  lived  in. 

Enlisted  in  the  war  of  ’61  under 
■eneral  Ambrose  E.  Burnside, 
:rved  out  my  time  and  got  what 
ley  call  an  honorable  discharge, 
ame  home,  ate  a  few  square  meals, 
>enhsted  under  General  W.  T. 
herman ;  stayed  with  him  on  the 
March  to  the  Sea,”  “On  to  Rich- 
lond,”  etc.,  and  received  another 
onorable  discharge.  They  say  I 
lr}  entitled  to  a  pension,  but  now 
ying  convinced  that  it  is  wrong  to 
ill  or  try  to  kill  anyone,  I  will  not 
-cept  a  pension  for  having  made 
,fn  effort  in  the  past.  Jesus 
1  a  ’  ^ove  your  enemies.” 
j  At  the  close  of  the  war,  came  back 
I »  Grant  County,  bought  eighty 
:  re.s  Jand  in  the  green,  and  dead- 
ied  and  cleared  about  forty  acres. 


Married  one  of  the  best  women  in 
the  world;  have  only  one  wife,  and 
no  special  lovers.  Lived  about  two 
years  on  tbe  farm,  then  moved  to 
Fairmount,  Indiana.  Worked  in  the 
post-office  and  grocery  store  for 
Ephriam  Wilson,  brother  to  our 
court  house  John  Wilson.  Mr. 
Wilson  was  a  very  nice  man  to  work 
for,  and  after  remaining  with  him 
for  some  time,  started  in  business 
for  myself. 

With  $800  in  thirteen  months, 
cleared  $2,035,  without  hiring  a 
clerk;  and  my  competitors  said  I 
sold  too  cheap.  Have  been  in  pub¬ 
lic  business  over  thirty-one  years, 
and  in  twenty-nine  years  or  more 
never  bought  a  dollar’s  worth  of 
goods  without  paying  for  it  100  cents 
on  the  dollar.  If  I  owe  anyone  a 
dollar  for  goods  bought  in  that  time, 
stand  up.  I  want  to  see  you. 

On  or  about  January  10,  1906, 
about  ten  lawyers,  three  judges  and 
two  policemen  came  to  me  and  com¬ 
manded  me  to  turn  over  all  I  had, 
saying,  “You  are  a  bankrupt,  and 
cannot  pay  over  30  cents  on  the  dol¬ 
lar,  and  we  don’t  believe  you  can 
pay  that  much.”  I  told  them  I  had 
always  paid  my  bills  in  full,  and  if 
they  would  act  wisely  and  let  me 
alone  I  would  pay  all.  Some  of  my 
creditors  wanted  to  give  me  a 
chance,  but  some  of  the  lawyers 
were  like  a  lot  of  sea  gulls  following 
a  vessel  on  the  high  seas,  tumbling 
over  one  another  for  all  that  was 
thrown  overboard,  and  shrieking  be¬ 
cause  more  was  not  thrown  over. 

The  creditors  said,  “We  will  in¬ 
voice  all  you  have  and  for  30  cents 
on  the  dollar  we  will  receipt  you  in 
full,  and  all  that  remains  over  and 
above  30  cents  on  the  dollar  will  be 
yours,  though  we  do  not  believe 
there  will  be  anything  over.”  I  had 
three  stores  running  at  that  time, 
and  after  invoicing  all  I  had,  one 
store  more  than  paid  all  they  asked. 

I  was  given  receipts  in  full  for  all  I 
owed,  and  was  exempted  from  any 
further  payment  according  to  law 
and  agreement.  In  spite  of  this, 
however,  I  have  paid  to  a  part  of 
these  same  creditors  who  had  re¬ 
ceipted  me  in  full  a  total  sum  addi¬ 
tional  of  $2,255.69,  and  for  this 
amount  I  also  have  their  receipts. 

I  wish  now  to  say  that  if  all  my 
creditors  will  meet  and  a  majority 
of  them  decide  that  they  can  handle 
what  I  have  to  a  better  advantage 
than  I  am  doing,  I  will  turn  over 
•every  dollar  in  money  and  all  prop¬ 
erty  I  have  for  them  to  use  as  they 
will.  I  will  then  sing  the  doxology 
and  start  new  again. 

With  love  and  best  wishes  for  all, 

I  am  yours  for  the  Truth  and  the 
Life, 

A.  F.  Norton. 


The 


Hotel 


Patrons’ 


Demand 


A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 


B.  FiSGter  &  Go. 


190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 
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The  page  advertisement  of 
Gimbel  Bros.,  published  in  all  of 
last  Wednesday’s 
Philadelphia 
papers,  contained 
the  following: — 


To  Gimbel  Brothers. 


Every  line  of  business  has  its 
trade  journals  or  organs— as  the 
“Iron  Age,”  the  “Dry  Goods  Econo¬ 
mist.”  In  most  lines  the  leading 
journal  is  big,  broad,  representative, 
enlightening.  Take  the  “Dry  Goods 
Economist” — strong  to  the  point  of 
opposing  a  large  class  of  its  patrons 
(the  cotton  goods  men)  in  their 
maddening  advance  of  prices. 

In  Philadelphia  the  grocery  trade 
has  the  “Grocery  World”  as  its  or¬ 
gan,  but,  unlike  the  “Dry  Goods 
Economist”  and  the  “Iron  Age,”  it 
seems  not  always  to  stand  up 
nobly  for  the  best.  It  is  a  strong 
champion  for  glucose,  which  Dr. 
Leffmann  says  would  not  exist  were 
it  not  chiefly  and  so  largely  used 
as  an  adulterant. 

In  its  issue  of  last  Saturday  the 
“Grocery  World”  takes  exception 
to  the  statement  of  the  Heinz  pickle 
people  that  any  food  can  be  packed 
without  preservatives. 

In  other  words,  the  “Grocery 
World”  seems  to  stand  for  the  old 
regime  of  crooked  goods — as  against 
the  campaigns  of  Nations  and 
States. 

Crooked  (and  by  “crooked”  we 
mean  also  to  include  unrighteously 
cheapened)  goods  must  go. 

We  present  this  picture  to  show 
that  our  stand  for  decent  foods  and 
drinks  is  not  sustained  in  quarters 
that  should  champion  the  best. 


You  are  right,  Messrs.  Gimbel. 
Your  “stand”  is  not  sustained  by 
the  “Grocery  World,”  and  very 
well  do  you  know  why.  It  is  be¬ 
cause  you  are  wholly  insincere. 
Any  concern  attacking  glucose  in 
candy  while  pushing  it  in  syrup, 


as  you  have  done  and  still  do,  is 
a  conscienceless  hypocrite.  T  hat 
is  why  the  “Grocery  World”  does 
not  sustain  your  “stand” — be¬ 
cause  it  does  not  trust  it.  It  is  a 
alse  stand  ;  an  unscrupulous  pose. 

As  to  this  journal’s  attitude 
toward  the  general  glucose  ques¬ 
tion,  you  lie  when  you  insinuate 
that  the  “Grocery  World”  cham¬ 
pions  the  use  of  glucose  for  adul¬ 
teration  or  fails  to  “stand  up 
nobly  for  the  best."  T  he  con¬ 
troversy  between  you  and  us 
has  not  even  touched  the  use 
of  glucose  for  adulteration — it 
has  hinged  on  whether  you  were 
just  and  honest  in  attacking  the 
minimum  use  of  glucose  in  candy, 
not  for  adulteration,  but  to 
perform  a  necessary  office.  We 
said  and  still  say  you  were  not, 
because  every  candy  manufac¬ 
turer  in  business  agrees  that  glu¬ 
cose  or  some  other  foreign  sub¬ 
stance  is  necessary  in  certain 
candies.  You  to-day  are  not 
handling  these  certain  candies, 
because  you  cannot  get  them 
without  glucose,  not  even  from 
the  most  upright  manufacturers 
in  business.  These  men  use  glu¬ 
cose  not  because  they  want  to, 
but  because  they  have  to. 
Furthermore,  strange  as  this  may 
seem  to  men  like  you,  they  do  not 
lie. 

But  while  this  journal’s  atti¬ 
tude  toward  the  general  subject  is 
not  at  issue,  we  will  say  this  just 
to  that  point:  that  the  “Grocery 
World”  has  always  believed  and 
repeatedly  has  said,  that  the  use 
of  glucose  or  any  other  sub¬ 
stance  for  the  purposes  of  illegal 
adulteration  is  indefensible  and 
wrong;  not  wrong  according  to 
your  standard,  Messrs.  Gimbel — 
because  discovery  means  punish¬ 
ment,  but  ethically  and  morally 
wrong;  a  fraud  upon  one  s  fellow 
man  to  be  avoided  not  simply 
to  escape  trouble,  but  to  keep 
a  clean  conscience. 

In  our  issue  of  last  Saturday 
the  “Grocery  World”  did  not 
“take  exception  to  the  statement 
of  the  Heinz  pickle  people  that 
any  food  can  be  packed  without 
preservatives.”  That  is  another 
lie.  Either  you  are  without  the 
intelligence  to  properly  interpret 
our  article,  or  you  have  deliber¬ 
ately  distorted  it,  probably  the 
latter.  The  “Grocery  World” 
merely  emphasized  the  fact  that 
Heinz  alone  of  all  manufacturers 
took  that  stand,  and  that  before 
other  manufacturers  were  com¬ 


pelled  to  follow  his  lead  he  should 
be  compelled  to  disclose  how  he 
does  this  thing  that  no  competitor 
can  do. 

No,  Messrs.  Gimbel,  the  “Gro¬ 
cery  World”  does  not  “stand  for 
the  old  regime  of  crooked  goods.” 
It  stands  for  honesty  in  advertis¬ 
ing;  it  stands  for  some  measure 
which  will  compel  greedy  and  un¬ 
scrupulous  department  store  keep¬ 
ers,  absolutely  without  principle 
save  that  of  expediency,  from 
posing  before  the  public  as  the 
saviours  of  the  food  trade  in  re¬ 
fusing  to  sell  a  certain  recognized 
article  of  food  when  they  are  in 
fact  selling  the  very  article  in  an¬ 
other  form.  It  stands  for  some 
curb  upon  the  slimy  slurring  of 
competitors — the  making  of  all 
manner  of  foul  insinuations 
against  their  honesty  and  their 
uprightness,  such  as  you  have 
constantly  made  against  the  gro¬ 
cers  of  Philadelphia,  many  of 
whom  are  overwhelmingly  your 
moral  and  mental  superiors 
That  is  what  the  “Grocery 
World”  stands  for,  Messrs.  Gim 
bel — honesty,  fairness  and  frank 
ness  in  business.  You  will  not  be 
impressed  with  this  platform ; 
very  probably  you  will  pooh-pooh 
it.  But  that  is  simply  because 
you  cannot  understand  it. 


enormous  quantities,  the  deman 
soon  waned  with  the  waning  0 
fitful  public  attention,  and  in  th 
end  ceased  almost  entirely.  Thi 
does  not  mean  that  “Force”  wa 
not  good  ;  it  was  good,  but  not  31 
good  as  the  advertisements  rep 
resented  it  to  be.  No  human  fo  > 
yet  discovered  is  or  can  be  a 
good,  in  fact. 

It  is  simply  another  proof  tlia 
the  best  advertising  is  not  neces 
sarily  the  kind  that  people  tal 
most  about. 


Tht  H.-O.  Collapst. 


A  most  significant  incident  is 
the  passing  of  the  H.-O.  Co.,  o: 

Buffalo,  N.  Y., 
into  a  receiver’s 
hands  with  debts 
aggregating 
nearly  $3,000,000.  With  it  went 
all  of  its  auxiliary  companies, 
whose  business  affairs  were  inex¬ 
tricably  tangled  with  its  own. 

The  moral  here  is  that  advertis 
ing  alone  cannot  carry  a  business. 
Years  ago  the  H.-O.  Co.  was  pros¬ 
perous.  Its  leader  was  H.-O. 
(Hornsby’s  oatmeal),  which  with¬ 
out  doubt  was  the  finest  of  all  oat¬ 
meals  and  sold  at  the  highest 
price.  The  trade  was  not  enor 
tnous,  but  steady  and  profitable. 

Then  the  concern  ^ot  into  the 
freak  breakfast  food  business  wit  t 
“Force”  and  a  lot  of  other  brands, 
and  from  that  time  to  its  receiver 
ship  this  old  and  formerly  staid 
concern  wore  the  cap  and  bells  of 
a  clown.  The  air  was  full  of  the 
gibberings  of  Sunny  Jim.  Its  ad¬ 
vertising  was  loud-mouthed  and 
extravagant,  and  while  people 
were  for  a  time  diverted,  and  un¬ 
questionably  did  buy  “Force’  in 


Too  Wild. 


The  president  of  the  Nation; 
detail  Grocers’  Association  grow 
illogical  and  frtr 
zied  when  h 
paints  a  pictni 
in  another  co 
umn  of  the  complete  destructio 
of  10,000  jobbing  houses  by  th 
passage  of  a  parcels  post  lav 
which  he  thinks  would  foster  th 
mail-order  houses.  Admitted 
the  picture  is  vivid.  “This  woul 
mean  300.000  salesmen  and  en 
ployees  thrown  out  of  emplin 
ment,”  he  says.  “It  is  estimate 
that  there  are  over  200,000  retai 
ers  in  the  United  States  alon 
Suppose  that  they  were  all  pi 
out  of  business?  If  the  travelir 
men  were  taken  off  the  road  wh. 
would  become  of  the  hotels  ai 
ivery  stables?  What  would  til 
railroads  lose?  What  would  t| 
retailer  lose?” 

It  doesn’t  help  the  situation 
view  the  prospect  through  raa 
nifying  glasses.  Not  even  a  qua 
rupling  of  mail-order  power  ai 
influence  could  bring  anythii 
like  this  to  pass.  Hundreds  ai 
thousands  of  people  could  nev 
be  hired  to  patronize  a  mail-ord 
house  at  all,  no  matter  how  ea 
a  parcels  post  law  made  it  to  ' 
so,  and  those  that  do  or  won 
patronize  it  can  do  so  for  coij 
paratively  few  articles. 

Be  sane,  Mr.  President,  be  sat 


Ifnorancc. 


The  “Grocery  World” 
scarcely  believe  that  H.  O.  W 
kie,  of  Amsp 
dam,  N.  Y.,  ti 
president  of  t 
New  York  Su 
Retail  Grocers’  Association,  tv 
perpetrated  the  asinine  stateme# 
credited  to  him  in  the  follow! 
alleged  interview  in  the  N 
York  “Retail  Grocers’  Advocat$ 


The  pure  food  law  is  begin® a: 
to  open  the  eyes  of  the  public  to 
good  many  things.  Take  for  in 
stance  the  matter  of  coffee.  Fa 


years  the  popular  blend  has  been 
Mocha  and  Java,  so-called.  It  sur¬ 
prises  the  people  who  have  been 
buying  this  blend  to  learn  that  they 
have  never  had  the  smallest  particle 
of  either  Mocha  or  Java.  They 
have  been  buying  Brazilian,  or  Rio, 
coffee,  as  it  is  generally  called,  only 
it  was  put  up  under  the  names  of 
the  other  brands.  The  prices  usually 
paid  for  coffee  range  from  20  to  35 
and  40  cents,  but  genuine  Mocha  or 
Java  cannot  be  purchased  for  less 
than  75  cents  or  $1  a  pound.  The 
supply  of  these  coffees  in  the  market 
is  very  small  compared  with  that  of 
the  Brazilian  coffee.  The  pure  food 
law  requires  that  food  shall  not  be 
given  names  to  which  they  are  not 
entitled.  Therefore  Rio  coffee  can¬ 
not  be  sold  as  Java  or  Mocha. 

If  Mr.  Wilkie  really  said  this 
—and  if  he  didn’t  he  should  make 
he  “Retail  Grocers’  Advocate” 
ipologize — he  reveals  himself  as 
n  ignoramus  of  unusual  attain- 
nents.  To  the  best  of  the  “Gro- 
ery  World’s”  knowledge  and  be- 
ief,  no  living  grocer  has  ever  sold 
i  pound  of  Rio  coffee  either  for 
docha  or  Java.  The  two  varieties 
re  so  radically  dissimilar  that 
hey  could  not  be  sold  for  each 
>ther.  The  very  thought  of  a 
Irinker  of  Mocha  or  Java  getting 
ho  and  being  satisfied  with  it  is 
00  utterly  preposterous  to  dis- 
uss. 

Likewise  the  statement  that 
fenuine  Mocha  or  Java  costs  75 
ents  or  $1  per  pound.  This  is 
yen  sillier  than  the  other,  because 
nstantaneously  disproved  by  any 
narket  report.  The  smallest  gro- 
er  in  business  can  afford  to  sell 
traight  Mocha  and  Java  at  35 
ents  a  pound,  and  if  Mr.  Wilkie 
loesn’t  know  that  he  doesn’t 
now  his  business. 


What  a  fearful  calamity  that 
)r.  H.  W.  Wiley,  Government 
chemist,  should 
_  have  chosen  this 

Dr.  Wilty,  Return! 

time  to  be  in 
Europe !  Some- 
hing  has  happened  in  the  West 
/hich  calls  urgently  for  him,  and 
diich  he  alone  can  settle.  It  is 
pure  food  problem  precisely  in 
ne  with  those  which  this  chem- 
:al  Sherlock  Holmes  so  often 
aised  and  discussed  with  such 
ignal  ability,  notably  the  problem 
f  the  imitation  lamb  chop,  and 
0  on. 

In  St.  Louis  a  Miss  Margaret 
lice  has  just  been  joined  in  matri- 


lony  with  Mr.  Thomas  Coffee — 
most  remarkable  complication, 
nd  one  leading  straight  to  the 
uery:  What  shall  the  children 
e  named?  According  to  phy- 
icians,  the  sex  of  children  is 
qrgely  determined  by  the  domi- 
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nant  characteristics  of  the  par¬ 
ents.  If  the  father  dominates  the 
mother,  the  child  will  probably 
be  a  boy;  if  the  mother  dominates, 
a  girl. 

Now,  this  vexatious  St.  Louis 
problem  sets  itself  on  the  black¬ 
board  thus  :  If  the  children  of  this 
couple  are  girls,  which  means  that 
they  will  contain  more  Rice  than 
Coffee,  must  they  not,  under  Dr. 
Wiley’s  rulings  in  cases  just  as 
important  as  this,  be  called  Rice 
instead  of  Coffee?  Naturally  if 
the  offspring  are  boys,  they  will 
contain  more  Coffee  than  Rice, 
and  the  problem  will  settle  itself ; 
it  will  then  be  perfectly  legal  to 
call  them  Coffee.  But  there  is  a 
worrying  chance  here  that  will 
make  us  all  uneasy  until  Dr. 
Wiley  returns  and  takes  the  mat¬ 
ter  up.  Some  others  of  us  can 
wrestle  with  the  lesser  tangles  of 
the  pure  food  question,  but  these 
major  problems  fall  peculiarly 
within  Dr.  Wiley’s  mighty  brain. 

Dr.  Wiley,  won’t  you  please 
come  home? 


“Boyd’s  City  Dispatch,”  a  con¬ 
cern  which  sells  lists  of  classified 
names,  sends  the 
The  Sheep  and  the  “Grocery  World” 
Goa,‘-  this  week  a 
propositio  n 
covering  lists  of  grocers.  The  list 
is  subdivided  in  a  way  which  in¬ 
terestingly  reveals  several  things, 
notably  the  number  of  grocers  in  ! 
business  in  the  United  States  and  1 
the  proportion  of  these  which  can  1 
be  considered  “prominent.”  This,, 
is  at  least  a  partial  glimpse  of  our¬ 
selves  as  others  see  us. 

According  to  Boyd  there  are 
270  fancy  grocers  doing  business  ' 
in  the  large  cities,  25,515  “re-' 
sponsible”  retailers  doing  busi- 1 
ness  everywhere  and  2,478  who 
are  “prominent.”  One  hundred  ' 
and  forty-four  grocers  operate 
several  stores  each,  after  the  man¬ 
ner  of  the  Acme  Tea  Co.,  in  Phila¬ 
delphia. 

The  classification  of  wholesale 
grocers  is  even  more  interesting, 
because  it  goes  further.  It  seems 
that  there  are  5,519  ordinary 
wholesale  grocers  in  business,  of 
which  3,106  are  “prominent”  and 
1,647  “wealthy” !  The  1,647,  of 
course,  are  those  doing  the  bulk 
of  the  wdiolesale  sugar  business. 

In  the  same  connection  it  is  in¬ 
teresting  to  note  that  1,173  whole¬ 
sale  grocers  sell  liquor,  that  351 
retailers  handle  liquor  in  the  city 
of  New  York  alone,  and  that  412 


Holiday  Goods 

the  BIG  line  now 
ready  in  six  cities 


Just  as  a  matter  of  precaution — solely  for 
3;our  own  benefit — see  our  holiday  display 
FIRST  when  }mu  come  to  any  of  these  markets: 

New  York  Chicago 

St.  Louis  Minneapolis 

Dallas  Baltimore 

Headquarters  for  holiday  goods — recognized 
as  that  years  ago  our  1907  line,  bought  for  four 
houses,  fully  upholds  our  reputation  for  superior 
bigness  and  variety. 

This  season — see  the  line  of  holiday  goods 
that  sets  the  pattern  for  America  BEFORE 

you  start  }mur  market  buying. 

• 

And  if  you  cannot  come  to  market  WAIT 
for  our  fall  catalogue,  which  will  show  the  same 
complete  lines  with  net  prices  in  plain  figures  and 
will  be  ready  for  mailing  about  August  20th. 

Our  August  catalogue  (No.  D622)  is  filled 
with  goods  and  plans  for  a  busy  August.  Tell 
us  to  send  you  that  NOW  and  our  fall  catalogue 
as  soon  as  ready. 


WHOLESALERS  OF  GENERAL  MERCHANDISE 

Butler  Brothers 

The  House  That  Covers  the  Country 
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The  New  York  Letter 


department  stores  have  grocery 
departments.  Upon  noting  the 
last-cited  fact,  the  writer  turned 
to  see  if  the  412  grocery-selling 
department  stores  were  also 
named  under  the  hot-air  depart¬ 
ment,  but  found  no  such  classifica¬ 
tion.  Even  more  strangely,  there 
is  no  special  mention  for  Gimbel 
Bros. 

Concerning  Gimbel  Bros.,  this 
list  is  an  exceedingly  useful  thing, 
for  it  enables  us  to  know  definitely 
that  there  are  just  25,513  poorer 
grocery  stores  than  theirs  in  the 
United  States. 


Another  Year  of  High  Canned 
Peaches. 


Some  Baltimore  Packers  Open  Prices 
from  Twenty  to  Twenty-five  Cents 
Above  Last  Year.  Short  Crop  the 
Cause. 

An  indication  of  what  Eastern 
canned  peaches  are  likely  to  do 
this  year  is  given  by  some  future 
prices  named  during  the  week 
past  by  certain  Baltimore  pack¬ 
ers.  These  prices  are  as  follows: 
$1.40  for  seconds,  $1.60  for  stand¬ 
ards,  and  $1.85  for  extras. 

All  these  prices  are  from  20  to 
25  cents  above  last  year,  though 
about  on  a  par  with  the  present 
spot  prices.  In  the  years  when 
the  peach  crop  amounted  to  some¬ 
thing,  however,  the  selling  prices 
of  the  canned  article  ruled  far 
below  these.  In  those  days, 
which,  after  all,  are  not  so  distant, 
seconds  Eastern  peaches  ruled 
from  85  cents  to  $1,  and  standards 
from  $1.15  to  $1.20. 

There  is  no  hope  of  any  reces¬ 
sion  from  the  present  high  market 
for  canned  Eastern  peaches  until 
the  crop  amounts  to  more  than  it 
will  this  year. 

Magazine  Notes. 

Those  who  have  been  or  are  going 
abroad  this  summer  will  find  Arthur 
Stanley  Riggs’  story,  “The  Full  Moon  of 
Righteousness,”  in  the  August  “Lippin- 
cott’s,”  of  especial  interest  to  them.  It 
depicts  the  strange  “scrape”  gotten  into 
by  an  American  girl  through  the  too 
free  use  of  a  camera  on  shipboard,  and 
may  prove  a  warning  to  the  tourist  pho¬ 
tographically  inclined.  “Cousin  Chris¬ 
topher,”  a  story  by  Johnson  Morton,  in 
the  same  magazine,  should  also  appeal 
forcibly  to  the  summer  traveller,  for  it 
tells  of  the  strange  experiences  of  two 
young  Americans  while  touring  the  Con¬ 
tinent.  “When  Spring  Comes  Late,” 
the  complete  novel,  is  by  Marie  Van 
Vorst.  It  is  sure  to  be  liked  by  both 
the  traveller  and  the  stay-at-home. 
Carolyn  Wells,  Will  Levington  Comfort, 
Mrs.  John  Van  Vorst,  Sarah  Chichester 
Page,  Prince  Vladimir  Vaniatsky,  Edwin 
L.  Sabin  and  Clifford  Howard  are  a  few 
of  the  other  contributors  to  this  excep¬ 
tionally  interesting  and  well-balanced 
magazine. 


Grocers’  Legislative  Bills  Fail. 
Weight  Laws, 
of  Trade  News. 


Special  correspondence  of  “Grocery  World.” 

New  York,  Aug.  2,  1907. 

The  two  bills  in  which  grocers 
had  chief  interest  during  the 
recent  legislative  session  have 
failed  to  become  laws.  The  gro¬ 
cers,  through  the  local  and  State 
organizations,  made  hard  fights  at 
Albany  for  both  the  pure  food  bill 
and  the  wife’s  liability  bill,  and 
were  successful  in  getting  both 
through  the  Legislature,  but  Gov¬ 
ernor  Hughes  interposed  vetoes 
on  the  last  of  the  thirty  days  al¬ 
lowed  him  for  the  consideration 
of  the  measures  passed  by  the 
Legislature. 

Last  Saturday,  when  it  became 
known  that  the  bills  had  been 
killed,  the  grocers  sent  to  Albany 
to  learn  the  reasons  for  the  Gov¬ 
ernor’s  disapproval.  Why  he  ve¬ 
toed  the  wife’s  liability  bill  is  not 
yet  been  made  known  here.  It 
may  be  that  no  veto  message  was 
written,  as  the  Governor  has  the 
power  to  allow  bills  to  die  by 
simply  withholding  his  approval. 
So  strong  is  the  confidence  of 
business  men  in  the  present  Gov¬ 
ernor  that  on  all  sides  the  opinion 
was  expressed  that  whatever  were 
the  reasons,  they  were  honest  and 
manly. 

The  objections  of  the  Governor 
to  the  food  bill,  as  reported,  were 
more  to  the  form  than  to  the  spirit 
of  the  measure.  It  is  said  that  he 
would  have  approved  the  bill  if 
it  had  been  drawn  somewhat 
differently,  as  its  general  scope 
was  agreeable  to  his  ideas. 

That  there  is  disappointment 
over  the  fate  of  the  bills  is  clear, 
and  the  general  disposition  seems 
to  be  that  in  another  year  bills 
should  be  framed  in  such  a  way 
as  to  meet  the  objections  raised 
by  the  Governor  to  the  bills  that 
are  now  dead.  L.  J.  Callanan, 
who  is- collecting  information  on 
the  subject  for  the  New  York  Re¬ 
tail  Grocers’  Union,  said: — 

“Another  veto  which  bears 
heavily  on  the  retail  business  men 
of  this  State  is  that  of  the  bill  in¬ 
troduced  by  Mr.  Cunningham, 
known  as  the  Wife’s  Liability 
Bill.  After  many  years  of  effort 
it  reached  the  Governor,  who  did 
not  sign  it.  Up  to  this  time  I  have 


Closer  Enforcement  of  Full 
Small  Items 


not  heard  his  reason  for  not  sign¬ 
ing  it,  but  there  may  be  reasons 
which,  as  a  lawyer,  were  apparent 
to  him,  but  which  we,  as  business 
men,  failed  to  see.  We  know  the 
fact  that  there  is  a  wide-open 
doorway  by  which  we  can  be 
cheated  out  of  the  goods  furnished 
in  good  faith,  which  are  used  for 
the  comfort  and  support  of  the 
family  of  which  the  wife  is  one  of 
the  heads. 

“It  will  be  hard  to  convince  us 
that  we  are  wrong  in  demanding 
that  the  wife,  if  she  has  the  means, 
should  be  compelled  to  pay  for 
goods  which  are  necessary  for  the 
support  of  herself  and  the  family. 

“When  we  get  the  memoran¬ 
dum,  which  I  suppose  is  filed  with 
the  bill,  we  will  have  a  bill  framed 
to  meet  the  Governor’s  objections, 
and  will  have  it  introduced  at  the 
next  session  of  the  Legislature.  I 
am  told  that  in  Iowa  and  Illinois 
they  have  a  law  which  provides 
that  the  expenses  of  the  family, 
and  the  education  and  care  of  the 
children,  shall  be  a  charge  on  the 
property  of  both  husband  and 
wife,  or  either  of  them,  in  favor 
of  the  creditors,  and  in  relation 
thereto  the  husband  and  wife  may 
be  sued  jointly  or  separately. 

“The  veto  of  the  pure  food  law 
was  a  great  blow  to  the  business 
men  of  the  State  of  New  York 
who  trade  in  the  goods  it  covered. 
Every  respectable  busines  man 
advocated  its  passage.  Every 
business  man  expected  the  Gov¬ 
ernor  to  sign  it.  While  we  bow 
to  his  will  and  his  judgment,  we 
believe  that  he  made  a  mistake  in 
not  signing  it.  If  defects  were 
found  in  it  they  could  be  remedied 
at  the  next  session  of  the  Legis¬ 
lature.  It  leaves  all  the  work  to 
be  done  over  again  with  a  long 
pull,  a  strong  pull  and  a  pull  to¬ 
gether.  It  can  be  passed  with 
amendments  to  cover  the  Gov¬ 
ernor’s  objections.” 

*  *  * 

Among  the  measures  to  which 
no  particular  public  attention  was 
given,  but  which  became  a  law 
several  weeks  ago  was  one  in¬ 
creasing  the  powers  of  Fritz 
Reichmann,  the  State  Superin¬ 
tendent  of  Weights  and  Measures, 


and  a  somewhat  adequate  apro 
priation  was  made  to  carry  on  hi; 
work.  Formerly  he  received  $30c 
a  year  and  few  people  knew  tha 
there  was  such  an  office.  Now  h< 
is  to  get  $1,500  a  year  and  mone> 
is  provided  for  traveling,  printing 
and  other  expenses. 

The  superintendent’s  work  is  tc 
consist  largely  in  visiting  cities 
outside  of  New  York,  and  whei 
he  finds  th®  State  law  on  weight; 
and  measures  is  being  disregards 
to  report  the  facts  with  his  recom 
mendations  to  the  Legislature 
In  cities  and  towns  which  haw 
no  official  sealers,  he  will  advis< 
the  local  authorities  to  creatt 
such  an  office. 

*  *  * 

Sunday  morning  members  o 
the  New  York  Retail  Grocers 
Union  and  members  of  theii 
families  at  least  100  strong  wil 
start  on  a  special  train  for  Elmira 
where  the  annual  convention  e: 
the  New  York  State  Associatioi 
of  Retail  Grocers  will  be  held 
from  Monday  to  Thursday.  Th( 
speakers  at  the  convention  wil 
include  Secretary  John  A.  Green 
of  the  National  Association,  whc 
will  talk  on  organization ;  formei 
secretary,  Fred.  Mason;  L.  J 
Callanan,  New  York,  who  will  tel 
of  his  60  years’  experience  in  the 
business ;  the  presidents  of  nearl) 
all  the  local  grocers’  societies 
also  several  former  presidents 
A.  E.  Landon,  of  the  Americat 
Sales  Book  Co.,  who  will  speak  01 
“The  Retailer  is  King,”  anc 
others. 

*  *  it 

The  food  show  of  the  State 
society  at  Elmira  is  now  we! 
underway  and  reports  from  tha* 
city  indicate  that  it  is  an  excelleir 
exhibition.  It  will  continue  U 
August  10th.  Some  of  the  ex 
hibitors  are : — 

B.  T.  Babbitt  Co.,  New  York 
Washburn-Crosby  Co.,  Minne 
apolis,  Minn.;  Chase-Hibbarc 
Milling  Co.,  Elmira ;  Americar 
Sales  Book  Co.,  Elmira;  Wood 
cock  Macaroni  Co.,  Rochester 
Maple  Flake  Co.,  Battle  Creek 
Mich.;  Egg-O-See  Co.,  Buffalo 
Borden's  Condensed  Milk  Co., 
New  York;  Frank  E.  Harris 
Binghamton ;  Standard  Oil  Co. 
Elmira ;  the  Fleischmann  Co. 
New  York ;  Star  Egg  Carrier  Co.| 
Rochester;  McCaskey  Registei 
Co.,  Alliance,  Ohio;  A.  J.  Deei 
Co.,  Buffalo ;  Sea  Foam  Baking 
Powder  Co.,  New  York;  C.  M.  & 
R.  Tompkins,  Elmira;  Chris 


State  Food  Show  Coming  On. 
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ansen’s  Laboratory,  Little 
alls;  Egg  Baking  Powder  Co., 
ew  York;  R.  T.  Booth  Co.,  El- 


nira. 


*  *  * 


wo  grocers  were  among  the 
osers  by  the  fire  which  early  last 
unday  morning  destroyed  sev¬ 
eral  acres  of  frame  buildings  at 
Joney  Island.  Thomas  Blythe, 
who  had  a  store  in  Surf  avenue, 
estimates  his  loss  at  $6,000.  An- 
onio  Cilento,  who  had  a  store 
in  the  same  street,  places  his  loss 
it  $5,000.  There  was  no  insur- 
mce,  it  is  said. 


*  *  * 


Another  fire,  several  days  ago, 
ilmost  destroyed  the  building  at 
Fifth  avenue  and  Forty-second 
street,  in  which  Acker,  Merrall  & 
Condit  have  one  of  their  chain 
af  stores. 


*  *  * 


A  petition  in  involuntary  bank¬ 
ruptcy  was  filed  Saturday  against 
S.  B.  Clark,  Inc.,  a  cracker  manu¬ 
facturer  at  494  Grand  street,  by 
several  creditors,  including  the 
Greenwich  Bank,  which  has  a 
slaim  for  $19,258.  Frank  Broaker, 
the  vice-president,  was  appointed 
receiver.  The  company’s  capital 
stock  is  $100,000  and  its  liabilities 
are  said  to  be  about  $47,000. 
Harry  E.  Clark,  the  president,  re¬ 
ceived  the  control  of  the  business 
from  his  father. 


*  *  * 


Another  suit  has  been  started 
for  alleged  substitution  of  other 
products  in  place  of  Hostetter’s 
Bitters.  The  manufacturers  claim 
that  David  Pariser,  417  Broad¬ 
way,  Brooklyn,  has  been  selling  in 
bulk  a  substitute  that  afterward 
was  packed  in  the  company's  old 
bottles. 


^  * 


Jobbers  are  now  worrying  be¬ 
cause  the  California  fruit  growers 
are  not  so  ready  as  they  at  first 
seemed  to  give  guarantees  of  the 
product  in  accordance  with  the 
Federal  food  law,  the  change  of 
front  being  brought  about  after 
reflecting  on  the  decision  of  the 
authorities  at  Washington  as  to 
the  use  of  sulphur.  The  danger  of 
confiscation  of  the  fruit  is  said  to 
loom  before  the  Western  men. 
According  to  large  dealers,  a  cer¬ 
tain  amount  of  demoralization  in 
the  trade  is  a  consequence. 


:i:  $  * 


Bv  a  large  majority  vote  the 
Mercantile  Exchange  decided  yes¬ 
terday  not  to  appeal  from  the 


recent  decision  of  the  Supreme 
Court  condemning  the  old  method 
of  giving  out  butter  quotations 
and  ordering  a  reform  so  that  the 
quotations  be  made  truthful.  Be¬ 
fore  the  vote  was  taken  several  of 
the  most  prominent  members 
made  speeches,  declaring  that  the 
Exchange  had  been  disgraced  in 
a  public  manner  and  that  the 
sooner  the  orders  of  the  court 
were  obeyed  the  better  it  would 
be  for  the  organization.  Mem¬ 
bers  say  that' their  vote  against 
an  appeal  means  the  end  of  the 
system  which  permitted  the  rig¬ 
ging  of  the  market  in  the  interest 
of  any  dealer  or  of  any  clique. 


*  *  * 


Invitations  are  being  sent  out 
for  the  annual  Tobacco  Trades 
Exposition  to  be  conducted  Sep¬ 
tember  2d  to  14th  in  the  Madison 
Square  Garden.  The  prepara¬ 
tions,  as  usual,  are  made  on  an 
elaborate  scale. 

Fred.  A.  McGill. 


RICHMOND  HOUSE  WINS  HIGH 
HONOR. 


Sauer's  Extracts,  Prize  Winners  at 
Brussels  Are  Used  in  Jerusalem. 


C.  F.  Sauer,  of  the  C.  F.  Sauer  Co., 
this  morning  received  a  letter  and  cer¬ 
tificate  from  M.  Bercki,  Commissioner- 
General  of  the  International  Exposition 
being  held  in  Brussels,  Belgium,  an¬ 
nouncing  that  his  company  had  been 
awarded  the  highest  possible  honors  for 
all  flavoring  extracts.  The  award  was 
made  by  a  special  jury.  The  prizes  are 
a  certificate  of  merit  and  purity,  gold 
medal  and  cross  of  honor,  the  latter 
being  the  highest  award  offered  to  any 
exhibitor. 

Mr.  Sauer  says  he  is  a  firm  believer 
in  the  old  adage :  “It  never  rains  but  it 
pours,”  and  in  proof  of  this  belief 
showed  a  letter,  which  came  to  him  in 
the  same  mail,  from  D.  W.  Sims,  for¬ 
merly  of  Richmond,  who  is  traveling  as 
a  representative  of  Pine  Street  Baptist 
Church,  with  the  International  Sunday 
School  Board.  The  letter  came  from  the 
Hotel  De  France,  Jerusalem.  After  say¬ 
ing  that  ice  cream  was  unknown  in 
Egypt  and  the  country  roundabout  the 
Mediterranean,  except  rarely  and  then 
of  the  poorest  quality,  he  was  much  sur¬ 
prised  to  get  some  excellent  vanilla 
cream  for  dinner  in  this  hotel.  Mr.  Sims 
said  that  the  party  of  American  tourists, 
of  which  he  was  a  member,  was  de¬ 
lighted  with  the  cream  and  inquired  how 
it  was  made.  The  proprietors  said  that 
it  was  made  from  extract  made  by  the 
C.  F.  Sauer  Co.,  in  Richmond,  Va.  This 
statement,  backed  by  proof  of  several  ex¬ 
tract  bottles  bearing  the  name  and  trade¬ 
mark  of  the  Richmond  company,  10,000 
miles  from  home,  made  all  members  of 
the  party  sit  up  and  take  notice. 

C.  F.  Sauer  took  the  employees  of  the 
company  to  the  Jamestown  Exposition 
for  the  Fourth  of  July.  The  party 
traveled  there  and  back  in  a  coach  which 
they  had  all  to  themselves. — Richmond, 
Va.,  “New’s  Leader.” 


II 


The  American  public  demands  the  best 
of  everything.  That’s  why  Snider’s 
Catsup  is  such  a  favorite.  The  number 
of  bottles  of  Snider’s  Catsup  consumed 
annually  runs  into  the  millions. 


We  Can  Show  You  How  to 
Increase  Your  Business 


If  you  walked  down  Market  or  Chestnut  Streets  at  night 
and  one  window  in  a  block  was  brilliantly  illuminated,  while 
the  rest  were  in  darkness,  which  would  you  stop  to  look  at? 
The  lighted  one  most  certainly.  If  that  window  displayed 
goods  you  needed  at  a  low  price,  that  store  would  impress 
itself  upon  you  and  most  likely  you  would  go  back  and  buy 
when  it  was  open — because  an  impression  would  be  made 
on  you. 

Did  it  ever  strike  you  that  if  you  lighted  your  store  window 
up  at  night  after  you  closed  and  exhibited  something  in  it 
that  would  attract  attention,  that  passers-by  would  remember 
your  place  and  come  in  when  you  opened  up,  to  get  what  you 
offered,  particularly  if  nearby  competitors  left  their  windows 
in  darkness  ? 

If  it  seems  like  an  unnecessary  expense  to  light  your 
windows  when  your  store  is  closed,  write  or  phone  us  and  we 
will  show  you  that  you  can  make  up  what  it  will  cost  you  for 
a  month,  in  one  day’s  new  business. 


The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


It  Pays  Better  and  Pleases 
- Better  Than - 


Any  Other  nn  the  Market 


Wrigley’s  Hineral  Scouring  Soap. 

brings  grocers  Universal  Coupons,  a  gen¬ 
erous  quantity  of  them,  our  object  being  to 
make  it  worth  a  dealer’s  while  to  tell  his 
customers  that  it  is  the  finest  scouring 
soap  ever  made. 


Ho  Wrigley  manutacturlqg  Co. 

WAYNE  JUNCTION,  PHILADA. 
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Are  You  In? 

HKRBJ’S  THE?  KEY 

and  your  profits  at  the  end  of  the  year  with  increased 
patronage  thru 

“MAPLEINE” 

is  what  will  lock  your  customers  and  new  one’s  to  you. 
They  turn  your  name  over  time  and  again,  as  Mapleine 
daily  delights  its  customers. 

ISN'T  THAT 

what  you  want?  or  do  you  want  this  trade  to  go  to  the 
merchant  who  sells  it.  You' ll  realize  before  long  what 
you  lose  if  you  do  not  turn  your  order  in  to-day. 

E.  E.  HARDING  &  CO.f  Agents 

200  South  Front  Street,  Philadelphia,  Pa. 

CHAS.  W.  JACOBS  k  ALLISON,  18  Cedar  St.,  NEW  YORK  CITY 

- Manufactured  only  by - 

CRESCENT  MFG.  CO..  Seattle,  Wash.,  U.  S.  A. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 

FORBES'  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


There  is  only  one  flour  that  is  made 
as  good  as  all  flour  should  be,  that’s 

KING  MIDAS. 

The  highest-priced  flour  in  America 
and  worth  all  it  costs. 

SHANE  BROTHERS  CO. 

670  Bourse  Philadelphia 


Preserving  Me&cts  Without 
Preservative 

Carnizone  will  positively  keep  sweet,  fresh  and  whole¬ 
some  all  meats,  fowl  and  other  foods. 

Carnizone  reduces  ice  bills  one-half.  Preserves  where  ice 
cannot.  Prevents  the  carrying  of  contagion  by  infected 
meats  and  other  produce.  Improves  the  appearance  of  meats, 
prevents  slime  and  mould,  and  avoids  the  immense  loss  of 
trimming  off  dark  spots  and  the  unsightly  ends  of  meats. 

Carnizone  is  not  an  adulteration,  and  is  wholly  within  the 
law.  It  is  not  to  be  applied  to  material  to  be  kept,  but  should 
be  sprinkled  on  the  floor  of  the  storage  box. 

Write  for  circulars  and  information  to 

BELLEVUE  CHEMICAL  CO.,  72  Willoughby  Street 

BROOKLYN,  NEW  YORK 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  fo 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ’ 
and  contribute  a  good,  suggestive  weekly  article.  We  have  triec 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers 
probably  every  one  of  whom  has  some  technical  knowledge  of  win 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  an 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ar 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  I 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil).  •  - 


rHE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  unchanged 
and  only  fairly  active.  The  de¬ 
mand  is  fair,  considering  the  sea¬ 
son,  but  no  more  than  fair.  No 
changes  have  occurred  since  the 
last  report,  and  in  practically 
every  respect  the  situation,  both 
as  to  prices  and  conditions,  is  pre¬ 
cisely  the  same  as  last  week. 
Japans  are  getting  somewhat 
scarce,  and  the  market  shows 
some  little  stiffness,  though  with¬ 
out  .quotable  change. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  fluctuated  considerably 
during  the  past  week,  first  declin¬ 
ing  and  then  advancing.  The 
week  closes  about  unchanged 
from  last  week.  The  demand  is 
for  actual  wants  only,  and  while 
the  wants  are  probably  normal 
with  the  season,  the  aggregate  is 
comparatively  light.  Mild  coffees 
hre  steady  and  unchanged,  with 
the  exception  of  Maracaibos, 
which  on  account  of  the  light  ar¬ 
rivals  of  new  crop,  have  stiffened 
up  considerably.  Mocha  is  steady 
and  unchanged,  and  Java  firm  and 
advancing. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
unchanged  and  in  fair  demand. 
Sugar  syrup  is  in  ordinary  de¬ 
mand  at  unchanged  prices.  Mo¬ 
lasses  is  equally  dull  and  prices 
are  unchanged.  Prospects  for  the 
new  crop  are  good. 

Sugar. 

The  raw  sugar  market  has 
stiffened  considerably  during  the 
past  week,  due  to  firmness  in 
Europe  produced  by  news  of  crop 
damage.  The  refined  sugar  situ¬ 


ation  is  unchanged.  The'Federa 
refinery  is  10  points  below  the 
others,  and  this  is  having  an  un¬ 
settling  influence.  No  advance  is 
expected  in  the  near  future, 
though  the  matter  is  entirely  in 
the  refiners’  hands.  Refined  sugar 
is  in  very  fair  demand. 

Fish. 

The  fish  market  shows  some 
actjvity.  Shore  mackerel  are 
wanted ;  the  supply  is  still  small 
and  the  price  gradually  advanc¬ 
ing  as  the  quality  improves. 
New  Irish  mackerel  are  coming! 
forward  more  freely  and*  rule  at! 
about  unchanged  prices.  New! 
Norways  are  also  offered,  hut  the 
quality  is  scarcely  satisfactory 
and  prices  are  comparatively  low.! 
Cod,  hake  and  haddock  are  dull! 
and  unchanged.  Sardines  are  in! 
fair  demand,  both  foreign  and 
domestic,  and  rule  at  unchanged! 
prices.  There  has  been  some  talk  j 
of  an  advance  in  domestic  sar¬ 
dines,  but  it  has  not  materialized 
as  yet.  Salmon  is  unchanged, 
steady  and  in  fair  demand.  Fu¬ 
ture  prices  have  not  been  named  1 
on  any  other  grade  except  Colum¬ 
bia  River  as  yet. 

Canned  Goods. 

Spot  tomatoes  seem  to  have 
weakened  somewhat  during  the 
week.  Full  standards  in  quantity 
certainly  large  enough  for  the 
demand  are  now  offered  at  '?o 
cents,  f.  o.  b.  Most  of  these  are 
I9°5  goods,  however,  as  1906 
pack  are  scarce.  New  pack  2 
pounds  are  offered  for  immediate 
shipment  at  6/J^  cents,  which  is 
much  below  the  spot  price.  The 
quality,  however,  is  poorer  than 
the  spot  goods.  Future  tomatoes 
are  weaker  also,  and  offers  of  82)4 
cents  are  now  finding  much  more 
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or  in  the  packers’  eyes, 
ere  is  some  little  interest  on 
/ers’  part  in  this  latest  decline'. 

!-n  is  dull  and  unchanged.  The 
eage  for  this  season  is  cut 
vn,  but  the  outlook  is  for  a 
•y  fair  pack.  Peas  are  un- 
inged,  but  strong,  especially  for 
■  large  sizes,  which  are  scarce, 
e  pack  everywhere  seems  to  be 
ining  to  small  sizes.  Anything 
mnd  90  cents  in  a  large  way  is 
tree.  New  prices  have  been 
Tied  on  future  Baltimore 
iches,  as  reported  elsewhere, 
ey  are  very  high  and  have 
>used  no  interest  as  yet.  Apples 
:  unchanged  and  dull.  The 
lifornia  canned  goods  packers 
ve  withdrawn  everything  save 
:ra  cherries,  extra  apricots, 
awberries  and  grapes,  which 
v  buyers  want.  The  Baltimore 
e  is  unchanged  and  quiet. 

Dried  Fruits. 

vrery  few  spot  prunes  are  sell- 
'  in  this  market,  but  other  mar¬ 
cs  report  a  better  trade.  Prices 
:  unchanged.  Futures  show 
ne  signs  of  advance,  owing  to 
1  crop  conditions  on  the  coast, 
aches  are  unchanged  and  still 
e  high  and  scarce.  The  de- 
.nd  is  practically  nil.  Currants 
:  holding  their  own  at  un- 
anged  prices.  The  demand  is 
r.  Raisins  are  scarce  and  stiff, 
iree-crown  loose  have  sold  on 
it  at  to  IOJ4  cents  per 

und  in  a  large  way.  Seeded 
ige  from  I2J4  to  13  cents,  which 
considerably  above  the  future 
irket.  Apricots  show  no 
ange.  Apples  are  firm  and 
(h,  the  market  being  from  1  to 
cents  above  normal. 

Beans  and  Reas. 

Pea  beans  are  unchanged  and 
:  demand  is  very  slow.  The 
uation  is  a  little  firmer  in 
chigan,  but  not  much.  Mar- 
.vs  a^e  unchanged  and  in  slow 
mand.  California  limas  are  un¬ 
tied.  The  coast  market  is  un- 
anged,  but  some  holders  in  the 
•ondary  markets  have  cut  their 
ces  10  to  15  cents  below  the 
ast.  Split  peas  are  in  excellent 
mand  at  unchanged  prices, 
lis  refers  to  yellows,  as  greens 
i  about  out  of  the  market. 

Butter. 

rhe  butter  market  is  firm  on  a 
sis  about  1  cent  below  a  week 
jo.  Creameries  continue  to 
ike  good  butter,  and  the  con- 
mptive  and  speculative  demand 
Th  continue  good  considering 

I, 


the  high  prices  prevalent  for  the 
season.  The  stocks  in  storage 
are  not  as  large  as  a  year  ago, 
and  the  present  outlook  points  to 
no  lower  prices  in  the  near  future, 
unless  there  is  extreme  hot 
weather  and  goods  decline  in 
quality.  The  make  of  near-by 
butter  is  very  short,  and  will 
probably  get  shorter  as  the  sum¬ 
mer  advances.  The  Western 
make  is  about  normal  for  the  sea¬ 
son. 

Eggs. 

The  egg  market  is  firm  at  an  ad¬ 
vance  of  about  1  cent  per  dozen. 
The  advance  is  due  to  the  ex¬ 
treme  scarcity  of  fancy  eggs.  The 
bulk  of  the  receipts  are  showing 
the  effects  of  the  heat  and  have 
to  be  sold  at  prices  ranging  from 
2  to  5  cents  below  fresh.  Stocks 
of  eggs  in  storage  are  very  heavy, 
but  as  they  were  put  in  at  high 
prices/  when  eggs  were  fancy,  the 
market  must  advance  at  least  2 
cents  more  before  fancy  eggs 
come  out. 

Cheese. 

The  cheese  market  has  declined 
cent  per  pound,  due  to  the 
quality  of  the  cheese  arriving, 
which  shows  summer  defects  and 
is  only  good  for  immediate  con¬ 
sumption.  The  make  of  cheese  is 
about  normal,  and  there  will  prob¬ 
ably  be  no  change  in  price  until 
September,  after  which  there  may 
be  an  advance.  Stocks  of  June 
cheese  are  considerably  below  a 
year  ago,  and  the  consumptive  de¬ 
mand  is  better  than  for  some 
years.  The  make  of  September 
cheese  will  govern  the  future 
price. 

Provisions. 

The  market  for  smoked  meats 
has  been  about  stationary  during 
the  week,  and  the  usual  summer 
advance  has  up  to  the  present 
failed  to  materialize.  The  con¬ 
sumptive  demand  for  hams  of  all 
grades,  bellies  and  bacon  is  nor¬ 
mal.  Both  pure  and  compound 
lard  is  unchanged  in  the  East,  but 
in  the  West  there  has  been  an 
advance  of  34  to  V2  cent.  Barrel 
pork,  canned  meats  and  dried  beef 
are  unchanged  and  in  good  con¬ 
sumptive  demand. 

Produce. 

New  potatoes,  40  to  45  cents 
per  basket,  good  demand ;  No.  2s, 
15  to  20  cents  per  basket,  demand 
poor;  cucumbers,  70  to  80  .cents 
per  basket,  demand  good ;  cab¬ 
bage,  10  to  15  cents  per  basket, 
demand  fair;  squash,  25  to  30 
cents  per  basket,  demand  good ; 


=41 


Ten  to  One 


When  a  Fels-Naptha  man  re¬ 
ports  he  found  ten  Squash- 
ville  grocers  with  Fels-Naptha 
in  stock,  and  one  without,  we 
say,  “why  not  the  one?’’ 

Invariable  answer  :  “  They 

handle  nothing  but  the  poorest 
soaps.’’ 

The  Squashville  condition  is 
the  general  one  in  sections  where 
Fels-Naptha  soap  (the  easy 
way  of  washing)  is  known. 

Be  one  of  the  ten 


grocers 


Fels  &  Co. 


one 

I 


Philadelphia 


m 


Partner,  Push  Porcela 


We  call  you  partner  because  we  are  giving 
you  part  of  our  profits  to  recompense  you  (in 
addition  to  your  regular  profit,  which  is  a  good 
one)  for  telling  your  customers  that  nothing 
cleans  porcelain  tubs  and  enameled  ware  like 
Porcela. 

We  are  giving  you  part  of  our  profits — 
by  putting  Universal  Coupons  in  every  case 
you  buy — and  Universal  Coupons  are  as  good 
as  money  to  you  for  you  can  exchange  them 
for  almost  anything  money  will  buy. 

We  give  you  the  same  coupons  with 
Radax  and  Tilo.  Radax  is  the  most  won¬ 
derful  cleanser  of  the  age  ;  six  times  better  than 
borax.  Tilo  is  made  specially  to  make  old 
tile  and  marble  look  like  new. 


The  Porcela  Company 


241  S.  Front  Street 

Philadelphia  Office 


PITTSBURG,  PA. 


IN  WHITING  TO  KDVBRTISBRS  KINDLY  WBISTION  "  GROCERY  WORLD.” 


18 


GROCERY  WORLD 


peas,  50  to  90  cents  per  basket, 
demand  good  ;  string  beans,  green, 
40  to  50  cents  per  basket ;  wax,  50 
to  60  cents,  demand  good ;  yellow 
onions,  90  cents  to  $1  per  basket, 
demand 'good;  new  carrots,  2 
cents  per  bunch,  demand  good ; 
scullions,  $1  to  $1.25  per  100,  de¬ 
mand  fair ;  beets,  1  to  2  cents  per 
bunch,  demand  fair;  turnips, 
white,  40  to  50  cents  per  basket, 
$2  to  $2.50  per  barrel,  demand 
good;  yellow,  30  to  40  cents  per 
basket,  demand  fair;  peppers,  60 
to  75  cents  per  basket,  demand 
good;  eggplants,  $1.25  to  $1.40 
per  basket,  demand  good;  lima 
beans,  $1.75  to  $2  per  basket,  de¬ 
mand  good;  spinach,  $1.25  per 
barrel,  scarce  and  good  demand ; 
salad,  York  State,  $1.75  per  box 
of  two  dozen,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.60 
per  bunch;  8-hands,  $1  to  $1.25; 
7-hands,  65  to  85  cents ;  6-hands, 
40  to  60  cents ;  red,  75  cents  to 
$2.50  per  bunch,  demand  poor ; 
lemons,  $4.50  to  $5.50  per  box,  de¬ 
mand  fair  to  good;  pineapples, 
$3.50  to  $5  per  box,  demand  fair 
to  good  ;  California  oranges,  $5.50 
to  $6.50  per  box,  demand  poor ; 
limes,  80  cents  to  $1  per  100,  de¬ 
mand  poor. 

Nuts. 

Peanuts,  green,  choice,  5  3/2 
cents  per  pound;  fancy,  7  cents; 
jumbo,  large,  8  cents ;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8 y2  cents 
per  pound;  filberts,  iojS4  cents; 
pecans,  16  cents ;  walnuts,  mar- 
bots,  12^4  cents;  mixed  nuts, 
cents,  demand  poor. 


MARKET  NOTES. 

Georgia  peaches  show  a  wide 
range  of  price — 50  cents  to  $3  per 
crate.  The  receipts  show  con¬ 
siderable  rotten  fruit.  A  few 
Delaware  peaches  are  in  market 
averaging  $1  per  basket.  The  de¬ 
mand  for  good  peaches  is  good. 

Georgia  and  Arizona  are  still 
shipping  cantaloupes  North. 
Georgias  range  from  $r  to  $2  and 
the  best  Arizonas  bring  $3.50. 
The  demand  is  fair. 

Georgia  watermelons  hold  their 
price,  ranging  from  20  to  50  cents. 
The  demand  is  fair. 

Jersey  tomatoes  are  gradually 
getting  down  and  range  from  50 


cents  to  $1  per  basket.  The  qual¬ 
ity  is  fair  and  the  demand  is  good. 
The  crop  is  likely  to  be  fair.  Can- 
ners  have  begun  to  buy  around 
50  cents. 

New  apples  are  in  market  and 
are  wanted  to  some  extent  at  35 
to  50  cents  per  basket. 

New  Jersey  corn  ranges  from 
60  to  75  cents  per  basket  and  the 
demand  is  good,  since  the  supply 
up  to  date  is  very  small.  Some 
North  Carolina  corn  is  still  on  the 
market. 

The  first  New  Jersey  lima  beans 
are  in  market  and  range  from  $2 
to  $2.50.  A  few  North  Carolina 
limas  show  the  same  range,  but 
in  one-third  barrel  baskets.  The 
quality  of  the  current  receipts  is 
only  fair. 


Fake  Collection  Agency  Collapses. 

Several  months  ago  agents  for 
the  “Tyler  Collection  Co.,”  of 
Chicago,  made  contracts  with  a 
number  of  business  men  in  Ak¬ 
ron,  Ohio,  two  of  whom  are  gro¬ 
cers,  to  collect  their  accounts  for 
a  term  of  five  years  for  a  retaining 
fee  of  $40  down,  $25  per  year  and 
a  commission  of  10  to  25  per  cent. 
Members  of  the  Akron  Retail 
Grocers’  Association  asked  their 
secretary  for  information  concern¬ 
ing  the  Tyler  agency,  before  mak¬ 
ing  contracts,  and  the  answer  re¬ 
ceived  was  such  that  none  of  them 
invested.  The  two  grocers  who 
gave  up  $40  each  to  the  agency 
have  since  joined  the  association. 
Messrs.  Welty  &  Johnson,  at¬ 
torneys  of  Springfield,  Ohio,  some 
of  whose  clients  had  made  con¬ 
tracts  with  the  Tyler  agency, 
started  an  investigation  of  the 
concern  some  weeks  ago.  The  re¬ 
sult  of  their  investigation  was  that 
W.  B.  Tyler  is  spending  the  sum¬ 
mer  in  jail  in  Springfield,  while  C. 
E.  Andrews,  who  is  also  wanted 
for  defrauding  merchants  in  that 
city,  has  left  for  parts  unknown. 


Where  Is  Our  Tea  Trade  Going 
To  ? 

I 

Chicago  Tea  Man  Points  Out  That 
Each  Year  We  Are  Bringing  Over 
Less  Tea  in  All  Lines,  Asks  What 
Is  Becoming  of  the  Business. 

Where  is  the  tea  trade  of  the 
United  States  going  to? 

The  increased  population  in 
this  country  has  been  most 
rapid  (within  the  last  ten 


years)  and  the  import  of 
teas  to-day  would  necessarily 
have  to  show  much  larger  quanti¬ 
ties  to  equalize  the  per  capita  con¬ 
sumption  of  1897,  but  notwith¬ 
standing,  however,  the  import  of 
China  teas  into  the  United  States 
in  1904  totalled  53,146,080 
pounds;  in  1905,  42,938,984 

pounds ;  in  1906,  37,466,689 

pounds,  thus  showing  a  decrease 
in  China  teas  in  three  years  of 
1 5  >679>39 1  pounds. 

The  importation  from  Japan  in 
1904  totalled  42,711,127  pounds; 
in  1905,  41,823,115  pounds;  in 
1906,’  37,806,414  pounds,  showing 
a  decrease  in  Japan  tea  during  the 
same  period  of  4,904,713  pounds. 

The  importation  of  India  and 
Ceylon  teas  in  1904  was  7,674,663 
pounds;  in  1905,  7,813,564 

pounds  ;  in  1906,  7,340,106  pounds, 
showing  a  decrease  in  India  and 
Ceylon  teas  during  the  same 
period  of  334,557  pounds.  .  You 
will  notice  that  in  1905  there  was 
an  increase  over  1904  in  the  im¬ 
portation  of  India  and  Ceylon  tea, 
when  a  decrease  followed  in  1906 
which  carried  the  number  of 


pounds  imported  in  1906  below 
the  importation  of  1904. 

The  total  importations  fron 
other  Asiatic  countries  in  19& 
was  450,922  pounds;  in  1905 
658,076  pounds;  in  1906,  456,73] 
pounds.  The  total  imports  froir 
the  United  Kingdom,  Canada  anc 
sundry  other  countries  to  th< 
United  States  in  1904  shows  ? 
total  of  8,915,224  pounds;  in  1905 
9,472,860  pounds;  in  1906,  10,551, 
810  pounds,  an  increase  of  1,636, 
586  pounds.  The  grand  total  ot 
all  teas  imported  into  the  United 
States  less  tea  exported  therefrom 
in  1904  totalled  109,614,993 
pounds;  in  1905,  101,937,084 

pounds ;  in  1906,  92,561,498 

pounds. 

In  these  days  of  extraordinary 
prosperity,  in  this  period  oi 
strenuous  commercialism,  many 
firms  are  striving  to  introduce1 
package  teas,  but  notwithstanding 
the  grand  total  decrease  in  the 
United  States  importations  of  tea 
within  three  years  was  17,053,495 
pounds. 

Ge4orge  Lewis. 

Chicago,  Ill.,  July  31,  1907. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocei 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


III. 

WARM  WEATHER  THOUGHTS. 

You  can  increase  your  sales 
these  days  by  keeping  in  mind  the 
ready  cooked  things. 

One  thing  you  may  bear  in 
mind  we  will  cook  and  deliver  for 
an  advance  of  4  cents  per  pound 
any  kind  of  a  roast  that  is  bought 
at  our  meat  department.  Make 
this  a  feature  of  your  warm 
weather  suggestions. 

Refer  to  your  typewritten  list  of 
delicatessen  goods  a  few  of  the 
leaders  in  a  few  simple  words, 
putting  emphasis  on  the  cleanly 
manner  in  which  they  are  pre- 
pare^,  and  mention  also  the 
tongue  and  chicken  in  glass  that 
we  have  recently  introduced  and 
which  will  remain  prominently 
displayed  on  the  counter. 


The  summer  beverages  you 
will  find  on  a  separate  list. 

Canned  baked  beans  from  now 
on  will  be  a  good  seller. 

Show  up  the  No.  3,  10-cent  cans 
to  the  working  people  and  saj 
that  they’re  the  most  nutritious 
and  the  most  economical  of  sum¬ 
mer  foods. 

Have  the  advertised  beans  right 
at  your  hand.  It’s  no  trouble  tc 
sell  those  that  are  so  cleverly  ad 
vertised  in  the  magazines.  Refer 
to  the  overhead  fans  and  ask  her 
if  she  doesn’t  think  it’s  a  pleasant 
change  from  the  street  heat. 

Push  one  of  the  chairs  near  her 
and  get  her  in  good  humor  tc 
open  the  pocketbook  freely. 

Nothing  beats  comfortable  sur-; 
roundings  for  taking  good  or¬ 
ders. 


GROCERY  WORLD 


19 


This  Department  is  devoted  to  the  criticism 
f  advertising  matter  sent  in,  to  the  devising 
i  new  advertising  ideas  for  special  occasions, 
pon  request,  and  to  the  suggesting  of  original 
dvertisements  when  data  is  supplied.  All 
ommunications  sent  in  for  this  Department 
bould  be  addressed  to  the  Editor  of  Science 
f  Advertising.  They  will  be  filed  in  their 
rder  and  taken  up  according  to  strict  rotation. 


There  comes  to  this  desk  this 
ireek  from  a  Jamesburg  (N.  J.) 
;rocer  a  sample  blotter  which  he 
as  used  to  advertise  his  business, 
'he  size  is  3^  x  6^4  inches,  and 
he  blotter  is  the  kind  with  thin 
lotting  surface  on  one  side  and 
oated  cardboard  on  the  other — 
ery  unsatisfactory  blotters  as  a 
ule.  The  only  real  blotter  to  use 
n  my  judgment  is  the  thick,  fat 
ind  that  will  drink  up  any  kind 
f  blot.  Of  course,  this  kind  of 
lotter  will  not  allow  fine  print- 
ng,  as  the  surface  is  spongy. 

*  *  * 


Here  is  a  somewhat  reduced 
eproduction  of  the  blotter  re¬ 
erred  to : — 


the  Grocer , 


r 


o  requests  that  if  his  services 
PLEASE  YOU 
that  you  tell 
YOUR  NEIGHBOR: 
if  not,  tell  HIM. 

R.  F.  G., 

Jamesburg,  JV.  J. 


Let’s  discuss  the  photograph 
trst.  I  don’t  consider  it  any  of 
ay  business  whether  a  man  thinks 
t's  good  taste  to  use  his  picture 
>n  his  advertising  or  not.  That’s 
iis  personal  matter  entirely.  But 
rom  an  advertising  standpoint  I 
an  t  say  that  I  consider  it  good, 
I  nd  if  it  is  desired  to  use  a  photo¬ 
graph  I  can  imagine  a  kind  that 
|vould  prove  much  more  striking 
!  ha*a  this.  For  example,  the 
!  >hotographer  might  have  taken 


1 


this  correspondent  behind  his 
counter,  in  the  act  of  leaning  over 
on  one  elbow  as  if  talking  earn¬ 
estly  with  a  customer.  Or  talking 
over  the  telephone,  the  blotter 
bearing  the  message  in  both  cases. 
A  photograph  like  either  of  these, 
or  along  the  same  line,  would 
have  had  a  novelty  about  it  that 
would  doubtless  have  gotten  it 
much  more  attention  than  a  con¬ 
ventional  portrait.  And  then  I 
should  always  word  such  adver¬ 
tisements  as  this  in  the  first  per¬ 
son  singular — “I  request,”  not 
“he  requests.” 

*  *  * 

I  don’t  think  much  of  the  word¬ 
ing  of  this  blotter.  There  was  a 
time  when  it  was  snappy  and  epi¬ 
grammatic,  but  so  many  thousands 
of  people  have  used  it  that  it  has 
gotten  stale.  I  should  make  an 
advertisement  like  this  more  per¬ 
sonal  and  direct.  Something  like 
this : — 

The  best  thing  I  can  say  about  my 
goods  is  that  any  time  anything  is 
wrong  you  can  get  your  money  back. 

More  than  that  no  man  can  do. 

Little  blotters  like  this  can’t 
move  mountains,  but  they  help  a 
little.  They  can  never  take  the 
place  of  real  straightforward  ad¬ 
vertising,  but  they  constitute  a 
link  in  the  chain  if  a  man  can 
afford  to  do  both. 


Pink  Tape  Sold  the  Celery. 

How  an  English  Farmer  Gave  His 
Produce  a  Boom.  English  Authority 
Uses  Case  as  an  Argument  Why 
American  Shippers  Should  Look  to 
Their  Packages.  Jam  in  India. 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

August  2,  1907. 

Consul  Albert  Halsteard,  of  Bir¬ 
mingham,  reports  that  in  the 
British  market  care  in  packing, 
attention  to  making  products  ap¬ 
pear  well,  and,  in  general,  every¬ 
thing  calculated  to  attract  the  eye 
are  of  the  greatest  usefulness  in 
promoting  sales.  The  importance 
of  this  has  been  brought  more 
clearly  to  his  attention  by  an  arti¬ 
cle  in  a  British  publication,  from 
which  he  quotes  the  following: — 

“The  successful  sale  here  of 
numerous  continental  articles  of 
food  is  due  almost  entirely  to  the 
neatness  of  the  container.  Such 
things  as  fruit,  eggs  and  vege¬ 
tables,  which  come  to  us  from  the 
Continent,  are  neatly  inclosed  in 
boxes,  and  have  apparently  been 
washed  before  being  packed.  An 


edging  of  tinted  or  lace  paper  oc¬ 
casionally  serves  to  make  the  pro¬ 
duce  more  tempting  to  the  pur¬ 
chaser.  Home-grown  produce  is 
not,  as  a  rule,  so  attractively  dis¬ 
played  and  in  consequence  does 
not  always  command  the  sale.  As 
a  guide  to  the  American  sending 
goods  to  this  market,  the  follow¬ 
ing  incident  will  be  of  interest, 
because  it  shows  something  of  the 
spirit  of  the  purchaser  with  refer¬ 
ence  to  the  way  goods  are  offered 
for  sale.  A  farmer  noticed  cus¬ 
tomers  in  the  grocer’s  shop  pick¬ 
ing  over  the  celery  to  find  the 
best-looking  bunches,  and  it  oc¬ 
curred  to  him  to  take  more  pains 
with  his  celery  and  see  if  it  would 
bring  a  better  price.  He  bought 
some  pink  tape  and  tied  the  cel¬ 
ery  with  it  in  neat  bunches,  and 
found  that  it  sold  quickly  and 
brought  more  money,  while  the 
same  kind  of  celery  without  the 
tape  sold  slowly  and  brought  less. 

“After  that  he  marketed  all  his 
produce  in  the  most  attractive 
manner,  putting  labels  on  his 
fruit  baskets  with  the  name  of  the 
variety,  wiping  his  apples,  select¬ 
ing  and  labeling  his  tomatoes,  al¬ 
ways  treating  his  fruit  and  vege¬ 
tables  as  if  they  were  worthy  of 
distinction.  The  fame  of  his 
produce  grew,  he  enlarged  his 
business  and  became  a  wealthy 
man,  all  because  of  the  pink  tape 
on  the  celery. 

“The  bottles,  labels  and  other 
items  connected  with  the  packing 
of  American  proprietary  medi¬ 
cines  are  much  admired  here,  and 
the  chemist  readily  concedes  the 
fact  that  such  matters  are  potent 
in  assisting  him  to  make  sales. 
In  considering  this  country  as  a 
market  for  American  goods  which 
reach  the  purchaser  through  re¬ 
tail  shops  and  stores,  I  would  ad¬ 
vise  the  manufacturer  to  bear  in 
mind  the  fact  that  the  package 
forms  an  important  detail  in  dis¬ 
play  either  in  windows  or  on  the 
retailer’s  shelves.” 

*  *  * 

A11  odd  fact  is  that  a  particu¬ 
larly  nice  line  of  jams  and  jellies 
is  packed  in  cans  and  bottles  in 
the  Himalaya  Mountains.  There 
are  three  factories  engaged  in  this 
business  in  Simla,  the  summer 
capital  of  the  British  India  Gov¬ 
ernment.  The  largest  of  these 
has  its  factory  east  of  Jokko 
Mountain,  about  four  miles  from 
Simla.  This  little  factory  turns 
out  per  annum  the  following 
quantities  of  a'-pound  cans  of  jam  : 


Everybody 
Knows  Them 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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It  Covers  the  Country 
As  It  Does  This  Space 


Because  it  is  the  best 
known  and  known  as 
the  best. 


It  was  first  made  in 
1847  and  in  1907  it  has 
no  equals. 


The  superior  quality  and  excellent 
flavor  of  this  cracker  has  placed  it  in 
a  class  by  itself.  “The  standard  by 
which  all  others  are  judged.’’ 

A.  EXTON  &  COMPANY 

TRENTON,  N.  J. 


Dozen. 


Strawberry  .  300 

Cape  gooseberry  .  100 

Blackberry  .  75 

Raspberry  .  25 

Apple .  10 

Quince  .  20 

Peach  .  50 

Apricot  .  80 

Green  gage  .  30 

Yellow  plum .  50 

Damson  .  10 

Pear  .  5 

Guava  .  75 

Lemon  .  10 

Orange  . 25 

Citron  . 5 

Sweet  slice  .  25 


All  of  these  retail  at  from  $3.16 
to  $4.41  per  dozen.  Only  the 
strawberry  jam  sells  for  the  latter 
price,  most  of  the  others  being 
$3.16  and  $4  per  dozen.  The 
“mango  chutney,”  put  up  in  quart 
bottles,  sells  for  $4  per  dozen. 
That  price  makes  them  retail  at 
37,  33  and  28  cents  per  can  and 
bottle. 

The  strawberries,  blackberries, 
raspberries,  apricots,  green  gages, 
yellow  plums,  lemons,  citrons  and 
mangoes  are  grown  on  the  sides 
of  the  mountains  about  Simla  by 
the  natives.  The  apples,  quinces, 
peaches,  damsons  and  pears  are 
grown  80  miles  north  of  Simla,  in 
the  mountains  at  Kulu.  The 
guavas  and  oranges  come  from 
the  plains  near  Lahore. 


The  fruits  from  Kulu,  80  miles 
back  in  the  mountains,  are  car¬ 
ried  by  coolies  in  baskets,  which 
weigh  each  60  pounds,  strung 
over  their  backs.  It  requires  four 
days  for  the  coolies  to  make  the 
trip  in  over  the  narrow,  tortuous 
path  from  Kulu  to  Simla.  For 
this  they  receive  24  cents  a  day. 
The  path  or  road  is  owned  by  the 
Government,  and  two  annas  or  4 
cents  toll  is  charged.  This  is  paid 
by  the  firm  that  buys  the  fruit. 
Men  and  women  carry  baskets  of 
fruit,  the  women,  as  usual,  receiv¬ 
ing  less  than  the  men  for  the 
service. 

The  coolies  who  do  the  un¬ 
skilled  work  of  picking  over  the 
berries,  peeling  and  seeding  cer¬ 
tain  fruits,  slicing  mangoes,  etc., 
receive  from  $3.35  to  $4  per 
month,  and  board  and  lodge  them¬ 
selves.  The  jam  makers  receive 
from  $10  to  $13  per  month,  and  j 
board  and  lodge  themselves.  The 
latter  are  kept  on  the  payroll  the 
year  round  to  keep  them  from  re¬ 
vealing  secrets  of  manufacture  to  | 
competitors. 

It  is  interesting  to  speculate 
how  American  manufacturers 
could  compete  with  labor  at  these 
prices.  Holt. 


More  Customers 
More  Profit 


If  you  push  Beardsley’s  Shredded  Cod¬ 
fish,  Acme  Sliced  Beef,  Star  Boneless  Herring, 
Acme  Sliced  Bacon,  Acme  Washed  Figs  and 
Peanut  Butter,  you  are  certain  of  pleased  cus¬ 
tomers  and  more  profit.  These  goods  can’t  be 
beaten  and  we  have  never  seen  them  equaled. 

Besides  giving  you  as  good  a  profit  on 
them  as  you  can  make  on  any  high-grade 
goods  of  a  similar  character,  we  pack  Uni¬ 
versal  Coupons  in  each  case  for  the  retailer 
to  increase  his  profits.  These  Coupons  are 
exchangeable  for  any  article  of  household  or 
store  merchandise,  and  if  you  save  them  }’ou 
will  soon  have  enough  to  bring  you  a  new 
delivery  wagon.  If  these  products  are  new 
to  you,  send  for  booklet. 


J.  W.  Beardsley’s  Sons 

474=478  Greenwich  St.  NEW  YORK 


Two-Minute  Sermons  for  the  Retail 

Grocer 


IV. — A  Good  Business  Letter  or  None. 

Better  write  no  letter  than  a 
poor  letter. 

Too  many  business  letters  ar^ 
to-day  failing  in  their  mission.  A 
business  letter  is  the  representa¬ 
tive  of  the  house  sending  it  out, 
and  should  be  so  carefully  worded 
that  its  meaning  will  be  abso¬ 
lutely  clear  to  the  recipient.  Too 
many  business  men  are  to-day 
striving  to  quickly  clear  their 
desks  of  all  correspondence,  and 
thus  rush  through  their  work, 
when  they  should  strive  to  so 
write  each  letter  that  it  will  do 
the  same  work  for  the  house  that 
a  special  man  would  do  if  sent  out 
instead  of  the  letter. 

The  ordinary  business  corre¬ 
spondent  does  not  stop  here.  He 
dictates  his  letters  to  a  stenog¬ 
rapher  who  probably  does  not 
know  much  about  the  business, 
and  then  does  not  read  them  over 
carefully  to  see  that  they  express 
the  exact  thoughts  that  he  wished 
to  express.  He  drops  into  his 
chair  a  few  moments  before  the 


letters  should  be  mailed,  hurriedly 
glances  over  them,  and  lets  them 

go- 

In  the  first  place,  the  writer  of 
a  letter  is  very  likely  to  not  express 
his  thoughts  as  clearly  in  a  letter 
as  if  talking  to  the  party  ad¬ 
dressed.  Then  there  still  remains 
the  chance  that  the  stenographer 
will,  through  misunderstanding 
or  poor  punctuation,  put  an  en¬ 
tirely  different  meaning  to  the  let¬ 
ter.  Guard  against  both  possi¬ 
bilities. 

If  you  cannot  give  a  letter 
enough  attention  to-day  to  make 
it  clearly  express  your  views,  do 
not  write  it.  Better  wait  another 
day  to  start  than  make  a  wrong 
start. 

If  your  stenographer  fails  to 
express  your  meaning  in  the  let¬ 
ter,  correct  it  thoroughly  and  have 
it  entirely  rewritten,  even  though 
it  is  not  started  on  its  mission  for 
another  day.  Better  a  little  de¬ 
lay,  if  that  is  absolutely  necessary, 
than  the  possibility  of  making  a 
wrong  impression.  F.  A.  P. 
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Signature 

Is  your  eye  on  the  trade,  Mr.  Dealer? 


Every  housewife — every  buyer  of  family  supplies — is  becoming 
more  and  more  familiar  with  the  signature  of  W.  K.  Kellogg. 

To  them  it  means  the  best  in  breakfast  foods.  It  means  the 
most  delicious  flavor  and  dainty  crispness;  it  means  the 

GENUINE— ORIGINAL 

TOASTED  CORN  FLAKES 

That  is  why  it  sells  and  sells  fast.  It’s  the  “call-again  food.” 

One  package  means  many  more,  because  it  tastes  like  more. 

The  public  is  demanding  Kellogg’s  Toasted  Corn  Flakes.  Its 
eye  is  on  the  signature  to  prevent  being  imposed  upon  by 
substitution.  Keep  your  eye  on  the  trade  Mr.  Dealer,  by 
sticking  to  the  genuine  Toasted  Corn  Flakes.  Specify 
Kellogg’s — and  get  it. 


TOASTED  CORN  FLAKE  CO. 


BATTLE  CREEK,  MICH. 
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New  Orleans,  La. 


Not  content  with  the  elimina¬ 
tion  of  lagniappe,  a  form  of  gift¬ 
giving  peculiar  to  New  Orleans, 
the  Retail  Grocers’  Association  of 
that  city  has  now  engaged  in  a 
warfare  against  all  other  gift 
schemes.  1  he  association  has 
sent  out  the  following  letter  to  all 
of  its  members: — 

Dear  Sir At  the  regular 
monthly  meeting  of  the  Retail  Gro¬ 
cers’  Association,  Wednesday,  June 
19th,  the  giving  of  useful  articles  by 
grocers  to  their  customers  as  adver¬ 
tising  matter  was  taken  up  and  dis¬ 
cussed,  and  after  careful  consider¬ 
ation  it  was  decided  by  all  present 
that  this  practice  should  be  discon¬ 
tinued.  It  has  been  our  experience 
during  the  past  week  or  two  that 
where  a  grocer  in  a  neighborhood 
was  giving  an  article  as  an  advertise¬ 
ment,  even  without  the  consumer 
making  a  purchase,  other  grocers  in 
the  vicinity  of  the  grocer  giving 
such  advertising  articles  have  con¬ 
strued  it  as  lagniappe,  and  have  gone 
back  to  the  old  practice  of  giving 
cakes  and  candies.  These  few  cases 
which  we  speak  of  were  promptly 
taken  up  by  the  association  and  the 
parties  were  induced  for  the  sake 
of  harmony  to  discontinue. 

Therefore,  we  take  this  method  of 
notifying  you  of  the  action  taken  by 
the  association ;  also,  of  calling  your 
attention  to  the  original  agreement 
to  discontinue  lagniappe,  which  in¬ 
cluded  calendars,  prize  tickets, 
Christmas  gifts  and  all  other  free 
gift  schemes. 

Furthermore,  we  wish  to  call  your 
attention  to  a  party  who  is  soliciting 
orders  for  a  local  photograph  estab¬ 
lishment  selling  to  the  grocers  tick¬ 
ets  to  be  given  to  their  customers, 
which  the  grocer  punches  when  said 
customers  make  a  purchase,  and 
when  the  amount  of  $5  is  purchased 
the  party  holding  the  ticket  is  en¬ 
titled  to  a  crayon  picture  upon  pay¬ 
ment  of  $1.  This  party  is  endeavor¬ 
ing  to  secure  orders  by  misrepresen¬ 
tation,  it  is  said,  stating  that  his 
scheme  has  the  indorsement  of  the 
Retail  Grocers’  Association.  There¬ 
fore  you  are  hereby  notified  that  he 
has  no  right  to  use  the  name  of  this 
association  in  any  manner. 

Yours  truly, 

Retail  Grocers’  Association. 

Missouri. 

The  State  Retail  Grocers  of 
Missouri  held  its  annual  conven¬ 
tion  at  Sedalia,  Mo.,  last  week, 
and  the  business  transacted  finds 
a  summary  through  the  follow¬ 
ing  resolutions  adopted: — 

Whereas,  Many  merchants  have 
suffered  great  losses  through  the 
dishonesty  of  their  debtors  who  have 
given  them  checks  for  their  accounts 
or  in  exchange  for  cash,  which  are 
not  paid  by  the  bank  on  which 
drawn  because  of  no  funds ;  be  it 

Resolved,  That  the  Legislative 
Committee  of  the  Missouri  Retail 
Merchants’  Association  is  hereby 
instructed  to  prepare  and  have 
introduced  at  the  next  session 
of  the  Legislature  a  bill  which 


will  make  it  a  misdemeanor  for 
any  person  to  issue  a  check  when 
that  person  has  not  funds  in  bank 
to  meet  the  check  if  he  or  she  does 
not  make  good  to  the  payee  of  such 
check  the  amount  thereof  within 
twenty-four  hours  after  notification 
by  the  payee,  the  punishment  to  be 
a  fine  of  not  less  than  $25  or  not 
less  than  ten  days  in  jail,  or  both  in 
flagrant  cases. 

Resolved,  That  we  pledge  our 
affiliation  with  the  National  Associa¬ 
tion  of  Retail  Grocers  and  ratify  the 
action  of  the  last  National  Associa¬ 
tion  : — 

First,  in  advocating  the  equal 
rights  of  manufacturer,  wholesaler 
and  retailer. 

Second,  in  the  amendment  of  the 
National  bankruptcy  law,  or  else  its 
repeal. 

Third,  favoring  the  Dixon  Bill, 
giving  the  retail  merchant  the  right 
to  attach  the  wages  of  civil  service 
employees  for  the  necessaries  of  life. 

Fourth,  in  favor  of  regulated 
credit  and  fair  competition. 

Fifth,  in  opposition  to  all  premim 
schemes,  trading  stamps  and  similar 
attempts  to  get  something  for  noth¬ 
ing. 

Sixth,  in  opposition  to  all  past  at¬ 
tempts  at  parcels  post  legislation  in 
favor  of  the  catalogue  houses. 

Whereas,  From  the  beginning  of 
history  humanity  has  been  accorded 
one  day  in  seven  as  a  day  of  rest 
and  recreation;  and 


Whereas,  This  custom  has  been 
recognized  not  only  as  a  religious 
observance,  but  also  from  a  hygienic 
standpoint ;  therefore,  be  it 

Resolved,  That  the  Legislature  of 
Missouri  repeal  that  clause  of  the 
statutes  of  Missouri  which  permits 
the  sale  of  provisions  on  Sunday, 
commonly  known  as  the  Sabbath, 
and  to  enact  such  other  legislation 
which  will  permit  the  merchants  of 
this  State  to  rest  on  Sunday.  ■ 
Whereas,  The  present  oleomarga¬ 
rine  law  placing  a  tax  of  one-quarter 
cent  per  pound  on  all  uncolored 
oleomargarine  and  10  cents  a  pound 
on  all  colored  goods  has  proven  not 
to  benefit  those  for  whose  benefit 
it  was  passed  becase  of  the  strong 
temptation  to  violate  its  provisions, 
which  practically  places  a  premium 
on  crime ;  and 

Whereas,  The  Government  is 
being  largely  defrauded  of  the  tax 
by  unscrupulous  dealers  who  sell 
colored  oleomargarine  as  butter  in 
competition  with  the  grocer  who  is 
not  willing  to  do  criminal  acts  in 
order  to  gain  the  profit  which  the 
illicit  handler  of  oleomargarine  gets; 
and 

Whereas,  Oleomargarine  is  an 
article  of  commerce  which  has 
proven  not  to  be  injurious  to  health, 
and  is  practically  the  labor  man’s 
butter,  if  sold  without  the  present 
restrictions ;  therefore,  be  it 

Resolved,  That  this  convention 
heartily  approves  the  movement 


started  to  obtain  revision  of  the 
Federal  laws  governing  the  sale  of 
this  product,  whereby  the  exorbitant 
tax  on  the  colored  oleomargarine 
be  removed,  and  pledges  its  mem¬ 
bers  to  do  all  in  their  power  to  se¬ 
cure  aid  from  Representatives  and 
Senators  in  Congress  to  have  such 
revision  made  at  the  next  session 
that  the  grocer  may  no  longer  be 
cheated  of  his  legitimate  trade  and 
the  laboring  man  deprived  of  an 
article  at  a  reasonable  price  through 
the  laws  as  they  now  stand  on  the 
statute  books. 


German  Department  Stores  Bitterly 
Antagonized. 

The  spread  of  department 
stores  has  been  relatively  much 
slower  in  Germany  than  in  the 
United  States,  but  they  have 
awakened  a  much  more  bitter 
animosity  on  the  part  of  many  of 
the  smaller  dealers.  The  number 
of  department  stores  in  the  Ger-i 
man  Empire  increased  from  82  in 
1904  to  90  in  1906,  a  growth  of 
not  quite  10  per  cent.  During 
the  same  period  large  mercantile 
concerns  (class  1  on  the  German 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Lard  Display  for  Meat  Market. 


By  Charles  M.  Steele, 
Assistant  Advertising  Manager  National 
Cash  Register  Co. 


This  display  is  appropriate  for 
1  meat  market  and  may  be  used 
either  in  summer  or  winter.  If 
jsed  in  winter,  the  lard  cans 


which  are  open  and  show  lard 
should  contain  the  real  lard. 

In  case  the  display  is  used  in 
summer,  the  same  results  can  be 
accomplished  by  putting  a  false 
top  in  the  lard  can,  and  covering 
it  with  paraffin  about  ^4  inch  or 
1  inch  thick.  The  paraffin  gives 


the  appearance  of  lard,  and  it  is 
very  hard  to  detect  the  difference. 

The  lard  in  the  window  may  be 
any  popular  brand  which  is  sold 
by  the  store  using  the  display. 
V arious  sized  cans  should  be 
shown  arranged  in  the  window 
as  shown  in  the  cut  above. 

The  small  pig  can  no  doubt  be 
secured  from  some  bric-a-brac 
store  or  novelty  house.  They  are 
made  of  papier-mache,  and  are 
used  as  candy  boxes. 

There  is  no  expense  attached 
to  this  window  other  than  the 
card  and  the  pig,  unless  you  use 
paraffin,  but  this  amounts  to  very 
little. 
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I<  list)  have  increased  in  number 
jm  7,000  to  8,000,  or  14  per  cent, 
laller  concerns  (class  2  on  the 
t)  have  increased  from  11,000 
12,300,  or  over  10  per  cent.  De- 
rtment  stores  are  now  in  62 
ies,  against  60  in  1904.  Not  a 
■n  are  evidently  distinctly  below 
e  rank  of  large  commercial 
idertakings,  as  some  11  pay  less 
an  $1,200  tax  annually.  The 
owth  of  the  business  of  depart¬ 


ment  stores  is  more  rapid  than  the 
simple  increase  in  number,  as 
these  establishments  paid  28  per 
cent,  more  tax  in  1906  than  in 
1904.  Business  houses  of  class  1 
show  an  increase  in  taxation  of  23 
per  cent,  for  the  same  period. 
Evidently  the  trend  is  steadily 
toward  proportionately  greater 
power  and  control  of  the  com¬ 
mercial  situation  on  the  part  of 
the  larger  aggregations  of  capital. 


ifants  Periodic  Meetings  of  Jobbers, 
Retailers  and  Manufacturers 

ational  Secretary  Green  Takes  Up  a  Suggestion  Along  the 
Above  Line  and  Supports  It.  Lead  to  Untangling  of  Trade 
Problems.  Mail  Order  Trade  Decreasing.  National  Presi¬ 
dent  Kramer’s  Strenuous  Talk  on  Parcels  Post  Law. 


ecial  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio, 

August  2^  1907. 

One  of  our  exchanges  in  a 
•cent  issue  makes  the  suggestion 
lat  a  meeting  of  the  representa- 
ves  of  retail  grocers,  wholesale 
•ocers  and  manufacturers  be 
eld  some  time  in  the  near  future. 
This  we  believe  to  be  a  move  in 
le  right  direction. 

If  such  meetings  could  be 
rought  about  periodically  there 
ould  no  doubt  be  a  better  uncler- 
anding  between  the  distributers 
t  food  products  in  general  lines. 
There  has  been  and  is  at  the 
resent  time  a  systematic  effort 
1  the  part  of  the  National 
Wholesale  Grocers’  Association 
id  the  National  Association  of 
etail  Grocers  to  keep  in  the 
osest  touch  possible,  and  to 
ork  for  the  benefit  of  the  trade 
t  large,  and  with  a  purpose  of 
ettering  conditions  among  the 
holesale  and  retail  trade. 

Could  such  arrangement  be 
rought  about  as  periodical  meet- 
lgs  with  manufacturers,  jobbers 
nd  retailers,  the  beneficial  results 
'ould  be  very  great,  and  possibly 
1  the  near  future  some  effort  may 
e  put  forth  to  bring  this  matter 
3  a  successful  conclusion. 

* *  *  * 

D.  M.  Carr,  of  Omaha,  Neb., 
writes  me  as  follows  regarding 
j:ie  falling  off  in  the  mail-order 
usiness : — 

I  notice  from  the  report  of  Sears, 
i  Roebuck  &  Co.,  the  Chicago  mail- 
i  order  house,  for  the  past  six 
I  months  that  there  has  been  a  heavy 
!  falling  off  in  their  gross  sales  dur- 
,  ing  May  and  June. 


In  May  they  did  $37,251  less  busi¬ 
ness  than  in  May,  1906,  and  it  is 
worth  noticing  that  during  June 
their  gross  sales  amounted  to 
$253,663  less  than  in  June  of  last 
year. 

I  am  almost  constrained  to  be¬ 
lieve  that  the  preaching  of  the  home 
trade  gospel  in  the  country  press  has 
influenced  business  to  a  great  extent. 

*  *  * 

National  President  Kramer  has 
the  following  strong  words  to  say 
regarding  the  effect  of  a  parcels 
post  law  upon  the  ordinary  retail 
business : — 

It  will  not  only  drive  most  of  you 
out  of  business,  but  it  will  destroy 
the  10,000  wholesale  houses  whose 
sole  occupation  is  to  sell  their  goods 
to  the  retailers  in  small  towns. 

Suppose  we  say  that  each  of  these 
houses  employ  fifty  people,  which 
is  a  very  low  estimate.  This  would 
mean  500,00  salesmen  and  employees 
thrown  out  ©f  employment.  It  is 
estimated  that  there  are  over  200,- 
000  retailers  in  the  United  States 
alone.  Suppose  that  they  were  all 
put  out  of  business.  What  would 
be  the  result?  If  the  traveling  men 
were  taken  off  the  road  what  would 
become  of  the  hotels  and  livery  sta¬ 
bles?  What  would  the  railroads 
lose?  What  would  the  retailer  lose? 
These,  gentlemen,  are  all  questions 
to  be  considered,  and  they  are  not 
theories,  but  they  indicate  just  what 
will  happen  if  the  parcels  post  bill 
is  passed.  Use  your  efforts.  Write 
to  your  congressmen.  This  bill,  if 
passed,  will  make  it  possible  for  the 
mail-order  houses  to  carry  out  the 
gigantic  scheme  that  they  have 
planned. 

John  A.  Green, 
National  Secretary. 


A  Good  Selling  Point. 

No  stronger  guarantee  could  be  given 
than  that  of  P.  F.  Brown  &  Co.,  of  39 
South  Front  street,  Philadelphia,  in  con¬ 
nection  with  their  Gurnse  butter.  In  a 
nutshell  it  is  this:  If  not  satisfactory  re¬ 
turn.  Couldn’t  ask  for  much  more, 
could  you?  Gurnse  butter  is  extra  fine 
creamery,  in  pound  and  half-pound 
prints,  without  garlic  or  grass,  and  is 
strictly  first-class  butter  for  good  trade. 
You  can  make  a  leader  of  it. 
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Do  you  know,  sometimes  I  wish 
females  had  never  been  invented. 

They  do  make  us  lords  of  cre¬ 
ation  such  a  hen  of  a  lot  of 
trouble ! 

And,  of  course,  we’re  never  to 
blame;  it’s  always  their  fault. 

Seriously,  I  don’t  know  when 
I’ve  wanted  to  wring  a  human 
neck  more  than  I  did  last  week, 
when  I  was  dragged  against  my 
will  into  an  affair  that’s  just  hap¬ 
pening  over  in  New  Jersey. 

I  don’t  like  these  family  rows. 

I’ve  known  this  particular  fam¬ 
ily  for  a  long  while  and  have  al¬ 
ways  thought  I  had  some  influ¬ 
ence  with  the  man.  He’s  a  gro¬ 
cer  and  personally  is  an  ordinary 
sort  of  fellow,  though  before  this 
happened  I  always  believed  he 
had  at  least  as  much  fidelity  about 
him  as  a  dog  anyway. 

Through  some  squabble  he  was 
about  to  leave  his  wife  and  I  was 


asked  to  go  down  and  see  if  I 
could  do  anything. 

This  is  a  man  about  47  years 
old.  He  started  in  the  grocery 
business  in  this  town  about  thir¬ 
teen  years  ago,  and  the  same  year 
he  married  his  present  wife.  She 
was  ^  German  girl  about  his  own 
age,  and  as  solid  and  hard-work¬ 
ing  as  they  make  ’em. 

That  woman  had  every  bit  as 
much  to  do  with  building  up  that 
business  as  her  husband. 

Though  they  both  worked  hard 
and  built  up  a  good  trade  from 
nothing. 

She  kept  the  books  and 
tended  store  and  particularly  to 
a  little  delicatessen  department 
they  had,  and  simply  made  herself 
a  mighty  valuable  partner. 

They  never  had  any  children, 
so  she  had  nothing  to  interfere 
with  her. 

I  say  again  I  think  at  least  half 
the  credit  of  the  present  fine  con¬ 
dition  of  that  store  belongs  to 
her. 

Yet  her  nincompoop  of  a  hus¬ 
band  has  gotten  tired  of  her  and 
is  after  somebody  else. 

I  know  the  other  woman  in  the 
case  very  slightly.  That  is  I 


know  her  by  sight  and  I’ve  heard 
a  little  about  her  disposition. 

She  doesn’t  compare  at  any 
point  with  the  wife.  She’s  no 
kind  of  a  looker,  she’s  gotten  a 
rotten  temper,  and  all  told  she’s 
a  creature  that  you -wouldn’t  think 
any  man  would  look  at  twice  if  he 
could  get  the  other  one. 

I  said  to  the  husband: — 

“Good  lord,  Ed.,  what  can  you 
see  in  her  to  take  you  away  from 
your  wife?  She  isn’t  in  it  in  any¬ 
way  with  her!” 

He  didn’t  know — had  nothing 
to  say;  it  was  just  infatuation. 

Then  I  appealed  to  his  loyalty. 

“Why,  a  dog  wouldn’t  do  what 
you’re  doing!”  I  said.  “Here’s  a 
good  woman  who  stood  by  you 
and  worked  like  a  nigger  when 
you  had  nothing !  She  helped 
build  up  your  business  and 
worked  just  as  hard  as  you  did. 
Now  that  you’ve  got  the  fruits  of 
her  work  you’re  going  to  throw 
her  down.  No  white  man  could 
do  a  thing  like  that!” 

Ele  had  nothing  to  say,  except 
to  mumble  an  accusation  that  she 
used  to  nag  him  all  the  time. 

“Well,  what  if  she  did?”  I  said, 
“didn’t  she  pay  in  work  for  the 


privilege?  I  don’t  like  nagging 
women  any  better  than  you  do, 
but  if  she  nagged  you  there  was 
probably  reason  for  it.  And 
anyway,  she’s  done  enough  fur 
you  to  wipe  out  the  nagging!” 

I  saw  I  wasn’t  making  any  im¬ 
pression  so  pretty  soon  I  shut  up. 
That  fool  sold  out  his  business 
shortly  after  that  and  left  town. 
Everybody  said  he  met  the  other 
woman  outside  and  is  living  with 
her  to-day.  For  my  part  I  don’t 
doubt  it  in  the  least ;  he  had  it 
coming  to  him  and  he  got  it.  -  ■ 

Ain’t  this  blind  infatuation  the 
most  remarkable  thing  you  ever 
saw?  You  see  a  fellow  with  a  fine 
wife — handsome  and  apparently 
congenial  in  every  way — get  fairly 
stuck  on  some  old  tad  that  you'd 
think  would  turn  his  stomaclij, 
Of  course,  there’s  some  excuse  for 
a  man  like  me,  constantly  run 
after  by  women.  But  very  few 
have  the  excuse  I  do. 

By  gad,  I  think  if  any  man 
ought  to  be  faithful  to  his  wife  it’s 
the  grocer  whose  wife  actually 
works  with  him  in  his  business,  as 
thousands  of  ’em  do.  Understand, 
all  grocers’  wives  can’t  do  that 
and  I  ain’t  reflecting  on  those 
-  - - 
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Has  Just  Reached 

♦ 

Eastern  Market  and  is  Now 
Ready  for  the  Trade 

Toasted  Cerealine  Flakes  I 


10  Cent  Cartons,  Price  $2.70  per  case,  Three  Dozen 


flore  Profit  —  flore  Flake  —  flore  Customers 

That’s  the  record  of  tihs  matchless  Corn  flake 
wherever  it  has  been  introduced.  No  grocer 
can  possibly  make  a  mistake  by  ordering  a 
trial  case  of  his  jobber. 

EVERY  PURCHASER  BECOMES  A  CUSTOMER 

You’ve  Sold  the  Rest 
Now  Sell  The  BEST 


AMERICAN  HOMINY  COMPANY 

INDIANAPOLIS,  INDIANA 

_ / 
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Here  and  there  you’ll  find  laundry  soaps 
as  well  known  in  their  own  local  sections 
as  Babbitt’s  Best,  but  no  other  laundry 
soap  made  is  half  so  well  known  in  all 
sections  as  Babbitt’s  Best. 

In  every  sense  Babbitt’s 
Best  is  a  national  soap.  It 
has  sold  throughout  the  en¬ 
tire  country  for  many,  many 
years,  on  less  advertising 
by  75  per  cent,  than  that 
which  has  been  expended 
to  float  any  other  soap  of 
one-tenth  the  prominence. 
Nobody  ever  complains  of  Babbitt’s 
Best  Soap;  it  always  makes  good. 

MADE  BY 

B.  T.  BABBITT,  New  York 


This 

Scrubs 

the 

Nation 

« 


LOOK  FOR  THE 

GLOBE 

v 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


Original  Captured  on 

EL  TR1UNFO 
PLANTATION 


iEtjr  (Rrrman  Amrrtron 
Collrf  (Company 


for  You 


What  sort  of  coffee  do  you  sell? 
Is  there  anything  distinctive  about  it? 
Have  you  got  a  single  line  in  your 
coffee  department  that  is  outside  the 
conventional  coffee  that  everybody 
sells  ? 

If  the  answer  to  these  questions  is 
no,  as  it  probably  is,  it  explains  why 
you  aren't  selling  more  coffee.  Add 
our  German-American  Coffees  to 
your  line  and  see  the  difference.  They 
are  different.  They  are  distinctive. 
They  are  outside  the  conventional 
coffees. 

German-American  Coffees  are 
grown  on  the  famous  Triunfo  Planta¬ 
tions  in  Central  America,  and  they 
excel  in  deliciousness  of  aroma  and 
mellowness  of  flavor,  even  the  finest 
Mocha  and  Java  grown. 

The  German-American  Coffee  Co. 

Growers,  Importers  and  Roasters 
406  Greenwich  Street,  NEW  YORK,  N.  Y. 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


T 


that  can’t.  A  great  lot  do,  thoug 
— sometimes  work  a  darned  sig 
harder  than  the  man. 

A  woman  like  that  is  more  tha 
a  wife — she’s  a  partner  and  si 
ought  to  get  a  square  deal  uni 
she  dies. 

You  just  sit  down,  some  of  yc 
fellows,  and  think  what  your  stoi 
would  be  to-day  if  your  wii 
hadn’t  chipped  in  and  helped  ou 

Just  subtract  from  your  preset 
prosperity  all  she’s  said  and  dor 
in  the  interest  of  the  business  an 
see  if  you  like  the  remainder.  . 
good  many  of  you’ll  find  tha 
there’s  so  little  left  your 
ashamed  of  it. 

I  think  a  wife  like  that  deserve 
especially  gilt-edged  treatmen 
But  she  doesn’t  often  get  it.  I 
fact,  it’s  always  seemed  to  me  a 
if  the  more  faithfully  a  wii 
worked  in  her  husband’s  busines 
the  more  matter-of-fact  was  hi 
treatment  of  her. 

I  don’t  mean  that  he  kicked  he 
or  pulled  her  hair. 

I  mean  that  he  accepted  her  a 
something  he’d  bought  an 
owned.  She  was  just  Mary,  hi 
wife.  “Of  course,  she  helped 
lot,  but  what’s  a  wife  for?” 

From  that  condition  of  mind  t 
where  you  get  to  notice  that  lit 
shape  ain’t  what  it  was,  or  tlu 
her  teeth  are  bad,  or  her  hand 
rough,  or  where  you  come  to  fee 
a  sneaking  wish  that  she’d  fix  hei 
self  up  more  like  some  sport 
bird  you  have  way  back  in  you 
mind,  is  a  mighty  small  step. 

And  the  condition  where  yo> 
compare  her  unfavorably  wit 
other  women — who  usually  ain 
fit  to  tie  her  shoe — to  the  poin 
where  you  do  what  my  New  Jei 
sey  friend  is  doing — is  only  ar 
other  step. 

By  George,  if  I  was  a  groce 
and  had  a  wife  that  had  worke 
with  me,  side  by  side,  through  th 
lean  days  when  it  was  push  or  g 
under,  until  gradually  by  lie 
sweat  as  much  as  by  mine  .th 
thing  got  on  its  feet,  I  think  she’i 
always  be  beautiful  to  me,  evei 
if  she  had  the  roughest  hands  atv 
the  poorest  teeth  on  earth. 

The  Stroller. 

MANY  GROCERS 

Find  it  pays  them  to  read  tb 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  fret,  or  four  month*’  trial  for  10  ccot 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
rade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
:xpressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer '  will  also  be 
noticed  in  this  department. 


Preserving  Eggs. 

Belvidere,  N.  J.,  July  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  a  recent  issue 
rou  had  an  article  on  preserving 
?ggs,  but  did  not  give  formula. 
Will  you  kindly  inclose  with 
•ecipe,  and  oblige, 

Yours  truly, 

Innes  &  Co. 

This  correspondent  is  in  error. 
The  article  referred  to  did  give 
he  formula :  One  part  of  water 
jlass  to  ten  parts  of  water. 

*  *  * 

As  to  an  Insurance  Co. 

Vermontville,  N.  Y., 

July  24,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — I  am  thinking  of 
'lacing  some  insurance  with  the 
Eash  Deposit  Mutual  Fire  Insur- 
tnce  Co.,  of  Huntingdon,  Pa. 
Will  ask  your  advice,  also  what 
he  standing  of  the  company  is. 

Thanking  you  for  the  favor,  I 
un, 

Yours  truly, 

N.  H.  Breckenridge. 

The  “Grocery  World”  regrets 
hat  it  has  no  knowledge  what¬ 
ever  of  this  concern. 

*  *  * 

Advice  of  a  Collecting  Agency. 

Coatesville,  Pa.,  July  31,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  one  of  your  past 
ssues  of  the  “Grocery  World”  I 
aw  where  the  Pittsburg  Associa- 
ion  adopted  the  system  of  col- 
ecting  of  bills  operated  by  the 
nion  Mercantile  Agency  of 
Bridgeport,  Conn.  We  are  in 
ieed  of  some  agency  to  take  care 
>f  our  delinquent  accounts  and 
hought  we  might  get  some  infor- 
nation  about  this  concern  from 
;our  company.  Any  information 
ou  give  us  will  be  thankfully  re¬ 
ceived  and  appreciated.  Trusti¬ 
ng  to  hear  from  you  at  your 
•arliest .  we  remain, 

.  Yours  truly, 

*  *  * 

i'hc  only  thing  the  “Grocery 
World  knows  of  the  Union  Mer¬ 
cantile  Agency  is  that  it  has  a 
>lan  of  collecting  debts,  and  that 
ertain  retail  grocers’  associa- 
ions,  notably  that  of  Pittsburg, 
^’a.,  have  adopted  it.  We  have 


never  examined  the  system  and 
have  no  evidence  whatever  as  to 
whether  it  is  equitable  or  other¬ 
wise. 

* *  *  * 

Address  of  Creameries. 

Altoona,  Pa.,  July  30,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  furnish  me 
with  the  addresses  of  several 
good  large  creameries?  If  not, 
perhaps  you  can  give  me  the  ad¬ 
dress  of  some  journal  devoted  to 
the  interests  of  creameries  from 
which  I  could  secure  the  desired 
addresses. 

Thanking  you  in  advance  for 
the  favor,  I  beg  to  remain, 

Yours  truly, 

E.  V.  Mendenhall. 

You  can  get  lists  of  creameries 
from  Thomas’  American  Trades 
Reference  Book,  published  by  the 
Thomas  Publishing  Co.,  New 
York. 

*  *  * 

Still  on  the  Map. 

Union  City,  Pa.,  July  27,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Union  City  is  still 
on  the  map  and  alive  somewhat 
to  the  business  interests  of  her 
people.  Our  Business  Men’s  Ex¬ 
change  has  accomplished  a  great 
deal  of  good  since  it  was  organ¬ 
ized,  and  one  of  the  things  that 
I  think  of  as  being  the  best  is  the 
creation  of  good  feeling  among 
the  dealers,  as  we  are  united  in 
every  good  thing  for  the  good  of 
all,  where  it  used  to  be  that  there 
was  a  jealous  feeling  among  us. 
Some  of  the  good  things  we  have 
accomplished  are  early  closing, 
street  cleaning,  and  many  other 
things.  W e  are  now  considering 
a  public  garbage  dump  and  a  ped¬ 
dler’s  license,  which  will  be  bene¬ 
ficial  to  every  one  living  here. 
Every  town  not  having  an  organ¬ 
ization  of  this  kind  should  get  into 
line  at  once  and  see  what  good 
things  are  in  store  for  them. 
Yours  truly, 

G.  E.  Andrews. 

*  *  * 

The  Sugar  Market. 

New  York,  Aug.  2,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Business  has  been 
quiet  this  week,  following  the 
great  activity  of  last  week.  A 
good  consumption  of  sugar, 
stocks  that  are  not  unwieldy,  con¬ 
fidence  and  a  firm  holding,  are  re¬ 
sponsible  for  the  better  values  ob¬ 
tained.  There  have  been  no  new 
developments,  just  a  steady  prog¬ 
ress  of  the  conditions  and  prices 
have  kept  pace.  The  consump¬ 
tion  of  the  country  will  amount  to 
a  certain  quantity — it  can  now  be 
estimated  with  fair  accuracy — and 
against  that  consumption  the 
world  has  supplies  that  may  be 
drawn  upon.  On  this  side  of  the 
globe  until  the  end  of  August  we 
use  the 'product  of  Cuba,  Porto 


Rico,  San  Domingo,  etc.  These 
crops  are  finished,  our  refiners 
have  bought  the  biggest  parts, 
and  what  remains  is  stored  up 
awaiting  better  prices.  Then 
there  are  the  stocks  in  warehouse 
at  New  York  and  the  sugars  held 
by  the  refiners  at  the  refinery 
ports.  All  added  together  won’t 
be  enough  to  carry  us  through 
until  the  next  crop  of  Cubas  can 
be  laid  down  here  along  toward 
the  end  of  the  year.  The  demand 
won’t  stop  and  the  refiners  will 
have  to  get  Javas  or  European 
beets  to  make  up  the  deficiency. 
That  is  the  basic  situation  and  the 
owners  of  .the  still  unsold  sup¬ 
plies  held  in  Cuba,  Porto  Rico, 
and  warehouse  New  York,  will 
get  more  money  if  they  await  its 
developments.  Its  progress  so  far 
has  been  slow,  but  for  some  time 
now  it  has  been  attended  steadily 
by  additions  to  ruling  values. 
There  will  be  lanes  and  by-ways, 
as  there  have  been,  and  quota¬ 
tions  may  not  move  as  fast  as 
owners  wish.  While  they  are 
holding  storage  charges,  interest 
and  deterioration  are  eating  into 
prospective  profits  and  constantly 
urging  “sell.”  The  refiners  just 
now  won’t  buy  Javas  or  European 
beets.  They  won’t  want  them  un¬ 
til  next  autumn.  If  they  bought 
now  the  European  markets  would 
go  up,  the  advances  be  reflected 
here,  and  prices  also  rule  higher 
in  the  United  States.  The  refiners 
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Here  Is  a  fiood  Scheme! 

Grocers  sometimes 
demonstrate  those 
with  line  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water  ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 

@ 

Bouillon 

Capsules 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


DoYociKnooi  Deftago? 


DE  KAGCT 

I  sr  si.Huwt 

^ouveoh’ 

BoMok  d-5A  . 

'  m 


If  you  don’t,  you  should. 
It  is  the  greatest  Olive 
Oil  shipped  into  this 
country.  Its  name  and 
fame  are  being  made 
known  to  consumers 
everywhere.  If  you  want 
to  please  your  customers 
and  increase  your  Olive 
Oil  business,  let  us  send 
you  a  trial  case,  then  ask 
those  to  whom  you  rec¬ 
ommend  it  what  they 
think  of  it. 


Jas.  J.  Loughery  &  Co. 


IMPORTERS 


BOSTON,  MASS. 
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want  sugars  from  both  markets, 
but  their  stocks  are  good  and  they 
can  wait.  They  want  the  still  un¬ 
sold  cane  supplies  on  this  side  of 
the  globe  first  and  they  won’t  do 
anything  to  boom  the  price  for 
these  supplies.  Then  they  will 
buy  the  Javas  or  beets,  paying  for 
them  only  as  much  as  they  have 
to.  The  situation  favors  the  own¬ 
ers  of  the  supplies  our  refiners 
will  need,  but  the  owners  have 
some  disadvantages  against  them, 
can  get  their  price  only  if  they 
hold  firm  and  carry  their  stock, 
and  values  in  any  case  will  move 
but  slowly.  The  top  point  is  set 
higher  and  will  be  reached,  al¬ 
though  all  of  the  owners  will  not 
get  it.  But  in  so  far  as  concerns 
refined  sugar  there  is  very  little 
probability  of  raw  prices  having 
any  adverse  effect  during  the  bal¬ 
ance  of  this  season,  and  the  pres¬ 
ent  situation,  with  its  expected 
and  almost  certain  development 
toward  a  basis  that  will  support 
higher  prices,  will  make  for  a  well 
maintained  quotation  and  the 
placing  of  the  refined  price  at  5 
cents,  less  1  per  cent,  cash  when 
the  conditions  warrant  it. 

Refined  Sugar. — This  branch  of 
the  trade  is  still  rather  unsettled. 
The  list  prices  of  the  American 
Sugar  Refining  Co.,  Howell,  and 
Arbuckle,  are  on  a  basis  of  granu¬ 
lated  at  4.90  cents,  less  1  per  cent, 
cash,  but  orders  can  be  placed  at 
4.80  cents.  The  Federal  con¬ 
tinues  to  quote  4.80  cents  on  de¬ 
layed  shipment,  and  4.70  cents  on 
prompt  shipment,  both  less  1  per 
cent.  cash. 

Yours  truly, 

M.  G.  Wanzor  &  Co. 

*  *  * 

The  Spice  Market. 

Baltimore,  Md.,  July  31,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  con¬ 
tinues  active,  with  excellent  trad¬ 
ing  in  Nutmegs,  Cassia  and  Pi¬ 
mento.  The  tendency  appears  to 
be  upward.  Inasmuch  as  many 
spices  formerly  entered  into  con¬ 
sumption  will  no  longer  be  ad¬ 
mitted  by  the  Custom  authorities 
it  will  have  the  effect  of  a  genera 
shortage,  which  usually  means 
higher  prices. 

Pepper. — Singapore  is  holding- 
steady  for  spot  and  new  arrivals. 
Fluctuations  have  been  slight 
during  the  week.  There  is  a 
steady  demand,  and  moderate 
spot  stocks  keep  the  prices  rather 
firm. 

Cayennes. — Bright  stock  is  in 
active  demand,  used  largely  at 
this  season  for  pickling  purposes. 

Cloves  are  more  active  and  in 
better  demand.  Prices,  however, 
are  practically  unchanged. 

Pimento  (Allspice)  is  very  act¬ 
ive  and  decidedly  higher.  Buying 
has  been  most  liberal.  The  new 
crop  is  reported  short  and  will  be 
late. 

Mace  is  steady,  but  unchanged. 
Spot  stocks  are  evidently  small. 


Nutmegs  are  active  and  con¬ 
siderably  higher.  Cables  quote 
higher  figures  than  spot  values. 
Large  sales  have  been  made  of 
80s  and  1  ios. 

Cassia. — Stocks  of  all  grades, 
are  small,  and  at  this  time  there 
seems  hardy  enough  visible  to 
cover  requirements.  Higher 
orices  will  no  doubt  rule. 

Gingers  are  very  firm.  Cochins 
are  someyhat  higher.  All  arrivals 
are  apparently  over  with  the  ex¬ 
ception  of  Race,  and  it  is  question¬ 
able  whether  this  grade  of  goods 
will  be  admitted  hereafter. 

Seeds. — Poppy  continues  firm, 
with  upward  tendency.  Caraway, 
iractically  unchanged.  Celery, 
Mustard  and  Coriander  all  in 
good  demand. 

Green  Ginger  Root. — Fair  ar¬ 
rivals  have  been  noted,  goods 
being  quickly  sold  from  dock. 
Stock  is  of  prime  quality. 

Yours  truly, 
McCormick  &  Co. 

*  *  * 

Two  Report*  of  the  Baltimore 
Canned  Good*  Market. 

No.  1. 

Baltimore,  Md.,  Aug.  1,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — A  few  early  toma¬ 
toes  have  been  packed  in  Balti¬ 
more.  These  tomatoes  have  been 
coming  in  from  the  Potomac 
River,  Virginia,  and  are  being 
packed  into  No.  2s  entirely. 

Large  arrivals  of  raw  tomatoes 
will  not  begin  coming  in  until  the 
middle  of  August,  and  it  is  doubt¬ 
ful  if  there  will  be  any  heavy 
quantity  of  tomatoes  packed 
much  before  September  1st.  Raw 
tomatoes  that  are  now  coming 
into  Baltimore  do  not  amount  to 
anything,  and  are  being  brought 
here  on  account  of  the  high  mar¬ 
ket  for  them,  considering  the  in¬ 
ferior  quality.  In  spite  of  the 
downward  tendency  of  the  spot 
tomato  market  during  the  past 
few  weeks,  there  has  been  some 
buying  right  along.  In  fact,  at 
the  close  of  the  week  there  seems 
to  be  some  improvement  in  the 
spot  market. 

Future  Tomatoes. — No  change 
to  report.  There  is  practically 
no  business  being  done. 

String  beans  are  in  very  strong 
shape,  with  light  offerings. 
Prices  show  an  advance  of  2V2 
cents  and  5  cents  per  dozen  on 
No.  2  and  No.  3  and  20  cents  per 
dozen  on  No.  10.  There  is  an  ex¬ 
cellent  demand  for  these  high- 
priced  beans,  and  orders  are  com¬ 
ing  from  all  sections. 

A  few  small  lots  of  Southern 
peaches  have  come  to  Baltimore 
and  have  been  packed  up.  The 
regular  crop  of  Maryland  peaches 
will  not  be  coming  in  for  some 
little  time  yet,  so  that  it  is  hardly 
fair  to  say  the  peach  packing  sea¬ 
son  has  begun. 

There  is  an  excellent  demand 
for  cheap  peas.  Stocks  in  Balti¬ 
more  are  not  large. 


Pineapple. — The  market  is  in 
very  much  stronger  shape  on  all 
grades.  There  has  been  an  un¬ 
usually  good  demand  this  sum¬ 
mer,  which  has  left  stocks  badly 
cut  up. 

Small  Fruits. — The  market  is 
quite  active.  The  packing  of  all 
kinds  of  small  fruits  is  over,  with 
the  exception  of  blackberries, 
raspberries,  and  possibly  a  few 
gooseberries.  The  blackberry 
market  closes  very  much  stronger. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


No.  2. 

Baltimore,  Md.,  Aug.  1,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  our  market  letter 
of  three  weeks  ago,  we  said  the 
canning  of  new  tomatoes,  crop  of 
1907,  would  commence  in  Balti¬ 
more  about  August  1st,  contrary 
to  the  signed  statements  of  many 
men  in  the  trade,  who  ought  to 
know  better,  that  it  would  be  im¬ 
possible  to  pack  any  tomatoes  this 
season  before  some  time  in  Sep¬ 
tember.  The  first  tomatoes  of  the 
season  were  canned  here  on 
Tuesday,  July  23d,  and  unless  the 
unexpected  happens  one-fifth 
probably  of  the  output  in  this 
market  this  season  will  have  been 
made  and  ready  for  distribution 
by  September  1st.  That  state¬ 
ment  will  not,  of  course,  apply  to 
all  sections  outside  of  Baltimore, 
because  in  some  States  the  crop  is 
not  ready  for  canning  until  the 
latter  part  of  August.  From  now 
on  our  canners  will  be  active  in 
packing  tomatoes  and  a  lively  de¬ 
mand  is  anticipated  for  the  new 
goods,  especially  for  August  ship¬ 
ment,  when  the  quality  will  be  at 
its  best.  The  demand  for  spot  to¬ 
matoes  for  quick  shipment  con¬ 
tinued  active  all  the  week,  the 
lower  range  of  prices  finding 
ready  buyers  to  piece  out  their 
stocks  until  deliveries  on  their 
contracts  for  futures  are  made. 
At  a  recent  meeting  at  Wilming¬ 
ton,  Del.,  of  the  Tri-State  Can¬ 
ners’  Association  the  outlook  for 
the  tomato  crop  in  Maryland, 
Delaware  and  New  Jersey  was  re¬ 
ported  to  be  very  encouraging. 
There  was  a  falling  off  during  the 
past  two  weeks  in  the  sales  of  fu¬ 
ture  tomatoes,  but  the  canners  do 
not  show  any  anxiety  to  force 
further  sales  in  view  of  the  fact 
that  nearly  all  of  them  are  already 
loaded  up  with  contracts  for  fu¬ 
tures. 

There  is  not  an  article  in  the 
whole  list  of  vegetables  packer 
here,  except  tomatoes,  that  shows 
any  weakness,  not  even  peas 
packed  at  such  unexpected  high 
'  cost.  On  the  contrary,  the  list  al 
the  way  through  stands  firm  to 
strong,  especially  string  beans, 
because  of  the  light  spring  pack. 
Future  corn  and  sweet  potatoes 
continue  fairly  active.  There  is 
an  increasing  demand  for  seconds 
peas  and  we  will  not  be  surprised 


if  everything  offered  under  80 
cents  is  closed  out  shortly. 

New  peaches  were  packed  here 
this  week  for  the  first  time  this 
season,  a  few  days  later  than 
usual,  and  the  uncertainty  con¬ 
cerning  the  size  of  the  crop  still 
prevails.  There  has  been  such  a 
arge  demand  this  season  for  all 
<inds  of  fruits  as  they  came  in 
that  the  shippers  anticipate  a 
leavier  demand  for  fresh  peaches 
because  of  the  light  crop,  and  par 
ticularly  because  the  pear  crop 
is  also  very  small.  The  jobbers 
everywhere  need  all  grades  and 
sizes  of  Baltimore  peaches  im¬ 
mediately,  and  we  expect  tlu 
same  hurry  to  buy  them  in  smal 
ots  for  quick  shipment  as  was 
the  case  with  the  first  pack  0 
early  peas  last  month. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 


Berwick,  Pa.,  Grocers  to  Buj 
Co-operatively. 

Apply  for  a  Charter  for  This  Purpose 

Delegates-elect  to  the  August  Con 

vention.  Several  Association  Outing; 

Special  correspondence  of  "Grocery  World.’ 

Erie,  Pa.,  Aug.  2,  1907. 

The  Berwick  Association  wil 
organize  a  co-operative  buying 
branch  in  the  near  future  and  ha 
applied  for  a  charter. 

The  Retail  Merchants’  Associa 
tion  of  Pittsburg  and  vicinity  wil 
be  represented  at  York  by  E.  F 
Eckert,  secretary,  and  Georg 
Holuneyer,  president,  with  W.  H 
Schafer  and  Hugh  McCambridg 
as  alternates. 

The  merchants  of  the  East  Em 
Pittsburg  Association  had  a  ver 
successful  outing  at  Conneau 
Lake  on  July  17th. 

The  Jeannette  Business  Men' 
Association  will  hold  their  fourt 
annual  outing  on  August  17th. 

The  Merchants’  Protective  At 
sociation  of  Cannonsburg  will  b 
represented  at  York  by  Secretar 
George  H.  B.  Freeby.  The  Rt 
tail  Merchants’  Exchange  c 
Sharon  will  be  represented  b 
Roy  Neville,  secretary,  and  W.  ( 
Robison.  The  Merchants’  Assc 
ciation  of  Hanover  will  be  repn 
sented  by  25  or  30  of  its  member! 
at  the  York  convention.  Howar 
Munnell,  W.  Patterson  and  Jerr 
Blucher  will  accompany  the  Ne\ 
Castle  delegates  to  the  York  cor 
vention. 

The  Latrobe  Association  wi 
be  represented  at  York  by  Seen 
tary  R.  G.  Lohr. 

The  Jeannette  Business  Men 
Association  and  the  Retail  Mei 
chants’  Association  of  Jeannett 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  Is  out  ot 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Formosa  Tea. 


iave  sent  resolutions  of  regret  to 
he  Governor  relating  to  his  ac- 
ion  in  vetoing  the  garnishee  bill. 

The  Butler  Retail  Grocers’  As¬ 
sociation  will  be.  represented  at 
York  by  E.  T.  Jenkins  and  Wm. 

fraham.  „ 

T.  J.  Bateman,  president  of  the 
Bradford  Business  Men’s  Associa- 
ion,  and  formerly  of  the  Bradford 
Retail  Grocers’  Association,  has 
;evered  his  business  connections 
.t  Bradford  and  will  locate  per- 
nanently  at  Canandaigua,  N.  Y., 
.vhere  he  has  purchased  an  ex- 
ensive  grocery  and  bakery  estab- 
ishment. 

The  Homestead  Business  Men’s 
Association  will  be  represented  at 
fork  by  P.  C.  Wagner,  president, 
md  O.  T.  Hill,  secretary. 

A.  M.  Howes, 
State  Secretary. 


AMONG  THE  TRADE. 

The  plant  of  the  Millbourne 
dills  Co.,  bankrupt,  will  be  leased 
o  the  Russell-Miller  Milling  Co., 
)f  Minneapolis,  Minn.,  for  $12,000 
>er  year,  with  an  option  to  pur- 
hase  plant,  good  will,  brands, 
•tc.,  for  $200,000.  A  number  of 
reditors  opposed  the  lease,  claim- 
ng  that  the  plant  should  be  sold 
it  once,  but  the  United  States 
Ymrt  decided  otherwise. 

E.  E.  Harding,  the  broker  at 
'ront  and  Walnut  streets,  who 
vas  recently  arrested  and  held  in 
leavy  bail  charged  with  making 
alse  representations  in  the  sale  of 
he  stock  of  the  “Nercumoff  Ent¬ 
er  Co.,”  is  up  against  more 
rouble  from  the  same  cause.  Dr. 
Villiam  J.  Roe,  who  had  him  ar- 
ested  the  first  time,  has  now  be¬ 
am  a  civil  suit  against  him  to 
ecover  the  $3,750  which  he 
laims  Harding  induced  him  to 
avest  by  fraud.  A  capias  was 
’Sued  in  this  case  on  Monday  and 
•ail  fixed  at  $1,000. 


Food  Law  Booms  Vanilla  Trade. 

Consul  Julius  D.  Dreher,  of  the 
>ociety  Islands,  reports  that  the 
irice  of  vanilla  beans,  which  ad- 
anced  last  year,  is  still  advanc¬ 
ing,  owing  chiefly,  it  is  said,  to 
he  operation  of  the  pure  food  law 
n  the  United  States,  which  pre- 
ents  the  extensive  use  formerly 
made  of  the  adulterated  product, 
anillin.  Good  beans  are  now 
'ringing  50  to  60  cents  a  pound  in 
"ahiti. 


This  is  a  very  superior  quality 
of  tea,  probably  the  best  in  the 
world.  It  is  grown  in  Formosa, 
a  new  tea  district  in  China,  which 
produces  three  crops  a  year, 
amounting  to  a  total  of  about  half 
a  million  half-chests,  averaging  43 
pounds  each.  Like  other  Chinese 
teas  it  is  cured  in  small  bamboo 
baskets  over  charcoal  fires,  and 
about  95  per  cent,  of  it  goes  to 
America  via  Amoy  and  Hong- 
Kong. 

Ginger. 

This  well-known  spice  is  ob¬ 
tained  from  the  knotty  fibrous 
roots  of  Zingiber  officinale,  a  reed¬ 
like  perennial  plant,  native  of 
China  and  the  East  Indies,  but 
now  cultivated  in  several  tropical 
countries,  especially  in  Jamaica. 
It  flourishes  best  on  rich  well- 
drained  clayey  loam,  from  small 
pieces  of  the  root  planted  about 
four  inches  deep  and  nine  to 
twelve  inches  apart.  In  Jamaica 
it  is  planted  in  March  or  April, 
after  which  the  whole  ground  is 
soon  covered  with  long  green 
leaves  nearly  like  the  rose,  and  red 
flowers  slightly  tinged  with  green 
appear  in  September,  when  the 
stems  of  the  plant  are  three  to 
four  feet  high. 

The  flowers  having  withered 
and  seeded  the  roots  are  dug  up 
about  the  latter  end  of  January. 
If  left  too  long  in  the  ground  the 
tubers  put  forth  stems,  and  then 
become  fibrous,  but  if  taken  up 
earlier  they  are  only  about  five 
or  six  inches  long,  very  succulent, 
and  suitable  for  preserving.  The 
yield  per  acre  is  about  4,000 
pounds.  Ginger  may  be  cured  as 
either  bleached  or  unbleached. 

The  black  or  dark-colored 
whole  ginger  of  commerce  usually 
consists  of  the  older  tough  or 


horny  roots,  and  is  prepared  by 
scalding  them  in  water  and  then 
drying  in  the  sun.  They  are  often 
of  inferior  strength  and  flavor. 

Whole  white  ginger  is  usually 
of  a  superior  quality,  prepared 
from  the  best  and  soundest  roots 
by  scraping  off  the  outer  dark- 
colored  part  and  then  carefully 
drying  without  scalding. 

The  bleaching  of  gingers  is 
usually  performed  after  they 
reach  the  first  markets,  and  is 
effected  by  burning  sulphur  or 
chlorinated  lime  and  then  cover¬ 
ing  with  sulphate  or  carbonate 
of  calcium.  The  chief  sorts  are 
Cochin,  Jamaica  and  African. 
The  best  ginger  is  the  new,  dry, 
plump,  heavy  and  white  colored, 
and  chalky  or  crumbly  inside 
without  worm  holes. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  January  8,  1907 : — 
840,466.  Corn  sheller.  William  Bay- 
ley,  Springfield,  Ohio. 

840,686.  Machine  for  making  baking 
powders.  H.  M.  Brook,  Saginaw,  Mich. 

840,762.  Cooking-utensil  cover.  P.  F. 
Gaenzle,  Reading,  Pa.,  assignor  to 
Gaenzle,  Regenfuse  &  Co.,  same  place. 

840,806.  Cheese  cutter.  W.  H.  Scott, 
Ottawa,  Canada. 

840,844.  Receptacle-top  fastener.  J. 

F.  Haffey,  Tiffin,  Ohio,  assignor  to  C.  S. 
Baron,  same  place. 

841,010.  Stirrer.  I.  W.  Greenwald, 
Frederick,  Md.,  assignor  of  one-half  to 

G.  L.  Hildebrand,  Dickerson,  Md. 

841,027.  Hermetic  closure.  W.  A. 

Lorenz,  Hartford,  Conn. 

841,030.  Crystallization  apparatus.  A. 
L.  Marshall,  New  Orleans,  La. 

Patents  issued  January  15,  1907 : — 
84i,097.  Ice  -  cream  dipper.  T.  M. 
Aiken  and  J.  E.  Harmon,  Allegheny,  Pa. 

841,099.  Fish  scaler  and  cleaner.  Isaac 
Anderson,  Newcastle,  Ind.,  assignor  of 
one-half  to  William  Valyar,  Saginaw, 
Mich. 

841,152.  Noodle  cutter.  G.  A.  Jelley, 
Pittsburg,  Pa. 

841,191.  Toaster.  Anna  M.  Skinner, 
Greeley,  Colo. 

841,296.  Bread  mixer.  O.  D.  Wood¬ 
ruff,  Southington,  Conn. 

841,310.  Flour  sifter.  C.  A.  Carlson, 
Underwood,  N.  D. 


841,211.  Machine  for  making  pastry 

cups  for  containing  ice  cream.  Jacob 

Abrahams,  Boston,  Mass. 

841,320.  Egg  beater.  J.  E.  Hill, 

Centre  Harbor,  N.  H.,  assignor  to  the 
J.  E.  Hill  Co.,  Boston,  Mass. 

84L364.  Handle  for  cooking  utensils. 
Alfred  Wickwar,  Philadelphia,  Pa. 

841,408.  Bread-kneading  and  molding 
machine.  Carl  and  E.  J.  Kruse,  Seattle, 
Wash. 

841,502.  Cake-tin  support.  W.  L. 

Gale,  Louisville,  Ky.,  assignor  of  one- 
half  to  W.  J.  Imorde,  same  place. 

84i,533-  Biscuit-forming  and  baking 
device.  Yasuke  Kawasaki,  Vancouver, 
Canada. 

Patents  issued  January  22,  1907: — 

841,717.  Fruit  seeder  and  strainer. 
Mary  E.  Rickman,  Waverly,  Kan.,  as¬ 
signor  of  one-half  to  Elizabeth  Sponsel- 
ler,  Emporia,  Kan. 

841,818.  Machine  for  cutting  butter 
or  the  like  material.  C.  E.  and  O.  W. 
Roberts,  Chicago,  Ill. 

841,852.  Cylinder  for  macaroni  ma¬ 
chines.  N.  D’Agostino,  Chicago,  Ill. 

841,964.  Coffee  drier.  C.  A.  Hege, 
Salem,  N.  C,  assignor  to  C.  A.  Hege  & 
Co.,  Salem,  N.  C. 

841,969.  Corn  popper.  James  Hodge, 
Berkeley,  Cal. 

842,010.  Soap.  L.  H.  Reuter,  New 
York,  N.  Y.,  assignor  to  Basic  Chemical 
Co.,  same  place,  a  corporation. 

842,075.  Machine  for  shaping  prunes. 
A.  C.  Burdick,  Portland,  Ore. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  cornmeal,  flour,  breakfast  food 
and  pancake  flour.  Ralston  Purina  Co., 
St.  Louis,  Mo.  The  word  “Purina.” 

For  coffee.  The  Ohio  Coffee  and 
Spice  Co.,  Columbus,  Ohio.  A  rectan¬ 
gular  panel  having  a  central  circular  fig¬ 
ure  of  red,  green  upper  and  lower  tri¬ 
angles,  and  blue  side  triangles. 

For  flour.  J.  R.  Thomas’  Sons, 
Youngstown,  Ohio.  The  word  “Gloria” 
in  blue  letters  on  a  yellow  panel  having 
a  blue  border  which  extends  across  a 
shield  having  its  diagonally  opposite 
quarters  red  and  blue  respectively,  the 
whole  being  inclosed  by  a  circle  of  stars 
in  alternate  groups  of  red  and  blue. 

For  a  mixture  containing  a  vegetable 
oil  and  an  animal  fat.  The  Southern 
Cotton  Oil  Co.,  Jersey  City,  N.  J. ;  New 
York,  N.  Y. ;  Savannah,  Ga.,  and  Gret¬ 
na,  La.  The  words  “Snow  Drop.” 

For  fresh  canned  frozen  oysters.  The 
Morgan  Oyster  Co.,  San  Francisco,  Cal. 
The  word  “Eagle.” 

For  soups  and  soup  tablets.  Fabrig 
von  Maggi’s  Nahrungsmitteln,  Kempttal, 
Switzerland.  The  word  “Cross-Star”; 
also  a  representation  of  a  Swiss  cross  at 
the  centre  of  a  four-pointed  star. 

For  milk,  butter,  milk  powder,  steril¬ 
ized  and  evaporated  milk  and  sterilized 
and  evaporated  cream.  The  Bernese 
Alps  Milk  Co.,  Stalden,  Switzerland.  A 
representation  of  a  bear  nursing  her  cub 
from  a  bottle. 

For  a  prepared  food  made  from  fish 
and  other  ingredients.  A.  W.  Marshall, 
London,  England.  The  word  “Luxette.” 

For  flour.  Med! in  Milling  Co.,  Fort 
Worth,  Texas.  The  words  “Our  Seal” 
and  a  representation  of  a  seal  bearing 
the  words  “Medlin  Milling  Co.,  Fort 
Worth,  Teas.” 

For  sausages,  hams,  bacon,  salt  pork 
and  lard.  The  Jones  Dairy  Farm,  Fort 
Atkinson,  Wis.  The  words  “Jones 
Dairy  Farm.” 

For  flour.  Columbia  Mill  and  Ele¬ 
vator  Co.,  Columbia,  Tenn.  The  words 
“Blue  Seal”  upon  a  representation  of  a 
blue  seal. 

For  olive  oil.  Robert  Stevenson  & 
Co.,  Chicago,  111.  The  word  “Luxury.” 

For  pickles,  chow-chow,  sauer  kraut, 
pickled  onions,  vinegar,  baked  beans, 
soup,  catsup,  chutney,  sauces,  relishes, 
mustard,  olives,  olive  oil,  horse  radish, 
fruit  preserves,  fruit  butters,  fruit  jellies, 
euchred  figs,  cranberry  sauce  and  mince¬ 
meat.  The  words  “57  Varieties”;  also  a 
representation  of  a  pickle  with  the  word 
“Heinz”  thereon ;  also  the  words  “Any- 
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thing  That  Is  Safe  to  Buy”  associated 
with  a  representation  of  a  pickle  bear¬ 
ing  the  word  “Heinz.” 

For  canned  vegetables.  Oklahoma 
Wholesale  Grocer  Co.,  Oklahoma,  Okla. 
The  word  “Quail”  and  a  representation 
of  a  quail. 

For  sliced  smoked  beef.  F.  W.  Sie- 
bert,  Yonkers,  N.  Y.  The  words  “Eagle 
Brand.” 

For  syrup.  The  words  “Old  Home¬ 
stead”  and  a  representation  of  a  house 
and  trees. 

For  lard.  F.  W.  Wagener  &  Co., 
Charleston,  S.  C.  The  word  “Ivory.” 

For  flavoring  extracts.  Blanke-Baer 
Chemical  Co.,  St.  Louis,  Mo.  The  word 
“Exposition.” 

For  barley.  Schwabacher  Bros.  & 
Co.,  Seattle,  Wash.  A  representation  of 
a  shield  and  the  words  “Silver  Shield 
Brand”  thereon. 

For  dried  fruits,  sago,  bird  seed, 
tapioca  and  split  peas.  Schwabacher 
Bros.  &  Co.,  Seattle,  Wash.  The  words 
“Silver  Shield  Brand”  upon  a  representa¬ 
tion  of  a  shield. 

For  salt.  Red  Seal  Never  Damp  Salt 
Co.,  Kearny,  N.  J.  The  words  “Red 
Seal”  and  a  representation  of  a  red  seal 
bearing  the  words  “Never  Damp.” 

For  preserved  ginger,  olives,  olive  oil, 
figs  and  capers.  R.  U.  Delapenha  & 
Co.,  New  York,  N.  Y.  The  words  “Im¬ 
perial  Brand.” 

For  cotton-seed  oil.  The  American 
Cotton  Oil  Co.,  near  Guttenburg,  N.  J. 
The  words  “Sun  Brand”  upon  a  conven¬ 
tionalized  representation  of  the  sun. 
The  letter  “B”  and  a  representation  of  a 
bee.  A  representation  of  a  lily.  An  el¬ 
liptical  panel  containing  a  representa¬ 
tion  of  an  eagle  perched  upon  a  globe 
bearing  the  words  “The  American  Cot¬ 
ton  Oil  Co.” 

For  canned  and  bottled  fruits  and 
vegetables,  dried  fruits,  nuts  and  flavor¬ 
ing  extracts  and  essences.  L.  M.  Rey¬ 
nolds,  Brockton,  Mass.  The  words 
“Walk-Over  Brand.” 

For  bonbons,  cheese,  macaroni, 
noodles,  wafers,  crackers,  ginger  cake, 
plum  pudding,  pumpernickel  and  rye 
bread.  Reiss  &  Brady,  New  York,  N. 
Y.  The  word  “Cresca.” 

For  soap.  The  Pompeian  Manufac¬ 
turing  Co.,  Cleveland,  Ohio.  The  word 
“Pompeian.” 

For  flavoring  extracts.  Charles  Jac- 
quin  et  Cie,  New  York,  N.  Y.  The 
words  “Prunine”  and  “Peachine.” 

For  coffee.  Acker,  Merrill  &  Condit 
Co.,  New  York,  N.  Y.  The  word 
“Mauna”  and  a  representation  of  an 
eagle  above  a  representation  of  a  pair 
of  scales. 

For  flour.  Randolph  Milling  Co., 
Baldwin,  Ill.  The  words  “Cotton 
States.” 

For  a  milky  meal  for  children.  Alfred 
Adam,  Basel,  Switzerland.  The  word 
“Lactinose.” 

For  canned  corn,  succotash  and  beans. 
H.  F.  Webb  Co.,  Portland,  Me.  The 
word  “Oriental.” 


For  tapioca.  Whitman  Grocery  Co., 
Orange,  Mass.  The  word  “Lightning.” 

For  chocolate.  W.  H.  Baker,  Win¬ 
chester,  Va.  The  word  “Blue  Label” 
and  a  representation  of  a  fieur  de  lis 
upon  a  blue  background. 

For  washing  blue.  The  Sawyer  Crys¬ 
tal  Blue  Co.,  Boston,  Mass.  The  words 
“Crystal  Blue.” 

For  soap.  Mexican  Amole  Soap  Co., 
Peoria,  Ill.  The  word  “Amole-ine” ; 
also  the  words  “Amole  Diamond  King,” 
the  word  “Diamond”  being  within  a 
diamond-shaped  border. 

For  hominy,  hominy  grits,  hominy 
flakes  and  cornmeal.  American  Hominy 
Co.,  Indianapolis,  Ind.  The  words 
“Hexagon  Brand”  •  within  a  geometrical 
figure  comprising  a  hexagon  within  a 
circle  bisected  by  a  horizontal  bar. 

For  chocolate-covered  candy.  The 
Phelps  Co.,  Meadville,  Pa.  The  word 
“FIuff-Eat-A.” 

For  olive  oil.  J.  E.  Athanassiades’ 
Sons,  New  York,  N.  Y.  The  word 
“Sultana.” 

For  soap.  J.  S.  Kirk  &  Co.,  Chicago, 
Ill.  The  words  “White  Russian.” 

For  canned  vegetables.  Rosenstein 
Bros.,  New  York,  N.  Y.  The  word 
“Royal.” 

For  soap.  Barclay  &  Barclay,  New 
York,  N.  Y.  The  word  “Reuter”;  also  a 
panel  containing  the  signature  “Barclay 
&  Co.”  and  a  representation  of  a  gnome 
kneeling  before  a  fire. 

Fpr  flour.  The  Davis  Milling  Co.,  St. 
Joseph,  Mo.  The  words  “Davis’  No.  i.” 

For  flour.  The  Champion  Roller  Mill¬ 
ing  Co.,  Richmond,  Ind.  The  .  words 
“Pride  of  Richmond.” 

For  canned  fruits  and  vegetables. 
Clinton  Canning  Co.,  Rome,  N.  Y.  The 
words  “Clover  Croft,”  “Honeysuckle” 
and  “Belle  Rose.”  The  words  “Full 
Value”  and  a  representation  of  the 
pound  sterling  mark  and  leaves.  The 
word  “Sterling”  and  a  representation  of 
coins  and  the  pound  sterling  mark. 

For  lard.  Richmond  Abattoir  Co., 
Richmond,  Ind.  The  words  “Quaker 
Brand”  and  a  representation  of  the  head 
of  a  man  in  Quaker  costume. 

For  cured,  smoked  and  sweet-pickled 
meats.  The  Cudahy  Packing  Co.,  Chi¬ 
cago,  Ill.  The  words  “Magic  Citv.” 

For  butter.  D..  W.  Lewis  &  Co.,  New 
York,  N.  Y.  The  word  “Rockdale.” 

For  flour.  Central  Kansas  Milling 
Co.,  Lyons,  Kans.  A  representation  of 
a  red  ribbon  and  a  gold  seal  with  the 
words  “Gold  Bond”  on  the  seal. 

For  pumice  soap.  Haskins  Bros.  & 
Co.,  Sioux  City,  Iowa,  and  Omaha,  Neb. 
The  words  “The  Soan  for  All  Who 
Work”  within  an  ornamental  border. 

For  chocolates,  caramels  and  all  kinds 
of  candies.  George  Ziegler  Co.,  Mil¬ 
waukee,  Wis.  The  word  “Rajah.” 

For  laundry  soap.  The  N.  K.  Fair- 
bank  Co.,  Chicago,  Ill.  The  words 
“Blue  Bell.” 

For  chocolate,  cocoa  and  chocolate 
candies.  Russ  Suchard  &  Cie.,  Neuf- 
chatel,  Switzerland,  assignors  to  Suchard 


Societe  Anonyme.  Two  elliptical  panels 
j  upon  a  floral  background,  bearing  the 
i  words  “Chocolat  Suchard,”  the  panels 
bearing  the  words  “Ph.  Suchard”  and 
“Fabrique  de  Chocolat” ;  also  same  de¬ 
sign  with  the  signature  “R.  Suchard” 
and  four  rectangularly  disposed  sprays.” 

For  chewing  gum.  American  Chicle 
Co.,  New  York,  N.  Y.  The  words 
“Adams’  Red  Rose  Chewing  Gum.  De¬ 
licious.  Fragrant.  We  are  also  the 
manufacturers  of  Black  Jack  Tutti 
Fruitti,  Pepsin  Tutti  Fruitti.  American 
Chicle  Co.,  successor,”  upon  an  oblong 
background  of  groups  of  parallel  lines; 
also  the  representation  of  a  border  de¬ 
sign  in  three  square  sections  each  bear¬ 
ing  the  words  “Adams’  Black  Jack.” 

For  chocolate  molds.  Anton  Reiche, 
Dresden,  Germany.  The  word  “Plat- 
tinol.” 

For  black  pepper,  white  pepper,  red 
pepper,  cinnamon,  cassia,  ginger,  all¬ 
spice,  cloves,  mustard,  mace,  nutmegs, 
celery  salt,  tapioca,  paprica,  sage,  thyme, 
savory,  marjoram,  poultry  seasoning, 
mixed  spice.  C.  H.  Montanye,  New 
York,  N.  Y.,  assignor  to  W.  H.  Mon- 
tanve  &  Co.,  a  corporation  of  New  York. 
The  representation  of  a  tiger’s  head 
having  the  mouth  open  wide. 

For  molasses.  P.  Duff  &  Sons,  Pitts¬ 
burg,  Pa.  The  words  “Ginger-Bread- 
Man”;  also  the  representation  of  a 
ginger-bread  man. 

For  pancake  flour  and  cereal  foods 
made  of  wheat.  W.  E.  Schei,  Minne¬ 
apolis,  Minn.  The  representation  of  a 
man  in  an  automobile,  beside  which  is 
the  ray  of  light  from  an  automobile 
headlight,  bearing  the  words  “Auto 
Schei  Cereal.” 

For  macaroni.  A.  Musica,  New  York, 
N.  Y.  The  representation  of  a  clown 
dancing  and  the  end  of  a  box  bearing 
the  letters  “G.  D.  A.,  G.  D.  A.” 

For  food  preservatives.  Thomas 
Thorkildsen  &  Co.,  Chicago,  Ill.  The 
word  “Borsalite.” 

For  canned  vegetables.  Rosenstein 
Bros.,  Inc.,  New  York,  N.  Y.  The  words 
“Morning  Glory.” 

For  pork  roll.  The  Taylor  Provision 
Co.,  Trenton,  N.  J.  The  words  “John 
Taylor’s  Sugar-cured  Pork  Roll.  The 
Taylor  Provision  Co.,  Trenton,  N.  T. 
Broil  or  fry  quick  over  a  hot  fire  just 
before  serving.  Finest  selected  lean 
pork.  Delicately  cured  and  smoked 
‘No  salty  taste,’  ”  within  a  wreath  and 
an  ellipse,  the  wreath  being  gold  and  the 
background  being  red. 

For  vinegar,  pickles,  catsup,  pepper 
sauce,  Worcestershire  sauce,  mustard, 
Idly  hot,  sweet  chop,  chow-chow  and 
gherkins.  Jones  Bros.  &  Co.,  Inc.,  Louis¬ 
ville,  Ky.  The  words  “Blue  Grass 
Belle.” 

For  milk.  The  Lactobacilline  Co., 
New  York,  N.  Y.  The  word  “Bacillac”; 
also  the  representation  of  a  hand  holding 
an  hourglass. 

For  butter,  milk  and  cheese.  W.  S. 
Moore  &  Co.,  Chicago,  Ill.  The  word 
“Delicia.”  , 


For  candy,  chocolates  and  bonbon; 
Hawley  &  Hoopes,  New  York,  N.  Y 
The  word  “Teddy” ;  also  the  word 
“Teddy  Bears.” 

For  laundry  starch.  National  Stare 
Co.,  Jersey  City,  N.  J.,  and  Oswego,  M 
Y.  The  word  “Oswego.” 

For  tea.  Schwabacher  Bros.  &  Co 
Inc.,  Seattle,  Wash.  The  representatio 
of  a  brick  wall  upon  which  is  hung 
shield  and  the  words  “Gold  Shield.” 

For  tea.  W.  B.  Newson,  New  Yovl 
N.  Y.  The  representation  of  a  tiger. 

For  canned  fruits  and  vegetables.  V 
R.  Roach  &  Co.,  Hart,  Mich.  The  rq 
resentation  of  a  heart. 

For  lard.  Hammond  Standish  &  C< 
Detroit,  Mich.  The  words  “Silver"  an 
“Star,”  separated  by  the  rep  resen  tafio 
of  a  silver  star  in  a  circle. 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  c 
New  York,  have  made  an  arrangenur 
with  the  Manufacturers’  Trade  Mar 
Association,  the  big  premium  clearing 
house  of  New  York,  which  enables  tlm 
to  substantially  reward  retailers  wh 
show  an  interest  in  increasing  the  sa 
of  Barker’s  Hasty  Lunch  Chocolat 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hat 
to  sell  anything  else  to  consumers  out 
they  have  had  them;  so  besides  the  n 
ward  the  Knickerbocker  Chocolate  C 
give  grocers  for  pushing  them,  they  ai 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  neec 
a  new  roll-top  desk,  a  safe,  a  cheej 
cutter,  a  computing  or  platform  scak 
instead  of  drawing  on  his  bank  accoui 
to  pay  for  them  he  pushes  the  sale  < 
the  Knickerbocker  Co.’s  goods  with  li 
customers,  saves  the  Universal  Coupoi 
packed  in  every  case  for  him  and  adc 
them  to  those  coming  to  him  from  otlu 
manufacturers,  and  in  a  short  time  1 
will  have  collected  enough  to  entitle  In¬ 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade  Mark  A 
sociation  issue  a  handsome  illustrate 
catalogue  which  they  send  free  to  gn 
cers,  showing  an  almost  unlimited  an; 
of  useful  articles  of  merchandise  whtc 
they  will  send  grocers  in  exchange  fj 
the  Universal  Coupons,  together  with 
list  of  all  the  manufacturers  througho- 
the  country  who  give  these  same  coupoi 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  on 
manufacturer  of  chocolate  and  coa 
from  whom  a  grocer  can  get  these  Uni 
versal  Coupons ;  so  grocers  who  w| 
valuable  free  merchandise  as  well  . 
their  regular  profits  will  concentra 
their  efforts  on  the  sale  .of  the  Knicke 
bocker  Chocolate  Co.’s  goods. 


You  have  been  wanting  to  try  the 
for  a  long  time.  No  time  like  the  pre 
ent.  Send  in  your  order  for  Fori* 
Indexed  Coupon  Books.  See  adv. 


THE  DOUBLE  SEAL’S  THE  THING 

The  most  delicious  coffee  in  the  world  is  fresh  coffee.  A  cheap,  poor  bean,  if  fresh, 
will  make  a  cup  of  coffee  so  delicious  that  even  an  expert  will  believe  it  a  high-priced  brand. 
More  really  high-grade  coffee  is  spoiled  by  having  gone  stale  than  from  any  other 

reason. 

All  this  lies  at  the  bottom  of  the  success  of  Moco=Mo  Coffee,  our  25-cent  “Coffee 
in  the  bag,  the  bag  in  the  carton."  Packed  and  sealed  hot  and  fragrant  from  the  roasters, 
it  holds  every  whit  of  its  fresh  aroma  until  the  seal  is  broken. 

THE  JOHN  H.  FITCH  COFFEE  CO.  "'KSZ”  Youngstown,  Ohio 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rrtt 
cott.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
tccompanled  by  ro  cents  In  postage  to  pay  for  remitting  the  same.  To  non-subscribers  the  price  Is  50 

ents  per  lssne. 


WANTED. 


WANTED — Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
>articulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE— Store  and  entire  stock  of 
Groceries.  Reason  for  selling,  too  close 
confinement.  For  full  particulars  apply  on 
premises.  C.  J.  Hill,  303  N.  Mulberry 
street,  Hagerstown,  Md.  6 


OR  SALE — Store  and  dwelling  in  pros- 
trous  cement  region.  E.  A.  Day,  North- 

npton,  Pa.  _ 6 


FOR  SALE— Grocery  and  meat  market. 
Running  $400  per  week.  Rent,  $35  per 
month  including  stable  and  dwelling, 
stock  will  run  $1,000;  will  sell  for  $1,000 
spot  cash,  including  horse  and  wagon. 
Buyer  has  option  of  purchasing  property. 
Excellent  reason  for  selling.  Address 
Opportunity,  care  “Grocery  World,”  Phila¬ 
delphia.  _  8 


FOR  SALE — $8,000,  best  location  in  town 
)f  1,800  people,  store  24x60,  living  rooms, 
Darns  and  outbuildings,  all  new  on  lot 
50x150.  Best  location  any  kind  of  busi¬ 
ness;  part  money  down,  the  balance  on 
first  mortgage.  Write  Box  23,  Jamesburg, 
N.  J.  6 


FOR  SALE — A  first-class  property  and 
arge  cheese  jobbing  and  retail  grocery 
susiness  in  central  Pennsylvania ;  estab- 
ished  fifteen  years  ;  larger  part  of  business 
iscash.  Did  over  $31,000  last  year.  Net 
profits  15  per  cent.  Best  of  reasons  for  sell¬ 
ing.  A  remarkable  opportunity.  Address 
W.  P.  R.,  care  “Grocery  World,”  Phila¬ 
delphia.  7 

FOR  SALE — One  Elliott  addressing  ma¬ 
chine,  one  stencil  cutter,  six  cabinet^ 
.capacity  5,000  stencils  each),  30,000  stencil 
Tames,  all  in  perfect  condition.  J.  S.  Ivins’ 
Son,  625  N.  Broad  street.  Philadelphia.  7 

FOR  SALE — Butchers’  refrigerator.  Hill’s 
make.  Length,  5  feet  6  inches  ;  depth,  3 
eet ;  height,  7  feet ;  must  be  sold  at  once 
to  make  room  for  larger  one  ;  price  reason¬ 
able.  Lot  of  oval  front  tea  and  spice  can- 
sters,  black  and  gold,  in  first-class  condi- 
:ion,  have  been  used  but  a  short  time,  j 
Theo.  F.  Wolfe,  Federal  and  Lawrence 
streets,  Burlington,  N.  J.  7 


BUSINESS  OPPORTUNITIES. 


0000000000000000000000000 

DO  YOU  WANT  TO  SELL  o 
YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and  o 
general  store  businesses  — nothing  o 
else.  We  are  specialists  in  that  and  o 
we  know  what  we  are  about.  o 

In  the  term  “grocery  stores”  we  o 
include  butter  and  egg  stores,  tea  o 
and  coffee  stores,  green  groceries  and  o 
anything  else  in  the  same  line.  o 

If  you  want  to  sell  your  business,  o 
we  have  a  customer.  If  you  want  to  o 
buy  one,  we  know  where  something  is  o 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  o 

WARNER  &  CO.,  o 

927  Arch  Street,  Philadelphia,  Pa.  o 

o 

0000000000000000000000000 


dONEY-MAKING  SUBURBAN  STORE. 

We  offer  store  in  clean  Philadelphia 
•uburb.  Groceries/  meats  and  provisions. 
Jnly  one  other  store  in  place.  Size  30  x  60 
?  ,  D°es  $40,000  per  year,  half  cash.  1 

stock  about  $1,500.  Uses  three  teams, 
everything  sold  at  good  profits  and  clean 
!  *V  Profits  are  10  per  cent.  Owner  going 
nto  other  business  and  will  sell  at  inven- 
ory. 

.  WARNER  &  CO., 

1'27  Arch  Street,  Philadelphia,  Pa. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  243. — In  good  residence  part  of  North 
Philadelphia.  Store  16  x  42  feet.  Does 
$14,000  yearly.  Stock,  $1,200.  Good  house 
connected  for  sale  or  for  rent  to  good 
man.  Uses  one  team.  Actual  net  profits 
range  from  8  to  10  per  cent.  Owner  retir 
ing  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
$750. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  beep 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18x45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
earns.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
-at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500— for  the  money  we  havenothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$1,000.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory.  1 


No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 

15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  .Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery. 
Store  20  x  35  feet.  Does  $450  weekly, 
mostly  cash.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is  un¬ 
able  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Price  inven¬ 
tory,  which  means  about  $1,500. 

No.  293. — In  West  Philadelphia.  Store 
20  x  35  feet.  Did  $23,000  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295.— Near  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $r,ooo.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  297. — In  West  Philadelphia.  Store 

16  x  35  feet.  Does  $250  weekly  on  stock  of 
$400.  Net  profits  15  per  cent.  Good  house 
connected,  for  sale  or  rent.  Owner  ill  and 
must  give  up  business.  Price  $750,  or  in¬ 
ventory. 

No.  298. — In  busiest  part  of  West  Phila¬ 
delphia.  Store  25  x  60  feet,  and  does  $550 
weekly,  three-quarters  cash,  balance  week¬ 
ly  customers.  Stock  about  $1,300.  Uses 
one  team.  Nets  clean  10  per  cent.  Fixed 
charges  moderate.  Owner  is  inexperienced 
and  prefers  other  business.  Will  sell  at 
inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia?  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

PARTNER  WANTED— An  up-to-date,  well 
established  cereal  plant  wants  man  of 
executive  ability  to  manage  and  develop 
the  sales  end  of  the  business.  Knowledge 
of  the  business  advantageous  but  not  im¬ 
perative,  as  manufacturing  end  provided 
for.  Should  be  a  good  salesman  and  must 
invest  $ro,ooo  to  $20,000.  Address  S.  Evans 
Clark,  1127  Pine  street,  St.  Louis,  Mo.  6 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Two  or  three  good  clerks  for 
general  store ;  good  chance  for  advance¬ 
ment ;  state  age,  experience  and  salary 
expected,  and  give  at  least  two  references 
from  former  employers.  Address  H.  R.  S., 
care  “Grocery  World,”  Philadelphia.  9 


WANTED — Manager  for  a  general  men 
chandise  store.  Must  know  how  to  handle 
men.  Apply  to  C.  E.  Engel  &  Co.,  Medford, 
Md. _ 6 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  too ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front” 

Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS'  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

908  G  SI.,  IV.  W.,  Washington,  D.  C 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


Seldom  See 

a  big  knee  like  this,  but  yourhorse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINE 

will  clean  them  off  without  laying 
tire  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  to-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

IV.  F.  YOUNG, !'.  D.  F„  !•  Honmau(h  St„  Springfield,  Mass. 
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A  profit  of  $22.50  on 

a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  your  letter 
head  or  enclosing  a  business  card. 
No  charge  for  complete  details. 
Address 

W.  H.  RIGHTER 

150  Nassau  St.  NEW  YORK 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  et 

R.  DAETWYLER  &  CO., 

N.  B.  Cor.  Callowtilll  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  Aug.  5th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  10  hands,  extra  fancy .  $2.00  per  bunch 

Selected,  10  hands,  .  1.85  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.70  per  bunch 

Selected,  9  hands,  packed  in  barrels . . .  1.65  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate . ,...  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.40  per  bunch 

Selected,  8  hands  .  1.10  per  bunch 

Selected,  7  hands  . 75  per  bunch 


FLEISCHMANN’S 

COMPRESSED  YEAST 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market, 
Surely  you  want  a  case. 


HRS  NO  EQUAL 


Would  You  Like  to  Make 
More  Money  on  Foreign 
and  Domestic  FR  FIT  1 


If  you  would  write  us,  we  will  tell  you 
wliat  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  bow  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  aud  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box  . . . 

Fancy,  96  9ize,  per  box  . . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box .  5.50 

Fancy,  150  size,  per  box  .  6.00 

Fancy,  176-200-216  . •. .  6.00 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box . 

Extra  Choice,  126  size,  per  box . 

Extra  Choice,  150  size,  per  box . 

Extra  Choice,  176-200-216,  per  box  . 

Extra  Choice,  250-288,  per  box  . 

Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box  . 

Fancy  Messina,  300  size,  per  box  .  5.00 

Fancy  Messina,  360  size,  per  box  .  5.50 

Choice  Messina,  300  size,  per  box .  4.50 

Choice  Messina,  360  size,  per  box . .  5  00 


COCOANUTS. 

Cocoanuts,  Best  Quality  Jamaica,  100  to  sack . .  4.25 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts.  Barracon  (easy  shelling),  1 . 


ONIONS. 

REGULAR  BUSHEL  CRATES. 


Strictly  Fancy  White,  per  hamper . . 

Strictly  Fancy  Yellow,  per  hamper .  1.85 

Bermuda.  Prime,  per  crate  . 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Iny  subscriber  to  the  ** GROCERY  WORLD”  ivho  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
acted  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 

C”  Java . 24 

—Java  and  Mocha  Blend . 24 

—Java  and  Mocha  Blend . 22 

A’’  Mocha . 24 

B”  Mocha . 22 

C”  Mocha . 20 

aguayra  (Washed  Caracas) . 18 

A’’  Maracaibo . 18 

B”  Maracaibo . 17 

A”  Santos . 18 

B”  Santos . 16 

C”  Santos . 14 

eaberry  Santos . 14 

A”  Rio . a . 13 

o.  1  Rio . 12 

or.  2  Rio . 10 

ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ipton  Perfection,  1  lb.  cans . 20 

attleship,  1  lb.  packages,  any  quantity...  .15 

og  Cabin,  1  lb.  packages,  100  to  case . 14 

rbuckle’s,  100  lbs.  to  case . 

iing  Bee,  100  lbs.  to  case . per  case  15  00 


TEA.  Per  lb. 

o.  25  Gunpowder . . 24 

o.  28  Gunpowder . 35 

est  Gunpowder . 45 

b.25  English  Breakfast . 20 

o.  28  English  Breakfast . 33 

est  English  Breakfast . 40 

o.  25  Moyune  Gunpowder . 33 

o.  28  Moyune  Gunpowder . 38 

est  Moyune  Gunpowder . 50 

o.  25  Imperial . 33 

o.  28  Imperial . 35 

est  Imperial . 50 

o.  25  Oolong . 28 

o.  28  Oolong . 35 

est  Oolong . 45 

bung  Hyson . 35 

ipan . 35 

(eno  \A  and  %  lb.  packages . 50 

ilver  Moon . 27 

ilver  Bell,  1  lb.  packages . 25 

alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  14  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES, 

aked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall.  4  doz . 48 

Wagner's,  3  lb. ,  plain,  2  doz . 95 

Wagner’s,  S  lb.,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz .  85 

Saratoga,  2  lb.,  2  doz . 50 

orn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 75 

Standard,  2  lb.,  2  doz . 70 

Belmont  Cream,  2  lb.,  2  doz .  85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 .45 

eas— 

Rowe  &  Co.,  extra  sifted,  2  doz . 

Johnson  Brand,  soaked,  2  doz . 60 

Little  Fellow,  2  lb. ,  2  doz .  1.40 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz.... .  1  50 

Pin  Money,  standard  early  June,  2  doz..  1 . 10 
French,  extra  fins,  100  in  case,  per  case,  18.50 
in  Money  Combination — 

2  lb.,  2  doz . 

idney  Beans— 

2  lb.,  2  doz . 75 

ima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  100 

Little  Darling,  2  doz .  1.30 

umpklns— 

3  lb.,  2  doz . 85 

Gallons . 

ring  Beans— 

2  lb.,  2  doz . 75 

in  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .05 

1  lb.  Pulp,  for  soup . 45 

iccotash— 

2  lb.,  2  doz . 95 

!  omatoes— 

Pin  Money,  whole,  3s,  2  doz .  1.10 

Standard,  38,  2  doz .  1.05 

Gallon,  ]4  doz .  3.75 

Fair  Quality,  3s .  1  f0 

•  2  doz . 85 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . .  2.10 

Clover  Leaf,  y,  lb. ,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1 .35 

Jockey,  1  lb.,  tall,  4  doz .  1.30 

Victor,  1  lb.,  tall,  4  doz .  1 .00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  l/i  lb  ,  flat,  4  doz . .  .  1.25 

Crab  Meat — 

54  lb.,  4  doz .  1.00 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz . . .  3.50 

Star,  54  lb.,  flat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz . 

Beaver,  54  lb.,  flat,  8  doz .  2  40 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5oz.,2doz .  1.10 

Sardines,  in  Oil —  per  case. 

54  oil,  100 .  6.00 

Gold  Label,  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  54  oil,  100 .  4  00 

54  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.50 

Ledemey  Brand,  100  cans .  3.75 

54  Mustard  Sardines— 

54  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

'%  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans .  3.50 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16  00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported — 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9.00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans .  9  25 

CANNED  FRUITS.  per  doz. 

Apples,  3  lb.,  2  doz . 

Blackberries,  2  lb.,  2  doz . 85 

Blueberries,  2  lb.,  2  doz .  1  15 

Cherries,  2  lb.,  2  doz .  1 .40 

Gooseberries,  2  lb.,  2  doz .  1.05 

Pie  Peaches,  3  lb.,  2  doz .  1  15 

Pears,  3  lb.,  2  doz .  1  00 

Extra  Standard  Pineapples,  2  lb.,  2  doz .  2.15 

Grated  Pineapples,  2  lb.,  2  doz .  1.85 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1  00 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  254  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz...... .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples —  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 10 

Dried,  50  lbs . . . 

Peaches— 

Evaporated,  50  lbs . 15 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 10 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb. . 20 

American  Brand,  25  lb . 

Package,  30  1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50,  25  lbs . . . 09 

50-  60, 25  lbs . 0854 

60-  70, 25  lbs .  08 

70-  80,  25  lbs . 0754 

80-  90, 25  lbs . . 06  ?4 

90-100,25  lbs . 0654 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs. . 09 

London  Layers,  clusters,  20  lbs.,  per  box  3.15 

London  Layers,  20  lbs . per  box  1  85 

Seedless  Muscatels.  50  lbs . 

Seeded,  36 1  lb.  packages .  13 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  |Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks .  07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 06 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04M 

Japan,  100  lb.  sacks . 05J4 


SALT.  Per  sack 

Fine  Table,  224  lbs . 90 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .53 

Fine  Dairy,  3s,  100  to  bbl .  2  39 

Fine  Dairy,  4s,  70  to  bbl .  2  28 

Fine  Dairy,  5s,  60  to  bbl .  2.27 

Fine  Dairy,  10s,  28  to  bbl .  2.08 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  pase 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1  30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  1.80 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . . .  1.90 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas...., . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06J4 

Imported  Lima  Beaus,  about  90  lbs.  to 

sack . 06?4 

Split  Peas.  210  lbs . per  bbl.  7.25 

Less  quantity . 0354 

Lentils,  about  100  lbs.  to  sack . 0954 


MOLASSES  AND  SYRUPS. 

Per  gal 

St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

C'heapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . , . 18 

No.  6  Amber  Syrup . 27 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.75 

California  Amber  Drips,  254  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 
California  Amber  Drips,  54  gal.  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4  80 

No.  1,  A .  4.75 

Light  Yellow .  4  40 

Fine  Granulated,  2  lb.  bags .  6.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

challenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.20 

Red  Cross,  4  doz .  4.20 

Star, 4  doz .  4.20 

Dime  Brand ,  4  doz .  3.55 

Lion,  4  doz .  4.20 

Banner,  4  doz . 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4  00 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.75 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross. 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Mid  way,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 .10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 .05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 


Acorn . 

♦Pearl  White  Floating.. 
Ark.. 


Bars. 

,...120 

...100 

...100 


Babbitt’s . 100 

5  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakes  Best  Soap  free.. 

10  box  lots  freight  paid,  with  V/2  boxes 

"1776”  or  120  bars  Best  Soap  free . 

Washday . 120 

♦Bee . 100 

♦Big  Schooner . 100 

Cocoa  Floating . 100 

*Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

♦Fairy  Oval . . . 100 

..  60 
,.  60 
.100 
.100 
..100 
..  60 
.100 


*S.  A.  Gambrill,  Oleine  . 
♦Globe  Oleine  .. 

♦Ivory,  6  oz . 

♦Ivory,  10  oz.  ... 

♦Kirkman’s . 

♦Kirk’s  Oleine.. 

♦Lenox.. 


♦Lifebuoy .  50 

♦Fairbank’s  Tar . 100 

♦Magic  Cleaner . 100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine  .  60 

Premium .  80 

♦Santa  Claus . 100 

White  Floating . 200 

♦Star . 100 

♦Sunlight . 100 

♦Sunshine . ..120 

Star  Oleine .  60 

♦Sunny  Monday . 100 

♦White  Cloud . 100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Snowberry . 100 

Best  Blue .  80 

♦Hoefner’s  Ammonia . 100 

*P.  &  G.  Naptha . 100 

Duck . 100 

*5  box  lots  delivered. 


Box. 
2.70 
4.00 
1  88 
3.75 

4.25 

4  20 
2.20 
3.90 
3  75 
3.50 
4.00 
3.75 
4.00 

2  40 

2.40 
4.00 
7.00 
3.85 
2.35 
3.50 
2.00 

3.75 

3  90 
2.65 
3.00 
3.67 
3.55 
4.10 

3.50 
4.10 

2.50 

1.75 
4.00 
3.90 
4.00 
2  08 
1.75 
3  90 

3.40 
3.95 
4.00 
3  85 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . I  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . ".1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart . . . '. .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley's . ..100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  8.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.00 

Armv  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses- 

Fancy,  barrels . 

Choice,  barrels . 

Good,  barrels . 

Fancy,  quart  Jars . 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 

Prime . 

Good . 

Ordinary . 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  S  dozen . 

Quarts,  2  dozen . 

Sugar  Syrup— 

Pure,  extra  fancy . 

Pure,  choice . 

Blended,  fancy . 

Choice . 

Vanilla  Drips . 

Tins,  2-lb.,  2  dozen . 

Tins,  2%-lb.,  2  dozen  .. 

Tins,  3-lb.,  2  dozen . 

Tins,  5-lb. .  1  dozen . 


Per  gal. 
. 40®  45 

. 38 

. 26®.  30 

.per  doi.,  1.20 


. 46®.  50 

. 40 

. 28®. 35 

.22 

. 84 

. 80 

. 28 

.per  case,  2.80 

per  case,  2.80 


. 35®.  88 

.  .24 

.  .32 

.  .29 

. 28@  .30 

.per  case,  195 
.per  case,  2.25 
.per  case,  2.50 
.per  case,  2.25 


SALT  FISH. 


Mackerel- 

Extra  Shore  Bloaters,  count  100@110. 
Extra  Shore  Is,  count  110@115. 

Medium  Irish  2s,  count  325@375. 

Norway,  count  400@450 . 

Norway,  count  300@850 . 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . . . 


Codfish- 

Fancy  strips,  60-lb.  boxes . 

Fancy  bricks,  40-lb.  boxes . 

Fancy  middles,  40-lb.  boxes . 

Choice  strips,  40-lb.  boxes . 

Choice  middles,  40-lb.  boxes . 

Hake,  bricks,  40-lb.  boxes . 

Fancy,  whole,  quintals . 

Choice,  whole,  quintals . 

Herring,  Smoked- 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs. 
Bloaters,  Cromarty,  100s . 


Per  bbl. 
!  16.00 


Per  lb. 
•10  % 
.09 
.12 
.08* 
.08* 
.06 
.08 
.07% 


.13 


TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

\Choicest . 

Foung  Hyson- 

Common  to  fair- . 

Superior  to  fine . 

xtra  fine  to  finest . . 

aoicest . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan— 

Common  to  fair . . 

Superior  to  fine . 

Extraftne  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-flred— Extra  fine  to  finest . 

Basket-fired— Choicest . 

Dust  . 

•mg— 

.rmon  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 


Per  lb. 
.15@  .18 
.20®  .25 
.28®. 85 
.  45@ .  65 

.20®.  25 
,80@.36 
.40®  .45 
.60@.55 

•  12@.18 
.22®.  30 
,35@.40 
.45®.  60 


@25 

16@.20 
,22@.25 
■  28@.30 
.  32@ .  38 
.20@  .25 
.28@  .30 
.32®  .38 
—@.45 
.  08@ .  10 

.13®.  15 
.17@.22 
.  25@ .  35 
■40@.65 

.14®  .18 
.20@.25 
30@  .35 
•  40@.60 


ROASTED  COFFEES. 


'ava — Mandheling— Fancy  brown, 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government— Good . 

liuiuuiuu . 

African . 

Mocha- 

Genuine  Arabian . . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . . 

Cucuta— Prime . . 

Cucuta — Good . 


*^£i»caiLFine8t... 
Caracas— Choice 


.34 

.27 

.25 

.23 

.21 

.20 

.20 


.23 

.16* 


.16 


.15 

.14 

.20 

.17 


Peaberry— 
Santos— Fancy 
Santos — Choice 
Santos— Fine ... 

Rio — Fancy . 

Rio— Choice . 

Rio— Fine . 

Santos— 

Best . 

Choice . 

Prime . 

Good . 

Fair . . 

Rio- 

No.  1— Golden. 

No.  2 . 

No.  3 . 

No.  4 . 

No.  5 . 

No.  6 . 

No  7 . 


•  17* 
.17 


.16 

.17 

.16% 

.16 


.16 
.16 
.14* 
.13* 
•  12* 

.16* 

.15 

.14* 

.14 

.13* 

.13 

•12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice .  .07 

Cassia  buds .  .30 

Cinnamon,  Mats .  10% 

Cinnamon,  Twaio .  .17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon . .80 

Cloves,  Zanzibar . 19®. 20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80®. 86 

Ginger,  African  .  .08 

Ginger,  Jamaica,  bleached . 18*@.20 

Ginger  Jamaica,  unbleacned . .  .17@.19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140a . 15@,18 

Black  Pepper,  Singapore . 10*@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore... . 18®. 19 

White  Pepper,  fancy .  25®.  30 

Red  Peppers . '  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . -26% 

Ginger . 14 

Nutmeg . 39% 

Black  Pepper  .. . 13 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . *1 

Mace,  Straight  Penang . 87% 

Mustard . 24* 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice .  .26 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  Afriean . 76 

Ginger,  Jamaica .  1.00 

Mace... .  2.92 

Mustard .  1-05 

Nutmegs . . . <. .  1-50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-66 


CANNED  GOODS. 

VEGETABLES. 


Asparagus—  Per  doz. 

Extra  white  2%s,  unpeeled  Calif- 


Standard  white  2*8,  Calif. 
Tips,  green,  Is . 

Mil ,«*Vi  i  lo  Pnlifornlo  la 


Beans,  Baked — 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  3s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  3a — 1 .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1  ■  15@1 . 25 

Standard . 90@1. 10 

8oaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  1  •  90@2 . 50 

Fancy  Is .  1  •  10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy . 1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . . . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.00@1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 65@  .70 

Other  standard  grades  2s .  .  60 

Peas—  _  _ 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 40@1 . 75 

Sifted  2s . 1.30@1.35 


Telephone  2s . 

Sweet  Wrinkled  2s . 

Standard  E.  J.  2s . 

Soaked  2s . 

Succotash- 

Extra  fancy  Maine  2s . 

Fancy  Maine  2s . 

Extra  standard  2s . 

Pumpkin- 

Fancy,  3s . 

Fancy,  gallons . 

Squash- 

Fancy  3s. . 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey . 

5%-in.  cans,  ex.  stand.  N.  Jersey. 
5-in.  cans,  standard  New  Jersey. .. 

Standard  Maryland,  No.  3 . 

2-lb.  cans . ’. . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  jara . 

Beets— 

Fancy  8trawberry  8s . 

Cut  3s . 

Sweet  Potatoes  3s . 

Sauer  Kraut  3s . 

Spinach- 

Standard  Maryland  3s . 

Fancy  New  Jersey  3s . 

Gallons . 


1.40@1.60 
1.15@1.20 
.50®  .65 


1.25 

1.00@1.10 
.75®  .90 

.85®  1.15 

2.75 

1.15 

1.50 
1.40 
1.15 
1.00 

.95@1.00 

3.75 
3.65 

2.76 

1.50@1.75 
1.00@1.10 
.  90@1  00 
.  80®1 . 10 

1.45@1.50 

1.50@1.75 

4.50 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  doz . 

Fancy  Ss .  3.40 

Extra  2%s . .  2  50 

Extra  standard  2*s .  2.10 

Standard  2*s . 

Gallons . 

Cherries— 

Extra  White  3s .  4  00 

Extra  White  2%s .  3.20 

Extra  standard  White  2*s . 

Standard  White  2*s .  2.40 

Standard  gallons .  9.00 

Bartlett  Pears- 

Extra  3s .  8.25 

Extra  2*8 .  2.65 

Extra  standard  2*8 .  2.10 

Fancy  3s .  2.30@2.40 

Standard  2%s .  2 . 10@2 . 20 

Plums,  Egg  or  Gage- 

Fancy  3s . 3.00 

Extra  standard  2*s .  1.60 

Standard  2%s .  1.40 

Gallons .  4.50@5.50 

Peaches,  L.  C.— 

Extra  3s .  3.25 

Extra  standard  2%s .  2.65 

Peaches,  Crawford- 

Fancy  3s .  8. 10 

Extra  standard  2*s .  1.95 

EASTERN. 

pearS _ 

Choice  New  York  2s . .-. .  1.50 

Choice  New  York  State  2%s .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2.00@2.20 

Sliced  or  grated  Is .  1 . 00®1 . 10 

Pie,  grated,  gallons .  2.50 

Singapore  l%s .  1.15@1.25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  2.50 

Strawberries— 

2s,  fancy .  2-50 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  1-80 

Standard  2s .  1.10 


FISH. 


Lobster- 

Flat  Is . 

Flat  *s . 

Kippered  Herring— 

is. .  1-50 

Alaska  Salmon- 

Pink  Is .  1.00 

Medium  Red .  1.10 

Red  is .  1 .10@1 .15 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.20@1.25 

Tall  Is .  I-  75 

Flat  Is .  2.00 

Oval  Is  (steaks) .  2.75 

S&rdi  pcs 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .13 


Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .12 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-tn.,  12  lbs. . 

2-in.,  12  lbs . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb  cartons,  choice. 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 

Lemon  Peel—  • 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 


Per  lb 

.11 

.15  @.18 
.09 


.0.1* 

.09 

.08 

.17  @.20 
.11  @.12 
•11%@. 12: 


60  lbs.,  bulk . 06  @.07 

1-lb.  pkgs.,  30-lb.  case .  .09 

Persian  Dates— 

60  lbs . 0S*@.0o 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 .  .14 

30x40,  choice .  .10' 

40x50,  choice .  .09 

50x60,  choice .  .07 

60x70,  choice .  .0" 

70x80,  choice .  .06 

Choice.  50-lb.  box— 

60x70,  .06%;  8«x  90 . 

70x80.  .06*;  90x100 .  .05 

Prunes  in  cartons— 

Fancy  40x  50 .  .11 

5Gx  60 .  .10 

60x  70 .  .03 

70x  80 . . 


Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 


Apples— 

Fancy,  50  lbs .  .10 

Fancy,  1-lb  cartons . 

Prime,  50  lbs .  .09 

Choice,  1-lb.  cartons .  .|0f 

Ppo  r*V»  AO _ 

Fancy,  peeled,  25  lbs .  .21 

Unpeeled,  fancy,  25  lbs .  .14 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs .  .26 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs .  .23 

Royal,  choice,  25  lbs . 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lbs . 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells— 

California  P.  S.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 

Louisiana  Paper  Shell . 

Walnuts— 

California  Hard  Shell,  No.  1 . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


@.60 
.36  @.43 

.25 

.16 

•10; 

.12 

.14 

.16  @.19 


.17 

•13 

.12’ 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accord’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs., 
per'  b . 


Per  case. 

8.00@18.00 

14.50@18  00 
24.50 

15.00@38.00 

12.00@20  00 
25.00@35  00 
15.00@!8  00 
12. 00(8)17  90 
18.00@20  00 
12.00@16  00 

.08®  0* 
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GROCERY  WOULD  PRICED 


CORRECTED  WEEKLY. 


ny  subscriber  to  the  “GMOCENY  WOULD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

DECLINES. 

Column. 

ADDITIONS. 

Column. 

Print  Butter . 

med  California  Peaches . 

Cheese . 

Dressed  Poultry  . . 

tom  aid  mim  ETEEmae  tod  but. 

Standard  Weight*  per  Bushel. 


Medium  Beams . 

Pea  Beans . 

Red  Kidney  Beane . . 

Hominy  ... . . 

Pease . . 

. ti :: 

Barley . 

Potatoes . 

. %  <■ 

Flaxseed. . 

. ii «. 

Onions . 

Shellbarks  . . 

COL. 

ns  Cash  Drawn . . 

m . 47 

monition .  4 

to  Greaso . S 


E>,  Paper . 41 

t  and  Twine  Holders,.... 33 
tin*  Powder .  5 

ikets . 6a 

h  Brick . 59 

. . >9 

eking,  Shoe .  6 

In* . 6 

ax . 47 

oms . 61 

she» . 63 

dewheat  Flour . a8 

ag  Borers . 33 

toners’  Sundries . 44 

.ter  Dishes . 63 

iter . . .  7 

iter  Color . 47 


nphor . 47 

idles . 15 

idles .  7 

ined  Goods .  8 

lallfornia  Fruits . 10 

Vegetables . 8 

'ish . is 

Me  Fruit . ro 


Sardines . . . 

COL. 

COL. 

Dressed  Meats.. . - . aa 

COL. 

Nuts. . 

COL. 

COL. 

Meats . 

Drugs,  Grocers* . . 

Insect  Powder . 

..48 

Oat  Meal . 

Oils . . .  00 

Jams. . 

-46 

mi.,  on 

Caps,  Gun. . 

Essence  of  Coffee. . 

Jan  and  Jar  Rubbers . 

Olives . 

Jellies . 

Junket  Tablets . 

..SO 

Cereal  Coffee . 

Ketchup.. . . . 

..l6 

Salad  Dressing. . 

Chocolate  and  Cocoa.... 

Farina..... . . . 

.20 

Salt . 

Chewing  Gum . . . 

Farinaceous  Goods . . 

•*9 

Lard . 

Cider . . . 

Faucets  . . 

Clothes  Pins . 

Canned  Fish...... . 

lAnttU . . 

Cocoanut . 

Fixtures . 

Codfish . 

.28 

Pickled  Meats . 

Coffee . 

.38 

••45 

Essence . 

Flour,  Buckwheat . 

.38 

Chicory . 

Flv-Daoer . 

Coffee  Mills . 

Foocl.  feird . <o 

Potato  Chins . a! 

.  6 

Cooking  Herbs . 

Fruit  Butters . 

Shot _ _ ~ . 

..  60 

Cream . . . 

Fruits.  Foreign.  Dried . 

Condensed  Mince  Meat 

Fruits.  Green . ” 

Corn  Meal . 

. 46 

Corn  Starch . . 

Mince  Meat . 

Cottolene . 

Gelatine . 

Cracked  Wheat . so 

Gtwer.  Tamalca . I* 

PllttW . . . . . to- 

Crackers.  Cakes,  etc . 

Gravel,  Bird . 

Cranberries  . 

Grocers'  Fixtures. . 

. c8 

Cutters.  Dried  Beef. . 33 

Herring . 34 

<8 

Tobacco . 

Delicatessen . 

Honey". . 

Noodles,  Egg . 

Root  Beer . 53 

Segars . 

COL 

Sugars .  1 

Sulphur . 47 

Sundries . 59 

Syrups . Co 


Tacks . 39 

Tapioca . «a 

Tar . 4S 

Teas .  , 

Tobacco,  Chewing . 64 

Smoking . 64 

Tobacco  Cutters.- . 31 

Tubs . 6s 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 33 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 39 

Wheat  Flour- . *9 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Woodenware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes . 63 


-1- 

SUGAR. 


nfecdoners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . . . 

Coarse  Granulated . 

gle  Tablets . 

(ratal  Dominoes . 

t  Loaf . 

tent  Cubes . 

wdered . 

tra  Fine  Granulated . 

arse  Granulated . 

Ululated . . . 

le  Granulated . . . 

“  In  50-lb.  bags  packed  a  in  100- 

lb.  bag . 

“  In  35-lb.  bags  packed  4  In  100- 

lb.  bag . 

“  In  10-lb.  bags  packed  10  In 

100-lb.  bag . 

“  In  5-lb.  bags  packed  In  bbls... 

In  5-lb.  bags  packed  In  100-lb. 

bags . 

In  s-lb.  bags  packed  In  bbls.... 
“  In  3-lb.  bags  packed  In  100-lb. 

bags . 

In  3-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  in 

cases . 

nfecdoners’  A . 

-Keystone  A . 

-American  A . 

—Centennial  A . 

-California  A . 

-Franklin  B . 

-Keystone  B . 

-American  B . 

—Centennial  B . 

—California  B . 

-Franklin  Extra  C . 

—Keystone  Extra  C . 

-American  Extra  C . 

—Centennial  Extra  C . 

—California  Extra  C . . 

—Franklin  C . 

—Keystone  C . 


5-25 
5-»5 
5  *45  . 
5-ro 
5-35 

6.3«54 

7-35 

5.80 

5-35 

5  .30 
5.  SO 
5.20 
5-10 
5-io 


5-iS 


5-15 


5  25 
5-30 


5-3° 
5  4° 


5-4° 

5-3° 


5-3° 

4.90 

4-85 

4.80 

4-75 
4.70 
4.65 
4 .60 
4-55 
4-5° 
4  45 
4.40 
4-35 
4-3° 
4-r5 
4-25 
4-25 
4-25 


TEA.  Per  lb. 

pans— Basket-fired . . .  r8  ®  35 

Pans — Pan-fired — Common  to  Fair .  17  ®  33 

8i°* .  34  ®  38 

-holcest .  3o  ®  38 

iRMOsa— Superior  to  Fine .  18  ®  30 

Choice  to  Extra .  2a  @  35 

.  40  (®  50 

'Ochow — Common,  cargo .  13  ffi  16 

Good,  medium. .  17  @  32 

Superior .  ,3  &  t8 

Choicest .  3  @  ll 

Jhpowdbr — Choice  to  Extra .  39  @  35 

Choicest . . . . . .  ^o  45 


Movunu — Good .  37 

Pine .  35 

Choice . _ .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  extra .  33 

Choicest .  30 

Young  Hyson — Superior  to  fine .  13 

Choice  to  extra .  38 

Choicest .  35 

iNDta — Common  to  Fine . 17 

Cbylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


@  3° 
@  4° 
®  5° 
@  55 

@  30 

@  25 
@  35 

@  30 

®  3° 
®  4° 

@  38 

®  4° 
®  J5 
®  °8 
@  4° 


PACKAGE  TEAS. 

Llpton’s  Teas — 

Ceylon  and  India,  No.  1 . 


Per  lb. 


In  54  &  lb.  In  54  lb. 


Black  and  Green,  “ 

it  ti  tt 

English  Breakfast,  “ 

a  ti  it 


Formosa  Oolong, 


45 

.40 

•35 

•  45 
.40 
.45 

•40 

•  45 
40 


•47 

•  4* 

•  37 


2 . 

1  . 

2  . 

i . 

Counter  box,  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $ 2.00 
Tetley's  Tea —  Per  lb. 

yK  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 60 

Ex.  Gold,  "  "  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

J6-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  "  . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Carlcol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 


.22% 

*3 

*3* 


i-lb. 

M-lb.  “  . 

tf-lb.  "  . 

*'  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  tl 

1  lb.  silver  bags .  **  if 

y2  lb.  silver  bags .  “  ** 

yx  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . . .  2 .00 

No.  50 .  4.00 

No.  100 . 8.00 


.18 

.19 

.19^ 

.20 

.21 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  s  doz.,  per  doz. 
“  “  “  quarts,  1  “ 

((  (I  It  tl  ^  Cl  it 

“  "  “  54  gals  1  “  per  bbl. 

Colburn’s,  16  oz.,  3  doz . per  doz. 

“  quarts,  z  “  .  “ 

54  gals.i  "  . per  bbl. 

Violet,  pints,  3  doz . per  doz. 


.85 

I*4° 

1.40 

3.50 

•75 

.90 

.90 

1.80 

.85 


AXLE  GREASE. 

Frazer's,  15  lb.  palls . 80 

Frazer's,  boxes,  X  gross . per  gross 

Mica,  %  gross .  “ 

Peerless,  54  gross . . .  “ 


9*25 

8.40 

4.40 


.90 

1.63 

7,30 

.84 

1.23 
3  28 
4-3754 
45 
.90 
1.65 


45 

•45 


BAKING  POWDER.  PerDoz 

Davis’  O.  K.,  54 -lb.,  4  doz . per  doz.  .45 

“  54-lb.,  3  “  “ 

“  i-lb.,  2  “  “ 

“  5-lb.,  54  “  “ 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

“  54-lb.,  4  "  .  “ 

“  54-lb.,  3  “ .  “ 

•’  I-lb.,  I  " 

Leslie’s,  54 -Ih.cani,  1  or  2  dz. cartons,  4  dz. cases 
“  54-  “  *  doz.  caaez . 

“  1-  “  1  “  . ft.... 

“  5-  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder: — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  i°754 

6  oz.  glass,  4  doz .  1 .04 

6  oz.  glass,  6  doz .  i°3 

6  oz.,  1  gross,  in  bbl . , . per  gross,  12.25 

Rnmford  Baking  Powder  :\- 

5c. -tins,  4  doz . por  doz.  .45 

roc.-can,  4  doz.  In  box .  “  .9° 

54-lb.  cans,  2  doz.  In  case .  “  1.25 

i-lb.  cans,  1  doz.  In  case .  “  a.  to 

Royal,  ioc.  size,  4  doz . 86 

“  541b.,  4  doz .  z.30 

“  54  “  2  “  .  2 -4° 

4.6s 

3.25 

1.25 


Ralston  Baking  Powder,  1  lb.  cans,  per  doz 
“  “  "  54  lb.  “  “  “ 

Sea  Foam  Baking  Powder — 

54  lb.,  4  doz.  in  case . 

54  lb.,  2  doz.  in  case .  1.75 

1  lb.,  1  doz.  in  case .  3-4° 

5  lb.,  doz.  in  case .  16  50 


95 


Boston  Brand,  5  lb.  size,  54  doz.  case 

"  I  "  I 


"  54 

"  54 

Purity  Brand  5 


per  doz.  is. 00 
“  R.50 


•  55 

6.00 

x.50 

.80 

•45 


BLACKINQ— ShoOt  Per  Grots. 

Shinola . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brusne  sand 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

tfixbyrs  Best,  No.  z .  2.75 

“  “  B.  B.  B.  M . per  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason's  No.  x,  ^  gross .  a.s 5 

“  “  a,  **  s.6o 

“  “  3,  "  *85 

“  “  4,  “  .  4  60 

“  “  5,  “  765 

T.  M.  French . . . - . per  dot.  1.00 


SHOE  DRESSING.  p«r  Dos. 

Mason’s  Shoe  Dressing . „ . 75 

Acme,  1  doz .  x  .15 

Bixby's  Roval  Polish,  x  dos . 78 

Bixby  Jet  Oil  Polish . 80 

Brown's  Shoe  Dressing,  z  dos . 82% 

Browns,  Army  and  Navy,  1  doz . 8a  % 

Boyer's  French  Dressing . 65 

“  Oil  Polish .  .75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros  &  Co. — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet .  2.00 

Star  Combination,  russet . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

8uick  White,  cleans  dirty  canvas  shoes .  a. 00 

il  Paste  black,  never  dries  up,  large  tins...  .75 
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OREEN  COFFEE. 

Rio  Golden  Fancy.... . 

“  Prime . 

•*  Choice . 

Santoa,  Choice . 

“  Fancy . 

Maracaibo,  Strictly  Fancy . 

“  Choice . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . . 

Mocha,  Hand  %  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 

,09H@.io 

@  o8H 

@.o8 

@.°9 

°9)4@-°9)4 
@.n 
®.i8  'A 

@.i8 

®.I«H 
®  .19 
®.io% 

@i°)4 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rl<  ,  Extra  Fancy  Golden .  ®.i3 

Prime .  @.nX 

“  Choice .  @ .  09 

Santos,  Choice .  @.i2X 

"  Fancy . — . .  @.13 

Laguayra,  Fancy .  @.<4 

Maracaibo,  Choice .  @.14 

"  E811'*-- .  ®-UX 

Extra  Fancy .  @.15 

Java,  Extra  Fancy  Old  Government .  ®.?4% 

“  Taney .  @.2354 

Mocha,  Finest .  @.23^ 

Linton's  Blended  Coflfee — 

Mocha  and  Java,  No.  z . . . aa 

“  "  a . . 

“  “  3 . *7 

“  44  14  4 . 14 

Pack  In  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 

Levering  Coflfee  Co. — 

Ventura . 18 

Eureka . 15X 

Leader . 18 

Jap . x3 

Special,  No.  6 . 12^ 

Special  Drive . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 


PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  roo-lb.  Cases.  6o-lb.  Cases. 

Anosa .  1  5)4  IS  As 

Eton .  13U  13X 

R.  Fischer  &  Co.,  Hotel  Astor  Coffee,  i  lb.  tins,  .*6 

Saludo,  lbs . so 

“  30-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pnlverized  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. — 

Triunfo,  24  2-lb.  cans . 

"  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . 

“G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  12,  24  or  48  %- lb.  cans 

P«r  'A  lb . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins... 
Tourist,  M.  &  J.  Bland,  24  or  30  3  lb.  tins... 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  Ids.  to  case . 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “  Kosyr”  : — 

50  tins  In  box . per  box 

12  tins  In  box . per  carton 

s  lb.  tins . . . per  doz. 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  X -gross  improved 

cans . per  gross 

Floto’s  Coffee  Essence,  X'Kfoss  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  % -gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . . . per  gross 

Hummel’s  Essence,  tin  can,  X  gross,  per  gross 
“  “  tin  ends,  “  “ 

“  “  Improved  “  “ 

Chicory,  Sellg’s,  65’s . 

"  English  Gronnd,  bags  about  160  lbs. 

11  Francks’,  stick,  65  lbs . 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

“  Koenig’s . 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . 

Blasting,  B,  kegs.  25  lbs . 

Duck,  kegs,  12  X  lbs . 

Duck,  kegs,  6X  lbs . . . 

FG,  FFG,  FFFG,  Kegs,  23  lbs . . 

FG,  FFG,  FFFG,  kegs,i2X  lbs . 

FG,  FFG,  FFFG,  kegs,  6#  lbs . 


Gun  Caps,  E.  B . per  M 

Gun  Caps,  musket . per  M 


Drop  Shot,  1  to  10,  bags,  25  lbs., 
BB.  bags,  25  lbs . 


.26 


.20 


Per  lb 
-*9 
•29% 

.36 

.24 

•21H 
.18 
.  16 

•35 

•  27  A 
■*iA 
.20X 
.20X 
.15 
■  h54 
14  % 


3 -9° 
•95 
5-75 


2.25 


2.70 

2.85 

.04X 


«-*5 
2.85 
2.70 
2. is 


•05X 

•°5X 

.06H 


•04H 

.05 


*•  35 
1.50 
4-75 


2.65 


2.  U t 

1.50 

.60 

•65 


2.00 

2.25 


TUB  Bjest  Hbs  IMer  a  Grocer  Ever  MM 

Is  Spring  Garden  Tea,  for  it  is  a  blend  so  carefully  prepared  that  it  pleases 
almost  everybody:  It  can  be  sold  at  60  cents  per  pound  with  the  assurance 
that  those  who  buy  it  will  be  back  for  more  and  we  sell  it  to  you  at  prices 
showing  you  160  per  cent,  profit. 


In  100-lb.  Barrels 

.  ...  18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

•  I-* 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

•  III  .  iv'A 

cents  per  lb.  net 

In 

J£-!b.  Silver  Bags 

.  iio  -  20 

cents  per  lb.  net 

In 

*4-Ib.  Silver  Bags 

.  |s-  .  21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Buy  Your  Cheese  and  Delicatessen  Here 

You  should  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 

CARL  WILDE,  387  N.  Second  Street,  Philadelphia 


BLUINQ— Dry. 

Barlow’s,  small.  2  doz . 

44  large,  1  doz . 

Sawyer's,  No.  1,  6  doz . . 

4  No.  3,  3  doz . . 

Colburn's,  No.  x,  4  doz . 

No.  2,  3  doz . 

"  Mammoth,  3  doz . . 

44  Ball  Blue,  1  oz.,  3  doz . 

Ball  Blue,  2  oz.,  3  doz . 


Per  Gross. 

....  2.60 
....  5.20 
....  1.50 
>—  3  ’35 
....  1.60 

....  2.50 
....  3.60 

....  2.65 

....  500 


BLUINQ— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  X  gross . 


Cream  Indigo,  2  oz.,  X  gross . .  3.90 

Cream  Indigo,  4  oz.,  %  gross .  7  40 

Cream  Indigo,  8  oz.,  H  gross .  11.40 


Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  X  Er°-(  no  rubbers,  per  gro. 

•  Mason's  Caps  and  Rubbers,  X  Sro-i  “ 


Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

”  medium,  1  doz.  cartons .  11 

Reliable,  white  rubber,  wide . 

“  “  ’  medium . 

Black,  medium. . per  lb. 


(15  lb.  lots  :  cent  per  lb.  less.) 


BUTTER.  Per  lb. 

Tub  Butter : — 

Creamery,  Extra,  fio-lb.  tubs . _ .  .27 

«  First,  “  26 

“  Second,  “  .25 

"  Third,  “  24 

“  Imitation.  30-60  lbs .  .23 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  ,28 

Ladles,  30-60  lbs,,  bakers'  use .  .22 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  30 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .29 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .28 

Sheaf  (“400")  Elgin,  20-50-lb.  boxes .  .27 

Sheaf. .  . 25-.  26 

B.  S.  Gilt  Edge,  cartons .  .30 

Gurnse,  pounds  or  half  pounds .  .28 

Belle  Spring .  .26 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  doz. 

“  Sage .  “ 

“  Thyme .  « 

“  Savory .  " 

"  Special  case  asssortment,  2 

doz.  Sweet  Maijoram,  1 
doz.  Sage,  X  doz.  Thyme, 

X  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

54-Id.  cartons,  1  doz . per  doz. 

X-lb.  “  «  “ 

X-lb.  “  •*  •• 

X-lb.  screw  cap  bottles,  s  doz . per  doz. 

X-lb.  square  cans.  >  doz. .  “ 


CANDLES. 

P.  ft  G.,  8’«,  30  lbs . 

“  16’.,  “  . 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . 

Searchlight  Hotel,  16’s,  30  lbs . 

Peerless  “  “  “  . 

Bright  Light,  “  “  . per  box 

Werk’8,  8’s,  30  lbs . 

“  >6’s,  30  lbs .  . 

Carriage  Candles,  size  6x1  J4 . 

Martha  Washington,  long  x2s . ..  per  lb. 


Per  lb. 

,uX 

•12)4 


.08X 
09X 
°9% 
2  35 
.  12 
•13 


■J7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 35 

Mason's,  quarts . per  gross  4  .60 

Mason's,  half-gallons . par  gross  6.50 


CANNED  QOODS. 

Tomatoes—  Pei 

Mrs.  Lippincott’s  Flying . 

Frying,  Good  Luck  Brand . 

DuBois'  Frying . 

Jersey  King,  No.  3,  Standard  Jersey  . 

Klo  oranae,  fancy,  Jersey . 

Silver  Lake,  fancy,  Jersey .  ; 

Lima  Beans — 

Tinsley's,  extra  small .  1 

Turkey,  fancy,  Jersey . . . 

Silver  Lake . 

Boyer's,  Fancy . 

Oxford,  Maine  packed . 

Lanfair,  2s . . . 

String  Beans — 

Red  Jacket,  extra  small . 

Cloister,  fancy  N.  Y...’ . 


WE  HAVE  THE  BEST  OF  REASON! 
FOR  TALKING  ABOUT  IT 


We  make  a  point  of  exploiting  the  fact  tha 
you  will  find  “The  Bottom  as  Good  as  ths 
Top”  in  Apelpi  Evaporated  Apples,  simply 

because  usually  the  top  is  very  much  bette: 
than  the  bottom.  We  pride  ourselves  on  thi: 
particular  brand,  have  built  up  a  big  demanc 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Stree 
Distributers  Philadelphia,  Pa. 


How  to  Gel  100  Pei  Cool.  Delivery 

You  never  knoty  when  you  buy  future  canned  goods  from 
your  jobber,  whether  you  will  get  all  you  bought  or  any,  for 
that  matter.  If  the  jobber  gets  ioo  per  cent,  delivery,  you 
will  get  it,  but  not  otherwise. 

But  you  can  always  count  on  ioo  per  cent,  if  you  buy 
Blue  Bell  and  Clover  Farm  Tomatoes  and  Corn.  We  sell 
these  to  the  jobber  and  guarantee  him  ioo  per  cent,  delivery. 

He  can  therefore  guarantee  it  to  you,  and  will,  if  you  buy 
these  brands. 

Blue  Bell  and  Clover  Farm  Tomatoes  and  Corn  are 
known  by  the  trade  generally  to  be  the  very  best  of  their 
grade  packed  in  Maryland. 

STRASBAUGH,  SILVER  4  CO.  -  -  Aberdeen,  Maryland 


IN  IeIFHTING  TO  KDUBRTISBRS  KINDLY  MENTION  “GROCERY  InlORLD’* 


GROCERY  WORLD 


37 


ite  Wax  Beans— 

\corn . 

.hampion . 

ompass,  No.  io,  i  doz.. 


ked  Beans — 

3.  &  M.,  No.  3 . 

3.  &  M.,  No  3,  tomato  sauce  ... . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

)xford,  No.  3 . . 

^arragansett,  No.  2,  tomato  sauce . 

'Jarragansett,  No.  3,  tomato  sauce . 

/an  Camp’s,  No.  x,  sauce,  4  doz . 

/an  Camp's,  No.  2,  sauce,  2  doz . 

Vloore  &  Brady,  No.  3,  plain . 

■4oore  &  Brady,  No.  3,  sauce . 

Vloore  &  Brady,  No.  1,  picnic  size,  plain . 

Vloore  <fc  Brady,  No.  1,  picnic  size,  sauce  ... 

/ictory,  No.  1,  tomato  sauce,  4  doz . 

Vlartin  Wagner  Co.,  No.  3,  plain . 

Vlartin  Wagner  Co.,  No.  3,  tomato  sauce.... 
vlartin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Jchimmel's,  No.  x,  sauce . 

ichimmel's,  No.  2,  sauce . 

ichimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

3unker  Hill,  No.  3,  tomato  sauce . 

mider’s  Boric  ana  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

t-lb.  cans,  3  doz .  “ 

1 -lb.  cans,  4  doz .  “ 

x-gal.  cans,  %  doz .  “ 

ionnyslde  Pork  and  Beans,  plain  or  In  sauce 

3-lb.  cans,  a  doz . per  doz. 

a-lb.  cans,  3  doz. . . .  “ 

i-lb.  cans,  4  doz . .  “ 

i-gal.  cans,  doz .  “ 


-10- 


.62% 

3W 


»-3S 
>■55 
■*7'A 
.87^ 
.90 
•97  'A 
>• 37K 
■8  7'A 

•77  A 
•8  *'A 

•35 

• 37 'A 

•45 

■9*'A 


•47  'A 


•5° 

■  S7'A 

.&2y2 


•75 

■n'A 


Peas — 

French,  Extra  Fins,  100  cans,  per  case....  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  14 .75 

French,  Fins,  xoo  cans .  13  75 

French,  Moyens,  100  cans .  13 .50 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions .  1 . 50 

Bell  Rose  Sifted  Sweet  Wrinkled .  x  30 

Honey  Bee,  Early  June . 

Little  Nell's,  Baltimore .  .65 

Beets — 

Red  Jacket,  No.  3,  small .  1 . 45 

Bohemian,  fancy,  No.  2 . 85 

Succotash — Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 9254 

McMurray's  Mountain . 80 

Spinach — 

Booth's,  No.  3 .  1.30 

Farren's,  No.  3 . . .  1 .40 

Farren’s,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 .  .92 *4 

Delaware,  3-lb. ,  2  doz .  95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47*4 

Asparagus — 

Del  Monte,  mammoth.  No.  2 y2 .  4.25 

Oak,  large.  No.  2^4 .  4-5° 

Swan,  No.  2}4s,  medium.  California .  4.15 

El  Rio,  medium,  No.  2*4. .  3.25 

Sovereign,  large,  round,  2  doz .  2.60 


z.8o 
1.40 
.90 
5  00 

•  95 
.70 

•  45 
300 


d  Kidney  Beans — 

oan  of  Arc,  No.  2 . 8254 

rfartin  Wagner's,  No.  2,  2  doz . 72*4 

/an  Camp's,  No.  2,  2  doz . per  doz.  .82*4 

/ictory  brand,  No.  1,  4  doz . per  doz.  .45 


m— 

Cornlet .  1.55 

American  Beauty,  extra  tancy,  Shoe  Peg...  .  85 

'ream  of  Susquehanna . 95 

laker's,  G.  W.,  whole  grain .  85 

*ival  Blue,  fancy,  York  State,  crushed . 77 34 

ihoe  Peg,  Susquehanna . 80 

ihoe  Peg. Osborn' a. . . . 72^4 

dark ,  crushed .  .  6  /  54 


CALIFORNIA  CANNED  FRUIT. 


Apricots—  Per  doz. 

Extra  standard .  2.25 

San  Antone ,  standard. . . .  z .  70 

Pears — 

Bartlett,  extra  quality,  2j4s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Cherries — 

Extra  quality,  .  3.40 

ExtVa  standard,  2J4 .  3  •  30 

Standard,  2*4 . 
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Peaches — 

Extra  standard,  lemon  clings,  aJ4s . 

Extra  standard,  sliced  lemon  clings,  2j^s . 

Extra  standard,  sliced  lr-'on  clings,  i  lb.,  4 

doz . . . 

Prize  Medal,  lemon  clings, No.  10,  1  doz . 

Express,  yellows,  . . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


2. 85 
2.85 

I.65 

7-75 


The  Paul  Taylor  Brown  Co’s 

SingaporePIneapple,  extra  presented. 


Tan  Chop  Hin,  %-lb,  chunks . per  doz. 

•*  j  II  It  It 

“  '•  *1  ** 

“  "  sliced ;;;;;;;;;  « 

“  1%  “  grated .  “ 


"  2%  “  whole  .  " 

Packed  in  their  own  juice : — 

*K-lb.  chunks, extra  heavy  syrup,. .per  doz. 
sliced . . .  “ 


.80 

.87H 

1.17% 

*•35 

i-35 


*•44 

1.40 


DOMESTIC  CANNED  FRUIT. 


Apples — 

Derby,  No.  to,  i  doz .  2.85 

Pride  of  Shenandoah,  No.  3,  2  doz . 95 

Spring  Garden,  fancy,  3s,  2  doz . 90 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 .  1.30 


Silver  Lake,  heavy  syrup,  No  2, 

Blueberries— 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup.... 


Terrapin,  No.  3 .  1.05 

Pears — 

Matchless,  extra  fancy,  No.  2 .  1.40 

Raspberries — 

Mikado,  red.  fancy,  N.  Y.  State,  preserved, 

No.  2 .  1.25 


Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake,  rNo.  2 . . 

M.  &  W.,  No.  1 . 

Terrapin,  standard.  No.  2, 
Pine-apple — 


M.  &  B.,  India  River,  E.  &  C.,  No.  2 .  1.65 

Wagner’s,  E.  &  C.,  No.  2 .  1.45 

Singapore,  chunks,  No.  i*4»  4  doz .  1.20 

Singapore,  cubes.  No.  1  4  doz .  1 .20 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

James,  No.  3,  pie,  grated . 75 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 


Crabs — 

Devilled,  No.  1,  4  doz . 

Devilled,  No.  2,  2  doz . . . 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  y2,  flat,  4  doz . 

B.  &  M.,  No.  1,  tall,  4  doz . 

Star  brand,  No.  *4,  flat,  4  doz . 

Star  brand.  No.  x,  tall,  4  doz . 

Star  brand,  No.  1,  flat,  4  doz . 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 
Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz . 

Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz . 

Underwood,  soused,  No.  1,  4  doz . 

Underwood,  soused.  No.  2,  2  doz . 

Underwood,  soused,  No.  3,  2  doz . 

Oysters — 

Boyer's,  No.  1,  2  doz . 

Boyer's,  No.  2,  2  doz . 

M.  &  B.,  No.  1,  2  doz . . . 

Stewart’s,  No.  2,  2  doz..- . 

Stewart's,  No.  1,  2  doz . 

Victory,  No.  x  doz . 

Kippered  Herring — 

Maconache's,  2  doz.J  plain . 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1,  tall... 
Cook’s,  Holly,  Colorado  River,  No.  flat.. 

Hapgood's,  No.  1,  tall,  4  doz . 

Hapgood’s,  1  lb.,  flat . 

Hapgood's,  1  lb.,  flat,  keys . 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . 

No.  J4,  flat,  4  doz . 

Rising,  light,  fancy,  red,  No.  1.  tall . 

Humes,  Karluk,  No.  x,  tall,  4  doz . 


Per  doz. 
2.20 
3*25 


•95 


97& 


2  20 
4.OO 
1.30 
3-85 
4.15 

I  .  IO 

1.05 


3-25 

1.50 

2.60 

3-io 

1.07^ 
2.00 
105 
2 .00 
1 .00 
1.05 

1.50 


1-75 
1  *x5 
x.85 
2.05 
2.10 


1.67*4 

x  .20 
x  .20 
1  **5 


I 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covericj  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  ipo6,  No.  ioij. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
b\iy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 


^PHILADELPHIA,  PA. 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 


Crushed  Fruits  Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


■\ 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service 


General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 

■— — im  r~— v  otdi  . ~ 
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Horseshoe,  No.  i .  1  -3° 

Leader,  fancy,  red.  No.  i,  tall .  i.32}4 

Defender,  medium,  red,  Alaska,  No.  i,  tall..  1.15 


25  00 


Plata. 

La  Champagne,  %'»,  key . . 

“  &'*>  key .  >7  00 

Lucullus,  54’* . -  >3  00 

C.  Morel,  54'* .  10.00 


SARDINES — Bsaalaza. 


Le  Marchand,  %’t . 

La  Champagne,  54’»,  key . 

Cadean,  54'*,  key . 

Imported — 

French, 

Mustard — 

Us,  Irma,  100  cane.. . . .  3-4a54 

Ms,  Eureka,  key,  100  . .  3-a7>4 

Us,  Luncheon,  too  cans . . .  3  ■ IO 

$s,  Fox,  too  cans . . .  3  00 

~2s,  Underwood's,  50  cans . 

is,  Irma,  50  cans .  3-*5 

Is,  Harbor,  jo  cans .  3-35 

is,  Booth's,  extra,  In  cartons,  jo  cans .  s.70 

is.  Continental,  key,  48  cans .  a. 60 

is,  Blanchville,  50  cans .  a. 30 


3.60 

3-37X 

3-»a}< 


4s,  Irma,  too  cans . 

54*.  Continental,  key,  100  cans . 

X*.  Le  Baron,  100  cans . 

Us,  Imperial,  100  cans . 

Gold  Label,  Vs,  oil,  100  cans .  <.  as 

"  V>.  mayonnaise  dressing,  100  cans  6  40 

*'  s,  “  "  jo  cans  4.30 


Per  dor 


CANNED  MEATS. 

Corned  Beef. 

Armour’s  Verlbest,  with  key,  No.  1,  2  dor .  1 .20 

“  “  with  key,  No.  2,  1  dor .  2.25 

Fairbank’s,  with  key,  No.  1,  2  dor .  1.15 

“  with  key,  No.  2,  x  dor . . .  **xs 

“  with  key.  No.  6,  1  dor .  7.65 

with  key,  No.  14,  54  dor.. .  16.50 

Uh  key,  No.  x,  3  dor .  x.20 

with  key,  No.  2,  1  dor .  2.30 


Libby’s,  with  key,  ! 

**  with  lr#*v 
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Acme  Sliced  Smoked  Beet.  Per  doz. 

Large  tins,  a  doz .  2 . 60 

Medium  tins,  4  doz .  *•  60 

Medium  tins,  2  doz . — .  1*65 

Small  tins,  4  doz .  x.oo 


lfe 


Devilled  Meats. 

Curtice  Brothers,  “  Blue  Label” — 


Large  glass  jars,  x  dor .  a.  85 

'  .ljars,  x  dor .  a. 60 


Special,  , . . . . . 

Junior  jars,  2  dor .  ».6o 


Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.7254 

Beechnut  Bacon,  No.  54,  glass  jars .  1.5s 

Acme,  large  glass,  x  dor .  2 . 75 

Acme,  junior  glass,  2  dor . .  x.  60 


Roast  Beet. 

Fairbank’s,  No.  x,  2  dor . . .  1 . 1254 

Fairbank’s,  No.  2,  x  dor .  2.15 

Armour's,  No.  1,  2  dor .  1.2254 

Armour’s,  No.  2,  1  dor .  2.25 

Libby's,  No.  1,  2  dor . . .  x.so 

Libby’s,  No.  2,  1  dor . . .  2.20 

Kingan's,  No.  1,  2  dor .  1.03 

Klngan’s,  No.  2,  x  dot .  2.05 


Lunch  Tongue. 

Fairbank’s,  No.  1,  a  dor . . .  2.50 

Libby’s,  No.  1,  3  dor . . . . .  2.90 

Armour’s,  No.  x,  a  dor . . .  2.70 


Whale  Os  Tongue. 

Fairbank’s  No.  2,  1  doe . . 

Libby’s,  No.  2)4, 1  doz . __ . 


7.00 

10.00 


Petted  Nam  or  Os  Tongsis. 

Armour’s  Veribest,  No.  V,  4  dor...._ . 48 

Armour's  Veribest,  No.  54,  a  doz . 80 

Libby’s,  No.  V,  4  doz . — . 40 

Libby’s,  No.  %,  4  doz .  70 


Potted  Chicken  or  Turkey, 

Armour’s — 

No.  U,  4  dor . 8254 

No.  54.  a  doz .  1. 45 

Libby’s — 

No.  V.  4  doz . 85 

No.  54,  2  dor .  1.50 


Chipped  Dried  Beef. 

No.  x,  2  dor .  *-85 

No.  54,  2  dor .  i  °5 

Glass,  No.  H.  a  dor . .  1.25 

Glass,  No.  1,  2  dor .  2.25 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdoz.  2.7354 
Beechnut  Sliced  Beet,  No.  54,glass  jars, per  doz.  1 . 55 


Boned  Meate, 

Curtice  Brothers,  “  Blue  Label" —  Per  Dor 

Chicken,  No.  54 .  a. 85 

"  “  x .  5. co 

Turkey,  “  54 .  2 .85 

“  **  x .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11 .00 

Whole  Ham,  No.  x54 .  9.00 

■Whole  Ham,  No.  254 .  >3.50 


Ham . 

Tonne . 

No.  5  01. 
Per  Dox. 

No.  xoor. 
Per  Do*. 

a. 50 
1.50 

Turkey . 

3  »5 

Potted  Meate. 
Curtice  Brothers,  “  Blue  Label" — 

No.  V  Tin 
Per  Dor. 

Ham .  1.25 

Tongue . „ .  1.25 

Chicken .  1.95 

Turkey .  1  95 


No.  K  Tin. 
Per  Dor. 

2  25 
2  25 
3. co 
3.00 


I 


Soups, 

Snider’s  Tomato  Sonp — 

3  lb.  cans,  3  doz . . . 4 

s  lb.  cans,  a  doz . . . 

1  lb.  cans,  4  doz . 

Gallons,  cans,  54  doz . 

Schimmel's,  assorted,  x  lb.,  4  dos . 

Campbell’s: — 

No.  x  cans,  4  doz.  to  case,  straight  or 
assorted,  all  kinds  except  Tomato„.per 
No.  x  cans,  4  doz.  to  case,  assortment 

No.  x  containing  8  cans  Tomato  .  “ 

No.  1  cans,  4  doz.  to  case,  Tomato .  “ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . '* 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato . “ 

Gallon  cans,  6  to  case,  Tomato .  “ 

Curtice  Brothers,  “  Blue  Label  ” — 

Quarts.  Pints. 
Per  Do*.  Per  Dor 


per  dor, 

•  a. 35 

•  1-35 

.  .90 

.  5.00 

•  .85 


doz.  .I7X 


•*7* 

•95 


Z.JO 

z.65 


7-75 

8.25 


54-PInti. 
Per  Dor. 


Consomme . 

*•75 

*  *5 

Boullon . 

*•75 

*»5 

Beet . 

*•75 

*•*5 

Julienne . 

*•75 

*•*5 

Printanier . . 

....  3.15 

*•75 

*.«5 

Vegetable . 

*•75 

*.«5 

Tomato . . 

....  3- 15 

*•75 

*  as 

Ox  TalL . 

*•75 

1.25 

Mock  Turtle . 

....  3*5 

*•75 

*•*5 

Tapioca  Crecy . 

....  3*5 

*■75 

*•*5 

Pea . . 

*•75- 

*»5 

Mutton  Broth . 

*■75 

*.25 

Clam  Chowder- . 

*•75 

*.*5 

“  Broth . . 

*•75 

*•*5 

Chicken  Gumbo . 

*•75 

*  *5 

Mulligatawny . 

....  3*x5 

*•75 

*.as 

Chicken . 

*•75 

*.25 

“  Broth . . 

....  3.15 

*•75 

l-aj 

Green  Turtle . 

3-50 

a. 00 

Terrapin . 

3-75 

1.15 

-!•- 


CANDIES  AND  CONFECTIONERY 

Croft  &  Allen  Co.—  Per  11 


Extra  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mixtures. .  “ 

Elcroftcn  Mixtures. .  “ 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

FrenchiCreams .  “ 

American  Mixtures . „ .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Soar  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate . .  H 

King  B  Assorted  Chocolate .  " 

No.  x  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops .  " 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . S5-Ib.  pails 

Chocolate  Mints . 30-Ib.  palls 

Honey  B  Comb . sx-lb.  palls 

Cream  Cocoanut  Balls . 18-lb.  pails 

Cream  Peppermint. . . . jo-lb.  palls 

“  Wlntergreen . 

Wellington  Caramels  . . 15-lb.  palls 

Frozen  Milk  “  . . . 30-lb.  palls 

Soft  Jelly  Gum  Drops . . .  “ 

Superfine  “  . . .  " 

Jelly  Beans . 

WlntergTeen  Loxongen. .  " 

Mint  ~  - . 

Assorted  «•  . 

Conversation  “  . . s8-lb.  palls 

C.  &  A.  Crown  Stick . 30-lb.  pails 

Pancella  Chocolate,  x-lb.  boxes,  30-Ib.  cases 

Rock  Candy,  assorted . xo-lb.  boxes 

y  goods . 


.08 


.08} 


.12 

•  »3! 

•  °9; 
.OB" 
.08 
.08 
•09) 
.08; 
.10 
•>>! 
•««: 

•» 

.XI 

•*J 

.!■ 

.16 

.09 

•09 

.09 

.07 

•  to 
•»7 
.10 
.08 
.09 
.09 
.09 


:3 


Penny  goods . xo  boxes  In  case 


.XI 
.09 
4. jo 


CATSUP.  PerDc 

BeefSteak  Catsup,  half-pints,  2  dor .  x.is 

“  **  pints,  "  .  2.00 

Waldorf,  medium,  12  or.,  screw  top,  2  dox . 87 

Snider’s  Catsup  : — 

Pints,  3  dot . t.10 

54-plnts,  2  dor... .  1.30 

Quarts,  1  dor . 3.25 

Gallons,  6  jugs  In  crate . per  jug  .8; 


KETCHUP. 


Curtice’s  “Blue  Label”  Tomato  Ketchup: — Per  Cai 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  In  case .  3.35 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “  Grocery 
World”  when  you  write? 


40  cents  a  pound 


Packed  in  J4-lb.  jars.  6  and  12-lb- 
boxes 


CROFT  6  ALLEN  CO.  "S'";!" 


Are  You 


a 


Merchant? 


A  MERCHANT’S  Time  should  be  worth  More  than  that  of  the  Day- 
Laborer.  Why? 

Because  the  Merchant  has  HUNDREDS  OF  DOLLARS  invested  in  his 
Trade  while  the  Laborer  has  Invested  only  the  Price  of  a  Pick  and  Shovel. 

Are  you  Working  NIGHT  AND  DAY  to  take  care  of  your  ACCOUNTS? 
If  so,  you  are  doing  $9.00  per  Week  Work. 

Your  Knowledge  and  Time  are  Worth  More  Money  if  properly  applied. 

Let  the  McCASKEY  ACCOUNT  REGISTER  take  care  of  your  Accounts. 
The  Work  will  be  done  Right,  and  it  will  Earn  you  Money  every  day 
you  use  it. 

DON'T  STAY  IN  THE  RUT. 

Put  your  thinking  cap  on.  INVESTIGATE  ! 

KNOWLEDGE  IS  POWER. 

Information  is  Free.  Ask  for  our  64-page  Free  Catalog. 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Carbon 
Pads:  also,  End  Carbon,  Side  Carbon  and  Folded  Pads. 


New  York  Office :  140  West  Forty-second  St.,  Q.  M.  Orton.)  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 


AGENCIES  IN  ALL  PRINCIPAL  CITIES 


WS  WRITING  TO  ADVERTISERS  KINDLY  MBNTION  ’’  GROCERY  WORLD 


GROCERY  WORLD 


39 


K  .10 

2.00 
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mpbell’s  Beefsteak  Tomato  Ketchap 

%  pints,  24  bottles  to  case . 

Pints,  34  bottles  to  case . 

mpbell’s  Tomato  Ketchup 

Pint  bottles,  34  to  case,  per  do* .  1 . 4° 

!  tf.pint  bottles,  34  to  case,  per  do* . 90 

1  mpbell's  Chili  Sauce : — 

Pints,  a  do*,  to  case .  >.40 

%  pints,  3  do*,  to  case . 90 

isst.  Condiments,  a  do*,  to  case,  per  do*...  .90 


CHOCOLATE  AND  COCOA. 


alter  Baker  &  Co’s Per  lb. 

Premium,  13  to  35  lbs . 3° 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  ia  lbs . 32 

Auto,  sweet,  6  lbs . 32 

Cocoa,  J^-lb.  cans,  13  lbs.  In  bo* . 37 

Cocoa,  X-lb.  tins,  13  lbs.„ . 37 

H.  Baker  s: — 

Best  Cocoa,  $6 -lb.  si*e. . per  lb.  .36 

“  4-lb.  “  .  “  .38 

Premium  Chocolate,  %s,  12  lbs . 30 

“  l^s.  13  lbs . 31 

Best  Sweet  Chocolate,  '/s . 21 

3est  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  54 s . 29 

etshey's— 


V  dull l LA  JWCCi,  7TJ3|  U  . . . “V*  **03 

Swiss  Milk,  Hs,  6  lb . .  “  1.45 

>coa,  Epp’s,  X-lb.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-Id.  boxes,  l-lb.  tins, 

per  tin,  .72 

«*•  “  6-lb.  boxes,  X""5-  tins> 

per  tin,  .37X 

“  11  6-lb.  boxes,  X-lb.  tins, 

per  tin,  .19 

“  Huyler's,  X».  6  Ib . 43 

“  “  Xs,  6  1b . 45 


tnsdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 


yA- lb.  round  cans . 

•i8J4 

2.21 

K-lb-  “  . 

.29 

3-48 

i-lb.  "  . 

•57 

6.84 

ij^-oz.  “  50  cans  In  case 

.07 

Per  lb. 

5-lb.  “  .  2 

•75 

■55 

•nsdorp’s  Chocolates,  6-lb.  boxes, 

24  boxes 

in  case — 

Milk  Chocolate,  6  to  lb . . 

•45 

Queen,  4  to  lb . . 

•42 

Sweet  Vanilla,  4  to  ib . . 

.28 

*•  8  to  lb . 

.28 

Plain  Cooking  Chocolate,  $£-lb.  cakes . 

•3* 

ooker’s  Cocoa  Powder — 

}£-lb.  tins,  2  do*,  in  box . 

1.88 

5?-lb.  tins,  2  doz.  in  box . 

3-5° 

i-lb.  tins,  1  doz.  in  box . 

n 

6.50 

5-lb.  tins,  1  doz.  in  case . 

•52 

10-lb.  bags,  1  doz.  in  case . 

n 

•50 
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Wilbur's  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes . per  lb.  .37 

“  54-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur's  Chocolate — 

Premium,  54s,  12-lb . .‘.per  lb.  .30 

Sweet  Clover,  J4s,  6-lb . per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  %s . . . 36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  54  s . 28 

Premium  Chocolate,  yks . 30 


Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  \£-\b.  sire . per  lb.  .40 

“  “  j-ib.  “ .  “  .41 

11  Baking  Chocolate,  54-lb  size .  “  .27 

“  “  “  k-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

"  Vanilla,  Sweet,  6-lb.  M  .  "  1.65 

Lowney’s 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 33 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 33 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  5£ -lb.  packages .  33 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  3^-lb.  packages .  33 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-lb.  packages . 28 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  5^ -lb  packages . 28 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  %-\b.  packages . 28 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.65 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins .  41 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 41 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  J^-lb. 

tins .  40 


-19- 


-20- 


Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  %-lb. 

tins . .*. . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  %-Ib. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  io  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  J^-lb.  pkgs. 

6- lb.  boxes,  ia  boxes  In  case . per  lb. 

ta "  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  lb.  tins  “ 
‘4-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . . 

Peter's  Milk  Chocolate: — 

No.  61 — %  lb.  size,  croquettes . per  lb. 

No.  62— lb.  “  7* 

No.  63—^  lb.  “  flat  packets .  “ 

No.  64 — lb.  “  “ 

No.  93— 4  lb.  “  “ 

No.  66—  lb.  “  “  “  “ 

No.  67 — A  lb.  “  “  "  “ 

No.  68— A  lb.  «  “  “  *• 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  J4-lb.  jars,  6-  and  13-lb. 

boxes . 

Croft's  Cocoa,  is,  a  doz.  In  box . 

“  “  Us,  6  lb.  “  . 

«  *'  %s,  6  lb.  “  . 

“  “  rs,  12  lb.  "  . 

“  **  5  lb.,  6  cans  In  box . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  **  “  120  2-c.  cakes.. 

“  Caracas,  U-lb.  cakes,  6  lb.  in  box... 
“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  #s,  is  lb.  “ 

“  *'  Ms,  12  lb.  ’*  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  M-lb.  tins,  12  In  box . 

“  M-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

•39 

.38 


.24 

.24 


.30 

32 

.30 

1.65 

.48 
.48 
.48 
.48 
48 
•  50 
•5° 
.5° 


.40 

1-85 

•37 
•35 
•3* 
•  3° 
x.50 
1.50 
•30 
.22 


•3454 
•  3536 


KNICKERBOCKER  CHOCOLATE  CO. 


Hasty  Lunch  Chocolate — 

]4-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

%-lb.  “  “  24-lb.  «  ....  “ 

Special  10-c.  packages,  30  to  box. ...per  box, 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb.  tins,  6-lb.  boxes . . 

"  ^-lb.  "  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  ^i-\b.  cans,  6-lb.  boxes . 

“  U-lb.  “  12-lb.  “  . 

“  l-lb.  "  6-lb.  “  . 

“  J-lb.  '•  12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  '/as,  6-lb.  boxes . 

“  '/is,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakei . per  box, 

“  3-C.72  “  .  “ 


•  3° 
•29 
2.10 

•36^ 

.36 


•29  % 
.29 

•3»% 

■3« 


.26^ 
.  26 
t-35 
1.40 


Premium  Chocolate — 

%-lb.  cakes,  12-lb.  boxes . 

k-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case... ...... 

4°  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case . 


•27  y* 
•27 

80 

.80 

■78 

■7« 


CONDENSED  MILK. 

Eagle,  4  doz . . . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Reo  Cross . 

Peninsular . 

Dr.  Hand’s,  2  do* . 

Lt  ader . 

Benner, 4  do* . 

Star, 4  doz . 

Evaporated  Milk — 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 


Sliver  Cow,  5c.  size.. . 6  do*. 

Pet,  10-c.  size,  4  do* . per  case 

Pet,  5-c.  sl*e,  6  do* . per  case 


6.25 


3-t5 
3  85 
385 


3-  55 
4  15 


2.00 


415 

4.10 

3.10 
3.80 
4  05 
4.15 


3  40 


3-  4° 
2  •  75 


HIRES  CONDENSED 
MILK  AND  CREAM  Percase 


Hires  Con¬ 
densed  Milk 


..} 


5-60 


Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4 .  i5 


(Each  of  above  brands 
4  doz.  in  case.) 


Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 
cases .  4.OO 


Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


CASH  REGISTERS 

SECOND-HAND 


You  cannot  afford  to  be  without  a  Cash 
Register  when  you  can  purchase  one  for  so 
little  money. 

Come  in  and  let  us  show  you  our  line. 
It  costs  you  nothing  to  investigate. 


CASH  OR  MONTHLY 
PAYMENTS 


flmeiicau  Second-Hand  Cast)  Register  Excfiange 

901  Filbert  St.,  Philadelphia,  Pa. 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 

'7012=l-i=lC>-lB^YV oodland  Avenue 
PHILADELPHIA,  RA¬ 
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COCOANUT.  Per  lb 

Schepp’s  Shredded,  W-lb.  pkgs.,  islbs.  to  case  .23)4 

“  “  )4ibs . 22)4 

Dunham's,  5-cent  package . 29 

"  x» . 26 

“  «• . 28 

“  and  gi . 26% 

Franklin  Baker  Co’s — 

Brazil,  70  ^-lb.  packages .  2.50 

“  3S  M  “  .  2.50 

“  38  5^ -lb.  and  16  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  a. 50 

1 1  Shred,  in  palls,  20  lbs . 1 1 

“  in  boxes,  25  lbs . . 10% 

“  “  in  barrels,  140  lbs . .zo 

Table  Talk,  Thread,  in  palls . ir 

“  in  boxes . zo)4 

“  in  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10# 

“  Slice,  “  120  lbs . zoji 

*  Strip,  rao  lbs . io)4 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  ■  Bbls.  Bxs. 

Butter  Crackers . 08  .08)4 

Oyster  “  . 08  .08)4 

Wine  Scroll......  . 10  .10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards . 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 07%  .08 

Brown  Edge  Water .  ,09 

Butter  Toast . 07%  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cry  Babies .  .09 

Fig  Bars .  .10 

Fruit  Cookies . 0754  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  06% 

Ginger  Vedettes . 07  .07)4 
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Graham  Wafers . ,10 

Grandma  Cookies . 07%  .08 

Honey  Jumbles,  XX .  .10 

"  “  Iced .  .  10 

Honey  Kernel .  .10 

Iced  Ginger  Tablet .  .08 

Iced  Penn  Treaty .  -0754 

Iced  Vedette  Wafer . 07)4  .08 

Macaroon  Cookie .  .10 

Man-ln-the-Moon .  .08 

Matchless . 08  .08 

Milk  Lunch . 07  .07J6 

Oriental  Cookie . 07%  .08 

Quaker  City  Mixed. . 07)4  .08 

Quiver  Mixed . 07  07)4 

Orange  Cookies . 0754  .08 

Peerless .  .08 

Soda  Biscuit,  XX . 06  .06% 

“  “  No.  1 . 07  .07J4 

Spiced  Wafers . 07 14  .08 

Sunshine  Cookie . 07)4  .08 

Suprema . 08  .08 

Wavelets .  .09 

Package  Goods —  Per  doz. 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 

“  (5-cent  size) . 50 

Graham  Wafers . 95 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1 . 15 
“  with  Horse-radish. p.  dz.  z.15 
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Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1.75 

Weln  Sent,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  Sgajlonkegs . per  keg  s.  50 

Prepared  Mustard,  in  bbls . per  gal. 

“  In  15  gallon  kegs. .per  gal. 

“  *  In  10 

“  “  In  5  “  “  .*5-. 40 

“  "  in  2  gallon  j>atls... per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

.  “  Sifting  top,  2  doz.  In  case. ....per  doz.  .46 

“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. - . loaf,  .a6J4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  ,22 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .32 

Elam  Cheese,  12  in  case. ..case,  10  50,  single,  .90 

“  in  tin . per  lb.  .26 

i-lb.  tins . per  case  3.25 

Camembert,  in  wood  boxes . per  doz.  2 . 75-2 . 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . 1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  smail  bottles, 

per  doz .  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  a. 25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  1 . loai  .19  cut  .20 

“  Square  loaves,  No.  1,  about 

25  lbs .  each . per  lb.  .  19 

Ltmburger  Cheese,  No.  1 . box,  .14  ;  %  box. 

15  ;  less .  .15 

Muenster  Cheese . per  lb.  .18 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese .  “  .  19)4 

Pineapple  (Picnic  size),  6  in  box . per  box 

“  (Gem  size),  6  in  box .  “  3.00 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  doz.  In  case . per  doz.  4.50 

Lunch  size,  2  doz.  In  case .  “  2.40 

Picnic  size,  2  doz.  in  case .  “  1.35 

Trial  size . 11  z.oo 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 .00 
“  “  “  No.  1  size  “  a. 40 

“  Roquefort  “  large  size  “  2.95 

“  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.30 
“  d'Isigny,  “  6  In  box...  “  1.30 

Wm.  Tell  brand,  12  in  box .  “  x.xo 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Pbila.,  12  “  ....  “  2.00 

MiniatureCream.orPhlla.i2  “  ....  “  1.00 

Hand  Cheese,  8  doz... . . .  11  z.25 

“  4  “  .  “  .6S 

“  4  “  Thuringer .  *•  .85 
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Farmer  Hand  Cheese,  4  doz.  in  box. .  per  box  1.15 

Schutzen  Cheese,  12  in  box  . ••  “  -95 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . „..per  lb.  .16 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  doz.  4.71; 

“  8  “  .  '•  2.75 

Carlsbad  Speck  (Imported  Bacon) ..._  •• 

Imported  Cervelat  Sausage  (RoliFs) . per  lb.  .43 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 
Pate  de  fois  Gras,  small  size . per  doz.  3,00 

American  Holstelner..by  bbl.  n)4  less,  per  lb.  ,i4 

“  Landjager,  short . per  lb.  .a, 

“  “  long .  “ 

“  Mortadella,  Dry . per  lb.  .25 

“  Knackwurst,  25  in  box,  per  box, 

#4-75 . per  doz.  s.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

•  si  J4  less . t3 

"  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes(  .20;  less . sa 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16;  less . 18 

“  Cervelat,  Tip  Top,  50  and  soo-lb. 

boxes,  .14;  less . 16 

",  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .22)4  ;  less . s4 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.21 ;  less . sa 

“  Salami,  Blue  Ribbon,  50  and  ioo- 

lb.  boxes,  .19 ;  less . ao 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braonschwelger  Liver  Sau¬ 
sage . per  lb.  .is 

“  LachB  Ham .  “  .28 

“  Petit  Dellcatess  Frankfurters,  plain, 

perdoz . 90, 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .15-. it 

“  Paprika  Speck .  “  .18 

Mettwurst,  half-ronnd .  “  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .S4 

Smoked  Thuringer  Blutwurst . “  ,18 

“  Pfeffervrurst . •'  .18 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

perdoz .  4*75 

"  (Derby  Brand),  quart  glass  jars 

perdoz .  5.73 

"  (Derby  Brand),  10-oz.  jars, 

per  doz .  2  50 

Calves’  Head,  In  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


Robbing  Food 
Laws  of 
Their  Terrors 


We  sell  a  full  line  of 
provisions,  but  our 
specialties  are 


VIENNA  |  SAUSAGES 
BOLOGNAS 
SMOKED  TONGUES 


These  we  sell  in  very- 
large  quantities  to  the 
most  fastidious  trade 
everywhere. 

For  two  reasons  : — 
First,  they  represent 
the  highest  possible 
quality ;  and 

Second,  they  are  abso¬ 
lutely  guaranteed  to  com¬ 
ply  with  all  food  laws. 


M.  ZIMMERMAN  COMPANY 

Main  Office :  318-24  E.  Houston  St.,  N.Y. 


Branch  (717  N.  Second  St.,  Pbila.,  Pa. 
Offices  (  125-27  Fulton  St.,  Boston,  Mass. 


It  Is  Spelled  RAMLY 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Remember— Hooton’ s  Cocoa,  Newark,  N.  J. 


Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 
NEWARK,  N.  J. 
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el  Salad,  In  glass . per  doi.  i.oo 

In  pint  jars,  glass .  “ 

In  quart  jars,  glass .  “ 

mb  tongues,  In  glass .  “  1  -°° 

-LLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Herring,  mixed,  “Y.  M.”  ^bbl.5.50  60-75 
milkers,  “  )< bbl. 6.50  75-85 

mixed,  Standard,  bbl. 

%  bbl . 

illand  Herring,  milkers,  Standard,  bbl. 

%  bbl. . . 

otland  Herring,  mixed,  large  foils,  bbl. 

J4  bbl  S.00 . 

"  milkers,  large  lulls,  bbl 

$6  bbl.  8.00 . 

arlnirte  Herring,  Imported,  about  40  In  pall.  1.25 

oil  Herring,  Imported,  about  25  in  pail. .  1.00 

ilced  Herring,  Imported,  about  40  In  pail.  1.00 

orway  Stockfish,  dry . Per  H**  x5 

atjes  Herring . per  pall 

BISMARCK  HERRING. 

nt  sire,  round  tins,  wlthikey . per  tin  .20 

uart  “  “  “  .  -35 

Qt.  «  “  “  .  “  -55 

(V  it  «  **  .  “  I.  10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

oil  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin  .  50 
rat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

nglish  Sprats,  36  bunches  per  box . 

ruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  doz . . .  *-5° 

RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

■*  ro-lb.  palls . . .  “  r-o5 

iut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«  “  5-gal. keg . per  keg  2.75 

iusslan  Sardines,  in  glass  jars . per  dor.  2 . 25 

NORWAY  ANCHOVIES. 

(rlginal  Package . per  %  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pall  .60 

“  in  10-lb.  pail .  110 

“  in  5-gal.  kegs . per  keg  2.75 

«  In  ><-lb.  flat  tins . per  doi.  .95 

“  in  56-lb.  tall  tins .  “  i-S° 

"  In  i-lb.  tall  tins .  “  2  00 

fancy  Kegs — 1 J 1  keg,  .80;  A  keg,  .42;  #  keg, 

.32;  Hk«g . 20 

I 

SALT  SARDELLEN. 

)rigina!  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  2 . 75 

•*  pint  jars . per  doz.  6.00 

“  large  tumblers .  “  *.*5 

■mall  himVvIarfl  11  I 
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RUSSIAN  CAVIAR. 

r-lb.  Tins  per  doz  16.00  J4  kilo  Cans,  per  dz.  16.00 
u  ..  "  8.50  «  “  “  8.50 

y.  “  “  4  *5  'A  "  “  4.25 

•«  “2  25  A  “  “  a  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200 . . per  bbl.  9.00 

15  keg—  “  5°o . per  100 

10  “  keg —  “  3°° .  ,,  ’*5 

5  “  keg-  “  150 .  “ 

10  lb.  pail —  50 . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . Per  cask 

48  gal.  bbl . per  bbl.  6.50 

10  “  keg . per  keg,  3.20 

5  «  "  .  "  1. 15 

10  lb.  pall . _ . Per  P»“. 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzkngeln . .  ‘  ,25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .  30 
Basler  Lebkuchen,  No.  1,  6  “  ...  “  •  5° 

«  “  No.  2,  6  “  ...  “  -75 

“  «  No.  3, 6  “  ...  “  1  00 

Amandines,  9-lb.  tins . per  tin  5-25 

“  small  tins .  ‘  -55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4  -5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag . . 

Green  Kern . per  lb.  .09% 

Potato  Flour .  °7 

German  Dried  Pears .  M 

Dried  Mushrooms .  ^  .60-.80 

Juniper  Berries .  *°® 

St.  John's  Bread .  “  , 

Bay  Leaves .  .06-. 08 
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biggs.  Per  Doz. 

Nearby,  candled  and  selected , 30-doz.  crates... 

Western . 


.21 

.20 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs. 
New  York,  Full  Cream,  new,  rst's,  40-lb.  bxs. 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


•  i35i 
•13 

•  M 


COTTOLENE. 


.per  case 


20  2-lb.  tins... 

15  4-lb.  ;; .  ;; 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


Anchovy  Paste,  lancy,  per  doz . 

“  plain,  per  doz. . 

Bouillon,  Burnham,  pints,  a  doz.  In  case . 

“  “  %  pints,  2  doz.  In  case.... 

Capers,  Nonparlel,  %  gallon  kegs . 

*•  “  Quart,  glass . per  doz. 

“  “  bottled,  %  size...  .per  doi. 

n  11  “  76  “  .  “ 

««  (I  «  **  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
med.  “  “  12  “ 

"  smaU  “  “  24  “ 

Cherries  in  Maraschino,  in  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz. 
“  “  3  lb..  2  dz.  case  '* 

Currie  Powder,  pints,  per  doz . 

“  4  oz.,  “  . 

“  2  oz.,  “  . 

Russian  Caviar,  J4’s . 

“  «’» . 

“  X’z . 

«  z’s . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen's,  per  case . 

Kippered  Herring,  6  doz.  In  case . per  doz. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
*•  <•  Dinner  BlscuitB,  per  lb... 

“  “  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  %  pints,  per  doz . 

Salt,  In  4-doz.  stone  jars . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz.. . 

“  “  “  2  oz.,  “  . 

Armour’s  Beef  Extract,  2  oz.,  “  . 

«'  “  '*  402.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . 

“  “  “  4  oz . per  doz. 

11  ii  i*  8  oz .  ** 

••  ••  “  16  oz .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  too  tins  per  case . 

Extra,  “  ‘7  . 

Hotel.  “  “  . 


•27 

4.50 

3- 25 

4- 75 
3-73 

3- 75 
2.00 
i.;o 
7. 00 
2.35 
1.90 

1. IS 

4- 5° 
5.00 

4.50 
8.00 

.90 

2.20 
3-50 

2.25 
z.  to 

285 

5- 5® 

10.50 
20.00 
17.00 
15 .00 
13.00 

1.60 

12.00 

•19 

.29 

•32 

1.25 
.60 

1. 75 

6.50 

3- 55 

4-  45 

8.20 
4.00 
4.00 
7.23 

13-50 
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Truffles,  A . .  tln>  -3° 

“  A .  “  ’55 

"  & .  “  1. 15 

*«  .  “  z.j: 

Shrimps,  Pickled,  small  size .  1  .o» 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  In  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  "  J4*lb.  “  “  .  2.25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5-25 


FLOUR.  Per  Bbl. 

Gold  Medal .  5  -9° 

Ceresota .  5  9° 

Pillsbury’s .  5  9° 

Taylor's  Fancy .  5  - 10 

Pride  of  the  West . . .  4-  3° 

Sunbeam .  4>  7° 

Quaker  City .  5-5° 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  . .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  i)4s . 

“  Flapjack  Flour,  24  as . . 

Log  Cabin  Pan  Caks  Flour,  36  2s .  3  25 

Ralston’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . Pcr  gal. 

Selser’s,  lunch  bottles,  2  doz . per  doz. 

Selser's,  medium  bottles,  2  doz . per  doz. 

Schimmel’s,  12-  oz.  bottles,  2  doz.  In  case . 

“  6-  oz.  “ 


.69 

•95 

1-35 

1-35 

.90 


HEBE’S  HOW  WE  HB1HH  W  TRADE 


CELEBRATED 


»•»«  HAM 


ginger  ALM 


^Ull  S.MA9S. 


One  of  the  reasons  we  give  why  grocers 
should  handle  Clicquot  Club  Ginger  Ale  is 
that  we  are  continually  working  to  get  them 
trade  for  it.  Here’s  a  sample  postal  card  we 
send  out  to  a  grocer’s  customers  :  / 

Dear  Friend  : — I  never  worry  shout  what  kind  of  refresh¬ 
ments  to  have  these  hot  summer  evenings  when  we  have  com¬ 
pany  drop  in  on  us  unawares.  1  got  the  idea  from  Mrs.  Watkins. 

You  know  we  both  deal  at  James  .Johnson  &  Sons,  t  11 J- 
21  Gerinautown  Avenue,  and  always  through  the  sum¬ 
mer  we  have  on  hand  a  case  of  Clicquot  Club  soft  drinks  which 
they  recommend  so  highly.  The  case  holds  two  dozen  and  you 
can  get  it  assorted,  Ginger  Ale,  Sarsaparilla  and  Blood  Orange. 
Order  some  at  once  and  save  yourself  a  lot  of  future  anxietv. 
Johnson’s  Phone  numbers  are  C.  H.  1041  D.  anci  C.  U. 
1003  A.  FLOSSIE. 

P.  S  —They  also  have  all  makes  of  Grape  Juiee,  Im¬ 
ported  Ginger  Ale,  Lemon  Soda  and  Koot  Keer. 

This  sort  of  thing  gets  business — for  you. 
Beside  this  kind  of  advertising  we  are  con¬ 
stantly  doing  other  kinds — in  papers  and  maga¬ 
zines  that  go  all  over  the  country. 

So  that  every  case  of  Clicquot  Club 
Ginger  Ale  you  put  in  is  half  sold. 

Made  from  chemically  pure  and  sparkling  water 
and  bottled  by  experts  in  a  spotless  plant. 


Clicquot  Club  Co.,  Millis,  Mass. 

Philadelphia  Agent:  R.  S.  WILLIAMS,  123  South  Front  Street 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


w 


MEDJVty 


^SHBURN-CROSBYC"’ 

^  >'*Yj 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  i‘A. 


SM  WAITING  TO  KOVeST.SBHS  KLNDLY  JWBNTIOM  ••OROCBBV  JMOKL.O.- 
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FARIN ACEOUS  GOODS. 


Corn  Meal — 

Lea's,  white,  ioo  lbs . 

#  °  yellow,  granulated,  ioo  lbs . 

44  44  table,  ioo  lbs . 

Western  yellow,  ioo  lbs . 

Quaker,  36  packages . 

Farina,  Hecker's,  24  i's,  per  case  . 

“  Schumacker’s,  24  packages,  per  case.. 

Beans — 

California  Lima,  new . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush. 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gra  n  bags . bush. 

Medium,  Fancy  N .  Y .  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  " 

Peas-  - 

Green . r..per  bushel 

Scotch . “ 

Split,  yellow .  *' 

"  green... . . . .  " 


Per  Bag 
*•75 
*•75 
x  .70 
i.45 
2.65 

x.40 


.06  yA 

2.12^ 


2.xo 
1  • -5 


1.87^ 
x  .80 


2  05 
2.25 
2  00 
2  65 


Lentils — 

110-lb.  bags . per  lb. 

Less  quantity .  44 


•08  & 
•°9  Va 


Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  44 


Hominy — 

Lea's  Breakfast,  10  pkgs . case 

Lea's  Pearl,  100  lbs . per  bag 

Schumacher's  Breakfast,  10  pkgs.  to  case.... 
Barley — 

00 . 

No.  3,  xoo-lb.  bags .  3 


45 

90 

35 


•  OS'A 

25 


Noodles,  Climax,  24  10c.  pkgs.,  case .  1.05 

44  48  5c.  pkgs.,  case .  1.15 

14  44  asstd.,  a'4  5c.,  xa  ioc.  case...  x.io 

Smith's,  30  10  c.  packages .  1 .90 

44  assorted,  5  and  10  c .  1.90 

Oatmeal,  B ,  per  bbl .  6 . 20 

44  4  4  kegs  100  lbs.,  per  keg..., .  3.20 
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Sago- 

Fine,  bags  about  160  lbs . 05^4 

50-ib.  lots . 06 

Admiral,  Pearl,  24's . 07^ 

Tapioca,  Instantaneous,  50  x's . 08 

* 4  Colburn's  Hasty,  24  x-lb.  pkgs . 07 lA 

44  Minute,  -gross,  per  gross .  xx.oo 

44  Flake,  about  125  Ids . per  lb.  .06 

“  less  quantity .  “  06% 

“  Pearl,  150  lbs .  14  07^ 

“  44  less  quantity .  44 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  242*8 . per  case,  3.15 

Purina  Health  Flour,  20  s's,  Cartons  44  3.60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12's,  24's  and  48's. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour . . . .  4.00 
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MALTA-VITA,  36 
packages .  2.85 


Egg-O-See,  36  packages . 


Egg-O-See  Corn  Flakes,  36  packages.. 

Cook's  Mai  to  Rice,  36  2-lb.  packages.. 


Oaten  Goods,  In  cases — 

Avena,  36  packages . 

Banner  Oats,  20  packages . 

Friends'  Oats,  36  packages . 

Mother's,  36  packages . 

Pawnee,  36  packages . 

Quaker,  18  ioc.  sire . 

H-O,  24  a's, . 


Per  case 
.  2.85 
385 
.  3-<o 
•  3  15 
.  2.65 

.  1.50 
.  300 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5 .60 

Avena,  per  keg,  90  lbs .  2‘95 

Standard,  180-lb.  bbls .  e 

“  90-lb.  bags . Ill 


Force  Food,  36  packages. 

Mapl  Flake,  -36  44  . 

Shredded  Whole  Wheat,  50  packages . 

“  “  «  *5  «* 

Cream  Wheat,  26  packages . 

Apetiza,  24  packages . . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  24  packages . 

Ouaker  Puffed  Rice.  36  package* . 

Quaker  Wheat  Berries,  36  packages . 

V  igor,  36  packages . 

Ralston  Kornkins,  18  25-lb.  sacks- . per  bale 

“  Health  Crisps,  36  ioc.  packages . 

Ralston's  Breakfast  Food,  36 2-lb. pkgsTpr. case 

Ralston  Health  Food,  24  is . per  case 

Triscuit,  qo  packages . . 

Toasted  Corn  Flakes,  36  packages . 

Zest,  36  packages,  xo  cent  size . 

Zest,  36  packages,  15  cent  size . 

Zest,  20  packages,  25  cent  size. 


2 .85 
2  85 
4.35 
4-25 
4.05 
5«oo 
2. 60 
4-50 
2-75 

2- 75 

3- 50 
4  •  5° 
2.70 
2  40 

2- 35 
2  80 
2.85 
2.65 

3- 75 
2.80 

4- 50 


Holland 

-rusk- 

W{ 

rgiypw  1 

I PSP® 

HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz.  1  lb.  pkgs.  1.80 


2.50 

2.85 

2.25 

2  60 

3  40 


gelatine  and  prepared 

DESSERTS. 

Knox’s  Sparkling . per  doi  i .  05 

Acidulated .  “  1.(5 

"  small .  •• 

Plymouth  Rock,  Pink  or  White .  “  1.20 

Nelson's . ...per  dot.  1.35 

"  small . .  <■  ,gj 

Bromangelon,  assorted  3  doi .  “  %7% 

Fruit  Puddine  1  doz.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  “  .97K 

Coaimer's .  <•  ' 

Peter  Cooper . . 

Tryphosa . per  doz.  .92% 

Imperial  Wine  Jelly . per  doz.  .93 

_  ,  ,  “  . per  gross  11.00 

Gelatine,  McKinley’s . per  doz.  .85 

Wetmore’s  Donbie  Refined,  36  ioc. 

pkgs.. . per  case  2.70 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .00 
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macaroni. 

::  Elbow.,  “  “  .  ci 

‘  Marcaroni,  long,  “  . 

“  “  square  “  c6l 

Larosa  Spaghetti,  long,  25  lbs . os!* 

“  Vermicelli,  square,  “  c,x 

“  Macaroni,  bulk,  “  . . 

Anger  Baking  Co. —  * 

“Golden  Seal*’  Egg  Nudeln,  fine,  medium 

and  broad,  48  s-cent  packages . .  1,80 

24  10-cent  packages .  i.8o 

“Plain’’  Noodles,  24  r-lb.  cartons .  1.80 

“  “  48  J^-lb.  “  .  1 ,9o 

Egg  Alphabets,  48 ^5-cent  packages .  1 .80 

1.80 
i.  80 

.  _  ,  _ e  Lis" 

brand  (French  style),  25  1/1  cartons .  2.25 

“Golden  Seal’’  brand,  25  x/i  packages  (long)  1.88 
“  "  481/2  “  5-c.  size  z.8o 

“Golden  Seal’*  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  a. 00 

“  Golden  Seal  ”  Egg  Macaroni,  25  10-cent 

cartons .  x,$8 

“Imperlale"  brand,  25  1/1  packages  (long).,  x.88 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

cartons,  24  packages .  1  .j, 

Spice  Drops,  in  baskets,  20  lbs .  x.6» 

“  in  boxes,  12  lbs .  i.oo 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle . per  bundle  .30 

Bulk,  ia-lb.  wooden  boxes . oS 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10  00 

::  } . 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  i,Tln  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  9,  “  7.00  "  9.00 

“  Tea,  “  3,  ■'  6.00  “  7.50 

“  Spices,”  4,  '•  5.00  **  6.00 

Less  40  per  cent,  discount. 

600-Lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  20.00 

Tea  Caddies,  round  front,  No.  a......per  doi  g  00 

"  3 .  “  6  50 

z.  **  . 


L«  &  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market — why 
should  you  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer : 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar!  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That's  why  you  should  choose  L.  &  S. 

Pickles. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  ron  SAMUEL  RAE  4.  CO.,  Leghorn,  Italy 


LUTZ  &  SCHRAMM  COMPANY 

ALLEGHENY,  F 


Make  a  Thing  Look  Nice 
=  and  It’s  Half  Sold= 


Manufacturers  have  been  known  to  get 
60c.  per  lb.  for  the  same  coffee  and  $1.50  for 
the  same  tea  that  retailers  are  selling  every 
day  for  30c.  and  50c.  They  have  done  it 
entirely  by  the  appearance  of  the  package. 

We  will  furnish  a  package  for  tea,  coffee, 
etc.,  ready  labeled,  which  you  can  fill  with 
goods  you  buy  in  bulk,  and  it  will  be  so 
handsome  you  can  double  your  profits. 


PAPER  CANISTER  MFG.  CO. 


221-23  N. Twenty-third  St.,  Philadelphia 


SM  JfilRITING  TO  ADVERTISERS  KINDLY  TUtENTION 
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Tobacco  Cutter* . . . . .  I.  So 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holder .  1 . 00 

Barrel  Covers,  Sunk  Handles,  21  in. ..per  dox.  2.50 
“  Top  “  21  In...  “  2.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  2,  1%  to  2  In .  1.60 

Can  Openers,  "Never  Slip” . per  dox.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8 . 00 

Coffee  Mills,  Dell's  No.  9 .  32.00 

"  “  10 .  40.00 

“  “  is .  65.00 

Frnlt  Augers,  s  prong .  s .  50 

Measuring  F ancets .  2.00 

Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  dox.  9.00 

“  5 .  “  12.00 

“  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No. 3-.per  dox.  4. so 
“  “  4..  “  540 

“  “  5..  “  7. 20 

X  Quality,  No.  3.., .  “  2.60 

4 .  “  3-00 

“  5- .  “  3  40 


Sherer’a  Eclipse  Counters  : — 

No.  of 

No.  Length.  Drawers.  Each. 

6)4,  3  feet  8  Inches.  9  15.00 

8)4,  4  feet  10  Inches,  12  20.00 

10)4,  6  feet,  15  25.00 

12)4,  7  feet  3  inches,  18  28.00 

14)4,  8  feet  6  Inches,  21  31 .00 

i6J4,  9  feet  8  Inches,  24  35.00 

i8)4,  10  feet  10  Inches,  27  40.00 

20)4,  12  feet,  30  45  00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  flion,  N  Y. 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 


Grocers',  without  weights.  Brass 


Scoop  and  Brass 


pC 


1% 

2 

3 

4 


No.  : 


IX 

s 

3 

4 


Batchers' ,  without  weights, No.o 

“  “  1 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  **  .90 

Large  cartons  or  tins.  2  doz.  in  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 


MACKEREL. 


Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x..* 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  27  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx .  36.00 

Ex.  Shore,  No.  x .  24.00 

Shore,  No.  1 .  22.00 

Large,  No.  x .  20.00 

Large  Irish,  No.  2 .  19.00 

Extra  Irish,  No.  2 .  18.00 

Medium  Irish,  No.  2..  17.00 

Small  Irish,  No.  3 .  16.00 

Irish,  No.  3 . 

Large,  No.  3 .  16.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med... 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  2,  Mess .  12. to 

Haddock,  Pickled ....  6.od 


100  lb. 

50  lb. 

xo  lb. 

8 

lb. 

14. CO 

7*5 

x  .60 

1 

•33 

18.50 

9.40 

2.05 

X 

69 

12.50 

0.40 

1*45 

X 

*1 

xi.  50 

5  9° 

1*35 

X 

13 

xo.50 

5  4° 

125 

X 

°5 

10.00 

5  15 

1.20 

I 

oz 

9  50 

4  9° 

M5 

97 

9.00 

4  65 

x.  10 

93 

8 .50 

4.40 

1.05 

89 

8 .50 

4  4° 

1.05 

89 

4- 25 
3-75 
3-50 

3-50 

8  .03 

6.50 

3.52 


4.15 

3.4° 


2  CO  .85 

■85  .73 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbx . 07)4 

Our  Choice,  Haddock,  40  lbs . . . 07 

Gilt  Edge,  Hake,  40  lbs . .’. . 


DRESSED  FISH  BRICKS. 

,  2-lb.  bricks,  40  lbs . 07 

ite,  i-ib.  bricks,  20  lbs . 08 


STAR  BRAND  BONELESS  HERRINQ. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  s  doz.  in  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  )4c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .15 

Small  Extra  Scaled  Herring . per  box  .15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .25 

New  Cromarty  Bloaters,  50s . per  box 

“  “  zoos .  " 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  fancy,  25  lbs . 0gH 

Fancy  N.  Y.  State,  48  1  lb . og'/2 

Fancy  N.  Y.  State,  50-lb.  boxes . c8J4 

Apricots — 

Fancy  Moorparks,  23  lbs . 

Choice  Royals,  25  lbs . 18 

Choice  Royals,  50  lbs . 17J4 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs .  4 

Currants — 

Gold  Medal,  recleaned,  36  is . 08 $4 

Gold  Medal,  loose,  25  lbs . 08)6 

Admiral.  40  i-lb.  packs . 08)4 

Private  Growth,  extra,  cleaned,  36  lbs . 0854 

“  cleaned,  30  lbs.  bulk . .  .08)4 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . 13)4 

Extra  choice  Muir’s,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  Caliiornla,  Bartlett,  25  lb . 


36- 


PRUNES. 

Boxes. 


s&_- 


20-  30,  25  lbs 
30-  40, 25  “ 

40-  50, 25  “ 

40-  50,  50  “ 

50-  60,  25  “ 

50-  60,  50  " 

60-  70,  25  " 

60-  70,  50  “ 

70-  80,  25  " 

70-  80, 50  “ . 06 

80-  90,  50 
90-100,  25 


,io)4 

.09 

.07% 

.07 


•°s)4 

05 


|c3 


.  10 

•08  y. 

■°7'A 

.06% 

•°s  y* 


3 


&! 

a  tm 

I  “ 


90-100,50  “ . 0454 

ICO— 120,  50  " . 04  .03% 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . 

2  **  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Butterfly,  extra  fancy,  36  is . 

Citron,  10  lbs . 

"  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


.10 

.09 

.10 

.09)4 

.12)4 

.12)4 

•17  H 

.12 

.12 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. . 

“  25-  "  1  «  . 

“  15-  and  25-cent  size,  assorted.. 

Grain-O— 

Case  No.  4  1  doz.  z5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  " 

Case  No.  6,  2  doz.  15-cent  size . "  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case... . u  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  s  doz.  “ 


2.70 

2.25 

s.50 


2.30 

2.05 

*•47)4 

*•75 


*.15 


*•*5 

•■40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con * 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“ Enterprise "  E,ei‘£fy  Coffee  Mill ' 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphia ,  U.  S.  Ji. 
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ink. 

Arnold's,  black,  3032 .  . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . . 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032,. . . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.84  4.60 

Acme  Victor  Top .  3.60  4.20 

Pore  Flint,  Luster  Top .  3.00  3.60 

Crystal  Crimp  Top .  2.10  2.70 

No.  o,  Tubulair  Lantern  Globes . 5  doz. 

Cold  Blast . . .  doz. 

No.  z. 

Jumbo  Chimneys,  plain . per  doz. 

“  “  dec.,  107,  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages 

Oil  Cans — 

i-gallon.  Glass . per  doz 


6  doz. 
No.  2. 

5-3° 

4.80 

4.20 

3.30 

2.7s 

^0*2 
.85  ’ 

I  .OO 

No.  2 
•  75 


Galvanized.. 

Lenox,  Spout .  “ 

“  Spigot .  “ 

Colombia .  “ 

Banner .  “ 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


1- 

5- 
5- 
5- 
5- 
5- 
5- 

Lanterns— 

No.  o,  Standard. . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


2.25 

2.10 

S.co 

5.50 

7.00 

8.00 

10.00 

12.00 

475 

7.80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz*  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  lb .  “  .06)4 

Acme,  j  lb.,  sifting,  a;-lb.  boxes . 05 J4 


LYE  AND  POTASH. 


Banner,  4  doz . 

.per  case 
<  1 

3.60 

3-3° 

3.25 

‘•95 

3-85 

<« 

< 

“  4  doz . 

u 

Popular,  4  doz . 

c« 

*•45 

MATCHES. 

Per  gro. 

Swift  &  Courtney’s,  zoo’s,  i-gross  caBe .  1. 75-1. 90 

“  400’s,  1  “  .  3.50-3.70 

“  500’s,  1  “  .  3.75-4.00 

Blue  Hen,  aoo's,  1  "  ,, ...  1.50-1.60 

“  500's,  1  "  M...  4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100’s,  5-gross  in  case .  .92 }4 

„  ,  "  5oo’s . «...  3.95 

Vulcan  Safety,  65s,  No.  1 . 55 

“  65s,  No.  2 . 50 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

“  100’s,  5-gross  cases .  .90 

“  No.  25,  gross  cases . .  x.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s .  3.50-3.75 

Searchlight,  soo’s. .  4.25-4.50 

Press,  200's . 1.80-1.90 

“  500*2 .  4.50-4.75 

America,  aoo’s .  1. 30-1. 35 

American  Paraffine,  500’s,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5 -gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  )4  gross,  No.  4,  1,000 .  2.75 

Superba,  rooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case.. .  1 . 30 

Blue  Ribbon,  265s,  5  gross  to  case .  r  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

iohn  Bower  &  Co.: — 

iarrels  and  half  barrels,  Superior . per  lb.  .  08% 

18, 37  and  68-lb.  buckers,  “  .  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  **  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,37  ancI  68-lb.  bcks.,  XXX,  Supcrlor.,per  lb.  .13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  bairrels,  fall  mount . per  lb.  07)4 

18, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth : — 

Barrels  and  half  barrels.  Famous . per  lb  .08)4 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  “  6  '*  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .07)4 

18, 37  and  60-lb.  buckets,  ’’  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  )4bbls.  &  30-lb.  kits, per  lb.  .06 

New  Vear,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .  05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04*4 

8chimmel’s,  30-lb.  Kits,  bbls.,  54  bbls...per  lb.  .0754 

“  18  and  37  lb.  Kariakins .  "  .08 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  ‘*  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  K.ts,  bbls.,  )4  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  “  .04)4 

Atmore  8k  Soa,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.40 

No.  3,  glass  jars..., . per  case  6  jars  3.10 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.65 

No.  10,  wooden  pails . per  box  6  pails  6.25 

Cele  bra  ted — S  eedtess . 

Barrels,  Halves,  Quarters  and  kits . per  lb.  •  08 % 

Wooden  Palls,  18,  37  aDd  68  lbs .  *  .09 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross .  zi.oo 

Keystone — 

Barrels,  Halves ,  Quarters  and  kits . per  lb.  .07% 

Wooden  Palls,  18,  37  and  68  lbs .  “  .08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  i5etest .  “  ->2)4 


OLIVES. 


H.  Kellogg  ft  Sous,  Agents Per  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13 .50 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

"  Mammoth,  %  pints .  3.15 

“  Extra,  }4  pints .  3.00 

Fourees,  19  ez.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz.. .  r-30 

Pirn  Olas,  18  oz . 6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . . .  1.50 
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olive  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.t  z  doz .  4.90 

“  “  pts.,  a  doz 2.90 

“  “  )4-pts.,2doz.  1.90 

Rae's,  Lucca,  litre  bottles,  x  doz .  11.50 

“  25-oz.  bottles,  1  doz .  8.75 

Finest  Sublime,  qts.,  z  doz .  6. 50 

“  “  pts.,idoz .  7.50 

“  “  )4-pts.,  «  doz._  4.75 

“  “  8-oz.  flasks,  2)4 

doz .  7.50 

“  "  12-oz.  flasks, 

doz .  9.00 

“  Sublime,  8-oz.  flasks,  2)4  doz...  6.50 

"  "  22-oz.  “  2)4  doz...  8.00 

Rae’s,  FlnestSublime,zgal.,  10  incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  or  2  In  case, per  gl.  2.30 
“  “  1  qt.,  40  to  case,  “  2.65 

“  Sublime,  i-qt.  tins,  40  to  Case .  s.  35 

“  )4-gal.  tins,  20  to  case .  s.ao 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  case .  a. 00 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pints,  “  a  “  “  “  9.00 

54  Pints.  ««  2  *  «  .....  •*  4.75 

Oliver’s  OUve  Oil — 

1  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4.25 

6  i-gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  an  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .48 

Lubon’s,  No.  16,  2  doz . per  doz.  .90 

Lubon’s  No.  32,  1  doz . per  doz.  1.  75 

Table  Oil,  No.  16,  fancy  bottles,  2  doz.,  per  doz.  .95 


FOR  YOU  ? 

Health  Officers  Don’t 


ATMORE’S 
Mince  Meat 


PURE 


Jrom  Adulterants 
and  Preservatives 


ATMORE  A  SON  -  Philadelphi 


Every  customer  to  whom  you 
sell  Sulpho-Napthol  will  bless 
you.  It  is  the  most  wonderfully 
effective  cleanser  and  purifier  ever 
used  in  the  home. 

Mixed  with  water,  as  per  direc¬ 
tions  in  booklet  in  each  package, 
and  used  in  sinks,  toilets,  closets 
and  cellars,  a  perfect  sanitary 
cleanliness  is  the  result. 

It  drives  away  roaches  and  other  vermin,  and  a  gen¬ 
eral  air  of  purity  pervades  the  air  of  the  homes  in 

* 

which  it  is  used. 

Universal  Coupons  packed  in  every  case  as  an  induce¬ 
ment  for  the  retailer  to  make  its  unprecedented  value 
known  to  their  customers. 

The  Sulpho-Napthol  Company 

BOSTON,  MASSACHUSETTS 
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paper. 

WRAPPING. 

Straw,  Milo,  7  lb.,  15  x  20 . per  ream  .24 

Manila,  15  x  20,  lull .  “  .36 

“  24  x  36,  full,  20  lbs .  "  .70 

“  18  x  24,  full,  10  lbs .  ‘  .3754 

"  Special,  15  x  20,  6 lbs- .  “  .1854 

Manilla,  Bakers',  15  x  20,  10  reams  in 

bundle . per  ream  .  1 1 

“  Roll ,  Grocers’,  9,  12,  is,  18,  20 

or  24  Inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  inches  wide .  “  03^ 

“  Glazed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  "  0354 

“  Glazed  Silk  Parchment,  12,  is, 

18,  20  or  24  Inches  wide .  "  -03% 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

“  15  x  20,  reg .  “  .19 

Wax  Butter  Paper . per  package  ,11 

Parchment  Butter  Paper  9X12...  “  .40 

PAPER  BAGS.— Manila. 
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Self-op 

Square 

C/3 

p. 

CQ 

K . 

.  -48 

.39 

.31 

•35 

•45 

H . 

•  -53 

35 

•  78 

•37 

•43 

•55 

I . 

•  7i 

•  45 

•49 

•  55 

•  73 

a . 

.  .89 

•53 

•97 

.6l 

.71 

•93 

3 . 

.  1.09 

65 

i- *5 

•75 

.89 

1. 15 

4 . 

.  1.25 

•77 

1.39 

.87 

1.05 

1  *33 

5 . 

.  >  45 

91 

1 .07 

1 .21 

1-55 

6 . 

.  i-73 

I  O3 

1  95 

x  .23 

1. 41 

X.8l 

8 . 

,  2  09 

1. 19 

2.29 

1.49 

i  .68 

2.Z9 

10 . 

,  2  .27 

1  37 

2.  55 

I  65 

1.83 

2.41 

12 . 

.  a.  69 

3.u 

2.89 

>4 . 

.  3-37 

3  97 

3-75 

16 . 

.  3  87 

4-41 

4.01 

ao . 

.  4  39 

4-79 

4-55 

•5 . 

4-83 

5-41 

5  °5 

Price  per  1,000  and  not  less  than  500  lots 

12^-lb.  Plain  Flour  Sacks . 

3*75 

35-lb. 

50-lb. 

II 

it 

if 

<1 

ti 

.  *‘  : 

10.75 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

,r  quarts .  “  5.75 

io-oz.  jars .  “  2.30 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  palls . per  pail  .90 

“  5-gal.  lcegs . per  keg  2.00 

Pig's  Feet,  10-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Pickled  Beef  Salad  in  glass . per  doz,  1.10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  1 . 10 

“  Pig’s  Feet,  «•  «  1. 10 
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Russian  Sardines . per  keg 

“  5-lb.  palls  . per  pall 

“  10-lb.  “  .  “ 


•75 
•  5° 
1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1 .45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 9234 


PICKLES. 

Barrels,  45  gal.,  1200s .  9.00 

10-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s  ..., .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3. 00 

Sweet  Pickles,  :,ooos,  5  gal .  “  3.65 

Sweet  Pickles,  2,000s,  5  gal .  “  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  1 . 75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  1  Per  Doz. 

English  Spiced  Pickles,  8  os.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3 . 10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  2.35 

Crosse  &  Blackwell's 
Chow-Chow ...  ' 

Gherkins .  Qts.  Pts. 

Mixed  Pickles  Casks.  Casks. 

Cauliflowers ...  ■  4  doz.  5  doz. 

Piccalilli .  5.75  3.25 

Walnuts .  Smaller  Quantities. 

Onions .  5.90  3.35  3.60  2.23 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

i  doz.  1  doz.  %  doz. 
Qts.  %  Gal.  1  Gal. 
4-70  8.35  7.S0 


Octagonal  Style. 

Pts.  M-Pts. 
Casks.  Casks. 
4  doz.  6  doz. 
3.50  2.10 


2  doz. 
Pints. 


2  doz. 

%  Pints. 

3*5  5-50 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.20  2. 30 


S  Gal. 
Kit. 
5-50 


10  to  45  Gals. 
Per  Gal. 

1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  s  doz.  1  doz.  1  doz.  54  doz, 

34  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1. so 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .14 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  2 .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 1 4  V, 

“  14-16  lbs . 13% 

“  10-12  lbs . 13  J4 

Picnics^  6-8  lbs . 0934 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 15 

“  Flats . . . 11 

“  Air  Dried,  sets . 18 

“  "  Tenders  and  Knucks..  .20 

Jersey  Pork,  Butt. . per  bbl.  18.50 

“  Family .  “  19.50 

Breakfast  Bacon,  rib  In . 14 

“  boneless . 15 

S.  P.  Bellies.  14-15  lbs . 1154 

Bologna,  25-lb.  boxes . 07 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 1054 

Covered  Hams,  34 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  36-cent  extra 
lohn  Bower  &  Co. — 

Superior  Honey-cnred  Hams,  skinback . 1634 

“  “  “  large . 1534 

“  *  “  medium . 1534 

“  "  “  small . 1534 

“  "  Breakfast  Bacon . 15 

“  “  “  boneless  .17 

Beef,  alr-drled,  regular  sets . 18 

“  “  Insides  and  knuckles . 20 

Ham  Bologna . 1 1 

Beef  “  .  11 

Boiled  Hams .  .25 

BeefTongnea . per  doz.  11. 00-12. 00 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15 )4 

Premium  brand  Hams,  12  lb . 1 . .  .15 

Premium  brand  Hams,  14  lb .  . 14X 
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Premium  brand  Hams,  16  lb . 14% 

Premium  brand  Hams,  18  lb .  .15 

Premium  brand  skinned  Hams,  18-20  lb . 15^ 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 15 

Winchester  brand  Picnics . 10 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palls,  60  11m . 

5  “  “  . 

3  “  “  . 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces., 
“  “  tubs .... 


Swift  &  Co. — 


Cotosuet  tierces . 

DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native.... . eg 

Common  to  fair,  native . 07 

Western  Dressed  Beef — 

Choice,  native  cattle . eg 

Common  to  fair  u  . .07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . . . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . . . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . 

“  medium . 


Pure 

Lard. 

u 

13 

c3 

- , 

934 

9‘/8 

934 

9% 

10% 

9V> 

10% 

IO 

XI 

io'/t 

11K 

11 54 

, 

1234 

”54 

.1034 

oq'/s 

Per  lb 
-.  10 

-.CQ 
-.  IO 

-.09 


■  ‘954 
.0934 

.C9* 

.09^ 

-<9lA 


.09 
•  09% 
.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.03 

Calf  Heads,  scalded . 50- .  75 

Sweetbreads,  veal . per  pair  .60-.  90 

“  beef . per  doz.  1.00 

Calf  Livers . per  lb.  .20-.  25 


Every 
Grocer 
intends 
to  own  a 


EEFEI 


some  time.  That  time 

Grocer’s  Refrigerator  should  be  NOW.  Another 

year  without  a  McCRAY 
REFRIGERATOR  means 

you  are  allowing  a  useless  waste  of  ice  and  los9  of  goods  to  go  on,  thus  cutting  down 

your  profits. 


Did  you  ever  consider  how  many  customers  you  may  be  losing  by  selling  them 
butter  that  they  think  “  Don’t  taste  just  right  ?  ” 

A  McCRAY  REFRIGERATOR  keeps  butter  and  milk  sweet  and  pure.  They  are 
perfect  refrigerators  and  will,  in  a  short  time,  repay  their  cost  through  saving  of  butter 
and  other  provisions,  and  of  ice.  They  are  sold  entirely  on  their  merits. 


McCRAY  REFRIGERATORS  ARE  GIARANTEED 


We  also  build  coolers  for  Meat  Markets,  Hotels,  Restaurants,  etc. — in  fact  for  any 

purpose. 

We  can  here  give  you  but  a  faint  idea  of  the  McCRAY  REFRIGERATORS.  Let  us 
send  you  our  catalog  No.  64,  showing  our  large  line  of  grocers’  boxes  from  which  you 

can  make  a  selection. 

•m  WRITE  FOR  OUR  CATALOGS:  No  64  for  Grocers,  No.  57  for  Meat  Markets, 
wo.  46  for  Hotels,  Restaurants,  Public  Institutions,  etc.,  No.  81  for  Residences. 


McCRAY  REERIOERATOR  CO.,  602  Mill  St.,  Kendallville,  Ind. 

PHILADELPHIA  ORRICE,  206  South  Eleventh  Street 

(ALSO  BRANCHES  IN  MANY  OTHER  LARGE  CITIES) 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURER3  OK  HONH5Y-OURK  BRAND 

Beef,  Beef  Tongues,  V  y  /K  m  m  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  J,  1  1V1  LARD  a  Specialty 

BOILED  HAMS  A.  IND  BEER  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 


in  SHr,snriN<s  To  hdvbrtisers  kindly  mention  •• grocery  w^rld” 
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Beef  Kidneys . per  doi.  i. oo 

Beef  Livers . .05 

Ox  Tails . per  dor.  50-.65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef .  .to 

Tenderloin,  beef,  western . . .  .  18 

Fresh  Pork,  loins,  dty . .11 

"  “  western .  .11 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VRXSH  KILLED. 


Turkeys — 

Western,  Y.  H . 

“  Y.  T . . . 

Per  lb. 
•*4  --Z5 
•*4  -.J5 

Common  to  Good . 

BroUers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

a  IO 

-.12 

under  to  pair,  fancy . 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

•24 

-.26 

to  pair . 

Philadelphia,  fresh  killed,  3  to  354  lbs. 

•24 

-.26 

to  pair,  fa»cy . 

•  24 

-.26 

Western,  4  to  454  lbs.  to  pair,  fancy ... 

.  20 

-  22 

“  3  to  354  lbs.  to  pair,  fancy  ... 

*'  mix  to  good . 

Fowls — 

.x8 

-.2® 

.  l6 

-.18 

Western,  fancy . 

.*s55 

!“•  l6 

Heavy  Roasters,  4  to  5  lbs . 

.20 

-.22 

Fair  to  good. . 

Old  cocks . 

-.18 

.xo 

-.11 

Western  capons,  fancy,  frozen.. 

"  “  small ,  frozen . 

Squabs — 

Prime,  large,  ancy . 

Mixed.. 


Per  doz. 
3-5° 
a. 00-3. 00 


Dark . 80-1 .25 


Per  lb. 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 54  to  2  lbs . 18  -.20 

Large  Springers . 20  -.22 

Fowls . .16 

Roosters . 

Ducks . >3 


-.17 
-.11 
-.  »5 


POULTRY  SEASONING. 

Bell’sSplced  Seasoning — 

Small  or  No.  z,  2  doz.  in  case . per  doz. 

‘  1  “  .  “ 

Large  or  No.  2,  1 


85 

.85 

1.40 


i-lb.  cans,  1  doz.  in  case . per  case  4  00 


a-lb. 

3-lb. 

5-lb. 


34 

% 

34 


3-75 

5-4° 

8.70 


SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-ga!.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs.... .  3.00 

Compass,  No.  3,  cans,  2  doz . 8254 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  in  case,  34  lb. .per  dos.  1 .00 
No.  1,  round  conical,  with  key,  z  dos.  “  s.35 

No.  2,  "  “  1  "  “  4.25 

No.  3,  “  “  %  “  “  6.50 

No.  4,  “  “  54  “  “  8.50 

P.  P.  Sauce,  e  dos.,  No.  1 . .  “  1.50 

Mmore’s  Qenulne  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  01  2  dot .  e.oo 

i-lb.  cans,  “  1  “  .  2,25 

a-lb.  “  «  1  “  .  4  00 

3- lb.  “  “  34  "  .  3  *5 

4- lb.  “  '•  34  "  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz. 

Assorted,  No.  2,  stone  crocks .  1 .1254 

Assorted,  No.  32,  jars . 90 

Assorted,  No.  5,  tby  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . 87*4 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 8754 

Schimmel’s,  assorted.  No.  10,  tumblers . 7754 

National,  assorted,  No.  10,  tumblers . 67J4 

National,  assorted.  No.  6,  tumblers . 45 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . .*. . 11 

National,  30-lb.  pails . 0734 

Southwark,  30-lb.  pails . 0534 

Vineyard.  30-lb.  palls . 05^ 

Southwark,  s-lb.  toy  pails,  34  doz .  3.60 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks .  1 .12  54 

Apple,  No.  32,  jars . 90 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails .  2.25 

Apple,  30-lb.  pails . per  pail  .88 

Apple,  20-lb.  crocks . per  lb.  .06% 

Apple,  Schimmel’s,  30-lb.  palls . per  lb.  .05)4 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .0654 

Prune,  30-lb.  pails . per  lb.  .0634 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  72/ tumblers .  1.10 

Vineyard,  assorted,  No.  16,  jars . 88 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  z  .8254 

Schimmel’s,  pure .  z  .65 

Warrock’8  Guava  Jelly —  Per  doz. 

i-lb.  tumblers .  4.00 

S-lb.  “  .  2.23 
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Curtlce  Bros.  Preserves —  Per  Doi 

Cherries,  jars. .  4.85 

Strawberries,  “  .  4.60 

Raspberries,  “  .  4.60 

Apricots,  "  peeled .  4. 83 

Pineapple,  “  . .  4.60 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  z-lb.,  24-lb.  per  ca.  2 .40 
“  “  “  J4-I0.,  “  “  2.60 

“  "  “  54-lb.,  «  “  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  doz.  s  .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  01 54 

Camphor,  gum,  z-oz.  blocks .  z  40 

Flakes,  bbls .  •  .0254 

“  “  less  quantity .  11  . 0254 

"  Tar  Balls,  bbls.,  23°  lbs .  “  .0254 

Castoria,  Fletcher's . per  doz.  2.80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .0154 

“  Bee  Brand,  54-lb.  carton,  per  doz.  .30 
“  "  54-lb-  “  “  .40 
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Glauber  Salts. . perlb. 

Glue . 


.01 54 

•  zz 


Goff’s  Cough  Syrup,  23c.  size . per  doz.  z.73 


Goff’s  Herb  Bitters,  23c.  size.. 
Goff’s  Oil  Liniment,  25c.  size.. 


1  -75 
*■75 


Goff ’8  Sarsaparilla,  30c.  size . per  doz.  3.30 


Goff’s  Worm  Syrup,  zsc.  size.. 

Goff’s  Horse  and  Cattle  Pwd.,  zsc.slze  “ 
Goff’s  Dyspepsia  Tablets,  zoc.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  OU . . . per  doz. 

Licorice,  P.  &  S.,  3c.  stick,  Imported..  " 

“  M.  &  R,,  3-lb.  ooxas. . perlb. 

*  “  Lozenges.  5-lb.  boxes,  " 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.bx.,4's,6’s,  8’s,  za’s,  z6’s,  " 

Root... 


z.20 
z  .20 
■75 
•55 
•35 
•3* 
■a3 
•»7 


•*4 

•  zz 


Putty,  25-lb.  cans . per  zoo  lbs.  z.6o 


*•55 

•35 


50-lb.  cans 

Petroleum  Jelly,  screw  top,  5-c.  size... 

"  "  io.c.  “  .„ 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  54 -lb.  packages .  “ 

••  z-lb.  “  .  “ 

Jamaica  Ginger,  Hires’,  flasks . per  doz. 

Sewing  Machine  OU,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  ‘  zoo  ‘  " 

Sulphur,  Flour,  Z75-Ib.  barrels. .  ..per  100  lbs.  2.45 

“  roo-lb.  baga .  2.25 

**  less  quantity . 0354 

Squills,  Syrup,  z  os . per  doz.  .34 

Syrup  of  Figs . per  doz.  2.00 

•  °»>i 


75 

28  y, 

3* 

3* 

30 

vo 

35 


°5;  s 


05?  4 


Venetian  Red . 

Whiting  . . 

. 1 

Laudanum . . .  1 

Paregoric. . 

Peppermint. . 

<1 

x  ox.  a  os 

•37  -85 


Sweet  Spirits  Nitre., 

Sweet  OU . per  doz. 

Turpentine. 


•  45 
35 
■4® 
•40 

•  30 
.26 


85 

.63 


•58 

.70 

•40 

•43 


Husband's  Magnesia . per  doz,  2.83 


z.90 


BuU’s  Cough  Syrap.. 

Roach  Powder,  Omega,  4-oz.  cans . 80 

“  “  . per  gross  9.00 

Per  Doz.  Per  Gross 

Roachsault,  large .  4.00 

“  medium .  2.00 

“  small . 80 


45.00 

22.50 

9.00 


Iron  Glue,  McCormick  &  Co’s : — 

No.  s . 

No.  to . 

Tube  V . 


■  4° 

75 

40 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  a 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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Reliable  Brand—  ioc.  size.  25c.  size. 

Castoria,  Dr.  Pitcher .  a .  00 

Castor  Oil,  tasteless . 80  a. 00 

Death-to-Pain . 80  a. 00 

Diarrhoea  Cure . 80  a. 00 

Vermifuge . 8a  a.  00 

Cough  Cure . 80  a .  00 

W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  a .  00 

Taroleum,  small  can.._ .  6.00 

Taroleum,  large  can .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young's  Colic  and  Indigestion  Cure...; .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQOISTS’  SUNDRIES. 

Add  Phosphate,  Horsford’s . per  dos.  4.15 

Bath  Brick,  boa  15  bricks . per  boa  .60 

Sealing  Wax— .  *1  .0] 

Silver  Sand . perbbl.  i.aj 

Tar,  pints . per  dos.  .73 

"  quarts .  “  1.00 

“  gallons. . each  .30 

'•  K  barrels .  “  3.50 

“  oarrels .  “  6.00 

McCormick  St  Co.— 

Jockey  Animal  Food,  3  doz.  r-lb.  packages 

and  premiums . per  case  3 . 73 

U.  S,  Nerve  and  Bone  Liniment,  35c.  size...  a. 00 

McCord's  Magic  Medicine,  ajc.  size .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  33c.  size  a  .00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  30c.  size..  4.00 
Wondercure  Headache  Powders,  ioc.  size...  .80 


EXTRACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . ioc.  size  .85 

15c.  size  a. 00 
asc.  size  1.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dos.  .43 

No.  a,  Vanilla  and  Rose .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  “  s  .oo 

No.  4,  Vanlila .  “  a. 25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1,  a  and  4 .  11.80 
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Bnlk.  Pts.  Qts.  X-Gal.  Gal. 

XXX  Vanilla- .  1.30  3.00  6.00  za.oo 

XX  Vanilla .  1.25  a. 30  3.00  10. 00 

X  Vanilla., .  x.oo  a. 00  4.00  8.00 

Lemon,  Ginger,  Win¬ 
ter  green,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1.30  a. 75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.S5  a. 25  4.00  7.30 

Tea .  7.00 

Ext.  Vanilla,  Kitchen  Queen,  No.  t5,  per  dos.  a  .00 

“  '«  "  “  No.  aX,  *•  .80 

*«  •«  "  «  No.  X,  ,43 

••  Lemon,  «  "  No.  as.  ”  1.73 

•*  <•  '■  •'  No.  aX,  '*  .80 

"  «  "  “  No.  X,  "  .45 

Ingeraoll’s  Flavoring  Extracts 

High  Grade  Vanilla . per  doz.  1 . 75 

“  Lemon. .  "  1.75 

Select  Vanilla . . .  "  .75 

“  Lemon  a ssaasssssesttaeeeaaeasaeeeasee  **  a  75 

“  assorted .  11  .75 

"  small  size, ”  ■45 

Vanilla. . per  gal.  11.00 

LODlOQa  X  OSsesaaeeeeoseaee aeeeeeeaaeeeeeaeea  per  doz.  .80 

“  a  os .  “  1.30 

“  4  ox .  “  3.00 

"  ...per  gal.  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBMNBT  AND  TABLETS 

Knight’s  Liquid  Rennet . - . —..per  doz.  1.15 

Blair’s  »  . - _ _  “  x.io 

Hansen’s  Junket  Tablets,  8  doz.,  per  dos.  .73 

Blair's  Rennet  Tablets,  3  dos.,  per  doz.  .73 

Union  Tablets.  •  doz.,  3c . - .  .4s 


CIDER. 

Draught  Cider —  Per  gal. 

Corson’s  Champagne . 18 

”  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  "  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  a  doz.  pints .  4.25 


-il- 

Mott's  Brand  Golden  Russet,  1  doz  quarts.. 
“  “  a  doz.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  a  .75 

“  boxes,  20  packages . 35 

Gee  Whizz,  7a  packs  . .  .47 

Fleer's  Chiclets,  albs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

*•  “  3.lb.  “  . 06H 

Coronet,  choice,  s-lb.  pockets . 06 

'•  ‘‘  3-lb.  '■  . osH 

Imperial,  iancy  Japan,  s-lb.  pockets . 05H 

••  •'  3-lb.  “  . . osk 

Pearl  Head,  5-lb.  cotton  sacks . 04K 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 0754 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . 05 

^  fancy,  ioo-lb.  bags . 05K 

Choice,  lew’lb.  bags . 0554 


SALT. 

WORCESTER  SALT. 

Worcester,  bblz.,  contain  310  lbs. .  a .  63 

"  "  6obags,  5  lbs.,  lim...  4.00 

“  "  »*  “  14  “  ...  3-75 

"  "  30  “  10  “  ...  3.73 

“  “  113  “  *54  “  ...  400 

Worcester,  Irish  Linen,  bags,  sSo  lbs .  a. 50 

■*  “  ’  56  “ . 65 

'*  *•  «  s8  “  . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bblz., 

per  bbl .  3.00 

"  Pretzel,  Dbls.  contain  280  lbs .  a. 40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bblz.  contain  280  lbs .  2,40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.30 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bblz.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•75 

.60 


T A  B  L  E  S  A 

'URE  /^NID  EXT  R  DRV 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  54  pts.,  3  dos.  cases 
“  «  pints,  a  •• 

“  11  quarts,  r  *' 

Campbell’s  54  pints,  s  doz  to  case,  per  dos..—  .8754 

Durkee’s,  large,  1  dos . per  dos.  4.00 

"  small,  a  dos .  “  a. so 

Schlmmel's,  small,  a  doz . per  dos.  -87% 

My  Wife’s,  pints,  1  dos .  a. 30 

“  half-pints,  a  doz .  1.35 

Snider’s  Salad  Dressing 

Pints,  z  doz . per  doz.  a.  40 

54  pints,  a  doz . . .  “  1.40 

Luncheon,  3  doz .  “  _  .90 

Gallons,  6  jugs  In  crate . per  jng  1 .25 


8AL  SODA. 

Bblz.,  373  lbs . per  too  .6754 

Kegs,  15a  lbx . per  zeo  83 

60-lb.  boxes,  balk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  "  7.50 

“  "  middle  «'  4.5r 

•*  “  small..  «'  a.  30 

Worcester Sauce.Campbell,  54pts.,sdz.perdoz.  .77 J4 
"  “  "  pints,  “  “  1.40 

North  of  England  Sauce,  54  pints . per  doz.  .7754 

Chef  Sauce,  %  pints,  a  doz . per  doz.  .80 

Snider's  Chill  Sance : — 

Pints,  1  doz . per  doz.  a. 40 

54  pints,  2  doz .  “  1. so 

Gallons,  6  jugs  in  crate . per  jug  i  .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  a  doz . per  doz.  2.40 

54  pints,  2  doz . “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1.00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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seeds. 


Canary  ,bu*h.6o-lb  3.25 

Caraway . o3 

Celery . 10 

Cor  lander, bleached  ,06 

Flax. . 

Hemp,  bush. 40 lb».  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb..^v. 
Sunflower,  per  lb. 


.06 

■°s'A 

.05)4 

■°9  , 

•  05  'A 


SODA. 

Bl-Carb.,  ken . P»i  k«t  i  .80 

“  bulk,  sj-lb.  boxes . per  ib.  .02U 

11  Babbitt',,  H’b,  ,5-lb.  boxes...  “  .04^8 

Arm  ft  Hammer  bd.,  tf’s,  36  lb* . per  lb  .05^ 

«•  “  ••  lb,.,  36  “  .  "  .04 % 

"  "  “  K,H, 36  lb, .  *•  .°s5i 

Saleratu,,  Babbitt’,  bd.,  V('s,  25-lb.  bxs.  “  -04% 


SOFT  DRINKS.  p.,  do, 

RootBeer  Extract,  Hire*',  >  do, .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 73 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 73 

Welch,  Grape  Juice,  caao  quarts,  1  doz .  4 .ju 

“  “  “  pints,  2  doz .  4.75 

“  "  "  $<-plnts,  3  doz .  4. ,5 

“  “  11  3-ounce,  8  doz .  6.00 

“  “  "  54-eaUons,  1  doz....  8.00 

"  "  “  gallon,,  6  gal .  7.50 

s  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2. to 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.ro 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz, .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Amt,  ro-cent  size. . per  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.30 

Putz  Liquid,  large,  3  doz . per  doz.  1.45 

Pntz  Liquid,  small . per  gro,s,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


64- 


Solarlne  Bar  Polish — 

No.  13,  z-Ib.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


lau 

than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . 100  3.40 

Acorn . xao  2.70 

Ark . .  x.72^ 

American .  72  2.80 

Bee . xoo  3.85 

Best,  Babbitt . 100  3.70 

Babbitt's  New  York  City . . .  60  2.95 

Benzine-ated . 100  4.10 

Big  Master . xoo  4.25  9 

Brown .  60  2.40 

Borax,  Dreydopple .  40  2.60 

44  Pearl,  Young  &  Co .  40  *.80 

44  Day  &  Frick,  Novelty .  40  a. 80 

44  Handsome .  69  3.10 

44  Eavenson,  large . xoo  4.75 

“  44  small . . . 100  3.75 

44  Klrkman'g . 100  3.80 

“  Red  Seal . 100  4.00 

44  Swift’s . 100  4.00 

Circus . xoo  3.50 

Cotton  Oil . xoo  5.80 

Coal  Oil  Johnny . 100  ,  3.60 

Cygnet . 100  )4  00 

Doobins'  Electric . xoo  4.15 

Dewey . xoo  2.15 

Fairy . too  4.00 

Fels-Naptha . xoo  4.00 

Five-case  lots  freight  prepaid . 100  3.95 

German  Family . 100  4.30 

Good  Morning  . xoo  3.75 

Glycerine  Tar . 100  3.  75 

Gloss . xoo  3.50 

Grand  Pa’s .  50  3.15 

“  xoo  3.80 

Ivory . xoo  7.00 

“  xoo  4.00 

Lenox . xoo  3.50 

Life  Buoy .  50  2.00 

“  xoo  4.00 

Lautz’s  Naphtha . 100  4.00 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  6.00 

'•  5-cent  size . .100  4.00 

“  toilet  size . xoo  4.00 

Mayer's . xoo  3.80 

44  50  x  .  90 

Miller's  Naptha . xoo  3.75 

Naphtha,  Swift's . . . 100  3.75 

Naptha,  P.  &  G . 100  3.85 

Octaeon . , . 100  3.90 

Old  Mill . 100  3.30 

Ozone . xoo  3.75 
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Oleine,  Conway's .  60  2.90 

44  Golden .  60  2.55 

“  Eavenson's .  60  a. 50 

44  Hamilton's .  60  a. 50 

14  Kirk's .  6c  2.30 

44  Philadelphia,  1  lb .  60  2.90 

44  14  oz .  60  2 .65 

44  Pennsylvania .  60  x.75 

44  Procter  &  Gamble .  60  3.00 

44  Young's  Best .  60  2  80 

Pride,  Swift’s . 100  3.75 

Polo . xao  2.45 

Quaker  City,  boxes . xoo  3.05 

44  tubs . . . 150  4.40 

Sunlight,  oval . 100  3.85 

44  twin  bars . xoo  3.95 

Santa  Claus. . . 100  3.10 

Saratoga..... . ..xao  2.70 

Star . ; . xoo  3.50 

Sunny  Monday . 100  4.00 

White  Cloud . 100  3.85 

Wool  Soap,  large . . . xoo  6.75 

Wool  Soap, small . . . 100  4.00 

TOILBT  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13# 

Castile,  Conti,  original  boxes . lb.  .11^ 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

J^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  x.75 

Witch  Hazel,  3  cakes,  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  ban  . .  x  24 

Young's,  48  bars .  1.80 

Brooks'  Crystal,  100 bars .  3.70 

Philadelphia  Standard,  60  ban  . . 60 

Sapolio,  36  bars . . .  a .  25 

44  Hand,  *6  ban .  2.25 

Wrigley’s,  100  bars .  3 . 75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . 2.35 

SOAP  POWDER. 

Pearline,  lbs.,  K -gross  boxes . per  box  t.70 

44  6  ox.,  xoo  packages .  44  a. 65 

44  8-ox.  packs .  “  *.70 
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Soaplne,  7  oz..  zoo  pack* . 

“  it  “  “  . 

“  *7  "  36  packz . per  bo* 

Babbitt’s  1776  Powder,  100  6-oz . 

Finola,  ioo  packages . 

Gold  Dust,  Falrbank's,  xoo  xa-oz.  packages  ... 
“  “  14  4-lb. 

Naptha  Borax,  xoo  packages,  large . 

“  100  5-cent  packages . 

Klrkollne,  white,  *4  4-lb.  packs . 

Young's  Peari  Bora*.  60  1  -lb.  packages . 

Snow  Boy  Washing  Powder,  34  4s . 

50  2s . 

“  “  100  is . 

Nine  O’clock  Tea,  xoo  packages . 

I-V  Wa.hlne  Tablets,  a  doz . per  doz. 

Swift’s  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s . 


a-37  54 

3. 9° 

*•4=5* 

5.20 
3.60 
4.00 
4-5° 
4-7J 
3-75 

3.20 
3-6o 
4.00 
4.00 
4.00 
3*5 

43 

3.85 

3-85 


SPECIALTIES. 

Anker’s  Boullllon  Capsules .  j.oe 


PURE  GROUND 


SPICKS. 

Bbls.  Boxs. 


■19  'A 

•»5 

•32 


•*3 

•>4 


•32 

•*S 


•3  'A 


Pepper — 

Black,  High  Grade .  i8}£ 

Black,  Low  Grade . 14 

White,  High  Grade . 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade .  16 

Cinnamon — 

High  Grade .  .22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 24 

Allspice — 

High  Grade . 12% 

Ginger — 

High  Grade . 25^ 

Low  Grade . .12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14  .15 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

1  Vi  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . *4  lb. 

y*  ib. 


Cans. 


-1  < 

»7 


*5 

.16 


*634 

>3 


>s  'A 


28  % 
■5 
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>7 
>7 

Per  doz, 


A  Delivery  Wagon? 
DO  YOU  HAVE  {  A  Telephone  ? 

A  Cash  Register? 


These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 


Walker  Bins 


A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


WALKER  =  BIN  CO. 


24  South  Seventh  Street,  Philadelphia,  Pa. 


“As  Good  as  the  ‘J.  M.’ 


99 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven.’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  .  PHILADELPHIA,  PA.: 
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Colburn’s  Philadelphia  Mustard,  D.  S.  F. 

$  cent  tins,  a  and  4  dos . per  dos.  ,4$ 

Dime  slxe,  *  and  4  dos .  “  .  85 

U  lb:  net,  tins,  a  and  4  dos .  “  1 . 00 

54  “  ados .  “  1.9a 

1  “  1  dot .  •'  3.70 

6  lb.  cans,  full  weight . per  lb.  .33 

I0  «  “  .  “  .aa 

Column's  Mnatard,  D.  S.  F. : — 

i-lb.  tins . - . per  dos.  5 .  40 

K-lb.  tins . .  “  a  .  70 

54 -lb.  tins. .  "  1.4s 

54-lb.  tins. .  "  .90 

t8-lb.  kegs . 43 


MUSTARD— Prepared.  Per  .loa. 

Campbell's,  jar,  2  doz . 8754 

Gulden’s,  Mo.  6,  with  spoon,  a  doz . 95 

Gulden’s,  No.  ao,  with  spoon,  a  doz . 88 

Gulden’s  Mustard  and  Horseradish,  2  doz . 85 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  2  doz . . 67% 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz. . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . 10 

Allspice . . . 07 

Cloves . 18 

Mace . 48 

Nutmegs,  8o’s . 24 

“  no’s . . . .17 

Cinnamon  Bark,  China . 13 

Canton . 13 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon. . 75 

Green  Ginger  Root . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 0954 


-58- 

corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0654 

Niagara,  40-lb.,  i-lb.  04^ 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Ktngsford’s,  40-lb.,  i-lb,  "  06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 03 J4 

“  Patent  Gloss,  crates,  13  6-lb.  wd.  bxs.  .0554 

“  Linen  Gloss,  3-lb.  cartons . 04H 

Klngsford’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . 0654 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^4 

Duryea’s,  Superior,  3-lb.  cartons . 0654 

“  Satin  Gloss,  lb.  packages . 0754 

“  Superior  B,  bulk . 0354 

“  Satin  Gloss,  crates,  it  6-lb.  wood 

boxes . 07 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  s  lb.  packages,  48  lbs . 04M 

“  3-lb.  cartons,  48  lbs .  045-6 

“  6-lb.  boxes . 0554 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  a. 20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  "  .  a. 50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .50 


STOVE  POLISH.  Pe,  cto 

Enameline  Paste,  small,  }4  gross .  4.00 

Enameline  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4 .90 

KlecDc  Paste,  54  gross  boxes .  4.20 

Magic  Paste,  54  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  dos.  .8754 

“  “  . per  gross  10.  as 

“  small  size . per  doz.  .70 

Climax  Enamel  54  gro . per  gross  g.40 

Black  Jack,  54  gross,  per  gross. ..., .  6.60 

Rising  Snn . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  "  4.50 

“  10-cent  size .  "  7. so 
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X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  54  gross .  1.25 

Per  box  of  )4  gross .  a .  50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  54  gross .  a .  *5 

Per  box  of  54  gross .  4 . 50 

Per  gross .  q  .  00 


SUNDRIES. 


Bird  Food- 


Crystal,  40  pack.,  round . 

per  pkge. 

0454 

Kxcelzior,  24  packs . 

McAllister,  36  packs . 

■0554 

•  * 

.05H 

Rosensteins,  xlb.  pkgs.,  t  dox . 

Bird  Gravel — 

•  0554 

Bird  Food  Co.,  Red,  pints,  3  doz. 

...per  doz. 

•35  ' 

Red,  quart.,  3  doz . 

.70 

Silver,  pints,  3  doz . 

•  35 

“  quarts.  3  dox . 

Bath  Brick,  25  bricks . 

.70 

.60 

Toothpicks,  Eureka,  100  boxes . 

1.85 

Toothpicks,  Perfection,  2  doz . 

•4 

Royal  Glue,  i  doz. . 

.bo 

Palst’s  ’’  1  ’’  .  ”  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6,  8.  io’s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  1  .0654 

6  oz .  “  .07 

8oz .  "  .0754 

10  oz .  “  .0854 

12  oz .  “  .0954 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  ,og54 

No.  12,  steel . per  doz.  .12 

G .  B.  Weiss  &  Son — 

Sole  Leather, No.i,  .25;  No.  s,  .23;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

554  Inches  high . 1.48 

5  Inches  high .  1.42 

454  Inches  high .  1.35 

4  inches  high .  . .  1 . 18 

354  Inches  high .  1.05 

3  Inches  high . 90 

Ely  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  30  yds  to  lb . per  lb.  -io54 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .la 

Orange  Brand,  fine  cotton  twine .  “  .ao 

Texas  Medium,  cotton  twine .  "  .  16 

Cotton  Candle  Wick .  “  .ao 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .35 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

Jute  Clotheslines.  108  ft  to  hank .  “ 


.16 

.09 

•r» 

1.60 

1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 53 

Fancy,  No.  626 .  50 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . 1 1 

Foundry  Molasses . xi 

B.  H.  F.,  Horse  Food  Molasses . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doi.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy,  No  621 . 34 

Choice,  No.  576 . 

Prime,  No.  638 . 26 

PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  dox.  in  barrel . per  dox.  .90 

t  “  case .  **  .9 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


1 
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HENRY  TROEMNER’S 

Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


INo.  192  MILL 


No.  192  P  MILL 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 


TROEMNER’S  IS  UNEQUALED 


No.  19  MILL 
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Banner,  In  jars,  compound . per  dox.  •  9 7  J4 

White  Clover  In  Jan.  compound . .  “  .  ga% 

Parma  Pancake  Syrup,  36  pta .  “  t.aj 

“  "  24  qta .  “  4.00 

“  “  ra  -rale .  “  7.00 

“  “  6  gala .  “  ia.00 

Maplecane,  2  dox.  234-lb.  cant . per  case  3.80 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz .  2.40 

'  "  medium,  dox,  1.40 

“  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  cal.  x  .25 

"  “  }<-gal.  tins per  dor.  7.75 

Helen’*  Maple  Syrup,  qt.  Bottles .  “  4.00 

"  “  pt.  bottles .  “  s. 40 

Towle’*  Log  Cabin  "Camp"  Syrup —  Per  dor. 

Gallon  cans,  6  in  case .  >3.50 

Half-gallon  cans,  12  In  case .  7.25 

Quart  cans,  24  In  case .  4  .1*34 

Pint  cans,  24  in  case .  2,30 

Quart  bottles,  12  In  case .  4.30 

Pint  battles,  24  in  case .  a. 73 

Jacket  cans . . . per  gallon  x  .00 


2-OX.. 

£■*: 

16-0*.. 

12-ax.. 

Gall 


CRESCENT  MAPLEINE. 

Per  dox. 

.  3.00 

. 5*5 

. ?-5» 

.  18.00 

.  35-00 

ons . each  xx.eo 


OIL  OP  MAPLEINE.  Per  dox 

1 -or .  2.70 

s-ox .  4.50 

4-0* .  8.25 

8-ox . 15.00 

16-or .  27.00 

32-01 .  48.00 

Gallons . . . each  15.00 


No.  WASHBOARDS. 

69,  Good  Enough,  double,  spring  protector... 

37,  Peerless,  double . . . v . 

80,  Seal  Globe,  double,  swing  protecter. . 

61,  Peerless,  double,  spring  protector . 

no,  Peerless,  single,  spring  protector . 

X34,  Universal,  single,  wide  head. . 

xoo,  Northern  Queen,  single,  protector . 

xox,  Tidal  Wave,  single  protector . 

1 18.  Good  Enough,  single,  protector . 

870,  Glass . 

Murdock . 

Celenr  City . 

125,  Eagle,  single,  wide  head . 

128,  Anchor,  single  head . 

130,  Little  Gem,  pail  board.., . 


Per  do*. 
3-fs 
3-85 

3- 40 

4- 45 
3*55 
3*3° 
3.00 

3-°S 
3«5 
3*8s 
300 
3-3° 
a.  75 
2.25 

x.5° 


BUCKETS.  Per  do*. 

O.  G.,  2  electric  hoops .  1.63 

O.  G. ,  3  electric  hoops .  x .  80 

Clear,  2  hoop . . .  x .  60 

Clesu-,  3  hoop .  x .  70 

Electric  Cedar,  e  hoop . . . . .  a .  xj 

Electric  Cedar,  3  hoop . . .  2.35 

Pine,  3  galvanized  hoops .  a. so 

Galvanized,  is  quart .  2.15 

Galvanized,  14  quart .  2.50 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . .-. .  1.35 

a,  Solid  oval . 1.55 

3,  Solid  oval .  1.75 

5,  Solid  oval .  a.  15 

x,  Wire  ends .  1.25 

a,  Wire  ends .  1.45 

3,  Wire  ends .  1.65 

5,  Wire  ends . 

Picnic  Plates,  8  Inch .  2.40 

Picnic  Plates,  9  inch .  2  65 


Crates  contain  250  each. 


WOOD  AND  WILLOW  WARE. 


BROOMS.  Per  do*. 

Little  Gem,  fancy  parlor,  2  string .  2 .50 

N  U.  No.  6,  3  string,  split  handles .  2.50 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  a  tie .  x.85 

Toy  Brooms . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3 .50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


5  gross 


CLOTHES  PINS. 


Per  box. 
.  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

1-95 


FLOTOS  ESSENCE 

TO  USE  WITH 

COFFEE 

No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  3.  Cardboard  Cans 


KOENIG’S  chicory 

IN  ROLLS — 6  and  2l/2  to  set 


UAMHPA9VVHSB  B  Y 


GEO.  FLOTOS  SONS 

186  UNION  AVENUE 

actory,  l,  3,  6,  7  and  9  Devoe  St.  Brooklyn,  New  York 


BRUSHES. 

No.  SCRUB  BRUSHES. 

22,  White  corner . 

23,  Medium  size . 

27,  Large . 

13,  Marble,  medium  size . 

00,  White . . 

Handy  House . 


Per  doz. 

:  :C 

X  .00 

90 

•45 

•4a 


No.  STOVE  BRUSHES.  Per  doz 

xo,  Rocker,  curved  end.  wood  handle . 95 

20,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  *.15 


TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Neweboy . . 

Old  Honesty . 

Piper  Heldsick . . . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . 


Per  It 

•  37 
•37 
.56 

•39 

•39 

t 

•44 

•37 

•35 

•36 

.28 


No.  SHOE  BRUSHES.  Far  doz. 

o,  Mexican  fibre  . . . . 90 

1,  Mexican  fibre,  large .  *  .20 

4,  Bristle  outside . . .  1,50 

3,  AU  bristle . . . . .  j , 75 

11,  All  bristle,  large .  1,85 


19,  All  bristle,  spotted  white . 

SMOKING  TOBACCO. 

Briar  Pipe . 

No.  WHITEWASH  BRUSHES. 

Per  dot. 

Dake’x  Mixture.... . 

Greenback . 

•39 

•3« 

,28 

6.  6  In..  White  tanaoico.. . 

G.  ft  A.  Nary,  3^  os . 

7.  7  in..  White  tamoico . it 

Honest . 

6,  |  la.,  Family,  extra  heavy . 

8,  6  la.,  Family,  extra  heavy . 

-l? 

Ripple . _ . 

Sensation . 

Wild  Rose . 

•39 

•39 

ix,  &  in..  Family,  extra  heavy . 

6,  5  In.,  A.,  hair  bristle . 

Brown-Holland  Pipe  Tobacco,  *K-lb.  cartons, 
•  34-oz.  packages . 

Z  .10 

10,  7  in.,  A.,  hair  bristle.. .  1 ,8s 

12,  8  in.,  A.,  hair  bristle. .  2.15 

6,  5  In.,  Ideal,  all  bristle,  3  row .  1 .85 

8,  6  in.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  x .  50 

6,  Knotted,  all  bristle,  3  row .  x.95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2 . 75 


No.  DUST  BRUSHES.  Per  do*. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  rrire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  1.00 

28,  White,  wire  drawn .  2.80 

x,  7  In.,  All  hair,  flat  end .  1 .93 

22,  7  in.,  Mixed,  round  end .  2.00 

11X,  7  in.,  All  hair,  round  end .  2.15 


YEAST  CAKES. 


Compressed . per  doi.  .x8 

Magic,  i}4  dox.  packages . . . per  box,  .58 

Yeast  Foam,  1%  doz . per  box  .38 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


*Ihe  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boiton,  Mass. 
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GROCERY  WORLD 


Only  Seventeen  Grocery  Stores  Out  of 
Four  Hundred  and  Eighty-one  Con¬ 
ducted  in  Excellent  Condition 

So  Says  the  Indiana  Board  of  Health  After  Examination.  One 
Hundred  and  Seventy  Were  Good  and  the  Balance  from 
Fair  to  Bad.  Extracts  from  Pure  Food  Report  for  Indiana. 
A  Stab  at  Dirty  Stores.  Summary  of  State  Chemist’s  Work. 


A  statement  just  issued  by  the 
Indiana  State  Board  of  Health, 
which  enforces  the  food  laws  of 
the  State  of  Indiana,  is  an  inter¬ 
esting  commentary  upon  the  re¬ 
tail  grocery  business,  as  it  is  con¬ 
ducted  within  the  State  named, 
particularly  that  part  of  the  re¬ 
port  which  reports  the  physical 
condition  of  the  stores  visited. 

The  “Grocery  World”  has 
taken  a  few  extracts  from  the  In¬ 
diana  report  and  here  presents 
them : — 

The  results  of  the  analyses  of 
food  samples  indicates  a  greatly 
changed  condition  of  affairs  in  the 
last  few  months.  Not  only  has  the 
percentage  of  adulteration  dropped 
perceptibly,  but  it  is  becoming  more 
and  more  difficult  to  find  samples 
that  may  even  be  suspected  of  being 
impure.  This  condition  is  largely 
attributable  to  the  passage  of  the 
Federal  Food  Law,  which  has  com¬ 
pelled  manufacturers  to  eliminate 
impure  goods  from  all  shipments 
intended  for  interstate  trade. 

*  *  * 

In  manv  instances  business  meth¬ 
ods  have  undergone  marked 
changes;  manufacturers  have  had  to 
discard  formulae  that  have  been  in 
use  for  years,  and  to  install  new  ma¬ 
chinery  and  apparatus.  This  is  espe¬ 
cially  true  in  the  case  of  abattoirs 
and  the  smaller  slaughter-houses, 
many  of  which  have  been  conducted 
in  a  careless  and  unsanitary  manner. 

*  *  * 

Following  instructions  to  inspect¬ 
ors  in  regard  to  sanitary  conditions, 

56  cities  and  towns  have  already 
been  visited  and  1,387  business  places 
have  been  examined.  Out  of  481 
grocery  stores,  17  were  found  to  be 
in  an  excellent  condition;  170  were 
good,  229  fair,  52  poor  and  13  bad. 
The  places  reported  as  being  in  poor 
or  bad  condition  were  usually  un¬ 
clean  or  poorly  lighted  and  venti¬ 
lated.  Of  the  302  meat  markets 
•  inspected,  6  were  in  excellent  condi¬ 
tion,  90  good,  165  fair,  23  poor  and 

18  bad.  The  meat  shops  were 
usually  condemned  as  being  poor  or 
bad  because  of  unclean  conditions 
and  foul  refrigerators.  The  drug 
stores,  220  of  which  were  inspected, 
are  on  the  whole  kept  in  a  much 
better  condition  than  are  the  gro¬ 
cery  stores  and  meat  markets. 
Eleven  were  in  excellent  shape,  122 
good,  78  fair,  9  poor,  while  none 
were  so  managed  that  they  were  re¬ 
ported  as  bad.  One  hundred  and 
thirty  bakeries  and  candy  shops 
were  inspected  and  4  found  to  be  in 
excellent  condition,  50  good,  51  fair, 

19  poor  and  6  bad.  The  bake  shops 
\yere  usually  condemned  because  of 
unclean  conditions ;  a  few  were 
poorly  lighted  and  badly  ventilated. 

Of  the  189  hotels  and  restaurants 
examined,  9  were  in  excellent  con¬ 


dition,  67  good,  67  fair,  39  poor  and 
7  bad. 

In  all  of  our  larger  cities,  espe¬ 
cially  in  those  sections  where  the 
foreign  population  lives,  much  of  the 
food  supply  as  well  as  the  fruit  and 
candies  are  sold  from  stalls  and 
push-carts  in  the  streets.  These 
stocks  of  goods  are  rarely  protected 
from  dust  and  filth  and  every  wind 
that  blows  deposits  its  quota  of 
germ-laden  dirt  on  some  article  de¬ 
signed  as  food.  Food  products  can 
not  be  clean  if  they  are  made  in 
dirty  shops,  displayed  in  dirty  stores, 
sold  by  dirty  men.  They  may  com¬ 
ply  with  recognized  standards  of 
purity,  that  is,  they  may  be  properly 
labeled,  of  full  weight,  and  made 
from  the  genuine  -  article,  but  al¬ 
though  they  are  passed  as  “in¬ 
spected,”  they  are  not  wholesome 
and  should  not  be  sold.  The  gro¬ 
cery  store  or  market  is  the  dis¬ 
tributing  agent  of  the  food  manu¬ 
facturer.  It  is  probable  that  95  per 
cent,  of  our  food  passes  through  the 
hands  of  the  grocer  or  meat  man. 
The  prosperous  merchant  is  usually 
awake  to  the  fact  that  his  business 
will  suffer  if  his  shop  is  not  attrac¬ 
tive,  and  his  stock  fresh.  But  in 
every  community  there  are  some 
dealers  whose  meat  blocks  are  un¬ 
clean  and  covered  with  flies,  whose 
refrigerators  are  slimy  and  foul 
smelling,  whose  back  rooms  are 
filled  with  accumulated  filth,  whose 
cellars  are  damp  and  dirty,  whose 
dried  fruit  is  wormy,  whose’  fruit 
and  vegetables  are  decayed,  and 
whose  cat  sleeps  in  thd  cracker 
barrel. 

The  report  contains  several  ad¬ 
verse  reports  on  well-known  food 
products  by  Indiana  State  chem¬ 
ists.  Among  these  are  the  follow¬ 
ing:— 

Tip  Top  Corn,  packed  by  the 
Grafton-Johnson  Co.  “Adulterated 
with  saccharine.” 

Strawberry  Fruit  Flavor,  packed 
by  the  Zipp  Manufacturing  Co., 
Cleveland,  Ohio.  “Contains  benzoic 
acid.  Adulterated;  not  an  extract.” 

Chili  Sauce,  packed  by  the  Tip 
Top  Ketchup  Co.,  Cincinnati. 
“Adulterated ;  starch  present.” 

Tomato  Catsup,  packed  by  Ala¬ 
meda  Packing  Co.  “Coal-tar  dye. 
Adulterated,  starch  and  salicylic 
acid.” 

Tomato  Ketchup,  packed  by  Van 
Camp  Packing  Co.,  Indianapolis, 
Ind.  “Adulterated,  salicylic  acid.” 

The  following  interesting  sum¬ 
mary  of  reports  also  appears, 
showing  the  exact  proportion  of 
adulteration  in  all  the  food  prod¬ 
ucts  examined  : — 

Pure.  Adul¬ 


terated. 

Beverages .  8  1 

Canned  vegetables .  7  3 

Catsups .  o  5 

Cocoa  products .  2  o 

Fish  products .  1  o 


Flavoring  extracts— 

Lemon  . 16  11 

Vanilla  . 5  i 

Miscellaneous  .  3  2 

Fruit  butters .  4  o 

Honey .  4  o 


Lard  . 

.  t6 

6 

Leavening  agents — 

Baking  powder . 

0 

Bicarbonate  soda . 

.  I 

0 

Cream  tartar  . 

.  is 

0 

Maple  products — 

Maple  sugar  . 

.  10 

15 

Maple  syrup  . 

2 

Meat  products — 

Bologna  . 

.  4 

0 

Boneless  ham  . 

.  0 

I 

Hamburger  steak  . . . . 

.  10 

I 

Sausage  . 

.  37 

0 

Wienerwurst  . 

.  5 

0 

Miscellaneous  . 

.  7 

0 

Milk  products — 

Butter  . 

. 30 

6 

Cheese . 

O 

Cream  . 

.  0 

4 

Condensed  milk  . 

0 

Ice  cream . 

20 

Milk  . 

. 172 

17 

Miscellaneous . 

.  3 

0 

Molasses — 

Sorghum  . . ,.  1  o 

Syrup  .  1  3 

Olive  oil  .  21  1 

Preserved  fruits,  jellies  and 

jams  .  9  2 

Spices — 

Allspice  , .  27  1 

Black  pepper .  40  1 

Cayenne  .  5  o 

Cinnamon  . 33  o 

Cloves  .  16  1 

Ginger .  8  o 

Nutmeg  .  2  o 

Mace  .  1  o 

Mustard  .  8  o 

White  pepper  .  2  o 

Spirituous  liquors — 

Brandy  . , .  1  o 

Whisky  .  o  2 

Vinegar — 

Cider  .  19  15 

Grain  .  3  o 

Miscellaneous  food  products.  .  15  o 
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Big  Increase  in  Fruit  and  Nut 
Production. 

Fruits  and  nuts  of  domestic 
production  are  supplying  a  rapid¬ 
ly  increasing  share  of  American 
consumption  of  those  classes  of 
commodities,  and  in  certain  arti¬ 
cles,  notably  raisins,  prunes- and 
oranges,  the  home  product  has 
practically  excluded  that  of  for¬ 
eign  origin.  A  compilation  re¬ 
cently  made  bv  the  Bureau  of  Sta¬ 
tistics  of  the  Department  of  Com¬ 
merce  and  Labor  strikingly  illus¬ 
trates  the  improved  position  of 
the  United  States  during  the 
past  twenty  years  with  reference 
to  its  ability  to  supply  home  de¬ 
mand  for  fruits  and  nuts.  Twenty 
years  ago  the  importations  of 
fruits  and  nuts  amounted  in 
value  to  202/$  million  dollars, 
while  domestic  exportations 
thereof  were  but  2^  millions, 
purchases  of  the  foreign  product 
being  thus  over  seven  times  as 
much  as  sales  to  foreign  countries. 
In  the  fiscal  year  just  ended  im¬ 
portations  were  about  35  millions 
and  exportations  17^4  millions, 
American  sales  abroad  of  home- 


produced  fruits  and  nuts  being 
thus  practically  one-half  as  much 
as  purchases  of  the  foreign  prod¬ 
uct.  In  the  period  from  1887  to 
1907  imports  of  fruits  and  nuts 
have  increased  but  80  per  cent., 
while  exports  of  the  domestic 
product  have  increased  about  540 
per  cent. 


Pennsylvania  Association 
News  Scarce. 


Stale  Secretary  Howes  Has  But  Few 

Items  to  Contribute.  More  Conven¬ 
tion  Delegates. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Aug.  9,  1907. 

Our  133d  affiliation  is  the 
Beaver  Valley  Retail  Merchants' 
Association.  This  association 
was  organized  April  4,  1907,  and 
has  the  following  officers:  Presi¬ 
dent,  Garrett  T.  Bentle;  vice- 
president,  Jos.  J.  Zimmerman; 
secretary,  James  W.  Doncaster; 
treasurer,  A.  K.  Wilson. 

The  Pitcairn  Board  of  Trade 
and  Merchants’  Association  will 
be  represented  at  York  by  E.  J. 
Lesher. 

George  L.  Dobie  has  been 
selected  as  the  successor  of  W.  II. 
Thomas,  secretary  of  the  Brad¬ 
ford  Grocers’  Association. 

South  Sharon  will  be  repre¬ 
sented  at  York  convention  by 
George  Welker,  of  Wheatland, 
and  A.  Zuschlag,  secretary. 

The  Beaver  Valley  Retail  Mer¬ 
chants’  Association  establishes 
an  innovation  in  having  a  partner¬ 
ship  for  secretaries.  Mould  and 
Doncaster  are  the  efficient 
officials. 

J.  W.  Throop  will  go  as  alter¬ 
nate  for  L.  H.  Russell  who  is  un¬ 
able  to  represent  the  Erie  Busi¬ 
ness  Men’s  Exchange  at  York. 

W.  J.  Willert,  manager  for  the 
Erie  Wholesale  Grocery  Co.  will 
attend  as  second  delegate  for  the 
Erie  Retail  Grocers’  Association. 

A.  M.  Howes, 
State  Secretary. 


New-crop  apples  from  near-by 
points  range  from  40  cents  to  $1 
and  the  demand  is  fair. 


ELTON  J.  BUCKLEY 

Editor  **  Grocery  World  " 

Attorney  and  Counsellor  at  La* 

730-731  Drexel  Building,  Philadelphia,  Pa. 

T.i.niu.n.1 1  Lombard  1727 
Telephone!  j  Keyitone  Rice  ut 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATION 
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Dried  Fruit  Conditions  Greatly  llpset 


Wholesale  Grocers  Who  Have  Future  Contracts  Want  Packers 
to  Deliver  Goods  Covered  Thereby  and  Guarantee  Them. 
Packers  Forbidden  by  Federal  Government  to  Guarantee 
Fruits  Containing  as  Much  Sulphur  as  Practically  All  This 
Year’s  Pack  Does.  Jobbers  Demand  Both  Goods  and  Guar¬ 
antee,  but  Cannot  Have  Both. 


The  question  what  is  to  be  done 
with  California  dried  fruits  of  the 
present  pack  which  have  been 
bleached  with  a  larger  amount  of 
sulphur  than  the  Federal  officials 
permit  to  be  used  is  arousing  the 
trade  to  considerable  discussion. 
The  important  phase  of  the  ques¬ 
tion  is  the  effect  of  present  con¬ 
ditions  upon  future  delivery  con¬ 
tracts  which  comprehend  heavy 
sales  of  new  dried  fruits,  none  of 
which  have  been  shipped  as  yet. 
It  is  believed  that  every  pound  of 
dried  fruits  covered  by  these  con¬ 
tracts  contains  more  than  35-1,000 
of  1  per  cent.,  which  is  the  most 
sulphur  that  the  Government  says 
can  be  used.  This  is  particularly 
the  case  with  evaporated  peaches 
and  Ruby  prunes.  The  jobbing 
trade  are  uncertain  as  to  what  to 
do  under  their  contracts.  The 
packers  will  deliver  the  goods,  but 
they  are  forbidden  by  the  Govern¬ 
ment  to  give  a  guarantee  of  con¬ 
formity  with  the  law,  and  the 
jobbers  are  afraid  to  handle  the 
goods  without  the  guarantee.  In 
other  words,  the  jobber  wants  the 
goods,  and  he  wants  the  guaran¬ 
tee,  but  under  the  Federal  ruling 
he  cannot  have  both.  Some  job¬ 
bers  are  disposed  to  insist  that  the 
packer  keep  to  his  contract  and 
deliver  goods  which  will  not  only 
be  in  every  particular  the  goods 
contracted  for,  but  which  will  be 
also  legal.  How  both  conditions 
can  be  united  in  the  same  goods 
can  hardly  be  seen.  It  looks  to 
the  “Grocery  World”  as  if  both 
the  wholesale  and  retail  grocer 
would  be  compelled  to  sell  dried 
fruits  without  a  guarantee  this 
year.  This  will  probably  mean  no 
risk,  however,  since  the  Federal 
food  authorities  have  given  inter¬ 
ested  parties  to  understand  that 
no  prosecutions  will  be  brought 
this  year  against  dried  fruits,  no 
matter  how  much  sulphur  they 
contain,  provided  the  amount  is 
not  grossly  excessive. 

To  those  not  posted  on  the  rea¬ 
son  for  using  sulphur  in  dried 
fruits,  it  may  be  illuminating  to 


explain  that  in  drying  fruits 
whose  pulp  is  of  light  color — apri¬ 
cots,  pears,  apples  and  peaches — 
it  is  the  universal  custom  to  ex¬ 
pose  them  for  a  short  time  to  the 
fumes  of  burning  sulphur  in  order 
to  prevent  decay  and  discolor¬ 
ation.  All  such  fruits  when  ex¬ 
posed  to  the  air  rapidly  oxodize 
and  turn  dark.  The  sulphur 
fumes  stop  that  process  and  pre¬ 
serve  the  natural  color.  It  is,  of 
course,  possible  to  continue  this 
process  until  the  fruit  becomes  so 
impregnated  with  sulphur  as  to  be 
unfit  for  human  consumption.  It 
may  be  safely  said  that  this  is 
never  purposely  done.  Sulphur 
costs  money  and  fruit  growers  do 
not  waste  it  to  no  purpose.  It  is 
always  an  object  to  push  the  work 
and  get  the  fruit  out  of  the  bleach¬ 
ing  house  as  fast  as  possible. 

In  defense  of  their  action  the 
packers  contend  that  the  consum¬ 
ing  public  demands  that  these 
dried  fruits  shall  be  of  light  color, 
and  will  not  buy  or  eat  them  in 
important  quantities  if  they  are 
not  light-colored.  This  industry, 
the  world  over,  is  based  on  the 
practice  of  the  moderate  bleaching 
of  dried  apples,  pears,  peaches, 
apricots  and  some  varieties  of 
dried  grapes. 


To  Buy  Water  Glass. 

Williamsburg,  Pa., 

Aug.  2,  1907. 

Editor  “Grocery  World.” 

Dear  Sir : — Kindly  let  me  know 
where  I  can  purchase  the  pure 
water  glass  or  soluble  glass  such 
as  is  required  to  preserve  eggs,  as 
per  article  in  your  paper  of  July 
22,  1907. 

Thanking  you  in  advance,  I 
remain, 

Yours  truly, 

H.  S.  Gurd. 

Any  wholesale  drug  or  chemical 
house  can  supply  this. 


Snider’s  Catsup  has  been  before  the 
public  twenty-five  years.  A  product 
cannot  achieve  continued  success  with¬ 
out  genuine  merit  and  popular  favor. 
Snider’s  Catsup  enjoys  both. 


CEYLON 

—TEA— 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y2 ,  y  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sis.,  Philadelphia,  Pa. 


IN  InZRITINO  TO  KDVERTISBRS  KINDLY  MENTION  "  CROCBRY  WORLD" 


10 


GROCERY  WORLD 


Never  Said  Grocers  Were  Thieves 


New  York  State  Superintendent  of  Weights  and  Measures 
Writes  the  “Grocery  World’’  That  He  Nev\r  Said  as 
Quoted  in  Philadelphia  “  North  American,’’  That  New  York 
State  Grocers  Were  Robbing  the  Public  of  $20,000,000  a 
Year.  Exonerates  the  Grocer  from  Many  Short-weight 
Frauds. 


The  Philadelphia  “North 
American"  one  day  last  week  pub¬ 
lished  a  brief  dispatch  from  Al¬ 
bany,  N.  Y.,  quoting  the  State 
Superintendent  of  Weights  and 
Measures  as  having  stated  that 
the  retail  grocers  of  New  York 
State  were  robbing  the  public  of 
$20,000,000  every  year  through 
short  weights  and  measures. 

This  statement  was  so  astound¬ 
ing  that  in  spite  of  the  fact  that 
it  appeared  in  the  “North  Ameri¬ 
can"  and  was  therefore  of  doubt¬ 
ful  authenticity,  the  “Grocery 
World’’  wrote  the  New  York 
State  Superintendent  for  verifica¬ 
tion.  His  answer  confirms  the 
“Grocery  World’s”  opinion  and 
proves  to  be  another  misrepresen¬ 
tation  on  the  part  of  the  “North 

% 

American.”  The  letter  follows: — 


Albany,  N.  Y.,  August  3,  1907. 
Mr.  E.  J.  Buckley, 

Editor  of  the  “Grocery  World,” 
Philadelphia,  Pa. 

Dear  Sir: — Yours  of  the  1st  inst. 
has  been  received.  The  quotation 
to  which  you  allude  is  not  correct. 
What  I  did  say  and  firmly  believe, 
based  upon  investigations  which  I 
have  made  for  the  last  three  or  four 
years,  that  by  short  weighting  and 
measuring  of  the  commodities  in 
this  State,  whether  they  be  gro¬ 
ceries,  meats,  dairy  products,  dry 
goods,  canned  goods,  carton  goods, 
the  people  are  losing  at  least  twenty 
million  dollars  ($20,000,000)  an¬ 
nually  on  a  basis  that  they  should 
receive  what  they  are  told  or  what 
they  assume  they  receive.  In  short, 
a  great  many  weights  and  measures 
are  fraudulent  not  on  account  of  the 
dishonesty  of  the  merchant,  but  on 
account  of  the  ignorance  on  his  part, 
or  the  lack  of  inspection  which  the 
government,  municipal  or  State, 
should  exercise.  Every  honest  mer¬ 
chant  thoroughly  approves  of  a  rig¬ 
orous  inspection  of  his  weighing  or 
measuring  devices  because  he  de¬ 
sires  to  give  his  customers  what 
they  pay  for  and  what  they  are  sup¬ 
posed  to  get. 


If  at  any  time  I  can  be  of  any 
assistance  to  the  “Grocery  World,” 
or  to  any  grocers’,  butchers’  or  any 
merchants’  association,  I  will  do 
everything  in  my  power  to  lend  my 
aid.  If  I  have  not  made  myself 
clear  at  any  time,  I  shall  be  pleased 
to  answer  any  inquiries. 

Yours  very  truly, 

F.  Reichmann. 


Philadelphia  Firm  Gets  Mill- 
bourne  Mills. 


Shane  Bros.  Co.,  of  “King  Midas” 
Flour,  Will  Operate  the  Plant  After 
Improvements. 

The  plant  of  Millbourne  Mills 
Co.,  Sixty-third  and  Market 
streets,  Philadelphia,  has  been  se¬ 
cured  by  Shane  Brothers’  Co., 
Philadelphia,  who  have  for  sev¬ 
eral  years  been  identified  with  the 
sale  of  “King  Midas”  Hour,  which 
they  advertise  as  “the  highest 
priced  flour  in  America.” 

It  is  proposed  to  install  addi¬ 
tional  machinery  of  the  latest 
type.  The  two  Millbourne 
brands,  “Millbourne”  and  “On- 
top,”  will  be  continued,  and  the 
entire  local  organization  of  sales¬ 
men  will  continue  their  sale  in  this 
market  under  the  direction  of  R. 
S.  Dewees.  The  improvements 
contemplated  can  be  made  with¬ 


out  interrupting  the  operation  of 
the  plant,  and  Shane  Brothers’  Co. 
announce  that  “Millbourne”  and 
“Onto])”  will  be  ready  for  delivery 
within  a  week. 

The  negotiations  for  the  prop¬ 
erty  were  conducted  by  represen¬ 
tatives  of  a  Minneapolis  mill  on 
behalf  of  Shane  Brothers’  Co., 
and  the  mills,  which  have  been  a 
landmark  in  West  Philadelphia, 
will  from  now  on  be  operated  by 
local  capital.  The  terms  of  the 
lease  call  for  the  immediate  ex¬ 
penditure  of  $15,000  for  improve¬ 
ments. 

Tomato  Pack  Promises  Heavy. 

Opinion  General  That  If  Weather 
Holds,  All  Sections  Will  Pack  Large¬ 
ly.  Canners  Already  Buying  in 
Wholesale  Green  Markets. 

All  authorities  on  the  tomato 
situation  seem  to  agree  that  if  the 
present  favorable  weather  holds 
there  is  going  to  be  a  heavy  crop 
and  a  heavy  pack  in  all  sections. 
The  canners  are  already  buying- 
fruit  in  the  wholesale  markets, 
at  a  price  around  25  cents  per 
basket,  which  indicates  a  large 
available  supply. 

New  tomatoes  are  now  being 


New  Summer-caught  Norway  Mackerel,  good  quality  and  elegant  color  fish,  290  to  320  count 

Half-bbls . 

50-lb.  blue  painted  tubs  (X-bbls.) . 

New  Summer-caught  Norway  Mackerel,  good  quality  and  elegant  color  fish,  330  to  350  fish  . 

Half-bbls . . . 

50-lb.  blue  painted  tubs  ()£-bbls.) . . 

10-lb.  pails . . 

8-lb.  pails . 

New  Irish  Mackerel,  300  to  330  fish . 

Half-bbls . 

60-lb.  blue  painted  tubs  (X-bbl8.) . 

New  Irish  Mackerel,  360  to  390  fish . 

Half-bbls . . 

50-lb.  blue  painted  tubs  (X-bbls.) . 

10-lb.  pails . 

8-lb.  pails . 


.  .  per  bbl.,  $15.50 
.  .  per  )4-bbl.,  8.35 
.  .  per  tub,  4.32 
.  .  per  bbl.,  15.25 
.  .  per  %-bbl.,  8.23 
,.  .  per  tub,  4.26 
.  .  per  pail,  .95 

.  .  per  pail,  .80 

.  .  per  bbl.,  14.50 
.  .  per  )4-bbl.,  7.85 
.  .  per  tub.,  4.08 
.  .  per  bbl.,  14.25 
.  .  per  )4-bbl.,  7.73 
.  .  per  tub,  4.00 
.  .  per  pail,  .87)4 

.  .  per  pail,  .72)4 


Original  barrels  containing  all  overweight.  We  pack  all  our  own  Mackerel  in  less  quantities  than  barrels,  and 
guarantee  full  weight  and  satisfaction  in  quality. 

We  are  heavy  importers  of  Norway  Mackerel,  and  the  above  are  late  shipments  just  in.  If  you  are  not  buying 
Mackerel  from  us  give  us  a  trial  order.  We  can  save  you  money  on  them,  as  a  careful  comparison  of  our  prices  will 

show. 

These  Prices  for  This  Week  Only — August  12th  to  17th,  inclusive. 


WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  h  JtL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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jacked  in  Baltimore  and  are 
jffered  at  8yz/2  cents  for  3  pounds, 
o.  b.  Baltimore.  The  quality 
loes  not  make  them  a  particularly 
jood  purchase,  and  as  a  result 
;ales  have  been  extremely  few. 
Fhe  trade  are  not  interested,  since 
f  the  pack  is  to  be  as  large  as 


everybody  expects,  the  price  will 
very  soon  drop. 

Naturally  the  pack  is  in  the 
hands  of  the  weather,  but  it  is 
practically  certain  that  if  the 
weather  holds  the  supply  during 
the  season  of  1907-08  will  be 
heavy. 


rteart-to-Heart  Talks  With  Grocery  Clerks 

‘Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

CU  [Jh,?  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  far  the  edification  of  other  clerks  as  well  as  other  grocers  who 


IV. 

LITTLE  THINGS. 

Never  walk  over  a  paper  bag. 
'he  man  that  can  do  that  shows 
lack  of  training  as  well  as  a  lazy 
idifference  to  the  simplest  kind 
f  economy. 

Let  no  one  in  our  employ  be 
uilty  of  such  a  misdemeanor. 

Be  careful  you  don’t  use  a  5- 
ound  bag  for  3  pounds  of  sugar 
or  a  14-pound  bag  for  4  quarts  of 
eans.  It’s  an  awful  reflection  on 
ie  management  and  goes  a  long 
ay  toward  putting  a  value  upon 
our  efficiency  as  a  clerk  to  be 
ibitually  guilty  of  such  wasteful- 
ess. 

Don’t  roll  an  8  x  10  bundle  in 
iree  yards  of  paper.  It’s  an  in- 
ilt  to  the  customer.  Study  neat- 
iss.  It’s  an  asset. 

When  you  wrap  up  a  bottle  of 
tsup  or  a  bottle  of  anything 
>n’t  squeeze  the  paper  tightly 
ound  the  neck.  It  isn’t  polite, 
hen  you  hand  a  check  to  the 
stonier  for  payment  point  to  the 
shier’s  desk  and  say  “thank 
u.” 

Avoid  the  use  of  the  words 
nything  else  to-day’’?  Instead, 
'hat  next,  Madam.” 

If  it’s  a  good  size  bundle  hitch  a 
ndle  to  it.  Don’t  sprawl  over 
-  counter  when  you're  taking  an 
ler.  It  s  lazy  looking  and  is  in 
or  taste. 

Never  show  a  bottle  or  package 
the  customer  that  is  dusty  or 
■specked.  See  that  every  yeast 
’e  you  sell  is  put  in  a  yeast  cake 

/elope. 

^  piece  of  meat  must  not  be 
|ced  on  the  scale  without  first 


laying  it  on  paper.  Drop  your 
cheese  into  a  bag  after  wrapping 
unless  it  is  to  be  delivered.  Don’t 
throw  round  flat  biscuits  into  a 
bag.  Pack  them  in.  Don’t  “let 
on”  if  you’re  not  feeling  well. 
Keep  your  hands  clean.  Look 
out  for  a  tobacco  breath.  If  she’s 
a  crank  feel  proud  that  you’re  the 
one  that  sells  her  goods.  Keep  a 
memorandum  of  names  and  ad¬ 
dresses.  Many  a  customer  will 
get  a  surprise  at  your  memory 
and  your  interest  in  them.  Fix 
faces  in  your  mind.  Especially 
those  of  good  buyers. 

Hope  the  last  order  you  gave 

me,  Mrs. - was  satisfactory.” 

I  hat’s  a  good  remark. 

Wipe  the  counter  often. 


Our  registered  guarantee  under  Nationa 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Registered, 
U.  S.  Vat.  Off. 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
°f  any  kind,  and  are 

, -  therefore  in  full  con- 

lormity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

4-8  HIGHEST  awards 

In  Europe  and  America 

Walter  Baker  &  Co,  Ltd. 

Established  1780,  Dorchester,  Mass. 


The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog— the  hard¬ 
est  dog  to  please  in  the  United  States— the 
patrons  of  the  most  exclusive  hotels  of  New 
Nork  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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In  another  column  is  briefly 
reported  a  lawsuit  brought 
in  Wheelin  g. 

Whose  Is  the  W  -  \  a.,  by  the 

Business t  W.  F.  Davidson 

Co.,  wholesale 
grocers  of  Steubenville,  Ohio,  to 
restrain  one  J.  H.  Mosel,  a  sales¬ 
man,  from  entering  the  employ  of 
McGowan  Bros.,  another  firm  of 
jobbers.  The  ground  for  the  ac¬ 
tion  has  few  if  any  precedents  in 
the  grocery  line.  Mosel  was 
formerly  the  Davidson  Co’s  sales¬ 
man  and  while  in  their  employ 
built  up  for  them  a  large  and 
profitable  business.  Later  he 
went  to  McGowan  Brothers,  and 
took  with  him  the  large  and 
profitable  business  which  the 
Davidson  Co.  had  thought  was 
their  own.  Thereupon  the  latter 
brought  suit  against  Mosel  for 
injunction  and  got  it. 

This  is  a  question  upon  which 
endless  surges  of  argument  have 
spent  themselves,  with  little  or  no 
definite  result — the  subject  is  stil 
open.  To  whom  belongs  the  busi¬ 
ness  secured  by  a  salesman — to 
his  employer  or  to  himself?  Does 
there  pass  with  his  employment 
the  right  to  the  permanent  as  wel 
as  the  transient  results  of  his 
labors,  or  is  the  principal  the 
salesman’s  and  only  the  interest 
the  employer’s? 

The  writer  has  always  believed 
this  question  to  be  largely  gov¬ 


erned  by  whether  the  salesman 
was  salaried  or  commissioned.  If 
paid  by  commission — simply  such 
and  such  a  share  of  what  he  sold 
— then  he  is  a  free  lance  and  can 
lay  a  pretty  reasonable  claim  to 
the  business  he  himself  has  built 
up.  But  if  he  is  paid  by  salary, 
he  is  not  in  equity  a  free  lance  in 
any  degree.  All  he  has  and  all  he 
does,  if  acquired  and  performed 
during  the  term  of  his  employ¬ 
ment,  is  his  employer’s  absolutely. 


Truly,  these  are  stormy  days 
for  the  Standard  Oil  Co.,  though 
it  remains  to  be 

The  Oil  Trust’s  sharp  seen  whether  the 

Stress.  present  series  of 

terrific  blows  will 
touch  the  Trust  in  the  only  spot 
where  it  is  sensitive — its  divi¬ 
dends. 

The  public  is  generally  familiar 
with  the  enormous  fine  of  over 
$29,000,000  imposed  by  the  Fed¬ 
eral  Court  at  Chicago  for  the  tak¬ 
ing  of  illegal  freight  rebates.  Al¬ 
most  simultaneous  with  this 
comes  the  second  installment  o 
the  report  of  the  United  States 
Department  of  Commerce  and 
^abor,  covering  the  results  of  the 
Trust’s  domination  of  the  oil  mar- 
vet  for  twenty-five  years.  This 
report  is  lengthy  and  cannot  be 
reproduced,  though  well  worth 
the  careful  reading  of  every  gro¬ 
cer.  Two  paragraphs,  however, 
are  particularly  noteworthy  and 
are  here  presented.  They  appear 
in  the  report  to  support  the  charge 
that  the  Oil  Trust’s  profits  have 
i>een  continuously  exorbitant  and 
excessive : — 

Almost  equally  effective  in  main¬ 
taining  the  Standard  s  position  have 
been  its  unfair  methods  of  competi¬ 
tion  in  the  selling  of  products.  The 
Standard  maintains  bogus  indepen- 
dent  companies,  and  thereby  is  able 
to  escape  the  disadvantage  due  to 
anti-Trust  sentiment,  as  well  as  to 
cut  prices  to  the  particular  customer 
of  competitors  without  incurring  the 
further  loss  of  cutting  prices  to  the 
entire  trade  in  the  locality. 

Again,  the  Standard  maintains  an 
elaborate  system  of  espionage  on  the 
business  of  independent  concerns,  in 
particular  securing  almost  complete 
reports  of  their  receipts  and  ship¬ 
ments  of  oil  by  bribing  railroad  em¬ 
ployees.  This  practice  enables  the 
Standard  to  direct  its  policy  of  local 
price-cutting  in  the  most  effective 
manner.  Other  less  important  meth¬ 
ods  of  unfair  competition  pursued 
by  the  Standard  are  the  giving  of 
short  measure  and  deception  regard¬ 
ing  the  quality  of  the  oil  sold. 

Without  railroad  discriminations 
and  unfair  methods  of  competition 
the  Standard  could  never  have 
maintained  its  great  proportion  of 
the  oil  business  in  the  United  States 
while  at  the  same  time  extorting 
such  immense  profits  from  the 
American  consumer. 


Immediately  after  the  issuance 
of  this  report,  the  Oil  Trust  made 
another  surprising  exhibition  of 
ignorance  concerning  the  real  at¬ 
titude  of  the  public  toward  it. 

_  ohn  D.  Archbold,  vice-president, 
gave  out  a  counter  statement,  in 
which  he  complained  bitterly  be¬ 
cause  the  Government  officials 
did  not  come  to  him  for  their  data. 
/‘It  is  sufficient  now  for  us  to  say,” 
says  Mr.  Archbold,  “that  in  the 
preparation  of  his  report  Mr. 
Smith  did  not  see  fit  even  to  con¬ 
fer  with  us.  We  think  the  public 
will  agree  that  we  were  at  least 
entitled  to  be  heard  in  such  a  mat¬ 
ter.  If  Mr.  Smith  had  seen  fit  to 
confer  with  us  we  would  readily 
have  furnished  him  the  data  for 
a  truthful  statement  of  facts  on 
this  question.” 

Can  any  Trust  official  really  be 
ignorant  of  the  fact  that  no  inde- 
pendent  soul  in  all  the  land  places 
the  slightest  credence  in  any¬ 
thing  an  Oil  Trust  official  would 
say,  even  under  oath,  and  that 
“the  truthful  statement  of  facts” 
which  the  Trust  stood  willing  to 
furnish  would  be  merely  a  tissue 
of  plausible  lies? 


As  an  example  of  the  absolute 
unscrupulousness  of  the  com¬ 
mercial  Trust  in 
small  things,  read 

Tobacco  Trust.  Liar.  ^  foUowing  ad_ 

vertisement, 
which  has  appeared  in  most  East¬ 
ern  papers  during  the  last  few 
days : — 

IMPORTANT  NOTICE  TO  TOBACCO  DEAL¬ 
ERS  AND  THEIR  SALESMEN. 

Ramleh  Turkish  Cigarettes,  which 
in  the  short  time  since  their  intro¬ 
duction  have  won  such  tremendous 
popularity,  will  hereafter  be  known 
as  the  “Helmar.”  We  ask  your  as¬ 
sistance  in  announcing  this  change 
of  name  Jo  your  customers — feeling 
sure  you  will  recognize  the  advan¬ 
tage  of  continuing  your  recommen¬ 
dation  of  this  splendid  cigarette. 

The  "Ramleh”  becomes  the  "Hel¬ 
mar”  in  order  to  prevent  misrepre¬ 
sentation  by  manufacturers  of  cigar¬ 
ettes  with  names  spelled  or  sound¬ 
ing  similar  to  "Ramleh.”  There  is 
no  change  whatever  in  the  original, 
distinctive  quality  which  has  at¬ 
tracted  so  many  thousands  of  smok¬ 
ers  to  the  "Ramleh.”  The  general 
style  of  the  package  is  also  the  same 
—the  only  change  being  in  the  name, 
which  will  hereafter  be  “Helmar.” 

This  advertisement  was  signed 
by  “S.  Anargyros,”  which  is 
simply  a  nom  de  plume  of  the  To¬ 
bacco  Trust.  The  actual  facts  of 
the  change  from  “Ramleh”  to 
“Helmar”  are  that  a  New  Eng¬ 
land  concern  making  a  “Ramly 
cigarette  prosecuted  the  Trust 
for  infringing  upon  “Ramly  with 
“Ramleh,”  and  won  its  case.  In 


abandoning  the  illegitimate  name 
the  Trust  is  simply  making  a  vir 
tue  of  necessity.  But  it  wouldn’ 
be  the  Tobacco  Trust  if  it  didr’ 
leave  the  ring  with  a  lie  on  it: 
lips. 


Wholesale  Grocery  Salesman 
Enjoined. 

James  H.  Mosel,  a  bookkeepe 
formerly  employed  by  W.  P 
Davidson  Co.,  of  Steubenvilk 
Ohio,  and  more  recently  by  Me 
Gowan  Brothers,  is  prevente. 
from  working  for  the  latter  coin 
oany  by  an  injunction  just  se 
cured  by  the  former  at  Wheeling 
W.  Va.,  who  alleged  that  Mosel  i 
a  man  of  skill  and  proficiency  i 
the  grocery  business,  and  is  ntn 
covering  the  selling  route  for  th 
McGowan  Co.  that  he  formerl 
covered  for  the  Davidson’s,  thi 
diverting  their  business  to  tf 
McGowan’s. 


Scarcity  of  Large  Peas  a 
Complication. 

All  Packing  Sections  Run  to  Sms 
Sizes  This  Year.  Large  Sizes  Scare 
Hard  to  Get  and  High.  Difficulties 
Substitution. 

The  fact  that  in  all  pea  packin 
sections  this  year’s  crop  and  pat 
have  run  to  small  sizes,  makir 
large  sizes  very  scarce,  is  begi 
ning  to  complicate  the  canned  p< 
situation.  To  begin  with,  it  h 
made  the  large  sizes,  such 
standard  early  Junes,  very  hard 
get  and  high  in  price.  Practical 
none  can  be  bought  under  $1.05 
a  large  way.  The  normal  pi  i 
would  be  85  to  90  cents. 

By  reason  of  the  fact  that  ; 
packing  sections  report  the  sar 
peculiarity  about  the  curie 
pack,  practically  no  buyer  of  lar 
sizes  will  get  100  per  cent.  The 
will  be  plenty  of  smaller  sizt 
and  the  packer  is  only  too  rea> 
to  deliver  these  in  lieu  of  t 
large,  but  the  price  is  agaii 
them,  and  there  is  another  reas 
against  them.  l'he  jobber  w 
delivers  small  peas  for  large  is  « 
tablishing  an  expensive  precede 
for  himself,  for  his  buyers  will 
dissatisfied  forever  after  wi 
anything  but  the  better  grad 
which  he  will  naturally  wish 
purchase  at  the  price  of  t 
poorer,  as  he  did  this  ye 
Nevertheless,  this  will  probal 
have  to  be  the  outcome,  as  th< 
are  not  enough  large  sizes  to 
around. 
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What  Food  Manufacturers  Must  Tell 
Federal  Food  Inspectors 

-ist  of  Questions  Prepared  by  United  States  Department  of  | 
Agriculture  to  Be  Asked  of  Manufacturers  of  Food  and 
Drugs.  Most  of  the  Thirty  or  More  Inspectors  Now  at  Work 
Are  Investigating  Manufacturing  Plants.  Searching  Ques¬ 
tions  Asked  Milk  and  Butter  People. 


pedal  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

August  9,  1907. 

The  Department  of  Agriculture 
;  gradually  getting  things  in 
liape  for  the  enforcement  of  the 
ederal  food  law  and  is  now 
bout  ready  for  a  general  cam- 
aign.  There  have  been  some  in¬ 
actions  made,  but  not  many  up 
)  date,  and  no  cases  whatever 
ive  been  brought.  Between 
lirty  and  forty  inspectors  are  at 
ork  in  different  sections  of  the 
uintry,  most  of  whom  have  spent 
leir  time  investigating  the  con- 
tipn  of  food  manufactories.  The 
ipartment  has  perfected  a  series 
forms  containing  questions 
hicli  are  to  be  asked  each  manu- 
cturer  visited.  These  questions 
'ver  a  large  amount  of  ground 
id  touch  all  phases  of  the  busi¬ 
es  which  can  possibly  have  any 
nnection  with  purity  or  whole- 
meness. 

Whenever  samples  of  any  prod- 
t  subject  to  the  food  law  are 
<en,  the  inspector  reports  to  the 
partment  on  the  following 


raw  materials.  Source  of  raw  ma¬ 
terials.  Condition  of  raw  mate¬ 
rials.  Preservatives  used,  if  any, 
and  in  what.  Artificial  colors  used, 
if  any,  and  in  what.  Are  any  other 
materials  used  that  require  declara¬ 
tion?  If  so,  what?  Are  any  mate¬ 
rials  used  in  violation  of  the  law? 
If  so,  what?  Kinds  of  products 
manufactured?  Amount  of  output. 
Purity  of  products.  Sanitary  con¬ 
dition  of  products.  Are  products 
labeled  in  conformity  to  law?  Gen¬ 
eral  remarks  and  criticisms. 


ink : — 


S.  No. 

>el  .... 

irantor 

vtated  by 

;aler  . . 

tier  . . . 

;sman 

:e  paid. 

tght  by 

—  at. 

....  A.  M. 

P.  M. 

ivered  to  . 

...  at.. 

....  A.  M. 

tarks  . 

P.  M. 

Inspector. 
>ector’s  descrip 
>n  of  sample. 
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Date  .  190 

n  the  case  of  factories  where 
d  or  drugs  are  made,  the  pro- 
etor  is  put  through  the  follow- 
course  of  questioning: — 

Name  of  manufacturer.  Location 
:  factory.  Class  of  products  manu- 
ctured.  Sanitary  surroundings  of 
ctory.  Number  of  employees, 
ealth  of  employees  (tuberculosis, 
c  )-  Cleanliness  and  dress  of  em- 
oyees.  Provisions  for  health  and 
imfort  of  employees.  Cleanliness 
id  sanitary  condition  of  factory, 
ication  and  condition  of  toilet 
oms.  Kind  and  condition  of 
>°rs  Condition  of  walls  and  ceil- 
g-  Light  and  ventilation.  Condi¬ 
gn  of  storage  rooms.  Kinds  of 


d  lie  scope  of  questions  asked  of 
milk  or  dairy  producers  is  some¬ 
what  different.  Here  are  the 
questions  in  that  line : — 

Name  of  manufacturer.  Location 
of  factory.  Address  of  factory.  Ap¬ 
parent  quality  of  the  milk  and  cream 
used,  as  to  cleanliness  and  as  to 
freshness.  What  proportion  of  the 
milk  or  cream  used  is  known  to  be 
from  cows  certified  by  a  veterinarian 
as  free  from  tuberculosis  ?  Is  the 
milk  or  cream  -pasteurized?  If  so, 
at  what  temperature  and  for  how 
long  a  time?  Name  of  the  pasteuriz¬ 
ing  apparatus  used.  What  is  the 
general  grade  of  packing  stock 
(butter)  for  renovating  or  ladling? 

Is  it  new,  or  fresh,  or  stored? 
Sou  ice  and  condition  of  the  water 
Used  in  washing  and  materials  or  the 
product,  and  the  utensils,  separators, 
vats,  churns,  etc.  Are  all  utensils 
properly  rinsed,  scalded  and  aired? 
Describe  method  for  cleansing  re¬ 
ceptacles.  If  steam  is  used,  state  in 
what  manner  and  for  how  long. 
Source  of  air  for  blowing  the  butter 
oil.  Name  of  the  finished  product 
or  products  (i.  e.,  cream,  butter,  ice 
cream,  renovated  butter,  casein, 
etc.),  stating  apparent  quality  of 
each. 

There  is  already  considerable 
grumbling  over  the  searching 
character  of  these  questions,  and 
many  manufacturers  threaten  that 
they  will  refuse  to  answer  them, 
on  the  ground  that  they  are  not 
warranted  by  the  law. 

Holt. 


ASSOCIATION  NEWS. 

Little  Rock,  Ark. 

The  regular  weekly  bulletin  of 
the  Little  Rock  (Ark.)  Retail 
Grocers’  Association  contains  the 
following  pithy  remarks  on  the 
subject  of  credits  : — 

Beyond  a  doubt  the  most  import¬ 
ant  item  in  all  that  goes  to  make  a 
successful  credit  business  is  that  of 
handling  book  accounts. 

No  other  feature  of  the  business 
is  so  necessary  if  success  is  to  be 
achieved,  and  certainly  no  other  one 
thing  is  so  often  neglected.  A  man 
may  have  sufficient  capital  for  the 


To  the 


GOOD  Buyer 


Four-house  operating  and  our  saving  cata¬ 
logue  way  of  selling  show  forth  on  our  sample 
floors  in  such  Fall  and  holiday  offerings  as  no 
buyer  big  or  little  can  AFFORD  to  overlook. 

You’ll  admit  the  probability  that  there  is 
some  truth  in  that  statement.  That  much  is 
assured  in  advance  by  our  position  in  the 
commercial  world. 

As  a  good  buyer  then — will  you  fail  to  find 
out  ALL  the  truth  there  is  in  it — for  YOU? 

It  won’t  take  long.  Convenience  for  the 
'busy  buyer  is  the  one  main  feature  of  The 
Butler  Way  of  displaying  samples. 

Our  net  prices  are  in  plain  figures. 

We  show  samples  only  on  floor  space  used  for 
no  other  purpose — with  things  of  a  kind  com¬ 
pactly  grouped  together. 

Determine  for  yourself  ALL  we  can  do  for 
YOU  on  our  sample  floors  in  any  of  these  six 
cities : — 


New  York 
St.  Louis 
Dallas 


Chicago 

Minneapolis 

Baltimore 


About  August  20th  our  big  Fall  catalogue 
(No.  D626)  will  be  ready  to  mail.  Shall  we 
file  your  request  for  it  NOW? 


WHOLESALERS  OF  GENERAL  MERCHANDISE 

Butler  Brothers 

The  House  that  Covers  the  Country 
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volume  of  business  he  is  doing,  may 
be  a  good  buyer,  confining  his  stock 
to  good  selling  lines  bought  at  right 
prices,  may  be  able  to  establish  and 
maintain  a  proper  ratio  between  his 
gross  sales  and  his  expenses,  may 
get  prices  that  should  leave  a  fair 
margin  of  profit  after  allowing  for 
expenses  and  a  reasonable  percent¬ 
age  for  bad  accounts,  and  yet  if  he 
does  not  adopt  and  follow  a  definite 
and  correct  system  in  handling  his 
book  accounts,  he  is  bound  to  fall 
short  of  success  and  is  almost  cer¬ 
tain  to  eventually  <wind  up  in  fail¬ 
ure.  To  this  end  he  should  begin  by 
getting  the  name  and  address  of 
every  applicant  for  credit,  whether 
married  or  single,  where  employed, 
in  what  capacity  and  at  what  wages, 
names  of  persons  or  firms  with 
whom  he  has  traded  on  credit,  or 
good  references  in  case  lie  has  never 
run  an  account,  as  might  be  the 
case  with  a  young  man  leaving  the 
parental  roof,  getting  married  and 
starting  out  for  himself ;  how  often 
be  is  paid  for  his  services,  weekly 
or  monthly;  the  amount  or  limit  of 
credit  to  be  extended,  and  a  promise 
to  pay  his  account  in  full  every 
time  he  gets  his  wages.  A  record 
should  be  made  of  the  applicant’s 
answers  to  all  of  these  questions, 
the  references  should  be  followed  up 
and  their  statements  or  answers  ad- . 
(led  to  the  same  record;  also  full  par¬ 
ticulars  as  to  any  other  bills  owing. 
If  the  record  appears  satisfactory 
throughout  he  should  open  the.  ac¬ 
count  and  then  keep  a  check  on  it  to 
see  that  it  is  kept  within  the  agreed 
limit  as  to  amount  and  time  of  pay¬ 
ments.  With  all  of  these  precau¬ 
tions  losses  are  bound  to  occur. 


The  New  York  Letter 


Echoes  of  the  New  York  State  Convention.  Spice  Men  Organ¬ 
ize.  Plans  of  the  New  Cracker  Combine.  New  York  Firms 
Get  Panama  Grocery  Contracts. 


Your  Profit,  and  That’s  All. 

Every  grocer  sells  chocolate  and  cocoa 
— his  customers  must  have  it.  No 
matter  whose  he  sells,  he  makes  his 
profit  and  no  more.  He  has  no  good 
reason  for  recommending  one  brand  in¬ 
stead  of  another,  so  he  hands  out  what 
his  customers  ask  for. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  are  giving  grocers  a  real  rea¬ 
son  for  trying  to  push  the  sale  of  Bar¬ 
ker's  Hasty  Lunch  Chocolate,  Blue  Rib¬ 
bon  and  Bedford  Cocoas.  For  making 
a  point  to  give  these  particular  goods  to 
their  trade  when  no  special  brand  is 
asked  for  and  for  recommending  them 
when  some  other  brand  is  asked  for. 

They  are  the  only  chocolate  manufac¬ 
turers  who  are  using  their  advertising 
appropriation  to  buy  valuable  merchan¬ 
dise  to  give  to  grocers  to  reward  them 
for  their  efforts. 

The  quality  of  Barker’s  Hasty  Lunch 
Chocolate,  Bedford  and  Blue  Ribbon 
Cocoas  cannot  be  excelled ;  they  are  cer¬ 
tain  to  please  everybody  who  is  induced 
to  buy  them,  and,  still  more  important, 
every  case  of  these  goods  carries  Uni¬ 
versal  Coupons  for  the  grocer.  These 
coupons  are  exchangeable  for  almost  any 
article  of  merchandise  a  grocer  may 
want.  They  are  the  same  as  cash. 

When  it  is  possible  for  a  grocer  to 
sell  not  only  as  fine  chocolate  and  cocoa 
as  there  is  on  the  market  and  not  only 
make  his  profit  and  please  his  trade,  but 
get  a  roll-top  desk,  a  new  set  of  harness, 
standard  scales,  or  even  a  new  delivery 
wagon  or  a  piano,  isn’t  he  short-sighted 
if  he  doesn’t  do  his  best  to  push  the  sale 
of  these  particular  goods? 

Why  be  satisfied  with  the  profit  alone 
if  you  can  get  a  premium  besides? 


Special  correspondence  of  "Grocery  World. 

New  York,  Aug.  9,  1907. 

As  the  annual  convention  of 
the  New  York  State  Association 
has  been  in  session  in  Elmira  this 
week,  interest  of  the  retail  trade 
has  centred  there.  Several  of  the 
New  York  men  who  were  present 
and  who  could  not  remain  for  the 
entire  week  have  returned  and 
say  that  the  convention  has  been 
most  successful. 

A  feature  of  Wednesday’s  ses¬ 
sion  was  the  unanimous  adoption 
of  a  resolution  denouncing  state¬ 
ments  made  by  Fritz  Reichmann, 
the  State  Superintendent  of 
Weights  and  Measures,  which 
were  reported  in  your  correspond¬ 
ent’s  letter  of  last  week.  The 
Superintendent  said  that  the  gro 
cers  of  the  State  use  inaccurate 
weights,  purposely  or  otherwise, 
and  thus  defraud  the  people  out  of 
$20,000,000  annually.  The  resolu 
tion  pointed  out  that  this  startling 
announcement  was  made  by  Mr 
Reichmann  after  inspecting  the 
weights  and  measures  in  only  one 
city. 

Another  resolution  was  in  re¬ 
lation  to  the  system — it  has 
grown  into  a  system — of  horse 


as  the  old  man  subsequently 
showed. 


*  *  * 


organizations,  but  in  the  State  of 
New  York  there  are  only  20. 

“Sixty  Years  in  the  Grocery 
Business”  proved  to  be  one  of  the 
most  interesting  addresses  of  a 
general  character,  L.  J.  Callanan, 
of  this  city,  being  the  speaker. 
He  spoke  of  the  early  training  in 
his  father’s  grocery  store  in  Ire¬ 
land,  which  he  entered  at  an  early 
age  in  preference  to  studying 
Latin  and  Greek.  Leaving  his 
father  later,  he  came  here,  worked 
in  a  store  in  New  Orleans  for 


Spice  importers,  manufacturer 
and  jobbers  yesterday  formed  ar 
organization  which  is  to  improv 
conditions  in  the  trade  by  unitec 
and  intelligent  action,  but  is  rid 
to  make  any  effort  to  influenc 
selling  prices,  according  to  tli 
statements  of  members.  Mi 
Thayer,  of  Austin,  Nichols  &  Go 
told  your  correspondent  that  it 


stealing  that  flourishes  in  this 


Here  Is  Something  of  Interest. 

A  cough  cure  that  is  guaranteed,  an 
advertising  proposition  and  a  profit  of 
$22.50  on  a  gross— that  is  what  the  Hil¬ 
liard  Remedy  Co.,  of  East  Bangor,  l  a., 
have  to  say  with  reference  to  their  Her¬ 
man  Fir  Cough  Cure.  Better  write  them 
for  full  particulars. 


city,  where  hundreds  of  delivery 
horses  belonging  to  the  grocers 
are  stolen  each  year,  and  the 
efforts  of  the  police  to  apprehend 
the  thieves  are  ineffective.  The 
resolution  asks  that  a  law  be 
passed  making  the  maximum 
penalty  ten  years  and  the  mini¬ 
mum  penalty  five  years  for  this 
offense. 

That  New  York  State  is  not  or¬ 
ganized  as  strongly  as  other 
States,  in  proportion  to  the  num- 
I  her  of  grocers,  was  the  subject 
of  some  unfavorable  comment  by 
members  in  talking  over  plans  for 
building  up  the  association. 

James  Hayhoe,  of  Syracuse, 
said  that  New  York  State,  with 
its  8,000,000  inhabitants,  is  the 
most  poorly  organized  State  of  all 
in  which  the  grocers  have  tried  to 
make  any  headway.  There  has 
j  been  no  properly  directed,  con¬ 
certed  effort  to  increase  the  or 
ganization  to  its  proper  size.  He 
said  that  in  Ohio  there  are  300 


intended  to  place  the  trade  a 


nearly  as  possible  on  a  basis  simi 
ar  to  that  of  the  grain  trade,  a 
organized  in  the  Produce  E'< 
change.  There  an  arbitratio 
committee  adjusts  differences  a 
they  arise,  and  this  is  one  of  tli 
chief  purposes  in  view,  he  said, 


short  time,  then  for  several  years 
in  a  Brooklyn  grocery,  and  next 
went  to  the  Vesey  street  store, 
where  he  built  up  the  big  business 
which  he  now  conducts. 

The  advice  he  emphasized  was 
that  grocers  should  be  their  own 
judges  of  the  quality  of  the  foot 
products  which  they  sell,  insteac 
of  relying  on  what  salesmen  or 
agents  tell  them.  The  lack  o: 
uniformity  that  existed  in  the 
products  of  the  Vesey  street 
store,  when  he  first  took  charge 
of  it,  he  said,  is  duplicated  in 
many  other  stores,  and  drives  cus¬ 
tomers  to  the  tea  and  coffee 
houses. 

He  began  selecting  his  own 
tea  and  coffee  at  he  begin 
ning,  and  he  is  to-day  recognizee 
as  one  of  the  leading  experts  of 
the  country  in  these  lines,  while 
his  trade  in  both  lines  has  grown 
to  proportions  that  would  have 
amazed  his  predecessors  in  the 
same  location. 

Another  point  he  brought  out 
was  his  fondness  for  changing  the 
window  displays  and  rearranging 
the  stock.  This  led  to  an  amusing 
incident  when  he  was  a  young 
clerk  in  the  O’Donnel  store  in 
Brooklyn.  The  proprietor  had 
steadily  refused  to  allow  his  clerk 
to  make  any  changes  in  the  ar¬ 
rangement  of  the  stock,  but  Mrs 
O’Donnel  thought  the  clerk’s 
ideas  were  right.  A  funeral 
which  took  the  head  of  the  store 
away  for  a  few  hours  gave  the 
clerk  his  chance.  When  Mr. 
O'Donnel  returned  he  walked  to 
the  back,  of  the  store,  like  a  man 
in  a  daze,  and  asked  a  crony,  Is 
this  my  store.”  But  young  Cal- 
lanan’s  services  were  appreciated, 


the  spice  trade.  As  to  prices,  h 
said,  they  were  not  even  mer 
tioned  at  the  meeting,  and  nobod 
has  an  idea  of  trying  to  advanc 
them. 

The  arbitration  committee  is 
pass  on  disagreemnts  as  to  qua 
ity,  contracting  terms,  deliver 
etc.  Committees  on  standarc 
and  contracts  were  appointed. 

J.  C.  Clark,  who  was  chose 
secretary,  said  that  the  associatic 
is  to  uphold  the  pure  food  law 
every  way  and  is  “not  in  any  W  3 
to  oppose,  evade  or  attempt 
discredit  it.” 

The  American  Spice  Trade  A 
sociation  is  the  name  of  the  ass 
ciation.  Those  represented  at  t 
meeting  from  New  York  i 
eluded :  Austin,  Nichols  &  C 
Francis  H.  Leggett  &  Co.,  J. 
Recknagel  &  Son,  L.  Littlejo 
&  Co.,  Frame  &  Co.,  John  Kisso 
&  Co.,  J.  W.  Rulon  &  Sons,  W  i 
ter  &  Simillie,  Archibald  &  Lew 
C.  E.  Armstrong,  Wm.  Tappe 
beck,  T.  Griedanus,  Macy  &  D11 
ham,  Farrington  &  Whitii 
Lewis  German  &  Co.,  Jas.  ' 
Phyfe  &  Co.,  D.  A.  Shaw  &  C 
C.  V.  Pustan  &  Co.,  Elmanha 
&  Co.,  Hackbler  &  Co.,  Rob 
Crooks  &  Co.,  Carlowitz  &  C 
John  Clarke  &  Co.,  Gillespie  Br 
&  Co.,  E.  R.  Durkee  &  Co.,  Sti 
man  &  Fulton  Co.,  National  Sp 
Co.,  B.  Fischer  &  Co.,  E.  J.  Gill 
&  Co.,  Stein,  Hirsch  &  Co.,. 
Wolff,  J.  W.  Greene  &  Co.,  0 
Ewald,  W.  R.  Shaw  &  Co.,  S. 
Morris,  W.  II.  Bennett  &  Co., 
A.  Cowdrey,  F.  B.  Caswell,  h 
ett,  Sherman  &  Co. 

Philadelphia  was  represcii 
by  A.  Colburn  &  Co.,  Wecke 
Smith  Spice  Co.,  L.  H.  Parke 
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'o.,  Clauson  Co.,  G.  P.  Morgan  & 

'o. 

Other  cities  represented  were : 
Soston,  Stickney  &  Poor  Spice 
'o. ;  Baltimore,  Parrish  Bros., 
dcCormick  &  Co.;  Cincinnati, 
'rank  Gess  Spice  Co.,  W.  H. 
larrison  &  Co.,  Newton  Tea  and 
pice  Co.,  Hecken  Spice  Co. ;  St. 
.ouis,  C.  H.  Flach  Brokerage 
lo. ;  Rochester,  R.  T.  French  Co. ; 
'oledo,  Woolson  Spice  Co. 

The  association  selected  J.  H. 
tecknagel  for  president. 

*  *  * 

A  score  of  grocers  in  Brooklyn 
nd  some  business  men  in  other 
nes  have  been  swindled  within  a 
/eek  or  so  by  a  blond-haired  man 
nd  a  woman  accomplice.  The 
windlers  operated  in  the  Park- 
lope  and  Hill  sections,  where 
le  retailers,  as  a  rule,  cater  to  the 
est  trade.  The  woman  confeder- 
te  telephones  the  storekeeper, 
aying  she  is  one  of  his  custom- 
rs,  whom  she  names,  and  asks  to 
ave  the  check  cashed.  Her 
nephew”  then  appears  at  the 
Lore  and  presents  a  certified 
heck  drawn  on  the  Citizens’ 
entral  National  Bank  of  New 
ork,  and  gets  the  money  from 
le  storekeeper.  Both  the  name 
igned  to  the  check  and  the  cer- 
fication  are  forgeries.  The 
heck  varies  from  $25  to  $75. 

*  *  * 

H.  B.  Grubbs,  manager  of  the 
•iscuit  and  Crackers  Manufac- 
irers’  Co.,  has  given  out  some  in- 
irmation  as  to  the  proposed 
Dmbine  of  independent  manufac- 
lrers.  He  says  that  the  new 
impany  is  in  a  way  an  out- 
rowth  of  his  association  which 
as  formed  as  a  buying  concern 
i  purchase  supplies  for  the  inde- 
-ndent  factories.  Tlie  members, 

-  said,  have  learned  the  advan- 
ges  of  association  and  propose 
|  carry  the  principle  a  step 
rther.  He  expects  that  there 
ill  be  represented  in  the  new 
mipany  about  100  bakeries  who 
ive  a  combined  output  of  $25,- 
>0,000  a  year.  Each  concern  is 
maintain  its  individuality  in 
anagement,  but  economies  are 
be  effected  in  various  ways  and 
•mpetition  along  parallel  lines  is 
be  reduced,  it  is  stated.  The 
irchasing  company  is  to  con- 
>ue.  It  was  originally  a  St. 
L>uis  company,  and  several  years 
,0,  when  its  scope  was  enlarged, 

r.  Grubbs  came  here  as  its  man¬ 
ner. 


A  number  of  New  York  con¬ 
cerns  have  received  this  week  con¬ 
tracts  to  furnish  canned  food  to 
the  Panama  Railroad  Co.,  deliver¬ 
ies  to  be  made  here  or  in  New 
Orleans  within  six  months. 
Among  those  to  whom  were 
awarded  these  contracts  are 
Austin,  Nichols  &  Co.,  the  Acker, 
Merrall  &  Condit  Co.,  R.  C.  Wil¬ 
liams  &  Co.,  Jas.  E.  Morris  &  Co. 
A  large  variety  of  canned  fruit 
and  vegetables  are  to  be  furnished 
by  these  companies.  Contracts 
were  also  made  for  large  quanti¬ 
ties  of  cereals.  Contracts  for 
meat  in  various  forms  were  given 
to  Armour  &  Co.,  the  Cudahy 
Packing  Co.,  Libby,  McNeill  & 
Libby,  Morris  &  Co.  and  others. 
The  Goshen  Manufacturing  Co.  is 
to  furnish  65  cases  of  oleomarga¬ 
rine. 

*  *  * 

The  Health  Board  authorities 
are  looking  into  the  alleged  sales 
in  this  city  of  considerable  quan¬ 
tities  of  eggs  that  have  been  in 
incubators  for  a  few  days,  and, 
having  failed  of  their  purpose 
there,  are  deemed  good  enough 
for  the  use  of  a  large  manufac¬ 
turing  concern  in  this  city.  It 
may  be  that  further  particulars 
will  be  given  out  later  by  the 
authorities. 

*  *  * 

The  F.  H.  Bennett  Biscuit  Co., 
of  Manhattan,  was  incorporated 
this  week  with  an  authorized 
capital  of  $100,000,  and  is  to 
manufacture  biscuits,  bread  etc. 
The  incorporators  are  J.  B.  Sum- 
merfield  and  H.  C.  Everdell,  of 
New  York,  and  C.  Jackson,  of 
Brooklyn. 

Fred.  A.  McGill. 


We  are  selling  twenty  per  cent,  more 
books  this  year  than  we  did  to  this  time 
last  year.  There  is  a  reason  of  course. 
You  should  take  advantage  of  it. 
Forbes’  Indexed  Coupon  Books.  See  adv. 


Jofin  R.  fncFeiridge  &  sons 


Printers 


927  Arch  Street 


Philadelphia 


We  Are  Going  to  Show  How  You  Can 

Increase  Your  Trade  at  an 

Expense  You  Can  Afford 

Why  is  Willow  Grove  Park  lighted  by  countless  thou¬ 
sands  of  electric  bulbs  ? 

Why  are  Coney  Island’s  Parks  illuminated  in  the  same 
way  ? 

Why  do  all  amusement  places,  department  stores,  and 
other  big  business  enterprises  spend  such  enormous  sums 
for  light?  There  is  only  one  answer — to  attract  the 
people.  Their  success  depends  entirely  on  attracting  the 
people.  Doesn’t  yours  ?  Why  can’t  you  take  a  leaf  out 
of  their  book  ?  If  light  brings  them  trade,  won’t  it  bring 
trade  to  you  ? 

Did  you  ever  stop  to  consider  that  you  could  illuminate 
your  window  in  such  a  way  that  it  would  be  sure  to  “attract 
the  people’’ — and  that  if  you  get  one  new  customer  a  day 
through  it,  the  expense  will  be  paid  for  a  month.  We  will 
show  you  how  it  can  be  done  if  you  will  write  or  phone  us. 

The  Philadelphia*.  Electric  Co. 

Tenth  and  Chestnut  Streets 


Ham  Confidence 


There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 


PREMIUM  hams  are  tender, 
delicious  and  —  this  is  important  — 


For  sale  by  all  leading  jobbers 


well  advertised. 


R.  E.  TONGUE  &  BROS. 


Swift  &  Company,  U.  S.  A. 


Allegheny  Ave.  and  Amber  St. 


J 
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Are  You  In? 

M 

llKWlS’S  THE  KEY 

in 

A 

and  your  profits  at  the  end  of  the  year  with  increased 
patronage  thru 

A 

P 

“MAPLEINE” 

1 

.tT1 

is  what  will  lock  your  customers  and  new  one’s  to  you. 

| 

They  turn  your  name  over  time  and  again,  as  Mapleine 

L 

daily  delights  its  customers. 

r 

j 

ISX'T  THAT 

E 

what  you  want?  or  do  you  want  this  trade  to  go  to  the 
merchant  who  sells  it.  You’ll  realize  before  long  what 

1 

you  lose  if  you  do  not  turn  your  order  in  to-day. 

N 

i \  •J'  Kgs 

E.  E.  HARDING  &  CO.,  Agents 

200  South  Front  Street,  Philadelphia,  Pa. 

E 

,  -  '  Y/' ’ 

CHAS.  W.  JACOBS  &  ALLISON,  18  Cedar  St.,  NEW  YORK  CITY 

— 

CRESCENT  MFG.  CO..  Seattle,  Waih.,  U.  S.  A. 

HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 

FORBES'  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


If  you  could  read  the  many  letters 
that  we  receive  from  enthusiastic 
housekeepers,  you  would  wouder  why 
you  ever  thought  “King  Midas”  flour 
too  high  priced  for  your  trade. 


/ 


With  the  help  that  we  give  and  his 
own  enthusiasm,  a  go-ahead  grocer 
can  double  his  flour  business  with 
“King  Midas.” 


Better  let  us  tell  you  more  about  it. 


SHANE  BROTHERS  CO. 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  fo 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  trie 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscriber 
probably  every  one  of  whom  has  some  technical  knowledge  of  wir 
dow-dressing.  What  we  want  is  articles  clearly  describing  windo 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  ne\ 
or  original — in  fact,  those  which  have  been  used  successfully  ar 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  a 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangemer 
should  be  addressed  to  the  “Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  in 
(not  pencil). 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  shows  no  par- 
ticulai  change  for  the  week  al¬ 
though  the  situation  seems  some¬ 
what  firmer.  Spot  new  Japans  are 
firm  and  show  an  advance  of  fully 
4  cents  per  pound  from  a  few' 
months  ago.  This  price  will  prob¬ 
ably  recede  as  the  later  crops 
come  in.  India-Ceylons  are  also 
firm,  particularly  on  the  other 
side.  In  fact,  almost  the  entire 
line  is  steady  to  firm  and  in  good 
healthy  condition.  The  demand 
for  teas  is  fair. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  weak  during  the 
past  week  and  options  have  de¬ 
clined  30  to  35  points  from  the 
recent  advance.  Actual  Brazil 
coffee  has  declined  about  J4  cent 
in  sympathy.  The  chief  factor  in 
the  decline  has  be£n  the  continued 
refusal  of  the  distributing  trade  to 
come  into  the  market  with  any¬ 
thing  but  their  actual  wants.  If 
buyers  continue  to  show  the  same 
attitude  during  the  balance  of  the 
crop  year  the  syndicate’s  plans  to 
hold  up  the  market  will  be  set  ab¬ 
solutely  at  naught,  d  he  syndi¬ 
cate’s  present  scheme  is  to  stir  up 
the  trade  with  all  sorts  of  reports 
regarding  bad  weather  in  Brazil, 
thus  reducing  in  prospect  the 
coming  crop.  Most  of  these  re¬ 
ports  up  to  date,  however,  have 
been  false,  and  have  had  but  little 
weight.  Mild  coffees  are  steady 
and  unchanged ;  demand  light. 
Java  is  firm  and  advancing.  The 
stock  of  Java  coffee  on  August  ist 
in  warehouse  in  New  York  was 
34,503  mats,  as  against  122,600 
mats  on  August  1,  1906.  In  other 
words,  about  70  per  cent,  less 


Java  coffee  is  in  stock  in  Ne 
York  than  there  was  one  ye; 
ago.  The  amount  of  Java  coff 
afloat  for  the  United  States 
very  small,  and  these  conditiot 
mean  only  one  thing — a  c<< 
stantly  advancing  price  for  til 
character  of  coffee.  Mocha  co 
fees  are  steady  and  unchanged. 

Sugar. 

The  sugar  market  is  quiet  ar 
shows  no  change  for  the  wee 
Raws  are  steady  on  the  rulit 


basis.  Refined  sugar  is  stem 


670  Bourse  Philadelphia 
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and  in  improving  demand.  T 
refiners  declare  that  up  to  date  t 
consumption  of  sugar  has  bei 
disappointing. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  t 
w'eek.  Compound  syrup  is 
light  demand  at  unchanged  prie 
Sugar  syrup  is  in  some  demai 
for  export,  but  very  little  for  d 
mestic  trade.  Prices  are  u 
changed.  Molasses  is  quiet  a: 
unchanged. 

Canned  Goods. 

Spot  tomatoes  are  undeniat 
weak,  due  to  the  general  repo 
of  large  pack.  Old  goods  can 
bought  around  85  cents,  f.  0. 
Baltimore  or  factory,  and  ne 
pack  goods  for  immediate  sh 
ment  are  quoted  at  87 cen 
f.  o.  b.  Future  tomatoes  r 
quoted  around  85  cents,  f.  o 
The  demand  for  tomatoes  is  lip 
and  the  trade  arc  waiting  for  t 
lower  prices  which  they  seem 
think  are  sure  to  come.  T 
undertone,  both  spot  and  futu 
is  unquestionably  soft.  Cora 
quiet,  but  the  market  seems  to 
in  generally  good  condition.  1 
pack  of  shoepeg  is  likely  to  I 
small,  and  the  acreage  in  all  lii| 
has  been  greatly  reduced  t 
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ar.  Prices  show  no  change  in 
y  line.  Peas  are  strong.  There 
e  almost  no  old  peas  about, 
le  new  pack  is  now  being  de- 
-ered  and  shows  great  uneven- 
ss  as  to  grade.  Small  sizes  are 
enty,  but  large  sizes  scarce. 
d  sales  of  peaches  at  the  high 
•ening  prices  have  as  yet  been 
ade,  so  far  as  can  be  learned. 
ie  season  is  late,  and  pack  pres¬ 
ets  slim.  Apples  are  un- 
anged.  The  demand  is  slow, 
ie  general  California  line  shows 
i  change.  Most  staple  lines 
ve  been  withdrawn.  The  line 
small  Baltimore  canned  goods 
unchanged  and  in  light  de- 
and. 

Fish. 

The  only  business  doing  in  fish 
the  present  time  is  in  new 
ickerel.  New  fish  is  available 
some  quantities  from  al 
arters — our  own  shores,  Nor- 
ly  and  Ireland.  New  catch 
ores  are  scarce  and  the  price 
*h.  Irish  and  Norway  fish  are 
t  unduly  high  in  price  and  are 
inted  to  some  extent.  Domestic 
'dines  are  unchanged,  but 
:ady  to  firm.  The  demand  is 
r.  Imported  sardines  are  un- 
anged  and  moderately  active, 
lmon  are  selling  fairly  well  at 
changed  prices,  except  as  to 
'tain  brands  of  red  Alaska, 
iich  show  a  slight  advance. 

Dried  Fruits. 

Prunes  are  unchanged  and  very 
iet.  This  applies  both  to  spot 
d  future  goods.  The  market  is 
ly  maintained,  however, 
aches  are  unchanged,  and  most 
:kers  refuse  to  offer.  Nothing- 
;ng  in  Apricots.  Raisins  are 
changed,  both  coast  and  spot, 
i  the  demand  is  very  light,  but 
expected  to  improve  within  two 
eks.  Currants  are  unchanged 
1  in  usual  demand  from  the 
<ers’  supply  trade.  Apples  are 
n  and  unchanged. 

Beans  and  Peas. 

3ea  beans  are  unchanged  and 
light  demand.  Marrows  are 
changed  and  quiet.  California 
as  are  nominally  unchanged, 
on  spot  can  be  shaded.  The 
ist  market  is  unchanged.  Split 
is  are  unchanged  and  wanted, 
cen  splits  are  about  out  of  the 
rket.  Scotch  peas  are  quoted 
?2  and  green  dried  peas  almost 
much. 

Butter. 

lie  butter  market  remains 
>ut  on  last  week’s  basis.  Pres¬ 


ent  receipts  are  showing  season¬ 
able  defects,  and  perfect  goods  are 
scarce  and  well  held.  There  is 
some  accumulation  of  under 
grades,  which  are  offered  at  re¬ 
duced  prices.  The  consumptive 
as  well  as  the  speculative  demand 
is  good  and  the  outlook  for  the 
coming  week  is  for  a  firm  market 
at  probably  unchanged  prices. 
The  make  of  near-by  butter  is  fall¬ 
ing  off/  but  the  Western  make 
shows  no  change  as  yet. 

Eggs. 

The  egg  market  is  firm  at  the 
recent  advance  of  I  cent  per 
dozen.  The  bulk  of  the  present 
receipts  are  showing  hot  weather 
defects  and  have  to  be  sold  at  con¬ 
cessions.  Strictly  fancy  eggs, 
free  from  heat,  are  very  scarce  and 
command  a  premium  of  i  to  2 
cents  per  dozen  over  the  market 
price.  Present  conditions  are 
likely  to  continue  for  a  month, 
after  which  there  will  likely  be  an 
increased  supply  and  better  qual¬ 
ity.  The  outlook  for  the  coming 
week  is  for  continued  scarcity  and 
high  prices. 

Cheese. 

The  cheese  market  is  still  dull. 
Prices  have  declined  about  p2  cent 
on  all  grades  during  the  week,  but 
are  still  10  per  cent,  above  normal. 
The  consumptive  demand  is  very 
good  and  while  speculators  are  a 
little  slow  to  take  hold  at  ruling- 
prices,  present  conditions  are 
likely  to  continue  until  cold 
weather  comes  and  factories  can 
make  cheese  fine  enough  to  be 
sold  for  winter  use.  Very  few 
part  skin  cheese  is  being  made 
and  those  few  are  selling  about  2 
cents  below  the  best.  The  bulk  of 
the  present  receipts  are  showing- 
hot  weather  defects,  and  very  few 
cheese  are  good  enough  to  bring 
the  market  price.  The  present 
outlook,  however,  is  for  lower 
prices. 

Provisions. 

The  provision  market  is  about 
unchanged.  Prices  on  everything 
in  the  smoked  meat  line  are  un¬ 
changed  and  the  demand  is  about 
the  average  for  the  season.  Pres¬ 
ent  conditions  are  likely  to  exist 
or  the  balance  of  the  summer. 
There  is  practically  no  change  in 
barrel  pork,  canned  meats  or 
dried  beef.  The  demand  is  good, 
DUt  prices  on  all  these  lines  are 
above  normal.  The  market  is 
only  steady  and  declines  need  not 
^e  unexpected.  Both  pure  and 
compound  lard  is  still  unchanged 
in  the  East.  In  the  West,  how- 


tlams  and  Bacon 

Are  in  Demand 


Are  you  giving  your  trade  the  best  values  for 
their  money  ?  Vou  can  easily  do  so  by  giving  the 
people  what  they  want  and  that  is 

Bunt’s  “Clown  Brami”  Hams 

which  are  plump,  have  short  shanks  and  round 
butts,  are  sweet,  being  sugar-cured;  mild,  because 
they  are  not  old,  and  of  fine  flavor,  being  smoked 
a  nice  bright  color,  which  is  only  possible  by  using 
hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in 
Philadelphia,  having  the  most  select  and  exacting 
trade. 


is  the  only  substitute  for  “Crown  Brand”  Hams.  It 
is  selected  from  corn-fed  hogs,  specially  cured  with 
granulated  sugar,  mild  and  of  exquisite  flavor  and 
taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste  im¬ 
possible  ;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attrac¬ 
tive  blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known 
to  the  trade  as  the  “5-B”  Bacon,  because  of  its  name. 

Burk’s  Butternut  BONELESS  Breakfast  BACON 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899,  and 
it  is  largely  due  to  its  ever-increasing  popularity  that 


are  known  in  every  household  in  the  Quaker  City. 


LOUIS  BURK 

GIRARD  AVENUE  AND  THIRD  STREET 
PHILADELPHIA 
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ever,  the  recent  advance  is  still 
maintained.  This  will  eventually 
come  East,  unless  it  abates  West. 


Produce. 

Cabbage,  15  cents  per  basket, 
demand  fair;  new  potatoes,  50 
cents  per  basket,  demand  good; 
cucumbers,  40  to  50  cents  per 
basket,  demand  good;  squash,  10 
to  15  cents  per  basket,  demand 
fair;  peas,  7 5  cents  per  basket, 
demand  good  ;  string  beans,  white 
wax,  35  to  40  cents,  demand  fair ; 
yellow  onions,  80  to  90  cents  per 
basket,  demand  good;  beets,  $1.50 
to  $2  per  100  bunches,  demand 
fair;  turnips,  40  to  50  cents  per 
basket,  demand  fair;  peppers,  50 
to  65  cents  per  basket,  demand 
good ;  eggplants,  75  to  80  cents 
per  basket,  demand  good ;  lima 
beans,  $1.50  to  $2  per  basket,  de¬ 
mand  good ;  new  carrots,  70  to  75 
cents  per  basket,  demand  good ; 
Valencia  onions,  $1.25  to  $1.50  per 
crate,  demand  fair. 


mostly  Crawfords,  range  from 
$1.25  to  $1.50  per  crate.  Georgia 
peaches  are  about  done.  A  few 
are  about  at  $1.50  to  $2.  Some  are 
also  coming  from  Arkansas,  being 
packed  in  a  larger  package  and 
ranging  from  $3  to  $3.50.  Dela¬ 
ware  peaches  range  from  $1.25  to 
$1.50  and  will  probably  not  get 
much  below  that  range  during  the 
season. 


Watermelons  keep  high,  the 
range  being  20  to  50  cents  each. 
Melons  are  coming  both  from 
Georgia  and  North  Carolina.  The 
outlook  for  the  New  Jersey  water¬ 
melon  crop  is  large. 


Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch  ;  7-hands,  65  to  90  cents;  6- 
hands,  50  to  65  cents;  red,  $1  to 
$2  per  bunch,  demand  poor;  lem¬ 
ons,  $2  to  $5.25  per  box,  demand 
fair  to  good ;  pineapples,  $3.50  to 
$6  per  box,  demand  good ;  Cali¬ 
fornia  oranges,  $4.50  to  $6  per 
box,  demand  fair;  limes,  80  cents 
to  $1  per  100,  demand  fair  to  good. 


Nuts. 

Peanuts,  green,  choice, 
cents  per  pound;  fancy,  7  cents; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8j4  cents 
per  pound;  filberts,  ioj4  cents; 
pecans,  16  cents;  walnuts,  mar- 
bots,  i2l/2  cents;  mixed  nuts,  nj/2 
cents,  demand  poor. 


MARKET  NOTES. 


Arizona  cantaloupes  average 
$3.50  per  crate  and  are  wanted. 
The  quality  is  good.  North  Caro¬ 
lina  cantaloupes  average  $1.50, 
and  New  Jerseys  about  $1.  The 
Western  fruit  is  by  far  the  best 
coming. 


cent,  for  the  last  ten  years.  This 
concern  also  stated  that  green 
apple  buyers  were  in  the  primary 
markets,  buying  all  the  fruit  they 
could  get,  and  paying  as  high  as 
$4  per  barrel  for  it.  This  caused 
the  evaporators  to  pay  a  high 


price  and  thus  directly  affect 
the  price  of  evaporated  apples. 

The  present  quotation  1 
evaporated  apples  in  cartons 
about  9J4  cents  per  pound,  whi 
is  \]/2  cents  per  pound  above  m 
mal. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  b< 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  t 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  val 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  vt 
appear  under  this  head  from  time  to  time. 


Tomatoes  are  coming  plenti¬ 
fully  from  near-by  points,  and 
canners  are  getting  all  they  need 
or  25  cents  per  basket.  A  fair 
obbing  quotation  is  20  to  30  cents 
for  first  earlies  and  75  cents  for 
second  earlies.  The  demand  is 
good  and  the  outlook  for  a  big 
crop. 


Lima  beans  are  now  coming 
from  near-by  points.  The  range 
in  price  is  $1.25  to  $1.50  and  the 
quality  is  very  fair.  North  Caro¬ 
lina  is  also  shipping  limas  North 
at  $1.50  in  J/j-barrel  baskets. 


Corn  keeps  up.  Good  sugar 
corn  ranges  from  80  cents  to  $1 
Near-by  points  are  all  shipping 
now  and  the  demand  is  active. 


AMONG  THE  TRADE. 


A  price  of  $4.95  per  barrel  was 
named  on  new  rolled  oats  during 
the  past  week.  Shipment  will  be¬ 
gin  within  the  next  few  weeks. 
The  new  prices  are  about  40  cents 
below  the  prevailing  spot  prices. 


Apple  Crop  Looks  Small. 


Green  Apple  Men  and  Evaporators 
Compete  for  Fruit  and  the  Result  Is 
High  Prices  for  Both. 


Peaches  are  coming  to  the 
Eastern  market  from  various 
sources.  Oklahoma  is  shipping  as 
far  East  as  Philadelphia,  and  the 
fruit  is  selling  at  $2.50  to  $2.75. 
These  peaches  are  packed  in  6- 
basket  crates.  California  peaches, 


Advices  from  the  principa 
apple  growing  districts  which  has 
reached  the  “Grocery  World” 
during  the  week  indicates  a  short 
crop’ 'and  high  prices  throughout 
the  season.  A  large  New  York 
State  packer  wrote  his  Philadel 
phia  representative  during  the 
week  that  the  Government 
prophecy  for  the  1907  crop  was 
44  per  cent.,  against  7°  Per  cent, 
last  year,  and  an  average  of  65  per 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
pedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work.  .  .... 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckbnridge. 


Glucose  or  Starch  Sugar. 

Liquid  glucose  is  a  very  thick 
white,  or  water-colored,  sweet 
syrup,  obtained  from  the  starch  of 
wheat,  potatoes,  also  from  wood 
and  other  vegetable  substances; 
mt  chiefly  from  yellow  maize 
(Indian  corn).  Liquid  glucose  is 
usually  made  much  thicker  than 
treacle,  and  may  be  rolled  in 
cold  wet  hands  and  thrown  like 
a  snowball.  Immense  quantities 
are  made,  especially  in  America. 
Technically  it  is  known  as  a  mixt¬ 
ure  in  varying  proportions  of  two 
sugars  called  dextrose  and  mal¬ 
tose,  and  of  dextrine,  or  starch 
gum,  by  submitting  them  to  the 
action  of  sulphuric  acid.  Glucose 
is  also  used  by  tanners  for  the 
“weighting”  of  leather,  as  well  as 
for  the  production  of  alcohol,  for 
fermenting  purposes,  and  particu¬ 
larly  by  brewers  in  sweetening 
beer  and  pale  ale.  The  saccharine 
property  was  first  discovered  in 
grapes,  and  in  its  solid  crystal¬ 
lized  state  is  better  known  as 
grape  sugar,  while  glucose  is  the 
name  properly  applied  to  the 
liquid  form. 

It  matters  not,  however,  from 
what  material  the  starch  is  ob¬ 
tained  so  far  as  the  quality  of  the 
glucose  is  concerned.  It  has  been 
made  from  chips,  sawdust  and 
shavings,  and  the  chemical  com¬ 
position  is  invariably  the  same ; 
but  yellow  maize  seems  to  be  the 
most  convenient  material  for  mak¬ 
ing  large  quantities.  In  the 
process  of  manufacture  the  starch 
is  usually  boiled  with  sulphuric 


acid  and  water,  and  the  mixtu 
instead  of  being  very  sour, 
found  to  be  fairly  sweet. 

The  acid  changes  the  starch 
sugar,  but  is  not  itself  affect 
in  the  least.  Powdered  chalk 
then  thrown  in,  which  unites  wi 
the  acid  and  settles  to  the  botto 
leaving  a  clear,  sweet  solution 
liquid  glucose.  It  is  perfect 
harmless,  and  even  nutritiou 
but  is  nevertheless  only  a  f 
titious  sweetening  article.  The 
is  a  considerable  difference  t 
tween  brands  of  glucose,  in  fa 
no  two  firms  make  the  same  so 
They  may  be  the  same  color  a 
guaranteed  44  degrees,  but 
really  of  the  same  strength. 


Gorgonzola  Cheese. 

A  very  fine  and  rich  Itali| 
kind.  Average  compositic 
Water,  43.56;  casein  and  album* 
24.17;  fat,  27.95;  ash,  4.32.  It 
very  like  ripe  Stilton  in  quali 
though  differing  from  it  in  sha 
and  size.  It  is  said  to  be  ma 
of  two  curds,  from  rather  pc 
milk  and  without  pressure, 
ripens  in  about  eight  weeks  a 
is  cured  in  a  draughty  cellar.  T 
interior  of  this  cheese  grows 
green  mold  (Pencillium  gk 
cum),  and  is  usually  skewered 
promote  its  growth. 

The  best  qualities  grow  a  ] 
culiar  red  fungus  on  the  outsi 
and  to  imitate  this  many  are  c* 
ered  with  brick-dust  and  flo 


Gorgonzola  cheese  has  a  pee 


large  sale. 
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This  Department  is  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
>on  request,  and  to  the  suggesting  of  original 
Ivertisements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
,ould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
■der  and  taken  up  according  to  strict  rotation. 


Philadelphia,  July  29,  1907. 
Editor  “Science  of  Advertising.” 

Dear  Sir : — I  inclose  a  few  clip¬ 
pings  from  our  adv.  sheet  for  your 
criticism.  I  write  some  of  the  ads. 
for  the  company  and  would  be  glad 
of  your  opinions  of  descriptive  ad¬ 
vertising.  Some  think  nothing  is 
necessary  only  a  sheet  full  of  names 
of  goods  with  figures  and  stamps, 
but  my  argument  is  that  successful 
advertising  must  be  put  in  type  so 
as  to  convince  the  people  of  quality 
first  and  then  a  price  which  to  them 
seems  reasonable  enough  to  be  an 
interesting  investment. 

Yours  respectfully, 

W.  Park, 

1471  North  Fifty-third  street. 

With  the  G.  M.  Dunlap  Co. 


GREAT  BUTTER  SALE 

We  have  made  a  big  cut 
in  Butter;  and  we  expect  Jo 
make  the  Butter  fly  during 
this  special  sale.  The  quality 
of  Blue  Ribbon  Butter  is 
excellent  and  we  know  there 
is  no  Butter  value  in  the 
market  equals  Blue  Ribbon. 
A  camparison  of  figures  and 
quality  will  convince  you  of 
the  superior  Butter  value  we 
are  offering  at  this  time. 

AT  A  SPECIAL  CUT 
PRICE  we  now  expect  to 
sell  tons  of  Blue  Ribbon  in 
a  few  days.  Perfect  satis¬ 
faction  guaranteed  or  your 
'money  back. 

GREAT  COFFEE  SALE 

THIS  WEEK 

Now  is  the  time  to  get 
your  Stamp  Books  filled.  It 
will  pay  you  to  lay  in  a 
few  pounds  of  our  FRESH 
ROASTED  COFFEES.  The 
quality  is  fine,  it  is  roasted 
by  the  most  improved  pro¬ 
cess  and  will  keep  nice  and 
crisp;  satisfaction  guaranteed. 

Special  45c  Tea  Offer 

Also  This  Week 

The  price  is  cut  and  a 
special  Stamp  inducement 
besides.  Any  kind  you 
want,  Black  or  Mixed,  Assam, 
Japan,  Imperial,  &c.  All  of 
them  are  good,  and  the 
Diamond  Stamps  are  good 
as  gold. 


The  George  M.  Dunlap  Co. 
operates  a  good-sized  chain  of 
Philadelphia  retail  grocery  stores. 
Mr.  Park  sends  in  quite  a  batch 
of  advertising  clippings.  I  take 
from  them  what  I  consider  the 
best  and  reproduce  it  on  a  smaller 
scale  than  the  original.  This 
measured  io  inches  in  the 
original,  single  column,  though 
the  column  was  wider  than  the 
average  newspaper  column. 

*  *  * 

In  my  judgment,  this  corre¬ 
spondent  is  absolutely  right  in  his 
argument  that  an  advertisement 
needs  to  be  more  than  names  and 
prices..  I  have  kept  pretty  close 
to  the  advertising  business  for 
several  years,  and  I  have  never 
known  an  advertiser  who  stuck  to 
that  method  to  get  very  big.  You 
must  give  the  public  something 
more  about  your  goods  than  the 
names  and  the  prices.  I  think  the 
advertisements  sent  me  are  very 
fair.  There  ar^  some  typograph¬ 
ical  errors,  which  show  bad  proof¬ 
reading,  but  the  general  effect  is 
snappy.  For  the  sort  of  stores 
this  advertising  is  intended  to  ex¬ 
ploit — chain  stores  doing  a  cash 
business  and  pushing  trading 
stamps,  this  advertising  is  prob¬ 
ably  just  about  what  it  ought  to 
be.  The  other  clippings  which  I 
do  not  reproduce  are  written 
along  the  same  lines  and  are  al¬ 
most  as  good. 

*  *  * 

Let  me  have  more  matter, 
please. 

Booth  &  Co.,  Fish  Dealers,  Indicted. 

Indictments  were  returned  dur¬ 
ing  the  week  in  the  United  States 
District  Court  at  Chicago  against 
A.  Booth  &  Co.,  generally  known 
as  the  “Fish  Trust,”  the  New 
York,  Chicago  and  St.  Louis  Rail¬ 
road  Co.  and  the  Lehigh  Valley 
Railroad  Co.  charging  them  with 
violation  of  the  first  provision  of 
the  Elkins  law  prohibiting  rebat¬ 
ing.  The  indictment  returned 
against  A.  Booth  &  Co.  contains 
seventy-five  counts ;  that  against 
the  New  York,  Chicago  and  St. 
Louis  Railroad  Co.  fifty-one 
counts,  and  a  joint  indictment 
against  the  New  York,  Chicago 
and  St.  Louis  Railroad,  and  the 
Lehigh  Valley  road  contains  fifty- 
four  counts.  If  found  guilty,  the 
corporations  are  liable  to  a  fine  of 
from  $1,000  to  $20,000  for  each 
offense.  It  is  claimed  by  Govern¬ 
ment  officials  that  A.  Booth  &  Co. 
organized  the  Overland  Refriger¬ 


ator  Express  Co.  which  operated 
under  a  lease  from  Booth  &  Co. 
certain  refrigerator  cars  and  col¬ 
lected  from  the  railroads  mileage 
for  the  use  of  the  cars  and  com¬ 
missions  on  the  amount  of  freight 
collected  for  property  transported 
in  them.  It  is  also  claimed  by  the 
Government  that  the  express 
company  was  actually  operated  by 
A.  Booth  &  Co.  and  that  the 
moneys  received  by  it  from  the 
railroad  companies  were  turned 
over  to  Booth  &  Co.  in  the  guise 
of  rentals  of  cars  leased  by  Booth 
&  Co.  to  the  express  company. 


Another  Fruit  Concern  Needs 
No  Preservatives. 


Well-known  California  Fruit  Packer 
Writes  the  “  Grocery  World,”  Apropos 
of  the  Heinz  Contention  That  Pre¬ 
servatives  Are  Unnecessary,  That  He 
Has  Never  Used  Them  Either. 

Touching  the  article  recently 
published  in  the  “Grocery  World” 
by  the  manager  of  the  H.  J.  Heinz 
Co.,  claiming  that  the  use  of  pre¬ 
servatives  in  food  was  wholly  un¬ 
necessary,  and  the  “Grocery 
World's”  editorial  comment 
thereon,  a  well-known  California 
packer  of  fruit  products  writes  the 
“Grocery  World,”  joining  his 
testimony  to  that  of  the  Heinz 
Co.,  that  all  manner  of  fruits  can 
be  packed  without  artificial  pre¬ 
servatives.  His  letter,  which  is  an 
interesting  contribution  to  the 
discussion  of  the  subject,  follows: 

Redlands,  Cal.,  August  i,  1907. 
Editor  "Grocery  World." 

Dear  Sir: — I  have  just  been  inter¬ 
ested  in  reading  in  your  paper  of 
July  29th  the  article  by  the  general 
manager  of  the  H.  J.  Heinz  Co.,  in 
regard  to  the  fact  that  preservatives 
are  not  necessary  in  food  products. 

I  have  also  read  your  editorial  ar¬ 
ticle  in  the  same  number  on  this 
topic. 

Now,  we  are  not  as  large  a  con¬ 
cern  as  the  H.  J.  -Heinz  Co.,  nor  do 
we  manufacture  as  large  a  line  of 
goods,  but  we  have  for  a  number  of 
years  put  up  marmalades,  fruit 
jams  and  bottled  fruit  juices  with- 
,  out  the  use  of  any  preservative 
whatever  and  we  have  done  this 
successfully,  which  fact  I  took  occa¬ 
sion  to  state  to  the  National  Asso¬ 
ciation  of  Food  Manufacturers  when 
it  sent  its  last  inquiry  in  regard  to 
this  point.  There  is  no  secret  pro¬ 
cess  involved  in  putting  up  these 
.  food  products  without  a  preserva¬ 
tive,  as  Mr.  Mueller,  of  the  Heinz 
Co.,  will  doubtless  tell  you  unless 
it  is  a  fact  that  the  majority  of 
food  manufacturers  have  so  long 
used  preservatives  that  they  have 
forgotten  that  sound  fruit  cooked 
with  pure  sugar  needs  no  preserva¬ 
tive  to  keep  it  from  spoiling. 

I  have  no  disposition  to  compli¬ 
cate  the  preservative  question,  but 
merely  wish  to  add  my  mite  of  testi¬ 
mony  to  the  effect  that  food  products 
can  be  put  up  so  that  they  will  keep 
without  the  use  of  any  preservative. 

Yours  very  truly, 

H.  P.  Kingsbury. 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell  : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 


Shinn  £1  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 

_ _ J 


Whzxt 

Full 

Delivery 

Merits 

When  you  buy  future  canned 
goods  from  your  jobber  on 
the  ordinary  contract  you’re 
never  sure  of  getting  them 
till  they’re  in  your  store. 
And  neither  is  the  jobber, 
when  he  buys  futures  on  the 
ordinary  contract. 

But  both  of  you  get  the 
full  1 00  per  cent. — every  can 
you  buy — when  the  jobber 
buys  Blue  Bell  and  Clover 
Farm,  for  we  sell  them  to 
him  only  on  a  contract  guar¬ 
anteeing  full  100  per  cent, 
deliveries. 

These  brands  represent 
the  best  tomatoes  and  com 
of  their  grade  packed  in 
Maryland. 

STRASBADQH,  SILVER  &  CO. 

ABERDEEN,  MARYLAND 
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Twenty-four  Out  of  a  Thousand. 

I  got  up  against  an  insurance 
man  the  other  day  who  told  me 
how  the  demand  for  health  insur¬ 
ance  had  grown  in  the  last  ten 
years.  A  man  who  has  health  in¬ 
surance  gets  so  much  a'  week 
while  he  is  sick.  Some  companies 
pay  you  no  matter  what  you’re 
sick  from,  while  others  pay  you 
only  if  you  get  leprosy  or  yellow 
fever. 

This  fellow  was  a  sort  of  dis¬ 
trict  manager  for  one  of  the  large 
companies  and  he  had  his  health 
insurance  customers  tabulated  ac¬ 
cording  to  business. 

“How  many  grocers  have  you 
got?”  I  asked. 

He  ran  his  finger  down  the  list. 

“Twenty-four,  ’  he  said. 

“How  many  grocers  do  you 
suppose  there  are  in  your  whole 
territory?”  I  asked  him. 

“Well,  I  don’t  know  exactly,” 
he  said,  “but  I  should  suppose 
there  ought  to  be  a  thousand  any¬ 
way,  from  what  I  know  of  the 
number  of  business  men  in  other 
lines.” 

“Have  you  tried  to  get  ’em  in?” 
I  asked. 

“Sure,”  he  replied,  “not  es¬ 
pecially,  of  course — we  try  to  get 
everybody  in.  But  you  take  the 
average  grocer — he  thinks  if  he 
carries  fire  and  life  insurance  he’s 
doing  enough.” 

But  he  ain’t,  dearly  beloved 
brethren,  and  I’m  going  to  sweat 
some  to  prove  it  to  you. 

Take  a  case  I  know  of  right 
now.  A  young  grocer  up  in  the 
Pennsylvania  coal  regions.  Got  a 
crack-a-jack  store.  Business  man 
from  the  head  down.  Got  no 
children  and  his  wife  keeps  his 
books  besides  helping  behind  the 
counter  when  she  can. 

They  keep  two  other  clerks, 
both  young  fellows,  no  particular 
good  except  to  do  what  they’re 
told. 

About  three  months  ago  this 
grocer  took  down  with  typhoid 
fever.  His  wife  wouldn’t  hear 
to  the  trained  nurse  that  the  doc¬ 
tor  wanted.  They  couldn’t  afford 
it  she  said,  and  besides  she 
wanted  to  nurse  her  husband  her¬ 
self.  That,  of  course,  took  both 


Don’t  You  Believe  “There’s 
Nothing  in  a  Name” 

Because  there  is.  If  you  see  De  Rago  on  a  bottle  of 
olive  oil  it  means  that  the  oil  has  been  pressed  only 
from  perfect  olives.  Instead  of  beating  the  trees  to 
get  the  fruit  for  De  RagO  Oil,  and 
squeezing  everything  that  falls  from  the 
trees  and  bottling  it,  for  De  Rago 
Olive  Oil  the  olives  are  picked — only 
the  perfect  ones — and  the  result  is  per¬ 
fect  oil. 

It’s  the  kind  infants  and  invalids 
can  take  into  their  delicate  stomachs 
and  thrive  on. 

Sell  De  Rago — push  it — and  watch 
your  trade,  for  it  increases. 


#•  ■* 
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Jas.  J.  Loughery  &  Co. 

Importers 
BOSTON,  MASS. 


BEILS  SEASONING 

The  perfect  seasoning  demands 
more  herbs  than  most  housewives 
will  use — we  touched  on  this  in  our 
last  advertisement.  Very  few  home 
cooks  will  use  more  than  two  or 
three  garden  herbs  to  season  meats 
or  poultry  or  soups.  “Oh,  that’s 
enough,’’  they  say,  and  besides, 
they’re  afraid  to  spoil  the  dish  by 
using  more. 

This  one  reason  alone  makes 
Bell's  Spiced  Seasoning  five  times 
as  good  as  the  finest  home-made  seasoning.  It 
contains  all  the  herbs  and  spices  that  were  made 
to  go  together,  blended  exactly  right.  The  re¬ 
sult  is  an  indescribable  savor  that  permeates  the 
whole  dish. 

Not  one  woman  out  of  ten  will  go  back  to  her 
own  seasoning  after  trying  Bell's  Spiced  Season¬ 
ing.  Her  family  wouldn’t  let  her,  but  she  wouldn’t 
anyway,  because  Bell's  is  so  much  easier  to  use. 

THE  WILLIAM  G.  BELL  COMPANY 

BOSTON,  MASS. 


her  husband’s  and  her  owi 
services  from  the  store. 

He  had  a  mighty  bad  case  (j 
fever.  Just  when  it  was  cominj 
’round  all  right  it  ran  into  pneq 
monia,  and  they  had  another  Ion 
siege  with  that.  There  were  som 
other  complications,  too,  I  be 
lieve. 

That  fellow  hasn’t  really  gottci 
around  yet.  During  the  first  fev 
weeks  his  wife  looked  out  for  th 
store  and  managed  to  keep  thing! 
going  after  a  fashion,  but  as  th 
patient  got  worse  she  had  to  le 
the  store  go.  And  the  store  dii 
go — it  darned  near  went  into  th< 
ground.  The  two  young  clerki 
did  all  they  could — they  certain!) 
did  stand  by  the  ship,  but  the) 
knew  nothing  about  actually  run 
ning  the  business.  They  tried  t< 
get  another  man  who  would  knoui 
how  to  run  it,  and  they  had  abou 
four  in  there  one  after  another 
but  expenses  were  running  up,  s( 
that  they  couldn’t  afford  to  gd 
the  sort  of  fellow  they  ought  t( 
have  had,  and  the  situation  really 
got  pretty  wobbly. 

Naturally  the  business  rat 
down.  Both  the  husband  anc 
wife  had  worked  hard,  and  one 
extra  man  couldn’t  do  all  they  ha< 
done  together.  Two  extra  men 
were  out  of  the  question,  on  ac 
count  of  the  expense.  There  was 
nobody  to  do  the  buying,  the  hus¬ 
band  was  out  of  the  question  and 
his  wife  worried  half  to  death  and 
so  distracted  that  she  wasn’t  any 
good  at  all  outside  the  sick  room. 

So  the  stock  got  mighty  ragged 
and  the  store  down  at  the  heel  in 
a  dozen  ways. 

Did  this  grocer  carry  any  health 
insurance  ? 

He  did  not. 

You  see  what  this  meant  to  the 
store — it  meant  carrying  the  extra 
load  of  another  clerk — and  not  a 
good  enough  one  to  really  hold 
things  in  shape — besides  the  extra 
expense  of  doctors’  bills  and  medi¬ 
cines. 

Even  if  the  business  had  held 
together  it  couldn’t  have  stood  it. 
But  it  didn’t  hold  together;  it  fell 
away  pyetty  badly.  The  poor 
devil,  just  getting  round  again, 
finds  a  pretty  steep  climb  before 
him.  He’ll  make  it,  I  have  no 
doubt  of  that,  for  he’s  a  winner, 
but  it’s  put  him  back  two  years 
at  least. 

Now. 

Just  suppose  that  fellow  had 
spent  $50  or  $75  a  year  on  health 
insurance,  which  would  have 
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NEVER  BEFORE  has  a  breakfast  food  met  with  such  a  quick 
and  genuine  success.  It  is  a  case  where  honest  merit  wins. 
INCLUDE  A  CASE  with  your  next  order  of  groceries. 
Price  $2.70  per  case.  ALL  JOBBERS  CARRY  IT. 

You’ve  Sold  the  Rest 
Now  Sell  The  BEST 


AMERICAN  HOMINY  COMPANY 


INDIANAPOLIS,  INDIANA 
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PATENTS 


obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

H.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  6  St.,  >M.  W.,  Washington,  O.  C 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 


Columbus,  Ohio 


Sample  Iree,  or  lour  months'  trial  lor  10  cents 


B looker's  Cocoa 


IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 


ALL  GROCERS  SHOULD  HAVE  IT 


American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 


We  Guarantee  Everything  We  Sell 


Since  the  Chicago  exposure,  the  retailer  needs  to  be  especially  care¬ 
ful  that  he  is  selling  only  meat  products  that  are  guaranteed  to  the 
furthest  extent. 

Our  specialties  are  Vienna  Sausages,  Bolognas  and  Smoked 
Tongues.  Besides  being  the  most  delicious  products  of  their  class, 
these  are  the  most  strongly  guaranteed  to  comply  with  all  food  laws. 


M.  ZIMMERMAN  COMPANY 


Main  Office:  318-2-4  East  Houston  St.,  N.  Y. 

Branch  Offices:  717  N.  Second  St.,  Phlla.,  Pa.,  and  I2S-27  Fulton  St.,  Boston,  Mass. 


You’ll  Feel  Like  Mr.  Rompel 


Mr.  Charles  W.  Rompel  keeps  a 
large  jewelry  store  in  Louisville, 
Ky.  He  writes  us  on  July  17,  1907, 
like  this:  “I  have  been  using  your 
register  for  two  years  and  would  not 
be  without  one  of  them.  Would 
gladly  recommend  same  to  anyone 
without  one.” 

You’ll  feel  the  same  way,  Mr. 
Retail  Grocer,  after  a  little  experi¬ 
ence  with  the  Standard  Cash  Register. 
It’s  a  real  little  bookkeeper — keeping 
your  accounts  and  your  clerks 
straight  and  up  to  the  minute. 

Write  and  let  us  prove  it. 

Standard  Cash  Register  Co. 

No.  32  CHESTNUT  ST..  WABASH,  IND. 


We  Will  Match  the  Goods 
We  Will  Match  the  Price 
And  Then  We'll  Do  Something  Else  Besides 


If  you  will  buy  your  coffee  from  us  we  will  guarantee  to 
give  you  the  same  goods  you  have  always  bought,  at  the 
same  price  or  le»s,  and  in  addition  we  will  give  you  Uni¬ 
versal  Coupons  with  every  case  you  buy.  If  you  don't 
know  that  you  can  get  almost  anything  you  need  with 
these  coupons,  write  us,  and  we  will  tell  you  about  it. 


Weber  &  Loesch 


2149-51  North  Fifth  Street 

Philadelphia.  Pa.. 


meant,  so  the  insurance  man  said, 
that  they  would  have  paid  him  $50 
a  week  every  week  he  was  sick ! 

Just  think  of  it — by  gad,  it 
would  have  paid  him  to  be  sick ! ; 

All  the  doctor’s  bills  paid  for,  all 
the  medicines,  and  enough  left  to 
send  to  the  city  an^l  hire  the  right 
sort  of  a  man. 

None  of  the  worry  that  the  doc¬ 
tor  said  kept  the  fellow  back  for 
weeks — everything  running  all 
right — store  completely  off  his 
mind. 

That’s  being  sick  in  peace  !  But 
imagine  the  mental  condition  of  a 
man  who  knows  that  he’s  flat  on 
fis  back  for  weeks  with  not  a  soul 
to  look  after  a  business  that  can’t 
00k  after  itself  and'  with  nothing 
on  earth  outside  of  the  business. 

How  many  of  you  fellows 
would  be  in  any  better  shape  than 
this  young  friend  of  mine,  if  you 
got  down  in  your  beds  for  weeks 
or  months? 

A  lot  of  you  would,  I  know,  for 
you’ve  been  able  to  organize  your 
ausiness  and  have  men  in  with 
you  to  run  them  if  you’re  out. 

But  what  about  the  thousands 
of  you  who  run  your  own  stores 
and  have  nobody  else  to  do  it? 
Could  your  business  stand  double 
the  load  it’s  carrying  to-day  ? 
Could  you  go  down  on  your  back 
for  three  months  and  feel  confi- 


If  you  could,  you've  got  a  won 
derful  business,  brother,  and  yoi 
can  pat  yourself  on  the  back. 

I  imagine  it  must  be  real  com 
fortable  to  lie  in  bed  at  the  firs 
end  of  a  long  sickness  and  be  abl 
to  feel  “well  we’ve  got  enoug 
extra  money  coming  in  to  pay  a 
expenses,  anyway.” 

I  want  you  fellows  to  think  thi 
over. 

The  Stroller. 


Failures  for  July,  1907. 


Grocery  and  General  Store  Disaster 
for  Last  Month  in  Comparison  wit 
Same  Month  of  1906. 


dent  things  were 


moving 


smoothly? 


The  official  figures  coverin 
grocery  and  general  store  failure 
for  the  month  of  July,  1907,  shov 
no  radical  departure  from  th 
records  of  the  same  month  of  th 
year  before. 

The  compilation  of  R.  G.  Du 
&  Co.  is  as  follows: — 

General  Stores — In  July,  190 
72  failures;  liabilities,  $711,01 
July,  1906,  67  failures;  liabilities 

$3 1 1 .5  x8- 

Groceries — In  July,  1907,  15 
failures ;  liabilities,  $485,860. 
Julv,  1906,  173  failures;  liabilities 
$371,251. 


California  pears  range  fror 
to  $3.50  and  are  wanted  in  me 
ate  quantities. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


V.— When  Gossip  Brings  Business. 

Can  you  make  the  women  say 
good  things  about  you? 


Some  advertising  is  very  ex¬ 


pensive  and  some  is  very  cheap, 
and  in  many  cases  the  cheapest 
is  the  best.  For  instance,  the 
gossip  of  the  women  of  your  sec¬ 
tion.  You  will  never  be  able  to 
buy  better  advertising  than  this 
same  gossip,  but  the  gossip  must 
be  in  favor  of  your  goods,  and  not 
to  their  detriment,  for  this  latter 
kind  of  gossip  is  one  of  the  hard¬ 
est  things  that  any  merchant  can 
have  to  overcome.  Gossip  always 
creates  prejudice,  one  way  or  the 
other,  and  there  always  will  be 
gossip. 

If  a  merchant  could  get  an  un¬ 
limited  quantity  of  favorable  gos¬ 
sip  about,  his  goods,  he  would 
need  no  other  kind  of  advertising 


to  make  his  business  a  succes 
but  in  order  to  get  such  favorab 
gossip  he  finds  it  necessary  to  c 
many  kinds  of  advertising  an 
then  always  have  his  goods  liv 
strictly  up  to  the  advertised  d 
scription. 

Some  advertisers  waste  almo 
all  the  money  they  invest  in  ac 
vertising,  while  others  get  goo 
returns  from  every  dollar  so  it 
vested.  It  is  a  part  of  every  bus 
ness  which  should  have  the  tin" 
and  attention  of  the  brighie 
men,  and  it  can  be  extended  int 
almost  all  directions,  but  it  is  we 
for  the  advertiser  to  always  he: 
in  mind  that  advertising  whic 
will  make  the  women  gossi 
favorably  is  a  kind  which  is  sut 
to  do  good  work,  no  matter  wh; 
it  costs. 

F.  A.  P- 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
mdows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
ike  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Root  Beer  Window. 

Place  a  three  or  five-gallon 
npty  keg  in  centre  of  window 
i  a  box.  Have  a  spigot  fastened 
>  keg  and  underneath  have  a 
imbler.  By  taking  a  glass  of 
ater  and  pouring  a  little  root 
eer  extract  in  same  and  mix  will 
ive  the  appearance  of  root  beer. 
Then  have  four  pyramids  of 
)Ot  beer  in  cartons.  In  back  have 
vo  heaps  of  sugar,  six  bags  on 
ich.  The  lower  centre  bag  have 
led  with  brown  sugar,  and  have 
le  sugar  to  show  in  the  window, 
he  rest  of  the  bags  are  filled  with 
.wdust. 

To  the  front  of  the  window 
ive  bottles  of  extract  of  root 
eer  out  of  cartons  and  distribute 
ickages  of  hops  between  the 

)ttles. 

This  will  greatly  increase  your 
de  of  root  beer. 

M. 

Phila.,  Pa.,  August  8,  1907.  1 


My  window  is  very  small,  being 
only  4  feet  wide  by  2j4~feet  deep, 
but  by  building  olives  up  in 
center,  with  tumbler  mustard  to 


Makes  a  very  appropriate  dis¬ 
play  for  this  season  of  the  year. 

Wm.  C.  Cooper, 
Duke  and  Philadelphia  sts 
York,  Pa.,  July  30,  1907. 


Another  Suit  Against  the  Sugar 
Trust, 

A  bill  in  equity  which  calls 
upon  the  American  Sugar  Refin¬ 
ing  Co.  to  give  an  accounting  of 
its  business  for  the  past  four  years 


Key  to  sketch  : — 

ROOT  BEER  WINDOW. 

1.  Bags  of  sugar. 

2.  Root  beer  in  cartons. 

3.  Root  beer  in  bottles. 

4.  Packages  of  bops. 


A  Picnic  Window  Display. 


This  is  a  sketch  of  the  window 
splay  I  used  the  week  of  July 


rd. 


I  here  is  simply  no  expense 
'nnected  with  it  whatever,  as  all 
i  tides  used  were  out  of  my 
jock,  and  it  proved  to  be  a  very 
tractive  display,  bringing  extra 
ood  results. 

| 


left,  Horseshoe  salmon  to  right, 
with  shrimp  and  bottled  pickles 
to  rear  of  mustard  and  chow- 
chow  in  bottles  to  rear  of 
salmon'. 

The  pointers  are  cut  from  heavy 
cardboard  and  tacked  to  side  of 
window,  pointing  to  each  article 
named  in  display,  with  prices 
printed  on  pointers  and  a  large 
sign  hanging  up  in  rear  of  all 
with  these  words  printed  on  : — 
o - - o 

HERE  ARE  A  FEW 
POINTERS 
FOR  PICNICS. 

O - O 


was  filed  before  the  New  Jersey 
State  Courts  last  week  on  behalf 
of  George  H.  Earle,  Jr.,  receiver  of 
the  Pennsylvania  Sugar  Refining 
Co.,  of  Philadelphia.  The  suit,  it 
is  said,  is  the  only  one  of  the  kind 
ever  filed  in  this  country  and  the 
step  taken  by  the  receiver  of  the 
Pennsylvania  Co.  may  be  the 
means  of  opening  an  entire  new 
field  for  investigating  the  trusts. 
The  suit  is  separate  from  that  for 
$30,000,000  damages  which  Mr. 
Earle  instituted  against  the 
American  Sugar  Refining  Co.  in 
New  York.  Mr.  Earle,  who  was 
appointed  ancillary  receiver  for 
the  Pennsylvania  Sugar  Refining 
Co.  in  New  Jersey,  seeks  by  his 
suit  to  compel  the  American  Re¬ 
fining  Co.  to  make  an  accounting 
of  its  profits  since  December  13, 
1903,  when  it  secured  control  of 
the  Pennsylvania  Co. 


You  Should  Sell  the  Best  Soap 
Powder. 

Because  the  best  will  satisfy  your 
trade  and  bring  them  back  for  more, 
and  also  induce  them  to  buy  other  goods. 
By  the  best  is  meant  Young’s  Pearl 
Borax  Soap  Powder.  This  powder  is 
Pearl  Borax  Soap  in  powder  form,  and 
Pearl  Borax  Soap  has  been  a  standard 
of  purity  for  thirty  years.  Made  by 
Chas.  W.  Young  &  Co.,  makers  of  soap 
of  merit,  Philadelphia. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Everyr 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 
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We  would  be  pleased  to  have  for  publication 
ih  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hole!  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Names  of  Philadelphia  Cash 
Wholesale  Grocers. 


Hublersburg,  Pa.,  Aug.  5,  1907. 
Editor  “Grocery  World.”  » 

Dear  Sir  : — Kindly  furnish  me 
with  the  address  of  wholesale 
cash  grocery  houses  of  Philadel¬ 
phia.  Thanking  you  in  advance 
for  your  courtesy,  I  remain, 
Yours  truly, 

G.  L.  Kissinger. 


Halpen,  Green  &  Co.,  Barber  & 
Perkins,  B.  S.  janney,  Jr.,  &  Co., 
j.  Frank  Shull,  and  W.  C.  Young. 


*  *  * 


More  About  an  Old  Collecting 
Agency  Scheme. 

Marysville,  Ohio,  Aug.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — I  have  been  a  reader 
of  your  journal  for  a  number  of 
years  and  found  many  valuable 
items  in  it  that  have  benefited  me 
more  than  once.  I  have  read 
many  times  about  advices  in  re¬ 
gards  to  collecting  agencies.  I 
inclose  a  clipping  taken  from  the 
Cincinnati  “Packer”  exposing  the 
Sprague  Collecting  Agency — per¬ 
haps  it  will  help  some  reader  of 
this  journal  and  save  him  a  few 
dollars. 

Yours  truly, 

L.  H.  Miller. 


The  Sprague  Collection  Agency 
of  Chicago  has  been  shown  up  in 
the  “Grocery  World”  several 
times.  Not  in  the  last  year  or 
two,  however,  as  the  writer  had 
information  that  the  concern  had 
cut  the  East  out  of  its  territory. 
The  correctness  of  this  informa¬ 
tion  is  borne  out  by  the  clipping 
which  the  above  correspondent 
sends,  and  which  is  dated  Fort 
Worth,  Texas.  A  part  of  it  is  re¬ 
produced  for  general  information : 


Fort  Worth,  Texas,  July  27.-— 
Hundreds  of  different  classes  of 
business  people  throughout  this  ter¬ 
ritory  who  have  been  duped  by  the 
Sprague  Mercantile  Agency,  a  fake 
collection  scheme  operated  from  184 
La  Salle  street,  Chicago,  have  abun¬ 
dant  reason  to  wish  they  had  sub¬ 
scribed  for  “The  Packer”  right 
along  and  had  read  and  heeded  the 
series  of  articles  published  a  year  or 
two  ago  in  this  paper  relative  to 
the  clever  confidence  game  worked 
by  the  “unspeakable  Sprague.” 

A  gentleman  here  who  has  trav¬ 
eled  all  over  the  Southwest  stated  a 
few  days  ago  that  the  Sprague 
agency  is  operating  that  greatest 


fake  game  ever  perpetrated  on  the 
American  people.  In  talking  about 
the  outfit  he  said :  “They  have 
grafted  the  bankers,  wholesale  mer¬ 
chants,  retailers,  manufacturers,  pro¬ 
duce  dealers,  doctors  and  school 
teachers  all  through  the  Central  and 
and  Southwestern  States  and  have 
even  gone  over  into  Mexico. 

“I  think  they  have  made  a  rich 
harvest  in  Kansas,  Arkansas,  Okla¬ 
homa,  Texas  and  Missouri.  A  firm 
in  Kansas  had  a  contract  with  them 
and  paid  $100  of  good  money  and 
turned  over  accounts  and  notes  to 
the  Sprague  outfit  for  collection  and 
they  made  collection  from  one  party 
I  know  of,  for  this  party  made  pay¬ 
ment  on  his  account  and  he  also 
gave  me  a  letter  he  received  from 
Sprague,  and  also  the  receipt  show¬ 
ing  payment  in  full  had  been  made 
to  Sprague.  Several  months  after 
the  Sprague  agency  issued  this  re¬ 
ceipt  they  wrote  a  letter  to  the  mer¬ 
chant  who  paid  them  $100  to  get 
their  matchless  collection  service 
that  they  had  never  received  one 
cent  from  the  party  in  question.  I 
have  letters  from  the  merchant  and 
I  hold  receipt  Sprague  issued  to¬ 
gether  with  their  letter  denying 
having  made  collection. 

“Merchants  and  small  jobbers  all 
over  the  country  have^had  trouble 
of  the  same  kind.  The  merchants 
in  Fort  Worth,  Dallas  and  other 
cities  have  been  grafted  to  the  limit, 
and  some  of  them  have  not  yet 
awakened  to  the  fact  that  Sprague 
is  not  turning  over  whatever  money 
they  may  collect.  It  is  understood 
a  banker  and  some  other  parties  had 
to  go  to  Chicago  some  time  ago 
and  make  a  demand  on  the  Sprague 
agency  for  money  they  had  collected 
on  claims  that  •  had  been  turned 
over  to  them  on  old  debts  and 
claims  but  which  they  refused  to 
settle  for  until  forced  to  do  it.” 
The  gentleman  above  referred  to  is 
J.  W.  Brown,  who  may  be  reached 
care  of  Hotel  Melba. 

The  proposition  of  the  agency  is 
to  pay  $100  as  a  retainer  fee  for  a 
period  of  three  years  and  to  allow 
the  Sprague  agency  a  commission  of 
10  per  cent,  for  any  old  debts  or 
bad  claims  you  may  have  and  which 
Sprague  may  collect.  Another 
proposition  is  to  pay  Sprague  $50  for 
a  three  years’  retainer  fee  to  cover 
incidentals  and  allow  Sprague  to 
keep  20  per  cent,  commissions  on 
any  claims  collected. 


*  *  * 


News  Wanted  of  a  Co-operative 
Company. 


Milltown,  N.  J.,  Aug.  7,  1906. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  give  me 
any  information  about  the  deal¬ 
ing,  methods,  etc.,  of  the  Retail¬ 
ers’  Co-operative  Co.,  620  Drexel 
Building,  Philadelphia,  formerly 
Standard  Commercial  Co.? 

Any  facts  concerning  this  com 
pany  will  be  thankfully  received. 

Yours  truly, 

Chris.  Crabiel. 


The  “Grocery  World”  advises 
caution  in  the  above. 


*  *  * 


Tliree  Reports  of  the  Baltimore 
Canned  Goods  Market. 


No.  1. 

Baltimore,  Md.,  Aug.  9,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  canning  of  new 
tomatoes  in  this  market  is  in¬ 
creasing,  and  the  canners  here 
anticipate  a  very  active  month  in 


them.  Up  to  this  date  the  bulk 
of  the  pack  has  been  No.  2  sec¬ 
onds,  No.  3  seconds  and  No.  2 
standards  to  fill  the  early  demand 
for  those  grades  for  prompt  ship¬ 
ment  because  of  the  scarcity  of 
them,  the  old  stock  being  entirely 
sold  out  in  this  market.  Some 
No.  3  standards  were  packed  and 
in  the  coming  week  the  output  of 
them  will  increase  materially  and 
shipments  can  be  made  promptly. 
In  view  of  that  fact  the  jobbers 
are  now  sending  in  their  orders 
for  shipment  as  soon  as  packed, 
and  it  looks  like  this  market  will 
be  the  chief  source  of  supply  dur¬ 
ing  this  month.  Unless  some¬ 
thing  unforeseen  or  unanticipated 
happens  to  the  crop  the  results  of 
the  season  will  be  highly  satis¬ 
factory. 

String  beans  show  decided 
strength  and  the  demand  is  very 
good  for  the  cheap  grades  of  sec¬ 
onds  peas  and  the  low-priced 
standards  and  Early  June  peas. 
Future  corn,  as  well  as  spot  corn, 
is  very  firm,  and  all  the  pessi¬ 
mistic  talk  concerning  that  article 
has  stopped.  There  is  hardly  an 
article  in  the  whole  line  of  canned 
vegetables  that  does  not  partici¬ 
pate  more  or  less  in  the  demand 
for  prompt  as  well  as  for  future 
shipment. 

The  packing  of  new  peaches  up 
to  this  date  is  a  disappointment 
to  the  canners,  and  the  demand 


for  all  grades  continues  to  excee 
the  supply.  This  is  certainly  a 
“eating  year”  for  every  kind  ( 
fruit  in  its  fresh  state,  and  tl 
shippers  of  green  fruits  are  rea] 
ing  the  benefit  of  it  to  the  detr 
ment  of  the  canner.  Their  larg 
purchases  of  fruits  for  immediat 
consumption  in  this  season  Sc 
short  crops  has  been  the  chi< 
cause  of  the  extraordinary  a< 
vances  in  the  prices  of  the  cannt 
article,  and,  also,  they  remove  tl 
chances  of  lower  prices  later  o 
because  the  goods  are  consume' 
not  canned  and  stored  away  f< 
speculative  purpose.  Perha] 
housekeepers  have  this  seast 
done  less  than  ever  of  preservin 
at  home  of  the  fruits  that  con 
to  market  so  far,  and  the  promis 
of  the  peach,  pear  and  apple  cro] 
certainly  is  not  hopeful  for  thei 
About  as  fast  as  new  peaches  < 
each  size  and  grade  are  canne 
and  ready  for  shipment  the  d 
mand  absorbs  them,  and  up 
this  time  it  has  been  a  questio 
more  of  getting  the  goods  tha 
of  getting  prices  on  them.  It 
expected  that  the  output  will  I 
increased  during  August,  but  tl 
demand  for  them  has  not  y 
reached  its  maximum.  The  san 
unfavorable  reports  are  ma< 
concerning  the  crops  of  appl 
and  pears.  Pineapples  are  firm 
with  a  decidedly  upward  tendenc 
as  to  prices.  Standard  strav 


Sugar  Refiners  Abandon  Bluing  of  Suga 


Fearing  Effect  of  Food  Law,  They  Give  Up  Custom  Which  Ha 
Been  Universal  for  Years.  Decided  Last  Spring  to  Gradual! 
Eliminate  Blue  So  That  by  Fall  It  'Would  All  Be  Gon 
Without  Trade  Having  Noticed  the  Change. 


An  interesting  fact  learned  dur¬ 
ing  the  week  is  that  all  sugar  re¬ 
finers  have  practically  abandoned 
the  practice  of  bluing  sugar,  and 
are  now  shipping  sugar  to  the 
trade  almost  in  its  natural  condi¬ 
tion.  This  is  in  order  to  keep 
clear  of  complications  under  the 
food  law. 

For  years  it  has  been  the  uni¬ 
versal  practice  of  sugar  refiners  to 
color  granulated  sugar  with  ultra- 
marine  blue.  How  the  custom 
arose  is  in  doubt,  but  it  is  said  to 
have  been  brought  about  by  com¬ 
petition.  Sugar  for  all  points  of 
the  United  States  save  Ohio  has 
been  treated  in  this  fashion,  the 
food  laws  of  the  State  named  hav¬ 
ing  been  enforced  against  it.  The 
natural  color  of  granulated  sugar 
is  yellowish,  while  treatment  with 
blue  gives  a  beautiful  bluish 
white. 

When  former  Dairy  and  Food 
Commissioner  Warren  resigned 


his  office  last  spring  he  was  in  th 
midst  of  an  investigation  into  th 
use  of  blue  by  the  sugar  refiner 
and  the  chance  is  that  if  he  ha 
held  the  office  prosecutions  woul 
have  been  begun  against  the  loc 
refiners.  Just  about  that  tim 
however,  the  refiners  decided  tha 
they  were  running  a  risk  and  ai 
ranged  to  gradually  decrease  th 
amount  of  bluing  used  so  that  b 
October  1,  1907,  the  entire  amoun 
would  be  eliminated,  the  chang 
being  made  so  gradually  tha 
none  would  notice.  This  plan  wa 
carried  out,  and  the  sugar  shippe 
now  is  almost  free  from  bluing 
In  a  few  weeks  it  will  be  wholl 
so,  and  few  will  be  the  wiser  an 
nobody  worse  off. 


The  little  round  cracker  with  “Ex 
ton”  stamped  on  it.  It  has  been  on  th 
market  over  half  a  century,  and  no  con 
sumer  will  use  any  other  oyster  cracke 
if  she  can  get  the  Exton,  because  n 
oyster  cracker  can  take  its  place  in  th 
esteem  of  those  who  know  the  differenc 
between  fair  and  good. 
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>erries  again  advanced  and  black- 
jerries  followed  suit.  Rasp- 
jerries  are  very  scarce  and  very 
1  ligh  and  blueberries  will  cut  a 
;  -ery  small  figure  this  season. 
Cherries  are  already  sold  out. 
Yours  truly, 

Thos.  J.  Meehan  &  Co. 


No.  2. 

Aberdeen.  Md.,  Aug.  8,  1907. 
editor  “Grocery  World.” 

Dear  Sir: — Which  is  the  best 
jolicy?  Shall  we  go  on  as  has 
jeen  customary  or  shall  we  ex- 
»end  all  energies  in  endeavoring 
o  introduce  canned  goods  into 
ocalities  where  they  have  not 
ieen  to  any  degree  worthy  of  con- 
ideration  heretofore?  Three 
ans  of  tomatoes  to  every  man, 
voman  and  child  in  this  country 
s  offered  as  their  share  of  the 
|uantity  that  should  be  requisite 
,s  an  article  of  diet  in  comparison 
vith  other  commodities,  which 
re  not  so  healthful,  nourishing 
nd  appetizing. 

The  packer  ofttimes  discour¬ 
ges  his  neighbor  and  his  neigh¬ 
bor's  neighbor  from  engaging  in 
he  packing  business,  because  he 
ears  there  will  be  too  many  arti- 
les  canned.  The  jobber  fre- 
(uently  holds  out  the  flag  of  over 
iroduction  to  disadvantage  as  far 
s  increased  consumption  is  con- 
erned,  and  although  this  might 
nable  him  to  bear  prices  some¬ 
what,  yet  if  the  same  energy  were 
pent  in  the  line  favorable  towards 
ncreased  consumption,  would  not 
ie  be  able  to  pay  full  prices  to 
etter  advantage  and  his  net 
nnual  profit  so  much  larger  on 
ccount  of  having  handled  a 
reater  volume  of  canned  goods? 
o  watch  competitor  with  eagle 
ye  is  contrary  to  the  “live  and 
-t  live”  policy  and  is  about  as 
utch  of  a  mistaken  position  as 
he  non-welcome  of  any  new 
rrivals  in  a  community  for  fear 
he  food  supply  would  not  hold 
ut  and  there  would  not  be 
ufficient  for  all.  Population 
fight  increase  and  double  and 
et  there  is  always  enough  to  eat. 
'ackers  and  jobbers  could  easily 
e  doubled  in  number  and  still 
lere  would  be  sufficient  pur- 
hasers  to  keep  all  busy  if  ener- 
ies  were  expended  in  the  direc- 
on  of  increased  consumption 
ither  than  towards  possibilities 
f  over-production  and  keeping 
ie  other  fellow  out  of  the  busi- 
ess. 

Yours  truly, 

Strasbaugh,  Silver  &  Co. 


No.  3. 

Baltimore,  Md.,  Aug.  9,  1907. 
•ditor  “Grocery  World.” 

Dear  Sir:— The  easier  feeling 
n  spot  tomatoes  is  giving  buyers 
ie  opportunity  of  buying  what 
imatoes  they  will  need  before 
,  ie  delivery  of  their  future  con- 
acts  at  considerably  lower  prices 


than  seemed  likely  some  time 
ago.  There  is  quite  a  fair  demand 
for  spot  tomatoes,  principally  No. 
3  standards. 

The  crop  conditions  are  re¬ 
ported  excellent,  but  the  season 
will  be  late.  Though  there  has 
been  very  little  business  done  on 
future  tomatoes  during  the  past 
six  weeks,  yet  packers  are  not 
pushing  them  and  seem  to  be  per¬ 
fectly  satisfied  to  wait  until  they 
have  begun  packing  and  get  a  sur¬ 
plus  before  making  further  sales. 
The  heavy  sales  which  most 
packers  have  made  will  enable 
them  to  rest  on  their  oars  until 
they  actually  get  the  goods  in 
hand.  It  does  not  look  now  as 
though  the  country  packers  will 
be  able  to  make  large  deliveries 
much  before  September  1st. 

We  are  having  a  heavy  inquiry 
for  peaches  from  all  sections,  and 
there  is  every  reason  to  believe 
that  there  would  easily  be  an  out¬ 
let  this  year  for  record-breaking 
crop.  The  prospects,  however, 
are  not  very  good  for  peaches  in 
this  section,  and  it  looks  as 
though  from  reports  coming  in 
from  peach  growers  that  there 
will  be  a  comparatively  light  crop. 
A  small  quantity  of  peaches  has 
been  packed  here,  but  the  quan¬ 
tity  has  been  so  small  that  they 
have  been  snapped  up  from  day 
to  day,  and  it  is  hardly  worth 
while  to  quote  them  out  in  a  gen¬ 
eral  way. 


The  market  has  taken  quite  a 
jump  on  blackberries  and  closes 
at  75  cents  per  dozen  for  No.  2 
standards. 

A  few  blackberries  are  still 
being  packed,  but  the  season  has 
been  quite  a  disappointment  and 
the  market  is  in  strong  shape. 

Cheap  peas  are  selling  freely. 
Seconds  and  standards  are  going 
out  in  a  way  to  indicate  a  bare 
market  before  long. 

There  are  no  raspberries  or  red 
cherries  here.  Water  straw¬ 
berries  have  been  cleaned  up 
under  $1.10.  Gooseberries  are 
held  in  lisrht  supply.  Fancy  pre¬ 
served  strawberries  are  not  at  all 
plentiful.  Stocks  of  all  kinds  of 
gallon  goods  are  light. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


*  *  * 


Definite  News  of  the  Union 
Mercantile  Agency. 

Allegheny,  Pa.,  Aug.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  the  August  5th 
issue  of  the  “Grocery  World,” 
under  heading  of  Correspondence, 
on  page  27,  I  noticed  a  communi¬ 
cation  from  Coatesville,  Pa.,  mak¬ 
ing  inquiry  as  to  the  Union  Mer¬ 
cantile  Agency,  of  Bridgeport, 
Conn. 

In  reply,  and  for  such  informa¬ 
tion  as  those  who  may  make  in¬ 
quiry  hereafter  of  the  Union  Mer¬ 
cantile  Agency’s  system  of  col¬ 


lecting  delinquent  accounts,  I  beg 


to  advise  that  during  my  ten 


weeks’  stay  at  Harrisburg  work 
ing  on  the  garnishee  and  pure  food 
bills,  representing  the  retail  mer¬ 
chants  of  Southwestern  Pennsyl¬ 
vania,  I  made  my  headquarters  or 
office  in  Secretary  R.  F.  Cook’s 
office  at  Harrisburg,  Pa.  I  care¬ 
fully  watched  the  workings  of  this 
collecting  system  of  the  Union 
Mercantile  Agency,  of  Bridge¬ 
port,  Conn.,  under  the  supervision 
of  Mr.  R.  F.  Cook,  secretary  of 
the  Harrisburg  Business  Men’s 
Association.  He  showed  me  ac¬ 
counts  that  this  company  had  col¬ 
lected  for  him  that  they  had  tried 
three  different  collecting  agencies 
and  they  all  failed  to  bring  any  re¬ 
turns  until  he  placed  his  accounts 
in  the  hands  of  the  Union  Mer¬ 
cantile  Agency. 

We  have  installed  their  system 
of  collecting  delinquent  accounts 
in  this  city,  and  from  a  thorough 
investigation  of  their  methods  I 
firmly  believe  that  they  will  be 
able  to  give  us  equally  as  good 
returns  as  they  made  for  Mr. 
Cook.  They  collected  in  six 
months’  time  for  Mr.  Cook  be¬ 
tween  $22,000  and  $23,000  of  de¬ 
linquent  accounts. 

Their  method  is  so  much  differ¬ 
ent  from  any  collecting  agency’s 
proposition  that  I  feel  confident 
that  any  one  desiring  or  interested 
in  collection  of  delinquent  ac¬ 
counts  will  get  good  results 


# 

This  cracker 
was  first  made 
in  1847. 

• 

\ 

It  is  conceded 
to  have  no 
equals  in  1907. 

0 

It  is  the  best 
known  and 
known  as  the 
the  best. 

% 

It  is  the  most 
delicious  flaky 
cracker  ever 
made. 

% 

A  bad  stew  is 
good  with  Exton 
crackers,  and  a 
good  is  bad 
without  them. 

# 

You  can  induce 
the  people  to 
buy  other  oyster 
crackers  only 
once. 

% 

You  can  stop 
them  from  us¬ 
ing  the  Exton 
crackers  only 
once. 

Give  them  the 
Exton  if  you  want 
your  trade  to 
keep  buying  oys¬ 
ter  crackers  from 
you. 

# 

Give  them  an 
imitation  if  you 
want  them  to 
go  elsewhere. 

# 

The  Exton 

cracker  covers 
the  whole 
country  as  it 
does  this  ad. 

A.  Elton  & 
Company 

# 

Trenton, 

N.  J. 

# 

; ' 
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through  the  Union  Mercantile 
Agency. 

.  If  the  Coatesville,  Pa.,  party  de¬ 
sires  any  further  information  I 
would  be  very  glad  to  extend  to 
him  the  same  upon  request. 
Yours  truly, 

Joseph  C.  Kane, 

Secretary. 

*  *  * 

Mechanical  Window  Display 
Figures. 

Blossburg,  Pa.,  Aug.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir  : — Please  inform  me  by 
return  mail  of  the  address  of  a 
manufacturer  making  mechanical 
figures  for  window  display. 
Thanking  you  for  your  trouble, 
I  am, 

Yours  truly, 

L.  A.  Shults. 

The  Attracto  Co.,  721-723  Arch 
street,  Phila.,  Pa. 


New  Patents  and  Trade-marks  in  the 
Grocery  Dine. 

Reported  specially  for  this  paper  by 

R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  January  29,  1907: — 

842,236.  Vegetable  cutter.  Jean  Neu- 
kirchen,  Cologne,  Germany,  assignor  to 
Peter  Neukirchen,  Chicago,  Ill. 

842,293.  Preserved  -  food  tin.  Josef 
Amtmann,  Melk,  Austria-Hungary,  as¬ 
signor  of  one-half  to  Zdenko  von  Pute- 
ani,  Melk,  Austria-Hungary. 

842,321.  Pie  lifter.  A.  L.  Long,  New 
Bloomfield,  Pa. 

842,456.  Coffee  drier.  Douglas  Gor¬ 
don,  Worcester,  Mass.,  assignor  to  Mar¬ 
cus  Mason  &  Co.,  New  York,  N.  Y.,  a 
corporation. 

842,509.  Dough  mixer  and  kneader. 
O.  D.  Woodruff,  Southington,  Conn. 

842,596.  Dough-dividing  machine.  P. 

S.  Ward,  Covington,  Ky.,  assignor'  to 
the  Superior  Tool  and  Supply  Co.,  Cin¬ 
cinnati,  Ohio,  a  corporation. 

842,742.  Scraper  and  regulator.  J.  H. 
and  G.  B.  Young,  El  Paso,  Texas,  as¬ 
signors  of  one-third  to  C.  S.  Pickrell, 
El  Paso,  Texas. 

850,983.  Plate  and  pan  lifter.  W.  F. 
Valiquettc,  La  Crosse,  Wis.,  assignor  of 
one-half  to  A.  M.  Short,  Medford,  Ore. 


850,991.  Dough  mixer  and  kneader. 
F.  E.  Abbott,  Buffalo,  Minn.,  assignor  to 
the  Buffalo  Manufacturing  Co.,  same 
place. 

851,110.  Washboard.  Andrew  Weiss, 
Cleveland,  Ohio. 

851,135.  Candy  machine.  Yan  Liska, 
Galeton,  Pa. 

851,148.  Candy-cooling  table.  J.  R. 
Windsor,  Des  Moines,  Iowa. 

851,207.  Drainer.  Celia  Sim,  Ne¬ 
braska  City,  Neb. 

851,210.  Nutcracker.  M.  A.  Wheaton, 
San  Francisco,  Cal. 

851,221.  Sweetened  food  compound. 
E.  D.  Chaplin,  Boston,  Mass.,  assignor 
to  Crystal  Sweet  Co.,  same  place. 

851,236.  Machine  for  immersing  cores 
of  confections.  L.  N.  Hartog,  New 
York,  N.  Y. 

851,417.  Coffee  urn.  Joseph  Hein¬ 
richs,  New  York,  N.  Y. 

851,497.  Washboard.  S.  B.  Cook, 
Laurel,  Miss.,  assignor  of  one-third  to 
E.  D.  Peirce,  same  place. 

851,602.  Graten  guard.  Anna  L. 
Lewis,  New  Orleans,  La. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days.  • 

For  chocolate,  cocoa  and  bonbons. 
“Lucerna”  Anglo-Swiss  Milk  Chocolate 
Co.,  Hochdorf-Lucern,  Switzerland.  The 
representation  of  a  tower  and  the  words 
“Chocolat  de  Lucerne.” 

For  wheat  flour.  Standard  Milling 
Co.,  Houston,  Texas.  The  words  “Texas 
Pride.” 

For  bread.  L.  R.  Bergeron,  Fall 
River,  Mass.  The  word  “Keystone”  and 
the  representation  of  a  keystone. 

For  fresh,  smoked  and  cured  meats. 
Charles  Roesch  &  Sons  Co-.,  Philadel¬ 
phia,  Pa.  The  representation  of  a  draped 
banner  bearing  the  word  “Roesch’s”  and 
a  scale. 

For  teas.  Burton  &  Davis  Co.,  New 
York,  N.  Y.  The  words  “Arrow  Chop” 
on  an  arched  panel  placed  above  two 
crossed  arrows. 

For  gelatine  for  use  as  food.  J.  &  G. 
Cox,  Ltd.,  Georgie,  Edinburgh,  Scot¬ 
land.  A  checkered  background  with  an 
ornamental  oblong  section  bearing  the 
words  “J.  &  G.  Cox,  Ltd.,  Georgie  Mills, 
Edinburgh  and  Eastcheap  Building, 
Eastcheap,  London,  E.  C.” 

For  wheat  flour.  Commercial  Milling 
Co.,  Detroit,  Mich.  The  words  “Hen¬ 
kel’s  Bread  Flour.” 

For  wafers,  waffles,  ice-cream  cones 
and  pyramids  and  baskets  made  of  pas¬ 
try.  A.  T.  Dietz,  Toledo,  Ohio.  The 
word  “Sayso.” 

For  lactobacilline  ferment.  The  Fer- 
I  ment  Co.,  New  York.  N.  Y.  The  rep¬ 


resentation  of  a  hand  holding  an  hour¬ 
glass;  also  the  word  “Bacillac.” 

For  wheat  grits.  The  Rugby  Milling 
Co.,  Rugby,  N.  D.  The  representation 
of  a  dove  carrying  an  olive  branch. 

For  pork  relish.  D.  M.  Bodine,  Tren¬ 
ton,  N.  J.  The  words  “Bodine’s  Sugar- 
cured  Pork  Relish;  D.  M.  Bodine,  Tren¬ 
ton,  N.  J.,”  inclosed  within  a  circle, 
which  is  surrounded  by  a  yellow  oval¬ 
shaped  border. 

For  chewing  gum.  Doctor  Wemm’s 
Eucalyptus  Cure  Co.,  Denver,  Col.  The 
letters  “U-K-Lip”  inclosed  within  an 
ellipse. 

For  canned  hash-meat.  Augustus 
Oemler,  Savannah,  Ga.  The  words  “To 
be  eaten  hot ;  Celebrated  Oemler’s  Q 
Hash  Meat ;  formula  furnished  by  an 
Augusta,  Ga.,  expert;  packed  at\one  of 
the  Oemler  factories ;  pronounced  by 
connoisseurs  the  very  best  made;  James 
H.  Johnson,  sales  agent,  Savannah,  Ga.; 
Oemler’s  Que  Hash”  associated  with  or¬ 
namental  panels  and  scrolls,  a  bee  and  a 
landscape  showing  a  waterfall  and  the 
hills  in  the  distance. 

For  olive  oils,  cotton-seed  oils,  peanut 
oils,  salad  oils,  mustard  and  spice  oils. 
The  Citizens’  Wholesale  Supply  Co., 
Columbus,  Ohio.  The  words  “Golden 
Rule”  on  a  scroll  and  a  monogram  of 
“C.  W.  S.  Co.”  and  five  stars,  all  in¬ 
closed  in  a  shield. 

For  soap.  The  Pompeian  Mfg.  Co., 
Cleveland,  Ohio.  The  words  "Pom¬ 
peian  Manufacturing”  and  the  repre¬ 
sentation  of  a  portion  of  a  glass  jar 
through  which- a  man’s  head  appears,  all 
upon  a  circular  black  background ;  also 
the  representation  of  a  man’s  head  abo\s 
the  signature  “T.  W.  Stecher.” 

F'or  wheat  flakes,  oat  flakes,  rolled 
oats,  hominy,  macaroni,  vermicelli,  spa¬ 
ghetti,  crackers,  bread,  cakes,  pies,  crul¬ 
lers,  doughnuts,  yeast.  The  Citizens’ 
Wholesale  Supply  Co.,  Columbus,  Ohio. 
The  words  “Golden  Rule”  on  a  scroll 
and  a  monogram  composed  of  “C.  W.  S. 
Co.”  and  live  stars,  all  inclosed  in  a 
shield. 

For  canned  salmon.  C.  Schmitz  & 
Co.,  New  York,  N.  Y.  The  word  “Cliff.” 

For  medicated  soap.  Ichthyol  Gesell- 
schaft  Cordes,  Hermanni  &  Co.,  Ham¬ 
burg,  Germany.  The  representation  of 
a  dove  and  the  word  “Ichthyol”  in  an 
oval-shaped  background,  upon  a  black 
circle  bearing  the  words  “Ichthyol  Co., 
Hamburg.” 

For  cornstarch.  National  Starch  Co., 
Jersey  City,  N.  J.  The  word  “Oswego.” 

For  wheat  flour.  Mack  H.  Davis, 
Shelby,  Ohio.  The  words  "Storer’s 
Best;  Davis  Mill  Co.  The  highest 
standard  patent  roller  flour,”  associated 
with  the  representations  of  a  farmer, 


two  sheafs  of  wheat,  a  miller,  a  thras 
ing  machine  and  tops  of  two  barrels. 

For  wheat  flour.  The  P.  Trent  G 
Cincinnati,  Ohio.  An  oblong  panel  bea 
ing  the  words  “Our  Best”  above  ai 
below  a  circle  inclosing  the  wor 
“Chamber  of  Commerce  Brand;  i 
spected ;  quality  guaranteed  unequalec 

For  salad  dressing,  catsup  and  mine 
meat.  Pressing  &  Orr  Co.,  Norwal 
Ohio.  The  word  “Winorr.” 

For  custard  powder.  Ivimy,  Lt 
London,  England.  The  word  “Custoda 

For  candy.  National  Biscuit  Co.,  Je 
sey  City,  N.  J.,  and  New  York,  N. 

A  red  maltese  cross  associated  with  t 
words  "Red  Cross.” 

For  poultry  food.  The  Illinois  Se 
Co.,  Chicago,  Ill.  The  word  “Phcen;: 
and  the  representation  of  a  phoenix 
flames. 

F'or  coffee  and  tea.  W.  S.  Quinby  C 
Boston,  Mass.  A  shield  draped  aero 
the  top  and  supported  by  two  fictitic 
animals,  one  on  either  side. 

For  chewing  gum.  Soda  Mint  Gu 
Co.,  Trenton,  N.  J.  The  words  "Sod 
and  “Mint”  upon  an  ornamentally-shap 
panel  and  separated  bv  a  design  on  t 
outer  circle  of  which  are  the  wor 
“Soda  Mint  Gum  Co.,  Pittsburg,  Pa 
and  in  the  centre  is  the  representation 
a  tree,  the  sunset  and  three  packagt 
each  bearing  the  words  “Soda  Mint.” 

For  honey  compounds.  Gordon,  W< 
&  Co.,  New  York,  N.  Y.  The  wo 
“Honeyloyd.” 

For  coffee.  Fischer  Bros.,  Seatt 
Wash.  A  yellow  background  on  whi 
are  the  words  “San-Two”  in  red,  a  r 
panel  containing  the  words  “Roast 
Coffee”  in  yellow,  and  a  red  semi-c 
ctilar  panel  containing  a  black  represe 
tation  of  a  building  with  yellow  wi 
dows. 

For  sardines.  Angus  Watson  &  C 
Newcastle-upon-Tyne,  England.  T 
word  “Skipper”  and  representations 
marine  scenes  and  the  head  of  a  beard 
man  wearing  a  large  hat  and  smoking 
pipe. 

For  chewing  gum.  A.  M.  Fitch,  I 
dianapolis,  Ind.  The  words  “Long  Tot 
and  a  representation  of  a  wrapped  sti 
or  roll  imposed  upon  which  is  a  lo 
black  cat. 

For  canned  fish.  Northwestern  Fis 
eries  Co.,  Seattle,  Wash.  The  wo 
“Honor.”  The  word  “Patriot”  ami 
representation  of  a  man  mounted  on 
galloping  horse. 

For  cornstarch.  Corn  Products  R 
fining  Co.,  Jersey  City,  N.  J.  The  wor 
“El  Monte  Blanco.” 

l'or  canned  sardines.  F.  H.  F'romtu 
Co.,  Philadelphia,  Pa.  The  word  “Ca 
ute”  upon  a  representation  of  a  tray 


Keep  the  Ball  Rolling 

Summer  used  to  be  looked  upon  as  the  dull  season  of  the  year, 
but  for  the  last  few  years  with  us  there  has  been  no  dull  season  ; 
quality  and  quantity  and  fair  treatment  has  enabled  us  to  “keep 
the  ball  rolling.” 


FORMOSA  TEAS-We  have  just  secured  an  exceptional  attractive  lot  of  heavy  bodied,  full  flavor  Formosa  Teas,  packed  in  boxes  averaging  20 
pounds  net ;  these  teas  range  in  price  from  20  to  25c.  a  pound,  and  can  be  sold  with  entire  satisfaction  to  the  consumer  at  from  40  to  50c.  a  pound,  thus 
showing  a  handsome  profit.  Order  a  sample  package. 

CA.ININED  CORN — Even  with  the  new  Corn  in  the  market  there  is  a  demand  for  some  grades  of  the  canned  product ;  Fancy  Maine  packing  Red 
Ribbon  Brand,  at  $1.05  per  doz.  ;  Fancy  New  York  packing,  Cruiser  Brand,  at  80c.;  and  a  standard  Maryland  shoepeg,  Hall-Park  Brand,  at  72j^c.  ; 

all  good  value. 


SUMMER  DRINKS  — We  quote  you  on  this  line  as  follows:  Clicquot  Club  Ginger  Ale,  pints,  2  doz.  in  case,  per  case,  $2.10;  Hires  Carbonated 
Rootbeer,  2  doz.  in  case,  per  case,  $1.65;  Clawson’s  Ginger  Ale,  champagne  quarts,  per  doz. ,  95c.  ;  Clawson’s  Rootbeer,  champagne  quarts,  per  doz., 
95c.  ;  Heinle’s  Sarsaparilla,  2  doz.,  per  doz.,  85c.  ;  Schimmel’s  Fruit  Syrup,  half-pints,  2  doz.,  per  doz.,  $1.00. 


KIRK,  FOSTER  &  CO.  “E 


NORTH  water  street 
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IN  WRITING  TO  HDVERTISBRS  KINDLY  MENTION  **  GROCERY  WORLD  ” 


GROCERY  WORLD 


31 


WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  f  rtt 
cut.  Answers  may  be  addressed  to  the  Grocsbv  World  when  desired,  provided  the  advertisement  Is 
xompanled  by  to  cents  In  postage  to  pay  for  remalling  tfie  same.  To  non-subscribers  the  price  Is  50 
nts  per  Issue. 


WANTED. 


EVERY  ONE  A  GOOD  CHANCE. 


/ANTED — Grocery  and  specialty  sales- 
ten,  traveling  in  every  part  of  United 
tates,  to  solicit  subscriptions.  Write  for 
articulars,  “Grocery  World,”  Philadel- 

hia.  tf 


FOR  SALE. 


OR  SALE — A  nicely  equipped  cashier’s 
ssk  and  office,  5x4  feet  in  size,  made  of 
ellow  pine,  with  glass  panels,  brass  rails, 
:dging,  cash  drawers,  etc.,  complete.  Sub- 
antial  and  ornamental  in  structure.  Will 
til  cheap.  Address  C.  W.  Reed,  Spring 
nd  Calhoun  streets,  Newton,  N.  J.  10 


OR  SALE — Hill  refrigerator  in  good  order, 
feet  high,  5  feet  wide  and  4%  feet  deep. 
Vill  sell  at  a  bargain.  F.  C.  Van  Horn, 
52  Passaic  street,  Trenton,  N.  J.  10 

OR  SALE— Grocery  and  meat  market, 
iunning  $400  per  week.  Rent,  $35  per 
lonth  including  stable  and  dwelling, 
tock  will  run  $1,000;  will  sell  for  $1,000 
pot  cash,  including  horse  and  wagon, 
uyer  has  option  of  purchasing  property, 
xcellent  reason  for  selling.  Address 
ipportunity,  care  “Grocery  Worldy”  Phila- 
elphia.  8 

OR  SALE — A  first-class  property  and 
irge  cheese  jobbing  and  retail  grocery 
usiness  in  central  Pennsylvania ;  estab- 
shed  fifteen  years  ;  larger  part  of  business 
cash.  Did  over  $31,000  last  year.  Net 
rofits  15  per  cent.  Best  of  reasons  forsell- 
lg.  A  remarkable  opportunity.  Address 
/.  P.  R.,  care  “Grocery  World,”  Phila- 
elphia.  7 

OR  SALE — One  Elliott  addressing  ma¬ 
rine,  one  stencil  cutter,  six  cabinets 
:apacity  5,000  stencils  each),  30,000  stencil 
ames,  all  in  perfect  condition.  J.  S.  Ivins’ 
on,  625  N.  Broad  street,  Philadelphia.  7 

OR  SALE — Butchers’  refrigerator.  Hill’s 
lake.  Length,  5  feet  6  inches  ;  depth,  3 
set;  height,  7  feet;  must  be  sold  at  once 
)  make  room  for  larger  one  ;  price  reason- 
ble.  Lot  of  oval  front  tea  and  spice  can- 
iters,  black  and  gold,  in  first-class  condi- 
on,  have  been  used  but  a  short  time, 
heo.  ‘F.  Wolfe,  Federal  and  Lawrence 
treets,  Burlington,  N.  J.  7 


BUSINESS  OPPORTUNITIES. 


0000000000000000000000001 

DO  YOU  WANT  TO  SELL  '< 

YOUR  BUSINESS?  , 

We  find  buyers  for  grocery  and  ( 
general  store  businesses  —  nothing  < 

else.  We  are  specialists  in  that  and  < 
we  know  what  we  are  about.  ( 

In  the  term  “grocery  stores”  we  < 
include  butter  and  egg  stores,  tea  < 
and  coffee  stores,  green  groceries  and  < 
anything  else  in  the  same  line.  ( 

If  you  want  to  sell  your  business,  t 
we  have  a  customer.  If  you  want  to  < 
buy  one,  we  know  where  something  is  i 
that  we’re  sure  will  suit  you.  i 

Write,  call  or  telephone.  < 

WARNER  &  CO.,  « 

937  Arch  Street,  Philadelphia,  Pa.  « 

1 

OOOOOOOOOOOOOOOOOOOOOOOOl 


tONEY-MAKING  SUBURBAN  STORI 
We  offer  store  in  clean  Philadelphi 
Jburb.  Groceries,  meats  and  provision: 
inly  one  other  store  in  place.  Size  30  x  f 
:et.  Does  $40,000  per  year,  half  casl 
tock  about  $1,500.  Uses  three  team; 
verything  sold  at  good  profits  and  clea 
et  profits  are  10  per  cent.  Owner  goin 
ito  other  business  and  will  sell  at  inver 
>ry. 

WARNER  &  CO., 

! 27  Arch  Street,  Philadelphia,  Pi 


No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  243. — In  good  residence  part  of  North 
Philadelphia.  Store  16  x  42  feet.  Does 
$14,000  yearly.  Stock,  $1,200.  Good  house 
connected  for  sale  or  for  rent  to  good 
man.  Uses  one  team.  Actual  net  profits 
range  from  8  to  10  per  cent.  Owner  retir¬ 
ing  from  business  and  will  sell  stock  at  in¬ 
ventory,  fixtures,  including  team,  for  about 
$ 75 °- 

No.  254.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266.— In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  ■  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273. — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Does  $325  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500—  for  the  money  we  have  nothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$1,000.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 


No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 

15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  292. — In  Philadelphia  suburb.  Gro¬ 
cery,  ice  cream,  confectionery,  bakery. 
Store  20  x  35  feet.  Does  $450  weekly, 
mostly  cash.  Stock  $600  to  $700.  Uses  one 
team.  Business  in  splendid  shape,  but 
owner  cannot  give  time  himself  and  is  un¬ 
able  to  get  satisfactory  manager.  Clears 
$50  weekly  and  can  clear  $75.  Price  inven¬ 
tory,  which  means  about  $1,500. 

No.  293.— In  West  Philadelphia.  Store 
20  x  35  feet.  Did  $23x00  last  year,  three- 
quarters  cash.  Stock  about  $1,500.  Net 
profits  14  per  cent.  Good  dwelling  con¬ 
nected.  Owner  going  in  other  business 
and  will  sell  at  inventory. 

No.  295. — Near  Tioga.  Store  20  x  30 
feet.  Business  $425  weekly.  Stock  $1,200; 
one  team.  Nets  clear  15  per  cent,  above 
everything.  Expenses  low.  Real  estate 
for  sale  or  rent.  Owner  holds  Government 
position  and  cannot  attend  to  store.  Price 
inventory.  Established  by  present  owner 
twenty-one  years  ago. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  297. — In  West  Philadelphia.  Store 

16  x  35  feet.  Does  $250  weekly  on  stock  of 
$400.  Net  profits  15  per  cent.  Good  house 
connected,  for  sale  or  rent.  Owner  ill  and 
must  give  up  business.  Price  $750,  or  in¬ 
ventory. 

No  298. — In  busiest  part  of  West  Phila¬ 
delphia.  Store  25  x  60  feet,  and  does  $550 
weekly,  three-quarters  cash,  balance  week¬ 
ly  customers.  Stock  about  $1,300.  Uses 
one  team.  Nets  clean  10  per  cent.  Fixed 
charges  moderate.  Owner  is  inexperienced 
and  prefers  other  business.  Will  sell  at 
inventory. 

No.  300.— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

NOT  A  BETTER  PLACE  ON  EARTH 
for  a  wholesale  grocery  house  than  Astoria, 
Ore.  Live  wire  could  control  Alaskan 
trade.  Two-thirds  of  the  people  of  the 
world  live  on  the  Pacific  shores  ;  they  all 
make  regular  business  of  eating.  Young 
hustler  ought  to  start  co-operative  com¬ 
pany,  or  promote  and  locate  it  here.  You 
would  double  your  dollars  in  this  business 
first  year.  Write  Chamber  of  Commerce, 
Room  797,  Astoria,  Ore.,  for  particulars. 
Remember,  Astoria  is  only  deep-water  port 
on  Columbia  River,  and  is  one  of  only  five 
on  Pacific  coast. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Experienced  man  in  general 
store.  Married  man  preferred.  Apply  A 
P.  Steckel  &  Co.,  Slatington,  Pa.  8 


WANTED — Two  or  three  good  clerks  for 
general  store ;  good  chance  for  advance¬ 
ment  ;  state  age,  experience  and  salary 
expected,  and  give  at  least  two  references 
from  former  employers.  Address  H.  R.  S., 
care  “Grocery  World,”  Philadelphia.  9 

WANTED — Manager  for  a  general  mer¬ 
chandise  store.  Must  know  how  to  handle 
men.  Apply  to  C.  E.  Engel  &  Co.,  Medford, 
Md. _ 6 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front” 

Qood  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS*  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  You  With  Sales- 
men  Whu  Can  Sell  Yuur  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


You  Can’t  Cut  Out 

A  BOO  SPAVIN  or 
THOROUGH  PIN,  but 

ABSORBINE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  0.  F.,  9  Monmouth  St.,  Springfield,  Mass. 
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A  profit  of  $22.50  on 

a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


GROCERY  WORLD 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  your  letter 
head  or  enclosing’  a  business  card. 
No  charge  for  complete  details. 
Address 

W.  H.  RIGHTER 

150  Nassau  St.  NEW  YORK 


FOREIGN  AND  DOMESTIC  FRUIT? 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  £C.  Cor.  Callowbiill  and  Newmarket  Street®. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  August  12th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Jumbo  bunches,  10  hands,  extra  fancy . 

Selected,  10  hands, . .  . . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  9  hands,  packed  in  barrels . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  x  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . 

Selected,  8  hands  . 

Selected,  7  hands  . 


$2.00 

per 

bunch 

1.85 

per 

bunch 

1.70 

per 

bunch 

1.65 

per 

bunch 

1-25 

per 

bunch 

1.20 

per 

bunch 

IIS 

per 

bunch 

•90 

per 

bund 

.85 

per 

bunch 

.80 

per 

bunch 

1.40 

per 

bund 

1. 10 

per 

bund 

•75 

per 

bund 

FLEISCHMANN’S 

COMPRESSED  YEAST 


We  advise  against  shipping 
bunches  or  upwards. 


bananas  loose  in  bags  unless  in  quantities  of  2 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


Just  a  Little  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


HRS  NO  EQUAL 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box  . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box . . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box . 

Extra  Choice,  126  size,  per  box  . . 

Extra  Choice,  150  size,  per  box . 

Extra  Choice,  176-200-216,  per  box  . 

Extra  Choice,  250-288,  per  box  . 


4.5c 

5-oe 

S-5C 

S-5C 

6.0c 

S-5C 

4-CC 

4- 25 

5- OC 
5’25 
5-25 
5-25 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box . . . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  .  S-00 

Fancy  Messina,  360  size,  per  box  .  5.5c 

Choice  Messina,  300  size,  per  box .  4-3 

Choice  Messina,  360  size,  per  box  .  S-OC 


COCOA  NUTS. 

Cocoanuts,  Best  Quality  Jamaica,  100  to  sack .  4.25 

Cocoanuts  (easy  shelling),  80  to  sack . 

Cocoanuts,  Barracon  (easy  shelling),  1 . 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper . 

Strictly  Fancy  Yellow,  per  hamper . 

Bermuda.  Prime,  per  crate . 


^VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


20c 

185 
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BALTIMORE  PRICES-CURREWT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

ny  subscriber  to  the  “ GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
eked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

Java . 26 

’’Java.  . . 24 

Java . 24 

-Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

Mocha . 24 

Mocha . 22 

Mocha . 20 

guayra  (Washed  Caracas) . 18 

i  Maracaibo . 18 

Maracaibo . 17 

Santos . 18 

Santos . 16 

!"  Santos . 14 

aberry  Santos . 14 

Rio . 13 

1. 1  Rio . 12 

i  2  Rio . 10 

pton  Special  Mocha  and  Java,  1  lb.  cans  .27 

pton  Perfection,  1  lb.  cans . 20 

.ttleship,  1  lb.  packages,  any  quantity...  .15 
g  Cabin,  1  lb.  packages,  100  to  case.., . 14 

ng  Bee,  100  lbs.  to  case . per  ease  15  00 


TEA,  Per  lb. 

>.  25  Gunpowder . 24 

).  28  Gunpowder . 35 

st  Gunpowder . 45 

).  25  English  Breakfast . 20 

>.  28  English  Breakfast . 33 

st  English  Breakfast . 40 

>.  25  Moyune  Gunpowder . 33 

i.  28  Moyune  Gunpowder . 38 

st  Moyune  Gunpowder . . . 50 

>.  25  Imperial . 33 

i.  28  Imperial . 35 

st  Imperial . 50 

».  25  Oolong . 28 

).  28  Oolong . 35 

st  Oolong . . . 45 

mng  Hyson . 35 

pan . 35 

:no  ]4  and  %  lb.  packages . 50 

;ver  Moon . 27 

ver  Bell,  1  lb.  packages . 25 

lada  (Ceylon  and  India  Tea)— 

3reen,  Black  and  Mixed,  Y  and  )$  lb. 

packages,  10  lb.  to  box . 45 

3reen,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES, 

iked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Vagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  *  lb.,  aauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz . 85 

iaratoga,  2  lb.,  2  doz . 50 

rn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

3elmont  Cream,  2  lb.,  2  doz . 85 

Winorr  Brand  Kemelled  Corn,  2  doz .  1.45 

as— 

lowe  &  Co.,  extra  sifted,  2  doz . 

■ohnson  Brand,  soaked,  2  doz . 

Little  Fellow,  2  lb.,  2  doz .  1 .40 

tob  Roy,  2  lb.,  2  doz .  1 .00 

^in  Money,  petits  pois,  2  doz .  1 . 50 

Pin  Money,  standard  early  June,  2  doz..  1.10 
french,  extra  fins,  100  in  case,  per  case,  18.50 
a  Money  Combination — 

!  lb.,  2  doz . 90 

dney  Beans— 

!  lb.,  2  doz . 75 

tna  Beans— 

)erbv,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.00 

kittle  Darling,  2  doz .  1.30 

mpklns— 

:  lb.,  2  doz . 85 

lallons . 

ing  Beans— 

!  lb.,  2  doz . 75 

a  Money  Vegetables— 

:  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

lb.  Pulp,  for  soup . 45 

ccotash— 

:lb.,  2  doz . 95 

raatoei— 

J  Money,  whole,  3s,  2  doz .  1.00 

I  standard,  3s,  2  doz . 97ti 

lallon,  'A  doz .  3.75 

.;  air  Quality,  3s . 95 

8,  2  doz . s . J5 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  'A  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.35 

Victor,  1  lb.,  tall,  4  doz .  1 .00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  A  lb-,  Ant,  4  doz .  1.25 

Crab  Meat- 

54  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz .  2.40 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1 . 10 

Sardines,  in  Oil —  per  case. 

54  oil,  100 .  6.00 

Gold  Label,  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  54  oil,  100 .  4  00 

54  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 50 

Ledemey  Brand,  100  caDs . . .  3.75 

54  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4.00 

Gold  Label,  50  cans .  4. 50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans .  3.50 

Imported  Sardines — 

34  Oil,  Martell  Brand,  100  cans .  16 .00 

A  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9.00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans .  9  25 

CANNED  FRUITS,  Perdoz. 

Apples,  3  lb.,  2  doz .  1.10 

Blackberries,  2  lb.,  2  doz . 85 

Blueberries,  2  lb.,  2  doz .  1.15 

Cherries,  2  lb.,  2  doz .  1 .40 

Gooseberries,  2  lb.,  2  doz .  1.05 

Pie  Peaches,  3  lb.,  2  doz .  1  15 

Pears,  3  lb . ,  2  doz .  1.00 

Extra  Standard  Pineapples,  2  lb.,  2  doz .  2.15 

Grated  Pineapples,  2  lb.,  2  doz .  1.85 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1 .25 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  1lA  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . . 11 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 15 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 10 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

D  Package,  30 1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 09 

50-  60, 25  lbs . 08)4 

60-  70, 25  lbs .  08 

70-  80,  25  lbs . 07)4 

80-  90, 25  lbs . 06  34 

90-100, 25  lbs . 06)4 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 13 

Sultana,  36  1  lb  pacl 
Sultana,  bulk,  251bs. 


RICE.  |Perlb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 06 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0444 

Japan,  100  lb.  sacks . 05?4 


SALT.  Per  sack 

Fine  Table,  224  lbs . : . 90 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  J4  bushel  sacks . 22 

Ground  Alum,  140 . 65 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2. 53 

Fine  Dairy,  3s,  100  to  bbl . . .  2  39 

Fine  Dairy,  4s,  70  to  bbl .  2  28 

Fine  Dairy,  5s,  60  to  bbl .  2.27 

Fine  Dairy,  10s,  28  to  bbl .  2.08 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  1.8O 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  1.90 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas.  210  lbs . per  bbl.  7.25 

Less  quantity . 03)4 

Lentils,  about  100  lbs.  to  sack . 09)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . . . 18 

No.  6  Amber  Syrup. . 27 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.75 

California  Amber  Drips,  2)4  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 

California  Amber  Drips,  )4  gal.  cans,  1  doz.  1 .95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’ A .  4.80 

No.  1,  A .  4.75 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  6.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

challenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4.20 

Red  Cross,  4  doz .  4 . 20 

Star,  4  doz .  4.20 

Dime  Brand ,  4  doz .  3.55 

Lion, 4  doz .  4.20 

Banner,  4  doz . . 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4  00 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.35 

Our  Pet,  baby  size,  6  doz .  2.75 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES,  Per  gross 

Blue  Hen ,  200s,  1  gross .  1.60 

Coast,  5  gross.... . 85 

Globe ,  100s,  5  gross .  '95 

Mid  way,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . '  .50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross . .  1 .00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . go 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5  25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

*Pearl  White  Floating . 100  4.00 

Ark . 100  1.88 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2A  boxes 

“1776”  or  120  bars  Best  Soap  free .  4  20 

Washday . 120  2  20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.63 

*P.  &  G.  Oleine .  60  3.00 

Premium . 80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  85 

*5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars 

Box. 

Fairbanks . 

.  50 

1.88 

Sapolio . 

2.25 

Wrigley’8 . 

Wrigley’s . 

. 100 

3.50 

.  50 

1.80 

Scourene . 

. 100 

3.50 

Lipp’s  Scourer . 

Sil  San . 

.  60 

2.25 

.  50 

2.00 

Army  and  Navy  Compound . 

1.80 

Finola  Star  Polish . 

. loO 

3.85 

Silver  Sand . 

2.50 

American  Scourer . 

.  100 

3.75 

Bon  Ami,  10c.  size . 

2.50 

Brooks’  Crystal . 

. 100 

3.90 

Hoefner’s  Crystal,  with  spoons.. 

1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . . . . . 40®.  46 

Choice,  barrels .  -3* 

Good,  barrels . 26®.  80 

Fancy,  quart  Jars . per  do*.,  1.20 

Hew  Orleans  Molasses- 

Fancy  Open  Kettle. . 46®.  50 

Prime . -*9 

Good . 28®  35 

Ordinary . »  .22 

Blended,  fancy .  -84 

Blended,  choice .  .80 

Blended,  good .  -28 

2-lb  tins,  8  dozen. . per  case,  2 . 80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup— 

Pure,  extra  fanoy . - . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  -82 

Choice .  -29 

Vanilla  Drips . 28®. 80 

Tins,  2-lb.,  2  dozen . per  case,  1  96 

Tins,  2%-lb.,  2  dozen . per  case,  2.26 

Tins,  8-lb.,  2  dozen . per  case,  2.60 

Tins.  5-lb..  1  dozen . per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Extra  Shore  Is.  count  110®116 . 

Medium  Irish  2s,  count  825@375 .  16.00 

Norway,  count  400®450 . 

Norway,  count  800@860 . 

Norway,  count  240® 270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  brloks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder— 

Common  to  fair . 16®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 28®. 36 

Choloest . 46®.  66 

mporl&l — 

Common  to  fair . 20®. 26 

Superior  to  fine . 30®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 50®.  66 

Young  Hyson — 

Common  to  fair. . 12®. 18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 86®. 40 

uolcest . 46®  .60 


Hyson— 

©12% 
@.18 
®  .26 

Extra  fine  to  finest . 

Japan— 

Common  to  fair . 

.  .16®. 20 
.  .22®.  25 
.  .28®. SO 

.  .32®.  38 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.... 
Basket-fired— Choicest . 

.  ,20@.25 
.  .28®. 30 
.  ,82@.38 
.  .—@.45 

.  .08@.10 

.  .13®.  16 

.  .  17@.22 

^ng— 

.muon  to  fair . 

Extra  fine  to  finest . 

.  .25@.35 
.  ,40@.66 

ouchong— 

Common  to  fair . 

.  .14®.  18 
.  .20®. 26 

Extra  fine  to  finest . 

Choicest  . 

.  .30®. 36 
.  40@  .60 

ROASTED  COFFEES. 


>ava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government — Prime . 

Old  Government — Good . 


IXUllAUUJi . 

African . 

Mocha- 

Genuine  Arabian . 
Maracaibo— 

Cucuta — Best . 

Cucuta — Choice.... 

Cucuta— Prime . 

Cucuta— Good . 


.84 

.27 

.26 

.23 

.21 

.20 

.20 


.28 


.16)4 

.16 

.16 

.14 


baguayra — 

Caracas — Finest . . 

Caracas— Choice . 


.20 

.17 
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Pea  berry— 

Santos— Fancy . 17)4 

Santos— Choice . 17 

Santos— Fine . -  -16 

Rio— Fancy . 17 

Rio— Choice . 16% 

Rio— Fine . . . 16 

Santos— 

Best . 16 

Choloe . 15 

Prime . 14)4 

Good . 18)4 

Fair . ; . 12)4 

Rio — 

No.  1— Golden . 16)4 

No.  2 . 16 

No.  8 . . . 14)4 

No.  4 . 14 

No.  6 . 13)4 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bag*  or  barrel*.  Per  lb. 

Allspice . .. . 07 

C&gsiA  badfl .  *30 

Cinnamon,  Mat* .  -10% 

Cinnamon,  Twalo .  .17 

Cinnamon,  Ceylon . 21®  .27 

Cinnamon,  Batavia . 26®  .80 

Cinnamon,  Saigon .  -80 

Cloves,  Zanzibar . .....  .19®. 20 

Cloves,  Amboyna . -22 

Cloves,  Penang . 80® .  86 

Ginger.  African .  .08 

Ginger,  Jamaica,  bleached . 18)4®. 20 

Ginger  Jamaica,  unbleached. . -  .17®. 19 

Ginger,  Calcutta. .  08 

Nutmegs,  76-  80* . 26®  36 

Nutmegs,  106-110* . 18®  .20 

Nutmegs,  180-140b . 15®  .18 

Black  Pepper,  Singapore . 10)4®. 12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore . 18®  .19 

White  Pepper,  fanoy .  26®. 80 

Red  Peppers .  .16 

Pure  Ground,  higheat  grade,6-10  lb.  bx*. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper. . 22% 

Paprika . 41 

Maoe,  Straight  Penang . 

Mustard . 

Pure  Ground,  %-lb.  tin*,  oase  2  dozen  Per  do*. 

Allspice . .76 

Cinnamon,  China . - .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaloa .  1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmeg* .  1-50 

Paprika .  1-46 

Pepper,  black . 96 

Pepper,  cayenne. . 98 

Pepper,  white .  1-66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%*,  unpeeled  Calif- 

Standard  white  2)4*1  Calif. . 

Tips,  green,  is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  1* .  .42% 

Standard,  plain  or  *ance,  2a . 60®  .60 

Standard,  plain  or  sauce,  8s . 70®  .86 

Fancy,  plain  or  sauce,  2s. .  1 .16®1 .26 

Fancy,  plain  or  sauce,  Ss .  1.60®  1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15®  1 . 26 

Standard . 90®1. 10 

Soaked . 60®  .80 

Beans,  Stringless— 

Fancy  2s .  1.90®2.50 

Fancy  Is .  1 .10®1 .20 

Extra  2s .  1.40®1.76 

Extra  standard  2s .  1.10®1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Yellow  Wax  28,  fancy .  1.20®1.26 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85®1.00 

Corn- 

Fancy  Maine  2s .  1.00®1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .76 

Maryland  2s,  Maine  Style . 65®  .70 

Other  standard  grades  2s .  .60 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2b .  1.40®  1.76 

Sifted  ai .  1.80®  1.86 
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Telephone  2s . 

Sweet  Wrinkled  2a .  1  40®  1 . 60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 60®  .65 

Succotash- 

Extra  fancy  Maine  2s .  1.26 

Fancy  Maine  2s .  1.00®1.10 

Extra  standard  2s. . 76®  .90 

Pumpkin- 

Fancy,  8a . .  .  86@116 

Fanoy,  gallons .  2.75 

Squash- 

Fancy  8a .  1.15 

Tomatoes— 

6)4 -In.  cans,  fancy  New  Jersey .  1.50 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 96®  1.00 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  3.65 

Quarts,  glass Jara . 2.76 

Beets— 

Fancy  Strawberry  Ss .  1 . 50@1 . 76 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  8s . 90@1 . 00 

Sauer  Kraut  8* . 80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  8s .  1.60@1.75 

Gallons .  4.60 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . — . 

Extra  standard  2)4* . 

Standard  2)4* . 

Gallons . . 

Cherries — 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standara  White  2)4s . 

Standard  White  2)4s. . 

Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2)4* . 

Extra  standard  2)4* . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2)4* . 

Standard  2%s . 

Gallons . 

Peache*,  L.  C.— 

Extra  8* . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2)4s . 


Per  do*. 
3.40 
2  50 
2.10 


4.00 

8.20 


2.40 

9.00 


8.25 

2.66 

2.10 

2.30@2.40 

2.10®2.20 


3.00 

1.60 

1.40 

4.60®5.60 


8.26 

2.65 


8.10 

1.95 


EASTERN. 

Pears- 

Choice  New  York  2s .  1.60 

Choloe  New  York  State  2%* .  2.60 

Standard  2a .  1.25 

Pineapples— 

Sliced  or  grated  2* .  2.00®2.20 

Sliced  or  grated  1* .  1 . 00®  1 . 10 

Pie,  grated,  gallons .  2.50 

Singapore  1%» .  1 . 16®  1. 26 

Plums,  egg,  8s . 

Plums,  gage,  8* . 

A§allons .  2.60 

Strawberries— 

2s,  fancy .  2. 60 

2s,  extra . 

Raspberries— 

Red,  fancy,  2* .  1-80 

Standard  2s .  1.10 

FISH. 

Lobster- 

Flat  Is . 

Flat  )4s . 

Kippered  Herring—  i  M 

Alaska  Salmon— 

N  Pink  Is .  1.00 

'Medium  Red .  »  1.10 

Red  is .  1.10@1.15 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.20®1.25 

Tall  tS- .  1-75 

Flat  Is .  2.00 

Oval  Is  (steaks) .  2.75 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  60  tins .  2.35®4.25 


Per  10 


11 


.10 

.00* 


.17  ®  .20 


®.12 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  or.,  60  lbs . 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . 

Figs— 

Boskets,  1  lb.  and  2  lb . 16 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbs_ . 

2-in.,  12  lbs . . 

Currants — 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 11 

Orange  Peel- 

According  to  quality . 11%®.12 

Fard  Dates— 

60  lbs.,  bulk . 06  ®.07 

1-lb.  pkgs.,  80-lb.  case- .  .09 

Persian  Dates— 

60  lbs . 08)4®  . 05 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x60,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  .06%;  80x  90 . 

70x80.  .06%;  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  60  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . . 

Royal,  fancy,  26  lbs . 

Royal,  choice,  26  lbs . . 


.11 

.10 

.19 


.05 


.11 

.10 

.09 


.10 


.09 

.ID1 


.26 


.23 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .13 

Smyrna  8ult.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  SO  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .12 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lb*. . 

Valencia,  28  lbs . 36 

Flot.  shelled . 

In  shells— 

California  P.  8.,  80  lbs . . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbe . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . <7... 

Pecans _ 

Polished,  80  lbs . 16 

Louisiana  Paper  Shell . 

Walnuts— 

California  Hard  Shell,  No.  1 . 

Grenoble,  220  lbs . 

Marbots,  110  lbs. . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  28  lbs . 

Choice,  bags,  126  lbs . 


@.® 

@.43 


.25 

.14 


,:0 


.12 

.14 


@.19 


.17 

.18 


12' 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones...™  8. 00®  18  00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18  .00 

High  quarters,  boneless .  24.60 

Halves.boneless . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20  00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@36  00 
Mushrooms,  %s,  accord’g  to  qual.  16.00@18.00 
String  Beans,  according  to  qual...  12.00@17 .00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs.,  „ 

perlb . 08®  09 


36 


GROCERY  WORLD 


GROCERY  WORLD  PRICES 


CORRECTED  ‘WEEKLY. 

subscriber  to  the  “GROCERY  WORLD ”  who  <i  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


AD  VANCES.  Column. 

it  Butter .  7 

tolene . . .  26 

,T . — .  27 


DECLINES. 

Column. 

ADDITIONS. 

Coiamn. 

Flour . 

Lima  Beans .  m 

Live  Poultry . 

WDM  AM  HAJURB  ETIEYTIH&  YOU  BUT. 

Standard  Weight*  per  Bmhel. 

Harrow  Baaaa . . . 60  lb* 

Medium  Baani . go  •• 

Pea  Baaat . . . to  " 

Red  Kidney  Baaaa. . . . 58  '* 

Hominy  . . cfi  n 

Paaao . .. 

Barley . . . .  <• 

Potato**. 

*••*•*••••••••*•*•**••*  ******************  *a**e*aa*aaa***j6  ** 

riiinii, . „ . <8  « 

Onion* . ««  •• 

Shellbark*. . ...7.....^  “ 


COL. 

rm  Cash  Drawer,  *********33 
on  *••••••••••**•*•**••••••••••••  47 

munition . .  4 

•  Grease  a********************  J 


t,  Paper . 41 

and  Twin*  Holder*.....  33 
Inf  Powdar...  ••••**4*******  5 
lljf*«t*********  •••*•*.* . «*»9 

i(6tSa  ************  ******  ••aaaaaaa^C 

1  Brick  *•••••••• •••••••••••••*  59 

aa . »9 

'eking,  Shoe .  6 

ng... . 6 

ax . 

)DU  a***************************' 

the* . 

kwheat  Flour.... 

g  Boren . 33 

ierr’  Sundries . 44 

:sr  Dishes . 6* 

fCTa  a  ••••••«  *a**«  •••••••  •••••••••  7 

ter  Color . 47 


COL. 
•••••m*********«12 


•  •••••••*••••••••••• O •••••••  ' 


•J7 

.61 


...6; 


ll 


lphor .... 

dies . 

dies . 

nod  Goods . . 

silfomla  Fruit* . 10 

egetables.  ••••••••••••••••••a*  8 

ish . ..is 

le  Fruit . «io 


-47 

,..jj 

zl 


Sardine*.., 

Meats 

Soup#  ••••••< 

Can  Openen . 33 

Capers 

••••••••••a****************** 9 7 

Caps,  Gun.  ••••••••••••a**********  4 

Catsup 

Cereal  Special  tie*... . . 

C«r*al  Coffee  •  •••••**••«•••••••••  3« 

Cheese  a  ••••••••••••••••••  ••••••«**07 

Chocolate  and  Coooa . 17 

Chewing  Gum. . . . ™ji 

Cider  •  •••••••••••••S«4(MM*t«(MHlSO 

Clothe*  Pins . 6* 

Cocoanut . 

Codfish . 

Coffee . 

Essence . . . 

Chicory . . 

Coffee  Mills . 

Cooking  Herbs . 

Condensed  Milk . so 

Craam. . . . _.•« 

Condensed  Mine*  Heat . 38 

Corn  HcaL . s* 

Corn  Starch . . . .....58 

Cottolene . a6 

Cracked  Wheat. . *9 

Crackers,  Cakes,  «tc.... . *n 

Cranberries  . 

Cutters,  Dried  Beef. . ,,..33 

Tobacco . 64 

Delicatessen . . 


COL. 

Dressed  Heats.. . . . 44 

Drugs,  Grocers' . 47 


Eggs- 


Extracts, 


•  ••••••••••••••••••••a* 


•*7 

..J 


Fancy  Otocmrtea . . ay 

Farlisa,. ..................  ...-^...*9 

Farinaceous  Goods . . *9 

Faucets . 33 

Canned  Fah . . . is 

Fix  lures .....  ■••.•••••••... ....... .3* 

Flour . a8 

Four,  Self  Rising.. . *8 

Flour,  Buckwheat . *8 

Fly-paper . 59 

Food,  Bird  „..•••• . ...*59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried. ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatins . 

Ginger,  Jamaica . . 

Gravel,  Bird . . 

Grocers'  Fixtures . 

Herring . 

Hominy  and  Grits . *9 

Honey . 36 


Ink.., 

Insect  Powder.. 
Ironing  Wax...., 


*..... .37 

. 4* 

. 59 

4« 


Licorice . . 

Llm* . . . 

Lire  Poultry . 

Lye,  Concentrated., 


an  and  Jar  Rnbban . 7 

elites . 46 

unket  Tablets . ,.„jo 

Ketchup.-. . . if 

Lamp  Goods.. . . 37 

Lemon*  aid  Oraiigiiul."™44 
...** 
-47 
...37 
-45 
-37 

Macaroni  . . 3* 

MackoreU. . 34 

Hepte  Sugar  and  Syrup.  ...60 
Match** - - - ^..37 

Heat.... . . . 44 

Mine*  Heat . . 38 

Molasses  . . .60 

. . 59 

mascara . . . . 

Mustard,  Prepared . 57 

Marmalade . 46 

Noodle*,  Egg. . ...19 


Nuts . 

Oat  kCaal.,.. .............. .. 

Oils... . . 

OQ,  Amsrlc 
OUv*  OH... 

OUtss  *•*••**•***••**•**...< 


•••••••.••••••a*****..) 


>eeeeeeeeee****< 


COL. 

..*9 

•39 

•40 


1  *  4 *•*•***•••#•#**•*  9 


Paps* «.« ........ .......... ......4s 

Paper  Baga... 41 


1. .......... 

............. 


.......... 


PI 

Pickled  M 

Plum  Pudding . 

Pork  and  B eef. . 


Peas,  Dried . . 19 

Pepper  Saasce- . . . _.Js 

Pb3o.es ................. .........4s 

III46 

„  V  -43 

Potash.jy. . . . 37 

Potato  Chips . — . 4* 

Poultry  Seasoning. 45 
-45 
-45 
-  4 
-46 
-43 
...31 

-47 
...50 

...Ji 

-•9 
-*9 
-S3 


Poultry, 

Poult  17,  Lire... 
Powder,  Rifle 


Podtflne _ 

Putty 

Rennet. . 

Rice 

Rice  Flour...., 
Rolled  Oats ... 
Root  Beer...  . 


Rope.-... 
Roetn . 


COL. 

'•••••••••••Sg 

. 47 


Sefufi  . »9 

Sal  Soda.  ••*•*•*••••••*•*••••••*•*£8 

Salt.,,. . . ji 

Sapolio . ...34 

Sardines.. . . 13 

Sauce  and  Condiments . gs 

Sauer  Kraut.  •  ••••*••••*•••••• 

Scales  . . 3* 

Scoops,  Grocen’ . 33 

Scorning  Soap . 52 

Seeds . . . S3 

Shoe  Dressing .  6 

Shot. . 4 

Smoked  Fleh... . . 

Soap,  all  kinds . 54 

Soda- Bicarb . ....53 

Soft  brink*. . 53 

Soups .........  1 4 

SpecMtte* . 54 

Sljte-; . 55 

Starch . 58 

Stove  Polish . 58 

Soap  Powder* . 55 

Segars . 64 


COL 

Sugar* . .  * 

Sulphur . 47 

Sundries . 59 

Syrups . fo 


Tack*  . . ,„.,.,.5f 

Tipioct . tMns|i 

•••*•*•*••••••••*.*•**•*••* ****** 48 

Teee .  , 

Tobacco,  Chawing . <4 

Smoking... . 6i 

Tobacco  Cnttws.-, . 33 

Tubs  •••.,„..os 

Twine . g| 


Vermicelli . 32 

Vinegar . 43 


Washboard* . 6s 

Wax,  Fruit  Jar . 59 

■Wheat,  Cracked . 29 

Wheat  Flour . *9 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Woodenware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cake* . 63 


1  **********  ess****** 


-1- 

SUGAR. 

ftedoners’  Lozenge . 

“  Powdered . 

Crown  A . 

Crystal  A . . 

Coarse  Granulated.... 

le  Tablets . . 

ital  Dominoes . 

Loaf . 

cut  Cubes . 

rdered  . 

ra  Fine  Granulated . 

rse  Granulated . 

aulated . . . 

1  Granulated . 

In  50-lb.  bags  packed  2  In  100- 

lb.  bag . 

“  In  25-lb.  bags  packed  4  In  100- 

lb.  bag . 

In  10-lb.  bags  packed  10  In 

100-lb.  bag . 

In  5-lb.  bags  packed  In  bbls... 
In  5-lb.  bags  packed  In  100-lb. 

bags . 

In  s-lb.  bags  packed  in  bbls..., 
In  2-lb.  bags  packed  In  100-lb. 

bags . 

In  2-lb.  cartons  in  cases . 

In  2-lb.  paper  packages  In 

cases . 

lectloners’  A . 

Keystone  A . 

American  A . 

Centennial  A . 

California  A . 

Franklin  B . 

Keystone  B . 

American  B . 

Centennial  B . 

California  B . 

Franklin  Extra  C . 

Keystone  Extra  C . 

American  Extra  C . 

Centennial  Extra  C . 

California  Extra  C . 

Franklin  C . 

Keystone  C . 


•*5 

*5 

45 

10 

35 

3»% 

35 


5.80 
5-35 

5*o 

5*0 

5.20 

5.10 

5.10 

515 

5»5 

5- *5 
5-30 

5.30 
5  4» 

5-40 

5.30 

5-30 

4.90 

485 

4.80 


75 

7° 

85 

60 
55 
5° 
4-4S 
4  4° 
4-35 
4-3° 
4-*5 
4-25 
4-25 
4.25 


TEA.  Per  lb. 

tits— Basket-fired .  @  33 

tits—  Pan-fired — Common  to  Fair .  17  ®  22 

« .  *4  @  28 

lolcest. . .  30  38 

mosa— Superior  to  Fine .  x8  @  so 

mice  to  Extra .  22  @  35 

>0ice*t...„ .  i0  (ft  so 

chow — Common,  cargo .  13  ©  x6 

>od,  medium. . „ .  Iy  @  aa 

„P'rlor . ®  *8 

n®/ .  30  @  35 

.  @  40 

,  towdxu— Choice  to  Extra .  an  <a  *c 

l0lC“‘ .  Z  ©  45 


Movtmx — Good . 

Fine . T . 

Choicest . 

Imperial— Superior  to  fine . 

Choice  to  extra  . . . 

Choicest . . . 

Young  Hvson — Superior  to  fine . 

Choice  to  extra . 

Choicest . 

India — Common  to  Fine. . 

Citlon — Common  to  Fine . 

English  Breakfast — Fair  to  Good.. 

Choice  to  Extra. . 

Choicest . 


©  30 
©  4» 

®  50 
©  55 


15  @ 


PACKAGE  TEAS. 


•  3° 

•  *3 
.  28 
,  35 

•  17 
>7 

.  14 
18 
3° 


©  25 
©  35 
@  20 
©  30 

®  40 

©  38 
©  40 
@  15 
©  28 
©  40 


Per  lb. 


Llpton’i 


In  5<  &  lb.  In  X  lb. 


45 

.40 

•35 

•  45 
.40 

•  45 
•4° 
•45 
.40 


•47 

•  4* 

•  37 


.60 

•75 


Ceylon  and  India,  No.  z.... 

*  it  tt  ^ 

H  it  it  j . 

Black  and  Green,  “  x . . 

“  «  «  2 . 

English  Breakfast,  “  1 . 

••  **  «*  . . 

Formosa  Oolong,  “  x . 

**  *«  «*  s . 

Counter  box,  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  8a. 00 
Tetley’s  Tea—  per  lb 

X  lb.  or  X  lb.  In  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 

Ex.  Gold,  “  **  . 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  az  above. 

)4-lb.  tins,  per  lb. 

India  and  Ceylon,  Snn-Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  “  . 50 

Sun-Flower,  roc.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martlndale  &  Co. : —  Per  lb. 

5-lb.  Sliver  Sacks .  sa 

i-lb.  "  . .  % 

X-lb.  “  . ,3 

n  I;;::::;:::;::::;::;::::::::::::::::  •> 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

5  lb.  silver  bags .  "  “  .  ig 

1  lb.  silver  bags .  "  “  .19)^ 

%  lb.  silver  bags .  “  "  .20 

y  lb.  silver  bags .  “  "  .21 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banqnet  Brand —  Per  doz. 

No.  10 . a. . S5 

No.  . .  2.00 

No.  50 .  4.00 

No.  100 . 8.00 


doz. 


-*- 

AMMONIA. 

Purple  Ribbon  Brand,  16  01.,  ■  doz.,  per 
"  “  •<  quarts.  1  “  " 

11  «  <i  tl  -  f,  n 

“  "  ••  "  perbbl. 

Colburn’s,  z6  oz.,  s  doz . per  doz. 

“  quarts,  1  **  .  “ 

11  11  .  a  ,, 

“  « gais. 1 » :::::::::::-::::-p*r  bw. 

Violet,  plnti,  2  doz . per  doz. 


•  85 

1.40 

1.40 

*.50 

•  75 
.90 

zlo0 

.85 


-4- 

Boston  Brand,  $  lb.  site,  %  dox.  case 
M  x  “  x 

••  1Z  tt  tl 

11  H  “  3  “ 

Purity  Brand  j  «•  U  u 

M  x  M  x  “ 

••  tt  .  if 

''  H  "  l  " 


perdoi.  is. 00 
“  *.50 

55 
•  75 

“  6.00 

"  1.50 

"  .80 

"  -45 


BLACKING— Shoo.  Per  Gross. 

Shinola . p*r  doz. 


AXLE  GREASE. 

I  rater’s,  15  lb.  palls . 80 

Frazer's,  boxes,  X  gross . per  gross  9.25 

Mica,  X  gross .  *‘  8.40 

Peerless,  X  gross .  11  4.40 


BAKING  POWDER.  p.r 

Davis'  O.  K.,  X-lb-,  4  dox . per  dox. 

•'  X-lb.,  3  "  .  “ 

"  z-lb.,  2  “  “  1 

“  5-lb.,  X  *'  “  7 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

"  X-lb.,  4  "  .  “  1 

"  X-lb.,  •  “  . .  “  s 

•'  z-lb.,  1  "  4 

Leslie’s,  V-lb.canj,  1  or  ids. cartons,  4  dz. cases 
•'  x-  “  *do«.  cases . 

<i  •<  j  <*  . 

"  s-  11  6  cans  in  case . p*r  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz.. . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder: — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1 . 

6  oz.  glass,  4  doz .  1 . 

6  oz.  glass,  6  doz .  z. 

6  oz.,  1  gross,  in  bbl . per  gross,  12 . 

Rnmford  Baking  Powder : — 

5c. -tins,  4  doz . per  doz, 

ioc. -can,  4  doz.  In  box..„ .  “ 

X-lb.  cans,  t  doz.  In  case .  “  1. 

i-lb.  cans,  1  dox.  In  case .  "  s. 

Royal,  ioc.  size,  4  dox . 

'•  X  lb. ,  4  do* .  1 

"  X  “  *  “ . ft .  * 

z  “  I  «  .  4. 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz.  a 

"  «  "  X  lb.  “  “  “  1 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  in  case . 

X  lb.,  2  doz.  in  case .  « . 

1  lb.,  1  doz.  in  case .  3. 

5  lb.,  X  <I°Z'  in  case .  16. 


Dos 

•45 

.90 

.65 

.20 

84 

■  37% 

■  4S 
.90 

■  65 

.12 

45 

•45 

•  8*X 

•°7X 

•°4 

■°3 

•  as 

•45 

.90 

•25 
.  <0 
.86 
30 

£ 

»5 

25 

95 

75 

4° 

5° 


Shinola,  X  gross  In  box,  with  I  brusLe  sand 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . . . . .per  gross 

BtxDy's  Best,  No.  1 . 

“  “  B.  B.  B.  M . per  X  gross 

Jacquot  Blacking,  No.  5 . 

Handy  Box,  French,  No.  *5,  large.. 
a  11  .•  ■• 

Mason’s  No.  1,  X  groes.. 


•  t  ••  - 

tl  It 

«  ..  J; 

T.  M.  French...’.., 


e ••••#•***••*#** *••#•••** 

. . par  do*. 


•75 

*•75 

•78 

6.90 
■•75 
4.50 
4*5 
10.00 
500 
*•■5 
s.6o 
a. 85 
4.60 
7.65 
1. 00 


SHOE  DRESSING.  p9r  Dos. 

Mason's  Shoo  Dressing . . . 75 

Acme,  1  dos . a . .  j .15 

Bixby's  Royal  Polish,  x  dos* . 78 

Bixby  Jet  Oil  Polish . 80 

Brown's  Sho©  Dressing,  x  dos . 82# 

Browns,  Army  and  Nary,  1  dos . 8254 

Boyer’s  French  Dressing . 6k 

“  Oil  Polish . . 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black . . .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polisning . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet .  2.00 

Star  Combination,  russet. . . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small .  4© 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.0c 

Oil  Paste  black,  never  dries  up,  large  tins-*  .75 
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GREEN  COFFEE. 

Rio  Golden  Fancy . 

"  Prime . . . 

11  Choice . 

Santos,  Choice . 

“  Fancy . 

Maracaibo,  Strictly  Fancy . 

"  Choice . . . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . 

Mocha,  Hand  %  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 

,ogV4@,io 

@0854 

@.08 

@.09 

.09)4®.  09  H 

®  .XI 
.I2X@.I3 
®«9 

®.x8}4 

®.x8 
®  >9 
@to54 
@10  X 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

@13 

@.n« 

®-°9X 
@.xa}4 

@13 
®.*4 
@•14 
®.X4X 

@.IS 
@.»4X 
®-»3X 
@.X3X 


RU  ,  Extra  Fancy  Golden . 

“  Prime . 

"  Choice . 

Santos,  Choice . 

“  Fancy . „ . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

“  Fancy...- . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  x . 

H  «<  «  . 


.ta 
.  ,ao 
.  .17 

•  -14 

Pack  In  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 


3- 

4- - 


Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

Jap .  . 

Special,  No.  6 . 12J4 

Special  Drive . 12 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 


•  i8J4 

•  isJ4 
.18 
.13 


PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15X  IS  As 

Lion .  13H  13X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .26 

Salndo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . .  .  18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pnlverixed  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . a® 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 
German-Amerlcan  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

"  48  i-lb.  cans . 29 % 

Trinidad,  60  or  100  r-lb.  cartons . 26 

"G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . .  .21% 

Iowa,  60  or  100  x-  and  2-lb.  cartons . 18 

Tumbala,  60  or  100  i-lb.  cartons . 16 

Quezal  (after-dinner),  xa,  24  or  48  %-\b.  cans 

per  J4  lb . 35 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  400160  1  lb.  tins . ao)4 

Almoco,  24  or  30  3  lb.  tins . 20 % 

E  L.  C.j  too  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14X 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14X 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr"  : — 

50  tins  In  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

alb.  tins . perdoz.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  $4 -gross  Improved 

cans . per  gross  a. 25 

Floto's  Coffee  Essence,  J4-gross  cans,  tin 

ends . per  gross  a. 70 

Floto’s  Coffee  Essence,  )4-gTOss  cans,  all 

tin . per  gross  3.85 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb.  .04  X 

Floto's  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross  a .  25 

Hummel’s  Essence,  tin  can,  J4  gross,  per  gross  2 . 85 
“  "  tlnends,  “  “  a. 70 

“  "  Improved  “  “  -3.15 

Chicory,  Sellg's.  65’s . 05H 

“  English  Ground,  bags  about  160  lbs.  .05V 

“  Francks',  stick,  65  lbs . . . o6J4 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 04X 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12 %  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  a. 65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  xa)4  lbs .  2. 63 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Gun  Caps,  E.  B . per  M  ,60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  x  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs . . .  a. 25 


— T— 


BLUING — Dry.  Per  Gross. 


Barlow’s,  small.  2  doz . 

“  large,  r  doz. 

Sawyer's,  No.  1,  6  doz . 

“  No.  3,  3  doz . 

Colburn's,  No.  1,  4  doz . 

“  No.  *,  3  doz . 

“  Mammoth,  3  doz . 

“  Ball  Blue,  1  oz.,  3  doz. 

Ball  Blue,  2  oz.,  3  doz. 


2.60 
520 

1.50 

3-35 

1 .60 

2.50 

3.60 
2.65 
500 


BLUING — Liquid.  Per  Gross 


Boyer’s  Bengal,  8  oz.,  )4  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7  40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 


BUTTER. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . - . 

“  First,  “  . 

“  Second,  “  . ....... 

»  Third,  “  . 

“  Imitation.  30-60  lbs . 

“  5-  and  10-lb.  rolls,  60-  and  xoo- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . 

Sheal  (“400")  Elgin,  so-50-lb.  boxes . 

Sheaf. .  . 

B.  S.  Gilt  Edge,  cartons . 

Gurase,  pounds  or  half  pounds . 

Belle  Spring . 


Per  lb. 


•27 
•  26 


•»5 
•  24 
•23 


.28 

.22 


•3« 

3° 


•29 

.28 


.35-. 27 
•31 
.29 

•27 


CANDLES. 

P.  ft  G.,  8*1,30  lbs . 

16’s, 


Per  lb. 

•  xxX 
.12)4 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  J4  gxo..  no  rubbers,  per  gro.  1 
Mason’s  Caps  and  Rubbers,  %  gro.,  “  2 

Jar  Rubbers— 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

"  medium,  1  doz.  cartons .  " 

Reliable,  white  rubber,  wide . 

*•  “  medium . 

Black,  medium . . . per  lb. 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Antumn  brand,  Sweet  Marjoram . per  doz. 

“  Sage .  “ 

“  Thyme .  “ 

“  Savory .  “ 

“  Special  case  asssortment,  a 

doz.  Sweet  Marjoram,  x 
doz.  Sage,  %  doz.  Thyme, 

%  doz.  Savory . per  case 

Purple  Rlhbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

H-lb.  cartons,  x  doz . per  doz. 

X-lb.  “  “  . - .  “ 

J4-lb.  “  “  “ 

)4-lb.  screw  cap  bottles,  a  doz . per  doz. 

i-lb.  square  cans,  a  doz. .  “ 


Paraffine.  4’!,  6’s,  8’s  cartons,  36-lb.  cztses, 

per  lb . o8J4 

Searchlight  Hotel,  16's,  30  lbs . 09)4 

Peerless  “  “  “  .  09% 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . 12 

“  t6’s.  30  lbs .  . 13 

Carriage  Candles,  size  6xiJ4 . 

Martha  Washington,  long  xas . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.35 

Mason’s,  quarts . per  gross  4 . 60 

Mason’s,  half-gallons . par  gross  6.50 


CANNED  GOODS 

Tomatoes —  Per 

Frying,  Good  Luck  Brand .  1 

DuBois’  Frying .  1 

Jersey  King,  No.  3,  Standard  Jersey  ...•. .  1 

Klo  oranae.  lancy .  Jersey .  1 

Silver  Lake,  fancy,  Jersey .  j 

Lima  Beans — 

Tinsley’s,  extra  small .  x 

Turkey,  fancy,  Jersey . . .  1 

Silver  Lake .  1 

Boyer’s,  Fancy . 

Oxlord,  Maine  packed . 

Lanfair,  2s . 

String  Beans — 

Red  Jacket,  extra  small .  1 

Cloister,  fancy  N.  Y .  1 


It  Brings  People  Back  to  You 


Spring  Garden  Tea  has  a  quality  and  flavor  so  seldom  equalled  in  a 
blend  of  tea  that  people  who  have  tried  it  are  hard  to  sell  anything  else  to. 

As  you  can  get  60  cents  per  pound  for  it,  making  160  per  cent, 
profit,  you  shouldn’t  want  to  sell  them  anything  else.  Our  price  to  you : 


In  100-Ib.  Barrels  .  . 

...  18 

cents  per  lb.  net 

In 

5-lb  Silver  Bags 

•  1-  •  19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

.  Ill  .  1 9‘/2 

cents  per  lb.  net 

In 

JA-lb.  Silver  Bags 

.  IfS  •  20 

cents  per  lb.  net 

In 

'/4-Ib.  Silver  Bags 

.  .  21 

CL 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


xpEog 

r  EVAPORATE. 

i  »-■  * 

>T,%.  -J 

What’s  in  a  Name? 


We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  good  as  the  top,”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples,  and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 
Put  them  in,  and  your  troubles  in 
this  direction  are  over. 


BOWN  BROTHERS 

Despatch,  New  York 


COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 


This 


Itself 


The  finest  and  strongest 
celery  salt  procurable, 
packed  in  a  tasty  shaker  like 
that  shown  in  the  cut. 

These  shakers  will  move 
out  of  your  store  in  a  regu¬ 
lar  little  army.  For  every¬ 
body  uses  celery  salt  and 
everybody  would  rather  use 
it  from  a  shaker  than  in  any 
other  way. 

Absolutely  pure,  like 
everything  else  made  by  this 
house  for  95  years. 


Stickney  &  Poor  Spice  Company! 

::  BOSTON,  MASS 


Founded  1815 
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Boyer's,  2s . 

M.  &  B.,  3s . 

M.  &  B..  No.  2 . 

hite  Wax  Beans— 

Acorn . 

Champion 


.67* 

.62% 


Compass,  No.  xo,  i  doz .  3.co 


iked  Beans— 

B.  &  M.,  No.  3 .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 87J4 

Campbell's,  No.  2,  sauce . 87^4 

Oxford,  No.  3 . 90 

Narragansett,  No.  2,  tomato  sauce . 97*4 

Narragansett,  No.  3,  tomato  sauce .  1.37*4 

Van  Camp's,  No.  1,  sauce,  4  doz . 87*4 

Van  Camp's,  No.  2,  sauce,  2  doz .  1.32*4 

Moore  &  Brady,  No.  3,  plain . 77*^ 

Moore  &  Brady,  No.  3,  sauce . 8a  *4 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 35 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .37*4 

Victory,  No.  x,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 92*4 

Martin  Wagner  Co.,  No.  3^  tomato  sauce....  1.00 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  «>oz . 47  K 

Schimmel's,  No.  1,  sauce . 50 

Schimmel's,  No.  2,  sauce . 87*4 

Schimmel’s,  No.  2,  plain . 82*4 

Bunker  Hill,  No.  3,  plain . 75 

Bunker  Hill,  No.  3,  tomato  sauce . 77  J4 

sniaer’i  Fork  ana  Beans,  in  tomato  sauce — 


3-lb.  cans,  2  doz . 

»-!b.  cans,  3  doz . 

X.80 

1.40 

i-lb.  cans,  4  doz . 

«« 

.90 

x-gal.  cans,  doz . 

«« 

5  00 

Snnnyslde  Pork  and  Beans,  plain  or  In  sauce — 

3-lb.  cans,  a  doz . 

•95 

a-lb.  cans,  3  doz. . . 

<1 

.70 

i-lb.  cans,  4  doz . 

« 

•45 

i-gal.  cans,  %  doz . 

u 

3.00 

Peas — 

French,  Extra  Fins,  xoo  cans,  per  case.... 

French,  Tres.  Fins,  100  cans,  per  case . 

French,  Fins,  xoo  cans . 

French,  Moyens,  100  cans . 

belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Chamoions . . . 

Boyer’s,  Midgets . 

Boyer’s,  Extra  Sifted . . 

Boyer's,  Sifted . 

Boyer’s.  Early  June . 

Parrot  Junes- . 

Jumbo  June . 

B.  F.  F.  Junes . 

cell  Rose  bitted  bweet  WrinJucu . 

Honey  Bee,  Early  Jane . 

Little  Nell's,  Baltimore . 

Beets — 

Red  Jacket,  No.  3,  small . 

Bohemian,  fancy,  No.  2 . 

Succotash — Belle  Rose, fancy  N.  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine . . . 

McMurray's  Mountain . 

Spinach- 

Booth's,  No.  3 . 

Champion,  No.  3 . . . 

Farren's,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Delaware,  3-lb. ,  a  doz . 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

M.  &  W.,  Dog  Head,  No.  3 . 

Andrews  &  Co.,  No.  2 . 

Asparagus — 

Del  Monte,  mammoth,  No.  2.% . 

Oak,  large,  No.  2% . . . 

Swan,  No.  254s,  medium,  California . 

El  Rio,  medium,  No.  2*4. . 

Sovereign,  large,  round,  2  doz . 


16.25 
1475 
13  75 
*3  5° 

1 .  <0 

1.85 
1.50 
*•35 
1  25 
1 .00 
1.15 
1 .00 
1  30 

65 

i-45 

.85 

1 .00 


•  v* . 
.80 


1.30 

i.45i 

4-25 

.92* 

95 


.85 

.80 
•  47^ 

425 

4-50 

4-*5 

3-25 

2.60 


^d  Kidney  Beans — 

Joan  of  Arc,  No.  2 . .  .82* 

Martin  Wagner's,  No.  2,  2  doz . 72*4 

Van  Camp's,  No.  2,  2  doz . per  doz.  .82*4 

Victory  brand,  No.  1,  4  doz . per  doz.  .45 


irn— 

Kornlet .  1 . 50 

American  beauty,  extra  tancy,  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  gr«»n .  85 

Rival  Blue,  fancy,  York  State,  crushed . 77% 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn's . 72^ 

Mark,  crushed . 67*4 


CALIFORNIA  CANNED  FRUIT. 


Apricots —  Per  doz. 

Extra  standard .  2.25 

San  Antone,  standard. .  x .  70 

Pears — 

Bartlett,  extra  quality.  2%s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Cherries — 

Extra  quality,  a%s .  3.40 

Extra  standard,  2 % .  3.30 

Standard,  2^4 . 


Peaches — 

Extra  standard,  lemon  clings,  2%s . 

Extra  standard,  sliced  lemon  clings,  2 %s . 

Extra  standard,  sliced  lt*non  clings,  r  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  10,  1  doz . 

Express,  yellows,  aJ4» . . . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz . 

Pride  o!  Shenandoah,  No.  3,  2  doz . 

Spring  Garden,  fancy,  3s,  2  doz . 

Blackberries— 

Farren's,  extra  preserved.  No.  2 . 

Silver  Lake,  heavy  syrup,  No  2 . . . 

Blueoerrea- 

Main,  No.  2 . 

Main,  No.  10 . 

Chemes- 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . . . 

Peaches— 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears- 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved. 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake, ’No.  2 . 

M.  &  W.,  No.  1 . 

Terrapin,  standard.  No.  2 . 

Pine-apple — 

M.  &  B.,  India  River,  E.  &  C.,  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . 

Singapore,  chunks,  No.  1  %,  4  doz . 

Singapore,  cubes.  No.  1*4,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

James,  No.  3,  pie,  grated . 


2.85 

2.85 

1.65 
7- 75 


2.85 

•95 

.90 


1.30 


1.05 

1.40 


125 


1.65 
1-45 
1 .20 
1 .20 
•95 
•75 
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The  Paul  Taylor  Brown  Co't 

Singapore  Pineapple,  extra  preserved. 


Tan  Chop  Hln,  K-lb.  chunks . per  dot. 

i.  z  a  a  11 

it  a  a  ** 


“  1%  "  sliced  .  « 

“  iH"  grated .  " 

“  s*  “  whole .  “ 

Packed  In  their  own  juice : — 

1 54-lb,  chunks, extra  heavy  syrup...per  doz. 
iM  “  sliced .  •• 


:!» 


1  45 
1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz . 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.2s 

Clams— 

Gold  Label,  No.  1,  4  doz . 95 

Star,  No.  1,  4  doz . 97*4 

Lobster — 


B.  &  M.,  No.  *4,  flat,  4  doz .  2  20 

B.  &  M.,  No.  1,  tall.  4  doz .  4.00 

Star  brand,  No.  *4,  flat,  4  doz .  1.30 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.15 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  1, 15 

Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  x,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.60 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1.07*4 

Boyer's,  No.  2,  2  doz .  2.00 

M.  &  B.,  No.  1,  2  doz .  1 .05 

Stewart's,  No.  2,  2  doz..* .  2.00 

Stewart's,  No.  x,  2  doz .  1 .00 

Victory,  No.  1  doz .  1.02 % 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.50 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  1.75 
Cook’s,  Holly,  Colorado  River,  No.  J4#  flat..  1 .15 

Hapgood's,  No.  1,  tall,  4  doz .  x  .85 

Hapgood's,  x  lb.,  flat . . .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.10 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.67*4 

No.  flat,  4  dor .  1.20 

Rising,  light,  fancy,  red,  No.  1.  tall .  1.20 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.25 


1 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covericj  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  30,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

•  We  hope  to  deserve  your  continued  confidence  and  patronage . 


Philip  J.  Ritter  Conserve  Co. 


PHILADELPHIA,  PA.= 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Horseshoe,  No.  i .  t.30 

Leader,  fancy,  red.  No.  1,  tall .  1  .22V 

Defender,  medium,  red,  Alaska,  No.  1,  tall..  1 . 15 

Plata. 

La  Champagne,  V’».  key .  a;  os 

“  V't.k'T .  >7  00 

Lucullus,  V’a .  13  00 

C.  Morel,  V'a .  10.00 

SARDINES— Boaalaaa. 

Le  Marchand,  % 's . 

La  Champagne,  V’®,  key . 

Cadean,  %'t,  key . aj.oo 

Imported— 

French, 

V®,  Martels .  9  4° 

it,  Martels .  13.5° 

Morel,  V®.  boneless .  17 .5° 

Vs,  Aurora,  smoked .  8.35 

Mustard — 

Ws,  Irma  too  cans. . . .  3.42V 

Us,  Eureka,  key,  100  cans .  3.37)4 

V»,  Luncheon,  100  cans .  3.10 

Vs,  Fox,  100  cans .  3  00 

JJ4®,  Underwood’s,  50  cans . 

Vs,  Irma,  50  cans .  3.35 

tis,  Harbor,  30  cans .  3.35 

Vs,  Booth’s,  extra,  In  cartons,  50  cans .  s.70 

*'s,  Continental,  key,  48  cans .  3.60 

s,  Blancbville,  30  cans .  a. 30 

Vs,  Irma,  too  cans .  3-67'A 

Vs,  Continental,  key,  too  cams .  3.37V 

J's,  Le  Baron,  too  cans .  3.12  V 

,s,  Imperial,  too  cans . 

d  Label,  V®i  oil,  too  cans .  S.  25 

"  Vs,  mayonnaise  dressing,  too  cans  6' 40 

••  V*  1  “  "  50  cans  4.30 


CANNED  MEATS. 

Corned  Beef.  Per  doz. 

Armour’s  Veribest,  with  key,  No.  1,  2  doz .  z  .20 

“  "  with  key,  No.  2,  z  doz .  2.35 

Fairbank’s,  with  key,  No.  z,  2  doz .  z.zs 

“  with  key,  No.  2,  z  doz .  a.  15 

"  with  key.  No.  6,  z  doz .  7.65 

“  with  key.  No.  za,  %  doz .  Z6.50 

Libby’s,  with  key,  No.  z,  2  doz .  z.20 

"  with  key,  No.  a,  z  doz .  2.20 

Chipped  Dried  Beef. 

No.  z,  a  doz .  z.85 

No.  V.  3  doz . .; .  z.05 

Glass,  No.  V.  2  doz .  z  .25 

Glass,  No.  z,  2  doz .  3.25 

Beechnut  Sliced  Beef,  No.  1,  glassjars.perdoz.  2.72V 
Beechnut  Sliced  Beet,  No.  V,  glass  jars,  per  doz.  r.55 
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Acme  Sliced  Smoked  Beet.  Per  doz. 

Largs  tins,  2  doz .  .  2.60 

Medium  tins,  4  doz . . .  z.60 

Medium  tins,  3  doz .  z.65 

Small  tins,  4  doz . . .  z  .00 

Large  glass  jars,  z  doz .  a.  85 

Special  jars,  z  doz .  2.60 

Junior  jars,  2  doz .  z.6o 

Sliced  Bacea. 

Beechnut  Bacon,  No.  z,  glass  jars .  2.72  V 

Beechnut  Bacon,  No.  V.  glass  jars .  2.55 

Acme,  lar^e  glass,  1  doz .  2.75 

Acme,  junior  glass,  2  doe .  z.  60 

Roast  Beef. 

Fairbank’s,  No.  z,  a  doz .  zz»V 

Fairbank  s,  No.  a,  s doz .  a. 25 

Armour’s,  No.  z,  2  doz .  .  *33H 

Armour  s,  No.  3,  1  doz .  2.25 

Libby’s,  No.  z,  2  doz .  z.so 

Libby’s.  No.  2,  z  doz .  2.20 

Kingan's,  No.  z,  a  doz .  2.05 

Kingan’s,  No.  3,  z  doz .  a. 05 

Lunch  Tongue. 

Fairbank’s,  No.  z,  a  doz .  a. 50 

Libby's,  No.  z,  a  doz..... .  a. 90 

Armour’s,  No.  z,  ados .  a. 70 

Whole  Ox  Tongue. 

Fairbank’s  No.  a,  z  do* . . .  7.00 

Libby’s,  No.  2 V,  1  do* . . .  10.00 


Potted  Han  or  Ox  Tongve. 

Armour’s  Veribest,  No.  V.  4  dot. . 48 

Armour’s  Veribest,  No.  V,  •  do* . 80 

Libby's,  No.  V,  4  do* . . . . 40 

Libby's,  No.  Vi  4  dot. . 70 

Potted  Chlckea  or  Turkey. 
Armour’s— 

No.  V,  4  doz . * . 82V 

No.  V>  3  doz .  z,  43 

Libby's — 

No.  V<  4  doz . 85 

No.  V,  3  doz .  t.50 

Boned  Meats. 

Curtice  Brothers,  ”  Blue  Label” —  Per  Dot. 

Chicken,  No.  V . * .  a. 8; 

**  “  * .  5. co 

Turkey,  “  % .  85 

“  “  I .  S  .00 

Whole  Rolled  Ox  Tongue,  No.  a .  zi  00 

Whole  Ham,  No.  z  V .  0.00 

Whole  Ham,  No.  254 .  13.50 
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Devllled  Meats. 

Curtice  Brothers,  “  Blue  Label’’ — 

No.  jot.  No.  zoos. 
Per  Dot.  Per  Doz. 

Ham .  z  53  a. 50 

Tongue... .  1.50  a. 50 

Chicken .  2.10  3.15 

Turkey .  2.10  3  >5 


Potted  Meats, 
Curtice  Brothers,  “  Bine  Label”— 


No.  V  Tin. 
Per  Doz. 

No.  V  Tin 
Per  Doz. 

Ham . 

2  25 

Tongue . 

Chicken . . 

.  *•  25 

.  1-95 

2  25 

3  <0 

Turkey . 

3. 00 

per  doz, 

•  3  *35 

•  *-35 

.  .90 

.  5.00 

•  .85 


Soups. 

Snider’s  Tomato  Soup— 

3  lb.  cans,  2  doz . 

a  lb.  cans,  t  doz . . . 

z  lb.  cans,  4  doz . 

Gallons,  cans,  %  doz . 

Schimmel’s,  assorted,  z  lb.,  4  do* . 

Campbell's: — 

No.  z  cans,  4  dot.  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  do*.  .87V 

No.  z  cans,  4  do*,  to  case,  assortment 

No.  z  containing  8  cans  Tomato  . 

No.  z  cans,  4  doe.  to  case,  Tomato . 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . . . . . 

No.  8  cans,  24  to  case,  Tomato . . 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato . . . . . . 

Gallon  cans,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label  “ 


•*7V 

•»5 


*■5° 

a.6j 


HI 


Quarts. 

Plnta. 

V-Ptnts. 

Per  Doz. 

Per  Doz. 

Per  Doz. 

Consomme . 

x .  75 

x.*5 

Boullon . 

z  *75 

« *5 

Beef . 

z.75 

*«5 

Julienne. . 

1-75 

t  as 

rrintanier . 

*•75 

t  «5 

Vegetable . 

i-73 

t  .*5 

Tomato . 

*•75 

*  25 

Ox  Tail. . 

*•75 

*•25 

Mock  Turtle . . 

1  75 

*•*5 

Tapioca  Crecy . 

t-75 

*•25 

Pea . 

1-75 

*•25 

Mutton  Broth . 

1-75 

X.25 

Claxn  Chowder . 

1-75 

x  .25 

“  Broth . 

*•75 

x.*5 

Chicken  Gumbo .... 

1.75 

*•*5 

Mulligatawny . 

.  3*5 

*•75 

x.25 

Chicken . 

t-75 

1.25 

“  Broth . 

*•75 

1.25 

Green  Turtle . 

3 -50 

2.00 

Terrapin . 

3-75 

a. 25 

!•- 


sa 

.13 

si 

.01)4 

.08)4 

.08V 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb, 

Extra  Mixtures. . 30-lb.  pails  .08 

Cream  Jelly  Mixtures. .  “  .09  V 

Elcroften  Mixtures .  ,c 

Nobby  Mixtures .  ” 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

FrenchlCreams .  “ 

American  Mixtures .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  " 

Golden  Drip  Bar . zj-lb.  boxes  .09V 

Sour  Balls . 30-lb.  pauls  .08)4 

Pancella  Cream  Chocolate .  ”  .  to 

I  X  L  Assorted  Chocolate .  “  ,zz  J4 

King  B  Assorted  Chocolate .  “  .  za  H 

No.  z  Fine  Assorted  Chocolate...  “  ,zj)4 

Nonpariel  Drops .  "  ,z«V 

Chocolate  Covered  Caramels .  ”  .11 

Dairy  Chocolate  Chips . ss-lb.  palls  .23  )4 

Chocolate  Mints . 30-lb.  palls  ,zsV 

Honey  B  Comb . az-lb.  palls  ,z8J4 

Cream  Cocoanut  Balls . .....s8-lb.  puls  .09X 

Cream  Peppermint . 30-lb.  palla  .09)4 

“  W  Intergreen . “  ,09)4 

Wellington  Caramels . *5-lb.  palls  .07  % 

Frozen  Milk  ”  30-lb.  pUla  .ze 

Soft  Jelly  Gum  Drops .  “  .07 

Superfine  “  .  “  ,zo 

Jelly  Beans .  ”  .08 

Wlntergreen  Lotengerf .  “  ,09  % 

Mint  ^  ’*  .09)4 

Assorted 

Conversation  “  . . 

C.  &  A.  Crown  Stick . 30-lb.  palls 

Pancella  Chocolate,  z-lb.  boxes,  30-lb.  cases  ,zi  K 

Rock  Candy,  assorted . zo-lb.  boxes  .09)4 

Penny  goods . . . zo  boxes  In  case  4,3c 


.09)4 

...s8-lb.  palls 


CATSUP.  Per  Do, 

Beef  Steak  Catsup,  hUf-plnts,  a  doz .  t.zc 

“  ”  pints,  ”  .  a  .00 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 87  V 

Snider’s  Catsup  : — 

Pints,  a  doz .  a. sc 

V-plnts,  2  doz .  z.30 

g  Darts,  z  doz .  3.*; 

allons,  6  jugs  In  crate . per  jug  .85 


KETCHUP. 


Curtice’s  "Blue  Label”  Tomato  Ketchup :— Per  Case 

Small,  25  bottles  In  case .  2.7; 

Medium,  25  bottles  In  case .  4.2; 

Large,  12  bottles  in  case .  3.25 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World"  when  you  write? 


40  cents  a  pound 


Packed  In  V-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 


to  Hit 
Your 


The  McCASKEY  ACCOUNT  REGISTER  Systtm  is  the  ONLY  COM¬ 
PLETE  up-to-the-minute,  ONE-WRITING  System  on  the  market. 


200  Styles  and  Sizes ! 


Made  lo  fit  your  requirements.” 

No  red  tape  or  bothersome  details. 

SO  SIMPLE  the  average  school  child  can  handle  accounts  as  easily  as  the 
college  graduate. 

The  McCASKEY  ACCOUNT  REGISTER  and  the  FAMOUS  MULTIPLEX 
PADS  beat  the  world. 

The  quickest  way  of  handling  accounts  ever  invented. 

No  Copying  or  Posting— No  Night  Work — No  Disputes — No  Forgotten 
Charges — A  Good  Collector. 

Be  wise  and  investigate  this  great  money  saver. 

Our  64-page  catalog  FREE.  Do  you  want  to  know? 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Carbon 
Pads;  also,  End  Carbon,  Side  Carbon  and  Folded  Pads. 


New  York  Office :  140  West  Forty-second  St.,  G.  M.  Orton.,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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impbell’s  Beefsteak  Tomato  Ketchup : — 

U  pints,  24  bottles  to  case .  t .  10 

Tints,  24  bottles  to  case . . .  2,00 

ampbell's  Tomato  Ketchup: — 

Pint  bottles,  24  to  case,  per  doz .  1 . 40 

54-pint  bottles,  24  to  case,  per  dor . . . 90 

ampbell's  Chill  Sauce : — 

Pints,  2  doz.  to  case .  1.40 

14  pints,  2  doz.  to  case . 90 

Asst.  Condiments,  t  doz.  to  case,  per  doz...  ,90 


CHOCOLATE  AND  COCOA. 

'alter  Baker  &  Co’s Per  lb. 

Premium,  12  to  25  lbs . 30 

Caracas,  sweet,  6  lbs..., . 32 

German,  sweet,  6  to  12  lbs . 22 

Auto,  sweet,  6  lbs . . . 32 

Cocoa,  54-lb.  cans,  12  lbs.  in  box . 37 

Cocoa,  J4-lb.  tins,  12  lbs . . . 37 

H.  Baker  s: — 

Best  Cocoa,  54-lb.  size . per  lb.  .36 

l-lb.  "  .  “  .38 

Premium  Chocolate,  54s,  12  lbs . 30 

"  i  *2  lbs . 31 

Best  Sweet  Chocolate,  . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  54s . 29 

ershey's— 

Vanilla  Sweet,  '/is,  6  lb . per  box  1 . 55 

Swiss  Milk,  Hs,  6  lb .  “  1.45 

ocoa,  hpp’s,  54-lb.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  "  6-lb.  boxes,  54-lb.  tins, 

per  tin,  .3754 

“  “  6-lb.  boxes,  54  -lb.  tins, 

.  per  tin,  .19 

“  Huyler’s,  %s,  6  lb . 43 

"  “  fcs,6  1b . 45 

ensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

54-lb.  round  cans . 1854  2.21 

54-lb.  “  29  3.48 

i-lb.  “  57  6.84 

1 J4-0 z.  “  50  cans  In  case  .07 

•  Per  lb. 

5-lb.  “  2.75  55 

ensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 3« 

looker's  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  in  box . per  doz.  1.88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .  50 

£ 
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Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb.  .37 

“  54-lb.  tins,  6-Ib.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  54s,  12-lb . per  lb.  .30 

Sweet  Clover,  54s,  6-lb . per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54s . 36 

Cocoa,  labeled;  Js . 38 

Premium  Chocolate,  J4s . 28 

Premium  Chocolate,  54s . 30 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  54-lb.  size . per  lb. 

“  i-lb.  «  .  “ 

Baking  Chocolate,  54-lb  size .  “ 

“  “  V-lb.  “  .  “ 

MUk  Chocolate,  6-1d.  box . per  box 

Vanilla,  Sweet,  6-lb.  “  .  “ 

Lowney’s : — 

Premium  Chocolate,  6-Ib.  boxes,  12  boxes 

in  case,  }4-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 
tins . 


.40 
•  41 
•*7 
.29 
1.65 
1.65 


•33 

•33 

33 

33 

.28 

.28 

.28 

1.65 

41 

•41 

.40 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . 

Cocoa,  i2-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

4-lb.  tins . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6-lb.  boxes,  12  boxes  In  case . per  lb. 

12  “  “  6  “  “  .  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  54  lb.  tins  “ 
14-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 

Milk  Chocolate,  50  5-cent  packages  in  box, 
per  box . . . 

Peter's  Milk  Chocolate 


..per  lb. 


No.  61 — 54  lb.  size,  croquettes.. 

No.  6a— 54  lb.  “ 

No.  63—54  lb.  "  flat  packets .  “ 

No.  64—54  lb. . . 

No.  93— Jib.  “  ••  “  “ 

No.  66—  54  lb. . .  “ 

No.  67— Alb.  “  “  ••  “ 

No.  68— A  lb.  “  «  “  '• 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 

Croft's  Cocoa,  Js,  2  doz.  In  box . 

“  54s,  61b.  “  . 

I"  54s,  6  lb.  "  . 

“  is.ialb.  "  . 

11  5  lb„  6  cans  in  box . 

Swiss  MUk  Chocolate,  48  5-c.  cakes.. 

"  “  120  2-c.  cakes., 

Caracas,  V-lb.  cakes,  6  lb.  in  box... 

Superior  Sweet,  6  lb.  “ 

Premium,  54s,  is  lb.  “ 

*'  54s,  12  lb.  '•  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box . 

"  54 -lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

•39 

.38 

.24 

•*4 


•3° 

32 

30 

1.65 

.48 
.48 
.48 
.48 
48 
•  5° 
•5° 
.50 


.40 

1.85 
•  37 
•35 
•3* 
•3° 
z. 50 
1.50 
■30 
.22 


•  3454 

.3554 

.01 


KNICKERBOCKER  CHOCOLATE  CO. 


8! 


ity  I 

i-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

|-lb.  “  <•  24-lb.  "  ....  "  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

"  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb-  cans,  6-lb.  boxes . 2954 

.29 

•3i54 

•3* 


54-lb.  < 

54-lb.  “  12-lb. 

i-lb.  "  6-lb.  -  . 

“  J-lb.  “  1 2-lb.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c-.  7*  “  .  “ 


•*654 

.  26 
»-35 
1.40 
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Premium  Chocolate — 

•lb.  cakes,  12-lb.  boxes . 27V4; 

Jib.  “  24-lb.  “  . 27 

Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  44  44  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  44  44  48  to  case . . . 78 


CONDENSED  MILK. 

Eagle,  4  doz . . .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3.85 

Defiance,  4 doz .  3.85 

Dime,  4  doz .  3.55 

Winner,  4  doz .  4- *5 

Baby,  1  doz.,  glass .  2.00 

Rea  Cross .  4.15 

Peninsular .  4.10 

Dr.  Hand's,  2  doz .  3.10 

Leader . 3.80 

Bsnner,4  doz .  4  05 

Star.  4  doz .  4.15 

Evaporated  Milk — 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  xo-c.  size,  4  doz . per  case  3.  40 

Pet,  5-c.  size,  6  doz . per  case  2.75 


HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  5 
densed  Milk  ..  /  5  0U 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


BY  MERIT  AND  INTEGRITY 

BORDEN’S 


EAGLE 

BRAND 

CONDENSED 

MILK 


Milk  Products  Have  Con¬ 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


BORDEN’S  CONDENSED  MILK  CO.,  Originators  of  Condensed  Milk  and  “Leaders  of  Quality.” 


Ill  every  leading  magazine  published 
you  can  find  the  advertisements  of  RdlStOII 

Health  food  and  Purina  Whole  Wheat  flour, 

preaching  the  gospel  of  pure  and  nutri¬ 
tious  food. 

And  incidentally  building  up  the  al¬ 
ready  enormous  business  in  these  pro¬ 
ducts — building  it  up  by  bringing  orders 
to  retail  grocers  the  country  over. 


If  yon  believe  in  selling  products  of 
unimpeachable  purity  and  wholesome¬ 
ness,  and  particularly  if  you  believe  in 
filling  orders  which  we  are  inspiring  for 
you  every  day,  why  not  stock  up  Ralston 
Health  food  and  Purina  Whole  Wheat  flour. 

RALSTON  PURINA  MILLS 

PORTLAND,  ORE.  ST.  LOUIS,  MO.  TILSONBURG,  ONT. 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  V-lb.  plcg*.,  15  lbs.  to  case  .73% 

“  “  Jilbi . 77% 

Dunham’s,  j-cent  package . 39 

“  %* . 36 

"  «» . 

'•  %n  and  %t . . . .  .76% 

Franklin  Baker  Co’« — 

Brazil,  70  g-lb.  packages .  3.50 

"  35  »-lb.  “  .  3.50 

"  38  g-lb.  and  16  }4-lb.  packages .  3.50 

Brazil,  18  i-lb.  packages .  3.50 

“  Shred,  in  palls,  30  lbs . zi 

"  “  In  boxes,  35  lbs . . 10% 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . zz 

“  In  boxes . 10% 

“  "  In  barrels,  Z40  lbs . zo 

Bakers’,  Macaroon,  barrels,  Z40  lbs . 10% 

“  Slice,  “  z so  lbs . zo % 

‘  Strip,  “  zae  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.l —  Bbls.  Bxs. 

Butter  Crackers . . . 08  ,o&% 

Oyster  “  . 08  .08)4 

Wine  Scroll.. . . zo  -io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 07%  .08 

Brown  Edge  Water .  .09 

Butter  Toast . 07%  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  zo 

Cry  Babies .  .09 

Fig  Bars .  .zo 

Fruit  Cookies . 0754  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  .06% 

Ginger  Vedettes . 07  .0734 


Graham  Wafers . ,zo 

Grandma  Cookies . .  .07%  .08 

Honey  [ambles,  XX .  .zo 

"  “  Iced.,.. .  .zo 

Honey  Kernel .  .10 

Iced  Ginger  Tablet .  .08 

Iced  Penn  Treaty .  -07% 

Iced  Vedette  Wafer . 0754  .08 

Macaroon  Cookie .  .zo 

Man-in-the-Moon .  .08 

Matchless . 08  .08 

Milk  Lunch . . . 07  -0734 

Oriental  Cookie . 07%  .08 

Quaker  City  Mixed.- . 07)4  .08 

Quiver  Mixed . 07  07% 

Orange  Cookies . . . 0734  .08 

Peerless . .08 

Soda  Biscuit,  XX . 06  .0614 

"  “  No.  z . 07  .0734 

Spiced  Wafers . 0734  .08 

Sunshine  Cookie . 0734  .08 

Suprema . 08  .08 

Wavelets .  .09 

Package  Goods —  Per  doz. 

Bonnie  Water . .95 

Butter  Toast .  .50 

Cracker  Meal . 84 

Cresco  Cookies . , . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (zo-cent  size) . 95 

“  “  (s-centsize) . 50 

Graham  Wafers . a . 95 

Milk  Lunch . . 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  szzzall  size,  3  doz.  In  case, per  doz.  Z.Z5 
"  with  Horse-radish. p.  dz.  Z.S5 
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Stone  Pots,  large  size,  z  doz.  in  case. ..per  doz.  z.75 
“  with  Horse-radish. p.  dz.  z.75 

Weln  Senl,  In  bbls . per  gal. 

“  z  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . per  keg  3. 50 

Prepared  Mustard,  In  bbls . per  gal, 

"  “  In  Z5  gallon  kegs..per  gal. 

••  *  In  zo 

"  “  In  5  «  «  ..5-. 40 

In  2  gallon^palls...per  pall  .75 

Prepared  Special,  with  spoon,  1  doz.  In  case, 

per  doz . . . 95 

“  Sifting  top,  3  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  3  doz.  In  case, 

oerdoz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 36 

. - . loaf,  .3634 

Sap  Sago,  3  to  a  lb . cask,  per  lb..  ,z8,  less  .32 

Roquefort  Cheese,  z3  In  case..per  lb„  .35,  "  .36 

Parmesan,  loavesabout  30  lbs . loaf,  .37,  cut  .32 

Edam  Cheese,  za  in  case. ..case,  10.50,  single,  90 

*  In  tin . per  lb.  .26 

“  z-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2 . 75-3 .85 

Sap  Sago,  grated,  ready  for  use,  zo  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  z.75 

Olmutzer  Hand  Cheese,  zoo  in  box .  3.35 

Edelweiss, Romatonr  and  Bier-Kase...per  doz.  4 .00 

American  Swiss,  No.  z . loat  .19  cut  ,30 

“  Square  loaves.  No.  z,  about 

35  lbs.  each . per  lb.  .Z9 

Llmburger  Cheese,  No.  z . box,  .  14  ;  34  box. 

Z5  ;  less . 35 

Muenster  Cheese . . . per  lb.  .  z8 

Brick  Cheese,  No.  z .  “  ,z8 

English  Dairy  Cheese .  “  ig% 

Pineapple  (Picnic  size),  6  In  hot- . per  box 

“  (Gem  size),  6  in  box .  "  3.00 

Royal  Luncheon  Cheese —  2.35 

Dinner  size,  z  doz.  In  case . per  doz.  4 . 50 

Lunch  size,  3  doz.  in  case .  “  a. 40 

Picnic  size,  3  doz.  In  case .  “  z.35 

Trial  size . . .  11  r.oo 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 .00 

“  “  “  No.  z  size  “  3.40 

“  Roquefort  “  large  size  “  a. 95 
7‘  “  small  size  “  z.45 

Frontage  de  Brie,  M.  C.  C.,  z  in  box. ..per  box  z.30 
“  d’Isigny,  “  6  in  box...  “  z.30 

Wm.  Tell  brand,  za  in  box .  “  z.zo 

Neufchatel  (Cow  brand),  35  in  box . per  box  .95 

Star  Cream,  or  Phila.,  za  “  ....  11  2.00 

MlniatureCream.orPhlla.za  “  ....  “  z.oo 

Hand  Cheese,  8  doz .  “  z.25 

“  4  “  .  “  .65 

“  4  “  Thuringer .  *•  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box.,  per  box  Z.Z5 

Schutzen  Cheese,  za  in  box  .  “  .95 

American  Mountain  Cheese  (Alpen  Ease),  50 
z-lb.  packages . ...per  lb.  .16 

IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  z6  In  tin . per  doz.  4.7c 

“  »  «  ••  ;.,5 

Carlsbad  Speck  (Imported  Bacon)  ...„  "  ,3, 

Imported  Cervelat  Sausage  (RolfTs) . per  lb.  ,4a 

Imported  Frankfurters . per  doz.  3.75 

Goose  Brertst,  Imported,  marked  weight,  per  lb.  ^65 

Patede  fois  Gras,  small  size . per  doz,  3.00 

American  Holatelner.by  bbl.  zz)4  less,  per  lb.  .74 

“  Landjager,  short . per  lb. 

“  “  long .  “ 

“  Mortadella,  Dry ...., . per  lb.  .35 

“  Knackwurst,  35  In  box,  per  box, 

>4-75 . per  doz.  a. 40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.71%;  less . S3 

“  Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes^  .20;  less- . . 

“  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .16;  less....: . z8 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  . Z4 ;  less . 16 

",  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .22)4;  less . j, 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.  az ;  less . . 

“  Salami,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .Z9;  less . 30 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  ,Z7  ;  less . z8 

“  Tongue  Sausage . per  lb.  ,z8 

“  Smoked  Braunschwelger  Liver  San- 

sage . per  lb.  .zj 

“  Lachs  Ham .  “  ,s8 

"  Petit  Dellcatess  Frankfurters,  plain, 

per  doz . 90 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologzta . per  lb.  .Z5-.Z6 

“  Paprika  Speck .  “  .18 

Mettwurst,  half-round .  "  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .74 

Smoked  Thuringer  Blutwurst .  “  .18 

“  Pfefferwurst_ . “  ,z8 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4 .75 

“  (Derby  Brand),  quart  glass  jars 

,,  per  dos......... . ... .  5. J5 

(Derby  Brand),  zo-oz.  jars, 

per  doz .  7  50 

Calves'  Head,  in  ronnd  tins . per  doz.  z  .65 

Pickled  Meats,  in  glass .  “  z  .00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


Then  it  is  an  expense  in  your  busi¬ 
ness,  and  if  cut  down,  will  increase 
your  profits. 

Hill’s  Refrigerators  are  as 
handsome  as  the  handsomest,  but 
they  are  not  sold  on  that — they  are 
sold  on  the  fact  that  our  patented 
system  of  refrigeration — applied 
to  Hill’s  Refrigerators  only — allows 
a  colder,  drier  temperature,  with  a 
20  per  cent,  saving  in  ice  bills. 


C.  V.  HILL  &  CO. 

TRENTON,  N  *J. 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled— R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


r 


<i 


Purity,  quality, 
strength,  flavor- 
the  four  links 
that  make  per¬ 
fect 

ffooroNS 

COCOA 

Get  a  can  from  your  Qrocer 


Rtmembzr  Hooton’s  Cocoa,  Newark,  N.  J- 


Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 
NEWARK,  N.  J. 
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*1  Salad,  In  glass . per  do*-  r.oo 

1“  In  pint  jars,  glass .  “ 

“  In  quart  jars,  glass .  " 

mb  tongues,  In  glass .  “  t-6o 

iLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

land  Herring,  mixed,  "Y.  M."  Xbbl.  5.50  60-75 
milkers,  “  X  bbl.  6 . 50  75-85 
mixed,  Standard,  bbl, 

%  bbl . ... 

•Hand  Herring,  milkers,  Standard,  bbl. 

X  bbL . 

jtland  Herring,  mixed,  large  lulls,  bbl. 

%  bbl  S.00 . 

•*  milkers,  large  lulls,  bbl 

X  bbl.  8.00 . 

irlnirte  Herring,  Imported,  about  40  in  pall.  1.25 

11  Herring,  Imported,  about  25  in  pall... .  1 . 00 

:ced  Herring,  Imported,  about  40  in  pall.  1.00 

rway  Stockfish,  dry . per  lb.  15 

itjes  Herring . per  pail 

BISMARCK  HERRING. 

it  sire,  round  tins,  wlthlkey . per  tin  .20 

sart  “  “  “  .  “  -35 

It.  “  “  "  .  -55 

Jt>  <•  <<  **  .  “  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

>UMops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
at-Haring,  4 qt.  tin,  1.10, 2  qt.tin,  .60,  qt.  tin  .40 

iglish  Sprats,  36  bunches  per  box . 

uger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . 


2.50 


RUSSIAN  SARDINES. 

tported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  pails .  “ 

it  Spiced  Sardines,  per  ro-lb.  pail....  “ 

><  “  5-gal.  keg . per  keg 

isslan  Sardines,  in  glass  jars . .per  doz. 

NORWAY  ANCHOVIES. 

rlginal  Package . per  X  bbl. 

epacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  ‘ 

“  in  5-gal.  kegs . per  keg 

“  in  >i-Ib.  flat  tins . per  doz. 

•'  in  X-lb.  tall  tins .  “ 

“  In  i-lb.  tall  tins .  “ 

incy  Kegs— i|i  keg,  .80 ;  X  beg,  .42;  X  keg, 
.32;  H  keg . 


•  75 
.55 

1  -°5 

•  75 
2.75 
2.25 


5-3° 
.60 
1 .10 
2.75 
•95 
Z.50 
2  00 

.20 


SALT  SARDELLEN. 

riglnal  Package,  1902 . per  anker  16.00 

epacked — kegs ,  about  8  lbs . per  keg  2 . 75 

pint  jars . per  doz.  6.00 

large  tumblers .  “  *.25 

"  small  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  16.00  X  kilo  Cans,  per  dz.  16.00 

X  “  “  8-50  X  “  “  8-5° 

X  “  “  4  *5  X  “  "  4. *5 

X  “  “  2.25  “  “  2  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200 . . per  bbl.  9.00 

15  "  keg—  “  500 . per  100 

to  “  keg —  “  300..... . .. .  “  .85 

5  “  keg —  “  150 .  “ 

10  lb.  pail —  “  50 .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl.  6. 50 

10  “  keg . per  keg,  3.20 

5  “  "  .  “  „  i-»5 

10  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb.  .18 

Spltzkugeln .  “  >25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “  .50 

"  “  No.  2,  6  “  ...  “  .75 

«*  “  No.  3, 6  “  ...  “  1. 00 

Amandines,  9-lb.  tins . per  tin  5.25 

“  small  tins .  "  -55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg . .  4-5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  tto-lb, 

bags,  per  bag . . 

Green  Kern . per  lb.  .  ogX 

Potato  Flour .  “  -07 

German  Dried  Pears .  "  .14 

Dried  Mushrooms .  “  .60-. 80 

Juniper  Berries... . “  .08 

St.  John’s  Bread .  "  -°5 

Bay  Leaves .  “  .06-. 08 
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EGGS.  Per  Doz. 

Nearby,  candled  and  selected,  30-doz.  crates...  .23 
Western . 22 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs. 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs. 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 


*x3X 

■13 

■14 


COTTOLENE. 


30  2-lb. 
15  4-lb. 
6  10-lb. 


tins.... 


..per  case 


Freight  prepaid  on  two-case  lots. 


6.85 

6.85 

6.85 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  X  bottles .  4-5° 

"  “  x  “  .  3-25 

Anchovy  Paste,  tancy,  per  doz .  4-  75 

<<  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3-75 

"  **  X  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1  •  !° 

“  “  Quart,  glass . per  doz.  7.00 

“  "  bottled,  X  *i*e...  .per  doz.  2.35 

t<  «<  H  ^  **  I.9O 

u  *•  «  ^  .  “  1.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4  -  5° 

••  med.  “  gt  x2  “  **  5.00 

“  small  “  “  24  “  “  4.50 

Cherries  In  Maraschino,  In  glass,  i-doi.case...  8.00 
Clam  Chowder,  Burnham,  tlb.,  4  dz.  cse.  p.  dz.  .90 
“  “  31b.,  2  dz.  case  '*  a. 20 

Currie  Powder,  plnU,  per  doz .  3.50 

“  4  OZ.,  “  .  2.25 

«  9  01.,  “  .  z.eo 

Russian  Caviar,  X’3 .  2  ■  85 

"  X’* .  5  S» 

“  X'3 .  10.50 

<•  z's . 20.00 

French  Peas,  Extra  Fins,  per  case. .  17.00 

“  Fins,  per  case .  15.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .  19 

“  Dinner  Biscuits,  per  lb...  .29 

“  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  P>nta,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  tot.,  “  .  3-55 

Armour’s  Beef  Extract,  2  oz.,  “  .  4.45 

"  “  “  40*.,  11  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

"  “  “  4  oz . per  doz.  4.00 

*«  “  “  8  o* .  “  7.25 

“  “  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  too  tins  per  case  *••• •••••••assesses see  assess 

Extra,  “  ‘7  . 

Hotel.  “  “  .  92.00 
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Truffles,  A . per  tin,  .3* 

“  X .  “  -55 

“  U .  "  r.rs 

“  X .  “  2.25 

Shrimps,  Pickled,  small  size .  1.0c 

Dunbar's  Shrimps,  2  doz.,  per  doz .  2.25 

"  Figs  In  Cordial,  1  do*.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz 6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz. .  4.00 

“  “  Jf-lb.  “  “  .  2.25 

Rose’sLlme  Juice, per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.25 


FLOUR.  Per  Bbl. 

Gold  Medal .  5.90 

Ceresota .  5  9° 

Pillsbury's .  5- 80 

Taylor's  Fancy .  5  00 

Pride  of  the  West .  4. 70 

Sunbeam, .  4. 60 

Quaker  City .  5-5° 


t 

SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . . 

Franklin  Pancake,  30  . .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  641HS . 

“  Flapjack  Flour,  24  as . 

Log  Cabin  Pan  Cake  Flour,  36  2S .  3.25 

Ralston's  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . .....per  doz.  1. 35 

Schlmmel’s,  12-  oz.  bottles,  2  doz.  in  case .  1.35 

“  6-  oz.  *•  “  “ . 9° 


Certainly  You  Can 
Sell  Sott  Drinks 

We  believe  the  grocer  who  says  he  can’t  sell 
soft  drinks  is  mistaken.  Our  experience  teaches 
us  that  every  grocer  in  business  can  sell  some 
kind  of  soft  drink. 

But  if  he  is  to  sell  much  he  must  sell  the  kind 
that  brings  the  drinker  back — Clicquot  Club 
Ginger  Ale,  for  instance,  a  thoroughbred,  ab¬ 
solutely  pure,  delicious  drink,  just  as  satisfactory 
to  the  epicure  as  to  ,the  man  of  uncultivated 
palate. 

Every  day  we  do  something  to  increase  the 
demand  for  Clicquot  Club  Ginger  Ale — ad¬ 
vertise  somewhere,  or  work  some  plan  to  bring 
orders  to  your  door. 

A  superfine  article  that  is  being  constantly 
pushed  by  the  manufacturers  is  a  pretty  good 
article  to  sell. 

The  equal  of  the  finest  imported  Ginger 
Ale.  Made  from  pure  water  by  experts  in 
the  finest  factory  in  America. 

Clicquot  Club  Company 

MILLIS,  MASS. 

Philadelphia  Agent:  R.  S.  WILLIAMS,  123  S.  Front  Street 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Kli  SSSSB 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sous 

Distributing  Agents  PHILADELPHIA *  PA. 


mm  ITING  TO  RDV^RTISEHS  KINDLY  TWetNTICri  "GROGErRY 


I 
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GROCERY  WORLD 


Per  Bag 
*  75 
1-75 
1.70 
45 
65 
4° 
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FARINACEOUS  GOODS. 

Corn  Meal — 

Lea's,  white,  100  lbs . 

“  yellow,  granulated,  100  lbs . 

“  “  table,  too  lbs. . 

Western  yellow,  roo  lbs . 

Quaker,  36  packages . 

Farina,  Hecker's,  14  x'»,  per  case  . 

“  Schumacker’s,  34  packages,  per  case.,  j.10 

Beans — 

California  Lima,  new . per  lb.  .06 

Marrows,  Fancy  -N.  Y.  State,  grain  bags 

bush. 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2.10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  1.85 
Pea,  fancy,  N.  Y.  State,  gnu  11  bags,  bushel  1.87% 

Pea,  fancy,  Michigan,  grain  bags . bushel  1.80 

Red  Kidneys .  “  2. 45 

Peas-  - 

Green . per  bushel 

Scotch .  “ 

Split,  yellew .  " 

“  _  green .  “ 

Lentils — 

tto-lb.  bags . per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  1 . 

Lea’s  Pearl,  100  lbs . per  bag  1 . 

Schumacher’s  Breakfast,  to  pkgs.  to  case....  1. 
Barley — 

OO  . . 

No.  3,  100-lb.  bags . . .  3. 


Noodles,  Climax,  24  toe.  pkgs.,  case .  1 

"  48  5c.  pkgs.,  case .  1 

“  asstd.,  24  5c.,  is  ioc.  case...  1. 

Smith’s,  30  10  c.  packages .  1 . 

“  assorted,  5  and  10  c .  1 

Oatmeal,  B,  per  bbl .  6. 

“  “  kegs  100  lbs.,  per  keg .  3 

Oaten  Goods,  in  cases —  Per 

Avena,  36  packages .  2. 

Banner  Oats,  20  packages .  3 . 

Friends’  Oats,  36  packages .  3 

Mother's,  36  pacxages .  3 

Pawnee,  36  packages .  a 

Quaker,  18  ioc.  sise . '. .  ! 

®4  a  t,..., . . . .  3 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5,60 

Avena,  per  keg,  90  lbs .  2  95 

Standard,  180-lb.  bbls . 

"  90-lb.  bags .  a  55 


°5 

»5 

10 

90 

90 

10 

20 

case 

85 

85 

<  o 
>5 

5° 

00 
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Sago — 

Fine,  bags  about  160  lbs . 05% 

50-lb.  lots . 06)4 

Admiral,  Pearl,  24’* . 07^ 

Tapioca,  Instantaneous,  50  i’s. . 08 

“  Colburn's  Hasty,  24  i-lb.  pkgs . 0754 

"  Minute,  54 -gross,  per  gross .  xi.oo 

“  Flake,  about  125  IDs . ..per  lb.  .06 

"  “  less  quantity .  11  .0654 

“  Pearl,  i5olba .  “  ,c8 

“  “  less  quantity .  “  08)4 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  2.70 

Purina  Cream  Graham .  . . per  bbl.  5.00 

Ralston  Barley  Food,  242's. . per  case,  3.15 

Purina  Health  Floor,  so  5's,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  as .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12's,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 


MALTA- VITA,  36 
packages .  2.86 


Egg-O-See,  36  packages .  a .  85 

Egg-O-See  Corn  Flakes,  36  packages .  2  85 

Cook's  Malto  Rice,  36  a-lb.  packages .  4.25 

Mapl  Flake, 36  “  . 

Shredded  Whole  Wheat,  50  packages .  5.00 

"  "  “  25  “  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetira,  24  packages .  a. 75 

Flaked  Rice,  Cook's,  34  packages .  a .  at 

Wheatlet,  30 packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  a .  70 

Korn  Kinks,  72  packages .  2  40 

Pettijohn’s  Food,  24  packages.. .  2.35 

Ouaker  Puffed  Rice,  36  packages .  2.80 

Quaker  Wheat  Berries,  36  packages .  2 .85 

Vigor,  36  packages .  2.65 

Ralston  Kornklns,  18  25-lb.  tacks- . per  bale  3 . 75 

“  Health  Crisps,  36  ioc.  packages .  a. 80 

Ralston’s  Breakfast  Food,  36a-lb.pkg1.pr.caxe  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscnlt,  30 packages .  2.50 

Toasted  Corn  Flakes,  36  packages .  a. 85 

Zest,  36  packages,  10  cent  sise .  2.25 

Zest,  36  packages,  15  cent  slse .  2  60 

Zest,  20  packages,  25  cent  sire .  3  40 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dor.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2  dz.i  lb.  pkgs.  1.80 
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macaroni.  Pe 

Larosa  Alphabets,  square,  25  lbs . 

"  Elbows,  “  “  . 

“  Marcaronl,  long,  “  . 

"  "  square  “  . 

Larosa  Spaghetti  long,  25  lbs . 

“  Vermicelli,  square,  “  . 

"  Macaroni,  bulk,  “  . 

Anger  Baking  Co. — 

‘"Golden  Seal"  Egg  Nudein,  fine,  medium 

and  broad,  48  5-cent  packages .  1, 

24  10-cent  packages .  1 . 

‘‘Plain"  Noodles,  24  i-lb.  cartons. .  1. 

"  “  48  54-lb.  “  .  1. 

Egg  Alphabets,  48  5-cent  packages .  1 . 

Egg  Bariev  (Eler  Gerste),  48  5-cent  pkgs .  1 . 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  i. 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  a.2„ 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1 ,8i 
“  “  481/2  “  5-c.slie  1.80 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  3.00 

"GoldenSeal”  Egg  Macaroni,  25  10-cent 

cartons .  ,  .g  g 

“Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1 .9 , 

Spice  Drops,  In  baskets,  20  lbs .  1 ,6» 

“  In  boxes,  12  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  in  bundle. . per  bundle  .30 

Bulk,  12-lb.  wooden  boxes . . . 08 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos 

Acidulated . 

Cox’s,  large . 

“  small . 

Plymouth  Rock,  Pink  or  White . . 

Nelson’s . .  do*. 

"  small . 

Bromangelon,  assorted  3  do* . 

Fruit  Puddine.  2  do*.,  asst,  flavors  ... 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Chaimer's . 

Peter  Cooper . 

Tryphosa . per  doz. 

Imperial  Wine  Jelly . per  doz. 

_  ,  ,  .  . - . per  gross  11.00 

Gelatine,  McKinley's . per  do*  85 

Wetmore's  Double  Refined,  36  ioc. 

pkgs . per  case  2.70 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


1.05 

*.C5 

1  -  5734 
•95 
1.20 
»•  35 
•95 
■8754 

.80 

87% 

.90 

.90 

•  9*54 

95 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 . 

«  11  fa 

“  ••  .I- - - - 

**  Stand,  No.  18 . ! 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass, 

"  Sag sr,  “  *,  «  7.00  “ 

“  Tea,  “  3,  «  6.00  “ 

“  Spices,"  4,  «*  5.00  « 

Less  40  per  cent,  disconnt, 

600-lb.  Platform  Scale . 

Standard  Cash  Register . 

Tea  Caddies,  round  front.  No.  2 . per  dos 

••  11  11  -  << 

«  «i  <«  J"""  11 


10. oc 
16.00 
*3  00 
45  00 

14.00 

9.00 

7.50 

6.00 

is.  00 
20.00 
9.00 
6.5c 
4-5C 


“Is  This 
What  I  Made  ? 
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If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ot  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Ph  I LADELPH I A 

Agents  for  SAMUEL  RAE  4.  CO.,  Leghorn,  Italy 


PUT  UP  YOIIR  OWN  Teas,  Coffees  and  Spices 

Every  time  you  sell  these  goods  in  somebody  else’s  packages  you 
help  somebody  else’s  business  instead  of  yours.  We  have  the  light¬ 
est,  cheapest  and  handsomest  carton  on  the  market  for  this  purpose, 


and  will  supply  it  to  you  labeled,  ready  for  your  goods — which  you 
can  buy  in  bulk,  and  sell  under  your  own  name.  This  move  has 
made  many  little  grocers — big. 

PAPER  CANISTER  COMPANY,  221-23  North  Twenty-third  Street,  PHILADELPHIA 


W*  IlItRITING  TO  HDVERT1SERS  KINDLY  MENTION  "CROCBRY  WORLD  •» 


ggg"ggg  — 


GROCERY  WORLD 


obzcco  Cutters. _ 

larm  Money  Drawers.  . . 

ag  and  Twine  Holder . 

ei  Coven,  Sunk  Handles,  si  in. ..per  doi. 
"  Top  "  21  In...  “ 

Cutters . 

Borers,  Enterprise  No.  2, 1%  to  2  in . 

'Openers,  “Never  Slip” . per  doi. 

opper’s  Can  Opener . per  gross 

leese  Cutters . 

iffee  Mills,  Dell's  No.  g . 

“  10 . . . 

“  it . 

nit  Augers,  s  prong . 

ensuring.  Faucets. . . 


1.50 
1.50 
1. 00 
2. jo 
2.00 
6.00 
1.60 
.90 
13.80 
8.00 
30.00 
40.00 
65.00 
*•50 
2.00 


biladelpbia  Scoop  Co’t  Sugar  Scoops  :— 


5  . 

6  . 


X  Quality,  No.  3... . 

4 . 

"  . 


terer’s  Eclipse  Counters  :— 


So. 

6%, 

*H. 

0%, 

*%, 

W. 

°X. 


Length. 

3  feet  8  Inches, 

4  feet  10  inches, 

6  feet, 

7  feet  3  inches, 

8  feet  6  inches, 

9  feet  8  Inches, 
10  feet  10  Inches, 
is  feet, 


9.00 

.  ** 

12.00 

a 

15.00 

0. 3..per  doz. 

4.20 

4-  “ 

5-4° 

5-  “ 

7.  20 

2.60 

it 

3-°° 

3-4° 

No.  of 

Drawers. 

Each. 

9 

15. 00 

12 

20.00 

*5 

25.00 

18 

28.00 

21 

31 .00 

24 

35.oo 

*7 

40.00 

30 

45.00 

60  lbs.  each. 

V e  will  bill  at  10  per  cent,  discount  from 
se  prices,  f.  o.  b.,  Ilion,  N  Y. 


Jes,  Dell's,  Grocen',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

"  i« 

*•  i«  <•  ** 

«<  «« 

“  •*  i«  3 

Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 

“  “  iK 

«  «  «< 

••  «  ii 

"  <•  <1  3 

Butchers',  without  weights, No. 0 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doi.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  “  ,90 

Large  cartons  or  tins.  2  doz.  in  case  “  2  00 

Dime  Tumblers,  2  doz.  in  case “  .go 


MACKEREL, 
aoo  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  25  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx .  36.00 

Ex.  Shore,  No.  1 .  24.00 

Shore,  No.  1 .  22.00 

Large,  No.i .  20.00 

Large  Irish,  No.  2 .  19.00 

Extra  Irish,  No.  2 .  18  ,oe 

Medium  Irlshj  No.  2..  17.00 

Small  Irish,  No.  3 .  16.00 

Irish,  No.  3 . 

Large,  No.  3 .  16.00 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  2. 

Shore,  Round,  Large. 

Shore,  Round,  Med... 

Ocean  Whltefish .  .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.oo 

Shad,  No.  a,  Mess .  12.ro  6.50 

Haddock,  Pickled  ....  6.02  3.52 


50  lb.  10  lb.  8  lb. 


13.10  6.6j  1.50  1.25 


7  50 
6.50 
6.00 


18.50 

12.50 

11.50 

10.50 
10.00 

9  5° 
9.00 
8 .50 

8.50 

4-  ’5 

3.85 

3.60 

3.60 


9.4° 

0.40 

90 

40 

*5 

9° 

65 

4° 


2.05 
*•45 
*•35 
1.25 
1 .20 
*•*5 
1. 10 
*.°5 


4  4°  *  -°5 


4- *5 
3.40 


t  co 

■85 


■69 

.21 

■*3 

■°S 

.oz 

■97 

•93 

.89 

.89 


*85 

•73 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs .  07iz 

Our  Choice,  Haddock  40  lbs .  07 

GUt  Edge,  Hake,  40  lbs . “  7 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


-3E- 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod .  „8 

Large  Bank .  [0g 

Medium  Bank .  __ 

Pollock .  7 

Hake . ■■,.*■*.‘.‘,“*‘“11 

In  original  oases,  450  lbi.,  jjfc.'taii  ‘ " 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .15 

Small  Extra  Scaled  Herring . per  box  '  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  25 

New  Cromarty  Bloaters,  50s . per  box 

“  I0OS .  “ 


PRUNES. 

Boxes. 


oglA 

c85i 


•*7X 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Extra  fancy,  25  lbs .  nn3/ 

Fancy  N.  Y.  State,  48  1  lb . " . Jts 

Fancy  N.  Y.  State.  5o-lb.  boxes, 

Apricots — 

Fancy  Moorparks,  25  lbs . 

Choice  Royals,  25  lbs . 7g 

Choice  Royals,  50  lbs . . . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs 
Currants — 

Gold  Medal,  recleaned,  36  is .  Oo  y. 

Gold  Medal,  loose,  25  lbs . 0gya 

Admiral.  40  i-lb.  packs .  oS'A 

Private  Growth,  extra,  cleaned,  36  lbs .  .08^ 

cleaned,  30  lbs.  bulk . 08  *4 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . j-3,' 

Extra  choice  Muir's,  50  lbs . .  4 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb. 


20-  30,  25  lbs., 
30-  40,  25  “ 
40-  50,  25  “  .. 
4°-  5°,  5°  “  .. 
50-  60,  25  “  .. 
5°-  60,  50  “  .. 
60-  70,  25  “  .. 
60-  70,  50  “  .. 
70-  80,  25  “  .. 


90-100,  25  **  ., 

90-100,  50  “  .. 

100-120,  50  “ 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  '*  5°  lb . 

_  ,  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . .". 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Ensign  fancy,  36  is . . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  *5  ibs . 

Lemon  Peel,  10  lbs . 

„  “  25  ibs . 

Orange  Peel,  10  lb . 

“  25  lb . 


-36 
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•°4 

■  °SX 

■03H 

.09 
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*3 
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•*7X 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen . 

“  25-  '*  1  “  . 

“  15-  and  25-cent  size,  assorted.. 

Grain-O— 

Case  No.  4  1  doz.  rfi-cent  size,  X  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  *• 

2  doz.  15-cent  size,  I  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  i  and  4 

doz.  incase  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  ro-c.,  Lord’s  Prayer,  t  doz,  “ 


2.70 

2.25 

2.50 


2.30 

2.05 

®-47X 

a.  75 


1.15 


*•23 

2.40 


It  isn’t  so  much  a  question  of  “ Getting  Along”— the  other 

fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race— 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


ith  New  Total  Registering  Device 


The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SEL»F»PRIMINQ  r^| 

and  MEASURINQ  U 1 VI  Ml 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 
75  cents  ;  Extension  Tube  50  cents 
a  foot. 


Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


ON  SufRITING  TO  KEMBRTISBRS  KINDLY  MENTION 


"  GROCERY  IniORLD” 


GROCERY  WORLD 
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INK. 

Arnold's,  black,  . Per 

Continental,  red,  1  . . 

“  black,  3  . . 

Royal,  black,  3doz . . 

StaSord,  Commercial,  3032 . per  bottle 


.48 
.3° 
.»S 
*5 
•  S® 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys—  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3  84  4-°° 

Acme,  Victor  Top .  3  ®°  4-ao 

Pure  Flint,  Luster  Top .  3'°°  3- 60 

Crystal.  Crimp  Top . .  a. 10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  “oz- 

Cold  Blast . 4 d°a. 

No.  r. 

Jumbo  Chimneys,  plain . per  dot. 

“  “  dec.,  107,  “ 

No.  0. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans— 

i-gallon,  Glass . per  doi 

i-  “  Galvanised . 

Lenox, Spout . 

“  Spigot . 

Columbia . 

Banner . 

Climax,  Pump . 

Home  Rule,  Pump.... 


6  dos. 
No.  2. 


5:12 


■75 

.90 
No.  1 
•55 


4.20 

3-30 

2.75 

fc38 

No.  2. 
.85 

1 .00 
No.  2 
•  75 


Vulcan  Parlor,  65's . . . 

100’s,  5-gross  in  case.... 

500's . 

Vulcan  Safety,  65s,  No.  . . 

“  65s,  No.  2 . 

Columbia  Safety,  No.  2,  5-grosa  cases.., 

No.  37,  5-gross  cases. 

100's,  5-gross  cases.... 

No.  25,  gross  cases .  »-ao 

No.  32,  5-gross  cases . 55 

Safety . . *5 

Mazeppa,  Parlors,  500’s .  3'5°-3-75 

Searchllgnt,  500’s. .  4 '*5*4 ’5° 

Press,  aSo’s .  1.80-1.90 

“  500’s . . .  4  50-4  75 

America,  soo’s . .  i.30-»-35 


5-  ” 

5-  “ 

5-  “ 

5-  “ 

y  - 

Lanterns—  , 

No.  o,  Standard. . per  doz. 

No.  o.  . . 

Cold  Blast . 


a.  25 
a.  10 
5.00 
5-5° 


.00 


8.00 

10.00 

ia.00 


4-75 
•».  80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz- 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb. 

“  “  35  lb.  boxes,  J4  lb . 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 


.52* 

■°sK 

.06^ 

■°S% 


lye  and  potash. 

Banner,  4  doz . permease 

Babbitt’s  Potash,  4  doz — 

Lewis’ . . 

Red  Seal,  a  doz . 

“  4  doz . . 

Popular,  4  dos . . 


3.60 

3.30 

3-25 

r-95 

3-85 

1.45 


MATCHES. 

Swift  &  Courtney’s,  soo’s,  r-gross  case.. 
««  400's,  1  “ 

“  Soo’s,  1  “ 

Blue  Hon,  aoo’s,  1  "  - 

300’s,  1 


Per  gro 

1.75- Z.90 

3.50- 3.70 

3.75- 4.00 

1.50- 1.00 
4.00-4. 15 
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Per  Gross. 
...  .  4* 

■  92J4 

...  3-95 

. 55 

. 50 

. 55 

. 50 

. 90 


3»5 


3-75 

6.40 


American  Paraffine,  500's, ex.  qual... 
Telegraph,  blue  head,  5-gross  cases., 

Our  Darling,  1  gross,  No.  3, 1,000... 
Our  Darling,  %  gross,  No.  4,  1,000  . 

Superba,  1000s,  1  gross  to  case . 

Red  Skin,  500s,  1  gross  to  case. 


4-rS 

.60 


National,  30-lb.  K.ts,  bbls.,  %  bbls . per  lb.  .05K 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  *  *04» 

Atmore  ft  Son,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails 

No.  to,  wooden  pails . per  box  6  pails 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Pails,  18,  37  and  68  lbs . .... 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

perdoz . . 

Cartons  Condensed,  ( 3  dozen  in  case,) 

per  gross. .  11.00 

Keystone—  , , ,  . 

Barrels,  Halves ,  Quarters  and  kits . per  lb.  .  07% 

Wooden  Palls,  18,  37  »“<*  68  lb* . .  “ 


5-5° 
2.75 
5  00 
4.00 


Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 


Lenox,  400s,  1  gross  to  case.. 

Red  Cross,  200s,  1  gross  to  case . 

Blue  Ribbon,  165s,  5  gross  to  case.. 
Blue  Ribbon,  165s,  z  gross  to  case., 
Astral,  1 50s,  5  gross  to  case.. 


3.00 
1.30 
x  00 
1  05 

.85 

•9° 


Astral,  150s,  1  gross  to  case . . 9® 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

Iohn  Bower  ft  Co. 

larrels  and  half  barrels,  Superior . ....per^lb. 

18,  37  and  68-lb.  buckera,  “  . 

xo-lb.  buckets,  6  In  crate,  “  . pw  crate 

lb  **  6  **  **  eeeeee  ** 

f-lb,  glass  jars,  6  In  case  “  .per  case 

18, 37  and  68-lb.  beks.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  falrmount . per  lb. 

18  37  and  68-lb.  buckets,  “  ...... 

Wm.J.  Troth:-  _  .. 

Barrels  and  half  banels,  Famous . P*r„lb 

18,  37  and  60-lb.  buckets,  “  . 

xodb.  buckets,  6  In  crate,  “  . P«r  crate 

4-lb.  “  6  “  "  . 

5-lb.  glass  jars,  6  In  case,  «  . P«r  «*e 

18  37  and  60-lb,  beks.,  XXX,  Famous..per  lb. 
3-l\>.  glass  jars,  6  incase,  XXX,  “  P*r  case 

Barrels  and  half  barrels,  Golden.... . per  lb. 

18,  37  and  60-lb.  buckets,  “  . . 

Campbell’ 8  Mince  Meat,  30-lb.  palls.....  ‘ 
Mrs.  Wells’ ,  bbls.  &  %  bbls.  &  30-lb.  klu, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  kits..per  lb. 
Crescent,  bbls.,  X  bbls.  30-lb.  kits 
Schimmel’s,  30-lb.  Kits,  bbls.,  Yt  bbls.. .per  lb. 

(<  18  and  37  Id.  Kanakins . 

«  10-lb.  Kkns  ,  6  to  crate. ..per  dor. 

“  5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case 


•  o8« 

•  09 

6.25 

3.65 

3- 8o 

•  13 

4- 40 

:3* 


•09 


.08 


OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4.90 

>•  “  pts.,adoz .  a.  90 

■<  *•  )4-pts.,2dos.  1.90 

Rae's,  Lucca,  litre  bottles,  1  doz .  11.50 

'<  2 5-0Z.  bottles,  1  doz .  8.75 

‘  Finest  Sublime,  qts.,  1  doz .  6.50 

«  “  pts.,sdoz .  7.50 

11  “  )6-pU.,  2  doz..  4.75 

ii  •«  8-oz.  flasks,  a}< 

doz .  7.50 

“  12-oz.  flasks, 

3%  doz .  9.00 

••  Sublime,  8-oz.  flasks,  2 %  doz...  6.50 

<•  “  12-oz.  “  doz...  8.00 

Rae’s,  Finest  Sublime,  1  gal.,  10  In  case,  per  gal.  a. 40 
Rae's  Finest  Sublime,  5  gal  .,1  or  2  In  case, per  gl.  2 .30 
“  1  qt.,  40  to  case,  ■*  *.65 

Sublime,  r-qt.  tins,  40  to  case .  a. 35 

“  }4-gal.  tins,  ao  to  casa .  *  ac 

“  x -gal.  tins,  10  to  cjls« .  a.xo 

“  5-gal.  tins,  x  or  a  to  case. .  a.oo 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  isetest . 


.18 

.12# 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents Per  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  25.50 

“  Extra,  64  oz . . . 

‘  Mammoth,  quarts .  7-25 

“  Extra,  quarts .  6-75 

“  Extra,  pints .  4  5° 

•<  Mammoth,  pints .  3  x5 

Extra,  pints 


3.00 


Fourees,  19  ez.,  fluted  bottle .  4-75 


2.40 

375 

30 


De  Lucques,  10  oz. 

Farcies . 

Queen,  6  oz .  - 

Pim  Olas,  18  oz .  6  00 

PimOlas.iooz .  3-5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles .  *>•  5° 

California,  individuals .  I-5° 


[as.  Hill  &  Sons  Co. 

Ouarts,  Cal.  style,  1  doz.  in  case....per  case,  8.50 
Pints,  ’•  a  “  “  “  90o 

%  Pintx  “  s  ‘  “  ....  “  4-75 

Oliver’s  Olive  OH— 

1  dozen  quarts .  °-°° 

2  dozen  pints .  “-75 

2  dozen  half-pints  . 4-*5 

6  i-gallon  tins . per  gal.  a.oo 

Special  prices  for  quantities,  on  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . Per  doz. 

Lubon’s,  No.  16,  2  do2 . per  doz. 

Lubon’s  No.  32,  1  doz . per  doz. 

Table  Oil,  No.  16,  fancy  bottles,  2  doz.,  per  doz. 


.48 

■9» 

>.75 

•95 


It’s  He  Cleanest  mi 


YEARvS  AGO 

We  Used  NO  Adulterants 
or  Chemical  Preservatives 
in  Making 


Cabot's 


ATNORE'S 

Mince  Meat 


3$  ottle  of 
health  and 
Qlean/iness 


The  Sulpho-Napthol  Cv 

JSOSTON.MASS 
O.S.A. 


Imagine  wliat  it  means  to  the 
housewife  to  be  shown  an  economi¬ 
cal  way  to  keep  everything  about  the 
house  absolutely  pure,  sweet  and 
clean.  To  have  no  roaches  or  other 
vermin  around  her  home. 

A  few  spoonfuls  of  SULPHO- 
NAPTHOL,  in  a  pail  of  water, 


WeAake  it  Just  the  SameTo  day. 
Remember  “It  IS  Pure’’ 


sprinkled  in  sinks,  closets  and  cellars,  will  purify  the  atmos¬ 
phere  of  the  entire  house,  kill  disease  germs  and  insure  a 
sanitary  condition  impossible  without  it. 

Put  a  case  where  it  can  be  seen  and  watch  it  sell. 


ATAORE,  &.  SON  -  Philadelphia 


The  Sulpho-Napthol  Company 

BOSTON.  MASSACHUSETTS 


Av 


GROCERY  WORLD 
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paper. 

WRAPPING. 

raw,  Milo,  7  lb.,  15  x  ao . per  ream 

anila,  is  x  20,  full . .  “ 

24  x  36,  full,  20  lbs .  “ 

18  x  24,  full,  10  lbs . .  ‘ 

Special,  15  x  20,  6  lbs„ .  “ 

11a,  Bakers',  15  x  20,  10  reams  In 

bundle . per  ream 

"  RoD,  Grocers’,  9,  la,  15,  18,  20 

or  24  Inches  wide . per  lb. 

>11,  White,  light  weight,  9,  12,  15, 18, 

20  or  24  Inches  wide .  “ 

11  Glazed  Fibre,  12, 15,  18,  20  or  24 

inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  " 

bite  Tea  Paper,  12  x  16,  reg . per  package 

*'  ‘  15  *  “>  re8 . 

ax  Butter  Paper...,.,., . per  package 

rchment  Butter  Paper  9  x  12...  “ 

PAPER  BAGS.— Manila. 


.34 

.36 
.70 
•37  'A 
•i8« 


.03 

.0354 

°3‘/e 

•°3K 

■14 

.19 

.11 

.40 


i 

o 

V 

& 

s  5 

.0 

ils  . 

i  . 

cr 

> 

.w  to 

a 

0 

cr 

wr2=o 

fl.9 

O  0 

sju 
<2  s 

_!a  a 
s  u  cr 
omen 

v  0  & 

O  M 

3  fl 

£*0 

I-  c  c 

JK.®  s 
g^§* 

n  i 

0 

SE 

lligator 

bossed 

Qual., 

Union, 

pq-s.s 

_.  rt  a 

g  a  « 
I2& 

iffalo. 

Self-op 

Square 

P* 

Pi 

3 

£ 

& 

co 

•53 
.71 
.8, 
1.09 
1.25 
*•45 
*•73 
2 .09 

*.27 

2.69 

3-37 

3  87 

4  *9 
4.83 


.29 

35 

•  45 

■53 

65 

•77 

9* 

°3 

•  *9 
37 


•78 

•97 

1.25 

*•39 

*  95 
2.29 
2.  55 
3** 

3- 97 

4- 4* 

4- 79 

5- 4* 


•  3* 
•37 
•49 
.61 

•75 

■87 

1 .07 
*•*3 
*•49 
1  6s 


•35 

•43 

•  55 

•  7* 
.89 

*•05 
1. 21 

1.4* 

1.68 

1.83 


•  45 
•55 
•73 
•93 
*•  *5 
*•33 
*•55 
1. 81 
2.19 

2.41 

2.89 

3- 75 
4.01 

4- 55 
5.05 


Price  per  1,000  and  not  less  than  500  lots. 

4-lb.  Plain  Flour  Sacks . per  M  4.00 

PICKLED  MEATS  AND  FISH. 

mb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

"  quarts .  “ 

io-oz.  jars .  “ 

10-lb.  pails . per  pail 


pe,  10-lb.  palls . per  pail 

.  J-K*1-  “8* . per  keg 

*Feet,  10-lb.  palls . per  pail 


W  5-gal.  kegs . 

kled  Beef  Salad,  In  glass . . 

“  Tripe,  “ 

“  Ox  Heart,  •*  . 

“  Pig’s  Feet,  ••  . 


per  ■  _ 
per  keg 
...per  doz. 


5-75 
2.50 
2.50 
.90 
2.00 
1 .00 
2 .25 
1. 10 
r.io 
1. 10 
1. 10 
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Russian  Sardines . per  keg  75 

“  5-lb.  palls  . per  pail  .50 

“  10- lb,  “  .  “  1. So 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18)4 

Loose,  barrels,  30  lbs . 18 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . <j0 

Medium,  2  doz...'. .  1,45 

Large,  1  doz . 2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . . 92  y2 


PICKLES. 

Barrels,  45  gal.,  1200s .  9.00 

10-gallon  kegs,  pine,  600s,  full  count .  2 . 75 

10-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3. 00 

Sweet  Pickles,  :,ooos,  5  gal .  «  3.65 

Sweet  Pickles,  2,000s,  5  gal .  “  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . 1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  ox.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  ,.I0 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  ,.3S 

Crosse  &  Blackwell's : — 

Chow-Chow ...  ' 

Qts. 

Casks. 

4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 
Pts.  Pts.  ii-Pts. 

Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3-»5  3-5<>  a-io 

Smaller  Quantities. 

5-90  3.35  360  2.25 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  ODlon,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

1  doz.  1  doz.  H  doz. 

Qts.  %  Gal.  1  Gal. 

4-7°  8.33  7. so 


2  doz.  2  doz. 

X  Pints.  Pints. 

3*5  5-50 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.20  2. 30 


5  Gal. 
Kit. 
5-5° 


10  to  45  Gals. 
Per  Gal. 

1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 

X  Pints.  Pints.  Qts.  X  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Per  gal 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  _  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .14 

White  Wine,  00  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 


White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 

“  "  Extra  Strength . 

Crosse  &  Blackwell's . per  doz. 


.09 

■*5 

.00 


PROVISIONS. 


Hams,  Skinback,  18-20  lbs . 

**  14-16  lbs . 

. *4X 

Picnics^  6-8  lbs . 

N.  Y.  Shoulders,  10-12  lbs . 

“  Tenders  and  Knucka . 

“  Flats . 

“  Air  Dried,  sets . 

Tenders  and  Knucks..  .20 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  “  *0.50 

Breakfast  Bacon,  rib  In . .  .14 

“  boneless . V, 

S.  P.  Bellies.  14-15  lbs . uy2 

Bologna,  25-lb.  boxes . 07 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  %  -cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  X-cent  extra 
lohn  Bower  &  Co. — 

Superior  Honey-cnred  Hams,  skinback . 1654 

“  l"ge . *5  X 

“  medium . 15X 

“  small . 15X 

Breakfast  Bacon . 

boneless 


•  *5 

_  .17 

air-dried,  regular  sets . 18 

.20 


Beef,  _  _  . . 

insides  and  knuckles . 

Ham  Bologna . 

Beef  “  . 

Boiled  Hams . 

Beef  Tongues . . . per  doz. 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15J4 

Premium  brand  Hams,  12  lb  . . 15 

Premium  brand  Hams,  14  lb . 14}$ 


.  11 

.  25 

11 .00-12.00 


-44- 

Premium  brand  Hams,  16  lb . 1414 

Premium  brand  Hams,  18  lb .  .15 

Premium  brand  skinned  Hams,  18-20  lb . 15^ 

Premium  brand  boiled  Hams,skinned,fatless  .  25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 15 

Winchester  brand  Picnics . . 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
10-lb.  Tin  Palls,  60  lbs . 

5  "  “  . 

3  “  "  . 


9% 

9% 

*0  X 

loji 


u 

N 

6 


9 'A 
9X 
97/t 

IO 

10*4 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

“  tubs . n  % 

M  3,  5  and  10-lb.  cans,  .12% 

Swift  &  Co.—  ^ 

Premium  brand,  tierces .  •  *  *  J4 

Silver  Leaf  brand,  tierces . IO% 

Jewel,  compound,  tierces . 09*4 

Cotosuet  tierces . og^ 


DRESSED  MEATS. 

City  Dressed  Beel— 

Choice,  native . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 


Per  lb 
10 

07  -.08 

10  -.10*4 

07  -.09 


Prime . 

Good  to  choice . 

Dressed  Hogs— 

Pies .  _  rnlZ 

Hogs,  heavy . 

“  180  lbs . . 

u  160  lbs . 

.  -.0954 

“  ISO  lbs .  _ 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . . 

“  medium . 

. 09  X 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . 

Cow  Tongues.... . 

Calf  Heads,  scalded . 

Sweetbreads,  veal . per  pair 

“  beef . per  doz. 

Calf  Livers . per  lb. 


90-1 .00 
75-*- 01 
•  5°“*  75 
. 60-. 90 
1. 00 
.20-. 25 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No.  8447 

marmalades — Made  from  the 

best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

PRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 

II.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

— ■  — — 


JOHN  BOWER  &  CO. 

GENERAL  PRO  V 1 S I  O  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURERS  OF'  HONKY-OURE  BRAND 

Beef,  Beef  Tongues,  4k  my|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  II  I\  IVl  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

SUPERIOR  AND  FAIRM0UN7  MINCE  ME  A  7 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


The  Holland  Rusk  Co. 

Have  protected  the  buying  public 
against  substitution  by  U.  S.  Gov¬ 
ernment  register  of  their  trade- 
marked  package  which  bears  a 
picture  of  a  WINDMILL. 


It  i ;  absolutely  pure,  with  quality 
of  the  very  Highest  degree,  con¬ 
forming  to  the  U.  S  Pure  Food 
Laws  under  Serial  No.  5953. 

The  WINDMILL  on  a  package  ol 

Holland  Rusk 

insures  you  ot  getting  the 

ORIGINAL  AND 
ONLY  GENUINE 

When  ordering  insist  on  the  Red 
Package  with  the  Windmill. 
Order  from  any  wholesale  grocer. 

Holland  Rusk  Co. 

HOLLAND,  MICH. 

Eastern  Office : — 46  HUDSON  ST.,  NEW  YORK 


IN  WRITING  TO  RDVERTJSBRS  KINDLY  7V£  15  IS  T I O IM  "CROCBRY  WORLD,; 
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1 .00 

.05 

Ox  Tails . 

Hearts,  beef. . 

..per  dox. 
. per  lb. 

■50- -6s 

,03-. 05 
.10 

Tenderloin,  beef,  western . 

. 

.  x8 

“  14  western . 

. . . 

.  XX 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FRBSH  KILLED. 

Turkeys —  Per  l*1' 

Western,  Y.  H . 14  --I5 

“  Y.  T . 14  -.IS 

Old  hens  and  toms . .  •  s  4  -  •  *  5 

Common  to  Good . 10  “•** 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.*6 

Philadelphia,  fresh  killed,  354  to  4  lbs 

to  pair . 24  -.26 

Philadelphia,  fresh  killed,  3  to  3 54  lbs. 

to  pair,  fancy . 24  -.26 

Western,  4  to  3%  lbs.  to  pair,  fancy ...  .20  -  22 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .18  -.2® 

“  fair  10  good . . . 16  -.18 

Fowls— 

Western,  fancy . i5!4'-i° 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good .  -.18 

Old  cocks . 10  -11 

Western  capons,  fancy ,  frozen . 

“  “  small,  frozen . 

Squabs-  Pei doz. 

Prime,  large,  ancy .  3-52 

Mixed .  2.00-3.00 

Dark . 80-1.25 


LIVE  POULTRY.  Per  lb 

Spring  chickens,  nearby,  i54  to  2  lbs . 16  -.18 

Large  Springers . 

Fowls . . . 

Roosters .  “  • 1  ‘ 

Ducks . .  “.IS 


.18  -.20 
-.16 


POULTRY  SEASONING. 

BeH’sSplced  Seasoning — 

Small  or  No.  1,  2  doz.  in  case . per  doz.  85 

‘  1  “  .  “  .85 

Large  or  No.  2,  1  “  .  “  i>4° 

x-lb.  cans,  1  doz.  in  case . per  case  4  00 

2- ib.  “  54  “  ;;  3-7s 

3- lb.  “  %  ••  "  5-40 

5-lb.  “  K  “  “  8.70 


SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs . .  3  °° 

Compass,  No.  3,  cans,  2  doz . . .  .82J6 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  54  lb. .per  doz.  1 .00 
No.  z,  round  conical,  with  key,  1  doz.  “ 

No.  a,  “  “  1  “  " 

No.  3.  “  “  X  “  “ 

No.  4,  "  “  X  “  “ 

P.  P.  Sauce,  a  doz.,  No.  z .  “ 

,\tmore's  Genuine  English  Plum  Pudding 
Seedless : — 


*•35 

425 

6.50 

8. 50 

1.50 


Individual,  per  case  ot  a  dox . 

i-lb.  cans,  “ 

1  “  . 

a-lb.  " 

3-lb.  “ 

54  “  . 

.  3*5 

4-lb.  "  “ 

X  “  . 

.  385 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz. 

Assorted,  No.  2,  stone  crocks .  1 .12X 

Assorted,  No.  32,  jars . 90 

Assorted,  No.  5,  toy  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . S7J4 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 87  y2 

Schimmel’s,  assorted,  No.  to,  tumblers . 77X 

National,  assorted,  No.  10,  tumblers . <>754 

National,  assorted,  No.  6,  tumblers . 45 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . n 

National,  30-lb.  pails . 07X 

Southwark,  30-lb.  paiis . °554 

Vineyard,  30-lb.  palls . 05J4 

Southwark,  5-lb.  toy  pails,  54  doz .  3  60 

Fruit  Butters—  Per  doz. 

Apple,  No.  2,  stone  crocks.  . .  1  .12J2 

Apple,  No.  32,  jars . . . 90 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails . .  2.25 

Apple,  30-lb.  pails . per  pail  .88 

Apple,  20-lb.  crocks . per  lb.  .06% 

Apple,  Schimmel’s,  30-lb.  palls . per  lb.  .0554 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .06 '4 

Prune,  30-lb.  palls . per  lb.  .06% 

Jams-  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.10 

Vineyard,  assorted,  No.  16,  jars.... . 88 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported .  1.82J4 

Schimmel’s,  pure . . .  1.65 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers .  4-°° 

54-Ib.  “  .  2.25 
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Curtice  Bros.  Preserves —  Per  Dol 

Cherries,  jars .  4  85 

Strawberries,  “  .  4.60 

Raspberries,  “  .  4 -6° 

Apricots,  “  peeled .  4-  85 

Pineapple,  “  .  4  bo 


DRUGS. 

Alum . per  lb. 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca. 
"  “  “  J4-I0.,  “  “ 

“  *«  “  Ji-lb.,  “  “ 

Anker’s  Beef  Capsules . 

Borax,  Powdered,  bulk . per  lb. 

“  Lump,  bulk .  “ 

Butter  Color,  W.  &  R . per  doz. 

Bluestone,  bulk . per  lb. 

Copperas . per  lb 

Camphor,  gum,  t-oz.  blocks .  ‘ 

“  Flakes,  bbls . . .  ‘ 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  “ 

Castoria,  Fletcher's .  per  doz. 

“  Pitcher’s .  “ 

Carbonate  of  Ammonia .  “ 

Chill  Tonic . . . per  doz 

Kpsom  Salts . per  lb. 

“  Bee  Brand,  54-lb.  carton,  per  doz. 

«  ..  54.1b.  «  .< 


.03 

2.40 
2  .60 
2  .80 
3.00 
.09 
.09 

2.00 

.09 

01X 

1  40 
,02 
.02*54 
.0254 

2.80 

,8s 
.  11 
3.60 

•oi}4 
•  30 
•40 
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Glauber  Salts. . per  lb.  .0] 

Glue .  “  .n 

Goff’s  Cough  Syrup,  25c.  size . per  doz.  1.75 

Goff’s  Herb  Bitters,  25c.  size . .’.....  “  1.75 

Goff 's  Oil  Liniment,  25c.  size .  “  1.7$ 

Goff’s  Sarsaparilla,  50c.  size . per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  1.20 

Goff 's  Horse  and  Cattle  Pwd.,  i5C.slze  “  z.20 

Goff’s  Dyspepsia  Tablets,  ioc.  size...  “  .75 

Gum  Arabic . per  lb.  .55 

Haarlem  Oil . per  doz.  .33 

Licorice,  P.  &  S.,  5c.  stick.  Imported..  “  .36 

“  M.  &  R,,  5-lb.  ooxe*. . per  lb.  .23 

*  “  Lozenges,  5-lb.  boxes,  “  .27 

“  Y  .&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4‘s,  6’s,  8’s,  zs’s,  16’s,  “  .24 

••  Root .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  1.60 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  io.c.  *'  ...  “ 

Paris  Green,  100 -125-lb.  kegs . per  lb. 

“  U  -lb.  packages .  “  .32 

“  54-lb-  “  . ....  "  .31 

••  i-lb.  “  .  “  .30 

Jamaica  Ginger,  Hires’,  flasks . per  doz.  .90 

Sewing  Machine  OU,  3  oz .  “  -35 

Rosin . P«ilb-  .°4 

Saltpetre ,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  ‘  100  ‘  ‘ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 

“  100-lb.  baga .  2.2$ 

“  less  quantity . 03 

Squills,  Syrup,  j  oz . per  doz.  .34 

Syrup  of  Figs . per  doz.  2.00 

Venetian  Red . per  lb. 

Whiting  .  “ 


°5: 

05: 


.02  1 

2  oz, 


.85 


.63 

•  5 


Glycerine . per  doz.  .37 

Laudanum .  ‘  >45 

Paregoric .  “  -35 

Peppermint . perdos.  .40 

Sweet  Spirits  Nitre .  “  *4® 

Sweet  OU . per  doz.  .30 

Turpentine .  “  -38 

Husband’s  Magnesia . per  doz.  *.85 

Bull’s  Cough  Syrup .  “  ».9® 

Roach  Powder,  Omega,  4-oz.  cans . 80 

««  “  . per  gross  9.00 

Per  Doz.  Per  Grot 

Roachsault,  large .  4.00  45-®° 

“  medium . .  2 . 00  aa.50 

“  small . .80  9.00 


Iron  Glne,  McCormick  &  Co’s:— 

No.  5 . . 

No.  . . 

Tube  V . 


r 


•75 


McCormick  &  Co.,  Bee  Brand —  Per  dc 

Insect  Powder . 8c 

Root  Beer  . 80 

Talcum  Powder . & 

Triangular  Quinine . 

Quinine  Capsules . 75 


DAYTON  PROTECTION 


for  DAYTON  USERS 


Almost  every  merchant  knows  of  the  efforts  of  a  certain  competing  scale  concern  to  discredit  the 

honesty  and  reliability  of  DAYTON  Computing  Scales. 

In  some  cities  that  concern  has  even  gone  so  far  as  to  seek  State  and  City  legislation  against 

DAYTON  Scales. 

The  DAYTON  Company,  after  a  legal  fight  in  Omaha,  has  succeeded  in  getting  a 

UNITED  STATES  INJUNCTION 

restraining  all  parties  from  interfering  with  DAYTON  Scales  now  in  use  in  that  city.  Full  text  of  the  actiqn 
and  Court’s  decision  sent  free  upon  request. 

A  FIGHT  TO  THE  FINISH.— Every  user  of  DAYTON  MONEYWEIGHT  Computing  Scales  can 
be  sure  of  two  things : — 

_ First,  that  they  are  absolutely  honest,  accurate,  reliable,  the  best  and  most  economical  butchers’  and 

grocers’  scales  ever  built; 

—Second,  that  the  DAYTON  Company  will  spare  no  expense  to  protect  their  users  from  the  attacks  of 
unscrupulous  competitors  who  find  it  hard  to  market  their  scales  in  fair  and  open  competition. 

Write  to-day  for  descriptive  matter  of  the  newest  DAYTON  Scales,  and  get  our  liberal  exchange  offer. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET  and  NO . 

TOWN . 

STATE . . . 


Moneyweight  Scale 


35  State  Street,  Chicago 
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ioc.  sire. 


15c.  size. 
1.00 


2.00 

2.00 


eliable  Brand — 

istoria,  Dr.  Pitcher . 

xstor  Oil,  tasteless . go 

eath-to-Paln . . . 80 

iarrhoea  Cure . 80 

ermifuge . 8s 

jugh  Cure . 80 

F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

bsorbine . 18.00 

bsorblne  Jr.  (Mankind) .  9.00 

Dung's  Kidney  and  Nerve  Powders .  2.00 

iroleum,  small  can..„ .  6.00 

iroleum,  large  can .  16.00 

Jung’s  Fattening  and  Condition  Drops .  4.00 

Jung’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

I  Phosphate,  Horsford's . per  doz.  4.15 

1  Brick,  box  15  bricks . per  box  .60 

lngWax™ .  >•  .03 

or  Sand . . . per  bbl.  1.25 

'  . . . per  doz.  .73 

quarts .  •*  ,.oo 

Iona . each  .  30 

barrels .  “  3.50 

. . .  **  6.00 

lormlck  &  Co. — 

ckey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . ....per  case  3 . 75 

S,  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

cCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

cCormlck’s Tasteless ChlllTonlc, ajc. size  2 .00 

„  .  .  50c. size  4.00 

cCormlck  s  Watermelon  Syrup,  50c.  size..  4.00 
onderenre  Headache  Powders,  roc.  size...  .80 


EXTRACTS  AND  ESSENCES 

lormick  &  Co.,  Bee  Brand—  Per  doz. 

inilia,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  2.00 
25c.  size  2 .25 

mon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
tpple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 

.  _  .  _  25c.  size  2.00 

r’s  Flavoring  Extracts 

>.  1,  Lemon  and  Vanilla . per  doz.  .44 

>,  a,  Vanilla  and  Rose .  “  ,90 

1,  a,  Lemon  and  assorted .  “  .84 

1. 4,  "  "  .  “  a. 00 

1.  4,  Vanilla .  “  ,.25 

sorted  cases,  Nos.  1  and  a .  10.80 

Nos.  1,  a  and  4 .  11.80 


-§o- 

Bulk.  Pts.  Qts.  54-Gal.  Gal. 

XXX  Vanilla.. .  1.50  3.00  6.00  12.00 

XX  Vanilla . x.ag  2.50  5.00  10.00 

X  Vanilla .  1.00  2.00  4.00  8.00 

Lemon,  Ginger,  W ln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  x.oo  x.6o  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet . . .  1.50  s.75  5.50  xo.oo 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  1.23  4.00  7.30 

Tea .  7,00 

Kxt.  Vanilla,  Kitchen  Queen,  No.  23,  per  doz.  2 .00 

“  '•  “  “  No.2jfc,  “  .80 

'■  “  **  *'  No.  X,  •*  .45 

“  Lemon,  “  "  No.  25,  “  1.73 

"  “  “  “  No.  2 k,  "  .§0 

“  •'  “  "  No.  X,  “  .45 

Ingersoll’s  Flavoring  Extracts ; — 

High  Grade  Vanilla . per  doz.  1.73 

“  Lemon. .  *«  1.73 

Select  Vanilla . . .  **  .75 

“  Lemon .  “  ,  73 

“  assorted .  “  .75 

"  small  size .  **  .45 

Vanilla . per  gal.  xi.oo 

Lemon,  1  oz . . . per  aoz.  .80 

“  aos .  “  1.50 

**  4  0Z .  '•  3.00 

_  ^jPer  gal,  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RENNET  AND  TABLETS 

’«  Liq 


Knight’s  Liquid  Rennet . 

Blair’s 

Hansen's  Junket  Tablets,  8  doz.,  per  doz. 
Blair's  Rennet  Tablets,  3  doz.,  per  doz. 
Union  Tablets.  8  doz.,  sc . . . 


...per  doz. 


t.iS 
z. 10 
•73 


CIDER. 

Draught  Cider —  Per  gal. 

Corson’s  Champagne . 18 

*•  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  z  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.7s 
“  “  2  doz.  pints .  4 .25 


—61— 

Mott's  Brand  Golden  Russet,  x  doz  quarts.. 

“  2  doz.  pints... 


3- 75 

4- a5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . . 

Gee  Whizz,  72  packs  . .7 

Fleer’s  Chiclets,  3  lbs.,  bulk . ^ .  1 .25 


RICE. 

~  Per  lb. 

Queen  Quality,  extra  lancy,  x-lb.  pockets . 07 

“  “  3-lb.  “  . 06K 

Coronet,  choice,  x-Ib.  pockets .  06 

'■  “  3-lb.  “  osH 

Imperial,  iancy  Japan,  x-lb.  pockeu . 05  >4 

“  "  3-lb.  “  . 05V 

Pearl  Head,  3-lb.  cotton  sacks . 04% 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . <>7tf 

Fancy  Head,  xoo-lb.  bags . 06 

Choice,  xoo-lb.  bags . . 

Japan- 

Fancy,  xoo-lb.  bags . os% 

Choice,  xoo-lb.  bags . . 


a. 65 
4.00 
3-73 
3-75 
4  00 


SALT. 

WORCESTER  8ALT. 

Worcester,  bbls.,  contain  320  lbs. . 

“  “  6obaga,  5  lbs.,  Urn... 

“  “  22  »  14  «  ... 

“  “  3»  ”  10  "  ... 

“  “  *15  “  *H  "  ... 

Worcester,  Irish  Linen,  bags,  aso  lbs .  a  30 

“  “  ‘  56  "  . 63 

"  *’  *'  a8  « . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

Pretzel,  obis,  contain  280  lbs .  2.40 

“  sacks,  180  lbs .  1.53 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  x.50 

Silver  Springs,  quick  breezing  ice  cream  salt, 

30  in  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  s  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


-M— 

Worcester  Packing  Salt,  70-lb.  cotton  ban.. 

“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•  75 
.60 


Ce  t=?  g  e=3  o  g; 

TA  B  L  E  S  A 

F=  U  R  ET  AMD  EXTRA  DRV 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  %  pts.,  3  dox.  cases 
"  “  pints,  a  “ 

“  “  quarts,  z  " 

Campbell's  54  pints,  a  doz  to  case,  per  doz....,  .87)4 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  2  doz .  “  _  a. 40 

Schimmel’s,  small,  a  doz . per  doz.“  87)4 

My  Wife’s,  pints,  1  doz .  a. 30 

“  half-pints,  2  doz .  1.35 

Snider’s  Salad  Dressing : — 

Pints,  1  doz . per  doz.  2.40 

54  pints,  2  doz .  "  1.40 

Luncheon,  3  doz .  '•  .90 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  373  lbs . . . par  too  .6754 

Kegs,  130  lbs . per  xao  .  83 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  &  Perrins'  Worcestershire,  large.,  “  r  30 
“  "  middle  <•  4.50 

“  “  small..  “  ,.30 

Worcester  Sauce, Campbell,  54pts.,  adz.  per  doz.  7754 

"  “  T'  Pints,  “  "  ,.40 

North  of  England  Sauce,  54  pints...  ..per  doz.  .7754 

Chef  Sauce,  54  pints,  a  doz . per  doz.  .80 

Snider’s  Chill  9auce : — 

Pints,  z  doz . per  doz.  2.40 

pints,  2  doz .  “  ,.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  2.40 

54  pints,  2  doz . .  “  ,.4o 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


references 


'Oldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 


t.  Jevene  Co. 

Los  Angeles,  Cal. 


utey  Bros. 
Butte,  Mont. 


olorado  Supply  Co. 
Pueblo,  Col. 


.  Dresser  &  Co. 
Portland,  Ore. 


lennessy  Mercantile  Co. 
Butte,  Mont. 


ion  Grocery  Co. 


El  Paso,  Texas 


J.  A.  FLESCH  &  SON 


Architects  and  Designer*/* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  and  1012  Chicago  Opera  House  Block 

112  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH'S  PATENT  HENRY  TROEMNER'S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 


REFERENCES 


S.  P.  Nissen  Co. 
Oak  Park,  Ill. 


Simpson,  Crawford  Co. 
New  York  City 


Henry  Siegel  Co. 
Boston,  Mass. 


Greenough  Bios.  Co. 
Spokane,  Wash. 


Chris  Keller 

Lancaster,  Ohio 

Louis  Ktinkel 

San  Antonio,  Texas 


John  B.  Watson 
R1  Paso,  Texas 
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seeds. 


Canary,  bush.  6o-lb  3  25 

Caraway .  •  c8 

Celery . 10 

Coriander  .bleached  ,  j6 

Flu.. . 

HLemp,  bush. 40  lbs.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.06 

■°5/4 

■°sX 

.09 

•05  'A 


SODA. 

5-lb.  boxes . 

t’s,  j4’a,  *5-lb. 

■■  lbs., ; 


>».,  31 

i.%, 


36  lbs. 


Saleratus,  Babbitt’s  bd.,  ji’s,  95-lb.  bxs 


.par  keg 

x  .80 

..per  lb. 

.02U 

.04% 

...per  lb 

.0554 

..  M 

•  °4% 

<< 

•0554 

.04ft 

SOFT  DRINKS.  Per  dos 

RootBeer  Extract,  Hires',  i  dos .  i.;o 

Hires’  Root  Beer,  Carbonated,  s  doz . 73 

Hires’  Ginger  Ale,  Carbonated,  s  doz . 73 

•»  eicfia  Grape  Juice,  case  quarts,  1  dos .  4-5° 

••  "  “  pints,  s  dor .  4.75 

"  “  ”  54-plnts,  3  doz .  4.S5 

**  "  11  3-ounce,  8  doz .  6.00 

“  “  *•  34-zallons,  1  dor....  8.00 

"  "  gallons,  6  gal .  7-5® 

<  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  !  doz .  2. 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  10-cent  size . per  gross  2.50 

Electro  Silicon,  1  doz . per  dor.  .72 

Putr  Liquid,  large,  3  dor . per  gross,  16.50 

Puts  Liquid,  large,  3  dor . per  dor.  1.45 

Pntr  Liquid,  small . per  gross,  7.00 

Putr  Liquid,  small . per  dor.  .60 

Putr  Paste,  large . per  dor.  .55 

Solarlne  White  Llqnld  Metal  Polish — 

No.  0,  sixth-pint  can . per  gross  9 .00 

No.  1,  half-Dint  cans .  “  18.00 

No  9,  pint  cans .  “  39,00 

No.  3,  quart  cans . per  dor.  4 .50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.5° 


64- 


Solarine  Bar  Polish — 

No.  13,  1-lb.  pasteboard  boxes,  3  dor.  In 
case,  so  lbs . per  gross  18.00 


Less 

than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . .  3-4° 

Acorn . .  2.70 

Ark . roc  1.72J4 

American .  7*  a. 80 

Bee . 100  3  85 

Best,  Babbitt . 100  3.70 

Babbitt's  New  York  City .  60  2.95 

. . 100  4. 10 

Big  Master . *00  4.25 

Brown .  6°  2.40 

Borax,  Dreydopple .  4°  9-60 

“  Pearl,  Young  &  Co .  4°  ».8o 

“  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  69  3.J0 

“  Eavenson,  large . 100  4,75 

«•  “  small . , . 100  3.75 

“  Kirkman’s . 100  3.80 

“  Red  Seal . 100  4°° 

“  Swift’s . 100  4.00 

Circus . 100  3.50 

Cotton  Oil . 100  5.80 

Coal  OH  Johnny . 100  3.50 

Cygnet . io°  4  00 

Donblns'  Electric . 100  4.15 

Dewey . too  2.15 

Fairy . 100  4.00 

Fels-Naptha. . 100  4.00 

Five-case  lots  freight  prepaid . 100  3.95 

German  Family . 100  4.30 

Good  Morning  . 10c  3.75 

Glycerine  Tar . 100  3.  75 

Gloss . 100  3  •  5° 

GrandPa’s .  5°  3  "5 

“  ..100  3.80 

Ivory . 100  7.00 

“  100  4.00 

Lenox . 100  3.50 

Life  Buoy .  5°  2  00 

“  100  4.00 

Lautz’s  Naphtha . 100  4.00 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  6.00 

*•  5-cent  size . 100  4.00 

"  toilet  sire . 100  4.00 

Mayer’s . - . too  3.80 

“  50  1  90 

Miller's  Naptha . - . 100  3.75 

Naphtha,  Swift’s . ......100  3.75 

Naptha,  P.  8c  G . 100  4.00 

Oct  aeon . 100  3.90 

Old  Mill . too  3-3° 

Ozone . 100  3.75 
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Oleine,  Conway's .  60  9.90 

“  Golden .  60  2.55 

“  Eavenson's . 60  9.50 

“  Hamilton's .  60  2.50 

“  Kirk’s . 6c  2.30 

"  Philadelphia,  1  lb .  60  2.90 

“  “  14  oz .  60  2.65 

“  Pennsylvania .  60  1.75 

“  Procter  8t  Gamble .  60  3.00 

“  Young’s  Best  .  60  2  80 

Pride,  Swift’s . .....100  3.75 

Polo . 120  2.45 

Quaker  City,  boxes . too  2.90 

“  tubs . . . 150  4  50 

Sunlight,  oval . 100  3.85 

”  twin  bars . 100  3.95 

Santa  Claus.- . 100  3.  so 

Saratoga . 120  2.70 

Star . 100  3.50 

Sunny  Monday . soo  4.00 

White  Cloud . 100  3.85 

Wool  Soap,  large . , . 100  6.75 

Wool  Soap, small . 100  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . .'. . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13)4 

Castile,  Conti,  original  boxes . lb.  .nJ4 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8. so 

Oatmeal.  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

54- lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  30  bars .  1  94 

Young’s,  48  bars .  1 . 80 

Brooks’  Crystal,  100  bars .  3. 70 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  2.25 

“  Hand,  26  bars .  2.95 

Wrigley’s,  100  bars . ._. .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . 2.35 

SOAP  POWDER. 

Pear  line ,  lbs.,  54 -gross  boxes . per  box  9 .70 

“  6  01.,  100  package*. .  “  *.65 

“  8-01.  packs .  “  t.70 
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Soaplne,  7  os.,  100  packs . . . 

“  xa  “  “  . - . 

“  17  “  36  packs . per  box 

Babbitt's  1776  Powder,  too  6-01 . 

Finola,  too  packages . 

Gold  Dust,  f  alrbank's,  too  ta-or.  package*  ... 

“  *’  *4  4-lb. 

Naptha  Borax,  100  packages,  large . 

100  5-cent  packages . 

Klrkollne,  white,  94  4-lb.  packs . 

Young’s  Pearl  Borax.  60  i-lb.  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

"  50  25 . 

“  “  IOO  IS . 

Nine  O'clock  Tea,  100  packages . 

I-V  Ws.hlne  Tablet*.  3  doi . per  do*. 

Swift's  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s . 


2- 3: 
3.  S' 

2.4: 

2.21 

3.6l 

4 

4-5' 

4-7 

3- 7 
3.2' 

3- f' 
4.00 

4 - ex 
4  «x 

3-* : 

t 

3-f 

3-f 


SPECIALTIES. 

Anker's  Boullilon  Capsules . _ . . 


3.0c 


PURE  GROUND  SPICKS 


Pepper — 

Bbls. 

Boxs. 

c  . 

Black,  High  Grade . 

.  i854 

.1954 

;  1 

Black,  Low  Grade . . 

■  15 

.1  7 

White,  High  Grade . 

•32 

•ii 

White,  Low  Grade . 

•23 

•  75 

Cayenne,  High  Grade . 

.21 

.23 

Cayenne,  Low  Grade....... 

Cinnamon — 

16 

.11 

High  Grade . 

•23 

’.'C 

Low  Grade . 

Cloves — 

. 13 

•M 

•  If 

High  Grade . 

. 31 

•32 

Low  Grade . 

. 24 

■25 

.-.t 

Allspice- 

High  Grade . 1254 

Ginger — 

High  Grade . 2554 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs— 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 54  lh. 

54  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lh. 

541b. 


•1354 


.2654 

•13 


•  f-c 


.20 

•IS 

■15 


Per  d 


A  Delivery  Wagon? 
do  you  have  {  A  Telephone  ? 

A  Cash  Register? 


These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

A\ODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 


Walker  Bins 


A  catalog  telling  all  about  them 
will  be  mailed  on  request. 


WALKER  PIVOTED  BIN  CO. 


24  South  Seventh  Street,  Philadelphia,  Pa. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav  ', 
we’ll  build  it  for  you. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  •  PHILADELPHIA,  PENNA. 
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ilburn’i  Philadelphia  Mustard,  D.  S.  T. : — 

5  cent  tins,  a  and  4  dox . per  dox. 

Dime  size,  a  and  4  dox .  “ 

V  lb:  net,  tin*,  a  and  4  dox .  “ 

2  «  a  dox .  <• 

1  “  1  dox .  “ 

6  lb.  cans,  full  weight . per  lb. 

10  "  “  .  «« 

oiman’a  Mustard,  D.  S.  F. : — 
l-lb.  tins . per  dox. 


56-lb.  tins . 
56 -lb.  tins.. 
56-lb-  tins... 
1 8-lb.  kegs. 


-58- 


.45 


.85 


1. 00 
x.  90 
3-7° 


•»3 


.as 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  40-lb. ,  i-lb.  packages . 

Niagara,  4°-‘n.,  i-tD.  . 

Cream,  48-lb.,  r-lb.  “  . 

Klngsford's,  40-lb.,  i-lb,  “  . 


5.40 
a. 70 
>■45 
.90 
•4.3 


1.80 

2.70 

•06X 

■°4K 


3*45 


MUSTARD— Prepared.  Per  dox. 

ampbell  s,  jar,  2  doz . 8756 

ulden's,  Mo.  6,  with  spoon,  2  doz . 95 

jlden’s,  No.  20,  with  spoon,  2  doz . 88 

ulden’s  Mustard  and  Horseradish,  2  doz . 85 

eer  Mug,  fancy,  large  size,  2  doz . 65 

emonaae  Glass,  tall,  2  doz . 6756 

horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . go 

[ilk  Jar,  glass  top,  2  doz . 85 

iater  Tumblers,  glass,  10  oz.,  4  doz . 37% 


LAUNDRY  STARCH. 

Gilbert's  Launcuy,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  ra  6-lb.  wd.  bxa. 

"  Linen  Gloss,  3-lb.  cartons . 

Klngsford's,  Pure,  3-lb,  cartons . 

Pure  Gloss,  lb.  packages . 

Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  ibs . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . . . 

“  64  5-cent  "  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 


•»3  54 

•  05)6 
■04H 
■o6« 
.06K 

■  07H 

,c6X 

■°7!4 

.°M 

■°7s/a 

•  03  54 
•°454 
°4$ 

•0556 
4.30 
2.20 
5.00 
2. 50 


.08 
•  50 


l 


WHOLE  SPICES. 

:pper,  Black . . 

uspice . . . 

oves . 

ace . . . 

utmegs,  8o’s . . . 

“  no's . „ 

nnamon  Bark,  China . 

“  Canton. . 

Java  Thin  Quills,  5-lb.  rolls,, 

“  Saigon. . 

:een  Ginger  Root . 

hole  Mixed  Spices,  bulk,  6-lb.  boxes . 


Per  lb. 

.10 

•C654 

18 

-48 

•  24 

•>7 

>3 

■>3 

•3“ 

•75 

■0956 


STOVE  POLISH,  pergro 

Enameline  Paste,  small,  56  gross .  4.00 

Enameline  Paste,  large,  k*  gross .  7.00 

Enameline,  Liquid,  large,  5£  gross .  6.65 

Enameline,  Liquid,  small,  56  gross .  4.90 

EleoOc  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  ^  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  dox.  .87X 

“  . per  gross  10,25 

11  small  slxe . -.per  dox.  .70 

Climax  Enamel  56  gTO . per  gross  9. 40 

Black  Jack,  5 6  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  slxe . .  ••  4.50 

"  10-cent  size .  “  7. so 


roemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
■32  oz.  Leaves  your  profit  in  the  bin  every  time.  ,  NO 
VERWEIGHT. 


it- 

X-Ray  Stove  Polish— 

5-cent  slxe,  No.  5,  per  box  of  56  gross . 

Per  box  of  56  gross . 

14  dozen  to  gross . 

10-cent  sixe.  No.  10,  per  box  of  56  gross . 

Per  box  of  56  gross . 

Per  gross . 


X.S5 

s.50 

500 

*•*5 

450 

900 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  •*  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .eg 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1,70 


8UNDRIES. 


Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 


Rosensteins,  rib.  pkgs.,  s  doz . per  lb. 

Bird  Gravel — 


Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dox. 

Red,  quarts,  3  dox .  “ 

Silver,  pints,  3  doz .  “ 

“  quarts.  3  dox .  “ 

Bath  Brick,  25  bricks . per  box 


Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz. . per  dox. 

Paist's  "  1  “  .  “ 

Carpet  Tacks,  Wooden  Keg,  56  gross  case, 
assorted,  6,  8,  zo's . . . per  case 


Carpet  Tacks,  Silver  Steel,  4  os . per  dos. 

6  ox .  “ 

8  ox . „ .  “ 


Matting  Tacks — 


No.  10,  steel . per  doz. 

No.  11,  steel . per  doz. 

No.  12,  steel . per  doz. 


G.  B.  Weiss  &  Son — 

Sole  Leather, No.x,  .25;  No.s,  .23;  No. 3, 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high 

556  Inches  high . L i . 

5  Inches  high . 

456  Inches  high . 

4  Inches  high . 

356  Inches  high . 

3  Inches  high . 


Fly  Paper,  Tanglefoot . ....per  case 

Fly  Paper,  Sticky,  ro  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPB,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 


Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  " 


■°4K 

•0556 

•°5?i 

•0554 


•33 

•  7° 

•  33 

•  70 
60 


•  40 


.90 

•o656 


.07 

•  0754 

•  °8i6 
•09  54 


•09 

.0956 

.12 


.sx 

x-S* 

1.48 
1,42 
1*5 
1. 18 
1.05 
•90 


2,20 

3.00 

2-35 

•30 


.80 

.  22 


•  SO 

•  l6 


.20 

•*5 


.20 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 

Fancy,  No.  626 . 

Strictly  Prime,  No.  627 . . 

Good,  No.  635 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses . 


■5a 

•50 

.38 

.29 

•  si 

•  it 

•«3 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  In  bbls . 

Fancy,  No  621 . 

Choice,  No.  576 . 

Prime,  No.  638 . 


•  35 

•  3° 
■34 

.26 


PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice.  No.  510,  compound . 

Porto  Rico,  No.  551 . 


38 


•25 
•  >5 


GLUCOSE. 
Three  Star  A,  for  confectionery..  , 
Five  A,  for  confectionery . 


2.50 

2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doz.  in  barrel . per  doz.  .go 

1  “  case .  “  .9,J6 

Karo,  to  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  *  PHILADELPHIA,  PA. 

d-  A.  FLESCH  <Sr  SO  IN  11 2  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 


IN  WRITING  -O  ADVERTISERS  KINDLY  7WVENTIOIS  M  GROCERY  MORLD 
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Banner,  In  Jar*,  compound . per  do*.  •  97 J4 

White  Clover,  In  Jar*,  compound .  “  -93>e 

Purina  Pancake  Syrup,  36  pu .  '  *.*S 

•<  “  34  qt* .  “  4  00 

*•  "  xaji-gala .  “  700 

«i  *'  6  gala .  "  13.00 

Maplecane,  *  do*.  «K-lb.  can* . per  ca*e  3.80 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  3.40 

<  “  medium,  do*.  1.40 

«  “  small,  dor . 90 

Vermont  Maplo  Syrup,  gal.  tin* . per  gal.  1 .35 

“  “  Ji-gal.  tins per  dor.  7.75 

Haien’*  Maple  Syrnp,  qt.  bottle* .  “  4  00 

"  “  pt.  bottles .  “  *.40 

Towle’*  Log  Cabin  "Camp"  Syrup—  Per  dor. 

Gallon  cans,  6  In  case .  *3 .5° 

Half-gallon  cans,  ia  In  case .  7- *5 

Quart  cans,  34  In  case . . .  4-**5a 

Pint  cans,  34  in  case .  a. 50 

Quart  bottles,  ia  In  case .  4-5® 

Pint  bottles,  34  in  case .  3.75 

Jacket  cans . per  gallon  1.00 


CRESCENT  MAPLEINE. 


6* 


Per  do*. 
3-fS 
3-8S 

3- 4° 

4- 45 
3*55 


Per  dot. 

33-Ot . 

Gallon!.... 

.  . . 

.  35  o® 

..each  it. 00 

OIL  OF  MAPLEINE. 

Par  doz 

141 . 

4-0! . 

. 

.  4-5® 

.  8.25 

.  *7.00 

..each  15.00 

No.  WASHBOARDS. 

69,  Good  Enough,  double,  spring  protector.. 

57,  Peerless,  double . . . 

80,  Seal  Globe,  double,  swing  protector . 

61,  Peerless,  double,  spring  protector . 

no,  Peerless,  single,  spring  protector . 

134,  Universal,  single,  wide  head. .  3-3° 

100,  Northern  Queen,  single,  protector .  3.00 

xoi,  Tidal  Wave,  single,  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3-85 

Murdock .  3- 00 

Celery  City .  3-3° 

135,  Eagle,  single,  wide  head .  *'75 

i*8,  Anchor,  single  head .  *-*S 

130,  Little  Gem,  pail  board .  *-S° 


BUCKETS.  Per  dor. 

O.  G.,  a  electric  hoops . 

O.  G.,  3  electric  hoops .  *  -8® 

Clear,  a  hoop .  1-6° 

Clear,  j  hoop . . .  *-T° 

Electric  Cedar,  *  hoop .  » •  ** 

Electric  Cedar,  3  hoop..- .  *-35 

Pine,  3  galvanised  hoops .  *.»o 

Galvanised,  sa  quart .  *•* 5 

Galvanised,  14  quart . .  *-3® 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . . .  *•35 

a,  Solid  oval . - .  «  SS 

3,  Solid  oval .  1  -75 

5,  Solid  oval . -»5 

x,  Wire  end*. ................................ ..............  *  .*5 

3,  Wire  ends .  1 -45 

3,  Wire  ends .  *-®5 

5,  Wire  ends . 

Picnic  Plates,  8  Inch .  *-4® 

Picnic  Plates,  9  inch .  *  "5 

Crates  contain  350  each. 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  3  string,  split  handles .  3.50 

Leader,  No.  6,  3  string,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.00 

Parlor,  No.  3,  2  tie .  r.»5 

Toy  Brooms . 9° 

Whisks,  2  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  ■ 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dor. 

23,  White  corner . . 

33,  Medium  sire . 80 

37,  Large .  r.oo 

13,  Marble,  medium  sire . 90 

00,  White . 45 

Handy  House . . 

No.  STOVE  BRUSHES.  Per  dor 

xo,  Rocker,  curved  end,  wood  handle..... . 9s 

30,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  x.40 

44,  All  bristle,  curved  end,  wood  handle .  3.15 


No.  SHOE  BRUSHES. 

Mexican  fibre  _ 


Per  dor. 

. 90 

x,  Mexican  fibre,  large .  1 .20 

4,  Bristle  outside . . .  >  •  5® 

it.  All  briade,  lsirge .  r.*5 

16X,  All  bristle,  extra  value .  a. 10 

19,  All  bristle,  spotted  white .  3-5® 


CLOTHES  PINS. 


5  gross.. 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

*•95 


No.  WHITEWASH  BRUSHES.  Per 

6,  6  In.,  White  tampico- . . . 

7,  7  In.,  White  tamploo  doeonooeeeeeee oooooooot ooooooooo  ■ 

8,  8  in.,  White  tamploo.. . 

6, 1  In.,  Family,  extra  heavy . 

8,  ?  In.,  Family,  extm  heavy.... . 

10,  7  In.,  Family,  extra  heavy .  * 

xs,  *  In.,  Family,  extra  heavy.. .  1 

6,  5  in.,  A.,  hair  bristle .  * 

8,  6  in.,  A.,  hair  bristle. .  r 

10,  7  in.,  A.,  hair  bristle .  1 

12,  8  in.,  A.,  hair  bristle .  2 

6,  5  in.,  Ideal,  all  brittle,  3  row .  1 

8,  6  in. ,  Ideal,  all  bristle,  3  row .  2 

4,  Knotted,  all  bristle,  3  row .  1 

6,  Knotted,  all  bristle,  3  row .  1 

8,  Knotted,  all  bristle,  3  row .  2 

8,  6  in.,  Royal,  all  white  bristle .  2 


dor 

•40 

•  45 

•  5® 

.00 

■»J 

•  «5 

•5® 

85 

•15 

85 

25 

5® 

95 

5® 

75 
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TOBACCOS- 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Newsboy . . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 


-PLUG. 


Per  lb, 

•  37 
•37 
.36 
•39 
•39 

* 
•44 
•37 
•35 

.38 

Town  Talk . . *8 


SMOKING  TOBACCO.  ?„>* 

Briar  Pipe . . . 3® 

Duke's  Mixture . 39 

Greenback  .  . .  *..#•#**#*#•••#••*  ***•##****#*  0  3® 

Green  Turtle. . a® 

G.  &  A.  Navy,  3)4  or . 33 

Honest . . . *39 

Polar  Bear . 3® 

Ripple  ,.».,.»..«»»•»»»•»••••••••*••  •••••••••••••••••••••••••••  *39 

Sensation  . 39 

Wild  Rose . .  39 

Brown-Holland  Pipe  Tobacco,  *34-lb.  cartons, 

3%-or.  packages..... .  »*»o 


No.  DUST  BRUSHES.  Per  do*. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  » •  »5 

21,  All  hair,  wire  drawn .  *  00 

28,  White,  wire  drawn .  *  -8o 

1,  7  In.,  All  hair,  flat  end .  *  -95 

22,  7  in.,  Mixed,  round  end....— .  2  00 

1 1 X,  7  in..  All  hair,  round  end .  2.15 


YEAST  CAKES. 

Compressed . P®*  d®1-  •** 

Magic,  1%  dor.  packages . . . per  box,  .58 

Yeast  Foam,  1  %  dor . per  box  .5® 


Mr.  Grocer: 

If  you  eat  Shredded 
Wheat  you  will  know 
how  good  it  is ;  and  when 
you  know  how  good  it  is 
you  can  offer  it  to  your 
enthusiasm. 


"its  All  in  the  Shreds" 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


customers  with  confidence  and 
If  you  could  see  us  make  Shredded  Wheat  you 
would  never  eat  any  other  cereal.  Take  a  package  home 
with  you.  For  breakfast,  heat  the  biscuit  in  oven  until  it  is 
crisp,  pour  hot  milk  over  it,  then  add  a  little  cream  and  a  dash 
of  salt.  For  lunch  or  dinner  try  a  Shredded  Wheat  Biscuit 
with  strawberries  and  cream.  In  place  of  white  flour  bread 
eat  toasted  Triscuit,  the  Shredded  Wheat  wafer.  You  will 
then  become  a  Shredded  Wheat  “booster ’’—and  when  you 
“boost”  Shredded  Wheat  you  are  “boosting”  yourselt. 

Bliredded  Wheat  is  as  staple  as  granulated 
sugar.  Contains  more  nutriment  tlian  corn  or 
oats  and  is  more  easily  digested.  A  steady 
seller  at  a  good  profit.  Always  Clean.  Always 
Pure,  Always  Right. 

The  Natural  Food  Company 

NIAGARA  FALLS,  N.  Y-.  I 

iESL  WHITING  TO  ADVERTISERS  KIIN 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 
It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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Trust’s  Retail  Price  of  Oil  What  Com¬ 
petition  Made  It 


Grocers  in  Different  Sections  of  Same  State  Often  Sold  Kerosene 
and  Gasoline  at  Widely  Different  Prices.  Trust  Used  Retail 
Price  to  Destroy  Competition.  How  Trust  Concerns  Made 
Money  in  One  State  and  Lost  It  in  Another  on  the  Same 
Oil.  Extracts  from  Another  Installment  of  Bureau  of  Cor¬ 
porations  Report. 


Another  installment  of  the  ex¬ 
haustive  report  prepared  by  the 
United  States  Bureau  of  Corpora¬ 
tions  as  to  the  underhand  methods 
of  the  Oil  Trust  has  been  issued 
during  the  week.  For  the  first 
time  officially  it  describes  in  de¬ 
tail  how  the  Trust,  in  the  retail 
price  of  its  oil,  played  one  section 
of  the  country  against  another, 
and  often  one  section  of  a  State 
against  another.  The  goal  always 
was  to  destroy  competition,  and 
to  accomplish  this  the  Trust 
would  go  to  any  length. 

From  a  full  copy  of  the  report, 
the  “Grocery  World”  has  ex¬ 
tracted  a  few  paragraphs  which 
bear  on  price  discrimination  in 

various'  sections : — 

The  prices  charged  by  the  Stand¬ 
ard  Oil  Co.  for  petroleum  products 
in  the  United  States  differ  widely  in 
different  places,  according  to  the  de¬ 
gree  of  competition  or  monopoly. 
This  is  true  of  all  classes  of  petro¬ 
leum  products,  but  is  most  conspic¬ 
uous  and  most  easily  demonstrated 
with  respect  to  illuminating  oil  and 
gasoline. 

The  methods  of  marketing  oil 
products  lend  themselves  to  this 
practice  of  price  discrimination.  The 
Standard  Oil  Co.  sells  most  of  its 
illuminating  oil  and  gasoline  in  the 
United  States  directly  to  retail  deal¬ 
ers  at  their  own  towns.  They  are 
largely  delivered  to  retail  dealers  at 
their  own  shops  by  means  of  tank 
wagons.  The  retail  dealer  is  ordi¬ 
narily  not  familiar  with  prices 
charged  in  other  towns  or  in  central 
markets,  but  even  if  he  were  he 
could  not  take  advantage  of  lower 
prices  prevailing  elsewhere  to  buy 
oil  there  and  bring  it  into  his  own 
town.  The  cost  of  transporting  oil 
in  barrels,  particularly  in  less  than 
carload  lots,  is  higher  than  in  tank 
cars.  Moreover,  tank-wagon  deliv¬ 
ery  is  much  more  convenient  than 
barrel  delivery  that  the  retail  dealer 
is  ordinarily  unwilling  to  buy  barrel 
oil  even  at  a  lower  price. 

The  Standard  Oil  Co.  has  estab¬ 
lished  the  system  of  tank-wagon  de¬ 
livery  in  the  larger  towns  in  all 
parts  of  the  United  States  and  in  a 
large  proportion  of  the  smaller 
towns  in  the  more  populous  sections. 
The  business  of  its  competitors  is 
largely  confined  to  a  limited  area 
and  to  a  limited  number  of  towns 
within  that  area.  In  towns  and  sec¬ 
tions  where  there  is  no  competition 
the  Standard  can  charge  monopoly 
prices,  and  by  reason  of  the  high 
prices  thus  obtained  it  can  afford  to 
reduce  prices  in  competitive  areas 
and  towns  to  a  point  which  leaves 
no  profit  for  the  independent  con¬ 
cern. 


A  difference  of  about  sevei^r  mills 
per  gallon  in  the  price  of  illuminat¬ 
ing  oil  may,  therefore,  mean  the  dif¬ 
ference  between  a  profit  of  io  per 
cent,  on  the  investment  in  both  re¬ 
fining  and  marketing  and  no  profit 
at  all.  The  actual  differences  in 
price  among  competitive  and  non¬ 
competitive  towns  and  area,  after 
making  allowance  for  all  possible 
differences  in  cost  of  production  and 
marketing,  often  amount  to  several 
cents  per  gallon.  These  discrimina¬ 
tions  in  price  may  mean,  thus,  the 
difference  between  an  enormous 
profit  on  investment  and  little  or  no 
profit  or  even  a  loss.  The  destruc¬ 
tive  effect  of  the  practice  of  price 
discrimination  upon  the  business  of 
independent  concerns  is  thus  ob¬ 
vious. 

The  best  evidence  regarding  the 
practice  of  sectional  discrimination 
is  derived  from  the  records  of  the 
Waters  -  Pierce  Oil  Company  (a 
Standard  concern).  The  evidence  is 
conclusive  because  these  records 
show  not  only  the  differences  in 
prices,  but  also  the  differences  in 
profit  among  the  several  divisions  of 
the  company’s  territory. 

In  1896  the  Waters-Pierce  Co.  lost 
1.3  cents  per  gallon  on  all  oil  sold 
in  the  St.  Louis  division,  while  it 
made  a  profit  of  2  cents  per  gallon 
in  the  North  Texas  division.  '  This 
was  a  time  of  severe  competition 
against  an  independent  concern  in 
St.  Louis.  In  the  next  year,  1897, 
the  company  also  lost  in  St.  Louis 
0.5  cent  per  gallon,  while  in  the 
North  Texas  division  it  made  3.8 
cents.  During  the  first  six  months 
of  1904  the  profit  in  the  St.  Louis 
division  on  illuminating  oil  averaged 
0.6  cent  per  gallon,  while  in  the 
other  divisions  it  ranged  from  1.8 
cents  to  4.4  cents.  The  average 
prices  charged  by  the  Standard  for 
illuminating  oil  in  the  several  Sjtates, 
based  on  the  extensive  records  of 
December,  1904,  show  extraordi¬ 
narily  wide  differences,  even  after 
the  deduction  of  freight  charges. 
The  lowest  price  appears  in  Dela¬ 
ware,  7.7  cents  per  gallon,  and  the 
highest  in  Colorado,  16.2  cents  per 
gallon,  or  considerably  more  than 
twice  as  high.  Part  of  this  great 
disparity  is  due  to  differences  in 
costs,  but  only  part.  The  cost  of 
marketing  in  Colorado  is  about  2)4 
cents  per  gallon,  while  in  Delaware 
it  probably  does  not  exceed 
cents,  and  may  be  not  over  i^4  cents. 

The  differences  in  the  cost  of  pro¬ 
ducing  illuminating  oil  at  the  differ¬ 
ent  refineries  are  insignificant.  Yet 
the  average  State  prices  in  the  terri¬ 
tory  supplied  by  them  show  a  very 
wide  range.  In  December,  1904, 
the  average  price  in  Delaware, 
freight  deducted,  was  7.7  cents.  In 
Pennsylvania  the  average  was  also 
relatively  low,  8.7  cents.  On  the 
other  hand,  in  the  State  of  New 
York,  itself  containing  several 
Standard  refineries,  the  average 
price  was  no  less  than  10  cents;  in 
North  Carolina  and  also  in  New 
Hampshire,  10.3  cents;  in  part  of 
South  Carolina  supplied  from  these 
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seaboard  refinerjes,  11.4  cents;  in 
Florida,  12.8  cents,  and  in  part  of 
Georgia  supplied  from  this  source, 
13  cents,  or  5.3  cents  higher  than  in 
Delaware. 

Perhaps  the  most  striking  instance 
of  sectional  discrimination  which  has 
appeared  during  recent  years  is  on 
the  Pacific  coast.  In  Southern  Cali¬ 
fornia  there  are  a  number  of  inde¬ 
pendent  refineries.  The  Standard 
carries  oil  from  its  great  refinery 
near  San  Francisco,  several  hundred 
miles  by  water  and  rail,  and  sells  it 
in  Southern  California  for  much  less 
than  the  price  in  San  Francisco. 
The  average  price,  freight  deducted, 
for  the  southern  part  of  California 
in  December,  1904,  was  7.2  cents  per 
gallon,  while  for  the  northern  part 
of  the  State  it  averaged  12.4  cents 
per  gallon.  In  Oregon,  supplied 
from  the  same  source,  the  price 
averaged  15.3  cents  per  gallon,  and 
in  Washington  15.7  cents;  the  price 
in  Washington  and  Oregon  was 
thus  more  than  twice  as  high  as  in 
Southern  California  for  the  same  oil. 

In  December,  1904,  the  price  at 
New  York,  which  is  at  the  very  seat 
of  the  Standard’s  greatest  refineries, 
was  10.5  cents  per  gallon,  and  at 
Boston,  freight  deducted,  10.8  cents 
per  gallon.  At  Worcester,  Mass.,  a 
much  smaller  city,  the  price  was 
only  7.5  cents.  The  prices  at  Cin¬ 
cinnati  and  Cleveland  were  still 
lower,  6.4  cents  and  7  cents,  respec¬ 
tively.  The  differences  in  cost  of 
producing  and  marketing  the  oil 
sold  in  the  cities  just  mentioned  is 
insignificant.  The  price  at  Augusta, 
Ga„  was  8.2  cents,  as  compared  with 
10.9  cents  at  Atlanta,  12.1  cents  at 
Charleston,  and  12.5  cents  at  Jack¬ 
sonville. 

No  less  striking  are  t^e  differences 
in  prices  charged  for  illuminating 
oil  and  gasoline  as  among  towns  in 
the  same  vicinity  —  for  example, 
within  the  borders  of  a  single  State. 
Here  again  the  most  conclusive  evi¬ 
dence  that  differences  in  price  are 
due  to  discrimination  and  not  merely 
to  differences  in  costs  is  found  in 
the  records  of  the  Waters-Pierce 
Oil  Co.,  which  show  both  the  prices 
in  individual  towns  and  the  margin 
of  profit  above  delivered  cost.  For 
example,  in  the  East  Texas  and 
Louisiana  division  of  the  Waters- 
Pierce  Co.,  in  August,  1903.  the 
margin  between  cost  and  selling 
price  on  Brilliant  oil  from  tank 
wagon  ranged  from  1.92  cents  to 
5.59  cents.  In  August,  1904,  the 
margin  of  profit  ranged  from  0.69 
cent  to  5.05  cents. 

It  appears  that  in  31  of  the  States 
and  Territories  the  difference  be¬ 
tween  the  highest  and  lowest  price 
was  3  cents  or  more,  while  in  Geor¬ 
gia,  Missouri,  South  Dakota,  Ar¬ 
kansas,  Texas,  Idaho,  Colorado, 
New  Mexico,  Louisiana  and  Cali¬ 
fornia  the  difference  exceeded  5 
cents  per  gallon.  In  New  Mexico 
there  was  a  difference  of  no  less 
than  13. 2  cents  between  the  highest 
and  lowest  price.  In  most  cases 
very  little  of  these  extreme  differ¬ 
ences  in  price  within  a  single  State 
can  be  attributed  to  differences  in 
marketing  cost. 


American  Flour  Making  Its  Way  in 
Brazil. 

The  report  of  the  Brazilian 
Minister  of  Finance  to  the  Presi¬ 
dent  of  Brazil  shows  that  the  im¬ 
ports  of  American  flour  in  1906 
were  22.6  per  cent,  greater  than  in 
1905.  American  flour  is  badly 
handicapped  in  Brazil,  however, 
through  the  competition  of  Ar¬ 
gentine  flour.  The  conclusion  is 


that  competition  by  Americai 
flour  is  purely  a  matter  of  price 
American  flours  have  not  mereh 
to  compete  with  the  cheaper  Ar 
gentine  article,  but  also  with  th 
Brazilian  made,  which  constitute 
the  standard  for  prices.  N< 
doubt,  on  equal  conditions 
American  flour  would  be  pre 
ferred  to  Argentine,  and,  perhaps 
to  national  also.  The  real  situ 
ation  of  the  Brazilian  flour  indus 
try  appears  from  the  fact  that  i 
is  owned  by  foreigners.  All  th 
coal  for  fuel  is  imported,  and  al 
the  wheat  is  imported — in  short 
everything  that  enters  into  it 
operation  is  imported,  and  th 
only  thing  that  sustains  it  is  th 
excessive  duty  on  flour  in  coin 
parison  with  that  on  wheat.  T  h 
flour  made  in  Brazilian  mills  i 
admittedly  of  low  standard.  A 
to  the  Argentine  flour,  the  chic 
foreign  competitor  in  Brazil  wit 
the  American  product,  America 
flour  of  corresponding  grade  wi 
go  20  per"  cent,  further  in  breac 
making  than  that  of  Argentina. 


Raisins  Now  Offered  from 
Australia. 


Valencia  Fruit  Now  Brought  Here  froi 
the  Antipodes  and  Sold  at  a  Pric 
Between  California  and  Spanif 
Valencias. 

A  novelty  in  the  America 
wholesale  grocery  market  th 
year  is  raisins  from  Australi; 
which  are  this  season  for  the  fir; 
time  brought  all  the  way  from  th 
antipodes  to  be  sold  in  America 
markets  in  competition  with  Cai 
fornia  and  Spanish  raisins. 

The  Australian  raisins  are  c 
the  Valencia  variety  and  surpas 
the  Californias  both  in  size  an 
flavor.  They  command  a  price  ( 
9T2  cents  in  a  jobbing  way.  Cal 
fornia  Valencias  command  8J4  t 
9  cents,  but  the  difference  is  full 
warranted  by  the  difference  i 
quality. 

The  Australian  Valencias  ah 
come  into  direct  competition  wit 
Spanish  Valencias,  which  se 
freely  in  this  country  at  an  ave 
age  price  of  10  cents. 


ELTON  J.  BUCKLEY 

Editor  “ Grocery  World " 

Attorney  and  Counsellor  at  La 

730-731  Drexel  Building,  Philadelphia,  Pa. 

T.lenhnne.  I8®11'  Lomb*r<1  1727 
Telephones  j  Keyltonei  Riee  74* 
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German  Meat  Retailers  Facing  Sharp 

Complaint 

■  - 

jovernment  Investigating  Their  Prices.  Butchers  Compelled 
to  Post  Their  Prices  in  Their  Stores.  Consumers  Say 
Retail  Meat  Prices  Have  Not  Declined  Proportionately 
with  Wholesale  Prices. 

Special  correspondence  of  “Grocery  World. 


ington,  D.  C., 

August  15,  1907. 
The  German  retail  dealers  of 
neat  are  facing  and  attempting  to 
issuage  a  widespread  complaint 
imong  the  consumers  of  that 
country  over  the  high  prices  of 
meat.  The  situation  has  become 
30  grave  that  the  Government  has 
taken  the  matter  up  and  has  pro¬ 
vided  a  partial  remedy  by  lower¬ 
ing  the  tariff  on  whole  carcasses 
from  several  adjoining  countries. 
This  has  reduced  the  wholesale 

i  prices  of  meat,  but  for  the  most 
part  the  retail  prices  have  been 
held  up,  and  this  has  aroused  con¬ 
sumers  to  great  resentment 
against  the  retail  dealers.  A 
month  since  the  Government 
issued  a  request  to  the  authorities 
of  the  leading  cities  to  investi¬ 
gate  the  question,  ascertain  the 
causes  for  the  continuance  of  high 
prices,  and  make  recommenda¬ 
tions  as  to  the  best  method  of 
bringing  about  a  lowering  of 
rates.  Various  cities  made  a  care¬ 
ful  study  of  local  conditions,  and 
have  already  taken  steps  to  pro¬ 
tect  purchasers. 

The  fact  was  quickly  estab¬ 
lished  that  while  a  few  butchers 
had  lowered  their  prices  in  con¬ 
formity  with  ruling  quotations  for 
live  stock,  most  of  the  trade  still 
maintained  the  rates  of  the  last 
winter.  For  the  same  grades  of  a 
given  meat,  differences  of  over  25 
per  cent,  were  frequently  found 
in  the  prices,  sometimes  when  the 
,  shops  in  question  were  in  the 
same  street. 

The  first  column  of  the  follow¬ 
ing  table  gives  the  lowest  current 
meat  quotations  now  prevailing  in 
Germany,  those  in  harmony  with 
present  wholesale  rates.  The  sec¬ 
ond  gives  the  highest  current 
quotations,  practically  those  of 
general  use  during  the  past  year 
and  still  demanded  by  many 
butchers.  The  third  column  gives 
the  average  rate.  Prices  are  per 
English  pound  and  for  the  same 
!  quality  of  meat : — 


Meat. 

Prices  June,  1907. 
Low-  High-  Aver- 

Beef — 

est. 

est. 

age. 

Shoulder,  chuck,  etc. $0.15 

$0.19 

$0.17 

Joint  . 

•17 

.22 

•  19 

Roast,  flank  . 

-17 

.26 

.19 

Sirloin,  without  bone 

.22 

■35 

•27 

Sirloin,  with  bone.  . 

.17 

.24 

.20 

Veal— 

Shoulder,  etc . 

.16 

.22 

•  19 

Roast  . 

■17 

.22 

.20 

Cutlets  . . 

.26 

•39 

•31 

Mutton — • 

Shoulder,  etc . 

•17 

.20 

.19 

Roast  . 

.18 

.22 

•19 

Pork — 

Ordinary  cuts  . 

•15 

•17 

,t6 

Roast  . 

•  15 

•19 

•  17 

Leg  . ».. 

.09 

•13 

.10 

Smoked  . 

.l6 

.22 

■  19 

Bacon,  fresh  . 

•15 

.19 

■  17 

Bacon,  smoked  .  . . . 

.16 

.22 

.19 

Ham,  sliced  . 

•24 

•35 

29 

Ham,  boiled  . 

.26 

•35 

•30 

Ham,  whole,  crude. 
Ham,  whole,  boiled. 

•19 

.35 

.23 

.26 

•35 

■30 

Lard — 

Fresh  . 

•13 

.17 

.16 

Melted  . 

•  >7 

.22 

•  19 

Tallow — 

Crude  . 

•05 

•17 

.09 

Melted  . 

.07 

•17 

.11 

Suet — 

Crude  . 

.11 

.17 

.14 

Melted  . 

.11 

•17 

■  15 

Black  pudding  (blut- 
wurst)  — 

ia  . 

.16 

•24 

.20 

2a  . ^ . 

.11 

•  17 

•  14 

White  sausage — 

ia  . 

.16 

•24 

.20 

2a  . 

,11 

•17 

•14 

Bologna  sausage  . 

•  IS 

.22 

.19 

Brain  sausage  (cer- 

velatwurst)  . 

.20 

■39 

•32 

One  result  of  the  campaign  has 
been  that  certain  German  cities 
have  adopted  the  following  plan 
in  order  to  combat  the  glaring 
inequalities  in  rates.  Every 
butcher  is  now  forced  to  publicly 
display  a  placard  on  which  his 
prices  for  each  sort  of  meat  and 
for  each  separate  grade  of  any 
sort  are  clearly  indicated.  Penal¬ 
ties  are  prescribed  for  non- 
compliance.  Holt'. 


Postmaster-General  Will 
Work  for  Parcels  Post. 

The  most  significant  utterance 
made  by  any  Government  official 
on  the  subject  of  the  parcels  post 
was  made  by  Postmaster-General 
Meyer  last  Wednesday  just  after 
an  interview  with  President 
Roosevelt.  He  said  : — 

I  am  going  to  recommend  to  Con¬ 
gress  in  my  annual  report  the  estab¬ 
lishment  of  a  domestic  parcels  post 
service,  limited  to  ten  pounds,  or 
any  other  weight  that  Congress  will 
accept — five  pounds,  if  necessary. 


Wash 


STATE 

HOUSE 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  i,  ^4,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Written  for  the  “Grocery  World.” 

Says  Retailers’  Overbuying  of  Old  Teas 
Is  Cause  of  Decreasing  Tea 
Consumption 

Chicago  Tea  Jobber  Who  Recently  Told  “Grocery  World” 
Readers  That  Tea  Consumption  Is  Decreasing,  Now  Says 
It  Is  Because  Retailers  Overbuy  Through  False  Idea  of 
Saving  Money  and  Give  Their  Trade  Old,  Poor  Tea. 


A  circular  recently  issued  in  the 
United  States  by  a  prominent 
grocer  makes  references  to  the 
price  of  the  new-crop  teas  and 
concludes  by  advising  the  retail 
grocer  to  load  up'  with  old  tea  to 
protect  himself  against  advanced 
prices.  For  the  benefit  of  those 
who  have  received  such  a  circu¬ 
lar,  it  is  nothing  more  or  less  than 
a  ruse,  meant  to  excite  buyers  into 
over-stocking  on  tea. 

At  the  outbreak  of  the  Russo- 
Japanese  war  similar  circulars 
were  issued  with  advice  to  buy 
•  freely,  which  resulted  in  many 
merchants  over-buying  and  in 
some  instances  supplying  their 
needs  for  many  years.  It  is  a  lack 
of  good  judgment  on  the  part  of 


an  importer,  of  a  jobber,  or  a  re¬ 
tailer,  to  anticipate  too  much  his 
wants  on  tea.  Aged  tea  rapidly 
deteriorates,  and  while  the  mer¬ 
chant  thinks  he  is  saving  a  cent 
or  two,  he  is  over-loading  on  old 
teas  to  save  this  extra  profit, 
thereby  driving  a  nail  into  his 
own  coffin. 

Boiled  down,  merchandising 
resolves  itself  into  a  question  of 
supply  and  demand.  If  a  grocer 
cultivates  the  taste  of  the  con¬ 
sumer,  and  buys  tea  on  an  honest 
grading  and  cup  value,  he  in¬ 
creases  the  demand.  If  a  grocer 
buys  old  teas  or  permits  himself 
to  become  panicstricken  through 
prevarications  or  misrepresenta¬ 
tions  on  the  part  of  salesmen  or 


jobbers,  he  is  curtailing  the  de¬ 
mand  and  keeping  in  stock  the 
supply.  It  does  not  take  a  wise 
man  to  appreciate  the  importance 
of  this  argument,  but  it  is  not  un¬ 
til  you  adopt  the  principle  of  val¬ 
ues,  sold  at  legitimate,  fixed 
profits,  that  you  will  reap  the 
harvest. 

The  tea  consumption  in  the 
United  States  is  rapidly  decreas¬ 
ing.  Why?  Because  frequently 
we  hear  the  comment,  “I  cannot 
get  good  tea  at  my  grocer’s.  We 
like  a  good  cup  of  tea  at  our  table, 
but  it  seems  a  hopeless  task  to 
find  the  right  flavor  and  quality, 
consequently  we  have  taken  to 
other  beverages.”  This  is  a  daily 
story  and  a  quick  answer  to  the 
many  times  question  of  the  retail 
grocer,  “What  has  become  of  my 
tea  trade?”  Let  Mr.  Merchant 
buy  teas  for  what  they  are,  not 
how  cheap  or  what  he  can  save, 
and  then  sell  them  at  their  true 
values,  not  for  what  he  can  get, 
and  let  Mr.  Merchant  study  the 
tastes  of  his  customers,  sell  them 
teas  of  a  suitable  flavor,  whether 
an  Oolong,  an  India-Ceylon,  a 
Japan,  a  Gunpowder,  or  a  Young 
Hyson,  and  he  will  gradually 


make  many  tea  friends  and  even 
tually  enjoy  satisfactory  and  pros 
perous  tea  sales. 

George  Lewis, 
George  Lewis  &  Cc 
Chicago,  Ill.,  Aug.  15,  1907. 


Watch  for  Watered  Butter. 


Federal  Government  Out  Against  I 
Several  Dealers  and  Creamery  Me 
Already  Arrested. 

The  United  States  Departmen 
of  Agriculture  has  begun  a  relent 
less  campaign  against  butter  con 
taining  too  much  water,  and  i 
looks  as  if  this  easy  but  effectiv 
method  of  adulterating  butte 
would  soon  be  stamped  out. 

The  “Government  agents  hav 
already  arrested  several  butte 
dealers  of  Chicago,  and  somewha 
fewer  in  New  York. 

Up  to  the  present  time  severa 
prosecutions  have  been  brough 
against  the  dealers,  but  nobody 
not  even  the  Internal  Revenii 
people,  consider  that  the  dealer 
are  in  any  way  culpable  or  re 
sponsible.  They  bought  the  but 
ter,  in  some  cases  directly  fron 
the  creameries,  in  other  case 
from  other  dealers,  so  that  til 


A  Case  With 
Only  One 
Explanation 


No  matter  how  many  new  soaps  you  thought  it  necessary  to  put  in, 
Mr.  Retailer,  you’ve  noticed  that  they  made  no  difference  in  the  sale  of 

Babbitt’s  Best. 

There  never  were  so  many  soaps  as  there  are  to-day,  and  never  so 
much  energy  spent  in  selling  them,  yet  Babbitt’s  Best  has  to-day  the 
largest  sale  of  its  long  career ! 

Can  the  cause  of  this  be  anything  else  than  what  we  say  it  is — the  fact 
that  Babbitt’s  Best  is  the  best,  the  most  staple,  and  the  most  wanted 
laundry  soap  made  ? 

Made  by  B.  T.  BABBITT,  New  York 


Rely  on  It: 


the  woman  who  asks  for  Fels-Naptha  soap  is  the  customer  whose 
trade  you  want  to  keep. 

Why  ?  ^  _  I  ■ 

Because  Fels-Naptha  is  the  best  thing  in  the  soap  line, 
and  you  want  to  get  customers  who  buy  “the  best.” 

Can  you  afford  to  sell  many  things  that  are  not  the  best  ? 


FELS  &  CO. 


PHILADELPHIA 
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Hitter  passed  through  several 
lands.  Each  dealer  through 
hose  hands  the  butter  passed  is 
leld  liable.  Many  creameries 
lave  been  fined  within  the  last 
ew  months,  but  it  is  only  now 
hat  the  Government  has  begun  to 
jet  after  the  dealers. 

Handling  of  butter  containing 
in  excessive  amount  of  water, 
.vhich,  as  explained,  is  an  adulter- 
ition  just  as  much  as  if  the  illegal 
ngredient  was  oleo,  involves  the 
lealer  in  heavy  penalties  unless 
tie  has  taken  out  a  license  to  sell 
idulterated  butter  and  actually 
;ells  the  watered  product  as  adul- 
:erated  butter,  which  naturally, 
lot  knowing  it  to  be  adulterated, 
le  will  not  have  done.  All  dealers 
should  therefore  take  pains  to 
exact  from  their  wholesale  butter 
lealer  a  guarantee  of  absolute 
lurity.  Butter  is  not  sold  under 
1  serial  number,  and  a  special 
juarantee  is  therefore  necessary. 


The  New  Ohio  Chain 
Scheme. 


Store 


National  Secretary  Green,  of  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion,  Roasts  the  Ohio  Wholesale! 
Who  Runs  Thirty-five  Retail  Stores. 

Special  correspondence  of  "Grocery  World.” 

Cleveland,  Ohio,  Aug.  15,  1907, 
During  my  attendance  at  the 
'ecent  National  Wholesale  Gro- 
:ers’  Convention  in  Chicago  I 
:alled  the  attention  of  the  dele¬ 
gates  to  the  fact  that  a  wholesale 
louse  had  purchased  thirty-five 
-etail  stores  in  one  of  the  cities  of 
Ohio,  the  excuse  for  doing  so 
leing  that  some  other  chain-store 
:oncern  had  planned  to  open  up 
1  chain  of  retail  stores. 
"Naturally  the  retailers  in  the 
'-ity  referred  to  were  very  much 
listurbed,  and  held  several  meet- 
ngs  to  protest  against  the  stand 

B vhich  had  been  taken  by  the 

vholesale  house  in  question. 

The  consensus  of  opinion  at  the 

-lose  of  the  meeting  was  that  if 

ach  one  had  attended  the  meet- 

ngs  when  there  had  been  noth- 

ng  to  cause  undue  excitement 

onditions  would  have  been  very 

nuch  different  than  at  that  time. 

How  false  the  excuse  was  for 

ipening  those  stores  can  be  real- 

zed  by  reading  the  following  an- 

louncement  which  was  put  out  in 

heir  first  announcement  to  the 

'ublic  in  regard  to  their  intention  : 

1  A,\cities  8row  and  expand  in 
I,  wealth  and  population,  business  con¬ 
ditions  change,  and  the  establishing 


f  unions  cl 

L 


of  various  branch  stores  is  only 
abreast  of  the  times,  and  exactly  the 
same  conditions  as  have  occurred  in 
all  the  large  cities  of  the  United 
States,  giving  the  consumers  high- 
grade  goods  and  good  service  at  the 
lowest  prices.  It  does  not  stand  to 
reason  that  a  dealer  doing  a  small 
business  can  furnish  to  consumers 
groceries  on  the  same  advantageous 
terms  as  though  he  were  operating 
a  large  number  of  stores  whereby 
his  buying  power  is  increased,  which 
he  resells  at  a  minimum  price. 

The  reason  that  this  is  pub¬ 
lished  at  this  time  is  to  bring 
to  the  minds  of  the  retailers 
most  forcibly  the  necessity  for 
organizing  and  attending  the 
meetings  of  their  associations. 
It  has  required  a  great  effort 
to  preserve  that  which  right¬ 
fully  belongs  to  the  retailer ; 
to  give  to  the  wholesaler 
that  which  rightfully  belongs  to 
him,  and  keep  our  position  intact. 
There  should  be  some  means  of 
preventing  any  wholesale  house 
going  into  a  proposition  of  the 
kind  in  question,  and  we  believe 
the  National  Wholesale  Grocers’ 
Association  has  it  in  its  power  to 
assist  the  retail  trade  to  the  ex¬ 
tent  that  either  a  firm  should  re¬ 
tail  or  should  wholesale  and  not 
undertake  to  demoralize  the  re¬ 
tail  trade  under  the  cloak  of  a 
wholesale  house. 

If  the  above  statement  had 
come  from  the  individual  retailer, 
it  were  bad  enough,  but  coming 
from  a  house  controlling  several 
wholesale  establishments  in  sev¬ 
eral  towns  in  the  State  of  Ohio 
means  much  more  than  if  it  came 
from  an  individual. 

Our  only  remedy  lies  in  the  or¬ 
ganization,  in  making  it  as  strong 
as  possible,  and  working  together 
as  one  man,  buying  from  no 
wholesale  grocer  who  retails,  but 
distributing  our  business  among 
those  who  will  protect  us  in  ours. 

John  A.  Green, 
National  Secretary. 


More  India  Tea  to  the  Acre. 

Consul-General  W.  H.  Michael, 
of  Calcutta,  states  that  the  final 
figures  of  the  Indian  tea  crop  for 
1906-07  show  an  increase  in  pro¬ 
duction  of  18,000,000  pounds  on 
an  acreage  no  greater  than  that 
of  1905-06.  During  the  season  of 
1906-07  the  United  States  im¬ 
ported  12,978,431  pounds,  as 
against  14,006,939  pounds  during 
the  season  of  1905-06. 


Goff’s  special  proposition  will  interest 
you,  as  it  enables  you  to  make  70  per 
cent,  profit.  S.  B.  Goff  &  Sons,  Camden, 
N.  J.,  will  tell  you  all  about  it.  Goff's 
Cough  Syrup  has  been  on  the  market 
over  35  years. 


WE  cm  SEE  imi  OHS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  3’ou 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Dr.  Wiley’s  Return. 


Dr.  H.  W.  Wiley,  chief  of  the 
Federal  Bureau  of  Chemistry 
and  dominant 
factor  in  the  en¬ 
forcement  of  the 
Federal  food  law, 
returned  home  from  Europe  last 
Monday.  Simultaneous  with  his 
settling  himself  again  in  the  ad¬ 
ministrative  saddle,  the  food 
manufacturers  of  the  country  re¬ 
sume  their  seats  on  the  anxious 
bench. 

A  touching  feature  of  Dr. 
Wiley’s  return  was  the  assem¬ 
bling  on  the  dock  of  a  large  num¬ 
ber  of  Government  employees, 
who  had  been  trained  to  make  in 
unison  a  noise  like  an  imitation 
lamb  chop. 


Gimbel  Brothers,  proprietors  of 
the  only  good  grocery  store  in 
Philadelphia,  de- 

Gimbel  Brother.  Short  VOte  half  a  page 
Weight  Consistency.  jn  one  Qf  Jast 

Tuesday’s  Phila¬ 
delphia  evening  papers  to  an  ad¬ 
vertisement  of  their  incompara¬ 
ble  grocery  store,  the  scare  head¬ 
ing  for  which  is  “Beware  of  Short- 
weight  Groceries.”  Naturally 
this  is  good,  honest  advice,  but 
unfortunately  it  is  turned  sour  in 
the  mouth  by  the  fact  that  the 
Gimbels  extract  from  it  the  usual 
lying  moral  that  all  other  grocery 
stores  give  short  weight,  while 
they  alone  do  not. 

Admittedly,  short-weight  gro¬ 
ceries  are  reprehensible — wholly 
inexcusable,  in  fact — but  the 


“Grocery  World”  sees  little  ethi¬ 
cal  difference  between  them  and 
the  short-weight  -  checks  which 
Gimbel  Bros,  repeatedly  send  to 
wholesale  grocers  and  manufac¬ 
turers  from  whom  they  buy  gro¬ 
ceries.  When  a  concern  buys 
goods  on  30  days  net,  i  per  cent, 
in  10  days,  and  neglects  to  pay 
until  the  end  of  30  days  but  still 
deducts  the  10-day  discount,  the 
check  which  it  sends  in  payment 
is  a  short-weight  check,  just  as 
reprehensible  and  inexcusable  as 
short-weight  merchandise. 


Alone  of  practically  all  news 
and  trade  papers  of  the  United 
States,  the 

The  Oil  Trust’s  One  American  G10- 
Defender.  cer”  lifts  its  voice 

in  defense  of  the 
Standard  Oil  Co.  The  “Grocery 
World”  herewith  presents  two  ex¬ 
hibits  which  after  due  reflection 
it  labels  “cause  and  effect” : — 

CAUSE 

(Quarter  page  advertisement,  page  4,  American 
Grocer.) 

Grocers, — Attention  ! 

Do  you  know  that  PURE  REFINED  PARAFFINE  WAX 
is  a  household  necessity?  For  sealing  jams  and  jellies 
—  for  laundry  purposes,  and  many  other  things,  too. 

Every  package  nicely  wrapped,  containing  full  direc¬ 
tions.  Your  jobber  handles  It  and  now  is  the  time  to  buy. 

STANDARD  OIL  COMPANY  OF  NEW  YORK,  Hutoa  Sirw.N.V. 


EFFECT 

(Editorial  on  page  8,  American  Grocer.) 

THE  STAND AR.  OIL  PROSECUTION 

Th«  action  of  tbe  Uaited  Stales  Govern¬ 
ment  airiinst  the  Standurd  Oil  Company  hai 
assumed  more  tbe  appearance  of  a  persecu¬ 
tion  than  a  prosecution,  seemingly  carried 
forward  for  political  ends.  Iu  conduct 
reminds  us  of  the  rashness  of  a  New 
York  merchant,  in  criticiaiog  nome  years  n«n, 
to  one  of  Ihe  oldest  and  foremost  of  United 
States  Senators,  the  sugar  tariff,  on  the 
Ground  of  it*  unfairness  and  injury  to  Ihe 
trade  Tbe  Senator  replied  "You  arc  right 
from  tbe  standpoint  of  a  merchant,  but  it 
would  be  -  —  -  bad  polities  ” 

Wr  have  no  cieune  to  offer  or  palliation  to 
make  for  any  offense  the  Standard  Oil  Com¬ 
pany  may  have  committed,  'f/r  must  recog¬ 
nize  that  commercial  law  i*  often  higher  than 
legislative  law  and  la  more  likely  to  fit  the 
conditiona  of  trade  and  commerce  than 
(tatutory  acta  The  Stoodard  Oil  Company, 
the  most  efficient  mercantile  and  industrial 
organization  that  ever  existed,  has  obeyed 
the  unwritten  lews  of  trade  and  commerce 
end  thereby  may  have  technically  violated 
State  and  National  laws,  but  that  it  has  com¬ 
mitted,  intentionally,  sny  offense,  thnt  war¬ 
rant*  the  imposition  of  a  fine  excecdiog  $29,- 
000.000  we  do  not  believe. 

The  political  character  of  the  prosecution 
is  shown  by  following  up  the  action  of  Judge  ( 

Landis  with  a  letter  from  Commissioner ! 

ITrrbert  Knox  Smith,  claiming  that  the  8  O.  1 
Co  is  a  monopoly,  that  it  has  eTaeted  too 
great  a  margin  betweco  the  cost  of  crude 
and  rrflned  oil;  that  it  hae  not  given  th« 
people  their  full  share  of  the  profit  derived 
from  by-products,  tbst  its  claim*  to  effic¬ 
iency,  "is  a  complete  misrepresentation  of 
fact*."  Everybody  knows  that  not  only 
haa  the  Standard  Oil  Company  given  the 
world  the  heart  and  most  uniform  quality  of 
illuminating  fluid  It  ha*  ever  known,  hot  It 
has  built  np  no  smsll  chare  of  the  commerce 
of  the  Netion  Any  corporation  that  carrica 
it*  tranaactiooa  to  the  sixth  decimal  eannot 
be  accused  of  a  IseV  of  efficiency. 

I*  tbe  charge  of  extortion  fair,  coming  a* 

It  does  from  Uoel*  Sam.  charged  with  on- 
just  tariff  exaction*  and  levying  tribute  ba- 
yond  all  reaaoo  from  every  one  of  84,000,- 
000  people!  Ws  would  tbet  Standard  Oil 
type  of  efficiency  was  practiced  by  the 
United  Slate*  Government,  for  it  would  teach 
the  people  that  there  is  no  oeed  for  waste, 
extravagance  and  unnecessary  expenses 
How  the  Standard  Oil  would  clean  out  the 
departments  and  put  them  on  the  basis  of  a 
first  class  mercantile  organization  I  The 
Post -office  department  would  be  self-sustain¬ 
ing;  there  would  be  no  free  seed*  from  the 
Agricultural  bureau,  no  junketing  excur¬ 
sion*  from  all  departments  Efficiency  and 
economy  would  be  enforced  and  a  Icaaon 
taught  such  aa  all  Natiou*  need 

The  Standard  Oil  put  a  atop  to  the  refin¬ 
ing  of  dangerous  oils,  at  on*  time  so  bad  that 
laws  were  passed  by  all  tbe  States  to  regu¬ 
late  the  grade.  It  haa  conferred  benefits  on 
tbe  race  immeasurable  in  comparison  with 
Its  eiactiona.  It  even  contributed  to  the 
election  of  the  administration  that  Is  prose¬ 
cuting  and  persecuting  a  corporation  that 
ought  to  he  a  source  of  National  pride;  and 
claims  that  it  haa  not  violated  the  laws  aa 
charged  and  seems  in  a  fair  way  to  prove  it. 

The  course  of  the  Government  ia  arareely  in 
line  with  "fair  play  and  a  square  deal."  It 
is  a  blow  at  enterprise,  skill,  the  perfection 
of  commercial  methods. 


The  “American  Grocer”  has 
always  been  notorious  for  sy¬ 
cophancy  toward  the  large  corpo¬ 


rations,  even  to  the  length  of  re¬ 
peatedly  defending  acts  which 
were  in  gross  violation  of  trade 
interests.  This  Standard  Oil  in- 
stance,  however,  is  the  limit  up  to 
date,  particularly  that  patriotic 
conception  of  the  Oil  Trust  put-! 
ting  the  United  States  Govern¬ 
ment  on  a  clean  business  basis ! 


The  pure  food  movement  is 
unquestionably  one  of  the 
most  beneficent 
reforms  since  the 

Childishness.  . 

world  began,  but  | 
are  n’t  we  in 
danger  of  becoming  childish  over 
it?  Take  the  provision  regarding 
the  use  of  sulphur  in  dried  fruits, 
for  example.  The  rule  is  that 
thirty-five  one  thousandths  of  I 
per  cent,  can  he  used  and  no  more. 
Think  of  it — thirty-five  one  thou¬ 
sandths  of  i  per  cent.  One  part  in 
one  hundred,  or  i  per  cent,  would 
he  an  infinitesimal  percentage, 
but  the  danger  line  of  sulphur  has 
been  set  at  about  one-thirtieth  of 
i  per  cent. 

Naturally  percentages  don’t  al¬ 
ways  count.  Were  the  depart¬ 
ment  dealing  with  prussic  acid  or 
some  other  poison  which  acts  in 
minute  quantities,  the  case  might 


be  different.  But  sulphur — what 
boy  among  us  has  not  been  dosed 
by  his  mother  with  sulphur  in 
teaspoonful  doses?  Admittedly 
another  thing  to  remember  is  that 
the  giving  of  a  certain  dose  of  a 
substance,  as  a  medicine,  does  not 
necessarily  justify  the  giving  of 
the  same  dose  in  food,  but  since 
the  harmfulness  of  sulphur  as  a 
food  bleach  is  the  criterion,  is  it 
conceivable  that  a  substance  so 
beneficial  in  teaspoon  doses  could 
possibly  harm  when  eaten  in  per¬ 
centages  of  far  less  than  I  per 
cent.,  and  taken,  too,  in  connec¬ 
tion  with  food  only  occasionally 
eaten ? 

To  six  physicians  and  chemists 
the  “Grocery  World”  has  sul* 
mitted  the  following  query  :  Gould 
sulphur,  used  as  a  bleach  with 
dried  fruits  and  being  present 
therein  when  eaten  to  the  extent 
of  one-half  of  I  per  cent.,  cause 
harm  to  the  eater?  In  every  case 
the  answer  was  substantially 
“Not  only  would  it  do  no  harm 
but  it  would  do  good.” 


String  beans  of  fine  quality 
are  coming  forward  from  near-by 
points,  and  range  from  25  to  4c 
cents. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


VI. — Using  Other  People’s  Ideas. 

Use  other  people’s  brains  as 
well  as  your  own. 

Many  business  men  are  to-day 
calling  the  heads  of  their  differ¬ 
ent  departments  together  at  regu¬ 
lar  intervals  for  a  general  ex¬ 
change  of  ideas,  and  they  request 
each  one  to  watch  for  new  ideas 
for  each  succeeding  meeting. 

The  president  of  a  big  corpora¬ 
tion  makes  it  a  point  to  have  all 
heads  of  departments  take  lunch 
with  him  one  day  each  week,  and 
after  the  meal,  with  the  cigars, 
he  opens  the  discussion  by  intro¬ 
ducing  such  ideas  as  he  has  picked 
up  during  the  week,  and  then  asks 
for  the  experience  of  the  others 
along  such  lines,  so  as  to  quickly 
get  at  the  real  value  of  the  ideas. 
He  then  encourages  each  and 
every  one  present  to  do  the  same. 
In  this  way  each  department 
manager  gets  the  benefit  of  the 
personal  experience  of  all  the 
others  on  whatever  problem  is 
confronting  him  at  the  time. 


This  man  goes  a  notch  furthei 
with  this  weekly  meeting  idea, 
and  has  encouraged  each  depart¬ 
ment  manager  to  have  a  short 
meeeting  of  all  of  his  assistants 
each  week  for  the  purpose  of  an 
exchange  of  ideas,  and  each  subor¬ 
dinate  is  asked  to  watch  for  every 
new  suggestion  coming  from  the 
men  under  his  direction  and  tc 
bring  it  out  at  these  meetings. 

The  president  of  this  company 
says  that  he  has  been  much  sur¬ 
prised  because  such  a  large  pro¬ 
portion  of  the  time  of  the  meet¬ 
ings  of  the  department  heads  is 
taken  up  by  discussions  of  ideas 
which  were  originated  amongst 
the  rank  and  file  of  the  workmen 
and  came  to  these  meetings 
through  the  meetings  previously 
held  by  the  subordinates. 

When  an  idea,  coming  from 
whatever  source,  is  given  a  trial 
the  originator  is  remembered  in 
a  way  to  quicken  his  brain  in  the 
future. 

F.  A.  P. 
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This  September  number  of  our  monthly  catalogue  will  be  ready  for  mailing 
soon.  Regular  customers  will  get  it  without — and  not-yet  customers  may  have 
it  FOR  the  asking. 

Either  way — make  sure  of  your  copy,  because  it  will  PAY  you  to  do  so. 

No  matter  how  big  or  how  little  are  your  purchases — the 
time  has  gone  by  when  any  merchant  can  buy  RIGHT  with¬ 
out  knowing  what  we  offer. 

Consider  our  present  four-house  outlet — our  world-wide 
buying  organization — our  saving  catalogue-only  way  of  selling. 

Consider,  too,  the  PERMANENCE  of  our  amazing 
growth — sure  sign  that  our  own  prosperity  is  based  upon  the 
prosperity  of  our  customers. 

Then  say  can  you  AFFORD  not  to  give  us  the  even 
chance  of  a  fair  and  thorough  comparison — which  is  all  we  ask? 

Give  us  that  comparison — at  your  home — by  going  care¬ 
fully  through  the  fall  issue  (No.  D626)  of  our  monthly  cata¬ 
logue,  which  already  is  the  buying  guide  of  thousands  of  America’s  shrewdest 
retailers. 

Or — in  market — see  the  same  complete  lines  and  the  same  net  price  in 
plain  figures  on  our  sample  floors  in  any  of  these  six  cities  : — 


The  House  that  Covers  the  Country 

^  *  .  A  ~  • 


OUR 

ONLY 

ROADMAN 


.  BUTLETt 

»««>«*  ;«»«•»  w  •>!*  ”i*6tn  y«oj«  umjt  MINNEAPOLIS 


NEW  YORK 
ST.  LOUIS 


BALTIMORE 

CHICAGO 


MINNEAPOLIS 

DALLAS 


WHOLESALERS  OF  GENERAL  MERCHANDISE 

BUTLER  BROTHERS 

The  House  that  Covers  the  Country 
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The  New  York  Letter 


Telegraph  Strike  Does  Not  Touch  Grocery  District  as  Yet. 
Campaign  Against  Bad  Eggs.  Echoes  from  State  Conven¬ 
tion.  Derry  on  Spring  Scales.  Rumor  of  a  Butter  Combine. 
Small  Items  of  Trade  News. 


Special  correspondence  of  "Grocery  World.” 

New  York,  Aug.  16,  1907. 

When  the  telegraph  operators 
stopped  work  there  was  some 
worry  in  t lie  wholesale  grocery 
district  over  the  prospect  that 
there  might  he  serious  interfer¬ 
ence  with  wire  orders.  Even 
more  apprehension  was  expressed 
for  a  few  hours  because  of  the 
talk  that  the  strike  would  extend 
to  the  railroads  and  so  cripple  the 
deliveries  of  freight.  The  jobbers 
say,  however,  that  thus  far  there 
has  been  no  serious  effect  on  their 
business.  In  some  lines  orders 
have  been  stimulated,  retailers 
having  concluded,  perhaps,  that  it 
would  lie  well  to  be  prepared  in 
case  the  strike  should  become 
more  troublesome.  The  manu¬ 
facturers  noticed  a  similar  effect. 
Orders  still  come  by  wire,  as  well 
as  mail,  the  tie-up  of  the  telegraph 
systems  here  being  only  partial, 
at  least  as  yet.  To-day’s  reports 
are  reassuring. 

*  *  * 

Two  of  the  wholesale  egg  mer¬ 
chants  are  in  trouble  as  a  result 
of  the  crusade  that  has  recently 
been  begun  by  the  city  health  au¬ 
thorities  to  prevent  the  sale  of 
bad  eggs.  George  E.  Cutler,  15 
Harrison  street,  and  Louis 
Schuer,  190  Duane  street,  were 
taken  yesterday  to  the  Tombs 
Police  Court  on  the  charge  of 
selling  bad  eggs  to  retail  dealers. 
Each  was  held  in  $500  for  exami¬ 
nation. 

It  is  said  that  the  Health  Board 
has  several  inspectors  at  work  ex¬ 
amining  the  quality  of  eggs  sold 
in  various  parts  of  the  city  and  in 
various  lines  of  trade.  Some  of 
the  worst  of  the  eggs  are  sold  to 
confectioners,  it  is  said. 

*  *  * 

Delegates  have  returned  from 
the  State  Convention  of  the  retail 
grocers,  held  last  week  in  Elmira, 
and  all  report  that  they  were  glad 
they  went.  It  is  expected  that  as 
a  result  of  the  proceedings,  the 
New  York  State  Association  of 
Retail  Grocers  will  soon  become  a 
more  influential  body  than  it  has 
been  in  the  past.  The  idea  that  in 


other  States  the  grocers  are  better 
organized  than  in  New  York  has 
sunk  quite  deep  into  the  minds  of 
those  who  were  at  the  convention 
and  heard  the  remarks  that  were 
made  on  this  subject.  It  is  recog¬ 
nized  that  there  is  a  field  for  or¬ 
ganizing  the  dealers  in  many 
parts  of  the  State  which  have  at 
present  no  branches  of  the  State 
society.  An  equally  pressing 
work  is  to  build  up  the  member¬ 
ship  of  the  branches  that  now 
exist.  Hundreds  of  grocers  are 
not  enrolled  in  the  cities  which 
have  branches.  In  this  city  the 
organization  could  greatly  in¬ 
crease  its  membership  by  a  little 
missionary  work.  Ways  and 
means  of  doing  this  are  to  be  de¬ 
vised. 

Following  is  a  list  of  the  new 
officers  of  the  State  organization, 
all  of  whom  are  declared  to  be  of 
the  right  timber  for  the  responsi¬ 
bilities  placed  upon  them : 

President,  C.  S.  Tuttle,  of  Hor¬ 
ned  ;  first  vice-president,  Elwoocl 
Hanson,  of  Brooklyn ;  second 
vice-president,  F.  M.  Tallman,  of 
Buffalo;  'third  vice-president,  I. 
S.  Pugsley,  of  Peekskill ;  secre¬ 
tary,  Charles  Thorpe,  of  New 
York;  treasurer,  C.  E.  Durgin,  of 
Rochester. 

*  *  * 

Almost  every  iniquity  being  put 
up  to  Coney  Island  it  is  not  sur¬ 
prising  to  learn  that  inspectors 
representing  the  State  Agricul¬ 
tural  Department  are  investi¬ 
gating  rumors  of  the  sale  and  use 
of  oleomargarine  in  the  eating 
houses  and  elsewhere  on  the 
island.  Up  to  this  time  there 
have  been  no  seizures  and  no 
arrests.  The  supposition  is  that 
the  proprietors  of  the  restaurants 
buy  the  stuff  from  agents  repre¬ 
senting  wholesale  dealers. 

*  *  * 

Parts  of  the  annual  report  made 
last  January  by  P.  E.  Derry,  chief 
of  the  city’s  Bureau  of  Weights 
and  Measures,  were  lately  repub¬ 
lished  in  one  or  two  papers  as 
something  new,  being  erroneously 
designated  as  a  part  of  his 
quarterly  report  just  submitted. 


Mr.  Derry  told  your  correspond¬ 
ent  several  days  ago  that  while 
the  average  condition  of  the  scales 
in  the  stores  is  much  better  than 
it  was  even  a  year  ago,  yet  the 
screw  springs  still  give  much 
trouble  because  it  is  so  easy  to 
change  them  by  loosening  or 
tightening  a  screw.  He  finds 
some  spring  scales  that  are  ac¬ 
curate  when  Tood  is  placed  gently 
on  the  platform  or  holder,  but 
show  heavier  weight  if  the  article 
is  slapped  down  suddenly. 

*  *  * 

Booklets  containing  a  codifica¬ 
tion  of  the  food  laws  of  the 
United  States  and  of  all  the  States 
are  being  sent  out  to  wholesale 
grocers  from  the  office  of  the  Na¬ 
tional  Wholesale  Grocers’  Asso¬ 
ciation  in  this  city.  The  laws 
were  compiled  and  codified  under 
the  supervision  of  William  C. 
Breed,  the  counsel  of  the  asso¬ 
ciation. 

*  *  * 

Anybody  who  strolls  among  the 
wholesale  butter  dealers  on  the 
West  Side  these  days  will  hear 
much  excited  talk  about  a  com¬ 
bination,  if  he  keeps  his  ears  open. 
Just  what  the  combination  is  to 
be — if  it  is  to  be  anything — is  not 
yet  revealed.  It  is  believed,  how¬ 
ever,  that  the  so-called  Big  Five, 
who  had  a  great  deal  to  do  with 
the  control  of  the  New  York 
Mercantile  Exchange,  contem¬ 


plate  some  action  to  offset  the 
present  lack  of  official  quotations 
on  butter.  Since  the  court 
ordered  the  organization  not  to 
promulgate  any  more  quotations 
under  the  old  system  it  has  aban¬ 
doned  the  plan  of  quoting  prices. 
This  is  said  to  be  agreeable  to 
many  of  the  members  and  the 
practice  of  giving  secret  premiums 
is  curtailed.  The  question  seems 
to  be  as  to  just  what  the  Big  Five 
will  do  to  regain  control  of 
affairs.  One  report  is  that  the\ 
will  merge  the  present  five  sepa¬ 
rate  concerns  in  one  corporation 
whose  unusual  resources  would 
then  give  it  many  advantages 
over  smaller  concerns. 

*  *  * 

Again  the  rumor  is  starting  that 
a  combination  is  sending  up  the 
price  of  the  cocoa  bean,  causing 
worry  among  the  manufacturers 

of  chocolate. 

*  *  * 

Frank  Dannemann,  at  1130 
Park  avenue,  has  sold  his  reta.l 
grocery  to  Mr.  Fahrenhorst,  for¬ 
merly  manager  of  the  Gramercy 
Market,  Woodmere,  L.  I. 

*  *  * 

Henry  Burning,  a  retail  grocer 
of  St.  Mark’s  and  Utica  avenue, 
Brooklyn,  is  erecting  a  handsome 
addition  to  his  building,  with 
dwelling  apartments  for  four  fam¬ 
ilies;  addition  to  cost  $22,000. 

Fred.  A.  McGill. 


State  of  North  Carolina  Back  of  Prosecu 
tion  Against  Diamond  Match  Co. 


Match  Trust  Salesman  Arrested,  Charged  with  Violating  Trus1 
Laws  of  North  Carolina.  The  Trust’s  Selling  Contract  a 
the  Bottom  of  the  Case. 


What  may  be  the  inaugural  of 
a  prosecution  by  the  United 
States  Government  against  the 
Diamond  Match  Co.  similar  to 
those  recently  begun  against 
other  monopolies  was  begun  last 
week  in  North  Carolina,  when  one 
Walter  Buoy,  a  salesman  for  the 
Match  Trust,  was  arrested  on 
the  charge  of  violating  the 
anti-trust  laws  of  North  Caro¬ 
lina. 

The  affidavit  on  which  the  ar¬ 
rest  was  made  was  sworn  to  by 
Albert  Peschan,  another  traveling 
salesman,  and  the  case  will  be 
prosecuted  by  the  official  law 
officers  of  the  State. 


The  affidavit  sets  forth  that  tin 
Diamond  Match  Co.  recently 
through  Mr.  Buoy,  sold  to  the  J 
G.  Stevenson  Co.,  wholesale  gro 
cers  of  Charlotte,  N.  C.,  a  larg< 
quantity  of  frictionless  matche: 
made  or  controlled  by  the  Dia 
mond  Match  Co.,  and  required  0 
the  purchaser,  the  Stevenson  Co. 
an  agreement  that  they  would  no 
handle  any  other  brand  or  manu 
facture  of  matches,  which  is  al 
leged  to  be  in  violation  of  Chapte 
218  of  the  Public  Laws  of  Nortl 
Carolina,  known  as  the  anti-trus 
law.  The  Trust’s  salesman  gav< 
$1,000  l)ond  as  surety  for  his  ap 
pearance. 
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How  Some  Manufacturers  Treat  the 

Retail  Trade 


'hiladelphia  Retailer  Inserts  Unsolicited  Advertisement  for 
Huyler’s  Cocoa  and  Chocolate  in  His  Store  Paper  and  Sells 
Twenty  Cases  Through  It.  Asks  Huyler  to  Allow  Him  Five 
Dollars  for  It  and  Huyler  Never  Even  Answers  His  Letter. 


The  enterprising  and  intelligent 
way  in  which  some  manufacturers 
treat  retail  grocers,  upon  whom, 
le  it  emphasized,  they  are  depend¬ 
ent  for  the  distribution  of  their 
|  products,  is  shown  by  an  instance 
which  came  under  the  eye  of  the 
‘Grocery  World”  during  the 
week. 

One  of  the  largest  retail  gro- 
:ers  in  Philadelphia  issues  a 
vveekly  store  paper,  consisting  of 
i  our  pages,  very  carefully  and  at- 
,  :ractively  prepared — not  a  circu¬ 
lar,  but  a  real  publication  of  con¬ 
siderable  importance.  Of  this 
[0,000  copies  are  printed,  each 
Deing  sealed  in  an  envelope  and 
lelivered  to  a  consumer  from  a 
selected  list. 

In  a  recerit  issue  this  grocer 
uiblished  the  following  three  ad¬ 
vertisements  for  the  Huyler 
dhocolate  Co. : — 


HUYLER’S 

BAKING  CHOCOLATE. 
Hasn’t  an  equal  for  smoothness, 
quality  or  flavor,  either  on  this  side 
of  the  Atlantic  or  the  other,  for  that 
matter.  To  have  you  learn  of  its 
superior  quality,  we  cut  the  price 
for  the  first,  last  and  only  time. 
Don’t  miss  it.  Regularly,  20c.  the 
half-pound  cake. 

’Till  Easter,  14c.  the  cake. 

*  *  * 

HUYLER’S 

INIMITABLE  COCOA. 

That’s  Huyler’s  Cocoa  described 
in  a  phrase — and  the  simile  is  not 
far  fetched.  Those  who  once  taste 
Huyler’s  Cocoa  never  can  be  satis¬ 
fied  with  any  other  brand.  At  this 
price,  the  sale  is  limited  to  four 
cans  to  a  purchaser.  None  sold  to 
dealers.  Regularly,  14c.  a  J4~lb.  can. 
’Till  Easter,  11c.  the  V\-\b.  can. 

ft  ■  *  *  * 


advertisement  and  its  results  and 
asked  whether  he  didn’t  think  it 
would  be  decent  to  allow  him  $5 
for  the  space  which  had  been 
given  Huyler's  goods  in  his  store 
paper. 

Now,  whether  Huyler  thought 
it  good  or  bad  business  to  pay  the 
retailer  $5  for  an  advertisement 
which  had  sold  twenty  cases  of 
goods  was  quite  his  own  affair. 
To  the  unbiased  outsider  a  man 
who  refused  would  look  like  a 
fool ;  nevertheless  it  was  a  per 
sonal  matter  with  Huyler/ and  no¬ 
body  could  have  justly  com 
plained  if  he  had  decided  against 
it. 

But  Huyler  never  even  answered 
the  retailer’s  letter! 

Since  that  day  not  a  pound  of 
the  Huyler  goods  has  been  sold 
over  the  counters  of  the  store,  and 
none  ever  will  be  sold. 


HUYLER’S 

VANILLA  CHOCOLATE 
Is  a  very  superior  article,  so  much  so 
that  all  other  chocolates  seem  flat 
and  tasteless  by  comparison.  Chil¬ 
dren  prefer  it  to  candy,  and  it  may 
be  eaten  at  any  time  in  any  quantity 
without  ill  after  effects.  Regularly, 
ioc.  J4- lb.  cake. 

’Till  Easter,  8c.  the  cake. 


*  *  * 


This  advertisement  was  not 
ought  by  the  Huyler  people, 
teither,  to  be  sure,  was  it  inserted 
>y  their  authority;  nevertheless 
j  hrough  it  twenty  cases  of  Huy- 
!  er  s  chocolate  and  cocoa  were  dis- 
!  'osed  of.  1  hese  results  were  so 
vxtremely  good  that  the  retailer 
ivrote  to  Huyler,  told  him  of  the 


To  Push  Currants  in  New  Ways. 

E.  Bowron,  a  member  of  the 
large  London  grocery  house  of 
Jos.  Travers  &  Son,  and  a  director 
of  the  Privileged  Currant  Co.,  of 
Greece,  is  in  the  United  States 
for  the  purpose  of  extending  the 
consumption  of  currants  through 
a  campaign  of  advertising  and  of 
employing  all  possible  means  of 
popularizing  that  fruit  in  this 
country.  The  Privileged  Co., 
which  was  chartered  two  years 
ago  by  a  special  act  of  the  Greek 
Parliament,  after  various  other 
plans  had  been  tried  to  prevent 
the  demoralization  of  one  of  the 
chief  industries  of  the  country 
through  overproduction  and  the 
accompanying  excessive  competi¬ 
tion  has  a  monopoly  of  the  cur¬ 
rant  business  in  Greece.  It  im¬ 
mediately  set  to  work  on  receiv¬ 
ing  its  authority  from  the  Govern¬ 
ment  to  rehabilitate  the  industry 
and  place  it  on  a  profitable  basis. 
In  this  it  has  been  fairly  success¬ 
ful.  Mr.  Bowron’s  plan  of  adver¬ 
tising  currants  directly  to  the  con¬ 
sumer  has  been  tried  in  England, 
with  the  result  that  the  Consump¬ 
tion  in  that  country  has  been  con¬ 
siderably  increased. 


EIGHT  THOUSAND 


enthusiastic  users  bear  out  our  claim  that  the  American 
Slicing  Machine  is  the  best  money-saver,  labor-saver  and 
trade-bringer  ever  devised. 

It  will  bring  you  all  the  sliced  meat  trade  of  your 
locality. 

It  will  make  you  a  better  profit  on  each  sale. 

It  is  a  slicuig  machine ,  not  a  toy. 


It  cuts  any  kind  of  boneless  meat— ham,  bacon,  roast 
beef,  dried  beef,  etc. — in  any  one  of  sixteen  different  thick¬ 
nesses  from  1-48  inch  up. 

It  saves  all  waste. 

It  enables  you  to  get  20  per  cent,  more  slices  from 
a  given  weight  of  meat  than  by  hand-cutting. 

Any  boy  can  do  the  work  of  four  hand  slicers. 

Particulars  and  proof  for  the  asking. 


AMERICAN  SLICING  MACHINE  CO.,  54  Fifth  Ave.,  Chicago 


Do  You  Know  Why  the 
Department  Stores  Do 
So  Much  Business? 


It’s  because  they  attract  people  to  their  stores.  The 

most  effective  method  of  doing  this  is  by  attractively 
decorated  windows,  made  bright  as  day  by  electricity. 
Grocers  take  a  leaf  from  the  Department  Store’s  book — 
dress  your  windows  invitingly ;  put  signs  in  them 
calling  attention  to  bargains  and  light  the  displays  so 
that  passers-by  can’t  help  seeing  them.  You  will  bring 
enough  new  customers  into  your  store  in  a  day 
to  pay  the  cost  for  a  month. 

While  your  store  is  closed  and  you  are  off  duty, 
make  your  w  indows  win  new  trade  for  you — a  repre¬ 
sentative  will  call  and  show  you  how  it  can  be  done  and 
what  it  will  cost  if  you  will  drop  a  card  or  phone. 


The  Philadelphia  Electric  Co. 


TENTH  and  CHESTNUT  STREETS 


' 

T, . 
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H15RI3’S  THE  KKY 


and  your  profits  at  the  end  of  the  year  with  increased 
patronage  thru 


1 1 


MAPLEINE 


>  i 


is  what  will  lock  your  customers  and  new  one’s  to  you. 
They  turn  your  name  over  time  and  again,  as  Mapleine 
daily  delights  its  customers. 


ISIV’T  T  HAT 

what  you  want?  or  do  you  want  this  trade  to  go  to  the 
merchant  who  sells  it.  You'll  realize  before  long  what 
you  lose  if  you  do  not  turn  your  order  in  to-day. 


E.  E.  HARDING  O  CO.,  Agents 
200  South  Front  Street,  Philadelphia,  Pa. 


CHAS 


W.  JACOBS  k  ALLISON,  18  Cedar  St.,  NEW  YORK  CITY 
-Ylanufactured  only  by- 


CRESCENT  MFG.  CO.,  Seattle,  Waih.,  U.  S.  A. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 


FORBES'  INDEXED  DOUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 


Please  ship  me  303  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 


All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples.  . 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 


-AND 


ONTOP 

SPRING  WHEAT 

FLOUR 


Having  secured  the  Millbourne  Mills  and  brands 
we  are  pleased  to  offer  to  the  trade  these  well- 
known  brands  of  flour. 

The  high  quality  will  be  maintained  and  still 
further  improved  by  the  installation  of  wheat  washers 
and  additional  purifiers. 


Millbourne  and  Ontop  are  now  on  sale 
by  all  jobbers. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 


SHANE  BROTHERS  CO. 

Proprietors 

Philadelphia 


672-686  Bourse 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “Window-Dressing  Department”! 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 


or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  It 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  has  taken  a  sort 
of  brace  during  the  week  and 
nearly  all  lines  are  now  firm  and 
active.  There  has  been  an  ex¬ 
cellent  demand  during  the  week 
and  lowest  grades  of  Young  Hy¬ 
sons,  Hysons,  Formosa  Oolongs, 
Foochow  Oolongs,  Pingsuey  Gun¬ 
powders  all  show  about  1  cent  ad¬ 
vance.  The  cause  is  the  fact  that 
stocks  are  so  small  and  the  mar¬ 
ket  in  the  East  is  higher. 

Coffee. 

The  past  week  has  brought  no 
changes  whatever  in  the  Rio  and 
Santos  coffee  market.  The  situ¬ 
ation  remains  dull,  with  a  weak 
undertone,  although  prices  have 
been  fairly  steady.  Mild  grades 
are  steady  to  firm  and  in  moderate 
demand.  Java  and  Mocha  are 
firm  and  unchanged. 

Sugar. 

There  has  been  no  change  in 
the  sugar  market  during  the  past 
week.  Raws  are  about  steady. 
Refined  sugar  is  unchanged  and 
in  fair  demand.  The  great  scarc¬ 
ity  of  peaches  has  cut  down  the 
August  sugar  demand  very  ma¬ 
terially.  No  change  in  refined 
sugar  is  in  sight. 

Syrup  and  Molasses. 

The  market  for  all  grades  of 
syrup  and  molasses  is  very  quiet 
and  will  show  no  special  activity 
until  cooler  weather.  Glucose  is 
unchanged.  Compound  syrup  is 
dull  at  ruling  prices.  Sugar  syrup 
is  wanted  for  export  at  the  same 
prices  ruling  for  some  time.  Mo¬ 
lasses  is  unchanged  and  dull. 

Fish. 

Mackerel  is  wanted.  Some  new 
summer  Norw&ys  are  coming  for¬ 
ward  and  selling  at  comparatively 


low  prices,  owing  to  the  fact  that 
the  quality  is  not  what  it  will  be 
later.  As  the  quality  improves 
the  price  will  advance.  Another 
factor  in  the  present  low  price  is 
the  comparatively  large  receipts. 
Irish  mackerel  are  unchanged  and* 
in  moderate  request.  Shore 
mackerel  are  scarce  and  high. 
Cod,  hake  and  haddock  are  ex¬ 
ceedingly  dull  on  spot,  although 
some  business  is  doing  for  future 
delivery.  Prices  are  unchanged 
throughout.  New  prices  on  sock- 
eye  and  red  Alaska  salmon  have 
not  yet  been  named,  but  will  be 
within  a  short  time.  The  sockeye 
prices  will  be  forthcoming  first. 
On  both  grades  the  price  will 
probably  be  somewhat  higher 
than  a  year  ago,  owing  to  general 
firmness  of  the  salmon  market. 
The  pack  of  red  Alaska  is  ex¬ 
pected  to  be  particularly  short. 
There  has  been  no  change  in  sar¬ 
dines  during  the  week,  either  for¬ 
eign  or  domestic,  but  the  Maine 
packers  announced  an  advance  of 
10  cents  in  quarter  oils  to  take 
place  August  24th.  This  was  to 
give  buyers  a  chance  to  get  in  at 
the  old  price,  which  some  few  are 
doing.  The  demand  for  domestic 
sardines  is  good. 

Canned  Goods. 

Spot  tomatoes  are  dull.  As  to 
price,  the  market  is  about  un¬ 
changed.  Old  Jerseys  are  quoted 
at  90  cents  delivered  and  old 
Southern  goods  85  to  87^  cents. 
There  have  been  rumors  of  actual 
sales  of  futures  as  low  as  80  cents 
and  it  is  known  that  new  2s  have 
sold  as  low  as  60  cents.  The 
undertone  of  the  market  is  weak 
and  the  crop  outlook  heavy.  H 
nothing  interferes  the  chance  is 
that  tomatoes  will  decline.  Cori 
is  dead  in  Philadelphia,  but  in  fail 
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;mand  outside.  The  pack  pros- 

{=*cts  for  all  sections  but  Maine 
em  to  be  poor.  Maine  packers 
e  much  ehcouraged.  Prices  are 
^changed.  Peas  are  closely 
eaned  up.  New  York  packers 
;e  delivering  all  sorts  of  ways 
id  promise  from  60  to  75  per 
[j  ;nt.  of  delivery.  Wisconsin  will 
'  iso  be  short,  and  packers  offer 
aly  10  per  cent,  on  some  grades, 
here  is  a  general  scarcity  of 
>wer  grades.  Peaches  are  grow- 
ig  in  worse  condition,  and  there 
re  practically  no  quotations  on 
ie  canned  article  at  all.  Seconds 
ellows  have  sold  in  Baltimore 
uring  the  week  at  $1.75,  against 
normal  price  of  85  cents  to  $1. 
.pples  have  advanced  again, 
wing  to  bad  crop  prospects,  and 
lew  York  State  gallons  are  now 
uoted  strong  at  $2.  No  change 
as  occurred  throughout  the  Cali- 
)rnia  line,  and  small  Baltimore 
aimed  goods  show  no  -special 
hange  either. 

Dried  Fruits. 

There  is  very  little  doing  in 
runes.  Reports  of  heavy  drop 
till  come  from  the  coast,  and 
lany  holders  expect  an  advance 
n  the  strength  of  it.  There  is 
0  demand  at  present,  and  no  ad- 
ance  will  occur  until  the  business 
omes.  Prices  are  therefore  un¬ 
hanged,  both  on  spot  and  futures, 
’eaches  are  unchanged  and  seem 
kely  to  be  scarce  this  season, 
ince  considerable  sulphur  is  used 
1  their  bleaching  and  the  trade 
i  uneasy  about  taking  them, 
ince  growers,  who  use  the  sul- 
hur  are  also  uneasy,  they  have 
lcreased  their  sales  of  fresh 
eaches  to  canners,  rather  than 
3  evaporators,  thus  avoiding  the 
ulphur  problem  absolutely, 
ipricots  are  unimproved  and 
ery  dull.  Currants  are  in  fair 
emand  and  unchanged  in  price, 
laisins  show  no  change  for  the 
/eek.  The  spot  stock  is  still  very 
mall. 

Provisions. 

The  market  for  all  grades  of 
moked  meats  is  unchanged.  The 
onsumptive  demand  is  very  good, 
ut  the  supply  is  equal  to  the  de¬ 
mand,  and  the  market  is  only 
teady  at  prevailing  prices.  Pure 
ird  is  unchanged  and  stocks  are 
atisfactorily  cleaning  up.  Com- 
'ound  lard  is  firm  and  unchanged 
nd  is  selling  within  cent  per 
!  ourid  of  pure.  No  change  in 
i  ither  grade  seems  likely  within 
•jhe  next  week.  Barrel  pork  is 
I  nchanged  and  prices  firm.  Dried 


beef  and  canned  meats  are  in 
active  demand  at  unchanged 
prices.  Outside  of  a  small  specu¬ 
lative  movement,  prices  have  been 
stationary. 

Beans  and  Peas. 

Pea  beans  are  unchanged  so  far 
as  the  Michigan  variety  is  con¬ 
cerned,  but  New  York  State  quo¬ 
tations  are  about  10  cents  higher, 
due  to  light  supply.  The  demand 
is  fair.  Marrows  are  5  to  10  cents 
lower;  demand  light.  California 
limas  show  no  change  and  a  light 
demand.  Split  peas  are  active  and 
unchanged  in  price.  Green  and 
Scotch  peas  are  still  firm  and 
scarce. 

Butter. 

The  butter  market  is  active, 
both  by  way  of  consumptive  and 
speculative  demand.  The  re¬ 
ceipts  are  normal  and  the  quality 
good  for  the  season.  The  pres¬ 
ent  receipts  of  butter  are  fully  up 
to  a  year  ago,  while  the  price  is 
10  to  15  per  cent,  higher.  No 
change  seems  likely  in  the  near 
future,  but  if  any  comes  it  will 
probably  be  a  slight  decline.  The 
make  of  near-by  butter  is  short, 
and  the  bulk  of  the  trade  is  being 
supplied  from  the  West. 

Eggs. 

The  egg  market  has  advanced 
1  cent  per  dozen,  due  to  extreme 
scarcity  of  new-laid  eggs.  The 
market  is  not  yet  high  enough  to 
bring  out  fancy  eggs  from  cold 
storage,  and  conditions  will  there¬ 
fore  be  firm  until  further  ad¬ 
vances  come.  The  weather  has 
grown  somewhat  cooler  during 
the  week  and  the  current  receipts 
are  showing  less  effects  of  the 
heat.  The  present  outlook  is  for 
a  firm  market  and  possibly  un¬ 
changed  prices  for  the  next  few 
days. 

Cheese. 

The  cheese  market  remains  un¬ 
changed  so  far  as  the  city  markets 
are  concerned,  but  the  country 
markets  have  advanced  %  to  Y\ 
cent  which  will  probably  be  com¬ 
municated  to  the  secondary  mar¬ 
kets  within  a  week  or  so.  The 
consumptive  demand  for  cheese  is 
very  good  and  is  absorbing  the 
receipts  as  fast  as  they  arrive. 
We  will  have  a  speculative  de¬ 
mand  as  soon  as  September 
comes,  after  which  there  may  be  a 
sharp  advance.  Stocks  of  cheese 
in  storage  are  lower  than  a  year 
ago. 

Produce. 

Cabbage,  xo  cents  per  basket, 
demand  poor;  savoy,  50  cents  per 


We  Are  Willing  to  Take  You 
Into  Partnership 

If  you  will  buy  your  coffee  from  us  we  will  divide 
our  profits  with  you.  As  we  know  you  won’t  keep  on 
buying  from  us  unless  we  sell  you  the  same  coffee  at 
the  same  price  you  have  been  paying,  or  less,  you  can 
be  certain  on  both  points.  Every  pound  of  coffee  you 
get  from  us  gives  you  Universal  Coupons,  which  we 
buy  from  our  profits. 

WEBER  Sr  LOESCH  Philadelphia,  Pa.  I 

l - -  -  - 


A  New  Way  to  Make  Money 


If  you  will  buy  one  of  our  Kraut  Cut¬ 
ters  and  put  down  your  own  kraut  instead 
of  buying  it  from  someone  else,  you  will 
make  more  than  enough  money  the  first 
season  to  pay  for  your  machine  and  every 
season  thereafter  the  profit  will  be  yours. 

Thousands  in  use ;  every  one  satisfac¬ 
tory.  We  also  make  the  best  Vegetable 
and  Meat  Choppers  on  the  market.  Get  one 
for  your  wife  if  you  want  ideal  soup.  Write 
for  prices. 


John  E.  Smith's  Sons  Co. 

51  Broadway  ■  BUFFALO,  N.  Y. 


The  Only  Complete  Butter  Cutting  and  Printing 

Machine  in  the 
World  — . - 

MADE  IN  THREE  SIZES 

The  only  machine  that 
Prints,  Gauges  Weights 
absolutely  fine  and  takes 
care  of  all  parts. 

No  hand-press  or  other 
device  needed. 

Send  for  Catalogues 

AMERICAN  BUTTER  CUTTING  MACHINE  CO. 

21  JAY  STREET,  NEW  YORK  CITY,  N.  Y. 


Hams  That  Always  Sell 

There  is  another  sort  of  bam  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 


SWIFT  &  COMPANY,  U.  S.  A. 

wmmmmmmmmmmmmmmmmmmmmarmmMmmmmmammmmmn 
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barrel,  demand  good  ;  potatoes,  38 
to  40  cents  per  basket,  demand 
fair  ;  cucumbers,  30  to  35  cents  per 
basket,  demand  fair;  squash,  10 
cents  per  basket,  demand  poor ; 
peas,  75  cents  to  $1.00  per  basket, 
demand  good  ;  string  beans,  green 
and  wax,  30  to  40  cents  per 
basket,  demand  fair;  beets,  1 y2  to 
2  cents  per  bunch,  demand  fair ; 
turnips,  30  to  35  cents  per  basket, 
demand  fair;  peppers,  30  to  35 
cents  per  basket,  demand  fair  ;  egg 
plants,  60  to  65  cents  per  basket, 
demand  good  ;  lima  beans,  $1.00  to 
$1.50  per  basket,  demand  good; 
carrots,  60  to  70  cents  per  basket, 
demand  good  ;  yellow  onions,  80 
to  90  cents  per  basket ;  red,  70  to 
80  cents;  white,  $4.50  per  barrel; 
pickling  onions,  75  cents  per 
basket,  demand  good ;  corn,  40  to 
70  cents  per  basket,  demand  good  , 
tomatoes,  25  to  75  cents  per 
basket,  demand  good;  salad,  York 
State,  60  cents  per  dozen ;  Penn¬ 
sylvania,  $1.25  per  barrel,  demand 
fair. 

Green  Fruit. 

Bananas,  firsts,  $1.40  to  $1.75 
per  bunch  ;  8-hands,  $1.00  to  $1.25 
per  bunch  ;  7-hands,  60  to  90  cents  ; 
6-hands,  35  to  60  cents,  demand 
good  for  good  fruit,  most  of  the 
receipts  poor;  lemons,  $2.50  to 
$4.50  per  box,  demand  fair ;  limes, 
80  cents  to  $1.00  per  100,  demand 
fair  to  good  ;  pineapples,  $4.00  to 
$6.00  per  box,  demand  fair  to 
good  ;  California  oranges,  $4.50  to 
$5.00  per  box,  demand  slow. 

Nuts. 

Peanuts,  green,  choice,  $l/2 
cents  per  pound ;  fancy,  7  cents ; 
jumbo,  large,  8  cents;  roasted, 
choice,  $1.25  per  bushel;  fancy, 
$1.50;  jumbo,  large,  $1.65,  de¬ 
mand  fair;  Brazil  nuts,  8j4  cents 
per  pound;  filberts,  iop2  cents; 
pecans,  16  cents;  walnuts,  mar- 
bots,  12 y2  cents;  mixed  nuts,  11  y2 
cents,  demand  poor. 


MARKET  NOTES. 

Some  peas  are  in  market  from 
New  York  State.  They  command 
$1.50  per  bushel,  and  the  quality 
is  good.  They  seem  to  be  selling 
as  fast  as  received. 

Peaches  grow  scarcer  and 
scarcer.  Jersey  peaches  range 
from  $2  to  $2.50  per  basket,  and 
Delawares  $1.50  to  $2.50.  A  few 
Georgias  in  cold  storage  range 
from  $3.50  to  $4.  While  prices 
may  drop  somewhat  from  the 
above  level,  there  is  a  strong 


chance  that  they  may  not  drop 
much. 

Near-by  blackberries  and 
huckleberries  are  both  coming 
along  yet,  but  the  season  is  wind¬ 
ing  up.  Both  range  from  10  to  12 
cents  per  quart  and  are  selling 
well. 

Near-by  tomatoes  are  still  com¬ 
ing  heavily,  and  canners  are  buy¬ 
ing  at  25  to  28  cents  per  basket. 
The  finest  second  earlies  bring 
75  cents.  The  quality  of  the  first 
early  fruit  is  poor.  There  is  still 
no  change  in  the  prospect  of  a 
large  crop. 

Watermelons  are  coming  from 
North  Carolina  and  Georgia,  and 
range  from  15  to  30  cents.  ^  The 
quality  is  good. 

Lima  beans  are  coming  both 
from  near-by  points  and  North 
Carolina,  and  average  $1.25.  The 
quality  is  only  fair. 


Most  Local  Associations  Now 
Ready  for  Pennsylvania 
State  Convention. 


More  Organizations  Elect  Delegates. 
Peddling  and  Itinerant  Merchant 
Question  to  Come  Up. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Aug.  16,  1907. 

LI.  C.  Haak,  of  Scranton,  will 
be  a  guest  at  York. 

W.  H.  Freed,  of  Allentown, 
will  attend  the  York  convention 
and  help  Allentown  work  for  the 
convention  of  1908.  Washington 
will  be  represented  at  York  by  E. 
Richey  and  B.  F.  Paul.  Secretary 
H.  G.  Lincoln  and  H.  McNelly 
will  also  be  on  hand,  accompanied 
by  a  delegation  of  a  dozen  or  more 
of  the  merchants  of  Washington. 

Tamaqua  will  be  represented  at 
York  by  W.  F.  Loew,  secretary. 

The  Retail  Merchants’  Associa¬ 
tion  of  Berks  County  will  be  well 
represented  at  York  by  A.  S. 
Deeter,  president ;  Joseph  F.  Mor¬ 
ris,  secretary ;  E.  J.  Morris,  finan¬ 
cial  secretary ;  Meyer  Merzbacher, 
vice-president;  Adolph  Kaufman, 
treasurer;  W.  F.  Black,  Aaron 
Merzbacher,  W.  C.  K.  Fisher,  W. 
J.  Clump,  G.  Frank  Bard,  H.  A. 
Roland.  Several  others  will  at¬ 
tend  for  one  day  only. 

The  Union  City  Business  Men’s 
Exchange  has  instructed  its  dele¬ 
gates  to  the  York  convention  to 
ask  for  relief  and  advice  upon  the 


subject  of  peddlers  and  non-resi¬ 
dent  merchants  who  operate 
largely  to  the  detriment  of  local 
merchants  and  frequently  by  mis¬ 
representation  to  the  detriment  of 
customers. 

The  Kane  Retail  Grocers’  As¬ 
sociation  will  be  represented  at 
York  by  T.  B.  Evans  and  A.  C. 
Klemenger. 

The  Retail  Merchants’  Associa¬ 
tion  of  Lehighton  will  be  repre¬ 
sented  at  York  by  Wm.  P.  J. 
Werly  and  H.  P.  Hontz,  secre¬ 
tary. 

A.  M.  Howes, 
State  Secretary. 


To  Fight  Middlemen. 

The  American  Society  of 
Equity,  which  is  designed  to  do 
away  with  all  middlemen,  is  re¬ 
ported  as  making  progress  in  vari¬ 
ous  parts  of  the  country,  accord¬ 
ing  to  the  “Union  Labor  Advo¬ 
cate.”  Farmers  and  labor  union 
men  of  Scranton,  Pa.,  recently  got 


together  and  formed  an  'Equity 
Producers’  and  Consumers’  Ex¬ 
change.  It  is  said  that  the  new 
exchange  is  meeting  with  encour 
aging  success.  The  amount  <j 
stock  first  issued  was  for  $25,000. 
which  has  been  more  than  sub 
scribed  for.  Thus  encouraged  a 
the  outset,  the  exchange  intends 
to  issue  another  block  of  stock  foi 
a  similar  amount.  Half  of  tht 
stock  already  issued  was  set  aside 
for  the  laboring  people  of  Scran¬ 
ton  and  half  for  the  farmers.  In 
each  case  there  was  a  demand  foi 
more  than  the  allotment.  The 
promoters  say  that  orders  for  tilt 
supply  of  several  thousands 
quarts  of  milk  to  be  deliverec 
daily  have  been  already  received 
The  exchange  will  conduct  its 
business  on  a  cash  basis.  Tlu 
object  of  the  society  or  organiza 
tion  is  to  sell  directly  to  the  con¬ 
sumer  such  articles  as  garden  am 
farm  produce,  eggs,  milk,  butter 
and  so  on. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  bes 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  th 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  valu 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  wi' 
appear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 


Editor  “  Grocery  World.” 

Dear  Sir I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  It,  tell  where  It  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Gruyere  Cheese. 

A  popular  kind  of  continental 
cheese  often  made  from  skimmed 
or  partially  skimmed  cows’  milk 
in  the  Jura  regions  of  both 
Switzerland  and  France,  and  also 
in  several  parts  of  the  Vosges 
Mountains. 

The  original,  and  perhaps  the 
best,  is  the  Swiss,  and  took  its 
name  from  Gruyere,  a  bailiwick 
in  the  Canton  of  Fribourg, 
Switzerland,  where  it  is  made 
from  a  mixture  of  goats'  and 
ewes’  milk.  Ordinary  composi¬ 
tion:  Water,  34.68;  casein  and 
albumen,  31.41 ;  fat,  28.93;  milk 
sugar,  1. 13;  and  ash,  3.85. 

The  curd  is  pressed  in  large  and 
comparatively  shallow  cylindrical 
molds,  and  while  in  the  mold  is 


a  dried  and  powdered  herb,  Mela 
titus  officinalis. 

Gruyere  cheese  is  an  intermedi 
ate  between  the  hard  and  sof 
cheeses,  but  is  quite  firm  and  dn 
and  of  a  pale  yellowish  color.  1 
is  notably  traversed  by  numerou 
cavities,  air  bubbles,  or  cells  an 
passages,  and  is  one  of  the  kind 
most  often  used  in  cooking  maca 
roni  and  certain  other  continent; 
dishes. 

The  French  Gruyere  contain 
more  numerous  but  smaller  hole 
in  it,  and  its  production  in  th 
three  departments  (Jura,  Don! 
and  Aix)  on  the  confines  ( 
Switzerland  increases  yearly,  an 
supplies  over  three-quarters  of  th 
cheese  made  in  France;  but  i 
Switzerland  it  remains  stationar; 

there  dafi 


heavily  salted  during  a  month  or  although  the  industry 
more,  also  strongly  flavored  with  back  to  1636  at  least. 
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Sis  Department  i*  devoted  to  the  criticism 
idvertising  matter  sent  in,  to  the  devising 
lew  advertising  ideas  for  special  occasions, 
t!  a  request,  and  to  the  suggesting  of  original 
.1  ertisements  when  data  is  supplied.  All 
imunications  sent  in  for  this  Department 
i  ild  be  addressed  to  the  Editor  of  Science 

S  Advertising.  They  will  be  filed  in  their 
*r  and  taken  up  according  to  strict  rotation. 


There  comes  to  this  department 
im  Trenton,  N.  J.,  a  decidedly 
usual  grocery  advertisement. 
ie  advertiser  is  L.  Lehman  & 
of  Trenton,  N.  J.,  about 
lose  advertising  something  was 
d,  if  I  remember  rightly,  sev- 
il  weeks  ago.  Here  is  the  ad- 
rtisement,  reproduced  in  re- 
ced  form.  In  the  original  it 
:asured  io  inches  double  col- 
m : — 


be  one  thing  lacking  in  it,  or  one 
inconsistency,  I  can’t  tell  which. 
If  Lehman  &  Co.  send  out  for 
orders  and  charge  goods,  then  it  is 
not  good  business  to  talk  up  their 
cash  business  as  against  their 
credit  methods.  If,  on  the  con¬ 
trary,  they  do  not  sell  on  credit, 
but  do  a  cash  business  solely,  they 
ought  to  say  so,  for  nobody  who 
doesn’t  already  know  can  tell 
from  this  advertisement.  They 
may  be  able  to  infer  from  certain 
expressions  used,  but  they  should 
not  be  left  to  infer.  Without  this, 
the  Lehman  argument  is  incom¬ 
plete.  In  substance  it  ought  to 
be  this  :  “The  woman  who  simply 
gives  orders  is  not  really  buying 
at  all,  .especially  if  she  has  her 
goods  charged.  The  way  to  really 
buy,  and  buy  right,  is  to  come  to 
this  store,  see  what  you’re  buying 
and  pay  cash  for  it.  We  do  not 


We’re  not  all  buyers. 

A  woman  doesn’t  buy  goods 
when  sbe  simply  gives  an  order 
to  the  fellow  that  calls  in  the 
morning. 

The  new  Lehman  price  on  Tav'i 
Butter,  26c.  lb. 

That  doesn’t  call  for  any 
thought  or  any  figuring.  Any¬ 
body  can  do  it.  There’s  no  ini 
terest  attached  to  it.  There’s  no 
fun  in  it  and  there’s  no  money 
in  it. 

Finest  Cheese,  16c. 

XXXX  Flour.  65c. 

The  fact  is,  if  you  have  the  ready  money  and  the  knack 
of  buying  you  can  easily  save  the  family  50  dollars  a  year  at 
Lehman’s.  There  isn’t  any  question  about  this  at  all. 

Our  own  Condensed  Milk,  9c.  Knox  Gelatine.  10c. 

If  you  don’t  do  it,  it’s  because  yon  don’t  try.  By  get¬ 
ting  things  charged  and  by  not  looking  after  prices  and  com¬ 
paring  one  thing  with  another  you’re  out  just  this  amount  of 
money. 

Cream  of  Wheat,  12c.  Egg-O-See,  7c. 

Both  of  you  tain  it  over. 

If  what  we  write  is  right,  then  it’s  worth  trying.  If 
what  we  write  is  wrong  and  you  find  it  so,  then  the  experience 
would  be  worth  something  and  in  future  you  would  treat  our 
advertising  with  indifference. 

Cox  Gelatine,  9c.  Pot  Roast,  8c. 

So  “the  knack,  of  buying”  is  to  own  your  goods  right. 
It’s  to  bvfy  for  cash  above  all  things,  and  allow  us  to  be  your 
Grocer.  That’s  the  plain  English  of  it.  That’s  the  way  to 
put  it  to  get  results  for  both  parties. 

Picnic  Hams.  3%c.  Salt  Pork,  liMc. 

Mr.  Sweeney  at  the  npper  store,  Mr.  Barlow  at  the  lower 
store,,  or  Mr.  Fox  at  Chambersburg  will  be  pleased  to  go  into 
further  details  with  you  any  day. 

Tenderloin  Roast,  12c.  Fresh  Scrapple.  5c. 

We  would  like  to  call  your  attention  to  a  new  Formosa 
Oolong  Tea  that  we  have  just  received. 

The  District  of  Formosa  in’ China  is  where  the  flowery 
Garden  Tea  comes  from,  and  this  of  ours  is  a  real  Formosa. 

The  “trading  stamp”  price  on  this  Tea  is  60e.  or  70c., 
but  as  we  sell  only  goods  and  base  our  prices  upon  a  fair  profit 
and  being  large  spot  cash  Tea  Dealers,  we  have  put  this 

FLOWERY  FORMOSA  OOLONG  ON 

SALE  AT  or 

OUC  POUND 

Glad  to  sell  you  a  *4  lb.  for  proof’s  sake. 


I" .  LEHMAN’S 

Department  Food 

dlvBiCd 


I  Wheat  Bread  . 2c. 

Entire  Wheat  Bread. 5c 

Graham  Bread . 5c. 

Rye  Bread . 8c. 

Rye  Bread . . 5c. 


This  is  a  very  cleverly  written  ]  charge  goods  and  it’s  a  good  thing 
Ivertisement,  but  there  seems  to  |  for  you  that  we  don’t,  for  it  brings 


StfOI/V  THESE  ONCE! 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trades 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  io  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

'  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering'  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


Hfitatsr.  1  “"V  t vm* T  IS  V 
mi*’’- 

2-» 


5.3  60*^". 


EXCLUSIVE 

AGENCY 

to  the  right  grocer 
in  towns  where 

Goff’s 

Cough 

Syrup 

is  not  sold. 
Write  for  special 
proposition. 

S.  B.  Goff 
&  Sons  Co. 

CAMDEN 
NEW  JERSEY 

Established  187* 


1845 


Doesn’t  This  Date  Tell 
You  Something? 


1845. 


(gwsg*-  s^Vhi*- 

pi51Sft 

Note  6tnumr  mthout  this  Sighaturi 


PRICE  25  CENTS. 


This  is  the  date  Knigfil’s  Cooking 
Extracts  first  decorated  grocers’ 
shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight's  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 


KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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How  Much  Is  Actually  Saved 


When  the  housewife  putting  down  her  season’s  fruit  in  the  cheaper 
old-style  jars  is  later  compelled  to  throw  away  a  good  percentage  of  it 
SPOILED.  Preserving  troubles  END  when  the  housewife  buys  her  first 


*e. 


r  SEALS  Br  SUCTION 

WIDE  MOUTH 

I  NO  RUBBER  RING . 

SANITARY 

SELF  SEALING 

AIR  TIGHT 
NO  MOULD  NO  LOSS 
KEEPS  VEGETABLES. 
FRUITS.  MEATS  ETC. 
SEALED  FOREVER. 

RETAINING  FRESH  NATURAL  FLAVORS  y 


ECONO  All  JOBS 


A  clean,  honest  household  neces¬ 
sity  retailing  at  a  very  reasonable 
figure  WHEN  THEIR  MANY 
POINTS  OF  SUPERIORITY 
ARE  CONSIDERED. 

Our  plan  of  CO-OPERATION 
WITH  THE  DEALER  in  their 
sale  insures  that  you  will  have 
call  for  them. 


The  Common  Sense  Advantages  of 
the  Jar  Itself: 


ECONOMY  JARS  FOR  SALE  BY  THE 
FOLLOWING  JOBBERS  : 

In  Philadelphia 

ALEXANDER  KERR,  BRO.  &  CO. 

516  North  Delaware  Ave. 

In  Boston — All  Jobbing  Houses 
Nilson  Gorman,  Agent 
Consuming  public  in  New  York  City  can  be 
pued  1 


Sanitary  Self  Sealing 
Wide  Mouthed — for  Cleansing 
No  Separate  Rubber  Rings  Required 
Caps  Impervious  to  Fruit  Acids  as  the 
Glass  Itself 


supplied  by  John  Wanamaker 


Insures  its 
once  tried. 


continued  use  when 


STOCK  THEM  so  you  will  not  lose  a  sale  when  call  is  made  for  them. 
DISPLAY  THEM  prominently  and  continuously  during  the  canning 
season  so  that  their  apparent  advantages  can  be  noted  by  the  housewife. 
Then  SEND  US  YOUR  NAME  so  that  we  can  help  you  sell  them.i 


KERR  GLASS  MANUFACTURING  CO. 


PORTLAND,  ORE.,  AND  PHILADELPHIA,  PA. 


Send  Us  Your  Orders 


“THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST' 
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We  started  to  make  this  little  round 
cracker  in  1847 — and  we  are  still  making 
it. 

Every  grocer  in  the  country  knows  the 
“  Kxton  ”  oyster  cracker — so  does  nearly 
every  customer  of  every  grocer.  They 
know  also  that  there  isn’t  an  oyster  cracker 
made  that  will  take  its  place. 

That’s  why  we’re  still  making  it  in  1906. 
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A.  EXTON  &  CO.,  Trenton,  N.  J. 
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“THE  BEST  KNOWN  AND  KNOWN  AS  THE  BEST’ 


you  to  the  store  instead  of  buying 
on  promises,  and  gives  you  for 
less  money  goods  you  know  all 
about.” 


This  statement  gives  what  I 
understand  to  be  the  whole  story. 
Any  one  reading  the  advertise¬ 
ment  I  reproduce  might  easily  be 
led  to  suppose  that  the  Lehman 
stores  had  two  departments —  a 
cash  and  a  credit  department. 

*  *  * 

Aside  from  this  the  advertise¬ 
ment  is  very  cleverly  put  together, 
and  if  the  entire  campaign  is  as 
good  I  have  no  doubt  it  will  bring 
very  satisfactory  results. 


Government  Will  Find  Out  How 
Little  Sulphur  Can  Be  Used 
in  Dried  Fruit. 


R.  A.  Gould,  chief  chemist  of 
the  Department  of  Agriculture  on 
the  Pacific  coast,  is  conducting  an 
examination  into  the  use  of  sul¬ 


phur  in  drying  fruit.  It  is  th< 
purpose  of  the  department 
watch  the  fruit  through  the  pack 
ing  houses  and  into  the  market 
Mr.  Gould  will  have  three  crew 
in  the  field,  one  at  Yuba  City 
another  at  Fresno,  and  the  thir 
at  Suisun.  Two  trained  chemist 
will  he  in  charge  of  the  experi 
ments  in  each  of  these  loca 
tions,  and  will  make  tests  i 
the  field  to  determine  th 
smallest  amount  of  sulphu 
which  will  preserve  the  drie 
fruit  until  it  reaches  the  con| 
sumer.  These  crews  are  from  th 
laboratory  in  San  Francisco  an 
j  are  operating  on  a  commerci; 
scale  on  from  half  a  ton  to  te 
|  tons  of  fruit.  The  fruit  thu 
treated  will  go  into  the  mark* 
alongside  that  of  the  growei 
treated  in  the  same  apparatus, 
will  be  purchased  by  the  depar 
ment  and  analyzed  in  one  of  th 
Eastern  laboratories. 


Heart-to-Heart  Talks  With  Grocery  Clerk 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 
vice  From  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


V. 


THE  VEGETABLES. 

We're  going  to  make  Saturday 
a  record  breaker  on  the  vegetable 
stand.  Everything  points  that 
way. 

You’ll  get  a  list  Friday  and 
every  one  of  you  must  take  hold 
and  sell  from  that  list.  The  vege¬ 
table  men  on  the  outside  stand 
believe  the  record  day  is  Saturday. 
So  do  we.  Tomatoes  will  be 
cheap.  Potatoes  will  be  cheap. 
Corn  will  be  down.  Get  the 
prices  “off  by  heart.”  The  show 
will  be  a  picture  and  the  picture 
will  he  completed  at  6  in  the 
morning. 


CHILDREN  CUSTOMERS. 


Give  them  your  best  attention 
and  they’ll  come  again. 

“That’s  an  awful  nice  man  that 
waits  on  me,  Mamma.” 

Mamma  likes  that.  If  you 
cannot  possibly  make  out  their 
little  mutterings  write  a  few 


words  to  that  effect  and  put 
note  in  an  envelope. 

The  cashier  will  drop  the 
change  in  a  pay  envelope. 

That’s  one  of  the  “little  thin 
that  counts. 

Treat  them  with  deferenc 
Their  money  is  small,  but  th 
little  tongue  can  be  made  a  got 
advertising  medium. 

AVOID  DISPUTES. 

If  a  can  of  salmon  is  return* 
cut  open  and  it  looks  good  to  yc 
and  “rotten”  to  her  keep  yoi 
opinion  to  yourself.  Pass  it  ov 
to  the  floorwalker. 

Above  all  things  avoid  arguin 
Her  mind  is  made  up  and  th 
settles  it.  Trying  to  have  yoi 
own  way  under  such  circui 
stances  makes  matters  a  hundf 
times  worse. 

Ten  to  one  she’s  honest  about 
and  ten  to  one  she’ll  be  thank' 
for  bringing  it  back. 

That’s  one  way  of  holdii 
“good  trade.” 
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New  York  is  the  greatest  food  distributing  point  in  the  world.  It  is  the  most  unique,  comprehensive  and  interesting  world’s 
fair  ever  held.  Here  is  represented  all  arts  and  industries,  classified,  yet  diversified,  challenging  attention.  For  a  display  of  jewel  rarities 
in  the  art  world  visit  the  marble  palace  of  Tiffany  &  Co.,  on  Fifth  avenue.  If  interested  in  fine  retail  grocery  stores  you  will  find  them  here, 
as  well  as  other  wonderful  business  establishments.  The  great  hotels,  Waldorf,  Astor,  St.  Regis,  Belmont,  Imperial  and  others  equally 
as  attractive,  are  all  well  worth  a  visit.  For  up-to-date  furniture  visit  the  store  of  Flint  &  Co.,  and  if  in  search  of  an  antique  clock  or  bed¬ 
stead,  or  a  rare  old  desk  is  wanted  for  your  library,  you  will  find  these  in  the  old  shops  scattered  along  Fourth  avenue.  Vantine’s  on 
Broadway  is  also  an  interesting  establishment,  and  what  is  true  of  the  above  statement  is  but  expressive  of  what  may  be  found  in  any 
other  line. 

THE  WORLD 

“New  York  is  to  the  United  States  what  London  is  to  the  British  Empire.” 

The  Hon.  James  Bryce,  Ambassador  from  England,  said  only  a  short  time  ago,  “No  one  can  visit  New  York  without  being  struck 
by  the  progress  which  has  been  made.  There  is  not  in  the  whole  world  any  gate  through  which  so  much  commerce  passes  in  and  out. 
There  is  no  port  through  which  so  many  articles  enter  from  every  part  of  the  world.” 

SEVEN  BILLION  DOLLARS 

New  York  is  the  power  house  of  America.  Its  assessed  valuation  is  nearly  seven  billion  dollars;  to  be  exact,  $6,305,794,185. 
It  has  more  than  300  miles  of  water  frontage.  Contains  more  Irish  than  Dublin  and  more  Italians  than  Rome,  and  more  Germans  than 
any  two  cities  in  Germany  combined  outside  of  Berlin.  To  enter  into  the  details  that  make  up  New  York’s  commercial  greatness  is  not 
here  practicable.  Suffice  it  to  say  that  in  the  variety  of  foreign  products  and  the  extent  of  domestic  manufactures,  New  York  leads  all 
other  American  cities.  / 

Write  for  copy  of  our  spice  booklet. 

300  MILES  OF  WATER  FRONT 

The  most  enjoyable  time  to  visit  the  metropolis  is  during  the  month  of  September.  The  climate  is  then  invigorating  and  busi¬ 
ness  life  at  its  height.  An  evening  at  Manhattan  Beach  from  now  on  is  delightful.  The  music,  as  well  as  the  pyrotechnic  display  and 
sights,  most  entertaining.  A  trip  encircling  the  island  of  Manhattan  brings  to  view  300  or  more  miles  of  water  front  and  makes  this 
ideal  sail  of  three  hours  most  interesting.  Our  display  of  Premier  food  products  is  also  a  sight  worth  seeing,  as  well  as  our  King  street 
manufacturing  plant,  which  interests  people. 

FRANCIS  H.  LEGGETT  &  COMPANY 

“It  pays  to  buy  in  New  York”  is  an  old  saying,  but  true,  because  no  food  display  at  a  special  food  exhibit  ever  approached  in 
variety,  extent  or  novelty  that  which  is  constantly  made  in  scores  of  wholesale  and  retail  stores  throughout  Greater  New  York  (popu¬ 
lation  over  4,000,000).  The  reasons  for  New  York’s  great  predominance  are  numerous.  It  is  the  focal  point  of  commerce,  manufac¬ 
turing  and  distributing.  Here  steamship  lines  converge  to  a  greater  degree  than  in  any  other  port  on  the  face  of  the  globe.  Here  come 
steamships  from  Liverpool,  Hamburg,  the  ports  of  the  North  Sea,  the  Baltic,  the  Mediterranean,  from  Calcutta,  Bombay,  Australia, 
South  America  and  the  great  ports  of  the  Pacific,  and  here  likewise  come  the  products  of  the  vast  factories  in  all  parts  of  the  country 
and  from  millions  of  square  miles  of  American  farms  to  seek  shipment  to  the  ports  whence  come  the  varied  foreign  products  that  the 
American  people  buy  and  use.  It  is  concentration  of  this  kind  that  makes  a  commercial  centre.  More  than  75  per  cent,  of  all  the 
United  States  imports  from  foreign  countries  passes  through  the  port  of  New  York,  and  practically  all  the  articles  thus  brought  here 
are  sold  as  merchandise  by  the  business  houses  of  the  metropolis.  This  is  one  reason  why  you  can  buy  teas,  coffees,  spices,  olives,  sar¬ 
dines,  and  a  thousand  other  articles,  not  only  groceries,  but  everything  else,  to  better  advantage  here  than  in  any  other  market.  We 
have  seven  specials  in  Olives  at  special  prices.  Send  for  special  list. 

Few  Imported  Specialties  to  offer,  viz.:-  Per  lb. 

Prime  Nutmegs,  125s,  6o-pound  cases . 15 

Prime  Nutmegs,  nos,  60-pound  cases . 17F2 

Prime  Nutmegs,  75/80S,  6o-pound  cases . 25 

500  bags  Zanzibar  Chillies,  70-pounds  each . y]/2 

1,000  cases  China  Cassia,  60  pounds  each . ioj4 

100  cases  thin  quill  Saigon  Cassia,  50-pound  case . 65  to  .67 

Sifted  Black  Pepper,  120  pounds  to  sack . ' . 

Lot  310  Pepper,  120  pounds  each  to  sack... . 10 

A.  B.  C.  Ginger,  100  pounds  to  sack . 10 

Black  Pepper,  ground,  barrels  of  225  pounds . 12 y2 

Stuart’s  Brand  Herring 

In  tomato  sauce,  packed  in  Aberdeen.  Finest  quality,  very  tasty  and  tender.  Six 

dozen  in  case,  per  case .  $1.65 

French  Sardines 

A  limited  quantity  in  this  lot.  Dingley,  J4S>  'n  olive  oil,  per  case . 12.50 

Scaramelli  Macaroni 

Mezzani,  Spaghetti,  Aigoletti,  Bomblottis  Rayes,  all  styles.  The  best  imported, 

per  pound . 09 

Rae’s  Sublime  Lucca  Olive  Oil 

In  basket-covered  bottles,  full  8  ounces.  30  bottles  in  case,  per  case .  6.50 

Imported  Castile  soap,  12  cakes  in  carton,  12  cartons  in  case.  Small  size,  $5.00  per 
gross.  Large  size,  $9.00  per  gross.  In  lots  of  one  gross  and  over,  less  5  per  cent. 

Spice  booklet.  Write  for  copy. 

For  10,000  quotations  on  food  products  write  for  copy  of  “Premier  Enquirer.”  Most  unique  up-to-date  grocery  paper  published. 

N.  B. — It  affords  us  much  pleasure  to  announce  that  if  any  of  our  readers  contemplate  passing  through  our  city  on  their  way  to  the  seaside  or 
mountains  we  hope  they  will  call  at  our  salesroom,  West  Broadway,  Franklin  and  Varick  streets.  Stop  off  at  Franklin  street  station  of  Sixth  avenue 
elevated  railroad,  which  lands  you  right  at  our  door.  We  are  always  glad  to  see  those  whose  confidence  we  enjoy  and  with  whom  we  do  business,  as 
well  as  those  who  are  engaged  in  any  of  our  branches  of  trade.  Just  walk  in  and  ask  for  an  officer  of  the  company.  A  cordial  welcome  awaits  you! 

WILL  RA.Y" — It  will  pay  you  to  come  to  New'  York.  When  you  do  come  call  and  see 

FRANCIS  H.  LEGGETT  &  COMPANY 

Importing  and  Manufacturing  Grocers  West  Broadway,  Franklin  and  Varick  Streets 

FRANCIS  H.  LEGGETT,  President  T  *i”phoC„te7L3oVr°ail!i®inK 

JOHN  C.  JUHRING,  Vice-President  .  Private  Kranch  Kxcliange  to  All  Departments 

THEODORE  F.  WHITMARSH,  Vice-President  and  Treasurer  £able  Adfl™*«:  ??w  York 

T*  ~  4.  Bor<leaux  Office:  18  Rue  Vlctoire  Americain© 

ROBERT  E.  NUESE,  Secretary.  Cartage  Department:  2-3  Congress  Street 
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Spoiling  Good  Home  Merchants. 

A  rather  funny  coincidence 
happened  the  other  day. 

You  know  it’s  always  been  an 
idea  of  mine  that  a  great  lot  of 
small  merchants,  instead  of  tak¬ 
ing  their  sons  and  daughters  into 
their  own  business,  think  they’re 
fit  for  something  better,  and  mis¬ 
takenly  send  them  to  business  col¬ 
lege  to  be  turned  out  second- 
grade  stenographers  or  bookkeep¬ 
ers. 

I  was  in  a  wholesale  house, 
talking  with  the  manager  of  sales, 
a  friend  of  mine. 

He  was  looking  over  some  let¬ 
ters  that  had  just  been  run  off 
on  the  typewriter  and  handed  to 
him  to  sign. 

“Drat  that  girl!”  he 'said  in 
great  irritation  as  he  picked  up  a 
pen  and  made  a  lot  of  corrections 
in  a  letter — a  little  short  letter, 
too.  “By  George,  these  stenog¬ 
raphers  pay  no  more  attention  to 
the  sense  of  a  letter  than  they  do 
to  the  weather  on  the  moon  !  Just 
so  a  word  looks  like  something 
they’ll  write  it  in  that  way,  no 
matter  whether  it  makes  sense  or 
not.  Miss  - .” 

The  girl  came — she  had  vicious 
red  hair — and  took  the  letter  away 
and  corrected  it.  I  remembered 
her  name  because  it  was  un¬ 
usual. 


“Why  do  you  keep  a  girl  that 
you  have  to  roast  this  way?”  I 
asked. 

“Keep  her!”  he  said,  “keep  her! 
What  good  w  ould  it  do  to  fire  her 
when  we  couldn’t  gee  any  better! 
We  got  her  right  out  of  a  business 
college  and  thought  she’d  surely 
know  a  little !” 

A  week  after  that  I  visited  the 
retail  store  of  a  grocer  I  know  up 
in  Alleghany,  Pa.  He  went  on 
to  me  about  how  hard  it  was  to 
get  good  help. 

“What's  the  matter  with  your 
children?”  I  asked.  I  knew  he 
had  several.  •. 

“Well,  the  only  one  old  enough 

to  help  any  is  - ,”  he  said. 

“She  could  have  been  cashier,  and 
I  would  have  been  willing  to  pay 
her  good  wages,  but  no,  she  must 
go  to  Philadelphia  to  a  business 
college.  I  thought  she  might 
have  stayed  here,  but  her  mother 
thought  I  was  standing  in  her 
light,  so  I  let  her  go.  She  got 
through  and  got  a  good  job  right 
away.  She's  stenographer  in 
-  &  -  (the  very 


jobbing  house  where  I  had  seen 
the  red-headed  girl  who  the  sales 
manager  said  was  no  good.) 

“By  gad  !”  I  said,  “I  believe  I’ve 
seen  her  there.  Has  she  got  au¬ 
burn  hair  ?”  (Ain’t  I  the  slick 
diplomat  ?) 

“That’s  her,  all  right,”  said  the 
grocer. 

In  this  case  the  father  had  a 
right  to  insist  that  his  girl  stay 
home  and  take  an  interest  in  his 
business.  The  chance  is  she’d 
have  made  a  good  cashier,  be¬ 
cause  she  would  have  naturally 


had  an  interest  in  her  own  father’s 
business.  She  had  no  interest  in 
her  city  job  and  partly  for  that 
reason  was  no  good  in  it. 

The  chance  is  that  a  good 
cashier  was  plumb  spoiled  to 
make  a  rotten  stenographer. 

Just  for  the  false  glamour  of 
working  in  the  city ! 

I  have  a  friend  who  runs  a 
Philadelphia  business  college — 
quite  a  student  of  human  nature, 
and  as  his  place  is  pretty  suc¬ 
cessful  he  has  lots  of  chances  to 
see  it.  He  told  me  something 
only  a  few  months  ago  that  made 
me  all  the  more  firm  in  the  opin¬ 
ion  that  a  grocer  ought  to  use  his 
children  himself  if  he  can,  rather 
than  ambitiously  send  them  off 
to  business  college  to  make  half¬ 
cut  office  people. 

Don’t  forget  that  if  a  boy  or  a 
girl  has  any  business  capacity  at 
all  it’ll  come  out  a  lot  quicker  if 
you  put  ’em  in  a  business  in  which 
they  have  a  real  interest,  like 
their  father’s. 

But  about  the  business  college 
man.  He  got  to  talking  with  me 
one  day  about  the  business  col¬ 
lege  business. 

“I’m  really  taking  money  for 
nothing,”  he  said.  “A  lot  of  these 
students  will  never  make  any¬ 
thing  out  of  this  course.  They’re 
not  cut  out  for  it — it  isn’t  their 
line.  For  instance,  I  booked  a 
new  student  to-day.  He’s  a  great 
big  thick-fingered  German  boy — 
father  keeps  a  delicatessen  store 

in - .  He  wanted  to  study 

stenography  and  that’s  what  he’s 
started  in  to  do.  He’ll  never  make 
a  decent  shorthand  writer  if  he 


works  a  hundred  years.  Neither 
his  hands  nor  his  brain  are  quick 
enough.  He’d  much  better  have 
stayed  home  and  gone  into  his 
father’s  store,  for  that  sort  of  thing 
is  what  he’s  best  fitted  for.  I’ve 
got  a  lot  more  of  the  same  kind. 
They  come  down  here  from  the 
country  towns,  children  of  the 
business  men  up  there,  all  of  ’em 
dazzled  by  the  idea  of  a  job  in  the 
city.  They  manage  to  push 
through  the  course  and  graduate 
— though  some  of  ’em  don’t  even 
do  that — but  when  they  go  out  to 
take  a  real  job  they  fall  down  fear¬ 
fully.  I  can’t  help  it — I’ve  done 
all  I  can.” 

I  think  there’s  such  a  lot  in  that. 

Very  often  it’s  the  mistaken 
ambition  of  the  father  or  mother. 
Their  business  is  good  enough 
for  them,  but  not  good  enough  for 
their  boy  or  girl.  Not  on  your 
life — they  must  go  to  business  col¬ 
lege  and  get  a  fine  job  in  the  city 
where  they  can  rise  in  the  world ! 

Well,  the  city’s  the  place  to  rise 
all  right,  if  you  have  anything 
to  climb  with.  But  very  often  the 
climbers  haven’t — they  could 
have  climbed  much  more  easily 
into  importance  in  their  father’s 
stores. 

The  Stroller. 


Cantaloupes  are  coming  from 
New  Jersey,  Delaware,  Maryland 
and  North  Carolina.  The  Dela¬ 
ware,  Maryland  and  North  Caro¬ 
lina  stock  ranges  from  $2  to  $2.50, 
and  shows  fair  quality.  The  Jer¬ 
sey  fruit,  despite  very  indifferent 
quality,  commands  $1  to  $2  per 
basket. 


Johnson’s  Eversharp 

THE  ONLY  PERFECT  SLICING  MACHINE 

It  slices  soft,  moist,  fresh  cured  smoked  beef  in  full  size  thin  sandwich  slices.  The 
slices  as  broad  as  your  bread,  thin  as  paper,  smooth  and  glossy,  moist  and  delicious. 

Made  by  a  Retail  Grocer  for  His  Own  Store 

Its  use  increased  his  dried  beef  sales  by  leaps  and  bounds,  from  six  to  eight  to 
three  hundred  and  forty  pounds  weekly,  while  the  price  advanced  from  28  to  30  to 
32  to  his  present  pleasing  profit-proving  price,  36  cents  per  pound. 

Johnson's  Eversharp  Did  This  for  Him 

’Twill  do  the  same  for  you.  Send  for  a  sample  of  sandwich  sliced  beef.  Sliced  as 
no  other  machine  possibly  can  slice  it. 

Establish  a  Monopoly  of  the  Entire  Dried  Beef  Business 

Of  your  neighborhood  by  securing  exclusive  use  of  this  patented  machine.  Act 
quickly  before  your  wide-awake  competitor  pre-empts  this  little  gold  mine. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Requests  for  information  in  this  Department 
iouId  tersely  set  out  in  full  all  the  facts  bear- 
lg  on  the  case,  and  all  questions  should  be 
jrefully  framed  to  avoid  misconstruction, 
/rite  on  one  side  of  the  sheet  only.  Letters 
aould  be  received  at  this  office  not  later  than 
uesday  of  each  week  to  ensure  an  answer  in 
ie  Monday’s  issue  following.  The  signature 
ad  address  of  the  writer  must  accompany  all 
iquiries,  and  will  be  published  unless  there 
;  a  request  not  to  do  so.  All  inquiries  re¬ 
tired  will  be  answered  without  charge. 
Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question  :  *  *  *,  Pa. — I  in- 

lose  a  license  issued  by  this  bor- 
iugh,  on  the  back  of  which  is 
irinted  the  ordinance  authorizing 
he  same.  This  ordinance  was 
'assed  at  the  request  of  some 
iroduce  dealers  to  exclude  outside 
mcksters,  but,  as  you  will  ob- 
erve,  the  borough  Council  passed 
sweeping  ordinance  including 
11  grocers  who  solicit  orders 
hrough  the  town.  As  the  word- 
lg  of  this  ordinance  is  similar  to 
he  Altoona  ordinance  referred  to 
a  the  last  issue  of  the  “Grocery 
Vorld,”  I  would  like  to  inquire 
/hether  this  ordinance  is  not  also 
legal  ? 

Answer. — The  ordinance  re- 
erred  to  is  as  follows : — 

Be  it  ordained  by  the  Burgess  and 
Town  Council  of  the  Borough  'of 
Phoenixville  : 

I.  That  it  shall  be  unlawful  for 
any  person  to  sell  or  offer  for  sale 
at  retail  upon  the  streets  of  the  bor¬ 
ough,  or  from  house  to  house,  for 
the  sale  of  any  goods,  wares  or  mer¬ 
chandise  of  any  kind,  or  of  any 
meat,  fish,  groceries,  provisions  or 
foods  of  any  kind,  except  milk, 
without  first  obtaining  a  license  or 

|  permit  for  such  purpose  from  the 
Burgess. 

II.  The  Burgess  is  hereby  author¬ 
ized  to  issue  a  license  or  permit  for 
the  purposes  aforesaid  to  any  appli¬ 
cant  of  good  character,  upon  the 

i  payment  of  fifteen  dollars  ($15.00), 
which  said  license  or  permit  shall 
remain  in  force  for  the  term  of  one 
year,  or  one  dollar  per  day  for  each 
person  so  engaged  if  paid  daily. 

III.  The  said  license  or  permit 
shall  contain  the  name,  address  and 
occupation  of  the  licensee  and  shall 
not  be  transferable. 

IV.  This  ordinance  shall  not  ap¬ 
ply  to  a  person  selling  the  produce 
of  his  own  farm. 

V.  Any  person  or  persons  violat¬ 
ing  the  provisions  of  this  ordinance 
shall,  upon  conviction  before  the 
Burgess,  forfeit  and  pay  a  fine  of 
not  less  than  ten  dollars  ($10.00) 
nor  more  than  thirty  dollars 
($30.00)  and  the  costs  of  suit,  for 
each  offense;  and  in  default  of  pay¬ 
ment  of  such  fine  and  costs  shall 
be  imprisoned  in  the  borough  lock¬ 
up  for  a  period  not  exceeding  forty- 
eight  hours. 

;  _VI.  All  ordinances  or  parts  of  or¬ 
dinances  inconsistent  herewith  are 
hereby  repealed. 

The  only  way  the  Altoona  peel- 
ling  ordinance  was  declared  un- 
onstitutional  was  when  it  at- 

Deinpted  to  interfere  With  inter¬ 
ne  commerce.  Where  peddling 


is  sought  to  be  done  by  some  per¬ 
son  within  the  State  of  Pennsyl¬ 
vania,  who  does  not  bring  goods 
from  outside  the  State,  the  Al¬ 
toona  ordinance  and  the  ordi¬ 
nance  this  correspondent  sends 
are  both  constitutional.  But  both 
are  unconstitutional  if  sought  to 
be  enforced  against  peddlers  of 
goods  which  come  into  the  State 
in  original  packages.  That,  as 
explained,  is  because  goods  of  that 
character  are  a  part  of  interstate 
commerce,  and  no  local  ordinance 
has  any  power  to  interfere  with 
that. 


What  the  Sulphur  Ruling  Means  to 
California  Fruit  Men. 

A.  L.  Hobbs,  of  Fresno,  who 
has  been  conducting  a  series  of 
experiments  on  the  subject  of  sul¬ 
phuring  green  fruits  of  California, 
has  at  last  arrived  at  something- 
like  a  definite  result.  F.  E. 
Twining,  the  chemist,  employed 
to  make  the  analysis,  has  found 
that  not  more  than  a  pound  and  a 
quarter  of  sulphur  to  a  ton  of 
green  fruit  can  be  used  if  the 
amount  of  sulphurous  acid  re¬ 
sulting  is  to  be  within  the  pre¬ 
scribed  limit.  The  amount  of  sul¬ 
phuring  used  in  previous  years 
has  been  about  five  to  ten  pounds 
to  the  ton.  Dr.  Sherman,  of  the 
Minnewawa,  made  a  test  with 
peaches  in  the  bleaching,  of  which 
one-half  a  pound  of  sulphur  had 
been  used  to  400  pounds  of  fruit. 
The  percentage  of  sulphurous 
acid  was  86-1,000.  Another  ex¬ 
periment  made  with  fruit  fur¬ 
nished  by  F.  Peterson  showed  60- 
1,000  per  cent,  of  sulphurous  acid 
in  peaches  which  had  had  three 
pounds  of  sulphur  to  2,600  pounds 
of  fruit,  and  had  been  under  the 
sulphuring  process  for  three 
hours.  Nectarines  from  the  same 
grower,  treated  in  precisely  the 
same  manner,  showed  41-1,000 
percentage.  Extensive  experi¬ 
ments  with  samples  of  the  fruit 
being  sulphured  for  the  market  by 
various  growers  in  the  county, 
after  the  usual  method,  have  re¬ 
vealed  the  fact  that  the  average 
amount  of  sulphurous  acid  con¬ 
tained  in  peaches,  selected  pro¬ 
miscuously,  is  about  114-1,000  per 
cent.,  and  in  some  cases  averaging 
as  low  as  110-1,000  per  cent. 
These  results  look  very  discour¬ 
aging  in  the  opinion  of  those  con¬ 
ducting  the  tests,  and  Mr.  Hobbs 
even  says  it  will  prove  a  practical 
impossibility  to  sulphur  the  peach 
crop  within  the  35-1,000  limit. 


a 

V  'J 

*< 
U  gs 

1  S  g  a 

If.  ,  -5  w 

.rs  *  1  §£ 

1!  §  5  - 


E  M 

3  o  V)  **  £2 

6  g 

<u  o  ~£  £-« 


l£u  5  g 


jj  3  S  ^  o 

pd  °  O  <n 

a.£—  £  -a 

©  o  C  ^  ■*- 

--§5  S2S 

T3  cd  ~  — 

St  o  w  -£ 

|g  §:« 

8*0-2  1  o-G  § 
.5  bh  c  >\= 

3  <S  >  S  o  > 

*  1  i-S  s/s. 

-2  g  S>-C -§>_>*  5  5 


■o  »  ?  3  Q.  O  8 

5  g-S  -sj  S 
ga  2-2*£-g  0  3 

V  2  ° 

SGI/oSo 

S  r  -C  5  c  c 

.•»  °h-2  b  3  0) 
v  £  js  c  -r 

K  c  2  o  -S  -  Z 
„  gen  u  «  o  § 
§  £-0 .2  S  «  ^ 

i  J  «•  |  §• 

>,-£-3  O.T3  S.S 


& 

©sg 

£  3eQ 

(/)  o 

<  4> 

ao 

q! 

“is 

rH  Crt 
►  C« 

<s) 

fcs}  -h  * 
&£& 
©  a,W 

ESh 

2 '2 
P  K 
as  o 

<  H 

«  £ 


- 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION  "  CROC0RY  in^ORL-D  ” 


28  GROCERY  WORLD 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  _  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Ervin's  Coffee  Book. 

Onconta,  N.  Y.,  Aug.  12,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — What  about  Ervin’s 
book  on  blending  coffees?  What 
is  the  price,  etc.  ?  Or,  if  you  pre¬ 
fer,  send  us  the  book  and  we  will 
examine  it  and  if  satisfactory  we 
will  remit  for  same. 

Yours  truly, 

Tiie  Oneonta  Grocery  Co. 

“Ervin’s  Coffee  Book”  is  only  a 
pamphlet,  but  a  very  good  one. 
The  author  makes  no  charge  for 
it,  however.  Address  C.  W.  Er¬ 
vin,  care  Comly,  Flanigen  &  Co., 
River  Front  stores,  Philadelphia. 
*  *  * 

To  Care  for  Cream  Cheese. 

Baltimore,  Md.,  Aug.  14,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — In  your  columns  I 
cannot  find  any  information  re¬ 
garding  the  care  of  certain  perish¬ 
able  foods.  If  you  can  learn  how 
to  take  care  of  cream  cheese  I  will 
thank  you  very  much  for  the  in¬ 
formation.  I  do  not  sell  much, 
yet  have  call  for  some  and  many 
times  it  molds  so  fast  that  I  lose 
more  than  my  profit  on  a  cheese. 

Yours  truly, 

M.  E.  Case. 

Melt  paraffine  and  apply  a  very 
thin  coating,  which  excludes  the 
air,  and  keep  in  a  temperature  of 
about  32  degrees. 

*  *  * 

Nordlinger  on  Coffee. 

New  York,  August  16,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Our  last  report  was 
dated  on  the  15th  ultimo.  Since 
then  the  price  for  No.  7  coffee  ad¬ 
vanced  in  Santos  550  reis  per  10 
kilos  (equal  to  about  20  per  cent.) 
At  this  advance  the  planter  ob¬ 
tains  a  paying  price  for  his  prod¬ 
uct. 

We  have  of  late  repeatedly  re¬ 
ferred  to  the  effect  the  low  mil- 
reis  price  may  have  on  the  move¬ 
ment  of  the  crop.  As  a  matter  of 
fact,  the  receipts  were  small  while 
the  price  was  low,  and  due  to  the 
enhanced  values  ruling  of  late  we 
expect  the  movement  to  ports 
soon  to  assume  normal  propor¬ 
tions  compared  to  the  size  of  the 
crop.  The  receipts  may  reach  this 
month  double  the  quantity  that 
was  received  last  month. 


With  the  increase  in  the  re¬ 
ceipts,  we  naturally  look  for  freer 
offerings  from  Brazil,  and  in  con¬ 
sequence  some  lowering  of  val¬ 
ues. 

With  reference  to  the  current 
crop,  estimates  do  not  differ 
quite  as  much  as  a  month  or  two 
ago.  Those  previously  estimat¬ 
ing  it  at  10,000,000  bags  have 
raised  their  ideas  to  11,000,000 
bags,  and  one  of  our  correspond¬ 
ents  who  was  speaking  of  16,000,- 
000,  has  reduced  his  estimate  to 
15,000,000.  If  we  strike  the  medi¬ 
um  of  13,000,000  bags,  including 
the  quantity  carried  over,  we  may 
not  go  far  wrong.  But  the  size 
of' the  current  crop  will  soon  have 
lost  its  effect  on  market  values, 
and  the  prospects  for  the  coming 
crop  will  take  its  place  as  the 
dominating-  feature. 

The  prospects  for  the  next  crop 
will  be  based  primarily  on  the 
climatic  conditions  during  the 
next  four  weeks,  on  the  extent  and 
character  of  the  September  flow¬ 
ering-,  and  on  the  weather  condi¬ 
tions  during  and  after  the  flower¬ 
ing  period.  A  conservative  course 
would  seem  advisable  during  that 
time,  and  until  the  critical  period 
has  been  passed,  always  bearing 
in  mind  that  spot  supplies  are 
under  strong  control,  and  it  stands 
to  reason  that  anything  of  a 
strongly  detrimental  nature  to  the 
future  prospects  would  be  availed 
of  by  the  holders  of  the  actual 
stuff  to  force  prices  materially 
higher. 

Mild  coffees  are  coming  in 
sparingly  both  in  Europe  and  the 
United  States.  Nevertheless,  we 
believe  the  receipts  during  the 
next  four  months  will  compare 
favorably  with  those  of  last  year 
when  they  were  exceptionally 
small,  despite  the  fact  that  the 
Java  crop  is  virtually  a  failure. 
Reports  received  by  us  from  sev¬ 
eral  Central  American  States  are 
to  the  effect  that  the  prospects 
for  their  next  crop  are  poor.  A 
falling  off  of  at  least  one-third 
from  last  year’s  production  is  ex¬ 
pected.  Some  speak  of  a  reduc¬ 
tion  of  one-half.  This  augurs 
well  for  an  improvement  in  the 
price  during  the  rest  of  the  year. 
The  stock  here  of  desirable  quali¬ 
ties  is  extremely  light,  consisting 
of  a  few  parcels  of  Bogotas  and 
Mexicans,  which  will  be  absorbed 
quickly,  when  the  usual  fall  de¬ 
mand  sets  in. 

Fresh  supplies  are  on  the  way 
from  Columbia,  San  Salvador  and 
Venezuela,  but  only  in  moderate 
quantities. 

Yours  truly, 

Henry  Nordlinger  &  Co. 

*  *  * 

Employers,  Attention ! 

Ronceverte,  W.  Va., 

Aug.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — As  you  are  in  touch 
through  your  journal,  the  “Gro¬ 
cery  World,”  with  the  trade  in 


general,  I  would  ask, you  to  please 
advise  me  of  any  openings  you 
may  know  of  or  learn  of  for  a 
traveling  man.  Some  specialties 
I  would  prefer  rather  than  a  gen¬ 
eral  line.  I  have  had  a  good  deal 
of  experience  in  the  grocery  line. 
Thanking  you  for  your  kind  at¬ 
tention. 

Yours  truly,  F. 

*  *  * 

•  Practical  Advice  Wanted. 

Hamilton,  Out.,  Aug.  8,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Do  you  know  of 
some  firm  in  New  York  that  gives 
practical  illustrations  and  descrip¬ 
tions  of  all  the  latest  methods  of 
introducing  and  selling  goods? 
You  join  and.  pay  so  much  and 
they  send  you  a  description,  com¬ 
plete,  of  the  newest  ways  to  ad¬ 
vertise  and  sell  goods,  and  they 
give  a  practical  demonstration  in 
New  York.  A  friend  of  mine 
that  was  with  me  in  New  York 
just  a  month  ago  was  telling  me. 
I  would  like  to  get  their  address. 

Yours  truly, 

J.  D.  Mills. 

The  “Grocery  World”  never 
heard  of  any  such  plan  or  service 
as  this.  Has  any  subscriber? 

*  *  * 

Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  Aug.  16,  1907. 
Editor  “Grocery  World.” 

Dear  Sir  : — Continued  favorable 
weather  for  the  growing  crop 
gives  further  encouragement  to 
the  canners  of  tomatoes.  The  re¬ 
ceipts  in  this  market  for  canning 
purposes  have  increased  largely 
in  the  last  few  days,  and  the  qual¬ 
ity  of  the  tomatoes,  of  course,  im¬ 
proves  as  the  near-by  crop  ripens 
up.  The  demand  for  the  new  pack 
for  prompt  shipment  comes  from 
nearly  all  sections,  and  the  can¬ 
ners  are  getting  their  order  books 
pretty  well  filled  with  orders  for 
August  shipment.  They  had  sold 
futures  quite  extensively  in  the 
winter  and  spring  months  for 
shipment  during  September  and 
October,  and  they  now  feel  com¬ 
fortable  in  their  position,  having 
a  fair  percentage  of  their  aver¬ 
age  factory  output  still  unsold  to 
meet  such  conditions  as  may  arise 
before  the  canning  season  ends. 
This  market  will  be  the  chief 
source  of  supply  during  August, 
and  for  that  reason  we  anticipate 
a  very  active  business  in  toma¬ 
toes. 

The  entire  line  of  canned  vege¬ 
tables  was  again  strong  and  fairly 
active  all  week.  The  leaders  were 
string  beans,  seconds  peas,  stand¬ 
ard  peas,  corn,  sweet  potatoes  and 
spinnach.  There  does  not  seem 
to  be  a  weak  spot  in  the  entire  list 
of  vegetables. 

Further  disappointment  has 
been  unexpectedly  experienced  in 
the  peach  market.  Instead  of  in¬ 


creased  receipts  of  the  fruit  there 
was  a  falling  off,  and  the  canners 
had  to  pay  higher  prices  for  it 
The  reverse  of  that  was  expected. 
Any  two  of  the  large  canners 
could  easily  handle  all  the  peaches 
that  have  arrived  in  Baltimore  or 
any  day  this  season,  so  far.  None 
of  our  packers  will,  just  now,  ac¬ 
cept  orders  for  straight  carloac 
lots  of  any  one  grade  of  peaches 
at  fixed  prices,  and,  on  the  othei 
hand,  very  few  jobbers  seem  will¬ 
ing  to  buy  that  quantity  at  tlu 
prevailing  high  cost.  About  a- 
fast  as  any  peaches  of  any  gradt 
are  offered  for  sale,  willing  buyer: 
stand  ready  to  take  them,  and  it  i- 
more  a  question  of  getting  tin 
goods  than  of  getting  a  price  c 
them.  Small  purchases  repeatee 
when  necessary  seems  to  be  tin 
best  policy.  Standard  strawber 
ries  advanced  10c.  dozen,  am 
blackberries  and  blueberries  an 
stronger.  Spot  pears  are  getting 
scarce.  Apples  are  firmer,  and  s< 
are  pineapples.  Cove  oysters  ar- 
nearly  sold  out. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 
No.  2. 

Baltimore,  Md.,  Aug.  16,  1917 
Editor  “Grocery  World.” 

Dear  Sir : — Quite  a  few  toma 
toes  are  coming  into  Baltimor 
from  Jersey,  and  some  prett 
good  goods  are  being  packed. 

We  are  having  a  good  demam 
for  spot  tomatoes.  Orders  are  nc 
large  but  they  are  coming  i 
rather  freely,  and  the  marke 
this  week  has  been  quite  active. 

The  situation/on  tomato  future 
is  unchanged.  The  crop  cond 
tions  are  reported  excellen 
though  of  course  at  this  stage  c 
the  game  it  is  useless  to  make  an 
predictions  about  the  size  of  th 
pack. 

The  situation  here  on  peache 
is  in  very  unsatisfactory  shapi 
There  are  no  peaches  coming  i 
worth  talking  about,  and  as  a  cp 
sequence  packers  will  not  mak 
any  prices.  A  few  small  sales  wer 
made  this  week  as  high  as  $17 
per  dozen  for  second  yellows,  an 
$2.00  per  dozen  for  standard  ye 
lows.  These  prices,  however,  ar 
not  being  quoted,  and  we  are  11c 
in  a  position  to  make  any  price 
on  peaches,  either  for  spot  or  U 
ture  delivery. 

Peas— We  are  having  an  exce 
lent  demand,  and  seconds  an 
standards  are  very  nearly  cleane 
up.  We  have  sold  out  a  munbe 
of  packers  this  week  of  all  th 
second  Junes  they  had  at  80  cent 
per  dozen,  and  the  best  brands  ar 
no  longer  obtainable  at  this  pric< 

The  situation  on  berries  is  i 
very  strong  shape.  There  ha 
been  some  advance  in  the  price  c 
strawberries  and  gooseberrie: 
Stocks  of  these  goods  are  ligh 
especially  strawberries. 

Pie  grated  pineapple  is  prett 
nearly  cleaned  up.  Other  grade 
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pineapple  are  in  strong  shape, 
o.  2  fancy  sliced  and  gratjed  is 
arce. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


Pennsylvania  News  Items. 

— 

tma  Gathered  From  Correspondents, 
Btc.,  aa  to  What  is  Going  on  Around 

U*. 

Agents  of  the  National  Inter- 
ate  Commerce  Commission  and 
epartment  of  Justice  are  in 
ittsburg,  Pa.,  investigating  the 
lit  recently  entered  there  against 
ie  Pittsburg  Produce  Associa- 
on  by  W.  H.  Arbour,  a  local 
;aler,  who  specified  in  his  com- 
aint  that  the  association  was 
1  illegal  combination  in  restraint 
:  trade,  and  cited  fifteen  direct 
olations  of  the  Sherman  Act  of 
ongress  of  July  2,  1890,  entitled 
\n  act  to  protect  trade  and 
immerce  against  unlawful  com- 
inations  and  monopolies.”  As 
ie  produce  merchants  under  fire 
andle  products  from  many 
tates,  and  are  alleged  to  regulate 
rices  on  such  products,  the  com- 
lainant  has  called  the  attention 
t  the  Interstate  Commerce  Com- 
lission  to  the  charges.  While 
one  of  the  Government  agents 
ill  discuss  the  case,  an  attorney 
ose  to  the  prosecution  alleges 
lat  the  Government  has  secured 
mple  evidence  upon  which  to 
roceed. 

On  the  ground  that  they  are 
ie  victims  of  a  conspiracy  in  re- 
traint  of  trade,  Freeland,  Pa., 
utchers  are  making  an  appeal  to 
ie  Attorney-General  of  the 
tate.  The  two  beef  houses  rep- 
isented,  Swift,  at  Hazleton,  and 
.rrriour,  at  Freeland,  have  formed 
combination,  it  is  alleged,  and 
•om  evidence  submitted  to  the 
ttorney  retained  in  the  case  proof 
f  conspiracy  is  furnished.  It  is 
ie  purpose  to  also  direct  atten- 
on  of  the  Federal  authorities  to 
lie  matter. 


overnment  Too  Sharp  for  Food 
Manufacturers. 

The  United  States  Government 
i  not  going  to  give  enterprising 
nanufacturers  any  chance  from 
iow  on  to  say  that  their  goods 
iave  been  found  pure  by  the 
;  department  of  Agriculture  ;  not 
;  veil  in  fact  to  say  that  they  have 
>een  passed  by  the  Government. 
V  peculiarly  shrewd  form  letter 
ias  been  framed  in  order  to  avoid 


this.  When  a  sample  has  been 
taken  from  a  dealer  and  found  to 
be  legal,  the  dealer  receives  the 
following  communication : — 

U.  S.  Dept,  of  Agriculture, 

Office  of  the  Secretary, 
Washington,  D.  C. 

Dear  Sir: — You  are  hereby  noti¬ 
fied  that  a  specimen  labeled  “ - 

brand  of  coffee,  high  grade,  strictly 

pure, - &  Co.,  N.  Y.,  purchased 

from  - ,  of - ,  as  coffee  on 

- ,  1907,  by  an  authorized  in¬ 
spector  of  this  Department,  and 
designated  by  him  coffee,  has  been 
inspected  and  analyzed,  and  that  no 
further  action  regarding  this  sample 
will  be  taken  in  connection  with  the 
enforcement  of  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Respectfully, 

James  Wilson, 
Secretary. 


AMONG  THE  TRADE. 

Guarding  the  public  against 
bad  meats,  the  inspectors  of  the 
Bureau  of  Health  during  the  past 
week  condemned  3,613  pounds  of 
meat.  The  inspectors  visited  655 
stores,  52  abattoirs,  55  wholesale 
meat  houses,  15  storage  houses 
and  15  markets.  In  the  places 
visited  25  stores  and  8  abattoirs 
were  declared  to  be  in  an  unsani¬ 
tary  condition.  In  every  case  the 
proprietors  when  notified  com¬ 
plied  with  the  conditions  imposed 
by  the  department. 


Your  Profit,  and  That’s  All. 

Every  grocer  sells  chocolate  and  cocoa 
— his  customers  must  have  it.  No 
matter  whose  he  sells,  he  makes  his 
profit  and  no  more.  He  has  no  good 
reason  for  recommending  one  brand  in¬ 
stead  of  another,  so  he  hands  out  what 
his  customers  ask  for. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  are  giving  grocers  a  real  rea¬ 
son  for  trying  to  push  the  sale  of  Bar¬ 
ker’s  Hasty  Lunch  Chocolate,  Blue  Rib¬ 
bon  and  Bedford  Cocoas.  For  making 
a  point  to  give  these  particular  goods  to 
their  trade  when  no  special  brand  is 
asked  for  and  for  recommending  them 
when  some  other  brand  is  asked  for. 

They  are  the  only  chocolate  manufac¬ 
turers  who  are  using  their  advertising 
appropriation  to  buy  valuable  merchan¬ 
dise  to  give  to  grocers  to  reward  them 
for  their  efforts. 

The  quality  of  Barker’s  Hasty  Lunch 
Chocolate,  Bedford  and  Blue  Ribbon 
Cocoas  cannot  be  excelled ;  they  are  cer¬ 
tain  to  please  everybody  who  is  induced 
to  buy  them,  and,  still  more  important, 
every  case  of  these  goods  carries  Uni¬ 
versal  Coupons  for  the  grocer.  These 
coupons  are  exchangeable  for  almost  any 
article  of  merchandise  a  grocer  may 
want.  They  are  the  same  as  cash. 

When  it  is  possible  for  a  grocer  to 
sell  not  only  as  fine  chocolate  and  cocoa 
as  there  is  on  the  market  and  not  only 
make  his  profit  and  please  his  trade,  but 
get  a  roll-top  desk,  a  new  set  of  harness, 
standard  scales,  or  even  a  new  delivery 
wagon  or  a  piano,  isn’t  he  short-sighted 
if  he  doesn’t  do  his  best  to  push  the  sale 
of  these  particular  goods? 

Why  be  satisfied  with  the  profit  alone 
if  you  can  get  a  premium  besides? 


Year  after  year  for  fourteen  years  we 
have  been  shipping  the  same  people 
Forbes’  Indexed  Coupon  Books.  Get  the 
habit.  See  adv. 


Let’s  Do 
Straight 
Business 

We  contend  that  all  canned 
goods  packers  should  sell  on 
a  100  per  cent,  delivery  con¬ 
tract  ;  that  is  deliver  all  they 
sell  and  not  50  per  cent.,  75 
per  cent,  or  20  per  cent. 

That  is  the  only  sane  and 
sensible  way  to  do  business. 

It  is  the  only  way  that  can 
give  either  the  jobber  or  the 
retailer  a  square  deal. 

We  lead  off  with  Blue  Bell 
and  Clover  Farm  canned 
goods,  which  are  sold  to  the 
jobber  on  straight  100  per 
cent,  contracts.  The  jobber 
gets  all  he  buys,  you,  his  cus¬ 
tomer,  get  all  you  buy.  Oh, 
the  satisfaction  we  all  have  in 
doing  business  that  way  ! 

If  you  are  in  favor  of  re¬ 
forming  one  of  the  loosest 
business  methods  extant  and 
at  the  same  time  of  protecting 
yourself  from  loss  every  time 
a  pack  is  short,  specify  Blue 
Bell  and  Clover  Farm — the 
finest  Maryland  canned  goods 
of  their  grade  packed. 

Strasbangb,  Silver  &  Co. 

ABERDEEN,  MARYLAND 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


“I’ll  Take 
Ginger  Ale” 


It’s  odd  how  many 
people  prefer  ginger 
ale  to  all  other  drinks, 
and  who  never  drink 
anything  else  from  one 
year  to  the  next. 

This  has  made  an 
enormous  trade  for 
ginger  ale  in  compari¬ 
son  with  other  soft 
drinks. 

When  you  sell  gin¬ 
ger  ale  sell  the  brand 
which  every  expert  ad¬ 
mits  is  the  best —  Clic¬ 
quot  Club.  Not  an 
imported  ale,  but  guar¬ 
anteed  the  equal  of  the 
finest  imported  at  every 
point.  Made  in  Massa¬ 
chusetts,  in  the  cleanest 
factory  in  America,  and 
by  experts  from  the 
finest  and  purest  ma¬ 
terials. 

Clicquot  Club  Co. 

Millis,  Mass. 
Philadelphia  Agent,  R.  S.  Williams.  J 
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One  reason  for  the  fact  that 
practically  all  grades  of  canned 
salmon  will  this  season  rule 
higher  than  last  reveals  the  curi¬ 
ous  conditions  surrounding  the 
employment  of  labor  in  the 
salmon  packing  district.  One  of 
the  largest  packers  of  Sockeye 
salmon,  which  is  the  grade  be¬ 
tween  Columbia  River  and  red 
Alaska,  has  two  factories  located, 
as  most  salmon  canneries  are, 
somewhat  far  from  any  centre  of 
population.  In  order  to  assure 
himself  of  the  labor  necessary  to 
operate  these  canneries,  the 
packer  must  contract  for  it  far  in 
advance  of  his  actual  need,  at  a 
time  when  he  has  no  idea  whether 
he  will  require  a  single  man.  If 
with  all  this  labor  on  his  hands  the 
run  of  fish  should  prove  a  failure 
it  means  and  repeatedly  has  meant 
an  enormous  loss,  for  the  laborers 
must  be  paid  anyway,  else  not  a 
man  will  sign  the  contract  or 
work  at  the  plant  next  year.  This 
particular  packer’s  losses  have 
been  so  heavy  through  this  con¬ 
dition  that  he  claims  to  have  sunk, 
through  both  plants,  as  much  as 
$70,000!  This  year  he  will  .run 
neither  plant,  one  having  been 
leased  and  the  other  closed  en¬ 
tirely.  The  Sockeye  salmon  pack¬ 
ers  claim  to  be  able  to  foretell 
with  some  accuracy  what  the  pro¬ 
duction  will  be,  from  the  fact  that 
past  experience  has  shown  that 
every  fourth  year  is  a  large  one. 
Naturally,  however,  this  standard 
often  goes  astray. 

The  Jobber. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by  R. 
W.  Bishop,  Patent  Attorney,  Washing¬ 
ton,  D.  C. 

Patents  issued  February  5,  1907 : — 
843,100.  Candy-working  machine.  F. 
H.  Richards,  Hartford,  Conn. 

843,194.  Bin.  M.  W.  Coolbaugh, 
Springfield,  Mo. 

843,300.  Chocolate  coating  machine. 
FI.  C.  Rcmmers,  Philadelphia,  Pa. 

843.330.  Anchor  for  cakes  of  soap. 
J.  G.  Drought,  Chicago,  Ill. 

843,333.  Baker’s  peel.  Walter  Fickett, 
Portland,  Me. 

843,435.  Twine  holder.  J.  D.  Boud¬ 
reaux,  Patterson,  La. 

843,443.  Dripless  spout  for  teapots, 
etc.  William  Cox,  London,  Eng. 

843,468.  Mixing  and  kneading  ma¬ 
chine.  Carl  Laurick,  Berlin,  Germany. 

843.530.  Method  of  improving  coffee. 
A.  E.  B.  Gram,  Copenhagen,  Denmark. 


TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  canned  lobster.  H.  C.  Baxter  & 
Bro.,  Brunswick,  Me.  The  word  “Li¬ 
lac.”  Also  the  word  “Iris.” 

For  soap.  Mexican  Arnole  Soap  Co., 
Peoria,  Ill.  The  word  “Amole.” 

For  condensed  milk.  Wisconsin  Con¬ 
densed  Milk  Co.,  Burlington,  Wis.,  and 
New  York,  N.  Y.  The  words  “Snow 
Brand  Condensed  Milk.”  Also  the 
words  “Sun  Brand  Condensed  Milk”  in 
combination  with  the  representation  of 
the  sun. 

For  olive  oil.  Meridional  Cheese  and 
Oil  Co.,  New  York,  N.  Y.  A  panel, 
upon  which  are  the  words  “Olio  d’  Oliva 
Soprafhno  Sorrento  Extra  Luca  Ponte- 
corvo  Importazione  Diretta  Sede  Princi- 
pale  Sorrento  Italia,”  arranged  on 
scrolls,  the  representation  of  an  olive 
branch,  a  man’s  head,  a  woman’s  head 
and  a  scale. 

For  candy.  Wallace  &  Co.,  New 
York,  N.  Y.  The  word  “Wallace.” 

For  cocoa,  chocolate  and  chocolate 
candy.  Ambrosia  Chocolate  Co.,  Mil¬ 
waukee,  Wis.  The  word  “Ambrosia.” 

For  canned  sardines.  No.  Lubec  Mfg.' 
and  Canning  Co.,  North  Lubec,  Me. 
The  word  “Eagle”  and  the  representa¬ 
tion  of  a  double  eagle. 

For  soaps.  Lever  Brothers  Co.,  Cam¬ 
bridge,  Mass.  The  word  “Lever’s.” 

For  evaporated  cream.  Wisconsin 
Condensed  Milk  Co.,  Burlington,  Wis., 
and  New  York,  N.  Y.  The  words  “Lion 
Brand”  and  the  representation  of  a 


A  Clever  Soap  Window  for  Summer. 


s  By  Charles  M.  Steele, 
Assistant  Advertising  Manager  National 
Cash  Register  Co. 


A  window  with  a  figure  repre¬ 
senting  a  child  has  an  element  of 
human  interest  that  will  attract 


shield,  supported  by  two  lions  and  sur¬ 
mounted  by  a  crown,  and  bearing  upon 
its  face  three  fleur-de-lis. 

For  prepared  animal  fats  for  baking 
and  cooking.  Braun  &  Fitts,  Inc.,  Chi¬ 
cago,  Ill.  The  word  “Bisc-ola.” 

For  flavoring  syrups.  A.  M.  Bradley, 
Marion,  Ind.  The  word  “Praeparata.” 

For  baking  powder.  Black  Hawk 
Coffee  and  Spice  Co.,  Waterloo,  Iowa. 
The  words  “Blackhawk  Baking  Powder” 
and  the  representation  of  an  Indian  head 
in  a  circle. 

For  spices.  Black  Hawk  Coffee  and 
Spice  Co.,  Waterloo,  Iowa.  The  words 
“Black  Hawk  Mills”  and  the  representa¬ 
tion  of  an  Indian  head  within  an  ir¬ 
regular  octagon. 

For  coffee.  T.  Lloyd  Owens,  Savan¬ 
nah,  Ga.  The  word  “Elkhorn.” 

For  bread.  Frank  Fuller,  New  York, 
N.  Y.  The  words  “Proto  Puffs.” 

For  preserved  fish.  Rosenstein  Bros., 
Inc.,  New  York,  N.  Y.  The  word 
“Arcadia.”  1 

For  sardines,  sardine  paste,  sprats, 
mackerel,  tuny  fish,  herring,  neunaugen, 
shrimps,  bueklinge,  sardelles,  caviar, 
anchovies,  salmon,  silds.  Reiss  &  Brady, 
New  York,  N.  Y.  The  word  “Cresca.” 

For  canned  vegetables,  fruits  and 
berries.  Downing-Taylor  Co.,  Spring- 
field,  Mass.  The  words  “Forest  Park.” 


This  Is  the  Machine  You  Need. 

You  all  sell  butter  and  you  should  get 
all  the  money  out  of  it  that  is  possible. 


almost  every  one  who  passes  your 
store.  The  display  shown  in  the 
picture  can  be  easily  and  inex¬ 
pensively  made. 

Secure  a  small  bath  tub,  fill  it 
two-thirds  full  of  water.  Place  a 
screen,  as  shown  in  the  picture, 
fasten  a  doll  to  make  it  appear 


By  the  use  of  the  American  Butter  Cu 
ting  machine  you  take  care  of  all  par 
as  it  is  the  only  machine  that  cuts,  priii 
and  guages  weights  absolutely  fine.  Y< 
place  your  butter  on  the  machine  and 
will  do  the  rest  absolutely,  and  the 
is  no  need  for  hand  press  or  other  d 
vice.  It  will  pay  you  to  send  for  cat 
logues  containing  full  description  ai 
price.  American  Butter  Cutting  M 
chine  Co.,  21  Jay  street,  New  York  Cit 


New  York. 

Francis  H.  Leggett  &  Co.,  with  the 
characteristic  push,  announce  in  this  i 
sue  that  it  pays  to  buy  in  New  Y01 
and  that  if  one  is  in  search  of  jewels 
pictures,  furniture,  boots  and  shot 
hardware,  groceries  or  what  not,  No 
York  is  the  place  to  get  what  you  wan 
not  only  is  it  the  greatest  trading  cent 
on  earth,  but  also  the  most  del ighti 
summer  resort  in  America.  The  Legge 
announcement  is  unique.  It’s  attracts 
It’s  instructive.  It’s  entertaining,  ai 
does  credit  to  the  great  house  of  Franc 
H.  Leggett  &  Co. 

•"See  announcement  on  page  ??. 


Snider’s  is  the  ideal  catsup — pure,  1: 
colored,  appetizing.  Not  too  spicy,  11 
too  sweet — “just  right.”  Made  fro 
fresh,  ripe  tomatoes  and  perfectly  sc 
soned.  Richest  and  most  appetizing  ca 
sup  obtainable. 


that  a  child  is  peeping  around  tl 
screen  in  readiness  for  her  bat 

On  the  floor  of  the  windo 
stretch  a  rug.  Drop  a  Turkis 
towel  carelessly  and  place  soir 
cakes  of  soap,  hit  or  miss,  aboi 
the  window,  being  careful  not  1 
crowd. 

The  sign  shown  in  the  windo 
would  be  appropriate  for  h< 
weather. 

Probably  you  can  borrow  tl 
bath  tub  and  screen  from  loc 
merchants. 

The  only  expense,  then,  won 
be  that  of  the  card. 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


GROCERY  WORLD 


SI 


WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frtt 
coit.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
xompanted  by  io  cents  In  postage  to  pay  (or  remalllng  the  same.  To  non-subscribers  the  price  is  50 


nts  per  issue. 


WANTED. 


WANTED — Grocery  and  specialty  sales- 
len,  traveling  in  every  part  of  United 
tates,  to  solicit  subscriptions.  Write  for 
articulars,  “Grocery  World,”  Philadel- 

hia.  tf 


FOR  SALE. 


OR  SALE — Good-paying  grocery  store 
nd  rfieat  market  in  Watervliet,  N.  Y.  An 
xcellent  chance  for  a  man  who  under¬ 
lands  meats,  as  the  meat  business  alone 
ays  well.  Clean  stock,  but  not  heavy, 
ull  investigation  solicited.  Reason  for 
dling,  retiring  from  business.  Address 
).,  40,  care  “Grocery  World,”  Philadel- 
1  hla.  8 


OR  SALE — A  nicely  equipped  cashier’s 
esk  and  office,  5x4  feet  in  size,  made  of 
ellow  pine,  with  glass  panels,  brass  rails, 
idging,  cash  drawers,  etc.,  complete.  Sub- 
tantial  and  ornamental  in  structure.  Will 
ell  cheap.  Address  C.  W.  Reed,  Spring 
nd  Calhoun  streets,  Trenton,  N.  J.  10 


OR  SALE — Hill  refrigerator  in  good  order, 
feet  high,  5  feet  wide  and  454  feet  deep. 
Vill  sell  at  a  bargain.  F.  C.  Van  Horn, 
52  Passaic  street,  Trenton,  N.  J.  10 


BUSINESS  OPPORTUNITIES. 


0000000000000000000000000 


DO  YOU  WANT  TO  SELL  o 
YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and’  o 
general  store  businesses  —  nothing  o 
else.  We  are  specialists  in  that  and  o 
we  know  what  we  are  about.  o 

In  the  term  “grocery  stores”  we  o 
include  butter  and  egg  stores,  tea  o 
and  coffee  stores,  green  groceries  and  o 
anything  else  in  the  same- line.  o 

If  you  want  to  sell  your  business,  o 
we  have  a  customer.  If  you  want  to  o 
buy  one,  we  know  where  something  is  o 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  o 

WARNER  &  CO.,  o 

927  Arch  Street,  Philadelphia,  Pa.  o 

o 

0000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district  j 
f  Norristown,  Pa.,  one  of  the  busiest  towns  I 
1  Eastern  Pennsylvania.  Store  estab- 
shed  for  twenty  years.  Does  $ 22,000  to  I 
25,000  yearly  on  stock  of  $2,000.  Uses 
ne  team,  but  horse  not  for  sale.  Nets 
3  per  cent.  Owner  going  into  other  busi- 
ess  and  will  sell  at  inventory.  Take  about 
2,5°o.  Can  be  greatly  increased. 

No.  243.— -In  good  residence  part  of  North 
hiladeiphia.  Store  16  x  42  feet.  Does 
14,000  yearly.  Stock,  $1,200.  Good  house 
onnected  for  sale  or  for  rent  to  good  j 
lan.  Uses  one  team.  Actual  net  profits  ] 
inge  from  8  to  10  per  cent.  Owner  retir- 1 
ig  from  business  and  will  sell  stock  at  in-  j 
entory,  fixtures,  including  team,  for  about  j 

750. 

No.  254. — In  North  Philadelphia.  Gro- 
eries,  meats  and  provisions.  Store  28  x  30,  j 
uth  back  room.  Does  $25,000  per  year,  j 
wo-thirds  cash.  Stock  about  $2,000.  Uses  | 
ne  horse  and  two  wagons.  Profits  10  per 
ent.  clean  and  clear.  Good  house  con- 
ected  for  rent  or  sale.  This  store  has  been 
stablished  forty  years  and  the  owner  is 
ow  retiring  from  business.  Fullest  in- 
estigation.  Price  inventory. 

— On  North  Tenth  street,  Phila- 
elphia.  Store  18  x  45.  Does  $350  per  week, 
^thirds  cash.  Stock  about  $1,000.  Net 
rofits  15  per  cent.  Uses  one  team.  Good 
welling  connected.  Owner  is  in  other 
usiness  and  cannot  give  time.  Store  es- 
iblished  for  thirty  years  and  is  making 
toney.  Good  chance  to  handle  meats, 
rice  inventory. 

No.  263. — In  near  Philadelphia  suburb, 
■roceries  and  provisions.  Store  40  x  40 


feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  273.— In  West  Philadelphia.  Gro 
ceries  and  provisions.  Does  $400  weekly, 
half  cash.  Stock  carried  $1,500.  Profits  20 
per  cent.  Uses  one  team.  Dwelling  con¬ 
nected.  Low  expenses  make  this  an  un¬ 
usually  profitable  business.  Family  rea¬ 
sons  cause  of  selling.  Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  280. — In  Northeast  Philadelphia. 
Does  $325  weekly,  all  cash.  Stock  only 
$250.  No  team  used.  Actual  net  profits 
10  per  cent.  Owner  is  about  to  go  to  Eng¬ 
land  and  will  sell  at  inventory.  Take  about 
$500— for  the  money  we  have  nothing  like  it. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  283. — In  North  Philadelphia.  Size 
36  x  45  feet  (double  store).  Does  $450 
weekly,  two-thirds  cash.  Stock  runs  about 
$1,000.  Uses  one  team.  Actual  net  profits 
15  per  cent.  Good  nine-room  dwelling. 
Death  in  family  necessitates  selling.  Price 
inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $i,coo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $r,ooo.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chanCe  for  increasing.  Price  inventory. 

No.  298. — In  busiest  part  of  West  Phila¬ 
delphia.  Store  25  x  60  feet,  and  does  $550 
weekly,  three-quarters  cash,  balance  week¬ 
ly  customers.  Stock  about  $1,300.  Uses 
one  team.  Nets  clean  10  per  cent.  Fixed 
charges  moderate.  Owner  is  inexperienced 
and  prefers  other  business.  Will  sell  at 
inventory. 

No.  300— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 


monthly.  Slock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $i,ooo. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

I  WARNER  &  CO., 

027  Arch  Street,  Philadelphia.  Pa. 

THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profi.s,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $r,8oo,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

MONEY-MAKING  SUBURBAN  STORE. 

We  offer  store  in  clean  Philadelphia 
suburb.  Groceries,  meats  and  provisions. 
Only  one  other  store  in  place.  Size  30  x  60 
feet.  Does  $40,000  per  year,  half  cash. 
Stock  about  $1,500.  Uses  three  teams. 
Everything  sold  at  good  profits  and  clean 
net  profits  are  10  per  cent.  Owner  going 
into  other  business  and  will  sell  at  inven¬ 
tory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Experienced  man  in  general 
store.  Married  man  preferred.  Apply  A. 
P.  Steckel  &  Co.,  Slatington,  Pa.  8 

WANTED — Two  or  three  good  clerks  for 
general  store ;  good  chance  for  advance¬ 
ment ;  state  age,  experience  and  salary 
expected,  and  give  at  least  two  references 
from  former  employers.  Address  H.  R.  S., 
care  “Grocery  World,”  Philadelphia.  9 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


JeduBjcFetniige&Soiis 


Printers 


927  Arch  Street 


Philadelphia 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  free,  or  four  months’  trial  for  10  cents 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ff.  IV.  BISHOP 

Attorney  at  law 

908  G  SI,,  IV.  IV.,  Washington,  D.  C 


“Make  a  Front” 

Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

We  Can  Furnish  You  With  Sales- 
men  Who  Can  Sell  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

r 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle,  delivered, orat dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  P.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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A  profit  of  $22.50  on 

a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


this 

is 

“Club  Cocktail’ 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  your  letter 
head  or  enclosing  a  business  card. 
No  charge  for  complete  details. 
Address 

W.  H.  RIGHTER 

150  Nassau  St.  NEW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUKL 


Have  the  Best  Goods  and 
You’ll  Get  the  Best  Trade 


We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 


'r.daetwyler&co. 

New  Market  and  Callowhill  Sts.,  Philadelphia 


r 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DART  WYLER  &  CO., 

N.  EC.  Cor.  Callowhill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  August  19th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches, 


Selected,  9  hands,  packed  2 
Selected,  9  hands,  packed  ir 


in 


Shipped  loose  in  bags,  25  bunches  and  upwards. 


$2.00 

per 

bunch 

1.85 

per 

bunch 

1.70 

per 

bunch 

1.65 

per 

bunch 

1 25 

per 

bunch 

1.20 

per 

bunch 

II5 

per 

bunch 

•90 

per 

bunch 

•85 

per 

bunch 

.80 

per 

bunch 

1.40 

per 

bunch 

1. 10 

per 

bunch 

75 

per 

bunch 

Selected,  8  hands  . 

Selected,  7  hands  . . 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box . 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box  .... 
Extra  Choice,  126  size,  per  box  . . . . 
Extra  Choice,  150  size,  per  box  . . . . 
Extra  Choice,  176-200-216,  per  box 
Extra  Choice,  250-288,  per  box _ 


3.SO 

375 

4.00 

4- 5° 

5- 5° 
6.00 
5-50 
3-25 

3- 5° 
375 

4- 75 
500 

5- 0o 
5-00 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . 

Fancy  Messina,  360  size,  per  box  .  5.00  to 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

COCOANUTS. 

Cocoanuts,  Best  Quality1  Jamaica . 

Cocoanuts  (easy  shelling),  80  to  sack . . 

Cocoanuts,  Barracon  (easy  shelling),  1 . 


5-00 

5-50 

4-50 

4.50 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper . . . 

Strictly  Fancy  Yellow,  per  hamper . . 

Bermuda.  Prime,  per  crate . . 

Fancy  Valencia  Onions,  per  crate . 

V 


2.00 

1.85 

MS 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


IN  IfttRITING  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD' 
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3ALTIM0RE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

ny  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 


I 


eked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

.”  Java . 26 

Java . 24 

”  Java . 24 

-Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

”  Mocha . 24 

”  Mocha . 22 

”  Mocha . 20 

guayra  (Washed  Caracas) . : . )8 

"  Maracaibo . 18 

Maracaibo . 17 

Santos . 18 

”  Santos . 16 

”  Santos . 14 

aberry  Santos . 14 

Rio . 13 

>.  1  Rio . 12 

■  2  Rio . 10 

iton  Special  Mocha  and  Java.  1  lb.  cans  .27 

bton  Perfection,  1  lb.  cans . 20 

ttlesbip,  1  lb.  packages,  any  quantity...  .15 

g  Cabin,  1  lb.  packages,  100  to  case . 14 

buckle's,  1u0  lbs.  to  case . 

ng  Bee,  100  lbs.  to  case . per  case  15.00 


TEA. 

'.  25  Gunpowder . 

i.  28  Gunpowder . . . 

st  Gunpowder . 

i.  25  English  Breakfast . 

i.  28  English  Breakfast . 

st  English  Breakfast . 

i.  25  Moyune  Gunpowder . 

>.  28  Moyune  Gunpowder . 

st  Moyune  Gunpowder . 

i.  25  Imperial . . . 

■.  28  Imperial . 

st  Imperial . 

i.  25  Oolong . 

i.  28  Oolong . 

st  Oolong . 

I  iung  Hyson . 

oan . 

oio  y,  and  %  lb-  packages . 

ver  Moon . 

ver  Bell,  1  lb.  packages . 

lada  (Ceylon  and  India  Tea)—  1 
Ireen,  Black  and  Mixed,  y,  and  y  lb. 

packages,  10  lb.  to  box . 

Jreen,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


CANNED  VEGETABLES. 


i  ked  Beans—  Per  doz. 

’in  Money,  3  lb.,  sauce,  2  doz .  1.50 

’in  Money,  2  lb.,  sauce,  2  doz .  1.15 

bn  Money,  1  lb.,  sauce,  4  doz . 85 

’in  Money,  3  lb  ,  plain,  2  doz .  1  45 

Vagner's,  1  lb.,  tall,  4  doz . 48 

Vagner’s,  3  lb.,  plain,  2  doz . 95 

Vagner’s,  3  lb. ,  sauce,  2  doz .  1 .00 

ixcursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 50 

m— 

bn  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

lelmont  Cream,  2  lb.,  2  doz .  85 

Vinorr  Brand  Kernelled  Corn,  2  doz .  1.45 

as— 

towe  &  Co.,  extra  sifted,  2  doz . 

telle  Brand,  2  doz . 90 

i  .little  Fellow,  2  lb.,  2  doz .  1.40 

tob  Roy,  2  lb.,  2  doz .  1 .00 

bn  Money,  petits  pois,  2  doz .  1.50 

bn  Money,  standard  early  June,  2  doz..  1 .20 
bench,  extra  fins,  100  in  case,  per  case,  18.50 
a  Money  Combination— 

!  lb.,  2  doz . 90 

dney  Beans— 

'  lb.,  2  doz . 75 

ua  Beans— 

lerby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb  ,  2  doz .  1,00 

dttle  Darling,  2  doz .  1.30 

mpklns— 

;  lb.,  2  doz . 85 

lallons . 

ing  Beans— 

:lb.,  2  doz . 75 

i  Money  Vegetables — 

'•  lb.,  2  doz.,  12  kinds  in  can .  85 

iweet  Potatoes,  3  lb.,  2  doz .  1.10 

lb.  Pulp,  for  soup....*. . 45 

ccotash— 

:  lb.,  2  doz . 95 

matoes— 


’in  Money,  whole,  3s,  2  doz. 

itandard,  3s,  2  doz . 

1!  lallon,  y.  doz . 

;  'air  Quality,  3s . 

I  H.  2  doz . . . 


1.00 
■97  ^ 
3.75 
.95 
.86 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  J4  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.35 

Victor,  1  lb.,  tall,  4  doz .  1.00 

Argo,  1  lb.,  tall,  4  doz .  1.50 

Sockeye,  y2  lb.,  flat,  4  doz .  1.25 

Crab  Meat— 

y2  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  l/2  lb.,  flat,  8  doz .  2  40 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz„  2  doz .  1 . 10 

Sardines,  in  Oil—  per  case. 

y2  oil,  100 .  6.00 

Gold  Label,  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

y,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  V  oil,  100 . . .  4  00 

(4  Mustard  Sardines — 

Gold  Label,  100  cans . . .  6.50 

Standard,  100  cans .  3. 50 

Lederney  Brand ,  100  cans .  3.75 

%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4.00 

Gold  Label,  50  cans .  4. 50 

?4  Mustard,  50  cans .  2.95 

Harbor  Brand,  50  cans .  3.50 

Imported  Sardines — 

y,  Oil,  Martell  Brand,  100  cans .  16.00 

y2  Oil,  Marie  Elizabeth,  boneless,  100  cans 
J4  Oil  Imported — 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9.00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . .  9  25 


CANNED  FRUITS.  per  doz. 

Apples,  3  lb.,  2  doz .  1.00 

Blackberries,  2  lb.,  2  doz . 85 

Blueberries,  2  lb.,  2  doz .  1.15 

Cherries,  2  lb.,  2  doz .  ‘  1 .40 

Gooseberries,  2  lb.,  2  doz .  1.05 

Pie  Peaches,  3  lb.,  2  doz .  1  15 

Pears,  3  lb. ,  2  doz .  1.30 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  1.25 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 


California  Cherries,  2  doz . 

California  Peaches,  2*4  lb. ,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . 

Loudon  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.11 


.15 


.10 

.10 


.20 

.06 


.09 
•081 4 
08 

•  0754 
.06)4 
.06)4 


2.10 

IS* 


RICE.  ;Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05j4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05J4 


SALT.  per 

sack 

Fine  Table, ‘224  lbs . 95 

Kiln  Dried .  l.Ou 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  y2  bushel  sacks . 22 

Ground  Alum,  140 . 65 

'  Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.53 

Fine  Dairy,  3s,  100  to  bbl .  2  39 

Fine  Dairy,  4s,  70  to  bbl .  2  28 

Fine  Dairy,  5s,  60  to  bbl .  2.27 

Fine  Dairy,  10s,  28  to  bbl .  2. OS 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  1.80 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . . .  1.90 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09)4 


MOLASSES  AND  SYRUPS. 


St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 

Cheapside  Molasses . 

Black  Strap  Molasses . 

Gilt  Edge  Syrup . 

Gold  Medal . 

King  Syrup . 

No.  12  Syrup . 

No.  6  Amber  Syrup. . 

California  Amber  Drips,  2  lb.  cans,  2  doz.. 

California  Amber  Drips,  2)4  lb.  cans . 

California  Amber  Drips,  3  lb.  cans,  2  doz.. 
California  Amber  Drips,  l/2  gal.  cans,  1  doz. 


Per  gal. 
.43 
.32 
.28 
.26 
.18 
.29 
.30 
.30 
.18 
.27 
1.75 
2.00 
2.30 
1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4.80 

No.  1,  A .  4.75 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  case. 


Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.20 

Red  Cross,  4  doz .  4.20 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.55 

Lion, 4  doz .  4.20 

Banner,  4  doz . 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED 

CREAM.  Case , 
.  4  CO 

.  3.90 

. .  3.35 

2  75 

Peerless,  small  size,  4  doz . . 

. .  2  00 

.  3.75 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

.  3.50 

MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1 .  no 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross . .  1.00 

Bull’s  Eye,  5  gross .  1 .05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . to 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’ ,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

*Pearl  White  Floating . 100  4.00 

Ark . 100  1.88 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 

"1776”  or  120  bars  Best  Soap  free .  4  20 

Washday . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  OZ . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . !' . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &  G.  Oleine  .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.0” 

Duck . 100  3  85 

*5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy- 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fail-bank’s .  50  1.88 

Sapolio . 3  doz  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3  75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3  90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1. 60 
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Revised  Weekly  for  the  “Grocery  World"  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Yorl 


Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— .Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


— 1— 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Per  gal. 

. 38 

Good,  barrels . 

Fancy,  quart  jars . 

New  Orleans  Molasses— 

. 40 

Rlftnded,  fancy . 

. 34 

. 80 

. 28 

Quarts,  2  dozen . . 

8ugar  Syrup— 

Pure,’  choice . 

Blended,  fancy . 

.  .32 

Vanilla  Drips . 

. 28@  .30 

Tina  2^-lb.,  2  dozen . 

Tins,  fl-fiv,  *i  dozen . 

Tins!  5-lb.,  1  dozen . 

SALT  FISH. 

Mackerel—  Perbbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@U5 .  23.00 

Medium  Irish  2s,  count  S25@375 .  15.00 

Norway,  count  4000450 . 

Norway,  count  S00@350 .  18.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Peril). 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08 % 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder — 

Common  to  fair . 

Per  lb. 

.  .15®.  18 
.  ,20@.25 

Extra  fine  to  finest . 

.  ,28@.S5 
.  .  45@ .  65 

mperial — 

.  .20®.  25 

.  .30®. 35 

Extra  fine  to  finest . 

.  .40®. 45 

.  ,50@.55 

Young  Hyson— 

Common  to  fair- . 

.  .12®. 18 
.  .22®.  30 

.  ,35@.40 

.  .45@  .60 

Hyson— 

@.12% 

@.18 

Extra  fine  to  finest . 

Japan— 

Common  to  fair . 

@.25 

..  .16®. 20 
.  .22@.25 

Fwtno  flnft  tn  finest . 

..  .28®  .30 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest... 

.  .20®  .25 
.  .28@  .30 

..  ,32@.38 
.  .—  ia.45 

'mg— 

..  .17®. 22 

Ex t.ra  fine  to  finest . 

..  .25®. 35 

..  .40@.65 

ouchong— 

Extra  fine  to  finest . 

Choicest  . 

..  40@  .60 

ROASTED  COFFEES. 


’ava — Mandheling— Fancy  brown.. 

Old  Government— Best . . 

Old  Government— Choice . 

Old  Government — Prime . 

Old  Government — Good . 

iuuiftuuu . . . . 

African . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta — Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good  . . 


.84 

.27 

.25 

.23 

.21 

.20 

.20 


.23 


Peaberry- 

Santos— Fancy . 17% 

Santos — Choice . 17 

San  tos— Fine . -  -16 

Rio— Fancy . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice . 16 

Prime . 14% 

Good . 13% 

Fair . 12% 

Rio — 

No.  1— Golden . 16% 

No.  2 . 15 

No.  8 . . . 14% 

No.  4 . I* 

No.  5 . 13% 

No.  6 . 13 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice .  -07 

Cassia  buds .  -30 

Cinnamon,  Mats .  -10% 

Cinnamon,  Twaio .  •  IJ' 

Cinnamon,  Ceylon . 21@  .27 

Cinnamon,  Batavia . 25@.S0 

Cinnamon,  Saigon . .  -80 

Cloves,  Zanzibar . «...  .19® -20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 30®. 36 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@  20 

Ginger  Jamaica,  unbleached . .  .17®. 19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . .25®  35 

Nutmegs,  105-110s . 18®. 20 

Nutmegs,  130-140a . 15®  .18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  16 

White  Pepper,  Singapore... . 18@.19 

White  Pepper,  fancy .  25@.30 

Red  Peppers . .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 39% 

Black  Pepper  . . 1  ° 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 245* 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  doi. 

Allspice .  -76 

Cinnamon,  China .  110 

Cinnamon,  Saigon  .  2.50 

Cloves .  1-10 

Ginger,  African . 76 

Ginger,  Jamaica .  1-00 

Mace .  2.92 

Mustard .  }•<» 

Nutmegs .  1-50 

Paprika .  1-46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


.16% 

.16 

.15 

.14 


Laauayra — 
Caracas — 


Finest.., 

Oaraoas— Choice 


.20 

.17 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do«. 

Extra  white  2%s,  unpeeled  Calii.. 

Standard  white  2%s,  Calif. . 

Tips,  green.  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . .  -42% 

Standard,  plain  or  sauce,  2s . 60®  .60 

Standard,  plain  or  sauce,  8s . 70@  .85 

Fancy ,  plain  or  sauce ,  2s. .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1 .50®1 .60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1-60 

Extra  standard  2s .  1.15@1.25 

Standard . 90@1. 10 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  1  •  90@2. 60 

Fancy  Is . . .  1  •  10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  •  10®1 . 15 

Standard  2s . » .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy . 1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s . 1.00®1  10 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 65®  .70 

Other  standard  grades  2s .  .60 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1  40@1 . 75 

Sifted  2s . 1.30®1.85 


3 

Telephone  2s . 

8weetWrinkled2s .  1.40@1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 50®  .65 

Succotash- 

Extra  fancy  Maine  2s .  1-25 

Fancy  Maine  & .  1.00@1.10 

Extra  standard  2s . 75®  .90 

Pumpkin—  _ _ 

Fancy,  3s. . 85@1.15 

Fancy,  gallons .  2.75 

Squash- 

Fancy  8s . . .  1-15 

Tomatoes— 

6%-in.  cans,  fancy  New  Jersey .  1-50 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  115 

Standard  Maryland ,  N  0 .  3 .  1.00 

2-lb.  cans . 96@1 . 00 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  3 . 65 

Quarts,  glass  jars. .  2.76 

Beets — 

Fancy  Strawberry  Ss .  1 .60@1 . 76 

Cut  3s . . .  1  -00@1 . 10 

Sweet  Potatoes  8s . ; . J  •  90@1  •  00 

Sauer  Kraut  8s . 80®  1.10 

Spinach—  .  „„  „ 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.5001.75 

Gallons .  4.50 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  Ss . . . 

Extra  2%s . «.. 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Standard  gallons . 

Bartlett  Pears- 

Extra  38 . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  standard  2%s . 

Peaches,  Crawford- 

Fancy  Ss . . . 

Extra  standard  2%s . 


Per  dos. 
340 
2  50 
2.10 


4.00 

3.20 


2.40 

9.00 


8.25 

2.65 

2.10 

2.30@2.40 

2.10@2.20 


3.00 

1.60 

1.40 

4.50@5.50 


3.25 

2.65 


8. 10 
1.95 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . . 

Plums,  egg,  3s . . . 

Plums,  gage,  3s . . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . . . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


1.60 

2.60 

1.25 


2.00@2.20 

1.0001.10 

2.50 

1.1501.25 


2.50 
2- 50 


1.80 

1.10 


Lobster- 
Flat  Is.. 


FISH. 


Kippered  Herring— 

1.50 

Alaska  Salmon— 

Pink  Ifi  . 

1.00 

Medium  Red . 

1.10 

1.1001.16 

1 .20@1 .25 

Columbia  River  Chinook  Salmon—- 
Flat  V£s . 

Tall  Is  . 

1. 75 

Flat  Is . 

2.00 

2.75 

Sardines— 

Domestic %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

2.15@6.00 
2. 35  @4. 25 

Per  lb. 


@.18 

.09 


.i<S 


.09 

.08 


@.20 


0.12 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

flaskets,  1  lb.  and  2  lb . 15 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-m . ,  12  lbs- . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  l-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natursd,  choice . 

Citron- 

According  to  quality . 17 

Lemon  Peel- 

According  to  quality . 11 

Orange  Peel— 

According  to  quality . ll%@.lj; 

Fard  Dates— 

60  lbs.,  bulk . 06  @.07 

l-lb.  pkgs.,  30-lb.  case .  .09 

Persian  Dates— 

60  lbs . 0S%@.05 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  .06%;  80x  90 . 

70x80,  .06%;  90x100 . 

Prunes  in  cartons — 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . '. . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . - . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.14 

.10 

•C9? 

,G7: 

.67; 

.06 


.05 


.11 

.10 

.09 


.11 


.10 

.11 


.27 

.14 


.26. 


.°3 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  l-lb.  cartons. .  .14 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  l-lb.  cartons. . 

Smyrna  choice,  l-lb.  cartons . 

California,  l-lb.  cartons .  .12% 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 36 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . . 

Brazils — 

New,  large,  180  lbs . 

Filberts- 

Turkish . :.. 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 16 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  126  lbs . 


@.6 

@43 


.25 

.16 


.10 


.12 

.14 


@.19 

13 


.12 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 

Mushrooms.  %s,  accord’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . 

French  Macaroni,  cartone,  25  lbs., 
per;  b . 


Per  case. 


8.00@18.0C 


14.50@18.00 

24.50 

15.00@SS  00 


12. 00®  20  00 
25.00@S5.0C 
15.00@18.00 
12.0U@17.00 
18.00@20.00 
12.00@16.OC 


.060  06 
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GROCERY  WORLD  PRICES 


CORRECTED  WEEKLY. 


inv  subscriber  to  the  **  GROCERY  WORLD  »  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  thisfoumai  by 
communicating  with  this  office ,  it  being  undersiood  that  all  prices  are  subject  to  market  fluctuations . 


AD  VANCES. 

Column. 

DECLINES.  Column. 

ADDITIONS. 

Column. 

apioca  and  Sago . 

Canned  Tomatoes .  8 

Flour— Gold  Medal,  Ceresota  ajid  Pillsburys .  28 

Skinback  Hams . .  43 

J.  L.  Neff  &  Co.,  Olive  Oil . 

t 

HIM  AID  nilDEE  ETIEYTHU8  TOU  BUT. 

Standard  Weights  per  Bnshel. 


Marrow  Beam . 

Medium  Beam . 

Pea  Ream . 

Red  Kidney  Beam . 

Hominy  . . 

Peaae . . . 

Barley . 

Potatoes . 

FlaxieedL. . 

Onion* . 

Shell  barki  _ . 

COL. 

linn  Cash  Dnwn . ....33 

ton . - . 47 

Bunonition .  4 

alt  Gimh . 5 

tfs,  Paper . 41 

if  and  Twin.  Holder*... ..33 

iking  Powd.r .  5 

urley . ..»g 

tikets . ....6* 

ith  Brick . 59 

mil . .9 

acting.  Shoe .  6 

uing . 6 

3«x . 47 

OOm*  X 

rushes . 63 

rckwheat  Flour . *8 

ong  Borers . 33 

itchers'  Sundries . ....44 

liter  Dishes . 6a 

itter . . .  7 

liter  Color . 47 

unphor . 47 

males . 15 

indies .  7 

inned  Goods . . .  8 

California  Fruits . 10 

Vegetables .  8 

Fish . „ia 

Pie  Fruit . 10 


COL. 

Sardines . . . 13 

Meats . 13 

COL. 

Dressed  Meats.. . . . 44 

Drugs,  Grocers' . ....47 

COL. 

Ink . 37 

Insect  Powder. . 48 

COL. 

Nut*- . . . 

COL. 

. 59 

Soups . 15 

Can  Openers . 33 

Capers  . . a7 

Ironing  Wax. . 59 

Jams- . 46 

OUa . 39 

OH,  American . 40 

SagO  ............ . ...Sp 

Salad  Dressing.. . jx 

Sal  Seda. . ja 

Salt. . Sx 

Sapolio . 54 

Sardines . 13 

Sauce  and  Condiments . 52 

Sauer  Kraut . 46 

Scales  . . 3a 

Scoops,  Grocers’ . 33 

Scouring  Soap . 52 

Seeds . 53 

Cap*,  Gun. . . .  4 

Essence  of  Coffee., .  4 

Jars  and  Jar  Rubbers . 7 

Catsup . 16 

Cereal  Specialties... . . 

Cereal  Coffee . .... . 36 

Cheese .. *7 

Chocolate  and  Coooa . „..X7 

Chewing  Gum . ...... „™.5i 

Cider  ■«•.■.■•••.•(••..  ......a.  30 

Clothes  Pin* . 62 

Extracts . .....48 

Fancy  Groceries . . . *7 

Farina™ . sg 

Farinaceous  Goods . . «9 

Faucets . 33 

Canned  95th . 12 

Jellies . 46 

Junket  Tablets . „jo 

Ketchup.™ . 

Lamp  Goods™ . 37 

Lard . ............44 

Lemons  and  Oranges. . 

Paper  ,42 

Bags . 41 

Peanuts... . . 

Peas,  Dried . 29 

Pepper  Sauce . ...52 

Pickles . 42 

Pickled  Meats . 42 

Plum  Pudding . 46 

Pork  and  Beef. . 43 

Potash . 37 

Potato  Chips . 42 

Cocoanut . ax 

Codfish . 35 

Coffee . 3 

Essence .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . 20 

Cream. . M,.ii 

Condensed  Mince  Meat . 38 

Com  Meal . 99 

Fixtures . 32 

Flour . 28 

Flour,  Self  Rising™ . *8 

F-lottr,  Buckwheat . 28 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 

Gelatine . 31 

Ginger,  Jamaica . 47 

Licorice . 47 

Lime . 37 

Live  Poultry . .....45 

Lye,  Concentrated . 37 

Macaroni  . 32 

Mackerel . 34 

Poultry  Seasoning . ...45 

Poultry,  Dressed . 45 

Poultry,  Live . .5 

Powder,  Rifle - 4 

Preserves . 46 

Provisions. . 43 

Puddloe  . . 3I 

Shot. .  4 

Smoked  Fish . 34 

Soap,  all  kinds . 54 

Soda.  Bicarb . ...53 

Soft  Drinks . 53 

Soups . 15 

Specialties . 54 

Maple  Sugar  and  Syrup... So 

Matches . _,37 

Measures.. _ 33 

h^eaL..., .......  H....M. ...... .... .  44 

Mince  Meat  . . 38 

Molasses  . . 60 

Cottolene . . . 26 

Cracked  Wheat . 19 

Crackers,  Cakes,  etc.... . 22 

Gravel,  Bird . 40 

Mustard . 

apJ£f* ; . 55 

Grocers’  Fixtures . 32 

Herring . . . 34 

Mustard,  Prepared . 57 

Marmalade . 46 

Noodles,  Egg . 29 

Rice . . . 51 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 

Hominy  and  Grits . 29 

Honey . 36 

Roiled  Oats . 29 

Root  Beer . 53 

Segars . 64 

COL 

Sugars  . .  1 

Sulphur . 47 

Sundries . 59 

Syrups . 60 


Tacks  . . 

Tapioca . 

Tar , 

Teas."'....;;;;;.";’.;"!;.""" 

Tobacco,  Cheering . 

Smoking.. . . . 

Tobacco  Cutters . 

Tubs . 

Twine  Holder . 

Twine . 


Vermicelli . 

Vinegar . 


. 59 

. 1 

. *4 

. *4 

. 33 

. 59 


•3* 

"43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 19 

Wheat  Flour . sp 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Wooden  ware,  Sundries . 6r 

Witch  Hazel . 48 

Yeast  Cakes . 63 


-i- 

SUQAR. 

onfectloners’  Lozenge . . . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . . . 

“  Coarse  Granulated . 

agle  Tablets . 

ryatal  Dominoes . 

at  Loaf . 

stent  Cubes . 

owdered . 

xtra  Fine  Granulated . 

oarse  Granulated . . 

ranulated . 

ine  Granulated . 

“  In  50-lb.  bags  packed  a  In  100- 

lb.  bag . 

“  In  zs-lb.  bags  packed  4  In  100- 

lb.  bag . 

In  ro-lb.  bags  packed  10  In 

roo-lb.  bag . 

In  5-lb.  bags  packed  In  bbls... 
In  5-lb.  bags  packed  In  100-lb. 

bags . 

In  s-lb.  bags  packed  In  bbls.... 
“  In  z-lb.  bags  packed  In  roo-lb. 

bags . 

In  z-lb.  cartons  in  cases . 

“  In  2-lb.  paper  packages  In 

cases . 

rnfectioners’  A . 

—Keystone  A . 

—American  A . 

—Centennial  A . 

—California  A . 

—Franklin  B . 

—Keystone  B . 

—American  B . 

—Centennial  B . 

—California  B . 

— Franklin  Extra  C . 

—Keystone  Extra  C . 

—American  Extra  C . 

— Centennial  Extra  C . 

— California  Extra  C . 

—Franklin  C . 

—Keystone  C . 


5-*5 

5-a5 

5-45 

5.10 

5-35 

6.M 

7-35 

5.80 

5-33 

5-20 

5.20 

5.20 

510 

510 

5-15 

5-15 


5-30 
5  4» 

5-4» 

5.30 

5-3° 
4.90 
485 
4 .80 
4-75 
4  -7° 
4.65 
4  60 
4-55 
4  So 
4  45 
4.40 
4-35 

4.30 

4.25 

4.25 

4.25 
4  25 


TEA.  Per  lb. 

tPANS — Basket-fired .  18  @  35 

vpans — Pan-fired — Common  to  Fair .  17  @  23 

rine . 24  @  28 


Choicest .  ,0  (3  38 

3RM0SA— Superior  to  Fine .  18  (ft  20 

Choice  to  Extra .  22  (ft 

. so  a  50 

30CB0W— Common,  cargo .  r3  a  r6 

Good,  medium. .  i7  a  aa 

erior . 3  ®  28 

Sfc: :zzz=“ -i— 30 1  ll 

mnpownxa— Choice  to  Extra .  »9  @  35 


4°  &  43 


Moyunb— Good .  i7 

Fine .  35 

Choice . „ .  45 

Choicest . 

Imperial — Superior  to  fine . 15 

Choice  to  extra .  22 

Choicest .  30 

Young  Hvson — Superior  to  fine .  13 

Choice  to  extra . . .  28 

Choicest .  35 

India — Common  to  Fine . 17 

CavLON — Common  to  Fine .  17 

English  Brkakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest . 30 


@  3° 
@  4» 

@  5° 
@  55 
@  20 
@  25 
@  35 
@  20 
@  3° 
@  40 
@  38 
&  40 
<a>  15 

@  28 
&  40 


Per  lb. 


PACKAGE  TEAS. 

Llpton's  Teas — 

In  %  &  lb.  In  H  lb. 


Black  and  Green, 

ft  If 

English  Breakfast, 

tt  tt 

Formosa  Oolong, 


1 . 

•45 

•47 

2 . 

•  42 

3 . 

•37 

x . . 

.45 

2 . 

x . 

2 . 

1 . 

2 . 

in  No.  1  quality,  $2.00 

Tetley's  Tea —  Per  lb. 

X  lb.  or  X  lb.  in  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label  India  and  Ceylon . 45 

No.  i,  Buff  Label,  “  “  . 60 

Ex.  Gold,  "  11  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

X-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  "  . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Carlcoi  Blend,  Martlndale  &  Co.: —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  “  . . . 

X-lb.  “  .  .3 

X-  lb.  “  .3X 

«<-!»•  *'  .  2( 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  “  “  .19K 

X  lb.  silver  bags .  “  41  .20 

y,  lb.  silver  bags .  41  44  .21 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  to . . . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  ioo .  8  00 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.,  per  doz.  .85 
“  “  quarts,  1  “  “  1.40 

“  “  “  “  3  “  •'  1.40 

“  “  “  X  gals  1  “  per  bbl.  a. 50 

Colburn's,  16  oz.,  2  doz . per  doz.  .75 

“  quarts,  1  “  .  “  .go 

44  a  j  i«  .  a  ’ 

“  )6  gals. 1  "  . per  bbl.  x.8o 

Violet,  pints,  2  doz . per  doz.  .83 


AXLE  GREASE. 

hrazer's,  15  lb.  palls . 80 

Frazer's,  boxes,  %  gross . per  gross  9.25 

Mica,  y  gross .  “  8.40 

Peerless,  %  gross . . .  '•  4.40 


BAKING  POWDER.  PerDo, 


Davis'  O.  K.,  X-lb.,  4  do* . 

•45 

“  X-lb.,  3  “  . 

.90 

"  r-lb.,  2  “  . 

1.65 

"  5-lb.,  X  “  . 

tt 

7.20 

Cleveland’s,  io-c.  sire,  4  dor . 

“  X-lb.,  4  “  . 

.84 

*  »3 

“  X-lb.,  >  “  . . 

a.  28 

“  i-lb.,  x  . 

4-37X 

Leslie’s,  X-lb. cam,  1  or  a  dr. cartons, 

4  dz. cases 

45 

“  x-  “  s  do*,  cases . 

.90 

“  1-  •*  1  “  . . 

x  .6c 

“  5-  “  6  cans  in  ca»e.... 

2 

Sea  Gull,  6  oz.,  glass,  4  doz. . 

45 

Parrot  and  Monkey,  4  doz . 

■45 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . . 

.82^ 

r-°7X 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . 

x  .04 

I  03 

6  oz.,  1  gross,  in  bbl . 

.per  gross, 

12.25 

Rum  ford  Baking  Powder  : — 

5C.-tlns,  4  doz . 

•45 

toe. -can,  4  doz.  in  box . 

.go 

X-lb.  cans,  s  doz.  In  case . 

tt 

*«5 

x-lb.  cans,  x  doz.  In  case . 

•t 

a.KO 

Royal,  roc.  size,  4  doz . 86 

“  X  lb.,  4  doz .  1.30 

“  K  “  2  “  .  2.40 

**  i  11  i  “  . . 4.6< 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz.  2.25 
“  “  “  %  lb.  “  “  “  1.25 

Sea  Foam  Baking  Powder — 

y,  lb.,  4  doz.  in  case . 95 

X  lb.,  2  doz.  in  case .  r.75 

1  lb.,  1  doz.  in  case .  3.40 

5  lb.,  y  doz.  in  case .  16.50 


Boston  Brand,  5  lb.  sire,  X  doz.  case 
z 

1  « 


"  X 

"  X 

Purity  Brand  s 
“  r 


per  doz.  is. 00 
“  s.50 

"  55 

-73 

‘‘  6.00 

“  *.50 

"  .80 

"  43 


BLACKING — Shoo.  Per  Gross. 

Shlnola . per  dsz.  .75 

Shinola,  X  gross  In  box,  with  8  brusne  sand 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . . . per  gross  6.90 

tsixoy  s  Best,  No.  1 .  s.75 

"  “  B.  B.  B.  M . per  X  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  as,  larre .  10.00 

"  “  “  smaU .  5.00 

Mason’s  No.  1,  X  gross .  s.s2 

“  "  *,  “  s.6o 

“  “  3.  "  .  s  85 

..  .<  «  .  ♦s£ 

5.  .  y.j  o 

T.  M.  French . . . •••......per  doz.  x.oo 


SHOE  DRESSING.  ptr  Do*. 

Mason's  Shoe  Dreazlng . 75 

Acme,  x  doz .  x .  15 

Bixby's  Royal  Polish,  x  dox . 78 

Bixby  Jet  Oil  Polish . 80 

Brown's  Shoe  Dressing,  x  dox . 82 % 

Browns,  Army  and  Navy,  x  dor . 82^ 

Boyer's  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination .  ,70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros  &  Co. — 

Gilt  Edge  Polish,  black . .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2.00 

Superb  Patent  Leather  Paste,  large .  .75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Comoination,  russet. . , .  2.00 

Star  Combination,  russet...- . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  ».oo 

Oil  Paste  black,  never  dries  up,  lai-ge  tin*...  .75 
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GREEN  COFFEE. 

Rio  Golden  Fancy . 

“  Prime . . 

"  Cholc . 

Santos,  Choice . 

“  Fancy . 

Maracaibo,  Strictly  Fancy.., . 

“  Choice . . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . 

Mocha,  14 and  54  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . . 


Per  lb. 

.<>9%@.io 
®  o8J4 
@.08 
@09 

.<>954@-°9^ 
.si  54@-I1M 
@  .11 


@.»8 

®-i9 

@roK 

@.10^ 


Rif 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

@  .12 
@.xi54 
®°9'A 

®  X2% 

@13 

@.14 

@14 

@.I4* 

@.15 

@*24/4 

@-23  54 
®^3% 


Extra  Fancy  Golden.... . . 

“  Prime . 

“  Choice . . . . 

Santos,  Extra  Fancy . . . 

Santos,  Choice . 

“  Fancy . — . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

“  Fancy . . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government, 

“  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


. 33 

. 30 

. 17 

. 14 

Pack  In  25  and  50-lb.  cans,  and  35, 50  and  100-lb.  bags 


3- 

4- 


Lavering  Coffee  Co. — 

Ventura . x854 

Eureka . *5% 

Leader . *8 

Jap . . 

Special,  No.  6 . 

Special  Drive . . . xa 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 


Per  lb 


PACKAGE  COFFEE. 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  1  :■  Vi  15i3oso 

Lion .  1354  13& 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .1 

Saludo,  lbs . *0 

“  50-lb.  tins . . 

“  barrels . 18 

VIv.lbs . 16 

“  50-lb.  tins . <5 

“  barrels . *4 

Ground  or  pnlverixed  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . 2  8 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Triunfo,  34  3-lb.  cans . 29 

“  48  i-lb.  cans . 29% 

Trinidad.  60  or  100  i-lb.  cartons . 26 

“G-A”  Blend,  30  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . zx54 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18 

Tumbala,  60  or  100  i-lb.  cartons . 16 

Quezal  (after-dinner),  13,  34  or  48  54- lb.  cans 

per  J4  lb . 35 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins...  .2754 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  40  or  60  1  lb.  tins . 20% 

Almoco,  24  or  30  3  lb.  tins . 2054 

E  L.  C.,  100  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  ioe  lbs.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14K 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  “  Kosyr”  : — 

50  tins  in  box . per  box  3.90 

i2  tins  in  box . per  carton  .95 

sib.  tins . perdoz.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  34-gross  Improved 

cans . per  gross  3.25 

Floto’s  Coffee  Essence,  34 -gross  cans,  tin 

ends . per  gross  3.70 

Floto’s  Coffee  Essence,  J4 -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04)4 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  3.25 

Hummel’s  Essence,  tin  can,  54  gross,  per  grots  2 . 85 
“  “  tin  ends,  rl  11  a. 70 

“  "  Improved  “  “  2.15 

Chicory,  Selig’s,  65’s . 0554 

“  English  Ground,  bags  about  160  lbs.  .05^ 

“  Francks’,  stick,  65  lbs . o6J4 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 04H 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  1-  50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  6^4  lbs . . .  2.65 

FG,  FFG,  FFFG,  Kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12 54  lbs . . .  2. 6c 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  z.25 


-T- 


BLUINQ — Dry.  Per  Gross. 

Barlow's,  small.  2  doz .  2  60 

“  large,  1  doz .  5-2° 

Sawyer’s,  No.  1,  6  doz . V .  150 

“  No.  3,  3  doz .  3-35 

Colburn’s,  No.  1,  4  doz .  1 .60 

“  No.  2,  3  doz .  2.5° 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


-8- 


BLUING— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  54  gross . 

Cream  Indigo,  2  oz.,  J4  gross .  3 .90 

Cream  Indigo,  4  oz.,  54  gross .  7  40 

Cream  Indigo,  8  oz.,  54  gross .  it. 40 


Jelly  Tumblers — 

Barrels,  32  doz..., . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  54  gro.,  no  rubbers,  per  gro.  1.7 
Mason’s  Caps  and  Rubbers,  J4  gro.,  “ 

Jar  Rubbers — 

Lip,  wide . . . per  gross  ,8 

Acme,  wide,  1  doz.  cartons . per  lb. 

“  medium,  1  doz.  canons .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium. . per  lb. 

(25  lb.  lots  r  cent  per  lb.  less.) 


Perlb. 


•27 
•  26 


.28 

.22 


BUTTER. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . - . 

«  First,  “ 

“  Second,  “  . 

“  Third,  “  . 

“  Imitation,  30-60  lbs . 

“  5-  and  10-lb.  rolls,  60-  and  100 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . < 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .31 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  30 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  10- 

50-lb.  boxes .  .29 

Sheal  (“400")  Elgin,  so-so-lb.  boxes .  .28 

Sheaf. . 35-.  27 

B.  S.  Gilt  Edge^cartons . .31 

Gurnse,  pounds  or  half  pounds .  .29 

Belle  Spring .  .27 


CANDLES.  Perlb. 

P.  ft  G.,  8’s,  30  lbs . 1154 

“  16’s,  “  . . . 1254 

Paraffine,  4’s,  6’*,  8’s  cartons,  36-lb.  cases, 

per  lb .  .0834 

Searchlight  Hotel,  16’s,  30  lbs . 0954 

Peerless  “  "  “  . . .  09% 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . 12 

“  16’s,  30  lbs . 13 

Carriage  Candles,  size  6x1 54 . . 

Martha  Washington,  long  12s . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 35 

Mason’s,  quarts . per  gross  4.60 

Mason’s,  half-gallons . . . par  gross  6.50 


v 

■(- 


COOKING  HERBS. 

Antumn  brand,  Sweet  Marjoram . per  doz. 

“  Sage .  “ 

“  Thyme .  “ 

“  Savory .  “ 

“  Special  case  asssoriment,  2 

doz.  Sweet  Marjoram,  z 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

54-lb.  cartons,  1  doz . per  doz. 

54 -lb.  “  “  “ 

54-lb.  “  “  “ 

54 -lb.  scrow  cap  bottles,  2  doz . per  doz. 

54 -lb.  square  cans,  s  doz. .  “ 


CANNED  GOODS. 

Tomatoes —  Per  D 

Frying,  Good  Luck  Brand .  x. 

DuBois’  Frying .  1. 

Jersey  King,  No.  3,  Standard  Jersey  .  i.c 

Rio  Grande,  fancy,  Jersey .  z.c 

Silver  Lake,  fancy,  Jersey .  1. 

Lima  Beans — 

Tinsley's,  extra  small .  1. 3 

Turkey,  fancy,  Jersey . . .  1 

Silver  Lake .  1 

Boyer's,  Fancy . 

Oxford,  Maine  packed . 

Lanfair,  2s . £ 

String  Beans — 

Red  Jacket,  small .  1 

Cloister,  fancy  N.  Y .  1 


J- 


It  Makes  TRADE  and  It  Makes  MONEY 


These  are  the  two  most  important  things  to  the  grocer.  To  sell  goods 
that  make  trade  at  a  profit  that  makes  money  for  them.  Spring  Garden 
Tea  at  60  cents  per  pound  will  please  nearly  everybody  who  tries  it,  and 
you  can  make  160  per  cent,  profit  at  these  prices : — 


In  100-lb.  Barrels  .  . 

18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

</> 

•  is  o-cj  ■ 

.  19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

3=1 
•  =  =  3 

.  19^2 

cents  per  lb.  net 

In 

Vi-lb.  Silver  Bags 

-0  J2Q- 

•  J*  £© 

20 

cents  per  lb.  net 

In 

’/4-lb.  Silver  Bags 

u  go 

ro  — 

•  Cl. 

.  21 

cents  per  lb.  net 

THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 


Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  G  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


If  the  Butter  Don’t  Suit 
Give  Back  the  Money 


As  wholesale  distributers  of  Gurnse  Butter 
we  give  you  this  public  authority  to  refund 
the  money  in  case  any  one  of  your  customers 
who  buys  Gurnse  Butter  doesn’t  like  it. 
Have  you  the  slightest  doubt  you  can  sell 
Gurnse  Butter  with  a  refunding  guarantee 
like  this? 

Gurnse  Butter  is  a  cleau,  pure,  whole¬ 
some  creamery  butter,  without  garlic  or  any 
other  strong  flavor — the  sort  of  an  all-the-year- 
round  brand  that  makes  a  splendid  leader. 


P.  F.  BROWN  &  CO. 

No.  39  S.  Front  Street,  Philadelphia,  Pa. 
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yer  s,  2s . 

&  B.,  3s  . 

.  &  B„  No.  2.. 


;e  Wax  Beans — 

orn.. .  -^ft 

ampion . 62  ft 

mpass,  No.  10,  1  do z .  ...  3x0 


:d  Beans — 

&  M.,  No.  3 . 

&  M.,  No  3,  tomato  sauce . 

mpbell's.  No.  2,  plain . 

mpbelPs,  No.  2,  sauce . 

ford,  No.  3 . 

rragansett,  No.  2,  tomato  sauce . 

rragansett,  No.  3,  tomato  sauce . 

n  Camp's,  No.  1,  sauce,  4  doz . 

n  Camp's,  No.  2,  sauce,  2  doz . 

>ore  &  Brady,  No.  3,  plain . 

>ore  &  Brady,  No.  3,  sauce . 

)Ore  &  Brady,  No.  1,  picnic  size,  plain . 

>ore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

;tory,  No.  1,  tomato  sauce,  4  doz . 

irtin  Wagner  Co.,  No.  3,  plain . 

irtin  Wagner  Co.,  No.  3,  tomato  sauce.... 
irtin  Wagner  Co.,  Midnight  Lunch,  No. 

.  4 doz . 

limmel's,  No.  i,  sauce . 

limmel’s.  No.  2,  sauce . 

limmel's,  No.  2,  plain . . 

nker  Hill,  No.  3,  plain . 

nker  Hill,  No.  3,  tomato  sauce . 

Ider’s  Boric  and  Beans,  m  tomato  sauce — 

-lb.  cans,  2  doz . per  doz., 

-lb.  cant,  3  doz .  “ 

-lb.  cans,  4  doz .  “ 

-gal.  cans,  %  doz .  “ 

inyslde  Pork  and  Beans,  plain  or  In  sance- 

-lb.  cans,  2  doz . per  doz. 

-lb.  cans,  3  doz. ... . .  “ 

-lb.  cans,  4  doz .  “ 

-gal.  cans,  %  doz .  “ 


t-35 
1  *55 
.87% 
.87% 
.90 
•97% 
*■37% 
■&7% 

z*3 2% 
■77% 
.82% 
•35 
■37% 
•45 
•9*  'A 


■47  % 
•5° 

•87  'A 

■  82  ^ 

•  75 
•77/4 

1.80 
1.40 
.90 
5  00 

■  95 
■7° 
•45 

3.00 


-10- 


Peas — 

French,  Extra  Fins,  ioo  cans,  per  case....  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  *4-75 

French,  Fins,  100  cans .  13 .75 

French,  Moyens,  100  cans .  13 .50 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Chamoions .  1 . 

Boyer’s,  Midgets .  1 . 85 

Boyer’s,  Extra  Sifted .  1.50 

Boyer's,  Sifted .  1.35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes .  1.05 

Jumbo  June .  x  .  15 

B.  F.  F.  Junes .  1 .00 

Honey  bee,  Early  June . 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  1 . 45 

Bohemian,  fancy,  No.  2 . 85 

Succotash— Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92  ft 

McMurray's  Mountain . 80 

Spinach — 

Champion,  No.  3 .  1.45 

Farren's,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 92ft 

Delaware,  3-lb. ,  2  doz . 95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47*4 

Asparagus — 

Del  Monte,  mammoth.  No.  2ft .  4.25 

Oak,  large.  No.  2% . 4.50 

Swan,  No.  2fts,  medium.  California .  4. 15 

El  Rio,  medium,  No.  2%. . 3.25 

Sovereign,  large,  round,  2  doz .  2.60 


Kidney  Beans — 

in  of  Arc,  No.  2 . 8254 

rtin  Wagner's,  No.  2,  2  doz . 72ft 

n  Camp's,  No.  2,  2  doz . per  doz.  .82 ft 

:tory  brand.  No.  x,  4  doz . per  doz.  .45 


rnlet . . .  1 .  qo 

terlcan  Beauty,  extra  fancy,  Shoe  Peg...  .85 

•am  of  Susquehanna . 95 

ter's,  G.  W.,  whole  gr«in .  85 

/al  Blue,  fancy,  York  State,  crushed . 77% 

>e  Peg,  Susquehanna . . . 80 

>e  Peg ,  Osborn's . 72^ 

rk,  crushed . 67ft 


CALIFORNIA  CANNED  FRUIT. 


Apricots —  Per  doz. 

Extra  standard .  2.25 

Standard .  x .  75 

Pears — 

Bartlett,  extra  quality.  2fts .  2  65 

Bartlett,  extra  standard,  2fts .  2.60 

Cherries — 

Extra  quality,  2fts .  3.40 

Extra  standard,  2% .  3.30 

Standard,  2% . 
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Peaches — 

Extra  standard,  lemon  clings,  afts . 

Extra  standard,  sliced  lemon  clings,  afts... 
Extra  standard,  sliced  lf^von  clings,  1  lb., 

doz . 

Prize  Medal,  lemon  clings, No.  xo,  1  doz.... 

Express,  yellows,  afts . . . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . . 

Standard  egg . 

Standard  gage . . 


DOMESTIC  CANNED  FRUIT 

Apples — 

Derby,  No.  yo,  1  doz . . . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Spring  Garden,  fancy,  3s,  2  doz . 

Blackberries— 

Farren’s,  extra  preserved,  No.  2 . 

Silver  Lake,  heavy  syrup,  No  2 . 

Blueberres- 

Main,  No.  2 . 

Main,  No.  10 . . . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy.  No.  2 . 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Silver  Lake, 'No.  2 . 

M.  &  W.,  No.  1 . 

Terrapin,  standard.  No.  2 . 

Pine-aDple — 

M.  &  B.,  India  River,  E.  &  C.,  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . 

Singapore,  chunks.  No.  ift,  4  doz . 

Singapore,  cubes.  No.  1%,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz.... . 

James,  No.  3,  pie,  grated . 


4 
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z.85 

2  *85 

1. 65 
7-75 

2  .XO 


The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 


Tan  Chop  Hin,  ft -lb.  chunks . per  doz. 

I*  j  II  It  II 

*•  it  11  .  n 


"  Xft  "  Sliced  .  " 

"  ift"  grated .  " 

"  aft  “  whole .  “ 

Packed  in  their  own  juice : — 
zft-lb,  chunks, extra  heavy  syrup.. .per  doz. 
1  H“  sliced .  “ 


.80 

.87> 

i-i7* 

X-3S 

1.35 

1-85 


x-45 

1.40 


2.85 

•95 

.90 


1.30 


1.05 

1.40 


1.25 


1.65 
i-45 
1 .20 
1 .20 
•95 
•75 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 


Crabs—  Per  doz . 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 


Gold  Label,  No.  x,  4  doz . 95 

Star,  No.  1,  4  doz . 97ft 

Lobster —  "s 


B.  &  M.,  No.  ft,  flat,  4  doz .  2  17ft 

B.  &  M.,  No.  x,  tall,  2  doz .  4.05 

Star  brand,  No.  ft,  flat,  4  doz .  1.30 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.15 

Shrimps — 


Barataria  Canning  Co.,  new,  No.  1,  2  doz... 
Lopez  &  Dukate  (Barataria),  newr  pickled, 


No.  1,  2  doz .  1. 15 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3,15 

Underwood,  soused,  No.  x,  4  doz .  1.50 

Underwood,  soused.  No.  2,  2  doz .  2.60 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  x,  2  doz .  1.07^ 

Boyer's,  No.  2,  2  doz .  2.00 

M.  &  B.,  No.  1,  2  doz .  1.05 

Stewart's,  No.  2,  2  doz..* .  2.00 

Stewart's,  No.  1,  2  doz .  1 .00 

Victory,  No.  1  doz .  1.02ft 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.50 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1 ,  tall...  1 . 75 
Cook’s,  Holly,  Colorado  River,  No.  ft,  flat..  1 .15 

Hapgood's,  No.  x,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.10 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.67*4 

Rising,  light,  fancy,  red,  No.  1.  tall .  1.17ft 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.22ft 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covericj  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Dmgs  Act,  June  30 ,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 


^PHILADELPHIA,  PA.* 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


1 


Canned  Fruits 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 


LAMSON  RAPID 
CASH  CARRIER 


IN  WRITING  TO  ADVERTISERS  KINDLY  MBNTION  ”  GROCERY  WORLD” 
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Horseshoe,  No.  x . . .  *-3° 

Leader,  fancy,  red,  No.  i,  tall .  1  -22)4 

Defender,  medium,  red,  Alaska,  No.  i,  tall..  X.17M 


Plata. 

La  Champagne,  34’»,  key . 

“  34’*,  key . 

Lucullus,  X’s . 

C.  Morel,  34’s . 


*5  00 
17  00 
1  13  00 
10.00 


SARDINES — Boaaleia 

Le  Marchand,  >4*8 . 

La  Champagne,  %'s,  key . 

Cadean,  U’s,  key . 

Imported — 

French, 

ys,  Martels . . . 

y, s,  Martels . 

Morel,  34s,  boneless . . 

ttfs,  Aurora,  smoked .  8.25 

Mustard —  , 

'(s,  Irma,  100  cans...... .  3'42)i 

{s,  Eureka,  key,  100  cans .  3-27>6 


»5-oo 


9.40 

»3-5<> 

17.50 


34  s,  Luncheon,  soo  cans . 

ys,  Fox,  100  cans . 

V  s,  Underwood's,  50  cans . 

4? s,  Irma,  30  cans . 

Vs,  Harbor,  50  cans . 

Vs,  Booth’s,  extra.  In  cartons,  50  cans.. 

s,  Continental,  key,  48  cans . 

s,  BlaschviUe,  50  cans . 


3.10 
3  00 

3- *5 
3-35 
a.  70 
a.  60 
3.30 

ys,  Irma.  100  cans .  3-^7 % 

ye,  Continental,  key,  100  cans .  3-37)4 

Le  Baron,  100  cans.... .  3.1*34 

Us,  Imperial,  100  cans . 

Gold  Label,  Ks,  oil,  100  cans.. .  4.  25 

“  ys,  mayonnaise  dressing,  100  cans  6 •  40 

yt,  “  "  50  cans  4.30 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Veribest,  with  key.  No.  x,  2  dor .  x  .20 

“  “  with  key,  No.  2,  1  dor .  3.25 

Fairbank’s,  with  key,  No.  1,  2  dor .  1.15 

“  with  key,  No.  2,  1  dor .  s.  15 

“  with  key.  No.  6,  1  dor .  7.65 

“  with  key,  No.  14,  %  dor .  16.50 

Libby’s,  with  key,  No.  1,  2  dor .  x. 

"  with  key,  No.  2,  1  dor .  2. 


.20 

.20 


Chipped  Dried  Beet. 

No.  1,  2  dor . 

No.  34,  2  dor . 

Glass,  No.  J4,  2  dor .  . 

Glass,  No.  1,  2  dor. 


1. *5 
1.05 

1.25 

2.25 


Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  2 . 72)4 
Beechnut  Sliced  Beet,  No.  J4,glass  jars, per  dor.  1.55 
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Acme  Sliced  Smoked  Beet.  Per  dor. 

Largs  tins,  2  dor...,, .  .  2-®° 

Medium  tins,  4  dor .  1  ■  ®° 

Medium  tins,  2  dor .  *-°5 

Small  tins,  4  dor .  1  °° 

Large  glass  jars,  1  dor .  2.85 

Special  jars,  1  dor .  2°° 

Junior  jars,  2  dor .  1  °° 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72)4 

Beechnut  Bacon,  No.  )4,  glass  jars .  1.55 

Acme,  large  glass,  1  dor .  2.75 

Acme,  junior  glass,  2  dor .  x.  60 

Roast  Beel. 

Falrbank's,  No.  1,  2  dor .  x  .12)4 

Fairbank’s,  No.  3,  1  dor .  2.15 

Armour’s,  No.  x,  2  dor .  1.22)4 

Armour’s,  No.  2,  1  dor .  2.25 

Libby's,  No.  1,  2  dor .  i  »o 

Libby's,  No.  2,  1  dor .  2.20 

Kingan  s,  No.  1,  2  dor . .  x.05 

Kingan’s,  No.  2,  1  dor .  2 .05 


Lunch  Tongue. 

Falrbank's,  No.  1,  2  dor .  2.20 

Libby’s,  No.  x,  2  dot .  1.90 

Armour's,  No.  x,  a  dor .  2.70 


Whole  Os  Tengae. 

Fairbank’s  No.  2,  i  doe . „ .  7.0a 

Libby's,  No.  2%,  1  dot . . .  10.00 


Potted  Ham  or  Ox  Tongue. 

Armour’s  Veribest,  No.  X,  4  dor. . 48 

Armour's  Veribest,  No.  )4,  2  doe . 80 

Libby’s,  No.  y,  4  doe . . . 40 

Libby’s,  No.  34.  4  dol! . 7® 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  X,  4  dor . . . 82)4 

No.  )4,  2  dor .  x.  45 

Libby’s — 

No.  y,  4  dor . 85 

No.  54,  2  dor .  1.50 


Boned  Meats. 

Curtice  Brothers,  “  Blue  Label”—  Per  Dor 

Chicken,  No.  )4 .  *-85 

“  “  1 .  5.00 

Turkey,  “  % .  2.85 

“  “  x .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11 .00 

Whole  Ham,  No.  1)4 .  9-co 

Whole  Ham,  No.  2)4 .  13.5° 
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Dovilled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  5  01.  No.  xoor. 
Per  Dor.  Per  Dot. 

Ham .  1.50  s.50 

Tongue .  x.50  s.50 

Chicken .  2.10  3.25 

Turkey .  2.10  325 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures. . 30-lb.  yails  .08 


Potted  Meats. 

Curtice  Brothers,  “  Blue  Label  ’’ — 

No.  X  Tin.  No.  34  Tin. 
r  Dor.  Per  Dor. 

Ham .  x.25  2  25 

Tongue .  1.25  2  25 

3-co 
3.00 


Perl 

I  •  25 

Dngue .  1.  25 

Chicken . .  1 .95 

Turkey .  1  95 


Soups. 

Snider’s  Tomato  Sonp— 

3  lb.  cans,  2  dor . . . . . 

2  lb.  cans,  2  dor . 

x  lb.  cans,  4  dor . 

Gallons,  cans,  )£  dot . 

Schlmmel’s,  assorted,  x  lb.,  4  dot . 

Campbell's: — 

No.  1  cans,  1  doe.  to  use,  straight  or 
assorted,  all  kinds  except  Tomato—. ..per  doe.  .8734 
No.  x  cans,  4  dot.  to  use,  assortment 

No.  1  containing  8  cans  Tomato  .  “ 

No.  x  cans,  4  doe.  to  case,  Tomato .  “ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . . . . .  “ 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  case,  all  kinds  except 
Tomato.  ...hm. ....... .......... ..... 

Gallon  cans,  6  to  case,  Tomato .  " 

Curtice  Brothers,  “  Blue  Label  ” — 


per  dot. 
2 -35 
*•35 
.90 
5.00 
.85 


.87)4 

-95 


s.50 

a.65 

7-75 

8.sg 


Consomme.. 

Boullon . 

Beef. . 


Pea  . 


Mulligatawny . 


Quarts. 

Pints. 

34 -Pints. 

Per  Doz. 

Per  Doz. 

Per  Dox. 

3-I5 

1.75 

*«5 

3-*5 

*■75 

**5 

3-*5 

*•75 

*.a$ 

•  3- *5 

*■75 

*■*5 

•  3-iS 

*■75 

*•*5 

3-i5 

*•75 

*•*5 

3-15 

*•75 

x.25 

•  3- *5 

*■75 

I. *5 

3*5 

*•75 

x.25 

•  3- *5 

*■75 

1.15 

•  3*5 

*■75 

•  3-15 

*•75 

x.25 

•  3-i5 

*■75 

**5 

•  3-15 

*■75 

*•*5 

.  3-*5 

*•75 

x-25 

•  3-t5 

*•75 

125 

•  3-15 

*•75 

x.*5 

•  3-15 

*•75 

1.25 

.  6. 50 

3-5° 

2.00 

■  7-25 

3-75 

*.»5 
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Cream  Jelly  Mixtures. . 

Elcroften  Mixtures . 

Nobby  Mixtures .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “ 

FrenchjCreams .  " 

American  Mixtures .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . 25-lb.  palls 

Chocolate  Mints . 30-lb.  palls 

Honey  B  Comb . sx-lb.  pails 

Cream  Cocoanut  Balls . a8-lb.  pails 

Cream  Peppermint . 30-lb.  palls 

“  W  Intergreen .  “ 

Wellington  Caramels . 25-lb.  palls 

Frozen  Milk  “  . 30-lb.  palls 

Soft  Jelly  Gum  Drops .  ‘ 

Superfine  “  .  " 

Jdly  Beans .  “ 

WintergTeen  Lozengcrs .  “ 

Mint  . .  “ 

Assorted  “  . .  “ 

Conversation  “  „ . s8-lb.  palls 

C.  &  A.  Crown  Stick . 30-lb.  palls 

Pancella  Chocolate,  x-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Penny  goods . 10  boxes  In  case 


•  09)4 
.12 
.13)4 

.0934 

•  or  )4 
.08)4 
.08  >4 
.09)4 

-o8J4 

.10 

.xx34 

•is34 

isX 

•xo)4 

.XX 

.X534 

.xx)4 

-x634 

.09)4 

•0934 

.10 

.07 

.10 

.08 

.0934 

:a 

4.50 


CATSUP.  Per  Dos. 

Beef  Steak  CaUup,  half-pints,  2  doz .  x.xo 

“  “  pints,  “  .  2.00 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 8734 

Snider’s  Catsup  :— 

Pints,  2  doz . .  s.  to 

34-pints,  2  doz .  x.30 

Quarts,  1  doz .  3.25 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “Blue  Label"  Tomato  Ketchup:— Per  Case 

Small,  25  bottles  In  case . . .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  in  case .  3.25 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  Croft’S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


McCaskey 

McCaskey 

McCaskey 


The  name  McCASKEY  is  synonymous  of  SYSTEM. 

The  McCASKEY  ACCOUNT  REGISTER  SYSTEM  is  acknowledged  to  be 
the  most  complete  and  UP-TO-DATE  method  ever  devised  for  handling  the 
accounts  of  retail  merchants. 

The  McCASKEY  is  endorsed  and  recommended  by  certified  public  ac¬ 
countants  and  auditors. 

The  McCASKEY  is  being  used  in  commercial  colleges  for  teaching  students 
the  LATEST,  SHORT-CUT  methods  of  handling  accounts  in  an  easy  and  simple 
manner. 

It  gives  you  complete  information  regarding  every  detail  of  your  business— 
prevents  errors  and  pleases  your  customers. 

The  ONLY  COMPLETE  ONE-WRITING  SYSTEM. 

A  64-page  catalog  free.  Drop  us  a  postal. 

THE  McCASKEY  REGISTER  CO,,  30  Rosti  St.,  Alliance,  Ohio 

Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Carbon 
Pads;  also,  End  Carbon,  Side  Carbon  and  Folded  Pads. 

New  York  Office :  140  West  Forty-second  St.,  d.  M.  Orton.,  Mgr. 

New  Jersey  Office,  15  Clinton  St.,  Newark. 

C  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat  1  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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jbell’s  Beefsteak  Tomato  Ketchap : — 


pints,  24  bottles  to  case .  1 .10 

its,  24  bottles  to  case .  2 . 00 

jbell’s  Tomato  Ketchup : — 

it  bottles,  24  to  case,  per  doz .  1 . 40 

pint  bottles,  24  to  case,  per  doz . go 

jbeil's  Chili  Sauce : — 

its,  2  doz.  to  case .  1 . 40 

I  pints,  2  doz.  to  case . ., . go 


it.  Condiments,  s  doz.  to  case,  per  doz...  .go 
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Wilbur’s  Cocoa — 

Breakfast,  J^-lb.  tins,  6-lb.  boxes . per  lb.  .37 

“  54-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  Ms,  12-lb . per  lb.  .30 

Sweet  Clover,  %s,  6-lb . per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co. — 


CHOCOLATE  AND  COCOA. 


sr  Baker  &  Co’s : —  Per  lb. 

imium,  12  to  25  lbs . 30 

21025,  sweet,  6  lbs . 32 

,-man,  sweet,  6  to  22  lbs . 22 

to,  sweet,  6  lbs . 32 

X)a,  M-lb.  cans,  X2  lbs.  In  box . 37 

:oa,  M-lb.  tins,  12  lbs . 37 

1.  Baker  s : — 

it  Cocoa,  %-Yb. size . ..per  lb.  .36 

••  i-lb.  “  .  "  .38 

imium  Chocolate,  Ms,  12  lbs . 30 

“  Ms.  12  lbs . 31 

;t  Sweet  Chocolate,  5£s . 21 

,t  Sweet  Chocolate,  1-5S . 21 

ailla  Sweet  Chocolate,  54s . 2p 

ley's— 

lilla  Sweet,  J4s,  6  lb . per  box  2.55 

iss  Milk,  Ms,  6  lb .  “  1.45 

i,  Epp's,  %-\b.  tins,  7  lbs . 42 

Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 


“  6-lb.  boxes,  %-\b.  tins, 

per  tin,  .37M 
“  6-lb.  boxes,  M-lb.  tins, 

per  tin,  .ig 

Huyler’s,  M8>  6  lb . 43 

“  Ms,  6  lb . 4S 


lorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

b. round  cans . 

. ism 

2.21 

b.  “  . 

348 

b.  «  . 

. 57 

6.84 

-oz.  “  <0  cans  in  case  .07 

Per  lb. 

1.  ••  . 

•55 

lorp’s  Chocolates,  6-lb. 

boxes,  24  boxes 

1  case — 

Ik  Chocolate,  6  to  lb . 

•45 

een,  4  to  lb . 

•42 

eet  Vanilla,  4  to  lb . 

.28 

“  8  to  lb . 

.28 

.in  Cooking  Chocolate, 

%-lb.  cakes . 

•3* 

:er's  Cocoa  Powder — 

!b.  tins,  2  doz.  in  box..., 

1.88 

lb.  tins,  2  doz.  in  box.... 

a 

3-50 

lb.  tins,  1  doz.  in  box.... 

tt 

6.50 

lb.  tins,  1  doz.  in  case.. 

•  52 

lb.  bags,  1  doz.  in  case.. 

a 

•50 

Cocoa,  labeled,  Ms . 

Cocoa,  labeled,  js . 

Premium  Chocolate,  Ms 

Premium  Chocolate,  Ms. 


Ideal  Chocolate  and  Cocoa  Co.:-— 

Ideal  Cocoa,  M-lb-  size . per  lb. 

“  “  {-lb.  “  .  “ 

“  Baking  Chocolate,  M-lb  size .  “ 

"  “  “  M-lb.  “  .  '* 

"  Milk  Chocolate,  6-lb.  box . per  box 

“  Vanilla,  Sweet,  6-lb.  “  .  “ 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case^  %-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  M-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  za  boxes 

In  case,  M-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  M-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  M-lb-  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . , . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  M-lb. 
tins . 


.36 

.38 


.28 


.30 


.40 

.41 

.27 

.29 

1.65 

1.65 


•33 

•33 

•33 

•33 

.28 

.28 

.28 

1.65 

■41 

.41 

.40 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  H-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  Doxes  in  case,  M-lb- 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  M'lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

13  “  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb  bxs.,12  bxs.  incase,  M  lb.  tins  “ 
'4-lb. tins,  6-lb.  bxs..  12  bxs.  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter's  Milk  Chocolate: — 

No.  61 — M  lb.  size,  croquettes . per  lb. 

No.  62— M  lb.  “ 

No.  63 — 34  lb.  “  flat  packets .  “ 

No.  64— M  lb.  “  “  “ 

No.  93— *  lb.  “  “  “  " 

No.  66—J4  lb.  “  “  "  “ 

No.  67 — A  lb.  “  “  “  “ 

No.  68— *  lb.  “  “  " 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  M-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  JS,  2  doz.  in  box . 

“  «  M8. 61b.  “  . 

“ .  *'  Ms,  6  lb.  “  . 

“  “  is,  12  lb.  «  . 

“  "  5  lb.,  6  cans  in  box . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  “  “  120  2-c.  cakes.. 

“  Caracas,  M-\b.  cakes,  6  lb.  in  box... 
“  Superior  Sweet,  6  lb.  “ 

“  Premium,  M8>  18  lb-  “ 

“  “  Ms,  12  lb.  ,l  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No,  1,  M-lb.  tins,  12  in  box . 

“  M-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

•39 

.38 

.24 

•24 


.30 

32 

3° 

1.65 

.48 

.48 

.48 

.48 

.48 

•50 

•5° 

•S° 


•  4° 

z.8s 

•  37 
•35 
•3* 
.30 

1-5° 

1.50 

.30 

.22 


•34M 
•  35M 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

54-lb.  “  “  24-lb.  “  .. ..  “ 

Special  10-c.  packages,  30  to  box. ...per  box, 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb-  cans,  6-lb.  boxes . 

“  5|-lb.  “  12-lb.  “  . 

“  ,i-lb.  «  6-lb.  “  . 

“  J-lb.  “  12-lb.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . . . 

“  54s,  12-lb .  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-C-.72  ”  .  “ 


CO. 

•  3° 
.29 
2.10 

•36V 

•36 

.2954 

.29 

•3»% 

•31 

.2654 

.  26 

*•35 

1.40 


-20- 

Premium  Chocolate — 

Jib.  cakes,  12-lb.  boxes . 2754 

lb.  “  24-lb.  “  . . 

Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

4°  “  “  48  to  case  ...’. . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz . 3.15 

Challenge,  4  doz .  3.83 

Defiance,  4  doz .  3  85 

Dime,  4  doz .  3.  53 

Winner,  4  doz .  4.15 

Baby,  1  doz.,  glass .  1.90 

Rea  Cross .  4.53 

Peninsular .  4 ,  IO 

Dr.  Hand’s,  2  doz .  3.10 

Leader .  3 . 80 

Banner,  4  doz .  4  .05 

Star,  4  doz .  4.15 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz .  %.gi% 

St.  Charles,  family  size,  4  aoz .  3  75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz.  3.20 

Pet,  10-c.  size,  4  doz . per  case  3. 40 

Pet,  5-c.  size,  6  doz . .per  case  2.75 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  •» 
densed  Milk  .. /5'°u 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


Compare  This  Picture  With 
Your  Store 


CASH  REGISTERS 

SECOND-HAND 


You  cannot  afford  to  be  without  a  Cash 
Register  when  you  can  purchase  one  for  so 
little  money. 

Come  in  and  let  us  show  you  our  line. 
It  costs  you  nothing  to  investigate. 


CASH  OR  MONTHLY 
PAYMENTS 


American  Second-Hand  Casn  Register  Exchange 

901  Filbert  St.,  Philadelphia,  Pa. 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 

7012=14=I6"18^Woodland  Avenue 
PHILADELPHIA,  PA. 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  U-lb.  pkgs.,  15  lbs.  to  case  .23X 

“  “  £lbs . •*% 

Dunham's,  5. cent  package . 39 

■*  . *6 

“  fcs . . . 28 

"  %t  and  M's . 26% 

Franklin  Baker  Co’s — 

Brazil,  70  )f -lb.  packages .  2.50 

"  3S  M-lb.  "  2.50 

“  3s  34 -lb.  and  x6  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  20  lbs . 11 

“  “  In  boxes,  25  lbs . io}4 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . 11 

“  “  Inboxes . io}4 

“  “  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . io)4 

“  Slice,  “  120  lbs . . . 10 % 

‘  Strip,  “  iso  lb* . io)4 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .08X 

Oyster  "  08  .o8)4 

Wine  Scroll...._  . 10  .io)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 


.  S.  Ivins’  Son: — 

Bbls. 

Bxs. 

.08 

Brown  Edge  Water . 

Butter  Toast . 

.09 

.08 

.08 

Cry  Babies  ..7 . 

Fig  Bars . 

•°9 

.10 

08 

Fruit  Gem . 

.08 

Ginger  Snaps,  XX . 

Ginger  Vedettes . 

.06X 

•07% 

Graham  Wafers . 

Grandma  Cookies . .  .07X 

Honey  Tumbles,  XX . 

“  “  Iced.... . 

Honey  Kernel . 

iced  Ginger  Tablet . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . 07X 

Macaroon  Cookie . 

Man-ln-the-Moon . 

Matchless . 

Milk  Lunch . 


08 


.08 

.07 


Oriental  Cookie . 07)4 


•°7X 

.07 


.06 

.07 


Pe 


juaker  City  Mixed. 

Ouiver  Mixed 

Orange  Cookies . 07X 

Peerless . . 

Soda  Biscuit,  XX . 

"  "  No.  1 . 

Spiced  Wafers . 07% 

Sunshine  Cookie . 07)4 

Suprema . 08 

Wavelets . 

Package  Goods — 

Bonnie  Water . _ . 

Butter  Toast . 

Cracker  Meal . 

Cresco  Cookies . 

Fairy  Oyster . 

Gingerettes . 

Gold  Medal  Soda  (10-cent  size) . 

“  “  (5-cent  size) . 

Graham  Wafers . 

Milk  Lunch . 

Ivinettes . 

Butter  Thins . 

Freight  paid  on  100  lbs.  to  Pennsylvania, 

York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


10 


08 

°7)4 

08 

10 

08 

08 

07X 

08 

08 
°7)4 
08 
08 
06  % 
07 X 

08 

08 

08 

doz. 

95 

5° 

84 

95 

5° 

95 

95 

5° 

95 

95 

95 

95 

New 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
“  “  with  Horse-radish.p.  dz.  1.15 
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Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 

Weln  Sent,  In  bbls . 1 . per  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . per  keg  2. 50 

Prepared  Mustard,  In  bbls . per  gal, 

“  “  In  15  gallon  kegs..per  gal. 

“  •  in  10  “ 

"  “  In  s  “  «  .25-. 40 

“  “  In  2  gallon  palls... per  pall  .75 

*•  "  In  1  ,r  “  .40 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  In  case. ....per  doz.  .46 

“  with  Horse-radish,  2  doz.  in  case, 

per  doz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. . . loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10  50,  single,  ,90 

*  In  tin . per  lb.  .26 

“  i-lb  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . 1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  1.75 

Ounutzer  Hand  Cheese,  100  in  box .  a. 2 5 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4 .00 

American  Swiss,  No.  1 . loaf  .19  cut  .20 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . perlb.  .19 

Llmburger  Cheese,  No.  1 . box,  .14  ;  X  box. 

15:  15 

Muenster  Cheese . per  lb.  .18 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese .  “  .19X 

Pineapple  (Picnic  size),  6  lnbox.„ . per  box 

“  (Gem  size),  6  In  box .  "  3.00 

Royal  Luncheon  Cheese —  2.35 

Dinner  size,  1  doz.  In  case . per  doz.  4.50 

Lunch  size,  2  doz.  in  case .  “  2.40 

Picnic  size,  2  doz.  In  case .  “  1.35 

Trial  size .  “  1.00 

MacLaren  Imperial  Cheese,  Clnb  size.per  doz.  1 . 00 
“  “  No.  1  size  “  2.40 

“  Roquefort  “  large  size  “  2.95 

“  “  “  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.30 
“  d'lslgny,  “  6  in  box...  “  1.30 

Wm.  Tell  brand,  12  in  box .  “  1.10 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Phlla.,  12  “  ....  11  2.00 

Miniature  Cream,  or  Phlla.12  “  ....  “  1,00 

Hand  Cheese,  8  doz .  “  1.25 

•*  4  “  . -  “  .65 

*•  4  “  Thuringer .  “  .85 
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Farmer  Hand  Cheese,  4  doz.  in  box... per  box  1, 

Schutzen  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . ....perlb.  , 


IMPORTED  AND  AMERICAN  MEATS  A 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz.  4 

"  8  “  .  «  s 

Carlsbad  Speck  (Imported  Bacon) ...»  “ 

Imported  Cervelat  Sausage  (RolfF s) per  lb. 

Imported  Frankfurters . per  doz.  3 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz.  3 

American  Holsteiner..by  bbl.  11%  less,  per  lb. 

"  Landjager,  snort . . . per  lb. 

“  “  long . .  “ 

Mortadella,  Dry . —per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

>4-75 . per  doz.  a.. 

11  Cervelat  (E),  50  and  100-lb.  boxes, 

.ai)4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less . . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

",  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .22)4;  less . 

11  Salami  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 

“  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .19;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

"  Lachs  Ham .  “ 

“  Petit  Delicatess  Fran  it  furters ,  plain, 

per  doz . . . 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . perlb.  .15- 

“  Paprika  Speck .  “ 

Mettwurst,  half-ronnd . .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . ( . per  lb. 

Smoked  Thuringer  Blutwurst . .  “ 

"  Pfefferwurst.. .  “ 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4 

*  *  (Derby  Brand),  quart  glass  jars 

per  doz .  5. 

"  (Derby  Brand),  10-oz.  jars, 

per  doz .  a 

Calves’  Head,  In  round  tins . per  doz.  1. 

Pickled  Meats,  In  glass .  “  1 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


This  Has  It 


Foreigners  have  a  knack 
of  preparing  food  specialties 
with  a  flavor  that  we  on  this 
side  can’t  seem  to  get.  Take 
Bismarck  Heringe,  a 
canned  fish  specialty  that  we 
import,  and  whose  packing 
we  control.  It  is  cured  in 
pure  vinegar  and  pure  spices, 
and  nothing  else,  and  has  an 
enticing  flavor  that  brings 
back  the  consumer  time  and 
time  again. 

There  is  nothing  like  it  in 
this  country,  and  if  you  want 
something  exclusive,  you 
ought  to  put  it  in. 


F.  H.  PHILLIPS  &  CO. 

Nos.  444-446  Greenwich  Street 
NEW  YORK 


Philadelphia  Representatives, 

F.  H.  FROMM  &  CO.,  10  South  Water  Street 


The  GREAT  Ramly 


Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
io  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Remember— Hooton’g  Cocoa,  Newark,  N.  J 


Order  a  box  of  your  jobber,  or  : 
your  jobber  does  not  carry  it  in  stock 
send  direct  to 

Hooton  Cocoa  &  Chocolate  C( 

351  North  Fifth  Street 
NEWARK,  N.  J. 


IN  InCRITING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCERY  iA^ORL-D” 
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Salad,  In  glass . per  doz.  z.oo 

In  pint  jars,  glass .  “ 

In  quart  jars,  glass .  “ 

.mb  tongnes,  in  glass .  “  i .  6° 

OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pads. 

jlland  Herring,  mixed,  “Y.  M."  )ibbl.5.5o  60-75 

“  milkers,  "  %  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl. 

a  bbi . 

jlland  Herring,  milkers.  Standard,  bbl. 

%  bbl . 

otland  Herring,  mixed,  large  fulls,  bbl 
%  bbl  8.00........ 

“  milkers,  large  lulls,  bbl 

bbl.  8.00 . 

uinlrte  Herring,  Imported,  about  40  in  pall.  1.25 

ill  Herring,  Imported,  about  25  In  pail, .  1.00 

Iced  Herring,  Imported,  about  40  in  pall.  1.00 

irway  Stockfish,  dry . per  lb.  15 

atjes  Herring . per  pail 


BISMARCK  HERRING. 

nt  size,  round  tins,  withikey . per  tin  .20 

tart  “  “  “  .  “  .35 

||  It  It  tl  .  it 

"  “  “  I.IO 


s 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

oil  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
at-Haring,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .  40 

lglish  Sprats,  36  bunches  per  box . 

ruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  doz .  2.50 

RUSSIAN  SARDINES. 

tported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  pails .  ‘‘  1.05 

it  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

asslan  Sardines,  in  glass  jars . per  doz.  2.25 


NORWAY  ANCHOVIES. 

dginal  Package . per  %  bbl. 

epacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

in  5-gal.  kegs . per  keg 

In  ^-lb.  flat  tins . per  doz. 

in  Ji-lb.  tall  tins .  “ 

in  t-lb.  tall  tins .  “ 

tncy  Kegs— tfikeg,  .80;  %  keg,  .42;  #  keg, 

.32:  %  keg . 20 


SSO 
.60 
1. 10 
2.75 

•95 

1.50 

2.00 


SALT  SARDELLEN. 

riginal  Package,  1902 . per  anker  16.00 

epacked — kegs,  about  8  lbs . per  keg  2.75 

“  pint  jars . per  doz.  6.00 

“  large  tumblers..... .  “  2.25 

‘S  small  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  16.00  kilo  Cans,  per  dz.  16.00 
%  “  “  8.50  K  “  “  8.50 

K  “  “  4  *5  'A  “  “  4.25 

‘A  "  ‘‘2  25  «*  “  2  25 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . ....per  cask 

50  11  bbl. —  *'  1200....- . per  bbl.  9.00 

15  “  keg —  “  500 . per  100 

10  “  keg—  “  300 .  “  .85 

5  “  keg-  “  130 .  “ 

10  lb.  pail —  “  50 .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . . . per  bbl.  6. 50 

10  “  keg . per  keg,  3.20 

5  “  “  .  “  1. 15 

10  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb.  .18 

Spltzkugeln . . .  “  .25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Basler  lebkuchen,  No.  1,  6  “  ...  “  .50 

“  “  No.  2,  6  «  ...  “  .75 

“  “  No.  3, 6  “  ...  “  1. 00 

Amandines,  9-lb.  tins . per  tin  5.25 

“  small  tins .  “  .55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb. 

bags,  per  bag . 

Green  Kern . per  lb.  .  09  J4 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-. 80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.85 

154-lb.  “  .  “  6.85 

6 10-lb.  “  .  "  6.85 

Freight  prepaid  on  two-case  lots. 
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eggs.  per  Doz. 

Nearby,  candled  and  selected , 30-doz.  crates...  .24 
Western . 23 

CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .13% 
New  York,  Full  Cream,  new,  rst's,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.5° 

“  “  «  “  .  3  25 

Anchovy  Paste,  tancy,  per  doz .  4. 75 

“  plain,  per  doz .  3 . 75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3-75 

“  **  %  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  1.50 

“  “  Quart,  glass . per  doz.  7.00 

“  “  bottled,  %  size...  .per  doz.  2.35 

«  •<  •<  “  .  “  1.90 

11  11  11  ^  11  .  it  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 

“  med.  “  “  12  “  “  5.00 

“  small  “  “  24  “  «  4.50 

Cherries  In  Maraschino,  In  glass,  i-doz.  case...  8.00 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz.  .  90 
“  “  31b.,  adz.  case  '1  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  4  oz.,  “  2.25 

“  2  oz.,  “  1.50 

Russian  Caviar,  Jfi's .  2.85 

“  li’s .  5  50 

“  %'s .  10.50 

11  I’S .  20.00 

French  Peas,  Extra  Fins,  per  case. .  17.00 

“  Fins,  per  case .  15.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  %  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  >ot.,  “  .  3.55 

Armour's  Beef  Extract,  2  oz.,  “  .  4.45 

"  “  “  40Z.,  “  .  8.20 

Anker's  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

“  “  “  8  oz .  “  7.25 

“  "  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  **  “  . 

Hotel.  “  “  .  22.00 
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Truffles,  . per  tin,  .30 

“  A .  “  -55 

'*  K .  “  1.15 

«  % .  “  2  25 

Shrimps,  Pickled,  small  size .  1 . 00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  r-lb.  tins,  per  doz .  4.00 

“  “  )4-lb.  “  •*  .  2.25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.2} 


FLOUR. 

Gold  Medal .  5.75 

Ceresota . . .  5  75 

Pillsbury's .  5  75 

Taylor's  Fancy .  5 .00 

Pride  of  the  West .  4. 70 

Sunbeam .  4. 60 

Quaker  City .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . 

Franklin  Pancake,  30  . .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . ..... 

“  “  64  ijis . 

“  Flapjack  Flour,  24  2s . 

Log  Cabin  Pan  Cake  Flour,  36  2s... .  3.25 

Ralston’s  Purina  Pancake  Flour,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles.  2  doz . per  doz.  .95 

Seiser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

8chlmmel’s,  12-  oz.  bottles,  2  doz.  in  case .  1.35 

“  6-  oz.  “  “ . 90 


THE  THREE  LABOR  SAVERS 

Porcella,  Radax  and  Tilo 


; 


Porcella  is  the  greatest  thing  ever  made  for 
cleaning  porcelain  tubs.  It  is  the  only  thing  of  the 
kind  ever  endorsed  by. the  plumbing  trade. 

Radax  is  used  for  the  same  purposes  as  borax, 
but  it  has  six  times  the  strength.  It  will  actually 
take  ink  out  of  a  board  floor. 

Tilo  is  a  preparation  for  cleaning  tile.  It  makes 
it  just  like  new.  No  matter  what  it  may  be  stained 
with,  Tilo  will  remove  it. 

We  are  giving  a  generous  quantity  of  Universal 
Coupons  with  all  three  products  to  dealers  to  reward 
them  for  pushing  these  goods.  An  additional  reward 
will  be  pleased  customers. 


The  Porcella  Cohpany 


C.  L.  SEXTON,  241  S.  Front  St. 

Phlla.  Representative 


PITTSBURG,  PA. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


«4@;  -nnnnnfm,. 


^SHBURN-CROSBVC0’ 

,  r.  -/JMh 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Dis  trib  u  ting  A  g  en  ts  PHIL  A  DEL  PHI  A ,  PA . 


h  M  5*fJ»tTT7M  G  TO  KDY10RTISERS  KINDLY  WBNTICM  gHOCERV  Vv 
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FARIN ACEOUS  GOODS. 

Corn  Meal —  Per  Bag 

Lea's,  white,  ioo  lbs .  x.75 

“  yellow,  granulated,  zoo  lbs .  »-75 

“  "  table,  100  lbs .  1.70 

Western  yellow,  100  lbs .  1.45 

Quaker,  36  packages . 7. .  2.65 

Farina,  Hecker's,  24  i’s,  per  case .  1. 40 

“  Schumacker’s,  24  packages,  per  case.,  x.io 

Beans — 

California  Lima,  new . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.12J4 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2.10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  1.85 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  1.8754 

Pea,  fancy,  Michigan,  grain  bags . bushel  1.80 

Red  Kidneys .  “  2. 45 

Peas-  - 

Green . per  bushel 

Scotch .  “  2.25 

Split,  yell»w .  “  2.00 

“  green .  “  2.65 

Lentils — 

110-lb.  bags . per  lb.  .08% 

Less  quantity .  “  .09'^ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea’s  Breakfast,  10  pkgs . . case  1.45 

Lea’s  Pearl,  100  lbs . per  bag  1.90 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.25 
Barley — 

OO . 05  J4 

No.  3,  100-lb.  bags .  3.15 

Noodles,  Climax,  24  toe.  pkgs.,  case .  1.05 

“  “  48  5c.  pkgs.,  case .  1.15 

“  “  asstd.,  24  5c.,  12  ioc.  case...  1.10 

“  Smith’s,  30  10  c.  packages .  1.90 

“  “  assorted,  5  ana  10  c .  1.90 

Oatmeal,  B ,  per  bbl .  6 . 10 

"  “  kegs  100  lbs.,  per  keg .  3.20 

Oaten  Goods,  In  cases —  Per  case 

Avena,  36  packages .  2.93 

Banner  Oats,  20  packages .  3 .85 

Friends' Oats,  36  packages .  3.00 

Mother’s,  36  pacxages .  3.15 

Pawnee,  36  packages .  2.65 

Quaker,  18  ioc.  sise .  1.50 

H-O,  24  2’s .  3.00 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5.60 

Avena,  per  keg,  90  lbs .  2.95 

Standard,  180-lb.  bbls . 

“  90-lb.  bags . . .  1.60 
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Sag  o — 

Fine,  bags  about  160  lbs . o6J4 

50-lb.  lots . 06% 

Admiral,  Pearl,  24's . c 8 % 

Tapioca,  Instantaneous,  50  i's . 08% 

“  Colburn’s  Hasty,  24  i-lb.  pkgs . 07^ 

“  Minute,  %  -gross,  per  box .  2.85 

“  Flake,  about  125  Ids . per  lb.  .06 

“  “  less  quantity .  “  . 

“  Pearl,  150  lbs .  “  .c8 

“  "  less  quantity .  “  .o8)£ 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  a. 70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  2’s . per  case,  3.15 

Purina  Health  Floor,  ao  s’*,  Cartons  "  3.60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour . J...  5.00 

Packed  in  12’s,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Floor .  4-oo 


MLAXTA-VITA,  36 
paokageg .  2.86 


Egg-O-See.  36  packages . . .  2 . 85 

Egg-O-See  Corn  Flakes,  36  packages .  2  85 

Cook's  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4.25 

Mapl  Flake, 36  “  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  •'  “  25  “  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages .  2.75 

Flaked  Rice,  Cook’s,  24  packages .  2 . 75 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages....'. .  2  40 

Pettijohn’s  Food,  24  packages .  2.35 

Ouaker  Puffed  Rice.  36  packages .  2  80 

Quaker  Wheat  Berries,  36  packages .  2.85 

V  igor,  36  packages .  a .  65 

Ralston  Kornkins,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lb.pkgsTpr.case  4.50 

Ralston  Health  Food,  24  is . . . per  case 

Triscnlt.  30  packages .  2.50 

Toasted  Com  Flakes,  36  packages .  2.50 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size .  2  60 

Zest,  20  packages,  25  cent  size .  3  40 


-31 


HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dor.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz. 1  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  do* 

“  Acidulated . . 

Cox's,  large . . 

“  small . “ 

Plymouth  Rock,  Pink  or  White . .... 

Nelson's . per  do*. 

lt  small . < .  il 

Bromangelon,  assorted  3  do* .  “ 

Fruit  Puddine  •>  dor.,  asst,  flavors  ... 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz.. 

Chaimer's . ** 

Peter  Cooper . ' . 

Tryphosa . per  doz. 

Imperial  Wine  Jelly . 


Gelatine,  McKinley's . per  do* 

Wetmore's  Double  Refined,  36  ioc. 

r^kg8.  . per  case 

Kusto,  60  5-cent  packs . per  case 

Puddine,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz 


1.05 

«< 

*-«5 

15754 

it 

•95 

1 .20 

»•  35 

it 

•95 

.87M 

.80 

«( 

8754 

•9754 

.90 

•9254 

•95 

..  per  doz. 

.per  gross 

II  .OO 

36  IOC. 

.85 

2.70 

2  .OO 

1.60 

.90 
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macaroni.  ' 


Per  1 


Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  “  . 

“  MarcaronI,  long,  “  . 

"  “  square  “  . 

Larosa  Spaghetti,  long,  25  lbs . 

“  Vermicelli,  square,  “  . . 

Macaroni,  bulk,  “  . 


•05 

.05 

t>5 

.c6 


Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 


and  broad,  48  5-cent  packages. 

24  10-cent  packages . 

“  Plain  "  Noodles,  24  i-lb.  cartons. . 

“  “  48  J4-lb.  “  . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs . 

24  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons . 

“Golden  Seal"  brand,  25  1/1  packages  (long) 
“  “  48 1/2  “  5-c.  size 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“GoldenSeal"  Egg  Macaroni,  25  xo-cent 
cartons.. 


1. 8a 
1.80 
1.80 

I.i 

1.80 

1.80 


2.25 

1.88 

1.80 


2.00 


“Imperiale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 


1.88 

1.88 


cartons,  24  packages . . . 

Spice  Drops,  in  baskets,  20  lbs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle 

Bulk,  ia-lb.  wooden  boxes . _ . 


1. 91 

i.6t 


.30 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10.00 

"  “  8 .  16.00 

“  “  10 .  13  00 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  zo. 00  Brass,  14.00 

“  Sugar,  “  a,  “  7.00  “  9.00 

“  Tea,  “  3,  “  6.00  "  7.50 

“  Spices,"  4,  “  5.00  “  6.00 

Less  40  per  cent,  dlsconnt. 

600-lb.  Platform  Scale . xe.oo 

Standard  Cash  Register .  ao.oo 

Tea  Caddies,  round  front,  No.  3 . per  dox.  9.00 

“  “  **  3 .  “  6.50 

“  “  “  4 .  "  4.50 


Buy  Your  Cheese  and  Delicatessen  Here 

You  should  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 


CARL  WILDE,  357  N.  Second  Street,  Philadelphia 


Guaranteed  Meat  Products 


From  now  on  the  wise  grocer  will  sell  only 
meat  products  that  are  absolutely  guaranteed  to 
conform  with  all  the  rigid  laws — pure  food  and 
inspection — to  which  the  packer  is  now  subject. 

Our  Vienna  Sausages,  Bolognas  and  Smoked 
Tongues  are  among  this  extremely  limited  class. 

Delicious  and  superfine  products  ! 


M.  ZIMMERMAN  COMPANY 

Main  Office:  318-24  East  Houston  St.,  N.  Y. 

Branch  Offices:  717  N.  Second  St.,  Phila.,  Pa.,  and  125-27  Pulton  St.,  Boston,  Mass. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Boost  Vour  Own  Business 


DUY  your  Coffee,  Tea,  Baking  Powder,  Spices,  etc.,  in  BULK.  We  will 
L*  supply  you  with  the  finest  cartons  ever  made  at  a  moderate  cost,  and 
label  them  to  your  liking — pack  your  goods  in  them  and  every  pound  you 
sell  you  will  be  boosting  YOUR  business  instead  of  somebody  else’s. 
Shall  we  send  you  a  sample  carton  ? 

PAPER  CANISTER  MEG .  CO. 

221-23  North  23d  Street.  Philadelphia ,  Pa. 
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Cuttera..., .  1.50 

Money  Drawers..... .  1.50 

and  Twine  Holder .  r.oo 

rei  Covers,  Sunk  Handles,  21  in. ..per  Uoz.  2.50 
Top  "  ai  In...  “  2.00 

I  Cutters .  6.00 

ig  Borers,  Enterprise  No.  2.  iJ4  to  2  In .  1.60 

Openers,  “  Never  Slip” . per  dor.  .90 

rper’s  Can  Opener . per  gross  13.80 

ese  Cutters. .  8 . 00 

fee  Mills,  Dell's  No.  9 .  32 .00 

“  10 .  40.00 

"  "  12 .  65.00 

it  Augers,  s  prong .  1 . 50 

j  isuring  Faucets. . 2.00 


iladelphia  Scoop  Co’s  Sugar  Scoops:— 

:  (destructible,  No.  4 . per  doz.  9.00 

“  5 .  “ 

“  « .  “ 

i  x.  Galvanised  Steel  Blades,  No.  3.. per  doz. 

it  <«  .  € l 

"  "  £.  " 

I  .  Quality,  No.  3 .  “ 

4 .  “ 

1  f*  ^  . . ** 


12.00 

15-00 

4.20 

5.40 

7.  20 
2.60 
3-00 
3-40 


rer’a  Eclipse  Counters  : — 


0. 

Length. 

No.  Qf 
Drawers. 

Each. 

34, 

,  3  feet  8  Inches, 

9 

15-00 

■34, 

4  feet  10  Inches, 

zs 

20.00 

34, 

6  feet, 

*5 

25.00 

34, 

7  feet  3  inches, 

18 

28.00 

A, 

8  feet  6  Inches, 

21 

31 .00 

34, 

9  feet  8  Inches, 

24 

35-oo 

34, 

10  feet  10  Inches, 

*7 

40.00 

34, 

11  feet. 

30 

45-oo 

Capacity  of  Drawers,  40  to  60  lbs.  each 

to  pe 

e  prices,  f.  o.  b.,  Ilion,  N  Y . 


s,  Dell's,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  x 
••  r‘  “  i« 

««  11  «  # 

••  <1  it  _ 

*/  "  “  4 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  z 
“  “  i* 

ii  a  j 

*€  II 

“  "  4 

Batchers',  without  weights, No.o 

"  "  z 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case.,  “  .go 

Large  cartons  or  tins.  2  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 


MACKEREL. 


Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  z... 
Ex.  Norway,  No.  2... 
Ex.  Norway,  No.  3... 
Ex.  Norway,  No.  4... 


Irish,  No.  3 . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Le.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whitefish . 

Salmon,  Halifax . 


Haddock,  Pickled .. 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

81b. 

25  00 

13.10 

6.65 

1.50 

1.25 

36.00 

18.50 

9.40 

2.05 

1.69 

24.00 

12  50 

0.40 

i.45 

I  .SI 

22.00 

11.50 

5.90 

1-35 

I*I3 

20.00 

10.50 

5  40 

1.25 

1.05 

19.00 

10.00 

5  15 

1.20 

1 .01 

18 .00 

9  50 

4  9° 

*•*5 

■97 

17. 00 

9.00 

4  65 

1. to 

•93 

16.00 

8.50 

4.40 

t.05 

.89 

16.00 

8 .50 

4  40 

1.05 

.89 

7  50 

4-  ?5 

6.50 

3.85 

6.00 

3  •  6° 

6.00 

3.60 

15-00 

8.00 

4. >5 

I  CO 

.85 

32  .CO 

6.50 

3.40 

■85 

•73 

6.03 

3.6  > 

DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 07J4 

Our  Choice,  Haddock,  40  lbs . . 

Gilt  Edge,  Hake,  40  lbs . 06)4 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs .  08 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  z  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  z  .30 

Screw  Top  Jars,  a  doz.  In  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  \[c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,15 

Small  Extra  Scaled  Herring . per  box  .  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

“  ’*  zoos .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Extra  fancy,  25  lbs . 09^ 

Fancy  N.  Y.  State,  48  1  lb . 09% 

Fancy  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Fancy  Moorparks,  25  lbs . 

Choice  Royals,  25  lbs . 18 

Choice  Royals,  50  lbs . 17J4 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants— 

Gold  Medal,  recleaned,  36  is . o8fj 

Gold  Medal,  loose,  25  lbs . 08% 

Private  Growth,  extra,  cleaned,  36  lbs . oS% 

“  cleaned,  30  lbs.  bulk . o 3 1/2 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . 14 

Extra  choice  Muir’s,  50  lbs . 

Fancy  Muirs,  95  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


36- 


PRUNES. 

Boxes. 


d  . 

I|3 


1J 


•  io)4 
.09 

•07K 

•07 


.06 

•°s34 

.05 

•04K 

•04 


20-  30,  25  lbs 
30-  40, 25  “ 

40-  SO,  25  “ 

40-  50,  50  “ 

50-  60, 25  " 

50-  60, 50  “ 

60-  70, 25  " 

60-  70, 50  “ 

70-  80, 25  " 

70-  80, 50  “  , 

80-  90, 50  “ 

90-100, 25  “ 

90-100, 50  “ 

100-120, 50  “ 

Raisins— 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . ... 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Ensign,  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


s» 

ja 

3 


S  £ 

“•O 


.  10 

.08K 
•°7  Vt 
.06% 

.O  5% 

•03% 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen .  2.70 


25- 


2.25 

*•5° 


15-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5, 1  doz.  25-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . .  “  “  2.4734 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  i  and  4 

doz.  in  case  . per  doz.  1.15 

24-12  oz.  package,  packed  2  oz.  In 

case . "  "  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  s.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  «  doz.  " 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg.  Co,  of  Pa, 

PHILADELPHIA,  U.  S.  A. 
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INK. 

Arnold's,  black,  3032 . per  bottle 

Continental,  red,  1  doz . 

“  black,  3  doz . . . 

Royal,  black,  3  doz . — 

Stafford,  Commercial,  303* . per  bottle 


.48 
•  3° 
.aS 
■as 
.58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.84 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Luster  Top .  3  °° 

Crystal,  Crimp  Top .  a .  10 

No.  o,  Tubular  Lantern  Globes 
Cold  Blast . 


6  doz. 
No.  a. 


4.60 
4,20 

3.60 
2.70 

;  doz. 


5:C 


.90 

No.  1. 
•  SS 


is . 5 

. 454  doz. 

No.  z. 

Tumbo  Chimneys,  plain . per  doz.  .75 

dec.,  107,  " 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 

1 -gallon,  Glass . per  doz 

“  Galvanized .  “ 

Lenox,  Spout .  “ 

“  Spigot .  “ 

Columbia .  “ 

Banner .  “ 

Climax,  Pump .  “ 

Home  Rule,  Pump .  " 


4.20 

3*  3° 
2.75 

338 
No.  2. 
.85 


No.  2 
•  75 


5- 
5- 
5- 
5- 
5- 
5- 

Lanterns — 

No.  o,  Standard. . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


2.25 

2.10 

5.00 
5 -So 
7.00 

3.00 

10.00 

12.00 


4*75 

*.80 

8.00 
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Vulcan  Parlor,  65's . 

“  ioo's,  5-gross  in  case.. . 

"  500’s . '. . 

Vulcan  Safety,  65s,  No.  . . 

“  65s,  No.  2 . 

Columbia  Safety,  No.  2,  5-gross  cases . 

“  No.  37,  5-gross  cases. . 

“  100's,  s-gross  cases . 

“  No.  15,  gross  cases .  z.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-5°-3-75 

Searchlight,  . . .  4-»5_4-50 

Press,  200’s . 1.80-1.90 

“  500’s .  4-50-4-75 

America,  zoo’s . .' .  1. 30-1. 35 


Per  Gross. 
...  .  4* 

...  9*54 

...  3-95 

...  .55 

. 5° 

. 55 

. 50 

9° 


4-15 

.60 


5-5® 
2.75 
5  00 
4.00 


American  Paraffine,  500’s,  ex.  qual . 

Telegraph,  blue  head,  e-gross  cases . 

Our  Darling,  1  gross,  No.  3, 1,000 . 

Our  Darling,  54  gross,  No.  4,  1,000 . 

Superba,  1000s,  1  gross  to  case . 

Red  Skin,  500s,  1  gross  to  case . 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  z.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case . .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  roos,  3  gross  to  case . 80 


LIME. 

Prepared,  2  doz.  in  case . .....per  doz*  -5*54 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0554 

“  “  25  lb.  boxes,  54  lb .  “  .0654 

Acme,  1  lb.,  sifting,  as-lb.  boxes . °554 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3. 60 

Babbitt’s  Potash,  4  doz .  “  3-3° 

Lewis’ .  “  3-25 

Red  Seal,  2  doz . *  *•95 

“  4  doz .  “  3-85 

Popular,  4  doz .  “  1  45 


MATCHES. 

Swift  &  Courtney’s,  zoo’s,  i-gross  case... 
“  400's,  1  “ 

“  500’s,  1  “ 

Blue  Hen,  aoo’s,  1  “  ... 

"  500's,  t  " 


Per  gro. 
r- 75-* -9° 

3.50- 3.70 
3-75-4-00 

1.50- 1.60 
4.00-4. Z5 


MINCE  MEAT. 

John  Bower  St  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckera,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18, 37  and  68-lb.  belts.,  XXX,  Snperlon.per  lb. 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case 

Banrels  and  half  barrels,  Falrmonnt . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  " 

Wm.J.  Troth 

Barrels  and  half  barrels.  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  " 

5-lb.  glass  jars,  6  Incase,  “  . per  case 

r8,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’ ,  bbls.  &  %  bbls.  &  30-lb.  kit*, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klta„per  lb. 
Crescent,  bbls.,  54  bbls.  and  30-lb.  Idts  “ 
Schimmel’s,  30-lb.  Kits,  bbls.,  54  bbls...per  lb. 

“  18  and  37  lb.  Kanakins .  “ 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz. 

“  5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case  11 


.0854 

•  09 
6.25 
3-«5 

3- 8° 

•  *3 

4- 40 


,o8X 
•09 
6.25 
3-65 
3.80 
•»3 
♦  •40 
-0754 


.08 

.06 

•05 

.0454 

•0754 


3: 

9 .80 
5-30 
6.25 


2# 


National,  30-lb.  Kits,  bbls.,  54  bbls . per  lb. 

Soathwark,  30-lb.  palls,  bbls.,  54  hbls.  “ 
Atmore  A  Son,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . '. . per  case  6  jars 

No.  3,  glass  jars .  per  case  6  jars 

Family — heedless. 

No.  5,  wooden  pails . per  box  6  pails 

No.  xo,  wooden  pails . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . 

Celebralcu — heedless. 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Wooden  Pails.  18,  37  and  68  lbs . .  ' 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . . 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. . 

Keystone — 

Barrels,  Halves,  Quarters  and  kits . per  lb. 

Polls  -8.  i"  onH  48  IVg..,..,...  1  * 

Wooden  Kite,  No.  28  and  35 . 


■  0554 

■  0454 


4-5° 
3  >5 


3-75 

6.4O 

•°9l4 


.08)4 

.09 


■07% 

.08 

.oS 


OILS. 

Stove  Gasoline . . . per  gal.  .18 

Headlight,  i5*test .  “  .1*54 


OLIVES. 


H.  Kellogg  *  Sone,  Agents Per  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  15-5° 

“  Extra,  64  oz .  X3-5° 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints . . . .  4  5° 

“  Mammoth,  54  pints .  3.15 

“  Extra,  54  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4  -75 

De  Lucques,  10  oz .  2 . 40 

Farcies .  3-75 

Queen,  6  oz .  x.30 

Pirn  Olas,  18  oz .  6. go 

PimOlas,  iooz .  3  -5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles . 6.50 

California,  individuals . .  1  •  5° 
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OLIVE  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz .  4 

*•  “  pts.,2doz 2. 

“  11  54-pts.,adoz.  I 

Rae’s,  Lucca,  litre  bottles,  1  doz . .  xx. 

“  25-ox.  bottles,  1  dor .  8 

“  Finest  Sublime,  qts.,  1  doz .  6 

"  “  pts.,2doz .  7. 

"  “  54-pts.,  2  doz._  4. 

“  “  8-oz.  flasks,  254 

doz .  7 

“  “  iz-oz.  flasks, 

254  doz .  9 

*•  Snbllme,  8-oz.  flasks,  254  doz...  6 

*'  "  12-oz.  “  z54  doz...  8 

Rae's,  FinestSubllme,igal.,  10  Incase, per  gal.  a 
Rae’s  F inest  Sublime,  5  gal„x  or  2  In  case, per  gl.  2 
■*  “  1  qt.,  40  to  case,  “  a, 

“  Sublime,  x-qt.  tins,  40  to  case .  a. 

“  “  54-gal.  tins,  20  to  case .  z 

“  "  x-gal.  tins,  10  to  case .  a 

“  “  5-gal.  tins,  1  or  2  to  case .  2 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroa 

24  4 54  oz.  bottles .  t4 

24  8  oz.  bottles .  7 

12  18  oz.  bottles . . .  6 

2  5  gal.  cans,  case .  20 

10  1  gal.  cans, case . . .  21 

20  Yi  gal.  cans,  case .  22 

40  gal.  cans,  case .  23 

80  '/, i  gal.  cans,  case .  25 

Bulk  at  $20  for  10  gallons. 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  caae....per  case, 
Pints,  “  2  “  “  .....  *' 

tg  Pints.  “  a  ‘  “  .....  “ 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  ® 

2  dozen  pints .  8 

2  dozen  half-pints  .  4 

6  i-gallon  tins . per  gal.  5 

Special  prices  for  quantities,  on  application 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz. 

Lubon's,  No.  16,  2  doz . per  doz. 

Lubon’s  No.  32,  1  doz . per  doz. 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz . 


VE  SELLATMORES 


OWNER  OF  THIS  STORE 
Fined  for  Selling  Impure  Foods  | 
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PURE 
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sk*4 
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WKicK  is  YOUR 
5  tore  ?  Avoid 
Trouble  by  sSellii^  Only 


ATM  ORE’S 

Mince  Meat 


S&f/sL/es  ALL 

Pure.  Food  Laws 

ATnORL  Sc  wSOiV  PKilacdelpRiak 


No  More  Bugs 


A~i  LSottle  of 
Cdecilt/i  cincl 
Cleanliness 


TheSulpho-Napthol  Cv 

BOSTON. WASS 
U .  S.  A. 


No  More  Dirt 


SULPHO-NAPTHOL  is  a  cleanserj 

and  purifier  which  does  its  work  sc 
well,  it  is  never  out  of  a  home  where 
it  has  once  been  tried. 

Sprinkled  in  closets,  sinks,  cellars 
it  not  only  drives  away  vermin,  but  i 
purifies  the  atmosphere,  prevents  dis 
ease  and  makes  everything  sanitary. 


There  is  another  reason  why  dealers  should  push  its  sale 
every  case  brings  them  Universal  Coupons,  the  most  valuabl 
premium  vouchers  ever  issued. 


C 


The  Sulpho=Napthol  Company 


BOSTON,  MASSACHUSETTS 


GROCERY  WORLD 
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paper. 

WRAPPING. 

raw,  MUo,  7  lb.,  15  x  20 . per  ream  .24 

1  anila,  15  x  20,  full . .  “  .36 

“  24  x  36,  full,  20  lbs . .'.  “  .70 

“  18  x  24,  full,  10  lbs .  *  -yiA 

"  Special,  15  x  20,  61bs„ .  “  .18I6 

apilla,  Bakers’,  15  x  20,  10  reams  In  . 

bundle . per  ream  .  1 1 

“  Rol1 ,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

oil,  White,  light  weight,  9,  ra,  15, 18, 

20  or  24  inches  wide .  “  .03^ 

"  Glazed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  03^ 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  " 

hite  Tea  Paper,  12  x  16,  reg . per  package  .14 

'  15*20,  reg .  “  .19 

ax  Butter  Paper . per  package  .11 

trchment  Butter  Paper  9x12...  “  .40 

PAPER  BAGS.— Manila. 

O  M 

>  V  . 

o.  V 

0-0  n 
131=  5, 
«  e  o' 

pt/ll/l 

n 

.45 

•  55 

•  73 
•93 

*.I5 
*•33 
*•55 
1. 81 
2.19 
2.41 
2.89 

3- 75 
4.01 

4- 55 

5- 05 

4.00 
5-75 
1  25 

PICKLED  MEATS  AND  FISH. 

unb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

“  10-oz.  jars .  “  2. so 

“  10-lb.  pails . per  pail  2 . 50 

•Ipe,  10-lb.  palls . per  pail  .90 

*  5-gal.  kegs . per  keg  2.00 

g’s  Feet,  10-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

ckled  Beef  Salad,  In  glass . per  doz.  1 .10 

“  Tripe,  “  “  1.10 

“  Ox  Heart,  "  “  1.10 

“  Pig’s  Feet,  “  «  1.  jo 
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.29 

.3* 

•35 

•  S3 

35 

•78 

•37 

•43 

•7i 

•  45 

•  49 

•  55 

.  .89 

•53 

•97 

,61 

71 

. . 

.  *.09 

65 

1.  *5 

■75 

•89 

.  **25 

•77 

*•39 

.87 

*05 

.  *-45 

9* 

1 .07 

1.21 

•  *-73 

I  03 

*  95 

*  *23 

1.4* 

. 

2  .09 

1. 19 

2.29 

*49 

1.68 

2.27 

*  37 

2-  55 

*  65 

*•83 

3-37 

3  87 

4  *9 
4.83 


3. 11 

3- 97 

4- 4* 

4- 79 

5- 4* 


Price  per  1,000  and  not  less  than  500  lots. 

jj-lb.  Plain  Flour  Sacks . per  M 

Jb.  **  “  .  “ 

•lb.  “  *<  .  «• 


x  -4*- 

Russian  Sardines . . . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

"  10-lb.  “  .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . iS% 

Loose,  barrels,  30  lbs . 18 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . q2% 


PICKLES. 

Barrels,  45  gal.,  laoos .  9.50 

io-gallon  kegs,  pine,  600s,  full  count .  2.75 

10-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “ 

Sweet  Pickles,  1,000s,  5  gal .  “ 

Sweet  Pickles,  2,000s,  5  gal. .  “ 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2 ,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz 

English  Spiced  Pickles,  8  or.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3 . 10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  2.35 

Crosse  &  Blackwell’s : — 

Chow-Chow ...  ' 

Qts. 

Casks. 

4  doz. 

5-75 


3.00 

3- 65 

4- 50 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 
Pts.  Pts.  J4-Pts. 

Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3.25  3.50  2.10 

Smaller  Quantities. 

5  9<»  3-35  3-6o  2*25 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

z  doz.  1  doz.  %  doz. 

Qts.  %  Gal.  1  Gal. 

4-7°  *-35  7»o 


2  doz.  2  doz. 
i6  Pints.  Pints. 

3  *5  5-50 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

z.so  2.30 


5  Gal. 
Kit. 
5-5° 


10  to  45  Gals. 
Per  Gal. 

1. 00 


-48- 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz, 

A  Pints.  Pints.  Qts.  A  Gal.  1  Gal. 

4.00  7,00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  V  inegar,  Pure  Apple  .  1 4 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  "  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  a  .00 


PROVISIONS. 


Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

N.  Y.  Shoulders,  10-ia  lbs . 

**  Tenders  and  Knucks . . 

“  Flats . 

“  Air  Dried,  sets . 

11  “  Tenders  and  Knucks..  .20 

Jersey  Pork,  Butt. . perbbl.  18  50 

11  Family .  "  20.50 

Breakfast  Bacon,  rib  In . 14A 

“  boneless . 15 A 

S.  P.  Bellies,  14-15  lbs . „ . 11  y2 

Bologna,  25-lb.  boxes . 07 

Boiled  Boneless  Ham . 22 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes .  . 

Covered  Hams,  j£-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  *4 -cent  extra 
fohn  Bower  &  Co. — 

Superior  Honey-cared  Hams,  skinback . 16 

“  “  “  large . 15 

“  *  “  medium . 15 

“  "  “  small . 15 

“  “  Brealdast  Bacon . 35 


boneless 


•  17 


Beef,  alr-drled,  regular  seta . . . 18 


Insides  and  knuckles.. 


Ham  Bologna . 10 

Beef  “  . a .  10 

Boiled  Hams .  25 

Beef  Tongues . per  dot.  xx.00-1a.00 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15^ 

Premium  brand  Hams,  12  lb  . 14% 

Premium  brand  Hams,  14  lb . 14 
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Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb .  .15 

Premium  brand  skinned  Hams,  18-20  lb . 15^ 

Premium  brand  boiled  Hams,skinned,fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14^4 

Winchester  brand  Picnics . ^V\ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palls,  60  11m . 

5  “  “  . 

3  “  "  . 


s'2 

£.3 


9  x 

9  A 

*  <-k 

10 


N 

ri 


9/8 

9X 

9V» 

IO 

10% 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . ntf 

“  "  tubs . 11  A 

“  “  3, 5  and  10-lb.  cans,  .12  A 

Swift  &  Co. — 

Premium  brand,  tierces . 1 1 

Silver  Leaf  brand,  tierces . 10 

Jewel,  compound,  tierces . . . 09% 

Cotosuet  tierces . 09J6 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 10 

Common  to  fair,  native . 07 

Western  Dressed  Beef — 

Choice,  native  cattle . 10 

Common  to  fair  “  . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs— 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . . . 

**  medium  ............ . . 


Per  lb 
-.10& 
-.c8 

~.ic% 

-.-9 

-.12 

-.II 

-■<9% 
-.cg'A 
-.0984 
-.09K 
-•c9  'A 

.  12 
.09 

.09  'A 

.05 


BUTCHERS'  SUNDRIES. 

Fresh  Steer  Tongues . 90  1.00 

Cow  Tongues . 75-1 ,0 

Calf  Heads,  scalded . 50- .  75 

Sweetbreads,  veal . per  pair  .60-. 90 

,l  beef . . . per  doz.  x.oo 

Calf  Livers . perlb.  .20-.  25 


Every 
Grocer 
intends 
to  own  a 


Grocer’s  Refrigerator 


some  time.  That  time 
should  be  NOW.  Another 
year  without  a  McCRAY 
REFRIGERATOR  means 
you  are  allowing  a  useless  waste  of  ice  and  loss  of  goods  to  go  on,  thus  cutting  down 
your  profits. 

Did  you  ever  consider  how  many  customers  you  may  be  losing  by  selling  them 
butter  that  they  think  “  Don’t  taste  just  right  ?  ” 

A  McCRAY  REFRIGERATOR  keeps  butter  and  milk  sweet  and  pure.  They  are 
perfect  refrigerators  and  will,  in  a  short  time,  repay  their  cost  through  saving  of  butter 
and  other  provisions,  and  of  ice.  They  are  sold  entirely  on  their  merits. 

McCRAY  REFRIGERATORS  ARE  GUARANTEED 

We  also  build  coolers  for  Meat  Markets,  Hotels,  Restaurants,  etc.— la  fact  for  any 
purpose. 

We  can  here  give  you  but  a  faint  idea  of  the  McCRAY  REFRIGERATORS.  Let  us 
send  you  our  catalog  No.  64,  showing  our  large  line  of  grocers’  boxes  from  which  you 
can  make  a  selection. 

v  WRITE  FOR  OUR  0 ATALOGS  :  No.  64  for  Grocers,  No.  57  for  Meat  Markets, 
No.  46  for  Hotels,  Restaurants,  Public  Institutions,  etc.,  No.  81  for  Residences. 

McCRAY  REFRIGERATOR  CO..  602  Mill  St.,  Kendallville,  Ind. 

PHILADELPHIA  OPPICE,  206  South  Eleventh  Street 

(ALSO  BRANCHES  IN  MANY  OTHER  LARGE  CITIES) 


!— 


JOHN  BOWER  6  CO. 

GENERAL  PRO  V I S  JO N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


RE  BRAND 


O  U  R  E  R  3  OE  HONEY-OU 

Beef,  Beef  Tongues,  w  T  /X  mx  Pure  Kettle-rendered 

Breakfast  Bacon, etc.  i\  lVl  LARD  a  Specialty 

BOILED  MAMS  AND  BEEF  TONOUES 

SUPERIOR  AND  FAIRMO  UN  7  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


IN  MRITINC  TO  HDVEHT1SE RS  KINDLY  MENTION  "  GROCERY  W^RLD” 
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Beef  Kidneys . per  dot. 

Beef  Livers . 

Ox  Tails . per  dor. 

Hearts,  beef. . per  lb. 

Rolls,  beef . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . . . . . 

“  “  western . 


i.oo 
.05 
•50-.65 
.03-.  05 
.10 
.18 
.11 


.  it 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

FRESH  KILLED. 


Turkeys — 

Per  lb. 

Western,  Y.  H . 

*x4 

“■  r5 

“  Y.  T . 

•x4 

-.15 

Old  hens  and  toms . 

.14 

-•Z5 

Common  to  Good . 

•  10 

-.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 
under  to  pair,  fancy . 

•24 

-.26 

Philadelphfa,  fresh  killed,  3#  to  4  lbs 
to  pair . 

.24 

-.26 

Philadelphia,  fresh  killed,  3  to  3^  lbs. 
to  pair,  faacy . 

•24 

-.26 

Western,  4  to  4)6  lbs.  to  pair,  fancy  ... 

.  20 

-  22 

“  3  to  3 %  lbs.  to  pair,  fancy  ... 

11  fair  to  good . 

.18 

-.20 

.  l6 

-.18 

Fowls — 

Western,  fancy . 

.15%-. 16 

Heavy  Roasters,  4  to  5  lbs . 

.20 

-.22 

Fair  to  good . 

Old  cocks . 

-.18 

.IO 

-.11 

Squal 

Pri 


ncv, 
a  all, 


small ,  frozen . 


rime,  large,  ancy  . 


Per  doz. 
3-50 


Mixed .  2.00-3.00 


Dark  . 


.80-1.25 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 J4  to  2  lbs . 16 

Large  Springers . .  .  18 

Fowls . . 

Roosters , 


Per  lb. 
-.18 


-.15 

-.it 


Ducks  . .  -.  <5 


POULTRY  SEASONING. 

Bell'sSpiced  Seasoning — 

Small  or  Mo.  1,  2  doz.  In  case . per  doz. 

1  “  .  “ 

Large  or  No.  2,  1  “  . .  “ 

t-lb.  cans,  1  doz.  In  case . per  case 

2- lb.  “  %  “  “ 

3- lb.  "  H  “  “ 

5-lb.  “  H  “  “ 


85 

.85 

1.40 

4.00 

3-75 

5-40 

8.70 


Extra 

Extra 


SAUER  KRAUT. 

Quality  Long  cut,  50-gal.  tierces . 

Quality  Long  Cut,  15  gals.,  kegs .  3.00 


Compass,  No.  3,  cans,  2  doz . 82J6 
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plum  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  in  case,  %  lb..per  doz. 

No.  1,  round  conical,  with  key,  x  doz.  “ 

No.  a,  "  “  1  “ 

No.  3,  “  “  %  "  “ 

No.  4,  "  "  %  "  “ 

P.  P.  Sauce,  s  doz.,  No.  x .  “ 

Mmore’s  Genuia®  English  Plum  Pudding 
Seedless : — 


x  .00 
*•35 
4-*5 

6.50 
8.  50 

1.50 


Individual, 

per  case  ot  2  doz . 

t-lb.  cans, 

1  “  . 

2-lb.  “ 

II 

3- lb.  “ 

4- lb.  “ 

II 

<1 

g  :: 

. 385 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz. 

Assorted,  No.  2,  stone  crocks .  1  .i2j£ 

Assorted,  No.  32,  jars . 90 

Assorted,  No.  5,  toy  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . 87^ 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 87^ 

Schimmel's,  assorted,  No.  10,  tumblers . 77^ 

National,  assorted,  No.  10,  tumblers . 67^ 

National,  assorted.  No.  6,  tumblers . 45 

Preserves —  Per  lb. 

Schimmers,  pure,  ^o-lb.  pails . 11 

National,  30-lb.  pails . 07# 

Southwark,  30-lb.  pails . 05^ 

Vineyard.  30-lb.  pails . 05^4 

Southwark,  5-lb.  toy  pails,  %  doz .  3.60 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks .  1 .12% 

Apple,  No.  32,  jars . 90 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails .  2.25 

Apple,  30-lb.  pails . per  pail  .88 

Apple,  20-lb.  crocks . per  lb.  .0 6J6 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .05^ 

Peach,  Plum,  National,  30-lb.  pails... per  lb.  .06^ 

Prune,  30-lb.  pails . per  lb.  .06% 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .10 

Vineyard,  assorted,  No.  16,  jars . 88 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82*4 

Schimmel’s,  pure .  1 .65 

Warrock's  Guava  Jelly —  Per  doz. 

x-lb.  tumblers .  4.00 

J4-lb.  “  .  2.25 
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Curtice  Bros.  Preserves —  Per  Doi 

Cherries,  jars .  4- 85 

Strawberries,  “  .  4-60 

Raspberries,  “  . . .  4-  60 

Apricots,  “  peeled .  4. 85 

Pineapple,  “  .  4.60 


DRUGS. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.40 

“  “  “  X-ib.,  “  “  2.60 

“  ••  “  5i-lb.,  “  “  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  doz.  a  .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  01 

Camphor,  gum,  x-oz.  blocks .  ‘  1  40 

“  Flakes,  bbls .  •'  .02^ 

“  “  less  quantity .  “  .02% 

“  Tar  Balls,  bbls.,  250  lbs .  “  ,02 % 

Castoria,  Fletcher’s . per  doz.  2 . 80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .01 

“  Bee  Brand,  Vi-lb.  carton,  per  doz,  .30 
“  “  K-Ib.  “  “  .40 
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•01« 

•  II 


*•75 
x  *75 
»*75 
3.50 
1.20 
1.20 
•75 
•55 
•35 
.36 
•»3 
•*7 


Glauber  Salts. . perlb. 

Glue .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff ’s  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff’s  Horse  and  Cattle  Pwd.,  15  c. size  “ 

Goff’s  Dyspepsia  Tablets,  xoc.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “ 

“  M.  &  R„  5-lb.  ooxes.. . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

Y  &S.,  “  5- lb.  glass  front,  “ 

“  5-lb.bx.,4's,  6’s,8’s,  za’s,  i6’s,  “ 

'■  Root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  10.C.  “  ...  “ 

Paris  Green,  100-125-lb.  kegs . per  lb 

“  W-lb.  packages .  “ 

«  «-lb.  “  .  “ 

■■  x-lb.  “  .  “ 

Jamaica  Ginger,  Hires’,  Basks . .per  doz. 

Sewing  Machine  OU,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  1  100  ‘  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  xoolbs. 

“  100-lb.  bags. .  2.25 

"  less  quantity . Y. 

Squills,  Syrup,  5  oz . per  doz.  .34 

Syrup  of  Figs . per  doz.  2.0c 

Venetian  Red . perlb.  .os 

Whiting . 


.24 

.11 
1 .6c 
1. 55 
•35 


75 

28* 


3s 

3= 

30 

90 

35 

04 

05* 


05 

2 -45 


I  OZ. 

.37 
.45 
35 
•  40 

.40 

.30 

.26 


Glycerine . per  doz. 

Laudanum.,., . ..••••••••  * 

Paregoric. .  “ 

Peppermint. . per  doz. 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz. 

Turpentine .  “ 

Husband*  s  Magnesia . per  doz. 

Bull’s  Cough  Syrup .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 8c 

“  “  . . per  gross  9.00 

Per  Doz.  Per  Grosi 

Roachsault,  large .  4.00  45- 00 

“  medium .  2.00  22.50 

"  small . 80  9.0c 


1  oz. 

.65 

.85 

.65 

.58 

.70 

•  40 

•45 

Z.85 

90 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 

No.  10 . 

Tube  V . 


McCormick  &  Co.,  Bee  Brand —  Per  do: 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  g 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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ioc.  lize. 


35c.  size, 
a.  00 
a.  00 


a. 00 
a.oo 
a. 00 
a.oo 


eliable  Brand — 

itoria,  Dr.  Pitcher  . . 

tor  Oil,  tasteless . 80 

th-to-Paln . 80 

liarrhoea  Cure . 80 

Vermifuge . 8s 

lUgh  Cure . 80 

F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

Absorbtne .  18.00 

Absorblne  Jr.  (Mankind) .  9.00 

|  Young's  Kidney  and  Nerve  Powders .  a.oo 

Taroleum,  small  can... .  6.00 

Taroleum,  large  can .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure..... .  4.00 

Less  a  per  cant,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 

:ld  Phosphate,  Horsford's . per  doz.  4.15 

itb  Brick,  box  35  bricks . per  box  .60 

allng  Wax.„ .  *■  .03 

Iyer  Sand.. . per  bbl.  1.35 

u,  pints . per  doz.  .75 

I  ‘  quarts .  “  1.00 

"  gallons . each  ,30 

‘  X  barrels .  “  3.50 

11  barrels .  "  6.00 

cCormlck  &  Co.— 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 
and  premiums . per  case  3 . 75 

ID.  S,  Nerve  and  Bone  Liniment,  35c. size...  a.oo 

McCord’s  Magic  Medicine,  25c.  size . .  3.00 

50c.  size .  4.00 

McCormick's  Tasteless  ChlllTonlc,  35c.  size  3.00 

50c. size  4.00 

McCormick's  Watermelon  Syrup,  30c.  sice..  4.00 
Wondercure  Headache  Powders,  10c.  size...  .80 

a-,— 

cCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  3.00 
25c.  size  3.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.oo 

.uer'i  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .45 

No.  a,  Vanilla  and  Rose .  “  .00 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  “  -  .  “  3.00 

No.  4,  Vanilla .  **  3.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1,  a  and  4 .  11.80 


Qts.  X-Gal. 
3.00  6.00 
a. 50  5.00 
a.00  4.00 


1.60 

*•75 


3.00 

5.50 


-§o- 

Bulk.  Pts. 

XXX  Vanilla  . .  z.50 

XX  Vanilla .  1.35 

X  Vanilla .  1.00 

Lemon,  Ginger,  W ln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.  jo 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.aj 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  aj,  j 

.  “  No.  sX,  - 

**  *•  “  No.  X,  “ 

Lemon,  “  "  No.  as.  “ 

“  «  No.  aX,  “ 

"  “  "  No.  X,  " 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  doz. 

“  Lemon. . . .  “ 

Select  VanllU . . .  “ 

**  Lemon . ..... .  11 

'•  assorted .  ■' 

“  small  size .  “ 

Vanilla. . . . per  gal. 

Lemon,  z  oz . per  doz. 

“  a  os .  “ 

"  4  oz .  “ 

gal. 


Gal. 

13.00 
SO.  00 

8.oo 


6.oo 


a. as  4.00 
per  doz. 


750 

7.00 

a.oo 

.So 

■  45 

■  45 


Orange,  Almond,  Peppermint,  W^ntergreen 
Jamaica  Ginger  same  price  as  Lemon. 


>•75 
>•75 
•75 
■  75 
•75 
•45 
II  ,oo 
.80 
*■50 
3.00 
7.00 
and 


LIQUID  RBNNBT  AND  TABLBT8 

Knight’s  Liquid  Rennet . ...... . . per  doz.  1.15 

Blair's  “  “  . . .  “  1. 10 

Hansen's  Junket  Tablets,  8  doz.,  per  do*.  .73 

Blair’s  Rennet  Tablets,  3  doz.,  per  doz.  .75 

Union  Tablets.  *  doz,,  5c . . .  .45 


CIDBR. 

Draught  Cider —  Per  gal. 

Corson's  Champagne . 18 

“  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  "  2  doz.  pints .  4  -25 


-§1~ 

Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 
“  “  a  doz.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

"  “  3-lb.  "  . o6« 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  05X 

Imperial,  fancy  Japan,  i-lb.  pockets . osH 

“  3-lb.  •'  05X 

Pearl  Head,  5-lb.  cotton  sacks . 04 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07X 

Fancy  Head,  100-lb.  bags . 06  X 

Choice,  100-lb.  bags . 05  X 

Japan — 

Fancy,  100-Ib.  bags . 05X 

Choice,  soo-lb.  bags . 05  X 


SALT. 

WORCESTER  SALT. 

Worcester, bbls.,  contain  320  Iba. .  a. 65 

“  “  fiobags,  5  lbs.,  llm...  4.00 

“  “  *a  “  14  “  ...  3.75 

“  “  30  “  10  “  ...  3.75 

•'  “  115  “  *X  “  ...  4  OO 

Worcester,  Irish  Linen,  bags,  150  lbs .  a. so 

“  “  *  56  “  . 65 

«  '•  “  a8  « . 35 

Worcester  Mermaid  Quick-  Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  obis,  contain  a8o  lbs .  a. 40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7X  per  cent,  discount 
may  be  allowed. 


-II— 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  ** 

Agricultural  Salt,  aoo-lb.  burlaps . 


■  4« 
■75 
.60 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

P.  J.  Ritter  Conserve  Co.,  X  pt*-,  3  doi.  cases 
“  “  pints,  a  “ 

“  “  quarts,  1  " 

Campbell's  X  pints,  a  doz  to  case,  per  doz....  .87% 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  2  doz .  “  a. 40 

Schimmel's,  small,  a  doz . per  doz.  '87X 

My  Wife’s,  pints,  1  doz .  a. 30 

“  half-pints,  2  doz .  1.35 

Snider’s  Salad  Dressing : — 

Pints,  1  doz . per  doz.  2.40 

X  pints,  2  doz .  “  1.40 

Luncheon ,  3  doz .  “  .90 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  37s  lbs . per  100  .67X 

Kegs,  15a  lbs . . . per  zeo  .85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’ Worcestershire,  large..  “  7.50 

*•  “  middle  •*  4.50 

“  “  small..  “  a.  50 

Worcester Sance, Campbell,  XP>*.,  adz. per  doz.  .77X 
“  “  “  pints,  “  "  1.40 

North  of  England  Sauce,  X  pints...  ..per  doz.  .77X 

Chef  Sauce.  X  pints,  a  doz . per  doz.  ,80 

Snider’s  Chill  Sauce : — 

Pints,  1  doz . per  doz.  a. 40 

pints,  2  doz .  “  z. 40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

%  pints,  2  doz . .  "  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


« 

€<The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
!  wholesale  trade  all  over  the  United  States.  ” 


Tell  Your  Customers  They  Needn’t  Be 

Bothered  by  Bugs 

The  famous  Egyptian  Deodorizer  is  put  up  in  little  boxes  con¬ 
taining  a  dozen  cylinders  and  a  little  stand  to  hold  them.  One  of 
these  cylinders  placed  in  the  stand  and  lit  will  diffuse  a  most  delightful 
fragrance  throughout  a  house,  driving  away  mosquitoes,  flies, moths  and 
other  insects,  making  the  atmosphere  hvgienically  pure  and  sanitary. 
Make  a  pyramid  of  a  case  of  Egyptian  Deodorizers,  light  one,  and  every  customer  you  have  will  buy. 
Universal  coupons  packed  in  every  case  for  the  dealer. 

PAUL  MANUFACTURING  OO.  s  BOSTON,  MASS. 
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No  Friends  Among  the  Wheelwrights 


Thisfc  •«  th'- 

ST.V  J.  V  .V-'AG'ON' 

Nr'Ai>K  ny 

rrtfos.-»,uw«owtivv 

Price  $  £45-. 


. 
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seeds. 


Canary, bash.  6o-lb  3  25 

Caraway . 08 

Celery . 10 

Coriander, bleached  ,  16 

Flax. . 

Hemp,  bush. 40 Ibi.  1  60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.06 

■  05  'A 
■°S% 


•osK 


SODA. 

Bl-Carb.,  ktws . per  keg 

“  buk,  aj-lb.  boxes . per  lb. 

“  Babbitt’s,  M’s,  25-lb.  boxes...  “ 

Arm  8c  Hammer  bd.,  W’s,36  lbs . per  lb, 

“  “  “  lbs.,  36  “  .  “ 

“  “  “  H.H.tflU .  ” 

Saleratus,  Babbitt's  bd.,  ii’s,  25-lb.  bxs.  “ 


.80 

.02)4 

■OiH 

•04K 

•°5^ 

■04H 


SOFT  DRINKS.  Per  dos 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  2  dor . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87J4 

w clcha  Drape  Juice,  case  quarts,  1  Uos .  4-5“ 

“  “  “  pints,  a  dos . .  4.75 

“  "  “  K -pints,  3  doz .  4.25 

“  “  “  3-ounce,  8  dos .  6.00 

“  “  “  ^-gallons,  1  dos...,  8.00 

"  "  “  ealtnns.  6  gal .  7.50 

%  oer  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 
Birch  Beer,  extra  quality,  pints,  2  doz........  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami ,  10-cent  sire . per  gross  a .  jo 

Electro  Silicon,  1  dor . per  dor.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  2,  pint  cans . “  33.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.5° 


14 


Solarlne  Bar  Polish— 

No.  13,  1  -lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Acme . . . 

Babbitt’s  New  York  City . 

“  Pearl,  Young  &  Co . 

.  69 

“  Eavenson,  large . 

“  Red  Seal . 

“  Swift’s . 

Less 
than 
Bars.  5  bxs. 
3-40 


Circus . 100 

Cotton  Oil . 100 

Coal  OH  Johnny . zoo 

Cygnet . 100 

Doobins'  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . 100 

Good  Morning  . ioo 

Glycerine  Tar . 100 

Gloss . 100 

Grand  Pa’s .  5° 

“  zoo 

Ivory . 100 

“  IOO 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

'•  5-centsize . 100 

“  toilet  size . 100 

Mayer’s . 100 

“  50 

Miller's  Naptha . - . 100 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . 100 

Oetaeon . .. . 100 

Old  Mill . 100 

Ozone . „ . 100 


2.70 

1-72  'A 

2.80 
3  85 

3- 7° 
2.95 
4. 10 

4- 25 
2.40 
2 .60 

1.80 

2 .80 
3. to 
4-75 
3-75 

3.80 
4.00 
4.00 

3-5° 

5.80 

3- 5° 

4.00 

4- x5 
2.15 
4.00 
4.00 

3- 95 

4- 3° 
3-75 
3-  75 
3-5° 
3*x5 

3.80 
7 .00 
4.00 

3-5° 

2 .00 
4.00 
4 .00 
3.00 
6.00 
4.00 
4.00 
3.80 
1 .90 
3-75 
3-75 
4.00 
3-9° 
3-3° 
3-75 
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Oleine,  Conway'z .  60  2.90 

“  Golden .  60  2.55 

“  Eavenion't .  60  2.50 

“  Hamilton'. .  60  2.50 

“  Kirk's .  6c  2.30 

“  Philadelphia,  1  lb .  60  2.90 

“  “  14  or .  60  2.65 

“  Pennsylvania .  60  1.75 

“  Procter  &  Gamble .  60  3.00 

“  Young’s  Best .  60  2  80 

Pride,  Swift’s . too  3.75 

Polo . 120  2.45 

Quaker  City,  boxes . -..too  2.90 

“  tubs . . . 150  4  50 

Sunlight,  oval . 100  3.85 

“  twin  bars . too  3.95 

Santa  Claus... . 100  3.10 

Saratoga . 120  2.70 

Star . too  3.50 

Sunny  Monday . 100  4.00 

White  Cloud . 100  3.85 

Wool  Soap,  large . , . ioo  6.75 

Wool  Soap,  small . too  4.00 

TOILKT  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13)4 

Castile,  Conti,  original  boxes . lb.  .n)4 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8 . 10 

Oatmeal  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

)^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  J4  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  ban .  1  24 

Y oung's,  48  bars .  1 . 80 

Brooks’  Crystal,  100 ban . 3.70 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  bars .  2.25 

“  Hand,  36  ban . 2.25 

Wrigley’s,  too  bars .  .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban .  2.35 

SOAP  POWDER. 

Pearline,  lbs.,  -grosz  boxes . per  box  2 .70 

“  6  oz.,  100  packages. .  “  2.65 

“  8-oz.  packs .  “  2.70 
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Soaplne,  7  ox.,  100  packs . .. 

a  Ia  11  ir 

"  17  “  36  packs . . . per  box 

Babbitt's  1776  Powder,  100  6-oz . 

Finola,  100  packages . . . 

Gold  Dust,  r  airbank’s,  100  12-oz.  packages  ... 
“  “  e4  4-lb. 

Naptba  Borax,  100  packages ,  large . . 

“  ioo  5 -cent  packagca . 

Klrkollne,  white,  14  4-lb,  packs . 

Young's  Pearl  Borax.  60  i-lb.  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

“  “  50  23 . 

“  “  100  is . 

Nine  O’clock  Tea,  100  packages . . 

l-v  Waxhlne  Tablets.  3  doz . ....per  doz. 

Swift's  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s . . 


2 - 3  7  54 

3.90 

2.42)1 

2.20 

360 

4.00 

4.5c 

4-75 

3- 75 

3.W 

360 

4.00 

4.00 

4.00 

3-x5 

43 

3.85 

3.85 


SPECIALTIES. 

Anker’s  BoulUlon  Capsules . . .  3,00 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  18)4  .19% 

Black,  Low  Grade . 14  .15 

White,  High  Grade . .  . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade .  16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 24 

Allspice — 

High  Grade . 12 % 

Ginger — 

High  Grade . 25)4 

Low  Grade . . . 12 

Mace — 

High  Grade .  *  .78 

Nutmegs — 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14  .15 

Brown,  High  Grade . . . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . l/»  lb. 

K  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . '/t  lb. 

M.  lb. 


Cars. 


‘7 

Per  dot 


/  A  Deliver] 

/  Wagon? 

do  you  have  A  Telepho 

me? 

( A  Cash  R 

egister? 

These  are  secondary  considerations 
nowadays.  The  essential  thing  is 

MODERN  FIXTURES— to  display 
and  sell  goods.  You  cannot  have 
this  without 

Walker  I 

Jins 

A  catalog  telling  all 
will  be  mailed  on  request. 

about  them 

WALKER  p,votbd  BIN  CO. 

24  South  Seventh  Street,  Philadelphia,  Pa. 

Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA. =77= 
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, urn’s  Philadelphia  Mustard,  D.  S.  F. : — 

:ent  tins,  a  and  4  dox . per  dox. 

Ime  stxe,  a  and  4  dox .  “ 

lb.  net,  tins,  a  and  4  dox .  “ 

“  a  dox .  “ 

1  “  i  dox .  “ 

lb.  cans,  full  weight . per  lb. 


■  45 
.85 

1. 00 
x.90 
3-70 
•*3 

■  aa 

5-40 
a.  70 
x-45 
.90 
•43 


oan’i  Mustard,  D.  S.  F. 

-lb.  tins . . . per  dox. 

■lb.  tins . .  “ 

-lb.  tins. .  “ 

-lb.  tins. .  “ 

-lb.  kegs . 


MUSTARD— Frapared.  Pernor 

pbell's,  jar,  2  doz . 87J4 

len’s.  No.  6,  with  spoon,  2  doz . .  .95 

ten’s.  No.  20,  with  spoon,  2  doz . 1  .88 

len’s  Mustard  and  Horseradish,  2  doz . 85 

:  Mug,  fancy,  large  size,  a  doz . 65 

lonade  Glass,  tall,  2  doz . 67  J4 

seradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

;  Jar,  glass  top,  2  doz . 85 


er  Tumblers,  glass,  10  oz.,  4  doz.. 


•37% 


WHOLE  SPICES.  Per  lb. 

per,  BUck . 10 

pice . . . c6J4 

. . 18 

e . 48 

megs,  8o’s . 24 

“  no’s . .17 

ismon  Bark,  China .  13 

I  “  Canton,. . 13 

Java  Thin  Quills,  j-lb.  rolls..  .30 

Saigon. . 7  c 

in  Ginger  Root . 05  J4 

>le  Mixed  Spices,  bulk,  6-lb.  boxes .  09% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  i  .80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 06 % 

Niagara,  40-lb.,  x-ib.  •••••••••••a  •••••••••  •04  H 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Kingsford’s,  40-lb.,  z-lb,  "  . .  06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundnr,  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  za  6-lb.  wd.  bxt.  .05  J4 

“  Linen  GIosb,  3-lb.  cartons . 04H 

Klngslord’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . 06V 

“  Silver  Gloss,  12  6-lb.  wd.  Pxs . 07J6 

Duryea's,  Superior,  3-lb.  cartons .  c6y£ 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 07^ 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  1  lb.  packages,  48  lbs . 04^ 

“  3-lb.  cartons,  48  lbs .  04H 

“  6-lb.  boxes . 05J4 

Celluloid,  64  10-cent  packages .  4.3° 

“  64  5-cent  “  .  2  20 

Elastic,  64  10-cent  packages .  5 .00 

“  64  5-cent  “  . .  a. 50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . . . per  box  .50 


STOVE  POLISH.  Pargro 

Enameline  Paste,  small,  gross .  4.00 

Enameline  Paste,  large,  $£  gross .  7.00 

Enameline,  Liquid,  large,  gTOSS .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

KiecCc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87)4 

“  “  . per  gTOss  10.  S5 

“  small  size . perdoz.  .70 

Climax  Enamel  #  gTO . per  gross  9. 40 

Black  Jack,  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size .  “  4.50 

“  10-cent  size .  "  7. so 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  ol  %  gross .  1.S5 

Per  box  of  %  gross .  a  .50 

14  dozen  to  gross .  5 . 00 

10-cent  size,  No.  zo,  per  box  of  &  gross .  s  .S5 

Per  box  of  %  gross .  4.50 

Per  gross .  q.oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  04% 

Excelsior,  34  packs .  *■  .05b 

McAllister,  36  packs .  “  .  05H 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb.  .0554 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.... per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  ,35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42J4 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  "  x  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  K  gross  case, 

assorted,  6.  8.  ro's . per  case  93 

Carpet  Tacks,  Stiver  Steel,  4  oz . per  doz.  .uc  % 

6  oz.  . . . .  “  07 

8oz . . .  “  07  Yt 

zoos .  “ 

rs  Oz .  "  .ogli 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . perdoz.  .oq$4 

No.  12,  steel . perdoz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather,  No.  1,  .25;  No.  s,  .23;  No.  3,  .21 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

5X  Inches  high . .". .  1 .48 

5  Inches  high .  1.42 

4%  inches  high .  1 . 25 

4  Inches  high .  .  1,18 

3X  Inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  io  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb.  .10)4 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .as 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  ib .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1 .60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 52 

Fancv,  No.  626 .  50 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . 1 1 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Choice,  No.  576 . 

Prime,  No.  101 . 26 


PORTO  PICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  .90 

r  “  ease .  “  .9*54 

Karo,  10  cent  size,  2  doz . per  doz.  ,85 

Karo,  25  cent  size,  1  doz .  2.20 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 

I - 


Write  for  catalogue  showing  variety  of  designs 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  have  Proven  Their  “  Metal  ” 


COFfEE  AND  TEA  BINS 

MAT  move  Will  “METAL’ 
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Bannsr,  In  Jan,  compound . par  do*. 

White  Clover.  In  Jar*,  compound .  “ 

Purina  Pancake  Syrup,  36  pts .  ‘  ‘ 

“  “  *4  qt* .  “ 

“  «  1*  K-pd* .  " 

<1  «  6  gate .  " 

Uaplecaae,  ■  do*.  *K-lb.  can* . per  case 


•97X 

l.*S 

4.00 
7.00 
I*. 00 
380 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz .  *.40 

•  “  medium,  doz.  1.40 

»  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . „..per  gal.  i.*5 

“  “  J4-gal.  tins . per  doz.  7.7J 

Helen’s  Maple  Syrnp,  qt.  bottles .  “  4.00 

"  “  pt.  bottles .  "  *.40 

Towle's  Log  Cabin  “Camp”  Syrup—  Per  doz. 

Gallon  cans,  6  in  case .  z3-5° 

Half-gallon  cans,  is  in  case .  7.15 

Quart  cans,  *s  In  case .  4.™% 

Pint  cans,  *4  in  case .  a. 50 

Quart  bottles,  ia  In  case .  4-5° 

Plat  battles,  *4  in  case .  *.73 

Jacket  cans . - . per  gallon  1 .00 


CRESCENT  MAPLEINE. 


Per  dot. 

a-0«.  I, . , .  i.oo 

ijit .  <.a< 

!»«•* . . . 

Gallo  nt . 

. . .  9  ’5® 

. . . . . .  35*00 

. -..uach  xz.uo 

OIL  OH  MAPLEINE.  Pur  doz 

X*OS  ,Uf tUUUUf UUUUtt  #U#U»UUUU«.UUUUUU#UU##*UU#UUUUUUU«U*#UU*U*U*  a  .  tJ% 

u.A«  . . . .  A.  to 

4*01  .•«••••••*  •> 

16-OZ . 

3a-«* . 

. . ••••••  07*00 

WOOD 

AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  2  string .  a  .50 

N  U.  No.  6,  3  string,  split  handles .  a. 50 

Leader,  No.  6,  3  string,  red  handles.- .  2 . 40 

Princess,  No.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  a  tie .  x.85 


Toy  Brooms.. 


.90 


Whltks,  a  sewed .  -9° 

Stable,  a  tie,  rattan  centre .  3  •  5° 

Stable,  3  tie,  rattan  centre .  4  °° 

Factory,  heavy .  2.9° 

Handy  wall  Broom  Rack,  for  ia  brooms . 90 


No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  double, spring  protector...  3.85 

37,  Peerless,  double  3.85 

80,  Seal  Globe,  double,  swing  protector .  3 . 40 

6z,  Peerless,  double,  spring  protector .  4.45 

xzo,  Peerless,  single,  spring  protector .  3-55 

134,  Universal,  single,  wide  head. .  3.3° 

100,  Northern  Queen,  single,  protector . .  3.00 

ioz,  Tidal  Wave,  single  protector .  3.0s 

118.  Good  Enough,  single,  protector .  3. 15 

870,  Glass .  3-85 

Murdock .  3'°° 

Celery  City . 3-3° 

las,  Eagle,  single,  wide  head .  0.73 

128,  Anchor,  single  head .  a. 25 

130,  Little  Gem,  pail  board .  1.5® 


BUCKETS.  Per  do*. 

O.  G.,  a  electric  hoops .  *-65 

O.  G.,  3  electric  hoops . .' .  *.8o 

Clear,  2  hoop .  >  ■  80 

Clear,  3  hoop .  x.70 

Electric  Cedar,  s  hoop . . .  * -3S 

Electric  Cedar,  3  hoop.... .  *.60 

Pine,  3  galvanized  hoope .  s  .so 

Galvanised,  zs  quart .  a .  15 

Galvanized,  Z4  quart . . .  a .  50 

No.  BUTTER  DISHES.  Per  M 

z,  Solid  oval .  z-35 

s,  Solid  oval . — .  s.53 

3,  Solid  oval .  z.75 

3,  Solid  oval . . .  a.  15 

z,  Wire  ends . . .  1  *5 

3,  Wire  ends .  z  .43 

3,  Wire  ends .  x.65 

3,  Wire  ends . 

Picnic  Plates,  8  Inch . 

Picnic  Plates,  9  inch . 

Crates  contain  350  each. 

CLOTHES  PINS.  Per  box. 

3  gross . 48 

EGG  CRATES. 

Perfection . 9° 

Perfection,  zo  sets  fillers .  z .  95 


No. 

aa,  White  corner 

33,  Medium  size . . 

27,  Large . . 

13,  Mame,  medium  size 

00,  White . 

Handy  House . 
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brushes. 

SCRUB  BRUSHES. 


Per  doz. 


No.  STOVE  BRUSHES.  Per  doz 

zo,  Rocker,  curved  end,  wood  handle . 95 

ao,  Black  bristle,  curved  end,  wood  handle . 90 

z6,  Black  bristle,  curved  end,  wood  handle .  z.40 

44,  All  bristle,  curved  end,  wood  handle .  s .  15 


No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre  - . 90 

1,  Mexican  fibre,  large . . .  z  .ao 

4,  Bristle  outside . . . - .  z.30 

3,  All  bristle  —1  Z  *75 

zz.  All  bristle,  large .  x.85 

z6X,  All  bristle,  extra  vahu . - .  s.zo 

Z9,  All  bristle,  spotted  white .  3.50 


Ne.  WHITEWASH  BRUSHES.  Per  doz. 

(i,  6  In.,  White  tampico. . - . 40 

7,  7  in.,  White  tampioo . 43 

8,  8  in.,  White  tampioo.. . 50 

6,  f  In.,  Family,  extra  heavy . 

t,  6  in.,  Family,  extra  heavy . 

so,  7  In.,  Family,  extra  heavy- . ..... 

ia,  8  la.,  Family,  extra  heavy— .  Z.X3 

6,  s  In.,  A.,  hair  bristle .  x.«S 

8,  6  la.,  A.,  hair  bristle- .  x.50 

zo,  7  in..  A.,  hair  bristle- .  z  .85 

12,  8  in.,  A.,  hair  bristle. .  2.15 

6,  3  In.,  Ideal,  all  bristle,  3  row .  x.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  a. 25 

4,  Knotted,  all  bristle,  3  row .  z  .50 

6,  Knotted,  all  bristle,  3  row .  z  .95 

8,  Knotted,  all  bristle,  3  row . . .  a .  50 

8,  6  in. ,  Royal,  all  white  bristle .  2 . 73 
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TOBACCOS— PLUG.  P„ 

Battle  Ax . 3 

Deer  Skin . 3 

Gold  Rope . — . 5 

Jolly  Tar .  .3 

Newsboy . 3 

Old  Honesty . 4 

Piper  Heldsick . 6 

Spear  Head . 4 

Standard  Navy . - . . . 3 

Toddy .  -  .3 

Vinco . .3 

Town  Talk . 


x  .00 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn .  .88 

zo,  Fibre,  wire  drawn,  extra .  x .  15 

ax,  All  hair,  wire  drawn .  *  00 

*8,  White,  wire  drawn .  2.80 

1,  7  In.,  All  hair,  flat  end .  x.95 

22,  7  in..  Mixed,  round  end....— .  2.00 

ziX,  7  in.,  All  hair,  round  end .  a. 15 


SMOKING  TOBACCO. 

Briar  Pipe . . . . 

Duke’s  Mixture . 

Greenback . . . 

Green  T  urtle  - . 

G.  &  A.  Navy,  3jj  os. . 

Honest  . .  soessoesees  eoooeeee  eeeooeee ••esssessseseeeseeses 

Polar  Bear— . . . 

Ripple . . . . . 

Sensation  . 

Wild  Rose . — . 

Brown- Holland  Pipe  Tobacco,  sK-lb.  cartons, 
t%-oz.  packages . 


Per 


YEAST  CAKES. 

Compressed . P*1  do*. 

Magic,  zJ4  doz.  packages . per  box, 

Veast  Foam,  i}4  doz . per  box 


FLOWS  ESSENCE 


TO  USE  WITH 


COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  8.  Cardboard  Cans 


pLtOTO’S 

KOENIG’S 


chicory 


IN  ROLLS— 8  and  2^  to  set 


MAHUPAOVORSB  WV 


GEO.  FLOTO’S  SONS 


186  UNION  AVENUE 

factory,  1, 3,  5,  7  and  9  Devoe  St.  Brooklyn,  New  York 
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The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 
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GROCERY  WORLD 


Trouble  Over  the  Philadelphia  Meat 

License  Act 


Bureau  of  Health  Contends  That  It  Includes  All  Manner  of 
Meat,  Poultry  and  Game  Products,  Even  Mince-meat,  and 
That  All  Dealers  in  Such  Things  Must  Pay  License.  Health 
Bureau  Chief  Permits  Attorney  Representing  Trade  Interests 
to  File  Brief  for  City  Solicitor.  Latter’s  Opinion  to  Be 
Obtained  Before  Cases  Are  Brought. 


products  in  their  fresh  form. 
After  a  considerable  argument 
the  chief  made  the  concession 
that  no  attempt  would  be  made  to 
enforce  the  law  against  any  of  the 
products  named  until  a  brief  to  be 
prepared  by  Mr.  Buckley  should 
be  submitted  to  the  City  Solicitor 
and  his  opinion  secured  for  the 
guidance  of  the  bureau. 

This  brief  has  since  been  filed 
with  the  Health  Bureau,  and  it 
will  be  laid  before  the  City 
Solicitor  at  the  earliest  possible 


tion.  It  came  at  a  time  when 
consumer  would  in  any  e 
lave  bought  rather  more  fr< 
than  usual,  because  of  the  exi| 
cies  of  the  Federal  pure  food  1 
which  not  only  threatened  to 
terfere  with  the  sale  of  man) 
the  absurdly  cheap  so-called 
tracts  under  the  labels  that® 
being  used  upon  them,  but  wl 
actually  called  for  an  increas 
over  50  per  cent,  in  the  stren 
of  the  “standard”  extract. 
once  the  advance  began,  there 


There  is  probably  trouble 
ahead  for  the  Philadelphia  gro¬ 
cery  trade,  both  wholesale  and  re¬ 
tail,  over  the  local  meat  inspection 
act,  approved  April  26,  1907.  The 
act  applies  to  Philadelphia  alone, 
and  places  all  handlers  of  and 
dealers  in  meats,  poultry,  game, 
fish  and  shellfish  under  the  super¬ 
vision  of  the  Bureau  of  Health, 
and  compels  them  to  pay  a  license 
fee  of  $1  for  each  store  or  place 
of  business  occupied. 

The  text  of  the  act  in  question 
was  published  at  the  time  it  was 
approved,  but  it  is  repeated  now 
in  order  to  make  clearer  the  fol¬ 
lowing  statement  of  the  situation  : 

An  act  to  provide  for  the  licensing 
and  regulating  of  slaughter  houses, 
shops,  wagons  and  places  where 
meats,  poultry,  fish,  game  and  shell¬ 
fish  are  prepared  for  use  as  food  or 
stored  or  exposed  for  sale  in  cities 
of  the  first  class  in  this  Common¬ 
wealth,  and  providing  penalties  for 
any  violation  of  any  regulation  gov¬ 
erning  the  same. 

Section  1.  Be  it  enacted  by  the 
Senate  and  House  of  Representa¬ 
tives  of  the  Commonwealth  of  Penn¬ 
sylvania,  in  General  Assembly  met, 
and  it  is  hereby  enacted  by  the  au¬ 
thority  of  the  same,  That  no  place, 
building  or  part  of  any  building,  or 
any  wagon  in  cities  of  the  first  class 
in  this  Commonwealth  shall  be  used 
for  the  slaughter  of  animals  or  poul¬ 
try  or  for  the  storage  or  preparation 
or  exposure  for  sale  of  meats,  fish, 
game  or  shellfish  without  first  ob¬ 
taining  a  license  from  the  Bureau  of 
Health. 

Sec.  2.  A  license  permitting  the 
use  of  premises,  buildings  or  parts 
of  buildings  or  wagons  for  the 
slaughtering  of  animals  and  poultry 
and  dressing  the  same  or  for  the 
storage,  sale  or  preparation  for  sale 
of  meats,  poultry,  fish,  game  or 
shellfish  may  be  granted  to  any  per¬ 
son,  firm  or  body  corporate  in  cities 
of  the  first  class  by  the  Bureau  of 
Health  upon  application  for  such 
license,  provided  that  the  premises, 
buildings  or  parts  of  buildings  or 
wagons  to  be  used  for  the  purposes 
specified  conform  to  the  regulations 
established  by  the  Board  of  Health. 
Further  provided,  that  a  separate 
license  shall  be  issued  for  each  place 
used  for  the  purpose  herein  specified. 

Sec.  3.  The  Board  of  Health  in 
cities  of  the  first  class  is  hereby  em¬ 
powered  to  enact  rules  and  regula¬ 
tions  governing  the  conditions  under 
which  animals  or  poultry  may  be 
slaughtered  and  dressed  or  meats, 
poultry,  fish,  game  and  shellfish  may 
be  prepared  for  use  as  food  or  stored 
or  exposed  for  sale.  Such  rules  and 
regulations  shall  provide  for  the 
proper  sanitary  equipment  of  the 


buildings  or  parts  of  buildings  or 
premises  so  used,  and  also  for  the 
cleanly  and  sanitary  maintenance 
and  conduct  of  such  establishments 
or  wagons  used. 

Sec.  4.  Licenses  when  issued  shall 
be  valid  for  not  more  than  one  year ; 
shall  not  be  transferable  either  as  to 
the  person  or  place,  and  may  be  re¬ 
voked  at  any  time  by  the  Board  of 
Health  for  failure  to  comply  with 
the  rifles  and  regulations  established 
by  the  Board  of  Health. 

It  shall  be  the  duty  of  every 
licensee  to  post  and  keep  posted  a 
printed  copy  of  this  act  and  of  the 
license  granted  under  it  in  the  place 
for  which  the  license  is  granted  and 
where  the  said  license  is  granted  for 
the  use  of  any  building  or  part  of 
building;  said  posting  shall  be  in  the 
principal  and  most  public  room  of 
said  building  or  part  of  building.  A 
fee  of  $1  shall  be  paid  to  the  Bureau 
of  Health  for  said  license. 

Sec.  5.  Any  person  who  violates 
any  of  the  provisions  of  this  act  or 
refuses  to  comply  with  any  of  the 
requirements  or  regulations  of  the 
Board  of  Health  made  in  accordance 
with  the  provisions  of  this  act  shall 
be  deemed  guilty  of  a  misdemeanor, 
and  upon  conviction  shall  be  pun¬ 
ished  by  'fine  of  not  less  than  $5  nor 
more  than  $100. 

Sec.  6.  All  acts  or  parts  of  acts 
inconsistent  with  the  provisions  of 
this  act  are  hereby  repealed. 

The  trouble,  if  any,  will  come 
from  the  fact  that  the  Philadel¬ 
phia  Bureau  of  Health  has  taken 
the  position  that  the  terms 
“meats,  poultry,  fish,  game  ancl 
shellfish”  include  everything 
made  wholly  or  partly  from  meat, 
such  as  canned  meats,  dried  beef, 
hams,  and  all  other  provisions, 
sausage,  scrapple  and  mince-meat. 
If  this  construction  is  correct, 
every  retail  grocer,  whether  he 
sells  fresh  meats,  poultry,  etc.,  or 
not  must  still  take  out  a  license 
for  selling  canned  meats,  pro¬ 
visions,  mince-meat,  etc., and  bring 
himself  under  the  constant  super¬ 
vision  of  the  Bureau  of  Health. 

Elton  J.  Buckley,  Esq.,  attor¬ 
ney,  representing  certain  trade  in¬ 
terests,  had  a  conference  on  this 
subject  with  Dr.  A.  C.  Abbott, 
Chief  of  the  Bureau,  during  the 
week.  The  medical  chief  took 
the  very  radical  position  that 
the  act  had  the  above  broad  scope, 
while  the  attorney  contended  that 
“meats,  poultry,  fish,  game  and 
shellfish”  meant  simply  those 


moment.  In  brief  it  takes  the  po¬ 
sition  that  the  word  “meats”  in¬ 
cludes  only  fresh  meat,  as  in  the 
use  of  the  term  “meats”  by  the 
trade  it  is  always  understood  that 
only  fresh  meats  are  meant,  dried 
beef,  hams,  etc.,  being  known  as 
provisions,  and  sausage,  scrapple, 
etc.,  as  “meat  food  products,” 
which  should  have  been  named  in 
the  act  if  they  were  to  be  included. 
Also  that  the  act  is  obviously 
aimed  for  the  safeguarding  of 
perishable  products,  such  as  fresh 
poultry,  fish,  game  and  shellfish, 
and  fresh  meat,  and  not  aimed  at 
non-perishable  products  such  as 
tinned  meats,  dried  beef,  etc., 
which  are  already  protected  by 
the  interstate  commerce  and  food 
laws. 


Written  for  the  "Grocery  World.” 

Why  Vanilla  Is  High. 

Member  of  One  of  the  Largest  Concerns 
in  the  United  States  Says  the  Federal 
Food  Law  Largely  Increased  the  De¬ 
mand.  Contends,  However,  That 
Present  Prices,  Though  Much  Above 
a  Year  Ago,  Are  Not  Unreasonably 
High  Under  the  Circumstances. 


The  fact  of  the  vanilla  situation 
is  that  the  present  values  are  not 
by  any  means  excessively  high. 
They  only  seem  so  to  those  who 
compare,  without  going  further, 
to-day’s  prices  with  the  abnor¬ 
mally  low  figures  of  a  year  or  so 
ago,  when  the  article  was  bring¬ 
ing;  less  on  the  market  than  the 
cost  of  production.  Within  the 
past  ten  years  the  finest  grades  o: 
Mexican  beans,  which  are  now 
quoted  at  $5.50  to  $6.25  per  pound, 
have  brought  as  high  as  $13  to 
$15  per  pound,  according  to 
length  and  cure.  Of  course,  the 
latter  prices  were  abnormally 
high,  but  they  show  the  possibil¬ 
ities  of  the  case  and  the  relation 
thereto  of  the  present  situation. 

The  advance  from  the  abnor¬ 
mally  low  level  of  a  year  ago  came, 
as  a  natural  and  necessary  reac- 


sued  a  scramble  to  provide 
cost  supplies  against  future  w; 
as  far  ahead  as  possible,  with 
natural  result  that  the  upu 
movement  proceeded  much  11 
rapidly  and  strongly  than 
would  have  under  ordinary 
ditions. 

As  to  the  “large  numbet 
manufacturers  who  were  11 
vanillin”  and  who  were  “sm< 
out,”  as  you  put  it,  we  i 
nothing ;  but  we  think  that 
are  under  a  misapprehensioi 
some  sort.  Of  course  van 
like  almost  any  material  of  a 
stitutionary  nature,  has  been  - 
used  for  fraudulent  purposes  ; 
the  proportion  employed  in 
way  never  was  anything 
slight — a  small  fraction  of 
enormous  quantity  of  tfiis  rt 
meritorious  material  anm 
consumed.  And  the  consume 
this  year,  notwithstanding  th 
leged  smoking  out,  and  in  the 
of  the  great  uncertainty  at  th  a 
ginning  of  the  food  law  agita 
as  to  where  the  manufact 
stood  with  regard  to  raw 
terials  of  this  description, 
been  fully  as  great  as  ever  ai 
steadily  increasing. 

Christian  Beilstein, 

Secretary  Dodge  &  Olcott  ( 
New  York,  Aug.  26,  1907. 


A  policy  of  unceasing  carefulnc 
every  department  .is  one  of  the  r: 
for  the  large  increase  in  the  sal 
Snyder’s  catsup  year  after  year, 
is  a  certain  satisfaction  in  having  t 
just  right  and  having  it  so  large] j 
predated. 


ELTON  J.  BUCKLE 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at 

730-731  Drexel  Building,  Philadelphia. 

-  I  Bell>  Lombard  1727 

Telephones  j  Key8tone>  Race  746 

COLLECTIONS,  CORPORATION  PRAC 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATIi 
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The  New  York  Letter 


Meet  to  Discuss  Trade  Questions.  Retailers  Still  Warm 
)ver  Governor’s  Vetoes.  Debate  Over  Park  &  Tilford’s 
Methods.  New  Salmon  Prices  Named  at  Last.  The 
Week’s  General  Trade  News. 


cial  correspondence  of  “Grocery  World.” 

New  York,  August  30,  1907. 

A  special  meeting  of  the  New 
>rk  State  Wholesale  Grocers' 
isociation  was  held  yesterday  to 

It  on  questions  in  relation  to 
)els  and  jobbers’  guarantees, 
d  on  proposed  changes  in  the 
nstitution.  The  meeting  was  of 
executive  character,  nobody 
cept  members  being  admitted. 
One  of  the  members  said  that 
e  attendance  was  thoroughly 
presentative,  there  being  pres- 
t  jobbers  from  all  the  cities  in 
e  State  and  a  large  showing 
Dm  this  city,  indicating  the  earn- 
t  and  harmonious  manner  in 
hich  the  wholesale  grocers  are 
ideavoring  to  solve  the  prob- 
ms  presented  by  the  changing 
vvs  and  changing  public  senti¬ 
ent  on  food  subjects. 

*  *  * 

It  has  become  clear  that  the 
tail  grocers’  associations  here 
ill  give  a  great  deal  of  attention 
the  next  few  months  to  the 
sues  involved  in  the  New  York 
tate  food  bill  and  the  wife’s  lia- 
ility  bill,  both  of  which  were 
etoed  by  Governor  Hughes. 

New  bills  of  a  similar  character 
re  to  be  presented  next  January 
hen  the  Legislature  meets  again, 
his  has  been  declared  by  L.  J. 
allanan,  the  chairman  of  the 
egislative  Committee  of  the  New 
ork  Retail  Grocers’  Union,  who 
•  now  preparing  arguments  to 
leet  the  objections  that  have 
een  raised  to  the  bills.  While 
e  has  been  a  warm  and  out- 

Ipoken  admirer  of  the  Governor, 
lr.  Callanan  asserts  that  the  two 
etoes  were  mistakes. 

Especially  strong  is  his  dissent 
rom  the  reasons  given  by  the 

Diovernor  for  disapproving  the 
•tate  food  bill.  The  principal 
eason  was  apparently  because 
he  bill  provided  for  placing  the 
esponsibility  for  violations  on  the 
nanufacturer  or  packer  and  re- 
I  easing  the  retailer,  provisions 
about  the  same  as  those  in  the 
j  7ederal  food  law.  This  reopens 
n  this  State  an  issue  that  was 
ought  out  over  and  over  again 
I pefore  the  enactment  of  the  na¬ 


tional  law,  and  the  retailers  were 
under  the  impression  that  they 
had  heard  the  end  of  it. 

It  is  suggested  that  the 
Governor,  while  seeing  some 
technical  objection  to  the  bill, 
was  not  familiar  with  the 
practical  side  of  the  question. 
So  often  have  Mr.  Callanan 
and  the  other  members  of 
the  Legislative  Committee  argued 
on  the  question  that  it  would  seem 
there  is  nothing  new  to  be  said, 
but  in  order  to  carry  the  point 
the  arguments  will  be  re¬ 
marshalled  and  again  presented 
when  the  Legislature  meets  again. 
In  the  meantime  considerable 
educational  literature  will  be  dis¬ 
tributed. 

It  has  been  said  repeatedly  by 
Mr.  Callanan  and  his  associates 
that  it  is  an  absurdity  to  hold  a 
retail  grocer  responsible  for  the 
condition  of  food  in  the  packing 
of  which  he  has  had  no  part.  He 
will  say  it  again  in  a  letter  which 
he  is  now  writing  and  he  will  re¬ 
view  in  detail  the  situation. 

The  Governor’s  reasons  for 
vetoing  the  wife’s  liability  bill 
seems  also  untenable  to  the  chair¬ 
man  of  the  Legislative  Commit¬ 
tee.  The  Governor  pointed  out 
that  the  grocer  may  withhold 
credit  if  he  desires,  or  he  may  give 
credit  to  either  wife  or  husband 
or  to  both,  by  having  an  under¬ 
standing  on  the  subject  at  the 
time  that  the  goods  are  sold  and 
the  credit  is  given.  To  make  a 
change  in  the  law  would  only 
complicate  matters,  the  Governor 
said.  The  grocers  maintain  that, 
on  the  contrary,  the  bill  would  fix 
the  responsibility  on  the  wife 
ordering  groceries  and  other  mer¬ 
chandise  when  she  is  financially 
responsible  and  the  husband  turns 
out  to  be  irresponsible. 

*  *  * 

Substitution  is  an  old  subject, 
but  it  has  been  brought  up  again 
by  a  discussion  as  to  the  methods 
of  Park  &  Tilford  in  not  selling 
any  proprietary  brands  of  tea  or 
coffee  and  selling  the  various 
grades  simply  under  the  com¬ 
pany’s  name.  The  company’s  ad¬ 
vertising  man  has  written  quite  a 


STATE 

HOUSE 


CEYLON 

—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intc  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  T/\  an<^  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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long  article  holding  that  the  com¬ 
pany’s  practice  in  selling  in  this 
way  is  in  no  sense  a  substitution 
for  the  proprietary  brands,  the 
head  of  another  retail  house  which 
makes  a  specialty  of  tea  and  coffee 
said  that  if  he  had  the  trade  of  the 
wealthier  class  of  people  he  would 
sell  little  or  no  proprietary  brands 
of  tea  or  coffee  because  he  would 
build  up  a  demand  for  brands  of 
his  own. 

A  retailer,  who  seemed  to  voice 
the  opinions  of  others  as  well  as 
himself,  said:  “T  have  the  pro¬ 
prietary  brands  on  my  shelves,  but 
1  try  to  sell  my  own  blends  in 
preference.  That  is  not  substitu¬ 
tion.  I  look  on  deception  as  the. 
real  basis  of  what  the  trade  calls 
deception,  as  when  a  customer 
asks  for  an  article  and  something 
else  is  given,  the  difference  not 
being  observed  at  the  time.  But 
if  the  grocer  has  tact  enough  to 
change  the  customer's  mind,  and 
does  so,  that  is  something  that  is 
within  the  grocer’s  rights.  Manv 
arc  glad  to  get  the  advice  of  the 
grocer  as  to  the  articles  that  he 
sells.  He  may  not  keep  in  stock 
the  identical  article  that  custom¬ 
ers  intended  to  buy,  but  he  very 


properly  offers  something  else 


that  he  believes  will  prove  satis¬ 
factory." 

Several  who  are  active  in  the 
affairs  of  the  grocers’  societies  ex¬ 
pressed  themselves  to  this  effect 
when  their  opinions  were  asked. 


*  *  * 

Notices  were  received  to-day 
in  the  wholesale  trade  of  the  new 
prices  on  salmon,  as  agreed  upon 
by  the  Alaska  Packers’  Associa¬ 
tion  and  other  packers.  The  new 
price  of  red  Alaska  salmon  is  $1.15 
a  dozen,  f.  o.  b.  coast,  which 
amounts  to  $1.28  laid  down  in 
New  York.  The  price  a  year  ago 
was  95  cents.  The  spot  price  here 
is  $1.28.  The  reason  given  for  the 
advance  is  that  the  present  pack, 
amounting  to  1,100,000  cases,  is 
about  700,000  cases  short  of  that 
of  last  year.  In  view  of  the  con¬ 
ditions,  the  grocery  jobbers  seem 
inclined  to  think  that  the  new 
price  is  quite  as  favorable  to  them 
as  they  could  have  hoped.  The 
retailers  will,  of  course,  feel  the 
advance  when  they  order. 


been  placed  this  week  in  bank¬ 
ruptcy  by  creditors,  after  being 
conducted  since  March  last  by  a 
committee  of  five  of  the  creditors. 
An  acknowledgment  of  the  com¬ 
pany’s  insolvency  was  filed  in 
court,  the  document  bearing  the 
signatures  of  Lawrence  Pierpont 
as  president  and  Rudolph  Sievert 
as  treasurer.  The  liabilities  were 
estimated,  when  the  committee 
took  charge,  at  $50,000  and  the  as¬ 
sets  at  $27,000.  Evariste  A.  Mar¬ 
tin,  who  was  an  expert  in  the 
manufacture  of  cocoa  and  started 
the  business  thirty  years  ago.  died 
in  May  at  the  age  of  eighty  years. 
The  old  firm  was  incorporated 
thirteen  years  ago  with  an  author¬ 
ized  capital  stock  of  $50,000. 


The  old  Crane  &  Martin  Co., 
cocoa  and  chocolate  manufac¬ 
turers  at  309  East  22d  street,  has 


A  decision  in  relation  to  the 
duty  on  milk  chocolate  imported 
in  large  quantities  by  Lament, 
Corliss  &  Co.,  was  handed  down 
Monday  by  Judge  H.  M.  Somer¬ 
ville,  of  the  Board  of  United 
States  General  Appraisers,  and  an 
appeal  is  to  be  taken  to  the  full 
board,  whose  decision,  in  this  kind 
of  an  issue,  is  final.  The  question 
is  as  to  the  valuation  at  which 
dutv  will  be  assessed.  A  discount 


of  6  per  cent,  is  allowed  by  til 
general  appraiser  and  the  un 
porters  asked  for  an  8  per  cenj 
discount.  The  evidence  showei 
that  the  importers  buy  and  hn 
port  Peter’s  milk  chocolate  |ii 
quantities  valued  upward  of  400. 
000  francs  and  this  is  the  reasoi 
that  the  larger  discount  is  allows 
them  by  the  manufacturers.  Tlif 
ordinary  purchases  of  importers  i 
in  lots  varying  in  values  Iron 
1,000  to  25,000  francs.  The  gen 
eral  appraiser  holds  that  the  vain 
ation  must  be  fixed  according  i, 
the  prices  paid  for  "usual  whole 
sale  quantities”  and  that  it  is  con 
trary  to  the  letter  and  to  the  spiri 
of  the  law  to  allow  lower  valnl 
ation  to  especially  large  buyers. 


The  ruling  of  the  Departmeu 
of  Agriculture,  holding  that  label 
on  imported  food  products  mus 
be  printed  in  English  has  causi 
an  animated  discussion  in  tii 
Italian  Chamber  of  Commerced 
this  city  and  resolutions  hat 
been  adopted  asking  for  a  modi 
fication  of  the  rule.  Presiden 
Antonio  Zucca  has  sent  copies*) 
the  resolutions  to  the  reguja 
Chamber  of  Commerce  asking  ir 


GET  THE  HABIT 


of  buying  your  groceries  for  cash  without  traveling 
salesmen’s  expenses  added,  it  will  be  money  in  your 
pocket.  Note  and  compare  the  following  prices  and  send 
us  a  trial  order. 


Extra  Shore  New  Bloater  Mackerel,  fancy  fat  fish,  100  to  105  fish . . 

Summer-caught  No.  2  Norway  Mackerel,  240  to  260  fish . 

)4  bbl.,  about  120  fish . .  .  . . 

50-lb.  blue-painted  tubs  ('/  bbl  ),  about  60  fish . 

Jersey  Lily  Brand  Large  Lump  Laundry  Starch,  50-lb.  boxes,  quantities  to  suit . 

Harbor  Brand  X  Mustard  Sardines,  new  pack,  1907,  each  can  in  handsome  carton,  48  cans  .  .  . 

5  or  10-case  lots . 

Kent  County  Early  June  Peas,  single  cases,  2  doz . 

5  or  10  case  lots . 

These  are  a  better  bargain  in  Peas  than  you  will  find  elsewhere  in  this  market,  the  quality  being  good  and  the  prices,  as  you  will 
note,  quite  low. 

Macbeth  Pearl  Top  Lamp  Chimneys  No.  O  (No.  500),  6  doz . 

Macbeth  Pearl  Top  Lamp  Chimneys  No.  1  (No.  502),  6  doz . 

Macbeth  Pearl  Top  Lamp  Chimneys  No.  2  (No.  504 1,  6  doz . 

No  charge  for  cases. 

Maconochies  Kippered  Herring,  new  pack,  1907,  just  in,  single  cases,  2  doz . 

5-case  lots  (not  over) . 

Wilkins’  Brand  Chipped  Beef,  No.  1  size,  in  finished  glass  tumblers,  single  cases,  1  doz.  ...... 

5  or  10 -case  lots . . . . 

Straits’  Brand  Imported  Singapore  Pineapple  Cubes,  l)4-lb.  flat  cans,  single  cases,  4  doz . 

5  or  10-case  lots .  .  . 

NEW  No.  3  BARLEY,  100-lb.  bags . . . 

Not  over  one  or  two  bags  to  any  one  customer  owing  to  the  great  scarcity  of  new  goods. 

Golden  Key  Brand  New  Seeded  Raisins  (Valencia  style),  fancy  goods,  40  Is,  single  boxes . 

5  or  10-box  lots . 

New  Pack  Silver  Lake  Whole  Beets,  No.  3  sanitary  cans,  2  doz.,  single  cases . !  !  ] 

Paris  Corn,  single  cases,  2  doz . 

5  or  10-case  lots . 


$24.00 

17.00 

.  per  X  bbl.,  9.1  O 

4.70 

■  03/ 

per  case, 

3.30 

3.27‘A 

■  87 / 

ill 

.85 

3.00 

.  per  case, 

3.18 

3.96 

.  per  doz., 

1.45 

.  per  doz., 

1.42)^ 

.  per  doz., 

2.12>4 

2.10 

.  per  doz., 

1.10 

.  per  doz., 

1.07)4 

.  per  bag, 

3.20 

.11  >4 

.11/ 

.92)4 

1.15 

.  per  doz  , 

1.12)4 

1 


These  Prices  for  This  Week  Only— September  2d  to  7th,  inclusive. 


WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  Phlla.,  Pa, 
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^-operation  in  getting  a  change 
i  the  rule.  The  Italian  importers 
aim  that  the  rule  is  a  hardship, 
cause  it  discourages  the  impor- 
tion  of  all  food  products  except 
lose  especially  packed  for  this 
nuntry.  It  is  pointed  out  that  an 
merican  buyer  could  formerly 
ike  advantage  of  foreign  market 


conditions,  such  as  an  occasional 
surplus  of  some  article,  and  make 
an  advantageous  purchase  for  the 
American  trade.  The  rule,  it  is 
said,  works  against  the  smaller 
importer  and  in  favor  of  the  large 
concerns  for  which  goods  are  ex¬ 
pressly  packed. 

Fred.  A.  McGill. 


leart-to-Heart  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  "in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


VII. 

SUGGESTIONS. 

We  want  more  written  sugges¬ 
ts  from  you  about  the  running 
f  this  business. 

We  wrote  you  about  this  some 
me  since  and  many  of  you  re- 
tonded  creditably  at  that  time. 

eep  it  up. 

If  the  advertisements  don’t 
lease  you — if  you  think  they 
mild  be  written  so  as  to  bring 
lore  business,  write  your  ideas, 
ou’re  in  touch  with  the  con- 
imer. 

The  same  applies  to  department 
lanagement.  Window  displays, 
oods  in  demand.  Complaints, 

c. 

Don't  be  afraid  to  criticize. 

MOCHA  AND  JAVA  COFFEE. 

A  foolish  impression  is  abroad 
lat  we  don't  handle  the  genuine 
focha  or  Java  coffee.  You  must 
eet  this  with  a  prompt,  but 
ulite  denial.  You  are  selling  a 
ermine  Arabian  Mocha  and  a 
adang  Interior  Java,  just  as  the 
n  reads.  Either  or  both  coffees 
•ay  at  any  time  be  submitted  to 
iy  expert  your  doubter  may 
ime. 

In  addition  to  this,  the  manager 
ilds  a  letter  written  by  the  head 
>  the  largest  importing  house  in 
ew  York  verifying  the  genuine- 
ess  of  both  these  coffees. 

Stand  pat"  for  the  real  thing. 

KEEP  CLEAN. 

i  This  is  a  rather  delicate  sub- 
l'ct,  but  it's  opportune  and  there- 
,re  a  mutual  aid  thought, 
v  sPonge  bath  should  be  taken 
I  us  lime  of  year  ever}'  day. 


“A  sweaty  smell”  is  distressing 
to  most  people.  Avoid  it  as  you 
would  a  tobacco  breath. 

Moral  and  physical  wholesome¬ 
ness  of  person  we  insist  on. 

The  writer  indirectly  heard  of 
a  case  last  week  where  a  woman 
cut  her  order  in  two  to  get  awav 
from  a  salesman  who  disregarded 
the  bath.  It  did  not  happen  in  our 
store,  though. 

BISCUIT  TIME. 

You  can  do  a  whole  lot  with 
crackers  and  biscuits  these  days. 
We  have  a  beautiful  line  of  the 
National,  as  well  as  Huntley  & 
Palmer  English  goods.  Suggest 
the  nicest  ones  for  ice  cream.  The 
less  rich  kinds  for  the  picnic.  Any 
of  these  for  the  luncheon  or  tea 
table.  It  needs  only  a  word  or 
two.  Many  of  our  customers  don't 
know  that  we  carry  the  Dr.  John¬ 
ston  Educator  line. 

T  ake  it  for  granted  that  people 
forget  the  advertisements  over 
night.  Freshen  their  memory. 
Notice  how  many  say  “Oh  yes, 
that’s  so.  let  me  see  those  you  ad¬ 
vertised."  Jar  cheese  comes  in 
here.  10-15-25.  Puts  the  finish 
to  the  saltines. 


In  my  more  than  forty  years' 
experience  in  the  retail  grocery 
business  I  have  always  been 
greatly  aided  by  and  guided  by 
trade  papers.  In  these  my  ex¬ 
perience  has  been  large  and 
varied,  but  I  can  honestly  say  that 
as  now  conducted  the  “Grocery 
World,"  of  Philadelphia,  is  the 
best  and  most  useful  of  its  kind 
that  I  have  ever  known. — Percy 
M.  Reese,  1201  Charles  street, 
Baltimore,  Md. 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fisctter  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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Messrs.  Gimbel  Bros.,  of  the 
“only  good  grocery”  fame,  repub¬ 
lished  in  their 
usual  page  adver- 

Into  the  Gimbel  Camp. 

tisement  last 
Wednesday  the 
article  which  appeared  in  the 
“Grocery  World”  of  August  2f6th, 
under  the  caption  “The  Truth 
About  Short  Weight.”  Accom¬ 
panying  this  appeared  certain 
comment  which  needs  discussion  : 

The  “Grocery  World”  was  so 
short-sighted  as  to  believe  that 
everything  we  did  had  a  mean,  ul¬ 
terior  motive.  We  hadn’t  time  to 
change  its  views — we’re  righting 
wrongs  that  count;  we’re  making 
our  lights  in  the  interest  of  your 
stomach  and  purse. 

But,  on  the  question  of  dishonest 
weights,  the  “Grocery  World”  had 
to  come  into  our  camp — and,  with 
the  zeal  of  a  new  convert,  it  talks 
vigorously  in  a  signed  editorial  that 
we  reprint  herewith. 

But  only  a  little  while  ago  it  con¬ 
tended  that  our  fight  wasn’t  for 
honesty,  but  against  the  little  grocer. 
Of  course,  that  isn’t  so.  Your 
neighborhood  grocer — your  neigh¬ 
bor — can't  fight  these  abuses.  He 
is  the  victim  of  circumstances.  He 
might  possibly  fight,  if  he  chose, 
within  his  organization — the  Retail 
Grocers’  Association — a  combination 
that  is  claimed  to  help  by  grouping 
small  orders. 

This  association  is  surely  guilty  of 
conniving  with  the  short-weight  lard 
men.  Here  is  the  wording  of  one 
of  its  lard-can  labels : 

“This  lard  is  put  up  as  a  strictly 
pure  article,  and  is  guaranteed  to 
contain  nothing  but  what  results 
from  the  rendering  of  good,  pure, 
wholesome  hog  fat.  Our  bond,  filed 
with  the  Retail  Grocers’  Association, 
for  One  Thousand  Dollars,  to  be 
forfeited  if  any  adulteration  can  be 
proven.” 

And  then  the  packer  stamps  it 
“3  lb.  gross,”  while  at  the  price  we 
found  in  the  market  the  lard  is  cost¬ 


ing  the  consumer  over  17c.  for  a 
real  pound. 

Making  the  package  still  more  se¬ 
ductive,  it  bears  the  reassuring 
words :  “U.  S.  inspected  and  passed 
under  the  Act  of  Congress  of  June 
30,  1906.” 

For  the  present,  until  the  packers 
can  convert  their  can-making  ma¬ 
chinery,  we  are  having  lard  for  this 
store  packed  in  cans  that  we  furnish 
— and  the  lard,  passing  the  full  test 
for  quality,  we  label  “Lenox.”  Our 
cans  hold  three  pounds  of  actual 
lard.  42c.  a  can — which  is  14c.  a  lb. 

Life  holds  few  more  amusing 
conceptions  than  the  spectacle  of 
Gimbel  Bros,  tenting  alone  in  the 
“camp”  of  honesty.  To  save 
their  souls,  these  Gimbels 
can’t  seem  to  be  decent  or  square. 
“The  ‘Grocery  World’  had  to 
come  into  their  camp,”  they  say, 
and  speaks  on  short  weight  “with 
the  zeal  of  a  new  convert.”  The 
“Grocery  World”  spoke  its  mind 
on  short-weight  groceries  long 
before  the  Gimbels  pushed  their 
way  into  Philadelphia  trade.  But 
what  if  it  now  mentioned  the  mat¬ 
ter  for  the  first  time?  Let  the 
“Grocery  World”  inform  the  Gim¬ 
bels  that  there  is  no  difference  of 
opinion  as  to  the  ethics  of  short 
weight.  No  man  deserves  credit, 
no  matter  how  much  credit  he 
claims,  for  being  simply  honest, 
and  the  man  who  does  claim  dis¬ 
tinction  on  that  ground  is  either 
not  honest  at  all  or  a  plain  fool. 

What  an  insight  this  gives  into 
the  peculiar  moral  code  of  these 
people — that  they  are  something 
wonderful  because  they  don’t  be¬ 
lieve  in  stealing!  Possibly  they 
surprise  themselves  that  they 
should  be  advocating  any  such 
doctrine. 

The  5,000  retail  grocers  of 
Philadelphia  have  learned  much 
from  Gimbel  Bros.  Understand¬ 
ing  thoroughly  the  value  and  good 
faith  of  the  concern’s  grocery  ad¬ 
vertising,  they  have  naturally 
judged  the  other  departments 
thereby  and  have  stayed  away 
from  the  Gimbel  store. 

The  Philadelphia  Retail  Gro¬ 
cers’  Association  is  conniving 
with  short-weight  lard  men,  say 
Gimbel  Bros.  What  utter  rot ! 
Nobody  in  the  grocery  business 
anywhere  is  or  could  be  more 
scrupulously  finical  concerning 
the  character  of  goods  handled 
than  the  Philadelphia  Retail  Gro¬ 
cers’  Association.  To  get  in  there 
an  article  must  be  free  of  the 
faintest  suspicion  of  even  tech¬ 
nical  wrong.  And  this  constant 
watchfulness  has  results,  for  in 
the  last  three  years  practically  no 
members  of  the  association  have 


been  fined  for  breaking  the  food 
law,  while  Gimbel  Bros,  have 
been  mulcted  many  times. 


The  monthly  bulletin  of  the 
Pennsylvania  Dairy  and  Food  De¬ 
partment  n  o  w 
contains  several 

Destroying  Groceries.  .  ..  .  , 

pages  of  editorial 
matter  aimed  to 
educate  the  retail  grocer  in 
the  knowledge  of  the  State 
food  laws.  The  motive  is 
excellent  and  in  the  main  it  is 
being  worthily  carried  out.  Here 
and  there,  however,  statements 
appear  which  because  they  seem 
scarcely  well  considered,  should 
never  appear  in  an  official  publica¬ 
tion. 

For  instance,  in  a  paragraph  re¬ 
produced  elsewhere  the  Depart¬ 
ment  advises  retailers  to  destroy 
all  goods  for  which  they  have  no 
guarantee,  and  which  have  been 
in  stock  so  long  as  to  lose  identi¬ 
fication.  Couched  so  broadly, 
this  is  scarcely  good  advice.  It 
is  all  very  well  to  destroy  illegal 
goods,  since  they  may  not  be  safely 
sold,  yet  goods  that  are  old  and  un¬ 
guaranteed  and  unidentified  are 
not  necessarily  illegal ;  they  may, 
on  the  contrary,  meet  the  law  per¬ 
fectly.  Would  it  not  be  saner, 
therefore,  before  destroying  $100 
worth  of  goods  to  spend  possibly 
$10  in  having  them  chemically 
analyzed  ? 

This  mild  impeachment  of  the 
Department’s  advice  seems  war¬ 
ranted  by  the  fact  that  in  all  prob¬ 
ability  many  retailers  treat  the 
Department’s  suggestions  as  vir¬ 
tual  commands. 


Nothing  more  important  to 
the  general  grocery  trade  has 
come  out  in 
The  Illinois  Regu-  months  than  the 
i»tion«.  rules  and  regu¬ 

lations  governing 
the  making  of  retailers’  claims 
that  the  Illinois  Wholesale  Gro¬ 
cers’  Association  has  adopted  and 
is  trying  to  induce  other  jobbers’ 
associations  to  adopt.  The  full 
text  of  these  appear  in  another 
column.  They  are  long  and  must 
be  studied  to  be  understood. 
Quite  aside  from  their  character 
or  value,  all  will  agree  that  some 
regulations  covering  the  rela¬ 
tions  between  retailer  and  jobber 
are  urgently  necessary. 

At  the  present  time  no  phase  of 
the  wholesale  grocery  business 
shows  less  system  than  that  of 


handling  claims  made  by  retaile 
The  importance  of  the  claimant 
practically  the  only  criteri< 
Rules  are  made  and  positions  ; 
sumed,  but  repeatedly  the  ru 
are  waived  and  the  positi 
abandoned  if  the  customer  w 
makes  the  claim  is  sufficieu 
valuable.  Under  this  system 
lack  of  systems  claims  are  made 
unscrupulous  retailers  and  gruc 
ingly  allowed  by  jobbers  tl 
have  not  a  scintilla  of  equity 
support  them. 

So  that  the  abuse  deman 
regulation  at  least,  not  only  1 
the  protection  of  the  jobber,  1 
for  the  safeguarding  of  the  hom 
retailer,  who  makes  no  bad  clair 
and  who  is  injured  by  every  q 
that  his  competitor  successfu 
puts  through. 


Nebraska  Food  Law  Goes  ^Furtl 
Than  the  Furthest. 

The  Food  Commissioner 
Nebraska  has  made  the  dras 
ruling  that  the  State  food  law  f< 
bids  the  packing  of  premium  cc 
pons  in  packages.  In  reply  tc 
recent  query  he  says:  “The  pi 
food  law  expressly  prohibits 
food  packages  ‘prizes,  premia) 
and  gifts.  This  office  will  lie 
that  a  coupon  is  equivalent  tc 
prize,  premium  or  gift  and 
therefore  unlawful.  As  to  trac 
marks  cut  from  packages,  1 
which  premiums  are  given,  tlu 
not  being  contained  in  the  pat 
age  are  not  within  the  law,  1 
cause  they  are  not  in  the  packaj 
As  a  matter  of  information  to 
interested  parties  I  will  say  4 
this  provision  in  the  law  is  .ve 
explicit,  and  this  department, 
soon  as  it  can  get  to  it,  will  und* 
take  to  enforce  this  provision  ivi 
the  prosecution  of  all  parties* 
this  State,  selling  or  offering 
sell,  or  the  keeping  for  sale  a 
food  packages  that  come  und 
this  provision.  An  effort  is  bei: 
made  by  some  concerns  outside 
the  State  to  organize  among  t 
retailers  of  the  State  a  conspira 
to  resist  this  feature  of  the  la 
An  agent  of  one  of  these  concer 
made  the  statement  in  this  offi 
a  day  or  two  ago  that  his  firm 
Cedar  Rapids,  Iowa,  would  spei 
$100,000  if  necessary  rather  th 
be  coerced  by  this  provision  of  t 
law.” 


No  disputes  with  your  customers.  1 
forgotten  charges.  No  balancing  of  pi 
books  if  you  use  Forbes’  Indexed  Cc 
pon  Books.  Sent  carriage  charges  p 
paid. 
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National  Association  Calls  to  Arms 
Against  Parcels  Post 

Frges  All  Retailers  to  Labor  With  Their  Representatives  in 
Congress.  Secretary  Illinois  Association  Writes  to  Roose¬ 
velt  Direct.  The  Inconsistency  of  the  Ohio  Wholesale 
Grocery  House  Which  Is  Operating  Retail  Stores. 


pedal  correspondence  of  “Grocery  World.” 

Teveland,  Ohio,  Aug.  29,  1907. 
While  delivering  an  address  in 
rassachusetts  before  the  leading 
Republicans  of  that  State  on  Au- 
ust  8,  1907,  the  Postmaster-Gen- 
ral  used  these  words : — 

I  am  also  thinking  that  we  should 
consider,  and  Congress  should  see  fit 
to  give  the  department  the  right  to 
establish  a  parcels  post  throughout 
the  country,  the  weight  not  to  ex¬ 
ceed  five  or  ten  pounds  as  a  trial. 

1  hope  that  will  be  the  judgment  of 
Congress.  Certainly  it  could  be  ex¬ 
perimented  on  with  the  rural  deliv¬ 
ery. 

I  would  respectfully  urge  that 
very  retailer,  no  matter  what  his 
ocation,  take  it  upon  himself  to 
■rite  a  letter  to  the  Postmaster- 
leneral,  to  see  or  write  his  Con- 
ressman  at  once,  and  all  prospec- 
ve  candidates  for  Congress,  and 
ompel  each  to  make  a  statement 
s  to  where  he  stands,  in  regard 
5  this  proposition. 

Apropos  of  this  matter,  Secre- 
iry  George  E.  Green,  of  the  Re- 
lil  Merchants’  Association  of 
llinois,  has  addressed  the  follow- 
■tter  to  President  Roosevelt : — 

Honorable  Sir  : — Noticing  in  the 
“Daily  Evening  News,”  Chicago, 
Friday,  August  16,  an  editorial 
which  gives  a  purported  interview 
between  your  honor  and  Postmaster 
General  Meyer,  announcing  the  fact 
that  a  recommendation  will  be  made 
to  Congress  in  the  next  annual  re¬ 
port  by  your  honor,  recommending 
a  domestic  parcels  post.  In  refer¬ 
ence  to  same,  I  beg  to  submit  for 
your  perusal  an  address  delivered 
before  the  annual  convention  of  the 
National  Retail  Merchants’  Asso¬ 
ciation,  held  in  Dallas,  Texas,  Janu¬ 
ary,  1907,  and  which  expresses  the 
views  of  the  retailers  concerning  this 
question.  Fully  believing  that  the 
enactment  of  a  parcels  post  law  by 
our  Congress  will  seriously  cripple 
the  future  prospect  and  largely  re¬ 
duce  the  number  of  the  smaller  re¬ 
tailers,  and  serve  particularly  in  en¬ 
larging  the  volume  of  business  of  a 
few  in  the  large  trade  centers,  thus 
in  a  measure  the  government  will, 
by  such  an  act,  materially  aid  toward 
creating  a  monopoly,  and  for  further 
reasons  set  forth  in  the  address,  will 
in  the  future  as  in  the  past,  be  vig¬ 
orously  opposed  by  the  retailers  of 
the  United  States. 

Wishing  to  place  before  your 
honor  as  clearly  as  possible  the  con¬ 
victions  of  the  retail  merchants 
throughout  our  land,  and  humbly 
begging  your  earnest  consideration 
,  of  the  same,  beg  to  remain, 

t'  Most  truly  yours, 

Retail  Merchants’  Association  of 
Illinois. 

George  E.  Green,  Secretary. 


The  initial  announcement  of 
the  wholesale  grocery  concern 
which  recently  established  a  chain 
of  retail  stores  in  Ohio  was  as  fol¬ 
lows  : — 

As  cities  grow,  expand  in  wealth 
and  population,  business  conditions 
change,  and  the  establishing  of  vari¬ 
ous  branch  stores  is  only  abreast  of 
the  times,  and  exactly  the  same  con¬ 
ditions  as  have  occurred  in  all  the 
large  cities  of  the  United  States,  giv¬ 
ing  the  consumers  high  grade  goods 
and  good  service  at  the  lowest  prices. 

It  does  not  stand  to  reason  that  a 
dealer  doing  a  small  business  can 
furnish  to  consumers  groceries  on 
the  same  advantageous  _  terms  as 
though  he  were  operating  a  large 
number  of  stores,  whereby  his  buy¬ 
ing  power  is  increased,  which  he  re¬ 
sells  at  a  minimum  price. 

To  analyze  this  statement,  we 
find  a  number  of  points  in  which 
the  retailer  is  constrained  to  take 
issue  with  the  said  wholesale 
house.  One  of  the  prominent 
thoughts  is  the  broad  statement 
that  a  dealer  doing  a  small  busi¬ 
ness  cannot  furnish  to  consum¬ 
ers  groceries  on  the  same  advan¬ 
tageous  terms  as  though  he 
were  operating  a  large  number 
of  stores.  Applying  this  par¬ 
ticularly  to  the  branch  or  chain 
stores  in  the  grocery  line  let  us 
consider  for  a  moment  what  the 
difference  in  purchasing  power 
could  possibly  be.  I  am  informed 
upon  creditable  authority  by  a 
prominent  grocer  whose  business 
runs  into  millions  per  annum,  that 
the  gross  per  cent,  of  profit  de¬ 
rived  by  the  wholesale  grocery 
is  but  about  7  or  8  per  cent.  If 
they  ever  reach  9  per  cent,  they 
consider  it  exceptionally  high. 

Now,  assuming  that  a  whole¬ 
sale  concern  operating  a  number 
of  branch  or  chain  stores  would 
deliver  to  these  branch  concerns 
goods  at  first  cost  to  them  (which 
would  be  a  false  position,  since 
they  are  under  expense  of  con¬ 
ducting  the  said  wholesale  con¬ 
cern),  the  saving  from  combined 
purchase  could  not  be  more  than 
7  or  8  per  cent.,  which  is  a 
small  percentage  in  itself,  and  I 
would  repeat  in  order  to  do  that 
the  wholesale  concern  must  han¬ 
dle  the  goods  and  distribute  them 
to  their  branch  concerns  without 


How  Much  Is  Actually  Saved 

When  the  housewife  putting  down  her  season’s  fruit  in  the  cheaper 
old-style  jars  is  later  compelled  to  throw  away  a  good  percentage  of  it 
SPOILED.  Preserving  troubles  END  when  the  housewife  buys  her  first 

Ecopjni  im 

A  clean,  honest  household  neces¬ 
sity  retailing  at  a  very  reasonable 
figure  WHEN  THEIR  MANY 
POINTS  OF  SUPERIORITY 
ARE  CONSIDERED. 

Our  plan  of  CO-OPERATION 
WITH  THE  DEALER  in  their 
sale  insures  that  you  will  have 
call  for  them. 


The  Common  Sense  Advantages  of 
the  Jar  Itself: 

Sanitary  Self  Sealing 

economy  jars  for  sale  by  the  Southed  f°r  Cleansing 

FOLIi°PhIUaGdeJlphiBaERS:  N°  Separate  Rubt)er  Rill8S  ReClUired 

Alexander  kerr,  bro.  &  co.  Caps  Impervious  to  Fruit  Acids  as  the 

516  North  Delaware  Ave.  GlaSS  |fse|f 

In  Boston — All  Jobbing  Houses 

Nelson  Gorman,  Agent  _ •  j  i 

_  .  ...  .  _T  ’  ,  ...  ,  Insures  its  continued  use  when 

Consuming  public  in  New  York  City  can  be  .  •  . 

supplied  by  John  Wanamaker  once  tried.  _ 

STOCK  THEM  so  you  will  not  lose  a  sale  when  call  is  made  for  them. 
DISPLAY  THEM  prominently  and  continuously  during  the  canning 
season  so  that  their  apparent  advantages  can  be  noted  by  the  housewife. 
Then  SEND  US  YOUR  NAME  so  that  we  can  help  you  sell  them.i 

KERR  GLASS  MANUFACTURING  CO. 

PORTLAND,  ORE.,  AND  PHILADELPHIA,  PA. 

Send  Us  Yoor  Orders 


Getting  Trade-and  Holding  It 

It  is  comparatively  easy  to  increase  your  trade  ;  but  it’s  harder  to  in¬ 
crease  your  profitable  trade. 

Any  grocer  can  fill  his  store  with  customers  by  cutting  prices  low  enough 
— but  what’s  the  use?  This  kind  of  trade  doesn’t  pay;  and  trade  obtained 
in  this  way  cannot  be  held  for  a  day  against  another  advertisement  of  cut 
prices  by  the  man  up  the  street  or  around  the  corner. 

The  only  way  to  get  the  right  kind  of  trade  and  hold  it  is  by  means  of 
quality.  But  with  this  trade  you  can  afford  to  let  your  competitor  have  the 
cheap,  bargain-hunting  class  that  cuts  into  profits. 


Take  sliced  meats,  for  instance. 

There’s  a  town  in  Michigan  where  there  are  six  or  seven  stores  handling 
sliced  meats,  and  owing  to  a  price-cutting  war  they  are  selling  these  goods 
at  a  cent  or  so  above  wholesale. 

That  is,  they’re  all  doing  this  but  one.  He  has  an  American  Slicing 
Machine.  He’s  going  right  along,  selling  at  a  fair  profit,  and  getting  the  best 
trade  in  town.  Mrs.  Smith,  who  bought  from  Jones  yesterday  but  will  trade 
with  Brown  to-day,  because  he’s  cut  his  prices  two  cents,  doesn’t  trade  with 
this  man.  But  the  nice  trade— the  kind  that  appreciates  better-looking,  bet¬ 
ter-cooking,  better-tasting  sliced  meat  and  20  per  cent,  more  slices  to  the 
pound,  keeps  coming. 

He’s  making  a  better  profit  on  each  sale,  he’s  got  the  trade  and  he’s 
happy.  Ask  us  about  the  machine. 

AMERICAN  SLICING  MACHINE  COMPANY 
54  Fifth  Avenue,  Chicago 
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any  provision  for  expense  of  dis¬ 
tribution. 

Then,  again,  it  is  a  well-known 
fact  t hat  branch  stores  cannot  be 
operated  as  economically  and 
judiciously  as  by  the  dealer  him¬ 
self.  A  careful,  economical  super¬ 
vision  sedoni  is  obtained  through 
a  manager  for  the  branch  concern, 
as  the  proprietor  himself  can  or 
will  do.  Then,  again,  a  point 
which  should  receive  the  severest 
condemnation  at  the  hands  of  re¬ 
tailers,  is  the  one  of  creating  dis¬ 
trust  and  dissension  between  the 
patrons  of  the  retailer  and  him¬ 
self.  The  statement  by  this  con¬ 
cern  is  along  the  same  line  of  ar¬ 
gument  and  pretension  made  by 
the  retail  mail  order  houses, 
placing  the  smaller  retailer  in  the 
light  of  being  both  incompetent 
to  purchase  his  goods  at  fair  mar¬ 
ket  values  and  being  a  robber, 
representing  him  as  asking  exor¬ 
bitant  prices  for  his  wares. 

This  idea  of  creating  distrust 
and  dissension,  particularly  by 
and  through  a  wholesale  concern, 
depending  upon  .the  retailers  for 
support,  should  never  be  tol¬ 
erated,  and  can  only  be  dealt  with 
by  and  through  organized  effort. 


Upon  the  same  theory,  this 
wholesale  house  would  have  no 
right  to  existence,  as  the  manufac¬ 
turers  through  whom  this  whole¬ 
sale  house  receives  its  supplies 
could  go  to  the  retailer  and  fur¬ 
nish  the  retailer  with  their  manu¬ 
factured  product,  eliminating  the 
wholesale  grocer’s  cost  of  doing 
business.  It  is  just  as  reasonable, 
just  as  logical. 

John  A.  Green, 
National  Secretary. 


An  Unusual  Corporation. 

Butler  Bros.,  through  T.  B. 
Walker,  have  returned  to  the 
Public  Affairs  Committee  of  the 
Minneapolis  Commercial  Club  the 
$40,622.50  subscribed  by  the  busi¬ 
ness  men  of  Minneapolis  when 
negotiations  were  on  for  the  loca¬ 
tion  of  Butler  Bros’  big  house  in 
Minneapolis.  Butler  Bros,  have 
paid  this  amount  to  Mr.  Walker 
in  cash  and  increased  rental,  and 
Mr.  Walker  has  handed  his  check 
to  the  Public  Affairs  Committee. 


Inclosed  find  check,  for  which 
please  renew  my  subscription  for 
“the  best  grocery  paper  on  earth." 
—  Burt  A.  Gee,  Sabinsville,  Pa. 


Rules  Governing  Claims  By  Retail  Grocer 

Movement  Among  Jobbing  Trade,  Led  By  Illinois  Wholesa 
Grocers’  Association,  to  Reduce  to  System  Relations  B 
tween  Wholesalers  and  Retailers  As  to  Making  Claims  c 
Damaged  Goods.  Time  Allowance  for  Report  on  Clain 
Both  for  Apparent  and  Concealed  Damage. 


A  movement  is  progressing 
among  the  wholesale  grocery 
trade  of  the  country  to  reduce  to 
a  more  businesslike  system  the 
relations  between  wholesalers  and 
retailers,  particularly  as  regards 
the  making  of  claims  for  goods  re¬ 
ceived  in  a  damaged  condition. 
'The  Illinois  Wholesale  Grocers’ 
Association  has  drafted  an  ex¬ 
tremely  comprehensive  system  of 
rules  and  regulations,  and  has  for¬ 
warded  a  copy  of  them  to  practi¬ 
cally  all  jobbers’  organizations  in 
the  country,  with  the  suggestion 
that  if  adopted  by  the  trade  condi¬ 
tions  would  at  once  assume  a 
status  better  both  for  wholesaler 
and  retailer.  The  “Grocery 
World’’  has  secured  a  copy  of  the 
Illinois  rules  and  reproduces  them 
verbatim  regarding  the  matter  of 
the  highest  importance  : — 


INTRODUCTION. 

Recognizing  that  various  losset 
are  needlessly  and  unjustly  incurred 
by  merchants  of  this  State  because 
there  are  no  uniform  rules  regu¬ 
lating  the  return  of  goods  from 
buyer  to  shipper,  and,  in  order  to 
best  conserve  the  interests  of  both 
retailer  and  wholesaler,  the  above 
named  wholesalers  and  manufaetur 
ers,  by  their  accredited  representa-4 
fives,  have,  after  careful  considera-l 
tion,  adopted  the  following  rules, 
with  interpretations  as  explained  in 
notes,  and  authorize  their  publica 
dons  generally  to  the  trade  to  de 
hue  "  file  Usual  Business  Customs' 
in  cases  to  which  they  apply,  such 
rules  being  statements  of  equitable 
and  economic  principles. 

RULE  I. 

Goods  should  not  be  returned 
from  buyer  to  shipper  until  said 
buyer  has  the  proper  instructions 
from  said  shipper  authorizing  such 
return.  Spoiled  goods  must  not  be 
destroyed  without  authority  from 
the  shipper. 

Note — If  the  buyer  wishes  to  re 
ject  or  refuse  any  goods,  he  should 
communicate  with  the  shipper,  stat¬ 
ing  fully  and  explicitlv  his  grounds, 
for  such  rejection.  (Exception  seel 


“I  Hope  I  Don’t  Sell  Sugar” 


There’s  nothing  odder  than  for  a  merchant  to  hope  he 
won’t  sell  goods,  but  it’s  a  fact  that  man}’-  a  grocer  hopes 
“  I  won’t  sell  much  sugar  to-day.” 

Why?  Well,  it’s  a  lot  of  trouble  and  work  and  very 
often  it  doesn’t  pay.  Very  little  profit  in  it  and  that  little 
gone  in  overweight — “  good  measure.” 

But  sell  your  sugar  in  Franklin  Cartons  and  the 
weather  vane  will  switch  right  around. 

You  can’t  sell  too  much  Franklin  Carton  Sugar  to 
please  you.  Because  selling  Franklin  Carton  Sugar 
is  no  work  and  no  worry.  You  can’t  give  overweight,  and 
there’s  no  way  in  which  your  profit  can  be  stolen  from  you. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two -pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  franklin  Sugar  Refining  Company 

PHILADELPHIA  *  PENNSYLVANIA 
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Notice  Cards,”  Rule  II.)  It  is  his 
duty  to  then  hold  such  goods,  with 
proper  care,  “Subject  to  shipper’s 
order.”  The  buyer’s  right  to  reject 
;  does  not  include  any  privilege  to 
give  disposition  of  goods  rejected. 
The  shipper  can  secure  half  freight 
rates  for  such  return,  provided,  his 
instructions  to  that  effect  go  with 
goods  to  railroad  agent  and  are  at¬ 
tached  to  the  bill  of  lading.  There¬ 
fore,  for  economical  reasons,  the 
shipper  must  justly  have  the  oppor¬ 
tunity  of  giving  such  instructions 
before  any  goods  are  returned  to 
him.  (Without  a  written  warrant, 
travelling  salesmen  cannot  author¬ 
ize  return  of  goods.) 

RULE  II. 

The  shipper  does  not  guarantee 
die  safe  arrival  of  goods.  His  re¬ 
sponsibility  and  liability  ceases  on 
obtaining  a  receipt  in  good  order 
front  transportation  company.  In 
the  absence  of  specific  instructions 
the  shipper  may  rightfully  presume 
that  the  buyer’s  order  carries  with 
it  instructions  to  "ship  in  usual 
.•ourse  of  business.”  In  so  doing  and 
in  conforming  to  the  rules  and 
usages  of  transportation  company, 
lie  shipper  assumes  no  liability  or 
responsibility  for  sudden  or  unex- 

Bected  weather  changes. 

Note— Perishable  goods  are  ex- 
i mined  bv  the  shipper  at  the  time 
)f  shipment,  and  must  have,  imme- 
liate  attention  and  examination  on 
eceipt  by  buyer. 

“Notice  Cards”  attached  to  pack- 
ges  containing  perishable  goods  are 
hrect  instructions  from  shipper  to 
'iiyer.  If  reasonable  instructions 
0  given  are  not  promptly  and  fully 
omplied  with,  buyer  loses  his  right 
u  reject  such  goods. 

RULE  III. 

Shipper  will  receive  "for  collcc- 
on  only  buyer’s  claim  for  break- 
ge,  loss  or  damage  in  transit  (if 
>cal  agent  refuses  to  adjust  loss), 
ut  will  make  no  credit  allowance 
r  payment  therefor  until  actually 
Elected,  ft  is  the  buyer’s  duty  to 
famine  all  goods  immediately  on 
■rival. 

Note. — The  buyer  should  not  sign, 

)r  allow  his  drayman  to  sign  re- 
ipt  for  goods  to  transportation 
mipany  until  he  is  certain  that  he 
is  no  claim  for  loss  or  damage  on 
at  shipment.  He  should  insist 
>on  agent  of  transportation  com- 
iny  (none  other  can  make  this  no¬ 
tion  legally)  making  proper  "no¬ 
tion"  on  freight  expense  bill, 
itmg  fully,  exactly  and  explicitly 
e  actual  condition  of  the  goods, 
such  notation  is  cither  insufficient 
indefinite  it  seriously  delays  col- 
tion  of  the  claim.  If  agent  re- 
ses  to  make  such  notation,  buyer 
ould  reject  all  goods. 

RULE  IV. 

I  he  shipper  (if  no  expressed  ex¬ 
tern)  guarantees  all  shipments 
be  in  merchantable  condition 
icn  delivered  to  transportation 
npany.  He  also  guarantees  cer- 
n  passes  of  goods  against  spoil- 
-  due  to  any  defect  in  manufac- 
e,  for  fixed  limited  periods.  (See 
,  v  •)  The  buyer,  however, 

'st  make  claim  for  any  such  de- 
t  or  loss  within  the  time  limit  of 
guaranty  covering  the  goods,  or 
waives  and  releases  all  rights 
ler  the  guaranty. 

Note,  All  faults,  defects  or  dam- 
iecL’6  e'llier  “apparent"  or  "con- 

Apparent  damage”  means  any 
’  or  damage  to  the  goods  which 
)i  may  be  apparent  to  any  reas- 
•»iy  cautious  person  on  examina- 

Concealed  Damage”  means  any 
j  or  damage  which  is  not  cliscov- 
,le  °.n  examination,  but  which  is 
msed  m  the  course  of  sale. 


Example:  If  a  case  of  tomatoes 
shows  damaged  labels,  rusty  or 
crushed  tins,  etc.,  this  would  be 
classed  as  “apparent  damage,”’  and 
should  receive  immediate  attention. 
(See  Rule  V.)  If  another  case  of 
tomatoes  while  apparently  in  good 
condition  on  examination,  but  in  the 
course  of  sale  it  is  discovered  that 
the  tins  contained  pumpkin  instead 
of  tomatoes,  or  the  tomatoes  are 
too  salty,  or  there  is  some  other  in¬ 
herent  defect  in  the  tomatoes  which 
may  afterwards  cause  the  tins  to 
swell,  this  would  be  classed  as  “con¬ 
cealed  damage.”  (See  Rule  V.) 

RULE  V. 

The  following  respective  time 
limits  have  been  fixed  to  cover  all 
cases  of  concealed  or  apparent  dam¬ 
ages  : 

Thirty  Days. 

Smoked  and  salt  meats. 

Jellies,  jams,  preserves,  fruits. 
Butters,  etc.,  in  bulk. 

(Exception:  On  all  shipments  be¬ 
tween  March  1st  and  October  isl, 
guarantee  is  "on  arrival”  only.) 

Sixty  Days. 

Minced  meat  in  bulk,  cider  in 
wood.  (Exception:  On  all  ship¬ 
ments  between  March  ist  and  Oct. 
1st,  guaranty  is  “on  arrival”  only.) 

Four  Months. 

Pickles  ip  bulk  or  glass,  of  all 
kinds.  (Exception:  Dill  pickles  are 
sold  at  buyer’s  risk  only.) 

Six  Months. 

The  following  goods  packed  m 
glass :  Maple  syrup,  olives,  jams, 
jell  lies,  preserves,  fruit  butters,  etc. 

Canned  meats,  soups,  milk,  fish, 
etc.  (Exception:  Such  products  as 
marinated  herring,  fillet  of  Herring 
Bismarck  herring,  Brat  Herring,’ 
Gaffelbiter,  fillet  of  Anchovies,  An¬ 
chovies  in  tins,  roll  mops,  Appetit- 
sild.) 

Special. 

Canned  fruits  and  vegetables  (not 
including  California)  are  guaranteed 
as  follows:  All  shipments  between 
August  31st  and  February  ist  arc 
guaranteed  to  June  1st  following. 
Ali  shipments  between  January 
.list  and  September  ist  are  guaran¬ 
teed  for  thirty  days  only.  California 
fruits  and  vegetables  are  guaranteed 
to  June  ist  following  date  of  ship¬ 
ment. 

On  Arrival. 

.  All  other  goods.  They  being  sub¬ 
ject  to  “apparent  damage"’  only.  All 
claims  should  be  made  immediately 
on  actual  delivery  of  goods.  Note : 

As  it  impractical  to  fix  an  exact  time 
limit  in  days  or  hours  for  such 
cases,  this  rule  must  be  reasonably 
interpreted  in  fairness  to  both  ship¬ 
per  and  buyer.  Any  unnecessary  de¬ 
lay  should  justly  be  considered  as  an 
excess  of  time  limit. 

RULE  VI. 

Negligence  or  carelessness  on  the 
part  of  the  buyer  nullifies  his  right 
to  make  claim  under  his  guaranty. 

RULE  VII. 

i  he  “terms”  as  to  payment,  and 
the  "conditions  of  sale”  as  ex¬ 
pressed  on  the  invoices  of  shipper, 
shall  always  be  considered  agreed 
terms  and  conditions  of  purchase,  if 
no  objection  is  made  by  buyer  on  re¬ 
ceipt  of  same. 

Note.— Guarantees,  promises  and 
representations  made  by  other  than 
the  regular  salesman  of  the  ship- 
Pcr — such  as  "specialty”  salesman  or 
"factory”  salesman — are  often  un¬ 
known  to  the  shipper.  If  such 
guarantees,  etc.,  are  different  from 
the  terms  as  shown  on  the  invoice, 
shipper  should  justly  be  informed  at 
once  of  such  difference,  or  the  buyer 
should  lose  all  rights  under  such 
guarantees,  etc. 


Does  Light  Attract  YOU  ? 


We  believe  you’ll  say  yes— as  a  matter  of  fact  it 
attracts  us  all.  If  you  could  induce  almost 
ever}  body  who  passed  your  store  to  stop  and 
look  in  your  window,  and  you  had  something 
there  which  made  them  remember  your  store, 
would  you  increase  your  trade  ?  We  think  you'll’ 
say  yes  again.  You  can  put  a  display  of  goods 
in  your  window  which  you  can  afford  to  sell 
close  and  light  it  with  electric  devices  in  such  a 
way  that  every  passer-by  will  stop  to  look.  You 
can  so  imptess  them  that  they  will  come  in  the 
next  day  to  buy.  You  know  what  to  do  with 
them  when  they  come  in.  Sell  them  enough  to 
pay  the  cost  of  your  lighting  for  a  month. 

We  will  show  you  how  it  can  be  done  if 
you  will  go  to  the  phone  and  call  us  up.  Don’t 
wait  a  day.  Start  to  increase  your  trade  NOW. 


The  Philadelphia  Electric  Co. 

TENTH  and  CHESTNUT  STREETS 


Its  increasing 


use  is  the  best  proof  of  what 

Fels-Naptha  is  and  does. 

Only  better  proof — get  your 
home-folks  to  try  a  bar,  and  to 
try  it  according  to  the  plain 
wrapper-directions. 

That  will  quickly  show  you 
why  the  average  bright  woman 
gets  Fels-Naptha-hungry, 
wash-days.  Have  it 
always  ready  for  her. 


FELS  (s  CO. 


PHILADELPHIA 


in  writing  to  adizertisbrs  kindly 
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A  STRONG  CONNECTING  LINK! 

For  new  business  and  more  business  is 

HAPLEINE 

A  case  of  3  dozen  ordered  to-day  will  build  and 
strengthen  any  business.  It  is  what  the  housewife  has 
been  looking  for.  Think  of  cakes,  puddings,  frost  - 
ings,  ices,  candies,  ice  cream,  etc.,  flavored  with  tint 
toothsome,  appetizing  Mapleine  flavor,  which  is  even 
finer  and  better  than  real  maple. 

Simply  tell  your  trade  you  have  it. 

IT  SELLS 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 

_ _ _ -Manufactured  only  by - — 

CRESCENT  MFG.  CO.  -  -  SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 

FORBES’  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 

- AND - 

ONTOP 

SPRING  WHEAT 

FLOUR 


When  our  wheat  washers  are  installed  we  will 
have  the  only  mill  in  the  east  that  is  so  equipped,  and 
with  additional  purifiers  in  operation,  we  will  be  in 
position  to  reach  perfection  in  these  favorite  brands. 
Our  ambition  it  to  make  and  sell  the  best  flour  in  the 
world. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 

A 

SHANE  BROTHERS  CO. 

Proprietors 

672-686  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departme 
and  contribute  a  good,  suggestive  weekly  article.  We  have  ti 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscrib 
probably  every  one  of  whom  has  some  technical  knowledge  of  \ 
dow-dressing.  What  we  want  is  articles  clearly  describing  wine 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  1 
or  original — in  fact,  those  which  have  been  used  successfully 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangeir 
should  be  addressed  to  the  “Window-Dressing  Department.’’ 
drawings  are  also  sent  they  should  be  made  throughout  in  black 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  practically 
unchanged  for  the  week.  Values 
are  steady  and  the  entire  line  is 
selling  at  full  prices.  Prices  in 
the  primary  markets  on  the  other 
side  are  still  firm  and  high.  Some 
grades  of  japans  seem  particu¬ 
larly  firm.  The  demand  for  tea 
in  a  consumptive  way  is  fairly 
good. 

Coffee. 

The  market  on  Rio  and  Santos 
coffee  has  shown  little  change 
during  the  week,  and  such  change 
as  has  occurred  has  been  in  the 
direction  of  a  decline.  The  mar¬ 
ket  has  ruled  weak  to  steady  dur¬ 
ing  the  greater  part  of  the  week. 
The  demand  has  been  light.  Mild 
coffees  are  unchanged  and  steady, 
Bogotas  being  particularly  firm. 
Java  and  Mocha  are  steady  and 
unchanged,  demand  fair. 

Sugar. 

The  sugar  market  shows  no  im¬ 
portant  change  for  the  week. 
Raws  are  steady  to  firm,  and  some 
sales  have  been  made  at  1-32  ad¬ 
vance.  Refined  sugar  is  un¬ 
changed,  and  probably  will  show 
no  change  in  the  near  future.  The 
demand  for  refined  sugar  is  fair, 
but  nothing  more. 

Syrup  and  Molasses. 

Glucose  has  advanced  10  points, 
and  has  carried  compound  syrup, 
both  in  hulk  and  tins,  up  with  it 
one  cent  per  gallon.  The  advance 
is  due  to  the  high  price  of  corn. 
Practically  all  manufacturers  of 
and  dealers  in  syrup  have  joined 
in  the  syrup  advance.  The  ad¬ 
vance  caused  quite  an  increase  in 
the  demand,  particularly  with 
some  dealers  who  took  orders  at 
the  old  price.  The  scarcity  of 


staple  fruits  seems  sure  to  hea 
stimulate  the  demand  for  sy 
Sugar  syrup  is  in  light  demam 
unchanged  prices.  Molasses 
quiet  and  unchanged. 

Fish., 

The  past  week  has  been  mar 
by  a  sharp  advance  in  Irish  m; 
erel  of  $1  to  $1.50  per  barrel, 
winding  up  of  summer  fish  is 
reason.  From  now  on  fatter 
better  mackerel  will  come 
ward  and  will  command  hie 
prices.  Norway  mackerel 
new  shores  are  about  unchan 
The  market  is  firm,  and  the 
mand  fair.  Cod,  hake  and  1 
dock  are  dull  on  spot,  and  ml 
unchanged  prices.  Some  butt 
has  been  done  in  futures  at  1 
prices.  This  year  hake  r 
about  at  the  price  of  haddock 
haddock  at  about  the  price  of 
Cod  is  y2  to  1  cent  above 
year.  Domestic  sardines  are 
changed  at  the  last  advance, 
in  light  demand.  Imported 
dines  are  firm  and  unchan 
Prices  on  both  sockeye  and 
Alaska  salmon  have  been  na 
during  the  week.  Sockeye  pi 
are  $1.65  tails,  $1.80  flats, 
$r.io  for  y2  pounds  coast,  aga 
20  cents  less  last  year. 
Alaska  opens  at  $1.15,  whic 
also  20  cents  above  last  Vi 
opening.  Spot  red  Alaska  is  \ 

Canned  Goods. 

Spot  tomatoes  of  old  pack  s 
practically  no  change.  An  a 
age  price  f.  o.  b.  is  85  cents, 
seys  are  still  quoted  at  90  0 
and  spot  goods,  new  pack 
cents  Baltimore.  FuturejJ 
strong  at  85  cents  county| 
packers  seem  reluctant  to  \ 
Some  authorities  attribute  ih 
the  fact  that  future  sales  | 
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;ady  been  very  large,  and 
ers  to  the  cool  weather  and  the 
lewhat  uncertain  crop  pros- 
ts.  The  general  demand  for 
latoes  is  fair.  Corn  is  un- 
nged  and  the  general  demand 
it.  Peas  are  active,  and  the 
her  grades  are  now  partici- 
ing  to  some  extent.  Prices 
unchanged  throughout, 
iches  are  still  high  and  un- 
nged,  and  the  demand  is  light, 
grades  of  canned  peaches  are 
ching  the  highest  prices  for 
rs.  Apples  are  firm  and  some 
ders  are  asking  $3.25  for  New 
rk  State  gallons,  which  is  a 
h  price.  Scarcity  in  New 
rk  State  is  the  reason.  South- 
apples  average  $2.65.^  The 
timore  small  line  is  unchanged 
1  fairly  active.  California 
ned  goods  are  broken  up  and 
et. 

Dried  Fruits. 

lothing  is  doing  in  prunes  of 
moment,  either  in  spot  or  fil¬ 
ls.  The  future  market  is  still 
>ng.  Peaches  are  slow  in 
ladelphia,  but  fairly  active  in 
v  York.  Prices  are  im¬ 
aged.  Apricots  are  scarce  and 
obtainable  are  now  selling 
1.  Apples  are  scarce  and  firm, 
rants  are  in  good  healthy 
pe.  The  market  abroad  has 
.lcened  somewhat,  but  is 
dy  on  this  side.  Raisins  show 
ling  new,  being  still  firm  and 
it.  The  first  lot  of  new  for- 
1  Valencias  will  be  shipped 
week.  The  California  raisin 
)  will  be  a  little  earlier  than 
expected. 

Beans  and  Peas. 

ea  beans  have  advanced  10 
:s,  and  are  now  quoted  at  $1.90 
large  way.  Low  stocks  are 
•onsible,  and  a  firmer  feeling 
'Tew  York  State,  where  the 
vers  say  the  crop  is  damaged. 

Michigan  situation  is  about 
same.  Future  pea  beans  have 
anced  on  the  above  account 
n  $1.65  to  $1.78.  Marrows 
show  an  advance  of  10  cents, 
to  good  demand  and  sym- 
iy  with  pea  beans.  California 
is  have  advanced  54  cent  in 
>ndary  markets,  but  are  un- 
iged  on  the  coast.  The  pri- 
y  and  secondary  markets  are 
about  on  a  parity.  Split  and 
d  peas  are  unchanged  in  price 
I  in  good  demand.  Prices  on 
green  and  Scotch  peas  for 
^ober  shipment  have  been 
;  ted  during  the  week,  on  a  basis 

r 


of  $1.70  for  green  and  $1.80  for 
Scotch. 

Butter. 

The  butter  market  is  very  firm 
at  an  advance  of  1  cent  per  pounc 
on  both  solids  and  prints.  This 
is  due  to  the  falling  off  in  the 
make  of  fancy  butter  as  well  as 
to  the  increased  demand.  The 
immediate  future  of  the  butter 
market  is  in  doubt,  but  unless 
there  comes  the  increase  in  supply 
which  is  due  at  this  season  prices 
will  advance  again.  Under-grade 
creameries  are  hardly  as  scarce  as 
the  finer  grades,  but  all  have  ad¬ 
vanced  in  sympathy  with  the 
finest.  The  future  price  depends 
largely  on  the  weather. 

Eggs. 

The  egg  market  is  firm  at  the 
recent  advance  of  1  cent  per 
dozen.  The  advance  was  due  to 
the  good  demand  for  fancy  eggs 
and  the  falling  off  in  production. 
The  present  outlook  is  not  for 
any  change  in  prices,  as  there  is 
likely  to  be  an  increase  in  the  sup¬ 
ply  as  the  weather  cools.  The 
cooler  weather  will  enable  holders 
of  storage  eggs  to  withdraw  them, 
aS  they  can  be  sold  at  a  profit  on 
the  present  market  basis.  The 
bulk  of  the  receipts  of  eggs  are 
now  good  enough  for  table 
grades. 

Cheese. 

The  cheese  market  is  firm  at 
the  recent  advance  of  54  cent  per 
pound,  due  to  the  falling  off  in  the 
milk  supply  of  the  producing  sec¬ 
tions,  as  well  as  the  demand  for 
storage  purposes.  The  quality  of 
the  present  make  is  very  fancy ; 
plenty  good  enough  for  carrying 
purposes.  The  price  now  is  con¬ 
siderably  above  normal,  and  no 
advance  is  looked  for  in  the  near 
future.  Under  grades  have  ad¬ 
vanced  in  sympathy  with  better 
grades. 

Provisions. 

Everything  in  smoked  meats 
is  dull  at  unsettled  prices. 
Some  packers  are  endeavoring  to 
get  full  values,  but  others  are  will¬ 
ing  to  shade  54  cent  to  make  clear¬ 
ance,  as  the  busy  season  is  about 
over  for  smoked  meats.  From  all 
appearances,  we  will  have  lower 
prices  on  smoked  meats  in  the 
near  future.  Pure  lard  is  firm  at 
an  advance  of  54  cent.  We  are 
approaching  one  of  the  best  con¬ 
sumptive  months  for  lard,  and  the 
price  may  advance  even  further. 
Compound  lard  is  unchanged, 
though  cotton  oil  has  advanced 
again.  This  will  probably  soon 
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cause  compound  lard  to  advance 
and  remain  on  an  advanced  basis 
until  the  new  crop  of  cotton  oil  is 
available  in  October.  Barrel  pork 
and  canned  meats  are  unchanged 
and  dull.  Dried  beef  has  ad¬ 
vanced  i  to  2  cents  on  all  cuts. 

Produce. 

Cabbage,  io  to  15  cents  per 
basket.  $1.25  to  $3  per  100,  fair 
demand ;  savoy  cabbage,  40  to  60 
cents  per  barrel,  demand  slow ; 
potatoes,  40  cents  per  basket,  de¬ 
mand  fair;  peas,  $1  to  $1.50  per 
bushel  basket,  demand  fair, 
squash,  5  to  15  cents  per  basket, 
demand  poor;  cucumbers,  15  to  40 
cents  per  basket,  demand  good  : 
turnips,  25  cents  per  basket,  $1.25 
per  barrel,  demand  fair;  string 
beans.  25  to  45  cents,  demand 
good ;  lima  beans.  Hats,  40  to  50 
cents  per  basket ;  improved,  60  to 
75  cents;  shelled,  12  to  15  cents 
per  quart,  demand  good;  carrots, 
50  to  60  cents  per  basket,  demand 
fair;  eggplants,  15  to  25  cents  per 
basket,  demand  fair  and  good ; 
onions,  yellow,  50  to  65  cents  per 
basket ;  white,  80  cents  per  basket, 
demand  good;  peppers,  15  to  20 
cents  per  basket,  fair  to  good ; 
beets,  $1.50  to  $1.75  per  barrel, 
fair  demand  ;  radishes,  $1.5°  to  $2 
per  100,  fair  to  good  demand ; 
spinach,  $1.75  to  $2  per  barrel, 
demand  fair;  salad,  York  State, 
75  cents  per  dozen,  fair  demand. 

Green  Fruit. 

Bananas,  firsts,  $1.40  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25; 
7-hands,  65  to  90  cents ;  6-hands, 
40  to  60  cents  ;  red  bananas,  $1  to 
$2  per  bunch,  demand  good  for 


good  fruit;  California  oranges, 

!  $3.65  to  $5  per  box,  slow  demand  ; 
pineapples,  $3.50  to  $5-5°  Per  box, 
demand  good ;  lemons,  $3  to  $5 
per  box,  demand  fair;  limes,  60 
to  80  cents  per  100,  demand  slow. 

Nuts. 

Peanuts,  roasted,  choice,  $1.25 
per  bushel;  fancy,  $1.50;  large 
jumbo,  $1.65  per  bushel;  green 
peanuts,  choice,  S'H  cents  per 
pound;  fancy,  7  cents;  large 
jumbo,  8  cents,  demand  fair: 
Brazil  nuts,  Sl/2  cents  per  pound ; 
filberts,  10 cents;  pecans,  16 
cents;  walnuts,  Marbots,  1256 
cents  per  pound  ;  mixed  nuts,  1 1 3^2 
cents,  demand  slow. 


MARKET  NOTES. 

Very  fine  Elberta  peaches  are 
coming  from  Delaware,  packed  in 
crates  holding  about  1  j/3  truck 
baskets.  The  ordinary  grades 
range  from  $1.50  to  $2.50  per 
basket.  The  demand  for  peaches 
is  fair,  considering  the  price. 

Cantaloupes  are  plenty  and 
comparatively  low.  The  best 
near-by  fruit  brings  $1  per  basket, 
and  from  that  the  price  declines 
to  nothing,  according  to  quality. 
The  quality  of  the  near-by  canta¬ 
loupes  is  fair,  but  very  uncertain. 
The  season  for  Colorado  canta¬ 
loupes  has  scarcely  opened.  A 
good  crop  is  expected.  Tennessee 
cantaloupes  of  very  fine  quality 
are  coming  forward  at  $3.50  per 
crate. 

Canners  are  now  getting  second 
early  tomatoes  at  20  to  25  cents. 


The  first  crop  fruit  they  can  buy 
at  12  cents.  The  jobbing  range 
for  tomatoes  is  25  to  30  cents.  Re¬ 
ceipts  are  large  and  the  demand 
fair. 

New-crop  apples  have  a  wide 
range — 30  cejits  to  $J  per  basket. 
The  demand  is  good. 

Sweet  potatoes  from  near-by 
points  range  from  $1.25  to  $1.50. 
The  demand  is  fair. 


Packers  Kicking  Against  Federal 
Meat  Law. 

Slaughterers  and  packers  of 
meat  products  have  opened  fire  on 
the  Federal  meat  inspection  law 
with  what  they  believe  to  be  a 
gun  of  large  calibre.  To  be  more 
explicit,  they  are  giving  to  con¬ 
sumers  reasons  from  the  packers’ 
standpoint  why  they  (the  con¬ 
sumers)  are  compelled  to  pay  ex¬ 
isting  prices  for  their  supplies. 
The  first  argument  advanced  is 
that  under  the  workings  of  the 
new  law,  and  the  methods  of  in¬ 
spection  in  vogue,  the  slaughter¬ 
ers  and  packers  are  compelled  to 
shoulder  the  loss  of  all  condemned 
cattle  and  swine  sent  to  the  fer¬ 
tilizer  heap  as  unfit  for  food  pur¬ 
poses.  Recently,  however,  the 
packers  have  rebelled  to  a  certain 
extent,  and  are  now  refusing  to 
buy  female  cattle,  which  are  par¬ 
ticularly  subject  to  tuberculosis 
and  other  prohibited  diseases,  ex¬ 
cept  under  guarantee.  For  all 
other  kinds  of  cattle  and  swine 
condemned  the  loss  falls  on  the 
packer.  They  do  not  deem  this 
fair,  but  even  in  the  case  of  the 
very  inferior  stock  the  producers, 


it  is  said,  are  protesting  agait 
making  returns  for  condemi 
tions. 


Figure  This  Out. 

Manufacturers  who  have- adopted  p 
mium  schemes  to  create  a  demand 
their  products,  have  always  given 
premiums  to  consumers.  Where  ma 
faeturers  have  offered  an  incentive 
grocers  to  push  their  goods,  the  inceif 
has  always  been  small.  It  had  ti 
small,  because  no  individual  manu 
turer  could  afford  to  give  a  grocer  ft 
his  individual  profits  anything  more  i 
portant  than  a  silk  hat,  an  umbrella  1 
But  when  twenty  or  more  promin 
manufacturers,  whose  products  are  s 
by  grocers  everywhere,  set  aside  a  p 
of  their  advertising  appropriations  to 
into  a  fund  to  buy  something  substan 
for  the  merchant,  that  something  re[ 
scuts  an  article  of  sufficient  value 
make  it  worth  the  grocer's  while  to  t 
a  real  interest  in  pushing  the  goods 
the  manufacturers  who  take  this  'ire. 
of  showing  their  appreciation  of  the  g 
cer's  services.  That  the  importance 
this  matter  may  be  plain  to  you,  fig 
out  the  following :  The  Knickerbt  c 
Chocolate  Co.,  New  York,  gives  yot 
quantity  of  Universal  coupons  with  ij 
Hasty  Lunch  Chocolate,  Bedford  ; 
Blue  Ribbon  Cocoa.  No  better  go> 
ever  came  into  this  market.  Add  tf] 
coupons  to  the  ones  you  get  with 
products  of  the  following  firms  and 
will  find  you  can  save  enough  coup' 
in  three  months  to  entitle  you  to  a  :ii 
class  set  of  harness,  a  platform  scale 
a  roll-top  desk.  In  six  months  you 
save  enough  to  get  a  good  runabout, 
a  year  a  good  piano : 

The  American  Premium  Co..  Philai 
phia  ;  Wrigley  Manufacturing  Co..  Pli 
delphia ;  Franklin  Baker  Co.,  Phila< 
phia;  the  I’orcela  Co.,  Philadelphia;  ? 
Canna  &  Fraser  Co.,  Philadelphia;  J( 
Scott  &  Co.,  Philadelphia;  Weber 
Loesch,  Philadelphia;  Wm.  Dreydopp 
Sons,  Philadelphia;  J.  W.  Beards 
Sons,  New  York;  Dixon  Crucible  1 
Jersey  City;  Sea  Foam  Raking  Pow 
Co.,  New  York;  Flodon  Manufactia 
Co.,  Boston,  Mass.;  Potter  &  W rigid 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  Ol 
big  local  houses  will  join  this  enterpr 
Don't  you  think  this  matter  is  import 
enough  for  you  to  push  the  goods 
these  firms?  Don’t  you  think 
manufacturers  who  have  been  been  I 
to  recognize  the  grocer's  right  of  c 
sideration  should  have  the  grot 
hearty  co-operation  ? 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


Johnson,  the  Retail  Grocer 

Retails  for  cash  over  300  pounds  of  sliced  dried  beef  a  week  and  about  twice  this  amount 
of  sugar— sugar,  clear,  bright,  sweet  and  sparklingly  beautiful,  and  yet  this  sugar 
adds  nothing  to  Johnson’s  prestige  or  profit  Why?  Because  96  competitors  retail 
sugar  just  as  nice  and  quite  as  cheap  and  give  credit  besides. 

Johnson  Builds  the  Famous  Palented  Eversharp  Slicing  MachiE 

Which  slices  dried  beef  to  perfection,  each  slice  full  size,  transparently  thin  and  so 
smooth  it  shines  like  a  polished  mirror.  Wafer  slices  so  invitingly  handsome,  so 
moist,  soft  and  juicy,  and  such  delicious  eating.  They  command  36  cents  a  pound 
and  show  a  pleasing  profit  of  more  than  45  dollars  a  week.  While  every  slice  eaten 
adds  to  Johnson's  popularity  and  prosperity. 

lohnson  rents  out  four  Eversharp  machines  in  New  Brunswick  and  allows  no 
more.  Is  the  financial  intuition  of  a  Rockefeller  required  to  choose  between  con¬ 
ducting  the  dried  beef  business  on  the  old  style,  free  for  all,  profitless  sugar  selling 
system  or  a  more  pleasant  business,  enormously  enlarged,  with  the  number  of  Ever- 
sharp  slicing  machines  in  a  city  limited  to  a  few  plucky,  enterprising  up-to-date 
grocers?  Send  for  a  sample  of  sandwich  sliced  beef,  and  you’ll  decide  to  cut  out  all 
competition  by  installing  a  patent-protected  Eversharp  sheer. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Is  Department  ii  devoted  to  the  criticism 
Ivertising  matter  sent  in,  to  the  devising 
:w  advertising  ideas  for  special  occasions, 
request,  and  to  the  suggesting  of  original 
•tisements  when  data  is  supplied.  All 
nunications  sent  in  for  this  Department 
d  be  addressed  to  the  Editor  of  Science 
dxertising.  They  will  be  filed  in  their 
and  taken  up  according  to  strict  rotation. 


advertisement.  Make  it  look 
readable,  as  Mr.  Hartmann  does, 
and  it  will  be  seen  and  read,  too, 
if  as  readable  as  it  looks.  Another 
reason  for  cutting  out  the  standing 
head  is  that,  being  the  first  thing 
in  the  advertisement,  it  must  nec¬ 
essarily  be  the  biggest  thing  in  it, 
and  the  real  head  must  be  set  in 
smaller  type  than  it  deserves. 
Two  heads  always  spoil  an  ad¬ 
vertisement’s  appearance  to  me. 


Logan,  Ohio,  Aug.  17,  1907. 
ditor  of  “Science  of  Advertising.” 
Dear  Sir: — I  enclose  a  few  clip- 
ngs  from  our  local  paper  for  your 
iticism.  The  “ads”  are  changed 
ery  day,  but  usually  run  along  the 
me  line  of  talk. 

Yours  respectfully, 

L.  G.  Hartmann. 


¥  ^  'l* 

To  illustrate  what  I  mean  by 
this,  I  have  had  the  introduction 
of  one  of  these  advertisements 
reset,  without  the  standing 
head : — 


advertising,  if  regularly  kept  up 
and  used  in  good  papers,  will  pay 
well. 

Oleo  Production  Increasing. 

According  to  the  figures  con¬ 
tained  in  the  preliminary  report  of 
the  Commissioner  of  Internal 
Revenue  the  amount  of  oleomar¬ 
garine  on  which  the  Federal  tax 
was  paid  during  the  year  ending 
June  30,  1907,  was  68,988,850 
pounds.  This  is  over  15,000,000 
pounds  more  than  in  the  previous 
year,  and  indicates  the  first  really 
marked  stimulus  in  production 
since  the  enforcement  of  the  pro¬ 
hibitory  tax.  Oleo  production,  as 
indicated  by  the  tax  paid  on  it,  is 


Ir.  Hartmann  is  doing  pretty 
id  advertising.  He  sends  me  a 
ch  of  clippings,  each  of  an  ad- 
tisement  about  six  inches  dou- 
column.  It  is  evident  that  Mr. 
rtmann  has  taken  care  with  his 
ertising,  as  their  wording  and 
mgement  show  thorough  prep- 
lion.  I  reproduce  the  two 
ch  I  consider  best : — 


Hartmann’s  Aromatic  Spices 

Spice  fragrance  flavor  is  as  essential  as  spice  purity. 
Hartmann’s  Aromatic  Spices  are  not  only  absolutely 
pure,  but  also  possess  an  aromatic  flavor  found  in  110 
other  brand.  Can’t  describe  them,  but  compare  them 
with  the  best  you  know  of  and  if  not  superior  we  want 
them  back. 


Hartman's  Store  News. 

Hartman’s  Aromatic  Spices. 

8pice  fragrance  flavor  is  as  essential  as  spice  purity.  Hartman’s 
Aromatic  Spices  are  not  only  absolutely  pure,  but  also  possess  an 
aromatic  flavor  found  in  no  other  brand.  Can’t  describe  them,  but 
compare  them  with  the  best  you  know  of  and  if  not  superior  we  w«nt 

them  back. 

Hartman’s  60c  Young 

Hartman’s  Pearl  Tapioca 

Hyson  Tea. 

Our  most  popular  60c  tea  It 

is  a  true  Moyune  tea  with  a 
smooth,  rich  aDd  tasty  character 

Rest  quality,  dean,  eveu 
grains  for  the  udicioue  pudding. 
You  should  not  overlook  it  iu 
ordering. 

10c  Carton 

Hariman’s  Mixed  Spices 

lleniz’s  Mus  ard  Dressing 

A  choice  combination  of  pure 
spier*  for  pickling  Blended 

with  the  idea  of  producing  rich¬ 
est  flavor. 

10c  Carton 

Ever  try  Heii  z’s  mustard 
dretsi-g?  It  mlUs  appetizing 
properties  to  meats,  salads,  and 
gives  a  keener  edge  to  the  ap¬ 
petite  It  is  a  popular  relish 

15c  Bottle. 

Chapman’s  Vanilla 

A  really  nigh  grade  vanilla. 
The  fl  »vnr  ir.  strung  and  rich.  A 
little  of  it  go*  afar.  And  imparts 
a  delight! ui  taste  to  pastry  and 

desert 

Prosp  erity  Soap  Powder 

Extra  large  pnckr.ges  and  the 
powder  of  g-’od  quality  It  is  a 

great  labor  lighceuer  snd  .does 
its  work  quickly  and  well. 

I5c  bottle. 

5.c  Carton. 

Hartman's  Store  News. 


Buying  Horses  and  Groceries. 


The  only  absolutely  sure  way  to  get  a  good  horse  is 
to  select  from  a  stable  that  hasn’t  any  poor  ones— no 
matter  how  little  you  know  about  horses,  you  can  not 
fail  that  way.  Likewise  with  groceries;  buy  from  the 
grocer  whom  you  can  trust.  From  the  man  you  know 
doesn’t  sell  shoddy  goods,  and  you  can’t  fail  to  get 
the  best  and  freshest  every  time. 


Hartman’s  16c  Coffee 


U-need-a  Biscuits 


Are  you  particular  about  your 
coffee  and  still  do  not  want  to 
pay  more  than  10c  a  lb  for  it? 
Then  we  urge  you  to  use  our  16c. 
It  is  really  the  best  coffee  at  the 
price  we  know  of. 


Vienna  Sausage. 

These  dainty  little  sausages 
have  become  general  favorites. 
May  be  served  hot  or  cold.  Dif¬ 
ficult  to  tell  which  wa)  they  are 
the  most  popular. 

10c  Can 


The  ever  popular  U-need-a 
Biscuit,  always  found  in  the  pic¬ 
nic  Junch  or  luncheon  at  home. 
One  of  the  best  wafers  baked. 

5c  package. 


Hartman’s  Reli  lble  Breakfast 
Bac«n  is  for  particular  people. 
Sweetest  flavor,  the  result  of 
perfect  curing 


Fresh  b.ked  Jelly  Rolls  re* 
ceived  every  Saturday  morning. 


repeat,  these  are  good,  meaty 
'ertisements.  I  think  they 
id  be  improved,  however,  by 
ninating  the  standing  head — 
artmann’s  Store  News.”  That 
-s  absolutely  no  good.  I  sup- 
e  the  idea  is  to  identify  the  ad- 
tisement  so  that  it  can  always  be 
ognized  as  Hartmann’s  space, 
t  the  advertisement  is  always 
the  same,  and  that  fact  is  alone 
ficient  to  identify  it,  if  any 
ntification  is  necessary.  As  a 
tter  of  fact,  I  don't  think  Men¬ 
tation  is  necessary  in  a  grocery 


As  for  the  wording  of  these  ad¬ 
vertisements,  it  is  just  about  what 
it  ought  to  be,  in  my  judgment. 
Short,  snappy  and  right  to  the 
point.  It  is  poorly  printed,  how¬ 
ever,  but  that  Mr.  Hartmann  can’t 
help,  though  his  newspaper  print¬ 
er  can.  Either  more  ink  should 
be  used,  or  the  form  underlaid  or 
overlaid  so  as  to  produce  a 
heavier  impression.  Then  the 
word  “Heinz”  is  not  spelled 
Heniz. 

*  *  * 

I  am  confident  that  this  sort  of 


shown  as  follows  for  the  year  be¬ 
fore  the  law  was  put  into  effect, 
and  for  each  year  since.  The 
trend  of  production  may  be  fol¬ 
lowed  from  these  figures  : — 


Pounds. 

1902  .  123,133,853 

1903  .  72,848,761 

1904  .  48,071,850 

1905  .  49,881,644 

!9o6 .  53,146,659 

T907 .  68,988,850 


The  first  Jersey  watermelons 
are  in  and  range  from  25  to  40 
cents.  The  quality  is  good  and 
the  demand  active. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  show's 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Re.ade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO, 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering'  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


i 


$15  Profit  per 
Gross 

Goff’s 

Cough 

Syrup 

The  Cure  for 
Deep-seated  Colds 

Write  for  our 
special  proposition 
to  grocers . 

S.  B.  Goff 
&  Sons  Co. 

CAMDBISr 
NEW  JERSEY 

Established  1875 
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A 

Window  Display 
Idea 


A  window  display  of  German- 
American  Coffee  would  do  you 
a  lot  of  good.  You  see  these 
coffees  are  not  like  other  coffees. 
They  come  from  a  different  place 
than  most — Central  America — 
and  they  are  different  in  the  cup. 

You  could  fix  up  a  display  of 
them  that  would  fairly  drag 
people  in  to  buy.  After  that  there 
would  be  no  dragging. 

German-American  Coffees 
are  grown  on  the  Triunfo  Planta¬ 
tion,  known  to  every  expert 
coffee  man  in  the  business.  They 
are  better  than  any  other  coffee 
grown,  not  even  excepting  the 
finest  Java  and  Mocha. 

The  German-American  Coffee  Co, 

Growers,  Importers  and  Roasters 
406  Greenwich  Street,  NEW  YORK,  N.  Y. 


Original  Captured  on 

EL  TRIUNFO 
PLANTATION 


tftjr  (Srrman-Amrrtran 

(LaStt  Companij 


We’ve  jnade  “  EITOD  ”  Oyster  CraGKeis 
- to  60  Tears - 

In  itself,  and  by  itself,  that  fact  is  significant. 

Nothing  but  a  superior  article  could  last  so 
long,  and  none  but  a  very  superior  cracker 
could  retain  its  leadership  as  the  ‘‘EXTON” 
Oyster  Cracker  has  done. 

It  MADE  the  standard  of  quality  by  which 
all  other  oyster  crackers  can  safely  be  judged, 
and  by  which  they  HAVE  been  judged.  ; 

It’s  the  Cracker  King  now  as  it  has  always 
been,  and  makes  its  sixty-first  annual  bow  to 
the  trade  with  a  vigor  that’s  growing  steadily.  1 

It’s  ready  for  the  fall  business  whenever  you 
are,  and  guarantees  the  same  ideal  quality  ' 
which  has  made  the  name  “EXTON”  famous 
wherever  oysters  are  known. 

A.  EXTON  &  CO., Trenton,  N.  J. 

PIONEER  BAKERS  of  the  CELEBRATED  TRENTON 
OYSTER  CRACKERS.  STAMPED  "EXTON” 

**The  Best  Known  and  Known  as  the  Best 99 


Pennsylvania  Pure  Food  Work  for  Anoth 

Month 


Latest  Number  of  the  Monthly  Bulletin  Devotes  More  Attent 
to  Editorial  Matter.  Advises  Retailers  to  Destroy  Old  Goc 
Long  List  of  Concerns  Selling  Oleo  for  Butter. 


The  monthly  bulletin  of  the 
Pennsylvania  Dairy  and  Food 
Department,  reporting  the  work 
up  to  July,  15,  1907,  just  received, 
devotes  considerable  of  its  space 
to  editorial  matter.  A  few  selec¬ 
tions  from  the  editorial  pages  are 
as  follows : — 

NOT  A  PROPER  LABEL. 

In  the  mail  received  by  the  Dairy 
and  Food  Commissioner  the  other 
day  was  a  letter  containing  a  sample 
label.  The  manufacturers  desired  to 
use  it  on  certain  of  their  goods,  but 
wished  to  know  whether  it  complied 
with  the  requirements  of  the  pure 
food  laws  and  the  regulations 
adopted  therewith.  By  way  of  reply 
a  copy  of  the  law  and  of  the  rules 
and  regulations  made  in  pursuance 
thereof  was  mailed  to  the  inquirer. 

But  did  the  label  meet  the  require¬ 
ments  of  the  act  of  Assembly?  It 
was  couched  in  these  words :  “Con¬ 
centrated  Extract  of  Pine  Apple.” 
This  sentence  was  printed  in  large 
black  letters,  and  immediately  at¬ 
tracted  the  eye,  as  it  was  certainly 
intended  to  do.  Directly  under  the 
words  “Pine  Apple”  appeared  in 
very  small  and  inconspicuous  type 
the  sinister  declaration,  “Artificial.” 

It  was  evidently  not  the  purpose  of 
the  designer  of  that  label  to  particu¬ 
larly  attract  the  attention  of  the  pur¬ 
chaser  to  the  artificial  character  of 
the  preparation. 

The  truth  is  there  is  no  genuine 
extract  of  pine  apple  in  the  market. 
Many  of  this  sort  of  flavors  are  arti¬ 
ficial,  made  usually  from  compound 
ethers,  and  of  the  whole  lot  “pine 
apple  extract”  is  one  of  the  worst 
sinners.  The  manufacturers  of  these 
artificial  compounds  are  permitted  to 
make  and  sell  them  under  the  law, 
but  they  must  label  them  accurately, 
so  that  neither  the  retail  dealer  nor 
the  purchaser  is  likely  to  be  de¬ 
ceived. 

If  the  manufacturers  in  question 
had  thought  a  moment,  or  if  they 
had  wished  to  be  perfectly  fair  and 
absolutely  honest  with  the  consum¬ 
ing  public  they  would  have  labeled 
this  particular  article  “Artificial  Pine 
Apple.”  That  would  have  expressed 
the  exact  truth;  it  would  have  de¬ 
ceived  no  one;  it  would  have  com¬ 
plied  with  the  rules  of  the  Division. 
The  word  “Artificial,”  of  course, 
should  be  in  the  same  type  as  the 
words  “Pine  Apple.”  Under  such 
circumstances,  the  article  could  be 
sold  without  deception  and  the  law 
would  protect  the  vendor,  so  long  as 
it  contained  no  substance  injurious 
to  health.  Attention  is  directed  to 
that  section  of  the  rules  and  regula¬ 
tions  of  the  Division  referring  to 
misbranding,  which  will  be  found 
on  another  page  of  this  number  of 
the  Bulletin.  Those  who  scrupu¬ 
lously  follow  the  directions  therein 
found  will  find  themselves  in  perfect 
harmony  with  the  law. 

*  *  * 

Retail  dealers  should  inaugurate 
a  general  house-cleaning  crusade  at 
this  time.  It  is  likely  that  some  have 
goods  on  their  shelves  that  have 
been  there  for  years.  They  are 


scarcely  as  fresh  as  they  were  at  t 
moment  of  purchase ;  besides,  t 
retailer  has  forgotten  from  whom 
procured  them  or  is  in  great  doi 
about  it.  Even  if  he  is  sure  of  t 
dealer,  it  would  be  extremely  dii 
cult  to  convince  the  latter  that  it 
his  duty  to  guarantee  goods  whi 
passed  out  of  his  possession  ye: 
ago.  In  some  instances  the  who 
saler  or  jobber  has  gone  out  of  bu 
ness.  To  sell  such  goods  would 
to  invite  prosecution.  A  little  pi 
caution  and  prudence  might  sa 
much  trouble  and  expense.  Eve 
retail  dealer  doing  business  in  Pen 
sylvania  should  clean  house,  taki 
care  to  destroy  all  goods  the  pi 
chase  of  which  he  cannot  ident 
and  for  which  he  has  no  guaranty 
Every  retailer  should  take  spec 
pains  to  get  a  re-invoice  of  all  goo 
the  purchase  of  which  he  can  loca 
as  well  as  an  invoice  of  all  fre 
goods  purchased,  both  bearing  t 
legal  guarantee.  Each  wholes: 
dealer  or  jobber  should  demand  a 
secure  from  the  manufacturers 
indemnifying  bond,  certifying  tl 
all  goods  purchased  are  up  to  t 
standard  of  purity  demanded  by  t 
national  and  State  laws. 

Turning  to  the  report  of 
month’s  work,  the  summary 
samples  examined  and  s 
brought  is  as  follows: — 

REPORT  OF  ANALYSIS. 

Butter  Samples,  4 2. 

Colored  Oleomargarine . 

Renovated  Butter . 

Total . 

Oleomargarine  Samples,  4. 

Oleomargarine . 

Pure  Food  Samples,  7. 

Preserved . 

Oleomargarine  Cases,  42. 
Terminated . 

Pure  Food  Cases,  7. 

Terminated . 

Renovated  Butter  Cases,  1. 
Terminated . 

LICENSES  ISSUED  FROM  JANUARY  I 

July  15,  1907. 

Oleomargarine  Eicenses,  204. 

Boarding  house . 

Restaurant  . 

Retail . ll 

Wholesale  . 

Total  . 3 

Renovated  Butter  Licenses,  15. 

Retail . 

Wholesale . < . 

— 

Total  . _ 

Total  amount  of  money  receiv< 
from  said  licenses  for  1907  is  $2; 
546.73,  and  this  sum  has,  in  accor 
ance  with  law,  been  deposited  in  til 
State  Treasury. 

The  bulletin  contains  the  I 
lowing  reports  of  goods  found! 
be  adulterated  or  misbranded|* 

Sample  bought  of  P.  M.  Corrigal 
123  Eighth  avenue,  Homesteaj 
Sold  for  butter.  Chemist’s  report-! 
Colored  oleomargarine. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD" 


GROCERY  WORLD 


21 


Sample  bought  of  E.  J.  Dunn,  852 
addock  avenue,  Braddock.  Sold 
r  butter.  Chemist’s  report — Col¬ 
ed  oleomargarine. 

Sample  bought  of  G.  H.  Callahan, 

4  Braddock  avenue,  Braddock. 
.Id  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  Keeley’s  Butter 
ore,  2136  Firth  avenue,  Pittsburg, 
ild  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  F.  A.  Hanley, 

5  Fifth  avenue,  McKeesport, 
ild  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  L.  J.  Junker, 
0  Grant  street,  Duquesne.  Sold 
r  butter.  Chemist’s  report — Col¬ 
ed  oleomargarine. 

Sample  bought  of  William  T. 
miels,  816  Main  street,  Sharps- 
rg.  Sold  for  butter.  Chemist’s 
port — Colored  oleomargarine. 
Sample  bought  of  J.  A.  Donahoe, 
05  Butler  street,  Pittsburg.  Sold 
r  butter.  Chemist’s  report — Col¬ 
ed  oleomargarine. 

Sample  bought  of  William  Wey- 
an,  4142  Butler  street,  Pittsburg, 
ild  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  D.  W.  Camp- 
11,  3625  Butler  street,  Pittsburg, 
ild  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  O.  H.  Shoe- 
aker,  436  Market  street,  Pittsburg, 
lid  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  Garfield  Dairy 
i.  (Thos.  Donohoe),  5145  Penn 
enue,  Pittsburg.  Sold  for  butter, 
lemist’s  report — Colored  oleomar- 
irine. 

Sample  bought  of  J.  Richards,  96 
inn  avenue,  Turtle  Creek.  Sold 
r  butter.  Chemist’s  report— -Col¬ 
ed  oleomargarine. 

Sample  bought  of  W.  J.  Mont- 
imery,  Linden  avenue,  East  Pitts- 
irg.  Sold  for  butter.  Chemist’s 
port — Colored  oleomargarine. 
Sample  bought  of  Owen  Quinn, 
.5  Braddock  avenue,  Braddock. 
ild  for  butter.  Chemist’s  report — 
ilored  oleomargarine. 

Sample  bought  of  Callahan’s  But- 
r  Store  (E.  A.  Goggins),  814 
raddock  avenue,  Braddock.  Sold 
ir  butter.  Chemist’s  report — Col- 
•ed  oleomargarine. 

Sample  bought  of  Geyer,  564 
raddock  avenue,  Braddock.  Sold 
>r  butter.  Chemist’s  report — Col- 
■ed  oleomargarine. 

Sample  bought  of  M.  Cavanaugh, 
!3  Eighth  avenue,  Homestead.  Sold 
ir  butter.  Chemist’s  report — Col- 
•ed  oleomargarine. 

Sample  bought  of  Mary  Broderick, 
io8  Second  avenue,  Pittsburg.  Sold 
ir  butter.  Chemist’s  report — Col- 
'ed  oleomargarine. 

Sample  bought  of  John  Houston, 
18  Market  House,  Allegheny.  Sold 
>r  butter.  Chemist’s  report — Coi¬ 
ned  oleomargarine. 

Sample  bought  of  Economy  Butter 
0.  (H.  F.  Levi),  1620  Beaver  ave- 
ue,  Allegheny.  Sold  for  butter, 
hemist’s  report — Colored  oleomar- 
arine. 

Sample  bought  of  J.  H.  Ehr- 
ardt,  66  Market  House,  Allegheny, 
old  for  butter.  Chemist’s  report — 
olored  oleomargarine. 

Sample  bought  of  Mary  Francis 
mith,  Coraopolis.  Sold  for  butter, 
hemist’s  report — Colored  oleomar- 
arine. 

Sample  bought  of  D.  W.  Camp- 
ell,  538  Chartiers  avenue,  McKees 
ocks.  Sold  for  butter.  Chemist’s 
■port — Colored  oleomargarine. 
Sample  bought  of  J.  N.  Shipley, 
17  Fifth  avenue,  McKeesport.  Sold 
>r  butter.  Chemist’s  report — Col- 
red  oleomargarine. 

I  Sample  bought  of  W.  H.  Shipley, 
a6  Fifth  avenue,  McKeesport.  Sold 


for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Stephen  Brod¬ 
erick,  207  Fourth  avenue,  Carnegie. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Erin  Dairy  Co. 
fRichard  Moore),  2043  Wylie  ave¬ 
nue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Elgin  Dairy  Co. 
(Richard  Preach,  Sr.),  4525  Liberty 
avenue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Edw.  A.  Preach, 
1127  Long  avenue,  E.  E.,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Paul  A.  Hughes-, 
564  Homewood  avenue,  E.  E.,  Pitts¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  John  Vohr,  6902 
Hamilton  avenue,  E.  E.,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Espy  Grocery 
Co.  (Elmer  Heckman),  Mansion 
street,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar- 
gerine. 

Sample  bought  of  Greenfield  But¬ 
ter  Co.  (J.  F.  Hill  and  E.  E. 
Reeder),  121  Greenfield  avenue, 
Pittsburg.  Sold  for  butter.  Chem¬ 
ist’s  report — Colored  oleomargarine. 

Sample  bought  of  McCutcheon 
Butter  Store,  Wood  street,  Wilkins- 
burg.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  Kregar  &  Co., 
902  Wood  street,  Wilkinsburg.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Chas.  G.  Lane, 
Anderson  street,  Allegheny.  Sold 
for  butter.  Chemist’s  report — Ren¬ 
ovated  butter 

Sample  bought  of  W.  H.  Ran¬ 
dolph,  1814  Beaver  avenue,  Alle¬ 
gheny  avenue.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Wm.  Moreland, 
Eagle  Hotel,  East  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Fred.  Opper- 
man,  732  Braddock  avenue,  Brad¬ 
dock.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  Edward  Mc¬ 
Leod,  1 16  S.  Main  street,  Washing¬ 
ton.  Sold  for  butter.  Chemist’s  re¬ 
port — Colored  oleomargarine. 

Sample  bought  of  J.  A.  Gantz,  98 
N.  Main  street,  Washington.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Columbia  Tea 
House,  Forty-third  and  Lancaster 
avenue,  Philadelphia.  Sold  for 

shredded  codfish.  Chemist’s  re¬ 

port — Preserved. 

Sample  bought  of  Columbia  Tea 
House,  Forty-third  and  Lancaster 
avenue,  Philadelphia.  Sold  for 

shredded  codfish.  Chemist’s  re¬ 

port — Preserved. 

Sample  bought  of  Columbia  Tea 
House,  Forty-third  and  Lancaster 
avenue,  Philadelphia.  Sold  for 

shredded  codfish.  Chemist’s  re¬ 

port — Preserved. 

Sample  bought  of  Columbia  Tea 
House,  439-41  N.  Sixty-third  street, 
Philadelphia.  Sold  for  shredded 
codfish.  Chemist’s  report— Pre¬ 
served. 


Don’s  miss  the  opportunity  we  are 
offering  you  to  make  money  and  friends. 
By  taking  advantage  of  our  special  deal 
on  Goff’s  Cough  Syrup  you  can  make 
70  per  cent.  On  how  many  other  stand¬ 
ard  articles  can  you  do  that?  Not  many! 
Write  to  us  and  we  will  tell  you  how  it 
is  done.  S.  B.  Goff  &  Sons  Co.,  Camden, 
N.  J. 


Your  Holiday 

Goods 


No  matter  where  you  propose  to 
buy  them — see  our  line  BEFORE 
you  do  buy  your  holiday  goods. 

Holiday  goods  are  our  field  of 
special  effort.  We  buy  them  in  four- 
house  quantities,  through  our  own 
world-wide  buying  organization  and 
sell  them  in  our  saving  catalogue- 
only  way. 

Busy  buyers  particularly  like  to  use 
our  sample  displays  in  market  and 
our  catalogue  at  home.  And  we  show 
our  net  prices  in  plain  figures. 

Can  you  AFFORD  not  to  give  our 
holiday  goods  that  thorough,  com¬ 
parative  look-over, which  is  all  we  ask? 

All  our  holiday,  as  well  as  fall  and 
winter  goods — with  net  prices  in  plain 
figures — are  shown  complete  in  our 
new  fall  catalogue. 

Shall  we  send  YOU  that  Catalogue 
No.  D626? 


Butler  Brothers 


V 


WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 
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“Butter” 

Holds 

No 

Trade 


Mrs.  Smith  can  get 
“butter”  at  any  gro¬ 
cery  store,  but  she 
may  not  be  able  to 
get  Gurnse  Butter 
at  any  store  but 
yours. 

Which  means  that 

t 

the  grocer  who  sim¬ 
ply  sells  “butter” 
can’t  expect  to  use 
it  to  tie  customers 
to  him,  particularly 
since  the  grade 
varies  so. 

But  Gurnse  But¬ 
ter  is  something 
definite.  It  means 
much  more  than 
“butter,”  and  would 
even  if  “butter” 
were  as  good  in  every 
respect  as  Gurnse. 
Customers  can  come 
back  for  it  and  be 
sure  they  are  getting 
the  same  thing. 

Gurnse  Butter  is 
the  perfection  of 
sweet,  pure  creamery 
butter,  fresh  and 
fancy  all  the  time. 


P.  f.  Brown  &  Co. 

39  South  Front  St. 
PHILADELPHIA,  PA. 


They 
— Don’t-5 
Hurt 
Us 


What  a  horde  of 
freak  soaps  have 
come  on  the  market 
since  the  advent  of 

Babbitt’s  Best! 

Soaps  impregnated 
with  this  and  that, 
all  trying  to  capture 
public  interest  by 
some  sensational 
ruse ! 

Not  one  has  made 
even  a  scratch  upon 
the  sales  of  Babbitt’s 
Best  Soap.  It  re¬ 
mains  to-day  as  al¬ 
ways,  the  foremost 
and  most  completely 
satisfactory  laundry  * 
soap  made — the  soap 
that  you,  Mr.  Grocer, 
can  sell  year  in  and 
year  out  without  a 
complaint. 


MADE  BY 

B.  T.  BABBITT 

INEW  YORK 


The  Five  Brethren. 

I  am  writing  this  on  a  Wednes¬ 
day  evening.  You  have  heard  me 
speak  of  my  Aunt  Mary.  I’m 
spending  the  night  with  her. 
They’ve  all  gone  to  Wednesday 
night  prayer  meeting — the  bell  is 
ringing  now. 

Aunt  Mary  wanted  me  to  go 
along,  but  I  didn’t  feel  quite  up  to 
it,  so  I  made  them  go  and  stayed 
quietly  and  respectably  at  home. 
The  girls  stare  at  me  so  much 
when  I  go  to  church  that  I  get  out 
of  it  whenever  I  can. 

Nobody  in  the  house  but  me. 
The  bell  is  ringing  yet — has  to 
work  harder  in  summer  to  get  the 
faithful  out. 

This  is  the  regular  prayer  meet¬ 
ing  night  everywhere.  In  all  the 
other  towns  the  church  bells  are 
ringing  and  the*  good  people  are 
gathering. 

At  least  some  of  them  are  good. 

In  five  towns  I  know  well,  some 
of  ’em  separated  by  hundreds  of 
miles,  five  prayer  meetings  are 
being  held  to-night.  In  each,  one 
of  the  leading  brethren  will  be  a 
man  I  also  know  well.  All  but 
one  of  the  five  I've  sold  goods  to 
off  and  on  for  years. 

Take  the  first  one,  Brother 
Jones.  He’s  a  shouting  Metho¬ 
dist.  I  heard  him  make  a  prayer 
once  that  stands  in  my  memory 
as  the  finest  emotional  oratorical 
effort  I  ever  heard. 

I’ll  admit  it’s  a  pretty  cold¬ 
blooded  thing  to  size  up  a  prayer 
— like  listening  at  the  keyhole 
while  a  man  talks  to  his  Maker 
and  then  picking  flaws  in  what 
he  says. 

But  this  prayer,  I  say  again, 
was  a  peach !  Anybody  who  lis¬ 
tened  to  it  would  be  willing  to 
swear  that  the  man  who  made  it 
was  clean  and  straight  and  de¬ 
cent  to  the  last  inch  of  skin. 

Brother  Jones  is  a  general 
storekeeper  and  is  reported  to  be 
rich.  A  good  business  man.  Yet 
I  caught  him  in  a  lie  as  neat  and 
clean  as  any  man  was  ever  caught. 
I  was  trying  to  sell  him  a  certain 
line  of  goods  that  was  handled 
by  only  "two  other  firms  in  the 
United  States.  He  said  he  had 
a  lower  offer  from  another  house. 


He  didn’t  tell  me  which  one,  1 
it  must  have  been  one  of  the  tv 
because  there  were  no  more. 

Before  I  cut  my  own  price 
asked  the  salesmen  of  the  oil 
two  houses  whether  they  h 
named  him  a  lower  price.  T1 
both  said  no,  and  both  said  f 
Brother  Jones  had  told  them 
had  a  better  offer  too. 

Now  both  these  fellows 
known  for  years,  and  both 
trust  with  my  last  cent.  If  tf 
say  a  thing’s  so,  it’s  so,  and 
fight  on  it. 

Brother  Tones  lied,  that’s 
simply  to  play  the  very  comtr 
trick  of  setting  one  seller  agai 
another. 

The  next  time  I  saw  him  I 
liberately  gave  him  a  chance 
say  ihe  same  thing  again, 
said  it  all  right.  I  didn’t  saj 
word  but  I  looked  him  straight 
the  eye  until  his  sanctimonic 
old  face  got  red  and  his  t- 
dropped.  He  gave  me  an  or 
too. 

He  lied.  And  I  have  no  doi 
he  often  lies  in  the  same  w 
Maybe  in  his  eyes  it  isn’t  lyim 
simply  business.  But  /  don't  < 
it  business. 

Yet  in  his  local  prayer  meet 
to-night  I  doubt  if  his  Uncttn 
tones  are  booming  out  any 
less  loudly  because  he’s  a  1 
In  fact,  I  really  question  whet 
he  knows  lie’s  a  liar. 

There’s  Brother  Smith,  i 
other  good  prayer  meeting  n 
— takes  just  as  much  part 
Brother  Jones,  though  he’s 
prayer. 

You  can  size  Brother  Smith 
by  the  fact  that  ‘one  day  in 
store  I  offered  to  bet  one  of 
clerks,  in  his  hearing,  a  quar 
that  it  would  rain  before  night. 

Brother  Smith  rebuked  i 
Said  I  was  contemplating  a  sir 

Yet  the  good  Brother  Smitl 
as  mean  a  man  as  God  ever  ma 
Parsimonious  to  the  last  degi 
My  own  firm  has  caught  him  ti 
and  time  again  making  fa 
claims  so  he  could  get  deduct i< 
from  his  bills.  And  he  ahv. 
takes  sixty  days  to  pay,  and  wh 
ever  a  firm  will  stand  it,  alvv; 
grabs  the  discount. 

Nevertheless,  the  pastor  | 
Brother  Smith’s  church  woulcl 
know  what  to  do  without  hiinl 
the  Wednesday  night  pral 
meeting. 

Brother  Williams,  the  thil 
leads  the  Wednesday  night  sil 
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ng  in  his  prayer  meeting.  His 
own  is  two  hundred  miles  at 
east  from  both  the  other  two,  but 
Irother  Williams  is  tarred  with 
:xactly  the  same  stick. 

One  day  about  six  months  ago 

went  to  Brother  Williams’  store 
ind  was  told  by  one  of  his  clerks 
hat  he  was  back  in  the  office  and 
o  go  right  in.  The  door  was  ajar, 
md  so  I  made  no  noise  opening 
t.  The  good  brother  was  bend- 
ng  over  a  ledger  on  the  standing 
lesk  and  beside  him  was  his  lady 
ashier.  The  good  brother’s  arm 
,vas  around  the  cashier’s  waist. 
3ut  maybe  you’ll  say  I  have  no 
ight  to  impute  any  wrong  from 
hat.  True,  I  haven’t.  But,  never- 
lieless  I  do,  because  even  before 
l  saw  that  I  had  sized  up  the  fel¬ 
low  as  that  kind  of  a  hair  pin. 

They  didn’t  hear  me,  and  I 
racked  out.  To  this  day  Brother 
Williams  don’t  know  that  I  saw 
»vhat  I  saw.  But  he’s  a  beautiful 
grayer  meeting  singer.  And  they 
>ay  that  when  he  lets  his  voice  out 
n  “Shall  We  Gather  at  the 
River,”  you’ll  think  you’re  already 
here. 

Brother  Haines  and  Brother 
Charles  are  so  near  alike  I  can 
)unch  ’em.  Both  merchants  well 
mown  to  me,  and  both  hot  church 
workers.  One  of  ’em  treats  his 
wife  like  a  perfect  dog — it’s  the 


scandal  of  the  little  town.  The 
other  lets  his  own  mother  take 
charity  from  the  local  poor  com¬ 
mittee,  though  mighty  well  fixed 
himself. 

Mean,  cold  and  low-down  heart¬ 
less  !  Yet  both  good  Christians 
and  both  pillars  of  the  church. 

Yes,  I  know  you’re  going  to  say 
that  I  oughtn’t  to  judge  religion 
by  its  weakest  elements.  I  don’t. 
The  point  that  I  can’t  get  clear  is 
this : — 

All  of  these  five  men  would 
swear  they  had  religion.  But  this 
religion  that  they  claim  don’t 
seem  to  keep  ’em  straight  or  de¬ 
cent.  Are  they  lying  when  they 
say  they’ve  got  religion?  Is  that 
it?  All  right,  then  they’re  impos¬ 
tors  and  hypocrites  and  ought  not 
to  be  allowed  in  the  church,  so 
outsiders  like  me  could  make  the 
mistake  of  judging  the  whole 
church  by  ’em. 

I  never  for  a  minute  believe 
such  cattle  really  have  religion,  no 
matter  what  they  say  about  it. 
But  the  trouble  is  that — here 
comes  Aunt  Mary ;  I’ll  have  to 
knock  off. 

The  Stroller. 


Corn  is  weak  and  60  cents  per 
basket  will  buy  the  best.  The 
quality  is  good  and  the  demand 
fairly  active. 


The  Only  Complete  Butter  Cutting  and  Printing 

Machine  in  the 


World 


MADE  IN  THREE  SIZES 

The  only  machine  that 
Prints,  Gauges  Weights 
absolutely  fine  and  takes 
care  of  all  parts. 

No  hand-press  or  other 
device  needed. 

Send  for  Catalogues 


AMERICAN  BUTTER  CUTTING  MACHINE  CO. 

21  JAY  STREET,  NEW  YORK  CITY,  N.  Y. 


DON’T  GIVE  THE  PROFITS 
—  TO  SOMEONE  ELSE  — 


Five  Sizes. 


The  concern  you  buy  sauer  kraut  from 
makes  money  on  all  you  buy.  You  can 
save  this  money  and  increase  your  trade 
on  HOME-MADE  sauer  kraut.  One  of 
our  Kraut  Cutters  will  enable  you  to  do  it 
quickly  and  economically.  Thousands  in 
use. 

You  can  also  get  the  best  Vegetable  and 
Meat  Chopper  on  the  market  from 

John  E.  Smith's  Sons  Go. 

5!  Broadway  *  BUFFALO,  N.  Y. 


A  GREAT  OPPORTUNITY 


Two-Minute  Sermons  for  the  Retail 

Grocer 


VIII.— Charging  for  Wasted  Time. 

Are  you  really  busy  all  day 
long,  or  do  you  just  think  you 

are? 

Judging  from  past  experience, 
the  writer  believes  that  the  aver¬ 
age  retailer  in  the  small  town 
wastes  at  least  a  quarter  of  his 
time.  He  not  only  wastes  the 
time,  but  is  at  the  same  time  firm¬ 
ly  convinced  that  he  is  the  busiest 
man  in  the  town  and  does  not 
liave  half  enough  time  to  take  care 
of  his  business  right. 

The  average  retailer  will  not 
only  waste  a  great  deal  of  time 
between  jobs  in  the  store,  but  he 
will  even  go  outside  and  play  cro- 
quet,  pitch  horse  shoes,  or  waste 
an  hour  or  so  in  some  other  occu¬ 
pation  while  he  has  work  to  do  in¬ 
side,  which,  if  properly  cared  for, 
will  increase  his  profits  con¬ 
siderably  in  the  course  of  a 
■>year. 

I, 


A  great  many  retailers  fail  to 
realize  that  their  time  is  worth 
money,  and  that  every  minute 
they  take  from  their  business  they 
are  cheating  that  business  out  of. 
They  are  not  accustomed  to  put 
a  price  on  their  own  time,  even 
though  most  men  draw  a  certain 
salary  from  their  business  each 
month. 

One  retailer  recently  brought 
himself  to  realize  the  value  of  his 
own  time  by  charging  himself  up 
with  every  minute  thus  wasted  at 
the  same  rate  he  allowed  himself 
as  salary.  It  was  a  great  surprise 
to  him  the  way  his  salary  was 
thus  reduced,  and  any  retailer 
who  will  honestly  follow  up  such 
a  plan  for  a  month  will  see  where 
there  is  a  leak  in  his  business  at 
a  very  vital  point,  and  once  such 
a  leak  is  found,  he  is  no  merchant 
if  he  does  not  stop  it. 

F.  A.  P. 


The  DONALDSON -SHULTZ  COMPANY 

having  voluntarily  dissolved  as  a  corporation  and  now  in 
process  of  liquidation,  offers  for  sale  its  well -equipped  and 
up-to-date 

PICKLE  FACTORY 

At  32-34  Last  Montgomery  Street,  Baltimore,  Md. 

Complete  Machinery,  Brands,  Good-Will,  Recipes,  also  Brineries 
and  Processing  Plants  in  Virginia,  etc.  Have  large  established 
trade. 

Apply  at  the  above  Office. 


SOME  REASONS 


Why  You  Should 
Buy  From  Us 


1.  We  will  sell  you  any  coffee  lower  than  you  can 

get  it  elsewhere. 

2.  The  same  thing  applies  to  tea  and  spices. 

3.  We  will  match  the  quality — or  beat  it. 

4.  We  will  give  you  Universal  Coupons  with 

every  bill. 

You  buy  from  us  and  these  coupons  mean 
money  to  you. 


rri  CO  Z7  n  o  T  t~\  Z?  r/"*  JJ  2149*51  Worth  Fifth  Street 

lAJ H, LJ H, t\.  Of*  LU JtLtJ  L 11  Philadelphia,  Pa. 
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Proceedings  of  the  Eleventh  Annual  Con¬ 
vention  of  the  Pennsylvania  Retail 
Merchants’  Association 


Unusually  Successful  Meeting  Held  in  York  on  Tuesday,  Wed¬ 
nesday  and  Thursday,  August  20th,  21st  and  22d.  Unusually 
Able  Addresses  Delivered  on  Various  Trade  Subjects. 
Work  of  Local  Associations  for  the  Past  Year.  Unique 
Questions  in  the  Question  Box.  Stenographic  Report  of 
the  Proceedings. 


Special  report  to  the  “Grocery  World.” 

York,  Pa.,  August  26,  1907. 

FIRST  SESSION. 

Tuesday  Morninc,  August  20,  1907. 

The  Eleventh  Annual  Convention  of  the  Re¬ 
tail  Merchants’  Association  of  Pennsylvania 
was  called  to  order  by  Mr.  W.  H.  McClellan, 
of  York,  in  the  Court  House,  York,  Pa.,  at 
10.30  o’clock  A.  M.,  Tuesday,  August  20,  1907. 
In  opening  the  convention  Mr.  McClellan  said: 

Gentlemen,  as  chairman  of  the  Conven¬ 
tion  Committee,  it  is  my  duty  to  call  to 
order  the  Eleventh  Annual  Convention  of 
the  Retail  Merchants’  Association  of  Penn¬ 
sylvania.  It  is  not  for  me  to  extend  to 
you  a  formal  welcome;  that  pleasure  will 
devolve  upon  others.  I  do  wish  to  say, 
however,  with  all  seriousness,  that  we  are 
glad  you  are  here.  The  time  for  which 
we  have  planned,  thought  and  laid  awake 
at  nights  has  come  at  last.  We  trust  that 
you  will  be  doing  something  while  in  the 
convention  assembled,  and  we  will  try  to 
keep  you  busy  between  times  by  social 
features,  of  which  we  will  tell  you  later. 

I  will  call  now  upon  the  Rev.  T.  S.  Woods, 
a  member  of  the  New  Brighton  Associa¬ 
tion,  to  invoke  a  divine  blessing. 

(After  the  invocation  by  the  Rev.  T.  S. 
Woods,  Mr.  McClellan  introduced  the  next 
speaker  as  follows:) 

There  are  cities  of  the  first,  second  and 
other  classes;  there  are  first-class,  second- 
class  and  third-class  Mayors  of  cities.  The 
Mayor  of  our  city  is  a  first-class  Mayor 
of  a  third-class  city  for  the  present.  When 
the  Hundred  Thousand  Club  and  the 
Progressive  League  get  through  with  their 
work  we  will  be  in  the  first  class,  I  sup¬ 
pose.  It  would  give  me  great  pleasure  to 
introduce  to  you  our  Mayor,  J.  St.  Clair 
McCall,  but  his  enforced  absence  from  the 
city  prevents  him  from  making  an  address. 
In  his  absence,  however,  his  mantle  has 
fallen  upon  a  worthy  successor,  the  City 
Clerk,  Mr.  Charles  P.  Shreiner,  and  we 
know  that  he  will  give  an  address  of  wel¬ 
come  for  the  whole  of  York. 

ADDRESS  OF  WELCOME. 

MR.  CHARLES  P.  SHREINER:  Mr. 
President  and  gentlemen  of  the  Retail 
Merchants’  Association  of  Pennsylvania, 
I  deeply  regret  the  absence  of  Mayor  Mc¬ 
Call  this  morning,  but  he  was  unavoidably 
called  away,  and  delegated  to  me  the 
pleasant  duty  of  welcoming  to  York  the 
merchants  of  the  State  of  Pennsylvania. 

I  can  assure  you,  gentlemen,  that  it  does 
give  me  a  great  deal  of  pleasure  to  wel¬ 
come  to  our  city  a  band  of  representative 
citizens  such  as  are  gathered  here  this 
morning.  We  feel  safe  in  extending  a 
welcome  to  you,  and  opening  wide  our 
gates,  giving  you  the  freedom  of  the  city 
of  York  during  your  visit  here.  We  trust 
that  your  deliberations  may  be  for  the 
benefit  of  all  the  municipalities  you  repre¬ 
sent,  and  all  that  is  done  here  during  your 
visit  may  redound  to  your  benefit  and  your 
pleasure,  and  that  when  you  leave  York 
it  will  be  with  pleasant  recollections  of 
your  visit  to  our  city. 

MR.  McCLELLAN:  The  address  of  wel¬ 
come  on  behalf  of  the  local  association  should 
have  been  made  by  President  Morgan  E.  Gipe, 
but  on  account  of  sickness  in  the  family  he  is 
unavoidably  detained  out  of  the  city.  There 
is  but  one  ex-President  in  the  United  States, 
but  our  association  is  greater  than  the  United 
States  because  we  have  two  ex-Presidents.  The 
senior  one  has  kindly  consented  to  fill  the 
breach,  and  we  know  he  will  do  it  well.  It 
gives  me  pleasure  to  introduce  to  you  Mr. 
Edward  E.  Johnson. 

ADDRESS  OF  WELCOME  ON  BEHALF 
OF  YORK  MERCHANTS. 

MR.  EDWARD  E.  JOHNSON:  Gentlemen, 
for  your  information,  I  will  say,  I  sell  corn 
before  it  is  popped;  oats  before  it  is  flaked, 
and  I  sell  wheat  before  it  is  puffed.  (Laughter.) 
So  you  will  know  my  position,  and  will  un¬ 
derstand  that  you  cannot  expect  very  much 
from  such  a  source. 

The  unavoidable  absence  of  Mr.  Morgan  E. 
Gipe,  President  of  the  organization,  has  forced 
upon  me  the  duty  of  delivering  the  address  of 
welcome.  A  man  went  into  a  cookroom  and 
ordered  a  meal.  Then  he  waited  for  it  to  be 
served.  A  long  while  he  waited,  half  an  hour 
at  least,  but  not  so  much  as  a  slice  of  bread 
was  brought  him.  Finally  the  meal  came,  but 
the  man  refused  to  take  it.  “I  have  waited  so 


long  here,”  he  said,  “and  the  air  is  so  thick  and 
heavy  with  food  odors,  that  I  have  lost  my 
appetite.  The  fat  and  grease  must  have  en¬ 
tered  my  pores,  nourishing  me,  as  it  were,  by 
absorption.  I  am  no  longer  hungry.  I  will 
not  accept  the  meal.”  The  cook  became 
furiously  angry  and  insisted  he  must  be  paid. 
They  finally  agreed  upon  an  old  man  as  um¬ 
pire.  After  hearing  the  evidence  he  said: 
“The  one  who  ordered  the  meal  must  take 
the  money  it  cost  and  put  it  between  two 
plates.  The  jingle  must  be  the  cook’s  pay,  for 
the  smell  of  the  food  satisfied  the  guest.” 
(Laughter.)  The  president  was  to  do  this 
work  in  an  artistic  style,  and  now  you  will 
have  to  be  satisfied  with  the  jingle. 

SUCCESS. 

"Success  to  our  army,  success  to  our  fleet, 

May  our  toes  De  compelled  to  bow  down  to  our 
feet.” 

OUR  INCOME. 

“May  we  have  a  head  to  earn,  and  a  heart  to 
spend.” 

THE  MEN  WE  LOVE. 

“He  who  thinks  the  most  good  and  speaks 
less  ill  of  his  neighbors.” 

I  am  certain  u  is  not  necessary  to  assure 
you  of  the  pleasure  it  affords  me  to  meet  and 
welcome,  on  behalf  of  the  merchants  of  York, 
the  merchants  of  this  grand  old  Keystone 
State. 

MR.  McCLELLAN:  It  has  been  said  of 
Napoleon  that  he  could  answer  three  persons 
on  different  subjects  at  the  same  time.  History 
repeats  itself,  and  from  away  up  in  Erie 
comes  a  man  who,  when  the  question  box  is 
opened,  will  fling  out  answers,  like  greased 
lightning,  that  will  be  sure  to  strike.  Mr.  A 
M.  Howes,  Secretary  of  the  State  Association, 
will  now  address  you  in  its  behalf. 

RESPONSE  TO  WELCOME  ON  BEHALF 
OF  THE  RETAIL  MERCHANTS’  AS¬ 
SOCIATION  OF  PENNSYLVANIA. 

MR.  A.  M.  HOWES:  Mr.  Chairman,  city 
officials,  committees  and  merchants  of  York: 
On  behalf  of  the  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania  and  its  affiliated  bodies, 
I  thank  you  tor  your  cordial  greetings.  Wc 
have  every  reason  to  believe  that  this  meeting 
will  be  the  most  successful,  the  most  har¬ 
monious  and  the  most  fruitful  of  any  of  our 
annual  gatherings.  Ten  years  ago,  at  Phila¬ 
delphia,  the  State  organization  was  born,  with 
six  associations  represented  there.  The  Mer¬ 
chants’  Association  of  York  made  its  first  ap¬ 
pearance  at  our  second  convention,  at  Reading, 
where  it  was  so  ably  represented  by  its  secre¬ 
tary,  Mr.  C.  A.  Geesey,  that  the  delegates, 
recognizing  his  fitness  and  the  value  of  his 
services,  made  him,  at  that,  his  first  conven¬ 
tion,  a  member  of  the  State  Executive  Com¬ 
mittee,  and  for  three  successive  terms  since 
have  re-elected  him  to  that  position.  This  of 
itself  should  indicate  the  value  of  his  services 
and  the  connection  of  the  Merchants’  Associa¬ 
tion  of  York.  No  one  within  our  ranks  has 
been  more  loyal  or  faithful  or  helpful.  It  has 
been  our  pleasure  at  various  conventions  to 
meet  several  of  the  merchants  of  York,  and  in 
every  case  our  experience  has  been  helpful  to 
us.  Before  we  came  here  we  were  assured  of 
this  cordial  welcome.  We  had  learned  to  ad¬ 
mire  the  character  of  your  representatives, 
their  ability  and  their  love  of  home.  I  believe 
that  there  is  no  trait  in  the  character  of  the 
representatives  of  York  that  has  impressed 
itself  so  forcefully  upon  us  as  their  love  of 
their  beautiful  city,  and  I  am  sure  that  those 
of  us  who  are  here  representing  134  affiliated 
associations,  covering  nearly  all  the  leading 
cities  and  towns  of  this  State,  are  not  disap¬ 
pointed  in  what  we  find  here.  The  slogan 
“Keep  your  eye  on  York”  has  become  familiar 
to  every  association  worker  in  the  State.  Your 
municipal  advertising  has  caused  York  to  be¬ 
come  generally  known  as  the  third  manufac¬ 
turing  city  of  the  State.  We  expect  at  this 
convention  to  build  for  still  greater  organiza¬ 
tion.  Our  successes  and  failures  have  been  but 
tests  of  the  strength  of  our  organization  move¬ 
ment.  There  are  471  towns,  each  of  which 
should  endeavor  to  have  a  live  merchants’  asso¬ 
ciation,  and  our  work  here  to-day,  in  view  of 
our  experience  in  the  past,  is  to  be  largely  one 
of  planning  for  future  development.  These 
conventions  are  the  oasis  in  the  desert  of  our 
commercial  life,  where  we  gather  new  inspira¬ 
tion  and  new  vigor  for  the  battles  of  the 
future.  It  is  here  that  we  gather  to  compare 
our  experience,  and  gird  up  our  strength,  and 
go  home  and  enthuse  our  people  upon  the 
question  of  organization  development  for  an¬ 
other  year. 


I  feel  sure,  Mr.  President,  that  those  who 
have  written  me  in  connection  with  the  work 
of  the  convention,  and  from  the  faces  of  those 
present,  that  we  will  not  regret  our  coming 
to  York.  I  want  to  say  that  we  appreciate 
your  hospitality,  and  I  am  sure  that  when  we 
have  gone  home  you  will  be  pleased  with  us 
and  satisfied  that  we  have  not  abused  our 
privileges.  I  thank  you.  (Applause.) 

MR.  McCLELLAN:  We  have  heard  from 
a  preacher,  a  lawyer  and  an  ex-President,  but 
we  will  now  hear  from  a  merchant  who  is  in 
a  line  of  business  that  would  not  be  very 
profitable  among  the  Hottentots,  but  without 
which  civilized  natives  could  not  well  (jet 
along — the  leading  clothier  of  the  Oil  City 
Association,  Mr.  S.  W.  McCuen,  who  will  de¬ 
liver  the  response  to  the  welcome  on  behalf 
of  the  merchants. 

RESPONSE  TO  WELCOME  ON  BEHALF 
OF  THE  MERCHANTS. 

MR.  S.  W.  McCUEN:  Mr.  Chairman  and 
brother  merchants:  To  me  has  been  assigned 
the  duty  of  expressing  our  thanks  to  the  York 
merchants  for  the  kind  hospitality,  their  warm 
welcome  and  their  glad  hand,  which  has  been 
extended  to  us  in  such  a  pleasing  manner  by 
Mr.  Johnson.  Now,  President  Kaiser  and 
some  of  the  older  members  here  will  appreciate 
the  difficulty  of  my  trying  to  say  anything 
new  or  old  alter  our  worthy  Secretary  has 
spoken.  After  Mr.  Howes  has  had  his  say  there 
is  usually  nothing  left  to  be  said.  fApplause.) 
For  you  know  that  it  is  his  habit  to  leave  no 
subject  untouched.  Let  me  add,  in  justice  to 
Mr.  Howes,  that  he  touches  nothing  that  he 
does  not  adorn.  (Applause.)  I  admit  that  I 
am  a  little  overawed  by  my  surroundings  this 
morning.  W  hen  a  merchant  comes  into  a 
courthouse  he  scents  trouble.  (Laughter.) 

1  have  wondered  if  there  was  any  significance 
to  be  attached  to  the  fact  that  these  York 
merchants  have  secured  for  our  meeting  place 
this  temple  of  justice,  this  beautiful  new  court¬ 
room.  Now,  we  are  told  that  the  courthouse 
is  the  place  where  some  people  receive  a  pass¬ 
port  to  two  other  institutions,  where  you  are 
further  entertained  at  the  county’s  expense 
(laughter) — two  institutions  which  possess  a 
special  horror  to  the  merchant,  who  works  all 
days  to  keep  out,  and  sometimes  his  sleep  is  a 
terrible  nightmare  on  account  of  them — the 
jail  and  the  poorhouse.  (Laughter  and  ap¬ 
plause.)  I  wondered  if  these  York  merchants 
were  trying  to  have  a  little  fun  with  us  when 
they  brought  us  up  to  this  courthouse.  I 
wondered  if  they  were  experimenting  with  us 
a  little  to  see  if  we  had  courage.  1  want  to 
say,  as  I  look  around  here,  that  there  are  a 
lot  that  are  not  in  jail  nor  the  poorhouse, 
either.  President  Kaiser  still  lives.  I  am  told 
that  Smedley  is  still  abroad,  and  that  Malloy, 
of  Williamsport,  and  even  Amos  Bloom,  of 
Sunbury — I  am  sorry  he  is  not  here — are  still 
on  deck.  These  gentlemen  know  that  we  have 
succeeded  in  passing,  without  veto,  our  bill  on 
the  pure  food  trust,  and  that  lessens  the 
chances  for  jail  of  some  of  us.  And  then  you 
know  the  trading  stamp  is  a  back  number,  and 
that  lessens  the  chances  for  the  poorhouse. 
(Applause  and  laughter.) 

There  is  another  thing:  If  Governor  Stuart 
had  seen  fit  to  sign  the  garnishment  bill  I  be¬ 
lieve  we  could  have  called  the  bluff  on  the 
York  merchants  this  morning,  and  told  them  to 
bring  on  their  jail  and  their  poorhouse,  and 
we  would  inspect  them.  (Laughter.)  For  no 
newspaper  reporter,  suffering  from  the  biggest 
kind  of  a  pipe-dream,  would  ever  accuse  a  re¬ 
tail  merchant  of  having  anything  to  do  with 
that  Harrisburg  trouble  down  there.  There 
was  nothing  retail  about  that.  (Laughter.) 

There  is  a  libel  being  circulated  by  the  press 
against  the  merchants,  against  the  merchants 
of  this  and  every  State,  and  I  want  to  nail 
that  base  fabrication  right  here  in  the  shadow 
of  the  jail,  as  it  were,  in  what  I  say  in  refuta¬ 
tion  of  this  base  calumny.  Now,  I  don’t  be¬ 
lieve  these  malicious  newspapers,  as  a  rule,  are 
as  fair  to  the  business  man  as  they  ought  to 
be.  This  may  have  originated  in  the  brain 
of  some  writer  suffering  from  brainstorm,  and 
it  is  to  the  effect  that  the  Golden  Rule,  that 
matchless  law  given  to  us  by  Christ  Himself 
in  his  sermon  on  the  mount,  “As  ye  would 
that  men  should  do  to  you,  do  ye  even  so  to 
them,”  is  incompatible  with  modern  business 
methods,  and  that  a  merchant  using  it  would 
fail  utterly  and  go  to  the  poorhouse; 
that  the  Golden  Rule  to  be  made  applicable 
to  modern  business  needs  would  have  to  be 
the  Golden  Rule  that  David  Harum  speaks  of, 
“Do  unto  others,  as  they  would  do  you,  but 
do  them  first.”  (Laughter.)  Now,  merchants 
all  know  that  there  are  some  truth  in  news¬ 
papers,  notably  the  advertisement  of  the  retail 
merchant.  That  is  truth  of  itself.  Then  there 
is  usually  a  grain  of  truth  in  most  newspaper 
articles,  but  this  article  is  absolutely  false. 
The  facts  are  directly  the  opposite.  There  is 
not  a  retail  business  of  any  consequence  in 
this  country  that  is  not  carried  on  according 
to  the  Golden  Rule.  There  is  not  a  merchant 
of  any  prominence, — not  a  successful  merchant 
in  America  that  lias  not  used  this  Golden  Rule 
in  the  conduct  of  his  business,  and  the  more 
he  uses  it  the  more  successful  he  is.  Its  use 
is  almost  universal.  Why?  Because  it  pays. 
Now,  I  don’t  know  how  many  years,  a 
hundred  or  a  thousand  years,  it  took  the 
merchants  to  find  out  that  honesty  is  the  best 
policy,  but  I  do  know  that  all  successful 
merchants  (and  every  merchant  of  any  intelli¬ 
gence  to-day  knows  it)  have  gone  a  step  fur¬ 
ther,  and  they  have  found  out  that  it  pays 
to  use  the  Golden  Rule  in  their  dealings  with 
their  patrons.  It  pays.  And  right  here  is 
the  point  I  want  to  make  concerning  this  Re¬ 
tail  Merchants’  Association  of  Pennsylvania.  A 
great  many  of  you  have  seen  some  of  the 
advantages  of  organization.  Mr.  Howes  can 
talk  of  that  to  you  by  the  hour,  and,  among 
other  things,  he  can  tell  you  how  to  circum¬ 
vent  the  most  arrogant  of  trusts,  the  insurance 


combine;  Mr.  Smedley  can  tell  you  how 
save  money  on  your  purchase;  Mr.  Malloy  « 
tell  you  how  to  reduce  your  expenses,  and  1 
one  telephone  company  do  the  work  of  tw 
like  they  did  up  in  Williamsport  (laughter 
Mr.  Bloom — I  am  sorry  Amos  is  not  here — 0 
tell  you  how  to  keep  out  the  peddlers — 1 
but  one  (laughter) ;  Mr.  Spangler,  Mr.  Rittt 
house,  and  last,  but  not  least,  John  A.  Grcc 
of  the  National  Association,  can  tell  you — aj 
tell  it  to  you  eloquently — the  beauties  of  Wot 
ing  together  for  the  common  good. 

But,  gentlemen,  above  all  these, — above 
these,  1  say,  more  money  in  the  merchan 
pocket,  and  other  advantages  come  from  t 
decent  feeling  between  competitors  in  the  bu 
ness.  Now,  I  do  not  have  to  tell  to  an  as4 
ciation  of  merchants  just  what  I  mean.  Y 
all  know  that  ruinous  price-cutting,  untimt 
sales  of  seasonable  merchandise  at  a  loss  wll 
goods  ought  to  be  paying  you  a  profit — the 
and  other  cutthroat  methods  are  unworthy 
good  business  men,  and  I  believe  our  Assoc 
tion  is  going  to  put  an  end  to  that.  I  kne 
of  two  towns  this  season  where  the  merchat 
made  agreements,  and  stuck  to  them,  that  th 
would  not  cut  an  article  of  summer  merebi 
dise  until  the  first  day  of  August. 

I  do  not  want  to  preach  to  you.  I  leave  t 
moral  side  altogether  out  of  the  question, 
will  pay,  I  say,  for  the  merchants  to  use  tl 
same  rule  they  have  found  so  necessary 
their  dealings  with  their  patrons — to  use  t 
rule  with  their  competitors — as  ye  would  tl 
they  should  do  unto  you,  do  ye  even  so 
them.  (Applause.) 

MR.  McCLELLAN :  It  now  becomes  1 
painful  duty  to  leave  this  position.  In  dei 
so  I  will  be  succeeded  by  a  gentleman  w 
has  been  President  of  the  State  Associate 
ever  since  its  organization,  and  of  the  Ph 
delphia  local  association  for  nine  years.  Th( 
of  you  who  have  been  attending  conventions 
the  past  will  recognize  that  he  is  the  man 
the  place;  those  of  you  who  are  attending 
convention  for  the  first  time  will  learn  t 
fact.  I  now  have  the  pleasure  of  vacating 
favor  of  Mr.  Albert  Kaiser,  President  of  I 
Association. 

ORGANIZATION  OF  THE  CONVENTIO 

President  Albert  Kaiser  at  this  point  t( 
charge  of  the  convention  and,  in  doing 
spoke  as  follows: 


PRESIDENT’S  ADDRESS. 

Gentlemen  representing  the  city  of  Yo 
retail  merchants  of  York,  and  retail  mercha 
of  the  State  of  Pennsylvania:  It  is  with 
small  honor  that  1  stand  before  you  to-day. 
am  not  in  the  habit  of  making  a  speech, 

1  think  it  is  because  I  am  unable  to  mak 
speech  that  I  have  been  continued  in  the  h 
ored  office  for  such  a  length  of  time.  (Lau 
ter.)  1  have  been,  very  careful  to  guard 
protect  myself  against  your  expecting  a  spe 
of  me  in  asking  the  gentleman  I  had  invited 
precede  me,  who  did  it  so  ably,  and  expres 
enthusiastically  and  sentimentally  this  g 
movement  among  the  Pennsylvania  lnerch; 
for  the  uplifting  not  only  of  mcrchandiz 
but  for  the  uplift  of  the  Commonwealth 
its  municipalities.  Last  evening  I  was  inv 
out  of  the  hotel  to  inspect  one  of  the  mod 
products  of  York,  a  new  automobile.  In  1< 
ing  over  it  my  friend  Howes  tooted  the  ho 
One  of  the  gentlemen  twitted  him  on  it, 
Howes  said  lie  wanted  to  see  what  kind  o 
noise  it  made.  1  have  asked  Howes  to  add 
you  to-day  so  that  you  would  learn  his  t< 
in  the  first  place,  and  in  the  second  place, 
that  I  would  have  nothing  left  to  say.  I  d 
care  to  do  much  repeating.  (Laughter.) 

According  to  a  modern  philosopher,  it 
more  difficult  to  tell  what  you  know  than 
hide  that  which  you  do  not  know.  That 
another  reason  for  keeping  the  speech  short 

We  have  learned  for  years  back  of  the  gr 
enterprise  and  ambition  of  the  citizens  of  Y 
Those  of  you  who  have  had  the  privilege 
honor  of  coming  in  contact  with  the  rej 
sentatives  of  this  enterprising  city  have  lean 
what  significance  the  great  red  eye  has.  It 
not  a  vague  slogan;  it  is  the  star  which  slit 
forth  the  sentiment  of  love  for  home  and  c 
It  is  the  emblem  that  flashes  forward 
reflection  of  the  heart  from  every  citizen 
the  town,  loved  by  its  citizens.  I  say 
sentiment  of  that  is  flashed  into  our  mi 
from  year  to  year,  and  sent  many  01  us  I11 
with  the  resolution  to  better  love_  our  hi 
city  and  work  for  its  uplift  and  its  advac 
ment.  We  have  learned  that  in  the  city 
York  they  do  things.  They  tell  the  story 
a  traveling  man  who  stopped  in  Y’ork  a 
having  become  somewhat  imbued  with 
spirit,  liked  the  town,  but  he  was  obliged 
leave,  and  gave  instructions  at  the  hotel  d 
to  call  him  to  catch  an  early  train.  When 
was  called,  he  said  to  the  messenger  he  wo 
not  take  that  train,  but  would  wait  for 
next,  but  the  messenger  said,  “You  left  a 
for  this  train,  and  this  train  you’ll  tali 
(Laughter.)  And  that  train  he  took, 
have  learned  the  hospitality  of  the  citizens 
Y'ork,  we  have  felt  ’it,  although  we  have 
been  with  them  before.  I  remember  a^  t 
told  of  the  hospitality  of  this  city,  and  it 
specially  practiced  by  one  of  the  hotel 
prietors,  who,  in  order  to  show  his  good  f 
ing  and  extraordinary  hospitality,  was  alw 
looking  to  give  something  extra  to  his  patre 
A  traveling  man  went  there,  and  left  a  cal! 
the  desk  for  6.30  o’clock  to  catch  an  t 
morning  train.  The  proprietor  rapped  at 
door,  the  man  woke  up  and  heard  the  I 
prietor  say:  “Four  o’clock;  two  hours  m 
to  sleep.”  (Laughter.) 

I  noted  in  the  remarks  of  the  City  CI< 
Mr.  Shreiner,  that  during  the  tumultuous  tn 
of  the  Revolution  the  Congress  came  up 
York  for  six  months  and  was  able  to  n 
itself.  I  defy  anybody  or  anything  to  1 
itself  in  York  to-day.  He  tells  us  to  take 
the  city.  I  do  not  believe,  despite  all 
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ity  of  the  officers  and  the  ability  of  the 
chants  gathered  here  to-day,  if  we  corn¬ 
ed,  we  would  be  able  to  take  in  the  city, 
if  some  of  us  are  not  taken  in  before  we 
,ve  will  be  lucky.  (Laughter.) 
he  Retail  Merchants’  Association  of  Penn- 
ania,  gathered  as  it  is  here  to-day,  attend- 
its  convention,  at  the  close  of  ten  years’ 
;ress,  coming  from  a  little  organization, 
esents  134  localities — a  marvelous  growth. 
1  when  we  look  back  upon  that  progress,  as 
ave  the  honor  and  privilege  of  doing,  and 
ng  its  progress,  its  development,  and  the 
ilts  of  its  influence  through  this  broad 
e,  and  to  watch  the  effect  of  this  influence, 
many  of  us  had  an  opportunity  to  do  in 
risburg  during  the  last  session  of  the  Leg- 
ure,  it  is  no  wonder  that  many  of  us  are 
:  with  a  feeling  of  pride;  and,  gentlemen, 
ay  it  conscientiously,  that  much  of  that 
flopment  is  due  to  the  influence  of  the 
k  Association. 

he  question  is  often  asked,  what  is  the 
■ct  ot  a  movement  of  this  kind?  While  it 
rue  that  some  of  us  at  times  might  wonder 
t  its  objects  are,  it  is  only  because  we  do 
properly  apply  those  objects  as  we  should, 
it  of  all  it  bears  upon  its  banner  “Horae 
de.”  For  it  is  home  trade  that  brings 
jress  to  the  merchant;  it  is  municipal  im- 
/ement  that  uplifts  the  merchant  and  the 
munity.  It  is  fair  trading  between  mer¬ 
it  and  customer  that  uplifts.  When  these 
iciples  are  lived  up  to,  then  the  merchant 
n  honored  citizen  and  respected  citizen  and 
community  an  object  of  admiration  from 
who  come  in  contact  with  it. 
hese  are  three  interests  necessary  to  the 
elopment  of  a  community.  There  is  the 
mfacturer,  the  newspaper  and  the  retail 
chant,  and  of  them  all  the  retail  merchant 
he  king.  For  it  is  he  who  stands  in  direct 
tact  with  the  community.  It  is  upon  his 
uence  that  the  community  prospers  and 
;  that  which  it  has  a  right  to  under  the 
id  principles  of  civilization  and  the  Con- 
ition  of  the  United  States.  The  work  of 
retail  merchant  in  the  past  has  been  ex- 
led  probably  too  largely  upon  the  effects 
'er  than  upon  the  cause.  We  have  been 
ing  considerable  attention  to  such  things 
ch  we  call  grievances,  many  of  which  we 
e  created  and  fostered  and  nurtured  until 
’  have  become  too  heavy  for  us.  and  then 
cry  out  against  them.  Mr.  McCuen  has 
1  properly  referred  to  the  sentiment  of 
Golden  Rule  in  connection  with  corn- 
tors.  Let  us  broaden  out,  let  us  work 
n  broader  lines,  let  us  get  the  absolute 
fidence  of  the  people,  and  with  that  must 
e  the  success  of  the  merchant,  and  the 
:essful  merchant  is  the  merchant  in  an 
inization.  I  could  dwell  for  a  long  time 
n  the  work  of  the  past  year  along  the  line 
organization.  Personally  I  was  more  en- 
:d  in  legislative  work.  The  work  at  Harris- 
;  was  at  least  partly  successftil,  as  it  left 
1  marks  upon  the  road  as  to  make  it  easier 
travel  in  the  .near  future.  Unfortunately, 
r  a  hard  fight  upon  the  garnishment  bill, 
Governor  saw  fit  to  veto  it.  What  he  is 
ig  to  do  with  the  grafter  after  he  has  told 
hat  when  the  laboring  man  or  any  man  has 
1  able  to  do  it,  he  is  entitled  to  it,  I  am 
ble  to  say.  We  are  told  as  retail  mer¬ 
its  that  we  are  foolish  to  trust  the  labor- 
man,  and  if  you  extended  your  credit  to 
you  did  him  an  injury.  Those  are  the 
liments  that  you  are  to  bear  in  mind  in 
future.  To  do  that  man  good,  do  not 
t  him. 

am  strongly  of  the  opinion  that  the  trend 
lie  times  is  of  a  paternal  nature,  of  taking 
:  of  the  people  at  large.  Therefore,  it  is 
to  the  retail  merchants’  associations  to  curry 
r  favor  with  the  consumer.  Trade  openly 
honestly  and  to  the  best  advantage  of 
■y  man.  We  know  that  many  tricks  that 
e  been  practiced  in  the  past  have  not  only 

I  detrimental  to  the  merchant  who  wanted 
leal  on  the  square,  but  has  been  unfair  to 

consumer.  The  people  are  beginning  to 
k  what  they  are  getting  for  their  money, 
when  they  do  that  they  will  seek  the  mer¬ 
it  who  knows  what  he  is  giving  them.  Mr. 
'ley  said  there  were  two  halves  to  a  dollar. 

'  half  is  to  know  how  to  get  it;  the  other 
is  to  know  how  to  spend  it. 

'ne  important  feature  in  connection  with  our 
inization  is  the  Mutual  Fire  Insurance  Com- 
y.  It  has  been  in  existence  for  a  few 
rs,  and  while  from  the  standpoint  of  fire 
irance  it  may  seem  to  be  a  small  enter- 
e.  it  is  growing  and  upon  a  good  plan, 
cn  we  consider  that  up  to  this  time  we 
e  saved  our  policyholders  nearly  $pg,ooo, 
y  three  times  the  amount  of  the  per  capita 
this  Association  collected  within  its  exist- 
c,  and  saving  annually  for  its  policyholders 
y  five  times  as  much  as  the  per  capita  tax 
the  entire  State  Association,  you  can  realize 
it  a  saving  this  would  be  to  the  members  of 
Association  to  have  every  member  hold  a 

II  policy  in  this  company.  I  am  going  to 
to  you  gentlemen  that  the  experimental 

te  of  this  company  is  over.  Wc  are  upon  a 
nd  basis..  We  are  going  to  do  the  fnsur- 
e  business  that  you  require  in  your  business 
tost,  and  you  may  have  the  benefits  of  it. 
n  conclusion,  I  beg  to  again  thank  the  gen- 
nen  of  York  for  their  invitation  to  hold  this 
mention  in  their  beautiful,  enterprising  city, 
sonally  I  am  glad  to  have  had  an  oppor- 
ity  to  come  here.  I  presume  it  is  necessary 
me  to  apologize  at  this  time  for  having 
lined  at  least  two  invitations  to  come  here, 
°ugh  it  was  unavoidable.  If  you  have  any- 
ig  on  your  minds  that  you  want  to  bring 
before  the  convention,  let  us  know  it.  This 
ociation  is  not  for  the  purpose  of  going  into 
r  native  town  or  locality  and  correcting 
tt/  f^ere’  but  y°u  will  find  in  various  parts 
tins  toom  experts  upon  the  very  suDject 
in  which  you  wish  information.  They  will 
1  y  Slve  it  to  you,  and  help  you  apply  such 

i 


remedies  as  are  necessary  at  home.  I  will  ask 
you  to  attend  the  sessions  promptly;  time  is 
short  to  go  through  the  programme  of  the  size 
which  we  have,  and  it  will  be  necessary  to 
expedite  matters  to  the  greatest  extent.  Come 
promptly,  speak  quickly,  and  get,  above  all,  that 
which  you  have  come  for,  and  take  it  home 
with  you.  Don’t  write  to  the  Secretary  when 
you  get  home  for  something  you  forgot.'  Get 
it.  It  is  here  for  you.  (Applause.) 

PRESENTATION  OF  GAVEL  TO  PRESI¬ 
DENT  KAISER. 

MR.  McCLELLAN :  Mr.  President,  before 
you  call  the  convention  to  order  I  would  like  to 
address  you  personally.  “When  in  the  course 
of  human  events” — no,  I  am  not  going  to  re¬ 
cite  to  you  the  immortal  Decloration  of  Inde¬ 
pendence,  although  the  words  of  my  opening 
sentence  happened  to  sound  Jeffersonian,  but  I 
do  wish  to  make  a  Declaration  of  Friendship 
to  you,  the  honorable  President  of  the  Retail 
Merchants’  Association  of  Pennsylvania,  in  be¬ 
half  of  the  Merchants’  Association  of  York,  Pa. 
As  I  started  to  say,  when  in  the  course  of 
human  life,  responsibilities  are  shouldered  by 
man,  they  are  of  different  kinds.  Some  are 
burdensome  and  a  weariness  to  mind  and  body; 
others  are  light  and  a  pleasure  to  carry.  The 
task  given  to  me  is  of  the  latter  class,  and  it 
gives  me  great  pleasure  to  undertake  it. 

Your  convention  is  meeting  in  a  city  whose 
foundations  were  laid  early  in  the  eighteenth 
century.  Many  incidents  of  Revolutionary 
days  are  connected  with  its  history.  When 
your  own  city  of  Penn  could  no  longer  pro¬ 
tect  the  Continental  Congress,  York  received 
the  patriots  and  for  nine  months  protected 
them  from  the  redcoats.  Before  many  of 
the  towns  and  cities  here  represented  were 
thought  of,  York  was  laying  its  foundation 
sure.  But  it  is  not  of  her  history  that  we 
are  here  to  talk  or  boast. 

It  has.  been  customary  through  all  ages  for 
the  one  in  authority  to  have  as  a  symbol  of 
office  some  instrument  by  which  his  power  may 
be  shown  and  exercised  in  commanding  re¬ 
spect  and  attention.  In  organizations  of  this 
kind  order  is  preserved  and  actions  ratified  by 
a  block-headed  dummy,  commonly  called  a 
gavel.  As  to  the  origin  of  this  little  mallet, 
which,  in  the  hands  of  a  presiding  officer,  can 
call  attention,  produce  order,  decide  momen¬ 
tous  questions,  history  is  silent.  We  do  not 
think  that  the  members  of  this  convention  will 
be  so  boisterous  that  you  will  require  very 
hard  use  of  the  gavel.  We  might  have  in¬ 
scribed  on  it, 

“This  is  a  gavel 
To  stop  the  babble 
Of  the  rabble.” 

It  has  given  us  greater  pleasure  to  engrave, 
“Presented  to 
Albert  Kaiser,  Pres., 

Retail  Merchants’  Association 
of  Pennsylvania, 
by  the 

Merchants’  Association 
of  York,  Pa. 

August  20,  2i,  22,  1907.” 

Our  wish  is  to  present  the  chairman  with  a 
gavel  which  he  can  retain  as  a  souvenir  of 
his  office,  not  only,  but  to  which  are  attached 
several  points  of  historical  interest  pertaining 
to  the  convention  city. 

This  gavel  is  made  of  three  pieces  of  wood. 
The  head  is  of  two  pieces  of  oak.  The  one 
part  is  taken  from  one  of  the  oldest  buildings 
m  York  and  represents  a  firm,  members  of  our 
Association,  who  have  been  in  continued  ex¬ 
istence  through  four  generations  for  ninety- 
eight  years.  Tins  is  the  firm  widely  known 
through  all  these  years  as  P.  A.  &  S.  Small, 
hardware,  groceries,  flour  and  feed.  This  firm 
supplied  ammunition  to  the  York  troops  in  the 
War  of  1812,  as  well  as  to  the  first  defenders 
in  i860.  Many  of  York’s  prosperous  men  re¬ 
ceived  their  business  education  in  this  store, 
and  in  its  office  were  organized  many  of  the 
corporations  doing  business  in  the  county. 
The  other  piece  of  oak  is  procured  from 
another  very  old  landmark,  built  about  1765, 
and  known  as  the  Gallagher  corner.  It  is 
now  occupied  as  a  drug  store  by  Heiges  & 
Hildebrand,  who  have  the  distinction  of  being 
the  latest  addition  to  our  membership.  This 
house  was  occupied  by  Gen.  Anthony  Wayne  in 
1771,  who  marched  from  that  building  to  join 
Lafayette  and  who  was  present  at  the  sur¬ 
render  of  Lord  Cornwallis  at  Yorktown. 

The  handle  looks  like  cherry,  and  was  taken 
from  an  ancient  building,  recently  demolished 
to  make  room  for  the  enlarged  Colonial  Hotel, 
and  which  was  known  as  the  McGrath  property. 
On  October  2,  1777,  while  the  Continental 

Congress  was  in  session  in  York,  Sam  Adams, 
John  Adams,  Richard  Henry  Lee,  of  Virginia, 
and  other  distinguished  patriots  lodged  in  this 
house.  If  Samuel  Adams  had  not  made  a 
speech  in  this  building  favoring  a  continuance 
of  the  war  with  England,  we  might  still  be 
subjects  of  the  British  Government.  During 
this  remarkable  speech,  Samuel  Adams’  hand 
may  have  rested  on  this  very  piece  of  wood, 
soon  to  be  placed  in  the  hands  of  our  Presi¬ 
dent.  Tradition  tells  us  that  the  little  boy 
who  could -not  tell  a  lie  was  presented  by  his 
father  with  the  switch  from  the  famous  cherry 
tree,  after  using  it  on  him.  This  he  preserved 
as  a  cane,  and  on  one  of  his  trips  through 
York  he  left  it  at  the  McGrath  Inn,  and  we 
were  fortunate  enough  to  secure  it  as  the 
handle  for  this  gavel.  I  say  this  is  only  tra¬ 
dition,  and  we  have  the  advantage  over  George 
— we  could  tell  a  lie,  but  wouldn’t. 

You  will  notice,  Mr.  Chairman,  that  we  have 
endeavored  to  combine  in  this  threefold  way 
some  of  York’s  history,  her  present-day  busi¬ 
ness  and  the  Association’s  oldest  and  youngest 
business  firms.  We  trust  that  each  rap  of 
this  gavel  which  emphasizes  the  decision  of 
some  subject  discussed  in  the  convention  may 
be  for  the  good  and  welfare  of  the  merchants 


Our  Spiced  Poultry  Sea¬ 
soning  is  made  from  an  old 
recipe  which  we  have  never 
been  able  to  improve  on  and 
which  certainly  nobody  else 
has. 

It  is  a  blend  of  all  those 
spicy  and  savory  garden 
herbs  that,  used  with  poultry, 
so  delights  the  palate. 

There  is  a  quality  about 
Stickney  &  Poor’s  Spiced 
Seasoning  which  other  pre¬ 
pared  seasonings,  good  as 
some  of  them  are,  entirely 
lack. 

Isn’t  there  a  safe  feeling  in 
dealing  with  a  house  92  years 
old?  _ 

Stickney  &  Poor 
Spice  Go. 

BOSTON,  MASS. 


FOUNDED  1815 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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in  this  State.  And,  Mr.  President,  as  you 
look  at  it  in  the  future,  may  you  recall  with 
pleasure  the  1907  convention,  and  believe  that 
the  York  Association  shall  always  cherish  for 
you  the  warmest  regards.  As  you  have  heard 
from  the  introductory  speakers  why  we  are 
proud  of  our  city,  its  boundaries,  and  its  his¬ 
tory,  we  trust,  as  you  associate  with  its  people, 
and  see  evidences’  of  its  progressiveness,  you 
may  conclude  that  there  is  a  great  future  for 
threefold  York, — the  City  Prosperous,  the  City 
Beautiful,  the  City  Hospitable. 

In  the  name  of  the  Merchants’  Association 
of  York,  I  present  this  emblem  of  authority  to 


you. 


In  accepting  this  gavel  President  Kaiser  said: 

Mr.  Chairman  and  merchants  of  the  York 
Association:  I  am  at  a  loss  to  reply  to  the  very 
sentimental  and  kind  words  of  yours  in  pre¬ 
senting  this  gavel  to  the  President  of  the  Retail 
Merchants’  Association.  I  assure  you  person¬ 
ally  that  I  will  appreciate  it,  and  I  am  quite 
sure  that  the  merchants  of  this  state  will  ap¬ 
preciate  the  honor  you  have  done  their  officer. 
I  cannot  but  thank  you  for  your  kind  offer, 
and  assure  you  that  I  will  treasure  it  forever 
to  come.  When  I  first  saw  it  I  was  afraid 
that  probably  you  had  taken_  the  few  remarks 
I  had  made  in  reference  to  York  as  a  little  bit 
of  knocking.  I  fully  appreciate  the  sentiment 
of  love  expressed  in  this  gift,  and  thank  you 
heartily  for  it. 


ticipation.  Morgan  E.  Gipe,  President 
York  Association.” 

On  motion  of  Mr.  E.  J.  Morris  the  telegram 
was  received. 

President  Kaiser  at  this  point  appointed  the 
following  additional  committees: 

Committee  on  Resolutions — 

W.  E.  Hayes,  Erie. 

Geo.  L.  Dobie,  Bradford. 

Geo.  Hohmeyer,  Pittsburg. 

L.  R.  Clover.  Scranton. 

L.  H.  Hoffecker,  Hanover. 

Auditing  Committee — 

I.  H.  Mott,  Warren. 

Wm.  P.  J.  Werly,  Lehighton. 

C.  II.  Brown,  Altoona. 

PRESIDENT  KAISER:  We  will  now  take 
up  the  reports  of  local  associations.  As  these 
reports  are  called  for,  the  delegates  will  re¬ 
spond,  read  off  the  statistics  on  the  form  that 
has  been  provided,  and  make  such  comment  rel¬ 
ative  to  the  work  taken  up  in  the  past  year 
as  they  desire  to,  thereby  avoiding  repetition 
of  the  report  of  former  years. 


and  answered  all  communications  from  affili¬ 
ated  associations  as  promptly  as  possible. 


CANONSBURG. 

Efforts  made  past  year:  To  suppress  ped¬ 
dling,  etc.,  without  paying  a  license  and  bor¬ 
ough  tax;  to  have  Council  enforce  borough  or¬ 
dinances;  to  protect  the  merchants  against  de¬ 
linquents;  to  aid  in  general  the  State  Asso¬ 
ciation  to  have  enacted  better  laws  and  protec¬ 
tion;  to  assist  in  the  welfare  of  our  members 
and  those  asking  for  information  otherwise; 
to  aid  in  the  interests  of  our  city  in  general 
and  to  condemn  that  which  is  unreasonable 
and  unjust  against  our  citizens. 


ANNOUNCEMENT  OF  SOCIAL 
FEATURES. 

MR.  McCLELLAN:  It  is  my  pleasure  to 
make  a  few  announcements  in  regard  to  the 
social  features  of  this  gathering.  The  commit¬ 
tee  has  endeavored  to  provide  a  series  of 
entertainment  which  will  not  tire  you,  but 
which  we  trust  will  be  pleasing.  This  evening 
you  will  meet  at  The  Colonial  and  promptly  at 
6.30  will  take  trolley  for  a  trip  about  the  city 
and  wind  up  at  our  Country  Club,  where  a 
light  luncheon  will  be  served,  a  band  concert 
given  and  something  else. 

On  Wednesday  evening  you  will  be  provided 
with  free  transportation  to  and  from  Highland 
Park,  and  a  ticket  to  the  show.  At  6.30  we 
will  show  you  a  parade  of  the  finest  Fire  De¬ 
partment  in  the  country. 

If  any  of  the  delegates  or  members  of  the 
local  association  do  not  have  these  tickets 
please  come  to  Mr.  Geesey  or  myself,  or  to  the 
association  rooms. 

On  Thursday,  at  1.30  sharp,  there  will  be  an 
excursion  to  the  \ork  Haven  Power  Plant, 
where  electricity  is  generated  by  water  and 
transmitted  to  York  for  some  of  its  power 
and  light. 

It  is  hoped  that  all  delegates  and  ladies  with 
them  and  all  members  of  the  local  association 
will  take  part  in  these  functions. 

I  would  like  to  call  your  attention  to  some 
souvenirs  of  this  convention,  so  that  each  dele¬ 
gate  secures  one.  You  have  already  received 
the  “Book  of  York”  and  set  of  picture  postals. 
They  are  presented  to  you  by  the  local  asso¬ 
ciation.  You  will  receive  later  something 
“sweet,”  with  the  compliments  of  the  Ameri¬ 
can  Caramel  Company,  one  of  whose  plants  is 
in  our  city.  The  York  Silk  Manufacturing 
Company,  with  its  largest  plants  in  York,  has 
presented  you  with  a  beautiful  souvenir  repre- 


senting  their  famous  “Money  Back”  Silk.  This 
is  gotten  up  in  a  unique  style  and  will  be 
given  at  the  Country  Club  to-night. 

The  Monoline  Company,  of  York,  of.  which 
our  Mr.  C.  A.  Geesey  is  head,  will  furnish 
a  neat  sample  of  that  balm  for  all  aches  and 
burns.  This  you  can  use  if  any  one  feels 
sore  at  the  treatment  he  has  received.  (Laugh 
ter.) 

The  committee  desires  that  every  person  gets 
one  of  each  of  these  offerings  of  York’s  indus¬ 
tries. 

We  wanted  to  give  you  an  ice  machine  and  a 
steel  bridge,  and  a  bundle  of  wall  paper,  and 
a  delivery  wagon,  and  a  set  of  furniture,  but 
as  most  of  you  came  with  dress  suit  cases 
only,  thought  you  might  not  know  how  to  get 
them  home.  If  there  is  any  old  thing  you 
would  like  to  have,  just  pick  it  out  from  the 
list  of  goods  manufactured  in  our  city,  and 
we  will  see  that  you  get  their  business  ad¬ 
dress. 

CONVENTION  CALL. 

Secretary  Howes  here  read  the  convention 
call,  after  which  President  Kaiser  appointed 
the  following  committees: 

Committee  on  Credentials — 

John  S.  Griffiths,  Brownsville. 

A.  J.  Raine,  Coraopolis,  Tamaqua. 

L.  W.  Marquardt,  Pottsville. 

C.  II.  Bosworth,  Wyalusing. 

Press  Committee — 

W.  A.  Bosserman,  York. 

L.  J.  Schroeder,  Columbia. 

Wilmer  Crow,  Harrisburg. 

A.  W.  Carroll,  Union  City. 

P.  C.  Wagner.  Homestead. 

There  being  no  further  business  at  this  time 
the  convention,  on  motion,  adjourned  to  meet 
at  2  o’clock  P.  M. 


REPORTS  OF  LOCAL  ASSOCIATIONS. 

ALLENTOWN. 

Efforts  made  during  past  year:  To  have 
peddlers  license  ordinance  passed;  a  closer  ob¬ 
servance  of  the  Sabbath  in  the  city;  to  have 
mproved  collection  laws  passed  for  necessaries 
of  life;  to  have  the  national  pure  food  law 
passed;  to  elect  a  paid  Secretary;  to  incorpo¬ 
rate  for  mutual  and  financial  benefits,  and  to 
improve  the  social  and  financial  conditions  of 
our  grocers  and  butchers  in  Allentown  and 
vicinity;  to  collect  money  from  delinquent 
debtors,  and  to  keep  cut-rate  stores  out  of 
Allentown. 

ALTOONA. 

Efforts  made  in  the  past  year :  ,  Increase  of 
membership;  establishment  of  credit  rating  sys¬ 
tem,  municipal  legislation,  the  framing  and  in¬ 
troduction  of  garnishee  bill,  and  its  support 
through  last  Legislature;  opposition  to  schemes 
of  collecting  agencies  (so  called)  who  rob  our 
people  by  grace  of  some  of  our  Secretaries  who 
recommend  them,  and  other  work  which  space 
irohibits  mentioning. 


SECOND  SESSION. 

Tuesday  Aeternoon,  August  20,  1907. 

The  convention  reassembled  at  2.30,  Presi¬ 
dent  Kaiser  in  the  chair. 

The  Committee  on  Credentials  at  this  point 
and  subsequently  reported  that  there  were  171 
delegates  present,  representing  85  associations. 

On  motion,  duly  seconded,  the  report  was  ac¬ 
cepted. 

COMMUNICATIONS. 

Secretary  Howes  read  the  following  tele¬ 
gram,  dated  Clifton  Springs,  N.  J.,  and  ad¬ 
dressed  to  President  Kaiser: 

“Greetings  to  officers  and  delegates  to 
Eleventh  Annual  Convention  Retail  Mer¬ 
chants.  Sickness  alone  prevents  my  par- 


BERWICK. 

Efforts  made  in  past  year:  Had  association 
incorporated;  moved  in  new  quarters  and  made 
membership  general;  had  meeting  with  Board 
of  Trade  to  reduce  indebtedness;  had  meeting 
with  Town  Council  to  force  completion  of  trol¬ 
ley;  held  special  meetings  before  members 
were  allowed  to  contribute  towards  Berwick 
Hospital  and  enlargement  of  the  Y.  M.  C.  A., 
permission  being  granted  by  unanimous  vote. 

BRADFORD. 

Efforts  made  in  past  year:  Regulation  of 
soliciting  for  fairs,  entertainments,  suppers, 
lances,  advertising  and  all  forms  of  donation 
vhich  merchants  are  constantly  being  requested 
to  make.  The  publication  of  a  complete  credit 
jirectory,  and  the  establishment  of  credit  rat¬ 
ing  system;  the  regulation  of  credits  and  solicit- 
ng  has  made  our  organization  one  of  value 
.ind  influence  in  the  community,  resulting  in 
increased  cash  sales  and  a  marked  falling  off 
n  applications  for  credit;  the  suppression  of 
soliciting  alone  has  saved  most  of  our  mem¬ 
bers  the  cost  of  their  dues  many  times  over. 
Through  our  collection  department  we  have 
been  able  to  secure  the  settlement  of  many 
outstanding  accounts  due  our  members,  aggre¬ 
gating  between  $3,000  and  ,  $4,000.  Many  of 
these"  accounts  had  long  since  been  charged 
off  to  profit  and  loss.  In  the  collection  of 
delinquent  accounts  we  have  been  greatly  aided 
by  the  co-operation  of  the  employing  interests 
of  the  city.  During  the  last  session  of  the 
Legislature  we  gave  the  State  Association  offi¬ 
cers  in  their  fight  for  legislation  in  behalf  of 
the  mercantile  interests  our  best  support  both 
financial  and  otherwise.  Our  association  is  in 
a  flourishing  condition,  and  our  members  are 
well  satisfied  with  the  good  that  has  been  ac¬ 
complished  during  the  past  year.  We  have  had 
no  ills  with  which  we  have  not  been  able  to 
cope. 

MR.  McCUEN  (Oil  City):  I  would  like  to 
ask  how  you  rate  your  dues  for  membership, 
how  do  you  get  the  proportion  they  should 
pay,  and  also  what  constitutes  an  honorary 
membership? 

MR.  DOBIE:  Members  retiring  from  busi¬ 
ness  are  put  on  the  honorary  membership  list. 
The  dues  are  regulated  according  to  the  vol¬ 
ume  of  business  done  by  the  member. 

MR.  McCUEN:  Do  the  members  do  that 
themselves? 

MR.  DOBIE:  No;  the  Executive  Committee 
does  it. 

BRADFORD. 

Efforts  made  past  year:  For  a  time  after  the 
formation  of  the  Business  Men’s  Association 
quite  a  number  of  our  members  lost  interest 
in  the  organization,  but  lately  we  have  taken 
on  a  new  lease  of  life  and  shall  continue  in 
our  efforts  for  the  betterment  of  our  interests 
as  grocers.  All  of  our  members  are  affiliated 
with  the  Business  Men’s  Association,  which  we 
were  instrumental  in  organizing.  A  very  friend 
ly  feeling  exists  among  our  members,  and  in 
consequence  trade  conditions  generally  are  bet 
ter  to-d^y  than  they  have  ever  been  before. 

BUTLER  (Grocers). 

Efforts  made  past  year:  Co-operative  buying 
to  amount  of  over  $100,000  during  year;  the 
association  collection  agency  did  good  work. 


BUTLER  (Business  Men). 

Efforts  made  past  year:  Collections  have 
been  fairly  good;  turned  down  twenty-three 
advertising  schemes  successfully;  furnished  re¬ 
liable  information  to  all  of  our  membership; 
endorsed  the  pure  food,  2-cent  mileage  and  No, 
480  Irwin  Garnishment  bill.  Cleaned  our 
streets;  have  the  promise  of  the  P.  R.  R.  Co. 
to  pave  the  approach  to  their  freight  depot, 


Frankford  Retail  Grocers’  Association  is  R. 
Buzby,  and  Secretary,  J.  A.  Edgar.  It  is 
incorporated  stock  company  with  a  capita! 
$25,000;  dues  are  $6  per  year;  meet  weel 
We  have  increased  our  membership  from 

to  120.  We  have  invested  in  our  property  1 
purchasing  department — 

Loans  from  members  at  5%  ■  •  •  $5,550 

Stock  issued  to  members .  21,600 

Vacation  fund,  3% .  2,000 

Reserve  fund  .  2,800 


CARBONDALE. 

Efforts  made  past  yearn  To  establish  a 
crematory;  legislation  in  Councils  and  State 
Legislature;  special  effort  to  get  people  to  buy 
at  home;  we  abolished  all  ticket-buying  and 
fake  advertising;  to  make  all  peddlers  take  out 
a  license;  better  telephone  service.  Gentlemen, 
the  Carbondale  Business  Men’s  Association  has 
grown  rapidly  during  the  past  year.  The  Sec¬ 
retary  has  within  $35,000  worth  of  insurance, 
most  of  it  since  the  last  convention.  We 
worked  hard  with  the  State  officers  during  the 
last  session  of  the  Legislature,  and  sent  many 
telegrams  to  our  representatives  in  both  bodies, 
and  stand  ready  to  repeat  the  performance 
hen  the  time  arrives.  We  are  observing  Wed 


nesday  half- holidays  for  three  months.  Held 
our  first  banquet  in  January,  and  it  was  the 
most  successful  ever  held  in  the  city.  We 
gave  an  entertainment  to  the  store  clerks,  with 
good  speakers,  followed  by  a  dance.  We  are 
endeavoring  to  have  a  garbage  plant  erected; 
also  have  asked  Councils  to  buy  a  certain  piece 
of  ground  for  use  of  farmers  when  they  come 
to  the  city. 


Total  capital . $31,950 

Our  Purchasing  Department  did  a  busit 
last  year,  ending  August  31st,  of  $150,000,  I 
this  year  will  do  $200,000,  an  increase  of  $ 
000,  or  33  1-3  per  cent.  We  paid  6  per  c< 
last  year  on  our  capital  stock  and  added  $1. 
to  our  Reserve  Fund.  We  arc  closing 
stores  as  usual  Wednesday  afternoon  dur 
May,  June,  July,  August  and  September, 
took  an  excursion  to  Atlantic  City  on  \\ 
nesday,  July  31st,  numbering  2,000,  in  th 
sections  of  twelve  cars  each,  making  a  pr 
of  $650.  We  have  adopted  the  Consolia; 
Law  dissociation  System  of  collecting  in  a 
tion  to  our  own,  and  we  are  obtaining  g 
returns.  The  above  are  the  main  points 
have  to  report,  and,  compared  with  prev 
years,  shows  the  most  prosperous  and  prog 
sive  year  in  our  history. 


CARNEGIE  MERCHANTS’  ASSOCIATION. 

Efforts  made  past  year:  Discouraged  ticket 
and  program  evil;  started  6  o’clock  closing 
among  grocers  and  butchers;  tried  to  close 
other  lines,  but  failed. 


COLUMBIA. 

Efforts  made  in  past  year:  Endorsing  garni¬ 
shee  bill  and  other  legislative  matters  that 
were  of  much  benefit  to  the  merchants  of  the 
State,  and  we  used  our  utmost  efforts  to  in¬ 
fluence  our  representatives  to  assist  the  pass¬ 
ing  of  bills  that  were  to  our  interest.  Adver¬ 
tising  schemers  enter  our  borough  weekly,  and 
leave  the  place  within  an  hour,  Columbia  being 
entirely  free  of  trading  stamps  and  advertis¬ 
ing  schemes  of  all  characters. 


CONNELLSVILLE. 

We  have  worked  up  a  co-operative  purchas¬ 
ing  business  of  $1,500  per  month. 


DU  BOIS. 

Efforts  made  in  past  year:  822  collections, 
102  paid  in  full,  57  accounts  partly  paid  or 
held  over  for  adjustment;  held  our  annual  ban¬ 
quet  January  31;  put  a  veto  on  a  franchise 
for  a  third  telephone  company;  secured  State 
aid  in  making  six  miles  of  macadamized  road. 


ERIE  BUSINESS  MEN’S  EXCHANGE. 

Efforts  made  in  past  year:  We  paid  all  ex¬ 
penses  of  the  last  convention  from  our  natural 
resources  without  accepting  donations,  or  print- 
ng  an  official  programme,  or  holding  a  picnic 
or  excursion.  Our  annual  banquet  in  January 
was  a  social  success  and  a  financial  failure. 
We  are  educating  our  members  not  to  extend 
credit  without  security,  or  to  persons  with  un¬ 
satisfactory  records;  not  to  carry  balances  for 
ward,  and  not  to  extend  credit  longer  than 
thirty  days.  Use  of  credit  guide,  collecting  let¬ 
ters  and  exemption  waivers  is  increasing.  Our 
attendance  at  meetings  is  improving.  Our  so 
liciting  committees  are  educating  the  member 
ship  not  to  patronize  advertising  mediums,  or 
institutions  soliciting  aid  which  have  not  been 
investigated  and  approved  by  committee.  We 
gave  active  support  to  the  State  legislative 
campaign;  two  of  our  members  were  members 
of  the  House  of  Representatives.  Local  efforts 
to  raise  the  hucksters’  license  fees  failed.  Erie 
members  have  carried  644  policies  in  the  Re¬ 
tailers’  Mutual,  and  saved  $5,685.04.  Our  em¬ 
ployment  bureau  has  increased  our  member¬ 
ship,  is  adding  to  the  population  of  the  city 
and  increasing  the  wage  distribution.  We  have 
inaugurated  the  system  of  electing  officers  and 
delegates  by  mail  ballot.  Any  member  may 
nominate  for  any  office  by  mail,  telephone  or 
at  meeting.  After  nominations  are  closed  secret 
postal  card  ballot  is  taken,  resulting  in  a  larger 
vote  and  more  representative  choice.  We  con¬ 
template  a  referendum  vote  on  the  question  of 
holding  an  “Old  Home  Week”  at  Erie  in  1908. 
We  have  condemned  plans  for  inaugurating 
trade  excursions  and  refunding  fares  to  non¬ 
resident  customers.  We  have  protested  to  our 
hotels  against  non-resident  firms  retailing  by 


FRANKFORD. 

MR.  J.  A.  EDGAR:  The  President  of 


FRANKLIN. 

The  association  is  trying  to  eliminate 
kinds  of  fake  advertising,  and  by  a  rel 
on  the  part  of  the  members  to  buy  tickets 
advertise  in  programs,  several  hundred  do! 
have  been  saved  to  the  members.  Held 
annual  outing  in  connection  with  the  B 
ness  Men’s  Exchange  of  Oil  City,  and,  c 
bining  with  Oil  City,  settled  a  street  car  st 
last  fall. 

SECRETARY  HOWES:  I  would  like 
ask  Mr.  Edgar,  of  the  Frankford  associat 
hat  their  vacation  fund  is? 

MR.  EDGAR:  Each  member,  at  the  m 
ing,  pays  as  much  as  he  feels  disposed, 
where  from  a  dollar  up;  we  pay  them  3 
cent,  for  the  use  of  the  money,  and  they 
draw  out  on  ten  days’  notice. 


GREENSBURG. 

Efforts  made  in  past  year:  To  unite 
business  and  professional  men  of  the  city 
co-operate  for  the  benefit  of  all;  to  dissemu 
useful  information;  to  promote  better  leg 
tion  for  the  protection  of  our  interests;  to 
sist  members  to  collect  delinquent  accounts 
protect  them  against  fraudulent  customers 
to  expose  fraud  and  adulterations. 


HANOVER. 

Efforts  made  in  past  year:  A  general  e 
for  the  mutual  welfare  of  the  community 
well  as  the  further  advancement  of  the  var 
interests  of  the  merchant  in  general;  sp 
efforts  to  further  a  more  definite  protectior 
merchants  on  account  of  bad  customers 
the  collection  of  accounts;  the  enforcement 
local  ordinances  for  abolishment  of  (tint 
merchants  and  peddlers;  co-operation  with  S 
Association  for  the  passage  of  several  1 
lative  acts  for  protection  of  trade,  etc. 


HARRISBURG  (Merchants). 

Efforts  made  in  past  year:  As  our  assc 
tion  is  composed  entirely  of  retail  dealers 
principally  the  larger  stores,  our  efforts 
confined  to  advertising,  gift  schemes  and 
eral  trade  abuses.  We  also  co-operate  with 
Board  of  Trade  in  all  matters  pertainin: 
the  advancement  of  the  first  third-class 
of  the  Commonwealth,  and  also  with  the 
cers’  Association  in  any  way  that  we  can  a: 
them,  and  we  consider  the  successful  den 
of  the  forty-seven  suits  brought  against 
retailers  by  the  Pure  Food  law  in  such  a 
as  not  to  cost  any  of  the  defendants  one 
a  masterstroke  of  co-operative  association  w 

Mr.  Chairman  and  gentlemen  of  the 
Our  loss  in  membership  is  due  to  the  for 
of  an  association  known  as  the  West 
Business  Men’s  Association. 


Jiange  of  Erie,  Erie  Lumber  Dealers’  Associ 
ation  and  Erie  Furniture  Dealers’  Association, 
and  other  branches  are  contemplated. 

Our  Committee  on  Municipal  Affairs  reviews 
all  pending  city  ordinances,  questioned  candi¬ 
dates  for  Mayor  and  Councils  and  put  them 
publicly  on  record  for  abolishment  of  railroad 
crossings;  has  urged  international  arbitration 
and  restriction  of  armament  by  concurrent  in¬ 
ternational  action;  has  successfully  promoted  a 
new  pleasure  boat  for  Erie  Bay  with  a  ca¬ 
pacity  of  150  passengers;  is  agitating  for  better 
street  railway  service  and  extension  of  our 
conduit  system,  and  has  secured  a  State  ap¬ 
propriation  of  $100,000  for  improvement  of 
our  public  dock.  We  are  in  favor  of  ward 
division,  abatement  of  the  smoke  nuisance,  ex¬ 
tension  of  trade  schools,  and  have  encouraged 
the  Friday  half-holiday  movement  this  summer, 
and  will  work  for  a  Saturday  half-holiday 
next  year. 


HAZLETON. 

Efforts  in  past  year:  Organized  a  Boarc 
Trade  with  a  membership  of  250;  the  erec 
of  a  new  passenger  station  at  a  cost  of  $50,' 
collecting  of  accounts  by  the  various  coal 
panies,  the  reducing  of  express  rates  from 
York  to  our  city,  which  was  $1  per  100 
to  75  cents  per  100  lbs.;  held  the  largest 
chants',  outing  ever  held  in  the  city  of  II: 
ton. 

HOMESTEAD. 

Efforts  made  past  year:  Abolished 
trade  evils,  such  as  program  advertising 
purchasing  raffle  tickets;  had  a  banquet  if 
uary  and  outing  in  July,  which  do  mud 
create  and  perpetuate  a  good  feeling  an 
our  business  people  and  their  patrons;  we 
$1,000  in  treasury,  and  do  some  co-opera 
buying. 

HUNTINGDON. 


Efforts  made  in  past  year:  We  orga 
spring  of  1906;  joined  State  x\ssociation  in 
fall  of  1906.  Last  spring  we  put  the  ei 
management  of  the  association  in  the  hi 
of  six  directors,  and  it  has  proven  quil 
success;  they  attend  to  everything  and  < 
sionally  call  meetings  of  the  whole  associat 
We  have  put  into  effect  a  delinquent  list 
a  regular  collecting  department;  everybod 
pleased.  We  have  several  applications 
membership,  and  expect  to  run  double 
year. 

JEANETTE  (Merchants). 

Efforts  made  in  past  year:  Sunday  clo 
successfully  established;  we  aided  in  equa 
tion  of  tax  values  in  our  county,  and  we  t 
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*ere  of  some  help  in  the  legislative  effort 
>ur  State  Association;  we  have  succeeded 
arly  closing  for  four  months  this  year,  all 
.  of  business  having  united  on  early  clos- 
and  entire  day  on  Christmas,  Fourth  of 
Memorial  Day  and  Thanksgiving.  We 
an  outing  first  Wednesday  in  August 
y  year,  the  whole  community  joining,  and 
bad  6,000  or  more  in  attendance  on  Au- 
7th  of  this  year. 

JEANETTE. 

(Business  Men.) 

forts  made  last  year:  We  unite  on  Sunday 
ing,  holidays  and  early  closing,  and  in  a 
■ral  way  as  a  Board  of  Trade,  we  suspend 
ness  all  day  each  year  four  holidays, 
stmas.  Fourth  of  July,  Memorial  Day  and 
nksgiving,  as  well  as  the  day  of  our  outing, 
six  o’clock  evenings;  have  adopted  a  col¬ 
on  system. 

JERMYN  AND  MAYFIELD, 
forts  made  in  past  year:  We  are  a  new 
nization  and  have  made  no  special  effort, 
pt  abolishing  premiums.  We  have  one 
who  blocks  the  work.  We  have  estab- 
:d  a  Board  of  Trade  Committee,  who  are 
rork  for  new  industries. 

LANCASTER. 

forts  made  past  year:  To  close  on  Sunday 
rocery  stores  and  to  increase  fraternal  feel- 
among  the  grocers  by  a  successful  picnic 

at  Penryn. 

LANSFORD 

forts  made  in  past  year:  To  wipe  out  ped- 
j,  enforce  observance  of  the  Sabbath,  col- 
bad  debts,  have  freight  houses  nearer 
l,  have  lower  rates  of  lighting,  regulat- 
opening  and  closing  hours  and  have  an 
lal  outing. 

LEBANON. 

e  still  hold  our  merchants  in  check  from 
ips,  souvenirs  or  any  other  gift-giving 
mes.  Our  annual  banquet  held  in  Febru- 
was  a  success.  We  observed  Merchants’ 
by  a  ver  -  successful  excursion  to  Willow 
re  on  the  first  of  August.  For  the  last 
months  we  have  been  working  on  co- 
ative  buyin".  and  to  expect  to  fall  in  line 
our  sister  associations  in  the  near  future, 
are  also  working,  and  so  far  have  met 
good  results,  on  the  better  observance 
he  Sabbath. 

LEHIGHTON. 

forts  in  past  year  consisted  of  a  well- 
ided  annual  picnic.  An  effort  to  get  the 
men  interested  has  resulted  in  thirteen 
ications.  Both  members  of  the  Legis- 
e  voted  in  favor  of  the  Garnishee  Bill. 

spent  $10.50  in  wiring  to  the  Governor 
econsider  the  vetoing  of  the  above  bill. 

LEWISTOWN. 

forts  made  past  year:  Accomplished  early 
ng  of  all  business  places  at  six  o’clock 
I.  eleven  months  in  year,  excepting  Friday 
Saturday  evenings  from  January  1st  to 
ember  30th.  The  Association  has  passed 
solution  to  the  effect  that  no  member 
enter  into  any  advertising  scheme,  other 
legitimate  newspaper  advertising,  which 
lution,  printed  jn  bold  type  on  a  card, 
ipies  a  conspicuous  place  in  each  member’s 

•  of  business,  thus  saving  him  considerable 
he  course  of  a  year. 

MAUCH  CHUNK. 

forts  made  in  past  year  were  to  increase 
ibership,  without  success,  and  to  influence 
lation  favorable  to  the  interests  of  business 
,  especially  the  Garnishee  Bill.  The  an- 
outing  in  August  proved  an  unquali- 
success,  being  a  local  affajr  and  largely 
ided. 

MONESSEE. 

forts  made  past  year:  New  road  to  river; 
ent  rate  on  railroads,  and  Garnishee  Bill 

MT.  TREASURY. 

lief  efforts  put  forth  last  year  were  on 
part  of  the  secretary  trying  to  get  enough 
ibers  for  a  quorum  and  collect  dues,  and 
iff  in  the  passage  of  the  Garnishee  Bill, 
insurance  feature  keeps  the  Association 

NEW  BRIGHTON. 

forts  made  during  the  past  year  were  in 
direction  of  co-operative  buying,  legis- 
and  fire  insurance. 

NEW  CASTLE. 

fiforts  made  in  past  year:  During  my  idle 
nents  from  other  duties  in  the  last  year  I 
:  bought  and  distributed  $55,868.38  worth  of 
Is,  2  per  cent,  of  which  went  into  the 
sury  ot  the  Association,  and  not  less  than 
er  cent,  of  an  additional  profit  into  the 
<ets  of  the  members. 

NORTHEAST  BUSINESS  MEN’S 
EXCHANGE. 

ere  successful  past  year  in  ridding  the  town 
>cddlers  and  beggars.  Saved  $2,300  for  the 
nsmen  in,  wages,  etc.,  from  trolley  line  by 
hng  up  franchise  before  Councils.  Held 
quet  with  success  to  “our  inner  man.” 
anged  and  financed  Northeast  Day  at  Or- 
d  Beach,  with  an  attendance  of  about 
1. 

OIL  CITY. 

^•operative  advertising  for  a  week’s  sale 
tried  last  fall,  but  not  considered  a  sue- 

•  Assisted  in  legislation.  Settled  a  local 
tion  fight  in  conjunction  with  the  Frank- 
Association.  Performed  the  functions  of  a 
™  .of  Trade  with  some  success.  Had  a 
uc  in  August,  with  the  Franklin  Associa- 

joimng. 


PHILADELPHIA. 

Efforts  made  in  past  year:  Pure  food  legis¬ 
lation,  garnishee  law  and  general  work  for  the 
good  of  the  trade  we  represent. 

EAST  END. 

(Pittsburg.) 

Efforts  made  during  past  year  were  directed 
towards  increasing  membership,  local  and 
State  legislation  and  Wednesday  half-holiday 
movement. 

PITTSBURG. 

(Grocers.) 

Efforts  made  past  year  were  directed  towards 
putting  the  Association  on  a  paying  basis. 

PITTSTON. 

Efforts  last  year:  Collections  and  legisla¬ 
tion,  free  bridges  and  good  roads.  Amount 
of  insurance,  $105,400,  a  saving  to  the  mem¬ 
bers  of  $964.73.  Our  president  and  secretary 
and  Mr.  A.  II.  Davenport  organized  an  Asso¬ 
ciation  at  Wyalusing,  including  the  towns 
within  a  radius  of  ten  miles. 

POTTSVILLE. 

Efforts  past  year:  Increase  membership  and 
special  effort  to  collect  apparently  hopeless 
bills,  resulting  in  nearlv  $1,000  being  collected 
in  little  more  than  a  year.  Old  Home  Week, 
which  originated  with  the  Association,  was 
a  grand  success. 

READING. 

Most  particular  and  successful  effort  during 
the  past  year  was  the  defeat  of  a  local  act 
for  the  levying  of  a  tax  on  all  retail  merchants 
in  Reading. 

SAYRE. 

Efforts  made  during  the  past  year  were  di¬ 
rected  towards  better  trade  conditions,  having 
succeeded  in  locating  a  shirt  factory,  and 
local  and  State  legislative  work. 

SCRANTON. 

Efforts  made  past  year:  Since  January  1st 
we  have  doubled  our  membership;  started  a 
co-operative  buying  circle;  assisted  in  State 
legislation,  also  locally;  increased  fire  insur¬ 
ance  from  about  $30,000  to  $90,000;  held  annual 
outing  in  July,  being  the  most  successful  held 
by  our  Association;  still  annoyed  somewhat 
by  trading  stamp  evil,  but  as  an  association 
we  pay  no  attention  to  it,  leaving  it  entirely 
in  the  hands  of  our  members  to  conduct  their 
business  as  they  see  fit. 

SHAMOKIN. 

The  charter  of  this  organization,  which 
grants  the  feature  of  a  board  of  trade,  enables 
it  to  invite  the  location  of  industries  in  Sha- 
mokin,  the  Association  having  secured  ex¬ 
oneration  from  taxation  for  a  period  of  years 
for  such  industries.  Success  so  far  has  been 
beyond  expectation.  During  the  last  session  of 
the  Legislature  the  Association  secured  the  re¬ 
pealing  of  the  act  regulating  a  mercantile  tax 
of  $1.50.  This  places  the  county  on  a  level 
with  all  other  counties,  the  Act  of  1867  being 
a  special  act  for  this  county.  Also  secured 
the  passage  of  an  act  appropriating  $30,000  for 
the  establishment  of  a  State  Hospital,  to  be 
located  at  Shamokin.  This  community  is  rid 
of  all  trade  abuses,  and  has  the  finest  fire 
protection  in  Pennsylvania. 

SHARON. 

Efforts  made  in  past  year  were  in  the  direc¬ 
tion  of  State  and  county  legislation,  having 
secured  the  repeal  of  an  ordinance  permitting 
peddling  in  Mercer  County,  and  saved  money 
to  members  by  refusing  to  sanction  advertis¬ 
ing  schemes. 

SOUTH  BETHLEHEM. 

Efforts  made  itast  year:  Enforcement  of  Sun¬ 
day  closing;  building  houses  to  accommodate 
increasing  population;  worked  against  Larkin 
and  similar  schemes;  towards  new  bridge  and 
railroad  station,  and  the  dropping  of  the  name 
“alley.” 

STEELTON. 

Efforts  made  past  year:  Legislation;  had 
also  been  buying  on  the  co-operative  plan 
until  May  15,  1907,  when  this  department  was 
sold  out  to  the  Steelton  Wholesale  Grocery 
and  Supply  Co.,  which  is  doing  strictly  a 
wholesale  business  and  canvassing  all  stores 
for  trade. 

SUNBURY. 

One  of  the  primary  object  for  which  this 
Association  was  organized  was  to  abate  the 
peddling  nuisance,  in  which  it  has  been  suc¬ 
cessful.  The  case  against  the  Citizens’  Supply 
Co.,  of  Columbus,  which  we  won  in  all  the 
Pennsylvania  courts,  we  lost  in  the  United 
States  Supreme  Court,  but  understand  the 
company  has  discontinued  canvassing  our  town. 
This  Association  joined  in  securing  the  repeal 
of  the  Mercantile  Tax  Law  and  assisted  in 
State  legislative  work. 

TAMAQUA. 

Efforts  made  past  year:  To  educate  our 
people  to  trade  at  home;  to  increase  member¬ 
ship  by  having  a  banquet,  at  which  we  had 
all  merchants  in  town  attend  and  gave  them 
talks  on  organization  by  some  of  our  State 
officers:  by  holding  a  picnic,  at  which  nearly 
every  person  in  town  was  present;  have  driven 
out  trade  abuses. 

TOWER  CITY. 

Efforts  past  year:  Revision  of  rating  system 
and  legislative  work. 

TYRONE. 

Efforts  made  in  past  year:  legislative  work; 
have  appointed  an  official  collector;  adver 
tising  Tyrone;  six  o’clock  closing  during  July 
and  August  secured;  better  attendance  at  meet¬ 
ings. 


UNION  CITY. 

Efforts  made  past  year:  Municipal  improve¬ 
ment. 

UNIONTOWN. 

Effort  made  past  year:  Observance  of  Sab¬ 
bath;  legislation;  circulation  of  a  list  of  de¬ 
linquents;  preventing  of  fake  advertising;  en¬ 
couragement  of  honest  business  methods,  etc. 

WASHINGTON. 

Efforts  made  past  year:  Elected  one  Council¬ 
man,  trying  to  break  into  the  ranks,  so  as  to 
secure  ordinance  protecting  the  retailer;  70  per 
cent,  of  members  use  the  Retailers’  Mutual; 
4  per  cent,  making  best  possible  use  of  rating 
system;  do  co-operative  buying,  all  merchants 
of  town  making  use  of  it;  had  annual  picnic 
on  the  5th  of  August,  which  was  successful 
and  “everybody  happy.” 

WATERFORD. 

Efforts  last  year:  Have  made  Merchants’ 
Grove  an  ideal  spot  for  picnics,  the  famous 
Hunt  mineral  water  constantly  flowing  through 
the  grove,  free  to  all;  are  now  cleaning  and 
fixing  inlet  of  lake. 

WAYNESBORO. 

Efforts  made  past  year:  To  aid  passage  of 
laws;  to  file  delinquent  list;  check  unworthy 
credit;  prevent  fake  advertising  and  gift 
schemes. 

WICONISCO  AND  LYKENS. 

Efforts  made  last  year:  General  association 
work;  legislation;  abolition  of  trading  stamps, 
etc. 

"*  WILLIAMSPORT. 

Performs  the  functions  of  a  Board  of  Trade, 
and  has  a  guarantee  fund  of  $400,000,  ready  to 
take  any  industry  in  the  city  after  a  thorough 
examination  into  its  merits;  have  located  a 
steel  plant  and  two  or  three  other  industries 
now  under  construction;  are  coping  with  all 
the  local  evils;  has  a  Board  of  Directors,  num¬ 
bering  12,  which  performs  nearly  all  the  duties. 

YORK. 

Efforts  made  in  past  year:  Advancement  of 
municipal  affairs  and  correction  of  trade 
abuses  in  general. 

This  concluding  the  reports  of  local  Associa¬ 
tions,  the  question  box  was  opened,  with  the 
following  result: — 

QUESTION  BOX. 

Questions  were  read  by  Secretary  Howes  as 
follows: — 

“Was  the  reason  given  by  our  Governor 
for  vetoing  the  Garnishee  Bill  sufficient 
logic  for  his  action?” 

(Cries  of  “No.”) 

Senator  Drury:  What  was  the  reason? 

Secretary  Howes:  The  reasons  given  were 
that  it  had  always  been  the  policy  of  the 
State  to  protect  the  wage-earner  from  attach¬ 
ment  upon  his  earnings,  although  we  have  a 
garnishee  law  on  the  statutes  for  the  protec¬ 
tion  of  hotel  keepers  and  boarding  house  keep¬ 
ers,  which  permits  the  attachment  of  debtors’ 
wages  to  the  extent  of  four  weeks’  board. 
The  Governor  stated  that  it  was  difficult  to 
determine  what  were  necessaries,  although 
courts  in  eight  or  ten  States  have  a  well  de¬ 
fined  line  of  reasoning  on  that  question.  He 
criticised  the  amendment  made  to  the  bill,  not 
at  our  request,  but  by  one  of  the  members  of 
the  Legislature,  providing  that  the  bill  should 
not  be  good  for  claims  in  excess  of  $25.  He 
alleged  that  that  limitation  would  be  an  in¬ 
ducement  to  run  large  bills.  We  took  the 
stand  that  it  would  be  an  inducement  to  the 
merchant  not  to  extend  bills  for  over  $25  where 
he  could  not  garnishee.  The  fourth  reason 
was  that  the  laborer  should  be  protected  in 
his  earnings. 

On  motion  of  Senator  Drury  this  matter  was 
deferred  until  new  business  was  reached. 

Question:  “Woud  it  not  be  beneficial  to 
assist  in  organization  work  to  have  quar¬ 
terly  or  semi-annual  county  or  tri-county 
meetings,  inviting  merchants  from  towns 
not  organized  to  such  meetings,  and  invite 
some  of  the  State  officers?” 

Mr.  C.  A.  Stuart  (Carbondale)  thought  this 
an  excellent  idea,  as  it  would  promote  organi¬ 
zation  work. 

President  Kaiser  stated  that  a  resolution  to 
this  effect  was  passed  at  the  last  convention 
recommending  just  such  a  plan. 

The  convention  at  this  point  on  motion,  ad¬ 
journed  until  9  o’clock  Wednesday  morning. 


THIRD  SESSION. 

Wednesday  Morning,  August  21,  1907. 

President  Kaiser  called  the  convention  to 
order  at  9.20. 

Secretary  Howes  read  the  minutes  of  the  pre¬ 
vious  day,  which  were  approved  as  read. 

REPORT  OF  SECRETARY. 

Secretary  Howes  presented  his  report  as 
follows: — 

Our  work  during  the  year  has  been  largely 
the  extention  of  organization  and  attention 
to  legislative  work.  During  the  year  we  have 
admitted  seventeen  new  associations  as  fol¬ 
lows: — 

St.  Mary’s,  Butler  Business  Men’s  Associa¬ 
tion,  Lancaster,  Jeanette  Business  Men's  Asso¬ 
ciation,  Waynesboro,  Coraopolis,  Punxsutaw- 
ney,  Skinner's  Eddy  New  Kensington.  Hunt¬ 
ingdon,  Allegheny,  Verona  and  Oakmont, 
Brownsville,  Ambridge,  Jermyn  and  Mayfield, 
Carnegie  and  Rochester. 

During  the  sessions  of  the  legislature  our 
first  vice-president,  Wilnier  Crow,  of  Harris¬ 
burg,  was  itl  charge  and  will  report  in  detail. 
Bills  receiving  our  atention  were  the  pure 
food  bills,  Irwin  garnishment  bill,  mercantile 
tax  repeal  and  weights  and  measures  bill,  fraud¬ 
ulent  advertising,  trading  stamp  bills,  two-cent 


fares,  soap  club  tax,  right  of  eminent  domain 
and  minor  bills,  all  affecting  the  interests  of 
the  trade.  The  correspondence  was  very  volu¬ 
minous,  I  having  sent  as  high  as  3,500  letters 
in  one  day,  and  150  telegrams. 


DISTRIBUTED  RECEIPTS 

Individual  applications  . 

Association  applications  . 

Individual  dues  . 

Per  capita  tax  . 

Universal  delinquent  blanks  . 

Exemption  wavers  . 

Organizing  funds  . 

Postage  rebates  . 

Convention  rebates  . 

Convention  proceedings  . 

Donation  . 


$10  00 
85  00 
8  00 
1,491  91 

5  00 
4  97 

6  86 
2  14 

23  00 
35  00 
1  00 


$1,672  88 

DISTRIBUTED  EXPENSE. 


Postage,  etc .  $178  90 

Printing,  etc .  128  86 

Labor  .  .  473  88 

Salaries  .  75  00 

Executive  Committee  .  217  72 

Organizing  . . .  23798 

Legislation  .  734  48 

Convention  .  138  10 

Legal  digest  peddling  laws  .  200  00 


Respectfully  submitted, 

A.  M.  HOWES, 
Secretary. 

Mr.  Smedley:  I  move  that  the  report  be  ac¬ 
cepted  and  spread  upon  the  minutes. 

Seconded  and  carried. 

President  Kaiser:  Organizer’s  report,  Mr.  J. 
W.  Rittenhouse. 

REPORT  OF  ORGANIZER. 

Mr.  Rittenhouse:  I  would  like  to  state  that 
fortunately  or  unfortunately,  I  don’t  know 
which,  the  firm  thought  I  did  well  enough  at 
home  to  get  my  salary,  and  I  have  done  very 
little  traveling.  The  last  that  was  done  was 
Lancaster,  which  I  took  in  on  November  3d; 
September  1st,  St.  Mary’s  was  brought  in  by 
Mr.  Howes;  September  29th,  Butler  (Howes); 
November  9th,  Jeanette  (Spangler) ;  December 
12,  Waynesboro  (Howes);  December  17,  Cora¬ 
opolis  (Spangler) ;  December  20th,  Punxsutaw- 
ney,  by  Mr.  Howes,  I  think;  January  25th, 
Skinner’s  Eddy  was  organized  by  Mr.  Evans 
and  Mr.  Giles,  and  afterwards  brought  into 
the  State  Association  by  Mr.  Howes;  January 
29th.  New  Kensington,  by  Mr.  Spangler,  I 
think  January  30th,  Huntingdon  (Mr.  Howes); 
February  23d,  Allegheny  (by  Mr.  Spangler) ; 
March  18th,  Verona  and  Oakmont;  May  7th, 
Brownville,  Mr.  Spangler;  April  9th,  Ambridge, 
by  Mr.  Stuart;  June  3d,  Jermyn  and  Mayfield; 
June  7th,  Carnegie  (Spangler);  July  29th, 
Rochester  (Mr.  Howes.)  I  would  like  to  state 
that  the  reason  organization  work  in  Eastern 
Pennsylvania  has  not  been  pushed  more  is 
due  to  the  fact  that  unless  a  man  has  business 
going  over  that  territory,  and  travels  in  the 
interests  of  something  else,  very  little  work 
can  be  done.  I  regret  to  state  that  I  have 
not  done  very  much  during  the  past  year,  my 
deputies  having  done  better  than  I  have. 

President  Kaiser:  Gentlemen,  you  have 
heard  the  report  of  the  Organizer;  what  is 
your  pleasure? 

On  motion,  the  report  was  received  and 
filed. 

Mr.  McClellan  at  this  point  again  called 
the  attention  of  the  convention  to  the  pro¬ 
gramme  provided  for  the  entertainment,  after 
which  President  Kaiser  introduced  the  next 
speaker  as  follows: — 

President  Kaiser:  It  affords  me  great  pleas¬ 
ure  to  introduce  to  you  a  gentleman  who  has 
kindly  consented  to  address  us.  He  is  an 
expert  in  his  line,  and  comes  as  the  representa¬ 
tive  of  a  man  whom  we  might  call  more  than 
an  expert  merchant.  I  now  introduce  to  you 
Mr.  Joseph  H.  Appel,  advertising  manager 
for  John  Wanamaker’s  establishment,  and  I 
am  sure  that  Mr.  Appel  will  not  only  be  en¬ 
tertaining,  but  exceedingly  instructive. 

Address,  “The  Master  Merchant,”  by  Mr. 
Joseph  H.  Appel,  Advertising  Manager  for 
John  Wanamaker,  Philadelphia: — 

Mr.  Chairman  anu  Gentlemen:  I  would  like 
to  say  that  when  the  invitation  to  address  you 
was  given  to  Mr.  Wanamaker  he  was  ex¬ 
tremely  anxious  to  come,  but  foresaw  that  he 
would  be  in  Europe  at  this  time,  and  it  would 
be  impossible  to  be  here.  However,  he  has 
commissioned  me  to  bring  his  greetings  to 
you,  and  wish  you  well  in  all  your  undertak¬ 
ings. 

We  used  to  begin  with  the  universe  and 
reason  down  to  man.  Now  we  begin  with 
man — with  the  child — and  work  out  our  univer¬ 
sal  problems  from  within  out.  The  great 
secrets  of  merchandising  are  to  be  found 
within  the  breast  and  experience  of  every 
tradesman — no  matter  how  humble.  A  large 
store  has  no  monopoly  of  business  wisdom. 
Its  wider  experience  comes  merely  from  the 
composite  experience  of  the  group  of  mer¬ 
chants  that  manage  it.  Each  manager  of  an 
individual  stock  in  a  large  store  must  be  a 
merchant  himself.  And  so  each  merchant 
must  cut  his  own  path  to  Mastership. 

“Know  thyself,”  is  the  starting  point. 

“Control  thyself,”  is  the  next  step. 

“Develop  thyself,”  is  the  finality. 

Science. 

First  the  ftience  of  the  Exchange. 

Here  three  great  laws  apply  to  the  mer¬ 
chant: — 

1.  The  law  of  Supply  and  Demand. 

2.  The  law  of  Compensation. 

1.  The  law  of  Diminishing  Returns. 

The  law  of  supply  and  demand  applies  to 
the  stocks— their  kind,  quantity  and  variety. 

The  law  of  compensation  applies  to  the 
character  of  the  store,  the  general  service, 
the  method  of  dealing,  and  to  the  employees. 

The  law  of  diminishing  returns  applies  to 
the  expense  of  doing  the  business. 
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GROCERY  WORLD 


Of  course,  to  a  very  large  extent  the  value 
of  merchandising  depends  upon  its  cost  of 
production,  but  the  law  of  supply  and  demand 
must  also  be  reckoned  with. 

“Prices  are  determined  not  by  the  cmpeti- 
tion  of  the  sellers  only,  but  also  of  the  buyers 
—by  demand  as  well  as  supply,”  says  John 
Stew'art  Mill. 

By  the  supply  of  goods  is  not  meant  the 
general  supply  in  the  world  at  large,  but  the 
supply  on  sale  in  that  particular  community. 
As  a  general  rule,  prices  rise  with  the  lessening 
of  the  supply  and  the  increasing  of  the  de¬ 
mand,  and  fall  with  the  increasing  of  the 
supply  and  the  lessening  of  the  demand,  but 
not  always  in  strict  proportions.  Prices  on 
necessities  are  affected  first,  prices  on  luxuries 
last.  ,  ,  . 

When  losing  money  the  merchant  must  think 
of  this  law  of  supply  and  demand  and  make 
this  test: — 

1.  Have  I  the  goods  the  peopl^want? 

2.  Have  I  them  in  sufficient  quantities? 

3.  Have  I  too  much  of  any  one  thing  and 
not  enough  of  another? 

4.  Am  I  selling  my  goods  as  cheap  as 
other  merchants? 

5.  Am  I  giving  good  service? 

When  losing  trade  the  same  auestions  might 
be  asked,  with  this  addition:  Have  I  the  con¬ 
fidence  of  the  people? 

The  law  of  comoensation  may  be  plainly 
stated  in  this  way:  “That  we  give  a  full  equiva¬ 
lent  for  what  we  receive,  and  receive  a  full 
equivalent  for  what  we  give.” 

The  Law  of  Diminishing  Returns,  simply 
stated,  is  this: —  . 

That  after  a  certain  point  is  reached,  with 
added  capital  and  added  labor,  the  propor¬ 
tionate  returns  of  profit  will  diminish.  That 
is  to  say,  if  one  person  cultivates  ten  acres 
of  land  and  makes  $100  a  year  profit  out  of 
it,  the  addition  of  another  laborer  would  yield 
less  than  $100  profit  to  each  of  them.  In  other 
words,  it  means  that  you  can  push  a  thing  to 
a  certain  limit  and  reap  great  reward,  but 
beyond  that,  reward  diminishes.  This  applies 
in  business  directly  to  the  expense  of  opera¬ 
tion.  You  may  push  your  business  and  in¬ 
crease  it,  but  if  the  expense  "of  doing  this 
is  too  great,  your  net  profits  will  decrease. 
You  may  have  too  large  a  store,  you  may  pay 
too  much  rent,  you  may  have  too  large  a 
stock,  you  may  do  too  much  advertising,  you 
may  have  a  too  expensive  delivery.  All  these 
are  the  expenses  of  a  store,  and  if  too  large 
cause  your  profits  to  diminish. 

“Net,”  some  one  has  said,  “is  the  smallest 
and  biggest  word  in  business.”  Gross  profits 
mean  nothing;  net  profits  mean  everything. 
Gross  sales  are  a  snare.  It  is  only  net  sales 
that  count.  Get  down  to  net  in  everything 
you  do.  Be  practical.  Don’t  live  in  the 
cloud.  Keep  your  two  feet  planted  squarely 
on  the  earth.' 

The  Patent  Office  at  Washington  is  crowded 
with  inventions,  theoretically  perfect,  but  prac¬ 
tically  of  no  use.  They  don  t  pay.  An  elec¬ 
trical  inventor  can  make  a  storage  battery 
that  works,  but  no  one  has  produced  one  that 
pays.  It  is  useless  to  invent  a  machine  to  do 
something  that  can  be  done  quicker  by  hand. 
It  is  useless  to  invent  a  substitute  that  is 
more  expensive  than  the  machine  it  is  in¬ 
tended  to  displace.  It  is  useless  to  produce 
business  at  such  a  cost  that  it  does  not  pay. 
Advertising  is  good  only  when  it  pays  a  net 
profit  on  tne  cost.  A  system  is  good  only  when 
it  pays  a  net  profit  on  the  cost  of  installation 
and  operation.  Business  is  good  only  when  it 
pays. 

VI. 

Science. 

The  Science  of  Human  Endeavor  applied 
to  business.  Sheldon,  in  his  “Scientific  Sales¬ 
manship,”  gives  a  formulary  for  success  that 
may  well  apply  to  retail  business,  because 
it  is  a  formulation  of  the  principles  of  ethics 
and  psychology  which  apply  to  right  living— 
and  right  living  begets  good  business.  The 
formulary  is  this: — 

Endurance  +-  Ability  +  Reliability  +  Action 
=  Success. 

This  formulary  is  better  understood  when 
we  go  back  to  the  virgin  source  of  these 
characteristics. 

What  is  back  of  Endurance?  The  Body. 

What  is  back  of  Ability?  The  Intellect. 

What  is  back  of  Action?  The  Will. 

What  is  back  of  Character? 

Why,  the  Body,  the  Intellect  and  the  Will — 
all  three. 

But  what  is  still  further  back  of  all  these — 
back  even  of  character?  Why,  you,  you,  you. 
Not  somebody  else.  But  you.  The  Ego.  Call 
it  a  Soul,  call  it  a  part  of  the  Divine,  call  it 
what  you  will,  YOU  are  back  of  everything 


you  possess. 

Now,  what  do  we  actually  possess?  Only 
three  things: — 

1.  A  Human  Body. 

2.  An  Intellect. 

3.  A  Will. 

When  we  use  the  phrase  “We  possess,”  we 
presuppose  the  “We,”  showing  that  there  is 
something  back  of  the  body,  back  of  the 
mind,  back  of  the  will. 

Develop  that  something. 

Develop  your  own  personality. 

Develop  your  own  individuality. 

Develop  responsibility. 

Develop  yourself. 

This  leads  to  Self-Reliance,  which  is  the  test 
of  a  man’s  value  in  any  walk  of  life.  Each  of 
us,  the  strongest  as  well  as  the  weakest,  is 
responsible  to  something — to  human  laws,  to 
the  laws  of  business,  or  to  Nature.  There  is 
supervision  and  discipline  in  Nature.  When 
we  are  sick  we  are  “brought  up”  with  a 
sharp  twinge  of  pain.  There  is  supervision 
in  Human  Nature.  The  child  when  bad  is 
“brought  up”  with  a  switching.  There  is 
supervision  in  business.  The  merchant  when 
he  violates  the  laws  of  Nature  or  business  is 
“brought  up”  sharply  by  a  loss  of  some  kind, 
either  money,  of  customers,  of  friendship  or 
of  reputation. 


The  more  responsible  we  make  ourselves, 
the  less  some  one  else  will  have  to  be  responsi¬ 
ble  for  us.  And  the  greater  our  own  value  will 
become. 

Please  do  not  think  I  am  preaching  when 
I  give  you  this  doctrine.  Sweep  away  religion, 
sweep  away  the  churches,  sweep  away  all 
human  laws,  and  you  have  remaining  Morality 
as  a  scientific  thing. 

Morality  is  a  scientific  thing. 

There  is  in  Nature  a  constructive  principle 
— which  takes  matter  and  builds  it  up  into 
trees,  into  animals,  into  man,  into  business. 
To  live  in  harmony  with  this  principle  brings 
not  only  bodily  health  and  peace  of  mind, 
but  the  living  of  such  a  life  is  Scientific 
Morality.  It  is  a  business  asset. 

The  opposite  force  in  Nature  is  the  destruc¬ 
tive  principle  which  is  constantly  tearing 
down.  This  is  Scientific  Immorality.  In 
business  it  creates  liabilities. 

Now,  the  business  man  who  conducts  his 
business  in  line  with  the  principles  that  build 
up  himself,  that  build  u-  society,  that  build  up 
the  community,  that  build  up  the  State,  that 
help  to  educate  and  civilize  the  people,  is 
working  in  harmony  with  the  constructive 
principles  of  Nature  and  Business,  and  build¬ 
ing  up  his  own  character  and  his  own  busi¬ 
ness. 

When  something  goes  wrong  in  your  store, 
take  account  of  stock.  Take  account  of  your 
own  stock — your  physical  stock,  your  mental 
stock,  your  stock  of  will-power.  You  will 
very  soon  learn  to  perceive  whether  it  is 
your  body  that  is  not  serving  you  properly, 
whether  it  is  your  mind,  or  whether  it  is 
your  will.  You  will  learn  also  that  while  your 
mind,  by  absorbing  information,  becomes  the 
great  fund  of  knowledge,  that  you  cannot 
use  that  knowledge  without  physical  strength 
and  will-power.  Your  mind  and  your  body 
may  be  said  to  be  a  double  team  of  horses 
that  you  are  driving.  The  will-power  is  both 
the  reins  and  the  whip — the  reasoning  and 
the  directing  power  and  the  spur  at  the  same 
time.  To  draw  out  from  each  of  us  the  best 
that  is  in  us  should  be  our  endeavor.  And 
when  we  examine  ourselves  analytically  we 
are  surprised  to  find  the  latent  qualities  we 
possess.  The  small  man  is  never  so  small  as 
lie  seems,  just  as  the  great  man  is  never  so 
great  as  he  seems. 


VIII. 


As  stock  in  trade  we  first  possess  a  l’hysical 
Body. 

This  gives  us: — 

1.  Health. 

2.  Energy. 

3.  Endurance. 

The  right)  care  of  the  body  is  the  first  duty 
of  every  merchant.  Do  you  know  there  are 
28,000  miles  of  nerves  in  every  human  form? 
Do  you  know  that  the  eye  has  8,000  different 
mechanical  contrivances?  It  opens  and  closes 
its  front  shutters  over  30,000  times  a  day. 

We  are  only  beginning  to  realize  the  im¬ 
portant  part  that  health  and  energy  and  en¬ 
durance  play  in  success. 

Don’t  be  a  slave  to  your  business;  be  its 
master. 

Don’t  enslave  your  employees. 

Lead  in  early  closing. 

Insist  on  vacation  with  pay. 

Take  systematic  exercise  and  see  that  your 
employees  take  it. 

If  the  establishment  is  large  enough  have 
daily  setting  up  exercises.  The  National  Cash 
Register  Co.  give  up  an  hour  every  day  for 
systematic  exercise  of  their  employees. 

The  boys  and  the  girls  in  the  Wanamaker 
stores  have  their  daily  drills. 

The  man  of  energy  is  the  man  who  moves, 
and  who  moves  the  world.  The  old  deacon 
used  to  say:  “I’d  rather  see  a  kettle  boil  over 
than  not  boil  at  all.” 

But  energy  is  not  enough.  We  must  have 
endurance.  We  must  be  a  thorough  express. 
We  must  work  hard  while  we  are  at  it. 
Spurts  are  good,  but  the  energy  and  dash  of 
Sheridan  would  not  have  ended  the  war  with¬ 
out  the  endurance  of  Grant.  One  heat  a  day 
is  best.  It  is  the  starting  and  stopping  of  a 
train  that  wastes  energy. 

Sooner  or  later  stores  will  open  at  ten 
o’clock  and  close  at  4,  with  no  intermission. 

Leave  business  cares  at  the  office.  Throw 
them  off  with  your  office  coat.  Armour 
said  he  never  thought  of  business  once  he 
was  out  of  the  office. 

Don’t  pull  the  long  face  at  home  just 
because  you  have  had  a  hard  day  at  the  office. 
Your  wife  has  probably  had  a  harder  day. 
And  the  very  fact  that  you  had  a  hard  day 
means  that  you  must  recuperate,  renew  your 
energy  and  vigor  for  the  following  day. 

The  greatest  recreation  and  health-builder 
is  change  of  occupation. 

James  Madison  used  to  build  desks  and 
chairs  to  rest  his  mind. 

Gladstone  used  to  go  out  and  cut  down 
trees. 

O11  the  other  hand,  as  a  relief  from  physical 
labor,  reading  or  talking  is  rest. 

Rest  does  not  mean  going  to  sleep  all  over, 
but  merely  putting  to  sleep  those  faculties  or 
parts  of  the  body  that  are  tired. 

Self-control  is  the  great  physician.  Keep 
one’s  self  in  control  physically  and  mentally 
and  the  human  machine  will  keep  running 
at  its  maximum. 

Self-control  must  come  before  personal 
effort. 

The  horse  or  automobile  must  be  under  con¬ 
trol  before  it  can  properly  do  its  work. 

Even  the  smallest  store  can  afford  a  rest 
room  for  any  of  its  employees  who  may  be 
taken  ill.  It  can  have  a  faithful  and  effective 
outlook  to  the  kind  of  drinking  water  sup¬ 
plied.  It  can  have  clean  toilet  apartments, 
soap  and  water,  towel,  brush  and  comb.  It 
can  have  proper  light  and  ventilation.  Keep¬ 
ing  one’s  clerks  working  in  a  damp  or  cold 
atmosphere  is  bad  business,  to  say  the  least. 
Troper  storm  door,  proper  heating,  proper 
lighting,  proper  ventilation,  will  all  help  to 


sell  your  goods  and  help  the  people  who  sell 
them. 

“You  must  be  a  good  animal,”  says  Herbert 
Spencer,  “before  you  can  be  a  good  man.” 

IX. 

And  now  let  us  take  stock  of  the  Human 
Intellect. 

“With  what  do  you  mix  your  paints?”  a 
great  painter  was  once  asked.  “With  brains,” 
he  replied. 

Only  the  big  man  can  manage  big  things. 

We  arc  not  all  born  equal,  but  we  are  all 
born  with  an  intellect  that  may  develop  to  a 
greater  extent  than  perhaps  any  of  us  realize. 

Throught  the  intellect  come: — 

1.  Knowledge. 

2.  Wisdom. 

3.  Intuition. 

4.  Inspiration. 

Instinct  and  inspiration  come  from  within, 
but  they  must  be  developed  from  without. 
And  Edison  says  inspiration  is  nothing  more 
than  perspiration. 

From  experience  comes  the  only  actual 
knowledge  we  have. 

Knowledge  and  wisdom  come  best  through 
our  own  experience. 

In  taking  stock  of  the  things  we  know,  it 
is  important  to  keep  in  mind  this  classification 
of  data: — 

1.  Things  we  know  and  know  we  know. 

For  instance:  That  we  exist— that  flowers 

bloom  and  birds  sing — things  we  know  our¬ 
selves,  from  our  physical  senses. 

2.  Things  we  assume  we  know,  but  do  not 
know  that  we  know  them. 

For  instance:  That  the  earth  is  round;  the 
law  of  gravity. 

3.  Things  we  believe,  but  do  not  know  nor 
assume  to  know  them. 

For  instance:  That  there  is  a  God. 

4.  Things  we  neither  know  nor  assume  to 
know,  nor  even  believe. 

For  instance:  Where  space  or  time  begins 
or  ends.  Number  of  fishes  in  the  water,  of 
birds  in  the  air. 

Personal  experience  is  the  great  teacher. 

Observe. 

A  foreigner  once  took  a  drive  along  the 
Wissahickon  Creek  in  Philadelphia,  and  he 
got  out  of  the  carriage  perhaps  fifty  times  to 
examine  a  rock  or  a  flower  or  a  tree.  He 
saw  a  hundred  things  along  that  road  where 
the  average  person  would  see  but  one. 

There  is  a  child’s  game  in  which  a  person 
is  sent  into  a  room  filled  with  articles  to  stay 
there  for  five  minutes.  Then  he  is  asked  to 
write  just  down  what  he  saw. 

It  is  a  good  game  for  grown-ups,  for  you 
will  be  surprised  how  few  things  you  really 
observe  upon  the  first  attempt,  and  how  many 
things  you  will  see  after  you  cultivate  the 
habit  of  observation. 

Observe  intelligently.  To  do  this  you  must 
read  and  study. 

“Get  the  study  habit,”  says  our  friend  Hub¬ 
bard. 

Have  a  box  in  your  stores  for  ideas. 

Exchange  ideas  with  other  business  men. 
Exchange  ideas  with  any  man.  A  great  lawyer 
when  he  was  working  out  an  important  case 
would  stop  and  discuss  the  points  of  that 
case  with  every  man  he  could  buttonhole,  and 
he  said  he  got  an  idea  from  almost  every  one. 

Make  it  a  habit  to  converse  at  least  once  a 
day  with  some  one  your  superior.  Your 
superior  stands  on  higher  ground  and  gets  a 
better  perspective  of  things. 

Perspective  is  the  great  thing  in  observing. 

Take  the  back  seat  in  a  trolley  car  and  ride 
down  a  straight  street  in  any  one  of  our  large 
cities.  Centre  your  eye  on  some  tall  build¬ 
ing.  As  you  go  farther  away  from  it,  it  looms 
higher  and  higher.  This  building  at  the  corner 
that  seems  high  when  you  are  in  front  of  it 
dwindles  as  you  go  on  and  on,  and  the  huge 
structure  further  away  seems  to  climb  higher 
into  the  sky. 

Don’t  keep  your  eyes  and  nose  to  the  grind¬ 
stone.  Get  away  from  your  business  occasion¬ 
ally  and  get  the  proper  perspective. 

Write  down  your  thoughts  as  they  come. 
Keep  a  pad  and  a  pencil  always  ready  for 
ideas.  Lincoln  used  to  stop  at  the  end  of 
each  furrow  he  plowed  he  wrote  a  sentence 
on  the  fence  rail..  His  Gettysburg  speech  is 
a  model  of  short,  vigorous  sentences.  We 
know  a  thing  only  after  we  tell  it  to  some 
one  else  or  write  it  down. 

Don’t  secrete  your  knowledge.  Pay  it  out 
to  any  one  who  asks — and  you  will  receive 
double  wisdom  in  return?  Travel  if  you  can. 
If  you  cannot  travel,  organize  an  Idea  Club 
with  storekeepers  in  other  cities,  or  non-com¬ 
peting  firms  in  your  own  city.  You  may  have 
a  general  secretary,  and  when  some  detail 
of  the  business  bothers  you,  write  to  him, 
and  all  the  other  firms  will  send  their  system. 
They  send  it  not  only  to  you,  but  to  all  the 
other  merchants.  In  this  way  you  all  exchange 
ideas.  You  all  benefit.  It  is  a  sort  of  Round 
Robin  School  of  Business. 

Keep  your  ears  close  to  the  ground  and 
observe  what  the  people  want.  Get  close  to 
your  customers.  Have  your  clerks  report  to 
you  what  they  say,  what  they  ask  for,  what 
their  desires  are.  Study  their  wants.  Then 
supply  them. 

John  Jacob  Astor  was  once  forced  to  take 
over  a  millinery  business  for  a  debt.  He  went 
out  and  sat  down  in  Central  Park,  studying 
the  bonnets  of  the  women,  as  they  passed  by. 
Then  he  went  back  into  the  shop  and  ordered 
the  same  styles.  You  may  be  sure  his  business 
prospered. 

To  give  an  article  value  in  exchange  it 
must 

1.  Have  use. 

2.  Be  difficult  to  secure. 

Air  has  use.  but  no  value  in  exchange, 
because  not  difficult  to  secure.  An  ice  manu¬ 
facturing  machine  might  be  very  difficult  to 
procure  in  Labrador,  but  it  would  have  no 
use  there  and  consequently  have  no  value  in 
exchange. 

The  public  must  have  an  appetite  for  goods 
before  it  will  buy  them. 


Now,  in  retailing  you  must  first  hav 
goods  that  people  want — that  they  ha' 
appetite  for. 

You  must,  secondly,  get  the  people  t< 
attention  to  those  goods. 

You  must,  thirdly,  get  their  interest. 

You  must,  fourthly,  arouse  a  desire  ,fi 
goods. 

You  must  create  a  demand. 

Four  simple  rules  for  advertising  are  tli 

1.  Get  attention. 

2.  Arouse  interest. 

3.  Get  believed. 

4.  Arouse  desire  and  action,  which  ei 
a  sale. 

It  often  requires  great  courage  to  1 
the  price  on  goods.  There  comes  a  ti 
business  when  certain  goods  must  be  rt 
in  price.  No  man  can  buy  the  exact  q. 
needed,  nor  prophesy  the  exact  fashion, 
the  time  comes  for  a  reduction,  let  r 
stop  it.  “Sell  and  Repent”  is  good 
Take  your  medicine  and  get  well.  V 
store  is  a  store  with  things  people  R 
want,  and  without  the  things  they  do 

A.  T.  Stewart  used  to  go  through  his 
store  every  day,  ask  the  salespeople 
counters  what  was  not  selling  fast,  ami 
down  the  price  then  and  there  himself, 
account  of  the  reductions  you  make  s 
you  know  how  much  money  you  are 
But  make  the  reductions  cheerfully  and 
ily  when  necessary. 

Marshall  Field  had  a  great  tenacity  Ic 
pose  and  perseverance.  All  great  mer 
have  this  great  characteristic. 

Thoroughness  is  a  great  asset  in  bi 

Do  things.  Do  them  right  and  dc 
right  now.  And  carry  them  through 
end. 

Don’t  only  begin,  but  arrive. 

Get  to  work  early  in  the  morning, 
brain  is  clearer.  Your  will-power  is  sti 

Don’t  wabble.  Keep  on  the  straigh 
once  you  have  found  it.  Let  no  man 
you  until  you  reach  the  end  you  a 
reach.  Your  will  will  carry  you  through 
will  be  what  we  will  to  be. 

The  will  is  a  positive  force — just  a 
tricity.  Without  resorting  to  hypnotisn 
a  fact  that  a  strong  will  can  influence  a 
will,  and  it  can  influence  a  stronger 
the  cause  be  just. 

Confidence  is  necessary,  of  course, 
must  have  confidence  in  the  goods  yo 
You  must  arouse  confidence  in  you 
tomers.  Sell  your  goods  first  to  you 
salespeople.  Arouse  confidence  in  the 
they  will  sell  the  goods  to  the  public. 

Confidence  was  strongly  develop: 
Stephen  Girard.  Starting  at  the  age  of 
years  to  make  his  own  jiving  as  a  cabi 
he  became  a  great  shipping  merchai 
banker  in  Philadelphia;  because  he  hac 
jidence  in  what  he  was  doing,  and  cotif 
in  himself.  When  a  famous  London  1 
was  in  Philadelphia  he  called  on  Git: 
his  farm  on  Passyunk  road  to  tell  him  th 
of  his  ships  had  arrived  safely.  Girard 
down  from  the  hay-loft  to  say  only  th 
knew  that  she  would  reach  port  safe! 
ships  always  do.  Mr.  Baring  you  must 
me;  I  am  much  engaged  in  my  hay,” 
’  Promptness  is  a  great  asset  in  bu 


ptness  is  a  great  asset  in  bus 
Teach  promptness  to  your  employees  by 
prompt  yourself.  “Either  you  will  h; 
get  a  new  watch  or  I  will  have  to  get 
officer,”  said  Washington  to  a  tard> 
official  who  blamed  a  defective  timepie 
Open  your  store  on  time  and  close 
time.  If  your  organization  is  too  larr 
personal  supervision,  put  in  time  clock 
hold  up  your  people  to  the  minute— b 
very  careful  that  you  are  prompt  yours 
Deliver  goods  promptly. 

Answer  letters  promptly. 

Make  decisions  promptly. 

Prompt  decisions  are  not  rash  decis 
you  have  knowledge  back  of  them.  V 
a  great  merchant  at  his  desk,  his  lieu t 
coming  in  every  minute  making  inquir 
asking  for  decisions.  With  a  nod  of  li 
he  decides  this,  or  he  O.  K.’s  a  certain 
or  turns  down  a  request — and  you  forg 
back  of  these  prompt  decisions  are  ye- 
experience  and  observation. 

Enthusiasm  is  necessary  to  sell  goods 
The  buyer  when  he  goes  into  the  r 
comes  home  full  of  enthusiasm  over  the 
things  he  has  bought.  This  enthusiasm 
be  contagious.  The  employees  must  cal 
The  customers  must  catch  it.  It  must 
in  the  display  of  the  goods.  It  must 
in  the  advertising.  It  must  show  in  til 
the  salesperson  talks  to  the  customer. 

Henry  Clay,  in  the  Senate,  grew  so 
siastic  in  what  he  w’as  saying  that  he 
become  oblivious  of  everybody  and  evei 
but  his  subject,  leave  his  place  on  tli 
and  by  gradual  steps  come  down  to  the 
of  the  Vice-President,  where  he  would" 
appealing  to  him  as  if  no  other  persoi 
present.  Such  enthusiasm  in  the  advci 
and  selling  of  goods  has  built  the  greatl 
of  the  country. 

Prudence,  in  a  way,  is  the  opposite 
thusiasm.  The  master  merchant  will  nev 
so  enthusiastic  over  a  certain  kind  of 
that  he  cannot  bring  prudence  into  pi 
prevent  large  over-buying.  OverBuyii 
of  course,  over  loading  your  store.  A  g 
horse  cannot  pull  a  load.  Always  lia'  e 
variety  of  goods  and  never  be  out  of  an; 
if  you  can  help  it,  but  keep  your  stuc 
enough  to  be  always  ready  to  buy  s- 
lots  of  merchandise  when  the  price  is  l< 
The  prudent  merchant  pays  cash  am 
counts  his  bills.  The  great  stores  ma 
much  on  discounts  as  they  do  in  mere m 
profits.  Don’t  expect  to  make  a  pro 
everything  all  the  time.  Money  is  often 
bv  losing  it. 

John  Jacob  Astor  once  foresaw  a  panic 
collected  all  his  buvers  together  and  asked 
how  much  money  they  needed  to  tun 
business  for  the  following  year.  The) 
him,  thinking  he  was  crazy,  for  they  si 
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of  a  panic.  He  went  out  and  borrowed 
he  money  he  could.  The  panic  came,  but 
r  was  safe  for  he  had  eight  million  dollars 
ed  up  in  his  vaults. 

B!  tience  is  a  virtue  not  always  appreciated 
lese  strenuous  days. 

e  ideal  busy  man  is  he  who  has  nothing 
i  iis  desk  but  a  clean  blotter  and  an  Ameri- 
Beauty  rose.  He  is  always  ready  to 

id  to  business. 

;ver  be  in  a  hurry;  if  is  only  the  busy 
who  can  never  afford  to  be  in  a  hurry, 
retion,  Diplomacy  and  Tact  are  great  in- 
ritual  assets.  Tact  in  the  way  we  manage; 
employees  and  our  customers.  Tact  in 
g  up  the  market  and  manufacturer.  Tact 
idvertising.  It  is  said  America  is  now 
ucing  the  greatest  diplomatists  of  the  age. 
the  business  of  America  that  is  producing 
a  diplomatists. 

iterprise  and  progressiveness  show  in 
y  piece  of  goods  that  you  buy.  They  show 
he  way  you  display  your  goods.  Change 
displays  ana  stocks  frequently.  Put  on 
ew  front  daily.  Re-arrange  your  goods, 
ou  cannot  always  be  getting  in  new  mer- 
idise,  as  the  great  store  can,  you  can  at 
:  change  the  old  goods  about  to  make 
1  look  new.  Have  plenty  of  signs  about 
store  and  keep  them  fresh  and  bright, 
in  appearance  and  wording, 
ark  prices  in  plain  figures  large  enough 
ead.  People  want  to  know  prices.  They 
to  look  around  before  they  purchase, 
e  goods  where  they  can  be  handled.  A 
lan  likes  to  sell  herself  a  thing. 

XII. 

o\v  all  these  virtues — these  attributes  of 
t  living,  physically  and  mentally — lead  up 
haracter.  And  character  is  the  backbone 

itorekeeping. 

le  character  that  you  build  up  in  the  com- 
lity  is  your  greatest  asset  in  business.  The 
i  who  sands  his  sugar  or  waters  his  milk 
gives  an  inferior  substitute  to  his  cus- 
er  in  place  of  an  advertised  article  that  is 
er— may  know  tnat  he  is  doing  wrong 
ally,  but  he  doesn't  realize  the  commercial 
e  of  doing  right. 

;  fair. 

ave  only  one  price. 

rarantee  everything  you  sell,  if  possible, 
ertain  things  cannot  be  guaranteed  because 
perishability — then  clearly  say  so.  Take 
t  goods  that  prove  unsatisfactory. 
onyt  substitute. 

on’t  permit  wrong  or  misleading  labels, 
void  exaggerations  of  the  merit  of  an  article 

ts  value. 

;ter  Cooper  carried  fairness  so  far  that  he 
2  up  the  selling  of  cigars  because  he 
ight  them  harmful  to  people, 
ae  great  Lincoln  once  walked  three  miles 
a  customer’s  house  after  he  closed  his 
e  to  refund  money  that  had  been  over- 
1  in  error. 

istice,  Honesty  and  Honor,  of  course,  are 
species  of  fairness. 

obert  Morris  once  asked  John  Morton,  the 
president  of  the  Bank  of  J^orth  America, 
money  to  help  Washington  cross  the  Dela- 
e.  Morton  asked  on  what  security.  Morris 
ied:  “My  note  with  my  honor.”  Morton, 
Jgh  a  Quaker,  and  conscientiously  opposed 
using  money  for  war  purposes,  replied: 
ibert,  thou  shalt  have  it.” 

>hn  Jacob  Astor  once  said  to  Thomas  Jef- 
on:  “All  honorable  business  must  be  such 
:ntitles  it  to  government  protection.” 
rderliness  is  simply  a  law  of  Nature  and 
it  have  a  place  in  business, 
rderliness  begets  system, 
ystematize,  but  don’t  tie  yourself  up  with 
tape.  Don’t  import  a  system  wholesale, 
dy  out  one  for  yourself.  A  desk-cluttered 
ti  papers,  a  store  cluttered  with  old  goods, 
a  brain  cluttered  with  cobwebs— all  belong 
he  same  man. 

.  hat  good  are  memoranda  that  you  forget 
about?  What  good  are  ideas  that  you  have 
totten?  What  good  is  merchandise  tucked 
ty  under  the  counter  or  in  corners  of  the 
:k-room  if  the  public  does  not  know  it 
here? 

nstead  of  fretting  or  fuming  when  trade  is 
and  drumming  the  desk  with  your 
lckles  and  pulling  out  your  hair — all  of 
ich_  consumes  your  nerve  forces — analyze 
situation  and  plan  to  overcome  it.  If, 
:r  due  consideration,  you  find  you  cannot 
ter  things,  accept  the  situation  and  cut 
vn  expenses. 

lever  be  a  discouraged  man.  “Take  your 
nps  on  the  bias,”  or,  better  still,  cultivate 
sticjty,  and  catch  yourself  on  the  rebound, 
et  every  knock  be  a  boost,”  as  Hubbard 

s. 

veep  faith.  Remember  that  everybody  in 
vn  knows  you  and  feels  that  you  are  per- 
lally  responsible  for  everything  you  sell. 

1  e  make  money  out  of  our  friends,  not  our 

tmies. 

lave  faith.  Have  faith  in  your  own  town. 
:lp  make  it  grow.  [Applause.] 
mild  up  yourself — but  help  your  neighbors 

’rogressiveness  and  Mutuality. 

'lake  money  if  you  will,  but  help  those  who 
|P  you  to  make  money  as  well, 
there  are  three  parties  to  every  business 
nsaction — the  employer,  the  employee  and 
j,  customer.  The  interests  of  all  are  mutual. 

I  he  merchant  is  no  more  than  an  agent  of 
people. 

building  up  a  trade  means  merely  that  his 
stomers  have  commissioned  him  to  buy  for 

I 

1  Keeping  store  for  the  good  of  the  commu- 
i  y  is  keeping  store  for  your  own  good  as 

Already  in  England  co-operative  stores  have 
me  great  headway.  There  are  great  prob- 
I  t0  solve,  but  some  day  there  will  come 
store  in  which  the  employees  and  the  cus- 
mers  will  have  a  direct  interest  in  the  busi¬ 


ness,  along  with  the  employer  and  merchant. 
There  will  be  dividends  for  all. 

It  was  Peter  Cooper’s  boast  that  he  never 
made  money  at  other  people’s  expense.  He 
would  not  invest  in  anything  that  was  not  a 
profit  to  others  connected  with  it. 

In  the  lives  of  great  merchant's,  if  you  study 
them  well,  may  be  found  the  precepts  for 
business  success. 

George  Williams,  the  eminent  London  mer¬ 
chant,  gives  this  formulary: — 

“Energy  and  enterprise,  directed  by  pru¬ 
dence,  caution  and  wisdom;  determination  to 
get  on,  combined  with  ability  to  look  for¬ 
ward;  the  fixed  principle  of  dealing  con¬ 
scientiously  and  in  a  straightforward  way  with 
all  customers,  and  a  kind  and  generous  treat¬ 
ment  of  employees.” 

And  Benjamin  Franklin,  in  his  autobiog¬ 
raphy,  sums  up  his  success  as  follows: — 

“To  temperance  I  ascribe  my  long-continued 
health,  and  what  is  still  left  to  me  of  a  good 
constitution;  to  industry  and  frugality,  the 
early  easiness  of  my  circumstances  and  ac¬ 
quisition  of  my  fortune,  with  all  that  knowl¬ 
edge  that  enabled  me  to  be  a  useful  citizen, 
and  obtained  for  me  some  degree  of  reputation 
among  the  learned;  to  sincerity  and  justice, 
the  confidence  of  my  country,  and  the  hon¬ 
orable  emnloy  it  conferred  upon  me;  and  to 
the  joint  influence  of  the  whole  mass  of  the 
virtues,  even  in  the  imperfect  state  I  was  able 
to  acquire  them,  all  that  evenness  of  temper 
and  that  cheerfulness  in  conversation  which 
is  still  sought  for  and  agreeable  even  to  my 
younger  acquaintenances. 

Franklin  had  that  evenness  of  temper,  that 
serenity  of  mind,  that  equanimity  which  is  the 
badge  of  the  master. 

Equanimity.  Some  one  has  said  it  is  the 
greatest  word  in  the  English  language.  An 
even  mind.  An  even  temper.  Calmness,  firm¬ 
ness.  All  are  wrapped  up  in  equanimity. 

“When  selfishness  has  given  way  to  gen¬ 
erosity,”  says  Clarke,  “and  perfect  love  has 
cast  out  fear — then  all  this  shows  itself  in  that 
equipoise  of  soul  which  we  call  good  temper 
or  equanimity.” 

Selfishness  is  the  root  of  all  sin.  We  are  all 
brothers  and  we  must  live  for  each  other.  We 
are  all  part  of  the  Divine  and  we  must  some 
day  all  reunite  in  the  Divine. 

Anger  is  actual  heat,  scientists  now  tell  us. 
It  burns  up  our  energy.  Two  to  one  in  all 
things  against  the  angry  man. 

Hate  is  actual  cold.  It  shrivels  up  the  soul 
— it  shrivels  up  YOU. 

Equanimity — the  control  of  one’s  self. 
Co-operation — the  working  together  for  the 
good  of  all. 

Mutuality — the  reciprocity  which  involves 
self-sacrifce  on  both  sides. 

These  form  a  trinity  without  which  no  busi¬ 
ness  can  long  endure. 

The  way  to  get  the  most  happiness  in  store¬ 
keeping  is  to  serve  all  as  well  as  you  can.  You 
will  serve  yourself  better  for  serving  others. 
Work  for  the  good  of  all  and  you  work  for 
yourself.  Work  for  yourself  alone  and  you 
shrivel  up  and  die. 

Work  is  for  the  worker. 

Success  in  business  is  not  the  financial  re¬ 
ward;  not  the  piling  up  of  great  fortunes;  not 
the  rearing  of  great  buildings. 

The  test  of  all  success  is  this:  What  sort  of 
man  are  you  making  out  of  yourself? 

The  test  of  a  business  man  is:  Are  you  doing 
all  you  can  to  become  the  Master  Merchant? 

Let  one  thing  more  be  emphasized:  It  is 
what  we  think  and  what  we  do  that  makes  us 
what  we  are.  Reflection,  meditation,  action. 

Hang  on  the  walls  of  your  mind  the  chart 
of  business  and  of  right  living.  Meditate 
upon  it. 

Benjamin  Franklin  was  accustomed  to  go 
every  evening  into  a  quiet  corner  and  review 
his  labors  of  the  day.  He  would  think  of  the 
things  he  failed  to  do,  and  of  the  things  he 
did  wrong. 

James  Allen,  in  his  beautiful  essay,  “As  a 
Man  Thinketh,”  says:  “A  man  is  literally 
what  he  thinks,  his  character  being  the  com¬ 
plete  sum  of  all  his  thoughts.  *  *  *  *  Let 
a  man  radically  alter  his  thoughts  and  he 
will  be  astonished  at  the  rapid  transformation 
it  will  effect  in  the  material  conditions  of  his 
life.  Men  imagine  that  thought  can  be  kept 
secret,  but  it  cannot;  it  rapidly  crystallizes 
into  habit,  and  habit  solidifies  into  circum¬ 
stances.  *  *  *  Man  is  buffeted  by  cir¬ 

cumstances  so  long  as  he  believes  himself  to 
be  the  creature  of  outside  conditions,  but 
when  he  realizes  that  he  is  a  creative  power 
and  that  he  may  command  the  hidden  soil 
and  seeds  of  his  being  out  of  which  circum¬ 
stances  grow,  he  then  becomes  the  rightful 
master  of  himself.” 

"  Fix  in  your  thoughts  what  you  must  do  to 
become  the  Master  Merchant,  then  bend  all 
your  energies  in  that  direction. 

“The  Vision  that  you  glorify  in  your  mind, 
the  Ideal  that  you  enthrone  in  your  heart — 
this  you  will  build  your  life  by,  this  you  will 
become.” 

[Loud  applause.] 

President  Kaiser:  Mr.  Appel,  I  believe  it 
is  needless  for  me  to  express  for  the  delegates 
assembled  here,  representing  various  retail  mer¬ 
chants  throughout  this  State,  their  apprecia¬ 
tion  of  your  instructive  and  very  learned  ad¬ 
dress.  Personally,  I  express  my  thanks  and 
appreciation,  and  know  that  in  that  sentiment 
is  enthusiastically  expressed  the  thought  en¬ 
tertained  by  each  member  present  here  this 
morning. 

Mr.  H.  J.  Rich  (Pottsville) :  I  move  that  a 
rising  vote  of  thanks  be  tendered  to  Mr.  Appel 
for  his  address. 

Seconded,  and  all  arose. 

President  Kaiser:  I  do  not  know  how  our 
Food  Commissioner  feels  at  having  so  many 
grocers  in  a  court  house.  [Laughter.]  I  am 
positive,  however,  from  my  short  acquaint¬ 
ance  with  our  Commissioner,  Mr.  Foust,  that 
his  desire  is  not  to  meet  the  grocer  in  a 
court  house,  but  to  place  him  in  the  position 


where  he  will  get  a  square  deal,  and  help  him 
build  up  that  sentiment  for  fair  dealing  with 
the  consumer,  so  ably  expressed  by  the  pre¬ 
ceding  speaker,  Mr.  Appel.  I  now  introduce 
to  you  Mr.  James  Foust,  Food  Commissioner 
of  the  State  of  Pennsylvania. 

“The  Food  Laws  of  Pennsylvania,”  by  James 
Foust,  Food  Commissioner: — 

Mr.  President  and  Members  of  the  Retail 
Merchants’  Association  of  Pennsylvania:  I 
have  no  doubt  that  many  of  you  feel,  to  some 
extent,  about  how  I  hesitate  to  get  up  here 
this  morning  after  what  we  have  listened  to. 

I  did  not  know  I  was  coming  to  York  to  make 
any  kind  of  an  address;  1  was  merely  invited 
to  attend  the  meeting  and  mingle  with  the 
different  members  of  this  Association,  but  I 
assure  you  that  it  is  with  great  pleasure  that 
I  am  here  and  I  shall  not  take  up  but  a  few 
minutes  of  your  time.  I  will  touch  only  on 
a  few  features  of  the  new  food  laws.  I  want 
to  congratulate  this  Association,  more  espec¬ 
ially  for  the  able  manner  in  which  your  rep¬ 
resentative  looked  after  all  the  legislation 
which  we  heard  mentioned  this  morning.  I 
mean  Mr.  Crow.  He  was  there  early  and  late, 
buttonholing  in  the  Senate,  then  in  the  House, 
and  while  we  were  apart  on  some  things,  we 
were  together  in  some  others.  I  was  opposed 
to  the  present  law  and  your  represen¬ 
tative  was  for  it.  I  believe  that  every  retail 
merchant  here  who  deals  in  groceries,  if  he 
were  to  take  about  a  month  or  two  and  go 
off  into  the  woods  and  try  and  study  all  the 
provisions  of  this  new  law,  and  attempt  to 
carry  out  all  of  them,  he  would  not  be  able 
to  put  into  his  business  what  we  heard  sug¬ 
gested  by  Mr.  Appel.  But  we  have  the  law 
and  we  must  make  the  best  of  it.  First,  the 
Food  Commissioner  shall  require  notice  to 
be  served  where  goods  are  found  to  be  adul¬ 
terated.  Then  if  a  retail  merchant  has  pur¬ 
chased  goods  under  guarantee,  he  requires  an 
invoice  guarantee,  which  is  necessary,  because 
the  goods  must  be  identified,  and  very  often 
the  retail  merchant  will  purchase  the  same 
brand  of  goods  from  two  or  three  different 
wholesalers,  or  jobbers,  or  he  may  purchase 
direct  from  the  manufacturer.  Consequently, 
it  is  necessary  to  have  this  invoice  to  know 
where  the  food,  if  adulterated,  comes  from,  and 
to  know  who  to  proceed  against.  If  the  in¬ 
voice  guarantee  is  from  a  manufacturer,  jobber 
or  wholesaler  outside  the  State,  then  the  facts 
are  certified  to  the  Secretary  of  Agriculture 
of  the  United  States,  and  there  it  practically 
ends,  as  far  as  we  are  concerned,  as  well  as 
the  retail  merchant,  for  the  reason  that  we 
do  not  purchase  our  goods  as  the  Department 
of  Agriculture  of  the  United  States  does.  They 
must  purchase  three  samples.  They  leave  one 
with  the  merchant,  send  one  to  the  chemist 
and  one  to  the  Secretary  of  Agriculture  of  the 
Linked  States,  but  under  the  food  law  of  Penn¬ 
sylvania  we  purchase  two  samples.  One  is 
sealed  and  sent  to  the  chemist,  properly 
labeled,  so  that  it  can  be  identified,  and  the 
other  is  sealed  and  sent  to  the  office  properly 
labeled,  which  is  kept  under  a  lock  and  key. 
Should  the  man  whom  suit  is  brought  against 
be  dissatisfied  with  the  analysis  he  can  go  into 
court  on  petition  and  ask  the  court  to  have 
the  sample  produced  which  is  in  the  hands 
of  the  Food  Commissioner,  and  send  it  to  a 
chemist  to  be  designated  by  the  said  court. 
In  this  way  there  is  undoubtedly  a  square  deal 
guaranteed  not  only  the  retailer,  the  whole¬ 
saler  and  jobber,  but  the  manufacturer  as 
well.  But  I  desire  to  say  that  this  law  means 
trouble.  It  means  trouble  to  the  wholesaler 
and  to  the  retailer.  Where  prosecution  is 
desired,  the  retailer  must  appear  as  a  witness, 
where  the  wholesaler  or  jobber  sells  the  goods 
to  the  retailer,  and  lay  around  the  court  house 
waiting  for  the  case  to  come  up.  All  prosecu¬ 
tions,  of  course,  are  brought  against  the  whole¬ 
saler,  jobber  or  manufacturer  issuing  the  guar¬ 
antee.  That  was  not  the  desire  of  the  ones 
having  in  charge  this  new  law.  Their  purpose 
was  to  have  the  case  traced  back  to  the  one 
who  actually  manufactured  the  goods,  but  you 
can  see  bow  that  would  be  unjust.  The  re¬ 
tailer  would  produce  a  guarantee  that  he  pur¬ 
chased  the  goods  from  some  wholesaler  in 
Philadelphia;  the  agent  would  go  to  Philadel¬ 
phia  and  he  would  produce  a  guarantee  that  he 
purchased  the  goods  from  some  large  jobber; 
he  would  go  there  and  he  would  produce  a 
guarantee  that  he  purchased  the  goods  from  a 
syndicate  of  jobbers,  and  that  would  mean  an 
endless  chain,  witn  practically  no  reults.  So 
it  was  deemed  best  to  hold  the  one  respon¬ 
sible  who  sold  the  goods  to  the  retailer,  let 
it  be  a  firm  of  wholesalers,  jobbers  or  even 
manufacturers,  if  the  goods  are  sold  direct  by 
the  manufacturer.  Then  if  any  prosecution 
is  instituted  we  must  go,  of  course,  to  the  man 
issuing  the  guarantee.  The  kind  of  a  law 
that  we  need  and  ought  to  have  in  this  State 
is  one  something  like  this:  Where  goods  are 
found  to  be  adulterated,  notify  the  retail  mer¬ 
chant,  give  him  an  account  of  the  analysis, 
give  him  the  name  of  the  chemist  and  notify 
him  to  discontinue  the  sale.  What  would  be 
the  result?  He  would  ship  his  goods  to  the 
man  he  purchased  them  from,  and  they  would 
be  shipped  back  to  the  firm  who  made  them 
and  the  right  party  is  reached  and  there  is  no 
prosecution.  At  the  same  time  this  would 
make  the  work  much  more  pleasant,  not  only 
for  the  trade,  but  the  Department  as  well.  I 
do  not  believe  there  is  a  retail  merchant  in 
Philadelphia  that  wants  to  sell  adulterated 
goods;  I  do  not  believe  they  do  it  knowingly. 
I  will  venture  to  say  one-half  of  these  goods 
are  misrepresented  under  the  new  law.  For 
instance,  many  jobbers  have  a  foreign  name 
on  their  line  of  goods,  more  especially  spices 
and  such  things,  unless  the  name  of  the  man¬ 
ufacturer  who  prepared  them  appears  on  the 
label.  They  should  be  labeled  “Manufac¬ 
tured  by,”  whoever  it  is.  I  think  also  the 
branding  feature  should  be  a  National  regula¬ 
tion  and  not  taken  up  by  the  States,  because 
if  goods  are  manufactured  bearing  a  label  in 
Pennsylvania,  they  are  always  sold  in  other 
States  and  goods  manufactured  in  other  States 


are  shipped  here  and  naturally  come  under  a 
National  law.  So  the  question  of  label  or 
branding  should  be  entirely  a  National  regula¬ 
tion  in  order  to  save  trouble  to  the  trade,  as 
well  as  to  the  Department. 

I .  desire  to  say  that  the  first  case  we  insti¬ 
tuted  under  tne  new  law  was  in  Media,  Dela¬ 
ware  County,  and  there  will  be  some  few 
others  in  Philadelphia  in  the  near  future,  and 
we  will  have  to  get  some  judicial  construction 
of  the  many  features  pertaining  to  this  new 
law. 

We  need  some  legislation  in  reference  to 
soft  drinks.  We  had  such  a  law  at  the  last 
Legislature,  but  it  was  defeated  the  last  night 
of  the  Legislature.  Soft  drinks  are  sold  by 
some  manufacturers  in  this  State  simply  with 
water  as  a  basis,  with  various  artificial  color¬ 
ing  and  saccharine  sweetness.  Consequently 
it  is  a  complete  concoction  to  go  into  the 
stomachs  of  little  children,  as  well  as  grown 
people.  We -need  drastic  legislation  to  break 
up  this  evil.  We  also  need  a  law  to  prevent 
watering  and  skimming  of  milk.  We  do  not 
have  a  law  in  reference  to  that,  except  what 
is  known  as  the  new  food  law,  imposing  a 
penalty  of  $6o  which,  with  costs,  will  run  up  to 
about  $ioo,  and  consequently  puts  the  dairy¬ 
man  out  of  business  and  brings  distress  upon 
his  family.  I  think  a  penalty  of  $25,  or  some 
small  penalty  should  be  imposed  that  will 
not  in  any  way  cripple  a  man  or  affect  his 
peace  and  the  happiness  of  his  home. 

In  reference  to  the  law  regulating  the  sale 
of  oleomargarine,  there  are  over  a  hundred 
licensed  places  in  Allegheny  County  allowed 
to  sell  oleomargarine  uncolored  for  butter,  but 
they  buy  colored  oleomargarine  and  sell  it  for 
butter.  We  have  a  great  deal  of  trouble  in 
detecting  the  different  vendors  of  oleomarga¬ 
rine,  for  the  reason  that  a  stranger  comes  in 
and  they  get  butter;  an  agent  goes  in  con¬ 
nected  with  the  Department  and  he  gets  pure 
butter,  consequently  we  have  now  and  then 
to  take  an  agent,  dress  him  up  in  mill  clothes, 
with  a  towel  around  his  neck  and  a  dinner 
pail  in  his  hand,  and  possibly  an  old  pipe  in 
his  mouth,  dirty  face,  and  he  gets  colored 
oleomargarine,  and,  of  course,  prosecution  fol¬ 
lows.  They  are  on  the  lookout  and  at  times 
tip  off  one  another.  It  is  a  difficult  task  to 
adopt  methods  whereby  we  can  run  down  the 
various  violations  of  the  oleomargarine  law. 
At  another  time  we  will  have  a  lady  go 
around  and  make  purchases  with  a  basket,  and 
we  find  that  quite  successful.  I  say  the  retail 
merchant  ought  not  be  hounded  and  run  down 
by  the  agents,  and  the  Dairy  and  Food  De¬ 
partment  of  the  great  State  of  Pennsylvania 
and  of  the  United  States  owes  to  the  business 
men  in  this  country  a  square  deal  and  fair 
treatment.  [Applause.] 

If  the  Government  of  the  United  States 
would  send  a  commission  to  Germany  and 
have  them  study  this  question  and  learn  the 
method,  and  come  over  and  hold  up  the  hands 
of  Dr.  Wiley,  this  whole  problem  would  be 
settled  once  for  all. 

A  Delegate:  Why  go  to  Germany? 

Mr.  Foust:  Because  tey  have  an  excellent 
system  and  do  not  allow  any  adulteration.  They 
dump  it  all  out,  confiscate  it,  and  do  not 
allow  any  food  manufactured  or  sold  in  the 
country  that  in  any  way  contains  any  adul¬ 
teration  or  preservatives  of  any  kind. 

If  every  retail  merchant  in  Pennsylvania  was 
as  careful  in  the  purchasing  of  their  goods  as 
the  Retail  Grocers'  Association  of  Philadelphia 
is,  the  problem  would  be  solved.  [Applause.] 
If  any  house  attempts  to  sell  goods  to  its 
Association  they  lay  down  the  rules  adopted 
by  the  Dairy  and  Food  Commission,  under 
Section  3  of  the  law,  when  the  president  of  the 
Retail  Grocers’  Association  of  Philadelphia 
and  its  secretary  were  present.  It  is  astonish¬ 
ing,  after  the  rules  were  adopted,  what  letters 
I  received  from  the  trade  everywhere,  ice 
cream  people  especially,  regarding  thickeners, 
stiffeners  and  gelatine.  I  never  thought  that 
chemicals,  powders  and  all  these  things  were 
used  in  the  manufacture  of  ice  cream  until 
I  promulgated  this  rule.  Then  inquiries  came 
in  from  all  parts  of  the  State;  in  fact,  it  be¬ 
came  so  voluminous,  that  my  usual  answer  was 
that  the  contents  of  their  letters  would  be 
taken  up  and  the  matter  considered.  Of 
course,  it  has  not  been  taken  up  yet. 

There  are  a  great  many  things  about  the 
new  law  that  will  give  the  retail  merchant 
considerable  trouble,  and  also  the  jobber  and 
wholesaler  and  will  give  the  Department  more 
or  less  trouble,  but  that  is  what  we  are  paid 
for,  and  we  are  perfectly  willing  to  do  it. 
If  we  have  the  hearty  co-operation  of  the 
retailer  it  will  help  to  solve  the  question.  If 
they  will  take  the  time  to  write  for  a  copy  of 
the  rules,  and  wnen  any  one  comes  in  to  sell 
goods  say,  “Will  your  goods  comply  with  the 
rules  and  law,”  and  simply  demand  an  invoice 
guarantee,  there  will  be  no  prosecutions 
against  any  one,  and  that  will  make  the  work 
easy,  and  make  the  work,  as  far  as  the  De¬ 
partment  is  concerned,  largely  experimental. 
We  print  a  bulletin  each  month  which  is 
sent  out  free,  about  5,000  copies  go  out  month¬ 
ly,  and  it  gives  the  analysis  of  everything 
analyzed  and  the  name  of  the  firm  manufac¬ 
turing  or  preparing  it,  and  a  complete  history 
of  the  work  done  each  month.  In  that  way 
the  trade  can  be  fully  informed  as  to  what  is 
pure  and  what  is  impure. 

I  would  like  to  say  that  at  the  next  Leg¬ 
islature  I  confess  it  is  my  intention  and  desire 
if  possible,  to  obtain  the  assistance  and  co¬ 
operation  of  the  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania,  as  well  as  the  jobbers 
and  wholesalers,  to  try  and  prepare  a  law 
that  will  adjust  the  trouble  without  any  prose¬ 
cutions  against  the  representative  business 
men.  [Applause.]  I  do  not  think  prosecu¬ 
tions  should  be  brought  against  the  merchant. 
I  do  not  think  he  should  be  made  a  criminal, 
because  we  all  know  he  is  not;  neither  do  I 
think  prosecutions  should  be  brought  against 
the  wholesaler.  All  that  we  need  is  a  simple 
law  that  any  merchant  can  sit  down  and  read 
in  twenty  minutes  and  easily  understand  it, 
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and  one  which  the  courts  will  have  no  trouble 
in  interpretating.  It  can  be  done  by,  when 
goods  are  found  to  be  adulterated,  sending 
notice  to  the  retailer,  notifying  him  to  dis¬ 
continue  the  sale,  and  let  him  then  return  the 
goods  to  the  person  he  purchased  them  from, 
who  in  turn  can  return  them  to  the  one  that 
sold  them  to  him,  or,  possibly,  the  manufac¬ 
turer.  That  will  end  prosecution,  and  if  a 
retail  merchant  will  insist  on  selling  the  goods 
after  being  notified,  then  of  course  prosecu¬ 
tion  will  be  instituted  against  him.  That 
will  solve  the  question  ana  save  prosecutions 
being  brought  against  the  jobber  and  whole¬ 
saler,  and  save  the  retailer  attending  court  to 
identify  the  goods,  and  trace  the  goods  to 
the  parties  who  issued  the  guarantee.  That 
is  the  problem  that  many  people  have  worked 
years  to  solve.  It  is  hard  to  tell  just  what 
is  right.  During  the  four  years  that  Dr. 
Warren  acted  as  Food  Commissioner,  the  State 
of  Pennsylvania  collected  in  fines  from  the  re¬ 
tailer  something  like  $300,000  or  $370,000.  In 
many  cases  the  retail  merchant  was  reim¬ 
bursed  by  the  one  who  sold  or  manufactured 
the  goods.  But  how  about  his  business  repu¬ 
tation?  Was  that  returned  to  him?  This  is 
the  important  feature  of  the  business.  The 
merchant  should  have  proper  protection  along 
this  line.  I  think  the  new  law  should  elimi¬ 
nate  entirely  the  labeling  of  goods,  because 
goods  are  shipped  into  the  State  not  manufac¬ 
tured  and  that  should  be  a  National  regula¬ 
tion. 

I  want  to  say  in  conclusion  to  the  Retail 
Merchants’  Association  to-day,  that  if  any  one 
of  you  should  be  connected  directly  or  in¬ 
directly  with  the  Dairy  and  Food  Department 
while  I  am  Commisioner  with  anything  like 
graft  or  holding-up  kindly  notify  me  by  wire, 
at  my  expense,  and  I  will  come  to  your  city 
and  consult  with  a  lawyer,  to  be  chosen  by 
you,  and  we  will  prosecute  the  party  that 
attempts  any  blackmail  or  holding-up.  [Loud 
applause.]  I  want  to  say  that  I  promise  here 
to-day  that  whatever  is  done  in  this  office 
during  my  term  will  be  done  honestly  and 
fairly,  and  I  will  promise  you  a  fair  and  square 
deal.  [Loud  applause.] 

Mr.  Kessler  (Erie):  A  good  many  business 
men  are  interested  in  knowing  how  the  new 
hill  affects  goods  that  we  had  on  hand  before 
the  law  became  operative?  Can  we  sell  them? 

Mr.  Foust:  The  Legislature  passed  this  law; 
they  are  responsible  for  it  and  not  me,  so 
that  when  it  received  the  approval  of  the 
Governor  on  the  first  day  of  June  it  became  a 
law.  I  might  just  say  this.  I  believe  a 
housewife  cleans  house  twice  a  year.  The  re¬ 
tail  merchant  should  clean  house  a  few  times 
a  year,  and  consequently  the  safe  way  is  to 
get  rid  of  old  stock  and  start  in  with  new. 

Mr.  E.  O’Brien  (New  Castle):  Suppose  a 
number  of  gentlemen  went  together  and  pur¬ 
chased  a  car  of  goods  and  distributed  them 
among  fifteen  or  twenty  merchants  and  there 
was  but  one  invoice  bearing  the  guarantee, 
what  would  be  the  consequences  if  the  goods 
were  found  adulterated,  and  found  on  a  party 
who  did  not  have  an  invoice? 

Mr.  Foust:  If  there  is  no  sale  and  merely  a 
going  together  of  a  number  of  retail  merchants 
and  purchasing  a  carload  of  goods,  and  the 
carload  is  all  on  one  invoice,  the  one  issuing 
the  guarantee  would  be  held  responsible  under 
the  law.  The  invoice  would  cover  the  goods 
of  all  the  rest  in  addition  to  the  one  holding 
it. 

Mr.  William  Smedley  (Philadelphia):  I  want 
to  move  on  behalf  of  this  convention  a  vote 
of  thanks  to  Mr.  Foust,  not  only  'for  his 
address  this  morning,  but  for  his  disposition 
to  give  the  retail  merchants  in  this  State  what 
they  have  not  always  had,  but  what  they  are 
going  to  get  ir.  the  future,  A  SQUARE 
DEAL.  It  was  my  pleasure  to  become  ac¬ 
quainted  with  Mr.  Foust  shortly  after  his 
appointment  as  Dairy  and  Food  Commissioner. 
We  always  believed  in  going  to  the  front, 
and  we  found  Mr.  Foust  not  only  willing, 
but  more  than  willing  to  take  us  into  his 
confidence,  and  I  think  I  voice  the  sentiment 
of  all  the  merchants  who  have  come  in  con¬ 
tact  with  the  newly  organized  Department  in 
saying  that  I  think  we  can  feel  the  Depart¬ 
ment  is  not  hunting  for  prosecutions,  but  is 
organized  for  the  correction  of  trade  abuses 
and  for  the  elimination  of  food  adulteration. 
We  know  that  Mr.  Foust  is  our  friend,  and 
I  want  to  see  a  rising  vote  of  thanks,  giving 
to  him  our  confidence  and  asking  him  to 
give  us  his. 

Mr.  Crow  (Harrisburg) :  I  would  like  to 
second  that  motion  and  corroborate  every 
statement  that  Mr.  Smedley  made.  In  addi¬ 
tion  to  that  I  would  like  to  corroborate  the 
statement  that  Mr.  Foust  made  in  connection 
with  our  co-operation  during  the  Legislature 
last  winter.  I  want  to  say  this:  Mr.  Foust 
stated  in  some  instances  we  were  agreed  and 
in  some  instances  we  did  not  agree.  Mr.  Foust 
was  opposed  to  the  pure  food  law  as  framed, 
but  promised  me  and  our  merchants  that  he 
would  not  do  anything  against  the  law.  I 
want  to  say  Mr.  Foust  kept  his  word  to  the 
very  letter.  He  was  honorable  in  every 
respect,  and  I  guarantee  that  what  he  promied 
you  to-day,  knowing  him  as  I  do,  he  will  keep 
to  the  letter.  [Applause.] 

The  motion  was  here  carried  by  a  unani 
mous  rising  vote. 

President  Kaiser:  We  will  now  have  the 
report  of  the  Financial  Secretary. 

REPORT  OF  E.  J.  MORRIS  FINANCIAL 
SECRETARY  OF  THE  RETAIL  MER¬ 
CHANTS’  ASSOCIATION  OF  PENN- 
SYLVANIA  FOR  THE  YEAR  ENDING 
AUGUST  ,  1907. 

1906.  Dr. 

Aug.  23— Honesdale  Association,  per 

capita  tax  .  $6  13 

Aug.  28 — Allentown  Association,  per 

capita  tax  .  7  37 

Sept.  3 — Bradford  Association,  postage  20 
Oct.  3 — Central  Passenger  Association, 

refunds  .  23  00 


Aug.  28 — Turtle  Creek  Association  per 

capita  tax  . 

Erie  lixchange,  delinquent 

reports  . 

Warren  Association,  postage. 
Scottdale  Asociation,  per 

capita  tax  . . . . 

St.  Mary’s  Association,  appli¬ 
cation  . . 

^t.  Mary’s  Association,  delin¬ 
quent  reports  . 

New  Castle  Association  ex¬ 
emption  waivers  . 

Bradford  Association,  postage 
I.  Miller  exemption  waivers. 
Emporium  Association,  per 

capita  tax  . 

Emporium  Association  ex¬ 
emption  waivers  . 

Chambersburg  Association, 

per  capita  tax  . 

Bradford  Association,  postage 
Butler  Association,  appli¬ 
cation  . 

Butler  Association,  per  capita 

tax  . 

“Grocery  World,”  conven- 

vention  proceedings  . 

“Grocers’  Review,”  conven¬ 
tion  proceedings  . 

Erie  Exchange,  exemption 

waivers  . 

Bradford  Merchants’  Associa- 
ciation,  delinquent  reports.. 
Sept.  8 — E.  E.  Pittsburg  Association, 

per  capita  tax  . . 

Sept.  12 — Bradford  Association,  delin¬ 
quent  reports  . 

Union  City  Association,  ex¬ 
emption  waivers  . 

Erie  Exchange,  exemption 

waivers  . 

Erie  Exchange,  exemption 

waivers  . 

Nov.  22 — Harrisburg  Merchants’  Asso¬ 
ciation,  per  capita  tax . 

Dec.  14 — Oil  City  Association,  per  cap¬ 
ita  tax  . 

Cannonsburg  Association,  per 
capita  tax  . 

1907. 

Jan.  2 — Mt.  Carmel  Association,  per 

capita  tax  . 

Jeanette  Merchants’  Associa¬ 
tion  per  capita  tax  . 

Jan.  5 — Various  associations,  postage. 

Ligonier  Association,  per  cap¬ 
ita  tax  . 

Coraopolis  Association,  appli¬ 
cation  . 

Punxsutawney  Association, - 

application  . 

Scottdale  Association,  per 

capita  tax  . 

Irwin  Asociation,  per  capita 

tax  . 

Dec.  16 — Lancaster  Grocers’  Associa¬ 
tion.  application  . 

Shamokin  Association,  ex- 

emDtion  waivers  . 

Connellsville  Association,  per 

capita  tax  . 

Jeanette  Business  Men’s  As¬ 
sociation,  application  . 

Various  associations,  delin¬ 
quent  reports,  etc . 

Slatington  Association,  per 

capita  tax  .  . 

St.  Mary’s  Association,  per 

capita  tax  . 

I^eechburg  Association,  per 

capita  tax  . 

Homestead  Association,  per 

capita  tax  . 

Waynesboro  Association,  ap¬ 
plication  . 

Feb.  4— Pittsburg  Association,  per 

capita  tax  . 

Bucks  County  Association, 

per  capita  tax  . 

Altoona  Merchants’  Associa¬ 
tion,  per  capita  tax  . 

Dubois  Association,  per  cap¬ 
ita  tax  . 

Pittston  Association,  per  cap¬ 
ita  tax  . . . 

Nanticoke  Association,  per 

capita  tax  . 

Feb.  14 — Reading  Association,  per  cap¬ 
ita  tax  . 

Bradford  Business  Men’s  As¬ 
sociation,  per  capita  tax.... 
St.  Mary’s  Association,  per 

capita  tax  . 

Harrisburg  Grocers,  per  cap¬ 
ita  tax  . 

Union  City  Association,  per 

capita  tax  . 

Feb.  4 — Latrobe  Association,  per  cap- 

ita  tax  . 

Steelton  Association,  per  cap¬ 
ita  tax  . 

Lancaster  Grocers’  Associa¬ 
tion,  per  capita  tax  . 

Monongahela  Association,  per 

capita  tax  . 

Postage  rebates  . 

Skinner’s  Eddy  Association, 

application  . 

New  Kensington  Associa¬ 
tion,  application  . 

Huntingdon  Association,  ap¬ 
plication  . 

Mt.  Carmel  Association,  per 

capita  tax  . 

Feb.  20 — Warren  Association,  per  cap¬ 
ita  tax  . 

South  Sharon  Association, 

per  capita  tax  . 

Hazleton  Association,  per 

capita  tax  . 

Lebanon  Association,  per 

capita  tax  . 

New  Brighton  Association, 

per  capita  tax  . 

Greensburg  Association,  per 
capita  tax  . 
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Feb.  28— Sunbury  Association,  per  cap¬ 
ita  tax  . 

Waterford  Association,  per 

capita  tax  . . . 

Slatingtoiy  Association,  per 

capita  tax  . 

Frankford  Association,  per 

capita  tax  . 

New  Castle  Grocers,  per  cap¬ 
ita  tax  . 

Kane  Association,  per  capita 

tax  . . . 

Erie  Exchange,  per  capita 

tax  . 

Chester  Association,  per 

capita  tax  . . 

•Northeast  Association,  per 

capita  tax  . 

Allegheny  Merchants’  Asso¬ 
ciation,  application  . 

Bradford  Merchants’  Associa¬ 
tion,  rebates  . 

Feb.  8— Johnsonburg  Association,  per 

capita  tax  . 

Carbondale  Asociation,  per 

capita  tax  .’ . 

Lehighton  Association,  per 

canta  tax  . 

Jeanette  Association,  per  cap¬ 
ita  tax  . 

Sharon  Association,  per  cap¬ 
ita  tax  . 

Monessen  Association,  per 

capita  tax  . 

Scranton  Association,  per  cap¬ 
ita  tax  . 

Mch.  16 — Altoona  Business  Men’s  As¬ 
sociation,  per  capita  tax  . . 
Homestead  Association,  per 

capita  tax  . 

Lewistown  Association,  per 

capita  tax  . 

Jeanette  Business  Men’s  As¬ 
sociation,  per  capita  tax  ... 
Philadelphia  Association,  per 

capita  tax  . 

Pitcairn  Association.  per 

capita  tax  . . 

Mch.  23 — Erie  Grocers’  Association, 

per  capita  tax  . . 

Tamaqua  Association,  per 

capita  tax  . 

Lykens  Association,  per  cap¬ 
ita  tax  . 

Mch.  27 — Williamstown  Association, 

per  capita  tax  . 

Rebates,  waivers,  etc . 

W.  Wagner,  donation  . 

Williamsburg  Association, 

per  capita  tax  . . . 

Honesdale  Association,  per 

capita  tax  . 

Steelton  Association,  per 

capita  tax  . 

Verona  ana  Oakmont  Asso¬ 
ciation,  application  . 

Connellsville  Association,  per 

capita  tax  . 

Mch.  13 — Freedom  Association,  per 
capita  tax  . 
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Oil  City  Asociation,  per  cap¬ 
ita  tax  . 

Athens  Association,  per  cap¬ 
ita  tax  . . . 

Tyrone  Association,  per  cap¬ 
ita  tax  . 

Mch.  27  Bradford  Grocers*  Associa¬ 
tion,  per  capita  tax  . 

May  3 — Mauch  Chunk  Association, 

per  capita  tax  . 

W.  W.  Hawthorne,  annual 

dues  . 

E.  D.  Culver,  anual  dues.... 
G.  F.  Burwell,  annual  dues. 
Bantsch  &  Canchee,  annual 

dues  . 

C.  H.  Smith  Co.,  annual 

dues  . 

Ambridge  Association,  ap¬ 
plication  . 

Bradford  Merchants’  Asso¬ 
ciation,  postage  rebates . 

May  13 — Coraopolis  Association,  per 

capita  tax  . 

June  8 — Allentown  Association,  per 

capita  tax  . 

Harrisburg  Merchants’  As¬ 
sociation,  per  capita  tax.... 
Brownsville  Association,  ap¬ 
plication  . 

Llniontown  Association,  per 

capita  tax  . 

Rebates,  waivers  . . 

June  t2 — Shamokin  Association,  per 

capita  tax  . 

June  29 — Tower  City  Association,  per 

capita  tax  . 

July  5 — Jermyn  and  Mayfield  Asocia- 

ciation,  application  . 

Hawthorn-  annual  dues  . 

C.  H.  Smith  Co.,  annual 

dues  . 

Carnegie  Association,  appli¬ 
cation  . 

Huntingdon  Association,  per 

capita  tax  . 

Cannonsburg  Association,  per 

capita  tax  . 

Franklin  Association,  per  cap¬ 
ita  tax  . 

Skinner's  Eddy  Association, 

per  capita  tax  . 

Pottsville  Association,  per 

capita  tax  » . 

Bradford  Merchants’  Associa¬ 
tion,  delinquent  reports  .... 
E.  A.  Corbin,  annual  dues  . . 
New  Castle  Butchers,  per 

capita  tax  . . 

DuBois  Association,  per  cap¬ 
ita  tax  . 

Brownsville  Association,  per 

capita  tax  . 

July  21 — Jeanette  Business  Men’s  As¬ 
sociation,  per  capita  tax.... 
Jeanette  Merchants’  Associa¬ 
tion,  per  capita  tax . 


6  88 

3  50 

4  38 

13  50 

8  75 

2  13 
49  13 

7  25 
7  75 

5  00 
08 

3  50 

9  38 
5  62 

2  75 

7  50 

8  88 

14  63 
5  5° 
7  50 
5  88 

4  25 
84  38 

15  75 
7  50 

5  00 

4  50 

5  50 
1  35 

1  00 

3  00 
7  88 

4  88 

5  00 
11  50 

2  88 
17  25 

6  50 

7  5° 

4  75 

6  75 

2  00 
2  00 
2  00 

2  00 

2  00 

5  00 
10 

3  25 
6  13 


Lebanon  Association,  per 

capita  tax  . 

Chester  Association,  per  cap¬ 
ita  tax  . 

Pittston  Association,  per  cap¬ 
ita  tax  . . 

Erie  Grocers’  Association, 

per  capita  tax  . .  j 

July  31 — Brownsville  Association,  per 

capita  tax  . 

Harrisburg  Grocers’  Associa¬ 
tion,  per  capita  tax  . 

Connellsville  Association,  per 

capita  tax  . 

Bradford  Business  Men’s  As¬ 
sociation,  per  capita  tax _ 

Oil  City  Association,  per  cap¬ 
ita  tax  . 

Frankford  Association,  per 

capita  tax  . 

Shamokin  Association,  per 

capita  tax  . 

Sunbury  Association,  per  cap¬ 
ita  tax  .  , 

New  Castle  Association,  per 

capita  tax  . 

Erie  Exchange,  per  capita 

tax  . 

Ligonier  Association,  per  cap¬ 
ita  tax  . 

Lansford  Association,  per  cap¬ 
ita  tax  . 

Hanover  Association,  per  cap¬ 
ita  tax  . 

Rebates,  exemption  . 

South  Bethlehem  Association, 

per  capita  tax  . 

Waynesboro  Association,  per 

capita  tax  . 

Cannonsburg  Association,  per 

capita  tax  . 

Rochester  Association,  appli¬ 
cation  . 

Aug.  9 — Monessen  Association,  per 

capita  tax  . 

Lewistown  Association,  per 

capita  tax  . 

Philadelphia  Association,  per 

capita  tax  . 

Union  City  Association,  per 

capita  tax  .  - 

Mauch  Chunk  Association, 

per  capita  tax . 

Skinner’s  Eddy  Association, 

per  capita  tax  . 

Aug.  12 — Uniontown  Association,  per 

capita  tax  . 

Pittsburg  Association,  per 

capita  tax  . 

Greensburg  Association,  per 

capita  tax  . 

Aug  14 — Tamaqua  Association,  per 

capita  tax  .  ■ 

Warren  Association,  per  cap¬ 
ita  tax  . 

Pottsville  Association,  per 

capita  tax  . 

Aug.  17 — Homestead  Association,  per 

capita  tax  . 

Harrisburg  Merchants’  Asso¬ 
ciation,  per  capita  tax  . 

Jermyn  and  Mayfield  Asso¬ 
ciation,  tax  . 

Aug.  19 — Carbondale  Association,  tax.. 

Carnegie  association,  tax _ 

Aug.  20 — Columbia  Association,  tax _ 

Washington  Association,  tax. 

-Scranton  Association,  tax _ 

North  Braddock  Association, 

tax  . 

Williamsport  Association,  tax 
South  Bethlehem  Association, 

tax  . 

Sharon  Association,  tax . 

Lehighton  Association,  tax.. 

Aug.  21 — Bantsch  &  Colbron,  dues . 

Veroria  and  Oakmont  Asso¬ 
ciation,  tax  . 

Waynesboro  Association,  tax. 
Butler  Grove  Asociation, 

tax  . 

Butler  Grove  Business  Men’s 

Association,  tax  . 

E.  E.  Pittsburg  Association, 

tax  . 

York  Association,  tax  . 


11  28 


Total  receipts 


$1.6 


5  00 

1906. 

Cr. 

Sept.  1 — Check, 

Nelson  . 

.  $ 

7  00 

Sept.  22 — Check, 

Nelson  . 

7  U 

Oct.  4 — Check, 

Nelson  . 

Oct.  12 — Check, 

Nelson  . 

15  00 

Oct.  13 — Check, 

Nelson  . 

Oct.  17 — Check, 

Nelson  . 

8  50 

Oct.  24 — Check, 

Nelson  . 

Dec.  14 — Check, 

Nelson  . 

' 

5  00 

1907. 

2  00 

Tan.  15 — Check, 

nelson  . 

' 

Jan.  19— Check, 

Nelson  . 

. i  ; 

2  00 

Check, 

Nelson  . 

Feb.  8 — Check, 

Nelson  . 

5  00 

Feb.  16 — Check, 

Nelson  . 

C 

Feb.  23 — Check, 

Nelson  . 

c 

8  00 

Feb.  23 — Check, 

Nelson  . 

c 

Mch.  29 — Check, 

Nelson  . 

' 

3  53 

Mch.  2 — Check, 

Nelson  . 

Mch.  9 — Check, 

Nelson  . 

.  c 

20  00 

Mch.  16 — Check, 

Nelson  . 

Mch.  25— Check, 

Nelson  . 

4  00 

Mch.  29 — Check, 

Nelson  . 

April  6 — Check, 

Nelson  . 

9  13 

April  13 — Check, 

Nelson  . 

April  27— Check, 

Nelson  . 

2  00 

Check, 

Nelson  . 

2  00 

May  9 — Check, 

Nelson  . 

.  ,  J 

Check, 

Nelson  . 

6  00 

May  18 — Check, 

Nelson  . 

Tune  8 — Check, 

Nelson  . 

"II  25 

Tune  22 — Check, 

Nelson  . 

Tune  29 — Check, 

Nelson  . 

60 

Tuly  6 — Check, 

Nelson  . 

Tulv  21 — Check, 

Nelson  . 

.  6 

4  13 

Aug.  3 — Check, 

Nelson  . 

Check, 

Nelson  . 

4  00 

Aug.  10 — Check, 

Nelson  . 

GROCERY  WORLD 


r.  13— Check,  Nelson  .  32  25 

21 — Check,  Nelson  .  49  94 


- 

Total  to  Nelson  . $1,672  88 

n  motion  of  Mr.  Howes  the  report  of  the 
I  ancial  Secretary  was  received  and  referred 
:he  Auditing  Committee, 
resident  Kaiser:  We  will  now  have  the  re- 
:  of  the  Treasurer. 


TREASURER'S  REPORT. 


York,  August 

21,  I9O7 

jnce  last  audit  . 

•  •  $933 

88 

eived  from  E.  T.  Morris  . 

88 

$2,6o6 

76 

bursed  by  vouchers  . 

...  2,384 

92 

Balance  . 

84 

W.  IT.  NELSON, 
Treasurer. 


n  motion  of  Mr.  Molloy  the  report  was 
ived  and  referred  to  the  Auditing  Corn¬ 
ice. 


QUESTION  RON. 

he  question  box  was  again  opened  at 
point,  Secretary  Howes  reading  the  ques- 
s  as  follows: — 

"Would  it  not  be  better  for  the  mer¬ 
chant,  the  wage-earner  and  the  public  in 
general  if  we  had  Monday  pay?” 

“Don't  you  think  our  State  Association 
should  send  a  request  to  Governor  Stuart 
to  punish  the  Capitol  grafters  to  the  full 
extent  of  the  law?” 

resident  Kaiser:  I  feel  satisfied  that  the 
ernor  is  perfectly  able  to  cope  with  that 
stion  without  any  further  suggestions, 
pon  motion  this  question  was  laid  upon  the 

e. 

“Is  it  necessary  for  soap  clubs  to  pay 
$10  license?  If  so,  how  can  we  get  after 

them?” 

resident  Kaiser:  In  the  opinion  of  the 
ir  it  is  not  a  legal  requirement.  We 
eve  in  going  after  them  in  a  proper  man- 
You  might  compel  them  to  pay  a  mer- 
:ile  tax.  In  many  counties  they  might  be 
nable  to  the  peddling  tax.  It  is  a  local 
stion  and  that  one  will  have  to  be  settled 
your  own  local  Association. 

“Should  our  State  have  a  law  to  pre¬ 
vent  the  giving  of  secret  rebates  by  cor¬ 
porations,  etc.,  giving  the  State  the  same 
power  that  the  Sherman  law  gives  the 
United  States?” 

r.  Fisher  (Philadelphia) :  In  the  city  of 
ladelphia  we  have  quite  a  number  of  what 
call  chain  stores,  controlled  by  one  or 
or  three  men.  One  man  has  160  odd 
es.  Some  time  ago  the  Standard  Oil  Co. 

serving  these  stores,  and  dome  inde¬ 
dent  refineries  were  serving  the  stores 
1  oil.  A  committee  from  the  chain  stores 
ed  on  these  independent  refineries,  stating 
they  were  entitled  to  a  commission,  which 
know  means  a  rebate,  because  they  were 
dlers  of  a  great  quantity  of  oil.  The  inde¬ 
dent  men  said  they  could  not  conscien- 
sly  do  that.  They  told  me  after  that 
ting  they  were  told  they  need  not  supply 
stores  with  oil.  That  also  holds  good  in 
rence  to  the  National  Biscuit  Co.  These 
n  stores  sell  goods  at  a  price  below  what 
one-line  stores  can  buy  them  at.  I  think 
question  is  an  important  one  and  at  the 
t  session  of  tne  Legislature  there  ought 
le  some  work  done  in  reference  to  it.  We 
not  fear  honest  competition,  but  compe- 
n  which  we  call  dishonest  no  one  can  com- 
with. 

“Must  food  products  be  dated  by  the 
retailer  to  agree  with  the  invoice,  or  would 
a  number,  corresponding  on  goods  and 
invoice,  satisfy  the  requirements  of  the 
Food  Department?” 

r.  Foust:  Each  invoice  should  bear  the 
e,  and  all  invoices  are  dated  to  identify 
particular  time  the  offense  was  committed, 
:h  was  tne  time  the  goods  were  marked, 
y  should  be  kept  separate  from  any  other 
Is  of  the  same  brand  so  that  the  mer- 
>t(Can  know  which  invoice  they  belong  to. 

“Why  should  the  retail  merchant  pay  a 
tax  on  his  sales  and  the  railroads  be  ex¬ 
empt  from  a  tax  on  their  sales?” 
n  motion  of  Mr.  Smedlev  ihis  question 
referred  to  the  attorney  of  the  Asso- 
on. 

“How  can  we  prevent  wholesalers  from 
selling  to  consumers?”  [Laughter.] 

•evident  Kaiser:  ,  do  not  know  which 
Id  be  the  best  method  to  proceed  against 
1  action,  but  an  effective  one  has  been  to 
perate  in  your  purchases  and  go  in  and 
pete;  usually  any  move  in  that  direction 
cause  the  jobbers  to  abandon  the  con¬ 
ns  field. 

r.  Howe  (Freedom) :  I  move  that  where 
'lT"er  °f  a  Joca1  association  learns  that 
obber  is  selling  a  consumer,  that  such 
ce  be  forwarded  to  the  Secretary,  to  be 
up  by  the  officers  of  the  Association, 
■conded  and  carried. 

Have  any  Associations  received  a  re¬ 
bate  from  the  railroad  companies  in  con- 
beetmn  with  tickets  for  outings?” 

[■  ”  agner  states  that  they  have  always 

>ved  such  rebate. 

T(.  Rjttenhouse  states  that  the  D.  &  IT. 

,  ■  "•  R-  of  N.  J.  have  been  giving  such 
l,es  n£ht  along  all  summer, 
r.  Monroe  stated  their  »dan  was  to  buy  the 
ets  outright  and  se,,  them. 

[•  Andrews  said  that  the  Interstate  Com- 
c?  Commission  would  not  allow  a  rebate, 
tickets  could  be  secured  from  the  railroad 
panies  at  a  certain  price  and  sold  at  a 
ter  price. 

V  KDe'iel  statec'  'n  Erie  they  were  ad- 
a*  by  the  railroad  company  upon  applying 
a  reduced  rate  for  a  picnic  to  New  Castle, 
as  controlled  by  the  Interstate  Commerce 
tmission,  which  required  at  least  thirty 
lorty  days’  notice. 

I, 


Mr.  O’Brien  (New  Castle)  stated  in  con¬ 
nection  with  their  excursion  to  Erie,  the  com¬ 
mittee  in  charge  purchased  200  tickets  from  the 
railroad  and  sold  them  at  a  small  profit;  that 
the  railroad  company  had  nothing  to  do  with 
selling  the  tickets. 

“Is  the  use  of  preservative  in  catsup, 
etc.,  contrary  to  the  food  law  now  in 
force?” 


Mr.  Foust  stated  this  was  an  open  question 
with  the  Department  which  was  waiting  for 
a  ruling  on  the  matter. 

“In  what  way,  and  how,  can  we  best 
meet  the  competition  of  canvassers  and 
solicitors  who  make  a  house-to-house  can¬ 
vass,  coming  to  our  city  from  Buffalo  and 
Erie?  Our  present  laws  do  not  seem  to 
cover  same.  Carroll,  of  Union  City.” 

Secretary  Howes:  Each  borough  or  city 
seems  to  take  the  right  to  pass  very  stringent 
license  laws  requiring  them  to  pay  quite  a 
heavy  tax. 


President  Kaiserj  I  would  suggest  they 
adopt  the  York  policy — “Keep  your  eye  on 
York.”  Have  your  home  firmly  imbued  in 
the  citizens  and  solicitors  from  outside  will 
soon  find  their  visits  very  barren  of  results. 

"To  what  extent  are  there  any  law  pre¬ 
venting  peddlers,  fakirs,  etc.,  entering  any 
borough  or  city  of  this  State  to  peddle  and 
sell  on  the  streets  from  house  to  house  by 
wagon  or  otherwise?”  Cadonsburg.” 

Secretary  Howes:  The  gentleman  had  better 
get  a  copy  of  the  “Peddlers’  Digest.” 

“Should  it  be  wise  to  advise  our  Asso¬ 
ciations  to  send  as  delegates,  when  pos¬ 
sible,  their  president  and  secretary?” 

“Should  resolutions  of  thanks  be  given 
our  friends  in  the  State  Senate  and  House 
of  Representatives  for  the  splendid  aid 
rendered  us  in  legislative  measures  at  last 
session  ?” 

Secretary  Howes:  I  believe  we  have  already 
expresed  our  thanks  in  a  letter  to  the  gentle¬ 
men  who  voted  for  our  measures. 

“Do  wholesale  Houses  sell  to  your  cus¬ 
tomers?” 

Mr.  Clover  (Scranton)  stated  that  at  Scran¬ 
ton  wholesalers  sold  to  some  extent  to  con¬ 
sumers,  especially  restaurants,  boarding 
houses,  etc.  Decided  efforts  to  stop  it  had 
not  been  successful. 

Mr.  Calderwood  (East  End,  Pittsburg)  stated 
that  was  the  case  in  his  locality. 

Mr.  Stevenson  ureensburg)  stated  that  by 
taking  a  decided  stand  together  the  retail  gro¬ 
cers  of  Greensburg  gave  the  wholesalers  to 
understand  they  would  have  the  retail  trade 
to  deal  with  entirely  and  consequently  Greens¬ 
burg  has  not  been  annoyed  in  that  direction 


Mr.  Fisher  (Philadelphia)  cited  the  advan¬ 
tages  of  co-opera, .ve  buying  in  this  connec¬ 
tion.  “In  Philadelphia,”  he  said,  “it  places 
our  members  in  a  position  where  they  can 
sell  to  the  boarding  house  and  hotel  on  a 
basis  below  the  wholesaler.” 

Mr.  Kane  (Allegheny)  stated  that  he  knew 
it  to  be  a  fact,  after  eighteen  years’  experience 
in  selling  canned  goods  for  a  large  concern 
in  the  West,  -that  they  will  sell  an  order  to 
a  consumer  in  large  Tots. 

Mr.  Stuart  (Carbondale)  stated  they  had  a 
great  deal  of  trouble  in  this  direction  in  con¬ 
nection  with  flour  and  feed. 

Mr.  Detzel  (Erie)  stated  they  had  some 
trouble  in  Erie,  but  it  would  only  be  a  short 
time  when  the  jobbers  would  not  have  any¬ 
body  to  sell  to  but  the  retailers. 

“Does  the  association  which  never 
sends  delegates  to  the  State  convention 
accomplish  much  at  home?” 

[Cries  of  “No.”] 

“Is  not  the  grocery  interest  sufficiently 
large  to  warrant  devoting  at  future  ses¬ 
sions  of  the  convention  one  session  solely 
for  discussion  of  grocery  topics?” 

Secretary  Howes:  I  think  there  should  be. 

Mr.  Willert  (Erie):  We  are  dabbling  in 
these  questions  every  few  minutes,  and  I  deem 
it  wise  to  have  one  session  purposely  for 
them. 

“Does  the  Huntingdon  Association  per¬ 
mit  soliciting  by  telephone?” 

Mr.  Brumbaugh  (Huntingdon) :  I  think  they 
do. 

“Why  not  attempt  to  have  the  oleo¬ 
margarine  tax  law  repealed,  so  as  to  get 
creamery  butter  cheaper  and  allow  the 
poor  man’s  butter  to  be  sold  cheaper?” 

Mr.  Kane:  I  think  it  would  be  wise  to  have 
a  committee  of  three  appointed  to  draft  reso¬ 
lutions  to  present  to  the  next  session  of  the 
Legislature. 

President  Kaiser:  It  is  rather  early  to  start 
this  matter.  There  is  a  diversity  of  opinion  on 
the  oleomargarine  question.  I  do  not  think 
in  the  Eastern  part  of  the  State  you  would 
get  much  strong  support  on  that  line.  I 
think  a  question  of  this  kind,  affecting  so 
many,  interests,  should  be  thoroughly  studied 
and  intelligently  discussed  and  acted  upon 
when  we  come  to  the  next  convention. 

“If  not,  why  not,  go  to  New  Castle  in 
1908?” 

“Can  any  local  Association  report  that 
credit  conditions  have  improved  during  the 
past  year?” 

Various  delegates  reported  conditions  had 
improved  in  their  localities. 

“Is  it  constitutional  to  buy  tickets  for 
church  suppers?”  [Laughter.] 

Secretary  Howes:  At  Erie  we  have  no  ob¬ 
jections  to  the  members  buying  tickets  for 
suppers,  but  we  prefer  to  have  them  buy  them 
at  the  entrance.  We  try  to  discourage  solicit¬ 
ing. 

“Has  the  Council  of  a  borough  the  right 
to  legally  enact  an  ordinance  to  license 
peddlers,  fakirs,  etc.,  and  be  legal?” 

“What  dijes  ought  a  merchants’  associa¬ 
tion  to  provide?” 

Mr.  Kreindson  (Bradford):  We  pay  the  high¬ 
est  dues  in  Pennsylvania — $30  per  year. 

Mr.  Templeton  (Butler):  Some  members  in 
Butler  pay  $48  a  year. 


Secretary  Howes:  I  think  one  of  the  princi¬ 
pal  reasons  why  many  of  our  Associations  are 
not  represented  is  because  they  do  not  have 
adequate  dues.  I  hau  a  report  sent  to  me  by 
one  secretary  who  said  the  annual  dues  of  his 
Association  were  25  cents  per  year.  I  believe 
the  dues  ought  to  be  heavy  enough  to  employ 
a  secretary  to  do  the  work,  provide  all  dele¬ 
gates  they  are  entitled  to  at  the  State  con¬ 
vention  and  support  legislation  and  other  work. 
As  to  what  the  dues  are  depends  on  the 
number  of  members  they  have. 

“Why  is  a  paid  secretary  advisable?” 

Mr.  Templeton  (Butler):  We  concluded  to 
pay  ai  secretary  $900  a  year  and  give  him  col¬ 
lections.  We  have  a  Board  of  Governors  of 
six,  meetin-  twice  a  week,  and  the  Associa¬ 
tion  is  going  along  and  being  very  successful. 

Mr.  Brown  (Altoona):  We  tried  the  experi¬ 
ment  of  having  a  secretary  who  was  employed 
by  a  paper,  giving  his  spare  time  to  our  work, 
paying  him  $25  a  month.  Since  the  last  con¬ 
vention  I  have  had  the  honor  to  do  the  work, 
giving  it  my  entire  time,  and  I  have  increased 
the  membership  75  since  our  last  report. 

“Under  what  legal  rights  should  outside 
foreign  concerns  (of  other  States)  have  in 
placing  a  lar~e  number  of  agents  in  our 
State  to  solicit  orders  for  groceries  and 
so  forth,  and  be  free  and  exempt  from 
taxes  and  licenses;  is  it  fair  play  and  just? 
Should  not  there  be  a  level  plan,  the  same 
uniform  license  and  tax  in  every  State? 
Why  should  the  Interstate  Commerce  pro¬ 
tect  one  State  and  not  another  on  an  equal 
and  level  plan.  Is  it  fair?  Under  what 
procedure  could  we  induce  the  Interstate 
Commerce  Commission  to  equalize  the  li¬ 
cense  and  tax  on  outside  concerns,  as 
wen  as  the  home  merchants  of  this  State? 

“What  are  the  advantages  of  incorpo¬ 
ration?” 

“Should  an  Association  incorporate?” 

Secretary  Howes:  Without  incorporation, 
under  the  law  an  Association  is  a  partner¬ 
ship,  and  each  member  is  individually  liable 
for  its  bills  or  for  its  acts.  Incorporation 
relieves  the  individual  merchant  of  that  re¬ 
sponsibility,  and  it  is  advisable  to  be  incor¬ 
porated. 

The  convention  at  this  point  adjourned  until 
2  o’clock  P.  M. 


FOURTH  SESSION. 

Wednesday  afternoon,  August  21,  1907, 
the  convention  reassembled  at  2.20  1’.  M., 
President  Kaiser  in  the  chair. 

President  Kaiser :  One  of  the  pleasures 
that  I  have  is  to  now  introduce  to  you  one 
of  the  most  popular  attorneys  of‘  York, 
John  A.  Iloober,  Esq.,  who  will  deliver  an 
address,  the  topic  of  which  is  “The  State 
Association  and  the  Federal  Bankrupt  Act.” 

Mr.  Hoober  at  this  point  addressed  the 
convention  on  problems  which  have  vexed 
merchants  of  many  States,  at  the  conclu¬ 
sion  of  which  President  Kaiser,  on  behalf 
of  the  convention,  thanked  Mr.  Hoober  for 
his  kindness  in  addressing  the  convention. 

President  Kaiser :  We  seem  to  be  very 
fortunate  during  this  convention  in  having 
gathered  with  us  men  who  are  experts  in 
their  line,  coming  so  closely  in  conformity 
with  the  direction  in  which  we  are  work¬ 
ing.  It  is  with  great  pleasure  that  I  in¬ 
troduce  to  you  at  this  time  Mr.  .1.  Frank 
Dechant,  of  the  Sheldon’s  School  for  Scien¬ 
tific  Salesmanship. 

President  Kaiser :  I  now  have  andther 
honor,  in  presenting  to  you  Mr.  E.  S. 
Thomas,  of  the  National  Cash  Register  Co., 
Dayton,  who  will  address  us  on  the 
subject  of  "The  Proper  Care  of  Labor,” 
also  on  "Window  Dressing.” 

Mr.  Thomas  here  gave  a  most  interesting 
talk  on  the  history  of  the  development  of 
the  National  Cash  Register  Co.,  illustrating 
his  remarks  by  the  use  of  the  stereopticon 
and  motion  pictures. 

President  Kaiser :  We  will  now  have 
something  pertaining  a  little  more  to  our 
own  organization.  Mr.  C.  A.  Stuart,  of 
Carbondale,  will  address  us  upon  "The 
Secretary's  Office  as  a  Clearing  House.” 

MR.  STUART'S  ADDRESS. 

Mr.  President  and  gentlemen  of  the  con¬ 
vention.  This  gathering  of  business  men 
and  its  importance  is  enough  in  itself  to 
lend  inspiration  to  a  speaker,  especially  if 
he  is  more  than  unusually  interested  in 
his  subject.  I  can  conceive  of  no  gathering 
of  men  of  more  importance  than  the  re¬ 
tail  merchant,  that  class  of  men  who  supply 
to  the  people  of  the  commonwealth  the 
necessities  and  luxuries  of  life,  and  the  ob¬ 
stacles  which  they  encounter  in  plying  their 
trade. 

I  represent  a  city  of  about  150  first-class 
merchants,  who  supply  the  needs  of  about 
20,000  persons.  There  are  probably  4,001) 
to  4,500  heads  of  families.  Of  this  num¬ 
ber  there  are  many  whose  wages  are  small 
and  inadequate  to  meet  the  needs  of  their 
families.  There  are  many  who  are  not  hon¬ 
est,  and  who  figure  to  purchase  a  certain 
amount  of  goods,  never  expecting  to  pay 
for  them,  which  means  to  them  an  increase 
in  wages.  This  is  one  of  the  evils  the  re¬ 
tailer  must  face  and  from  which  he  should 
be  protected.  The  necessity  for  organiza¬ 
tion  is  obvious.  I  can  stand  on  the  corner 
of  where  our  two  busiest  streets  cross,  and 
In  the  one  block  in  each  direction  I  can 
count  over  forty  members  of  the  Carbondale 
Association.  The  office  of  the  association  is 
in  a  building  on  one  of  these  corners.  There 
is  a  fair  percentage  of  these  forty  members 
within  one  block  of  the  office  who  use  the 
office,  but  there  are  too  many  who  do  not. 
The  association  does  not  tell  any  man  how 
to  run  his  business,  but  its  function  is  to 
aid  him  by  advice  when  asked  for.  and  by 
advice  volunteered  when  in  the  judgment  of 
the  secretary  it  becomes  necessary.  One 
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day  as  I  was  walking  along  the  street  the 
thought  came  to  me,  if  the  members  used 
the  association  as  they  should,  what  a  great 
saving,  and  what  a  large  amount  of  the 
worries  of  business  would  be  averted.  Here 
is  one  man  who  is  making  it  his  business  to 
look  after  the  best  interests  of  his  mem¬ 
bers,  some  of  whom  demand  much. 

Now,  I  must  come  to  the  clearing  house 
of  my  subject.  First,  let  me  say  that  the 
secretary's  office  is  a  merchants'  clearing 
house,  and  in  many  ways  is  similar  to  those 
conducted  by  banking  organizations.  But 
one  of  the  great  differences  is  that  a  bank¬ 
ing  clearing  house  is  always  in  a  large  city. 
The  smallest  hamlet  may  have  a  clearing 
house  of  its  merchants. 

The  chief  feature  of  a  clearing  house  is 
collections.  This  is  an  age  of  collecting. 
People  have  the  collection  craze,  from  cigar 
bands  to  bric-a-brac,  but  the  most  valuable 
one  to  the  merchant  is  a  collection  of  the 
names  of  the  beats.  This  is  a  problem  for 
the  secretary.  In  the  association  which  I 
represent  the  secretary  has  printed  sheets 
of  paper,  headed  "C.  B.  M.  A.  Collection 
Department,  Rating  List.”  These  are  dis¬ 
tributed  at  intervals,  the  merchant  making 
nis  rating  and  small  books  printed.  This 
plan  has  proved  very  satisfactory.  Mr. 
Merchant,  do  not  be  backward  in  telling 
your  brother  merchant  of  these  dishonest 
persons  whom  you  have  been  supporting. 
It  is  not  right  that  you  should  support  other 
men's  wives  and  families.  Do  to  your 
brother  merchant  as  you  would  that  he 
should  do  unto  you.  The  clearing  house 
is  something  more  than  a  collection  agency. 
The  gradual  development  of  a  given  or¬ 
ganization  should  always  go  beyond  the 
original  idea  of  its  promoters.  This  was 
true  in  regard  to  the  Clearing  House  in 
New  York.  In  its  conception  its  purpose 
was  only  to  reach  an  adjustment  and  pay 
daily  balances  due  to  anti  from  each  other 
at  one  time,  in  one  place,  each  day,  but 
it  soon  began  to  expand,  and  to-day  ‘it  has 
become  a  medium  for  united  action  among 
tlie  banks  in  ways  that  did  not  exist  even 
in  the  imagination  of  those  who  were  in¬ 
strumental  in  its  conception.  In  the  asso¬ 
ciation  the  merchants  should  he  so  united 
that  in  times  of  strikes  and  such  troubles, 
and  settle  questions  peculiar  to  themselves 
on  very  short  notice,  and  with  the  least 
amount  of  effort.  The  clearing  house  idea 
of  rendering  financial  assistance  to  its 
members  in  times  of  panic  is  a  future  pos¬ 
sibility  of  this  association. 

There  is  one  thing  I  frequently  hear.  If 
the  merchants  will  hang  together  we  can 
do  something.  They  ought  to  hang  together 
if  they  do  not.  I  have  no  patience  with  the 
merchant  who  agrees  to  do  a  certain  thing 
and  when  the  time  comes  backs  out. 

Two  or  three  years  ago  I  was  working  in 
York  and  I  met  Mr.  Geesey.  I  then  learned 
a  little  bit  about  association  work,  and  the 
first  opportunity  that  came  along  I  got 
into  the  work,  which  I  enjoy  very  much 

President  Kaiser :  Mr.  Stuart  is  to  be 
congratulated  for  his  masterly  effort  the 
first^  time  to  address  our  convention. 

\Ye  have  the  good  fortune  to  have  our 
convention  brightened  by  the  presence  of 
the  secretary  of  the  National  Association  of 
Retail  Grocers,  and  I  will  take  the  liberty 
to  encroach  upon  your  time  and  introduce 
to  you  Mr.  John  A.  Green.  Anything  more 
1  would  say  would  spoil  the  introduction. 

ADDRESS  OF  JOHN  A.  GREENE. 

Mr.  Chairman  and  Gentlemen  of  the  Con¬ 
vention  : 

It  is  with  much  satisfaction  that  we  look  on 
the  accomplishments  of  the  past  year.  The 
efforts  put  forth  by  some  of  the  Missouri  leg¬ 
islators  to  repeal  their  Garnishment  law  met 
with  defeat  through  the  influence  of  the  mer¬ 
chants  of  the  State  of  Missouri.  The  same 
influences  were  at  work  in  the  Ohio  Legisla¬ 
ture,  and  met  with  the  same  fate  in  Iowa, 
California  and  Nebraska. 

The  passing  of  the  Wife’s  Liability  bill  by 
the  New  York  Legislature,  only  to  be  vetoed 
by  Governor  Hughes,  was  another  accomplish¬ 
ment  that  the  Merchants*  Association  might 
well  be  proud  of,  and  last  of  all,  your  own 
efforts  in  behalf  of  a  Garnishment  bill  was  a 
great  achievement. 

You  have  indeed  cause  to  be  congratulated 
when  I  tell  you  that  for  twelve  years  the  Ohio 
people  worked  to  get  their  Garnishment  law  on 
the  statutes  of  Ohio,  and  it  takes  all  of  our 
combined  efforts  to  keep  that  law  intact. 

You  have  reason  to  be  proud  of  your  offi¬ 
cers — Crow,  Howes,  Smedley,  and  many  others, 
and  last,  but  not  least,  the  little  man  with  the 
largest  heart  in  the  United  States,  who  wields 
the  gavel,  Mr.  Kaiser.  (Applause.) 

We  should  not  relax  in  our  efforts  to  confine 
distribution  of  goods  of  all  kinds  to  the  retail 
trade,  and  not  have  it  diverted  into  other 
channels  to  be  made  leaders  of. 

The  evils  of  illegitimate  competition  make 
serious  inroads  on  the  retail  trade  that  nothing 
less  than  the  co-operative  spirit,  a  strong,  steady 
pull  _  all  along  the  line  of  protection  of  the 
legitimate  rights  of  retail  merchants  will  ever 
eliminate. 

Catalogue  usurpation,  with  a  persistent  te¬ 
nacity  to  adopt  the  passage  of  the  Parcels  Post 
bill,  the  semi-jobbers  and  avaricious  manufac¬ 
turers  who  persist  in  selling  the  consumer  as 
well  as  the  retailer,  the  unloyal  debtor  and  the 
lack  of  legislation  for  comjielling  him  to  pay 
for  his  purchases,  all  combine  to  unsettle  the 
conditions  for  doing  a  legitimate  retail  business 
on  a  basis  of  accumulative  profits  and  success 
of  the  merchant. 

It  is  possible  for  us,  by  working  up  broader 
principles  and  along  generous  and  helpful  lines, 
to  break  down  prejudice  and  build  up  friend¬ 
ship  without  abating  one  whit  our  efforts  to 
secure  business  and  make  profit. 
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GROCERY  WORLD 


For  years  the  retailer  has  had  practically 

nothing  to  say  in  regard  to  how  lie  should 

conduct  his  affairs,  tht  consumer  dictating 

entirely  his  methods,  never  considering  the  cost. 

Things  are  gradually  being  changed.  The 
merchant,  through  his  organization,  has  begun 
to  realize  that  lie  and  not  the  consumer  should 
manage  his  affairs.  New  methods  are  being 

installed,  certain  hours  for  delivery,  certain 
days  for  collecting,  and  numerous  other  im¬ 
provements  have  been  brought  about,  all 
through  the  co-operation  and  exchanging  of 
ideas  of  the  merchants  of  the  different  sections 
of  the  Association. 

It  is  but  a  short  time  since  it  was  almost 
considered  a  crime  to  ask  a  man  to  pay  his 
account,  and  more  so  to  inquire  into  his  credit. 

The  benefits  of  extending  credit  are  limited. 
The  retail  merchant,  wishing  to  help  along  his 
honest  customer,  is  often  led  into  extending 
an  unlimited  amount  of  credit. 

In  the  rush  to  increase  sales,  how  easily  we 
forget  the  practical  lessons  that  are  daily 
brought  to  our  notice. 

Every  retailer  who  has  had  an  extended  ex¬ 
perience  has  been  told  by  hard-up  debtors  that 
it  would  have  been  belter  for  them,  both  in 
reputation  and  pocketbook,  if  the  merchant  had 
not  been  so  lenient  and  had  insisted  upon 
prompt  payment  of  the  obligation  when  due, 
and  as  a  last  resort  the  debtor,  after  taking 
advantage  of  the  credit  extended,  makes  a 
break  for  the  District  Court  and  files  an  appli¬ 
cation  to  be  released  of  all  indebtedness  through 
bankruptcy. 

We  have  been  making  a  determined  effort 
to  amend  this  law,  and  if  we  can  amend  this 
law  to  the  effect  that  we,  as  retailers,  shall 
not  be  subject  to  anv  one  taking  advantage 
of  it,  then  so  let  it  be,  for  it  is  not  our  pur¬ 
pose  to  interfere  with  affairs  other  than  our 
own,  but  we  have  repeatedly  said  that  unless 
this  bill  be  amended  that  we  shall  have  a  bill 
introduced  which  will  repeal  the  law  in  its 
entirety. 

Such  a  bill  was  introduced  at  the  last  ses¬ 
sion  of  Congress  by  one  of  the  Texas  repre¬ 
sentatives,  and  will  be  brought  up  for  con¬ 
sideration  at  the  next  session. 

VVe  seek  to  have  the  bill  amended  to  the 
extent  that  no  one  can  take  advantage  of  it 
unless  they  owe  more  than  $500.  This  will 
protect  the  retailer. 

Much  has  been  said  in  regard  to  the  Par¬ 
cels  Post  bill. 

In  a  letter  recently  received  from  Chas. 
William  Burrows,  vice-president  of  the  Na¬ 
tional  Board  of  Trade,  is  the  following  inter¬ 
esting  matter  bearing  on  Parcels  Post: 

“But  first  I  call  your  attention  to  another 
industry  that  has  waned.  Twenty-five  years 
ago  there  were,  it  is  estimated,  3,000  live  book¬ 
sellers  in  the  country  carrying  good  stocks  of 
books,  representing  the  various  classes  of  liter¬ 
ature,  history,  science,  biography,  travel,  poetry 
and  fiction.  To-day  there  are  estimated  to  be 
only  1,000  of  the  same  class,  and  they  are 
steadily  withdrawn  from  business,  though  in 
the  meantime  the  population  of  the  country 
has  increased  by  50  per  cent. 

“By  the  passage  of  the  Parcels  Post  bill  now 
before  Congress  the  mail  order  houses  and 
many  manufacturers  of  advertised  small  wares 
would  unquestionably  benefit  materially,  and  on 
this  account  it  is  that  we  run  across  so  many 
specious  articles  explaining  the  benefits  of  fol¬ 
lowing  the  German  and  English  parcels  post 
service. 

“As  the  development  would  inevitably  give 
a  serious  blow  to  many  of  the  small  merchants 
in  all  lines,  a  blow  so  crushing  as  would  cer¬ 
tainly  force  many  of  them  out  of  business, 
merchants’  associations  in  different  sections 
have  energetically  protested  against  these 
schemes,  and  will  continue  to  bring  upon  our 
national  lawmakers  pressure  to  defeat  legisla¬ 
tion  whose  enactment  would  permit  a  few  mad 
order  houses  in  the  large  cities  to  control  the 
retail  business  of  the  entire  country. 

"The  expense  of  distributing  merchandise 
sold  by  these  people  being  paid  in  a  large  part 
by  indirect  public  taxation.” 

A  large  company  in  the  Middle  West  is  now 
issuing  a  little  monthly  magazine,  and  places 
it  in  every  shipment  of  their  goods  that  goes 
to  the  consumer,  in  which  it  says: 

“If  we  had  a  parcels  post  law  this  package 
(with  which  the  magazine  is  enclosed)  would 
have  cost  you  much  less  than  by  express.”  At 
the  close  of  one  of  the  articles  in  the  maga¬ 
zine  are  the  following  words:  “Then  let  us 
see  to  it  that  a  Congress  is  elected  that  is 
pledged  first  to  give  this  country  a  general 
parcels  post,  the  best  and  cheapest  and  most 
extended  in  the  world;  second,  to  establish  a 
parcels  post  that  should  do  all  the  general 
transport  business  on  rates  something  like  the 
following:  Parcels  up  to  one  pound,  one  cent; 
one  (round  to  eleven  pounds  (a  peck),  five 
cents;  eleven  pounds  to  thirty  pounds  (half 
bushel),  ten  cents;  thirty  pounds  to  sixty 
pounds  (bushel),  fifteen  cents;  sixty  pounds  to 
one  hundred  pounds  (half  barrel),  twenty 
cents;  one  hundred  pounds  to  two  hundred 
(rounds  (barrel),  twenty-five  cents.” 

This  is  something  like  the  Henry  bill,  which 
calls  for  packages  in  weight  up  to  two  hun¬ 
dred  pounds,  dimension  to  the  size  of  a  barrel, 
and  not  to  exce'ed  six  feet  in  length. 

There  seems  to  be  but  one  object  in  view, 
and  that  is  the  defeat  of  the  express  com¬ 
panies,  forgetting  that  the  entire  retail  inter¬ 
ests  of  the  United  States  are  placed  in  the 
greatest  jeopardy,  forgetting  or  do  not  realize 
that  the  enormous  amount  of  money  drained 
from  tlie  community  in  which  the  members  of 
the  Grange  live  is  so  much  of  the  life  and 
wealth  of  that  community  put  into  the  large 
trade  centres  and  the  coffers  of  the  mail  order 
houses. 

It  has  always  been  a  mystery  to  me  why 
this  great  body  of  intelligent  men  and  women 
should  not  see  the  iniquity  of  this  measure. 

What  are  the  retail  merchants  doing  to  coun¬ 


teract  this  tremendous  influence?  Not  as  much, 
possibly,  as  we  wish  them  to  do,  but  there  is 
in  existence  an  organization  known  as  the 
Affiliated  Presidents  and  Secretaries  of  Retail 
Associations  who  have  been  doing  some  vigor¬ 
ous  work.  _ 

Two  years  ago  the  National  Board  of  Trade 
were  very  largely  in  favor  of  a  parcels  post 
measure,  but  through  educational  influences  and 
energetic  work,  assisted  by  the  organization  of 
which  I  speak,  last  year  they  voted  as  opposed 
to  the  parcels  post  bill. 

This  was  a  great  gain,  for  the  National 
BoSrd  of  Trade  is  composed  of  influential  busi¬ 
ness  men,  but  we  must  not  lose  sight  of  the 
fact  that  while  the  business  interests  have  been 
aroused  to  a  very  great  extent  in  opposition  to 
this  bill,  there  is  at  the  disposal  of  the  pro¬ 
moters  of  this  measure  a  very  great  influence. 

1  have  never  hesitated  to  say  that  this  bill 
is  the  most  uncalled  for  bill  that  was  ever 
presented  to  Congress,  and  if  those  who  are 
the  promoters  of  this  bill  say  that  they  depend 
on  the  help  of  the  President  of  the  United 
States,  it  is  for  you  and  I,  as  business  men 
of  the  country,  to  say  that  we  depend  on  the 
assistance  of  the  President,  and  demand  of 
Congress  that  any  bill  detrimental  to  the  retail 
interests  of  the  United  States  should  be  buried 
in  oblivion.  The  business  men  should  control 
the  situation,  for  it  is  they  on  whom  the  en¬ 
tire  credit  of  the  country  depends.  Hence,  I 
say  again,  that  the  necessity  for  organization 
was  never  more  apparent  if  it  were  only  to  de¬ 
feat  this  one  measure. 

Our  Association  is  formed  to  look  after  all 
retail  interests  through  one  association. 

The  manufacturers  are  all  united  in  one  as¬ 
sociation.  The  farmers  are  all  united  in  one 
association.  Labor  is  organized  in  one  asso¬ 
ciation.  The  retail  merchant  is  indispensable 
in  every  community.  He  is  the  medium  or 
guardman  who  stands  between  the  manufac¬ 
turer  and  consumer,  and  our  interests  must  be 
protected  through  our  own  Association.  No 
one  will  look  after  our  interests  unless  we  do 
it  ourselves.  In  the  past  we  have  not  been 
class-conscious.  We  have  allowed  those  who 
know  nothing  of  our  circumstances  to  make 
our  laws. 

As  retail  merchants  we  occupy  more  busi¬ 
ness  premises,  carry  more  stock  on  our  shelves, 
are  more  largely  assessed,  pay  the  largest  share 
of  taxation,  pay  more  insurance,  more  wages, 
contribute  more  largely  toward  government  rev¬ 
enue,  employ  more  clerks,  contribute  more  to 
charity,  and  have  a  larger  voting  power  than 
all  the  other  commercial  bodies  combined. 

If  the  retail  merchants  are  destroyed  the 
cities  and  towns  will  be  destroyed.  Then  why 
should  we  not  stand  shoulder  to  shoulder  in 
guarding  and  protecting  our  commercial  wel¬ 
fare?  No  great  or  far-reaching  work  can  be 
carried  on  without  a  strong  and  vigorous  cen¬ 
tre.  We  must  have  a  pivot  from  which  to 
work,  and  these  centres  are  our  State  and 
National  officers,  who  are  elected  at  the  annual 
conventions  by  all  the  members.  The  majority 
of  retail  merchants  are  too  busy  to  know  what 
is  transpiring  around  them,  and  even  if  they 
.id.  without  an  organization  they  would  be 
helpless.  Individual  merchants  by  themselves 
are  mere  units,  but  united  they  command  re¬ 
spect.  It  would  cost  one  member  a  very  large 
amount  to  do  what  now  can  be  done  by  many 
at  a  very  small  cost  for  each. 

We  must  all  work  and  act  together  and  pre¬ 
sent  the  same  views  to  our  legislators  _  after 
they  have  been  wisely  considered,  and  this  can 
be  done  only  by  consultation  and  united  action 
through  one  association.  .  . 

What  we  need  is  co-operation,  for  it  is  the 
only  system  that  will  insure  success  in  any 
organized  body.  By  its  application  to  the  regu¬ 
lar  attendance  at  all  meetings,  by  carrying  out 
the  recommendations  of  the  majority,  by  fol¬ 
lowing  out  as  closely  as  possible  all  the  pre¬ 
cepts  of  organization  and  stick  together  by  act¬ 
ing  in  unity  on  all  questions. 

We  seek  the  co-operation  of  the  manufac¬ 
turer  and  jobber.  We  seek  their  moral  influ¬ 
ence,  believing  that  by  a  co-operation  of  all 
interests  we  shall  be  able  to  bring  about  con¬ 
ditions  in  the  trade  that  will  be  a  benefit  to 
all  concerned. 

But  while  we  seek  this  co-operation  from  a 
moral  standpoint,  let  us,  from  a  financial  stand¬ 
point,  be  independent  of  all  other  influences. 

I  do  not  advise  an  independence  of  antago¬ 
nism,  but  an  independence  of  co-operation, 
where  each  manufacturer,  jobber  and  retailer, 
in  his  own  sphere,  can  work  out  the  different 
oroblems  and  solve  them  to  the  advantage  of 


all 

PRESIDENT  KAISER:  On  behalf  of  the 
convention  1  desire  to  thank  Mr.  Green  for 
his  splendid  address. 

PRESIDENT  KAISER:  The  next  order  o 
business  will  be  nomination  of  officers. 


NOMINATIONS. 

MR.  GEESEY  (York):  I  desire  to  make  a 
nomination  for  President,  and  in  doing  so  I 
want  to  say  that  this  organization  has  arrived 
at  the  stage  where  its  influence  is  felt  among 
not  only  merchants  of  the  State,  but  among  all 
interests  that  are  concerned.  We  have  had  our 
struggles;  we  have  had  our  work;  we  have  had 
to  have  men  give  their  time  to  this  organization 
without  compensation.  Now,  that  the  organiza¬ 
tion  is  a  success,  we  need  a  man  to  lead  us 
who  has  had  experience:  we  need  a  man  vdio 
has  ability.  In  making  this  nomination  I  be¬ 
lieve  I  am  nominating  that  man.  I  desire  to 
place  in  nomination  for  the  office  of  President 
of  this  Association  Albert  Kaiser,  of  Philadel¬ 
phia.  (Loud  applause.) 

On  motion,  nominations  closed. 

Mr.  W.  A.  Bosserman  nominated  for  First 
Vice-President  Mr.  Wilmer  Crow,  of  Harris¬ 
burg. 

Mr.  Kane,  of  Allegheny,  seconded  the  nomi¬ 
nation  of  Mr.  Crow,  paying  high  tribute  to  the 
nominee. 


Mr.  Detzel  (Erie),  in  words  of  high  praise, 
nominated  Mr.  S.  W.  McCuen,  of  Oil  City,  for 
■'irst  V  ice-President. 

Mr.  Smith  (Franklin)  seconded  the’  nomina- 
ion  of  Mr.  McCuen. 

Mr.  Rankin  (Dairy  Station)  nominated  Mr. 

C.  Wagner,  of  Homestead. 

Mr.  Murphy  (Warren)  nominated  Mr.  I.  II. 
Mott. 

Mr.  Crow  (Harrisburg)  nominated  Mr.  L.  J. 
Schroeder,  of  Columbia. 

On  motion,  nominations  closed. 


SECRETARY. 

Mr.  Smedley  (Philadelphia)  nominated  Mr. 
.  M.  Howes,  the  present  incumbent. 

Seconded,  and  nominations  closed. 


FINANCIAL  SECRETARY. 

Mr.  Nelson  (Chester)  nominated  Mr.  E-  J- 
Morris. 

TREASURER. 

Mr.  O.  A.  Patterson  (Philadelphia)  nomi¬ 
nated  Mr.  Wm.  II.  Nelson,  the  present  in¬ 
cumbent. 

On  motion,  nominations  closed. 


TWO  MEMBERS  OF  EXECUTIVE  COM¬ 
MITTEE. 

The  following  were  nominated  for  Executive 
Committee:  Mr.  P.  M.  Malloy,  Williamsport; 
Mr.  A.  S.  Deeter,  Reading;  Mr.  J.  F.  Howe, 
and  Mr.  William  Giles,  Pittston. 

On  motion,  nominations  closed. 


13- 

14- 
18. 
18. 


NEXT  PLACE  OF  CONVENTION. 

MR.  O’BRIEN  (New  Castle):  Mr.  Chair¬ 
man  and  delegates:  At  the  opening  session  of 
our  convention  your  Worthy  Past  President, 
Mr.  Johnston,  told  us  that  it  is  thought  York 
is  in  the  spot  where  once  was  the  Garden  of 
Eden.  Now,  this  is  correct,  and  a  more  thor¬ 
ough  investigation  shows  that  the  western 
boundary  extends  to  the  Ohio  line,  about 
twelve  miles  from  New  Castle,  and  the  proba¬ 
bilities  are  that  the  tree  from  which  Mother 
Eve  obtained  the  apple  grew  where  York  now 
stands.  (Laughter.)  The  hospitality  extended 
by  the  merchants  of  York  to  you  delegates  we 
do  not  agree  to  surpass,  but  we  will  give  you 
this  assurance,  that  no  effort  will  be  too  great 
for  the  merchants  of  New  Castle,  the  most  up- 
to-date  city  of  the  third  class  in  this  Common¬ 
wealth.  And  we  believe  for  the  members  re¬ 
siding  in  the  western  part  of  the  State  and 
for  the  best  interests  of  this  organization  our 
city  should  be  selected  as  the  meeting  place  for 
the  Twelfth  Annual  Convention  in  1908.  In 
behalf  of  the  New  Castle  Grocers’  Association 
I  extend  to  you  a  most  hearty  invitation  to 
meet  with  us  next  year,  and  let  us  demon¬ 
strate  to  you  that  what  we  claim  are  facts. 
Nomination  seconded. 

MR.  DRURY  (Pittston):  Gentlemen,  since 
coming  to  this  convention  I  have  been  asked 
to  make  a  nomination  for  the  next  meeting 
place.  I  come  from  the  coal  regions.  We  have 
had  our  labor  struggles,  and  other  troubles, 
but  they  have  left  us,  and  now  we  want  the 
convention  to  come  pur  way.  We  have  a  small 
town  in  the  lower  part  of  the  coal  regions 
which  has  been  very  loyal,  and  have  had  a 
hard  struggle  to  maintain  an  organization  ot 
this  kind,  and  for  that  reason  we  are  asking 
the  convention  to  come  that  way.  The  place 
we  have  in  view  is  Pottsville. 

Mr.  Stuart  (Carbondale)  seconded  the  nomi¬ 
nation,  as  did  also  Mr.  O.  A.  Patterson  (Phila 
delphia),  and  J.  W.  Rittenhouse  (Scranton). 

After  announcement  on  behalf  of  the  York 
Entertainment  Committee  the  convention,  at 
5.25,  adjourned  until  9  o’clock  Thursday  morn¬ 
ing. 


SUNBURY  LITIGATION. 
PRESIDENT  KAISER:  I  think  two  : 
ago  Sunbury  askecL  this  Association  to  s 
donations  to  defend  their  case  in  the  U 
States  Supreme  Court  relative  to  peddlii. 
their  county.  Mr.  Shipman  is  now  prei: 
to  make  a  statement  of  these  expenses  ami 
lections. 

Mr.  Shipman  (Sunbury)  here  presented 
following  statement: 

Amount  received  from  Association  fo 
fraying  expenses  of  litigation,  Common» 
vs.  Citizens’  Wholesale  Supply  Company 
Columbus,  Ohio. 

1906. 

Apr.  6.  Albert  Kaiser,  President . 

“  7.  Donora  . 1  • 

“  10.  Jeanette  . 

Cannonsburg  . 

“  12.  Chambersburg  . 

Slatington  . 

Frankford  . 

Butler  . 

Union  City  . 

Erie,  per  Howes  .  . . 

Bradford  . 

Washington  . 

New  Castle  . . . 

Pittsburg,  per  McKelvy . 

Hazleton  . 

Erie,  per  McDonald  . 

Wilkinsburg  . . 

Harrisburg,  Kilgin  . 

Lebanon  . 

F reedon  . 

Kane  . 

Tamaqua  . 

Greensburg  . . 

Harrisburg,  per  Cook . 

Pittston  . . 

Columbia  . 

Williamstown  . 

New  Brighton  . 

Tower  City  . 

Scranton  . 

Reading  . 

Uniontown  . . . 

Lewistown  . 

Mauch  Chunk  . 

Pottsville  . 

DuBois  . 

Allentown  . 

Lehighton  . 

Franklin  . 

South  Fork  . . 

Hanover  . 

Berwick  . 

Philadelphia,  Smedley  . 

CarbOndale  . 

York,  Geesey  . 

Pittsburg,  Calderwood  . 

Sharon  . 


FIFTH  SESSION. 

Thursday  Morning,  August  22,  1907, 
The  convention  was  called  to  order  at  9-3° 
by  President  Kaiser. 


Secretary  Howes  read  the  minutes  of  the 
previous  day,  which  were  approved  as  read. 

On  motion  of  Secretary  Howes  the  questions 
and  resolutions  in  the  question  box  at  this 
time  were  referred  to  the  Committee  on  Reso 
lutions. 


REPORT  OF  AUDITING  COMMITTEE. 
The  "report  of  the  Auditing  Committee  was 
presented  as  follows: 

York,  Pa.,  August  21,  I9°7 


We,  your  committee  to  audit  the  Financial  far  more  work  and  offered  a  much  larger 
icretary  and  Treasurer’s  books,  have  per-  fiCe  than  any  of  us  ever  dared  to  exp 


Secretary 

formed  our  duties  and  find  them  correct,  as 
follows: 

E.  T  Morris,  Dr.,  for  amounts  as  per 

list  . $1,672.88 

Cr.  by  having  paid  to  W.  H.  Nelson, 

Treasurer  .  1,672.88 


W.  H.  Nelson,  Dr.,  to  balance  last 

audit  .  $933-88 

Received  from  E.  J.  Morris,  Financial 

Secretary  .  1,672.88 


19. 


21. 

23- 


24- 


May 


26. 

27- 

3°- 

4- 

5- 
8. 
9- 

11. 

12. 


15- 


22. 

23- 


28. 
June  12. 
15- 
23- 
Aug.  6. 
24. 


Total 


Cr. 


By  cash  paid  H.  S.  Knight,  attorney 

fees  .  $ 

Printing  paper  book  . . 

Telephone  and  telegraphing  Columbus 

and  Washington  . . . 

Expenses  attorney  at  Washington .... 


Total .  . 
Allowance 


Balance . . 

Paid  postage  and  printing. 


Total .  $ 


Balance  on  hand  .  $ 

D.  L.  Long, 

M.  L.  Hoffman. 

Audi: 

Mr.  Kessler  (Erie)  moved  that  the  b 
of  $167.25  referred  to  be  used  by  the 
Association  to  the  best  interests  of  the 

Asosciation. 

Seconded  by  Mr.  Rankin,  and  carried 
On  motion  of  Mr.  Rankin,  permissio 
given  to  Mr.  Giles  (Pittston)  to  withdr: 
name  from  the  ballot  of  officers. 


LEGISLATIVE  REPORT. 

President  Kaiser,  in  speaking  of  the 
of  the  committee  at  the  last  session  o 
Legislature,  said: 

Feeling  it  will  be  better  to  come  fro 
gentleman  who  had  that  work  practical 
charge,  and  who  so  ably  handled  it,  _ 
leave  it  to  Mr.  Crow  to  make  a  detail 
port.  I  can  say  for  Mr.  Crow  that  hi 


$2,606.76 

Cr.  by  vouchers  paid  Nos.  219  to  271.  .$2,384.92 


Balance  011  hand  August  at,  1907- •  $221.84 
Respectfully  submitted, 

I.  II.  Mo-rr, 

Wm.  P.  J.  Wkri.y, 

C.  H.  Brown. 

Auditors. 


O11  motion,  the  report  was  approved. 

On  motion  of  Mr.  C.  A.  Stuart  (Carbon- 
dale)  the  polls  were  at  this  point  declared  open 
for  half  an  hour. 

President  Kaiser  appointed  the  following 
election  board: 

W.  A.  Shipman,  Sunbury. 

D.  M.  Brunbaugh,  Huntingdon. 

J.  A.  Edgar,  Frankford. 


him,  and  far  more<than  we  can  ever  that  I 
or  recompense  him  for.  I  know  that  o 
one  hand  Mr.  Crow  has  endeared  him? 
every  retail  merchant  of  the  State  of  Pci 
vania  who  knew  anything  of  the  work 
was  going  on  at  that  time.  I  will  say  1 
came  in  touch  with  a  man  who  was  mi 
tive,  more  conscientious,  and  yet  more 
to  his  cause  than  was  our  representati 
Harrisburg,  and  at  no  time  was  time  toe 
able  or  was  work  too  arduous  for  him 
forward  and  carry  out  the  summons 
came  from  vour  executive  officers.  Upon 
occasion  that  I  have  had  to  communicati 
him,  or  to  meet  him  in  person,  I  four, 
prepared  and  posted  up  to  the  minute, 
with  extreme  pleasure  that  I  offer  to  hi 
morning  the  unhampered  floor,  to  lay  1« 
you  gentlemen  just  what  the  difficulties  " 
work  were.  Mr.  Wilmer  Crow,  of  Harr 


MR.  CROW’S  REPORT. 

Mr.  President  and  gentlemen:  In  the 
part  of  January  I  receiyed  a  telegram 
State  Secretary  Howes,  informing  me  t 
had  been  selected  by  the  Executive  Com 
to  represent  the  State  Association  at  H 
burg  during  the  session  of  the  Legist 
After  giving  the  matter  careful  consider 
and  with  some  hesitancy,  I  finally  notinei 


GROCERY  WORLD 


26^ 


— 

I  would  accept  the  appointment  and  would 
re  the  Association  to  the  best  of  my  ability. 

!  /bile  several  bills  received  the  endorsement 
support  of  the  Association,  only  one  meas- 
j  was  introduced  by  it,  namely,  the  Garni- 
1  ;  bill.  The  Trading  Stamp  bill  was  sup- 
;ed  as  long  as  it  was  in  shape  to  be  of 
e  benefit  to  our  members,  but  finally  it 
so  amended  in  the  Senate  that  it  was 
:tical!y  worthless,  and  with  the  other  work 
hand,  and  very  little  hope  of  getting  it 
<  into  its  original  shape  owing  to  the  rush 
dent  to  the  closing  hours  of  the  session, 
vas  not  pushed,  and  perished  by  the  way- 
■.  The  repeal  of  the  mercantile  tax  law 
followed  up  until  it  developed  that  to  try 
orce  it  would  endanger  the  Pure  Food  bill, 
the  Garnishee  bill,  when  it  was  deemed 
isable  not  to  try  to  force  it.  The  political 
icrs  had  made  up  their  minds  not  to  sup- 
:  any  measure  that  would  lower  the  revenue 
he  State  on  account  of  their  plans  to  keep 
or  increase  the  appropriations  to  the  schools 
charitable  institutions.  This  sentiment 
strongly  expressed  by  many  members  of 
1  houses,  who  said  if  we  pressed  this  meas- 
they  would  have  to  be  against  us  on  our 
r  measures.  The  bill  to  put  a  mercantile 
on  soap  clubs  came  within  six  votes  of 
;ing  the  House.  From  talks  with  members 
the  House  and  conversations  overheard,  I 
sure  that  the  defeat  of  this  measure  was 
to  the  fact  that  the  wives  and  daughters 
nany  of  them  were  interested  in  these  clubs, 
on  their  account  they  voted  against  it. 
at  credit  is  due  to  Representative  Garner, 
Schuylkill  county,  the  author  of  the  bill,  for 
gallant  fight  to  have  it  passed,  even  after 
defeat.  The  Pure  Food  bill  introduced  by 
ator  Tustin,  of  Philadelphia,  and  known  as 
ate  Bill  No.  5,  had  our  heartiest  support 
u  beginning  to  end.  This  bill  had  a  very 
ckered  career.  Probably  no  measure  before 
er  house  was  amended  as  frequently  as  this 
.  Even  after  it  had  passed  both  houses  it 
•  recalled  from  the  Governor,  a  conference 
imittee  appointed  from  each  house  on  the 
day  of  the  legislative  session,  and  practi- 
y  a  new  bill  was  drafted,  which  passed  the 
ate  and  House  in  the  early  hours  of  the 
•nine  on  the  last  day  without  opposition, 
s  bill  as  finally  passed  was  undoubtedly  the 
:  that  had  been  presented,  and  was  approved 
the  Governor.  We  are  greatly  indebted  to 
ator  Tustin,  of  Philadelphia,  who  was  the 
lor  of  and  had  charge  of  the  bill  in  the 
ate,  and  to  Hon.  Andrew  B.  Hitchcock,  of 
ga  county,  who  had  charge  of  it  in  the 
use,  for  the  loyal  service  they  rendered  in 
alf  of  this  measure. 

THE  GARNISHEE  BILL, 
his  was  the  only  bill  that  was  introduced  as 
ctly  an  Association  measure.  It  was  intro- 
ed  by  Hon.  Win.  H.  Irwin,  of  Blair  county, 
February  nth.  A  hearing  was  held  on 
rch  yth,  before  the  Committee  on  Judiciary 
teral.  At  this  hearing  at  least  150  mer- 
nts  were  present  from  all  parts  of  the 
te.  It  was  one  of  the  most  representative 
ics  and  one  of  the  largest  to  attend  any 
ring  during  the  session,  and  undoubtedly 
itea  a  most  favorable  impression.  The  argu- 
it  was  made  by  our  State  Secretary,  Mr. 
M.  Howes.  No  one  could  have  done  better. 

presentation  of  the  case  was  most  con- 
:ing,  and  from  beginning  to  end  he  held 
closest  attention  of  every  member  of  the 
imittee.  His  ready  repartee  and  prompt 
wer  to  all  questions  propounded  by  mem- 
>  of  the  committee  Won  for  him  their  high- 
admiration,  and  for  the  measure  their  in- 
st  and  their  support.  Although  closely  fol- 
ed  after  this  -we  could  not  get  it  reported 
until  April  2d.  This  was  largely  due  to 
vast  amount  of  work  the  committee  had 
do.  The  bill  passed  second  reading  about 
days  later,  when  we  expected  a  fight  on  it, 
to  have  it  loaded  down  with  amendments 
would  make  it  useless,  but  we  succeeded 
preventing  this  and  it  passed  this  stage 
lout  opposition.  It  was  reached  on  the 
d  reading  calendar  on  April  25th,  but  at 
time  there  was  such  a  small  attendance  I 
afraid  to  risk  it,  and  requested  Mr.  Irwin 
have  it  “postponed  for  the  present.”  This 
mt  that  it  could  be  called  up  at  our  pleas- 
On  Tuesday  morning,  April  30th,  con- 
ons  seemed  to  be  favorable,  and  it  was 
ed  up  and  passed  finally  by  a  vote  of  128 
io.  It  was  messaged  to  the  Senate  the 
e  day  and  referred  to  the  Committee  on 
iciary  General.  A  hearing  was  asked  by 
opponents  of  the  bill,  and  the  date  set  for 
Y  7th.  It  was  not  reached  on  that  day, 
was  had  on  the  8th.  Two  attorneys  for 
Pennsylvania  Railroad  Company  and  four 
the  Miners’  Union  appeared  against  it,  and 
President,  Mr.  Kaiser,  made  the  argument 
it.  A  desperate  fight  was  made  against  it 
some  of  the  committee,  and  we  did  not 
cced  in  getting  it  out  until  the  following 
nday  evening.  May  13th.  In  order  to  get 
though  at  all  it  had  to  pass  first  reading 
same  night,  which  required  unanimous  con- 
This  was  denied  by  Senator  McNichol, 
Philadelphia.  This  was  finally  overcome  by 
iator  Templeton,  of  Blair  county,  offering 
lotion,  seconded  by  Senator  Grim,  of  Bucks 
-nty,  that  the  rule  requiring  unanimous 
sent  be  suspended,  which  was  carried,  and 
bill  passed  first  reading.  On  Tuesday,  the 
h.  we  had  another  struggle  to  prevent  it 
'8  amended  so  as  to  put  half  the  costs  on 
creditor.  This  effort  was  led  by  Senators 

of  Venango,  and  Mcllhenny,  of  Phila- 
>nia  We  succeeded  in  getting  them  to  with* 
w  ‘r°m  this  position,  when  later  they  re- 
?ed  the  agitation,  and  we  had  hard  work 
induce  them  not  to  attempt  to  so  amend  it. 
passed  second  reading  the  14th  without 
■indment.  On  the  15th  six  members  of  the 
aers  Union  and  three  Pennsylvania  Railroad 
irneys  all  joined  hands  in  a  final  attempt 
‘  prevent  its  passage.  It  passed  finally,  how¬ 


ever,  by  a  vote  of  26  to  3,  just  a  constitutional 
majority.  Thus  far,  so  good.  I  am  sorry  I 
cannot  make  as  favorable  report  as  to  action 
of  the  Governor.  Hundreds  of  letters  and 
telegrams  were  sent  to  Governor  Stuart  from 
all  parts  of  the  State,  but  on  June  10th  he 
saw  fit  to  veto  it.  It  is  conceded  by  all  that 
in  his  veto  message  he  did  not  present  a  single 
good  argument.  While  our  hopes  were  ulti¬ 
mately  dashed  to  the  ground,  we  should  by  no 
means  be  discouraged.  We  fought  a  good  fight, 
our  cause  was  just,  and  it  was  a  campaign  of 
education  that  if  persistently  followed  up  must 
eventually  lead  to  success.  It  is  not  too  soon 
to  begin  planning  an  aggressive  campaign  for 
the  next  Legislature  in  1909,  and  we  ought  to 
be  strongly  in  evidence  during  the  political 
campaign  of  1908,  when  the  members  of  the 
next  Senate  and  House  of  Representatives  will 
be  elected. 

I  cannot  close  this  report  without  expressing 
my  grateful  appreciation  to  the  officers  and 
members  of  the  Retail  Merchants’  Association 
for  their  loyal  support  in  the  legislative  work, 
but  especially  I  want  to  commend  to  your  con¬ 
sideration  the  work  of  our  President,  Mr.  Al¬ 
bert  Kaiser,  and  our  Secretary,  Mr.  A.  M. 
Howes.  Both  of  these  gentlemen  were  un¬ 
tiring  in  their  support  of  the  work  being  done 
at  Harrisburg.  They  were  prompt  in  carrying 
out  every  suggestion;  in  keeping  me  fully  in¬ 
formed  as  to  every  development  that  came 
under  their  notice,  and  they  rendered  most 
valuable  assistance  by  keeping  the  secretaries 
posted  as  to-  what  members  needed  to  be  seen 
by  their  constituents.  I  am  satisfied  that  very 
few  of  our  members  have  any  conception  of 
the  vast  amount  of  correspondence  that  was 
sent  out  by  Mr.  Howes  during  this  campaign. 
He  had  the  matter  so  well  in  hand  that  in 
any  emergency  he  seemed  to  know  just  where 
a  letter  or  a  telegram  would  do  the  most 
good. 

Much  credit  is  due  to  Hon.  Win.  IT.  Irwin, 
member  of  the  House  from  Blair  county,  and 
to  Senator  Chambers  O.  Templeton,  also  of 
Blair  county,  for  their  co-operation  and  as¬ 
sistance.  Respectfully  submitted, 

Wilmer  Crow. 

MR.  MALLOY  (Willihmsport)  at  this  point 
presented  Mr.  Crow  with  a  handsome  pocket- 
book  containing  $100  in  gold.  In  making  the 
presentation  Mr.  Malloy  said,  among  other 
things: 

The  officers  have  taken  up  the  matter  of 
the  services  rendered  by  Mr.  Crow  at  Har¬ 
risburg,  for  which  he  was  not  paid.  Broth¬ 
er  Crow  did  not  want  to  be  paid  for  his 
work.  He  would  only  take  the  small 
amount  necessary  for  his  actual  expenses. 
The  executive  officers  felt  that  something 
should  be  done  as  a  token  of  recognition 
for  the  valuable  services  rendered.  The 
Executive  Committee  had  a  meeting  last 
night — or  this  morning,  rather — we  ad¬ 
journed  about  1.30 — and  they  delegated 
Mr.  Geesey  and  myself  to  go  out  at  that 
hour  of  the  morning  and  break  into  some 
bank  and  .get  some  small  token  that  men 
measure  up  as  you  have  often  heard  at 
the  rate  of  16  to  1.  I  will  wager  16  to  1 
we  were  successful  in  getting  into  a  bank 
daughter),  and  it  is  with  great  pleasure 
that  I  have  the  honor  to  present  this  small 
token  to  Brother  Crow  as  a  token  of  the 
appreciation  of  the  officers  and  members 
of  the  Retail  Merchants’  Association  of 
Pennsylvania. 

Mr.  Crow,  in  well  chosen  words,  expressed 
his  thanks  and  appreciation  of  the  kindlv  act 
of  the  Association.  He  hoped  to  be  able  to 
do  even  more  in  the  future  than  he  had  in  the 
past,  and  closed  with  an  earnest  appeal  to  the 
members  of  the  Association  to  pay  more  atten¬ 
tion  to  correspondence  from  the  State  Secre¬ 
tary,  and  to  familiarize  themselves  thoroughly 
with  proposed  legislation,  so  that  they  could 
appeal  intelligently  to  their  representatives  in 
the  Legislature. 

REPORT  OF  COMMITTEE  ON  RESOLU¬ 
TIONS. 

Mr.  L.  R.  Clover  (Scranton),  on  behalf  of 
the  committee,  reported  action  on  resolutions 
as  follows: 

“Whereas.  The  legislative  campaign  in  the 
interest  of  the  retail  merchant  has  closed,  and 
our  interests  were  carefully  guarded;  and 

“Whereas,  Our  representative  at  Harrisburg, 
Mr.  Wilmer  Crow,  served  our  intersts  faith¬ 
fully  and  well:  therefore,  be  it 

“ Resolved .  That  we  tender  our  heartv  thanks 
for  his  faithful,  conscientious  and  self-sacrific¬ 
ing  service.” 

MR.  HOWES:  T  move  the  adoption  of  the 
resolution  bv  a  rising  vote.  Carried. 

Question:  “Will  this  convention  make 
known  its  position  on  the  demand  for  a 
parcels  post?” 

MR.  CLOVER:  We  recommend  that  the 
convention  place  itself  on  record  as  being  op¬ 
posed  to  a  parcels  post  bill. 

On  motion  of  Mr.  O’Brien  the  recommenda¬ 
tion  of  the  committee  was  concurred  in. 

Question :  “What  can  be  done  to  obviate 
the  extortionate  charges  by  the  express 
companies  on  small  packages,  which  arc 
far  in  excess  of  what  they  should  be?” 

MR.  CLOVER:  Inasmuch  as  the  reduction 
of  express  charges  on  small  packages  would 
work  the  same  evil  as  the  parcels  post  law 
would,  it  is  the  opinion  of  your  committee  that 
it  is  worthv  of  discussion  as  to  whether  any¬ 
thing  should  he  done. 

MR.  SMEDLEY:  Regarding  this  charge  on 
small  parcels  of  express  matter  I  addressed  a 
meeting  here  several  years  ago,  and  that  was 
one  of  the  questions  the  merchants  of  York 
were  particularly  interested  in.  There  are  two 
points  to  consider.  The  members  can  co-oper¬ 
atively,  T  think,  in  connection  with  other 
merchants  in  their  town,  arrange  to  have  some¬ 
one  collect  their  packages  and  deliver  them, 
saving  considerable  money.  I  know  that  has 


saved  the  merchants  of  Yrork  a  great  deal  of 
money  in  the  last  three  or  four  years. 

Mr.  Hayes  (Erie)  thought  that  a  reduction 
of  express  rates  on  small  packages  would  work 
to  the  detriment  of  the  merchants. 

On  motion  of  Mr.  Ranck  the  recommenda¬ 
tion  of  the  committee  was  concurred  in. 

Question:  “The  Act  of  April  12,  1851,  Sec¬ 
tion  4,  Pa.  Laws  441,  according  to  the  legal 
digest  prepared  by  Attorney  E.  J.  Buckley, 
forbids  any  person  to  sell  or  expose  for  sale 
as  hawker,  peddler  or  traveling  merchant,  any 
foreign  or  domestic  goods,  wares  or  merchan¬ 
dise  other  than  of  his  own  manufacture.  Pen¬ 
alty  for  violation  $50,  inflicted  by  civil  action. 
This  act  does  not  apply  to  persons  legally  au¬ 
thorized  to  carry  goods  for  wholesale  purposes. 
Would  it  be  beneficial  to  the  retail  merchants 
of  the  State  to  have  this  act  covering  North¬ 
umberland  county  amended  to  cover  all  sections 
of  the  State?” 

MR.  CLOVER:  Your  committee  believe  it 
would  and  suggest  this  matter  be  referred  to 
the  Legislative  Committee. 

On  motion  of  Mr.  Kessler  the  matter  was 
so  referred. 

'‘Resolved,  That  the  Secretary  be  directed 
to  communicate  with  each  association,  request¬ 
ing  that  members  of  auxiliaries  use  their  best 
effort  to  secure  the  election  of  Senators  and 
Representatives  who  are  friendly  to  the  retail 
merchants.” 

Approved  by  the  committee. 

Mr.  Howes  moved  its  adoption. 

SENATOR  DRURY :  I  think  that  is  where 
our  strength  ought  to  lie— in  regard  to  get¬ 
ting  legislation  through  the  State.  If  we  will 
put  ourselves  on  record  and  organize  ourselves, 
as  we  should,  we  can  make  ourselves  felt  in 
this  State.  This  organization  has  come  to 
stav.  Last  fall  when  we  elected  legislators  we 
invited  the  candidates  at  our  meeting,  and 
had  their  promise  and  support  of  any  measure 
which  we  brought  forward.  If  we  want  to  ac¬ 
complish  anything  through  the  Legislature,  that 
is  the  proper  way  to  do  it,  and  no  other. 
Have  the  promise  of  your  candidates  before 
you  vote  for  them;  not  after,  because  they 
don’t  care  a  picayune  after  they  get  your  votes, 
which  way  they  vote  in  the  Legislature. 

MR.  SMEDLEY:  I  take  it  that  if  we  fail 
to  pass  this  resolution  we  fail  in  our  duties 
to  ourselves.  The  passage  of  this  resolution 
will  be  practically  an  endorsement  of  our  legis¬ 
lative  work,  an  endorsement  of  the  members 
of  the  House  and  Senate  who  stood  by  us  in 
times  of  dire  extremity.  I  hope  we  will  get 
a  Legislature  elected  that  will  serve  our  inter¬ 
ests,  and  there  is  no  officer  in  this  convention 
interested  in  legislative  work  who  has  not  been 
confronted  by  questions  asked  by  legislators 
themselves, — “What  have  you  ever  done  for 
u§?”  I  tell  you,  the  time  is  coming  when  we 
have  got  to  adopt  the  sentiment  expressed  by 
Senator  Drury.  We  have  got  to  take  the 
candidates  for  public  office  and  say  to  them, 
“We  represent  vast  mercantile  interests,  and 
that  we  represent  the  people,  and  that  we  de¬ 
mand  some  recognition  from  our  legislators.” 
We  go  to  the  members  of  the  Legislature  after 
they  are  elected,  when  we  have  not  done  any¬ 
thing  to  help  them  or  to  help  ourselves.  Mr. 
Crow  will  bear  me  out  in  this  statement,  that 
it  is  no  time  to  get  the  pledge  of  a  candidate 
so  potent  for  our  good  as  before  he  is  elected. 

(Mr.  Smedley  cited  an  experience  from  Phil¬ 
adelphia  of  a  member  of  the  Legislature  break¬ 
ing  his  promise  to  the  merchants,  the  result 
of  which  was  that  he_\yas  defeated  at  the  next 
election.) 

MR.  HOWES:  I  would  like  to  see  the  reso¬ 
lution  acted  on  favorably,  on  account  of  the 
effect  it  will  have  on  similar  organizations 
throughout  the  State. 

Messrs.  Crow  (Harrisburg)  and  Rain  (Phila¬ 
delphia)  also  spoke  in  favor  of  the  resolution, 
which  was  adopted. 

MR.  CLOVER:  The  committee  recommends 
that  1,000  copies  of  the  proceedings  of  this 
convention  be  printed,  to  include  the  address 
“The  Master  Merchant,”  and  that  each  local 
association  and  delegate  be  furnished  free 
copies. 

This  recommendation,  on  motion  of  Senator 
Drury,  was  concurred  in. 

Question:  What  effect  has  the  act  of  the 
last  Legislature  had  on  the  Larkin  soap  busi¬ 
ness  ? 

MR.  CLOVER:  The  committee  knows  of  no 
legislation  which  was  enacted  during  the  last 
session. 

Question:  “Is  it  lawful  for  a  farmer  to 

buy  product,  such  as  potatoes,  etc.  (not  of  his 
own  production),  to  peddle  and  sell  said  prod¬ 
uct  in  a  borough  or  city,  without  paying  a 
borough  or  city  license?  Tf  not  lawful,  what 
redress  has  the  merchant  in  law?” 

MR.  CLOVER:  In  the  opinion  of  the  com¬ 
mittee,  this  matter  has  been  regulated  by  Coun¬ 
cils  of  cities  and  boroughs. 

Mr.  McNear  (Steelton)  stated  this  was  one 
of  the  sorest  afflictions  in  their  neighborhood, 
and  they  had  not  been  able  to  remedy  it 
through  local  legislation,  as  yet. 

Whereas,  Convention  reports  show  that 
there  is  manifest  throughout  the  State  a  will¬ 
ingness  to  advance  the  public  welfare  by  par¬ 
ticipating  in  every  municipal  movement,  indus¬ 
trially,  financially  and  morally;  and, 

Whereas,  The  work  thus  far  accomplished 
by  our  organization  must  be  maintained  and 
protected  to  the  end  that  the  promise  of  the 
future  may  be  achieved;  therefore,  be  it 

Resolved,  That  this  convention  go  on  record 
as  being  in  favor  of  the  formation  of  a  fund 
in  each  local  organization,  to  be  used  by  such 
local  association  as  occasion  may  require  in 
prosecuting  cases  of  corrupt  practices  at  elec¬ 
tion  and  grafting  by  the  incumbents  of  elec¬ 
tive  offices. 

The  purpose  of  this  resolution  is  distinctly 
non-political.  Tt  simply  is  designed  to  insure 
that  the  votes  and  purposes  of  responsible  mer¬ 
chants  shall  not  be  overcome  by  the  purchased 
influence  of  the  corrupt  and  worthless  whom 


the  merchants,  it  seems,  have  the  burden  of 
feeding  and  clothing  gratuitously  under  exist¬ 
ing  Pennsylvania  laws. 

MR.  CLOVER:  We  are  in  favor  of  this 
resolution  and  recommend  that  the  sense  of 
the  resolution  be  carried  out  by  each  local 
organization. 

On  motion  of  Mr.  Howes  the  recommenda¬ 
tion  of  the  committee  was  concurred  in. 

Question:  “Would  it  not  be  advisable  for 

the  local  associations  of  this  State  to  select 
nominees  for  home  elections,  and  endeavor  to 
elect  them  to  office  for  their  benefit?” 

MR.  CLOVER:  We  think  it  would. 

Question:  “Can  co-operative  buying  be  car¬ 
ried  on  successfully  by  ten  to  fifteen  grocers 
who  belong  to  an  association  that  admits  all 
kinds  of  merchants?” 

MR,  CLOVER:  In  the  minds  of  the  com¬ 
mittee,  we  think  it  can  by  holding  auxiliary 
meetings;  in  other  words,  having  your  buying 
circle  meetings  held  separate  and  apart  from 
your  general  meetings. 

PRESIDENT  KAISER:  In  connection  with 
the  establishment  of  co-operative  buying,  espe¬ 
cially  in  a  small  circle,  I  would  advise  that 
you  do  not  adopt  co-operative  buying  simply 
because  some  other  association  has  been  suc¬ 
cessful  in  that  department.  Investigate  your 
conditions  thoroughly  and  find  out  whether 
your  people  want  it, — I  mean  the  people  whom 
you  expect  to  participate  in  such  a  movement 
really  want  it,  and  will  support  it.  Co-opera¬ 
tive  buying  is  not  an  easy  movement,  and  un¬ 
less  it  is  taken  hold  of  'heartily  it  will  be  a 
failure.  If  you  think  it  is  going  to  be  success¬ 
ful,  then  go  into  it  for  all  it  is  worth. 

Question:  “Is  it  a  move  in  the  right  direc¬ 
tion  for  two  or  three  local  associations  of 
forty  or  fifty  members  each  to  engage  a  sec¬ 
retary  who  will  devote  all  his  time  to  asso¬ 
ciation  Work,  taking  it  for  granted  that  the 
secretary  would  have  very  little  expense  as 
to  trolley  fares?” 

MR.  CLOVER:  We  believe  that  could  be 
done,  but  that  would  depend  largely  on  the 
distance  from  the  different  points  where  the 
associations  were  located. 

MR.  HOWES:  That  was  taken  up  in  Beaver 
county;  it  is  in  its  early  stages,  and  we  expect 
great  things  from  it. 

A  suggestion:  That  every  association  fur¬ 
nish  their  delegate  with  a  button  with  the  name 
of  their  town  on  it,  so  when  you  meet  a  man 
you  can  see  at  a  glance  where  he  is  from. 

MR.  CLOVER:  We  recommend  that  sug¬ 
gestion. 

On  motion,  recommendation  concurred  in. 

Question :  “Why  should  not  the  farmers’ 

scales  and  measures,  and  also  peddlers,  be 
inspected,  as  well  as  the  merchants  and  busi¬ 
ness  men’s,  by  the  State  Inspector?” 

MR.  CLOVER:  We  certainly  believe  they 
should  be  inspected,  but  there  is  no  State 
Inspector  to  do  the  work. 

Mr.  Kessler  (Erie)  suggested  the  only  way 
out  of  the  difficulty  was  to  have  a  law  passed 
whereby  every  man  who  comes  in  the  city  to 
sell  anything  has  got  to  have  the  weight  and 
measure  stamped  by  the  sealer  of  weights  and 
measures.  It  had  been  done  in  Erie,  he  said, 
and  was  one  of  the  best  things  ever  done  for 
the  merchants. 

PRESIDENT  KAISER:  During  the  last 
session  of  the  Legislature  two  or  three  at¬ 
tempts  were  made  for  the  passage  of  a  law 
providing  for  a  sealer  of  weights  and  measures, 
with  fees.  Through  correspondence  we  object¬ 
ed  very  strenuously  against  the  enactment  of 
these  laws,  promising  the  support  of  the  State 
organization  to  support  any  proper  law  for  the 
inspection  of  weights,  but  we  would  not  stand 
for  a  fee  system,  unless  it  provided  for  a 
fixed  fee  that  would  be  very  small,  and  only 
collected  at  certain  stages.  None  of  the  bills 
passed,  but  I  believe  sooner  or  later  we  will 
get  such  a  law. 

The  following  resolutions  were  approved  by 
the  committee,  and  adopted  by  the  convention: 

“ Resolved ,  That  this  Association  is  opposed 
to  the  enactment  of  any  parcels  post  bill,  and 
the  Secretary  is  directed  to  communicate  our 
opposition  to  President  Roosevelt,  the  Post¬ 
master  General  and  Pennsylvania  Senators  and 
Congressmen,  and  to  communicate  with  each 
local  association,  requesting  similar  action.” 

“Whereas.  The  collection  of  a  mercantile 
tax  by  the  State  from  merchants  of  this  Com¬ 
monwealth  is  a  burden  that  should  be  lifted; 
be  it 

“ Resolved ,  That  this  convention  authorize 
its  Executive  Committee  to  commence  a  cam- 
paien  for  its  abolishment.” 

“Whereas,  The  Eleventh  Annual  Conven¬ 
tion  is  about  drawing  to  a  close,  and  desiring 
to  express  our  appreciation  of  the  many  cour¬ 
tesies  extended:  therefore,  be  it 

“ Resolved ,  That  we  tender  to  the  Retail 
Merchants’  Association  of  York  our  heartfelt 
thanks  for  their  onenhanded  .hospitality  and 
the  many  acts  of  kindness  which  have  made 
our  stay  in  their  midst  most  pleasant,  causing 
us  to  carry  away  feelings  of  joy  at  the  spirit 
of  true  fraternity  thus  manifested.” 

“Resolved ,  That  the  thanks  of  the  conven¬ 
tion  be  tendered  to  the  York  Silk  Mills  for 
courtesies  extended  to  the  ladies  attending  the 
convention.” 

“Resolved ,  That  the  thanks  of  the  convention 
be  tendered  to  the  officials  of  the  citv  and 
county  of  York  for  courtesies  extended,  and 
to  the  press  for  the  fair  and  generous  reports 
of  our  proceedings.” 

Senator  Drury  inquired,  at  this  point,  what 
had  been  done  by  the  commission  appointed 
at  the  last  session  of  the  Legislature  to  inquire 
into  the  cost  of  living. 

Mr.  Hohmeyer  stated  he  had  been  informed 
that  the  commission  had  discovered  the  price 
of  high  living  in  Pittsburg  was  due  to  the 
trust  problem  in  the  respect  that  the  prices 
are  set,  and  the  commission  men  arc  com¬ 
pelled  to  ask  a  certain  price  for  goods  before 
thev  reached  Pittsburg,  it  having  been  proven 
that  the  wholesalers  make  over  300  per  cent.; 
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that  the  trading  stamp  and  such  schemes  in¬ 
creased  the  price  of  living  xinly  from  three  to 
five  per  cent. 

Mr.  Spangler  stated  that  lie  did  not  think  the 
commission  made  the  trading  stamp  feature  a 
part  of  their  report.  Co-operative  buying,  he 
said,  was  suggested  by  members  of  the  Asso¬ 
ciation;  that  if  the  merchants  of  Pittsburg 
would  come  together  as  an  association  and 
eliminate  all  these  things,  they  could  reduce 
the  prices  and  treat  customers  better. 

PRESIDENT  KAISER:  We  will  now  have 
the  report  of  the  Retailers’  Mutual  Fire  In¬ 
surance  Company. 

REPORT  OF  RETAILERS’  MUTUAL  FIRE 
INSURANCE  COMPANY. 

MR.  HOWES  read  the  report  as  follows: 

January  i,  1907,  to  July  31,  1907- 
llalancc  as  per  last  audit..  $5,567.39 

Paid  to  Treasurer .  7,481.27 

- $  1 3,048.66 

Disbursements  under  vouchers  1397 
to  1803  inclusive; 

Agents’  commissions  .  $1,179.01 

Office  printing  and  supplies  33-45 

Labor  .  447-5° 

Directors  .  139-5-2 

Transportation  .  t3i-79 

Refunds  .  1 7-2- 73 

Bonds  .  5-°° 

Taxes  .  6.83 

Advertising  .  41.02 

Fire  loss  .  7-986.76 

Adjustment  .  160.06 

-  10,303.67 

$2,744.99 

Balance  in  treasury .  $2,244-99 

RESOURCES. 

Due  from  agents .  $630.69 

Balance  in  treasury .  2,744.99 

Premium  notes  in  force . .220,2.41.33 

LIABILITIES. 

Agents’  commissions  .  -  . .  $82.05 

Insurance  in  force . 228,604.16 

Comparison  with  old  line  cost: 

Old  line  premiums,  100  per  cent. 

board  rates,  or . $87,586.10 

Cost  with  us,  56  per  cent,  board 

rates,  or .  49>I38-3° 

We  saved  our  members  44  per  cent. 

board  rates,  or .  38,447.80 

Losses  paid  by  us,  35  per  cent,  board 

rates,  or .  31,063.46 

Expenses  paid  by  us,  17  per  cent. 

board  rates,  or .  14,781.21 

Surplus  on  hand,  4  per  cent,  board 

rates,  or .  3.293-63 

$49,138.30 

A.  M.  Howes,  Secretary. 
PRESIDENT  KAISER:  Regarding  the 

question  asked  here  yesterday,  the  Directors 
of  the  company  met  last  evening  and  referred 
this  question  to  Mr.  John  A.  Hoober,  a  very 
prominent  attorney  in  this  city,  and  I  have 
his  opinion,  which  I  will  now  read: 

“Responsive  to  your  question  as  to  liability 
under  the  premium  note  on  the  application  for 
insurance  in  the  Retailers’  M.  F.  I.  Co.,  I 
beg  to  advise:  An  applicant  under  this  pre¬ 
mium  note  cannot  be  called  on  for  an  amount 
in  excess  of  the  amount  stated  in  said  note, 
by  assessment  for  less,  necessary  expenses,  or 
any  other  purpose;  in  other  words,  it  is  com¬ 
petent  in  law  for  the  company  and  the  insured 
to  contract  that  no  liability  be  incurred  by 
the  insured  beyond  the  stipulated  sum  in  the 
premium  note,  and  this  is  plainly  intended  in 
the  company’s  application,  doubtless  to  be  pro¬ 
tective  against  the  unlimited  liability  which 
many  ^insurers  met  some  years  ago  in  other 
mutual  companies.  I  might  add,  parenthetical¬ 
ly,  that  I  know  of  one  other  Pennsylvania 
company  doing  business  on  both  a  cash  and 
mutual  basis  that  has  protected  its  mutual 
policy  holders  by  a  similar  limited  liability 
clause  in  its  premium  note.” 

PRESIDENT  KAISER:  I  will  state  that 
the  note  contract  was  drawn  up  by  a  prominent 
insurance  attorney  in  this  State,  and  we  are 
confident  that  we  have,  as  far  as  the  plan  and 
scope  of  the  insurance  company  are  concerned, 
the  best  plan  of  any  mutual  in  the  State;  we 
think  it  is  safest,  and  we  believe  we  arc 
doing  business  more  cheaply  than  any  other 
company;  we  know  we  are  going  to  save  you 
still  more  money  in  the  future. 

SECRETARY  HOWES:  I  will  read  the 
following  resolution : 

“Resolved,  That  the  delegates  of  the  Retail 
Merchants’  Association  of  Pennsylvania,  in 
convention  assembled,  express  our  appreciation 
of  the  fair  rulings  on  all  questions  of  debates 
in  this  convention  work  by  the  President  of 
our  said  State  Association,  Mr.  Kaiser.” 

I  move  the  adoption  of  the  resolution  by  a 
rising  vote. 

The  resolution  was  so  adopted. 

PRESIDENT  KAISER:  I  thank  you,  gen¬ 
tlemen. 

MR.  CHEATLE  (St.  Marys):  What  is  the 
amount  of  a  premium  note  for  $1,000? 

PRESIDENT  KAISER:  The  premium  is 
half  the  old  line  rate,  and  the  premium  note 
is  fifteen  times  the  premium  which  you  pay. 

MR.  TEMPLETON  (Butler):  How  much 
insurance  can  you  take  out  on  your  stock  or 
building  ? 

PRESIDENT  KAISER:  The  by-laws  of 
the  company  permit  an  amount  up  to  $3,000  on 
a  single  risk;  however,  it  has  been  the  policy 
of  the  officers  to  keep  the  risks  down  to  $2,000 
or  less  up  until  the  surplus  reaches  a  certain 
sum.  If  we  feci  the  risk  is  an  extraordinarily 
good  one,  we  take  a  little  more  than  another 
one. 

MR.  TEMPLETON:  That  amount  can  be 
taken  only  on  a  building  by  one  person?  Sup¬ 
pose  there  were  four  stories  and  four  people? 


PRESIDENT  KAISER:  It  would  come 
under  one  risk;  yes,  sir. 

REPORT  OF' ELECTION  BOARD. 

Secretary  Howes  at  this  point  read  the  re¬ 
port  of  the  tellers,  with  the  following  result 
of  the  election: 

President,  Albert  Kaiser,  Philadelphia. 

First  Vice-President,  Wilmer  Crow,  Harris¬ 
burg. 

Second  Vice-President,  S.  W.  McCuen,  Oil 

Third  Vice-President,  L.  K.  ^schroeder,  Co¬ 
lumbus. 

Secretary,  A.  M.  Howes,  Erie. 

Financial  Secretary,  E.  J.  Morris,  Reading. 

Treasurer,  W.  II;  Nelson,  Chester. 

Executive  Committee:  P.  M.  Malloy,  Will¬ 
iamsport;  A.  S.  Deeter,  Reading. 

Next  convention  city,  New  Castle. 

On  motion  of  Mr.  Edgar  (Frankford)  the 
selection  of  New  Castle  was  made  unanimous. 


CREDIT  RATING  SYSTEM. 


SECRETARY  HOWES:  The  Executive 
Committee  present  to  local  associations  the 
credit  rating  sheet  adopted  by  the  Bradford 
Business  Men’s  Association. 

Mr.  Geesey  (York)  moved  that  the  conven¬ 
tion  recommend  to  local  associations  the  adop¬ 
tion  of  this  sheet,  and  that  the  State  Associa¬ 
tion  provide  each  local  association  with  a  copy 
of  it. 

The  motion  was  seconded. 

PRESIDENT  KAISER:  This  is  a  recom¬ 
mendation  of  the  Executive  Committee,  and 
embodied  in  that  recommendation  is  the  pro¬ 
vision  that  this  list  will  be  received  by  nobody 
but  the  Secretary  of  the  Association. 

After  some  discussion,  which  brought  out 
the  consensus  of  opinion  that  such  a  method 
was  a  step  in  the  right  direction,  the  motion 
of  Mr.  Geesey  was  carried. 


NEW  BUSINESS. 

Senator  Drury  (Pittston)  suggested,  under 
this  head,  that  the  Association  take  some  action 
in  regard  to  an  organizer,  especially  in  the 
Wilkes-Barre  District. 

Secretary  Howes  stated  that  this  matter  was 
now  receiving  the  consideration  of  the  Ex¬ 
ecutive  Committee,  and  he  believed  that  plans 
would  be  laid  to  extend,  as  far  as  practicable, 
the  organization  work  during  the  next  two 
years. 

Mr.  Geesey  (York)  moved  that  the  Execu¬ 
tive  Committee  be  requested  to  give  special 
attention,  and  make  a  special  effort  for  a  re¬ 
organization  in  Wilkes-Barre. 

Seconded  and  carried. 


UNIFORMED  SECRETARIES. 

SENATOR  DRURY:  We  took  up  in 
our  Association  the  other  evening  the  "ques¬ 
tion  of  supplying  our  Secretary  with  a  uni¬ 
form.  Don’t  you  think  it  a  good  idea  to  have 
the  Secretaries  put  in  uniform  ? 

This  suggestion  brought  forth  considerable 
merriment,  and  amusing  suggestions  and  inci¬ 
dents  by  various  delegates,  but  resulted  in  no 
definite  action. 

Secretary  Howes  here  read  the  following 
telegram  from  Hon.  J.  C.  Delaney,  Chief  Fac- 
,ory  Inspector,  Harrisburg: 

•Mr.  Clarence  A.  Geesey, 

“Secretary  Pennsylvania  Association  Retail 
Dealers,  York,  Pa. 

“If  the  Townsend  bill  had  passed  the  last 
Legislature  and  became  a  law,  your  organiza¬ 
tion  would  have  lost  all  the  privileges  in  the 
way  of  open  stores  any  evenings,  even  holi¬ 
days,  which  you  enjoy  under  existing  laws. 
Remember,  eternal  vigilance  is  the  price  of 
liberty.” 

SECRETARY  HOWES:  Mr.  Geesey  has 
been  in  conversation  with  Mr.  Delaney,  who 
desires  the  co-operation  of  this  organization 
in  consideration  of  any  closing-hour  laws  be¬ 
fore  the  Legislature.  We  have  not  solicited 
this.  The  law  he  refers  to,  if  passed,  would 
have  not  permitted  the  stores  to  be  open  any 
evening — no  store  that  employs  clerks. 

On  motion  of  Mr.  Smedley  the  matter  was 
referred  to  the  Executive  Committee. 


VOTE  OF  THANKS  TO  THE  OFFICERS. 

MR.  SMEDLEY:  We  passed  a  resolution 
thanking  the  President  for  his  fair  and  im¬ 
partial  rulings  during  the  sessions  of  the  con¬ 
vention.  As-  one  in  this  State  who  knows  the 
hard  work  of  the  officers  of  your  organization, 
I  think,  before  we  adjourn,  we  should  pass  a 
resolution  of  thanks  to  the  President,  Secre¬ 
tary  and  various  officers  of  this  organization 
for  their  self-sacrificing  devotion  to  our  inter¬ 
ests  during  the  past  year.  I  therefore  move 
that  the  thanks  of  this  convention  be  tendered 
to  the  officers  for  their  self-sacrificing  labors 
in  our  behalf  during  the  past  year. 

Seconded  and  carried. 

PRESIDENT  KAISER:  Your  sentiments 
expressed  and  support  given  during  this  con¬ 
vention  have  been  sufficient  thanks,  as  far  as 
your  President  is  concerned. 

On  motion  of  Mr.  Smedley,  the  reading  of 
the  minutes  was  dispensed  with. 

PRESIDENT  KAISER:  Before  adjourn¬ 
ment,  I  beg  to  express  my  personal  thanks 
to  the  people  of  York,  the  officials,  their  mer¬ 
chants,  and  officers  of  their  Association,  and 
committee  for  the  very  liberal  entertainment, 
and  very  open  hospitality  extended  to  the  dele¬ 
gates  to  this  convention.  I  know  I  voice  the 
sentiment  of  every  member  present.  I  also 
beg  to  thank  the  delegates  for  their  prompt 
attendance  and  their  continued  attention  dur¬ 
ing  the  sessions  of  the  convention,  and  for  the 
honor  that  you  have  again  conferred  upon  me. 

The  convention,  at  12.25  P-  M.,  adjourned 
to  meet  in  New  Castle  in  1908. 


MEETING  OF  THE  SECRETARIES’  ASSO¬ 
CIATION. 

The  annual  meeting  of  the  Secretaries’  As¬ 
sociation  was  called  to  order  at  8  P.  M.  by 


President  William  Smedley,  in  the  Court 
House,  York,  Pa.,  August  21,  1907. 

The  meeting  was  opened  by  the  singing  of 
"America,”  in  which  all  those  present  joined 
with  patriotic  enthusiasm. 

On  motion  of  Mr.  E.  J.  Morris,  the  reading 
of  the  minutes  of  the  previous  meeting  was 
dispensed  with. 

Secretary  Howes  called  the  roll,  showing 
forty-six  secretaries  in  attendance. 

The  following  officers  were  elected  to  serve 
during  the  ensuing  year: 

President.  William  Smedley. 

Vice-Presidents:  D.  M.  Evans,  Pittston;  I. 
W.  Ranck,  Shamokin;  W.  C.  Armstrong,  Con- 
nellsville;  E.  O’Brien,  New  Castle;  G.  W. 
Tozter,  G.  L.  Dobic,  C.  A.  Stuart. 

On  motion  of  Mr.  Geesey,  the  by-laws  were 
amended,  increasing  the  number  of  vice-presi¬ 
dents  from  five  to  seven. 

Secretary,  A.  M.  Howes. 

PRESIDENT  SMEDLEY:  The  subject  as¬ 
signed  for  the  meeting  is  “Weak  Spots  in  Our 
Armor?”  1  trust  the  members  will  at  once 
avail  themselves  of  the  privilege  of  opening 
up  this  discussion.  I  feel  quite  sure  after 
the  very  delightful  day  wc  have  had  here,  the 
magnificent  speeches  that  we  have  heard,  that 
we  have  discovered,  as  a  result  of  all  the  talks, 
a  number  of  weak  spots  in  our  armor.  I  have; 
and  it  occurs  to  me  that  one  of  the  niost  sig¬ 
nificant  weaknesses  in  our  armor,  as  it  applies 
to  organization  work  in  general — and  I  think 
part  of  it  belongs  to  the  Secretary  and  the 
other  portion  belongs  to  the  members — is  the 
statement  made  this  morning  by  the  Food 
Commissioner  that  in  four  years  $360,000  had 
been  collected  from  the  merchants  of  this 
State  in  fines  resulting  from  prosecutions  by 
the  Food  Department.  Suppose  we  had 
$360,000  for  the  purposes  of  the  organization? 
That  was  taken  from  the  pockets,  perhaps,  of 
members  of  this  organization,  and  it  would 
have  been  just  as  easy  for  them  to  have  con¬ 
tributed  one-fourth  of  that  to  the  Merchants’ 
Association  of  Pennsylvania.  With  such  a 
fund,  and  an  organization  so  perfect,  they 
would  not  have  collected  $360,000  in  four 
yea*s.  There  are  a  great  many  weak  spots  in 
the  Secretary’s  armor.  The  first  weakness  is 
lack  of  inspiration,  ambition  and  willingness. 
I  think  another  thing  is  that  we  lack  purpose. 
There  is  no  question  at  all  that  withojit  pur¬ 
pose  we  cannot  progress.  We  should  have 
some  definite  purpose,  the  accomplishment  of 
some  good  thing  for  our  organization  and  for 
ourselves.  When  secretaries  tell  me  of  the 
salary  they  receive  I  am  often  led  to  believe 
that  the  salary  they  get  is  all  they  are  \yorth. 
Therefore,  I  think  that  is  a  weak  spot  in  the 
Secretary’s  armor.  I  believe  that  the  office  of 
secretary  of  a  local  association  is  one  of  the 
most  honored  professions  we  can  have.  I  do 
not  like  the  word  “professional”  secretary,  but, 
nevertheless,  there  is  the  amateur  secretary  and 
the  professional  secretary.  I  believe  that  where 
a  man  has  brought  his  organization  up  to  the 
point  that  he  becomes  experienced  and  well 
equipped  to  handle  an  organization,  he  should 
be  put  in  the  professional  class.  I  believe 
that  one  reason  why  some  associations  do  not 
pay  secretaries  more  money  is  because  they 
lack  ambition  to  make  their  offices  lucrative. 
Another  weakness  is  a  failure  to  keep  in  touch 
with  other  secretaries  throughout  the  State. 
The  State  Secretary  and  Secretary  of  our 
Association  is  one  constantly  trying  to  get  in 
touch  with  local  secretaries.  There  are  two 
easy  ways  in  which  that  could  be  accom¬ 
plished.  In  the  first  place,  your  State  Secre¬ 
tary  is  always  open  to  receive  letters  from 
you.  In  our  city  we  publish  a  small  paper 
and  send  it  to  our  secretaries.  There  is  no 
reason  in  the  world  why  the  Secretaries’  De¬ 
partment  in  that  paper  should  not  contain 
every  month  a  brief  letter  from  the  secretaries 
of  local  associations,  giving  us  in  brief  a  little 
history  of  the  month’s  work,  or  a  suggestion 
or  inquiry  along  lines  that  would  lead  to  the 
betterment  of  each  one  of  us.  You  can  learn 
from  me,  and  I  can  learn  far  more  from  you. 
We  come  to  the  convention,  catch  the  enthusi¬ 
astic  fire  of  the  meetings,  then  go  home  and 
forget  each  other.  We  should  go  home  and 
resolve  that  somehow  during  the  year  we  will 
get  in  touch  one  with  the  other.  There  is  no 
reason  why  our  ideas  should  not  be  passed 
along,  why  I  should  not  help  you,  and  why 
you  should  not  help  me.  I-  appeal  to  you  along 
this  line  to  do  that.  I  will  go  to  any  extent 
of  labor  in  order  to  keep  in  mind  this  ex¬ 
change  of  ideas,  if  we  can  only  start  it.  We 
do  need  a  clearing  house.  Another  weak  spot 
is  the  lack  of  trained  secretaries — if  we  pro¬ 
pose  to  maintain  our  organization.  I  do  not 
want  you  to  believe  that  the  Secretary  is  the 
whole  thing,  but  he  is  one  of  the  spokes  in 
the  wheel,  and  he  is  one  of  the  executive 
officers  upon  whose  shoulder  much  depends. 
We  must  train  ourselves  and  then  help  to  train 
others.  There  has  got  to  be  a  time  when  we 
will  stop  having  towns  organized.  We  have 
got  to  have  a  force  of  men  trained  that  we 
can  put  in  a  town. 

Another  weak  spot  that  I  notice  in  the  local 
reports  is  the  lack  of  agencies  for  the  Fire 
Insurance  Company.  If  the  Secretary  is  inter¬ 
ested  in  the  insurance  department  and  can  get 
his  members  interested  along  that  line,  he  adds 
to  the  income.  It  is  a  deplorable  weakness  to 
ignore  the  insurance  department.  Another 
thing  is  lack  of  initiative.  I  believe  there  are 
two  classes  of  secretaries — the  secretary  who 
does  and  the  secretary  who  does  not. 

The  one  who  does  is  the  man  who  is  plan¬ 
ning  and  thinking  to  lead  his  organization 
further  along;  then  there  is  the  other  secre¬ 
tary  whose  only  ambition  is  to  do  what  he  has 
to  do,  and  to  do  it  as  quickly  as  possible,  and 
not  do  anything  else.  Those  are  the  secre¬ 
taries  that  are  going  to  get  down  and  out  of 
the  race.  Get  the  confidence  of  your  members 
and  you  can  do  anything  with  them.  These 
remarks  are  only  preliminary  to  the  discussion. 


SECETARY  HOWES:  I  believe,  fro 
servation  of  the  secretaries,  that  the  very 
ure  of  an  organization  may  be  traced  to  a 
secretary.  The  most  discouraging  featu 
my  work  is  the  disposition  of  many  seen 
not  to  answer  necessary  business  corre-  [ 
ence.  The  principal  difficulty  of  this  m-: 
is  that  those  poor  fellows  are  not  here, 
of  them.  1  don’t  know  how  to  reach 
1  luring  the  legislative  session  I  had  on 
to  send  some  of  them  telegrams.  That  di 
move  them,  even  sending  them  postage  st 
and  postal  cards.  That  is  why  some  of 
organizations  fail.  To  those  secretaries 
like  the  work  the  harvest  is  ready.  I  bi 
an  organization,  like  a  merchant,  must  a 
tise.  I  keep  on  file  in  my  office  a  rccoi 
all  eligible  firms  in  the  city  that  arc  not 
bers,  and  periodically  1  canvass  them,  < 
in  person  or  by  mail.  I  find  it  to  adva 
to  get  out  a  circular  letter  occasionally,  e- 
ing  an  application,  and  bringing  out  some 
of  association  work.  Every  »ime  you  los 
member,  get  two  more.  That  is  a  good 
to  grow. 

Another  weak  point  in  our  armor  is  f 
to  read  trade  papers.  I  believe  trade  1 
and  convention  proceedings  are  the  seert 
text-books,  and  I  know  of  the  things  we 
accomplished  at  Erie,  some  of  the  best 
we  have  originated  with  some  little  org 
tion.  I  believe  the  secretary  ought  alwa 
looking  for  ideas.  Secretaries  are  to  b 
largely  for  the  faults  of  our  organization 
as  merchants  are  to  blame  for  their  bu 
troubles.  I  study  every  business  organiz 
I  come  in  contact  with.  From  each  of 
you  will  learn  some  practical  tiling.  I  b 
the  secretaries  ought  to  keep  in  close 
with  and  visit  the  members;  they  should  c< 
their  dues  closely.  Non-attendance  at 
ings  is  the  principal  reason  for  discourag- 
of  the  secretary.  I  believe  secretaries 
plan  their  meetings  and  make  them  intere 
will  draw  the  members.  The  insurance  p 
sition  is  a  good  thing.  Since  the  Ret: 
was  organized  our  members  at  Erie,  I  b< 
have  saved  more  money  in  insurance  prem 
than  all  they  have  paid  in  dues,  and  we 
saved  nearly  $6,000  in  premiums. 

The  exemption  waivers  should  be  used  1 
they  are  of  great  practical  benefit  to  the  gi 
and  butcher  particularly.  It  is  an  agree 
in  duplicate  between  the  merchant  and 
tomer  that  in  consideration  of  the  extensi 
credit  to  a  limited  amount  the  customer  w 
the  operation  of  the  exemption  law.  I  b 
the  experience  of  those  who  have  used 
waivers  has  been  that  the  merchant  is 
secured  in  almost  every  case  from  loss. 

MR.  GEESEY:  The  Merchants’  Assoc 
can  be  made  a  great  success  if  the  Sec- 
has  an  object  and  makes  it  a  point  to 
that  object.  I  find  it  depends  upon  the  S 
tary  to  make  the  meeting  interesting.  V 
the  time  of  the  institution  of  the  Ret: 
Mutual  Fire  Insurance  Company  it  was 
work  to  hold  up  the  interest  of  the  men 
of  the  Association.  Just  as  soon  as  we  a 
that  feature  we  took  on  new  members,  wer 
to  hold  the  old  members,  and  have  then 
more  interest  in  the  Association.  I  beli 
good,  live  secretary  will  have  a  good,  live  01 
ization.  To-day  the  Merchants’  Associatio 
York  is  on  the  very  best  terms  with 
local  labor  organization.  The  secretary 
creeps  into  a  little  shell,  in  my  opim-i 
always  sure  to  make  a  failure.  'You  have 
this  eye — “Keep  an  eye  on  York.”  That 
originated  by  the  Merchants’  Association 
sooner  had  we  adopted  it  than  the  large 
facturers  asked  if  they  could  use  it  on 
stationery. 

Mr.  Malloy,  of  Williamsport,  stated  th 
his  opinion  the  office  of  secretary  was  tic 
enviable  one.  The  secretary  should  tell 
merchants  of  the  benefits  they  derive  froa 
Association,  and  the  money  saved  by  the 
tion  of  bad  features  in  the  business. 

Mr.  Edgar,  of  Frankford,  voiced  the 
ments  Expressed  by  the  previous  speakers 
good  motto  for  the  secretary  to  take,  he 
was,  “lie  that  expecteth  little  shall  nev 
disappointed.”  It  is  all  work;  you  have  g 
start  from  the  ground  up.  The  secretary 
got  to  shut  his  eyes  to  the  discouraging  t 
and  go  ahead  as  though  his  life  depende 
the  movement,  without  regard  totlie  su 
he  gets.  He  has  got  to  show  his  peoi 
can  make  it  interesting  and  profitable  for 
Co-operative  buying  seems  to  be  the 
issue  with  the  grocery  end  of  an  organic 
Co-operative  buying  should  not  be  done  ir 
other  way  than  on  a  cash  basis,  cash  _ 
and  cash  selling.  “I  believe  in  rcadirj 
trade  papers,”  concluded  Mr.  Edgar, 
lievc  the  experience  of  Mr.  Smedley, 
Howes  and  myself  could  be  used  to  adva 
to  some  organizations  just  starting  out. 
only  too  glad  to  give  information,  and 
promptly  answer  any  communication  that 


kcivt, 

Mr.  Brown,  of  Altoona,  thought  the  1 
for  failure  of  an  organization  did  not  aj 
rest  with  the  secretary.  The  members  si 
pay  their  dues,  and  if  a  member  was 
enough  interested  in  the  association  to 
his  dues  the  association  was  better  off  v-i 
him. 

Mr.  E.  J.  Morris  (Reading)  told  of  th 
vantages  of  keeping  in  touch  with  other  s 
larics.  When  a  bill  was  presented  in  Ret 
Councils  last  spring  to  tax  the  mCrcha  ir 
the  city,  Mr.  Morris  wrote  to  Mr.  Brow 
Altoona,  for  information  on  the  subjee 
to  their  experience  with  such  a  measur 
Altoona.  The  result  of  Mr.  Brown  s  . 
was  that  the  Reading  bill  was  defeated. 

Mr.  Stuart,  of  Carbondale,  thought  the 
retary  should  visit  the  members  often,  ta 
them  on  subjects  nearest  to  their  hear!, 
get  them  to  attend  the  meetings.  Look  at 
members;  study  them  individually. 

Mr.  Clover,  of  Scranton,  felt  the  weak 
in  his  armor  had  been  strengthened  by  at 
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the  Secretaries’  meeting.  He  also  believed 
members  should  be  seen  as  often  as  pos- 

r  Armstrong,  of  Connellsville,  said  their 
iod  of  dealing  with  the  deadbeat  was  by 
1  ishing  judgments  obtained  against  debtors 
sale.  It  was  perfectly  legal,  providing 
ing  was  inserted  in  the  advertisement  re- 
ing  upon  the  man’s  failure, 
r.  Evans,  of  Pittston,  said  the  best  induce- 
t'they  had  for  merchants  to  join  the  asso- 
on  was  the  fire  insurance  feature.  They 
written  over  $100,000  insurance. 

,  answer  to  the  question  “Will  Dr.  C.  H. 
vorth  explain  how  they  are  organizing 
hboring  towns?”  the  doctor  said:  “We 
i  a  member  well  acquainted  in  the  town; 
•isits  all  the  merchants  and  tells  them  some 
:he  advantages  of  membership  in  the  or- 
zation.  If  they  are  inclined  to  join  the 
ciation  we  take  about  a  dozen  members 
go  over  and  hold  the  next  meeting  in  that 
t.  I  do  not  think  we  have  ever  failed  to 
g  in  about  ten  or  a  dozen  new  members.” 
r.  Templeton  (Butler)  said  he  had  gained 
e  information  at  the  meeting  than  at  the 
le  convention.  He  thought  the  members  of 
association  should  bolster  up  the  secretary, 
vice  versa. 

r.  Tozier  told  of  the  success  of  a  banquet 
held  last  January.  “If  all  the  merchants 
tell  their  woes  to  other  merchants,”  he 
,  “I  don’t  think  there  would  be  any  trou- 
at  all  on  that  line.” 

r.  Kaiser  was  the  last  speaker  of  the  even- 
and  said,  among  other  things: 

This  discussion  seems  to  be  a  self-attain- 
t  of  the  secretaries.  The  second  question, 
he  weakness  in  the  armor,  was  only  touched 
n  a  small  way.  There  is  no  doubt  but  that 
success  of  an  association  depends  very 
ely  upon  the  work  and  jurgment  of  the 


!t  would  be  pleased  to  have  for  publication 
this  column  the  ideas  of  'our  readers  upon 
le  topics,  it  being  understood  that  we  do 
hold  ourselves  responsible  for  any  views 
ressed  therein.  All  communications  must 
accompanied  by  the  writer’s  name  and  ad- 
ss  as  an  evidence  of  good  faith,  but  not 
essarily  for  publication.  All  inquiries 
bin  our  power  to  answer  will  also  be 
iced  in  this  department. 


ddresses  of  Glove  Manufacturers. 


Corry,  Pa.,  Aug.  20,  1907. 
litor  “Grocery  World.” 

Dear  Sir: — Please  mail  us  the 
dress  of  cheap  leather  glove 
inufacturers.  Thanking  you  in 
vance  for  your  kindness,  we  are, 
Yours  truly, 

Dawson  Bros. 

Standard  Glove  Works,  Chi- 
go7  Ill. ;  Richard  Evans  &  Son, 
hnstown,  N.  Y. 

*  * 


lames  of  Coffee  Roaster  Makers. 

-  Va.,  Aug.  26,  1907. 

litor  “Grocery  World.” 

Dear  Sir: — Kindly  inform  us 
the  names  and  addresses  of 
1  reliable  manufacturers  of 
'ffee  roasters. 

Thanking  you  in  advance. 
Yours  truly, 

Y. 


Jabez  Burns  &  Co.,  New  York, 
e  probably  the  largest  manufac- 
rers  of  coffee  roasting  111a- 
linery  in  the  East. 

*  *  * 


The  Salmon  Situation. 

New  York,  August  29,  1907. 
ditor  “Grocery  World.” 

Dear  Sir: — The  present  situ- 
ion  on  salmon  is  unprecedented  ; 
olumbia  River  is  short  over  50 
er  cent. ;  there  has  been  an  al- 


secretary.  You  have  to  consider  at  all  times 
that  the  secretary,  in  a  very  large  measure,  is 
subject  to  the  influence  of  certain  members 
of  an  organization.  It  is  due  to  the  officers 
of  an  organization,  not  only  your  secretary, 
but  all  the  officers,  to  be  in  absolute  touch, 
not  only  with  the  organization  and  its  work, 
but  with  the  local  conditions  with  which  they 
are  coping.  In  my  experience  with  organiza¬ 
tion  work  I  find  the  average  business  man  does 
not  want  outside  interference  in  his  personal 
affairs,  yet  the  average  man,  when  connected 
with  an  organization,  wants  somebody  else  to 
clear  the  road  so  that  he  can  go  along  without 
any  trouble  and  effort.  Most  of  the  evils  of 
the  retail  merchant  are  the  result  of  competi¬ 
tion,  and  most  of  it  the  result  of  competition 
of  men  who  do  not  know  each  other.  As  they 
become  acquainted  the  undesirable  methods  of 
coriipetition  fade  away.  We  want  to  bring  the 
merchant  up  to  an  honorable  plane;  we  want 
him  to  reach  out  and  increase  his  business 
and  broaden  his  commercial  ideas;  we  want 
him  to  know  that  not  by  holding  back  the 
other  fellow  can  he  win  the  race,  but,  by  be¬ 
coming  a  stronger  man,  pass  him  on  the  road. 
If  we  have  a  condition  in  our  community 
which  seems  to  hold  some  of  us  back,  let  us 
see  how  we  can  pass  over  that  condition,  if 
not  remove  it.  You  know  at  one  time  it  was 
all  peddling.  The  mercantile  business  is  only 
the  outgrowth  of  the  peddling  business. 

“I  want  to  say  to  the  secretaries  that,  if  they 
will  direct  their  attention  to  the  expansion  of 
business  and  the  improvement  of  their  home 
conditions,  of  whatever  nature,  they  will  soon 
find  the  merchants  with  them,  not  only  sup¬ 
porting  the  secretary,  but  pushing  him  forward, 
and  the  underpaid  secretary  will  be  a  thing  of 
the  past.” 

At  this  point,  10.20  P.  M.,  the  meeting  ad¬ 
journed. 


most  entire  failure  of  sockeyes  on 
Puget  Sound  and  in  British 
Columbia,  and  the  pack  of  red 
Alaska  salmon  is  at  least  500,600 
cases  short  of  last  year,  which, 
taken  in  connection  with  the  al¬ 
most  entire  depletion  of  spot 
stocks,  means  that  there  has  not 
been  sufficient  salmon  packed 
during  this  season  to  supply  the 
world’s  normal  requirements,  and 
that  before  1908  packing  salmon 
is  available  higher  prices  will  ob- 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  four  mootha’  trial  for  10  cents 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 

We  Can  FumishYou  With  Sales- 
men  Who  Can  Sell  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  C0„  Burlington,  Vt. 


Remember— Hooton’s  Cocoa,  Newark,  N.  J. 


Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 
NEWARK,  N.  J. 

V _ _ _ _ / 


tain  than  ever  before  in  the  his- 


torv  of  the  industry. 

Yours  truly, 

Corby  Commission  Co. 

>k  * 

Wants  List  of  Grocers’  Names. 

Huntingdon,  Pa.,  Aug.  24,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  ad¬ 
vise  us  if  you  know  of  a  place 
where  we  can  secure  an  up-to- 
date  and  reliable  list  of  gro¬ 
cers  and  merchants  handling 
groceries  as  a  part  of  their 
line,  both  whole’sale  and  re¬ 
tail.  We  desire  to  use  such  a  list 


PATENTS 

obtained  on  inventions  and  designs..  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

attorney  at  Law 

908  G  SI.,  IV.  W.,  Washington,  O.  C 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  fnade  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 

v _ _ _ y 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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for  the  purpose  of  sending  out  cir¬ 
cular  letters  and  have  no  doubt 
that  you  will  know  if  such  a  list 
is  published  or  can  be  obtained. 
We  thank  you  in  advance  for  any 
information  which  you  may  be 
able  to  give  us  in  the  matter  and 
inclose  stamped  envelope  for  re- 
ply. 

Yours  truly, 

G.  E.  Simpson, 
Secretary. 

P.  S. — The  territory  which  we 
desire  to  cover  is  Pennsylvania 
and  the  neighboring  States. 

Write  Howe  Addressing  Co., 
208  South  Fourth  street,  Phila. 

=1=  *  * 

The  Spice  Market. 

Baltimore,  Md.,  Aug.  28,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  con¬ 
tinues  steady,  with  fair  demand, 
but  with  little  alteration  in  prices. 
There  appears  to  be  more  activity 
in  a  general  way,  but  little  pres¬ 
sure  for  sales. 

Pepper. — The  market  is  more 
active,  but  practically  unchanged. 
We  note  a  fair  business  in  fu¬ 
tures  and  very  steady  prices. 

Cayennes  are  somewhat  firmer. 
Mombassas  are  now  offered  more 
freely. 

Cloves. — Futures  are  quoted 
lower.  Spot  stock  is  scarce  and 
the  demand  very  good. 

Pimento  (Allspice). — The  crop 
is  without  question  small,  and 
prices  are  firm  and  likely  to  ad¬ 
vance  any  time. 

Mace. — On  account  of  the  very 
excellent  demand,  prices  keep 
firm,  especially  for  prime  stock. 

Nutmegs. — Market  steady,  but 
unchanged.  Grinding  grades  are 
in  active  demand,  prices  being 
somewhat  higher. 

Cassias  firmer,  but  prices  have 
not  changed  during  the  week. 
The  demand  is  increasing. 

Gingers,  while  firm,  are  un¬ 
changed.  Nothing  new  to  report. 

Seed  s. — P  o  p  p  y  continues 
scarce.  Coriander  much  higher, 
due  to  political  troubles  in  Africa. 
Caraway  is  very  firm ;  prices  are 
steady. 

Yours  truly, 

McCormick  &  Co. 

*!*  'fc  'fc 

The  Baltimore  Canned  Goods 
Market. 

Baltimore,  Md.,  Aug.  30,  1-907. 
Editor  “Grocery  World.” 

Dear  Sirs : — 1  here  has  been  lib¬ 
eral  buying  of  tomatoes  for 
prompt  shipment,  and  the  outlook 
is  for  continued  activity.  The 
weather  conditions  continue  fa¬ 
vorable,  though  a  hotter  tempera¬ 
ture  for  a  couple  of  weeks  would 
be  an  improvement.  Sunshine  is 
nature’s- great  colorist  of  toma¬ 
toes.  In  our  previous  letter  we 
noticed  an  inclination  to  buy  to¬ 
matoes  for  delivery  later  on,  in 
medium  sized  lots,  at  the  present 
prices,  and  this  week  that  demand 


has  continued  and  extended  to  all 
grades,  principally  in  lots  of  one 
or  two  carloads.  The  prices  at 
the  opening  of  the  week  were  a 
shade  lower  than  the  closing 
prices  of  the  week  previous,  be¬ 
cause  of  the  lower  cost  of  the 
fresh  tomatoes,  with  better  qual¬ 
ity,  and  they  closed  to-day  prac¬ 
tically  at  the  same  figures,  there 
being  little  or  no  fluctuations  in 
the  market  all  week.'  It  looks  safe 
to  buy  tomatoes  for  prompt  ship¬ 
ment. 

During  the  week  scarcely  an 
article  in  the  list  of  canned  vege¬ 
tables  was  neglected,  though  the 
bulk  of  the  demand  was  for  the 
same  lines  that  have  been  active 
throughout  the  month,  peas, 
string  beans,  sweet  potatoes,  etc. 

There  is  no  change  in  the  peach 
situation  here.  The  receipts  of 
the  fresh  fruit  for  canning  pur¬ 
pose  averaged  ab.out  the  same  in 
quantity,  quality  and  cost  to  the 
canner  as  in  the  week  previous. 
The  offerings  of  the  canned  arti¬ 
cle  continue  exceedingly  small. 
Think  of  it,  not  a  case  of  unpeeled 
pie  peaches  offered  for  sale  in  the 
last  two  weeks,  right  in  the  heart 
of  the  canning  season. 

Gooseberries  advanced  from 
$1.05  to  $1.20,  and  spot  pears  are 
nearly  sold  out.  No  new  pears  are 
offered  yet ;  crop  very  short.  Pie 
grated  pineapples  are  getting 
scarcer.  Every  article  in  the  line 
of  canned  fruits  is  strong,  and  so 
are  cove  oysters. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 

*  *  * 

The  Sugar  Market. 

New  York,  August  29,  1907. 
Editor  “Grocery  World.”' 

Dear  Sir: — We  have  had  a  firm 
but  dull  market  all  the  week.  A 
few  Porto  Rico  sugars  have  been 
sold  at  3.92  cents,  and  that  price 
is  to-day  the  nominal  quotation. 
The  refiners  will  not  make  that 
bid  for  further  lots,  but  a  fail- 
sized  line  of  sugar,  offered  firm, 
could  very  likely  be  sold  at  3.92 
cents. 

The  raw  market  is  firm,  kept  so 
by  the  comparatively  small  stocks 
left  in  the  hands  of  the  holders 
and  the  knowledge  that  those 
stocks  will  be  needed  by  the  re¬ 
finers  before  the  season’s  end. 
The  strong  statistical  position  of 
sugar  and  the  advances  in  the 
European  markets  are  counter¬ 
balancing  the  depressing  effect 
caused  by  inactivity  here  and  the 
more  than  adequate  supplies  for 
current  needs  held  by  our  re¬ 
finers  ;  but  the  situation  lacks  the 
tone  and  life  that  should  be  pres¬ 
ent  at  this  time  of  year,  and  the 
demand  for  refined  has  fallen  into 
a  rut,  the  country  for  the  most 
part  subsisting  upon  the  stocks 
still  left  in  the  hands  of  the  deal¬ 
ers,  and  the  dealers  replenishing 
upon  a  hand-to-mouth  basis,  fear¬ 
ful  as  to  entering  into  new  con¬ 
tracts  with  the  refiners  because  of 


the  reports  coming  in  from  all  sec¬ 
tions  of  the  country  regarding 
diminished  fruit  crops.  The  sugar 
stocks  held  throughout  the  coun¬ 
try  are  being  lessened  every  day, 
there  has  been  a  slight  improve¬ 
ment  in  withdrawals  here,  the 
actual  consumption  so  far  this 
year  still  shows  an  increase  over 
that  for  the  same  period  in  1906, 
and  there  is  yet  no  reason  to  sup¬ 
pose  that  the  total  for  this  year 
will  be  under  that  of  1906.  The 
yearly  increase  of  population 
means  extra  supplies  to  be  pro¬ 
vided  and  will  probably  offset  the 
lessened  demand  caused  this  year 
by  the  damage  to  the  fruits. 

Europe’s  reports  this  week  have 
been  excellent.  Prices  there  are 
higher,  closing  this  afternoon  at 
a  figure  almost  up  to  their  highest 
so  far  this  season.  Their  quota¬ 
tion  is  now  equal  to  4.1 1  cents  for 
raw  beet  sugar  landed  at  New 
York.  They  are  having  a  good 
trade  demand  and  their  markets 
are  being  upheld  also  through  the 


Gunpowder  Tea. 

The  Chinese  name  for  this  is 
Yuen  Choo  (round  pearls).  Its 
English  name  is  derived  from  its 
irregular  lumps  which  resemble 
the  large  grain  of  blasting  pow¬ 
der.  It  is  the  finest  kind  of  green 
tea,  and  consists  of  the  early 
spring  leaf  buds,  and  particularly 
the  fine  hairy  summits  of  the 
youngest  branches  of  the  shrub, 
which  after  being  carefully  picked 
are  rolled  and  rounded  by  hand  so 
as  to  have  a  granular  appearance. 
One  kind  is  known  as  Moyune, 
another  as  Imperial.  Like  other 
green  teas  gunpowder  tea  is  pre¬ 
pared  from  the  same  plknt  as 
black  teas,  but  roasted  immediate¬ 
ly  after  gathering,  and  in  another 
manner. 

Haddocks. 

The  haddock  is  a  fish  closely  re¬ 
lated  to  and  resembling  the  cod, 


light  offerings,  owners  being  vi 
ing  to  carry  stocks  in  view  of  t 
probability  of  a  continental  be 
crop  at  least  not  exceeding  th 
of  last  year. 

The  first  Java  cargo  of  this  s 
son  to  arrive  at  New  York  cai 
in  this  week.  New  Orleans  had 
Java  cargo  last  week,  the  first 
arrive  there  in  many  years.  It 
understood  that  two  other  Ja 
ships  have  orders  to  proceed 
New  Orleans. 

Refined  Sugar. — The  list  pric 
of  the  American  Sugar  Refinii 
Co.,  Howell,  and  Arbuckle,  1 
main  unchanged  on  a  basis 
granulated  at  4.90  cents,  less 
per  cent,  cash,  orders  being  plac 
at  4.80  cents.  The  Federal  quot 
4.70  cents,  less  1  per  cent,  prom 
shipment,  and  4.80  cents,  less 
per  cent,  delayed  shipment.  Bn: 
ness  is  a  little  better  and  with 
continued  improvement  a  10-poi 
higher  market  is  to  be  expeett 
Yours  truly, 

M.  G.  Wanzor  &  Co. 


with  similar  arrangement  of  fir 
namely,  three  dorsal  and  two  ve 
tral,  also  a  similar  barbule  at  ei 
of  lower  jaw,  but  it  may  be  (j 
tinguished  by  its  smaller  mont 
and  its  first  dorsal  fin  is  mm 
more  pointed.  It  has  also  a  bla< 
mark  down  the  back,  and  on  ea< 
side  of  its  body  a  round  bla< 
spot,  just  above. the  fin  and  behii 
the  gills. 

It  is  excellent  fish  when  eitli 
eaten  fresh,  or  slightly  salted  ai 
smoked. 

Finnon  haddock  is  so  naim 
after  the  little  fishing  village 
Findon  near  Aberdeen,  wlie 
haddock-smoking  with  peat  h: 
attained  the  greatest  perfectio 
Sometimes  imitation  Finnon  ha< 
docks  are  prepared  without  tl 
aid  of  smoke,  the  fish  being  liter 
ly  washed  in  acetic  acid  and  wat< 
and  then  hung  up  to  dry. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  b 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  1 
“Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  va; 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  v 
appear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


II*  JnZRITIISC  TO  KDYERTISERS  KINDLY  MENTION  "  GROCERY  SliORLD  ” 
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quests  for  information  in  this  Department 
Id  tersely  set  out  in  full  all  the  facts  bear- 
on  the  case,  and  all  questions  should  be 
ully  framed  to  avoid  misconstruction, 
e  on  one  side  of  the  sheet  only.  Letters 
Id  be  received  at  this  office  not  later  than 
day  of  each  week  to  ensure  an  answer  in 
Monday’s  issue  following.  The  signature 
address  of  the  writer  must  accompany  all 
iries,  and  will  be  published  unless  there 
request  not  to  do  so.  All  inquiries  re¬ 
td  will  be  answered  without  charge, 
dress  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question:  *  *  * — We  hereby 
dly  request  information  on  the 
owing  transaction  :  Some  time 
:  spring  we  bought  a  deal  on 
rn  Kinks  from  one  of  our  local 
bers  which  was  as  follows : 
th  five  cases  (delivered),  at  a 
tain  price,  they  agreed  to  mail 
nir  customers,  of  which  we  fur- 
lied  a  list,  185  souvenir  postal 
ds,  with  coupons  attached 
id  for  one  package  of  Korn 
iks,  this  to  be  given  free  to 
h  customer  who  would  present 
coupon.  Out  of  these  185  we 
eemed  145  coupons.  Through 
pell  of  sickness  we  somehow 
ed  to  turn  these  over  at  an 
ly  date.  However,  there  was 
time  specified  when  to  do  so. 
the  meantime  the  jobbing 


house  changed  representatives. 
After  my  recovery  I  asked  their 
new  man  whether  they  would 
still  redeem  the  coupons  and  he 
said  they  would,  that  they  were 
good  any  time.  So  about  two 
weeks  ago  we  had  them  ready  and 
asked  him  to  take  them  along. 
He  then  said  they  had  quit  re¬ 
deeming  them  on  the  first  of  Au¬ 
gust,  but  they  never  notified  us  to 
that  effect.  But  he  agreed  to  take 
them  along  and  try  to  turn  them 
in  yet  for  us,  after  which  we  re¬ 
ceived  the  inclosed  letter.  Now, 
can  we  hold  them  for  this  amount 
or  must  we  lose  it?  If  we  can 
hold  them  for  this  amount  can  we 
deduct  it  from  one  of  their  bills 
when  we  pay  it  ? 

Answer. — The  jobber’s  letter  to 
the  above  correspondent  is  as  fol¬ 
lows  : — 

In  regard  to  the  Korn  Kink  cou¬ 
pons  given  to  our  Mr.  - , 

would  say  that  we  cannot  redeem 
them  at  this  late  date.  The  Korn 
Kinks  people  have  failed,  and  we 
are  told  they  are  $3,000,000  in  the 
hole,  but  are  expecting  to  reorgan¬ 
ize.  In  case  they  do  we  may  be  able 
to  do  something  for  you. 

Two  questions  are  involved 
here,  first,  who  was  the  other 
party  to  the  contract  to  redeem, 
in  other  words,  who  agreed  to  re¬ 
deem  these  coupons,  the  jobber 
or  the  Korn  Kinks  Company ; 
and,  second,  were  they  presented 


for  redemption  within  a  reason¬ 
able  time?  If  the  concern  that  ac¬ 
tually  promised  to  redeem  was 
the  manufacturer,  and  the  jobber 
simply  circulated  the  manufac¬ 
turer’s  advertising  matter  among 
the  retail  trade,  it  is  the  manufac¬ 
turer  who  has  defaulted  on  the 
contract,  and  the  only  action 
which  the  correspondent  has  is 
against  him.  Naturally  it  would 
do  him  little  or  no  good  to  bring 
suit  against  a  bankrupt  concern. 

On  the  contrary,  if  it  was  the 
jobber,  under  his  own  name,  who 
agreed  to  redeem,  then  he  is  re¬ 
sponsible  to  this  retailer  for  his 
failure  to  do  so,  regardless  of  the 
manufacturer’s  collapse.  For  the 
jobber,  simply  because  the  other 
party  to  his  contract,  i.  e., 
the  manufacturer,  has  defaulted, 
cannot  get  square  by  lying  down 
on  his  own  agreement. 

But  the  jobber,  in  this  view  of 
the  case,  is  responsible  only  if  the 
correspondent  presented  his  cou¬ 
pons  within  a  reasonable  time. 
What  is  a  reasonable  time  is  not 
always  easy  to  determine.  In  this 
case  the  coupons  were  circulated 
in  the  spring,  no  date  being  set 
for  their  redemption.  They  were 


presented  for  redemption  in  Au¬ 
gust,  which  in  my  judgment  is 
within  a  reasonable  time.  Clearly, 
after  having  induced  this  corre¬ 
spondent  to  buy  goods  on  the 
strength  of  a  coupon  scheme 
which  is  without  a  date  limit,  the 
jobber  cannot  arbitrarily,  some 
time  after  that,  set  a  date  beyond 
which  redemption  would  not  be 
made,  without  notifying  every 
person  who  bought. 

If  the  facts  of  this  case  are  as 
I  have  outlined,  I  advise  this  cor¬ 
respondent  that  he  can  recover  for 
these  coupons  from  the  jobber, 
and  can  set  off  his  claim  against 
any  claim  which  the  jobber  may 
have  against  him  ;  that  is,  he  can 
deduct  it  from  any  bill  which  he 
owes  the  jobber. 


Pickle  Prospects  Better. 

Prospects  for  the  pickle  crop 
have  improved.  Rain  in  Wiscon¬ 
sin,  Michigan  and  Illinois  has 
made  the  outlook  better,  but  the 
yield  will  be  short  notwithstand¬ 
ing.  A  canvas  of  the  situation  in 
the  leading  pickle  States  by 
a  large  Chicago  operator  shows 
that  receipts  so  far  have  been 
light,  owing  to  the  backwardness 


The  Sun  Never  Sets 

WHERE  THE 

BRILLIANT  LAMP  BURNS 

and  no  other  light  half  *0  good  or  cheap. 

It’s  economy  to  use  them,  a  saving  of 

50  to  T5  per  oent. 

over  any  other  artificial  light,  which  is  demonstrated  by 
the  many  thousands  in  use  for  the  last  nine  years  all 
over  the  world.  Write  for  G.  W.  catalog;  it  tells  all 
about  them  and  our  system. 

BRILLIANT  GAS  LAMP  CO. 


100  CANDLE  POWER 


42  STATE  STREET,  CHICAGO,  ILL. 


Don’t  Get  the  Jobber 
Rubbed  the  Wrong  Way 

If  you,  Mr.  Retailer,  have  signed  any  future  canned  goods 
contracts,  ask  your  jobber  what  per  cent,  of  your  order  he  will 
absolutely  guarantee  to  give  you. 

In  most  cases  he  will  make  no  guarantee  whatever.  He 
can’t,  since  the  packer  has  made  none  to  him. 

In  no  case  except  one  will  he  make  a  guarantee  to  deliver 
you  all  you  ordered,  or  100  per  cent.  That  one  case  is  where 
he  buys  Blue  Bell  or  Clover  Farm  canned  goods,  for  we,  who  sell 
those  brands,  always  give  a  jobber  100  per  cent,  contracts  on 
them,  and  the  jobber  can  therefore  give  it  to  you. 

The  moral  is  to  buy  the  brands  that  will  give  you  what 
you  buy. 

STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  MD. 


Is  This  Your  Idea  of 
a  Leader? 


A  great  ■many  grocers 
don’t  really  know  what  a 
leader  means ;  say  a 
“coffee  leader.”  To  them 
it’s  just  a  coffee  to  be 
sold  at  a  quarter. 

In  reality,  a  leader  is  a 
sample  of  your  store  ;  an 


illustration  of  your  busi¬ 
ness  methods ;  a  thing 
by  which  the  buyer  can 
judge  the  rest  of  your 
stock  ;  a  bait  to  get  orders 
for  other  things. 

And  all  these  offices  a 
leader  will  fill— if  it  is 


our  Moqo=Mo  Coffee. 
You  can  profitably  sell  it 
at  25  cents.  It  is  a  won¬ 
derfully  good  bean,  but 
is  made  more  wonderful 
by  the  fact  that  it  is 
doubly  packed.  First, 
hot  and  fragrant  from  the 
roaster  in  a  tight  sealed 
bag,  and  second,  in  an 
outside  carton, also  sealed, 
“The  coffee  in  the  bag, 
the  bag  in  the  carton.” 


A  superfine,  profitable 
popular  -  priced  coffee, 
kept  fresh  till  consumed. 
That’s  our  idea  of  a 
leader. 


The  John  H.  Fitch 
Coffee  Co. 

Importers,  Roasters  and  Jobbers 
of  High-Grade  Coffees 

YOUNGSTOWN,  OHIO 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


An  Iced  Tea  Window. 


of  the  growth,  but  the  vines  are 
looking  healthy  and  the  farmers 
now  report  expected  good  re¬ 
ceipts  from  acreage  planted  if  cold 
weather  does  not  come  too  soon. 


French  Sardine  Production  Sharply 
Falling  Off. 

Consul  Louis  Goldschmidt,  of 
Nantes,  submits  the  following  sta¬ 
tistical  report  on  the  sardine  catch 
in  France  for  the  years  1895  to 
1906,  inclusive,  in  kilos  of  2.2 
pounds : — 


Years.  Kilos. 

1895  . 13405,683 

1896  .  31,759,592 

1897  .  44,681,138 

1898  .  50,908,543 

1899  . '. . .  28,480,666 

1900  .  37,098,080 

1901  .  38,964,50 

1902  .  8,341,897 

1903  .  9,444,369 

1904  .  12,500,000 

1905  .  9,300,000 

1906  .  9,000,000 


As  will  be  seen  by  these  figures 
the  catch  of  sardines  in  France  for 
the  past  five  years  has  been  much 
below  normal.  Sardine  fishing 
along  the  coast  for  the  present 
season  began  the  latter  part  of 
June,  and  there  are  indications 
for  a  much  larger  catch  this  year 
if  the  fish  keep  coming  to  the 
coast,  as  the  opening  fishing 
seemed  to  indicate. 


Magazine  Notes. 

A  Rival  to  Sherlock  Holmes. 

Conan  Doyle,  Anna  Katharine  Green, 
and  other  writers  of  detective  stories  had 
better  look  to  their  laurels,  for  into  their 
chosen  field  has  come  a  new  writer — 
new,  that  is,  to  that  particular  form  of 
fiction — who  seems  destined  to  take  a 
very  high  place.  This  is  Carolyn  Wells, 
who  makes  her  debut  as  a  writer  of  de¬ 
tective  stories  with  a  complete  novel 
called  “A  Chain  of  Evidence,”  in  the 
September  “Lippincott’s.”  Miss  Wells’ 
plot  deals  with  the  solution  of  a  murder 
mystery  in  which  the  victim  was  killed 
in  a  way  almost,  but  not  quite,  unknown 
in  the  annals  of  crime.  The  guilty  party 
contrives  to  leave  practically  no  clue, 
and  the  detective  connected  with  the 
case — Fleming  Stone — is  hard  put  to  it 
to  ascertain  who  is  the  murderer.  The 
reader  is  kept  in  suspense  to  the  very 
end — the  supreme  test  of  a  good  detec¬ 
tive  story.  In  Fleming  Stone  Miss  Wells 
has  drawn  a  character  decidedly  original, 
and  quite  different  from  the  Sherlock 
Holmes  brand,  such  as  we  encounter  in 
most  modern  detective  stories.  Other 
features  of  unusual  interest  in  this  Sep¬ 
tember  issue  of  ‘'Lippincott’s”  are  essays 
on  “Queen  Dolly”  Madison  and  the  poet 
Shelley,  by  Mrs.  La  Salle  Corbell  Pickett 
and  George  L.  Knapp  respectively,  and 
short  stories  by  Lloyd  Buchanan,  Elsie 
Singmaster,  Elliott  Flower,  Joseph  M. 
Rogers,  E.  Ayrton-Zangvvill,  Prince 
Vladimir  Vaniatsky,  and  Robert  Sterling 
Blair.  The  usual  department  of  humor, 
“Walnuts  and  Wine,”  is  brimful  of 
laughs  this  month. 


The  accompanying  illustration 
will  give  an  idea  as  to  what  will 
be  a  very  seasonable  window. 

First,  get  a  good-sized  Japan¬ 
ese  parasol,  open  the  same  and 


hang  upside  down  from  the  centre 
of  the  ceiling  of  the  window  ;  hang 
Japanese  panels  on  the  sides  of 
the  window. 

Secure  a  large-sized  thermom¬ 
eter,  or  if  you  cannot  get  one, 
make  an  imitation  of  one,  and 
mark  it  about  the  degree  that  the 
weather  has  been  the  past  few 
days,  say,  about  80  or  90  degrees, 
and  hang  it  in  a  prominent  place 
in  the  window. 

Place  a  small  table  in  the  back 
of  the  window,  and  on  this  table 
place  drinking  glasses  filled  with 
tea  or  colored  water  to  resemble 
tea,  placing  a  straw  in  each  glass. 


ASSOCIATION  NEWS. 

St.  Louie. 

The  action  of  the  St.  Louis  But¬ 
ter  and  Egg  Dealers’  Association 
in  notifying  the  retail  trade  that 
after  September  1st  all  accounts 
will  have  to  be  paid  by  the  10th 
of  the  month  and  that  failure  to 
do  so  will  cause  such  delinquents 
to  be  reported  to  the  association 
secretary  and  all  further  credit 
stopped  until  the  members  of  the 
association  have  been  paid,  meets 
with  the  full  approval  of  the  or¬ 
ganized  retail  grocers. 

St.  Paul,  Minn. 

By  far  the  most  drastic  measure 
which  has  been  taken  to  make  re¬ 
tail  grocers  more  careful  with 


To  make  it  very  realistic,  place 
dolls  on  chairs  at  the  table  in  the 
act  of  helping  themselves. 

Place  a  pyramid  of  package  tea 
on.  either  side  of  the  back  corners 
of  the  window,  and  finish  tip^by 


filling  the  floor  of  the  window 
with  black  tea,  just  enough  to 
cover  all  bare  spots,  using  the 
green  tea  to  make  the  letters  as 
shown  in  the  illustration. 

Place  a  card  as  shown  with 
these  words : — 


THIS  IS  THE  WEATHER  FOR 
ICED  TEAS— TRY  OURS. 


This  window  is  inexpensive  and 
will  attract  the  public  to  the 
window.  H.  J.  Gundaker, 
Manager  Coffee  Department 
of  M.  S.  Miller  &  Co. 
Lancaster,  Pa.,  Aug.  25,  1907. 


credits  is  the  action  taken  by  the 
St.  Paul  (Minn.)  Association, 
which  proposes  to  impose  a  fine 
on  all  of  its  members  who  extend 
credit  to  a  customer  where  there 
is  an  account  which  is  unpaid 
after  the  thirty  days  which  the  as¬ 
sociation  says  is  a  reasonable  time 
for  payment. 

The  resolution,  which  was 
passed  by  the  association  a  few 
days  ago,  is  as  follows: — 

Whereas,  the  retail  grocers  are 
required  to  settle  each  Thursday 
with  the  commission  houses  and  pay 
their  bills  for  purchases  in  full,  and 
are  required  to  settle  and  pay  bills 
made  with  the  wholesale  houses  each 
thirty  days. 

Resolved,  That  the  Secretary  is 
hereby  instructed  to  inspect  the 
books  of  retailers,  and  in  all  cases 
found  where  credit  is  given  custom¬ 


ers  exceeding  the  period  of  thirty 
days,  impose  a  fine  of  $5.00  therefor. 

This  action  was  brought  aboi 
because  members  of  the  associ 
tion  have  become  so  careless 
collecting  their  accounts  and  < 
forgetful  of  what  the  associatic 
recommended  that  a  more  seve 
penalty  should  be  handed  tho: 
who  are  unmindful  of  the  fact  til 
collections  must  be  made  fro 
consumers  if  it  is  expected  th 
the  bills  of  the  jobber  are  to  l 
paid. 


McCaskey  Register  Sues  for  Infrinj 
ment. 

Three  suits  have  been  broug 
in  the  United  States  Circuit  Cc-u 
for  the  Northern  District  of  Oh: 
at  Cleveland,  by  the  McCask- 
Register  Co.  against  the  Ame 
can  Case  and  Register  Co.,  ai 
also  against  Walter  M.  Elle 
Rollo  M.  Vick  and  Frank  \ 
Mell,  as  officers  of  that  compan 
These  suits  are  for  the  infring 
ment  of  patents — one  granted 
Benjamin  P.  Hazeltine  and  tv 
granted  to  P.  A.  McCaskey,  all 
which  have  been  assigned  to  T 
McCaskey  Register  Co. 


What’s  Your  Most  Valuable 
Fixture  ? 

A  number  of  representative  groc- 
were  gathered  together  the  other  c 
and  the  talk  turned  on  the  relative  va 
of  different  fixtures.  Every  one  of  1 
men  present  was  one  who  fully  app 
ciated  the  value  of  up-to-date  fixtu 
of  the  store,  and  some  interesting  id< 
were  exchanged.  The  talk  finally  tun 
on  the  discussion  of  what  each  ir 
considered  the  most  valuable  fixture 
his  store,  and  out  of  sixteen  men  pres< 
thirteen  named  the  American  slid 
machine.  Two  of  the  men  present  w 
large  Chicago  grocers,  and  the  r 
from  various  places  out  of  town,  pr 
cipally  the  smaller  towns. 

One  of  the  thirteen  expressed  a  reas 
for  his  belief  very  well  when  he  sa 
“I  suppose  I  have  in  my  store  as  nit 
up-to-date  fixtures  of  one  kind  or  : 
other  as  any  grocer  in  the  country,  a 
there  are  very  few  of  them  that  lit 
not  proven  of  the  greatest  value 
me.  Many  of  them  save  me  ti 
and  labor,  and  save  me  considera 
money  as  well ;  but  my  American  slid 
machine  not  only  saves  me  time  a 
labor,  and  gets  me  a  better  profit  out 
each  sale  I  make  in  this  line,  but  ' 
satisfaction  extends  to  my  custome 
who  are  more  than  pleased  at  the  ap) 
tizing,  uniform  slices  which  we  are  a 
to  give  them.  I  do  not  think  any  of  ‘ 
people  who  have  once  bought  the  m 
which  we  slice  on  our  machine  could 
persuaded  to  make  their  purchases  wfo 
only  hand-slicing  was  the  rule,  and 
find  that  they  tell  their  friends  about 
also.” 

This  man’s  experience  has  been  1 
same  as  that  of  thousands  of  other  in 
chants,  everywhere.  Any  store  handjj 
sliced  meats,  no  matter  how  small 
trade  in  this  line,  cannot  afford  to 
without  the  machine.  Your  sliced  m 
trade  may  be  small  when  you.  start,  1 
it  will  not  stay  small  for  any  length 
time  after  you  have  installed  the  n 
chine. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  tru 
>st.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
!  mpanled  by  ro  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  50 
>  per  lssne. 


WANTED. 


NTED— Apples  by  the  carload ;  any 
r  variety,  either  dropped  or  hand- 
;ed.  Address  Geo.  F.  Hoy,  Hublers- 
g,  Pa- _ 11 

NTED— Grocery  and  specialty  sales- 
traveling  in  every  part  of  United 
tes,  to  solicit  subscriptions.  Write  for 
ticulars,  “Grocery  World,”  Philadel- 
t.  tf 


FOR  SALE. 

I  ’  - - 

R  SALE— General  merchandise  stock 
peremptory  public  sale.  The  under¬ 
ted  will  offer  at  public  sale,  on  the  prem- 
,  in  Quarryville  Borough,  Lancaster 
inty,  Pa.,  on  Saturday,  September  7, 
T,  at  2.30  o’clock  P.  M.,  the  entire  stock 
lerchandise  of  the  general  store  of  John 
McElhany.  The  stock  consists  of  a  fine, 
in,  well  selected  variety  of  dry  goods, 
ions,  groceries,  queensware,  clothing, 
i,  caps,  boots  and  shoes,  etc.  All  trash 
unsalable  goods  have  been  eliminated 
i  clearing  sale  held  a  year  ago.  A  com- 
e  inventory  of  the  stock  has  been  re- 
tly  made  by  five  experienced  country 
-chants  and  a  careful  record  kept  of  all 
mt  sales  and  purchases,  all  of  which  can 
teen  on  application  to  the  undersigned. 
:  storeroom  in  which  this  stock  has  been 
it  and  the  business  transacted  can  be 
ted,  or  arrangements  can  be  made  to 
p  the  stock  there  a  reasonable  time 
ding  its  removal.  The  sale  will  be 
emptory  and  upon  favorable  terms, 
iditions  will  be  made  known  by  Ross 
Collins,  auctioneer  or  George  W.  Hen- 
Jr.,  assignee  of  John  W.  McElhany. 

(ote  — The  location  is  one  of  the  best 
-erooms  in  Lancaster  County,  in  a  build- 
of  three  stories.  Quarryville  is  a  town 
ibout  1,000  population,  the  terminus  of 
1  steam  railroads,  trolley  line  and  two 
7  turnpike  State  roads.  It  is  the  only 
n  of  any  considerable  size  in  the  ten 
er  townships  of  Lancaster  County.  It 
two  banks  and  does  more  business  in  a 
;k  than  most  towns  of  its  size  in  a  month, 
are  opportunity  is  offered  to  obtain  a 
Stable  business  on  most  advantageous 
ns.  The  site  of  the  store  is  within  200 
:  of  the  railroad,  with  terminals  and 
ght  depots.  The  building  is  in  good 
dition,  with  an  exceptionally  fine  cellar, 
tented,  plate-glass  front  and  side  win- 
vs,  and  decidedly  the  best  business  site 
hetown.  10 


R  SALE— Stock  general  merchandise, 
1  inventory  about  $4,000 ;  no  old  stock  ; 
to-date  store;  building  40  x  70,  nearly 
sr  with  skylight.  Sales,  $20,000,  prac- 
•lly  all  cash  ;  no  competition  worth  men- 
ling.  Post  Office  in  the  building,  pays 
o  per  year.  One  of  the  oldest  and  best 
nvn  stands  in  Northeastern  Pennsylva- 
.  Established  50  years.  Located  in  beau- 

I  country  village  surrounded  by  fine 
ning  country ;  big  lumbering  industry 
hin  three  miles  employing  50  to  75  men 
lending  on  us  for  supplies.  Am  positively 
ng  out  of  business  on  account  of  health. 

II  reduce  stock  to  $2,000  by  November, 
it  opportunity  in  the  State  to  get  an  old 
ablished  and  big  paying  business  with  so 
all  an  investment.  If  you  are  looking 

a  good  paying  business,  don’t  look 
ther  but  write  to-day  for  further  particu- 
s.  W.  L.  Burgess,  P.  M.,  Forkston,  Pa. 


•R  SALE — A  nicely  equipped  cashier’s 
sk  and  office,  5x4  feet  in  size,  made  of 
low  pine,  with  glass  panels,  brass  rails, 
ging,  cash  drawers,  etc.,  complete.  Sub- 
ntial  and  ornamental  in  structure.  Will 
1  cheap.  Address  C.  W.  Reed,  Spring 
d  Calhoun  streets,  Trenton,  N.  J.  10 

•R  SALE — Grocery  store  property,  do- 
5 1  cash  business  in  new  and  enterprising 
:tion  of  Reading,  Pa. ;  can  give  good  rea¬ 
lms  for  selling.  For  price  and  particulars 
dr  ~s  or  ca^  on  Kunibert  Laible,  S.  E. 
r-  Tulpenhocken  and  West  Buttonwood 
e*ts,  Reading,  Pa. 


FOR  SALE — Hill  refrigerator  in  good  order, 
9  feet  high,  5  feet  wide  and  4^  fe§t  deep. 
Will  sell  at  a  bargain.  F.  C.  Van  Horn, 
152  Passaic  street,  Trenton,  N.  J. _ 10 

FOR  SALE — 24  -  foot  patent  bins  and 
shelves ;  also  one  14-foot  counter,  patent 
bins,  in  best  condition,  almost  new,  finished 
in  solid  oak.  L.  W.  McClain,  1313  South 
Twenty-second  street,  Philadelphia.  n 


BUSINESS  OPPORTUNITIES. 


NOT  A  BETTER  PLACE  ON  EARTH 
for  a  wholesale  grocery  house  than  Astoria, 
Ore.  Live  wire  could  control  Alaskan 
trade.  Two-thirds  of  the  people  of  the 
world  live  on  the  Pacific  shores ;  they  all 
make  regular  business  of  eating.  Young 
hustler  ought  to  start  co-operative  com¬ 
pany,  or  promote  and  locate  it  here.  You 
would  double  your  dollars  in  this  business 
first  year.  Write  Chamber  of  Commerce, 
Room  797,  Astoria,  Ore.,  for  particulars. 
Remember,  Astoria  is  only  deep-water  port 
on  Columbia  River,  and  is  one  of  only  five 
on  Pacific  coast. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  Is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  Inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1, 000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 

!  two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 


No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  29o.--In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $i,coo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profit^ile,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $t,ooo. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

No.  304. — In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  good  profits. 
This  business  nets  $3,000  a  year  above 
everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8co.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 
o  o 

00000000000000000000000000 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $r,5oo.  Uses  three  teams.  Net 
profils,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $r,8oo,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade ;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

HELP  WANTED. 


SALESMAN  WANTED — Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 

WANTED — Grocery  clerk;  counter  hand 
and  first  class  solicitor;  one  who  is  used  to 
first-class  trade,  for  suburban  store  near 
Philadelphia;  good  wages  to  the  right  man. 
Address  S  29,  care  “Grocery  World,” 
Philadelphia.  14 


SITUATION  WANTED. 


POSITION  WANTED— Grocery  and  gen¬ 
eral  store  clerk,  10  years’  experience,  de¬ 
sires  position  as  manager  or  chief  clerk  in 
above  lines ;  age  28  and  married.  Good 
reasons  for  leaving  present  position.  Will 
entertain  proposition  to  purchase  paying 
grocery  or  general  store.  A  1  references. 
Address  B  28,  care  “Grocery  World,” 
Philadelphia.  _ 11 

POSITION  WANTED— By  a  man  age  40 
years,  married,  as  a  salesman  to  travel  for 
a  reliable  grocery,  drug,  or  tea  and  coffee 
firm  in  northern  Pennsylvania  or  southern 
New  York.  Twenty  years’  experience  as 
manager  of  a  general  store  in  the  country. 
Reference.  Address  stating  salary,  etc., 
Box  205,  Hankins,  N.  Y.  No  fakers  need 
answer.  11 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front” 

(food  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS'  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


An  Inflamed  Tendon 

Needs  Cooling 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.YOCXG,  P.  D.  F,  9  Monmouth  St.,  Springfield,  May 
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GROCERY  WORLD 


A  profit  of  $22.50  on 
a  gross 

That  is  what  you  can  make 
by  handling 

German  Fir 

the  cough  cure  that  is  guar¬ 
anteed.  A  25c.  bottle  free 
upon  request.  Write  for  our 
advertising  offer. 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  your  letter 
head  or  enclosing  a  business  card. 
No  charge  for  complete  details. 
Address 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  HI.  Cor  Callow  Hill  and  Newmarket  Streets. 


AH  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  In  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  September  2d.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


W.  H.  RIGHTER 

150  Nassau  St.  NEW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 


Jumbo  bunches,  10  hands,  extra  fancy .  $2.00  per  bunch 

Selected,  10  hands,  .  1.85  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.70  per  bunch 

Selected,  9  hands,  packed  in  barrels . . .  1.65  per  bunch 

Selected.  8  hands,  packed  1  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate.. . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.40  per  bunch 

Selected,  8  hands  . 1.10  per  bunch 

Selected,  7  hands  . 75  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


HAS  NO  EQUAL 


Would  You  Like  to  Make 
More  Money  on  Foreign 
and  Domestic  Fit  FIT  ■ 


If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  bow  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA  * 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . •. 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box.... 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box  ... 
Extra  Choice,  126  size,  per  box  . . . 
Extra  Choice,  150  size,  per  box  ... 
Extra  Choice,  176-200-216,  per  box 
Extra  Choice,  250-288,  per  box  . . . 


3SO 

375 

4.00 

4- 50 

5- 5° 
6.00 

5-5° 

3-2? 

3-50 

375 

475 

5-00 

5-00 

500 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . r . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  .  5  0o 

Fancy  Messina,  360  size,  per  box  .  5,00  to  5^50 

Choice  Messina,  300  size,  per  box .  4.50 

Choice  Messina,  360  size,  per  box  . 


CALIFORNIA  FRUITS. 

We  are  receiving  daily  all  varieties  of  California  pears,  plums,  peaches, 
grapes,  etc.,  which  will  be  shipped  at  lowest  market  prices  on  day  of  shipment. 
The  quality  never  was  finer. 


ONIONS. 

REGULAR  BUSHEL  CRATES. 


Strictly  Fancy  White,  per  hamper .  2.00 

Strictly  Fancy  Yellow,  per  hamper . 1.85 

Bermuda.  Prime,  per  crate  . 

Fancy  Valencia  Onions,  per  crate .  1.15 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

1  ny  subscriber  to  the  “ GROCERY  WORLD ”  pjho  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
acked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels..  Ter  lb. 

A”  Java... . 26 

B"  Java . 24 

C>>  Java . 24 

.—Java  and  Mocha  Blend . . 24 

l— Java  and  Mocha  Blend . 22 

A”  Mocha . 24 

B”  Mocha . 22 

C”  Mocha . 20 

.aguayra  (Washed  Caracas) . )8 

B”  Maracaibo . 17 

A”  Santos.... . 18 

B”  Santos  ....'. . 16 

C”  Santos . 14 

’eaberry  Santos . 14 

A"  Rio . 13 

!o.  IRio . 12 

lo  2  Rio . 10 

,ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

.ipton  Perfection,  1  lb.  cans . 20 

lattlesbip,  1  lb.  packages,  any  quantity...  .15 

og  Cabin,  1  lb.  packages,  100  to  case . 14 

.rouckle’s,  li  0  lbs.  to  case . 

ling  Bee,  ICO  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

to.  25  Gunpowder . 24 

lo.  28  Gunpowder . 35 

lest  Gunpowder . 45 

lo.  25  English  Breakfast . 20 

lo.  28  English  Breakfast . 33 

lest  English  Breakfast . 40 

lo.  25  Moyune  Gunpowder . 33 

lo.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 50 

lo.  25  Imperial . 33 

lo.  28  Imperial . 35 

lest  Imperial . 50 

lo.  25  Oolong . 28 

lo.  28  Oolong . 35 

lest  Oolong . 45 

'oung  Hyson . 35 

span . 35 

ieno  U  and  %  lb.  packages . 50 

ilver  Moon . 27 

ilver  Bell,  1  lb.  packages . 25 

alada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  li  and  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  aoz.  .90 


CANNED  VEGETABLES. 

aked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  L  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1 . 15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  3  lb. ,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz .  85 

Saratoga,  2  lb.,  2  doz . 50 

orn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream ,  2  lb . ,  2  doz . : .  85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

eas— 

Rowe  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz .  90 

Little  Fellow,  2  lb.,  2  doz .  1.40 

Rob  Roy,  2  lb.,  2  doz .  l.nO 

Pin  Money,  petits  pois,  2  doz .  1  50 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
m  Money  Combination— 

21b. ,2  doz . 90 

idney  Beans— 

2  lb.,  2  doz . 75 

ima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1  00 

Little  Darling,  2  doz .  1.30 

umpkins— 

3  lb  ,  2  doz .  85 

Gallons . 

(ring  Beans— 

2  lb.,  2  doz . . . 75 

in  Money  Vegetables — 

2  lb.,  2  doz  ,  12  kinds  in  can .  85 

“Meet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup .  48 

uccotash-  . 

2  lb.,  2  doz .  95 

omatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  ns,  2  doz .  92U 

Gallon,  y  doz .  3  00 

2s,  2  doz . .  75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  J4  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.40 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.60 

Sockeye,  )4  lb  ,  flat,  4  doz .  1.25 

Crab  Meat— 

J4  lb.,  4  doz . :  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz . . .  3.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label,  y2  lb.,  flat,  8  doz .  2.50 

Beaver,  y2  lb.,  flat,  8  doz .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1  10 

Sardines,  in  Oil —  per  case. 

y2  oil,  ioo .  6.oo 

Gold  Label,  oil,  100  cans .  6.50 

Standard,  )4  oil.  100 .  3  50 

y,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

H  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 65 

Lederney  Brand,  100  cans .  3.75 

'%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans . .  3.50  • 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16 .00 

y.  Oil,  Marie  Elizabeth,  boneless,  100  cans 
\i  Oil  Imported — 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  .  9.00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans .  9  25 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz .  1 .00 

Blackberries,  2  lb.,  2  doz . .  90 

Blueberries,  2  lb.,  2  doz .  1  15 

Cherries,  2  lb.,  2  doz .  1.40 

Gooseberries,  2  lb.,  2  doz .  1.15 

Pie  Peaches,  3  lb.,  2  doz .  1  35 

Pears,  3  lb.,  2  doz .  1.  0 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  ll/2  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  1.35 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 

California  Apiicots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches.  2 y2  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz  . .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  ’  Per  lb. 

Evaporated,  50  lb . 11 

Evaporated,  1  lb  packages,  4  doz . 12 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 15 

Best,  25  lbs . 

Apricots  — 

Evaporated,  25  lbs . 

Currants— 

Package,  36..... . 01 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . , . 10 

Mats,  1  lb . .....per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Dates— 

Package,  301  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 08 % 

60-  70, 25  lbs .  08 

70  -  80,  25  lbs . 07 % 

80-  90, 25  lbs . 06  y, 

90-100, 25  lbs . .  .06 y, 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . 

Loudon  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . . . per  box  2.10 

Seedless  Muscatels.  50  lbs . 

Seeded,  36 1  lb.  packages . 13)4 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  [Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks .  05)1 


SALT.  per  sack 

Fine  Table,  224  lbs .  1.03 

Kiln  Dried .  1.08 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 7o 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl . ,....  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  -5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2  y2s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2 1/2  bushel 

to  bag .  1.95 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.05 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  O.. . 43 

Kingsland,  N.  O . : . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrup. . 27 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.75 

California  Amber  Drips,  2)4  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 

California  Amber  Drips,  lA  gal.  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb .  packages .  7.45 

Cut  loaf . . .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4 .85 

Confectioners’  A .  4  80 

No.  1,  A .  4.75 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Phallenge,  4  doz .  3  85 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz . t .  4.20 

Rea  Cross,  4  doz .  4 . 20 

Star,  4  doz .  4.20 

Dime  Brand,  4  doz .  3.55 

Lion, 4  doz .  4  20 

Banner,  4  doz .  3.85 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4  CO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.9 1 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz . a .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 . 10 

Search  Light,  100s,  5  gross . . .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . . 80 

Chips.  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  1  88 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776’’  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4  20 

Washday . 120  2.20 

♦Bee . K0  3.90 

*Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

*Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

*Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine . i .  60  2.65 

*P.  &  G.  Oleine .  60  3.00 

Premium . . .  80  3.67 

♦Santa Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine . ,...60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha .  100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 

*5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb., . per  lb.  .08 

White  Castile,  36  lb .  per  lb.  .10 

Conti,  imported  Castile,  36  lb . 1 . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . . . 3  doz.  2.25 

Wrigley's . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

SilSan .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Yo: 

Who  will  be  pleased,  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue ,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York . 


-1- 


MOLASSES  AND  8VRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40@45 

Choice,  barrels .  -38 

Good,  barrels . 26®.  80 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®  .60 

Prime .  -40 

Good . 28®. 86 

Ordinary . .22 

Blended,  fancy .  -84 

Blended,  choice .  .80 

Blended,  good . . .  .28 

2-lb  tins,  8  doien . per  case,  2.80 

Quarts,  2  dozen . per  case,  2.80 

8ugar  Syrup — 

Pure,  extra  fancy . - . 85®. 88 

Pure,  choice .  -24 

Blended,  fancy .  .82 

Choice .  ,  •*} 

Vanilla  Drips . 28®  .80 

Tins,  2-lb..  2  doien . per  case,  1.95 

Tins,  2%-lb.,  2  dozen . per  case,  2.26 

Tins,  8-lb.,  2  doien . per  case,  2.60 

Tins,  5-lb..  1  doien . per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 .  23.00 

Medium  Irish  2s,  count  325@375 .  15.00 

Norway,  count  400@450 . 

Norway,  count  300@350 .  18.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08% 

Choice  middles,  40-lb.  boxes . 0854 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair.- . 15®  .18 

Superior  to  fine . 20®. 25 

Extra  fine  to  finest . 28®  .85 

Choicest . 45@.65 

mperlal—  _ 

Common  to  fair . . . 20®  .25 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®  .55 

young  Hyson- 

Common  to  fair . 13®. 18 

Superior  to  fine . . . 22®  .30 

xtra  fine  to  finest . 85®.  40 

aoicest . 45@.60 

Hyson- 

Common  to  fair .  @  .12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22®. 25 

Extra  fine  to  finest . 28@.30 

Choicest . 32@.88 

Basket-fired— Common  to  fair . 20®. 25 

Basket-fired— Superior  to  fine . 28®. 30 

Basket-fired— Extra  fine  to  finest . 32®  .38 

Basket-fired— Choicest . —@.45 

DUBt  .  @.11 

eng— 

mon  to  fair . 18®. 15 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@35 

Choicest  . 40®. 65 

ouchong— 

Common  to  fair . 14®  .18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 30@.35 

Choicest  . 40@  .60 


ROASTED  COFFEES. 


'ava—Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government— Good . 


lliluAUUU . . . 

African . 

Mocha- 

Genuine  Arabian . 
Maracaibo— 

Cucuta— Best . 

Cucuta— Choice  .... 

Cucuta— Prime . 

Cucuta— Good . 

baguayra — 

Caracas — Finest... 
Caracas— Choice  .. 


.84 

.27 

.26 

.23 

.21 

.20 

.20 


.28 


.1654 

.16 

.15 

.14 


.20 

.17 


Pea  berry— 

Santos— Fancy . 1754 

Santos— Choice . . 17 

Santos— Fine . -16 

Rio— Fancy . 17 

Rio— Choice .  .16 54 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choioe . 15 

Prime . 1*54 

Good . 1854 

Fair . - . 1254 

Rio— 

No.  1— Golden . 1554 

No.  2 . 16 

No.  8 . 1454 

No.  4 . 14 

No.  6 . 1854 

No.  6 . 18 

No  7 . 1254 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . .07 

Cassia  buds . >80 

Cinnamon,  Mats .  .10% 

Cinnamon,  Twalo .  .17 

Cinnamon,  Ceylon . 21@  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  -80 

Cloves,  Zanzibar . .19@.20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . .  .80®.  86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 1854®  20 

Ginger  Jamaica,  unbleached . «  .17@.19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . '  .25@  35 

Nutmegs,  105-110s . 18@.20 

Nutmegs,  130-140& . 15@.18 

Black  Pepper,  Singapore . 10)4@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@.19 

White  Pepper,  fancy .  25@  .80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . . . .  -89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 2454 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  do*. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . .96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s, unpeeled  Calif.. 

Standard  white  254s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 60®  .60 

Standard,  plain  or  sauce,  8s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  8s .  1.50@1 .60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Strlngless— 

Fancy  2s . - .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1  40@1 .75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2a .  .80 

Beans _ 

Yellow  Wax  2s,  fancy .  1 . 20@1 .25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . .85@1.00 

Cora- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1 .00 

Standard  New  York  2a .  .75 

Maryland  2s,  Maine  Style . 75@  .SO 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  81fted  2s .  1 . 60@1 . 75 

Sifted  2s .  1.30@1.S5 
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Telephone  2s . 

Sweet  Wrinkled  2s . 

Standard  E.  J.  2s . 

Soaked  2s . 

Succotash- 

Extra  fancy  Maine  2s . 

Fancy  Maine  2s . 

Extra  standard  2a . . . 

Pumpkin- 

Fancy,  8a . 

Fancy,  gallons . — . 

Squash- 

Fancy  8a . 

Tomatoes— 

5J4-In.  cans,  fancy  New  Jersey . 

5%-ln.  cans,  ex.  stand.  N.  Jersey. 
6-m.  cans,  standard  New  Jersey... 

Standard  Maryland, No.  3 . 

2-lb.  cans . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 
Quarts,  glass  Jara . 

Fancy  Strawberry  8s . 

Cut  8s . 

Sweet  Potatoes  8s . 

Sauer  Kraut  8s . 

Spinach- 

Standard  Maryland  8s . 

Fancy  New  Jersey  3s . 

Gallons . 


1.40@1.60 
1 . 15@1 . 20 
.75®  81 


1.25 

1.00@1.10 
.75®  .90 


.  85@1 . 16 
2.75 


1.15 


1.60 
1.40 
1.15 
1.00 
7  5®.  80 
4.50 
4  25 


1.50@1.75 
1.00@1.10 
,90@1  00 
•  80@110 


1.45@1.50 

1.60@1.76 

4.75 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  do*. 

Fancy  8s .  3.80 

Extra  254s .  3  20 

Extra  standard  254s .  2  65 

Standard  254s . 

Gallons . 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  8.75 

Extra  standard  White  254s .  3.50 

Standard  White  254s .  3 . 00 

Extra  Standard  gallons .  9  75 

Bartlett  Pears- 

Extra  8s .  8.75 

Extra  254s .  3.00 

Extra  standard  254  s . 

Fancy  8s . 

Standard  254s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  8.00 

Extra  standard  254s . . . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs .  8.75 

Extra  254s .  8.26 

Peaches,  Crawford- 

Fancy  8s .  8-50 

Extra  standard  254s . 

EASTERN. 

Pears- 

Choice  New  York  2s . »  1.60 

Choice  New  York  State  2548 .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  28 .  2.00@2.20 

Sliced  or  grated  Is .  1 . 00@1 .10 

Pie,  grated,  gallons . 8.60 

Singapore  1%8 .  1.15@1.25 

Plums,  egg,  8s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  8.25 

Strawberries— 

2s,  fancy . 250 

2s,  extra . 

Raspberries — 

Red.  fancy,  28 .  1.80 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  54s .  2.50 

Kippered  Herring — 

Is .  1-50 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1.25@1.35 

Columbia  River  Chinook  Salmon- 

Flat  >4s .  1.25@1.30 

Tall  Is .  2.00 

Flat  Is .  2. 10 

Oval  is  (steaks) . 2.90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.16@6.00 

Domestic  %s,  mustard,  50  tins .  2 . 85®4 . 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .15 

Smyrna  Suit.,  fancy,  6  cr.,  SO  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  RalBlns— 

Valencia,  4  cr.,  28  lbs . 

California,  4  or.,  50 lbs . — 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . 


Per  1 


@ 


Layers,  2%-ln. 
2%-ln.,  12  lbs. 
2%-ln.,  12  lbs_  . 
2-ln.,  12  lbs- . 


Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choice 

Bulk,  choice,  60  lbs . 

Natural,  choice . . 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 11  @. 

Orange  Peel- 

According  to  quality . 11%@. 

Fard  Dates— 

60  lbs.,  bulk . 06  @.0 
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l-lb.  p&gs.,  80-lb.  case 
Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . . . 

30x40,  choice . 

40x50,  choice..— . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100 . . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . . . . . 

60  jc  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  26  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.1 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 36 

Flot.  shelled . ..... 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . — 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . - . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  UO  lbs . 

Long  Naples,  U0  lbs . 

Pecans _ 

Polished,  80  lbs . 16 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . 

Marbots,  110  lbs . . . 

Comes,  U0  lbs . 

Mixed  Nuts— 

8trlctly  fancy,  boxes,  26  lbs. . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


.17 
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IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  cast 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.0i 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18 

High  quarters,  boneless .  24.60 

Halves,  boneless . 15.00@38. 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20  0< 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35  0 
Mushrooms,  %s,  accord’g  to  qual.  15. 00® >8. 01 
String  Beans,  according  to  qual...  12.00@17.0 
Lima  Beans,  according  to  quality  18.00@20  0 

Brussels  Sprouts . 12.00@16  01 

French  Macaroni,  cartons,  25  lbs., 

per1  b . 06® 


GROCERY  WORLD 


36 


GROCERY  WORLD  PRICES— CURRENT. 


CORRECTED  WEEKLY. 

mbscriber  to  the  “GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
* 5  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. _ 


advances. 

Column. 

DECLINES. 

Column. 

ADDITIONS. 

Column. 

fill  HD  tUim  ETEETTHUft  TOD  BDT. 

Standard  Weights  per  Bushel. 

Mtnow  Bejms . . . 

Medium  Beans . - . 

Pea  Beans . . . 

.60  lbs 

Eggs . — . 

Red  Kidney  Beau.. . . . 

Hominy  — . . . 

fa  “ 

Barley . 

Potatoes . . . 

Flaxseed. . 

Shellbarks  . . . . 

COL. 

Drawer . 33 

Alum  . . - . 47 

Ammunition  . .  4 

Azl*  Grease . — •••  5 

Bui,  Paper . 4* 

Beg  end  Twine  Holders.. .33 
Baking  Powder.,... ...■••..*•*•  5 

Barley . .«*9 

Baaketi..  •  •••Jkaeeeeeeeeeeeeee#eeee69 

Pflfh  Brick  . . ••.••••••59 

Bean* . *9 

Blacking,  Shoe . 0 

Bluing .  6 

Borax . 47 

Brooma . 61 

Brushes . ®3 

Buckwheat  Flour . a  8 

Bung  Borers . 33 

Butchers'  Sundries . — <44 

Batter  Dishes . 6* 

Butter .  7 

Butter  Color . 47 

Camphor . 47 

Candles  *5 

Candles . 7 

Canned  Goods . . .  8 

California  Fruits . ro 

Vegetables . . . 8 

Fish . 

Pie  Fruit . 10 


COL. 

Sardines . - . <3 

Meats  . . 13 

Soups . . . *5 

Can  Openers . 33 

Capers  . . . *7 

Caps,  Gun. . - .  4 

Catsup . . . . . . 1 6 

Cereal  Specialties . . 

Cereal  Coffee  e.  eeeeeeeeeeeeeee.ee  3^ 

Cheese  eeeeeeeey  eeeeeeeeeeeeeee.ee  *7 

Chocolate  ana  Cocoa . -..17 

Chewing  Gum. 5* 

Cider  .  ee.e.e eeeeeeeeeeeu.es eeeeeeee.  5® 

Clothes  Pins . 62 

Cocoanut . 21 

Codfish . 35 

Coffee .  3 

Essence .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  Milk . 20 

Cream . —.21 

Condensed  Mince  Meat . 38 

Corn  Meal . 29 

Corn  Starch . . . 58 

Cottolene . - . 26 

Cracked  Wheat. . 29 

Crackers,  Cakes,  etc . aa 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 


COL. 

Dressed  Meats.. . . . 44 

Drugs,  Grocers' .  •  eeeeeeeee47 


tCggS  ....... .••..••.•••.•••♦.•••••••®7 

Essence  of  Coffee. .  4 

Extracts . . . .  46 


.•» 

•*9 

■»9 

■33 

.12 

.32 

.28 

,28 

.28 

•39 

•59 

..46 

••35 

•35 


Fancy  Groceries . — .... 

Farina.. . ....... 

Farinaceous  Goods........ 

Faucets . — . — 

Canned  Fish.... . . 

Fixtures....... ....... ........... 

Flour . 

Flour,  Self  Rising. . . 

Flour,  Buckwheat . 

Fly-paper . 

Food,  Bird . 

Fruit  Butters . 

Fruits,  Domestic,  Dried., 

Fruits,  Foreign,  Dried . 

Fruits,  Green . 


Gelatine . 

Ginger,  Jamaica . 

Gravel,  Bird . 

Grocers'  Fixtures . 

Herring . 

Hominy  and  Grits . 

Honey . 


COL. 

Ink. . . . ....M....37 

Insect  Powder . 48 

Ironing  Wax. . . . 59 

Jams., . 4® 

Jars  and  jar  Rubbers . 7 

jellies . . 46 

junket  Tablets . -5° 

Ketchup.—...........—.. .—.16 

Lamp  Goods . . .37 

Lara - „ - - - 44 

Lemons  and  Oranges— . 

Lentils.  ......................  ......29 

Licorice . 47 

Lime . . . 37 

Live  Poultry . —....45 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel. . — . 34 

Maple  Sugar  and  Syrup. —  60 

Matches _ _ _ _....— ..37 

Measures- . . — . 33 

Meat- . ..44 

Mince  Meat . — — — . -....38 

Molasses  ...-...-..60 

Mucilage . 59 

Mustard . 5; 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles,  Egg . 29 


Nuts- . . . . 

Oat  Meal.,.:. . 

Oils. . ...... 

OU,  American . 

Olive  OU . 

Olives  eee eeeeeeee eeeeeeeet 


COL. 

. *9 

. 39 

. 40 

. 40 

. 39 


Paper  — 

Paper  Bags. 
Peanuts..—.. 

Peas,  Dried . - . 

Pepper  Sauce . . 

Plddes . - . - . 

Pickled  Meats . . 

Plum  Pudding . - . 

Pork  and  Beef. . „ 

Potash . - . 

Potato  Chips . 

Poultry  Seasoning...— 
Poultry,  Dressed-—. 

Poultry,  Live . ....— 

Powder,  Rifle 

Preserves . — . 

Provisions....— 

Puddlne  .._ . — .... 

Putty . ..— . 

Rennet. . - . - . 

Rice  . . . . 

Rice  Flour . 

Rotted  Oats . 

Root  Beer...  ... . . 


..42 

-.4* 

..29 

••5« 

..4* 

..4* 

..46 

••43 

•37 

..4* 

-45 
••45 
-45 
-  4 
..46 
••43 
...31 

-47 

..,50 

...51 

...29 

...29 

-53 


Rope .. 
Rosin. 


COL. 

. 39 

. 47 


Sago  ...29 

Salad  Dressing- . — jx 

Sal  Soda- . - . —S* 

Salt—.. . . . 

Sapolio  ....... »••*•*— .*54 

Sardines . - . 13 

Sauce  and  Condiments . 5s 

Sauer  Kraut . 46 


Scales  -... 

Scoops,  Grocers’... 

Scouring  Soap . 

Seeds . . 

Shoe  Dressing . . 

Shot. . 


Smoked  Fish— . 34 


Soap,  all  kinds.. 

Soda,  Bicarb . 

Soft  Drinks . 

Soups  —....«.. .......a. 

Specialties . 

Spices . 

Whole . 

Starch . . 

Stove  Polish . . 

Soap  Powders . 

Segars . . 


•54 
•33 

. 53 

. »5 

. 54 

. 55 

. 57 

. 58 

. 58 

. 55 

. 64 


COL 

Sugars . 1 

Sulphur . 47 

Sundries . 59 

Syrups . . . 60 

Tacks  - . — . 59 

Tapioca . je 

Tar . 4* 

Teat .  1 

Tobacco,  Chewing . 64 

Smoking- . 64 

Tobacco  Cutters— . 33 

Tubs . 6s 

Twine  Holder . 33 

Twine . —59 


Vermicelli . 32 

Vinegar . 45 

Washboards . 62 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 29 

Wheat  Flour . 29 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Woodenware,  Sundries . 61 

Witch  Haxel . 48 

Yeast  Cakes . 63 
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SUQAR. 

Confectioners’  Lozenge . . .  5 -25 

“  Powdered .  5-J5 

“  Crown  A .  5-45 

"  Crystal  A . - .  5-t° 

*•  Coarse  Granulated .  5-35 

Eagle  Tablets .  6.38^ 

Crystal  Dominoes .  7 '35 

CutLoai .  5.8o 

Patent  Cubes . . .  5  -35 

Powdered .  5-*o 

Extra  Fine  Granulated .  5  •  *° 

Coarse  Granulated .  5  20 

Granulated .  5*° 

Fine  Granulated . . .  5  • z0 

“  In  50-lb.  bags  packed  2  In  100- 

lb.  bag .  5  '5 

«  In  25-lb.  bags  packed  4  In  100- 

lb.  bag .  5X5 

•*  In  10-lb.  bags  packed  10  In 

100-lb.  bag .  5-25 

“  In  5-lb.  bags  packed  In  bbls...  5.30 

“  In  5-lb.  bags  packed  In  100-lb. 

bags .  5-3° 

**  In  a-lb.  bags  packed  In  bbjs. ...  5  40 

«  In  2-lb.  bags  packed  In  100-lb. 

bags .  5-4° 

“  In  a-lb.  cartons  in  cases .  5-3° 

•*  In  a-lb.  paper  packages  In 

cases .  5-3° 

Confectioners’  A . . .  4-9° 

1— Keystone  A .  4  85 

a — American  A .  4  80 

3 —  Centennial  A .  4  75 

4 —  California  A .  4  ■  7° 

5—  Franklin  B .  4-65 

6 —  Keystone  B . . .  4  •  60 

7 —  American  B .  4  •  55 

8 —  Centennial  B .  4  -5° 

9 —  California  B .  4  45 

to— Franklin  Extra  C .  4  -4° 

it— Keystone  Extra  C .  4-  35 

12 —  American  Extra  C .  4-  3° 

13 —  Centennial  Extra  C .  4-z5 

14—  California  Extra  C .  4-25 

it — Franklin  C .  4  25 

16— Keystone  C .  4  .25 

TEA.  Per  lb. 

Japans— Basket-fired .  18  @  35 

Japans— Pan-fired— Common  to  Fair .  17  @  23 

Fine .  24  %  28 

Choicest .  30  ®  38 

Formosa— Superior  to  Fine .  18  @  20 

Choice  to  Extra . . .  22  <21  35 

Choicest .  40  ®  50 

Foochow— Common,  cargo .  13  ©  16 

Good,  medium. .  17  @  22 

Superior .  23  ®  28 

Fine .  30  @  35 

Choicest .  @  40 

Gonpowdur— Choice  to  Extra .  29  ®  35 

Choicest .  40  @  45 


Movuwx — Good . *7 

Fine .  35 

Choice . — .  45 

Choicest . . . 

Imperial — Superior  to  fine .  15 

Choice  to  extra  — .  22 

Choicest .  3° 

Young  Hyson — Superior  to  fine .  13 

Choice  to  extra . - .  28 

Choicest .  35 

India — Common  to  Fine . 1 7 

Cevlon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  x8 

Choicest .  3° 


PACKAGE  TEAS. 

Llpton’s  Teas — 

Ceylon  and  India,  No.  1 . 


@  3“ 
@  4° 
@  50 
&  55 
&  20 
&  25 
@  35 

@  30 

@  30 
@  4° 

@  38 

@  4° 

@  15 

@  28 

@  40 


Per  lb. 


In  J4  &  lb.  In  hi  lb. 


Black  and  Green, 

ff  *t 

English  Breakfast, 

f(  ff 

Formosa  Oolong, 


3 . 

t . . 

2 . . 

1 . 


•45 

•  40 

•35 

.45 

•  4° 
.45 

•  40 

•  45 
40 


•47 

•  4* 

•  37 


Counter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  82.00 

Tetley’s  Tea—  Per  ">• 

y,  lb.  or  %  lb.  In  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 60 

Ex.  Gold,  “  “  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

)4-lb.  tins,  per  lb. 

•  5° 

•  So 
■  50 


India  and  Ceylon,  Sun-Flower . 

Mixed  (Green  and  Black),  “  . 

Formosa  and  Oolong,  “  . 

Sun-Flower,  toe.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Carlcol  Blend,  Martlndale  &  Co. : — 

5-lb.  Silver  Sacks . 

i-lb,  “  . 

X-lb.  “  . 

tt-lb.  '*  . 

U-lh  ”  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  ”  ** 

1  lb.  silver  bags .  “  “ 

y  lb.  silver  bags .  “  " 

y  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz 

No.  10 . . . . 85 

No.  25 .  2  00 

No.  50 .  4  °° 

No.  zoo . - .  8  .00 


.90 
Per  lb 
.12 
22« 

»3 

»3X 

25 

.18 

■z9  , 
•' 9'A 
.20 
.21 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.,  per  doz. 
■’  “  “  quarts,  t  “  “ 

If  ft  ff  it  ^  “ 

'*  «  “  X  gals.  1  “  per  bbl. 

Colburn’s,  16  Oz.,  2  doz . per  doz. 

“  quarts,  z  “  .  “ 

“  54  gals.z  "  . per  bbl. 

Violet,  pints,  2  doz . per  doz. 


.85 

x.+o 

1.40 

*.50 

•  75 
.90 
.90 

1.80 

•  85 


Boston  Brand,  5  lb.  size,  %  doz.  case 

ff  Z  **  X  “ 

ff  1^  II  I  ff 

11  ^  ff  2  ff 

Purity  Brand  s  “  % 

a  j  if  z  ff 

tf  ft  ^  ft 

ft  E  (<  3  11 


AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 80 

Fraser’s,  boxes,  If  (Toss . per  gross  9.25 

Mica,  y,  gross .  “  8.40 

Peerless,  gross .  “  4-4° 


BAKING  POWDER.  Per  Do. 


Davis'  O. 

K.,  «-lb.,  4  doz . 

•  45 

ff 

K-lb.,  3  “  . 

.90 

f  f 

i-lb.,  2  “  . 

1.65 

ff 

5-lb.,  *4  “  . 

7.20 

Cleveland’s,  to-c.  size,  4  doz . 

44  ly.iK  a  «» 

ff 

.84 

H-lb.,  4 
X-lb.,  « 

“  i-lb. ,  z  . 

Leslie’s,  K-lb.cani,  1  or  2  dz.cartons,  4  di.  cases 
U.  “  2  doz.  cases . . 

z-  “  z  “  . - . 

j.  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder: — 

4  oz.  glass,  2  doz . °2/2 

6  oz.  glass,  2  doz .  z-°7n 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.,  1  gross,  in  bbl . per  gross 

Romford  Baking  Powder 

5c. -tins,  4  doz . per  doz. 

toe. -can,  4  doz.  In  box.— . 

X-lb.  cans,  2  doz.  In  case .  * 

i-lb.  cans,  1  doz.  In  case .  “ 

Royal,  10c.  size,  4  doz . 

U.  lb.,  4  do* . 

ff  <(  3  **  ...eeeeeeee . . 

“  I  “  I  “  . . . 

Ralston  Baking  Powder,  x  lb.  cans,  per  dox. 

„  1 1  is  ^  lb  ff  “  “ 

Sea  Foam  Baking  Powder — 

yK  lb.,  4  doz.  in  case . 

y  lb.,  2  doz.  in  case .  x*®° 

1  lb.,  1  doz.  in  case. 


*.28 
4-37)4 
•45 
.90 
X.65 
.12 
45 
•  45 


1.04 

i°3 

12.25 

•  45 
.90 
*■25 

2.40 
.  .86 
1.30 
.  2.40 
4.65 
»-»5 
1.23 

1 .00 


3-45 


5  lb.,  y  doz.  in  case .  i6-75 


per  doz.  12.00 
“  2.50 

“  -55 

“  -75 

'•  6.00 

“  1.50 

“  .80 

“  -45 


BLACKING— Shoe.  Per  Grom. 

Shinola. . per  doz.  .75 

Shinola,  J4  gross  in  box,  with  8  brush,  sand 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Blxby's  Best,  No.  z . 

<•  “  B.  B.  B.  M . per  X  gross 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  z,  from .  2.22 

“  “  1,  “  . . . .  s. 60 

«  *«  3,  "  2.85 

“  “  4.  “  4-55 

“  “  5,  “  y-io 

T.  M.  French . . . . . per  do«.  1 .00 


8-75 

A7® 

6.90 

•75 

4-5° 


...e.M.ee...... 


SHOE  DRESSING 

Mason’s  Shoe  Dressing . 

Acme,  s  doz . . 

Blxby’s  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  1  dox. 


Per  Dos. 
•  75 
1.15 
.78 
.80 
.82* 


Browns,  Army  and  Navy,  1  doz . 82)4 

Boyer’s  French  Dressing . . 65 

“  Oil  Polish . . .  75 

Admiral  Russet  Combination . 7° 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black .  2 .00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . . .  2 .00 

Star  Combination,  russet . . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

8uick  White,  cleans  dirty  canvas  shoes. .  2.00 

il  Paste  black,  never  dries  up,  large  tins—  .75 
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GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy. . . . . 

"  Prime . 

"  Choice . 

Santos  Peabe-ry,  extra  fancy . 

"  Choice . 

"  Fancy . 

Maracaibo,  Strictly  Fancy,  Mild . . 

“  Choice  ..„ . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

“  Fancy . . . 

Mocha,  14 and  34  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 
0934©-  to 

@.08 

.  io 
@.09 

°9J4@.0934 

11 

@.u 
iaJ4@  *13 
©  19 
©.18  54 

®.i8 

©19 

@.  10% 
@10  34 


ROASTED  COFFEE  IN 


RU.,  Extra  Fancy  Golden... . 

“  Prime . 

**  Choice . 

Santos,  Extra  Fancy . 

"  Choice . . . 

“  Fancy . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . 

"  Fancy..™ . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

**  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

•  *  «<  tg  ^ 

••  **  u  ^ 

Pack  In  as  and  50-ib.  cans,  and  25, 50  and 


BULK. 

Per  lb. 
©.13 

@.n« 

@°9/4 

•  i3W 
n 54 
@13 
©■14 

®I4« 

@.15 
®*S'A 
@•*454 
@.*354 
@■*3  54 


. aa 

. ao 

. 17 

. 14 

100-lb.  bags. 


Levering  Coffee  Co. — 

Ventura . igu 

Eu"ka . i5« 

Leader . 18 

Jap . 13 

Special,  No.  6 . 12% 

Special  Drive . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 


PACKAGE  COFFEE.  Perlb 


Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Case*.  60-lb.  Cases. 

A"0** .  IS  54  i5iVe 

Lion .  13J4  J3% 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Saludo,  lbs...>. . . . so 

u  50-lb.  tins . in 

“  barrels . 18 

Vlv,  lbs . l6 

M  50-lb.  tin* . . 

**  barrels . . . 14 

Ground  or  pulverized  without  extra  charge. 


Llpton's  Package  Coflee — 

Special . . . . 

Perfection . 

Packed  in  30  and  60  pound  cases. 
German-American  Coffee  Co. — 

Triunfo,  34  a-lb.  cans . 

"  48  x»lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . . 

“G-A"  Blend,  ao  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  x-  and  a-lb.  cartons  ... . 

Tumbala,  60  or  100  x-lb.  cartons . 

Quezal  (after-dinner),  xa,  24  or  48  }£-lb.  cans 

P«r  %  lb . 

Levering  Coffee  Co.- 
Tourist,  M.  &  J.  Blend,  40  or  60  x  lb.  tins... 
Tourist,  M.  &  J.  Blend,  34  or  30  3  lb.  tins... 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  20  3  lb.  tins . 

E  L.  C..  100  lbs.  to  case . 

Golden  Drip,  a  lb.  bags,  100  lbs.  to  case . 

Golden  Drip,  x  lb.  bags,  100  lbs.  to  case . 


.a6 

.ao 


Per  lb 
.39 

-a 9 V* 

.26 


.24 

•21% 

.18 

.16 


•35 


*754 

•*7  54 

■20% 

•*°54 

.15 

»4% 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr"  : — 

50  tins  In  box . per  box 

xa  tins  In  box . per  carton 

a  lb.  tins . per  doz. 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  54-gross  Improved 

cans . ... . per  gross 

Floto's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  34 -gross  cans,  all 

tlh . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

}4  gross . . . per  gross 

Hummel’s  Essence,  tin  can,  34  gross,  per  gross 
“  tinends,  11  11 

“  "  Improved  “  " 

Chicory,  Sellg’s,  65’s . 

“  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 

“  Koenig’s . 


3  9° 
•95 
5-75 


a.  35 


3.70 


-7- 

BLUING — Dry.  Per  Gross. 

Barlow’s,  small,  a  dor .  2.60 

“  large,  1  dor .  5.20 

Sawyer's,  No.  1,  6  doz .  1 .50 

"  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  i.6o 

No.  a,  3  doz .  2.50 

"  Mammoth,  3  doz .  3.60 

"  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


a. 85 

•  04)4 


3.35 
3.85 
a.  70 
a. 15 
•°5% 
•°554 
.06% 


■04% 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  35  lbs .  2, 35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  1234  lbs .  4.75 

Duck,  kegs,  634  lbs .  2.65 

FG,  FFG,  FFFG,  xegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12J4  lbs .  a.  6< 

FG,FFG,FFFG,  kegs,  634  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  34  gross . 

Cream  Indigo,  2  oz.,  34  gross .  3 .90 

Cream  Indigo,  4  oz.,  %  gross .  7.40 

Cream  Indigo,  8  oz.,  34  gross .  ir.40 

BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . . .  .28 

“  First,  “  . . 

“  Second,  “  .  .  26 

“  Third,  “  .  .25 

“  Imitation,  30-60  11m .  ,  24 

“  5-  and  10-lb.  rolls,  60-  and  100- 

Ib.  boxes .  .29* 

Ladles,  30-60  lbs.,  bakers'  use .  .23 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-jo-lb.  bxs.  .32 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  31 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .30 

Shea!  (‘‘400”)  Elgin,  ao-so-lb.  boxes .  29 

Rh»»*  . .  .25-.  28 

B.  S.  Gilt  Edge,  cartons .  .32 

Gurnse,  pounds  or  half  pounds .  .  -Q 

Belle  Spring .  ,4s 


CANDLES.  P„ib. 

P  ?°  ’  8’i,  3olbs . 1134 

16  s,  ”  *1234 

Paraffine,  4's,  6’s,  8’s  cartons,  36-lb.  cases, 

„  P*r  lb .  .08 y. 

Searchlight  Hotel,  16’s,  30  lbs . oqV. 

Peerless  "  “  “  . 

Bright  Light,  “  . per  boa  2  35 

Werk’s,  8's,  30  lbs . . 

“  16’s.  30  lbs . ”  [jj 

Carriage  Candles,  size  6x1  J4 . 

Martha  Washington,  long  ias . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

MasoiTs,  pints . per  gross  4.35 

Mason’s,  quarts . per  gross  4 . 60 

Mason's,  half-gallons . par  gross  6.50 


-8- 

Jelly  Tumblers — 

Barrels,  aa  doz . per  dox.  ,u 

(No  charge  for  barrels.) 

Jar  lops  and  Rubbers — 

Mason's  Caps,  34  gro.,  no  rubbers,  per  gro.  1.7 
Mason’s  Caps  and  Rubbers,  34  gro.,  “  3  0 

Jar  Rubbers — 

Lip,  wide . per  gross  .8 

Acme,  wide,  1  dox.  cartons . per  lb.  .,1 

“  medium,  1  doz.  cartons . .  “  ' - 

Reliable,  white  rubber,  wide .  i2| 

“  "  medium . 21 

Black,  medium. . per  lb.  .2 

(25  lb.  lots  t  cent  per  lb.  lest.) 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  doz. 

Sage .  “ 

“  Thyme .  •« 

"  .  Savory .  “ 

Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  34  doz.  Thyme, 

„  ,  34  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

34-lb.  cartons,  1  doz . per  doi. 

34-lb.  «  “  «< 

34-lb.  “  “  «• 

34 -lb.  screw  cap  bottles,  a  dox . per  doa. 

54-lb.  square  earn,  a  doz. .  <* 


•»5 
•»5 
•»5, 
•*5  1 


•40 1 

•751 

*■*$ 

n 


CANNED  GOODS 

Tomatoes—  p„  jj0| 

Frying,  Good  Luck  Brand .  2.25 1 

DuBois’  Frying . . .  ,'gJ  I 

Jersey  King,  No.  3,  Standard  Jersey  .  1.02  I 

Blue  Hen  Chickens,  No.  3 .  1  OQ  j 

Rio  Grande,  fancy,  Jersey .  53  I 

Silver  Lake  fancy,  Jersey .  r  so  I 

Bull  Dog,  No.  3.  ...  . . . 6  > 

Lima  Beaus—  '■ 

Tinsley’s  extra  small . . . 

Turkey,  fancy,  Jersey .  1 

Silver  Lake .  1  10  I 

Boyer’s,  Fancy . 

Oxford,  Maine  packed . "  ,g7 

Lanfair,  2s . ’  , 

String  Beans — 

Red  Jacket,  small .  i.ctl 

Cloister,  fancy  N.  V . ’  t  L. 


Make  a  Leader  of  Spring  Garden  and 
It  Will  Make  a  Leader  of  You 


tor  it  is  the  finest  Tea  ever  blended  at  the  price  we  sell  it  for. 
Your  customers  will  keep  coming  back  for  it  at  60  cents  per 
pound,  and  we  sell  it  to  you  at 


In 

100-lb.  Barrels 

.  ...  18 

In 

S-Ib.  Silver  Bags 

L  19 

In 

1-lb.  Silver  Bags 

.  Hi .  1% 

In 

Vi-\b.  Silver  Bags 

.  Ifo  •  20 

In 

!4- lb.  Silver  Bags 

.  %  .-21 

cents  per  lb.  net 
cents  per  lb.  net 


WIllJ  pv  ■  ■  U .  I1L  l 

cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Buy  Your  Cheese  and  Delicatessen  Here 


You  should  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 


CARL  WILDE,  357  N.  Second  Street,  Philadelphia 


From  now  on  the  wise  grocer  will  sell  only 
meat  products  that  are  absolutely  guaranteed  to 
conform  with  all  the  rigid  laws — pure  food  and 
inspection — to  which  the  packer  is  now  subject. 

Our  Vienna  Sausages,  Bolognas  and  Smoked 
Tongues  are  among  this  extremely  limited  class. 

Delicious  and  superfine  products  ! 


M.  ZIMMERMAN  COMPANY 


Main  Office:  318-24  East  Houston  St.,  N.  Y. 

Br.nch  Offices:  717  N.  Second  St.,  Phlla.,  Pa.,  and  125-27  Fulton  St.,  Boston,  Mass. 


■An  Out-of-the-usual  Specialty- 


No  grocery  store  with  just  the  hackneyed  groceries — sugar  and 
soap  and  cheese — ever  does  a  very  large  business  or  makes  much 
money. 

It’s  the  store  with  the  snappy  little  specialties — the  new 
things — the  out-of-the-usual  things — that  charms  the  extra  pen¬ 
nies  out  of  people’s  pockets  and  gets  ahead. 

Bismarck  Hering'e  is  one  of  these  out-of-the-usuals.  It’s  a 
foreign  canned  fish  specialty,  delicious  and  appetizing,  and  not 
even  imitated  in  this  country.  Cured  in  pure  vinegar  and  spices. 


F.  H.  PHILLIPS  &  CO. 

INos.  444=446  Greenwich  St.,  -  -  New  York 


Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  10  South  Water  Street 
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oyer's,  as . 

[.  &  B.,  3s  ... 
[.  &  B..  No. 


MX 

•  95 

•  7  2X 


ite  Wax  Beans— 

corn . Zg* 

hampion . •• . 02  22 

ompass,  No.  to,  i  doz .  3  co 

ed  Beans— 

&M.,  No.  . .  1  -35 

&  M.,  No  3,  tomato  sauce .  i-5S 

ampbeli’s.  No.  a,  plain . 87/4 

ampbell’s.  No.  2,  sauce . 87^ 

xford,  No.  3 . . 

arragansett,  No.  2,  tomato  sauce . 97)4 

arragansett,  No.  3,  tomato  sauce . .  2 -37)4 

an  Camp’s,  No.  x,  sauce,  4  doz . 87^ 

an  Camp’s,  No.  2,  sauce,  2  doz .  z.32/4 

bore  &  Brady,  No.  3,  plain . 77)4 

oore  &  Brady,  No.  3,  sauce . fa'A 

bore  &  Brady,  No.  1,  picnic  size,  plain .  37 'A 

oore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .40 

ictory,  No.  1,  tomato  sauce,  4  doz . 45 

artin  Wagner  Co.,  No.  3,  plain .  -92K 

artin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4doz . 47 lA 

ihimmel’s,  No.  1,  sauce . 5° 

thiminel’s,  No.  2,  sauce . 87J4 

thimmei’s,  No.  2,  plain . 82% 

unker  Hill,  No.  3,  plain . V..  .75 

unker  Hill,  No.  3,  tomato  sauce . 77/4 

aider's  Boric  and  Beaus,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  J-4° 

x-lb.  cans,  4  doz .  “  9° 

x-gal.  cans,  %  doz .  “  5  00 

tmnyside  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  2  doz . per  doz.  .95 

2-lb.  cans,  3  doz.  .  “  -7° 

x-lb.  cans,  4  doz .  “  ■  45 

x-gal.  cans,  %  doz .  3  00 

1  Kidney  Beans— ^ 

ian  of  Arc,  No.  2„, . 8254 

[artin  Wagner's,  No.  2,  2  doz . 72J4 

an  Camp's,  No.  2,  2  doz . per  doz.  .8234 

ictory  brand.  No.  x,  4  doz . per  doz.  .45 

n— 

ornlet . . .  1  ■  50 

merican  Beauty,  extra  fancy,  Shoe  Peg...  .85 

ream  of  Susquehanna . 95 

aker's,  G.  W.,  whole  grain . . 85 

.ival  Blue,  fancy,  York  State,  crushed . 77/4 

hoe  Peg,  Susquehanna . . . 80 

hoe  Peg,  Osborn's . . . 72/4 

[ark,  crushed . 6734 
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Peas — 

French,  Extra  Fins,  ioo  cans,  per  case....  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  14  • 75 

French,  Fins,  100  cans .  x3*75 

French,  Moyens,  100  cans .  x3-5° 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

ChamDions . . . 

Boyer's,  Midgets . . .  1*85 

Boyer’s,  Extra  Sifted .  x*5° 

Boyer’s,  Sifted . - .  *  •  35 

Boyer’s,  Early  June .  x  25 

Parrot  Junes .  xl5 

Jumbo  June .  x  -x5 

B.  F.  F.  Junes .  x  00 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy,  No.  3 .  x  05 

Bohemian,  fancy.  No.  2 . 85 

Succotash — Belle  Rose,  fancy  N .  Y.  State .  x  .  00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . Q2  XA 

McMurray's  Mountain . 80 

Spinach — 

Champion,  No.  3 . * . • .  x*25 

Shawnee,  N°- 3****’ .  x-27/4 

Farren’s,  No.  10 .  4*25 

Sweet  Potatoes — 

Plantation,  No.  3 .  *92K 

Delaware,  3-lb. ,  2  do* . 95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47 Vt 

Asparagus — 

Del  Monte,  mammoth.  No.  2 y2 .  4-25 

Extra  mammoth.  No.  .  4-25 

Superior,  large.  No.  .  4.C0 

Staple,  medium,  No.  2^ .  3.85 

Swan,  medium.  No.  2% .  3  85 

Del  Monte  Tips,  No.  .  3-75 

Extra  Tips,  No.  1^ .  3  7° 

El  Dorado  Tips,  No.  i}4 .  3  5° 

Grand  Island,  medium . »  3.35 

El  Rio,  medium,  No.  2^,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  do*. 

Extra  standard .  2  5° 

Standard .  x  •  75 

Pears — 

Bartlett,  extra  quality,  2%s .  2  65 

Bartlett,  extra  standard,  2j^s .  2.60 

Cherries— 

Extra  quality,  2j£s .  3-4° 

Extra  standard,  2^ .  3 . 30 

Standard,  2  XA . 
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Peaches — 

Extra  standard,  lemon  clings,  2 .  2 . 85 

Extra  standard,  sliced  lemon  clings,  2  2 . 85 

Extra  standard,  sliced  forum  clings,  x  lb.,  4 

doz .  1.65 

Prize  Medal,  lemon  clings, No.  xo,  1  doz .  7.75 

Express,  yellows,  2%% . . .  2  .  xo 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz .  2.85 

Pride  of  Shenandoah,  No.  3,  2  doz .  1.00 

Spring  Garden,  fancy,  3s,  2  doz . 95 

Blackberries — 

Farren's,  extra  preserved,  No.  * .  1 .30 

Silver  Lake,  heavy  syrup,  No  2 . .  1  .ao 

Blueberries— 

Main,  No.  2 . . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  wnite,  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 .  x.05 

Pears — 

Matchless,  extra  fancy.  No.  2 .  1.40 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved. 

No.  2 .  1.25 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries— 

Anchor,  No.  2 . 90 

Jumbo,  No.  x,  4  doz .  1 .00 

Silver  Lake,  No.  2 .  1 .65 

Silver  Lake,  No.  xo,  x  doz .  6.  25 

Defence,  No.  2 . 2.00 

Pine-apple— 

Phonograph,  grated.  No.  2 .  1.95 

Phonograph,  sliced.  No.  2 .  1.90 

Acorn,  grated.  No.  2 .  1.90 

Acorn,  E.  &  C.,  No.  2 .  1.85 

General,  E.  &  C.,  sliced,  No.  2 .  1.75 

Indian  River,  E.  &  C.,  No.  2 . .  1 .60 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.55 

Wagner's,  E.  &  C.,  No.  2 .  1  50 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Wallace,  grated.  No.  2 .  1 .30 

Singapore  Chunks,  No.  1 %,  4  doz .  1.17H 

Wallace,  E.  &  C.,  sliced.  No.  2 .  x  25 

Singapore,  cubes,  No.  4  doz .  X.12J6 

Wagner's,  No.  1,  cocktail,  2  doz .  95 

P.  &  B.,  grated.  No.  3 . 85 

James,  No.  3,  pie,  grated . 85 

Singapore,  cubes.  No.  1,  4  doz . 80 
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Thc  Paul  Taylor  Brown  Co't 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  HIn,  K-lh.  chunks . per  doz.  .80 

II  T  II  II  II 

"  iS  "  sliced  “ 

“  i«‘‘  grated .  " 

•*  t%  "  whole .  “ 

Packed  In  their  own  juice : — 

1 34-lb.  chunks, extra  heavy  syrup. ..per  dos.  1.45 
1 34  “  sliced  . .  “  1-40 


•87^ 

■•>7  % 

1-35 

1-35 

1.85 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz . 

Devilled,  No.  z,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 95 

Star,  No.  1,  4  doz . 97% 

Lobster — 

B.  St  M.,  No.  34,  flat,  4  doz .  2  17)4 

B.  &  M.,  No.  1,  tall,  2  doz .  4-°5 

Star  brand,  No.  X,  flat,  4  doz .  1.30 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand.  No.  1,  flat,  4  doz .  4.15 

Shrimps — 

Barataria  Canning  Co.,  new.  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  1. 15 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.50 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer’s,  No.  1,  2  doz .  r-z5 

Boyer's,  No.  2,  2  doz .  2. so 

M.  &  B.,  No.  1,  2  doz .  1.07J4 

Stewart’s,  No.  2,  2  doz..- .  2.10 

Stewart's,  No.  1,  2  doz .  1.0234 

Victory,  No.  1  doz .  *'<>7/4 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . .  1.5° 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  1.7s 
Cook’s,  Holly,  Colorado  River,  No.  flat..  1 .15 

Hapgood’s,  No.  1,  tall,  4  doz .  1 .85 

Hapgood’s,  1  lb.,  flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.10 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  167K 

Rising,  light,  fancy,  red.  No.  1.  tall .  1 .20 

Humes,  Karluk,  No.  1,  tall,  4  doz .  i.*7^ 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  10x7. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  lender  the  Food  and 
Drugs  Act,  June  30 ,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future.  / 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

=-•  ^PHILADELPHIA,  PA.  ===== 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


— 

LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  $00  Penn  Mutual  Building 

^ ——9 * 
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HorMthoe,  No.  i . . .  1.35 

L«ad«r,  fancy,  red.  No.  1,  tall .  z.22# 

Defender,  medium,  red,  AJa*lra,  No.  i,  tail..  1.20 


Plata. 

L»  Champagne,  X'«,  key . 00 

.  „  “  ...  K’»,  keT . —  17  00 

C.  Morel,  kC« .  10. qo 

BAR  DIN S3 — Baaeleii. 

Le  Marchand,  %'% . . . 

La  Champagne,  key . 

Cadean,  X’s,  key . 15.00 

Imported  — 

French, 

5 O,  Martels .  g.40 

X*.  Martel* .  ,3,5o 

Morel,  X*,  bonelees .  17.50 

X*,  Aurora,  tmoked .  g.aj 

Mustard — 

X*,  Irma,  100  can* . . 3.4354 

X*.  Kureka,  key,  100  can* .  3.27X 

Mi,  Luncheon,  >00  cans .  3.10 

X»,  Fox,  too  can* .  3  oo 

is,  Underwood’*,  jo  can*. .  3,53 

is,  Irma,  30  can*. .  3.a5 

is,  Harbor,  jo  can* .  3.33 

is,  Booth's,  extra.  In  cartons,  50  cans .  t.70 

it,  Continental,  key,  48  cans .  a. 45 

(s,  BlanchriUe,  30  cans. .  a. 30 

Xs,  Irma,  too  can* . 3.67U 

X*.  Continantal,  key,  100  cans .  3.32X 

Xs,  Le  Baron,  too  cans .  a.iaW 

2s,  Imperial,  too  cans . . . 

Gold  Label,  X*t  oil,  100  cans. . „,  6,  *5 

X».  mayonnaise  dressing,  too  cans  6  40 
I£».  "  "  50  cans  4.30 


CANNED  MEATS. 

Corasd  Beef.  Per  dot. 

Armour's  Verlbest,  with  key,  No.  x,  a  dot .  1  ,ao 

"  "  with  key,  No.  a,  1  dot .  a. as 

rairbank's,  with  key,  No.  x,  a  dot .  x.IS 

“  with  key,  No.  a,  1  dot .  ».'IS 

“  with  key.  No.  6,  1  dot .  7  6e 

r  ...  **  .withkey  No.  14,  >idoi .  x6.5o 

Libbe  0,  with  key,  No.  i,  s  dor . 1,20 

with  key,  No.  *,  i  dor . a.ao 


__  Chipptd  Dried  Beef. 

No.  1,  t  dor . 

No.  %,  2  dor . 

Glass,  No.  2  dor . . 

Glass,  No.  x,  2  dor . A..!! 

Beechnut  Sliced  Beef,  No.  i,  glass  jars,  per  aor. 
Beechnut  Sliced  Bee!,  No.  glass  jars,  per  dor. 
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Acme  Sliced  Smoked  Be.!. 

Large  tins,  a  dot . 

Medium  tins,  4  dot . 

Medium  tins,  a  doe . 

Small  tins,  4  dot . 

large  glass  jars,  1  dot . 

Special  jars,  1  dot . 

Junior  jars,  a  dot . 

Sliced  Baca. 

Beechnut  Bacon,  No.  i,  glass  jars . 

Beechnut  Bacon,  No.  X,  glass  jars . 

Acme,  large  glass,  1  dot . 

Acme,  junior  glass,  a  dot . 


Wksl.  Os  Tanga.. 

Fair  hank's  N*.  a,  1  do. . . 

Libby’s,  No.  *X,  1  do*. . -  ,,  . 


Pettad  Ham  ar  Ox  Tonga*. 

Armour’s  Veribem,  No.  X,  4  do* . . 48 

Armour  .  Voribest  No.  g.  .  do* . . . go 

IJbby’s,  No.  X,  4  do* . . . _ 

Libby  1,  No.  X,4  do*. . . . ,, 


Potted  Chlckea  or  Tnrkey. 

Armour’s — 

No.  X.  4  dot . 

No.  g.  *  dot . 

Libby’s — 

No.  X.  4  dot . ; . 

No.  X,  *  dot . 


Boned  Meat*. 

Curtice  Brothers,  “  Bine  Label”— 
Chicken,  No.  X . . 

l*  <1  , 

Turkey,  •'  %ZZ'.ZZZ 

tl  li  j 

Whole  Rolled  Ox  Tongue,  No 

Whole  Ham,  No.  iU . 

Whole  Ham,  No.  2^ . 


Yourself 


Mr.  Merchant,  don’t  think  that  because  you  are  keeping  the  books  and  Hnino- 
posting  yourself  that  you  are  saving  money.  P  8  tne  Doo,cs  and  dolng  ‘he 

Vouare  HOLDING  PENNIES  before  your  eyes  and  HIDING  DOLLARS 
YOUR  STORE  needs  your  ATTENTION. 

YOUR  CUSTOMERS  need  your  ATTENTION. 

YOUR  TRADE  PAPER  needs  ATTENTION. 

'OI'R  TRAVELING  SALESMEN  need  ATTENTION 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of  everv 
detail  of  your  business  with  only  ONE  WRITING  All  armi.ntc  a  f  j 

and  totaled  to  the  minute,  read?  for  setUementwUhout  rnSraShlrtef' 
It  don’t  cost  you  anything  to  INVESTIGATE. 

Our  64-page  catalogue  is  FREE. 

THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 

Manufacturers  or  the »  F ^nntotxs  Multiplex  Carbon  Hack  Pads;  also,  End 
_ _ 1  arbon,  Side  Carbon  and  Folded  Pads. 

” M  or,on’ 

sstsra  a 

.„d  Dl«r,«' ^tSuLuir-  Omc^ltooT's 

Bid*.,  7Ih  Street  .nd  Pe„„„lv.nl.  A  venee.  W.S^ion  D,  C 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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„  .  _  Darllled  Meats. 

Curtice  Brothers,  “  Blue  Label”— 

No.  501. 

Ham  Par  Dos. 

^:::=F:::=  lh 

m  . . .  1 .  IO 

TurkeT .  a.  10 


Curtice  Brothers, 


Potted  Meats. 
“Blue  Label"— 
No.  ' 


Tin. 


Roust  Bed. 

rairbank's,  No.  x,  a  dox . 

Fairbanks,  No.  a,  1  dox. . 

Armour's,  No.  1,  a  doz . . 

.  > 

.  *-»5 

PerT>oz. 

£&£ .  ;■»* 

Per  Doz. 

2  25 

2  25 
3-co 
3.00 

Armour's,  No.  a,  1  dox . 

Libby's,  No.  1,  a  dos . . 

Libby's,  No.  2,  x  doz . 

.  ~ 

.  z.ao 

Kingan  a,  No.  i,  2  doz . . . 

Kingan's,  No.  2,  1  doz . 

.  »os 

Soaps. 

per  doz, 
.  a-3S 

3  Jb.  cons,  2  doz . . . 

t  lb.  cum,  2  doz . 

Fairbanks,  No.  x,  a  doz .  . 

Libby’s,  No.  x,  *  do* . 

.  2.20 

Gallons  cans,  X  do* . 

Schinunel  s,  assorted,  I  lb.,  4  dos . 

Campbell  1; — 

.  S-oo 

Armour’s,  N*.  x,  s  do* . 

.  *-7° 

. *5 

No.  x  cans,  1  do*,  to  case,  straight  or 

assorted,  all  Uadi  except  Tomato _ per  dos. 

No.  x  cana,  4  do*,  to  case,  assortment 
No.  i  containing  8  Tomato  “  *• 
No.  i  cans,  4  dos.  to  casa,  Tomato. „...  “  « 
No.  g  cans,  *4  to  case,  all  kinds  except 
Tomato . . . ,,,,,, . . .  n  «i 

No.  8  cans,  *4  to  case,  Toomuo .  ««  <« 

GaUon  can*,  6  to  cate,  all  Idada  except 

Tomato. .  . .  .<  « 

Gallon  cam,  6  to  case,  Tomato  ""  «  .. 
Curtice  Brother*,  ”  Blue  Label . 


Consomme . 

Boullon . 

jfcizrz::::::: 

Printanier . 

Vegetable . 

Tomato . 

Ox  TalL . 

Mock  Turtle . j..... 

Tapioca  Crecy . 

Pea . 

Mutton  Broth . 

Clam  Chowder„ . 

"  Broth . 

Chicken  Gumbo . 

Mulligatawny . . 

Chicken . 

“  Broth . 

Green  Turtle . 

Terrapin . . . 


•»7* 


Z” 

i*5 


Quarts. 

Pints. 

X-Plnts. 

Per  Dox. 

Per  Doz. 

Per  Dox. 

•  3-15 

2-75 

*■*5 

3.15 

2-75 

2. *J 

.  3.15 

»-75 

i.«5 

•  3-25 

2-75 

2. *5 

■  3-25 

2-75 

I. *5 

3-25 

*•75 

«. *5 

3-25 

2-75 

*«5 

3-*5 

*•75 

«. *5 

3-J5 

»-75 

2. *5 

3-»5 

2-75 

*-»S 

3-25 

*■75 

*.*J 

3-25 

2-75 

*•*5 

3»5 

*•75 

2. *5 

3-*5 

2-75 

2. *5 

3-25 

*■75 

*. *5 

3-  »5 

*•75 

2*5 

3-25 

*•75 

*. *5 

lZS 

*•75 

2. *5 

6.  50 

3-5° 

9.00 

7*5 

3-75 

*.*5 
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candies  AND  CONFECTIONS! 

Croft  &  Allen  Co. —  p^i 

Extra  Mlxturm^ . ....30-lb.  pail* 

Cream  Jelly  Mixtures . .  *' 

Elcroften  Mixtures. .  •• 

Nobby  Mixtures . . .  11 

Cadella  Mixture* . . . »<  •  -| 

Fine  French  Mixtures .  «« 

French  (Creams.. . ”  « 

American  Mixture* . « 

Variety  Cut  Drops . .  <« 

Darling  Mints...  . . .  •• 

Golden  Drip  Bar . . .V.V.V.'.V.'is-lb.  boxes 

Sour  Ball* . »-lb.  pads  , 

Pancella  Cream  Chocolate .  •• 

IX  L  Assorted  Chocolate . .  “ 

King  B  Assorted  Chocolate .  *' 

No,  x  Fine  Assorted  Chocolate.,,  " 

Nonpariel  Drops .  •* 

Chocolate  Covered  Caramels .  **  , 

Dairy  Chocolate  Chips . .....*s-lb.  palls  x.l 

Chocolate  Mints . . . ao-Ib.  pails  .Ill 

Honey  B  Comb . JHlb  Mils  '  * 

Cream  Cocoanut  Ball* . *»4b.  palls 

Cream  Peppermint . . . .ao-lb.  pall* 

Wlntergreen . . .  « 

Wellington  Caramels  . . «jdb.  pall* 

fr®““uk  “  - - 30- lb.  palls  .21 

Soft  Jelly  Gum  Drop* . . .  •  “  1 

Superfine  **  . . .  « 

Jefly  Bean* .  «  j* 

Wlntergreen  Losengers  . .  •* 

Mint  “  . .  « 

Assorted  •*  . .  ••  ’^1 

Conversation  ■*  . . .....a8-lb.  palls  ™.| 

C.  &  A.  Crown  Stick . jo-lb.  pad*  J| 

Panceda  Ciocolau,  x-lb.  boxes,  30-lb.  cate*  ,  tl  I 

Rock  Candy,  assorted . xo-lb.  boxes  . « 1 

Pmxny  good* . ....to  boxes  In  case  4.501 


CATSUP.  P, 

Beefsteak  Catsup,  haU-plntx,  t  dos . . 

“  “  pints,  ■*  . 

Waldorf,  medium,  12  os.,  screw  top,  a  doz . 

Snider’s  Catsup : — 

Pints  s  doz 

..  .  *  *  u  , . — . . 

X -pints,  s  do* . . 

Quarts,  1  doz . 

Gallons,  6  jugs  In  crate . ....'.par  Jug 


KETCHUP. 

Curtice’s  “Blue  Label”  Tomato  Ketchup :— Per  C~». 

Small,  25  bottles  In  case .  ,  .. 

Medium,  15  bottles  In  case .  .  4,4 

Large,  12  bottles  In  case . j.'jj 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft's  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavorof 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  X-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Philadelphia 

_  V  •  PENNSYLVANIA 


m  WRITING  TO  HOUERT.SERS  KINDLY  mention  "GROCERY  SWORL.D- 
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mpbell's  Beefsteak  Tomato  Ketchup 

;  pints,  24  bottles  to  case .  t  .10 

■lots,  24  bottles  to  case . . . .  2.00 

npbell's  Tomato  Ketchnp : — 

’int  bottles,  24  to  case,  per  dor .  1 .40 

{■pint  bottles,  24  to  case,  per  dor . 90 

npbell’s  Chill  Sauce : — 

tots,  2  dor.  to  case .  1.40 

;  pints,  2  dor.  to  case . 90 

sst.  Condiments,  a  dor.  to  case,  per  dor...  .go 


CHOCOLATE  AND  COCOA. 

Iter  Baker  &  Co’s : —  Per  lb. 

remium,  12  to  *5  lbs . 30 

aracas,  sweet,  6  lbs . 32 

erman,  sweet,  6  to  12  lbs . 22 

uto,  sweet,  6  lbs . 32 

ocoa,  34-lb.  cans,  12  lbs.  In  box . 37 

ocoa,  34-lb.  tins,  12  lbs . 37 

H.  Baker  s : — 

est  Cocoa,  34-lb.  size . per  lb.  .36 

«'  J-lb.  “  .  "  .38 

remium  Chocolate,  Ha,  ta  lbs . 30 

tfs.  12  lbs . 31 

sst  Sweet  Chocolate,  34  s . 21 

est  Sweet  Chocolate,  1-5S . 21 

anilla  Sweet  Chocolate,  %s . 29 

shey’s— 

anilla  Sweet,  34s ,  6  lb . per  box  z.55 

wiss  Milk,  %s,  6  lb .  "  1. 45 

oa,  Rpp’s,  34-lb.  tins,  7  lbs . 42 

•  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin, 

•  “  6-lb.  boxes,  34-lb.  tins, 

per  dn, 

“  6-lb.  boxes,  34 -lb.  tins, 

per  tin, 

•  Huyler’s,  34s,  6  lb . 

‘  “  34*.  6  lb . 

sdorp's  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can. 

■lb.  round  cans . 1834 

-lb.  “  29 

■lb.  “  57 

{-or.  “  50  cans  In  case  .07 

<b.  “  2.75 

sdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

ilk  Chocolate,  6  to  lb . 45 

ueen,  4  to  lb . 42 

vett  Vanilla,  4  to  lb . a8 

“  8  to  lb . 

ain  Cooking  Chocolate,  34-lb.  cakes . 

iker's  Cocoa  Powder — 

-lb.  tins,  2  doz.  in  box . per  doz. 

-lb.  tins,  2  doz.  in  box .  ** 

-lb.  tins,  1  doz.  in  box .  “ 

-lb.  tins,  1  doz.  in  case . per  lb. 

-lb.  bags,  1  doz.  in  case .  “ 


.72 

-3754 

•19 

•43 

•45 

Per  dor. 
2.21 
3.48 
6.84 

Per  lb. 
•55 


.28 

•3* 

.88 
•50 
•5° 
•  52 
•50 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-lb.  boxes . per  lb. 

“  34-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  34s,  12-lb . per  lb. 

Sweet  Clover,  34s,  6-lb .  .per  lb. 


Cocoa,  labeled,  34s.. . 

Cocoa,  labeled,  4s. . 

Premium  Chocolate,  54s . . . 

Premium  Chocolate,  34  s . . . 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  34-lb.  sire . per  lb. 

“  “  i-lb.  «  .  “ 

“  Baking  Chocolate,  34-lb  sire .  “ 

“  “  “  34-lb.  “  .  " 

“  Milk  Chocolate,  6-Id.  box . per  box 

“  Vanilla,  Sweet,  6-lb.  “  .  “ 

Lowney’s 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  34-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  34 -lb.  packages . 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes 

in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  x2-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 
tins . 


■37 

.36 


.30 

•25 


.36 

■38 


.28 


.30 


•4» 
•  41 


•27 


.29 

1.65 

1.65 


•33 

•33 

■33 

•33 

.28 

.28 

.28 

1.65 

4« 

.41 

40 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  to  case . per  lb. 

12  “  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  34  lb.  tins  “ 
34-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . . 

Peter's  Milk  Chocolate: — 

No.  61 — 34  lb.  size,  croquettes., . per  lb. 

No.  62—54  lb.  “  '• 

No.  63 — 54  lb.  “  flat  packets .  “ 

No.  64—34  lb.  . .  “ 

No.  93— i  lb.  “  “  « 

No.  66—54  lb.  “ .  “  “  “ 

No.  67— A  lb.  “  “  “  *• 

No.  68— A  lb.  “  “  "  *< 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  is,  2  doz.  to  box . 

“  “  34s,  61b.  ••  . 

“  “  34s,  61b.  “  . 

“  "  is.  12  lb.  «  . 

“  **  5  lb.,  6  cans  to  box . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  "  “  120  2-c.  cakes., 

“  Caracas,  34 -lb.  cakes,  6  lb.  to  box... 

“  Superior  Sweet,  6  lb.  “ 

“  Premium,  34s,  is  lb.  “ 

“  “  34s,  12  lb.  '•  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  34-lb.  tins,  12  to  box . 

“  34-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

•39 

.38 


.24 

•24 


•3° 

32 

.30 

1.65 

.48 

.48 

.48 

.48 

.48 
•  50 
•5° 
.50 


•  40 

1.85 

•37 

•35 

•3* 

•  3° 
1.5° 
1.50 

.30 

.22 


•3434 

.3534 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

H-lb.  “  “  24-lb.  «  .  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  a. 10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3634 

“  34-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 2934 

“  34-lb.  “  12-lb.  “  . 29 

“  1-lb.  “  6-lb.  “  3134 

“  i-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2634 

“  34s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

3-c-.  7*  “  .  “  1  *4° 


Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . . 

34-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case. 

4°  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case. 
24  “  “  48  to  case . 


•2734 
•  27 


.80 

.80 

.78 

•78 


CONDENSED  MILK. 

Eagle,  4  doz  . . . 

Eagle,  2  doz . .  . 

Challenge,  4  doz . 

Defiance,  4doz . . . 

Dime,  4  doz . . . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Ren  Cross . 

Peninsular . 

Dr.  Hand’s,  2  doz . 

Leader . 

Banner,  4  doz . 

Star,  4  doz . 


6.25 


3*x5 

3-85 

3  85 


3-55 

415 


1.90 

4i5 

4.10 

3.10 

3.80 
4  05 
4-15 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz .  1,92 34 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz.  3.20 

Pet,  10-c.  size,  4  doz . per  case  3.  25 

Pet,  c-c.  size,  6  doz . ner  case  2.70 

Van  Camps,  6  doz.,  small .  2.80 

Van  Camps,  4  doz.,  medium .  3.55 

Van  Camps,  4  doz.,  large .  3  75 


HIRES  CONDENSED 
MILK  AND  CREAM 


Mires  Con¬ 
densed  Milk 


Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 


(Each  of  above  brands 
4  doz.  in  case.) 


Gold  Cream 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 
cases .  4.OO 


J  [Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  4&  ENGLAND 

7012«=14-16-18  Woodland  Avenue 

PHILADELPHIA,  PA. 


Compare  This  Picture  With 
Your  Store 


CASH  REGISTERS 

SECOND-HAND 


You  cannot  afford  to  be  without  a  Cash 
Register  when  you  can  purchase  one  for  so 
little  money. 

Come  in  and  let  us  show  you  our  line. 
It  costs  you  nothing  to  investigate. 


CASH  OR  MONTHLY 
PAYMENTS 


flmBrican  Second-Halm  Casn  Register  ExcRagge 

901  Filbert  St.,  Philadelphia,  Pa. 


IN  SalRITINC  TO  KDVBRTISERS  KINDLY  MBNTION  ’’  GROCERY  ORLD” 
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COCOANUT.  Per  lb 

Schepp'i  Shredded,  V-lb.  pkgs.,  zjlbz.  to  case  .23)4 

“  “  3ilb« . . aa* 

Dunham's,  5-cent  package . .29 

X* . . . a6 

“  Wa._ . . . . . 8 

"  X>  and  . . . ....  .a6)4 

Franklin  Baker  Co’a — 

Braall,  70  X-lb.  packages . . . . .  a. 50 

“  3SX-lb.  "  .jo 

“  38  )4 -lb.  and  16  )4-lb.  packages .  a. 50 

Braril,  18  r-lb.  packages .  a. 50 

“  Shred,  in  palls,  ao  lbs . 11 

“  In  boxes,  aj  lbs . 10% 

“  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  In  pails . 11 

“  In  boxes . 10X 

“  "  In  barrels,  140  Ibis . ro 

Bakers',  Macaroon,  barrels,  140  lbs . zoW 

“  Slice,  **  iso  lba . 10% 

*  Strip,  “  lie  lbs . zo)4 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . . . 08  .08X 

Oyster  "  08  .08X 

Wme  Scroll . . „.... .  ,I0  .10)4 

Cracker  Dust . .08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards, 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 0754  .08 

Brown  Edge  Water . . .  .09 

Butter  Toast . 07X  .08 

Clover  Mixed . . .  .08 

Cocoanut  Ripple. .  ,io 

Cry  Babies . .00 

Pig  Bars . .10 

Fruit  Cookies . 07)4  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  .06% 

Ginger  Vedettes . .07  .07% 


Graham  Wafers . . .  ,10 

Grandma  Cookies . .07%  .08 

Honey  Jumbles,  XX .  ,10 

"  “  Iced.. .  .10 

Honey  Kernel .  .10 

Iced  Ginger  Tablet .  ,08 

Iced  Penn  Treaty... . . .07U 

Iced  Vedette  Wafer . 07)4  .08 

Macaroon  Cookie .  .10 

Mautn-the-Moon .  .08 

Matchless . .08  .08 

Milk  Lunch . . . 07  .07)4 

Oriental  Cookie . 07)4  .08 

Quaker  City  Mixed.- .  .07)4  -08 

Quiver  Mixed . 07  07X 

Orange  Cookies . . . 07X  .08 

Peerless .  .08 

Soda  Biscuit,  XX . .06  .0614 

"  “  No.  1 . 07  .0734 

Spiced  Wafers . 07X  .08 

Sunshine  Cookie . 07 J4  .08 

Supreme . 08  .08 

Wavelets .  .09 

Package  Goods —  Per  doz. 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster— . 50 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 

“  “  (s-cent  size) . 50 

Graham  Wafers . oc 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 


DELIKATESSEN 

WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  s  doz.  In  case,  per  doz.  1 . 15 
"  with  Horse-radish. p.  dz.  i.ij 
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Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz. 

“  with  Horse-radish.p.  dz. 

Wcin  Sent,  In  bbls . . . ...............per  gal. 

“  1  gallon  stone  jars . per  jar 

h/  *a^°.D  ^e?s.- . . .  .per  keg 


1  -75 
*•75 


Prepared  1 


•75 
a.  jo 


lustard.  In  bbls . per  gal 

i(  “  In  15  gallon  kegs..per  gal. 

"  “  in  *j  «  ••  .aj-. 40 

“  in  a  gallon  palls. ..per  pall  .75 
“  “  In  1  "  “  ,40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

;>er  doz . . . 95 

ting  top,  a  doz.  Incase . per  doz.  .46 

“  with  Horse-radish,  a  doz.  In  case, 

per  doz . . 


IMPORTED 


.aa 

•36 

•3* 

.90 

.26 

3»S 


4.00 

.ao 


■•9 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . a6 

„  •••••• . - . loaf,  .a6)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ta  In  case..per  lb.,  .35,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

"  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  a. 75-2. 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

P«  doz . .. .  ,.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . 

Parmesan,  gratad,  ready  lor  use,  small  bottles, 

per  doz . . .  x.js 

Ounutzer  Hand  Cheese,  100  in  box .  a -2  5 

Edelweiss, Romatour  and  Bier-Kase...per  doz. 

American  Swiss,  No.  1 . loal  .19  cut 

"  “  Square  loaves.  No.  1,  about 

as  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  .14  ;  )4  box, 

15 ;  less . . . . . 

Muenster  Cheese . .......per  lb 

Brick  Cheese,  No.  1 . .  “ 

English  Dairy  Cheese . “ 

Pineapple  (Picnic  size),  6  In  box,- . per  box 

"  (Gem  size),  6  In  box .  u 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  In  case .  ** 

Picnic  size,  2  doz.  in  case .  11 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Club  size.per  doz. 

“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

"  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phlla.,  za  "  ....  “ 

MlniatureCream.orPhila.ia  “  ....  " 

Hand  Cheese,  8  doz .  *• 

4  “  . “ 

4  “  Thnringer . .  " 


•«5 

.18 

.18 

•»9X 


3.00 
2.25 
4-50 
2  .40 
1  *35 


1 .00 
a.  4u 
a. 95 
1  -45 

1.30 

1.30 
1. 10 

•95 
a  .00 
1. 00 
1.25 
.65 
•  8j 
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Farmer  Hand  Cheese,  4  doz.  in  box...  per  box 

Schutzen  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease).  <0 
i-lb.  packages . —per  lb. 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

a  « 


/D 


Carlsbad  Speck  (Imported  Bacon) ..._  “ 

Imported  Cervelat  Sausage  (RolfFs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Brepst,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holsteiner..by  bbl.  zi)4  less,  per  lb.’ 

“  Landjager,  short . per  lb. 

“  “  long . . 

“  Mortadella,  Dry . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

,14-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

•  ai)4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes,  .20  ;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16)4  ;  less . 

"  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14  ;  less . 

",  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23)4;  less . 

11  Salami  (E),  50  and  zoo-lb.  boxes, 

.ai ;  less . 

11  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .19 ;  less . 

"  Salami,  G.  A.  P.,  jo  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  liver  Sau- 

igc - ^!b- 

u  Petit  Delicatess  FnmkJhirters,  plain. 

per  doz . 

**  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck .  •• 

Mettwurst,  half-round .  ** 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

„  . per  lb. 

Smoked  Thuringer  Blutwurst . ..  ** 

“  Pfefferwurst^ . “ 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4  ,J 

(Derby  Brand),  quart  glass  jars 

per  doz . . .  5 . 

(Derby  Brand),  xo-oz.  jars, 

per  doz . . .  9 

Calves'  Head,  In  round  tins . per  doz.  x  C 

Pickled  Meats,  in  glass .  u  j  c 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


It  Is  Spelled  R=A*M=L=Y 


If  you  want  to  sell. a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Haoaw  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Want  to  Make  Your  Customers 


Grateful  to  You? 


Most  of  them  have  mosquitoes  and  most  of 
them  don  t  know  how  to  drive  them  away.  Tell  ! 
them  Egyptian  Deodorizer  will  not  only  do  that, 
but  it  will  drive  away  all  kinds  of  insects  and  at 
the  same  time  purify  the  atmosphere,  perfum¬ 
ing  it  delightfully. 

You  can  sell  enormous  quantities  of  it.  Try 
a  case  and  watch  the  result.  Save  the  coupons 
each  case  contains,  they  are  worth  money. 


Paul  Manufacturing  Company 

BOSTON,  MASS. 


IN  WRITING  TO  ADVERTISERS  KINDLY  79IENTION 
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Beef  Salad,  In  glass . per  doz.  z.oo 

«  “  In  pint  jars,  glass .  “ 

•<  “  In  qnart  jars,  glass .  “ 

Lamb  tongnes,  In  glass .  “  i  .60 

HOLLAND  AND  SCOTLAND  HERRINGS. 

JKegs  or 

Palls. 

Holland  Herring,  mixed,  “Y.  M."  Jibbl.  5.50  60-75 

"  milkers,  “  %  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl. 

jX  btl . 

Holland  Herring,  milkers,  Standard,  bbl. 

%  bbf. . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

JSbbl  g.oo . 

"  milkers,  large  fulls,  bbl 

%  bbl.  8.00 . 

Marinlrte  Herring,  Imported,  about  40  in  pail.  1.25 

Roll  Herring,  Imported,  about  25  In  pall. .  1.00 

Spiced  HeiTing,  Imported,  about  40  In  pail,  z.oo 

Norway  Stockfish,  dry . . . per  lb.  15 

Matjes  Herring . per  pall 

BISMARCK  HERRING. 

Pint  size,  round  tins,  wlthikey . per  tin 

Quart  “  “  “  .  “ 

2  Qt.  “  "  "  .  “ 

4  Qt.  *•  «  «  .  “ 


.20 

•35 

•55 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1. 10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4 qt.  tin,  z.zo,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  doz .  2.50 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  palls .  “  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

“  5-gal. keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 


NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl. 

Repacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

"  in  5-gai.  kegs . per  keg 

“  In  }4-lb.  flat  tins . per  doz. 

•'  in  «-lb.  tall  tins . .  “ 

"  In  i-lb.  tall  tins .  « 

Fancy  Kegs— 1  [  1  keg,  .80 ;  %  keg, .  42 ;  &  keg, 

•3a;  Hkeg . 20 


5-50 
.60 
1 .10 
2.75 
•95 
1.50 
2.00 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  2.75 

pint  jars . per  doz.  6.00 

“  large  tumblers .  “  2.25 

“  small  tumblers .  “  1.25 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  16.00  )£  kilo  Cans,  per  dz.  16.00 
%  “  “  8.50  «  “  “  8.50 

X  "  “  4  *5  H  "  “  4- *5 

'A  “  “  a  25  A  “  “  2  25 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 


bbl.— 
is  “  keg- 
to  “  keg — 
5  “  keg- 
10  lb.  pail — 


1200... 

500.. 

300.. 

1  SO¬ 
SO.. 


. per  bbl. 

. per  100 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

5  **  ••  fi 

10  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb. 

Spitzkugeln . .  “ 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  z,  6  “  ...  “ 

“  “  No.  2,  6  “  ...  “ 

«  “  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  “ 


9 .00 

.85 


6.50 
3. 20 
'•"5 


.18 

•  as 


•  3° 

•  5° 
•75 

1 .00 

5- *5 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Uriginal  Bags,  no-lb, 

bags,  per  bag . . 

Green  Kern . ..per  lb.  .  09% 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .  60- .  80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.85 

154.1b.  “  .  “  6.85 

6  zo-lb.  “  .  “  6.85 

Freight  prepaid  on  two-case  lots. 
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eggs.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .25 
Western . 24 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .14 
New  York,  Full  Cream,  new,  rst’s,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

“  “  V*.  “  .  3-*5 

Anchovy  Paste,  fancy,  per  doz .  4.75 

“  plain,  per  doz. .  3.75 

Bouillon,  Bnmham,  pints,  2  doz.  In  case .  3.75 

“  "  %  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  1.50 

“  “  Quart,  glass . per  doz.  7.00 

“  "  bottled,  %  size...  .per  doz.  2.35 

“  “  “  Jfi  “  .  “  1.90 

“  “  «  #  <■  .  “  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 
“  med.  “  “  12  “  “  5.00 

“  small  “  “  24  “  “  4.50 

Cherries  In  Maraschino,  in  glass,  r-doz.  case...  8 .00 
Clam  Chowder,  Burnham,  1  lb. ,  4  dz.  cse.  p.  dz.  .90 
“  “  3 lb., 2 dz. case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3 . 50 

4  0z.,  “  2.25 

“  2  OZ.,  “  .  I.  so 

Russian  Caviar,  $4’s .  2 . 85 

X’e .  5-5° 

H’s .  10.50 

**  z’s.. . 20.00 

French  Peas,  Extra  Fins,  per  case .  17.00 

“  Fins,  per  case .  15.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  1.60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12 .00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .  19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  J4  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  20Z.,  "  .  3.55 

Armour's  Beef  Extract,  aoz.,  "  .  4.45 

"  “  “  4  0z.,  •'  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

“  **  “  8  oz .  *'  7.25 

"  “  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . . . 

Extra,  “  "  . 

Hotel,  lc  11  . . . .  22.00 
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Truffles,  . . per  tin,  .30 

“  H .  “  -55 

“  K .  "  I. >5 

% .  “  2.25 

Shrimps,  Pickled,  small  size .  1.00 

Dunbar’s  Shrimpy  2  doz.,  per  doz . .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  . .23 

Rose’sLime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  a. 25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.25 


FLOUR.  Per  Bbl 

Gold  Medal .  s.95 

King  Midas .  6.40 

M  illbourne . . .  6.00 

On  Top .  6.15 

Ceresota .  5  85 

Pillsbury’s .  5  85 

Taylor’s  Fancy .  5.00 

Semper  Idem .  4  75 

Pride  of  the  West .  4.  70 

Sunbeam . . .  4. 60 

Quaker  City .  5.50 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  i%s . 

“  Flapjack  Flour,  24  2s . 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston's  Purina  Pancake  Flour,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  z.  35 

Schlmmel’s,  12-  oz.  bottles,  2  doz.  in  case .  1.35 

“  6-  oz.  “  “ . 90 


-  -  - - 

A  Tip  to  Grocers 
Who  are  in  Business  to 
Make  Money 

Nothing  will  clean  Porcelain  Bath  Tubs  and  all  enam¬ 
eled  ware  as  quickly  and  thoroughly  as  Porcela — which 
means  you  please  your  customers  by  recommending  it. 

You  not  only  make  as  good,  or  a  better  profit  on  it  than 
you  do  on  many  inferior  articles  of  a  similar  character, 
but  byconcentrating  your  efforts  on  its  sale  alone  you  are 
certain  of  a  very  handsome  present  as  a  reward  for 
your  efforts,  as  every  case  contains  Universal  Coupons, 
and  it  won’t  take  you  long  to  get  enough  of  them  to 
entitle  you  to  almost  anything  you  may  need — a  new 
Safe,  Roll-Top  Desk,  Standard  Platform  Scales,  new 
Harness,  or  even  a  good  Wagon.  The  same  coupons 
are  packed  in  Radax  and  ilo. 

THE  PORCELA  COMPANY 

PITTSBURG,  PA. 

241  SOUTH  FRONT  STREET,  PHILADELPHIA  OFFICE 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


13*  WR1TIMG  TO  KDVliRTlSBRS  KINDLY  T^CNTIC  M  "GrtOCEKY  iitfO 
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KARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag 

Lea'*,  white,  100  ib* .  x.75 

44  yellow,  granulated,  100  Ib* .  1.75 

41  44  table,  xoo  lb* .  x.70 

Western  yellow,  100  lba. . . .  1 . 5° 

Quaker,  36  packages .  2.65 

Farina,  Hecker's,  24  i'»,  per  case  .  x.40 

“  Schumacker’s,  34  packages,  per  case.,  x  .  xo 
Beans — 

California  Lima,  new . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.12% 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gran  bags . bush.  2.10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  x  .85 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  1.87^ 

Pea,  fancy,  Michigan,  grain  bags . bushel  1.80 

Red  Kidneys .  *'  2. 60 

Peas-  - 

Green . . . per  bushel 

Scotch .  41  2.00 

Split,  yellow .  44  2.00 

44  green .  44  2.40 

Lentils— 

xxo-lb.  bags . per  lb.  *08^ 

Less  quantity .  44  .09^ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Leas  quantity .  44 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  x.45 

Lea's  Pearl,  100  lbs . per  bag  x  .90 

Schumacher's  Breakfast,  10  pkgs.  to  case....  x.25 
Barley — 

00  . . 05^ 

No.  3,  100-lb.  bags .  3.15 

Noodles,  Climax,  24  xoc.  pkgs.,  case .  1.05 

“  48  sc.  pkgs.,  case .  1.15 

“  asstd.,  34  jc.,  is  roc.  case.,,  x.io 

Smith’s,  30  10  c.  packages .  1 .90 

“  assorted,  5  and  10  c .  x.90 

Oatmeal ,  B ,  per  bbl .  6.25 

“  “  kegs  100  lbs.,  per  keg .  3.75 

Oaten  Goods,  In  cases —  Per  case 

Avena,  36  packages . . .  3.00 

Banner  Oats,  so  packages .  4 .00 

Friends'  Oats,  36  packages .  3.00 

Mother's,  36  packages .  3.15 

Pawnee,  36  packages . 

Quaker,  18  small  sixe .  , .  5<J 

Quaker,  20  large  size .  ,  IO 

a-o,  243’* . . . ;  3.00 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.50 

Avena,  per  keg,  90  lbs .  3  ]40 

Standard,  180-lb.  bbls . 

"  90-lb.  bags .  3  .io 
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Sago — 

Fine,  bags  about  160  lbs . 06% 

50-lb.  lots . 06% 

Admiral,  Pearl,  24'$ . 08% 

l'aploca,  Instantaneous,  501's . 08  % 

“  Colburn’s  Hasty,  24  r-lb.  pkgs . 07^ 

“  Minute,  54 -gross,  per  box .  2.85 

“  Flake,  about  135  IDs . per  lb.  .06 

"  “  less  quantity .  “  .o654 

“  Pearl,  xjolbs .  “  .06)4 

“  “  less  quantity . "  .07 

Ralston  Hominy  Grits,  36  s-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  i‘s . ....per  case,  3.1s 

Purina  Health  Floor,  20  s's.  Cartons  “  3.60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12’s,  24's  and  48's. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Floor .  4.00 


MALT  A- VITA ,  36 
paokage* .  2.85 


Egg-O-See  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malio  Rice,  36  2-lb.  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36  "  . 

Shredded  Whole  Wheat,  50  packages . 

•*  «  u  it 

Cream  Wheat,  36  packages . 

Apetiza,  24  packages . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijobn's  Food,  24  packages . 

Ouaker  Puffed  Rice.  36  packages . 

Quaker  Wheat  Berries,  36  packages . 

Vigor,  36  packages . . 

Ralston  Kornklns,  18  25-lb.  sacks . per  bale 

“  Health  Crisps,  36  10c.  packages . 

Ralston’s  Breakfast  Food,  362-lb. pkgs. pr. case 

Ralston  Health  Food,  24  is . per  case 

Triscult,  30  packages . 

Toasted  Corn  Flakes,  36  packages . 

Zest,  36  packages,  10  cent  size . 

Zest,  36  packages,  15  cent  sire . 

Zest,  20  packages,  35  cent  size . 


2.85 
2  85 
4- *5 
425 
405 
5.00 
2.  60 

4-5° 

2.85 

2.60 

3- 50 

4- 5° 
2.70 

2- 35 
2  .80 
2.75 
2.65 

3- 75 
2.80 
4  SO 

2.50 

2.50 

2.15 
2  65 

3-  4° 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  3.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

t  Per  case 

Cases ,3  dz.x  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling.. . per  d 

“  Acidulated .  “ 

Cox’s,  large .  «« 

44  small . « 

Plymouth  Rock,  Pink  or  White _ ....  “ 

Nelson’s . per  doz. 

"  small .  “ 

Bromangelon,  assorted  3  doz .  " 

Fruit  Puddine.  3  doz.,  asst,  flavors  ... 

Jell-0,  assorted  flavors,  2  doz . 

Jell-0  Ice  Cream  Powder,  2  doz . 

C  banner's . 

Peter  Cooper . 

Tryphosa . . . 

Imperial  Wine  Jelly . . 

a  11 

Gelatine,  McKinley's . . . .^pe° doz. 

Doable 


Refined, 


Wetmore’s 

Vkgs . . 

Kusto,  60  5-cent  packs 

Puddine,  assorted,  2  dc  _ 

D-Zerta  Jelly,  assorted,  2  doz . .per  doz 


. par  doz 

1.0754 

x.07% 

1 • 57)4 

•95 

X  .30 

»•  35 

•95 

•8754 

s...  “ 

.80 

if 

.8754 

•97  54 

.90 

....per  doz. 

•9254 

...  per  doz. 

•95 

...per  gross 

XX  .00 

36  IOC. 

.85 

2. 70 

3.00 

1.60 

.90 
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macaroni.  Pcrl 

L&rosa  Alphabets,  square,  35  lbs . 05 

“  Elbow.,  “  . *  .05 

"  Marcaronl,  long,  “  .  05 

"  "  square  “  . c6 

Larosa  Spaghetti,  long,  25  lbs . .  .05 

"  Vermicelli,  square,  “  . 05 

Macaroni,  bulk,  “  . . . .  .05 

Anger  Baking  Co. — 

“Golden  Seal’’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . .  z.  89 

24  10-cent  packages .  1.89 

“  Plain’’  Noodles,  24  i-lb.  cartons . .  1.E0 

"  ”  48  54-lb.  “  1.09 

Egg  Alphabets,  48  5-cent  packages .  x  .83 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .89 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  a. 35 

“Golden  Seal"  brand,  25  1/1  packages  (long)  x  .83 
“  “  481/2  s-c.  size  1.89 

"  Golden  Seal "  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

Golden  Sea!  “  Egg  Macaroni,  25  10-cent 

cartons, .  x.$8 

“  Imperiale”  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

__  cartons,  24  packages .  1 .9, 

Spice  Drops,  In  baskets,  20  lbs .  x,6» 

“  In  boxes,  12  lbs .  1,00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .30 

Bulk,  xa-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles  Coffee  Mill,  No.  7**....*...................  10. 00 

“  “  C . 16.00 

“  “  10. . . .  33  oc 

"  Stand,  No.  z8 .  45.0 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 
"  Sugar,  "  s,  “  7.00  "  9.00 

**  Tea,  «  3,  •'  6.00  “  7.50 

“  Spices,  “  4,  “  5.00  “  6.1 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . . .  12.00 

Standard  Cash  Register .  so.oe 

Tea  Caddies,  round  front.  No.  s . per  doz.  o . 

“  “  “  3 .  “  6.50 

“  “  “  ♦ .  "  4  SO 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  6  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  LcaHORN,  Italy 


In  every  leading  magazine  published 
you  can  find  the  advertisements  of  Ralston 
Health  food  and  Purina  Whole  Wheat  flour, 

preaching  the  gospel  of  pure  and  nutri¬ 
tious  food. 

And  incidentally  building  up  the  al¬ 
ready  enormous  business  in  these  pro¬ 
ducts  building  it  up  by  bringing  orders 
to  retail  grocers  the  country  over. 

Samples  supplied  for  your  trade  upon  written 


If  you  believe  in  selling  products  of 
unimpeachable  purity  and  wholesome- 
ness,  and  particularly  if  you  believe  in 
filling  orders  which  we  are  inspiring  for 
you  every  day,  why  not  stock  up  Ralston 
Health  food  and  Purina  Whole  Wheat  flour. 

RALSTON  PURINA  MILLS 

PORTLAND,  ORE.  ST.  LOUS,  MO.  TILSONBURG,  ONT. 

request  to  the  Mills. 
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'obacco  Cutter* .  1 .50 

lann  Money  Drawers .  1 . 50 

lag  and  Twine  Holder .  1.00 

arrel  Covers,  Sunk  Handles,  21  In. ..per  do*.  2.50 
“  Top  "  21  in...  “  2.00 

eef  Cutters .  6.00 

ung  Borers,  Enterprise  No.  a,  ij<  to  2  in .  1.60 

an  Openers,  “Never  Slip’’ . per  doz.  .90 

iopper’s  Can  Opener . per  gross  Z3.80 

beese  Cutters. .  8.00 

offee  Mills,  Dell’s  No.  9 . . .  32 .00 

“  10 .  40.00 

“  "  1* .  65.00 

rult  Augers,  s  prong .  1.50 

leasurlng.Fanoets. .  a.  00 


hiladelphia  Scoop  Co’s  Sugar  Scoops 
Indestructible,  No.  4 . per  doz.  9.00 

BS .  “  12.00 

"  6 .  “  15.00 

Ez.  Galvanized  Steel  Blades,  No.  3..per  doz.  4 .  so 
"  “  4*.  “  5.40 

"  "  5..  “  7. 20 

X  Quality,  No.  3.„ .  “  2.60 

4 .  “  300 

"  “  3  40 


rerer's  Eclipse  Counters  : — 


No. 

6X. 

834, 

io}4, 

uH, 

10*, 


No.  ol 
Drawers. 
9 


Length. 

3  feet  8  inches, 

4  feet  10  Inches, 

6  feet,  ' 

7  feet  3  inches, 

8  feet  6  Inches, 

9  feet  8  Inches, 

10  feet  10  Inches, 
is  feet, 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  xo  per  cent,  discount  from 
we  prices,  f.  o.  b.,  Ilion,  N  Y. 


15 

18 


»4 

*7 

3° 


Each. 
15. 00 
20.00 
25.00 
28.00 
31.00 
35-oo 
40.00 
45-00 


alas,  Dell's,  Grocers’,  without  weights.  Tin 

Scoop  and  Iron  Plate,  No.  1 

«  r.  ^ 

m  •>  f 

«  ••  II 

"  II  II  J 

Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  i 
'*  “  IX 

"  “  3 

«  H  ^ 

Butchers',  without  weights, No.o 
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SMOKBD  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD, 

Dime  cartons,  2  doz.  In  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  “  .90 

Large  cartons  or  tins.  2  doz.  in  case  "  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 


MACKEREL. 


Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  25.00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx .  36.00 

Ex.  Shore,  No.  1 .  24.00 

Shore,  No.  1 .  22.00 

Large,  No.  1 .  20.00 

Large  Irish,  No.  2 .  19.00 

Extra  Irish,  No.  2 .  18  .oe 

Medium  Irish,  No.  2..  17.00 

Small  Irish,  No.  3 .  16.00 

Irish,  No.  3 . 

Large,  No.  3 .  16.00 

Herring. 

Lab.  Split,  Lg.  No.  z.  7.50 
Lab.  Split,  Lg.  No.  a.  6.50 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med... 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.'i,  Mess .  15.00 

Shad,  No.  2,  Mess .  12. co 

Haddock ,  Pickled ....  6.02 


zoo  lb. 

50  lb. 

10  lb. 

Sib. 

13.10 

6.65 

1.50 

1 .25 

18.50 

9-49 

2.05 

1 .69 

12.50 

0.40 

1.45 

1 .11 

11.50 

5.90 

1-35 

i-i3 

10.50 

5  4° 

1  -25 

1.05 

10.00 

5  15 

1.20 

l.oz 

9  •  5° 

4  9° 

1  •  15 

•97 

9.00 

4  85 

1. 10 

•93 

8.50 

4-4° 

1.05 

.89 

8.50 

4.40 

1.05 

.89 

4-  35 

3.85 

3.60 

3.60 

8.00 

6.50 

3.61 


4.15 

3.40 


1  GO 

.85 


.85 

•73 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs. . 0714 

Our  Choice,  Haddock,  40  lbs . 

Gilt  Edge,  Hake,  40  lbs . 06J£ 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-ib.  bricks,  20  lbs .  08 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  i  and  2  doz.  in  case....  1.30 

u  small  size.  2  doz.  in  case . 90 

Glass  Tumblers,  sealea,  2  doz.  in  case .  1 .30 

Screw  Top  Jars,  2  doz.  in  case .  . . 90 


— 3fc— 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  caaes,  450  lbs.,  Xc.  lest 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .15 

Small  Extra  Scaled  Herring . per  box  .  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

“  “  100s .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  r  lb .  7 

Fancy  N.  Y.  State,  50-lb.  boxes . 09 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22  X 

Choice  Royals,  50  lbs . jgv 

CberrieB — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants —  I 

Gold  Medal,  recleaned,  36  is . 08% 

Gold  Medal,  loose,  25  lbs . 08% 

Private  Growth,  extra,  cleaned,  36  lbs . 08% 

cleaned,  30  lbs.  bulk . 08 J £ 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . 14X 

Extra  choice  Muir’s,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


PRUNES. 

Boxes. 
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Ci  >4  . 


20-  30,  25  lbs . 

30-  40,  25  “ . 10X 

40-  50,  25  “ . 09 

40-  50,  50  “ . 

50-  60,  25  “ . 07X 

50-  60,  50  " . 

80-  7°.  25  “ . 07 

60-  70,  50  “  . 

70-  80,  25  “ . 

70-  80,50  “ . 06 

80-  90,  50  “ . 05X 


a  a 


.IO 

•08M 
•07  'A 

.06% 


>.  c 
o  o 

0  sP 

*  2 


•05 

•°4& 

.04 


90-100,  25 
90-100, 50 
100-120, 50 
Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  rs . 

Ensign,  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


■OS'A 


»3 % 


•°9lA 


•17  v> 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. . 

“  25-  “  1  “  . 

15-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  do*,  ifi-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  " 

2  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  zo-cent  size . 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

case . “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . ...per  doz. 

Tumblers,  5-c.  size,  4  doz . 4  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz,  “ 


2.70 
2 .25 
2.50 


2.30 

2.05 

*-47X 

*•75 


2.15 


1.25 

2.40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jtsk  the  Manager  of  the  nearest  Power  House.  He  wilt  post  you  on  the  con= 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“. Enterprise  "SET4'  Coffee  Mill 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  y  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


Ill 

fl 

V 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphia ,  U.  S.  Jt. 
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ink. 

Arnold's,  black,  303s . per  bottle  .48 

Continental,  red,  1  dor . 3° 

“  black,  3  . *5 

Royal,  black,  3  dor . . . 2  5 

Staflord,  Commercial,  303a.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  r. 

Macbeth,  Pearl  Top .  3.84  4.60 

Acme  Victor  Top .  3.60  4.ao 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal  Crimp  Top .  * .  10  a .  70 

No.  o.  Tubular  Lantern  Globes . 5  dor. 

Cold  Blast . 4 H  dor. 

No.  1. 

Jumbo  Chimneys,  plain . per  dor.  .75 

**  "  dec.,  107,  “  .90 

No.  o.  No.  1. 

Banner  Burners . 45  -55 

No  charge  for  packages. 

Oil  Cans — 

i-gallon,  Glass . per  dor 

1-  "  Galvanised . . . 

Lenox,  Spout . . 

“  Spigot . 

Columbia . 

Banner . 

Climax  Pump . 

Home  Rule,  rump . 


6  dor. 
No.  a. 


4.20 

3-30 

•75 


lil*  a 


<0.  a. 

.85 

1 .00 
No.  a 
•  75 


»• »5 


5- 

5-  " 

5-  “ 

5-  " 

5-  " 

5-  “ 

Lanterns' 

No.  o.  Standard. . per  dor. 

No.  o  Dash .  " 

Cold  Blast .  “ 


s.io 


5.00 
5-50 
7.00 
8.00 
so. 00 
ta.oo 


4-75 
a. 80 

8.00 


LIMB. 

Prepared,  a  dor.  In  case . per  dor*  .52^ 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05# 

“  “  25  lb.  boxes,  )4  lb .  "  .06*4 

Acme,  1  lb.,  sifting,  aj-lb.  boxes . 05)6 


AND  POTASH. 

. . per  case 


LYE 

Banner,  4  dor . 

Babbitt’s  Potash,  4  dor .  " 

Lewis’ .  ‘ 

Red  Seal,  a  dor .  1 

“  4  dor .  " 

Popular,  4  dot . ‘ 


3. 60 
3-3° 
3-25 
95 
3  85 
1  45 


MATCHES. 

Swift  &  Courtney’s,  too’s,  s-gross  case..., 
“  400’s,  1  “ 

“  500's,  1  “  m.. 

Blue  Hen,  aoo’s,  1  “  „. 

“  500’s,  1  " 


Per  gTO. 
s-75-1-90 

3.50- 3.70 
3.75-4.00 

1.50- 1.60 
4.00-4. 15 
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Per  Gross. 
4« 


9*54 

95 

55 

50 

55 

50 

90 


Vulcan  Parlor,  65’t . 

“  soo’s,  5-gross  in  case . 

“  500’s . . 

Vulcan  Safety,  65s,  No.  . . 

“  65s,  No.  a . . . 

Columbia  Safety,  do.  a,  5-gross  cases. . 

“  No.  37,  5-gross  cases. . 

“  roo’s,  5-gross  cases . 

“  No.  SS,  gross  cases .  i.ao 

**  No.  3a,  5-gross  cases . 55 

Safety . 45 

Mareppa  Parlors,  500's. .  3-50-3-75 

Searchlight,  500's. .  4- *5-4 -5° 

Press,  aoo's .  1.80-1.90 

“  500’t . . .  4  So-4-  75 

America,  too’s .  1*30-1.35 

American  Paraffine,  500's,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  5° 

Our  Darling,  J4  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  x  gross  to  case .  4"°° 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1  30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  r  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

Iohn  Bower  ft  Co. 

larrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,37  und  68-lb.  belts.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth : — 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  *'  6  **  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

dB,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells',  bbls.  &  )4  bbls.  &  30-lb.  kits,  per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
Schlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls...per  lb. 

18  and  37  lb.  Kanakins .  “ 

10-lb.  Kxns  ,  6  to  crate. ..per  doz. 
5-lb.  ”  “ 

5-lb.  Glass  Jars,  6  to  case  " 


,o8« 

.09 

6.25 

3-65 

3-80 

•13 

440 

■°7  y* 

.08 


.08  y4 

6.25 

3- 65 
380 

•»3 

4- 4° 
•°7& 
.08 
.08 
.06 

.05 
.04* 
■07% 
•  08 
9.80 
5.30 
6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  pall*,  bbls.,  %  bbls.  “  .04 yA 

Atmore  &  boa,  Kztra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4 . 50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09# 

CeleDratcu — Seedless. 

Barrels,  Halves,  Quarter? . per  lb.  .  o8}£ 

Wooden  Pails,  x8,  37  and  05  IDs .  *  .09^ 

Atmore's  Mincemeat,  No.  2,  2  dor.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross .  11.00 

Keystone — 

Barrels,  Halves,  Quarterr . per  lb.  .07% 

WNV<en  -Q.  Of  'tx 

Wooden  Kits,  No.  20  and  35 . o3 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  i5*test .  “ 


.18 

■>2& 


OLIVES. 


H.  Kellogg  ft  Sons.  Agents : —  Per  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  ts.so 

“  Extra,  64  oz .  13.5° 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints . .  4  50 

“  Mammoth,  pints .  3.15 

“  Extra,  54  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

Pint  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . 1.50 
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olive  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz . 

“  “  pts.,  a  doz . 

“  11  ji-pts. ,  adoz. 

Rae's,  Lucca,  litre  bottles,  x  doz . 

25-01.  bottles,  1  doz . 

“  Finest  Sublime,  qts.,  1  dos . 

“  •*  pts.,  s  doz . 

'■  "  K’Pts..  s  doz._ 

11  "  8-ox.  flasks,  2% 

doz . 

“  “  zs-oz.  flasks, 

a  %  doz . 

”  Sublime,  8-oz.  flasks,  a)4  doz... 

*'  "  xa-oz.  “  doz... 

Rae's,  Finest  Sublime,  1  gal.,  10  in  case,  per  gad. 
Rae’s  Finest  Sublime,  5  gal.,z  oralncxtse.per  gl 
“  1  qt.,  40  to  case,  “ 

Sublime,  i-qt.  tins,  40  to  case . 

"  X-gal.  tins,  ao  to  case . 

“  i-gal.  tins,  10  to  case . 

“  5-gal.  tin*!  x  or  a  to  case. . 


1. 1 

it. 

8.7 

6. 

7- 

4- 


I: 

8. 

t. 

*•3' 

a. 6 

t. 

a. 21 

a. n 

a. 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad 

24  4%  oz.  bottles .  4.7 

24  8  oz.  bottles . 7.5 

12  18  oz.  bottles .  6.7 

2  5  gal.  cans,  case .  20. t 

10  1  gal.  cans, case .  ax. 

20  %  gal.  cans,  case .  22. 

40  %  gal.  cans,  case .  23^ 

80  yi  gal.  cans,  case .  25.' 

Bulk  at  $20  for  10  gallons. 


8.5 


|as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  case. ...per  case, 

Pints,  “  a  “  "  _  “  9. 

W  Pints  “s'  “  _  “  4. 

Oliver’s  Olive  Oil — 

1  dozen  quarts . . .  6. 

2  dozen  pints . 6.7 

2  dozen  half-pints  .  4. 2 

6  1 -gallon  tins . per  gal.  2.0 

Special  prices  for  quantities,  on  application. 


5, 


AMERICAN  OIL. 

Lubon's  No.  8,  2  doz . per  doz. 

Lubon's,  No.  16,  2  doz . per  doz. 

Lubon's  No.  32,  x  doz . per  doz. 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz . 


i.fc 


MM 


We  GUARANTEE  the  Parity  of 


ATMORE’S 

Mince  Meat 


Contains  No  Adulterant  or  Preservative 

ATPYORE,  &  SON  PKil Adel  phia 


Woman’s  Greatest  Bill 


A  Bottle  of 
Health  and 
Cleanliness 


.  The  Sulpho-Naptho!  Co 

BOSTON, MASS, 
us. A. 


Every  customer  to  whom  you 
sell  Sulpho-Napthol  will  bless 
you.  It  is  the  most  wonderfully 
effective  cleanser  and  purifier  ever 
used  in  the  home. 

Mixed  with  water,  as  per  direc¬ 
tions  in  booklet  in  each  package, 
and  used  in  sinks,  toilets,  closets 
and  cellars,  a  perfect  sanitary 
cleanliness  is  the  result. 


It  drives  away  roaches  and  other  vermin,  and  a  gen¬ 
eral  air  of  purity  pervades  the  air  of  the  homes  in 
which  it  is  used. 

Universal  Coupons  packed  in  every  case  as  an  induce¬ 
ment  for  the  retailer  to  make  its  unprecedented  value 
known  to  their  customers. 


The  Sulpho-Napthol  Company 


BOSTON,  MASSACHUSETTS 


IIS  inZRITIING  TO  ADVERTISERS  KINDLY  7VYEISTIOIS  "GROCERY  JnlOHLD1 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

Straw,  Milo,  7  lb.,  is  x  20 . per  ream 

Manila,  15  x  20,  full .  “  .36 

“  24  x  36,  full,  20  lbs .  “  .70 

“  18  x  24,  full,  10  lbs .  ‘  -37% 

"  Special,  15  x  20,  61bs_ .  “  .1814 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream  ,xx 

“  Rol1 ,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  9, 12, 15, 18, 

20  or  24  inches  wide .  “  .0354 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  03% 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  .03* 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

“  “  15*20,  reg .  “  .19 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  9x12...  “  .40 


PAPER  BAGS— Manila. 
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.29 

.31 

•35 

•45 

* . 

.  -53 

•35 

•37 

•43 

•55 

I . 

•  7  r 

•  45 

.78 

•  49 

•  55 

•73 

2 . 

.  .89 

•  53 

•97 

.61 

•  71 

•93 

3 . 

.  1 .09 

.65 

I  - *5 

•75 

■89 

1. 15 

4 . 

.  ».*5 

•77 

1.39 

•s? 

1.05 

x-33 

5 . 

.  1  -45 

■  91 

1 .07 

x.21 

2-55 

6 . 

.  z-73 

1  °3 

J  95 

1 .23 

1-4* 

I  .8l 

8 . 

.  2 .09 

1. 19 

2.29 

1.49 

1.68 

2.19 

10 . 

.  2.27 

i-37 

*•  55 

1.65 

*•83 

a. 41 

12 . 

.  2.69 

. 

3. 11 

. 

2.89 

M . 

.  3-37 

3-97 

3-75 

16 . 

•  3  87 

. 

4-41 

. . 

. 

4.01 

20 . 

.  4  39 

4-79 

4-55 

*5 . 

•  4-83 

5-41 

5- 05 

Price  per  1,000  and  not  less  than  500  lots. 

iaj^-lb.  Plain  Flour  Sacks . 

4.00 

as-lb. 

It 

. . 

it 

5-75 

50-ib. 

. 

tt 

11  25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz,  4.75 

“  “  quarts .  “ 

xo-oz.  jars .  “ 

10-lb.  pails . per  pail 

Tripe,  xo-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pig's  Feet,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  “  “ 

“  Ox  Heart,  "  ■* 

“  Pig’s  Feet,  “  •• 


5-75 
2.50 
2.50 
.90 
2.00 
1 .00 
2 .25 
x  .10 
1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb.  pails  . per  pall  .50 

“  xo-lb.  “  .  “  1. 00 


POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 1854 

Loose,  barrels,  30  lbs . . . 18 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Smal^a  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz..„ . 9254 


PICKLES. 

Barrels,  40  gal.,  1200s .  9.50 

10-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3.00 

Sweet  Pickles,  x,ooos,  5  gal .  “  3.65 

Sweet  Pickles,  2,000s,  5  gal .  “  4.50 

Chow-Chow,  No.  i,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

English  Spiced  Pickles,  8  01.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  3s  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  2.35 

Crosse  &  Blackwell's : — 

Chow-Chow  , 

Qts. 

Casks. 

4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onidfis. 


Octagonal  Style. 
Pts.  Pts.  *-Pts. 

Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3.25  3.50  2.X0 

Smaller  Quantities. 

„  5-90  3-35  3-6°  *-*5 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

x  doz.  x  doz.  %  doz. 

Qts.  %  Gal.  1  Gal. 
4.70  8.35  7. so 


2  doz. 
M  Pints. 


2  doz. 
Pints. 
3*5  5-5» 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1 . so  2. 30 


5  Gal. 
Kit. 
5.50 


10  to  45  Gals. 
Per  Gal. 

1. 00 
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Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  ot — 


2  doz.  2  doz. 

*  Pints.  Pints. 

4.00  7.00 

Wood,  each — 
x  Gal.  2  Gal. 

Kit.  Kit. 

x.70  3-30 


1  doz. 
Qts. 
6.00 


1  doz. 
*  Gal. 
ii. 00 


M  doz. 
1  Gal. 
xo.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR, 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . x6 

“  “  40graln,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seat  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grsdn. . 

“  “  Extra  Strength . 

Crosse  &  Blackwell’s . per  doz. 


•  14 

.20 

.90 

.08 

.09 

■  15 

a  .00 


■J3% 

•13 

4 


.10 

•13 

•'7 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

"  14-16  lbs . 

“  10-12  lbs . 

Picnics,  6-8  lbs . 09  V 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beef,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . perbbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . 14^ 

“  boneless . 15)4 

S.  P.  Bellies,  14-15  lbs . uy2 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  xo.oo 

Cooked  Compressed  Ham,  25-ib.  boxes . ioJ4 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  Ji-cent  extra 
fohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback . 

“  “  “  large . . 

“  ‘  “  medium . . 

small 


.  16 

.15 
•  15 
.15 

Breakfast  Bacon . 15 

.17 
.18 


boneless 

Beef,  alr-drled,  regular  sets . 

“  “  Insides  and  knuckles . 20 

Ham  Bologna . . 

Beef  •'  . 

Boiled  Hams . 

Beef  Tongues . per  dot. 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15^ 

Premium  brand  Hams,  12  lb . )...  .15 

Premium  brand  Hams,  14  lb . 14 


.  10 

*5 

lx .00-12.00 
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Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 15 

Premium  brand  skinned  Hams,  18-20  lb....  -  -15* 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  shortcut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14^ 

Winchester  brand  Picnics . 09^ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

to-lb.  Tin  Palis,  60  lbs . . 

5  **  i4 

3  “  “  I"!!!!!”!!! 


5 


11 

n!4 

it* 


9% 

9* 

9% 

IO 

10  y% 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . i\VA 

\\  “  tubs . 11  Yt 

3,  5  and  10-lb.  cans,  .xiVo 

Swift  &  Co.- 

Premium  brand,  tierces . 1 1 

Silver  Leaf  brand,  tierces . . 

Jewel,  compound,  tierces . 09*4 

Cotosuet  tierces . 09% 


DRESSED  MEATS. 

City  Dressed  Beef— 

Choice,  native . . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls.. . 

Sheep,  choice  . 

“  medium . 


Per  lb 

■  10 

.07  -.08 

.10  -.10 % 
.07  -.09 


.09* 
•09  * 

.0914 

•09  * 
■f  9/4 


.09 

■°9'A 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1. oj 

Calf  Heads,  scalded . 50- .  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . per  doz.  1.00 

Calf  Livers . per  lb.  .20-.  25 


SOLE  LEATHER, 
NAILS,  Etc. 


J 


If  you  carry  a  line  of  Sole  Leather,  Strips,  Cut 
Soles,  etc.,  send  to  us  for  quotations.  We  shall 
deliver  all  goods  to  your  destination  prepaid. 


G.  B. 


229  EAST 


Weiss  &  Son 

FORTY-SECOND  ST„  NEW  YORK  CITY 


JOHN  BOWER  C>  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 

Jr 

K  HONEY  CURE  ]  ffiSggS *164  A  fi 

>ssy 

’v  ft.  |<A  Vj  ^  |l“  f  gy»lj 

—  —  - - - — - 

PH  1  LAD’A. 

O  U  R  E  R  S  OF'  HONEY-CURE  BRAND 

Beef,  Beef  Tongues,  vjp  A  Pure  Kettle-rendered 

Breakfast  Bacon, etc.  O  I\  IVl  W  LARD  a  Specialty 

BOILED  HAMS  AND  BLEF  TONGUES 

SUPERIOR  AND  FAIRM0UN7  MINCE  ME  A  7 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OllR  GOODS 

SIS(  tt  aiVINQ  TO  WDVBRT1SEHS  KINDLY  7VXJBNTIOIS  GROCERY  WORLD’ 
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GROCERY  WORLD 
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Beet  Kidney! . . . per  do*.  i  .oo 

Beet  Llvcri . . .05 

Ox  Tails . . . per  doz.  ‘50-  65 

Heart!,  beef. . per  lb.  .03-. 05 

Rolls,  beef .  .10 

Tenderloin,  beef,  western .  .  rg 

Fresh  Pork,  loins,  dry . . . . .  ,  1 1 

"  western . .  .  n 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FRESH  KILLED. 

Turkeys—  Per  lb. 

Western,  Y.  H . . . . . 15  -.16 

"  V.  T . 15  -.16 

Old  hens  and  toms . 15  -.16 

Common  to  Good . -.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.27 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 24  -.27 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 24  -.27 

Western,  4  to  4X  lbs.  to  pair,  fancy  ..  .18  -.20 
"  3  to  3X  lbs.  to  pair,  fancy  ...  .18  -.2e 

“  fair  to  good . 16  -.18 

Fowl! — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good. .  -,r8 

Old  cocks . .  -.11 

Western  capons,  fancy,  frozen . 

“  small,  frozen . 

Squabs —  Per  doz. 

Prime  large,  ancy .  4.20 

Mixed .  2 . 50-3 . 50 

Dark .  1.00-1.30 

LIVE  POULTRY.  Perib. 

Spring  chickens,  nearby,  xX  to  a  lbs . 15  -.17 

Large  Springers . 16  -.18 

£°wl* . 14^-15 

Roosters .  -tI, 

Ducks  . 14 

POULTRY  SEASONING. 

Bell'sSplced  Seasoning — 

Small  or  No.  z,  2  doz.  in  case . per  doz.  85 

1  “  .  “  .85 

Large  or  No.  2,  1  "  .  **  z.40 

r-lb.  cans,  z  doz.  In  case . per  case  4.00 

»-lb.  “  X  **  .  “  3.75 

3‘lb.  “  X  "  - .  «  ij; 

5-lb.  “  X  "  .  '•  8.70 

SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  2.75 

Compass,  No.  3,  cans,  2  doz . 82X 
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plum  PUDDING. 

Richardson  &  Robins : — 

individual  Size,  a  doz.  In  case,  X  lb.. per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  1.35 

No.  a,  *<  “  1  **  *<  4. a« 

No.  3,  *•  “  X  "  **  6.50 

No.  4,  "  «  X  “  “  8.  jo 

P.  P.  Sauce,  a  doz..  No.  z .  "  1 .50 

Mmore’a  Goaulae  English  Plata  Paddiag— 
Seedless : — 

Individual,  per  case  of  a  dox .  a. 00 


i-lb.  cans, 
s-lb.  « 

3- lb.  « 

4- lb.  •« 


z 

z 

z 


»•  «5 

4.00 

3*5 

3-8s 


4  7 


Curtice  Bros.  Preserves — 


Cherries, 
Strawberries, 
Raspberries, 
Apricots, 
Pineapple, 


jars.... 


peeled.... 


Per  Dos 
...  485 
...  4.60 
...  460 
..  4.85 

...  4.60 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  per  doz. 

Assorted,  No.  2,  stone  crocks .  1 .12X 

Assorted,  No.  32,  jars . . . 90 

Assorted,  No.  5,  toy  pails .  2.25 

American,  pure  apple,  tumblers,  assorted 

slices . 87% 

American,  assorted,  uncolored,  No.  10,  tum- 

,  biers . 8jX 

Schimmel's,  assorted.  No.  10,  tumblers . 77X 

National,  assorted,  No.  10,  tumblers . 67X 

National,  assorted,  No.  6,  tumblers . 45 

Preserves—  per  lb. 

Schimmel's,  pure,  30-lb.  pails . 11 

National,  30-lb.  pails . 07X 

Southwark,  30-lb.  pails . 05X 

Vineyard,  30-lb.  palls . 05^ 

Southwark,  5-lb.  toy  pails,  X  do* .  3.60 

Fruit  Butters—  Per  doz. 

Apple,  No.  2,  stone  crocks .  1 .12X 

Apple,  No.  32,  jars . 90 

Apple,  Southwark,  No.  3,  tins . 95 

Apple,  No.  5,  toy  pails .  2.25 

Apple,  30-lb.  pails . per  pail  .88 

Apple,  20-lb.  crocks . per  lb.  .06% 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .05X 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .0654 

Prune,  30-lb.  pails . per  lb.  .06% 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .10 

Vineyard,  assorted,  No.  16,  jars . 88 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82X 

Schimmel’s,  pure .  1,65 

Warrock's  Guava  Jelly—  Per  doz. 

i-lb.  tumblers .  ,  no 

X‘lb.  “  .  J.a5 


DRUGS. 

Alum....— . perib.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
“  X-U>.,  “  “  2.60 

“  '  “  X-lb.,  “  “  2.80 

Anker's  Beef  Capsules .  ,00 

Borax,  Powdered,  bulk . per  ib’.  .09 

“  Lump,  bulk .  i<  i0Q 

Butter  Color,  W.  &  R........ . per  doz.  a  00 

Blues  tone,  bulk . per  lb.  .09 

Copperas . per  lb  01X 

Camphor,  gum,  x-oz.  blocks .  «  x  40 

“  Flakes,  bbls . .  •  '  .02X 

“  “  less  quantity .  "  .  oax< 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02X 

Castorla,  Fletcher's . . . .  per  doz.  2.80 

“  Pitcher’s .  "  ,85 

Carbonate  of  Ammonia. .  *'  [h 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perib.  .o:X 

“  Bee  Brand,  ’/i-lb.  carton,  per  doz.  .  30 
“  '  “  X-lb.  “  •'  .40 
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Glauber  Salta . perib. 

Glue .  <1 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff's  Herb  Bitters,  25c.  size .  " 

Goff's  Oil  Liniment,  25c.  size .  " 

Goff  js  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  •• 

Goff* s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perib. 

Haarlem  OU . per  doz. 

Licorice,  P.  &  S.,  sc.  stick.  Imported..  " 

“  M.  &  R,,  5-lb.  DOxes.. . perib. 

‘  "  Lozenges,  5-lb.  boxes,  " 

*•  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,  4's,  6’s,  8’s,  xa’s,  i6'§, 

“  Root . «• 

Putty,  25-lb.  cans . . . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

"  “  10.C.  “  ...  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  X-lh.  packages . .  “ 

“  X-lb.  "  . . 

“  x-lb.  ««  . .  «* 

Jamaica  Ginger,  Hires',  flasks . per  dos. 

Sewing  Machine  OU,  3  oz . . .  “ 

Rosin.....  . . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  •  100  *  “ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  too  lbs. 

“  100-lb.  bags. .  2.25 

‘‘  less  quantity . 03X 

Squills,  Syrup,  5  os . . per  doz.  .34 

Syrup  of  Figs . per  doz. 

Venetian  Red . per  lb. 

Whiting . .  >< 


.01? 

.11 

*■75 

*■75 

*•75 

3-50 

i.ao 

z.ao 

•7S 

•55 

•«3 

•»7 

•»4 

.zx 
X  .60 
*•55 
•35 
•75 

•3* 

■3* 

.30 

.90 

•35 

.04 

°5»i 

■°5K 

45 


a. 00 


Glycerine. . per  dos. 

Laudanum .  * 


z  os. 
•  37 
•45 
•35 
■4° 
.40 

!a6 


a  oz. 

•65 

•85 

.65 

•  58 

•  70 

■40 

•45 

1.85 

90 


Paregoric^  . . 

Peppermint. . per  doz. 

Sweet  Spirits  Nitre .  " 

Sweet  OU . .....per  doz. 

Turpentine .  <■ 

Husband1  s  Magnesia . per  doz, 

Bull’s  Cough  Syrup .  “ 

Roach  Powder,  Omega,  4-oz.  cane . 80 

"  “  . . per  gross  9.00 

Per  Doz.  Per  Gross 

Roachsault,  large .  4.00  45.00 

medium  .  a.  00  32.50 

“  small . 80  9.00 

Iron  Glue,  McCormick  &  Co's : — 

No.  5 . . . 40 

No.  10 . 75 

"  .40 


Tube  V... 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  g 
Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


1  or  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  CORNELL 


IN  iilRITING  to  kdyertisbrs  kindly  mention 


211  DUANE  ST. 

NEW  YORK 


CROCBHY  WORLD1 


IOC.  die. 


Reliable  Brand— 

Caatoria.  Dr.  Pitcher . 

Castor  Oil,  taateleae . So 

Death-to-Pain . So 

Diarrhoea  Cure . So 

Vermifuge . . . 8e 

Congh  Cure . So 

W.  F.  Young's  Veterinary  Remedlea,  whole- 
prlc 


sale  pr 


Per  doz. 


Absorbine .  i8.c_ 

Absorblne  Jr.  (Mankind) .  g  .00 

Young's  Kidney  and  Nerve  Powders .  a. 00 

Taroletun,  small  can... .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4 . 00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Add 


DRUGGISTS’  SUNDRIES. 

Phosphate,  Horsford'i., . per  do*. 

Bath  Brick,  box  #5  bricks . per  box 

Sealing  Wax.se .  «• 

Sand., 


4.15 

.60 


l.ieeeeeeetee.. 


. per  bbl. 

. per  dot. 


uuan 

“  galloi 
“  %  ba 
“  bane 


Silver 

Tar,  pints . 

quarts 

lions . ..rh 

barrels .  «< 

■els .  «■ 

McCormick  &  Co.— 

Jockey  Animal  Food,  3  doz.  r-lb.  packages 

and  premiums . . 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size... 

McCord's  Magic  Medicine,  25c.  size . 

50c.  sise . 

McCormick’s  Tasteless  ChilfTonic,  ajc.  slse 

„  „  .  _ _ _  50c.  slse 

McCormick  s  Watermelon  Syrup,  50c.  size.. 
Woadercure  Headache  Powders,  roc.  slse... 


.03 
l.ss 
-75 
1. 00 
.30 
3.5° 
6.00 


Balk.  Pts, 

XXX  Vanilla „ .  z.«o 

XX  Vanilla . i.aj 

X  Vanilla . . .  x.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet 


Qts.  X-Gal.  Gal. 
3.00  6.00  12.00 
5.00 
4.00 


*•50 

s.00 


10. 00 
8.00 


s.00  1.60 


Orange,  Banana,  Pine¬ 
apple, 


x-So  2.75 


300 

550 


6.00 


10.00 


a.aj  4.00 


.  .  ,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.aj 

Tea . 

Fit.  Vanilla,  Kitchen  Queen,  No.  25,  per  doz. 
“  “  “  "  N0.2X,  « 

. . No.  X,  « 

No.  as.  “ 

No.  *X,  « 

No.  X,  “ 

Extracts: — 

. per  doz. 


Lemon, 


Inge 

H 


7-50 

7.00 

2.00 

.80 

•45 

•  45 


3- 75 
2.00 
2.00 

4- 00 
2.00 
4.00 
4-00 

.80 


EXTRACTS  AND  ESSENCES 
rfeCermick  ft  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size 


2.00 

2.25 


80 

i-75 


Base,  size 
Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

ioc,  size 
15c.  size 

,  _  ,  _  »5C.  size  2.00 

auer’s  Flavoring  Extracts : — 

No.  I,  Lemon  and  Vanilla . per  doz. 

No.  2,  Vanilla  and  Rose .  " 

No.  2,  Lemon  2nd  assorted .  “ 

No.  4,  “  "  .  <• 

No.  4,  Vanilla . *•  „ 

Assorted  cases.  Nos,  1  and  2 .  10.80 

Nos.  1,  2  and  4 .  11.80 


45 


.85 

2.00 

2.25 


lgh  Grade  Va 

M  Lemon. . 

Select  Vanilla . . 

“  Lemon . 

“  assorted . . 

“  small  size . 

'Vanilla... . 

Lemon,  1  oz.. 

“  a  Oz . 

"  4  oz . 


•2222222 222222222 


75 
75 
75 
75 
75 
45 
zz.oo 
.80 
*•50 

gal  3‘“ 

Orange,  Almond,  Peppermint,  ‘WmtCTgreen  and 
Jamaica  Ginger  same  price  at  Lemon. 


.per  gal. 
doz. 


..per 


(i 

11 


Mott's  Brand  Golden  Russet,  z  doz  quarts,,  3.75 
“  “  *  doz.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages.. 

“  boxes,  20  packages. . 

Gee  Whizz,  7a  packs  . 

Fleer's  Chiclets,  3  lbs.,  bulk . . . 


*■75 

•55 

•47 
«. *5 


RICK. 


„  LIQUID  RBNBBT  AND  TABLBT8 

Knight’s  Liquid  Rennet  _ _ per  doz. 

Blair’s  »• 

Hanson's  Junket  Tablets,  I  doz.,  per  doa. 
Blair’s  Rennet  Tablets,  3  doz.,  per  doz. 

Union  Tablets,  8  doz.,  sc . . . 


x.15 

x.xo 

•73 

•75 

•45 


CIDER. 

Draught  Cider—  per  gal. 

Corson’s  Champagne .  ,g 

“  Dry  Hard .  ^8 

Bottled  Cider—  per  ca8e 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  "  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  x  doz.  quarts  3 . 75 
“  2  doz.  pints  .  4 .25 


Queen  Quality,  extra  fancy,  i-lb.  pockets.... 
“  “  3-lb.  “  .... 

Coronet,  choice,  x-lb.  pockets . 

••  «  3-lb.  “  . ;;;; 

Imperial,  fancy  Japan,  x-lb.  pockets . 

“  ”  3-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags.!! 

Fancy  Head,  xoo-lb.  bage . 

Choice,  xoo-lb.  bags . 

’ ipan — 

Fancy,  100-Ib.  bags . . 

Choice,  xoo-lb.  bags . \ 


Per  lb. 
.07 
•  o6« 
.06 

.05* 

•osH 

.0  5* 
•<H« 
•07  Vi 
•o6« 
.05* 


61- 

Worcester  Packing  Salt,  70-lb.  cotton  bags., 
“  “  “  140-lb.  “  *<  .. 


Agricultural  Salt,  too-lb.  burlaps. 


.40 

•75 

.60 


Os 


TABLE  SALT^ 

f=LIRE  AND  EXTRA  DRV 


Family  size,  case  of  4  doz . 

Hotel  size,  case  of  a  28-lb  tins., 


3.60 

3.00 


•05*i 

•  05* 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  320  lbs. .  1  65 

«  U  fiobzp  slb,.,(Um...  4.00 

“  "  30  <•  \l  »  •”  3  ” 

“  “  ”5  “  2*  « 

Worcester,  Irish  Linen,  bags,  S50  lbs .  2  to 

“  “  '  56  "  .  .6t 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl . .  3.00 

Pretzel,  Dbls.  contain  280  lba .  a. 40 

"  sacks,  .80  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  In  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  s  per 
cent,  discount;  xo  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


SALAD  DRESSING. 

P.  J.  Ritter  Conservo  Co.,  X  pts.,  3  dot.  cases 
“  “  pints,  s 

“  “  quarts.  1  " 

Campbell’s  %  pints,  1  doz  to  case,  per  doz...„ 

Durkee's,  large,  1  do* . per  do*. 

“  small,  2  do* .  " 

Schimmel's,  small,  a  doz . per  doz. 

My  Wife's,  pints,  1  doz . 

“  nalf-pfaits,  2  doz . 

Snider's  Salad  Dressing  ; — 

Pints,  1  doz . per  doz. 

*  pints,  2  doz .  " 

Lunckeon,  3  doz .  " 

Gallons,  6  jugs  In  crate . per  jug 


•*7  * 
4.00 
z  .40 

•*7  * 
z.30 
*•35 


2.40 

1.40 
.90 

1.25 


SAL  SODA. 

Bbl*.,  375  lbs . pc,  I00 

Kegs,  150  lbs . per  reo 

6o-n>.  boxes,  bulk  or  granulated . 


•67* 

.85 

.62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “ 

"  "  middle  '< 

"  "  small..  “ 

Worcester  Sauce, Campbell,  *pts.,  a  dz.per  doz. 

“  ”  11  pints,  "  « 

North  of  England  Sauce,  J4  pints.., ...per  do*. 

Chef  Sauce.  %  pints,  s  do* . per  do*. 

Snider’s  Chill  fiance P 

Pints,  1  doz . per  doz. 

pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz. 

pints,  2  doz . “ 

Gallons.  6  invs  In  crate..  ....  - 


7-5» 

4.50 

*.50 

•77* 

1.40 

•  77* 
.80 


s.40 
1.40 
1 .00 


|  “The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


How  to  Answer  Their  Questions 


•11  u  Ut  a  k°X  Washing  Tablets  on  your  counter.  They 

will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this 

1  They  contain  no  acid  of  any  sort. 

2  They  wash  clothes  without  rubbing. 

3  Jhey  make  clothes  beautifully  white  ; 

4~£iley  can  be  used  in  hard  water  ; 

5— They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package— iust  see  the 
women  s  eyes  elisten  when  vnn  nomo  „ii 
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SEEDS. 


Canary, bulb.  6o-lb  3  as 


Caraway . 08 

Celery . 10 


Cor  lander, bleached  ,  j5 

Flax. . 

Hemp,  bush. 40 Ibe.  1.60 


Mustard,  Brown...  .06 
Mustard,  Yellow..  .05^ 

Rape,  per  lb . 05)6 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05}^ 


SODA. 

Bl-Carb.,  ken . per  kej  1.80 

“  balk,  *s-lb.  boxes . per  lb.  .02)4 

“  Babbitt's,  M's,  *5-lb.  boxes...  “  .04% 

Arm  ft  Hammer  bd.,  M’s,  36  lbe . per  lb  .  osfj 

"  “  “  lbs.,  36  “  .  “  -04% 

"  “  *■  K,K.3*lb« .  “  05^ 

Saleratus,  Babbitt’s  bd.,  5f's,  25-lb.  bxs.  “  -04% 


SOFT  DRINKS.  F«,  dos 

RootBeer  Extract,  Hires’,  1  dor .  1.50 

Hires’  Root  Beer,  Carbonated,  2  dor . 87^ 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 8774 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.5c 

“  “  “  pints,  2  dor .  4.75 

”  “  *'  K-plnts,  3  dos .  4.25 

“  “  “  3-ounce,  8  dor .  6.00 

“  “  “  ^-gallons,  1  dor.,,,  8.00 

"  "  “  gallons,  6  gal .  7.50 

e  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz . -  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz.,.;.,.,,  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Bon  Ami,  xo-cent  size. . per  gross  2.50 

Electro  Silicon,  1  doz . per  uor.  .72 

Puts  Liquid,  large,  3  dor . per  gross,  16.50 

Puts  Liquid,  large,  3  dor . per  dor.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Pntr  Paste,  large . per  doz.  .55 

Solarine  White  Liquid  Metal  Polish- 

No.  o,  sixth-pint  cans . per  gross  g  .00 

No.  z,  half-pint  cans .  “  18.00 

No  2,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dor.  4 .50 

No.  4,  half-gallon  cans .  “  7.30 

No.  5,  gallon  cans .  “  13.50 


Solarine  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18  00 


SOAP — Laundry. 

Acme . 

Acorn . 

Ark. . 

American . 

Bee . 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Benzine-ated . 

Big  Master . .*. . 

Brown . 

Borax,  Dreydopple . 

“  Pearl,  Young  &  Co . 

“  Day  &  Frick,  Novelty . 

*'  Handsome . 

“  Eavenson,  large . 

11  “  small . . 

“  Klrkman's . 

“  Red  Seal . 

**  Swift’s . 

Circus . 

Cotton  Oil . 

Coal  Oil  J  ohnny . 

Cygnet . 

Dooblns'  Electric . 

Dewey . 

Fairy . : . 

Fels-Naptha. . 

Five-case  lots  freight  prepaid . 

German  Family . 

Good  Morning  . 

Glycerine  Tar . 

Gloss . 

Grand  Pa’s . 

t  t 

Ivory . 

n 

Lenox . 

Life  Buoy . 

a 

Lautz’s  Naphtha . 

Magic  Cleaner . 

Marseilles,  laundry  size . 

*’  5-cent  size . 

“  toilet  size . . 

Mayer's . 

(< 

Miller's  Naptha . 

Naphtha,  Swift's . . 

Naptha,  P.  8c  G . 

Octaeon . 

Old  Mill . 

Ozone . 


Leas 

than 
Bars.  5  bxj. 


3.40 

2.70 

...IOC 

«-72>4 

2.80 

..IOO 

3  85 

3.70 

2-95 

4.io 

4.25 

2.40 

2 .60 

!.8o 

2.80 

3»° 

4-75 

3-75 

2.80 

4.00 

4.00 

3-5° 

5.80 

...100 

3-5° 

4  00 

4*5 

*.15 

4.00 

4.00 

3-95 

4  -3° 

3-75 

3-  75 

3-5° 

3-15 

3.80 

7.00 

4.00 

3-5° 

2  .OO 

4  00 

4  .OO 

3.00 

6.00 

4.00 

4.00 

3.80 

1 .90 

3-75 

3-75 

4.00 

3.90 

3-3° 

3  75 

Oleine,  Conway's . 

“  Golden . . 

“  Eavenson'a . . 

*'  Hamilton'!. . . 

“  Kirk's . 

“  Philadelphia,  1  lb.., 
“  “  14  oz. 

“  Pennsylvania . 

“  Procter  &  Gamble. 

**  Young's  Best . 

Pride,  Swift’s . . 

Polo . 

Quaker  City,  boxes . 

“  tuba . 

Sunlight,  oval . 

“  twin  bars . 

Santa  Claus.* . . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Clond . 

Wool  Soap,  large . . . 

Wool  Soap,  small . 


..  60 
..  60 
..  60 
..  60 
,  6c 
..  60 
,.  60 
,.  60 
.  60 
.  60 

.ICO 

,.120 

.lOO 

.150 

.IOO 

.IOO 

,.IOO 

.120 

.IOO 

.IOO 

.IOO 

.IOO 

.IOO 


2  .90 
2  *55 
*.50 
2.50 
2.30 
2 .90 
2  .65 

*•75 
3.00 
2  80 
3-75 
2-45 

2.50 
4  50 
3«5 
3*95 
3.10 
2.70 

3.50 
4.00  v 
3. 85 
6-75 
4.00 


Soapine,  7  oz.,  100  pack! . . 

“  I!  “  . . . 

“  17  “  36  pack! . per  box 

Babbitt's  1776  Powder,  100  6 -ox . 

Finola,  100  packages . 

Gold  Lust,  1  alrbauk's,  100  ia-01.  packages  ... 

“  “  14  4-lb. 

Naptha  Borax,  100  packages,  large . . . 

100  5-cent  package! . . . 

Klrkoline,  white,  *4  4-lb.  packs . 

Young's  Pearl  Borax.  60  x-lb.  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

“  “  rr,  oc 


IOO  IS . 

Nine  O'clock  Tea,  100  packages . 

I-V  Wafthln?  Tablets.  2  doz . ....per  doz. 

Swift’s  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s .  . 


2 -37  Vi 
3.90 

2.42J4 

2.20 

360 

4.00 

4-50 


4-75 

3-75 

3.20 

3-6o 


4.00 
4.00 
4  00 
315 
43 


.3.85 

3-85 


SPECIALTIES. 

Anker's  Bouilllon  Capsules . 


3.00 


TOILET  SOAP8. 


Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . . . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr  Raub’s . doz. 

Elderflowcr,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 


Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.40 

.60 


4-05 

•13  m 


.70 

4*  4° 
4-5° 


•  45 


10.25 
8 .  zo 
2.  65 


.09 
■  4° 
»-75 
3-25 
4.05 


SCOURING  SOAP. 


Day  ft  Frick'*  JTlmt,  3b  ban .  1  24 

Young’*,  48  bars .  1.80 

Brook*'  Crystal,  100 bars . 3.70 

Philadelphia  Standard,  60  bars .  .  60 

Sapollo,  36  bars .  *.25 

“  Hand,  36  bars .  a. 25 

Wrigley’s,  100  bars .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2 . 35 


SOAP  POWDER. 

Pearline,  lbs.,  K-gross  boxes . per  box  *.70 

“  6  os.,  100  package*. .  “  2.63 

“  8-01.  pack* .  “  *.70 


PURE  GROUND  SPICKS 


Bbls. 

Boxs. 

Cans. 

Pepper — 

Black,  High  Grade . 

-  zSJ4 

■  19  'A 

■  21H 

Black,  Low  Grade . 

.  .14 

>5 

.17 

White,  High  Grade . 

•32 

•34 

White,  Low  Grade . 

.23 

.25 

Cayenne,  High  Grade . 

.21 

.23 

Cayenne,  Low  Grade . 

16 

.18 

Cinnamon — 

High  Grade . 

.  .22 

•23 

25 

Low  Grade . 

•  *3 

.14 

.16 

Cloves — 

High  Grade . 

•  .3* 

.32 

•34 

Low  Grade . 

.  .24 

•25 

.26 

Allspice — 

High  Grade . 

.  .1  z'A 

•«3>4 

•ism 

Ginger— 

High  Grade . 

■  .25)4 

•  26 % 

Low  Grade . 

.  .12 

•>3 

•  *5 

Mace — 

High  Grade . 

.78 

.80 

Nutmegs — 

High  Grade . 

•35 

•37 

Mustard — 

Yellow,  High  Grade . 

.  .19 

.20 

.22 

Yellow,  Low  Grade . 

.  .14 

•15 

•  *7 

Brown,  High  Grade . 

.  .14. 

•15 

•>7 

McCormick  &  Co.,  Bee  Brand — 

Per  doz. 

Pepper,  Cinnamon,  Mustard, 

Cloves 

,  Gin- 

ger,  Allspice . 

y»  ib. 

•  40 

a  ib. 

•75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 

Cloves, 

,  Gin- 

ger,  Allspice . . 

.‘/fllb. 

.40 

y*  ib. 

•75 

WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


“As  Good  as  the  ‘J.  M.’ 


99 


fll 

Pri<  e  $  215 

mil  » 

hbMb  J 

VMffpw  FMJVRNRNRlW^k.'  .4  fliftnk 


No  delivery  wagon  built  is  as  good  as  the  “J-  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities.  ' 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FELTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.: 
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iolburn’x  Philadelphia  Mostard,  D.  S.  T.  :— 

ad  4  dot . per  doi. 

_  (me  slxe,  a  and  4  doz . *' 

54  lb:  net,  tins,  1  and  4  doi .  “ 

%  “  1  dox .  “ 

1  “  1  dox .  “ 

6  lb.  cans,  full  weight . per  lb. 

10  "  “  .  “ 

ioiman’x  Mustard,  D.  S.  T. : — 

i-lb.  tins. . . . per  dox. 

54-lb.  tins . . . . . . 

J-lb.  tins. .  “ 

54-lb.  tins. .  " 

1 8-lb.  kegs . . . 


.45 

.85 

x.oo 

1.90 

370 

•*3 

.as 

5.40 

s.70 

i«S 

.90 

•43 


MUSTARD— Prepared.  Per  *  Jos. 

ampbell’s,  jar,  2  doz . 8754 

rulden's,  No.  6,  with  spoon,  a  doz . 95 

ulden’s,  No.  20,  with  spoon,  2  doz . 88 

tulden's  Mustard  and  Horseradish,  2  doz . 85 

leer  Mug,  fancy,  large  size,  a  doz . 65 

.emonaae  Glass,  tall,  a  doz . 67% 

lorseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

dilk  Jar,  glass  top,  2  doz . 85 

Zater  Tumblers,  glass,  10  oz.,  4  doz . 37*4 


WHOLE  SPICES.  per  lb. 

epper,  Black . 10 

hspice . 0654 

loves . 18 

lace. . 48 

utmegs,  8o’s . 24 

“  no’s . .17 

Innamon  Bark,  China . 13 

“  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon. . 79 

reen  Ginger  Root . 0554 

Tide  Mixed  Spices,  bulk,  6-lb.  boxes . 0954 


-§8- 

CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . o6}4 

Niagara,  40-lb.,  i-lb.  ••  . . .  .04^ 

Cream,  48-lb.,  i-lb.  “  . . .  3.45 

Klngsford’s,  40-lb.,  z-lb,  “  . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 0354 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .05)4 

“  Linen  Gloss,  3-lb.  cartons . 04-H 

Klngsford’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . o654 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 07 J4 

Duryea’s,  Superior,  3-lb.  cartons .  c6% 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 0354 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 07  ys 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  z  lb.  packages,  48  lbs . 0454 

“  3-lb.  cartons,  48  lbs .  04  J4 

“  6-lb.  boxes . .0554 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  2.20 

Elastic,  64  10-cent  packages .  5 .00 

“  64  5-cent  “  .  a. 50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . per  box  .50 


STOVE  POLISH.  Pngro 

Enameline  Paste,  small,  54  gross .  4.00 

Enamel ine  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  >4  gross .  4.90 

Klectlc  Paste,  %  gross  boxes . . . .  4.20 

Magic  Paste,  54  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  dox.  .8754 

“  . per  gross  10. 25 

11  small  size . per  dox.  .70 

Climax  Enamel  54  gro . per  gross  9.40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . . . per  gro.  5 . 75 

Sun  Paste,  5-cent  slxe .  "  4.50 

“  10-cent  slxe .  "  7.20 


-it- 

X-Ray  Stove  Polish — 

5-cent  slxe,  No.  5,  per  box  of  54  grots .  1.25 

Per  box  of  54  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  so,  per  box  of  54  grots .  2 . 25 

Per  box  of  54  gross .  4.50 

Per  gross. .  g.oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .  0454 

Excelsior,  24  packs .  “  -0554 

McAllister,  36  packs .  *'  .  05J4 

Rosenstelns,  ilb.  pkgs.,  2  dox . per  lb.  .0554 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dox.  .35 

Red,  quarts,  3  doz. .  “  .70 

Silver,  pints,  3  dox .  "  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4254 

Royal  Glue,  1  doz. . per  dox.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6,  8.  zo’s . per  case  90 

Carpet  Tacks,  Sliver  Steel,  4  ox. . per  dox.  .0054 

6  oz.  .•••••,. . “  .07 

8  ox . “  .0714 

10  ox.„ .  “  .0854 

12  ox .  "  .ogl 

Matting  Tacks— 

No.  10,  steel . per  doz.  .09 

No.  is,  steel . per  doz.  .og54 

No,  12,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .25;  No.  t,  .23;  No.  3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 5s 

554  Inches  high . .’. .  1 .48 

5  Inches  high .  1.42 

454  Inches  high .  1.25 

4  Inches  high .  1.18 

354  Inches  high .  1.05 

3  Inches  high. . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  TARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  1054 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .ax 

Orange  Brand,  fine  cotton  twine .  •'  .20 

Texas  Medium,  cotton  twine .  "  .  16 

Cotton  Candle  Wick .  "  .so 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  ,o> 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dox.  1 ,6j 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 53 

Fancv,  No.  626..  . .  50 

Strictly  Choice,  No.  615. . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . .' . 1 1 

Foundry  Molasses . 1 1 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 


top  cans,  both  freight  paid . . . 35 

Gold  Mine,  In  bbls . 3o 

Fancy,  No  101 . 34 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  in  barrel . per  dox.  .90 

1  “  case. .  “  .9254 

Karo,  10  cent  size,  2  doz . per  doz.  ,85 

Karo,  25  cent  size,  1  doz . .  2.20 


J  HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


IVo.  192  P  MILL, 


WRITE  FOR  PRICE  LIST 


No.  192  MILL  ( 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S,  A. 

No.  911  ARCH  STREET 


INo.  19  MILL 

HHQHSfclUH89DHSBBHHOR 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IN  WRITING  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD" 
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Banner,  In  Jxrs,  compound . per  do*. 

Whits  Clover,  in  Jan,  compound .  “ 

Purina  Pancake  Syrup,  36  pu .  " 

"  “  14  qta .  “ 

"  ••  xa  ji-rai* .  " 

•'  »  6  gals .  “ 

Maplacaaa,  ■  do*.  *H-Ib.  can* . per  cate 


•97* 

•9»>4 

a. 15 

4.00 
7.00 
ra  .00 
3.80 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz— . 

<  “  medium,  do*. 

small,  dor.. 


Vermont  Mapla  Syrup,  gal.  tin* . per  gal. 

“  “  Ji-gal.  tin*. ....per  dor. 

Haren'a  Maple  Syrnp,  qt.  bottle* .  " 


a. 40 

I. 4° 

.90 

J. «5 
7*75 
4.00 

pt.  bottle* .  “  a.ao 

Towle'*  Log  Cabin  "Camp"  Syrup—  Per  do*. 

Gallon  cans,  6  In  case .  13.5° 

Half-gallon  cans,  is  In  case .  7. *5 

Quart  cans,  *4  In  case .  4-J*M 

Pint  cans,  a*  in  case .  a. 50 

Quart  bottles,  ra  In  case . . .  4.30 

Pint  bottle*,  14  in  case .  *.7$ 

Jacket  caaa . . . per  gallon  x .  00 


CRESCENT  MAPLBINE. 


Per  doc. 

8«ox . 

&allon« . 

..tack  xx  .oo 

OIL  OF  MAPLBINE. 

Ptr  doc 

tZ ::::::::: 

:::::::: 

u-OI . . 

Gallons . 

..each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  a. 50 

N  U,  No.  6,  3  string,  split  handle* .  3.50 

Leader,  No.  6,  3  string,  red  handles.- .  3.40 

Princess,  No.  4,  fancy  handles .  3.90 

Parlor,  No.  3,  3  de .  1.85 

Toy  Brooms . 90 

Whisks,  3  sewed . 90 

Stable,  3  tie,  rattan  centre .  3.50 

Stable,  3  de,  rattttn  centre . 4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  13  brooms . 90 


No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double,  spring  protector...  3.85 

37,  Peerless,  double . . 3-85 

80,  Seal  Globe,  double,  swing  protecter .  3 . 4° 

61,  Peerless,  double,  spring  protector .  4.45 

iro,  Peerleas,  single,  spring  protector .  3-35 

134,  Universal,  single,  wide  bead- .  3-3° 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single  protector .  3.05 

118.  Good  Enough,  single,  protector .  3. 15 

870,  . .  3-»5 

Murdock- .  3.00 

Celery  City .  3-3° 

1*5,  Eagle,  single,  wide  head .  *.75 

138,  Anchor,  single  head .  a. a 5 

130,  Little  Gem,  pail  board .  r.5° 


BUCKETS. 

O.  G.,  a  electric  hoops . 

O.  G.,  3  electric  hoops . 

Clear,  a  hoop .  1 

Clear,  j  hoop .  r 

Electric  Cedar,  s  hoop . * 

Electric  Cedar.  3  hoop— .  * 

Pine,  3  galvanized  hoops .  a 

Galvanised,  zs  quart . * 

Galvanized,  14  quart . - . a 


Per  doz. 
.  1.65 
80 
60 
70 
3$ 
60 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . . .  t-35 

a,  Solid  oval . «... .  *.35 

3,  SoUdovnl . 1.75 

5,  Solid  oval . - .  *.*S 

1,  Wire  end*.— . . .  1  .*3 

a,  Wire  ends . . .  1  -45 

3,  Wire  end* .  x.65 

5,  Wire  ends . 

Picnic  Plates,  8  Inch. . 

Picnic  Plates,  9  inch. . 

Crates  contain  *50  each. 


CLOTHES  PINS. 


S  gross., 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

1.95 
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brushes. 

No.  SCRUB  BRUSHES. 

aa,  White  comer . . 

*3,  Medium  sise . 

a  7,  Large- . 

13,  Marble,  medium  size . . 

00,  White . . 

Handy  House . . 


Per  doz. 

:  :E 


00 

90 

45 

43 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end.  wood  handle . 93 

ao,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


No 


SHOE  BRUSHES. 


Par  doz. 

o,  Mexican  fibre  - . 90 

1,  Mexican  fibre,  •“I* .  »*> 

4,  Bristle  outside . . . - .  *.30 

3 ,  All  bristle . . . - . .  1 . 75 

it.  All  bristle,  large . — .  1.85 

1 6X  All  bristle,  extra  vadue . - .  t.io 

19,  All  bristle,  spotted  whit* .  3.50 


No 

«, 

6, 

*0, 

*s, 

6, 

8, 

to, 

1*. 

6. 

8, 

i: 

8, 

8, 


WHITEWASH  BRUSHES.  Per  doz. 

6  In.,  Whit*  tampico. . — . 40 

In.,  White  tampioo . .43 

In.,  White  tampioo- . 30 

|  In.,  Family,  extra  heavy— . — . 75 

6  la.,  Family,  extra  heavy . 85 

7  la.,  Family,  extra  heavy— . - .  1.00 

I  la.,  Family,  extra  heavy— .  1.13 

5  In.,  A.,  hair  briatle .  t.as 

6  In.,  A.,  hair  bristle- .  x.50 

7  in.,  A.,  hair  bristle- .  1 .85 

8  in.,  A.,  hair  bristle. .  a.  15 

5  In.,  Ideal,  all  bristle,  3  row .  x.85 

6  in.,  Ideal,  all  bristle,  3  row .  3.35 

Knotted,  all  bristle,  3  row .  1 .50 

Knotted,  all  bristle,  3  row .  1.95 

Knotted,  all  bristle,  3  row .  2.50 

6  in. ,  Royal,  all  white  bristle .  'a .  75 


No.  DUST  BRUSHES.  Per  dot. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  s  .00 

*8,  White,  wire  drawn .  s.8o 

1,  7  in.,  All  hair,  fiat  end .  1 .9s 

23,  7  in..  Mixed,  round  end....— .  a. 00 

11X,  7  in.,  All  hair,  round  end .  a.  15 
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TOBACCOS— PLUG 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . ..... 

Jolly  Tar  . 

Newsboy . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . . . 

Toddy . 

Vlnco  . 

Town  Talk . 


SMOKING  TOBACCO. 

Briar  Pipe . — . . . . . . 

Duke’s  Mixture.... . . . — . 

Greenback . . . 

Green  Turtle  — . . . . . 

G.  &  A.  Navy,  3)3  ox- . . . — . 

Honest .  ....... ..... ....... ........ 

Polar  Bear . . . . 

Ripple  . . . . . 

Sensation  . 

Wild  ROM.MssmS, . .  . . assess. ..as 

Brown-Hollaad  Pipe  Tobacco,  s  ji-lb.  cartons, 

sjt-o*.  pnckngm . . 


YEAST  CAKES. 

Compressed . . per  dos. 

Magic,  1 %  doz.  packages . per  box. 

Yeast  Foam,  rjfi  doz . . . per  box 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mas*. 


FLOTO’S  ESSENCE 


TO  USE  WITH 


COFFE 


No.  1. 
No.  2. 
No.  8. 


All  Tin  Cans 
Combination  Cans 
Cardboard  Cans 


FUOTO'S 

KOEfllG’S 


CHICOR 


IN  ROLLS— B  and  2 y2  to  set 


MAHIIRASTIIRB] 


GEO.  FLOTO’S  SONS 

186  UNION  AVENUE 

Factory,  1, 3,  6,  7  and  9  Devoe  St.  Brooklyn,  New  Y( 
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GROCERY  WORLD 


Why  Cocoa  Is  Higher  Than  for  Twenty- 

five  Years 

All  Authorities  Agree  That  It  Is  Because  Cocoa  Beans  Are  So 
High,  But  Opinions  Differ  as  to  Why.  Louis  Runkel  Says 
Natural  Conditions  Such  as  Short  Crop  and  Increased  De¬ 
mand  Are  Responsible.  Another  Authority  Says  Specula¬ 
tion  Has  Done  It. 


There  is  at  the  present  time 
considerable  speculation  among 
the  trade  as  to  the  cause  of  the 
existing  high  prices  of  cocoa.  All 
manufacturers  agree  that  the 
cause  is  the  high  prices  of  the 
cocoa  bean,  but  their  explanations 
as  to  what  makes  cocoa  beans 
high  is  not  clear. 

As  to  what  this  moving  cause 
is,  theVe  is  some  difference  of 
opinion  among  manufacturers  ap¬ 
parently.  The  “Grocery  World” 
has  received  copies  of  two  state¬ 
ments  on  the  subject,  one  issued 
by  Louis  Runkel,  of  Runkel  Bros., 
New  York,  and  the  other  by  Ver- 
log  des  Gordian,  of  Hamburg, 
Germany.  The  two  take  exactly 
opposite  positions,  and  portions  of 
both  are  reproduced  for  the  infor¬ 
mation  of  the  trade. 

Mr.  Runkel’s  statement  is  in 
part  as  follows: — 

Within  the  last  ten  months  the 
price  of  cocoa  has  steadily  advanced 
in  price  until  to-day  it  is  90  per  cent, 
higher  than  it  was  at  that  time  and 
higher  in  value  than  it  has  been  for 
over  twenty-five  years,  and  the  fact 
is  that  the  cheapest  grades  of  cocoa 
beans  are  worth  almost  as  much  to¬ 
day  as  the  finer  grades.  Some  man¬ 
ufacturers  of  confectionery  who  use 
the  article  whether  in  large  or  small 
quantities  have  not  so  far  recog¬ 
nized  the  fact  that  it  will  affect  them 
collectively  to  the  extent  of  six  mil¬ 
lion  dollars,  and  this  advance  is  not 
caused  from  any  speculation,  not¬ 
withstanding  the  fact  that  that  state¬ 
ment  has  prevailed  for  the  last  nine 
or  ten  months. 

When  the  first  advance  on  cocoa 
beans  came  along  it  was  stated  that 
•the  article  had  been  cornered  in 
Europe,  and  in  Europe  the  manufac¬ 
turers  stated  that  it  had  been  cor¬ 
nered  in  America.  Now,  nothing  of 
the  kind  has  happened.  What  has 
happened  is  the  fact  that  the  increase 
in  consumption,  according  to  statis¬ 
tics,  proves  conclusively  that  the  in¬ 
crease  in  the  use  of  chocolate  and 
cocoa,  and  chocolate  confectionery, 
has  throughout  the  world  been 
growing  at  an  average  rate  of  from 
18  per  cent,  to  22  per  cent.  If  you 
multiply  that  by  five,  you  find  that 
in  five  years  there  has  been  one 
hundred  per  cent,  increase  in  the 
consumption  of  an  article  which  is 
not  produced,  like  many  others, 
where  you  hav;  a  crop  which  will 
grow  every  year,  like  wheat  or  cot¬ 
ton,  but  is  produced  by  the  planting 
of  trees,  which  take  from  five  to 
twenty  years  to  yield  the  mature 
fruit,  which  is  the  cocoa  bean  of 
commerce  of  to-day. 

Therefore  this  increase  in  con¬ 
sumption  in  five  vears  of  one  hun¬ 
dred  per  cent,  and  the  failure  within 


the  last  two  years  of  two  successive 
crops  in  the  principal  countries 
where  the  cocoa  bean  grows,  has 
brought  about  this  increase  in  prices. 
In  order  to  acquaint  myself  with  this 
condition  I  decided  to  make  a  trip 
in  the  month  of  March  of  this  year 
to  the  West  Indies  and  South 
America,  where  the  crops  have  suf¬ 
fered  most  of  all  the  countries  where 
cocoa  is  raised,  and  I  found  that  the 
statements  which  had  been  sent  out 
were  not  only  correct,  as  to  the  poor 
condition  of  the  crops,  but  I  found 
it  even  worse  than  I  anticipated,  and 
if  it  had  not  been  that  within  the 
last  ten  or  twelve  years  the  cocoa 
plant  had  been  introduced  in  Africa, 
and  that  these  crops  had  been  con¬ 
stantly  increasing  until  to-day  they 
yield  from  5  to  600,000  bags  per 
annum,  we  would  have  to  pay  now 
from  thirty  to  forty  cents  per  pound 
for  cocoa  beans,  and  it  is  only  the 
increase  in  that  enormous  crop  con¬ 
tinuing  year  after  year  that  has  kept 
prices  down ;  as  the  West  Indian 
crops  in  Martinique,  Hayti,  San 
Domingo,  Grenada,  the  Island  of 
Trinidad  and  in  Venezuela  have  for 
two  years  not  yielded  more  than 
forty  per  cent,  of  an  average  crop, 
and  the  shortage  in  that  time  has 
amounted  to  over  one  million  bags. 

Last  June  and  July  the  cocoa 
growers  in  Africa  who  make  most 
of  their  shipments  to  Lisbon,  recog¬ 
nized  the  fact  that  there  was  going 
to  be  a  large  shortage,  and  they  at 
once  commenced  to  hold  back  their 
crop  and  started  to  ask  higher  prices 
for  their  cocoa.  They  have  gradu¬ 
ally  found  that  they  have  been  right, 
and  that  the  shortage  has  been  so 
great  that  gradually  they  realized 
more  and  more  for  their  goods,  as 
they  found  out  that  there  was  not 
enough  cocoa  to  go  around,  and 
that  they  could  get  any  price  they 
asked  for  their  cocoa. 

A  condition  of  this  kind  is  not  a 
speculative  one.  It  is  only  the  result 
of  the  natural  laws  of  demand  and 
supply,  and  nothing  else.  In  order 
to  acquaint  myself  with  what  effect 
the  higher  prices  of  cocoa  were 
having  with  the  trade,  I  decided  to 
take  a  trip  from  Boston  to  Colorado 
and  visit  most  of  the  large  manu¬ 
facturers  and  ascertain  whether  the 
consumption  of  chocolate  at  the 
advanced  prices  had  been  reduced. 

I  found  that  every  one  of  them  was 
having  an  increase  from  twenty  to 
forty  per  cent,  since  the  first  of 
January  of  this  year  in  the  sale  of 
their  chocolate  confections,  and  in 
fact  a  larger  increase  in  that  par¬ 
ticular  part  of  their  industry  than 
in  any  other.  Therefore  we  cannot 
expect  lower  prices  as  long  as  these 
conditions  continue. 

I  would  like  further  to  state  that 
in  order  to  convince  you  of  my 
statement,  the  amount  of  cocoa 
beans  to-day  in  the  different  centres 
of  Europe,  such  as  Havre,  Ham¬ 
burg,  Lisbon  and  London,  is  not 
now  sufficient  to  carry  the  wants  of 
the  world  at  large  with  the  present 
consumption  for  more  than  ninety 
days.  In  London,  which  is  one  of 
the  large  markets  of  the  world, 
it  is  claimed,  that  there  is  not  more 
1  than  a  seven  weeks’  supply  for 


England.  Here  in  New  York  we 
have  only  11,000  bags  of  cocoa 
available  in  first  hands,  where  we 
ought  to  have  double  as  much. 
Last  year  at  this  time  many  of  the 
chocolate  manufacturers  carried  at 
least  from  twenty-five  to  seventy- 
five  per  cent,  of  their  requirements 
or  what  they  would  want  from  now 
until  the  end  of  the  year,  whereas 
to-day  there  is  not  an  average  of 
more  than  fifteen  per  cent,  in  the 
hands  of  these  same  manufacturers. 

Mr.  des  Gordian  takes  issue  as 
follows : — 

You  think  and  say  that  this  con¬ 
dition  is  only  the  result  of  the  natu¬ 
ral  laws  of  demand  and  supply.  It 
is  quite  right  that  the  prices  pre¬ 
vailing  in  1905  and  in  the  first  part 
of  1906  were  so  low  as  to  command 
higher  prices,  for  those  prices,  also 
made  by  the  speculators,  did  not 
pay  the  costs  of  production.  We 
often  said  in  our  special  review,  the 
“Gordian,”  that  a  price  of  13  cents 
per  pound  c.  i.  f.  in  bond  for 
Thome,  Bahia,  Accra  and  Samana 
Sanchez  cocoa  is  to  be  considered 
as  one  doing  justice  to  both  the 
manufacturers  and  the  planters,  but 
we  cannot  consent  to  a  price  level 
°f  17/d  t°  1954  cents  per  pound  for 
these  middle  class  cocoas  when  the 
prices  for  the  finer  and  finest  grades 
but  slightly  differ  from  this  quota¬ 
tion.  Now,  there  was  a  day  that 
made  it  clear  to  the  bears  that  they 
could  not  go  further  any  more, 
feeling  that  the  planters  were  out  of 
patience.  For  a  business  man  it  is 
not  so  very  difficult  to  perceive  the 
tricks  of  the  speculators,  who,  at 
first,  being  bears,  developed  into 
bulls.  How  much  we  are  indebted 
to  the  speculators  for  the  present 
unhealthy  situation  may  also  be 
proved  by  the  following  facts,  viz.: 

“You  are  positive  on  the  point 
that  the  consumption  of  cocoa  has 
in  five  years  increased  by  fully  100 
per  cent.  Very  well,  but  we  tell  you 
that  there  has  been  an  increase  of 
only  27  per  cent,  exactly.  And 
why?  Because  the  world’s  con¬ 
sumption  has  increased  from  269,- 
000,000  pounds  in  1902  to  342,000,- 
000  pounds  in  1906,  or  73,000,000 
pounds,  or  27  per  cent.  On  the 
other  hand,  there  has  been  in  the 
United  States  of  America  an  in¬ 
crease  in  the  same  period  from 
51,000,000  pounds  to  83,000,000 
pounds.  That  is  an  increase  of 
about  60  per  cent.  And  if  we  look 
into  the  statistical  reports  of  the 
Department  of  Commerce  and 
Labor,  Washington,  which  have  al¬ 
ways  proved  as  being  the  most 
valuable  ones,  we  find  an  increase  of 
only  7%  per  cent,  in  1906.  It  is 
true  that  the  statements  of  private 
persons  differ  from  the  official  ones, 
but  we  made  some  strange  experi¬ 
ences  with  these  private  sources  and 
prefer  to  rely,  ourselves,  on  official 
statistics.” 

Concerning  Mr.  Runkel’s  refer¬ 
ence  to  two  successive  crop  failures, 
he  is  wrong,  as  there  was  but  the 
failure  of  the  Trinidad  crop  last 
year.  The  arrivals  of  Havre,  New 
York,  Hamburg  and  London,  they 
show  by  statistics  to  have  been 
heavier  than  ever.  Only  the  United 
States  has  until  now  shown  any  im¬ 
portant  increase  in  consumption, 
taking  the  entire  quantity  imported 
into  this  country.  Of  this  quantity 
it  is  doubtful  as  to  what  has  been 
manufactured  and  how  -much  has 
been  warehoused. 

You  attribute  the  increase  of  con¬ 
sumption  principally  to  the  increase 
of  confectionery,  but  you  will  surely 
admit  that  but  little  chocolate,  in 
comparison,  is  used  for  confection¬ 
ery  purposes.  Therefore  raw  cocoa 
has  not  so  much  to  do  with  con¬ 
fectionery,  and  the  position  you 
give  the  raw  cocoa  in  the  confec¬ 


tionery  trade  seems  to  us  to  be 
somewhat  exaggerated.  Moreover, 
the  world’s  consumption  cannot  be 
judged  by  the  increase  or  decrease 
in  America,  because  Europe’s  con¬ 
sumption  is  three  or  four  times  as 
large  as  the  consumption  in  the 
United  States  of  America.  Now,  it 
is  certain  that  the  European  coun¬ 
tries  do  not  consume  so  much 
cocoa  as  before.  In  England,  Spain, 
and  Belgium  there  is  even  a  de¬ 
crease,  according  to  official  statis¬ 
tics. 

It  is  true  that  the  stocks  are 
smaller  than  formerly,  but  only  at 
Havre  and  in  London,  which  means 
the  visible  stocks.  As  everybody 
knows,  the  trade  has  removed  from 
London  and  Havre  to  Hamburg 
and  New  York,  where  the  stocks 
are  invisible  for  want  of  the  official 
statistics. 

We  cannot  believe  that  you  will 
still  insist  upon  your  opinion  that 
the  to-day’s  situation  is  due  to  the 
natural  laws  of  demand  and  supply, 
when  carefully  going  into  the  mat¬ 
ter  and  examining  it  thoroughly. 

For  all  these  reasons  we  sincerely 
trust  that  you  will  change  your 
mind  and  blame  the  speculators, 
no  matter  if  bulls  or  bears,  for  the 
present  standing  and  situation  of 
the  cocoa  market. 


Enormous  Increase  in  Home  Rice 
Production. 

Rice  production  in  this  country 
and  the  acreage  allotted  to  the 
crop  has  in  recent  years  under¬ 
gone  an  enormous  increase.  Only 
161,312  acres  were  grown  in  1889 
and  342,214  acres  in  1899,  while 
the  area  devoted  to  the  crop  in 
1905  was  482,479  acres  and  the 
total  production  for  the  year 
amounted  to  13,606,989  bushels. 
The  first  rice  was  grown  in  the 
United  States  about  the  middle 
of  the  seventeenth  century,  and! 
the  crop  was  introduced  into! 
South  Carolina  toward  its  close. 
For  years  our  rice  culture  was 
limited  to  certain  sections  along 
the  South  Atlantic  coast,  until 
within  recent  years  some  of  thej 
prairie  lands  of  Louisiana  and 
Texas  were  opened  up  to  the  cul¬ 
ture  of  the  crop.  During  the  last 
four  or  five  years  a  good  begin¬ 
ning  in  rice  culture  has  also  been 
made  in  Arkansas,  with  results  in¬ 
dicating  the  possibility  of  widely 
extending  the  area  of  profitable 
rice  culture  on  lands  not  hitherto 
considered  adapted  to  this  crop. 
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special  correspondence  of  “Grocery  World.” 

New  York,  Sept.  6,  1907. 


Pursuant  to  the  policy  agreed 

I.ipon  at  their  meeting  last  week, 
the  members  of  the  New  York 
State  Wholesale  Grocers’  Asso- 
;iation  will  now  endeavor  to  have 
the  food  guarantee  given  under 

(the  Federal  law  accepted  for  all 
purposes.  The  problem  that  con¬ 
fronts  them  is  caused  by  some 
diversity  in  the  State  laws  of  sev¬ 
eral  States,  especially  Pennsyl¬ 
vania.  The  jobbers  say  that  it  is 
not  practicable  to  give  different 
kinds  of  guarantees  on  the  same 
kind  of  food  shipped  to  various 
States.  They  hope  to  have  af¬ 
fairs  so  adjusted  that  the  Federal 
guarantee  will  answer  every¬ 
where. 

The  general  plan  of  the  jobber 
is  to  get  for  himself  the  guaran¬ 
tee  of  the  manufacturer  so  that 
he  is  then  protected  in  passing 
along  such  guarantee  to  the  re¬ 
tailers.  The  retailers  here  are 
asking  for  guarantees  on  all  in¬ 
voices  so  that  they  are  protected 
on  all  articles,  including  those 
that  have  the  serial  numbers  and 
those  that  have  not. 

It  is  anticipated,  however,  that 
in  States  where  the  statutes  make 
requirements  at  variance  with 
those  of  the  Federal  law,  the  re¬ 
tailers  will  naturally  ask  for  a 
guarantee  to  protect  them  equally 
in  case  of  a  prosecution  under  the 
State  or  under  the  Federal  law. 
It  is  this  kind  of  a  guarantee  that 
the  jobber  wishes  to  avoid,  and  it 
is  stated  that  some  manufacturers 
are  not  willing  to  take  this  addi¬ 
tional  responsibility.  As  to  the 
products  which  the  jobbers  them¬ 
selves  pack,  they  feel  the  same  as 
other  manufacturers. 

The  attorneys  for  the  associa- 
I  lion  will  endeavor  to  have  the 
I  questions  settled  with  the  author- 
j  'ties  of  the  States  concerned,  so 
as  to  have  the  Federal  guarantee 
!  uniformly  acceptable,  for  it  is  rec¬ 
ognized  that  retail  dealers  are 
everywhere  quite  determined  not 
I  to  assume  the  responsibility  un¬ 
der  either  Federal  or  State  laws 
for  food  prepared  and  packed  by 
others. 


The  subject  is  to  be  further  con¬ 
sidered  at  a  meeting  to  be  held  in 
Chicago,  September  20th,  by  the 
Executive  Committee  of  the  Na¬ 
tional  Wholesale  Grocers’  Asso¬ 
ciation,  at  which  a  report  will  be 
submitted  on  the  conclusions 
reached  at  the  New  York  meet¬ 
ing. 


Retailers  will  hear  with  inter¬ 
est,  if  not  amusement,  that  the 
jobbers  at  their  recent  confer¬ 
ences  have  continued  the  discus¬ 
sion  of  the  evil  of  subsidizing 
salesmen,  and  there  is  to  be  more 
consideration  of  the  subject  by 
the  National  Association,  it  being 
realized  that  local  action  is  futile. 
This  is  regarded  by  many  as  one 
of  the  cases  in  which  the  jobbers 
must  begin  by  setting  their  own 
house  in  order,  but  they  have  not 
at  present  the  means  for  doing  so. 

The  difficulty  is  deep-seated 
in  the  methods  of  the  business, 
it  is  believed.  Within  a  day  or 
two  after  the  last  conference, 
when  the  subject  was  discussed, 
the  individual  jobbing  houses 
sent  out  their  usual  instructions 
to  salesmen,  directing  them  to 
push  this,  that  or  another  brand, 
and,  in  some  instances,  offering 
a  special  bonus  to  the  salesmen 
for  unloading  the  goods  men¬ 
tioned  in  such  letters.  Now,  this 
is  not  the  same  as  a  manufacturer 
giving  a  bonus  to  the  salesmen 
who  work  for  jobbers,  but  it  is 
an  easy  step  from  one  practice  to 
another,  and  the  jobbers  know 
it. 

Sometimes  the  buyer  for  the 
jobber  gets  the  bonus,  or  the  job¬ 
bing  house  gets  it  in  the  form  of 
a  special  price,  and  then  the  sales¬ 
man  may  not  work  so  hard  as 
when  the  inducement  reaches 
him.  The  extra  money  that  the 
salesman  gets  comes  either  direct¬ 
ly  or  indirectly  from  the  manufac¬ 
turers,  he  knows,  and  it  is  not 
surprising  that  he  quite  often  fails 
to  appreciate  the  distinction 
which  the  jobbers  try  to  make  be¬ 
tween  the  two  methods.  Then 
the  salesman  is  likely  to  feel  that 
he  will  get  a  larger  percentage 
if  he  deals  directly  with  the  man- 
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the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its /exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark'. 

State  House  Ceylon  Tea  is  int<  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Gor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


IN  JnZRITINO  TO  KDVEH’TISERS  KINDLY  MENTION  “  GROCBHY  InZORL-D 


10 


GROCERY  WORLD 


I 


ufacturer  than  if  the  bonus  first 
passes  through  the  hands  of  the 
jobber’s  buyer. 

So,  while  the  subsidizing  is  evil 
and,  perhaps,  in  violation  of  law, 
yet  it  seems  likely  to  go  on  secret¬ 
ly,  as  in  the  past,  for  some  time 
to  come,  or  until  a  change  is  made 
in  the  methods  which  the  jobbers 
themselves  follow  in  pushing 
sales. 

*  *  * 

The  New  York  Retail  Grocers’ 
Union  will  give  its  twenty-sixth 
annual  picnic  Sunday  in  Schuetzen 
Park,  Union  Hill,  N.  J.  The  as¬ 
sociation  has  the  reputation  of 
having  rousing  good  times  at  all 
its  social  affairs,  so  that  there  is 
never  any  trouble  about  getting 
a  large  attendance.  Money-mak¬ 
ing  is  not  thought  of  in  planning 
the  entertainments  of  the  union, 
and  significant  of  this  is  the  fact 
that  after  giving  successful  affairs 
of  all  kinds  for  years,  the  organi¬ 
zation  has  only  a  modest  sum  in 
its  treasury — just  sufficient  for 
comfort,  while  other  organiza¬ 
tions  under  similar  circumstances 
have  accumulated  quite  large  ac¬ 
counts  in  their  banks.  Upward 
of  forty  manufacturing  companies 


have  contributed  prizes  for  bowl¬ 
ing,  shooting  and  other  contests. 

*  *  * 

Higher  wages  having  been  de¬ 
manded  by  the  Truckmen’s 
Union  a  meeting  was  held  yester¬ 
day  by  the  Wholesale  Grocers’ 
Protective  Association,  which 
was  formed  to  look  after  labor 
matters  of  this  kind  in  behalf  of 
the  jobbers.-  The  drivers  ob¬ 
tained  an  advance  quite  generally 
a  year  ago.  The  jobbers  did  not 
take  any  definite  action  on  the 
present  demand,  it  is  understood, 
and  it  is  likely  that  a  conference 
will  be  held  with  a  committee  of 
the  truckmen.  It  is  not  expected 
that  there  will  be  a  strike. 

*  *  * 

About  sixty  managers  of  plants 
were  present  at  the  annual  meet¬ 
ing  which  was  held  in  the  Hotel 
Breslin  Tuesday  and  Wednesday 
by  the  Crackers  Manufacturers 
Co.  The  organization  comprises 
about  one  hundred  independent 
concerns  which  have  factories  in 
different  parts  of  the  country.  It 
is  understood  that  the  proceed¬ 
ings,  which  were  not  of  a  public 
character,  had  to  do  with  ques¬ 
tions  as  to  cost  of  material,  prices, 


freight  rates  and  competition. 
The  new  officers  chosen  at  this 
meeting  are:  President,  C.  R. 
Boss,  New  London,  Conn.;  vice- 
president,  T.  G.  Robinson,  Cleve¬ 
land,  Ohio;  treasurer,  J.  G.  Mc- 
Clurg,  Pittsburg,  Pa. ;  secretary, 
H.  B.  Grubbs,  New  York.  The 
directors  include  Eugene  Ivins, 
Philadelphia;  Edward  Graves, 
Washington,  D.  C. ;  W.  D.  Mor¬ 
ris,  Chicago;  Wm.  Deininger, 
Rochester,  N.  Y. ;  W.  H.  Collins, 
Buffalo,  N.  Y. ;  Albert  P.  Street- 
man,  Cincinnati;  S.  W.  Lee,  Bir¬ 
mingham,  Ala.;  L.  D.  Manches¬ 
ter,  Sioux  Falls,  S.  D. ;  Brooks 
Morgan,  Atlanta,  Ga. 

j{c  ^ 

The  case  begun  by  the  Govern¬ 
ment  against  the  Standard  Oil 
Co.,  of  New  Jersey,  for  the  pur¬ 
pose  of  dissolving  the  corporation 
as  a  trust  was  again  called  in  the 


Federal  court  here  yesterday,  ar 
at  the  request  of  the  oil  compar 
another  adjournment  was  take 
this  time  to  September  17th.  T1 
reason  given  was  that  the  Go 
eminent  had  made  very  broad  d 
mauds  for  the  production  i 
books  and  papers  and  that  the 
had  not  been  time  to  bring  thus 
articles  into  court.  The  case 
before  former  Judge  Frankli 
Ferris  who  came  here  from  fS 
Louis  as  special  examiner. 

*  *  * 

The  strike  of  the  meat  drivei 
which  began  a  couple  of  week 
ago  has  been  confined  to  the  me 
in  that  trade,  and  developmenl 
of  the  last  day  or  two  indicat 
that  a  settlement  of  the  troubl 
is  likely.  Propositions  lookin 
to  that  end  have  been  prepare 
by  both  sides  and  are  to  be  coi 
sidered  at  a  conference  of  con 


Blooker*s  Cocoa 

18  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

In  slock  by  H.  KELLOGG  &  SONS,  19  South  Froot  Street,  Philadelphia,  Peaoa. 


TWO  AND  TWO  MAKE  FOOR "  SVS  S! 

An  eighth  of  a  cent  or  a  quarter  of  a  cent  per  pound  or  5  or  10  cents  per  box  saved  on 
your  purchases,  is  that  much  saved— Not  some  of  the  time,  but  all  of  the  time 


,  w  w  ™  — -  *  4a  v  — — —  w  A  D  |  / 2  g  x  13 13  A  A_1  a  a  a  9 , 

JAR  TOPS,  BOYD'S  BEST  QUALITY  ZINC  PORCELAIN  LINED,  WITH  RUBBERS  .  . 

Codorus  Brand  Out  Stringless  Beans,  No.  2  size  cans,  2  doz . 

6  or  10-case  lots . 

S.  &  W.  Brand  Extra  Fancy  Tomatoes,  large  No.  3  size  cans,  5  or  10- case  lots,  or  over 

This  is  a  great  Tomato  bargain  in  our  estimation,  and  our  trade  will  do  well  to  secure  a  good  stock  of  them. 

Extra  Choice  New  York  State  Marrow  Beans,  grain  bags . 

No.  O  Tubular  Lantern  Globes,  5  doz.  in  a  case . 

Cold  Blast  Lantern  Globes,  5  doz.  in  a  case . 

Horseshoe  Salmon,  1.1b.  tall  cans,  4  doz . 

Hulme's  Karluk  Salmon,  1-lb.  tall  cans,  4  doz . 

We  believe  these  are  both  better  bargains  in  well-known  brands  of  Salmon  than  you  will  find  elsewhere  on  the  ma 
Lineboro  Brand  Sifted  Early  June  Peas,  small,  uniform  in  size,  sweet  and  tender,  5-case  lots  or  over  . 

Star  Brand,  *s,  Oil  Sardines,  lOO  cans . 

5  or  10-case  lots . 

Fox  Brand,  *s,  Mustard  Sardines,  100  cans . . . . 

New  Brazil  Nuts,  extra  large,  bright,  clean  and  excellent  crackers,  bags  about  210  lbs.  . 

60-lb.  lots .  ... 


.  per  gross, 

$1.00 

.  per  gross, 

1.80 

.  per  doz., 

.90 

.  per  doz., 

•  87* 

.  per  doz., 

•  97* 

.  per  bush., 

2.10 

.  per  case, 

1.80 

.  per  oase, 

2.45 

.  per  doz., 

1.37* 

.  per  doz., 
rket. 

1.27* 

.  per  doz., 

1.10 

.  per  case, 

3.10 

•  per  case, 

3.07  * 

.  per  case, 

3.00 

.  per  lb., 

•nx 

.  per  lb., 

.11* 

These  Prices  for  This  Week  Only — September  9th  to  14th,  inclusive. 


WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 
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BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


Phila.,  Pa. 


IN  luiRITINC  TO  KDVERT1SERS  KINDLY  TUtBNTION  "  CROCBRY  IniORLD" 
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nittees  representing  the  butchers 


ind  the  labor  union. 


^ 


A  bankruptcy  petition  was  filed 
yesterday  against  the  Manhattan 
Biscuit  Co.,  manufacturers  of 
:rackers  and  biscuits,  at  392 
Greenwich  street,  this  action  on 
die  part  of  creditors  following  an 
assignment  which  the  company 
made  last  Saturday.  The  liabili¬ 
ties  are  estimated  at  $65,000  and 
the  value  of  the  assets  is  placed 
at  $100,000,  this  total  including 
$80,000  as  the  valuation  of  the 
manufacturing  plant.  The  com¬ 
pany’s  statement  made  in  January 
showed  assets  of  $195,000  and  lia¬ 
bilities  of  $50,000.  Frederick  W. 
Brooker,  the  president,  said  after 
the  assignment  was  made,  that  in 
his  opinion  the  assets  will  amount 
to  $150,000.  The  tight  money 
market  is  said  to  have  precipitated 
the  trouble. 

The  company  was  incorporated 
in  1899,  with  a  capital  stock  of 
$250,000,  of  which  $130,000  was 
paid  in  and  the  remainder,  it  is 
said,  comprised  the  good  will  of 
two  Philadelphia  baking  com¬ 
panies.  The  factory  and  site  are 
said  to  have  cost  $100,000.  Be¬ 
sides  President  Brooker,  the  of¬ 
ficers  included  W.  H.  Becker,  sec¬ 
retary.  The  company  had  agen¬ 


cies  in  New  Jersey,  Maryland, 
Georgia,  North  Carolina,  Florida 
and  Porto  Rico. 

According  to  the  statements  of 
the  officers,  business  has  been  suf¬ 
ficiently  brisk,  but  the  increased 
cost  of  raw  materials  and  the 
withdrawal  of  credit  by  banks 
during  the  stringency  of  recent 
weeks,  caused  the  failure.  Most 
of  the  accounts  due  the  company 
have  been  assigned  to  banks. 

This  is  the  second  of  the  so- 
called  independent  cracker  com¬ 
panies  of  this  city  that  has  failed 
in  three  months. 


*  *  * 


New  corporations  filing  certi¬ 
ficates  this  week  included :  W.  M. 
Trimble  &  Co.,  who  are  to  deal 
in  butter,  cheese  and  eggs  in 
Brooklyn;  capital  stock,  $1,500; 
directors,  W.  M.  Trimble,  C.  H. 
Hager,  Brooklyn  ;  M.  H.  Ahrens, 
New  York. 

Schnackenberg  &  Co.,  to  deal 
in  provisions  in  Brooklyn ;  cap 
ital,  $2,000;  incorporators,  J.  H. 
Schnackenberg,  A.  H.  F. 
Schumm,  Brooklyn;  Frederick 
Phillippi,  Mayaguez,  Porto  Rico. 

Fred.  A.  McGill. 


Watermelons  from  near-by 
points  range  from  15  to  35  cents 
each,  and  are  selling  well. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


IX.— Are  You  a  Real  Salesman. 

Are  you  a  salesman,  or  just  fill¬ 
ing  the  place  of  one? 

Be  it.  known  that  a  great  many 
people  who  claim  they  are  sales¬ 
men  have  none  of  the  qualifica¬ 
tions  for  such  a  position,  and  some 
of  them  cannot  be  even  classed  as 
high  as  an  “order  tN.er.”  The 
“order  taker”  books  what  busi¬ 
ness  he  can  find  at  the  regular 
prices,  but  the  man  who  grades 
lower  than  the  “order  taker”  is 
the  one  who  is  always  cutting 
prices. 

He  gets  business.  His  order 
book  will  show  that,  but  at  what 
profit  to  his  house?  Many  such 
men  are  absolutely  unable  to 
show  any  net  profit  to  their  house, 
and  under  such  circumstances 
they  are  worse  than  useless  to 
hat  house. 

The  man  who  depends  on  cut- 
ing  prices  to  sell  goods  admits 


that  he  is  no  salesman.  If  he  was 
a  salesman  he  could  sell  the  goods 
at  the  same  price  the  customer 
had  been  paying  for  them.  A 
lower  price  than  a  competitor  on 
the  same  goods  is  not  only  an  ad 
mission  that  the  man  making  the 
cut  is  a  poor  salesman,  but  that 
his  house  is  a  back  number  for 
employing  him. 

An  order  taken  from  a  retailer 
without  profit  does  not  bring  you 
his  future  business  unless  you 
continue  the  unprofitable  tactics 
He  merely  makes  it  a  point  to  use 
you  to  beat  down  prices.  If  the 
cut  on  one  article  on  the  order  is 
made  up  by  increasing  the  price 
of  another,  he  will  eventually  fine 
you  out,  and  then  you  are  worse 
off  than  before.  If  you  are  going 
to  be  a  salesman,  make  them 
show  you  the  price  the  other  man 
made,  and  do  not  go  below  that 
figure  in  booking  the  order. 

F.  A.  P. 


The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Grocery  World 


PUBLISHED  WEEKLY  BY  THE 

GROCERY  WORLD  PUBLICATION  CO., 
AT 

927  Arch  Street,  Philadelphia. 
telephones: 

New  York— 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


An  Independent  journal  published  ex¬ 
clusively  In  the  Interest  of  retail  grocers. 


everywhere  one  turns  to  partake 

of  this  or  that  he  finds  a  warning 
hand  upheld. 

I  ruly  after  reading  modern 
food  literature,  the  “Stroller’s” 
despairing  suggestion  that  we 
may  be  obliged  to  return  to  the 
maternal  sustenance  of  our  in¬ 
fancy  takes  on  the  aspect  of  wise 
prophecy 


^£<4 <440*. 


Subscription  Rates  Including  Postage, 
Payable  in  Advance: 

PEE  YEAE 

To  United  States  and  Mexico . $3.00 

To  Canada  .  3.So 

To  Great  Britain  and  Continent  of  Europe 

and  Asia. .  4.50 

Single  Copies . . 


Reducing  Expenses. 


CHARLES  M.  WESSELS, 
President  and  General  Manager. 
ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 
DAVID  EZEKIEL, 
Advertising  Manager. 

W.  H.  NAYLOR, 
Circulation  Manager. 
FRANK  D.  WARNER, 
Manager  “Prices-Current" 


Poison  Foods. 


I  ruly  we  are  getting  on.  Dr. 
H.  W.  Wiley  and  other  yellow 
sensationalists  of 
the  same  school 
have  done  their 
best  to  make  us 
feel  that  the  bulk  of  our  food  was 
poisoned  by  adulteration,  but  now 
comes  Dr.  Woods  Hutchinson, 
who  in  September  “McClure’s,” 
points  out  that  many  of  our 
favorite  foods  are  poison  natu 
rally. 

The  comforting  title  of  Dr. 
Hutchinson’s  article  is  “Poison 
hoods”  and  he  makes  the  follow¬ 
ing  contentions: — 


That  potatoes  are  poisonous  under 
certain  conditions. 

1  hat  beans  contain  an  aromatic 
oil  and  a  bitter  alkaloid,  both  of 
which  are  poisonous. 

That  peas  cause  burning  of  the 
stomach,  flatulence  and  loss  of  appe¬ 
tite. 

That  cheese  irritates  the  stomach, 
upsets  digestion  and  constipates  the 
bowels. 

That  nuts  contain  a  substance 
which  is  a  decided  irritant  to  the 
digestive  canal. 

1  hat  bananas  are  dangerous. 

That  strawberries,  cherries,  rasp¬ 
berries,  prunes,  melons,  grape  fruit, 
oranges,  apricots,  peaches,  plums 
and  apples  are  all  more  or  less  bad 
in  the  order  named. 


The  members  of  the  Minne¬ 
apolis  Retail  Grocers’  Associa¬ 
tion  are  talking 
about  abolishing 
solicitors  and 
getting  their  or 
ders  in  by  telephone  or  asking 
customers  to  come  to  the  store, 
which  in  many  cases  they  would 
have  to  do  if  nobody  called  for 
their  orders. 

I  his  may  be  a  very  good  plan 
indeed.  Any  plan  is  good  which 
promises  to  reduce  expenses  with¬ 
out  impairing  the  efficiency  of  the 
business.  There  is  one  thing  to 
be  said,  however — that  the  chance 
of  this  plan’s  success  is  quite  re¬ 
mote,  owing  to  the  great  difficulty 
of  securing  absolute  unanimity  of 
action.  One  grocer  in  a  commun¬ 
ity  or  a  neighborhood  who  sent 
out  'for  orders  could  weaken  if 
not  entirely  upset  a  plan  like  this. 

It  may  not  be  amiss,  either,  to 
suggest  that  reduction  of  ex¬ 
penses  may  go  too  far.  Witness 
the  experience  of  the  amateur  ag¬ 
ricultural  scientist,  who  invented 
a  way  to  support  his  mule  without 
eating.  The  plan  worked  splen¬ 
didly.  Day  by  day  the  mule  got 
through  with  less  and  less  until  at 
the  precise  moment  when  the 
farmer  was  on  the  verge  of  com¬ 
plete  success,  i.  e.,  keeping  the 
mule  on  no  food  whatever,  the 
contrary  beast  heartlessly  died. 


Aug.  28"’. 


Mr.  K.  J.  Buokley, 


v 


0/0  Grooery  World, 

027  Aroh  Street. 


Deer  Slr:- 

Enoloeed  you  will  pleaee  find  ny  check  for  »3.  for  the  renewal 
of  the  Crocery  World  for  another  year  as  I  think  one  of  the  beet 
and  economical  purchases  In  the  Grooery  buelneoe  le  the  Grocery 
World. 

Youre  respectfully , 

E.  L.  Smyeer, 

Manager  Grocery  Dept. 


allow  its  indefinite  use  in  quanti¬ 
ties  of  one-tenth  of  1  per  cent.? 
But  if  it  is  a  harmful  substance,  why 
temporize  and  put  off  the  inevitable 
until  January  1st,  or  any  other 
period  in  the  future? 


Question. 


Among  the  products  here  men 
tioned  are  some  which  the  best 
authorities  have  always  declared 
were  veritable  staves  of  life. 
Nuts  and  apples  for  instance. 
What,  forsooth,  can  we  eat  with 
the  realization  of  perfect  safety? 
Meat  is  bitterly  condemned  by  a 
large  and  rapidly  growing  con¬ 
tingent,  bread  made  from  white 
flour  has  many  enemies,  and 


Regarding  the  use  of  benzoate 
J  of  soda  as  a  food  preservative, 
which  is  one  of 
The  Core  of  the  the  most  mooted 
food  questions  of 
the  day,  the 
|  Pennsylvania  Dairy  and  Food 
Department,  through  its  latest 
monthly  bulletin,  makes  the  fol¬ 
lowing  observation: — 


It  is  said  that  the  Federal  authori¬ 
ties  have  determined  to  allow  the 
use  of  benzoate  of  soda  in  this  year’s 
crop,  but  that  they  will  not  permit 
it  to  be  sold  under  a  guarantee  bear¬ 
ing  a  serial  number.  But  if  benzo¬ 
ate  of  soda  is  really  injurious  to  the 
human  body,  why  allow  its  use  until 
January  1st?  Why  not  prohibit  it 
now,  before  the  year’s  crop  is  put 
up?  If  it  is  not  injurious,  why  not 


The  harmfulness  or  harmless¬ 
ness  of  benzoate  is  indeed  the 
core  of  the  entire  matter.  If  it 
is  harmful  the  Federal  authori¬ 
ties  not  only  lack  all  worthy  rea¬ 
son  to  continue  its  use,  but  they 
also  lack  all  manner  of  legal  right 
to  do  so.  If  it  is  not  harmful,  its 
use  cannot  be  interfered  with, 
fraud  being  absent,  and  all  laws 
seeking  to  interfere  with  it  are 
invalid. 

This  question  ought  to  be  de¬ 
cided.  *Dr.  Wiley  and  his  sub¬ 
ordinates  are  simply  trifling  over 
it  and  have  been  from  the  begin- 
ning.  In  their  hearts  they  know 
that  benzoate  of  soda  cannot  be 
proven  harmful  in  customary 
quantities.  If  they  do  know  it, 
it  is  dishonest  to  assume  to  know 
the  contrary  and  contemptible  to 
keep  five  thousand  men  on  the 
anxious  bench  for  a  year.  If  it 
can  be  conceived  that  they  really 
know  the  contrary,  then  it  is  un¬ 
fair  and  against  the  law  to  tem¬ 
porize.  The  question  ought  to  be 
settled  and  settled  at  once. 


_ 

— 


market  value.  Prices  which  at 
the  beginning  of  the  season 
opened  at  about  15s.  6d.  (shilling 
=  24 1/2  cents;  penny  =  2  cents) 
per  hundredweight  for  Provincia 
fruit,  rapidly  advanced  to  about 
23s.  per  hundredweight,  cost  and 
freight  New  York.  In  spite  of  the 
higher  prices  ruling,  the  demand 
has  been  greater  than  in  previous 
seasons,  and  shipments  to  the 
United  States  up  to  June  30th 
totaled  about  14,700  tons,  against 
I3.7°°  UP  to  the  same  period  in 
1906.  Practically  no  old  crop 
fruit  is  now  available  for  ship¬ 
ment,  except  that  held  by  the 
Privileged  Company,  and  this 
fruit  can  only  be  exported  at  the 
fixed  minimum  price  of  200  drach- 
mas  (5 ]/2  drachmas  =  $1)  per 
1,000  Venetian  pounds,  which  is 
equal  to  about  21s.  9d.  per  hun¬ 
dredweight  packed  in  barrels  and 
cost  and  freight  New  York. 


Swiss  Milk  Chocolate 
Advances. 


Foreign  Manufacturers  Meet  and  Put 
Up  Prices  Twenty-five  per  Cent,  on 
Account  of  High  Cocoa  Beans.  May 
and  May  Not  Affect  American  Trade. 
One  Large  Concern  to  Establish  a 
Factory  Here. 


Currant  Market  Strong  on  Other 
Side. 


The  general  course  of  the  cur¬ 
rant  market  on  the  other  side  dur¬ 
ing  the  past  six  months  has  been 
remarkably  steady,  and  in  conse¬ 
quence  of  the  comparatively  small 
crop  shippers  have  shown  no  in¬ 
clination  to  operate  except  at  full 


American  chocolate  manufac¬ 
turers  will  welcome  the  news  that 
practically,  all  the  foreign  manu¬ 
facturers  of  Swiss  chocolate  and 
cocoa  have  already,  or  are  about 
to,  advance  their  prices  about  25 
per  cent.  If  this  advance  is  ex¬ 
tended  to  this  country,  and  it  is 
not  seen  how  it  can  be  avoided, 
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he  result  is  bound  to  be  a  sharp 
lecline  in  the  sale  of  Swiss  milk 
hocolate  on  this  side. 

The  cause  assigned  for  the  ad- 
ance  abroad  is  the  continued  very 
iigh  prices  of  cocoa  beans,  some 
eference  to  which  is  made  in 
mother  column.  All  grades  of 
iwiss  cocoa  and  chocolate  are 
.ffected. 

There  is  some  ground  for  the 
heory  that  American  prices  for 
jwiss  milk  chocolate  may  not  ad- 
•ance.  One  of  the  largest  manu- 
acturers  of  these  goods,  whose 
hocolates  have  been  imported  in 
'ery  large  quantities  into  the 
Jnited  States,  is  about  to  estab- 
ish  a  factory  in  New  England, 
hus  escaping  the  duty.  It  is  be- 
ieved  that  several  other  Swiss 

I  oncerns  who  also  have  a  share  of 
he  American  market  will  be  com- 
lelled  to  hold  their  prices  down  in 
irder  to  meet  the  competition. 


Personal. 


I  Henry  D.  Silver,  one  of  the 
oremost  grocers  of  Rochester, 
T  Y.,  called  at  the  “Grocery 
Vorld”  office  during  the  week, 
le  was  on  his  way  to  the  James- 
own  Exposition. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir: — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Hake. 

A  fish  of  the  cod  family,  some¬ 
times  called  herring  hake  or 
stock-fish. 

It  is  a  coarse  quality,  of  whit¬ 
ish  color,  with  gray  on  the  back. 
Mostly  caught  by  line  on  the  At¬ 
lantic  coasts  at  the  North  of  Eu¬ 
rope  and  off  Nova  Scotia. 

Hakes  are  two  to  four  feet 
long,  with  broad  flat  head,  the 
mouth  very  wide,  and  the  lower 
jaw  extending  beyond  the  upper. 
Of  its  two  dorsal  fins,  the  first  is 
small  and  triangular,  while  the 
other  extends  to  half  the  length  of 


its  body,  and  its  anal  fin  (of  same 
shape  and  size)  is  exactly  oppo¬ 
site. 

The  hake  is  very  voracious, 
feeding  chiefly  on  herring  and  pil¬ 
chards. 

Its  flesh  is  somewhat  coarse, 
and  is  not  much  esteemed ;  but  it 
is  always  cheap,  and  large  quan¬ 
tities  are  salted  and  dried. 

Halibut. 

The  largest  species  of  the 
flounder  or  flat-fish  family,  meas¬ 
uring  three  to  six  feet  long,  and 
'weighing  up  to  ioo  pounds,  200 


pounds,  and  even  500  pounds 
each. 

Its  two  eyes  are  both  on  the 
right  side  of  its  head.  Mostly 
caught  by  hook  and  line  off 
Greenland,  Norway,  Scotland  and 
similar  northern  latitudes. 

After  being  caught  they  are 
often  kept  alive  six  or  eight  weeks 
by  being  packed  in  large  perfo¬ 
rated  boxes,  which  are  sunk  or 
floated  in  a  dock  or  other  shallow 
water. 

Usually  sold  wholesale  by  the 
stone,  price  5  to  10  shillings. 

The  flesh  is  white  and  firm,  but 
rather  dry  and  coarse;  the  fins 
and  flaps,  however,  are  considered 
tender  and  delicate. 

Besides  being  cooked  and  eaten 
fresh,  it  is  salted,  dried  and 
smoked.  Halibut  is  also  often 
sliced  up  and  pickled  in  barrels. 

Herring. 

The  herring  is  the  commonest 
and  most  important  class  of  fish 
that  visits  our  shores.  The  word 
herring  is  derived  from  the  Dutch 
word  “herr,”  an  army.  It  is  es¬ 
sentially  a  northern  fish  and  is 
found  in  the  highest  latitudes. 

Herrings  are  marketed  and 
treated  in  a  variety  of  forms. 


More  Profit  for  Thrifty  Grocers 

Thousands  of  progressive  grocers  have  discovered,  and  many  more  are  discovering  every  day,  that  it  is  greatly  to 

their  advantage  and  profit  to  carry  in  stock  a  good  supply  of 


DANDELION  VEGETADLE  GUTTER  COLOR 

A  perfectly  Pure  Vegetable  Butter  Color,  and  one  that  complies  with  the  pure  food  laws  of  every  State,  and  of 

the  United  States. 

"< 

It  is  the  Butter  Color  the  Butter  Maker  Wants 


! 


It  is  a  vegetable  butter  color  that  will  not  spoil  the  butter. 

It  is  a  butter  color  that  is  pure  and  wholesome,  free  from  taste 
and  devoid  of  smell. 

It  is  a  butter  color  that  never  becomes  rancid,  stale  or  sour. 

It  is  a  butter  color  that  never  turns  the  butter  a  reddish  or 
brownish  hue. 

It  is  a  butter  color  that  is  absolutely  harmless. 

It  has  the  greatest  keeping  qualities  of  any  butter  color. 


It  is  the  strongest  butter  color  made,  goes  farther  and  is  there¬ 
fore  the  cheapest. 

It  imparts  to  butter  that  indispensable  rich  June  shade — a 
shade  that  never  varies. 

It  makes  butter  better,  makes  it  sell  quicker  and  bring  a 
higher  price. 

It  is  the  butter  color  that  helps  the  buttermakers  win  90  per 
cent,  of  all  the  prizes  offered,  and  is,  therefore,  the  butter  color 
that  the  butter  maker  wants. 


Dandelion  Butter  Color  is  the  Only  Successful  Vegetable  Butter  Color  on  the  Market 
and  Its  Perfection  is  the  result  of  25  Years’  Experience. 


Manufacture!  by 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 
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GROCERY  WORLD 


Pittsburg  Grocers  and  Produce  Jobbers 

in  Sharp  Tight 

Suit  Begun  Which  Has  Association’s  Support,  Charging  Pro¬ 
duce  Men  with  Maintaining  an  Illegal  Restraining  Com¬ 
bination.  Cases  Where  All  Members  of  Produce  Associa¬ 
tion  Refused  to  Sell  Retailer  Until  He  Paid  Bill  Which 
He  Considered  Unjust. 

Special  correspondence  of  "Grocery  World. 


Pittsburg,  Pa.,  Sept.  5,1907. 
There  is  a  heavy  war  on  in  the 
city  of  Pittsburg,  Pa.,  between  the 
Pittsburg  Retail  Grocers’  Asso¬ 
ciation  and  the  Wholesale  Pro¬ 
duce  Association.  The  latter  con¬ 
cern  has  just  been  made  the  de¬ 
fendant  in  an  action  brought  by 
W.  H.  Arbour,  a  retailer.  This 
suit  is  sympathized  with  and 
morally  backed  by  the  Retailers’ 
Association.  Mr.  Arbour  was 
placed  on  the  delinquent  list  for 
a  small  amount  which  he  claimed 
he  had  paid. 

In  his  action,  which  was 
promptly  begun  by  Mr.  Arbour 
after  all  the  members  of  the  Pro¬ 
duce  Association  refused  to  sell 
him  until  he  had  paid  the  bill  he 
claimed  was  unjust,  he  claimed 
that  the  association  was  an  illegal 
combination  in  restraint  of  trade. 
Later  on  he  filed  an  amended 
complaint,  in  which  it  is  claimed 
that  the  association  is  in  restraint 
of  trade  in  using  a  “black  list’’ 
against  certain  dealers  in  retail 
produce. 

The  amended  bill  gives  the  de¬ 
tailed  list  of  the  wholesale  firms 
and  individuals  composing  the  de¬ 
fendant  association,  and  attached 
is  given  the  by-laws  and  rules  of 
the  association  by  which  the 
plaintiffs  expect  to  prove  the  as¬ 
sociation  is  performing  illegal 
acts  by  using  a  “black  list.”  This 
is  alleged  to  be  shown  by  Section 
6  of  Article  XIV  of  the  by-laws, 
which  reads : — 

All  members  are  held  bound  that 
they  or  their  firm  shall  refuse  to 
sell  on  credit  or  for  spot  cash  to 
any  person  or  firm  reported  as  a 
debtor  until  duly  notified  by  the  sec¬ 
retary  that  such  party’s  name  has 
been  removed  from  the  list.  The 
penalty  for  each  violation  shall  be 
the  same  as  sections  2  and  3  of  this 
article. 

In  the  bill  are  given  a  number 
of  alleged  instances  where  retail 
dealers  who  had  paid  their  bills 
had  been  reported  and  their 
names  put  on  the  black  list  and 
interfered  with  in  their  business 
by  denial  of  the  right  by  associa¬ 
tion  members  to  sell  them  goods. 


Bills  that  had  been  paid,  it  is  al¬ 
leged,  have  been  reported  as  un¬ 
paid. 

It  is  averred  that  the  by-laws  of 
the  association  are  illegal  for  the 
reason  that  they  are  in  violation 
of  the  order  of  Court  granting  the 
charter  that  its  objects  were  law¬ 
ful  and  not  injurious  to  the  public. 
It  is  held  that  the  regulations  of 
the  association  are  in  violation  of 
laws  of  the  State  and  the  United 
States  and  of  the  Constitutions  of 
both  State  and  nation.  It  is  also 
averred  that  the  right  of  freedom 
of  contracts  is  violated.  A  per¬ 
manent  injunction  is  sought  and 
the  court  is  asked  to  hear  testi¬ 
mony  as  to  damages  sustained  by 
the  defendant  and  his  fellow  deal¬ 
ers  on  account  of  the  acts  of  sev¬ 
eral  members  of  the  association. 

Among  the  affidavits  attached 
to  the  complaint  is  one  made  by 
A.  F.  Bacon,  of  McKeesport,  a 
produce  jobber.  Bacon  says  he 
once  bought  produce  to  the 
amount  of  about  $1,500  weekly  in 
Pittsburg,  but  is  unable  to  buy 
any  there  at  present.  He  says 
that  on  March  6,  1905,  he  bought 
a  car  of  apples  from  John  C. 
Blume  &  Co.  which  were  frozen 
when  delivered.  He  refused  to 
accept  or  pay  for  them  and  was 
placed  on  the  delinquent  list. 
The  bill  was  $344.50.  The  matter 
was  referred  to  the  association 
and  it  decided  Bacon  was  entitled 
to  a  credit  of  $50,  and  he  was 
compelled  to  pay  Blume  &  Co. 
$294.50,  which  he  paid,  so  that  his 
name  could  be  taken  from  the  list 
to  enable  him  to  do  business.  The 
transaction,  Mr.  Bacon  claims, 
was  interstate  business,  as  the 
apples  were  loaded  at  Albion, 
N.  Y.,  and  shipped  direct  to  Mc¬ 
Keesport.  Bacon  also  swears 
that  on  May  1,  1907,  Culver  & 
Co.,  also  members  of  the  associa¬ 
tion,  refused  to  fill  an  order  for 
eggs  because  of  the  rules  of  the 
association.  A  little  later  lie  went 
to  the  Pennsylvania  Railroad 
produce  yard  to  try  to  buy  fruit 
and  vegetables,  but  on  all  occa¬ 


sions  various  commission  mer¬ 
chants  belonging  to  the  Produce 
Association  advised  other  parties 
not  to  sell  to  him,  saying  he  was 
indebted  to  some  member  of  the 
association. 

As  published  several  weeks  ago, 
this  litigation  promises  to  be  in¬ 
teresting,  as  the  Government  is 
interesting  itself  in  it. 

P.  W.  B. 


Pink  Salmon  Coming  Forward. 

High  Price  of  Other  Salmon  Stimulates 
Business  in  the  Second  Grade  of 
Alaska  Fish. 

One  very  noticeable  result  of 
the  high  salmon  prices,  which 
have  ruled  for  some  time,  and 
seem  likely  to  rule  for  some 
months  more,  is  the  increasing 
demand  for  the  grade  of  Alaska 
salmon  known  as  pink  salmon. 

Pink  salmon  is  the  grade  next 
below  red  Alaska,  chums  coming 
last.  Both  pinks  and  chums  have 
formerly  been  largely  sold  in  the 
South  to  the  poorer  trade.  Only 
since  prices  of  other  grades  be¬ 
came  so  high  has  it  made  its 
appearance  in  the  North  to  any 
extent.  Now  all  Northern  job¬ 
bers  report  a  decided  increase  in 
the  demand  for  it.  Retailers  are 
offering  it  from  1  to  2  cents  below 
the  price  of  red  salmon. 

The  pink  grade  costs  delivered 
in  the  East  in  a  large  way,  around 
$1  per  dozen,  at  which  red  Alaska 
has  very  often  sold. 


State  Seems  Almost  Clean. 


Monthly  Bulletin  Dated  August  15th 
Reports  Only  One  Case  of  Adultera¬ 
tion.  Summary  of  the  Month’s  Work 

The  monthly  bulletin  of  the 
Pennsylvania  Dairy  and  Food 
Department  for  the  month  ending 
August  15,  1907,  is  at  hand,  and 
shows  fewer  reports  of  impure 
goods  than  any  bulletin  previous¬ 
ly  issued. 

Two  editorial  observations 
which  appear  in  this  number  of 
the  bulletin  are  worthy  of  repro¬ 
duction  : — 

The  State  of  Pennsylvania  now 
has  a  very  efficient  law  regulating 
the  traffic  in  food.  With  the  active 
co-operation  and  sympathy  of 
manufacturers  and  dealers  it  is  be¬ 
lieved  the  Pure  Food  Division  will 
be  able  to  prevent  the  sale  of  adul¬ 
terated  or  poisonous  articles  of 
food.  How  many  lives  have  al¬ 
ready  been  saved  by  the  legislation 
now  in  force  nobody  will  ever  be 
able  to  tell.  But  it  is  clear  that 
there  has  been  a  great  improvement 
in  the  quality  of  the  food  offered 


for  sale  to  the  people  of  Pennsyl-I 
vania. 

It  should  be  apparent  to  all  who 
give  the  matter  the  least  attention 
that  the  pure  food  laws  need  to  be 
supplemented  by  a  properly  framed 
act  regulating  the  sale  of  alcoholic 
and  non-alcoholic  drinks  within 
the  Commonwealth.  It  is  quite  as 
important  that  the  people  have  pure 
drinks  as  that  they  have  pure  food 
The  quantity  of  drink  consumed  in 
this  State  in, the  course  of  a  year, 
and  especially  during  the  summer 
months,  is  simply  enormous.  To 
poison  the  consumer  by  adulter¬ 
ating  his  drink  is  quite  as  serious  an 
offense  against  the  health  of  the 
individual  and  the  happiness  of  the 
family  as  to  vend  poisoned  food. 

*  *  * 

The  most  cleanly  disposed  grocer 
may  not  be  able  to  drive  the  flies 
entirely  out  of  his  establishment, 
and  he  certainly  can’t  keep  them 
from  buzzing  about  the  vegetables, 
fruits  and  berries  he  displays  in 
front  of  his  store.  But  he  can  keep 
these  articles  covered  with  netting 
in  such  a  way  as  to  prevent  the 
flies  covering  them.  Many  a  grocer 
loses  important  sales  by  careless¬ 
ness  in  this  respect.  A  goodly  pro¬ 
portion  of  housekeepers  will  not 
buy  goods  which  have  been  covered 
with  fliesi  for  hours.  The  fly  is  an 
unclean  insect  and  a  disease-carry¬ 
ing  one.  For  that  reason  it  is 
highly  dangerous. 

A  summary  of  the  month  is  a: 
follows : — 

REPORTS  OF  ANALYSIS. 


Butter  Samples,  15. 

Colored  oleomargarine .  3 

Pure  .  12 


Total  . 15 

Pure  Food  Samples,  16. 

Pure  .  16 

Oleomargarine  Cases,  3. 
Terminated .  3 


LICENSES  ISSUED  FROM 
JANUARY  1  TO  AUGUST 
15,  1907- 

Oleomargarine  Licenses,  207. 


Boarding  house .  3 

Restaurant  .  3 

Retail  . 193 

Wholesale  .  8 


Total . 207 

Renovated  Butter  Licenses,  15. 

Retail  ..•. .  13 

Wholesale  .  2 

Total  .  15 


Total  amount  of  money  received 
from  said  licenses  for  1907  is  $25,- 
671.74,  and  this  sum  has,  in  ac-  1 
cordanee  with  law,  been  deposited  : 
in  the  State  Treasury. 

Sample  bought  of  David  J.  Sei¬ 
fert,  Beaver  Falls.  Sold  for  butter. 
Chemist’s  report — Colored  oleo-  1 
margarine. 

Sample  bought  of  David  J.  Sei¬ 
fert,  Beaver  Falls.  Sold  for  butter. 
Chemist’s  report — Colored  oleo-  1 
margarine. 

Sample  bought  of  David  J.  Sei¬ 
fert,  Beaver  Falls.  Sold  for  butter. 
Chemist’s  report — Colored  oleo¬ 
margarine. 

With  the  exception  of  thred 
cases  brought  against  David  J 
Seifert,  of  Beaver  Falls,  Pa.,  foi 
selling  colored  oleomargarine  at 
butter,  the  bulletin  contains  nf| 
reports  of  adulterations  at  all 
Practically  the  only  samples  re¬ 
ported  upon  are  of  milk  ant 
cream,  all  of  which  were  founc 
pure. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
vith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
uake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


»  Fancy  Grocery  Display. 

Window  dressing,  in  the 
writer’s  opinion,  is  one  of  the 
most  important  branches  of  the 
grocery  business. 

It  is  an  art,  which  demands  and 
deserves  all  the  energy  that  can 
be  enthused  into  it. 

The  window  display  extends 
the  invitation  to  the  observer  to 
step  inside. 

How  to  make  the  display  which 
will  give  the  best  results  is  the 
subject  for  consideration. 

Different  classes  of  trade  de¬ 
mand  different  styles  of  display. 
Some  neat  and  attractive,  some 
quiet  and  conservative,  some  of  a 
sensational  order. 

I  will  endeavor  to  demonstrate 
the  value  of  each  class  in  differ¬ 
ent  styles. 

This  week  we  will  have  a  show 
of  fancy  groceries ;  some  of  the 
tempting  things  which  have  built 
up  the  high-class  business. 

My  style  this  week  is  one  which 
I  have  reaped  wonderful  results 
from.  A  slanting  show  at  an 
angle  of  45  degrees,  showing  the 
goods  in  sections,  running  to¬ 
wards  the  window. 

Each  section  is  relieved  by  a 
strip  2  by  3  inches,  stained  and 
varnished,  thus  giving  an  indi¬ 
viduality. 

Such  goods  as  brandied  fruits, 
(French  prunes  in  jars,  olives,  sar¬ 
dines,  Wiesbaden  prunes,  washed 
figs  in  baskets  and  jars,  sweet 
aickles,  etc.,  etc.,  may  be  used. 
Do  not  have  too  large  a  variety. 

Cover  your  boards  with  nice 
white  demy  paper;  silks  and  vel¬ 
veteen,  frills  and  crepe  paper  may 
ae  used  in  another  form,  but  not 
in  this. 

Run  your  sections  of  as  fair  a 
width  as  space  will  afford,  and 
vou  will  hear  your  display  talk  to 
the  observer,  and  who  can  resist 
the  tempting  invitation. 

Once  inside  the  store  your  ob- 
icct  has  been  attained  and  it  re- 
j  mains  with  you  to  sell  a  big  bill 
1  'f  goods  from  the  more  generous 
variety  and  display  which  you  have 
|riot  room  to  show  in  your  window. 
/  Always  have  a  little  corner  near 
(  he  door  for  the  tempting  bait, 


such  as  a  tray  of  ginger  cakes  or 
pretzels  in  generous  form.  This 
will  catch  man,  woman  or  child, 
and  who  cannot  recall  the  custom¬ 
ers  made  through  mamma’s  de¬ 
sire  to  please  the  children. 

Inside,  at  the  rear  of  your  dis¬ 
play,  run  a  counter,  at  the  ends 
of  which  you  may  make  a  pyramid 
of  jellies  and  preserves. 

How  tempting  they  look!  You 
hear  it  remarked  and  feel  proud  of 
it. 

Have  a  nice  variety  of  handy 
package  dainties  oil  this  counter, 
for  your  customer  will  invariably 
hang  around  the  door  as  though 
she  hates  to  leave  the  good  things 
and  will  carry  this  or  that  along 
with  her. 

Don’t  forget  your  signs.  The 
writer  has  seen  more  of  the 


FINEST  BONELESS  SAR¬ 
DINES,  *4.50  per  doz. 


sold  by  the  dozen  and  half  dozen 
than  you  can  credit ;  don’t  be 
afraid  of  quoting  dozens,  there 
are  lots  of  people  who  will  buy 
this  quantity  as  readily  as  a 
smaller  one ;  you  won’t  lose  the 
small  sales  either. 

The  best  drawing  card  I  ever 
saw  was  a  show  during  the  season 
of  finest  washed  figs. 

A  generous  show,  with  a  fresh 
basket  opened  daily. 

I  have  seen  m|ost  remarkable 
results  from  this  method  of  dis¬ 
play  and  hope  to  give  another  in 
some  future  issue. 

Walter  Woodcock, 
Thomas  C.  Fluke  &  Co. 

1309  Walnut  street, 

Phila.,  Pa.,  Aug.  31,  1907. 


Please  find  check  inclosed  for 
$3  for  the  “Grocery  World”  for 
one  year.  It  is  the  best  paper  I 
ever  read  for  our  business;  it  is 
to  the  business  man  what  the 
Bible  is  to  the  Christian.  I  wish 
you  all  the  success  for  keeping 
up  to  date  on  all  trade  subjects. — 
John  M.  Rutherford,  Royalton, 
Pa. 


Snyder’s  catsup  has  stood  the  test  of 
public  approval.  The  large  increase  in 
the  sale  year  after  year  proves  the  ver¬ 
dict.  Try  it. 


Saw  an  article  in  a  trade-paper  the  other  day  on  “Women’s  Gossip 
as  a  Trade-getter.” 

The  man  who  wrote  it  knew  his  business.  The  things  which  the 
women  have  to  say  about  a  store  will  make  or  break  it. 

There  was  one  sentence  in  the  article  that  hit  the  nail  on  the  head  : 
“  If  a  butcher  (or  grocer)  could  get  an  unlimited  quantity  of  favorable 
gossip  about  his  meat  he  would  need  no  other  advertising  to  make  his 
business  a  success.” 

We  couldn’t  possibly  give  you  a  better  idea  of  the  trade-bringing 
power  of  the  American  Slicing  Machine  than  is  afforded  by  this  invol¬ 
untary  tribute  from  the  expert  in  question.  r 


The  American  Slicing  Machine  will  start  all  the  women  in  your 
neighborhood  to  talking  about  the  advantages  of  trading  at  your  store. 

Why  ? 

Because  you  are  giving  them  better-looking,  better-cooking,  better¬ 
tasting  sliced  meat  and  more  slices  for  the  same  money. 

You’re  making  a  better  profit  on  each  sale. 

You  can  get  the  machine,  if  you  desire,  with  practically  no  invest¬ 
ment  whatever. 

Write  us  about  it,  now. 


AMERICAN  SLICING  MACHINE  COMPANY 
54  Fifth  Avenue,  Chicago 


Stick  to  the  Job  Where  the  Work 


is  the  Easiest  and  the 


Pay  the  Best 


We  have  made  Ariosa  Coffee  known  to 
everybody  everywhere.  So  all  you  have  to  do 
is  hand  it  out  when  it  is  asked  for.  Not  very 
hard  work  is  it  ? 

Besides  your  regular  profit  we  give  you 
vouchers  with  every  case  of  Ariosa  you  buy 
which  are  as  good  as  money.  We  give  these 
vouchers  as  extra  pay  for  filling  orders  for 

Ariosa  Coffee. 

As  we  have  made  your  work  easy  and  your 
pay  big,  isn’t  it  natural  for  us  to  feel  that  you 
will  sell  as  much  Ariosa  as  you  can  ? 


4^  4^  4^6  4^C 

ARBUCKLE  BROTHERS 

NEW  YORK 


IN  WRITING  TO  ^DVEHTISBRS  KINDLY  MBNTION  “  GROCBPw  WORLD1 


16 


GROCERY  WORLD 


THE 


SUCCESSFUL  MERCHANT 
LOOKS  AHEAD! 


THOUSANDS  OF  THAT  CLASS  ARE  SELLINQ 


MAPLEINE 


It’s  a  business  bringer— a  trade  stimulator. 

IT  HAS  MERIT— IT  SELLS 
IT  REPEATS 


There  is  nothing  like  it  on  the  market.  The  way 
to  get  more  business  is  to  go  after  it— with  something 
that  will  back  you  up— and  you  can’t  do  better  than 
order  a  case  of  Mapleine  to-day. 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  4  ALLISON,  Agent*,  NEW  YORK  CITY 
_ Manufactured  only  by - 


CRESCENT  MFQ.  CO. 


SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 


FORBES'  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 


Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 


All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 


AND 


ONTOP 

SPRING  WHEAT 

FLOUR 


When  our  wheat  washers  are  installed  we  will 
have  the  only  mill  in  the  east  that  is  so  equipped,  and 
with  additional  purifiers  in  operation,  we  will  be  in 
position  to  reach  perfection  in  these  favorite  brands. 
Our  ambition  it  to  make  and  sell  the  best  flour  in  the 
world. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 


SHANE  BROTHERS  CO. 

Proprietors 

672-686  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departmer 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tri| 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscril 
probably  every  one  of  whom  has  some  technical  knowledge  of  w| 
dow-dressing.  What  we  want  is  articles  clearly  describing  wind  ] 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  nj 
or  original — in  fact,  those  which  have  been  used  successfully 
Derhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangemtj 
should  be  addressed  to  the  "Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  i| 
(not  pencil). 


THE  GROCERY  MARKETS 


Tea. 


The  week’s  business  in  tea  has 
been  very  fair.  The.  entire  line 
seems  to  be  in  healthy  condition, 
and  the  comparative  scarcity  of 
many  lines  has  led  to  a  more  ac¬ 
tive  demand.  There  has  been  no 
change  in  prices  during  the  past 
week,  but  prices  are  steady  to 
strong,  and  the  market  through¬ 
out  in  healthy  condition. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  somewhat  higher 
during  the  past  week,  due,  how¬ 
ever,  entirely  to  support  from  the 
syndicate.  The  speculative  pub¬ 
lic  has  shown  no  disposition  to 
come  in,  and  it  would  be  impos¬ 
sible  to  force  the  market  up  ex¬ 
cept  throLigh  continued  support 
by  those  representing  large  inter¬ 
ests.  The  buying  trade  continue 
to  follow  the  hand-to-mouth  pol¬ 
icy  which  they  adopted  last 
spring,  and  dealers  in  actual  cof¬ 
fee  are  also  working  very  cau¬ 
tiously.  Actual  Rio  and  Santos 
coffee  has  advanced  about  ]/%  cent 
during  the  week.  Mild  coffees  are 
in  very  good  position.  Bogotas, 
especially,  being  firm  and  advanc¬ 
ing,  on  account  of  light  stocks 
and  light  receipts.  Java  and 
Mocha  are  steady  and  unchanged. 


Sugar. 

The  market  on  New  Orleans 
refined  sugar  has  advanced  io 
points  during  the  week  and  the 
refiners  throughout  this  section 
have  also  advanced  confectioners’ 
sugar  io  points.  The  present  mar¬ 
ket  shows  a  rather  small  margin 
between  raw  and  refined,  and  an 
advance  in  refined  seems  prob¬ 
able  for  several  reasons.  First, 


the  European  raw  market 
about  20  points  higher  than  c 
own,  owing  to  unfavorable  cr 
prospects.  The  Cuban  outlook 
also  poor,  and  sugar  crops  v 
be  late  even  if  normally  lar 
The  second  reason  is  that  1 
largest  demand  of  the  year 
refined  sugar  is  now  on.  It  v 
not  be  equal  to  last  year,  but  v 
probably  be  large  enough  to  b. 
an  advance  upon. 

Syrup  and  Molasses. 

-'The  market  for  corn  is  excel 
ingly  high,  being  13  cents  r 
bushel  above  last  year,  and  tl 
condition  has  been  responsible  I 
another  advance  in  glucose  ol 
points  and  a  corresponding  I 
vance  in  compound  syrup  of  I 
cent  per  gallon.  The  dem.l 
stimulated  the  demand  for  mi.-* 
syrup  to  some  extent,  but  I 
weather  has  been  against  it, 
the  business  is  light.  Su 
syrup  is  in  good  demand 
export,  but  light  demand 
domestic  trade.  Prices  are 
changed.  Molasses  is  unchan^B 
New  crop  prospects  are  excell<-l 
The  spot  demand  is  light. 

Fish. 

The  feature  of  the  fish  mail 
has  been  an  active  demand  I 
mackerel.  The  shore  catch  I 
been  fair,  and  prices  are  1 
changed.  The  receipts  of  sin- 
mer  Norways  are  about  over;  t 
nation  about  unchanged.  '■ 
catch  of  Irish  fish  has  been  ir 
and  the  receipts  in  this  com  7 
liberal  up  to  date.  Prices  re 
not  materially  different  from  jst 
year,  and  show  no  change  for  if 
week.  Cod,  hake  and  haddpk 
are  very  dull  on  spot  and  rul ejat 
unchanged  prices.  Some  b-l 
ness  is  still  doing  in  fnturesat 
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aintained  high  prices.  Domes- 
c  and  imported  sardines  are  both 
eady  and  unchanged  and  in 

Ioderate  demand.  Considerable 
isiness  has  been  done  in  sock- 
■e  and  Alaska  salmon  at  the 
j  rices  named  last  week.  Some 
lyers  who  bought  subject  to 
*1  )proval  of  price  have  not  yet 
mfirmed,  however,  while  on  the 
Cl  her  hand  some  packers  have  not 
it  confirmed  all  the  orders 
ken. 

Canned  Goods. 

The  tomato  situation  is  about 
ichanged,  but  if  anything, 
lows  a  slightly  firmer  feeling, 
i  pot  goods  of  old  pack  are  quoted 
87^  cents  delivered.  New 
ick  are  scarce  at  a  quotation  of 
)  cents  f.  o.  b.  The  general  de- 
and  for  tomatoes  is  fair,  and  the 
,  tuation  healthy,  but  somewhat 
f  icertain.  Much  depends  on  the 
eather  for  the  next  few  weeks, 

;  it  can  make  all  the  difference 
:tween  a  short  pack  and  a  good 
le.  Spot  stocks  are  light.  Corn 
j  moving  moderately,  but  the 
u  rneral  situation  is  dull.  Pros- 
;cts  for  a  large  pack  are  not  so 
•ight  as  they  were.  Prices  for 
ie  week  show  no  change.  Peas 
•e  still  in  fair  demand,  with  the 
c  arket  still  firm.  Some  Wiscon- 
n  peas  offered  in  the  East  dur- 
g  the  week  were  eagerly  snap- 
id  up  at  10  to  15  cents  above 
e  price  of  futures.  Peaches  are 
ichanged,  being  still  very  high 
1 ! ’■erywhere.  The  price  of  raw 
1  aterial  in  all  factory  sections  is 
xeedingly  high.  It  is  reported 
1  at  the  supply  of  peaches  packed 
California  this  year  will  be 
unewhat  larger  than  was  ex¬ 
ited.  Lemon  clings,  however, 
e  scarce.  Apples  are  firm, 
obody  will  sell  futures,  and  the 
lowest  spot  prices  on  gallons  is 
1.25.  The  general  small  Balti- 
ore  line  is  unchanged  and  in 
jht  demand.  California  canned 
ii|  >ods  in  the  same  position. 

Dried  Fruits. 

Prunes  are  slow.  There  is  a  lit- 
_  j  -  spot  demand,  but  not  much, 
^uturesare  still  strong, and  an  ad- 
ince  in  them  is  by  no  means  im- 
i  issible.  Peaches  are  dull  at 
1  ichanged  prices.  Currants  are 
rong  on  spot,  and  have  ad- 
,  meed  %  cent.  This,  however, 
merely  a  local  and  temporary 
mdition,  and  will  soon  cure 
■self.  Apricots  are  unchanged 
id  selling  readily.  Raisins  are 
Jill  firm,  though  in  light  request.) 


The  trade  are  still  working  on  the 
Australian  raisins  mentioned 
some  weeks  ago.  Apples  are  firm 
and  scarce.  Citron  has  advanced 
1  cent  per  pound,  owing  to  dam¬ 
age  to  the  crop  and  light  stocks 
abroad.  The  price,  though  high, 
is  still  somewhat  below  last  year. 

Beans  and  Peas. 

Pea  beans  show  further  ad 
vance,  and  are  now  quoted  in  a 
large  way  at  $1.95.  Damage  to 
the  growing  crop  and  light  offer 
ings  are  the  causes.  Marrows 
range  from  $2.10  to  $2.20,  having 
advanced  more  in  sympathy  with 
pea  beans  than  for  any  other  rea¬ 
son.  California  limas  are  un¬ 
changed  and  in  moderate  de 
mand.  Split  peas  are  unchanged 
and  in  good  demand.  Other 
grades  are  unchanged  and  firm. 
There  has  been  an  unusually 
good  demand  for  dried  peas  all 
summer. 

Butter. 

The  butter  market  is  very  firm 
at  the  recent  advance.  The  make 
continues  about  normal  and  the 
quality  is  running  good.  The 
consumptive  demand  for  butter  is 
active  and  some  dealers  have 
withdrawn  some  fancy  butter 
from  storage  in  order  to  supply 
the  demand.  Present  conditions 
are  likely  to  exist  as  long  as  the 
weather  continues  warm.  After 
the  cool  weather  comes  there  will 
likely  be  an  increased  demand 
and  slightly  higher  prices.  This 
applies  to  prints  as  well  as  solids. 
Under  grade  creameries  are 
equally  firm  with  the  higher 
grades. 

Eggs. 

The  egg  market  is  very  firm 
at  the  recent  advance.  There  is  a 
large  consumptive  demand  and 
considerable  withdrawals  from 
storehouses.  The  quality  of  the 
receipts  is  improving.  Altogeth¬ 
er  there  is  likely  to  be  a  station¬ 
ary  market  with  unchanged 
prices  for  a  few  days,  though  at 
this  season  the  market  is  always 
very  uncertain. 

Cheese. 

The  cheese  market  at  all  coun¬ 
try  points  has  advanced  another 
cent,  and  is  now  firm.  The 
make  of  cheese  is  lighter  than  it 
has  been  for  several  years,  owing 
to  extreme  dry  weather  in  the 
cheese  producing  sections.  The 
high  prices  have  not  as  yet  inter¬ 
fered  with  consumption,  and  it  is 
probable  that  before  September  is 
gone  there  will  be  still  further  ad- 


PURE  LARD 

Gives  satisfaction  to  the  consumer,  and,  there¬ 
fore,  reflects  credit  on  the  dealer  selling  it. 

In  order  to  give  the  very  best  satisfaction 
to  all  concerned  it  should  not  only  be  pure, 
but  should  contain  all  the  original,  natural  oils. 

Many  brands  are  ‘‘pure,”  but  do  not 
contain  these  rich  oils,  as  the  manufacturer 
extracted  them  to  increase  his  profits.  This 
leaves  but  a  residue,  white,  sweet,  pure  per¬ 
haps,  or  at  least  unadulterated,  but  corre¬ 
spondingly  “poor,”  because  it  lacks  richness. 

Such  lard  can  be  purchased  for  less 
money  than 

Burk's  Lard 

but  the  consumer  will  require  a  larger  quantity 
to  do  the  same  amount  of  work,  consequently 
it  costs  more  in  the  end  and  fails  to  give  the 
necessary  satisfaction. 

Sell  your  customers  Burk’s  Lard, 
which  is 

Guaranteed  by  $1000  Bond 


to  be  strictly  pure,  to  contain  nothing  but 
what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its 
original  properties,  none  of  which  have  been 
extracted. 

This  bond  is  deposited  with  the  Retail 
Grocers’  Association  of  Philadelphia. 

Use  Burk’s  Pork  Products 

NOT  THE  CHEAPEST— BUT  THE  BEST 


EOUIS  I?  IT  lif  K 

GIRARD  AVE.  AND  THIRD  ST. 

PHILADELPHIA 
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vances.  The  quality  of  the  pres¬ 
ent  arrivals  is  very  good.  Tart 
skims  are  bringing  within  2  to  3 
cents  of  the  better  grades.  The 
demand  consumes  everything  as 
fast  as  it  arrives. 

Provisions. 

The  market  for  all  smoked 
meats  is  dull.  There  has  been 
some  falling  off  in  the  consump¬ 
tive  demand,  as  is  usual  at  this 
season,  and  as  the  demand  de¬ 
clines  still  further  prices  will 
probably  ease  off  also.  Pure  lard 
is  firm  at  an  advance  of  34  cent, 
due  entirely  to  increased  demand. 
Compound  lard  is  unchanged,  but 
firm  and  active.  Barrel  pork  is 
steady  at  unchanged  prices. 
Dried  beef  shows  a  further  ad¬ 
vance  of  1  cent  per  pound. 

Produce. 

White  potatoes,  30  to  35  cents 
per  basket,  good  demand ;  cab¬ 
bage,  10  to  15  cents  per  basket, 
$1.25  to  $2.50  per  100,  fair  de¬ 
mand  ;  Savoy,  50  cents  per  bar¬ 
rel,  demand  poor;  squash,  10  to 
15  cents  per  basket,  poor  demand  ; 
cucumbers,  25  cents  to  $1.25  per 
basket,  demand  good  ;  turnips,  20 
to  25  cents  per  basket,  demand 
fair;  string  beans,  green  and  wax, 
30  to  50  cents  per  basket,  de¬ 
mand  good ;  carrots,  40  to  50 
cents,  demand  fair ;  egg  plants, 
20  to  25  cents  per  basket,  demand 
good;  peppers,  15  to  20  cents  per 
basket,  demand  good  ;  lima  beans, 
improved,  75  to  85  cents  per  bas¬ 
ket ;  flat,  40  to  50;  shelled,  11  to 
14  cents  per  quart,  demand 
good  :  yellow  onions,  60  cents  per 
basket ;  white,  60  to  65  cents  per 
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basket ;  pickling,  white,  75  cents 
per  basket;  Spanish,  70  cents  to 
$1,  demand  slow;  beets,  $1.5°  to 
$2  per  100,  demand  fair;  radishes, 
$1.50  per  100,  demand  fair;  spin¬ 
ach,  $2  per  barrel,  demand  fair  to 
good ;  celery.  York  State,  25  to 
50  cents  per  bunch,  fair  to  good 
demand;  corn,  $1.10  to  $1.25  per 
100,  fair  demand;  salad,  $2  per 
crate  of  three  dozen ;  Pennsyl¬ 
vania,  $1  per  barrel,  fair  to  good 
demand. 


$1.50  per  basket.  Very  few  1 
peaches  are  coming  from  Dela¬ 
ware,  barely  two  cars  a  day,  as 
against  thirty  to  forty  cars  last 
year  at  the  same  time. 

Tomatoes  are  a  little  higher, 
owing  to  falling  off  in  receipts. 
The  canners  have  paid  as  high  as 
28  cents  during  the  week,  and  the 
general  jobbing  price  is  from  25 
to  40  cents,  with  50  to  60  cents 
gotten  for  some  extra  fancy. 


AMONG  THE  TRADE. 

A  letter  from  the  Spanish  oliv< 
growing  district  received  by  5 
local  olive  handler  during  tin 
week  states  that  a  good  averag< 
crop  of  Queens  and  Manzanillo 
is  expected  this  year.  Un 
favorable  weather  conditions 
however,  may  reduce  the  size 
Olives  in  this  country  are  a  littl 
cheaper  than  they  were,  owing  ti 
cuts  made  by  two  large  handlers 


Green  Fruit. 

Bananas,  firsts,  $1.50  to  $x -75 
per  bunch;  8-hands,  $1  to  $1.25; 
7-hands,  65  to  90  cents;  6-hands, 
40  to  60  cents ;  red,  50  cents  to  $2 
per  bunch,  demand  poor;  Califor¬ 
nia  oranges,  $4.25  to  $5  per  box, 
fair  to  good  demand ;  pineapples, 
$5  to  $5.50  per  box,  demand  poor  ; 
lemons,  $2  to  $4  per  box,  demand 
poor;  limes,  80  cents  to  $1  per 
100,  demand  poor. 

Nuts. 

Peanuts,  roasted,  choice,  $1.25 
per  bushel;  fancy,  $1.50;  large 
jumbo,  $1.65  per  bushel;  green 
peanuts,  choice,  sH  cents  per 
pound ;  fancy,  7  cents ;  large 
jumbo,  8  cents,  demand  fair; 
Brazil  nuts,  8jS4  cents  per  pound; 
filberts,  ioj4  cents;  pecans,  16 
cents;  walnuts,  Marbots,  1234 
cents  per  pound  ;  mixed  nuts,  1134 
cents,  demand  slow. 


MARKET  NOTES. 

There  is  little  change  in  the 
peach  situation.  The  best  are 
now  coming  from  New  Jersey 
and  range  from  $2  to  $2.50.  Ordi¬ 
nary  grades  range  from  $1  to 


The  quality  of  the  cantaloupes 
on  the  market  is  extremely  un- ! 
certain.  Most  of  the  supply  is 
from  near-by  points  and  range 
from  10  cents  to  $1  per  basket. 
A  few  Colorado  Rocky  Fords  are 
averaging  $3.50  and  are  wanted. 

Near-by  sweet  potatoes  are 
commanding  75  to  80  cents  per 
basket.  Southern  potatoes  range 
from  $2.50  to  $3  per  barrel,  and 
the  demand  is  good. 

California  grapes  have  declined 
from  50  to  75  cents  per  box.  They 
have  been  ranging  from  $2  to 
$2.75,  which  is  too  high.  The  de¬ 
mand  is  fair. 

Moore’s  early  grapes  from  Del¬ 
aware  and  Maryland  are  coming 
in  now  and  now  range  from  $1 
to  $1.25.  They  were  as  low  as  75 
cents.  A  few  Concords  are  also 
in  and  average  $1. 

Corn  is  about  unchanged  from 
last  week — 50  to  60  cents  per  bas¬ 
ket.  The  demand  is  good  and  so 
is  the  quality. 


Barley  has  advanced  50  cent 
during  the  past  few  days,  an 
coarse  barley  is  now  quoted  ra 
$3.50  in  a  large  way.  Scarcity  0 
good  stock  is  the  cause. 

All  prices  on  rolled  oats  hat 
been  withdrawn.  The  last  quots 
tion  was  $6.25,  and  no  new  pric 
is  expected  until  September  1 5t 
The  situation  is  very  strong.  A 
markets  are  nearly  bare. 

Frank  Derrick,  in  charge  of  tl 
tea,  coffee  and  rice  departmen 
of  Reeves,  Parvin  &  Co.,  gave 
dinner  to  the  firm’s  salesmen 
^the  Bourse  restaurant  last  Sa 
urday. 


jom  R  jcMge  &  son 

Printers 

927  Arch  Street 

Philadelphia 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


Johnson,  the  Retail  Grocer 

Retails  for  cash  over  300  pounds  of  sliced  dried  beef  a  week  and  about  twice  thisamount 
of  sugar— sugar,  clear,  bright,  sweet  and  sparklingly  beautiful,  and  yet  this  sugar 
adds  nothing  to  Johnson’s  prestige  or  profit.  Why  ?  Because  96  competitors  retail 
sugar  just  as  nice  and  quite  as  cheap  and  give  credit  besides. 

Johnson  Builds  the  Famous  Patented  Eversharp  Slicing  Machine 


Which  slices  dried  beef  to  perfection,  each  slice  full  size,  transparently  thin  and  so 
smooth  it  shines  like  a  polished  mirror.  Wafer  slices  so  invitingly  handsome,  so 
moist,  soft  and  juicy,  and  such  delicious  eating.  They  command  36  cents  a  pound 
and  show  a  pleasing  profit  of  more  than  45  dollars  a  week.  While  every  slice  eaten 
adds  to  johnson's  popularity  and  prosperity. 

Johnson  rents  out  four  Eversharp  machines  in  New  Brunswick  and  allows  no 
more.  Is  the  financial  intuition  of  a  Rockefeller  required  to  choose  between  con¬ 
ducting  the  dried  beef  business  on  the  old  style,  free  for  all,  profitless  sugar  selling 
system  or  a  more  pleasant  business,  enormously  enlarged,  with  the  number  of  Ever¬ 
sharp  slicing  machines  in  a  city  limited  to  a  few  plucky,  enterprising  up-to-date 
grocers  ?  Send  for  a  sample  of  sandwich  sliced  beef,  and  you’ll  decide  to  cut  out  all 
competition  by  installing  a  patent-protected  Eversharp  sheer. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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his  Department  is  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions,  j 
m  request,  and  to  the  suggesting  of  original 
ertisements  when  data  is  supplied.  All 
imunications  sent  in  for  this  Department 
uld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
er  and  taken  up  according  to  strict  rotation 


: 


A  correspondent  sends  me  in  a 
pped  newspaper  advertisement, 
t  his  own,  I  believe,  and  asks 
;  what  I  think  of  it.  Here  it  is : 


pliments,  than  to  let  it  go  at 
simply  saying  he  was  compli¬ 
mented.  “For  having  furnished 
them  with  a  truly  different  and 
better  kind  of  store.”  What  is 
the  “truly  difference”?  What  is 
the  superiority?  Why  not  tell  it? 
As  a  matter  of  fact,  is  it  not 
ridiculous  not  to  tell  it?  “Our 
stock  is  large,  up  to  date  and  well 
selected.”  Who  believes  such 
claims  any  more?  Everybody 
makes  them,  and  they  have  no 
more  weight  than  so  much  blank 
paper.  “The  store  is  well  lighted, 
airy  and  comfortable.”  All  im¬ 
portant,  but  not  the  sort  of  quali- 


ITto^S  NO  End 

to  the  compliments  our  customers  are 
paying  us  for  having  furnished  them 
with  a  truly  different  and  better  kind 
of  Store. 

Our  stock  is  large,  up-to-date  and 
well  selected,  and  the  store  is  well 
lighted,  airy  and  comfortable. 

REMEMBER  when  on  Broad  Street  to  stop  and  see  us. 


This  is  a  very  poor  weak  acl- 
■rtisement,  and  if  run  in  every 
iper  in  the  city  every  day  for  a 
11  year  would  probably  not  get 
single  direct  reply.  Let’s  take 
up  and  examine  it  a  minute : 
There’s  No  End”  is  the  head. 
rell,  there’s  nothing  special 
>out  that.  What  is  there  in  the 
mple,  mild,  tame  statement 

I  There’s  No  End”  to  arouse  con- 
lence  and  interest  and  make  you 
ant  to  read  more.  “A  New  Sort 
'  a  Store”  would  have  been  bet- 
r,  but  even  that  wouldn’t  have 
;en  particularly  good.  But 
There’s  No  End”  is  pointless ;  of 
self  it  means  nothing.  It  is  hard 
)  frame  three  words  which  mean 
ss  than  “There’s  No  End.” 


. 


*  *  * 


Now,  as  to  the  body  of  the  ad- 
■  ertisement  “There’s  No  End  to 
le  compliments  our  customers 
re  paying  us  ’ — -That,  of  course, 
verybody  will  set  down  at  once 
s  guff,  and  even  if  it  were  true, 
dio’s  interested?  Assuming  that 
his  advertiser  has  really  been 
omplimented,  what  were  the 
bmpliments  for?  How  much 
,iore  sensible  to  tell  what  they 
’ere  for,  so  as  to  get  more  corn- 


ties  that  get  trade.  Everybody 
likes  an  airy,  light  and  comfort¬ 
able  store,  but  these  aren’t  the 
qualities  they  go  to  a  store  for, 
important  as  they  are.  And  even 
if  they  were  the  fact  that  every¬ 
body  makes  the  same  claims 
would  reduce  their  weight  to 
nothing. 


Siberian  Butter  Coming  to  New 
York. 

Some  importations  of  Canadian 
and  Siberian  butter  are  about  to 
arrive  in  New  York.  It  is  claimed 
that  Western  Canada  is  the  only 
section  of  the  Dominion  from 
which  any  liberal  supplies  can  be 
had  at  present,  and  that  is  mostly 
of  the  dairy  grade.  Qn  the  other 
hand,  Siberia  has  considerable 
butter  to  export,  due  partially  to 
the  slightly  higher  prices  which 
have  prevailed  there  this  summer, 
which  has  to  some  extent  cur¬ 
tailed  their  exports  to  Germany, 
Great  Britain  and  other  European 
countries.  The  Siberian  is  said  to 
be  about  the  only  butter  from 
any  European  country  which  does 
not  contain  preservatives,  and 
|  therefore  is  practically  the  only 
I  goods  that  could  come  here  under 


the  new  ruling,  unless  prices  here 
should  warrant  a  change  in  their 
customary  methods  of  making. 
Several  local  houses  which  here¬ 
tofore  have  not  handled  any  Si¬ 
berian  butter  are  now  testing  and 
trying  it  in  a  small  way,  with  a 
view  to  operations  of  some  extent 
in  those  goods  should  domestic 
prices  warrant  it  this  fall  and 
winter. 


Had  Varicose  Ulcer  for  Twenty 
Years. 

Mrs.  Edwin  Snow,  Spencer,  Mass., 
writes  under  date  of  May  25,  1907: 
“It  is  with  pleasure  that  I  send  you 
these  few  lines  telling  you  what  your 
Absorbine  has  done  for  my  husband’s 
leg.  He  has  had  a  Varicose  Ulcer  for 
twenty  years  and  could  get  nothing  to 
heal  it  until  he  got  your  Absorbine,  Jr., 
and  that  is  doing  the  work.  I  shall  not 
be  without  it  in  the  house.”  Absorbine, 
Jr.,  for  mankind  is  an  antiseptic,  germi¬ 
cide  and  discutient,  mild  and  pleasant 
to  use.  Cures  varicose  veins,  varicocele, 
hydrocele;  removes  wens,  goitre  and  all 
soft  bunches  from  mankind.  One  dol¬ 
lar  a  bottle  at  your  druggist,  or  post¬ 
paid  upon  receipt  of  price.  W.  F. 
Young,  P.  D.  F.,  9  Monmouth  street, 
Springfield,  Mass. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
’&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure— 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
XJ.  S.  Pat.  Off. 


4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


40  dozen  Carter  &  Williams’ 
Peanut  Butter  was  sold  by  one 
Philadelphia  Grocer  in  one 
month. 

What  brand  do  you  sell  ? 

Your  Jobber  will  supply  you, 
cost  no  more  than  the  ordinary 
kinds. 

Packed  in  tumblers,  retailing 
at  10  cents  per  glass. 

Packed  in  Screw  Top  Jars, 
retailing  at  1 5  cents  per  jar. 

Packed  two  dozen  to  the  case. 

CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


jfn/tez-d.  Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO, 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


$15  PROFIT  PER  GROSS 

GOFF’S 

COUGH 

SYRUP 

The  Cure  for  Deep-seated  Colds 

Write  for  our  special 
proposition  to  grocers. 

S.B.GOFF&  SONSCO.,  Camden,  N.J. 

ESTABLISHED  18T2 
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We  Can  Show  You  How  io 
Increase  Your  Business 


If  you  walked  down  Market  or  Chestnut  Streets  at  night 
and  one  window  in  a  Mock  was  brilliantly  illuminated,  while 
the  rest  were  in  darkness,  which  would  you  stop  to  look  at? 
The  lighted  one  most  certainly.  If  that  window  displayed 
goods  you  needed  at  a  low  price,  that  store  would  impress 
itself  upon  you  and  most  likely  you  would  go  back  and  buy 
when  it  was  open — because  an  impression  would  be  made 
on  you. 

Did  it  ever  strike  you  that  if  you  lighted  your  store  window 
up  at  night  after  you  closed  and  exhibited  something  in  it 
that  would  attract  attention,  that  passers-by  would  remember 
your  place  and  come  in  when  you  opened  up,  to  get  what  you 
offered,  particularly  if  nearby  competitors  left  their  windows 
in  darkness  ? 

If  it  seems  like  an  unnecessary  expense  to  light  your 
windows  when  your  store  is  closed,  write  or  phone  us  and  we 
will  show  you  that  you  can  make  up  what  it  will  cost  you  for 
a  month,  in  one  day’s  new  business. 


The  Philadelphia  Electric  Co. 

tenth  aind  chestnut  streets 


“Is  This 
What  I  Made  ?  ” 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  baud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  3.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  con PAN Y 

ALLEGHENY,  F»A. 


How  Every  Man  Can  Sell  More  Goods’ 


A  Business  Expert  Interestingly  Tells  How  Any  Merchant: 
Ordinary  Intelligence  Can  Improve  His  Selling  Powei 
Using  All  Your  Senses  When  You  Buy  Goods.  The  P« 
Woman  Who  Got  the  Second  Order. 


Science  of  Salesmanship.  What 
is  science?  Herbert  Spencer  says 
science  is  classified  knowledge. 
That’s  simple,  is  it  not?  Who  has 
the  knowledge  that  we  are  after? 
Four  classes,  namely,  the  Retail 
Salesman,  the  Wholesale  Sales¬ 
man,  the  Specialty  Salesman  and 
the  Promoter.  This  takes  in 
every  class  of  salesman.  Each 
one  of  these  hundreds  of  thou¬ 
sands  of  men  have  ideas  of  how 
to  sell  things.  By  putting  to¬ 
gether  these  ideas  the  science  has 
been  formulated. 

What  is  knowledge?  How  do 
we  know?  Everything  we  learn 
we  learn  through  the  five  senses — 
seeing,  hearing,  smelling,  touch¬ 
ing,  tasting.  No  one  living  ever 
learns  in  any  other  way.  The 
merchant  who  learns  more  than 
his  competitor  either  sees  more, 
or  hears  more,  or  smells  more,  or 
touches  more,  or  tastes  more.  By 
using  these  five  senses  we  get 
sensations.  Hold  a  bottle  in  front 
of  a  new-born  child  and  the  eyes 
will  notice  nothing.  Do  this  the 
third  or  fourth  da.y  and  you  will 
notice  that  the  child’s  eyes  will 
follow  the  bottle.  The  child  has 
an  image.  It  does  not  know  that 
it  is  a  bottle,  but  it  registers  an 
image.  From  images  we  get  con¬ 
cepts,  from  concepts  we  form 
ideas.  From  ideas  we- form  judg¬ 
ments,  from  judgments  laws,  and 
from  laws  we  establish  principles, 
which  is  the  highest  form  of 
thinking.  It  is  not  necessary  for 
the  business  man  to  go  further 
than  judgments.  There  are  four 
kinds  of  judgments.  Hasty  judg¬ 
ments,  mistaken  judgment  s, 
prejudiced  judgments  and  sound 
judgments.  To  illustrate:  Four 
card  players  were  playing  a  game 
and  one  fellow  trumped  his  part¬ 
ner’s  ace,  whereupon  the  partner 
drew  his  revolver  and  shot  him, 
on  the  ground  that  no  man  who 
would  make  such  a  blunder  has  a 
right  to  live.  Upon  examination 
they  found  that  the  player’s  cards 
were  all  trumps,  thus  showing 

Note. — The  above  is  a  portion  of  an  address 
delivered  by  the  writer  before  the  Pennsylvania 
Retail  Merchants’  Association  at  York,  Pa.,  last 
week.  It  was  received  too  late  for  insertion 
with  the  regular  report. 


that  the  judgment  of  the  par 

was  hasty. 

Mistaken  judgments.  Suppc 
I  say  that  certain  curtains  are 
You  see  and  know  they  are  g re 
They  look  red  to  me  because  I 
color-blind.  My  judgment  is  tl 
they  are  red.  My  judgment 
mistaken  because  I  am  col 
blind.  My  sensations  are  not 
rect.  You  are  ready  to  excuse 
for  my  judgment.  And  we 
usually  willing  to  excuse  mistak 
judgments,  but  we  are  not  so  w 
ing  to  excuse  hasty  or  false  juc 
ments. 

Prejudiced  judgments.  I  ai 
Republican  and  therefore 
judgment  may  be  prejudiced, 

I  certainly  approve  of  Presidi 
Roosevelt’s  plan  and  policy  of 
square  deal.  When  you  prefao] 
prejudiced  judgment  by  sayil 
you  may  be  prejudiced  you  tm 
your  point  very  much  strong 
and  guard  yourself  against  cr 
cism.  What  we  are  all  after 
sound  judgments. 

Sound  judgments.  Good  po 
toes  will  sell.  These  are  good 
tatoes,  therefore  these  potatc 
will  sell.  This  is  a  sound  juc 
ment  and  if  the  potatoes  are  gc 
and  the  price  is  right  buy  them  I 

You  will  see  the  importance 
training  your  five  senses  right, j 
order  to  have  sound  judgment. 

At  the  present  time  I  am 
perimenting  with  my  six-year- 
daughter.  The  other  day  I  s;| 
to  her:  “Go  out  and  bring  me 
leaf  from  that  Norway  maple 
a  leaf  from  that  peach  tree, 
you  see  the  difference?” 

“Yes.” 

“Can  you'  hear  the  difference 

“No.” 

“Can  you  smell  the  difi’l 
ence  ?” 

“Yes.” 

“All  right,  this  evening  wher 
come  home  I  am  going  to  sell  v| 
a  load  of  peach  leaves.  Now 
sure  that  you  know  all  about 
peach  leaf.” 

“All  right.” 

In  the  evening  I  took  a  horn 
suckle  leaf,  which  resembles 
peach  to  a  certain  extent,  ar 
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rway  maple  leaf  and  showed 
m  to  the  child  and  said :  “Are 
i  ready  to  buy  a  load  of  peach 
ves?” 

‘  Yes.” 

Here  I  have  two  samples, 

|  ich  do  you  want,  this  one 
eking  the  honeysuckle  leaf)  ? 
w,  are  you  sure  that  that  is  a 
.ch  leaf?” 

Yes,  sir.” 

Look  again.  Now,  remember, 
t  are  buying  a  cartload  of  peach 
ves,  and  if  that  is  not  a  peach 
f  you  are  stuck.” 

Father,  I  am  sure  that  that  is 
each  leaf.” 

Then  I  crumpled  it  up  and  said, 
nell  it.”  You  should  have  seen 
expression  on  her  face  when 
:  discovered  that  it  had  not 
peach  leaf  smell.  Then 
flowed  her  a  genuine  peach  leaf 
1  a  honeysuckle  leaf  side  by  side. 

;  saw  the  difference,  but  for  fear 
t  she  might  again  be  mistaken, 
profited  by  her  former  hasty 
j  gment  by  rubbing  what  she  then 
t  ught  was  the  peach  leaf  and 

Ielling  it  said,  “I  am  now  sure 
t  that  is  a  peach  leaf.” 
fou  will  see  from  this  illustra- 
i  the  value  of  consulting  every 
:  of  your  senses  before  making 
■chases.  Senses  can  be  trained  to 
narked  degree.  There  are  some 
n  whose  sense  of  smell  is  so  keen 
it  they  can  tell  in  what  country 
has  been  grown  from  the  smell, 
you  want  your  judgments  to  be 
xl,  train  your  senses.  Yes,  train 
ir  senses  and  then  use  your  judg- 
i  nt.  Accept  all  the  ideas  you  can 
from  those  with  whom  you 
ne  in  contact,  but  use  your  own, 
ir  very  own  judgment.  You 
inot  train  your  judgment  by 
ng  the  judgment  of  the  other  fel- 

t. 

n  every  sales  transaction  there 
a  salesman,  the  customer,  the 
ids  and  the  sale  itself.  Whac  is 
I  esmanship?  Do  you  call  that 
i  n  a  salesman  who  gives  goods 
;  ay  by  quoting  a  price  way  below 
;  'rofit  basis?  No,  almost  any  man 
i  l  give  things  away.  Salesman- 
:  p  is  that  power  to  persuade 
)  iple  to  purchase  at  a  profit  that 
lich  he  has  to  sell.  In  other 

(I 

>rds,  power  equals  profit.  How 
i  this  power  obtained?  In  two 
’  .ys:  First  by  health  building, 
*jd,  second,  by  character  building. 

health  building  we  do  not  mean 
yt  you  must  be  an  athlete.  It  is 
>1 1  necessary  for  you  to  swing  ioo- 
und  dumb-bells.  You  need  not 


know  how  or  be  able  to  “skin  the 
cat.”  What  we  mean  by  com¬ 
mercial  health  is  endurance.  You 
all  know  what  a  valuable  asset 
health  is.  Health  is  the  harmon¬ 
ious  development  of  mind,  soul 
and  body,  to  such  a  degree  that 
every  organ  will  properly  per¬ 
form  its  function. 

What  do  we  mean  by  character 
building?  Character  is  that  mag¬ 
netic  force  of  real  manhood  and 
true  womanhood,  born  of  a  combi¬ 
nation  of  positive  faculties  and 
qualities  of  the  body,  the  intellect, 
the  feeling  and  the  will.  This  posi¬ 
tive  and  negative  is  present  all 
through  nature  and  life.  We  have 
a  positive  light,  negative  darkness. 
Positive  heat,  negative  cold.  In 
electricity  we  have  the  positive  pole 
and  the  negative  pole.  The  posi¬ 
tive  stands  for  power,  the  negative 
for  the  lack  of  it.  The  same  corre¬ 
sponding  conditions  prevail  in  the 
individual. 

In  the  body  we  have  the  positive 
strength,  the  negative  weakness. 

In  the  intellect  we  have  positive 
memory  and  negative  forgetful¬ 
ness.  Every  one  knows  what 
an  awful  loss  in  business  we 
can  attribute  to  forgetfulness, 
and  how  valuable  we  find  a 
good  memory.  I  just  learned 
the  other  day  that  a  Philadelphia 
real  estate  agent  lost  $15,000  be¬ 
cause  he  forgot  an  engagement. 

The  feeling.  Positive  self  re¬ 
liance  ;  negative  doubt.  Carnegie 
once  said  that  the  faculty  of  doubt 
or  caution  has  hindered  more  great 
successes  than  any  other  one  men¬ 
tal  thing.  What  we  want  is  cour¬ 
age  and  initiative  to  do  that  which 
we  feel  and  think  is  the  right  thing 
to  do. 

The  will.  A  student  came  to  a 
teacher  and  said,  “I  have  a  brother 
who  is  a  drinking  man.  He  wants 
to  stop,  and  I  know  you  can  help 
him.”  “No,”  said  the  teacher,  “I 
fear  we  cannot  help  him,  better  have 
him  take  the  Keeley  cure.”  “He 
has  taken  that,  but  of  no  avail.  I 
know  you  can  help  him.”  “Well, 
send  him  in.”  When  he  came  in  the 
teacher  got  right  up  close  to  him 
and  said,  “Down  in  the  bottom  of 
your  heart  and  soul,  do  you  want  to 
stop  drinking?”  “Yes,  I  do.” 
“Then  bite  your  teeth  and  say  ‘I 
will.’  ”  “I  will.”  “These  are  the 
parts  of  you  that  enter  into  this 
transaction.  First,  the  body  that 
wants  the  drink;  second,  the  intel¬ 
lect  that  does  not  want  it.  Your  in¬ 
tellect  pulls  one  way  and  your  body 


New 
Move  1 

And  an  important  one  to 
grocers.  There  is  scarcely 
a  grocer  or  consumer 
within  twenty-five  miles 
of  Philadelphia  who  does 
not  know  of  Freihofer’s 
Bread,  Pie  and  Cakes. 
They  have  attained  their 
unprecedented  popularity 
solely  on  merit.  We  are 
now  manufacturing 
Macaroni  and  Noodles. 

« 

These  goods  we  make 
like  our  other  goods,  of 
thefinest  materialsmoney 
can  buy. 

The  goods  are  not  col¬ 
ored  artificially,  they  get 
their  rich  yellow  from 
the  entire  egg.  They  | 
not  only  conform  to  the 
Pure  Food  Laws,  but  are 
so  much  better  than  the 
law  requires,  that  you 
can  bank  on  making  and 
keeping  trade  with  them. 


Vienna  Baking  Co. 

,  PHILADELPHIA.  PA. 


These 
Sardines 
Are  as  Good 
as  Imported 


The  price-cutting  in 
domestic  Sardines  has 
smashed  the  industry 
badly,  because  it  has 
cut  the  quality. 

Some  of  the  domes¬ 
tic  Sardines  now  on  the 
market  are  literally  un¬ 
fit  for  food. 

We  haven’t  joined 
the  price-cutting  ball, 
for  we  won’t  do  any¬ 
thing  to  lower  the  qual¬ 
ity  of  St.  Croix  Sar¬ 
dines  even  a  hair’s- 
breadth. 

The  St.  Croix  Sar¬ 
dines  are  now  100  per 
cent,  better  than  any 
other  domestic  Sar¬ 
dines  packed.  They 
are  packed  in  %  oils 
and  mustards,  and 
we  are  one  of  the  very 
few  concerns  left  who 
follow  the  old  method 
of  drying  and  frying 
the  fish  in  prime  oil, 
and  who  use  nothing 
but  selected  salad  oil 
and  pure  sauce  for 
packing.  All  Sardine 
packers  agree  that  this 
is  the  best  plan,  but 
few  are  willing  to  pay 
its  cost. 

If  you  want  to  offer 
your  trade  a  domestic 
Sardine  that  tastes  as 
good  as  the  imported, 
look  into  the  St. 
Croixs. 


St.  Croix  Company 

ROBBINSTON,  ME. 
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Closed. 

As  Received. 

When  Filled 

Ready  for  Delivery. 

Farewell  to  Broken  Eggs 


If  you  haven’t  looked  it  up  you  probably  have  no  idea 
how  cheap  Safety  Ark  Egg  Carriers  are.  You  see  we  make  them 
ourselves,  with  machinery  that  does  the  whole  thing  almost  in 
an  instant,  they  are  shipped  to  you  knocked  down,  and  there’s 
no  way  in  which  they  can  cost  very  much. 

They’re  worth  to  you  many  times  their  cost,  there’s  no 
doubt  about  it.  From  the  day  you  put  them  in,  broken  eggs 
will  not  be  known  in  your  store,  at  least  not  in  the  selling  de¬ 
partment.  And  it  makes  clerks  proud  to  work  in  a  store  that 
knows  its  business  and  does  things  in  an  up-to-date  way. 

Write  for  prices  and  more  talk. 


Central  Egg1  Carrier  Co.,  Manufacturers 
McGRAW,  NEW  YORK 


Look  Sharp,  It’s  Time ! 


September,  October  and  November  are  the 
months  in  which  a  large  part  of  the  business  in 
Ralston  Health  Food  and  Purina  Whole  Wheat 
Flour  is  ordered  from  retailers.  You  ought  to 

decide  this  minute  whether  you 
are  going  to  push  these  prod¬ 
ucts  this  season. 

Reasons  why  you  should 
are  first,  that  we  are  about  be¬ 
ginning  a  very  extensive  mag¬ 
azine  campaign  which  is  as 
certain  as  can  be  to  bring 


orders  to  your  store ;  and 
second,  the  goods  are  right — the  acme  of  purity 
and  the  perfection  of  wholesome,  nutritious,  com¬ 
mon-sense  foods.  Honestly,  you  can  be  proud 
to  sell  such  goods — we  are. 


Ralston  Purina  Mills 


Portland,  Ore. 


ST.  LOUIS,  MO. 


Tilsonburg,  Ont. 


the  other.  Now,  the  third  party 
steps  in  and  does  the  deciding. 
That  is  the  will.”  “That’s  the 
refereeY  “Good,  call  him  the 
referee.  If  the  referee  decides  with 
the  body,  you  take  the  drink.  If  he 
decides  with-  the  intellect  you  do 
not  take  it.”  This  happened  some 
two  years  ago  and  the  referee  has 
always  sided  with  the  intellect.  Oh, 
the  power  of  the  will !  Make  him 
boss  to  command  you  to  do  the 
right. 

If  any  man  wills  to  be  a  success¬ 
ful  salesman,  and  every  merchant  is 
a  salesman,  it  is  necessary  for  him 
to  develop,  to  a  marked  degree,  the 
following  four  cardinal  essentials : 
First,  endurance,  as  to  the  body; 
second,  ability,  as  to  the  intellect ; 
third,  reliability,'  as  to  the  soul ; 
fourth,  action,  as  to  the  will.  You 
cannot  think  of  a  bootblack  or  a 
corporation  president  with  this  har¬ 
monious  development  who  is  not  a 
success. 

So  much  for  the  salesman.  Now, 
what  about  the  customer?  A  scien¬ 
tific  salesman  must  know  how  to 
size  up  his  customer.  Some  sales¬ 
men  have  more  intuition  than 
others,  and  for  this  reason  usually 
succeed  in  selling  to  the  abnormal 
man.  A  professor  of  mine  once 
made  this  statement:  “The  interior 
of  a  man  is  revealed  in  his  exterior, 
if  he  will  only  analyze  the  exterior.” 
It  is  not  alone  the  head,  or  the  hand, 
or  the  walk,  or  his  conversation, 
but  it  is  revealed  in  the  whole 
man. 

The  goods.  Know  your  goods. 
I  will  cite  one  incident  that  came  to 
me  recently.  In  Wilmington,  Del., 
I  asked  for  a  bag  of  peanuts  at  an 
Italian’s  stand.  The  woman  sized 
me  up  and  said,  “I  have  two  kinds, 
which  do  you  want?”  “What  is 
the  difference?”  I  asked,  “Have 
you  never  been  in  a  peanut  factory  ? 
Well,  I’ll  tell  you.  There  is  a  long 
wide  belt  and  seven  girls  standing 
at  the  side.  The  first  girl  picks 
out  the  poorest  peanuts  she 
sees ;  the  second  girl  picks  out 
the  poorest  she  sees,  and  so 
on  to  the  seventh.  Then  all 
that  are  left  on  the  belt  tumble  off 
into  a  bag.”  “Give  me  those  that 
drop  off  at  the  end  of  the  belt.”  I 
had  a  friend  with  me,  he  bought  a 
bag.  Before  we  left  the  town  we 
went  back  to  that  woman  and 
bought  five  bags  each.  Why?  Be¬ 
cause  they  were  the  best  peanuts  we 
ever  ate,  and  we  wanted  to  take 
some  home.  That  woman  knew  her 
goods ;  she  taught  me  something 


- 


“There  is  more  in  business  builc 
than  in  business  getting.” 

How  much  knowledge  we  c 
from  every  one  if  we  only 
them  out.  The  salesmen  that 
on  you  know  many  things, 
them  out. 

Finally,  the  sale.  You  neve 
a  thing  without  leading  your 
tomer  through  the  mental  la 

sale. 

First,  attention ;  second,  inter 
third,  desire;  fourth,  resolve. 

I  close  by  telling  you  how  to 
member  this  order.  When 
court  a  girl  you  must  first  get 
tention.  This  you  may  do  by  dr 
ing  neatly  and  tastefully.  By 
ing  well  shaved  and  nails  m 
cured.  Then  make  her  interes 
in  you ;  make  her  like  you.  We 
ways  like  the  good  qualities 
people.  Use  tact,  by  showing  ) 
good  qualities.  Then  be  honest 
telling  her  your  weak  01 
but  tell  her  to  keep  an 
upon  you,  because  you  are 
termined  to  make  the  w 
faculties  strong.  Ask  her  to  h 
you  to  make  them  strong, 
she  will  be  interested.  The 
step  is  desire,  make  her  want 
Because  you  are  sincere,  you 
growing,  and  she  will  feel  that 
cannot  afford  to  go  through 
without  you.  You  all  know 
when  a  woman  wants  a  thing 
will  have  it  at  any  cost,  and 
have  resolve  and  she  has  you. 

J.  Frank  Dechani 

Chicago,  Ill.,  Aug.  31,  1907. 


Glaced  Fruits  Will  Be  Scar 


Only  Large  Concern  in  This  Cou 
Burns  Down.  All  Future  Fall 
and  Winter  Orders  Up  in  the 
Impossible  to  Get  Sufficient  Stoc 
Fill  the  Demand.  Preserved  P 
apple  Situation  Particularly  Critic 


An  incident  of  much  importai 
to  the  trade  is  the  complete  destri 
tion  by  fire  of  the  factory  of 
Clausee  Manufacturing  and 
porting  Co.,  of  Jersey  City,  N. 
last  week.  The  concern  is  prac 
cally  the  only  large  manufactu 
of  glaced  fruits  in  this  countr) 
The  fire  happened  at  the  wo 
time  in  the  year  for  the  trai 
Many  thousands  of  dollars’  wo 
of  future  orders  for  the  fall 
winter  trade  had  been  given  ; 
shipment  of  these  was  about  to 
gin.  It  is  probable  that  not  a  cl< 
lar’s  worth  of  these  goods  will  n 
be  shipped,  as  the  concern’s  enti 
stock  was  completely  destroy 
Practically  their  most  import 
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The  Greatest  Publishers’  Offer  ever  made 

This  is  an  Offer  of  TWO  THOUSAND  POST  CARPS  and  a 
POST  CARP  REVOLVING  SHOW  RACK  that  we  Challenge 
Any  House  in  the  United  States  to  Duplicate  for  the  Money. 

2000  ART  POST  CARDS  entirely  new,  all  exclusive  subjects,  all  sellers  from  two  for  five 
cents  to  five  and  ten  cents  each.  Cards  that  sell  and  CARDS  THAT  PEOPLE  BUY,  Cards  that 
people  want,  CARDS  THAT  HAVE  NOT  BEEN  ON  THE  MARKET  BEFORE,  Cards  with 
originality  and  exclusiveness  and  every  card  a  SELLER. 

These  cards  will  sell  net  for  $50.00.  YOU  make  $38.00  on  the  transaction  and 

Get  a  Beautiful  24  arm  30-in.  high  Post 

Card  Display  Stand  Free  of  Charge  Besides 


we  Undersell  fill  fltfier  PjMjjg  anil  Dealers 

Note  Our  Prices  Compared  to  Regular  Jobbing  Prices. 

We  give  you  TWO  THOUSAND  CARDS  as  follows: 

Regular  Retail 


300  No.  20  Comics . 

Jobbing 

Price 

$1.35 

at  2 
for  5c 

$750 

300 

21  Art  Comics . 

. .  45c  per  100 

1.35 

7.50 

350 

22  Comics . 

. . . 45c  per  100 

1.58 

8.75 

100 

20  Forms  and  Faces... . 

.  $1.50  per  100 

1.50 

2.50 

150 

28  Landscapes . 

1.12# 

3.75 

150 

26  Farm  and  Field . 

. . .75c  per  100 

1.12# 

3.75 

150 

24  Surf  and  Marine  Views  . . . 

. .  .75c  per  100 

1.12# 

3.75 

150 

25  Vacation  Time . 

$1.50  per  100 

2.25 

3.75 

50 

26  Outing  Set . 

.  1.50  per  100 

.75 

1.25 

50 

20  Vignetted  Birthday  Cards 

1.50  per  100 

.75 

1.25 

50 

20  Mezzo  Birthday  Cards . 

.  1.50  per  100 

.75 

1.25 

50 

28  Vignetted  Florals  . 

.  1.50  per  100 

.75 

1.25 

50 

25  Postal  Playing  Cards . 

.  1.50  per  100 

.75 

1.25 

50 

24  Atheletic  Girls . 

.  1.50  per  100 

.75 

1.25 

50 

21  Art  Poets’  Quotation  Cards 

2.50  per  100 

1.25 

1.25 

Jobbers’  Price. 
Retail  Value  . 

.  .$17.15 

$50.00 

OUR  PRICE,  including  83.00  Rack,  $12.00 


You  get  500  8EASONA  BLE  cards  of  the  highest  artistic  excellence,  all  unique,  new  and  catchy,  especially  adapted  for  Vacation  and  Holiday  time,  every  one  of  them  an  Art  Card  that  will 
sell  for  5  cents  each .  ,  ^  .  .  „ 

You  get  500  Greeting  Cards,  Birthday  Cards,  Floral  Cards,  beautiful  Surf  Cards,  Marine  Views,  Landscapes,  Athletic  Girls,  Comics,  and  hundreds  of  other  beautiful  Art  Cards  in  colors,  as  well  as 
hundreds  of  Comics  that  are  exceptional 'sellers  and  entirely  new  subjects .  .  . 

The  WHOLE  line  of  Post  Cards  is  exclusively  new,  bright,  catchv,  artistic,  and  have  the  selling  qualities  that  no  other  series  of  Post  Cards  offered  by  any  other  Publishing  House  can  claim. 

Every  card  in  the  whole  2000  is  printed  in  from  four  to  ten  colors — no  black  and  white  or  cheap  cards  in  the  asortment. 

You  make  a  clean  profit  of  $38  OO  on  an  investment  of  $12  00.  .  .  , 

This  is  the  Post  Card  Aye ,  and  what  the  people  are  looking  for  is  new,  bright,  clear-cut  Art  Post  Cards  that  have  snap  and  selling  qualities f  and  we  are  otiering  you  an  assortment  01  neai  y 
300  different  subjects  of  Post  Cards,  a  proposition  that  must  appeal  to  everybody  who  wants  a  big  variety  of  fine,  quick-selliDg  Post  Cards.  #  .  .  .  _  .. 

This  is  purely  and  simply  an  advertising  offer .  The  2000  cards  are  only  a  starting  proposition.  The  $3.00  Revolving  Hack  is  given  free  only  with  your  original  order.  Addi¬ 
tional  Racks  furnished  at  $3.00  each.  We  want  to  sell  you  at  least  2000  cards  a  month  for  the  next  three  years,  or  perhaps  five  years.  We  are  willing  to  pay  money  to  get  our  line  started 

We  follow  up  this  series  of  Post  Cards  each  month  with  unique  and  attractive  Post  Card  Novelties,  so  that  you  will  be  ahead  of  your  competitor  all  of  the  time  with  the  best-selling  line  of  novelties 
in  Post  Cards  ever  offered  the  public. 

It  will  be  worth  twice  the  money  you  originally  invest  for  our  sample  line,  to  be  on  our  list  of  Post  Card  dealers.  .  , 

Of  course,  you  can  buy  where  you  like.  We  arc  not  spending  money  in  giving  you  a  raluable  concession,  unless  we  know  that  we  can  secure  your  business  for  the  future,  and  that  is  the  object  we  nave 
in  making  this  magnificent  proposition  to  you.  The  sale  of  these  cards  at  two  for  five  cents  will  net  YOU  $38.00.  Think  of  getting  $50.00  for  an  outfit  that  costs  you  only  $12.00.  Nothing  like  it  has 
tver  been  heard  of.  Many  of  these  cards  retail  readily  at  five  and  ten  cents  each. 

I)onft  let  your  competitor  get  ahead  of  you!  Wire  us  to  hold  your  city  for  you ,  and  mail  your  order  at  once . 

2000  Cards  and  Rack,  all  for  $12.00,  F.  O.  B.  Chicago ,  30  days  net,  less  2  per  cent,  for  cash  in  ten  days. 


IRTON  H.  CORBETT  &  CO.,  Pul)li5l*fS-  23  Fifth  Avenue,  CHICAGO 
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Don’t  Get  the  Jobber 


Rubbed  the  Wrong  Way 


If  you,  Mr.  Retailer,  have  signed  any  future  canned  goods 
contracts,  ask  your  jobber  what  per  cent,  of  your  order  he  will 
absolutely  guarantee  to  give  you. 

In  most  cases  he  will  make  no  guarantee  whatever.  He 
can’t,  since  the  packer  has  made  none  to  him. 

In  no  case  except  one  will  he  make  a  guarantee  to  deliver 
you  all  you  ordered,  or  ioo  per  cent.  That  one  case  is  where 
he  buys  Blue  Bell  or  Clover  Farm  canned  goods,  for  we,  who  sell 
those  brands,  always  give  a  jobber  ioo  per  cent,  contracts  on 
them,  and  the  jobber  can  therefore  give  it  to  you. 

The  moral  is  to  buy  the  brands  that  will  give  you  what 
you  buy. 


STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  MD. 


Boom  Your  Own  Business 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  is  home-made  ? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net  ? 


Five  Sizes. 


John  E.  Smith’s  Sons  Go. 

51  Broadway  -  BUFFALO,  N.  Y. 


SltllTtO_WHIU  RlCt 

POPPING  (ORN 


C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn ,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad’s  Tip-Top”  at  io 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


Cases  of  40 /Is 


A  GREAT  OPPORTUNITY 


The  DONALDSON-SHULTZ  COMPANY 

having  voluntarily  dissolved  as  a  corporation  and  now  in 
process  of  liquidation,  offers  for  sale  its  well-equipped  and 
up-to-date 

PICKLE  FACTORY 

At  32-34  East  Montgomery  Street,  Baltimore.  Md. 

Complete  Machinery,  Brands,  Good-Will,  Recipes,  also  Brineries 
and  Processing  Plants  in  Virginia,  etc.  Have  large  established 
trade. 

Apply  at  the  above  Office. 


line  was  preserved  pineapple,  of 
which  as  much  as  1,500  cases  at  a 
time  was  sold  to  manufacturing  con¬ 
fectioners  in  Philadelphia.  The  fire 
leaves  the  pineapple  situation  par¬ 
ticularly  bad,  as  the  supply  of 
canned  pineapple  is  extremely 
light  and  the  price  constantly 
advancing.  Already  the  price 
of  the  preserved  article  has 
advanced,  owing  to  the  fire, 
from  5  to  6  cents  per  pound. 

It  is  difficult  to  see  how  a  sharp 
scarcity  in  glaced  fruits  can  be 
avoided  this  fall  and  winter,  since 
outside  of  the  Clausee  Co.  there  are 
only  a  very  few  small  concerns,  who 
could  not  begin  to  supply  the  de¬ 
mand,  and  to  import  foreign  fruits 
would  be  too  expensive. 


Figure  This  Out, 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 


by  grocers  everywhere,  set  aside  a  pa 
of  their  advertising  appropriations  to  pi 
into  a  fund  to  buy  something  substanti 
for  the  merchant,  that  something  repr 
sents  an  article  of  sufficient  value 
make  it  worth  the  grocer’s  while  to  tal 
a  real  interest  in  pushing  the  goods 
the  manufacturers  who  take  this  me 
of  showing  their  appreciation  of  the  gn 
cer’s  services.  That  the  importance 
this  matter  may  be  plain  to  you,  figui 
out  the  following:  The  Knickerbock 
Chocolate  Co.,  New  York,  gives  you 
quantity  of  Universal  coupons  with  the 
Hasty  Lunch  Chocolate,  Bedford  ar 
Blue  Ribbon  Cocoa.  No  better  goo 
ever  came  into  this  market.  Add  thi 
coupons  to  the  ones  you  get  with  tl 
products  of  the  following  firms  and  y< 
will  find  you  can  save  enough  coupoi 
in  three  months  to  entitle  you  to  a  firs 
class  set  of  harness,  a  platform  scale 
a  roll-top  desk.  In  six  months  you  c: 
save  enough  to  get  a  good  runabout, 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadi 
phia;  Wrigley  Manufacturing  Co.,  Phil 
delphia;  Franklin  Baker  Co.,  Philad 
phia;  the  Porcela  Co.,  Philadelphia;  11 
Canna  &  Fraser  Co.,  Philadelphia;  Joh 
Scott  &  Co.,  Philadelphia;  Weber 
Loesch,  Philadelphia;  Wm.  Dreydopp< 
Sons,  Philadelphia;  J.  W.  Beardsley 
Sons,  New  York;  Dixon  Crucible  C( 
Jersey  City;  Sea  Foam  Baking  Powd 
Co.,  New  York;  Flodon  Manufacturii 
Co.,  Boston,  Mass.;  Potter  &  Wrightini 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  oth 
big  local  houses  will  join  this  enterpris 
Don’t  you  think  this  matter  is  imports 
enough  for  you  to  push  the  goods  1 
these  firms?  Don’t  you  think  tl 
manufacturers  who  have  been  been  fir 
to  recognize  the  grocer’s  right  of  co 
sideration  should  have  the  grocer 
hearty  co-operation  ? 


Heart-to-Heart  Talks  With  Grocery  Clerkil 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 
vice  From  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  teries  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  th«  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


VIII. 

HOME-COMERS. 

From  now  till  September  15th 
or  so  you  will  notice  the  home- 
comers.  People  that  you  have 
missed  for  a  couple  of  months,  or 
a  month  even.  Let  them  feel  that 
they  were  missed ;  let  them  know 
that  among  our  hundreds  of  regu¬ 
lar  customers  their  patronage 
played  an  important  part. 

Get  ready  to  take  the  order, 
this  is  your  chance  to  write  up  a 
good  one.  You  will  find  them 
nearly  all  actually  starving  for  a 
good  square  home  meal.  Push 
out  the  tempting  things,  the 
fruits,  the  delicatessen  goods,  the 
fancy  crackers.  Everything  you 
can  think  of  that  a  country  or  sea¬ 
side  store  does  not  have  to  think 
of. 


Land  a  good  order. 


AVOID  PARTIALITY. 

Ours  is  a  business  that  peculiar 
ly  serves  all  kinds.  As  far  as  cla 
is  concerned,  there’s  northing  di 
tinctive  about  it. 

Bear  this  in  mind. 

The  man  with  the  overalls  mu 
get  the  deference  that  the  m 
with  the  diamonds  gets.  As 
rule,  his  business  is  worth  mor 

The  same  with  women,  < 
course.  Avoid  making  a  splurg 
when  an  auto-gowned  woma: 
enters. 

Quietly  and  politely  wait  upoi 
her,  when  it’s  her  turn.  Tl 
thing  to  do  is  to  sell  her  the  good 
she  wants ;  adapt  yoursel 
Please  her  with  quality  and  at 
tention. 
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Getting  Back  My  Dollar. 

Gee,  I’m  tired  to-night!  I  fee! 
if  I’d  been  winding  up  about 
venty  miles  of  red  tape. 

To  begin  with,  I  had  no  busi¬ 
es  to  have  anything  more  to  do 
ith  a  department  store.  I’ve 
/orn  I  wouldn’t  a  million  times, 
time  I  go  in  one  I  get  a 
in  the  neck,  but  my  wife 
they’re  little  heavens,  so 
e  first  thing  I  know  I’m  being 
d  into  one  by  her,  after  I’ve 
/orn  black  and  blue  I  never  will 
;ain. 


:  Well,  this  time  I  bought  a  shirt. 

1  y  wife  and  I  were  going 
rough  one  day  as  fast  as  I  could 
ag  her  when  we  came  on  a  shirt 
le.  “Two-dollar  neglige  shirts 
duced  to  $i.” 

“Oh,  do  buy  one !’’  says  my 
ife,  “you  need  a  new  shirt.” 

“I  ain’t  going  to !”  I  said 
urly.  “It'll  take  a  week  to  get 
and  I’m  too  old  to  waste  that 
uch  time.” 


“You’d  better  take  it,”  she 
ged ;  see  what  a  splendid  bar- 
]  tin  it  is.” 

Well,  I  suppose  I  have  a  sneak- 
g  fondness  for  a  bargain,  like 
!  erybody  else,  and  the  thing  did 
ok  pretty  good,  so  I  up  and 
mght  one. 

Just  as  I  said,  I  waited  for  a  hen 
a  while  for  the  change  and  the 
ickage,  and  then  grouched  out, 
st  as  I  always  do  out  of  a  de- 
irtment  store. 

The  first  time  that  shirt  was 
ashed  the  color  went  a  glim- 
ering.  You  wouldn’t  have 
lown  it  at  all.  Originally  it  was 
ue— blue  is  so  becoming  to  my 
>mplexion — but  after  it  was 
ashed  it  looked  like  a  grey  day 
the  coal  regions. 

“I’d  take  it  back,”  said  my  wife. 
They ’ll  give  you  your  money 
ick  when  you  show  the 
lirt.” 

Well,  I  didn't  like  to  lose  the 
}llar  and  I  didn’t  like  to  go  back 
id  begin  unwinding  a  mile  of 
:d  tape,  but  she  finally  persuaded 
'  ie  to  go,  so  this  morning  early  I 
ent  in  there.  The  store  always 
advertised  “money  cheerfully  re- 
inded,”  so  I  thought  I’d  cheer 
m  up  by  asking  for  mine. 


I  went  to  the  salesman  who  sold 
me  the  shirt,  and  told  my  little 
tale. 

"Just  come  this  way,”  he  said, 
“we’ll  see  the  aisle  manager;  he’ll 
fix  you  up.” 

After  a  walk  of  six  weeks  we 
came  across  the  aisle  manager. 

“This  is  Mr.  Jones,  the  aisle 
manager,”  said  the  salesman, 
“he’ll  fix  you  up.” 

I  told  my  little  tale  to  the  aisle 
manager.  “I  bought  this  .shirt,” 
etc.,  etc.,  etc. 

“We”ll  have  to  see  the  head  of 
the  department  about  that,”  he 
said  when  I  had  finished.  “Come 
this  way;  he’ll  fix  you  up.” 

We  walked  some  more  until  my 
old  feet  were  on  the  ground. 
Finally  we  came  to  the  office  of 
the  head  of  the  department. 

“Mr.  Haines  about?”  asked  the 
aisle  manager. 

“No,”  said  the  stenographer, 
“but  his  assistant  is  in.  See 
him  ?” 

“Guess  we’ll  have  to,”  said  the 
aisle  manager.  When  the  assist¬ 
ant  looked  up  and  agreed  to  listen 
to  us  the  aisle  manager  said  to 
me:  “Tell  this  gentleman  the 
facts  of  the  case.” 

I  told  the  assistant  head  of  the 
department  my  little  tale.  “I 
bought  this  shirt,”  etc.,  etc.,  etc. 

“Hum,”  said  the  assistant,  re¬ 
flectively,  “that’s  something  you'll 
have  to  see  Mr.  Haines  about. 
He  settles  all  those  matters  per¬ 
sonally.  Tell  you  where  you  can 
find  him.  He’s  over  with  Mr. 
Smith,  the  advertising  manager. 
You  know  where  that  is  (to  the 
aisle  manager),  over  back  of  the 
leather  goods.  Take  the  gentle¬ 
man  over  there ;  Mr.  Haines’ll  fix 
him  up.” 

“Come  right  this  way,  Mr. 
Haines’ll  fix  you  up,”  said  the 
aisle  manager. 

“Hold  on  a  minute,”  I  said  with 
asperity,  “if  we’re  going  on  an¬ 
other  long  walk  I’ll  have  to  shake 
some  Allen’s  footease  in  my 
shoes — I  didn’t  come  prepared  for 
a  pedestrian  tour  around  the 
world.  I’m  all  blistered  up  now  !” 

The  aisle  manager  smiled 
jovially,  and  by  sundown  we  came 
to  where  Mr.  Haines  was. 

Yes,  Mr.  Haines  was  in  with 
the  advertising  manager.  “Take 
a  seat ;  he’ll  be  right  out.” 

He  came  out  in  exactly  twelve 
minutes. 

The  aisle  manager  turned  to 
me,  as  a  signal  for  the  orchestra 


Five  reasons  why 
it  is  to  YOUR 
interest  to  push 
only  the  Exton. 

1 .  It  is  the  finest  oyster 
cracker  ever  made. 

2.  It  is  so  often  imi¬ 
tated  it  is  being  continu¬ 
ally  endorsed  by  its  com¬ 
petition. 

3.  It  goes  a  long  way 
toward  making  a  poor 
oyster  stew  good  and  it 
makes  a  good  stew  per- 
feet- 

4.  You  can’t  find  a 
consumer  anywhere  who 
has  used  the  ''Exton’’ 
oyster  cracker  who  will 
tell  you  any  other  oyster 
cracker  is  as  good. 

5.  The  above  state¬ 
ments  are  proven  con¬ 
clusively  by  the  fact  that 
the  Exton  cracker  has 
been  on  the  market  60 
years. 

A.  EXTON  &  CO. 

TRENTON,  N.  J. 

j-  j* 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers, 
Stamped  “Exton” 

f'  The  Best  Known  and 
Known  as  the  Best  ” 


SUCTION 

//  |  \  WIDE  MOUTH 

J  NO  RUBBER  RING- 
/  S/,NI  TARy 

Yl)  7  /  SELF  SEALING 

A  H  k  /  TIGHT 

liXyJ  y  NO  MOULD  NO  LOSS 

\Nv\V  x.itfj  KEEPS  VEGETABLES. 

FRUITS.  MEATS  ETC. 

?  SEALED  FOREVER. 

0  RETAINING  FRESH  NATURAL  FLAVORS  ^ 


Women 

Who 

Think 

About 

Their 

Work 

Here  is  a  common-sense 
preserving  jar  that  leaves  all 
others  in  the  shade,  no  mat¬ 
ter  what  is  claimed  for  them. 

Here  are  the  points  in  a 
nutshell : — 

1 .  Has  extra  wide  mouth , 
for  convenience  of  filling  and 
cleaning.  Any  woman  will 
grasp  this  instantly. 

2.  Requires  no  separate 
rubber  rings,  thus  saving  their 
cost  and  their  bother.  • 

3.  Special  caps  as  imper¬ 
vious  to  fruit  acid  as  glass 
itself. 

The  Economy  Jar  will 
deliver  at  the  end  of  the  year 
a  larger  percentage  of  good 
fruit  than  any  other  jar  made. 
There  are  no  foolish  fads 
about  it — it  is  built  on  com¬ 
mon-sense  lines,  and  particu¬ 
larly  appeals  to  women  who 
think  about  their  work. 

Kerr  Glass 
Manufacturing  Co. 

PORTLAND,  ORE. 


Send  Us  Yoor  Orders 
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You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 


The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 


BRAINS 


FOR 

GTfje  3Retatler  anti  gfobertteer 


The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 


If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 


Five  dollars  a  year  is  all  it  costs,  and 


a  ye 

its  worth  it  Sample  copy  15  cents. 


JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


Good-Bye 
Old  Drawer 


The  old-fashioned  bell-ringing 
money  drawer  is  gone  for  good. 
Thousands  of  dollars  have  been 
lost  through  it,  and  at  best  it  was 
never  anything  more  than  a  box 
to  keep  money  in. 

The  Standard  Cash  Register,  which 
costs  little  more  than  the  old 
drawer,  is  a  bookkeeper  and  a 
tight  little  safe  in  one.  Takes  the 
money  and  holds  it  safely,  and  at 
the  same  time  keeps  tab  on  your 
whole  business — how  much  you 
are  selling  and  on  what  terms  and 
who  sold  by. 

Send  for  more  information  and 


prices. 


Standard 
Czxsh  Register  Company 

No  32  Chestnut  Street 
Wabash,  Ind. 


to  strike  up,  and  I  began  to  sing 
my  little  tune.  “I  bought  this 
shirt,”  etc.,  etc.,  etc. 

The  head  of  the  department 
listened. 

“Who  sold  you  the  shirt?”  he 
asked. 

I  told  him. 

“Let’s  go  over  and  see  him,” 
he  said. 

“Oh,  shucks!”  I  said,  “if  this  is 
a  scheme  to  walk  me  to  death  so 
I  won’t  need  a  shirt,  it’s  pretty 
darned  near  succeeded  !  I  ain’t 
going  to  walk  another  step — I’ll 
w'ait  for  a  car  !” 

They  snickered  like  two  hideous 
fools,  hut  stepped  right  along,  so 
I  had  to  go  to. 

By  and  by  we  reached  the  sales¬ 
man.  By  that  time  I  had  made  up 
my  mind  that  if  anybody  else 
asked  me  how  it  happened  I 
would  swat  him  with  a  fearful 
swat.  But  nobody  did,  and  I  be¬ 
gan  to  cool  off  a  little. 

They  agreed  to  take  the  shirt 
back  and  give  me  my  money. 
Then  the  head  of  the  department 
said  to  me  : — 

“Just  take  a  seat  for  a  few  min¬ 
utes,  Mr.  Williams  (the  sales¬ 
man)  will  fix  you  right  up.” 

I  slumped  down  with  a  weary 
sigh,  and  settled  myself  for  a  long 
wait. 

By  and  by  the  salesman  came 
hack,  with  the  necessary  author¬ 
ity  from  President  Roosevelt  to 
give  me  hack  my  dollar.  He  sent 
a  hoy  for  the  head  of  the  depart¬ 
ment  again  and  in  a  few  more 
minutes  Mr.  Haines  appeared. 

The  salesman  handed  the  head 
of  the  department  some  sort  of  a 
record,  and  the  head  wrote  stead¬ 
ily  on  it  for  ninety  minutes.  Then 
he  handed  it  over  to  the  salesman 
again. 

“You  make  your  record  there,” 
he  said,  pointing  to  a  place. 

The  salesman  wrote  and  wrote, 
while  the  busy-hours  slipped  past. 
I  stood  first  on  one  foot,  then  on 
the  other,  and  then  on  my  hands. 

“We’ll  need  the.  aisle  manager 
here,”  finally  said  the  head. 

The  aisle  manager  came  arid 
added  his  written  version  of  how 
I  came  to  get  the  shirt,  why  I 
needed  the  shirt,  who  first  told  me 
to  buy  it,  what  made  me  such  a 
jackass  as  to  buy  it,  the  names  of 
the  only  two  fools  on  earth  who 
were  bigger  fools  than  I  was,  and 
some  more  pertinent  information 

Then  the  head  of  the  depart¬ 
ment  came  and  pushed  a  pencil 
and  paper  into  my  stiff  hands. 


“Please  sign  here,”  he  said.  I 
slowly  and  exhaustedly  scrawled 
my  name  and  handed  it  back. 

Then  all  three  wrote  some  more 
and  called  a  boy.  The  boy  went 
away  on  his  vacation.  I  waited. 
Finally  he  came  hack,  sunburned 
and  happy,  with  my  dollar  in  his 
hand.  The  salesman  handed  it  to 
the  aisle  manager,  the  aisle  man¬ 
ager  handed  it  to  the  assistant 
head  of  the  departrnent,  the  as¬ 
sistant  handed  it  to  the  head  of 
the  department,  and  the  head  of 
the  department  handed  it  to  me. 

As  for  me  I  limped  slowly  out, 
the  language  that  I  used  as  I  went 
outdoing  anything  that  had  ever 
passed  my  lips  before. 

Just  as  I  reached  the  door  a 
package  I  was  carrying  came  un¬ 
done,  and  I  stopped  at  a  wrapping 
desk. 

“Son,  give  me  a  bit  of  string, 
will  you?”  I  said,  “I  want  to  tie 
this  package.” 

“You’ll  have  to  see  the  aisle 
manager,”  he  said,'  “we  ain’t  al¬ 
lowed  to  give  string  away.” 

“Then  can  you  give  me  a  piece 
of  red  tape?”  I  snarled  at  him, 
gnashing  my  teeth.  If  he  hadn’t 
moved  away  I’d  a  bit  his  ear  off ! 

Drat  ’em ! 


Here’s  something  that  hit  me  just 
as  I  came  in  from  lunch  the  other 
day : 

Phila.,  Pa.,  Sept.  2,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — It  seems  about  eight 
years  or  more  since  I  began  read¬ 
ing  your  valuable  paper,  "Stroller” 
included.  I  cannot  help  notice  the 
enjoyment  “Stroller”  appears  to 
get  out  of  writing  about  the  weak 
and  'hypocritical  church  member, 
the  animus  he  seems  to  have  to¬ 
ward  the  church.  I  have  never 
noticed  him  writing  about  the  weak 
and  hypocritical  members  of  any 
other  organization,  never  an  article 
about  the  hypocrites  in  the  Odd 
Fellows  or  Masons.  Of  course 
there  are  hypocrites  in  the  church. 
Always  have  been  since  the  days 
of  Judas  Iscariot;  always  will  be  as 
long  as  the  church  remains  the  best 
and  most  unselfish  organization  in 
the  world,  because  it  is  only  good 
things  that  are  counterfeited.  You 
never  heard  of  a  counterfeit  thief  or 
a  counterfeit  liar,  or  a  counterfeit 
drunkard.  No  one  tries  to  counter¬ 
feit  the  bad.  Before  being  in- busi¬ 
ness  for  myself  I  was  .011  the  road 
many  years  and  came  in.  contact 
with  straight,  honest  men  in  the 
church  and  out  of  the  church,  also 
with  hypocrites  in  the  church  and 
out  of  the  church,  and  for  every 
hypocrite  in  the  church  I  think  I 
have  found  four  out  of  the  church, 
and  whenever  I  find  one  who  will 
not  go  into  the  church  because  of 
the  hypocrites,  I  say  to  him,  “Come 
along,  brother,  there’s  room  for  one 
more.”  Every  man  who  is  ashamed 
to  tell  his  wife  or  mother  how  he 
spent  the  night,  and  makes  some 
lie  to  hide  his  immorality,  is  a  hypo¬ 
crite.  And  I  have  known  many  of 
this  class  out  of  the  church  and  very 
few  in  it. 


In  your  issue  of  September 
“Stroller”  writes  up  five  hypocrite 
among  them  Smith,  who,  “Stroller 
says,  ‘‘is  as  mean  a  man  as  God  ex  e jj 
made.”  Now,  I  am  not  deiendii 
Smith,  for  I  don’t  know  him.f 
know  a  good  many  Smiths,  li 
they  are  a  different  type.  But  I  v  i 
guarantee  that  “Stroller”  will  nc 
go  to  these  men  and  say  the s | 
things  to  their  face,  but  under  : 
assumed  name,  or  nom  de  plume, 
attacks  them  in  the  dark,  if  jio 
them  the  church.  It  is  like  writia 
an  anonymous  letter  of  abuse.  C  1 
Smith  be  meaner  than  that?  Ol 
can  we  conceive  of  anything  mcr| 
ungrateful  and  dishonest  than  ia 
a  man  to  rob  his  God  who  lia 
given  him  every  blessing  he  e\( 
received?  Rob  God  of  his  servic 
his  talents,  his  Sabbaths,  leavin; 
others  to  do  both  theirs  and  hi 
share  of  rescuing  and  uplifting, hil 
fellowmen,  which  the  church  i| 
doing,  notwithstanding  her  faults| 
Is  it  not  just  as  wrong  for  a  ira 
to  rob  his  God  as  to  rob  his  fellov 
man?  Both  are  decidedly  wronl 
Until  “Stroller”  gets  to  be  a  per 
feet  man,  pays  his  God  what 
owes  him,  he  had  better  read  and  rel 
read  Matthew,  7:1-5.  Persona  ll 
I  am  far  from  perfect  (as  my  w:f| 
will  testify),  but  I  am  a  better  mtr 
a  better  husband,  a  better  fath<  il 
a  better  employer,  a  better  Chr  s| 
tian  for  being  in  the  church  and 
feel  greatly  indebted  to  it.  Therd 
fore  I  write  this  reply,  and  I  ar 
sure  voice  the  sentiment  of  maul 
high  principled  Christian  merchant^ 
and  commercial  travelers. 

Sincerely 

C.  Clay  Green. 

(Not  a  nom  de  plume.) 

Phila., 

Brother  Green,  there’s  one  till 
you  ought  to  take  back.  I  have  I 
animus  toward  the  church;  noth| 
but  the  purest  respect.  My  anir 
is  toward  the  church  hvpocr 
who’s  a  thousand  times  worse  tl 


the  hypocrite  outside  the  church 
cause  he  uses  holy  things  as  a  cl: 
while  the  outside  hypocrite  dci 
The  church  hypocrite,  when  he 
tends  to  be  a  church  member, 
for  himself  a  much  higher  stand 
than  the  other  fellow,  and  so 
trime  is  greater  when  he  violated 

Another  thing,  brother.  I  die 
attack  the  men  I  wrote  about.  Y'J 
I  attacked  was  their  practices — tl 
hypocrisy.  Are  those 'mean  qul 
ties  in  them  any  less  deserving| 
attack  because  there  are  other  hv 
crites  with  other  mean  qiialiti 
Give  me  time,  old  man,  I  may 
around  to  the  others  later. 

The  fact  that  I  don’t  sign 
name  to  what  I  write  has.notlj 
to  do  with  it.  The  only  point 
discussion  is  whether  hypocrisy 
a  church  member  is  a  fair  sub 
for  adverse  criticism.  If  you  ad 
it  is.  then  you  justify  my  arti 
And  surely  you  wouldn’t  deny 
it' is,  would  you?  As  a  matter 
fact,  if  you  are  a  good  church  m*| 
her,  and  I  thoroughly  believe 
are,  you  ought  to  be  just  as  m 
against  church  hypocrites  as  I  a 
The  Strollei 
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e  would  be  pleased  to  have  for  publication 
lis  column  the  ideas  of  our  readers  upon 
:  topics,  it  being  understood  that  we  do 
hold  ourselves  responsible  for  any  views 
essed  therein.  All  communications  must 
ccompanied  by  the  writer’s  name  and  ad- 
i  as  an  evidence  of  good  faith,  but  not 
ssarily  for  publication.  All  inquiries 
in  our  power  to  answer  will  also  be 
:ed  in  this  department. 


Urocery  World"  Want  Ads  Pay. 

Phila.,  Pa.,  Sept.  2,  1907. 
itor  “Grocery  World.” 

)ear  Sir: — Good  publications 
,1  good  goods  move  fast. 

■old  my  fixtures  before  10 
ock  this  A.  M.  Many  thanks. 

Yours  truly, 

L.  W.  McClain. 


*  *  * 


What  Were  They? 

last  Mauch  Chunk,  Pa., 

Aug.  29,  1907. 
itor  “Grocery  World.” 

)ear  Sir: — I  inclose  a  few  dried 
s.  I  want  to  know  whether 
y  are  Scotch  peas  or  not,  or 
at  is  usually  sold  as  a  Scotch 


PI.  E.  Buchman. 

lie  peas  sent  were  a  good 
de  of  Scotch  peas. 

*  H=  =K 

Oleo  and  Renovated  Bntter. 

larlotte,  N.  C.,  Aug.  29,  1907. 
itor  “Grocery  World.” 

)ear  Sir: — Please  let  me  know 
name  of  a  firm  who  makes 
ovated  butter  and  one  who 
<es  oleomargarine  or  butter- 
The  inside  price  is  what  we 
after.  W e  want  to  cut  out 
middleman. 

hanking  you  in  advance,  we 


Yours  truly, 


lice  &  Schreiber  Co.,  11  South 
ter  street,  Philadelphia,  for 
ovated  butter,  and  Braun  & 
ts,  24  Market  street,  Camden, 
J.,  for  oleomargarine. 


;|:  :}: 


Warning. 

Dayton,  Ohio,  Sept.  3,  1907. 
itor  “Grocery  World.” 

Dear  Sir: — In  its  efforts  to  har- 
1  us,  injure  our  business  and 
ther  its  own  selfish  ends  a  cer- 
•  1  manufacturer  of  computing 
les  has  been  working  the  large 
vspapers  of  the  country  for 
;  reading  articles.  This  is 
ie  to  arouse  public  sentiment 
linst  a  type  of  computing 
1  made  by  the  Computing 
-|de  Co.,  of  Dayton,  Ohio,  and 
||  d  by  us,  and  which  is  now  gen¬ 
ially  in  use  by  storekeepers.  In 
ue  cases  the  papers  have  been 
rked  for  free  editorial  space. 


As  there  are  in  use  throughout 
the  country  over  60,000  of  this 
type  of  scale,  you  may  realize 
what  a  possible  market  would  be 
opened  to  our  competitor  were  it 
to  succeed  in  its  attempts  to  have 
the  merchants’  scales  condemned 
or  to  have  them  even  viewed  with 
suspicion  by  the  public. 

The  press  agent  of  the  compet¬ 
itor  referred  toworks  in  sodevious 
a  manner  that  he  does  not  usually 
have  articles  prepared  ready  to 
hand  out  to  the  newspapers,  but 
dupes  the  papers  into  writing  the 
articles  themselves  and  publish¬ 
ing  them  as  special  news  matter. 

The  favorite  method  is  this : 
A  representative  of  the  scale  man¬ 
ufacturer  referred  to  will  call  on 
the  City  Sealer  in  the  town  in 
which  he  is  operating,  and  fill  him 
full  of  stories  about  the  vast 
amount  of  cheating  in  weight  and 
computations  practiced  by  store¬ 
keepers  who  use  computing  scales 
of  a  certain  type.  To  prove  his 
statement,  our  competitor’s  sales¬ 
man  makes  an  alleged  test  of  the 
type  of  scale  which  he  condemns. 
He  also  makes  a  test  of  his  own 
scale.  The  result  of  such  a  test 
is  obvious.  The  City  Sealer  hears 
one  side  of  the  story,  and  in  many 
cases  is  deceived.  The  next  step 
is  to  give  the  newspapers  a  tip 
in  an  indirect  way  that  the  City 
Sealer  has  some  so-called  “hot 
stuff”  for  the  news  columns  on 
how  people  are  cheated  by  com¬ 
puting  scales;  or  the  City  Sealer 
himself,  if  deceived,  may  invite 
an  interview  with  the  City  Hall 
reporter.  The  subject  of  whole¬ 
sale  cheating  in  weight  offers  fine 
possibilities  for  an  imaginative 
writer,  and  the  matter  is  of  such 
a  nature  that  any  reporter  or  edi¬ 
tor  might  easily  be  deceived. 
This  is  the  poisoned  arrow  used  as 
a  first  shot  in  the  campaign  of 
the  scale  manufacturer  referred 
to. 

The  newspapers  frequently  fall 
into  the  trap.  The  City  Sealer 
is  interviewed  and  a  lively  story 
is  written  and  published.  Editor¬ 
ials,  as  well  as  news  items,  some¬ 
times  appear  on  the  question, 
where  the  editor  thinks  the  public 
is  suffering  a  great  wrong.  The 
suspicion  aroused  by  the  publi¬ 
cation  of  these  articles  becomes 
general  in  the  community,  and 
this  is  the  first  aim  of  our  compet¬ 
itor. 


The  way  is  now  paved  for  the 
emissary  of  the  competitor  to 
approach  the  aldermen  and  to 
propose  an  ordinance  to  the  City 
Council.  This  ordinance  is  al¬ 
ready  framed  up.  It  looks  inno¬ 
cent  enough,  and  seems,  on  its 
face,  to  offer  protection  to  the 
public,  but  it  is  worded  with  the 
intention  to  condemn  a  certain 
type  of  accurate  computing  scale 
now  largely  used  by  the  store¬ 
keepers,  but  which  is  not  made 
by  our  competitor. 

Mayors  of  cities,  City  Sealers, 
State  Legislatures  and  other  pub- 


MANY  GROCERS 


Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus.  Ohio 

Sample  tree,  or  four  month* *’  trial  for  1 0  cents 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Yonr  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modem 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 


THE  BRADSTBEET  SYSTEM,  Rochester,  N.  Y. 


PATENTS 


obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  I, AW 

908  C  St.,  IV.  W.,  Washington,  O.  C 


Ham  Confidence 


There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  bam  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  hams  are  tender, 
delicious  and  —  this  is  important  — 
well  advertised. 


Swift  &  Company,  U.  S.  A. 
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Remember—  Hooton’s  Cocoa,  Newark,  N.  J. 


Order  a  box  of  your  jobber,  or  if 
your  jobber  does  not  carry  it  in  stock, 
send  direct  to 

Hooton  Cocoa  &  Chocolate  Co. 

351  North  Fifth  Street 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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lie  officials,  as  well  as  the  news-' 
papers,  have  all  been  used  as  tools 
from  time  to  time,  and  in  various 
cities,  to  further  the  passage  of  a 
framed-up  enactment  which  is 
designed  to  wipe  out  competition 
in  a  wholesale  way  by  condemn¬ 
ing  thousands  of  accurate  scales 
already  in  use  in  order  to  open  a 
possible  market  for  the  scales  of 
our  rivals. 

This  scheme  was  tried  in 
Omaha  some  months  ago.  The 
Mayor  and  the  City  Sealer  had 
been  influenced  by  the  tricks  of 
the  competitor  to  make  a  ruling 
against  all  of  a  certain  type  of 
scales  used  in  that  city  and  sold 
by  our  company.  We  were  com¬ 
pelled  to  go  into  the  United 
States  Court  to  prevent  the  prop¬ 
erty  of  merchants  from  being  de¬ 
stroyed,  and  after  a  full  hearing 
before  the  Master  in  Chancery  we 
secured  an  injunction  restraining 
the  Mayor  and  City  Sealer  from 
carrying  out  their  intentions. 

We  will  welcome  any  enact¬ 
ment,  either  municipal,  state  or 
Federal,  which  is  genuinely  de¬ 
signed  to  protect  the  public  in  the 
matter  of  weights  and  computa¬ 
tions.  Such  laws  can  only  be  a 
help  to  us.  We  strenously  object, 
however,  to  the  passage  of  laws 
framed  by  our  competitor,  which 
are  designed  for  the  sole  purpose 
of  injuring  our  business. 

Yours  truly, 

Moneyweight  Scale  Co. 

G.  W.  Ludlow,  President. 

*  *  * 

For  Preserving  Eggs. 

Lock  Haven,  Pa.,  Aug.  29,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Find  inclosed  $1.50 
for  renewal  for  six  months. 

Will  you  kindly  mail  recipe 
for  preserving  eggs  by  water 
glass  treatment,  as  published  in 
an  issue  of  the  “Grocery  World” 
which  I  overlooked  ? 

Yours  truly, 

E.  A.  Henry. 

Another  copy  of  the  issue  con¬ 
taining  this  matter,  July  22,  1907, 
has  been  sent  the  above  corre¬ 
spondent. 

^ 

The  Spice  Market. 

Baltimore,  Md.,  Sept.  6,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  market  is  more 
active.  Prices  are  tending  firmer 
throughout  the  list.  This  applies 
particularly  for  spot  goods,  as 
there  is  practically  little  or  no 
change  in  futures.  We  look, 
however,  for  better  values,  due 
to  the  larger  demand  which  will 
occur  during  this  and  next  month. 

Pepper. — Demand  is  notably 
better  and  higher  prices  are  an¬ 
ticipated.  Acheens  are  in  light 
supply.  Lampong  is  steady,  de¬ 
mand  increasing. 

Cayennes. — All  grades  in  good 
demand.  Spot  stocks  are  not 
large. 


White  Pepper. — Demand  in¬ 
creasing;  crops  are  reported 
large  and  prices  unusually  low, 
especially  futures. 

Pimento  (Allspice). — Position 
of  the  article  strong.  Demand 
good  and  there  is  little  to  be  had 
at  present.  We  expect  to  see 
much  higher  prices  rule. 

Cloves  have  fluctuated  during 
the  week.  Futures  have  been 
quoted  at  a  wider  range  in  prices. 
The  spice,  however,  is  in  thor¬ 
oughly  good  shape  and  it  is  hard 
to  predict  the  future. 

Mace  scarce ;  demand  exceed¬ 
ingly  good. 

Nutmegs. — It  is  rumored  that 
future  parcels  of  grinding  stock 
have  been  ordered  exported.  This 
is  a  serious  question  and  should 
have  the  tendency  of  making 
prime  goods  more  valuable. 

Cassias. — Good,  steady,  season¬ 
able  demand,  but  prices  are  prac¬ 
tically  unchanged. 

Gingers. — Quiet  and  steady. 
Demand  should  now  increase. 

Seeds. — Poppy  continues  to  be 
scarce  and  a  higher  market 
is  predicted  for  new  crop  goods. 
Coriander  seed  is  somewhat  firm¬ 
er  and  it  looks,  at  this  writing, 
will  advance.  Caraway  seed  very 
firm  and  new  crop  is  reported 
short.  Higher  prices  anticipated. 

Green  Ginger  Root.— New 
goods  arriving.  Steady ;  prices 
are  firm  and  it  looks  like  an  ad¬ 
vance  will  occur  when  heavy  de¬ 
mand  sets  in  within  this  and  next 
month. 

Yours  truly, 

McCormick  &  Co. 

*  *  * 

Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  Sept.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — As  anticipated  in 
our  last  market  letter,  there  has 
been  continued  activity  in  the  to¬ 
mato  market  here,  and  as  the 
week  progressed  the  demand 
broadened  and  the  orders  in¬ 
creased  in  quantity  from  nearly 
all  sections  for  both  prompt  ship¬ 
ment  and  for  delivery  during  Sep¬ 
tember  and  October.  We  called 
attention  to  the  increased  buying 
of  tomatoes  in  lots  of  one  and  two 
carloads,  commencing  two  weeks 
ago  at  the  ruling  prices,  and  that 
seems  to  have  been  the  starting 
point  of  the  present  buying  move¬ 
ment.  There  has  been  too  much 
rain,  followed  by  too  low  a  tem¬ 
perature  both  day  and  night,  and 
not  enough  warm  sunshine  to 
mature  and  ripen  up  the  fruit. 
The  vines  are  strong  and  healthy 
looking,  with  plenty  of  small 
green  tomatoes  on  them,  but  un¬ 
less  the  weather  conditions  prove 
to  be  more  favorable  during  the 
next  two  or  three  weeks  the  crop 
will  receive  a  serious  setback 
which  an  early  frost,  of  which 
there  is  no  sign  as  yet,  would 
!  make  still  more  serious.  The  re¬ 


ceipts  of  fresh  tomatoes  for  can¬ 
ning  purposes  this  week  were  so 
much  smaller  than  in  the  week- 
previous  that  the  price  per  bushel 
lias  steadily  advanced  from  30 
cents  two  weeks  ago  to  90  cents 
per  bushel  this  week,  and  the  can¬ 
ned  article  has  advanced  2/2  to 
5  cents  a  dozen.  The  jobbers  have 
followed  up  the  advance  prompt¬ 
ly,  and  the  heavy  buying  during 
this  week  will  probably  act  as  a 
sustaining  force  to  the  market 
prices,  especially  in  view  of  the 
fact  that  a  majority  of  the  canners 
have  sold  futures  to  such  an  ex¬ 
tent  that  they  must  withdraw 
from  selling  until  they  have 
packed  sufficient  to  fill  their  con¬ 
tracts.  The  canning  season  all 
the  way  through,  so  far,  has  been 
so  peculiar  and  disappointing  that 
the  average  packer  has  largely 
lost  his  nerve  and  is  afraid  to  take 
the  same  chances  that  he  would 
unhesitatingly  take  in  an  ordinary 
season.  The  situation  is  interest¬ 
ing  and  worth  close  attention. 

Besides  tomatoes,  other  lines  of 
vegetables  attracted  attention  and 
there  was  liberal  buying  of  peas, 
string  beans,  sweet  potatoes, 
baked  beans,  etc.  New  lima 
beans  are  now  coming  in. 

Those  who  predicted  larger 
receipts  of  peaches  about  this 
time  are  disappointed,  the  fruit 
is  not  on  the  trees.  New  pears 
are  coming  in  in  small  quantities, 
but  they  are  even  scarcer  than 
peaches  so  far.  Note  further  ad¬ 
vances  ,in  the  prices  of  peaches. 
Blackberries  are  stronger.  Pine¬ 
apples  are  worth  attention  for 
your  fall  and  winter  trade. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 

No.  2. 

Baltimore,  Md.,  Sept.  5,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  tomato  market 
in  Baltimore  is  stronger.  This  is 
due  to  the  heavy  falling  off  in  the 
arrivals  of  raw  material  and  high¬ 
er  prices  for  it. 

Tomatoes  for  future  delivery 
are  practically  not  being  offered. 
A  few  sales  were  made  last  week 
of  No.  3’s  at  85  cents  and  No.  10's 
at  $2.65  per  dozen,  and  it  might 
be  possible  here  and  there  to  buy 
at  these  figures.  The  majority  of 
packers,  however,  are  out  of  the 
market.  The  reports  all  seem  to 
agree  that  there  is  a  good  crop  of 
tomatoes  in  sight ;  that  is,  the 
fruit  is  on  the  vines,  but  we  need 
warm  weather  throughout  Sep¬ 
tember  to  get  the  tomatoes. 
There  is  a  good,  big  acreage,  and 
of  course  this  will  help  to  offset 
any  damage  the  crop  might  sus¬ 
tain  from  early  frost  or  other  un¬ 
favorable  weather  conditions.  At 
this  stage  of  the  game,  however, 
it  is  impossible  to  say  much  about 
the  situation  one  way  or  the 
other.  If  we  have  good  weather 
throughout  September,  there  will 
be  a  good  many,  but  if,  however, 


the  weather  is  bad,  some  of 
numerous  prophets  of  a  trenl 
dous  pack  will  no  doubt  be  11 
ing  to  the  woods.” 

Peaches. — Nothing  new  to| 
port.  The  crop  in  this  sectic 
as  near  a  failure  as  we  have 
had.  There  are  a  few  pea»J 
being  packed  in  Baltimore 
day,  but  it  is  now  evident 
we  are  not  going  to  have  anytl 
like  a  pack  of  peaches  this  j 

Reports  regarding  the 
crop  are  not  encouraging. 

Yours  truly, 

Thos.  G.  Cranwell  & 

*  *  * 

The  Sugar  Market. 

New  York,  Sept.  5,  i( 
Editor  “Grocery  World.’ 

Dear  Sir  : — Raw  prices 
three  points  higher.  Busi 
has  been  dull,  but  the  market 
been  strong,  stocks  well  held,] 
the  events  of  the  week  favor 
toward  the  gaining  of  still  hi^ 
prices. 

The  strength  displayed  by 
sugars  alj.  through  this  perio| 
dull  and  inactive  business 
been  encouraging,  and  indies 
of  the  strong  foundation 
which  sugar  rests.  It  is  the 
upon  which  improvement  will 
built.  Raws  only  declined 
cent,  and  now  half  of  that 
been  regained.  The  big  stocl 
refined  that  were  distribl 
throughout  the  country  at 
start  of  the  summer  season 
bought  by  wholesale  grocer 
expectation  of  a  largely  incrc 
demand.  The  big  demand  die 
materialize.  The  stocks 
gone  out  slowly.  Replenish  1 
other  than  to  a  very  slight  dc 
has  been  unnecessary.  It 
been  an  ordinary  summer  den 
that  had  to  do  the  work  of 
ting  down,  and  that  has  td 
time.  The  country  has  been 
ing  those  stocks,  the  invi  | 
supplies.  Were  there  an} 
serious  in  the  sugar  situatk 
price  too  high,  stocks  in  all  h.l 
too  big,  or  increased  crops  or[ 
way,  we  would  expect  a  light 
maud  for  quite  a  while  lor 
a  new  foundation  would  ha\ 
be  built,  and  we’d  have  to  w;[ 
readjustment  of  the  law  of  su| 
and  demand  in  all  its  phases, 
there  has  been  nothing  serk 
the  matter  with  sugar.  The 
of  supply  and  demand  has  Ik 
little  disarranged.  Sugar 
out  in  the  early  summer 
the  refining  ports  just  a  trifle 
fast.  We  have  suffered  for 
The  penalty  has  been  dull  t| 
here  in  order  that  a  normal 
might  again  prevail.  Sugar 
ues  have  not  been  high,  have 
over-measured  conditions, 
stocks  have  not  been  more 
needed  for  the  season,  they 
not  been  added  to,  the  gro\ 
crops  for  next  year’s  supj| 
have  not  been  progressing 
manner  that  would  foretell 
creases  in  out-turn,  and,  tl 
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•,  while  this  period  of  dull  bas¬ 
is  has  been  passing,  the  mar- 
has  been  well  able  to  with- 
„  id  its  vicissitudes  and  the 
ndation  has  not  been  impaired. 

;  :  stocks  now  have  been  mostly 
d,  the  grocers  will  soon  come 
the  refining  ports  for  more, 
they  have  a  market  wherein 
y  can  buy  with  safety,  laying 
heir  supplies  for  the  autumn 
.on  with  every  assurance  that 
:es  will  continue  to  hold  up, 
t  advances  will  come  with  the 
irovement  in  business,  that 
re  will  be  a  profit  in  the  pur¬ 
ses  and  a  steady  outlet  for  the 
:ks.  Raws  will  go  higher — 
5  cent  will  be  reached.  World 
ditions  make  the  price  of  su- 
We  have  had  our’s  very 
ap  all  through  the  season, 
ipared  with  other  markets, 
r  refiners  can’t  get  raws  now 
such  a  disparity  with  other 
rkets.  The  total  supply  hav- 
been  greatly  diminished,  su- 
s  will  be  held  firmer  and  at 
:es  steadily  gaining  until  the 
/  crops  come  next  November, 
ase  conditions  will  be  reflected 
refined  quotations.  The  au- 
m  season  starts  off  well  and 
uld  bring  forth  big  business, 
erything  is  at  hand  to  help  it. 
defined  Sugar. — Withdrawals 
ter  and  an  improvement  in 
v  orders.  The  selling  prices 
the  American  Sugar  Refining 
,  Howell  and  Arbuckle  remain 
Tanged.  Basis  of  granulated. 
}  cents,  less  I  per  cent.  cash, 
e  Federal  quotes  delayed  ship- 
nt  at  4.80  cents,  less  1  per  cent. 
1  prompt  shipment  at  4.70 
ts,  less  1  per  cent. 

Yours  truly, 

M.  G.  Wanzor  &  Co. 


ASSOCIATION  NEWS. 

Minneapolis. 

here  is  a  growing  disposition 
the  part  of  the  organized 
tn&apolis  grocers  to  do  away 
h  the  practice  of  sending  out 
Limber  of  men  to  take  orders  on 
ir  routes  every  morning, 
v  good  many  grocers  feel  that 

f  orders  could  be  taken  much 
re  easily  and  quickly  over  the 
iphone,  and  they  need  the  men 
the  store  in  the  morning, 
lie  grocers  have  as  many  as 
2  or  six  order  men  who  are  out 
the  forenoon,  just  when  busi¬ 
es  is  most  active  in  the  store, 
ten  they  do  •  not  get  in  until 
|[ernoon  and  then  there  is  a  fear- 
rush  to  get  their  orders  put  up 
i  1  delivered,  and  an  inevitable 
j  ch  of  complaints  from  waiting 
1  .lsewives.  If  the  orders  were 
yen  by  telephone  the  goods 
■f ild  be  delivered  much  more 
ickly. 


Several  of  the  large  stores  have 
already  cut  out  the  practice  and 
they  report  that  their  customers 
are  better  pleased  by  the  new  sys¬ 
tem.  There  is  little  or  nothing 
for  the' order  men  to  do  around 
the  store  in  the  afternoon  and 
they  are  really  paid  a  full  day’s 
wages  for  a  half  a  day’s  work. 

The  matter  may  be  considered 
at  a  future  meeting  of  the  Gro¬ 
cers’  Association. 


French  Prune  and  Nut  Crop 
Prospects. 

French  prunes  are  this  year  ex¬ 
pected  to  yield  a  medium  crop  only, 
and  higher  prices  for  the  new  cam¬ 
paign  are  to  be  anticipated,  espe¬ 
cially  if  the  California  crop  is 
equally  poor.  The  prune  crop  of 
Bosnia,  in  Austria-Hungary,  will  be 
a  total  failure,  and  there  will  not  be 
sufficient  supplies  from  that  country 
to  supply  local  requirements.  Bos¬ 
nia  is  usually  depended  upon  to 
supply  the  German  market  to  a 
large  extent.  As  to  French  prunes 
we  already  have  new  crop  quota¬ 
tions  of  $23.16  (i2ofrancs)  per  220 
pounds  (100  kilo)  for  the  No.  50 
grade,  and  $19.30  (100  francs)  for 
the  No.  60  grade,  this  being  an  in¬ 
crease  of  $7.72  (40  francs)  over 
last  year’s  terms. 

An  excellent  crop  of  French 
almonds  is  assured.  Italy  gives  a 
half  crop,  and  Spain  a  good  half 
crop.  Sicilian  and  Majorca  shelled 
almonds,  spot,  are  worth  $46.32 
(240  francs)  per  220  pounds  (100 
kilos),  while  the  same  grades  for 
August  and  September  delivery  are 
quoted  at  $35.70  (185  francs). 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  February  19,  1907: — 
844,326.  Can  for  dried  beef.  E.  W. 
Carnes,  Chicago,  Ill.,  assignor  to  Ameri¬ 
can  Can  Co.,  same  place. 

844,499.  Beater  or  mixer.  A.  W. 

Cram,  Haverhill,  Mass. 

844,512.  Apparatus  for  treating  food 
products.  David  Genese,  Baltimore, 

Md.,  assignor  to  Genese  Cereal  Mfg.  Co., 
same  place. 

844,529.  Liver-cutting  board.  John 

Meyers,  Philadelphia,  Pa. 

844,538.  Coffee-making  apparatus. 
W.  C.  Richardson,  Philadelphia,  Pa. 

844,706.  Cracker  box.  J.  B.  Arthur, 
Pittsburg,  Pa. 

844,780.  Tea  kettle.  A.  W.  Cram, 

Haverhill,  Mass. 

844,840.  Kneading  machine.  E.  F.  W. 
Wieda,  Paterson,  N.  J.,  assignor  to  The 
Wieda  Mixing  Machinery  Co.,  same 
place. 

•  844,883.  Machine  for  forming  confec¬ 
tions.  W.  W.  Lysinger,  Philadelphia, 
Pa. 

844,939.  Candy  machine.  Z.  S.  Hoff¬ 
man,  Newark,  N.  J. 

844,953.  Filter  for  coffee  pots.  Clar¬ 
ence  Monroe,  Loveland,  Col. 


Patents  issued  February  26,  1907: — 

845,118.  Jar  opener  and  closer.  W. 
H.  Pheasant,  McClure,  Pa.,  assignor  of 
one-half  to  O.  A.  Crawford,  same  place. 

845,263.  Meat  clamp  for  butchers’ 
blocks.  J.  E.  Reller,  Indianapolis,  Ind. 

845,326.  Holding  bracket  for  egg 
beaters.  G.  F.  Bailey,  New  Britain, 
Conn.,  assignor  to  Taplin  Mfg.  Co., 
same  place. 

845,341.  Combined  egg  and  cake 
beater.  J.  S.  Dunlap,  Chicago,  Ill. 

845,367.  Dough  divider.  C.  R.  Mil¬ 
ler,  Milwaukee,  Wis.,  assignor  to  W.  A. 
Anger,  same  place. 

845,421.  Ice  cream  dipper.  N.  W. 
Kline,  Longbeach  Cal. 

845,438.  Mixing  machine.  J.  H. 
Shepherd,  Dover,  N.  J.,  assignor  to  The 
Morris  County  Machine  and  Iron  Co., 
same  place. 

845,472.  Food  product.  Alphonse 
Morel-Lautier,  Grasse,  France. 

845,521.  Clam  and  oyster  opening 
machine.  L.  H.  Carlson,  Lorain,  Ohio. 

845.557.  Confection  baking  apparat¬ 
us.  E.  H.  Lanier  and  F.  K.  Driesbach, 
Cincinnati,  Ohio. 

845,584.  Meat  cutter.  Henry 
Schwenck,  New  York,  N.  Y. 

845,695.  Pitted  prune.  N.  B.  Con¬ 
verse,  Fresno,  Cal.,  assignor  to  him¬ 
self  and  F.  M.  Wright,  trustees,  San 
Francisco,  Cal. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  toasted  cornflakes.  American 
Hominy  Co.,  Indianapolis,  Ind.  A  panel 
bearing  the  words  "For  Everybody, 
Everyday  Toasted  Cerealine  Flakes, 
Product  of  White  Corn."  Also  a  panel 
bearing  the  words  “Crisp  and  Sweet 
Toasted  Cerealine  Flakes  The  Triumph 
of  Cereal  Food  Success.  You’ve  Tried 
The  Rest,  Now  Try  The  Best.” 

For  mineral  waters,  ginger  ale,  root 
beer,  cider,  soda  oop,  natural  laxative 
water  and  aperient  water.  The  Blue 
Ribbon  Mining,  Milling  and  Investment 
Co.,  Idaho  Springs  and  Denver,  Col. 
The  representation  of  a  bow  knot. 

For  medicated  toilet  soap.  George  C. 
Wilson,  Tyrone,  Pa.  The  word  “Clover- 
ine.” 

For  wheat  flour.  Monte  Vista  Milling 
and  Elevator  Co.,  Monte  Vista,  Col. 
The  words  “Monte  Vista  Milling  and 
Elevator  Co.,  Crestone  High  Patent 
Flour,  Highest  and  Whitest”  associated 
with  a  picture  showing  the  mountains 
in  the  distance  and  a  stream  of  water  in 
the  foreground. 

For  crackers.  Johnson  Educator  Food 
Co.,  Boston,  Mass.  The  word  “Toaster- 
ettes.” 

For  coffee  and  tea.  W.  S.  Quinby  Co., 
Boston,  Mass.  The  words  “Golden 
Dome”  associated  with  the  representa¬ 
tion  of  the  roof  of  a  building  sur¬ 
mounted  by  the  sun,  having  a  dom^  on 
the  top. 

For  salt  fish.  William  T.  Shute, 
Gloucester,  Mass.  The  word  “Flake- 
lets.” 

For  apples.  Austin  Kimball  &  Co., 
New  York,  N.  Y.  The  letters  “T.  C.  K.” 

For  table  syrups,  molasses,  sorghum 
and  maple  syrup.  St.  Louis  Syrup  and 
Preserving  Co.,  St.  Louis,  Mo.  The 
word  “Temtors.” 

For  preserves,  jams,  jellies,  marma¬ 
lades,  fruit-butter,  mincemeat,  canned 
fruits,  pickles  and  sauces  and  catsups. 
St.  Louis  Syrup  and  Preserving  Co.,  St. 
Louis,  Mo.  The  word  "Temtors.” 

For.  rice.  Sprague,  Warner  &  Co., 
Chicago,  Ill.  The  word  “Toko.” 

For  wheat  flour.  Eagle  Roller  Mill 
Co.,  New  Ulm,  Minn.  A  floral  wreath 
inclosing  the  words  "Eagle  Roller  Mill 
Co.  A  Flour  of  Exceptional  Merit  La 
Violette,  Designed  for  Those  Who  Ap¬ 
preciate  Quality,  New  Ulm,  Minn.” 
Also  the  words  "La  Violette.”  Also  the 
representation  of  a  floral  wreath. 

For  soap.  Colgate  &  Co.,  New  York, 
N.  Y.  The  words  “Cashmere  Bouquet.” 

For  wheat  flour.  George  Urban  Mill¬ 
ing  Co.,  Buffalo,  N.  Y.  The  representa¬ 
tion  of  a  rosette  and  two  streamers. 
Also  the  word  “Lotus.”  Also  the  word 


To  Catch 
Tired 
Palates 


Great  is  the  value  of  nov¬ 
elty.  Consider  yourself  try¬ 
ing  to  interest  a  jaded  cus¬ 
tomer  who  isn’t  satisfied  with 
her  coffee  and  wants  some¬ 
thing  new. 

You  ask  her  about  Java 
and  Mocha  and  Laguayra  and 
Maricaibo  and  Mocha  Seed 
Santos  and  all  the  rest — yes, 
sheis  tried  them  all,  and  none 
seem  just  what  she  wants. 

If  you  have  our  German- 
American  Coffees  in  stock 
you  can  catch  this  customer 
and  hold  her,  for  German- 
American  Coffees  will  be 
something  new  to  her.  Never 
before  has  she  tasted  anything 
like  them,  and  no  matter  how 
fastidious  she  may  be,  they 
will  reach  the  spot. 

Produced  on  the  famous 
Triunfo  Plantation  of  Cen¬ 
tral  America,  and  unsur¬ 
passed  by  any  coffee  grown. 

The  German = American 
Coffee  Company 

GROWERS, IMPORTERS  and  ROASTERS 

406  Greenwich  St.,  New  York,  N.  Y. 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION  “GROCERY  WORLD” 


30 


GROCERY  WORLD 


"Iroquois.”  Also  a  circle  inclosing  the 
representation  of  a  man  and  the  words 
“Lafayette  Flour,  The  Very  Best.” 

F'or  canned  fish.  Charles  E.  Moody 
&  Co.,  Boston,  Mass.  The  word 
“Matchless.” 

F'or  wheat  flour.  New  Prague  Flour 
Mill  Co.,  New  Prague,  Minn.  The 
picture  of  Cinderella  sitting  upon  a  stool 
and  the  Prince  about  to  put  on  her 
slipper,  and  the  words  "P'it  For  A 
Prince.”  Also  the  word  “Cinderella.” 
Also  the  words  “Ethan  Allen.” 

For  canned  lobster.  H.  C.  Baxter  & 
Co.,  Brunswick,  Me.  The  word  “Ruby.” 

For  granulated  washing  compound. 
Rub-Not  Mfg.  Co.,  Chicago,  111.  The 
word  “Rnb-Not”  and  a  representation  of 
a  swan. 

F'or  condensed  milk.  Wisconsin  Con¬ 
densed  Milk  Co..  Burlington,  Wis.,  and 
New  York,  N.  Y.  The  words  “Arrow 
Brand  Condensed  Milk”  and  a  represen¬ 
tation  of  an  arrow.  The  words  “Lion 
Brand  Condensed  Milk”  and  a  represen¬ 
tation  of  a  shield  surmounted  by  a  crown 
and  supported  by  lions. 

For  cheese.  C.  C.  Martin,  Denver, 
Col.  A  monogram  “B.  H.  C.”  in  white 
on  a  black  circular  field  surrounded  by 
an  annular  band  containing  the  words 
"Blue  Hill  Cheese." 

For  Welsh-rarebit  seasoning  com¬ 
pound.  D.  R.  Greene,  Chicago,  Ill. 
The  words  “Auntie  Dreams.” 

For  wheat  breakfast  food.  Pillsbury- 
Washburn  Flour  Mills  Co.,  Ltd.,  Minne¬ 
apolis,  Minn.  A  representation  of  a 
pyramid  and  the  words  “Pillsbury’s  Best 
Vitos  Cereal.”  Also  a  rectangular 
bordered  panel  containing  the  words 
“Pillsbury’s  Best  Cereal  Sterilized.” 
Also  a  rectangular  bordered  panel  con¬ 
taining  the  representation  of  a  pyramid 
and  the  words  “Pyramid  of  Plealth  and 
Strength,  Pillsbury’s  Best  Cereal.” 

F'or  coffee.  Yerxa  Bros.  &  Co.,  Min¬ 
neapolis,  Minn.  The  words  “Hoffman 
House”  and  a  representation  of  a 
branch  of  the  coffee  plant. 


For  butter.  D.  W.  Lewis  &  Co.,  New 
York,  N.  Y.  The  words  “Aggie,  9,040 
Quarts  in  One  Year.” 

For  soap.  Dana  Estes,  Boston,  Mass. 
The  word  “Coralene”  and  a  representa¬ 
tion  of  a  mermaid. 

For  evaporated  milk,  condensed  milk, 
evaporated  cream  and  condensed  cream. 
Mohawk  Condensed  Milk  Co.,  Roch¬ 
ester,  N.  Y.  The  words  “Sovereign”  and 
"Crusader.” 

For  laundry  blue.  Hargreaves  Bros. 
&  Co.,  Ltd.,  Kingston-upon-Hull,  Eng¬ 
land.  A  rectangular  panel  containing  a 
representation  of  a  ship  at  sea  and  the 
words  “The  Ocean  Blue.” 

For  jellies.  Sarah  B.  Stone,  New 
Plaven,  Conn.  A  monogram,  “S.  C.  S.” 

For  canned  salmon,  shrimp,  lobsters 
and  clam  chowder.  Downing  Taylor 
Co.,  Springfield,  Mass.  The  words  “For¬ 
est  Park.” 

For  dried  and  evaporated  prunes.  H. 
S.  Gile  &  Co.,  Salem,  Ore.  The  word 
“Beaver”  and  a  representation  of  a 
beaver. 

For  starch.  Atlantic  Starch  Works, 
Westport,  Conn.  The  words  “The  At¬ 
lantic  Starch  Works,  Pure  Winter 
Wheat  Starch.  Lbs.  Westport,  Conn.” 

For  soap  and  cleaning  compound.  The 
Porcela  Co.,  Pittsburg,  Pa.  The  word 
“Radax.” 

For  condensed  milk,  evaporated  milk 
and  evaporated  cream.  Borden’s  Con¬ 
densed  Milk  Co.,  Jersey  City,  N.  J.,  and 
New  York,  N.  Y.  The  words  “Colum¬ 
bian  Brand”  and  a  representation  of  a 
statue  and  an  exposition  building. 

For  toffee.  Mackintosh’s  Toffee  Co., 
Bradley  Beach,  N.  J.  Two  panels,  one 
containing  a  representation  of  a  bowl 
and  the  words  “Mackintosh’s  Extra 
Cream  Toffee,  Purest  of  the  Pure,”  and 
the  other  containing  a  portrait  of  John 
Mackintosh  and  the  words  “Mackin¬ 
tosh’s  Toffee.  I  am  John  Mackintosh, 
the  Toffee  King.” 

F'or  a  substitute  for  lard.  Miner, 
Read  &  Garrette,  New  Haven,  Conn. 


The  words  “Made  for  Miner,  Read  & 
Garrette,  Cotscok,  Cotton  Seed  Oil  and 
Oleo  Stearin,  20  lbs.  net.  New  Haven, 
Conn.” 

For  wheat  flour.  Buck  &  Toole  Mill¬ 
ing  Co.,  Bloomfield,  Mo.  The  words 
"White  Foam.” 

For  candies.  J.  P.  Laskaris  &  Co., 
Wilmington,  Del.  The  words  “Sugar 
Bowl”  and  a  representation  of  a  sugar 
bowl ;  also  a  representation  of  a  seal 
containing  a  representation  of  a  sugar 
bowl  with  the  words  “Sugar  Bowl” 
thereon. 

For  coffee.  Woolson  Spice  Co.,  To¬ 
ledo,  Ohio.  The  word  “Arcadia.” 

F'or  matches.  The  Ohio  Match  Co., 
Wadsworth,  Ohio.  The  words  “Yellow 
Jacket,”  “Father  Pitt”  and  “Presto.” 

For  soap.  Harry  Bick,  New  York,  N. 
Y.  The  words  “Red  Buttons”  and  a 
representation  of  a  button. 

F'or  washing  powder.  The  Hollywood 
Soap  Co.,  Cincinnati,  Ohio.  The  word 
“U-So-Po.” 

For  chocolate  and  cocoa.  Pennsylva¬ 
nia  Chocolate  Co.,  Pittsburg,  Pa.  The 
word  “Somoro.” 

For  salt.  Schwabacher  Bros.  &  Co., 
Inc.,  Seattle,  Wash.  The  word  “Mer¬ 
maid.” 

For  salad  oil.  Vacuum  Oil  Co., 
Rochester,  N.  Y.  The  word  “Gargoyle” 
and  a  representation  of  a  gargoyle. 

For  baking  powder.  Grand  Union 
Tea  Co.,  Brooklyn,  N.  Y.  The  word 
“Acme”  and  a  representation  of  a  sheaf 
of  wheat. 

For  Albuminoid  flour.  Callard. 
Stewart  &  Watt,  Ltd.,  London,  Eng¬ 
land.  The  word  “Casoid.” 

For  pickles,  mustard,  catsup,  chow- 
chow  and  pepper.  Angelo  Fazzio,  New 
Orleans,  La.  The  word  “Horseshoe” 
and  a  representation  of  a  horseshoe, 
having  the  words  “Pickle  Works” 
thereon. 

For  pickles,  chow-chow,  sauer  kraut, 
vinegar,  baked  beans,  soup,  catchup, 
chutney,  sauces,  relishes,  mustard, 


olives,  olive  oil,  horseradish,  fruit  pi 
serves,  fruit  butters,  fruit  jellii 
euchered  figs,  cranberry  sauce  a 
mince-meat.  H.  J.  Heinz  Co.,  All 
gheny.  Pa.  The  word  "Heinz.” 

For  coffee.  W.  S.  Quinby  Co.,  Be 
ton.  Mass.  The  words  “La  Touram 
and  “The  Perfect  Coffee”  and  a  repi 
sentation  of  a  man  dressed  in  Orien 
costume  holding  a  tray  and  having  0 
hand  resting  on  a  shield,  upon  whi 
are  the  words  “W.  S.  Quinby  Co’s  Be 
ton  Roasteel  La  Touraine,  The  Perft 
Coffee.” 

For  pulling  candies.  The  Stem 
Saalberg  Co..  New  York,  N.  Y.  Tj 
word  “Tootsies.” 

For  crackers,  cereal  breakfast  foo 
wheat,  bran,  bran  meal,  yellow  homit 
rye  meal,  oat  flour,  golden  corn  floi 
gluten  flour,  buckwheat  meal,  me 
flour  and  rice.  Johnson  Educator  Fo 
Co..  Boston,  Mass.  A  black  substa 
tially  circular  ground  having  in  wh 
thereon  the  words  “Dr.  Johnson’s  E< 
cator  Foods  and  Crackers.” 

F'or  flour.  B.  J.  Rothwell,  Bottc 
Mass.  The  words  “The  Cracker  Kin} 

For  ice  cream.  Mazetta  Mfg. 
Chicago,  Ill.  A  representation  t>f 
wreath  inclosing  the  words  “Mall 
Ice  Cream.” 

For  coffee.  The  Dayton  Spice  Mi 
Co..  Dayton,  Ohio.  The  words  “But 
Java  and  Santos  Blend.” 

For  butter.  The  F.  Jelke  &  Son*( 
Cincinnati,  Ohio.  A  panel  containi 
the  words  “Lily  of  the  Valley  El} 
Creamery  Butter”  and  a  representari 
of  lilies  of  the  valley. 

For  coffee.  Fort  Smith  Comm&si 
Co..  Fort  Smith,  Ark.  The  words  “R 
Fox”  and  a  representation  of  a  fox 

For  jellies.  Sarah  B.  Stone.  N 
Haven,  Conn.  A  monogram  “S.  C.  f 
and  the  words  “Superior  Stone’s  Fr 
Jellies.” 

For  deviled  ham.  William  Unlf 
wood  Co.,  Boston.  Mass.  A  represc 
tation  of  “Uncle  Sam.” 


A 
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GROCERY  WORLD 


WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrte 
cett.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
;ompanted  by  io  cents  In  postage  to  pay  (or  remalllng  tfie  same.  To  non-subscribers  the  price  is  50 

its  per  issue. 


WANTED. 


ANTED— Apples  by  the  carload;  any 
ur  variety,  either  dropped  or  hand- 
cked.  Address  Geo.  F.  Hoy,  Hublers- 
irg,  Pa.  11 


ANTED — Grocery  and  specialty  sales- 
en,  traveling  in  every  part  of  United 
ates,  to  solicit  subscriptions.  Write  for 
irticulars,  “Grocery  World,”  Philadel- 

lia.  tf 


FOR  SALE. 


3R  SALE— Stock  general  merchandise, 
ill  inventory  about  $4,000 ;  no  old  stock  ; 
>-to-date  store;  building  40  x  70,  nearly 
:w  with  skylight.  Sales,  $20,000,  prac- 
:ally  all  cash  ;  no  competition  worth  men- 
>ning.  Post  Office  in  the  building,  pays 
50  per  year.  One  of  the  oldest  and  best 
lown  stands  in  Northeastern  Pennsylva- 
a.  Established  50  years.  Located  in  beau- 
ul  country  village  surrounded  by  fine 
rming  country;  big  lumbering  industry 
ithiti  three  miles  employing  50  to  75  men 
rpending  on  us  for  supplies.  Am  positively 
ting  out  of  business  on  account  of  health, 
'ill  reduce  stock  to  $2,000  by  November. 
:st  opportunity  in  the  State  to  get  an  old 
tablished  and  big  paying  business  with  so 
nail  an  investment.  If  you  are  looking 
r  a  good  paying  business,  don’t  look 
rther  but  write  to-day  for  further  particu- 
rs.  W.  L.  Burgess,  P.  M.,  Forkston,  Pa. 

.  11 


OR  SALE — Large  Ridgway  refrigerator, 
first-class  condition  ;  dimensions:  9  feet 
inches  high,  5  feet  deep,  7  feet  6  inches 
ide.  Address  Fred  Gerstlaver,  Jr.,  4801 
.  Front  street,  Philadelphia,  Pa.  12 


BUSINESS  OPPORTUNITIES. 


OT  A  BETTER  PLACE  ON  EARTH 
r  a  wholesale  grocery  house  than  Astoria, 
re.  Live  wire  could  control  Alaskan 
ade.  Two-thirds  of  the  people  of  the 
orld  live  on  the  Pacific  shores  ;  they  all 
ake  regular  business  of  eating..  Young 
istler  ought  to  start  co-operative  com- 
iny,  or  promote  and  locate  it  here.  You 
ould  double  your  dollars  in  this  business 
»t  year.  Write  Chamber  of  Commerce, 
00m  797,  Astoria,  Ore.,  for  particulars, 
emember,  Astoria  is  only  deep-water  port 
1  Columbia  River,  and  is  one  of  only  five 
1  Pacific  coast. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236.— In  best  residential  district 
Norristown,  Pa.,  one  of  the  busiest  towns 
Eastern  Pennsylvania.  Store  estab- 
ihed  for  twenty  years.  Does  $22,000  to 
5,000  yearly  on  stock  of  $2,000.  Uses 
te  team,  but  horse  not  for  sale.  Nets 
^percent.  Owner  going  intoother  busi¬ 
es  and  will  sell  at  inventory.  Take  about 
,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro- 
:ries,  meats  and  provisions.  Store  28  x  30, 
ith  back  room.  Does  $25,000  per  year, 
70-thirds  cash.  Stock  about  $2,000.  Uses 
le  horse  and  two  wagons.  Profits  10  per 
:nt.  clean  and  clear.  Good  house  con- 
teted  for  rent  or  sale.  This  store  has  been 
itablished  forty  years  and  the  owner  is 
5w  retiring  from  business.  Fullest  in- 
sstigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila- 
:lphia.  Store  18  x  45.  Does  $350  per  week, 
yo-thirds  cash.  Stock  about  $1,000.  Net 
rofits  15  per  cent.  Uses  one  team.  Good 
welling  connected.  Owner  is  in  other 
usiness  and  cannot  give  time.  Store  es- 
iblished  for  thirty  years  and  is  making 
loney.  Good  chance  to  handle  meats, 
rice  inventory. 

No.  263. — In  near  Philadelphia  suburb, 
rocerles  and  provisions.  Store  40  x  40 
et.  Yearly  business,  $25,000,  half  cash, 
lock  carried,  $1,500.  Net  profits  15  per 
:nt.  Good  dwelling  connected.  Uses  two 
hams.  Business  established  and  prosper- 
■is.  Good  reason  for  selling.  Price,  in- 
entory. 

No.  266. — In  Montgomery  County,  Pa., 
*st  outside  Philadelphia.  Only  store  in 
I* 


suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death*  of  partner  compels  sale. 
Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $i,coo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  xLast  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  S  ock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $r,ooo. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

No.  304. — In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  good  profits. 
This  business  nets  $3,000  a  year  above 
everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8co.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed- 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 


moderate  and  store  thoroughly  sound  and 
prosperous.  Dwelling  connected.  Owner 
is  a  widow  and  has  neither  taste  nor  exper¬ 
ience  for  the  grocery  business.  Will  sell  at 
inventory.  An  extremely  unusual  chance. 

No.  307. — In  select  part  of  West  Phila¬ 
delphia.  Store  15  x  30.  Does  $250  weekly, 
nearly  all  cash.  Stock  $5oo-$6oo.  Clean 
net  profits  15  per  cent.  Real  estate  if 
wanted.  Owner  is  a  woman  and  wants  to 
retire.  Price,  inventory.  A  man  can  easily 
double  this  business. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  309  —In  nearby  aristocratic  Phila¬ 
delphia  suburb.  Store  20  x  60.  Does  $1,000 
per  year  to  bsst  trade.  Stock  $2,500.  Uses 
three  teams.  Actual  net  profits  8  per  cent. 
Good  dwelling.  Owner  las  been  ill  for 
years  and  now  must  retire.  Price,  inven¬ 
tory.  This  store  has  been  established 
sixteen  years. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 
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o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

0  o 

00000000000000000000000000 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
subutbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $1,800,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 


A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13K  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,5Co 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 


This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade ;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
percent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 


WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland.  Oregon.  tf 


WANTED — Grocery  clerk;  counter  hand 
and  first  class  solicitor;  one  who  is  used  to 
first-class  trade,  for  suburban  store  near 
Philadelphia;  good  wages  to  the  right  man. 
Address  S  29,  care  “Grocery  World,” 
Philadelphia.  14 


SITUATION  WANTED. 


POSITION  WANTED— Grocery  and  gen¬ 
eral  store  clerk,  10  years’  experience,  de¬ 
sires  position  as  manager  or  chief  clerk  in 
above  lines ;  age  28  and  married.  Good 
reasons  for  leaving  present  position.  Will 
entertain  proposition  to  purchase  paying 
grocery  or  general  store.  A  1  references. 
Address  B  28,  care  “Grocery  World,” 
Philadelphia.  11 


POSITION  WANTED — By  a  man  age  40 
years,  married,  as  a  salesman  to  travel  for 
a  reliable  grocery,  drug,  or  tea  and  coffee 
firm  in  northern  Pennsylvania  or  southern 
New  York.  Twenty  years’  experience  as 
manager  of  a  general  store  in  the  country. 
Reference.  Address  stating  salary,  etc., 
Box  205,  Hankins,  N.  Y.  No  fakers  need 
answer.  11 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 


Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front 


99 


Good  advice  though  a  little  slangy 
Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


Mrs. Williams’  Brands 


OF 


PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


ABSORBINE 


Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  i 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

w.  F.  YOIJM,  1’.  D.  F„  0  Monmouth  SI.,  Springfield,  Mass. 
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Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  j  our  letter 
head  or  enclosing  a  business  card. 
No  charge  for  complete  details. 
Address 


/ 


FOREIGN  AND  DOMESTIC  FRUIT 


Under  the  direction  ot 

R.  DART  WYLER  &  CO., 

N.  ED.  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  September  9th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Dilliard  Remedy  Company 

CAST  BANGOR.  PA. 


this  - 
is 

“Club  Cocktail” 
Pineapple 
time 


W.  H.  RIGHTER 
150  Nassau  St.  NfW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 


Jumbo  bunches,  io  hands,  extra  fancy . 

Selected,  io  hands,  . 

Selected,  g  hands,  packed  2  in  crate . 

Selected,  g  hands,  packed  in  barrels . 

Selected,  8  hands,  packed  i  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3.  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . 

Selected,  8  hands  . 

Selected,  7  hands  . 


$2.00 

per 

bunch 

1.85 

per 

bunc  1 

170 

per 

bunc’i 

1.65 

per 

bunc  1 

1 25 

per 

bunc  1 

1.20 

per 

butte  1 

IIS 

per 

bunc  1 

■90 

per 

bunc  1 

.85 

per 

bunc  1 

.80 

per 

bunch 

1.40 

per 

bunch 

I.IO 

per 

bunch 

•75 

per 

bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market 
Surely  you  want  a  case. 


y 


HAS  NO  EQUAL 


Just  a  Little  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 

R.  DAETWYLER  &  CO. 

New  Market  and  Gallowhill  Streets 
PHILADELPHIA 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box _ 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box  ... 
Extra  Choice,  126  size,  per  box  ... 
Extra  Choice,  150  size,  per  box  ... 
Extra  Choice,  176-200-216,  per  box 
Extra  Choice,  250-288,  per  box  . . . 


3.50 

3-75 

4.0' 

4  5  ■ 
5-5 
6.c  1 

5  5  i 
3-25 
3-5° 
3-75 
475 
5  co 
5 -to 
5-Co 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  how¬ 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . .  5.00 

Fancy  Messina,  360  size,  per  box  .  5.00  to  5.50 

Choice  Messina,  300  size,  per  box .  4.50 

Choice  Messina,  360  size,  per  box .  4.50 


-  ' 


CALIFORNIA  FRUITS. 

We  are  receiving  daily  all  varieties  of  California  pears,  plums,  peaches, 
grapes,  etc.,  which  will  be  shipped  at  lowest  market  prices  on  day  of  shipment. 
The  quality  never  was  finer. 


ONIONS. 

REGULAR  BUSHEL  CRATES. 


Strictly  Fancy  White,  per  hamper .  2.00 

Strictly  Fancy  Yellow,  per  hamper .  1.85 

Bermuda.  Prime,  per  crate  . 

Fancy  Valencia  Onions,  per  crate .  1.15 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


IN  WRITING  TO  HDVERTISBRS  KINDLY  MENTION  "GROCERY  WORLD  ” 

i  i 


GROCERY  WORLD 


as 


BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

ny  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


V’  Mocha . 24 

8”  Mocha . 22 

8”  Mocha . ;  -20 

iguayra  (Washed  Caracas) . 18 

V’  Maracaibo . ..... . 18 

B”  Maracaibo . 17 

A.”  Santos . 18 

B”  Santos . 16 

2”  Santos . 14 

saberry  Santos . 14 

A”  Rio . 13 

o.  1  Rio . 

o  2  Rio . 

ipton  Special  Mocha  and  Java,  1  lb.  cans 

ipton  Perfection,  1  lb.  cans . 

attleship,  1  lb.  packages,  any  quantity... 

og  Cabin,  1  lb.  packages,  100  to  case . 14 

rbuckle’s,  100  lbs.  to  case . 

ing  Bee,  100  lbs.  t6  case . per  ease  15  00 


ROASTED  COFFEES, 
icked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 


’ Java . 


_  24 

—Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 


12 

.10 

.27 

.20 

.15 


TEA. 

i  o.  25  Gunpowder . . 

o.  28  Gunpowder . 

est  Gunpowder . 

o.  25  English  Breakfast . 

o.  28  English  Breakfast .  . 

est  English  Breakfast . 

o.  25  Moyune  Gunpowder . 

;  o.  28  Moyune  Gunpowder . 

est  Moyune  Gunpowder . 

o.  25  Imperial . . 

o.  28  Imperial . 

est  Imperial . 

o.  25  Oolong . . . 

o.  28  Oolong . 

est  Oolong . 

oung  Hyson . 

rpan . 

leno  V,  and  %  lb.  packages . 

ilver  Moon . 1 . , . 

ilver  Bell,  1  lb.  packages . 

alada  (Ceylon  and  India  Tea)— 

'  Green,  Black  and  Mixed,  %  and  34  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 


.90 


CANNED  VEGETABLES. 


aked  Beans—  Per  doz. 

Pin  Money,  3  lb  ,  sauce,  2  doz .  150 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2 doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  3  lb. ,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 50 

orn— 

Pin  Money.  Shoepeg,  2  lb.,  2  doz . 90 

1  Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb. ,  2  doz .  85 

'  Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

'eas— 

I  Rowe  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz .  1.40 

Rob  Roy,  2  lb  ,  2  doz .  1 .00 

Pin  Money,  petits  pois,  2  doz .  1  50 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
’in  Money  Combination — 

2  lb.,  2  doz . 90 

lidney  Beans — 

2  lb.,  2  doz . 75 

.ima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1  00 

Little  Darling,  2  doz .  1.30 

•umpklns— 

i  3  lb.,  2  doz . 85 

1  Gallons . 

tring  Beans— 

l  2  lb.,  2  doz . 75 

’in  Money  Vegetables— 

I  2  lb.,  2  doz  ,  12  kinds  in  can .  85 

I  Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Uccotash  — 

2  lb.,  2  doz . 95 

’omatoes— 

1  Pin  Money,  whole,  3s,  2  doz .  1.01 

Standard,  3s,  2  doz . 9  > 

.  Gallon,  doz .  3.00 

1  Fair  Quality,  3s . Ml 

2s,  2  doz .  75 


CANNED  FISH. 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  l/2  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.40 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.60 

Sockeye,  K  lb.,  flat,  4  doz .  1.25 

Crab  Meat- 

34  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  34  lb.,  flat,  8  doz . . .  2.40 

Gold  Label  34  lb.,  flat,  8  doz .  2.i>u 

Beaver,  34  lb.,  flat,  8  doz .  2  30 

Clams 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz.,  2  doz .  1  10 

Sardines,  in  Oil —  per  case. 

34  oil,  100  .  6.00 

Gold  Label,  34  oil,  100  cans .  6.50 

Standard,  34  oil.  100  .  3  50 

34  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  34  oil,  100 .  4  00 

34  Mustard  Sardines — 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 65 

Lederney  Brand,  100  cans .  3.75 

34  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  M  ustard ,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless.  100 cans 
34  Oil  Imported— 

Martell,  100  cans .  9.75 

Gilbert,  100  cans  . . .  9  00 

Le  Glitzic,  100  cans . 

Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.60 

King  Oscar,  100  cans .  9  25 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks .  06M 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0434 

Japan,  100  lb.  sacks .  05}4 


SALT. 

Fine  Table,  224  lbs . 

Per  sack 

.  1.08 

.  35 

. 22 

Ground  Alum,  140 . 

Fine  Dairy,  2s,  140  to  bbl . 

Fine  Dairy,  3s,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . 

Fine  Dairy,  5s,  60  to  bbl . 

Fine  Dairy,  10s,  28  to  bbl . 

Worcester,  2J4s,  115  to  bbl . 

Worcester,  5s,  60  to  bbl . 

Worcester,  10s,  30  to  bbl . 

. 7" 

Per  bbl. 

.  2.68 

.  2.54 

. .  2.43 

.  2.42 

.  2  23 

.  4  00 

.  3.75 

Per  case 
..  2  70 

Snow  Flake,  36  15c.  packages..., 

Colonial,  36  5c.  packages . 

Rock  Salt . 

.  3.35 

.  1  30 

BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  1.95 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2  05 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 0634 

Imported  Lima  Beans,  about  90  lbs.  to 

sack .  0634 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09 


CANNED  FRUITS.  Perdoz. 


Apples,  3  lb.,  2 doz .  1.00 

Blackberries,  2  lb  .  2  doz .  I  00 

Blueberries,  2  lb.,  2  doz .  115 

Cherries,  2  lb.,  2  doz .  1.40 

Gooseberries,  2  lb.,  2  doz .  1.35 

Pie  Peaches,  3  lb.,  2  doz .  1  35 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb . ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz . . . 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.25 


California  Cherries,  2  doz. 


v^muuinm  rcttGuco,  ^72  iu.,  . . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz........ 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . . . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . -..per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

10-  50. 25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-160,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels.  50  lbs . 

Seeded, 36  1  lb.  packages . 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.11 
.12 


.15 


.01 

.10 


.20 


.06 


08 

.0734 


.06 

.06 


2.10 

1334 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair.  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrum . 27 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.75 

California  Amber  Drips,  234  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 

California  Amber  Drips,  34  gal.  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4  80 

No.  1,  A .  4. 75 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz  glass  jars .  1.90 

<  ’hallenge,  4  doz . . .  3  85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.20 

Red  Cross,  4  doz .  4 . 10 

Star,  4  doz .  4.20 

Dime  Brand, 4  doz .  3,55 

Lion, 4  doz .  4  20 

Premium ,  4  doz .  3. 85 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz .  4  GO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.9 » 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2  75 


MATCHES.  Per 

Blue  Hen  200s,  1  gross . 

Coast,  5  gross . 

Globe ,  100s,  5  gross . 

Midway,  1  gross . 

Press,  200s,  fire-proof  handles . 

Home  Safety,  65s,  5  gross . 

Vulcan  Safety,  50  gross . 

Bird’s  Eye,  500s,  100  packs . per  case 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box . 

Search  Light,  100s,  5  gross . 

Search  Light,  5,  0s,  1  gross . 

Daily,  No.  1,  blue  heads,  5  gross . 

Fast  Mail,  100s,  1  gross . 

Bull’s  Eye,  5  gross . 

Daily,  No.  3,  blue  hearts,  10  gross . 

Little  Star,  40s,  5  gross . 

Pet,  100s,  5  gross . 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case 

Slide  Boxes,  60s,  5  gross . 

Grocers’,  200s,  3  gross . 


gross 
1.60 
.85 
.95 
1.35 
1.90 
.40 
.50 
3  50 

1.10 
1.00 
4.50 
.65 
1  00 
1.05 
.45 
.40 
.80 


1.75 

.55 

5.25 


LAUNDRY  SOAP. 


Ac>rn . 

♦Pearl  White  floating. 

Babbitt’s . 


Bars.  Box. 
...120  2.70 
..100  4  00 
..100  1  88 
.100  3.75 


5  box  lots  freight  paid,  with  1  box 
"1776'’  or  60  cakes  Best  Soap  free..  4.25 


10  box  lots  freight  paid,  with  2'/2  boxes 


Washday . 120  2.20 

•Bee . It 0  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s  . . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . , . 100  3.50 

•Lifebuoy .  60  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.65 

•P.&G.  Oleine .  60  3.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

•Star . 100  3.50 

•Sunlight . 100  4.10 

•Sunshine .  ..120  2.50 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . „..100  1  75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha .  100  4.00  . 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb .  per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 


Fairbank’s . 

Sapolio . 

Wrigley’s . 

Wrigley’s . 

Scourene . 

Lipp's  Scourer . 

Sil  San . 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 


.  50  1.88 

....3  doz.  2.25 

. 100  3.50 

.  50  1.80 

. 100  3.50 

.  60  2.25 

.  50  2.00 

....4  doz.  1.80 

. 100  3.85 

per  bbl.  2.60 

.  100  3.75 

...  3  doz.  2.50 

. 100  3.90 

.24  pkgs  1.00 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World  ”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Yor 


Who  tvill  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  Fork. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40®.  45 

Choice,  barrels .  .38 

Good,  barrels . 26®  .80 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle. . 48®.  50 

Prime .  -40 

Good . 28@.36 

Ordinal? . .22 

Blended,  fancy . - .  .84 

Blended,  choice .  -80 

Blended,  good .  -28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dosen . per  case,  2 . 80 

Sugar  Syrup— 

Pure,  extra  fancy . - . 85®  . 88 

Pure,  choice .  .24 

Blended,  fsmcy .  .32 

Choice .  ,  -2j» 

Vanilla  Drips . 28®  .30 

Tins,  2-lb.,  2  dosen . per  case,  1.95 

Tins,  2%-lb.,  2  dosen . per  case,  2.26 

Tins,  8-lb.,  2  dosen . per  case,  2.50 

Tins .  5-lb. .  1  dosen . per  case,  2 . 25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 .  23  00 

Medium  Irish 2s,  count  325@ 375 .  15.00 

Norway,  count  400®450 . 

Norway,  count  300®350 .  18.60 

Norway,  count  240®270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08% 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder- 

Common  to  fair . . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . 

Superior  to  fine . . 

Extra  fine  to  finest . 

Choicest . 

Young  Hyson- 

Common  to  fair . 

Superior  to  fine . 

xtra  fine  to  finest . . . 

roicest . 


Per  lb. 
.15®  .18 
.20®. 25 
.28®.  35 
.45®. 66 


20®. 28 
30@.85 
40®  .45 
50@.55 


13®. 18 
22®.  80 
35®. 40 
45®.  60 


Hyson— 

@.12% 

Superior  to  fine . . 

Extra  fine  to  finest . 

@.18 

@.26 

Japan— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

.  .22®.  25 
.  .28®. 30 

Choicest . 

Basket-fired— Common  to  fair . . 

Basket-fired— Superior  to  fine . 

Basket-fired  Extra  fine  to  finest.... 

.  .32®. 38 
.  .20®. 26 
.  .28@.S0 

.  .32®  .38 
,  .—@.45 
@.11 

.  .13®.  15 

.  .17®.  22 
.  .25®. 35 

-mg— 

_=unon  to  fair . 

Superior  to  fine . 

Kxtra  fine  to  finest . 

.  .40®.  66 

ouchong— 

Common  to  fair . 

Superior  to  fine . 

.  .14®.  18 

.  .20®.  26 
.  .30®. 35 

Choicest  . 

.  .40®. 60 

ROASTED  COFFEES. 


■ava— Mandhellng—  Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government — Good . 

Imitation.  . . 

African . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . - . 

Cucuta— Choice  . . 

Cucuta— Prime . . 

Cucuta — Good . 


.84 

.27 

.26 

.23 

.21 

20 

.20 


.28 


.16)4 

.16 

.16 

.14 


taguayra— 

Caracas— 


Finest ... 
Caracas— Choice 


.20 

.17 


Peaberry— 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . -  -16 

Rio— Fancy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best . . . 16 

Choice . 16 

Prime . 14% 

Good . 18)4 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14  , 

No.  5 . 13% 

No.  6 . 13 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice .  -07 

Cassia  buds . -30 

Cinnamon,  Mats .  10% 

Cinnamon,  Twalo .  .17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  -80 

Cloves,  Zanzibar . «...  .19@.20 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 80@.36 

Ginger,  African  .  .08 

Ginger,  Jamaica,  bleached . 18%@  20 

Ginger  Jamaica,  unbleacned . „  .17@.19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25®  36 

Nutmegs,  105-llOs . .18@.20 

Nutmegs,  130-140» . . . 15®. 18 

Black  Pepper,  Singapore . 10%©. 12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@.19 

White  Pepper,  fancy .  25@  .30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . . . 89% 

Black  Pepper  - . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doi. 

Allspice . 76 

Cinnamon,  China . . .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Ma<5j... .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1  •  56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  doi. 

Extra  white  2%s, unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 60®  .60 

Standard,  plain  or  sauce,  3s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1 .15®1.25 

Fancy,  plain  or  sauce,  3s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  28 .  1.60 

Extra  standard  2s .  1.15®  1.25 

Standard.: . 1.10@1.15 

Soaked . 60®  .80 

Beans,  Stringless— 

Fancy  2s .  2.25®2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Beans — 

Yellow  Wax  28,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@l  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2a .  .75 

Maryland  2s,  Maine  Style . 75@  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1  60@1 . 75 

Sifted  2s .  1 . 30®  1  35 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1 . 40@1 . 60 

Standard  E.  J.  28 .  1.15@1.20 

Soaked  2s . 75®  .81 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00®1.10 

Extra  standard  2s . 76®  .90 

Pumpkin- 

Fancy,  8a . 86®  1.16 

Fancy,  gallons .  2.76 

Squash — 

Fancy  8a .  115 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  cans,  standard  New  Jersey...  1-15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans .  .76@  .80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  Jars. . 

Boots 

Fancy  Strawberry  Ss .  1.50®1.75 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  Ss . 90@1  00 

Sauer  Kraut  Ss . 80®1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.60 

Fancy  New  Jersey  Ss .  1.50@1.76 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  doi. 

Fancy  Ss .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2  65 

Standard  2%g . 

Gallons . 

Cherries— 

Extra  White  3s . . .  4.40 

Extra  White  2%s .  8.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s .  3.00 

Extra  Standard  gallons .  9  75 

Bartlett  Pears- 

Extra  3s .  3.75 

Extra  2%s .  3.00 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  3.75 

Extra  2%s .  8.26 

Peaches,  Crawford- 

Fancy  3s .  8. 50 

Extra  standard  2%s . 


EASTERN. 

Pears— 

Choice  New  York  2s .  1.60 

Choice  New  York  State  2%s .  2.60 

Standard  28 .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2  00@2 . 20 

Sliced  or  grated  Is . 1 .  1 .00@l  .10 

Pie,  grated,  gallons .  3.60 

Singapore  l%s .  1 . 15@1. 25 

Plums,  egg,  8s . 

Plums,  gage,  3s . 

Gallons .  3.25 

Strawberries— 

2s,  fancy....; .  2  50 

2s,  extra . 

Raspberries — 

Red,  fancy,  2s .  1-80 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . 4.50 

Flat  %s .  2.50 

Kippered  Herring— 

is. .  1.50 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1.25@1.35 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2  90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %B,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

8eeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .15 

Smyrna  Suit.,  fancy,  6  cr.,  SO  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  lb 


®.l! 

.0* 


®.20 


®.12 


®.07 

.09 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  60  lbs . 

baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-ln.,  12  lbs. . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  60  lbs . . . 

Natural,  choice . 

Citron- 

According  to  quality . 17 

Lemon  Peel- 

According  to  quality . 11 

Orange  Peel- 

According  to  quality . 11%©. 12 

Fard  Dates— 

60  lbs.,  bulk . 06 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . .... 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

50x  60 . 

60x  70 . - . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . - . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  26  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.10 

.09 

.08 

.07 


.11 

.10 

,09 


.07 


.05 


.11 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lbs. .  ® . 

Valencia,  28  lbs . 36  @.4C 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .25 

French  Princess . 

Tarragona,  120  lbs .  .11 

HardShell,  100  lbs... . . . 

Brazils— 

New,  large,  180  lbs .  .11 

Filberts— 

Turkish . . 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . . . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80  lbs . 16  @.i' 

Louisiana  Paper  Shell . 

Walnuts — 

Chilli,  1907  crop .  ,U 

Grenoble,  220  lbs . 

Marbots,  110  lbs . . . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  28  lbs .  .1 

Extra  choice,  boxes,  25  lbs .  .11 

Choice,  bags,  126  lbs .  .11 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00®18.0 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50®18.0 

High  quarters,  boneless . 24.50 

Halves,  boneless . 15.00@38. 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 12.00@20.0I 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.0 
Mushrooms,  %s,  accord’g  to  qual.  15.00@18.0 
String  Beans,  according  to  qual...  12.00@17.0 
Lima  Beans,  according  to  quality  18.00@20.0 

Brussels  8prouts . 12.00®16.Q 

French  Macaroni,  cartons,  25  lbs., 

per'  b . . - . 08®  ” 
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GROCER?  WORLD  PRICES 


CORRECTED  WEEKLY. 


tv  •uotcriber  to  the  “GROCERY  WORLD ”  who  i*  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood,  that  all  prices  are  subject  to  market  fluctuations. 


AD  VANCES. 


Column. 


:  ied  Strawberries .  tz 

li  . .  28 

1  Meal .  29 

ed  Oats . 29 

I,  Swift  &  Co .  44 

h  Pork  Lions . . .  45 

crve,  Jams  and  Jellies . 46 

yn  and  Yellow  Mustard  Seed .  53 

er  Dishes . * .  62 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


him  in  misuse  ETisranft  you  but. 

Standard  Weight*  per  Bmhel. 

Harrow  Beau . 60  lbs 

Medium  Beans . 60  " 

Pea  Beans . 60  “ 

Red  Kidney  Bean*.. . 58  “ 

Hominy  . 56  " 

Pease . 60  “ 

Barley . 48  “ 

Potatoes . 56  *■ 

riaxseed.. . „ . 58  “ 

Onions . 55 

SheUbarks  . . 48  " 


COL. 

i****m**33 


m  Cash  Drawer,, 

n  ............................ **47 

nunltlofl  . .  4 

1  Grease  eeeeeeeeeeeeeeee*****  5 


s,  Paper . 4* 

and  Twine  Hold*ia.....33 
Inf  Powder... .  5 

Cy.MMt .  . . h*9 

CStS..******##**##*#******#*****^® 

1  Brick  . . 59 

. - . • 9 

king,  Shoe  . . ....  6 

ag.„ .  6 


COL. 

Sardines . ....13 

Meats  . . 13 

Soups . . <5 

Can  Openers . 33 

Capers  . . *7 

Caps,  Gun. .  4 

Catsup . »..i6 

Cereal  Specialties . . 

Cereal  Coffee  eeeeeeeeeeeeeeee****  36 

Cheese . . -..*7 

Chocolate  and  Coco* . -.17 

Chewing  Gum. . . ...si 

Cider  **••*  **********  eeeeeeeeeeeeeeee  5« 

Clothes  Pins . 6s 

Cocoanut . si 


Coffee  Mills . 3* 

Condensed  Milk . 20 

:er  Color . 47 

iphor . 47 

Condensed  Mince  Meat . 38 

Corn  Starch . — . 58 

ned  Goods . . .  & 

Crackers,  Cakes,  etc..*. . *a 

Cutters,  Dried  Beet . 33 

Tobacco . 64 

e  Fruit . to 

Delicatessen . 22 

COL. 

Dressed  Meats.. . . . 44 

Drugs,  Grocers’ .  **********47 


Egg* . - . - . 7 

Essence  of  Coffee. .  4 

Extracts . .....48 


Fancy  Groceries . .~ . s; 

Farina... . *9 

Farinaceous  Goods..... . *9 

Faucets . ....33 

Canned  Fish . . is 

Fixtures . . . 3s 

Flour . .28 

Flour,  Self  Rising.. . *8 

Flour,  Buckwheat . s8 

Fly-paper . . . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatins . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . jg 

Grocers'  Fixtures . 3a 

Herring . 34 

Hominy  and  Grits . 39 

Honey . 36 


COL. 

Ink . — 37 

Insect  Powder . 48 

Ironing  Wax. . 59 


Jars  and  Jar  Rubbers . 7 

IffUim  46 

Junket  Tablets . _jo 

Ketchup... . 16 

a  Goods.. . . .37 

..... _ 44 

Lemons  and  Oranges.. . 

Lentils . *9 

Licorice . 47 

Lime . . . 37 

Live  Poultry . . ...45 


Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel. . —..34 

Maple  Sugar  and  Syrup.  ...60 

Matches . . . —37 

Measures. _ .... . 33 

eat. ................ ........44 

Mince  Meal . . . 38 

Molasses  — . . . ....... 60 

Mucilage . 59 

Mustard . 57 

Mustard,  Prepared . . 37 

Marmalade . 46 

Noodles,  Egg . *9 


COL. 

Nuts  *#>*••• see**************** ****** 

Oat  Meal.. . *9 

Oil*. . 39 

OQ,  American . ...40 

Olive  Oil . 40 

Olives . 39 


Paper  . . ...41 

Paper  Bags  •••••«•*••  *•**•*,*•••*•  4® 

Peanuts... . 

Peas,  Dried . . . *9 

Pepper  Sauce . . . 5* 

Pickles . — . 4s 

Pickled  Meats . 4s 

Plum  Pudding . . ..46 

Pork  and  Beef. . .....43 

Potash.—. . . . 37 

Potato  Chips . — . 4s 

Poultry  Seasoning _ 45 

Poultry,  Dressed*,.,,,, . 43 

Poultry,  Live . . .45 

Powder,  Rifle. . — ...  4 

Preserves....— . ....46 

Provisions.............. . 43 

Puddlne . . . 31 

PnttT . . — . . 47 

Rennet. . Jo 

Rice. . . . 31 

Rice  Flour . *9 

Rolled  Oats . 29 

Root  Beer...  . . 53 


COL. 

Rope  — . 59 

Rosin . 47 


leeeeeeeeeeeeeea 


Sago  . . 

Salad  Dressing. . 

Sal  Soda. . . 

Salt- . . 

Sapollo . . 

Sardines.... _ _ 

Sauce  and  Condiments . 3s 

Saner  Krant...— . . . 46 

Scale*— . . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . 32 


Seeds  . . . . 

Shot...... . 

Smoked  Flab-. . 

Soap,  all  kinds . 

Soda,  Bicarb . 

Spices . 

Whole . 

Starch  . 

Stove  Polish . 58 

Soap  Powders . 55 

Segars . 64 


COL 

Sugars. .  r 

Sulphur . 47 

Sundries . 59 

Syrups . 60 


Tacks  see  see*#*****#  a  ******  see  ******  59 

Tapioca . ye 

Tar . 48 

Tea. . . .  1 

Tobacoo,  Chewing . 64 

Smoking. . 64 

Tobacco  Cutters— . 33 

Tubs . 61 

Twine  Holder . 33 

Twine . ••••*. . 59 


Vermicelli . 32 

Vinegar . 43 


Washboards . 61 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 29 

Wheat  Flour . 29 

Wrapping  Paper . 41 

Wringers,  Clothes. . 

Wooden  ware,  Sundries . 61 

Witch  Hasel . 48 


Yeast  Cakes.. 


•  63 
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SUGAR. 

fecdoners’  Losenge . . . 

“  Powdered . 

11  Crown  A . 

“  Crystal  A . — . 

"  Coarse,  Granulated . 

le  Tablets . . 

stal  Dominoes . 

Loaf . 

mt  Cubes . . . 

rdered . 

ra  Fine  Granulated . . . 

rse  Granulated . 

aulated . 

:  Granulated . 

“  In  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

11  In  25-lb.  bags  packed  4  In  100- 

lb.  bag . 

“  In  10-lb.  bags  packed  10  In 

100-lb.  bag . ,.. 

“  In  5-lb.  bags  packed  In  bbls... 

“  In  3-lb.  bags  packed  In  100-lb. 

bags . 

“  In  i-lb.  bags  packed  In  bbls.  ... 

“  In  a-lb.  bags  packed  In  100-lb. 

bags . 

“  In  a-lb.  cartons  in  cases . 

“  In  2-lb.  paper  packages  In 

cases . 

lection  era’  A . 

Keystone  A . . . . . 

American  A . . . 

Centennial  A . 

■California  A . 

■Franklin  B . 

■Keystone  B . 

■American  B . 

-Centennial  B . 

-California  B . 

-Franklin  Extra  C . 

-Keystone  Extra  C . "... 

-American  Extra  C . 

-Centennial  Extra  C . 

-California  Extra  C . 

-Franklin  C . 

-Keystone  C . 


5*5 

5*5 

5-45 

5.10 

S-35 

6.38* 

7-3S 

5.80 
5-35 
5  .20 
5.20 
5.20 
5.10 

5.10 

5.15 

5»5 

5*5 
5 -3° 

3 - 30 
5  4® 

5-4® 

5-3® 

5-3® 

5  co 
485 

4.80 

4- 75 
4.70 
4.65 
4.60 
4-55 
4-5° 

4  45 
4.40 
4-35 
4.  3® 
4*25 
4-25 
4-25 
4  25 


TEA.  Per  lb. 

•tw — Basket-fired .  18  @  35 

!*«s — Pan-fired — Common  to  Fair .  17  ©  23 

.  24  ©  28 

holcest .  3o  ©  38 

[zmosa— Superior  to  Fine .  18  ©  20 

•hoice  to  Extra . a2  ©  35 

Choicest .  (a  50 

pcHow— Common,  cargo .  13  ©  16 

lood,  medium. .  17  ©  22 

“P"10' . 23  ®  >8 

30 1  % 

NPOwnxa— Choice  to  Extra .  a<j  ©  « 

holcest .  40  ®  45 


Movtms— Good .  27 

Fine . 35 

Choice .  •  •Aeeee*  *********  •••#*••••  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  13 

Choice  to  extra .  28 

Choicest .  35 

India — Common  to  Fine. . . .  17 

Cuylon — Common  to  Fine .  17 

English  Brbakpast — Fair  to  Good .  14 

Choice  to  Extra. .  18 

Choicest .  30 


PACKAGE  TEAS. 

Llpton’s  Teas — 


@  3® 
&  4® 
&  5® 
@  55 
©  20 
&  *5 
@  35 
@  20 
@  30 
@  4® 

@  38 

@  4® 
@  IS 
©  28 
©  40 


Per  lb. 


Ceylon  and  India,  No.  t . 

<  it  U  f 

it  tt  it  j . * 

Black  and  Green,  “  1 . . . 

««  ••  «  3 . 

English  Breakfast,  “  1 . 

7,  u  u  2. 

Formosa  Oolong,  “  1 . 


InX&lb.  In  « lb. 


•45 

•40 

•35 
■45 
■  4® 
•  45 
•4® 
•45 
.40 


•47 
•  4* 

•37 


Counter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  $2.00 

Tetley’s  Tea —  Per  lb. 

lb.  or  X  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Greeu  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  "  “  . 60 

Ex.  Gold,  “  “  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

X-lb.  tins,  per  lb. 

India  and  Ceylon,  Snn-Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  “  . . 50 

Sun-Flower,  roc.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Carlcol  Blend,  Mart  Indale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  “  . 22  X 

X-lb.  “  .  *3 

X-lb.  "  »3« 

I4-lb  «  . *5 

Spring  Garden  Tea — 

100  lb.  barrel* . perlb.net  .18 

5  lb.  silver  bags .  "  “  .19 

1  lb.  silver  bags .  “  “  .19)4 

54  lb.  silver  bags .  “  “  .20 

X  lb.  silver  bags .  "  “  .21 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co's,  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 


AMMONIA. 

Purple  Ribbon  Brand,  16  01.,  t  dor.,  per  doz.  .85 
“  “  “  quarts,  1  “  “  1.40 

it  11  11  a  g  11  11  x.40 

“  “  “  X  gals. i  "  per  bbl.  2.50 

Colburn's,  16  or.,  2  doz . per  doz.  .75 

“  quarts.i  "  .  “  .90 

“  “  3  “  .  “  -9® 

“  54  g®1*-!  "  . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 


AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 80 

Fraser's,  boxes,  X  gross . per  gross  9- *5 

Mica,  X  gross .  “  8.40 

Peerless,  X  gross .  “  4.40 


BAKING  POWDER.  Per  Dos 

Davis’  O.  K.,  X-lb.,  4  doz . per  dos.  .45 

“  X-lb.,  3  “  .  '•  .90 

“  i-lb.,  a  “  .  “  1.65 

“  5-lb.,  X  "  .  “  7  *® 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

“  X-lb.,  4  "  .  “  1. *3 

'•  X-lb.,  *  “  - .  "  *  28 

"  i-lb.,  1  .  "  4-3734 

Leslie's,  X-lb. cans,  1  or  «dz. cartons,  4  di. cases  .45 

“  X-  “  s  dos.  cases . 90 

“  1-  “  1  “  .  1.65 

“  5-  “  6  cans  In  case . per  lb.  .>2 

Sea  Gull,  6  01.,  glass,  4  dos .  45 

Parrot  aad  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz .  82X 

6  oz.  glass,  2  doz .  1 .07X 

6  oz.  glass,  4  doz .  1 .04 

6  oz.  glass,  6  doz .  1.03 

6  oz.,  I  gross,  in  bbl . per  gross,  12.25 

Rnmford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  In  box .  “  .9® 

X-lb.  cans,  2  doz.  In  case .  “  s.25 

i-lb.  cans,  1  doz.  In  case .  "  s.50 

Royal,  ioc.  size,  4  dos . 86 

"  X  lb.,  4  doz .  1.3° 

**  X  "  *  “  .  a. 40 

“  1  “  1  “  .  4  65 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz.  2.25 
“  “  “  X  lb.  •'  “  “  1.25 

Sea  Foam  Baking  Powder — 

X  lb.,  4  doz.  in  case . .  1.00 

X  lb.,  2  doz.  in  case .  1.80 

1  lb.,  I  doz.  in  case .  3-45 

5  lb.,  X  <l°z.  case .  16  75 
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Boston  Brand,  $  lb.  sire,  X  do*-  case 
“  1  *•  1  " 

•  (  it  2  « 

«  ^  «  3  it 

Purity  Brand  5  “  If  “ 

tt  f  if  j  tt 

k  a  ^  ** 

"  14  “  3  “ 


per  dor.  ra.oo 
“  a.5® 

'*  55 

“  .75 

“  6.00 

“  1.50 

"  .80 

"  -45 


BLACKING — Shoe.  Per  Gross, 

Shlnola . per  dez.  .  75 

Shinola,  X  gross  in  box,  with  8  brusne  sand 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Blxby's  Best,  No.  1 .  1.75 

“  “  B.  B.  B.  M . per  X  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 


Handy  Box,  French,  No.  *{,  large . 


Mason's  No.  1,  X  grots.. 

ti  it  m  a 

■>  *• 

If  tt  ,  tt 

3>  •< 

"  “  4.  “  .. 

H  K  j  It 

T.  M.  French..! . 


. . per  dot. 


10.00 
5.00 
a.  22 

*.60 
*  85 
4-55 

71« 
1 .00 


SHOE  DRESSING.  p,t 

Mason’s  Shoe  Dressing . . . 

Acme,  1  doz .  1 

Blxby's  Royal  Polish,  1  dos . 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  1  doz . 

Browns,  Army  and  Navy,  1  dor . 

Boyer's  French  Dressing . . 

“  Oil  Polish . 

Admiral  Rosset  Combination . 

Admiral  Shoe  Dressing . 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black .  2 , 

Boston  Waterproof,  black .  2. 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2 . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Comnination,  russet... . . .  2 . 

Star  Combination,  russet... . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  2. 

Oil  Paste  black,  never  dries  up,  large  tira.„ 


Dos. 

•  75 

•  15 
.78 
.80 

.82X 

•8aX 

■  63 

•75 

.70 

.70 

,00 

00 

85 

85 

.00 

75 

00 

85 

75 

75 

,00 

75 

■75 

75 

4« 

85 

00 

■73 
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GROCERY  WORLD 
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GREEN  COFFEE.  PeHb. 

Rio  Golden  Fancy.... . . . .  .09%$. io 

"  Prime .  a)  08)4 

"  Choice . @.08 

Santos  Peaberry,  extra  fancy . .  .10 

"  Choice . . .  @.09 

"  Fancy . 09^®. 0954 

Maracaibo,  Strictly  Fancy,  Mild . —  .11  )4@.ii )4 

"  Choice .  ®.xx 

Washed  Caracas,  Fancy . 12)4®. 13 

Jara,  Extra  Fancy  Old  Government . .  (3 . 19 

'•  Extra  Fancy .  ®.x§)4 

"  Fancy......... . .  ®.i8 

Mocha,  H and  )4  bales,  genuine,  finest-  ® .  19 

Mocha  Seed,  Santos,  Fancy . —  @.10% 

Mocha  Seed ,  Santos,  Choice . .  @ .  1054 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rlt ,  Extra  Fancy  Golden... .  (<3. 13 

'*  Prime .  ®.xi)4 

"  Choice..  .  @.09  K 

oantos,  Extra  rancy .  .13)4 

“  Choice .  @.ia)4 

u  Fancy . . .  ®.  13 

Laguayra,  Fancy  ... .  @.14 

Maracaibo,  Choice . . .  ®.I4)4 

"  Fancy..™ .  @.15 

“  Extra  Fancy .  @.rs)4 

Java,  Extra  Fancy  Old  Government .  @.24)4 

.  @2354 

Mocha,  Finest .  @.23)4 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  . . as 

“  ”  “  . . 

"  “  3- . *7 

"  "  “  4 . 14 

Pack  In  25  and  50-lb.  cans,  and  25,  50  and  xoo-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . 18)4 

Eureka. . 15)4 

Leader . . . . . x8 

Jap . X3 

Special,  No.  6 . 12)4 

Special  Drive . . 

Packed  in  50  and  too  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  p«rlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

A)101* .  *5)4  ISA's 

Ll°n .  13)4  13)4 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .26 

Salndo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . x8 

VI  v,  lbs . x6 

"  50-lb.  tlnr...... . 15 

"  barrels . . . . 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  CoSee — 

Special. . a6 

Perfection . ao 

Packed  In  30  and  60  pound  cases. 

Germ  an- American  Coffee  Co. —  Per  lb 

Triunfo,  24  a-lb.  cans . 29 

“  48  x-lb.  cans . .  .29)4 

Trinidad,  60  or  100  x-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . as 

La  Cruzada,  60  or  100  x-lb.  cartons . ai)4 

Iowa,  60  or  100  1-  and  a-lb.  cartons . 18 

Tumbala,  60  or  100  x-lb.  cartons . 16 

Quezal  (after-dinner),  ia,  as  or  48  )4-lb.  cans 

per  )4  lb . 35 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  x  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  40  or  So  1  lb.  tins . 20)4 

Almodo,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  100  Ids.  to  case . 15 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14% 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  In  box . per  box  3.90 

xa  tins  In  box . per  carton  .95 

alb.  tins . . . perdoz.  5.75 

George  Floto’s  Sons — 

Floto's  Coffee  Essence,  )4 -gross  Improved 

cans . per  gross  a. 05 

Floto's  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross  a .  70 

Floto’s  Coffee  Essence,  )4-gToss  cans,  all 

tin . per  gross  a. 85 

Floto's  Package  Chicory,  65-lb.  cases,  perlb.  .04)4 
Floto's  Vienna  Coffee  Essence,  Manilla, 

)4  gross. . . per  gross  a .  05 

Hnmmel's  Essence,  tin  can,  %  gross,  per  gross  a. 85 
“  tin  ends,  “  “  a.  70 

"  Improved  “  "  a.  15 

Chicory,  Sellg’s  65’s . 05)4 

“  English  Ground,  bags  about  160  lbs.  .0554 

Francks',  stick,  65  lbs . o6)4 

"  Muller’s,  Columbus  Brand,  5  sticks 
„  ‘°  N>7  65  lbs  . 04% 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  33 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  a. 65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  2. 6« 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  a.25 
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BLUINQ — Dry.  Far  Grots. 

Barlow’s,  small,  2  dor .  2.60 

"  large,  1  doz .  5.20 

Sawyer's,  No.  1,  6  doz . .  1 .50 

'  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1 .60 

No.  a,  3  doz .  a. 50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  )4  gross . . 

Cream  Indigo,  2  oz.,  X  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7.40 

Cream  Indigo,  8  oz.,  )4  gross .  11.40 

BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tuba . . .  .a8 

“  First,  “  . . 

“  Second,  “  .  .26 

■'  Third,  «  . as 

“  Imitation,  30-60  lbs .  .24 

"  5-  and  xo-lb.  rolls,  60-  and  xoo- 

lb.  boxes . .29 

Ladles,  30-60  lbs,,  bakers’  use .  .23 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .3a 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  31 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . . .  .30 

Shea!  (“400")  Elgin,  so-50-lb.  boxes .  .29 

Sheaf. . 25-. 28 

B.  S.  Gilt  Edge,  cartons .  .33 

Gurnse,  pounds  or  half  pounds .  .31 

Belle  Spring .  .29 

CANDLES.  pn)b 

p-f  . 

Paraffine.  4’s,  6’s,  8’»  cartons,  36-lb.  cases, 

P*i  lb .  .0854 

Searchlight  Hotel,  16’s,  30  lbs . 09V 

Peerless  “  "  “  . 

Bright  Light,  "  “  . . per  box  2  35 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . 13 

Carriage  Candles,  size  6xr)4 . 

Martha  Washington,  long  xas . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.35 

Mason's,  quarts . per  gross  4 .60 

Mason’s,  half-gallons . par  gross  6.50 
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Jelly  Tumblers— 

Barrels,  >2  doz . per  dos. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  )4  g»o.,  no  rubbers,  per  gro. 
Mason’s  Caps  and  Rubbers,  )4  gro.,  " 
Jar  Rubbers— 

Lip,  wi de . per  grots 

Acme,  wide,  1  dos.  cartons . per  lb. 

“  medium,  s  doz.  cartons . .  “ 

Reliable,  white  rubber,  wide . . 

“  "  medium.. . 

Black,  medium. . per  lb. 

(•5  lb.  lots  1  cent  per  lb.  lest.) 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram.. .-per  dos. 

“  Sage . J. . .  •• 

“  Thyme — . .  “ 

“  Savory .  “ 

"  Special  case  aeasortmeat,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  )4  doz.  Thyme, 

)4  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

)4-lb.  cartons,  1  doz . . . per  doz. 

X-lb.  “  “  ■* 

jJ.lb.  "  •<  »• 

X-lb.  screw  cap  bottles,  a  dez . per  doz. 

X -lb.  square  cane,  a  doz. .  *• 


1. s; 


CANNED  GOOD8. 

romatoee—  p„  d<  I 

Frying,  Good  Luck  Brand .  t.ril 

DuBois’  Frying .  I  * 

Jersey  King,  No.  3,  Standard  Jersey  .  1  «  | 

Rio  Grande, fancy,  Jersey . . . ....  Iccs 

Silver  Lake,  fancy,  Jersey .  i  .k| 

Lima  Beans —  ' 

Tinsley’s,  extra  small . . . .  z. 35 1 

Turkey,  fancy,  Jersey .  1  to| 

Silver  Lake  ......... ...... ...... ...............  x ,  ti 

Boyer’s,  Fancy . . .  i.« 

Oxford,  Maine  packed . 

Lanfair,  2s . . . 65 1 

String  Beans—  1 

Cloister,  fancy  N.  Y .  x  45I 


Make  a  Leader  of  Spring  Garden  and 
It  Will  Make  a  Leader  of  You 

For  it  is  the  finest  Tea  ever  blended  at  the  price  we  sell  it  for. 
Your  customers  will  keep  coming  back  for  it  at  60  cents  per 
pound,  and  we  sell  it  to  you  at 


In 

100-lb.  Barrels 

18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

v> 

• 

19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

5  =  g 

•  =  =  a 

19& 

cents  per  lb.  net 

In 

J4-Ib.  Silver  Bags 

-a 

•  ^50 

20 

cents  per  lb.  net 

In 

XA- lb.  Silver  Bags 

0  2© 

fO  — 

•  a_ 

21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


What’s  the  Difference? 


The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia.  Pa. 


■NO  TO  COMPLY  WITH  Ml  Pitt** 

If  II  IBB  HJ 


Paying  the  Doty 


If  your  customer  demands  an 
imported  ginger  ale,  it  is  simply 
from  ignorance  that  a  brand  just 
as  good  is  made  here— Clicquot 
Club.  The  man  who  pays  the 
price  of  an  imported  ale  is  paying 
not  for  extra  quality,  but  for  the 
duty.  Compared  with  Clicquot 
Club  there  is  no  extra  quality  to 
pay  for. 

Clicquot  Club  is  made  in 

Massachusetts  by  experts.  The 
factory  is  spotless  and  the  ma¬ 
terials  the  best  money  can  buy. 
Clicquot  Club  is  the  most  widely 
sold  brand  of  ginger  ale  in  the 
world.  You  can  sell  it  steadily 
all  the  year  round. 


CLICQUOT  CLUB  CO. 

MILLIS,  MASS. 

Philadelphia  Agent,  R.  S.  WILLIAMS 
123  South  Front  Street 
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jyer's,  . . 8254 

f ' 

te  Wax  Beans— 

t 

•mpkss,  No.  10,  1  doz . 

:d  Beans— 

&M.,No.  3 .  1.35 

&  M.,  No.  3,  tomato  sauce .  1.55 

impbell’s,  No.  2,  plain . 87^ 

mpbell’s,  No.  2,  sauce . 87J4 

;ford.  No.  3 . 90 

uragansett,  No.  2,  tomato  sauce . 97K 

irragansett,  No.  3,  tomato  sauce .  1-3754 

in  Camp’s,  No.  1,  sauce,  4  doz . 8754 

m  Camp's,  No.  2,  sauce,  2  doz .  1.3254 

oore  &  Brady,  No.  3,  plain . 77 54 

oore  &  Brady,  No.  3,  sauce..... . 8254 

oore  &  Brady,  No.  1,  picnic  size,  plain .  3754 

oore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .40 

ctory,  No.  1,  tomato  sauce,  4  doz . 45 

irtin  Wagner  Co.,  No.  3,  plain . 9254 

artin  Wagner  Co.,  No.  3,  tomato  sauce....  1.00 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 47K 

himmel’s,  No.  1,  sauce . 50 

himmel’s,  No.  2,  sauce . 8754 

himmel's,  No.  2,  plain . 8254 

inker  Hill,  No.  3,  plain . 75 

inker  Hill,  No.  3,  tomato  sauce . 77 % 

lider’s  Boric  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

2- lb.  cans,  3  doz .  “  1.40 

i-lb.  cans,  4  doz .  “  .90 

i-gal.  cans,  doz .  "  5 .00 

nnyslde  Pork  and  Beans,  plain  or  in  sauce — 

3- lb.  cans,  a  doz . per  doz.  .95 

i-lb.  cans,  3  doz. .  “  .70 

.-lb.  cans,  4  doz .  "  .  43 

:-gal.  cans,  54  doz .  “  3.00 


Kidney  Beans— 

an  of  Arc,  No.  2 . 82J6 

irtin  Wagner’s,  No.  2,  2  doz . 7254 

.n  Camp’s,  No.  2,  2  doz . per  doz.  .8254 

ctory  brand.  No.  1,  4  doz . per  doz.  .45 


irnlet . 
moor,  kernelled.. 


.  i-5° 

.  1  -4° 

ris,  fancy  Maine .  1.25 

aerican  Beauty,  extra  fancy,  Shoe  Peg...  .  85 

earn  of  Susquehanna . 95 

ker’s,  G.  W.,  whole  grain . 85 

oe  Peg,  Susquehanna . 80 

oe  Peg,  Osborn's . 72K 

irk,  crushed . 6754 
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Peas— 

French,  Extra  Fins,  ioo  cans,  per  case....  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  14 .50 

French,  Fins,  100  cans .  13 .75 

French,  Moyens,  100  cans .  13 .50 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Champions .  1 .  *0 

Boyer's,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  1.5° 

Boyer’s,  Sifted . 1.35 

Boyer’s,  Early  June . . .  1  25 

Parrot  Junes . i.jo 

Jumbo  June  . .  1.15 

B.  F.  F.  Junes .  z.02^ 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy.  No.  3 .  1  05 

Bohemian,  fancy,  No.  2 . 85 

Succotash— Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy... .  1  05 

Poland,  extra  fancy  Maine . 92  54 

McMurray's  Mountain . 80 

Spinach — 

Champion,  No.  3 . . .  1.25 

Shawnee,  No.  3 .  1.  2754 

Farren's,  No.  ior .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . . . 9254 

Delaware,  3-lb. ,  2  do z . 95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47*4 

Asparagus — 

Del  Monte,  mammoth,  No.  254 .  4*25 

Extra  mammoth,  No.  2% .  4.25 

Superior,  large.  No.  254 .  4.C0 

Staple,  medium,  No.  254 .  3.  85 

Swan,  medium,  No.  2*4 .  3  85 

Del  Monte  Tips,  No.  iJ4 .  3  75 

Extra  Tips,  No.  i54 .  3  70 

El  Dorado  Tips,  No.  iJ4 .  3.50 

Grand  Island,  medium .  3.35 

El  Rio,  medium,  No.  2*4,  2  doz .  3.25 


CALIFORNIA  CANNED  PRUIT. 

Apricots —  Per  do*. 

Extra  standard .  2 . 50 

Standard . . .  2.00 

Pears — 

Bartlett,  extra  quality,  2%s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Cherries — 

Extra  quality,  2%s .  3.40 

Extra  standard,  254 . ; . - . 

Standard,  2*4 .  3.00 
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Peaches— 

Extra  standard,  lemon  clings,  a  54* .  2 . 85 

Extra  standard,  sliced  lemon  clings,  2 54 s .  2 . 85 

Extra  standard,  sliced  lr^on  clings,  z  lb.,  4 

doz .  1.65 

Prize  Medal,  lemon  clings, No.  zo,  z  doz .  8.50 

Express,  yellows,  a}4« . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . . . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10,  1  doz . . .  2.85 

Pride  of  Shenandoah,  No.  3,  2  doz .  1.00 

Spring  Garden,  fancy,  3s,  2  doz . 95 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1 .30 

Silver  Lake,  heavy  syrup,  No  2 .  1 .20 

Blueberries — 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy.  No.  2 . . .  1.50 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved, 

No,  2... .  x.25 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1.75 

Silver  Lake,  No.  xo,  x  doz .  7.  50 

Defence,  No.  2 .  2.25 

Pine-apple — 

Phonograph,  grated.  No.  2 .  1,95 

Phonograph,  sliced,  No.  2 .  1.90 

Acorn,  grated,  No.  2 .  1.90 

Acorn,  E.  &  C.,  No.  2 .  1.85 

General,  E.  &  C.,  sliced.  No.  2 .  1 .75 

Indian  River,  E.  &  C.,  No.  2 .  1 .60 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.55 

Wagner's,  E.  &  C.,  No.  2 .  1  50 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Wallace,  grated.  No.  2 .  1.30 

Singapore  Chunks,  No.  1%,  4  doz .  1.1754 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1  25 

Singapore,  cubes,  No.  i54 ,  4  doz .  1.1254 

Wagner's,  No.  r,  cocktail,  2  doz . 95 

P.  &  B.,  grated.  No.  3 . 85 

James,  No.  3,  pie,  grated . 85 

Singapore,  cubes.  No.  x,  4  doz . 80 
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The  Paul  Taylor  Brown  Co’i 

Singapore  Pineapple,  extra  prez erred. 
Tan  Chop  Htn,  ?f-lb.  chunk* . per  dor. 

it  z  ««  tt  it 

“  in  “  sliced  !"!!!!!!  •• 

“  1  H“  crated .  " 

M  2%  “  whole .  “ 

Packed  in  their  own  juice : — 

1 54-lb.  chunks,  extra  heavy  syrup...per  do*. 
1*“  sliced .  “ 


.80 


•8  7'A 
1X754 
1  *35 
x.35 

1  *85 


•45 

.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz . 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  z,  4  doz . 9754 

Lobster — 

B.  &  M.,  No.  }4,  flat,  4  doz .  2.1754 

B.  &  M.,  No.  1,  tall,  2  doz .  4.05 

Star  brand,  No.  yKt  flat,  4  do* .  1.30 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand.  No.  1,  flat,  4  doz .  4. 15 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  x,  15 

Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.50 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer’s,  No.  x,  2  doz .  1. 15 

Boyer's,  No.  2,  2  doz . . .  2.50 

M.  &  B.,  No.  1,  *  doz .  1.0754 

Stewart's,  No.  2,  2  doz./ .  2.10 

Stewart's,  No.  1,  2  doz .  1.02V4 

Victory,  No.  1  doz..., . .  1.0254 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . .  1.50 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  x,tall...  1.75 
Cook’s,  Holly,  Colorado  River,  No.  54*  flat..  1 . 15 

Hapgood’s,  No.  1,  tall,  4  doz .  1 .8754 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sodkeye,  No.  1, 

tall,  4  doz . .  1.6754 

Rising,  light,  fancy,  red,  No.  1.  tall .  x.25 

Humes,  Karluk,  No.  1,  tall,  4  doz .  i.*754 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  1017. 

This  guaranty- is  sufficient  and  covers -every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 


J.  Ritter  Conserve  Co. 

^PHILADELPHIA,  PA.-  = 


Fruit  Butters  Preserved  Fruits 
Cranberry  Sauce  Catsup 


Mince  Meat 

Jellies 

Jams 


Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
%  are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 


•J 
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HlnMhx,  Ns.  i .  «-37 54 

Laadar,  faacy,  red,  No.  i,  tall .  1.35 

Defender,  medium,  red,  Alaska,  No.  1,  tall..  1.30 

Plata. 

La  Champagne,  )4’s,  key .  as  00 

“  J4's,key . ~ . — •  X7.00 

Luculloa,  54’a...... . . . .  13  00 

C.  Moral,  54’s . . .  10.00 

SARDINK8 — Boaalaaa. 

La  Mare  hand,  54 's . 

CadMi,  W'a,  key.  ..' . .  35.00 

brst 

54s,  Marsala . . .  9  4° 

>•  Marsala .  13.50 

Msrai,  %m,  banaiaaa .  17.50 

•AST-  amokod .  8.35 

Ut,  Irma  lao  uu  . .  3-4*54 

Ms,  Iambi,  hay,  100  cane .  3*7)4 

Ms,  I  —Mu no,  300  cana .  3.10 

\ ■  Fox,  100  cam .  3.00 

Ml,  UadarwMd’i,  jo  caaa. . . .  3.95 

(■,  l*»a,  4-  ona_ . 3.30 

,  j®  ooaOm. . . 3-35 

<s,  SmsA's,  aatra,  in  carlaaa,  ja  cana .  a. 70 

(a,  Camdnaatal,  key,  48  caaa . _ .  3.50 

(a,  BlaachrlUe,  50  cana .  3.30 

Ja,  Irma,  too  caaa . .  3.67 % 

a,  Caakcmtal,  key,  100  caaa .  3.40 

a,  La  Baron,  100  cana .  3.1254 

a,  ImpaMal,  100  caaa . . . 

I  Labal,  Ml,  oil,  100  cana. .  t.35 

M>,  mayoonalaadresalnf,  100 cana  t'40 
"  Ms,  "  "  jo  cana  4.3a 


CANNED  MEATS. 

Coraad  Beef.  Par  dor. 

Armour'a  Varlbeat,  srith  koy,  No.  x,  a  dox .  1.20 

**  “  with  key,  No.  3,  1  doa .  3.35 

Fairbank'a,  srith  key,  No.  1,  2  doa . 1.15 

“  srith  key,  No.  a,  1  doa .  3.15 

“  srith  key,  No.  6,  1  doa .  7.65 

"  with  key,  No.  14,  54  dot .  16.50 

Libbv's,  srith  kay,  No.  1,  3  doe . „  1 .30 

’  with  key,  No.  3,  1  dax .  a. 30 

Chipped  Drlod  Bool. 

No.  1,  a  dot .  1.85 

No.  54.  a  doa .  1.05 

Glaea,  No.  54,  »  doi .  1.35 

Glaaa,  No.  1,3  dox .  a. 35 

Beechnut  Sliced  Beef,  No.  1 ,  glass  jars,  per  dor.  a  .  73)6 
Beechnut  Sliced  Beef,  No.  }4, glass  jars, per  dot.  1.55 
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Acme  Sllcad  Smoked  Bool.  Per  dot. 

Large  tins,  a  dot .  *-*° 

Medium  tins,  4  doc . -  1 

Medium  tins,  a  doc .  1*^5 

Small  dna,  4  doc .  1  00 

Large  glnaa  jara,  1  dox .  *  *5 

Special  jars,  1  doa .  *-6° 

Junior  jars,  a  doc .  160 

Sliced  Bacoa. 

Beechnut  Bacon,  No.  1,  glass  jars .  3.7254 

Beechnut  Bacon,  No.  54,  glaaa  jars .  1.55 

Acme,  large  glass,  1  doc .  3.75 

Acme,  jnnloT  glass,  a  doc .  1. 60 

Roast  Best. 

Fairbank’a,  No.  1,  a  doc . . .  i.iaJ4 

Fairbanks,  No.  3,  1  doc. .  2.15 

Armour's,  No.  1,  a  doc .  i.3a54 

Armour'a,  No.  3,  1  doc .  a. 35 

Libby's,  No.  1,  2  doc .  i.ao 

Libby's,  No.  2,  1  doc .  a.ao 

Kingan'a,  No.  1,  2  doc .  1 .05 

Kingan's,  No.  2,  1  doc .  2.05 

Loach  Tongue. 

Falrhank’s,  No.  1,  a  doc .  a.ao 

Libby's,  No.  t,  3  doa . . .  a. 90 

Armour'a,  No.  1,  1  dee .  a. 70 


Whole  Ox  Tangos. 

Fairbank'a  No.  a,  1  doe.. . „. 

Libby’s,  No.  3)4,  1  doc .  ■  . 


7.00 

10.00 


Pottsd  Ham  or  Ox  Tongms. 

Armour’s  Veribest,  No.  34  >  4  lt“*  . 4254 

Armour’a  Varlbeat,  No.  54,  a  doc . -. . 75 

Uhhy’a,  No.  54,  4  . — - . 4*56 

Libby ’a,  No.  54,  4  doc. . .. . 75 

Potted  Chlckex  or  Torkey, 

Armour's— 

No.  M,  4  doc . 8354 

No.  54,  *  doc .  1.45 

Libby’s — 

No.  54,  4  do* . .V . 85 

No.  54,  2  doc .  1.50 


Boned  Meats, 

Curtice  Brothers,  “  Bine  Label” —  Per  Dox. 

Chicken,  No.  54 .  s.85 

“  “  1 .  5  00 

Turkey,  *•  54 .  a. 85 

“  “  1 . 5.00 

Whole  Rolled  Ox  Tongue,  No.  e .  n  .00 

Whole  Ham,  No.  154 .  o.co 

Whole  Ham,  No.  254 .  13.50 
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Dsvillcd  Meats. 
Curtice  Brothers,  “ Blue  Label”— 

No.  50*. 
Per  Doa. 

Hxa .  1.30 

Tongue.  . . 1.50 

Chicken .  s.10 

Turkey .  3.10 


No.  10  ox. 
Per  Doi. 
e.50 
a. 50 
3- >5 
3  *5 


Curtice  Brothers, 


Potted  Meats, 
“Blue  Label”— 


No.  W Tin. 
Per  Doi. 

No.  54  Tin 
Per  Dox. 

Hub . . . 

.  *  *5 

2  35 

Tongue . 

ChicL«& . 

.  1-95 

2  2$ 
3. CO 

Turkey . . . 

.  1  95 

3»oo 

Sonpa, 


per  doc. 
*J5 
x-35 
•90 

5  00 

.*$ 


Snider’s  Tomato  Soap — 

3  lb.  cams,  2  doc . 

2  lb.  caaa, a  doc . 

1  lb.  caaa,  4  doc . . . 

Gallons,  cans,  54  doc . 

Schimmel’s,  assorted,  1  lb.,  4  dox . 

Campbell’ a: — 

No.  1  caaa,  4  dox.  to  case,  straight  or 

assorted,  all  Ida  da  except  Tomato _ per  doc.  .8754 

No.  1  caaa,  4  doa.  to  case,  assortment 
No.  >  containing  8  cana  Tomato  ...... 

No.  x  cans,  4  doa.  to  case,  Tomato. _... 

No.  8  cans,  14  to  case,  all  kinds  except 

Tomato . — . . . . 

No.  8  cans,  34  to  cate.  Tornado . . 

Gallon  caaa,  6  to  case,  all  Idade  except 

Tomato . . . . __ 

Gallon  caaa,  6  to  case,  Tomato . 

Curtice  Brothers,  ”  Blue  Label  ”— 


*7)4 

•95 


e.50 

*.«5 


l15 

a.*s 


Consomme . 

Boulion . 

Beet . 

Julienne. . . 

Prtntanier . 


Pea... 


“  Broth . 

Chicken  Gumbo . 


Broth.. 


Quarts. 

Pints. 

54-PIx>ts. 

Per  Dos. 

Per  Dox. 

Per  Dox. 

.  3-,S 

x-75 

1. 15 

■  3-x5 

*■75 

1. 15 

•  3-x5 

x-75 

1. as 

•  3-x5 

x-75 

x-*5 

•  3-x5 

x-75 

x-35 

3*5 

x-75 

x-«5 

■  3-x5 

x-75 

x.23 

•  3->5 

x-75 

J.SS 

•  3-x5 

1  *75 

x»5 

•  3-x5 

1-73 

»-*5 

•  3-x5 

x-75 

x.*5 

3»x5 

x-75 

1.25 

.  3-xS 

x-75 

1.35 

3-x5 

x-75 

X.25 

■  3-x3 

x-75 

1.35 

3-x5 

x-75 

x-*5 

•  3-x5 

x-75 

!.25 

•  3-x5 

x-75 

X.35 

6.  50 

3-SO 

2.00 

7.35 

3-75 

t.35 

CANDIES  AND  CONFECTIONERY 


Croft  &  Allen  Co. 

Extra  Mixtures . 30-lb.  pails 

Cream  Jelly  Mixtures..  “ 

Elcroften  Mixtures. . 

Nobby  Mixtures . 

Cadella  Mixtures . 

Fine  French  Mixtures, 

F  r  each  |  Creams.. . 

American  Mixtures..,, 

Variety  Cut  Drops . 

Darling  Mints . 

Golden  Drip  Bar . 1 5-lb.  boxea 

Soar  Balia . . . 30-lb.  palls 

Pan  cells  Cream  Chocolate . .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  x  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . 15-lb .  palls 

Chocolate  Mints . 30-Ib.  palls 

Honey  B  Comb . ai-lb.  palls 

Cream  Cocoanut  Balls . s8-lb.  pails 

Cream  Peppermint . . . 30-lb.  pells 

“  Wintergreen . . .  ** 

Wellington  Caramels  . . a5-lb.  palla 

Froxen  MUk  “  . - . ...jo-lb.  palls 

Soft  Jelly  Gum  Drops . . .  “ 

Superfine  **  . . .  •• 

Jelly  Beans 


Peril 

.08 


:3j 

•09; 


.08 

.08 

•09) 


.08! 

.10 


■jo; 


10; 

.11 


Wintergreen  Loscngart .... 
Mint 


•>sj 

.16! 

•°9i 

.09 

•09 

•»?! 

.10 

.07 

.13 

•  el 


Assorted  •*  . .  “ 

Conversation  “  .. . e8-lb.  palls 

C.  &  A,  Crown  Stick . 30-lb.  palla 

Pan  cells  Chocolate,  i-lb,  boxes,  30-Ib.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Panny  goods . .10  boxes  In  case 


•09: 

.09 


.08 

.11 

•09! 

4.50 


CATSUP.  Per  Do 

Beef  Steak  Catsup,  half-pints,  a  dox . . .  i.i« 

“  “  pints,  “  . . .  s  .00 

Waldorf,  medium,  12  or.,  screw  top,  2  doi . 87; 

Snider's  Catsup : — 

Pints,  a  doi .  s.10 

54-plnts,  a  dox . 1.33 

Quarts,  1  dor .  3.35 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “Blue  Label”  Tomato  Ketchup:— Per  Cxi. 


Small,  25  bottles  In  case .  3.75 

Medium,  25  bottles  In  case .  4.35 

Large,  12  bottles  in  case . . .  3.35 


Money 

Thrown 


Aw&y 


Many  Merchants  are  Positively  Throwing  Away  Money  in  the  Handling  of 
their  ACCOUNTS  ! 

It  is  only  a  Little  Each  Day  and  they  do  not  notice  it ;  it’s  like  a  Little 
LEAK  from  a  Barrel,  just  a  Drop  at  a  time,  but  if  it  is  not  Stopped  the  Barrel 
will  soon  run  dry. 

STOP  THE  LEAKS  ! 

They  Amount  to  a  Great  Many  Dollars  in  the  course  of  a  Year 

DOING  USELESS  WORK  is  a  LEAK. 

FORGETTING  TO  CHARGE  GOODS  is  a  LEAK. 

Errors  and  Disputes  cause  Loss  of  Trade. 

LOSS  OF  TRADE  IS  A  LEAK. 

THE  McCASKEY  ACCOUNT  REGISTER  Handles  ALL  YOUR  AC¬ 
COUNTS  with  only  ONE  WRITING,  Showing  EVERY  DETAILofthe  Business. 

Then  Why  Spend  your  Time  in  Copying  and  Posting? 

INVESTIGATE  the  GREATEST  LABOR-SAVING,  MONEY-MAKING 
Device  ever  Invented  for  the  Retail  Merchant. 

A  64-page  Catalog  FREE  for  the  asking.  , 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 

Manufacture™  of  the  FainoiiH  Mult iplex.  Duplicate  and  Triplicate  Pads;  hIho 
.Single  Carbon  Pads  in  End  Carbon,  Side  Carbon  or  Folded  PadH. 


New  York  Office :  140  West  Forty-second  St.,  O.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  ah 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’I  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


Bought  Simply,  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will 


you  mention  the  “Grocery 
World’*  when  you  write? 


40  cents  a  pound 


Packed  In  54-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  •  • 


IN  WRITING  TO  HDVERTISERS  KINDLY  MBNTION  "GROCERY  WORLD'1 


GROCERY  WORLD 


39 
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impbell's  Beefsteak  Tomato  Ketchnp 

pints,  24  bottles  to  case .  1  .to 

_  _jts,  24  bottles  to  case .  2.00 

unpbell’s  Tomato  Ketchnp 

Pint  bottles,  24  to  case,  per  dot .  1 . 4° 

pint  bottles,  24  to  case,  per  dot . 90 

ampbell’a  Chill  Sauce 

Pints,  2  dot.  to  case .  t  .40 

M  pints,  2  dot.  to  case . 9° 

Asst.  Condiments,  *  dot.  to  case,  per  dot...  .90 


CHOCOLATE  AND  COCOA, 

alter  Baker  &  Co’t Per  lb. 

Premium,  12  to  *5  lbt . 3° 

Caracas,  sweet,  6  lbs . . . 32 

German,  sweet,  6  to  is  lbs . 22 

Auto,  sweet,  6  lbs . 32 

Cocoa,  5i-lb.  cans.  12  lbs.  In  bo* . 37 

Cocoa,  J4-lb.  tins,  12  lbs . 

H.  Baker  s: — 

Best  Cocoa,  )4-lb.  site . 

"  | -lb.  “  . . 

Premium  Chocolate,  54s,  12  lbs, 

“  ^s.  12  lbs 

Best  Sweet  Chocolate,  . 21 

Best  Sweet  Chocolate,  t-5S . 21 

■Vanilla  Sweet  Chocolate,  %s . 29 

. per  box 


. per  lb. 


•37 

.36 

.38 

.3° 

.31 


ershey's— 

Vanilla  Sweet,  J^s,  6  lb., 

Swiss  Milk,  Hs,  6  lb . 

ocoa,  Epp’s,  X-lb.  tins,  7  lbs 
”  3-lb. 


Van  Houten’s,  6-1 

6-lb.  boxes,  J4-1 


boxes,  i-lb.  tins, 
per  tin, 
l-lb.  tins, 
per  tin, 

"  “  6-lb.  boxes,  5^ -lb.  tins, 

per  tin, 

••  Huyler's,  )4s,  6  lb . 

"  “  %s,  6  lb . 

ensdorp's  Royal  Dutch  Cocoa,  r2-lb.  cases — 
Per  can. 

t£-lb.  round  cans . 1854 

J4-lb.  “  . 29 

t-lb.  **  . 57 

1)4-01.  “  50  cans  in  case  .07 

5->b.  “  .  a  75 

ensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . 

Plain  Cooking  Chocolate,  )4-lb.  cakes . 

looker’s  Cocoa  Powder — 

5^-lb.  tins,  2  doz.  in  box . per  doz. 

J4-lb.  tins,  2  doz.  in  box .  “ 

t-lb.  tins,  1  doz.  In  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 


*•55 

1.45 

•4* 

.72 

•37>* 

•19 

•43 

•45 


Per  doz. 

2.11 

348 

6.84 

Per  lb. 
■55 


•  45 
•42 
.28 
.28 
•3* 

1.88 

3.50 

6,- 5° 
•52 
•50 
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Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

“  *4-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  )4s,  12-lb . per  lb. 

Sweet  Clover,  ‘/is,  6-lb . per  lb. 


Hooton  Cocoa  and  Chocolate  Co.— 


•37 

■36 


•  3° 

•  25 


Cocoa,  labeled,  )4s . 36 

Cocoa,  labeled,  Is. . 38 

Premium  Chocolate,  J4s . 28 

Premium  Chocolate,  )£s . 30 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  )4-lb.  size . per  lb. 

"  J-lb.  "  .  “ 

Baking  Chocolate,  )4-lb  size., 

“  “  tf-lb.  • 

MUk  Chocolate, 

Vanilla,  Sweet,  6-lb.  “ 


“  K"1 

late,  6-lb,  box . per  box 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  )4-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54- lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  M-lb.  packages . 

Premium  Chocolate,  i2-lb.  boxes,  6  boxes 

In  case,  )4-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-\b.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  3^ -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  ‘/£-\b.  packages. . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  3£-lb. 
tins . 


•  40 
.41 

.27 

.29 

1.65 

1.65 


.33 

•33 
•33 
•33 
.28 
.28 
.28 
1.65 
•4* 
•4i 
•  4° 
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Cocoa,  6-lb.  boxes,  12  boxes  in  case,  )<-lb. 

tins . 39 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  3<-lb. 

tins . 39 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  s-lb. 

tins . .39 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 38 

Diamond  Chocolate,  sweet,  3f-lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .24 

12"  “  6  "  '*  .  “  .24 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .30 

6-lb.  bxs.,  12 bxs.  Incase,  %  lb.  tins  “  32 

X-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “  .30 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  1.65 

Peter's  Milk  Chocolate: — 

No.  61 — %  lb.  size,  croquettes . per  lb,  .48 

No.  62— X  lb.  “  '*  “  .48 

No.  63 — 34  lb.  “  flat  packets .  “  .48 

No.  64-54  lb.  “  “  “  “  48 

No-93— i  lb.  "  “  "  “  48 

No.  66— J4  lb.  “  “  "  “  50 

No.  67— Alb.  **  “  “  “  .5° 

No.  68— Alb.  '*  “  “  *‘  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  5* -lb.  jars,  6-  and  12-lb. 

boxes . 40 

Croft’s  Cocoa,  |s,  2  doz.  In  box .  1.85 

“  "  Ms,  61b.  “  37 

“  •'  5<s,  6  1b.  “  35 

*•  “  is,  12  lb.  "  3* 

“  “  5  lb.,  6  cans  In  box . 30 

“  Swiss  MUk  Chocolate,  48  5-c.  cakes..  1 . 50 
“  "  “  120  2-c.  cakes..  1 .50 

"  Caracas,  M-lb.  cakes,  6  lb.  in  box...  .30 

“  Superior  Sweet,  6  lb.  “  ...  .22 

“  Premium,  Ms,  it  lb.  “  ... 

«  "  54s,  12  lb.  "  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box . -3454 

“  54 -lb.  "  *4  “  . 3554 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  ia-lb.  boxes . per  lb.  .30 

54-lb.  “  “  24 -lb.  "  ....  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 36V4 

“  54-lb.  “  ia-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2954 

“  54-lb.  "  1 2-lb.  “  . 29 

"  l-lb.  «  6-lb.  «  . 3*54 

"  i-lb-  “  12-lb,  «  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  '/is,  6-lb.  boxes . 2654 

“  54s,  1 2-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-,  72  “  .  “  1  -4° 
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Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  .  .27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  "  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . . 78 


CONDENSED  MILK. 

Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . . . 

Dr.  Hand’s,  a  doz . 

Leader . 

Banner, 4  doz . 

Star, 4  doz . 


6.25 

3-*5 

3-85 

3-85 

3-55 

415 

1.90 

>5 


80 

os 

*5 


3  40 

1.92)4 

3  75 

3.20 
3-  25 
2.70 
2.80 
3-55 
3  75 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . . . 

Sliver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case 

Pet,  e-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . . 

Van  Camps,  4  doz.,  medium . 

Van  Camps,  4  doz.,  large . . . 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  l 
densed  Milk  ../5  0U 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Qold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases . .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


These 
Meats 
Are 
Pure ! 


All  wise  grocers  now 
regard  the  guarantee  of 
purity  as  the  most  im¬ 
portant  part  of  their  meat 
deals. 

Buy  no  meat  or  meat 
product  without  a  guar¬ 
antee  if  you  value  your 
trade  and  the  health  of 
your  customers. 

Our  Vienna  Sausages, 
Bolognas  and  Smoked 
Tongues  are  guaranteed 
absolutely  to  conform 
with  all  food  and  inspec¬ 
tion  laws  of  State  and 
nation. 


M.  ZIMMERMAN  COMPANY 

Main  Office :  318-24  E.  Houston  St.,  N.Y. 

f  717  N.  Second  St.,  Phlla.,  Pa. 
1  125-27  Pulton  St.,  Boston,  Mass. 


i 


Branch 

Offices 


BELL  S  SEASONING 

has  always  been  one  of  the 
speediest  selling  specialties  a 
grocer  handled.  One  thing — 
it  has  such  a  tremendous  field. 
Every  family  in  the  land  uses 
dressing  for  roast  meat  and 
poultry. 

Sometimes — if  she  doesn’t 
know  or  hasn’t  tried  Bell’s 
Seasoning  —  the  housewife 
makes  her  own  seasoning.  Very  often  it  is 
good,  but  many,  many  times  she  doesn’t 
hit  it,  and  then  the  palate  protests. 

Bell’s  Seasoning  never  varies,  and  be¬ 
cause  it  is  made  on  a  famous  recipe  it  always 
exceeds  in  deliciousness  the  best  efforts  of 
the  housewife. 

You’ll  never  stop  selling  this  if  you 
once  begin. 

The  William  G.  Bell  Company,  Boston,  Mass. 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell . 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest¬ 
ment  is  good  enough,  eh  ? 


Shinn  & 

1400  S  I’ll  L  Cl-  ST..  I’ll  1 1  A.,  PA. 
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COCOANUT.  Per  lb. 

Schepp’a  Shredded,  W-lb.  pkgi.,  15  lbs.  to  cue  .23% 

“  “  54  lbs . *»34 

Dunham's,  5-cent  package . >9 

Hi- . ~ . «6 

"  Wa._ . ... . - . . 

"  34*  and  ^s . . . ...  .a634 

Franklin  Baker  Co’s— 

Brasil,  70  -lb.  packages . . .  s.50 

“  35  *-lb.  "  - .  a. 50 

"  38  34 -lb.  and  16  34-lb.  packages .  a. 50 

Brasil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  ao  lbs . 11 

"  "  In  Dozes,  35  lbs . . 1054 

•'  ••  In  barrels,  140  lbs . ro 

Table  Talk,  Thread,  In  pails . 11 

"  “  Inboxes . ro54 

“  "  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  340  lbs . 1034 

••  Slice,  "  sao  lbs . 1034 

*  Strip,  “  taelbs . io34 


II 


Graham  Wafers . 

Grandma  Cookies . . . .0734 

Honey  Jumbles,  XX . 

"  “  Iced.... . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . . 

Iced  Vedette  Wafer . 0734 

Macaroon  Cookie . 

Man-tn-the-Moon . . . 

Matchless . .. . 08 

Milk  Lunch . . . . . 07 

Oriental  Cookie . 0734 


■0734 

.07 


.06 
.07 
•  0734 
■  °7  % 
.08 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .0834 

Oyster  “  . 08  .0834 

Wine  Scroll.. . . .1034 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 0734  .08 

Brown  Edge  Water .  ,09 

Butter  Tout . 0734  .08 

Clover  Mixed . . .  ,08 

Cocoanut  Ripple. .  .10 

Cry  Babies . / .  .09 

Fig  Bars . . .  ,10 

Fruit  Cookies . 0734  08 

Fruit  Gem . . . 08  .08 

Ginger  Snaps,  XX . 06  .0634 

Ginger  Vedettes . .  .07  .0734 


Quaker  City  Mixed. 

Quiver  Mixed 

Orange  Cookies . 0734 

Peerless . 

Soda  Biscuit,  XX . 

"  •'  No.  1 . 

Spiced  Wafers . 

Sunshine  Cookie . 

Suprema . 

Wavelets . . . . 

Package  Goods —  Per 

Bonnie  Water . 

Butter  Toast . 

Cracker  Meal . 

Cresco  Cookies . 

Fairy  Oyster. . . 

Gingerettes . 

Gold  Medal  Soda  (rodent  size) . 

“  “  (5-cent  size) . 

Graham  Wafers . 

Milk  Lunch . 

1  vinettes . 

Butter  Thins . 

Freight  paid  on  100  lbs.  to  Pennsylvania, _ 

York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


08 

so 

10 

so 

08 

07^4 

08 

10 

08 

08 

07X 

08 

08 

3* 

08 

06 14 
07)4 

08 

08 

08 

doz. 

95 

5° 

84 

95 

50 

95 

95 

SO 

95 

95 

95 

95 

New 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  cue,  per  doz.  1 . 15 
"  with  Horse-radlsh.p.  dz.  1.15 
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Stone  Pots,  large  size,  s  doz.  in  cue... per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1.75 

Weln  Senl,  In  bbls . per  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . . per  keg  a.jo 

Prepared  Mustard,  In  bbls . per  gal. 

"  “  In  15  gallon  kegs.. per  gal. 

“  '  in  I0  “  « 

"  “  1»  5  “  "  .as-. 40 

"  In  a  gallon  palls. ..per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  In  cue,  * 

per  doz . 95 

“  Sifting  top,  a  doz.  In  cue . per  doz.  .46 

“  with  Horse-radish,  a  doz.  m  cue, 

oer  doz . 95 

IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . a6 

_  ••••• . - . loaf,  ,a634 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .as 

Roquefort  Cheese,  ra  In  case..per  lb.,  .35,  •*  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .aj,  cut  .3a 

Edam  Cheese,  is  in  cue. ..cue,  10,50,  single,  .90 

In  tin . per  lb.  .a6 

“  i-lb.  tins . per  cue  3. *5 

Camembert,  In  wood  boxes . per  doz.  a. 75-2. 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . 1.45 

Parmesan,  grated,  ready  for  use,  luge  bottle*, 

per  doz . 

Parmesan,  gratad,  ready  tor  use,  small  bottles, 

per  doz . .  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  a. 05 

Edelwelss,Romatour  and  Bier- Kate.. .per.doz.  4 .00 

American  Swiss, No.  z . loaf  .19  cut  .ao 

"  “  Square  loaves,  No.  z,  about 

35  lbs.  each . perlb.  .19 

Llmburger  Cheese,  No.  1 . box,  .14  ;  34  box, 

>5;  less . . . 

Muenster  Cheese . . per  lb.  .  18 

Brick  Cheese,  No.  1 .  **  .r8 

English  Dairy  Cheese .  “  .1934 

Pineapple  (Picnic  size),  6  In  box... . per  box 

“  (Gem  size),  6  In  box .  "  3.00 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  doz.  In  case . per  doz.  4.50 

Lunch  size,  a  doz.  In  case .  "  2.40 

Picnic  size,  2  doz.  In  cue .  “  1.35 

Trial  size .  “  j.oo 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 .00 
“  “  “  No.  1  size  •'  a. 40 

“  Roquefort  “  luge  size  "  a. 95 
„  "  “  small  size  «  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.30 
“  d'Isigny,  «  6  In  box...  “  1.30 

Wm.  Tell  brand,  12  In  box .  “  iiI0 

Neufchatel  (Cow  brand),  25  In  box . per  box  .95 

Star  Cream,  or  Phlla.,  ra  “  ....  “  2.00 

Miniature  Cream,  or  Phlla.ra  “  ....  “  t.oo 

Hand  Cheese,  8  doz .  *■  x.25 

“  4  "  . -  “  .65 

4  “  Thuringer .  11  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  z.15 

Schutzen  Cheese,  ra  In  box  .  " 

American  Mountain  Cheese  (Alpen  Ease),  50 


z-lb.  packages . —per  lb 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (muked  weight) . per  lb. 

Wiener  Wurstel,  z6  In  tin . per  doz. 

««  g  «  .  >< 

Carlsbad  Speck  (Imported  Bacon) .....  “ 

Imported  Cervelat  Sausage  (R0UP1) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  muked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  11%  less,  per  lb. 

“  Landjager,  short . per  lb. 

“  “  lone  " 

“  Mortadella,  Dry . per  lb. 

“  Knack wurst,  a 5  In  box,  per  box, 

1 4-75 . per  doz. 

11  Cervelat  (E),  50  and  100-lb.  boxes, 

•  ar)4  :  less . 

“  Cervelat,  Blue  Ribbon,  50  and  roo- 

1b.  boxes,  .ao;  less- . 

“  Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .1634  ;  less . 

“  Cervelat,  Tip  Top,  50  and  roo-lb. 

boxes,  .  14 ;  less . 

“!  Cervelat,  E.  Gothaer,  50  and  roo-lb. 

boxes,  .2334;  leu . 

“  Salami  (E),  50  and  roo-lb.  boxes, 

.as  ;  less . 

“  Salami,  Blue  Ribbon,  50  and  roo- 

lb.  boxes,  .19;  leu . 

“  Salami,  G.  A.  P.,  50  and  roo-lb. 

boxes,  .27;  less . 

“  Tongue  Sausage . per  lb. 

"  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham .  " 

“  Petit  Dellcatess  Frankfurters,  plain, 

per doz . 

"  Petit  Delicateu  Frankfurters,  with 

Sauer  Kraut . - . per  doz. 

"  Lebanon  Beef  Bologna . per  lb. 

w  "  Paprika  Speck .  “ 

Mettwurst,  half-round . . .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  su- 

dellen . . . .  per  lb. 

Smoked  Thuringer  Blutwurst . „  “ 

“  Pfefferwurst 


\ 


.it 


AN1 

.48 

4-75 

*•75 

•3* 

•  4* 
3-75 

.65 

3.00 

•M 

•a4 

•«5 
a. 40 

•*3 

.ti 

.18 

.16 

•»4 

.11 

.20 

.18 

.r9 

•  »5 
.a8 

•90 

.90 

.s6 

.18 

.16 

•  »4 
.18 
.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

P«r  doz .  4.75 

"  (Derby  Brand),  quart  glassjars 

per  doz . . .  5.75 

(Derby  Brand),  10-oz.  jars, 

per  doz . . .  a  50 

Calves’  Head,  in  round  tins . per  doz.  1 .65 

Pickled  Meats,  in  glau .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Haoan  &  Co. 

151  North  Third  Street 
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Salad,  In  glut . per  doz.  i. 

“  In  pint  jnrz,  glui .  “ 

In  quart  jars,  glass .  “ 

imb  tongues,  In  glasa .  “  >-6o 

OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

oUand  Herring,  mined,  "Y.  M."  54bbl.  5-5°  &>-75 

«  milkera,  “  34  bbl.  6.50  75-85 

«  mixed.  Standard,  bbl, 

bbl . . . . 

oUand  Herring,  milkera  Standard,  bbl. 

54  bbL . 

otland  Herring,  mixed,  large  fulls,  bbl. 

54  bbl  8.00 . 

'*  milkera,  large  fulls,  bbl 

54  bbl.  8.00 . 

arlnlrte  Herring,  Imported,  about  40  In  pall.  1 .  25 

oil  Herring.  Imported,  about  as  In  pall... .  1.00 

)lced  Harrine,  Imported,  about  40  In  pall.  1.00 

orway  Stockfish,  dry . P*r  *U.  15 

atjea  Herring . per  paK 

BISMARCK  HERRING, 
int  size,  round  tins,  wlthlkey . per  tin  .ao 

uart  “  “  “  .  “  -35 

«  «  .  <« 

II  II  a,,.,,  **  I.IO 


8: 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

oil  Mops,  4  qt.  tin,  1 .10,  a  qt.  tin,  .60,  qt.  tin  .30 
rat-Haring,  4qt.  tin,  z.zo,  a  qt.tln,  .60,  qt.  tin  .40 

ogliah  Sprats,  36  bunches  per  box . 

juger’a  Roll-  and  Brat-Haring,  oval  tins, 
per  doz . . .  *.5° 

RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . .per  pad  .55 

“  10-lb.  palls .  1.05 

ut  Spiced  Sardines,  per  zo-lb.  pail....  “  .  75 

“  “  5-gal. keg . per  keg  a. 75 

•asslan  Sardines,  in  glass  jars . .per  doz.  3.35 

NORWAY  ANCHOVIES. 

Irtginal  Package . .per  54  bbl .  5.50 

lepacked  in  5-lb.  pail . per  pall  .60 

“  ia  10-lb.  pall .  “  r.ro 

in  5-gal.  kegs . per  keg  a  .  75 

“  in  Hat  tins . per  doz.  .95 

in  54-lb.  tall  tins .  “  150 

"  In  i-lb.  tall  tins .  “  a  00 

'ancy  Kegs—  x|i  keg,  .80;  34  keg,  .4a;  54  keg, 

-3»:  Hkeg . «o 

SALT  SARDELLEN. 

Jriginal  Package,  rqoa . per  anker  16.00 

lepacked— kegs,  about  8  lbs . per  keg  a .  75 

“  pint  jars . . . per  doz.  6.00 

•*  targe  tumblers .  “  s.35 

small  tumblers .  “  t.*S 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  doz  16.00  54  kilo  Cans,  per  dz.  16.00 
54  “  “  8.50  54  “  “  8.50 

Yt  “  «  4-*S  H  “  “  4- as 

54  -•  *«  2.35  A  “  “  2  a5 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200.. . per  bbl.  9.00 

15  “  keg —  “  500 . per  roo 

to  “  keg —  “  300 .  “  .85 

s  «  keg-  »  130 .  ;; 

to  lb.  pail—  “  so .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl.  6. 50 

10  “  keg . per  keg,  3.20 

5  “  '•  .  "  1. is 

ro  lb.  pail . — . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb.  .18 

Spltzkugeln . .  “  .*5 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .  30 
Basler  Lebkuchen,  No.  1,  6  '  ...  “  -5° 

«  “  No.  a,  6.  “  ...  “  .75 

«  “  No.  3,6  “  ...  “  100 

Amandines  9-lb.  tins.....* . per  tin  5.35 

“  small  tins .  “  -55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg .  4  -5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

Green  i^em  . per  lb.  . 0954 

Potato  Flour .  “  -°7 

German  Dried  Pears .  .*4 

Dried  Mushrooms .  “  .60-. 80 

Juniper  Berries .  “  .08 

St.  John's  Bread .  “  -05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

aoa-lb.  tins . per  case  6.85 

154-lb.  “  .  “  6^5 

6  zo-lb.  “  .  6-85 

Freight  prepaid  on  two-case  lota. 
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eggs.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .25 
Western . 24 

CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .  14 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14 

FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4-5° 

“  «  54  “  .  3.25 

Anchovy  Paste,  tancy,  per  doz . . .  4-75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3-75 

“  "  54  pints,  a  doz.  In  case....  2.00 

Capers,  Nonpariel,  54  gallon  kegs .  1.5° 

“  “  Quart,  glass . per  doz.  7.00 

“  ••  bottled,  %  size...  .per  doz.  2.35 

II  *•  ••  X  ••  ”***  “  x.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 

"  med.  “  “  12  “  “  5-0° 

“  small  “  “  24  "  "  4.5° 

Cherries  In  Maraschino,  In  glass,  i-doi. case...  8.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz.  .90 
“  “  3  lb.,  2  dz.  case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  40Z.,  “  .  a -25 

“  2  0  Z.,  “  1.40 

Russian  Caviar, 54's .  2.85 

“  54’* .  5  ■  5° 

“  54’s .  10.50 

*■  i's . 20.00 

French  Peas,  Extra  Fins,  per  case .  17.00 

“  Fins,  per  case .  15 .00 

“  Moyen's,  per  case . 13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  "  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1 .25 

“  “  54  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  .6.50 

“  “  “  aoz.,  “  .  355 

Armour’s  Beef  Extract,  2  oz.,  “  .  4.45 

"  “  "  4  oz.,  “  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

*•  "  “  8  oz .  “  7.25 

“  “  “  16  oz .  “  13-50 

Theodore  Marquet  Mushrooms  :— 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  .  22.00 
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Truffles,  A . per  tin,  .30 

“  % .  ;;  55 

“  54 .  *'*S 

«  54 .  “  2.25 

Shrimps,  Pickled,  small  size .  1 . 00 

Dunbar's  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz..  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  “  54-lb.  “  «  .  2.25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.35 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5.35 


FLOUR.  P«B1>1 

Gold  Medal .  6.35 

King  Midas .  6.50 

Millbourne .  6.00 

On  Top .  6.15 

Ceresota .  5  95 

Pillsbury's .  5  95 

Taylor's  Fancy .  5  25 

Semper  Idem .  4-75 

Pride  of  the  West .  4-95 

Sunbeam .  4*  85 

Quaker  City .  5-75 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  . .  3.55 

Uncle  Jerry’s  Pancqke,  40  packages . 

Hecker’B  Buckwheat,  16  3s . 

“  “  64154s . 

“  Flapjack  Flour,  24  as . 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  z.35 

Schlmmel’s,  12-  oz.  bottles,  a  doz.  In  case .  1.35 

“  6-  oz.  *•  “  “ . 90 


HOW  TO  SniLE  AT 
COJTPETITION 


Give  individuality  to  everything  you  sell  and  it 
will  make  little  difference  to  you  what  your  com¬ 
petitors  do. 

Instead  of  selling  “butter”  and  “coffee”  and 
“  tea,”  sell  some  particular  butter  and  coffee  and  tea, 
and  your  store  will  cease  to  be  simply  a  grocery 
store,  and  will  become  a  particular  and  distinctive 
grocery  store. 

Take  for  example  Gurnse  Butter.  It  is  an 
exclusive  brand  that  identifies  and  sets  apart  the 
store  handling  it.  It  is  the  best  way  to  give  the  in¬ 
dividuality  to  your  butter  department,  which  applied 
to  your  whole  stock,  will  make  your  store  to  a  great 
extent  independent  of  competition. 

Fresh,  sweet  creamery  butter,  always  regular  and 
always  perfect. 


P.  F.  BROWN  &  CO. 

No.  39  S.  Front  Street,  Philadelphia,  Pa. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


*»«**""<*<*<» 

f<? 

tiovy 

AsHBURN-CROSBYC0- 

V-  ’  •> 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 


BM  WRITING  TO  KDYeHTiSBHS  KINDLY  WBNTICN  ”  GROCERY  iflfiQRUCfc 


42 


GROCERY  WORLD 


29 


FARINACEOUS  GOODS. 


.06 


Corn  Mod—  Per  Bag 

Lea's,  white,  100  lbs. ..I .  i*9<> 

“  yellow,  granulated.  100  lbs . . .  1.90 

"  “  table,  100  Ids . .  1.85 

Western  yellow,  xoo  lbs. .  1.60 

Quaker,  36  packages .  2.65 

Farina,  Hecker's,  24  i's,  per  caae .  1.40 

“  Schumacker’s,  24  packages,  per  case.,  z .  10 
Beans — 

California  Lima,  new . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush. 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gram  bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 

Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “ 

Peas-- 

Green . per  bushel 

Scotch .  “ 

Split,  yellsw .  “ 

“  Kreen .  “ 


a.xa*4 


a.  10 

1.85 

1.87^ 

x  .80 
a.  60 


.00 

.00 

.60 


Lentils— 

xxo-lb.  bags . per  lb. 

Less  quantity .  “ 


.08  X 


Shaker  Corn- 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 


Hominy — 

Lea's  Breakfast,  xo  pkgs . case 

Lea's  Pearl,  xoo  lbs . per  bag 

Schumacher's  Breakfast,  10  pkgs.  to  case.... 
Barley— 

OO. 


•45 

.00 

•25 


.06 


No.  3,  100-lb.  bags .  3.35 


Noodles,  Climax,  24  xoc.  pkgs.,  case .  x.05 

“  48  5c.  pkgs.,  case .  1.15 

“  **  asstd.,  34  5c.,  ia  10c.  case...  i.xo 

"  Smith's,  30  xo  c.  packages .  x  .90 

“  “  assorted,  5  and  xo  c .  x.90 

Oatmeal ,  B ,  per  bbl .  6 . 25 

“  “  kegs  xoo  lbs.,  per  keg .  3.63 

Oaten  Goods,  in  cases — 


Avena,  36  packages., 
Banner  Oats,  so  packages.. 

36  p  * 


Per  case 


Friends'  Oats,  36  packages.. 

Mother's,  36  packages . 

Pawnee,  36  packages . 

Quaker,  x8  small  sise . 

Quaker,  20  large  size . 

H-O,  24  a's . . 


310 
4. to 

3.00 

3-15 


*•55 

4.00 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.50 

Avena,  per  keg,  90  lbs . 

Standard,  180-lb.  bbls . . . 

"  90-lb.  bags .  3  35 
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S«o- 

Fine,  bags  about  160  lba . °s'/i 

50-lb.  lots . 06)4 

Admiral.  Pearl,  24’* . 07% 

Tapioca,  Instantaneous,  jo  i's. . 08% 

“  Colburn's  Hasty,  34  r-lb.  pkgs . 07^ 

"  Minute,  ^ -gross,  per  boa .  2.85 

“  Flake,  abont  is;  Ids . per  lb.  .06 

"  “  less  quantity .  “ 

“  Pearl,  150  lba .  “  .06% 

11  "  less  quantity .  “  .07 

Ralaton  Hominy  Grits,  36  2-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  S4  a'a . .per  case,  3.1; 

Purina  Health  Flour,  so  s's,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  . .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  ia’s,  24's  and  48’s. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4-oo 


MALT  A- VITA ,  36 
packages .  2.85 


Egg-O-See.  36  packages .  2 . 85 

Egg-O-See  Corn  Flakes,  36  packages .  2  •  85 

Cook's  Malto  Rice,  36  a-lb.  packages .  4.25 

Force  Food,  36  packages .  4.25 

Mapl  Flake,  36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

"  •'  “  a;  “  .  a.  60 

Cream  Wheat,  36  packages,- . .  4.50 

Apetisa,  24  packages . .; .  2.85 

Flaked  Rice,  Cook’s,  24  packages .  2 . 60 

Wheatlet,  30  packages .  3 .50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  24  packages . 2.35 

Ouaker  Puffed  Rice.  36  packages .  2  .80 

Quaker  Wheat  Berries,  36  packages .  2.75 

V  igor,  36  packages .  2 . 65 

Ralston  Komklns,  18  2S-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  10c.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lb. pkgs. pr. case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscolt,  20 packages .  2,50 

Toasted  Corn  Flakes,  36  packages .  2.50 

Zest,  36  packages,  to  cent  size .  2.25 

Zest,  36  packages,  15  cent  size. . .  2  65 

Zest,  zo  packages,  25  cent  size .  3.  40 
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HOI.LAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz .  s  lb.  pkgs.  z .  80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . . per  doz  x.0734 

“  Acidulated .  “  1.C7J4 

Cox’s,  large .  «  1.4744 

“  small .  “  .05 

Plymouth  Rock,  Pink  or  White.....™.  “  1.20 

Nelson's . per  doz.  1. 35 

"  small .  “  .95 

Bromangelon,  assorted  3  doz .  "  -87)4 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  87J4 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97/4 

Gammer's .  *<  ,90 

Peter  Cooper . g0 

Tryphosa . per  doz.  .92)4 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . per  gross  ix.00 

Gelatine,  McKinley's . per  doz.  .85 

Wetmore's  Doable  Refined,  36  10c. 

pkgs . per  case  a .  70 

Kusto,  60  5 -cent  packs . per  case  2 .00 

Puddlne,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  p#rlb 

Larosa  Alphabets,  square,  25  lbs . 05b 

“  Elbows,  “  “  . 05^ 

“  Marcaront,  long,  “  05J 

“  “  square  “  0634 

Larosa  Spaghetti,  long,  S5  lbs . osjr 

"  Vermicelli,  square,  “  05C 

“  Macaroni,  bulk,  “  051 

Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  z.8o 

24  io-cent  packages . . .  1 .80 

“Plain”  Noodles,  24  r-lb.  cartons .  1.80 

"  "  48  X-lb.  “  .  1.00 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley. ..  x.8o 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  2.25 

“Golden  Seal"  brand,  25.1/1  packages  (long)  1 .88 
"  “  481/2  “  5-c.  alze  1. 8c 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/i  cartons .  2.00 

"Golden  Seal"  Egg  Macaroni,  25  10-cent 

cartons.. .  1 ,36 

“  Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1.91 

Spice  Drops,  In  baskets,  20 lba .  i.6» 

“  In  boxes,  12  lba .  j.oc 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle . per  bundle  .30 

Bulk,  19-lb.  wooden  boxes . oS 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  y .  10.00 

“  “  8 .  16.00 

“  “  zo .  13  oc 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  zo. 00  Brass,  14.00 

"  Sugar,  “  s,  “  7.00  “  9,00 

“  Tea,  “  3,  •*  6.00  “  7.50 

“  Spices,"  4,  “  5.00  “  6.00 

Less  40  per  cent,  dlscoont. 

600-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  to. 00 

Tes  Caddies,  round  front,  No.  s . per  dot.  9 .00 

“  “  “  3 .  “  6.50 

“  "  "  4 .  "  4.50 


Don’t  You  Believe  “There’s 
Nothing  in  a  Name” 


Because  there  is.  If  you  see  De  Rago  on  a  bottle  of 
olive  oil  it  means  that  the  oil  has  been  pressed  only 
from  perfect  olives.  Instead  of  beating  the  trees  to 
get  the  fruit  for  De  Rago  Oil,  and 
squeezing  everything  that  falls  from  the 
trees  and  bottling  it,  for  De  Rago 
Olive  Oil  the  olives  are  picked — only 
the  perfect  ones — and  the  result  is  per¬ 
fect  oil. 

It’s  the  kind  infants  and  invalids 
can  take  into  their  delicate  stomachs 
and  thrive  on. 

Sell  De  Rago — push  it — and  watch 
your  trade,  for  it  increases. 


»t  »«<5C 

’olive  0.1 


btyuui' 


■G\t  .  1  S  A 


Jas.  J.  Loughery  &  Co. 


Importers 


BOSTON,  MASS. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 


Agents  r or  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


We  Will  Match  the  Goods 
We  Will  Match  the  Price 
And  Then  We’ll  Do  Something'  Else  Besides 


If  you  will  buy  your  coffee  from  us  we  will  guarantee  to 
give  you  the  same  goods  you  have  always  bought,  at  the 
same  price  or  less,  and  in  addition  we  will  give  you  Uni¬ 
versal  Coupons  with  every  case  you  buy.  If  you  don’t 
know  that  you  can  get  almost  anything  you  need  with 
these  coupons,  write  us,  and  we  will  tell  you  about  it. 


Weber  &  Loesch  street 
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ob«cco  Cutter* . . . 

larm  Money  Drawer* . 

ag  and  Twine  Holder . 

arrei  Covert,  Sunk  Handle*,  *r  in. ..per  do*. 
«  Top  "  ai  In...  “ 

eef  Cutter* . 

ung  Borer*,  Enterprise  No.  a,  i)4  to  a  In . 

an  Opener*,  "Never  Slip’’ . per  do*. 

topper'*  Can  Opener . yC...per  gross 

hee*e  Cutter* . L . 

offee  Mill*,  Dell  *  No.  9. 

"  “  . . 

"  “  ra . 

rnlt  Auger*,  a  prong . 

lea*urlng  F ancet*. . 


■blladelpbia  Scoop  Co't  Sugar  Scoops 
Indeatructible,  No.  4 . per  do*. 

*•  I:::::: . •* 

Ex.  Galvanlied  Steel  Blade*,  No.  3-.per  do*. 

*1  a  i< 

<1  a  jm  «* 

X  Quality,  No.  3 . #  “ 

I .  .. 

v»* . . . 


.herer’a  Eclipse  Counters 


x.50 

x.50 

x  .00 
a. 50 

а.  00 

б. 00 
x  .60 

.90 
13.80 
8.00 
3a  .00 
40.00 
65.00 
x.50 
a. 00 


9.00 
ia.00 
15.00 
4. so 
5-4° 
7.  ao 
a.  60 
3-oo 
3-40 


No. 

6K, 

854, 

i°54, 

*4*, 

»8S, 

10%, 


Length. 

No.  of 
Drawers. 

Each. 

3  feet  8  Inches. 

9 

15. 00 

4  feet  10  inebez, 

is 

20.00 

6  feet, 

15 

25.00 

7  feet  3  inches, 

8  feet  6  Inches, 

18 

28.00 

21 

31.00 

9  feet  8  Inches, 

*4 

35.00 

10  feet  10  Inches, 

*7 

40.00 

is  feet. 

30 

45-00 

_ 10  per  _ 

lest  prices,  f.  o.  b.,  Ilion,  N  Y. 


oale*,  Dell’s,  Grocer*’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
fi  ..  ,i 


M  ■«  j 

II  II  ^ 

Grocer*’,  without  weights.  Bras* 
Scoop  and  Braas  Plate,  No.  1 
"  »  iK 

t,  it  ^ 

a  i<  , 

a  a  4 

Batchers’,  without  weight*, No. 0 

“  “  1 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  a  doz.  In  case..  “  .90 

Large  cartons  or  tins,  a  doz.  in  case  “  2  00 

Dime  Tumblers,  2  doz.  in  case “  .90 


MACKEREL. 

aoo  lb.  xoo  lb.  50  lb.  xo  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x..  45  00  23  10  11 .75  2.60 
Ex.  Norway,  No.  a..  30  co  18.60  9  ;o  2.05 
Ex.  Norway,  No.  3...  25  00  13.10  6.65  1.50 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  36.00  18.50  9.40  a. 05 

Ex.  Shore,  No.  1 .  24.00  12  50  0.40  1.45 

Shore,  No.  1 .  22.00  11.50  5.90  1.35 

Large,  No.  x .  20.00  10.50  5  40  1.25 

Large  Irish,  No.  a .  19.00  10.00  5  15  1.20 

Extra  Irish,  No.  a .  18  . o«  9  50  4  90  x.15 

Medium  Irish2  No.  2..  17.00  9.00  4  65  1.10 

Small  Irish,  No.  3 .  16.00  8.50  4.40  1.05 

Irish,  No.  3 . 

Large,  No.  3 .  15.00  8.10  4.25  1.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  50  4.25 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  6.00  3.60 

Shore,  Round,  Med... 

Ocean  Whitefish .  6.00  3  60 

Salmon,  Halifax . 

Shad,  No.  i,  Mess .  15.00  8.00  4.15  1  co 

Shad,  No.  a,  Mess .  12. co  6.50  3.40  .85 

Haddock,  Pickled  ....  6.03  3.63 


a  .05 
x  .69 
1.25 

x  .69 
1  .21 
I-I3 
X.05 
1.01 
•97 
•93 
.89 

•85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . o 7  j/j 

Our  Choice,  Haddock,  40  lbs . 

Gilt  Edge,  Hake,  40  lbs . 06 % 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-Ib.  bricks,  ao  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case,...  1.30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  cases,  450  lb*.,  J(c.  leu 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,13 

Small  Extra  Scaled  Herring . per  box  .15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50* . per  box 

“  «  100* .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . . 09^ 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 09 

Apricots— 

Extra  Choice  Royals,  25  lbs . 22% 

Choice  Royals,  50  lbs . 18J4 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 08 yt 

Gold  Medal,  loose,  25  lbs . 08J9 

Private  Growth,  extra,  cleaned,  36  lbs . 08 % 

“  cleaned,  30  lbs.  bulk . 08% 

Nectarines — 

White,  *5  lbs . per  lb. 

Peaches— 

Fancy  yellows,  25  lbs . 14)4 

Extra  choice  Muir’s,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


PRUNES. 

Boxes. 
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20-  30,  25  lbs.. 
30-  40,  25  “  .. 
40-  So,  25  “  .. 
40-  50,  50  "  .. 
50-  60,  35  “  ., 
50-  60,  50  44  ., 
60-  70,  25  44 
60-  70,  50  “  ., 
70-  80,  25  “ 
70-  80,  50 


>x 

3 


U  O 

B  S 

8  t 


.10% 

.09 

•°7& 

07 


.06 


80-  90,  50  “ . 05# 

90-100,  35 


.  IO 

•OS** 

.07K 

.06% 


•05 


90-100,  50  “ . 04Ji 

100-120,  50  " . 04  .03% 

Raisins — 

Muscatels,  4  crown,  50  lb . 

"  3  "  50  lb . 

"  2  "  50  lb . — . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Ensign  fancy,  36  is . . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . . 

"  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lb* . 

Orange  Peel,  10  lb . 

“  *5  lb . 


.iz}4 

.11% 

.17 

.«6  y4 

.12 
.  12 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sixe,  s  dozen. .  2.70 

“  25-  "  1  . . 

“  15-  and  25-cent  llze,  assorted..  *.50 

Grain-O— 

Case  No.  4  1  doz.  ifi-ceat  size,  %  doz. 

25-cent  size  in  case  . per  cas*  2.30 

Case  No.  5,  1  doz.  a6-cent  size.... . “  “  a. 05 

Case  No.  6,  2  doz.  15-cent  size . .  “  "  2.47)4 

2  doz.  15-cent  size,  z  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  *.75 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  1.15 

24-1*  oz.  package,  packed  *  oz.  In 

case . "  "  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkg* . .  s.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  *  doz.  “ 


It  isn’t  so  much  a  question  of  “Getting  Along ” — the  other 
fellow  may  get '  along  so  much  faster  that  you  won’t 
N  be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead ” 

Your  best  asset  is  “ENTERPRISE” 


With  New  Total  Registering  Device 

|  ; 

The  saving  of  time  will  doubly 
pay  for  it. 

H 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
■  the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SEUF-PRIMING  Qf  T]V  y|  O 
and  MEASURING  ^  IV 1 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


J  The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


IN  SBIHITINC  TO  RDMBRTISBRS  KINDLY  MENTION  "  GROCERY  WORLD" 
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..per  bottle 


INK. 

Arnold's,  black,  3031 . 

Continental,  red,  1  dor . 

"  black,  3  dox . 

Royal,  black,  3  dox . . . 

S taflord,  Commercial ,  3031 . per  bottle 


•48 

•  3» 

•  »5 
>5 

•S8 


LAMP  GOODS. 

Per  case  of 

Camp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.84  4.60 

Acme  Victor  Top . .  3.60  4-»° 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a .  10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  dox. 

Cold  Blast . 


6  dox. 
No.  a. 


5:E 


..4 ii  do*. 
No.  1. 
•75 


dec.,  J07, 


Banner  Burners... 


No.  o. 
-45 


.90 

No.  i. 


Ol 


No  charge  for  packages. 


•  55 


4.ao 
3-3« 
a. 75 

h  38 
No.  a. 
.85 

1 .00 
No.  a 
•  75 


-gallon,  Glass . per  dox 

Galvanised . 

Lenox,  Spout . 

“  Spigot . 

Colombia . . 

Banner . 

Climax,  Pump . 

Home  Rule,  Pump . 

Lanterns — 

No.  o  Standard........ . . . . . per  dox. 

No.  o.  Dash .  “ 

Cold  Blast .  " 


a.  *5 
a.  10 
5.00 
5-50 


00 


8.00 

10.00 

ta.oo 


4-75 

7.80 

8.00 


LIME. 

Prepared,  a  dox.  In  case . per  dox-  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0534 

“  “  as  lb.  boxes,  )4  lb .  “  .0634 

Acme,  1  lb.,  sifting,  as-lb.  boxes . 05 % 


LYE  AND  POTASH. 


Banner,  4  doz . 

.per  case 

3.60 

Babbitt'*  Potash,  4  doz . 

«« 

3-3° 

Lewis’ . 

11 

3-25 

Red  Seal,  2  doz . 

< 

2-95 

“  4  doz . 

M 

3-85 

Popular,  4  dox . . . 

<1 

x  45 

MATCHES. 

Per  gro. 

Swift  8t  Courtney’s,  soo’s,  1 -gross  case .  1. 75-1. 90 

400's,  1  “  .  3-5°“3-7° 

500's,  1  “  m...  3  -75-4  00 

soo’s,  1  "  ....  1.50-1.60 

Soo’a,  1  "  .....  4.00-4.25 


Blue  Hen, 
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Per  Grosx. 

Vulcan  Parlor,  65’a . 4* 

“  joo's,  5-gross  in  case . 9*34 

"  500's . 3-95 

Vulcan  Safety,  65s,  No.  . . 55 

“  65s,  No.  2 . 50 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-groes  cases . 50 

••  roo's,  5-gross  cases . 90 

•*  No.  15,  gross  cases .  r.ao 

“  No.  3a,  5-gross  cases . 55 

Safety . 45 

Maxeppa  Parlors,  soo’s. .  3 ■  50-3-75 

Searchlight,  500’s. .  4-  *5-4-50 

Press,  200’s . . i.8o-t-90 

"  500's . . .  4- 5»-4-7S 

America,  aoo's .  <-30-r-35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5-5° 

Our  Darling,  )4  gross.  No.  4,  1,000 .  2.75 

Superba,  rooos,  r  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  -oo 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  .50 

Lenox,  400s,  I  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1 .30 

Blue  Ribbon,  165s,  5  gross  to  case .  t  00 

Blue  Ribbon,  165s,  1  gross  to  ca§e .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT. 

Iobn  Bower  4  Co. 

larrels  and  half  barrels,  Superior . per  lb.  .08  % 

18, 37  and  68-lb.  buckets,  “  .  “  -09 

xo-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  «  .  “  3  65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,37  *nd  68-lb.  beks.,  XXX,  Superlor..per  lb.  .13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  falrmotwt . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  “  “  .08 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  “  -09 

10-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  365 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  )4  bbls.  &30-lb.  kits, per  lb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 

Crescent,  bbls.,  >4  bbls.  and  30-lb.  kits  "  .0454 

Schimmel’s,  30-lb.  Kits,  bbls.,  J4  bbls...per  lb.  .0754 

“  18  and  37  lb.  Kanakins .  “  .08 

“  10-lb.  Ktcns  ,  6  to  crate. ..per  do*.  9.80 

“  5-lb.  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  )4  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  “  •  .0434 

Atmore  &  Son,  Extra  Family— Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09)4 

Celebrated— Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .0834 

Wooden  Pails,  18,  37  and  68  lbs .  ‘  .0934 

Atmore’s  Mincemeat,  No.  2,  2  dox.  in  case, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  in  case,) 

per  gross. .  11.00 

Keystone — 

Barrels,  Halves,  Quarterr . per  lb.  .07% 

Wooden  Palls.  -8.  27  and  ns  ir* . .  **  -o8J4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  isetest . . .  >T 


.18 

•12)4 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Per  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  >3-50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  %  pints .  3.15 

“  Extra,  )4  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

Pim  Olas,  to  oz .  3-5° 

California,  quart  tins .  3.50 

California,  pint  tins . . .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . 1.50 
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OLIVE  OIL— Imported. 
Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  dox...., 

“  “  pts.,  a  dox.... 

“  “  X-l 

Rae’s,  Lucca,  litre  bottles,  1  dox . 

“  25-01.  bottles,  1  doz . 

“  Finest  Sublime,  qts.,  x  dos . 

“  "  pts.,  a  dox . 

"  “  )4-pts.,  a  dox— 

*•  «•  8-ox.  flasks,  a)4 

doz . 

“  "  is-o*.  flasks, 

a)4  doz . 

"  Sublime,  S-oz.  flasks,  a)4  dox... 

"  “  ia-0*.  “  s)4  dox... 

Rae’s,  Finest  Sublime,  1  gal. ,  xo  In  case,  per  pi . 
Rae's  Finest  Sublime,  5  gal.,i  or  2  in  case, per  gl 
“  1  qt.,  40  to  case,  “ 

Sublime,  r-qt.  tins,  40  to  case . 

“  )4-gal.  tins,  ao  to  case . 

“  i -gal.  tins,  xo  to  case . 

“  5-gal.  tins,  1  or  a  to  case. . 


4.90 

а.  90 

1.90 
11.50 

б. 50 
7-5° 
4-75 


7.50 


9.00 
6.50 
8.00 
a. 40 
*-3» 
*.65 

••35 

a. so 

1.10 
a. 00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottle*. . 4.75 

24  8  oz.  bottles . 7.50 

12  r8  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  20.00 

10  1  gal.  cans,  case . . .  ar  .oo 

20  )4  gal.  cans,  case . . .  S2.00 

40  34  gal.  cans,  case .  23.0c 

80  54  gal.  cans,  case .  25.0c 

Bulk  at  $10  for  10  gallons. 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  dox.  in  case....per  case,  8.50 
Pints,  «  s  “  *'  .....  “  9.0s 

34  Pints.  “  •  •  "  .....  "  4-73 

Oliver’s  Olive  Oil— 

1  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  naif-pints  .  4. 15 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  r6,  2  doz . .....per  doz.  .95 

Lubon's  No.  32,  1  doz . per  doz.  x.85 

Table  Oil,  No.  6r,  bottles,  3  doz.,  per  doz .  1 .00 


NO 
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ATM  ORE’S 

Mince  Meat 


it 


It  IS  Pure ! 

ATMORE  &  .SON  PKila.delpKia. 


Why  Beans  Are  Best  Body’ 
builders  for  Children 


Because  Beans  are  richer  in  Proteid  than  the  best  Beefsteak,  which 
costs  three  times  their  price. 

Beef  contains  20  pounds  ot  this 
body-building  Proteid  in  every  100 
pounds. 

Beans  contain  23  to  24  pounds  of 
this  same  nitrogenous  Proteid  in 
every  100  pounds. 

Beans  as  ordinarily  cooked  have 
serious  handicaps. 

Their  texture  is  so  dense  and  close 
that  the  digestive  juices  of  the  stom¬ 
ach  cannot  penetrate  them  freely 
enough  to  digest  them  fully — and  so  a 
large  part  of  their  most  valuable  body¬ 
building  is  lost. 

This  is  why  the  “Snider  Process” 
of  cooking  Beans  became  necessary. 

The  ‘‘Snider  Process”  not  only  elimi¬ 
nates  the  excess  of  sulphur,  but  rend¬ 
ers  the  Beans  more  porous,  and  so 
twice  as  digestible  as  they  could  possi¬ 
bly  be  without  this  process. 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI 


NEW  YORK  OFFICE:- 105  Hudson  St.,  New  York  City 


IN  WRITING  TO  ADVERTISERS  KINDLY  KENTION  “  GROCERY  WORLD" 


GROCERY  WORLD 
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paper. 


WRAPPING. 

anila,  15  x  20,  full . . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  "  .70 

“  18  x  24,  full,  10  lbs .  *  .37K 

"  Special,  15  x  20,  61bs_ .  “  .1854 

Ianilla,  Bakers’,  xs  x  20,  10  reams  In 

bundle . . . per  ream  .  1 1 

“  Rol',  Grocers’,  9,  12, 15,  x8,  20 

or  24  Inches  wide . per  lb.  .03 

all,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  inches  wide .  “  .0354 

"  Glazed  Fibre,  12, 15,  18,  20  or  24 

inches  wide .  “  0354 

Glazed  Silk  Parchment,  12,  is, 

18,  20  or  24  Inches  wide .  “  -<>3% 

Ihite  Tea  Paper,  12  x  16,  reg . per  package  .14 

“  ,r  15x20,  reg .  “  .19 

ax  Butter  Paper . per  package  .11 

irchment  Butter  Paper  gxxa...  “  .40 

PAPER  BAGS.— Manila. 
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•43 
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.45 

.49 

-55 

•  73 

.89 

•  53 

•97 

.61 

•71 

•93 

,  1.09 

.65 

1.  *5 

•75 

.89 

1. 15 

1  -®5 

•  77 

1.39 

•87 

105 

x-33 

.  2-45 

•9l 

1 .07 

1 . 2 1 

i-55 

*•73 

i.°3 

1 95 

1.23 

z.4i 

i.8x 

2  .09 

1. 19 

s.29 

i-49 

x  .68 

2.19 

2.27 

1  -37 

2.55 

1.65 

1.83 

a- 41 

2.69 

3. 11 

2.89 

.  3-37 

3-97 

3-75 

.  3  87 

4-4i 

4.01 

1  4-39 

4-79 

4-55 

4-83 

5-4* 

5 -®5 

Price  per  1,000  and  not  less  than 

500  lots. 

.per  M 

4.00 
5-75 
ix  .25 
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PICKLED  MEATS  AND  FISH. 

4-75 


unb’s  Tongue,  glass  jars,  pints . per  doz, 

“  “  quarts .  “ 

“  io-oz.  jars .  “ 

“  10-lb.  pails . per  pail 

ripe,  10-lb.  palls . per  pail 

"  5-gal-  xegs . per  keg 

g’s  Feet,  xo-lb.  palls . per  pail 

“  s-gal.  kegs . per  keg 

ickled  Beef  Salad,  In  glass . per  doz. 

"  Tripe,  “  ... .  “ 

“  Ox  Heart,  «•  “ 

“  Pig’s  Feet,  “  ... .  “ 


5-75 
2. 50 
2.50 
.90 
2  .OO 
I  .OO 
2.2S 
I  .10 
I.IO 
I.IO 
I.IO 
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The  Holland  Rnsk  Co. 

Have  protected  the  buying  public 
against  substitution  by  U.  S.  Gov¬ 
ernment  register  of  their  trade- 
marked  package  which  bears  a 
picture  of  a  WINDMILL. 


It  is  absolutely  pure,  with  quality 
of  the  very  Highest  degree,  con¬ 
forming  to  the  U.  S.  Pure  Food 
Laws  under  Serial  No.  5953. 


The  WINDMILL  on  a  package  ot 

Holland  Rusk 

insures  you  ol  getting  the 

ORIGINAL  AND 
ONLY  GENUINE 

When  ordering  insist  on  the  Red 
Package  with  the  Windmill. 
Order  from  any  wholesale  grocer. 

Holland  Rusk  Co. 

HOLLAND,  MICH. 

Eastern  Office : — 46  HUDSON  ST.,  NEW  YORK 
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Russian  Sardines . per  keg  .75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18 A 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “  Tip-Top  ’’ : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages . 4-°° 

I-X-L,  40  is .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  g  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  ja»s,  3  doz . 92J4 

PICKLES. 

Barrels,  45  gal.,  1200s .  9.00 

10-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3.00 

Sweet  Pickles,  i.ooos,  5  gal . . .  “  3.65 

Sweet  Pickles,  2,000s,  5  gal .  "  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  os.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.1a 

Highland  Brand  Sour  Gherkins,  Spur 
Mixed,  or  Chow,  3s  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon . 2.35 

Crosse  &  Blackwell's : — 

Chow-Chow ... 

Gherkins . 

Mlxid  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions . 


Octagonal  Style. 

Qts. 

Pts.  Pts.  34-Fts- 

Casks. 

Casks.  Casks.  Casks. 

4  doz. 

5  doz.  4  doz.  6  doz. 

5  75 

3.25  3.50  2.10 

Smaller  Quantities. 

5.90 

3.35  3.60  a. 25 

1,  stone. 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  1  doz.  1  doz.  A  doz. 

A  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
t  *5  5-5®  4-7®  8.35  7.10 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  A  doz. 
Qts.  A  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz. 

A  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
t-5® 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pnre  Apple  Vinegar,  Extra  old,  bbls . 16 

"  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  V inegar.  Pure  Apple  .  1 4 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  a  .00 


13K 

t3 

14 


•13 

.17 

.11 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

“  io-i2  lbs . . . 

Picnics,  6-8  lbs . . A 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family . .  “  20.50 

Breakfast  Bacon,  rib  in . 14J2 

“  boneless . 15  A 

S.  P.  Bellies.  14-15  lbs . nJ4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  as-lb.  boxes . 10  J4 

Covered  Hams,  ji-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  34 -cent  extra 
lohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback . 16 

“  “  “  large . 15 

“  •  “  medium . 15 

“  “  “  small . 15 

"  “  Breakfast  Bacon . 15 

“  “  “  boneless  .17 

Beef,  air-dried,  regular  sets . 20 

“  “  insides  and  knuckles . 22 

Ham  Bologna . 10 

Beel  “  10 

Boiled  Hams .  .25 

Beef  Tongues . per  doz.  11. 00-12. 00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . is% 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 15 

Premium  brand  skinned  Hams,  18-20  lb . 15 % 

Premium  brand  boiled  Hams,skinned,fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14% 

Winchester  brand  Picnics . og% 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

so-lb.  Tin  Palis,  60  lbs . . 

5  “  “  . 

3  “  0  . 


John  Bower  &  Co. — 


mpound 

Lard. 

Pure 

Lard. 

6 

10 

9‘/a 

10 

qy. 

11 

9% 

iilA 

IO 

«x  A 

i°J4 

11K 

“  “  tubs . xi  Vt 

u  u  3,  5  and  xo-lb.  cans.  .12^ 

Swift  &  Co. — 

Premium  brand,  tierces . 11% 

Silver  Leaf  brand,  tierces .  “ .  10 

Jewel,  compound,  tierces . 09% 

Cbtosuet  tierces . . . 09 Y& 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 10 

Common  to  fair,  native . ...07 

Western  Dressed  Beef — 

Choice,  native  cattle . 10 

Common  to  fair  “  . 07 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . . . 

“  x6o  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . . 

Lamb,  Western,  colls . . . 

Sheep,  choice . . . •. . 

**  medium . 


Per  lb 

-.1054 

-.08 

-.10% 

-.09 


.0934 

.0934 

.0934 

.0934 

.0934 


.09 

-°9K 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


OURKRS  OR  HONRY-OTJRK  BRAND 

Beef,  Beef  Tongues,  vjr  /k  ms  Pure  Kettle-rendered 

Breakfast  Bacon, etc.  JT1  i\  IVl  LARD  a  Specialty 

BOILED  HAJVIS  AND  BEEF  TONGUES 

SUPERIOR  AND  FAIRM 0,UN  7  MINCE  MEAI 

t.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


JOHN  BOWER  6  CO. 

GENERAL  PllO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


ABSOLUTELY 
PURE  FOOD 

Guaranteed;  Serial  No.  8447 

MARMALADES — Made  from  the 
best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 


IN  WRITING  TO  KDVERT1SBRS  KINDLY  MBNTION  "GROCBRY  WORLD 
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Calf  Heads,  scalded . 

Beef  Uvars . — . 

n<  T alls . . 

Hearts,  beef. . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

. 

.50-.  75 
.60-. 90 
1 .00 

.to-.  *5 

1 .00 
.05 

SO-. 65 

.03-.  05 
.10 
.18 

•»3 

•>3 


Per  lb. 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 
raaSM  killed, 

Turkeys — 

Western,  Y.  H . . 

••  Y.  T . 

Old  bens  and  toms . 

Common  to  Good . . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24 

Philadelphia,  fresh  killed,  354  to  4  lbs 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3 54  lbs. 

to  pair,  fancy . 24 

Western,  4  to  454  lbs.  to  pair,  fancy  .. 

to  3%  lbs.  to  pair,  fancy  ... 


.15 

.15 
•  «5 
.11 


16 

16 

-.16 

-.12 


-.27 


.24  -.27 


.■8 

.18 


“  fair  to  good . 16 

Fowls— 

Western,  fancy 


-.27 
-  20 
— .  aa 
-.18 


.16 


Heavy  boasters,  4  to  5  lbs . 20 

Fair  to  good . . . 

Old  cocks . to 

Western  capons,  fancy,  froren . 

*'  “  small,  frozen 

Squabs — 

Prime,  large,  ancy 


-.i6J4 

-.22 

-.18 

-.11 


Per  do*. 


4.00 


*  s  iistv.  |  "“v/  . . .  y  

Mixed .  a. 50-3. 50 


Dark. 


1 .00-1 .so 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 34  to  2  lbs . 17 


Per  lb. 
-.18 


Large  Springers . 16  -.18 


Fowls  . 
Roosters  . 
Ducks  .... 


1554-16 

-.II 


.13  -.14 


POULTRY  SEASONING. 

BeU'sSpIced  Seasoning- 
Small  or  No.  1,  2  doz.  In  case . per  dot. 

(  x  n  .  a 

Large  or  No.  a,  1  "  .  “ 

i-lb.  cans,  1  doz.  In  case . per  case 

a-lb.  “  X  “  .  “ 

3-lb.  "  X  •*  - .  “ 

s-lb.  •*  X  *‘  .  *' 


«5 

.85 

1.40 

4  00 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces .  715 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  2 -75 

Compass,  No.  3,  cans,  a  doz . 82X 


1.00 
••35 
4  *S 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  54  lb..per  dos. 

No.  1,  round  conical,  with  key,  1  doz.  " 

No.  2,  “  “t  “ 

No  3,  “  “  54  " 

No.  4.  “  “  54  *' 

P.  P.  Sauce,  a  dos.,  No.  1 . 

Atmore’s  Genuine  English  Plum  PuddiBg— 
Seedless : — 

Individual,  per  case  ot  2  dos..., .  *  00 

i-lb.  cans,  “  1  “  .... 

a-lb.  “  “  1 

3- lb.  “ 

4- lb.  “  " 


J  35 

6.50 
8.  50 
1  5° 


S  =  ■= 


a. sS 
4  00 
3**5 
385 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  d°z 

No.  2,  stone  crocks . . .  *  -3° 

No.  32,  jars . 9® 

No.  5,  toy  pails .  2.60 

American,  pure  apple,  tumblers,  assorted 

slices . 9° 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 9° 

Schimmel's,  No.  10,  tumblers . 8iJ4 

National,  No.  10,  tumblers . 72% 

National,  No.  6,  tumblers . 52 

Preserves —  ^er  lb. 

Schimmel's,  pure,  30-lb.  pails.. . 

National,  30-lb.  pails . 

Southwark,  30-lb.  pails . <>5)6 

Southwark,  4}4-lb.  toy  pails,  %  dor .  3  80 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks . . .  1  .'o 

Apple,  No.  32,  jars . 98 

Apple,  Southwark,  No.  3,  tins . 98 

Apple,  No.  5,  toy  pails .  2.60 

Apple,  30-lb.  pails . per  pail  1 .05 

Apple,  20-lb.  crocks . per  lb.  .07# 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .05^ 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .o6££ 

Prune,  30-lb.  palls . per  lb.  .06^ 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .50 

Southwark,  assorted,  No.  16,  jars . 90 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported .  1.82^ 

Schimmel’s,  pure .  1.50 

Warrock'8  Guava  Jelly —  Per  doz. 

i-lb.  tumblers .  4.00 

fc-lb.  “  .  2.2s 
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Cortlce  Bros.  Preserves —  Per  Doi 

Cherries,  jars. .  4  85 

Strawberries,  “  .  4.60 

Raspberries,  “  .  4  60 

Apricots,  "  peeled .  4  8s 

Pineapple,  “  .  4.60 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
«  “  “  54-lb.,  “  “  2  60 

“  «  “  J(-lb.,  “  "  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  “  ,09 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone,  balk . per  lb.  .09 

Copperas . .\ . . . per  lb  01% 

Camphor,  gum,  x-oz.  blocks .  ‘  1  40 

Flakes,  bbls .  ••  .02 X 

“  “  less  quantity .  “  <01% 

“  Tar  Balls,  bbls.,  250  lbs .  “  .0254 

Castoria,  Fletcher's . per  doz.  2 . 80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01 J4 

“  Bee  Brand,  54-lb.  carton,  per  doz.  .30 
■*  “  54-lb.  •*  “  .40 
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.0 


x-75 
1  *75 
*•75 
3. So 

1. so 
1.20 

•75 

•55 

•35 

.36 

•»3 


Glauber  Salts. . per  lb. 

Glue .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff’s  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff's  Horse  and  Cattle  Pwd.,  15c. size  “ 

Goff’s  Dyspepsia  Tablets,  ioc.  size...  “ 

Gum  Arabic . per  lb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  sc.  stick,  Imported..  “ 

“  M.  &  R.,  5-lb.  oozes. . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front.  “ 

“  5-lb.  bx.,4'1, 6’s,  8’s,  zs’s,  z6's,  " 

“  Root... . .  “ 

Putty,  25-lb.  cans . per  too  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  lo.c.  “  ..  “ 

Paris  Green,  100  125-lb.  kegs . per  lb 

"  J4  -lb.  packages .  “ 

•*  54-lb.  “  .  “ 

•*  i-lb.  “  " 

Jamaica  Ginger,  Hires',  Basks . per  doz. 

Sewing  Machine  Oil,  3  oz .  “ 

Rosin . . . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  ‘  100  ‘  “ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. . 

“  less  quantity . 03 

Squills,  Svrup,  x  os . per  doz.  .34 

Syrup  of  Figs . per  doz. 

Venetian  Red . per  lb. 

Whiting . . 


.14 

.11 
z  .65 
1  *55 
•35 
•75 

•3s 

•3- 

.30 

•  »c 
35 

•  04 
•»5  1 
°5>S 

2 -45 
2.25 


.02V 


I  01. 

•37 

•  45 
35 
•40 
•40 

•  3» 
.26 


Glycerine. . per  doz. 

Landanum .  * 

Paregoric .  “ 

Peppermint . per  doz. 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz. 

Turpentine .  “ 

Husband's  Magnesia . per  doz, 

Bull's  Cough  Syrup .  “ 

Roach  Powder,  Omega,  4-os.  elms . 8e 

“  “  . . per  gross  9.00 

Per  Doz.  Per  Grosi 

Roachsault,  large .  4.00  45- 00 

“  medium .  2.00  22.50 

“  small . 80  9.00 


s  os 
.65 
.85 
.65 

•  58 

•  70 
•4® 
•45 

1.85 

1.90 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 

No.  10 . 

Tube  V . 


McCormick  &  Co.,  Bee  Brand —  Per  do: 

Insect  Powder . 8c 

Root  Beer . 8c 

Talcum  Powder . 8c 

Triangular  Quinine . 8c 

Quinine  Capsules . 75 


YOU  SEE  IT  COMING 


FILLING  A  GLASS  LAMP  FONT  is  a  very  simple  operation  because  tlie  surface  of 
the  contents  is  seen  rising  toward  tlie  top.  Carelessness  is  the  only  excuse  for  pouring 
in  too  much  and  going  beyond  the  capacity. 

A  METAL  FDNT  is  not  so  easily  filled  because  you  can  only  guess  bow  much  is  in 
it.  Experience  may  enable  you  to  guess  fairly  close  but  absolute  accuracy  is 
Impossible. 

OLD  STYLE  SCALES  present  the  same  difficulties.  No  weight  is  shown  until  you 
have  too  much  and  tlie  scale  goes  down.  You  must  either  take  a  little  out  or  suffer  a  loss. 

MONEYWEIGHT  AUTOMATIC  SCALES  show  at  all  times  the  weight  on  the  scale 
and  you  pour  on  the  goods  until  the  correct  weight  or  money  value  is  indicated.  This 
means  a  prevention  of  loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing  their  defects  with  the  accompanying 
loss  of  merchandise  and  profit. 

We  ask  the  opportunity  of  showing  you  what  it  amounts  to.  The  coupon  will  send  our 
representative  to  you. 


Date . 

Moueyweight  Scale  Co.,  3o  State  St.,  Chicago. 

Next  time  one  of  your  meu  is  around  this 
way,  I  would  be  glad  to  have  your  No.  14U 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET  and  NO . 

TOWN . 

STATE . 


The  new  low  pl&tform  No. 
140  DAYTON  Scale 


Moneyweight  Scale 


MA  NU  FACTUM 
DAYTON.  OHIO. 


35  State  Street,  Chicag'o 
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4t 


ioc.  size. 


tollable  Brand— 

Jastoria.  Dr.  Pitcher . 

Castor  Oil,  tasteless . 80 

)eath-to-Pain . . . 80 

.  Diarrhoea  Cure . 80 

Vermifuge . 8o 

Cough  Cure . 80 

.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

ibsorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Nerve  Powders .  z  oo 

nail 


ajc.  size, 
a.  00 
a.  00 
a. 00 
a.  00 
a. 00 
a.  00 


Taroleum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

:ld  Phosphate,  Horsford’s . per  doz. 

.th  Brick,  box  05  bricks . per  box 

allngWax— .  '• 

Iver  Sand . per  bbl. 

IX,  pints . per  doz. 

'  quarts .  “ 

*  gallons . each 

'  barrels .  “ 

'  Darrels .  “ 

cCormick  &  Co  — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

D.  S,  Nerve  and  Bone  Liniment,  35c.  size... 

McCord's  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chili  Tonic,  05c.  size 

joc.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Wonder  cure  Headache  Powders,  rec.  size... 


4!fe 

■03 

1*5 

75 

z.oo 

.30 

3-50 
6 .00 


3-75 
a.  00 
a. 00 
4.00 
a  .00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 

cCormick  &  Co.,  Bee  Brand —  Per  doz. 

.  85 

z.oo 


Vanilla,  Rose,  Pistachio . ioc.  size 

15c.  size 
Z5c.  size 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
ISC.  size 
25c.  size 

uer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz. 

No,  a,  Vanilla  and  Rose . .  “ 

No.  a,  Lemon  and  assorted .  “ 

No.  4,  “  “  .  “ 

No.  4,  Van!  ila .  “ 

Assorted  cases,  Nos.  1  and  a .  10.80 

Nos.  1,  a  and  4 .  11.80 


a. 25 


.80 

1  -75 
2 .00 

•  45 
.90 

83 

a. 00 
a. 25 


-so- 


Qts.  X-Gal.  Gal. 
3.00  6.00  12.00 
5.00 
4.00 


a. 50 
a.  00 


1.00  1.60 


z. 50  a. 75 


3-00 

550 


a. as  4.00 


Bulk.  Pta. 

XXX  Vanilla  . .  1.50 

XX  Vanilla . 1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wtn- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.as 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  as,  per  doz. 

«  “  “  “  No.  aX,  “ 

'•  «  "  "  No.  X,  “ 

“  Lemon,  «  “  No.  25.  “ 

>.  •<  No  2%  “ 

“  •'  “  "  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts 

High  Grade  Vanilla . 

“  Lemon.... 

Select  Vanilla . . 

“  Lemon . 

“  assorted . . 

“  small  size. . 

Vanilla . 

Lemon,  1  oz . 

“  a  os . 

"  4  oz . 


10. 00 
8.00 


6.00 


7.50 
7.00 
a. 00 
.80 
•  45 

Ml 

•45 


...per  doz. 


..per 
.per  < 


:al. 

oz. 


75 
75 
75 
•  75 
•75 
•45 
11 .00 
.80 

*’  1.50 

(<  -  — . 

3-00 

per  gal.  7.00 
Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNNBT  AND  TABLBTS 

Khlght’s  Liquid  Rennet  ... _ per  doz.  1.15 

Blair’s  “  *’  _ _  “  1. 10 

Hansen’s  Junket  Tablets,  8  doz.,  per  dos.  .73 

Blair’s  Rennet  Tablets,  3  doc.,  per  doc.  .75 

Union  Tablets.  8  doc.,  5c „ .  .45 


CIDER. 

Draught  Cider —  Per  gal. 

Corson’s  Champagne . 18 

*•  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  i  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  2  doz.  pints .  4  -25 


-fcl- 

Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 
.  "  “  a  doz.  pints... 


3-75 

4.S5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages. . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer's  Chiclets,  3  lbs.,  bulk .  1 .25 


RICE. 

Per  lb. 

Queen  Quality,  extra  (ancy,  i-lb.  pockets . 07 

“  “  3-lb.  '*  . o6* 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb-  “  . . 05)4 

Imperial,  tancy  Japan,  i-lb.  pockets . 05H 

“  "  3-lb.  “  . oj* 

Pearl  Head,  5-lb.  cotton  sacks . 04 

Extra  Fancy  Head,  XXXX,  100-tb.  bags . 07 )4 

Fancy  Head,  roo-lb.  bags . 06% 

Choice,  100-lb.  bags  . 05  J4 

^  fancy,  ioo-Ib.  bags . 05K 

Choice,  zeo-lb.  bags . 05)4 


SALT. 

WORCESTER  8ALT. 

Worcester,  bbls.,  contain  320  lbs. . .  a. fig 

"  “  6obags,  5  lbs.,  Urn...  4.00 

“  “  as  “  14  "  ...  3.75 

“  “  30  “  10  “  ...  375 

'•  “  115  “  a)4  “  ...  400 

Worcester,  Irish  Linen,  bags,  250  lbs .  a. 50 

“  “  *  56  " . 65 

'*  «•  “  a8  “ . 3S 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl . . .  3.00 

“  Pretzel,  Dbls.  contain  280  lbs .  a. 40 

“  “  sacks,  180  lbs .  1.5S 

“  Cheese,  bbls.  contain  a8o  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . ...per  bbl.  a .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  to  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


-II- 

Worcestcr  Packing  Salt,  70-lb.  cotton  bags.. 

"  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  aoo-lb.  burlaps . 


.40 

•75 

.60 


n  g  ^_Q  s 

TA  BLE  S  A  L_ <T"'V 

PURE  AMD  EXTRA  DRY 


Family  size,  case  of  4  doz.. . .  3  60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

F.  J.  Ritter  Conserve  Co.,  K  P**-,  3  dos.  cases 
“  “  pints,  a  *• 

“  “  quarts,  1  “ 

Campbell’s  %  pints,  a  doz  to  case,  per  doz..,-  .17)4 

Durkee’s,  large,  1  dor . per  doz.  4.00 

“  small,  a  doz .  “  a  .  40 

Schlmmel’s,  small,  a  doz . per  doz.  '87)4 

My  Wife’s,  pints,  1  doz .  a. 30 

“  half-pints,  a  doz .  1.35 

Snider’s  Salad  Dressing ; — 

Pints,  1  doz . per  doe.  2. 40 

%  pints,  2  doz . . .  "  1.40 

Luncheon,  3  doz .  "  .90 

Gallons,  6  jugs  In  crate . per’ jug  1 .25 

SAL  SODA. 

Bbls.,  375  lbs . per  100  .67)4 

Kegs,  150  lbs . .per  reo  .83 

60-Jb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  8t  Porrint’  Worcestershire,  large..  “ 

«  "  middle  “ 

“  "  small.  “ 

Worcester Sauce.Campbell,  )4pts. ,  a  dx.per  doz. 
«<  «  *•  pints,  “  “ 

North  of  England  Sauce,  %  pints . per  doz. 

Chef  Sauce.  54  pints,  a  doz . per  doz. 

Snider’s  Chill  Sance : — 

Pints,  1  doz . per  doz. 

pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz. 

%  pints,  a  doz . .  “ 

Gallons,  6  jugs  in  crate . per  jug 


7-50 

4-50 

a. 50 
•  77)4 
1.40 

:g“ 

■  .40 
1.40 

I  .OO 

a.  40 
1.40 

z  .00 


cc 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hen nessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Pas",  Texas 


J.  A.  FLESCH  &  SON 

/ 

Architects  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


1010  mnd  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH’S  PATENT  HENRY  TROEMNER’S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 
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Canary.boih.So-lb  3  15 
Caraway . 08 

Celery . .. . .  .  10 

Coriander, bleached  ,06 

riaa. . 

Hemp,  bush. 40  lbe.  1.60 


SEEDS. 

Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


•  o7« 
.06H 
•05)4 
.10 

■05M 


SODA. 

Bl-Carb.,  beys.... .......................... ......per  kef 

"  balk,  (5-lb.  boxes . per  lb. 

••  Babbitt's,  f('i,  as-lb.  boxes...  “ 

Arm  ft  Hammer  bd.,  U's,  36  lbs . per  lb. 

••  “  “  lbs.,  36  "  .  " 

"  “  "  V,)4,3«l»>e .  “ 

Saleratus,  Babbitt's  bd.,  £'s,  ss-lb.  bxs.  “ 


:  .80 

:Sif 

.°sH 
■oiH 
•05)4 
•  °4?5 


SOFT  DRINKS.  Perdos. 

Root  Beer  Extract,  Hires’,  r  dor .  1.50 

Hires'  Root  Beer,  Carbonated,  2  dor . 87J4 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dor .  4.50 

“  •'  “  pints,  s  dor .  4.75 

"  "  “  54-plnu,  3  dot .  4. 15 

“  “  “  3 -ounce,  8  dor. .  6.00 

**  •*  “  54-esUodj,  1  do*....  8.00 

"  “  “  gallons,  6  gal .  7.50 

<;  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  dor .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  dor...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  yt  gross .  2  50 

rs.,u  Amt,  lo-oent  size . 'i  gross  a. 50 

Electro  Silicon,  s  doz . per  doz.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  doz.  1.45 

Pntz  Liqnld,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  ,  .55 

Solarlne  White  Liqnld  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  *3.50 
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Solarlne  Bar  Polish — 

No.  13,  i-Ib.  pasteboard  boxes,  3  doz.  In 


to.  13,  x-lb.  pastoDoara  poxes,  3  ooz.  in 
case,  50  lbs . P«r  gross  18.00 


SOAP — Laundry. 


Lass 

than 
Bars.  5  bxs. 


Acme . 

Acorn . 


Ark... 


..100 

.120 

..IOC 


..  7s 
..too 
..soo 
..  60 


.100 


.100 


American. .................... ................. 

Bee . 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Benzine-ated . 

Big  Master . 

Brown .  bo 

Borax,  Dreydopple .  4° 

“  Pearl,  Young  ft  Co .  4° 

“  Day  ft  Frick,  Novelty .  4° 

“  Handsome .  69 

"  Eavenson,  large . roo 

*•  “  »maLl . . . ZOO 

“  Klrkman's . too 

“  Red  Seal . 100 

"  Swift’s . too 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . 10° 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid . zoo 

German  Family . zoo 

Good  Morning  . zoo 

Glycerine  Tar . zoo 

. zoo 


Gloss.. 


Grand  Pa’s .  50 

“  zoo 

Ivory . zoo 


.zoo 


3.40 

2.70 
J.7254 
a  .80 

3- 85 

3.70 

2.95 

4-  10 
4- *5 

2.40 
2.60 
a.  80 
2 .80 


3.zo 

4-75 

3-75 

2.80 


Lenox . zoo 

Life  Buoy .  50 

11  .zoo 

Lautz’s  Naphtha . .....100 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

’■  5-cent  size . . . zoo 

“  toilet  size . zoo 

Mayer’s . zoo 

“  50 

Miller's  Naptha . zoo 

Naphtha,  Swift's . . . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . . . zoo 


4.00 

4.00 

3-5° 

5.80 

3- 5° 
4.00 

4- x5 
*•15 
4.00 
4.00 

3- 95 

4- 3° 
3-75 
3-  75 
3-50 
3-15 

3.80 
7.00 
4.00 
3-50 
2 .00 


4.00 
4 .00 
3.00 
6.00 


4.00 
4.00 
3.80 
z  .90 
3-75 
3-75 
4.00 
3-9° 
3-30 
3-75 


-ii- 

Oleine,  Conway's .  60  2.90 

“  Golden .  60  2.55 

“  Eavenson's .  60  s.50 

“  Hamilton's. .  60  2.50 

“  Kirk's .  6c  2.30 

"  Philadelphia,  z  lb .  60  a. 90 

“  14  oz .  60  a. 65 

“  Pennsylvania .  60  x.75 

“  Procter  &  Gamble .  60  3.00 

"  Young's  Best . 60  2  80 

Pride,  Swift’s . J..7. . zoo  3.75 

Polo . zso  2.45 

Quaker  City,  boxes . zoo  2.90 

“  tubs . X50  4.50 

Sunlight,  oval . zoo  3.85 

"  twin  bars . zoo  3.95 

Santa  Claus. . . zoo  3.X0 

Saratoga . 120  2.70 

Star . zoo  3.50 

Sunny  Monday . zoo  4.00 

White  Clond . zoo  3. 85 

Wool  Soap,  large . , . zoo  6.75 

Wool  Soap, small . zoo  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13)6 

Castile,  Conti,  original  boxes . lb.  .xxj£ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . i. . doz.  .45 

Hearts  and  Flowers . gross  zo.25 

Maxine  Elliot . gross  8 .  zo 

Oatmeal,  3  cakes  in  box . gross  2.65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5i-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5®  eakes . box  z.75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  ft  Frick's  Flint,  36  ban .  z  24 

Young's,  48  ban .  z.8o 

Brooks'  Crystal,  soo  ban .  3 . 70 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  ban .  2.25 

“  Hand,  36  ban .  2.25 

Wrigley’s,  zoo  bars .  5  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36 ban . 2.35 

SOAP  POWDER. 

Pearline,  lbs.,  -gross  boxes . per  box  2.70 

“  6  oz.,  zoo  packages .  “  2.65 

“  8-oz.  packs . .  “  2.70 


— *6— 

Soaplne,  7  oz.,  zoo  packs . . 

<f  2|  fl  it 

“  17  “  36  pAckfl  IMMH44MSSIWM  per  box 

Babbitt’s  Z776  Powder,  zoo  6-01 . 

Flnola,  soo  packages . . 

Gold  Dust,  Falrbank's,  zoo  xs-oz.  packages  ... 
"  "  24  4-lb. 

Naptha  Borax,  zoo  packages,  large . . 

“  zoo  5-cent  packages . . . 

Klrkoilne,  white,  24  4-lb.  packs . . 

Young's  Pearl  Borax.  60  z-lb.  packages . . 

Snow  Boy  Washing  Powder,  24  42 . 

“  “  50  28 . 

“  “  soo  zs . 

Nino  O'clock  Tea,  zoo  packages  . . . . 

I-V  Washing  Tablets.  3  doz™ . ....per  doz. 

Swift's  Washing  Powder,  zoo  zs . 

Swift’s  Washing  Powder,  24  4s . 


*•375- 

3.50 

*•42)-. 

8.20 

3.60 

4-00 

4.30 

4-75 

3-75 

3.32 

3.60 

4.00 

4.00 

4.00 

3»5 

■43 

3-85 

3-85 


SPECIALTIES. 

Anker’s  Bouilllon  Capsules . . . . .  3.00 


Cats 


•*9)4 

■*5 


•23 

•M 


25 

.16 


•32 

•25 


•34 

.26 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade . 

Black,  Low  Grade . 14 

White,  High  Grade . 32 

White,  Low  Grade . .23 

Cayenne,  High  Grade .  .. . 21 

Cayenne,  Low  Grade . 16 

Cinnamon — 

High  Grade . . . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31^ 

Low  Grade . 24 

Allspice —  , 

HighOade . 17%  .13^  .15^ 

Ginger- 

High  Grade . 25% 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . *4  lb. 

H  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . )4  lb. 

V*  lb. 


.26)4 

■>3 


2f)f 

•5 


•8c 


•37 


.20 

•tS 

•15 


.22 

•»7 

Per  dot 


WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KINOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 


PHILADELPHIA,  PEINIVA. 


— 
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i  Philadelphia  Mustard,  D.  S.  F. 
cent  tins,  a  and  4  doi  •eeeeeeeeaeeaeeeet  per  doi, 

lime  size,  a  and  4  doa .  “ 

(  lb:  net,  tine,  a  and  4  doa, .  “ 

a  dos... 44 

1  “  1  dot .  “ 

f  lb.  cana,  full  weight . per  lb. 

0  ><  11  .  i< 

Iman'i  Moatard,  D.  S.  F. 

i-lb.  tlna.  teeeaeeeeeeeeeeeeeeeeeeeaeeeeeeeeaeee  per  dot, 
f-Ib.  tlna  ee««ee»eeeeeeeeaee»eeaee»eeeea*»*eeee 

{•lb.  tins.. . . . . .  “ 

4-lb.  tlna... . . . mi . . . .  94 

8-lb.  k«gs  •Meeeeeeeeeaeeeeeeee  ••••••••••••  eeeeeeeeaeeeeee 
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1.00 

1.90 

370 

•*3 

,aa 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  ro-cent  packages . per  case 

Duryea’s,  40-lb.,  r-lb.  packages . 

Niagara,  40-lb.,  i-lb.  ••  . . . . 

Cream,  48-lb.,  i-lb.  “  . 

Klngsford’a,  40-lb.,  x-lb,  "  . . 


5-4» 
a. 70 
a«S 
.90 
•43 


1.80 

2.70 

■06% 

.04^ 

3-45 

.06^ 


MUSTARD— Prepared.  Per  dos. 

mpbell’s,  jar,  2  doz . 87J4 

Idea’s,  No.  6,  with  spoon,  a  doz . 95 

idea’s,  No.  ao,  with  spoon,  a  doz . 88 

lden’s  Mustard  and  Horseradish,  2  doz . 85 

er  Mug,  fancy,  large  size,  a  doz . 65 

monaae  Glass,  tall,  a  doz . 67% 

irseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . . . 90 

!k  Jar,  glass  top,  a  doz . . . 85 

iter  Tumblers,  glass,  10  oz.,  4  doz . 37K 


|l 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  13  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngslord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Sliver  Gloss,  12  6-lb.  wd.  bxs.  ..„ 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . 

Niagara,  laundry,  30-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . . . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . . . 

Dreydoppel’a  Mourning  Starch  for  black 


goods,  36  packages . per  package 

Starch  Polish,  ao  cakes . per  box 


■°3% 

•  °sX 
.04H 
.06* 
.06U 

■  ogfi 

•  c6Ji 
•°7J4 

•  03K 


•07  y» 

.03  Yt 

.04 

04 

-°5« 

43o 

2.20 


5.00 

*-50 


.08 

-SO 


WHOLE  SPICES. 

pper,  Black . . . 

•pice . . . 

was . 

ee . 

tmegs,  8o’s . 

|[  “  lio’s . . 

inamon  Bark,  China . 

|,  “  Canton . 

Java  Thin  Quills,  3-lb.  rolls.. 

"  Saigon. . 

sen  Ginger  Root . 

H  sole  Mixed  Spices,  bulk,  6-lb.  boxes . 


Per  lb. 

.10 

.06X 

.18 

.48 

•24 

•17 

•13 

.12 
•30 
•79 
•°5  'A 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  #  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  V.  gross .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

Elect! c  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  %  gross  boxes . . .  4.75 

Parlor  Pride,  large  size . per  doz.  .87X 

“  “  . . per  gross  10.25 

“  amall  size . per  doz.  .70 

Climax  Enamel  Y  gro . per  groas  9. 40 

Black  Jack,  gross,  per  groas .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  ,r  4.50 

“  10-cent  size. .  “  7.20 


oemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
VERWEIGHT. 


X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  K  grosz . 

Per  box  of  %  gross . 

14  dozen  to  gross . . . 

10-cent  size,  No.  10,  per  box  of  K  gross . 

Per  box  of  %  gross . . . 

Per  gross . 
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i.*5 
a. 50 
5.00 
2.25 
4-50 
9.00 


Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .eg 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1 .60 

nte  Clotheslines,  108  ft  to  hank .  “  1.70 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .04^ 

Excelsior,  24  packs .  “  .05^ 

McAllister,  36  packs .  "  ,  oj^ 

Rosenstelns,  ilb,  pkgs.,  a  doz . per  lb.  .05}* 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz .  “  ,70 

Silver,  pints,  3  doz . .; .  “  .35 

“  quarts,  3 dor .  "  .go 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  A. 3$ 

Toothpicks,  Perfection,  2  doz . per  doz.  .42K 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  “  1  " .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  so’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz. . per  doz.  .06)4 

6  oz . . .  “  .07 

8oz . . . .  "  .07  % 

to  oz .  “  .08% 

ra  oz .  “  .og% 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  it,  steel . per  doz.  .09J4 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No. x,  .25;  No.s,  .23;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  x .  50 

5X  Inches  high..- . ', .  x  .48 

5  Inches  high . 1.43 

454  Inches  high .  1.25 

4  Inches  high .  1 . 18 

3%  Inches  high .  1.05 

3  Inches  high. . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 


ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb.  .  10% 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .as 

Orange  Brand,  fine  cotton  twine .  “  .ao 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick  . .  "  .20 

Colored  Twine,  8  balls  to  bx., lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  in  3- 

lb.  bunches .  "  .ao 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 52 

Fancy,  No.  626 . . 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No,  635 . 29 

Black  Strap . 1 . 1 1 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  x  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Choice,  No.  576 . ... . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 

Three  Star  A,  for  confectionery .  2.50 

Five  A,  for  confectionery .  2.60 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  .90 

1  “  case .  “ 

Karo,  10  cent  size,  2  doz . _,..per  doz.  .85 

Karo,  25  cent  size,  x  doz .  2.20 


TROEIVIINER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES  * 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good”;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRlThl  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  *  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SOIV  112  Clarlc  Street,  Chicago,  III. 

GENERAL  AGENTS  1014  UNITED  STATES 
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Bnnnar.ln  Jan,  compound . per  doi.  97% 

White  Clover,  Id  Jan,  compound .  “  92X 

Purina  Pancake  Syrup,  3*  pta .  “  a. as 

“  "  *4  qta .  "  4.00 

••  '•  ia  H-caU .  '•  7.00 

**  “  6  {ala. . "  it. 00 

14  aplecaae,  a  dot.  a cane . par  caae  3.I0 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor.... .  a  . 40 

■  “  medlnm,  dor.  1.40 

11  “  small,  dor . 90 

Termont  Maple  Syrup,  (al.  tins . ....per  gal.  1 .45 

..  ..  X-eal.  tine . per  doc.  7.7s 

Haaen'a  Maple  Syrup,  qt.  DOttlea .  “  4  00 

"  “  pt.  bottlea .  “  a  .40 

Towle's  Log  Cabin  “Camp"  Syrup —  Per  dai. 

Gallon  cans,  (  In  caae .  13.50 

Half-gallon  cans,  ia  In  caae .  y.aj 

Quart  cans,  as  In  caae .  4>»X 

Quart  bottlea,  11  la  caae . -..  4.30 

Pint  bottlea,  44  in  eaaa .  a. 7$ 

Jacket  caae . . . per  gallon  i.eo 

CRESCENT  MAPLEINE. 

Per  dot. 

s-as....— . . .  3. an 

Ca . - .  S-aj 

a . - . - .  »  Jo 

it-ea .  ta.aa 

la-aa . - .  3S-»o 

Galena . each  n.ao 

OIL  OP  MAPLBIN*.  Par  dor 

i-oa . . . ~~ .  a. 70 

S-#f . . . .  4  •  ji 

4~4>K  t eaeaeMaa eeeeeaaaaaaaaaa aeaaa a eaaoeoeoo laeoeaeeoeaa eeaaaa  ••  «J 
•“♦E  aeaaa  0000a  a  aa  aaaoaaa  ae  aeoeaa  a  a  eaeooae  aeaeaa  aaaaooeoo  aeaeae  *66 

I  4-61  . 00 . . . . .  »7.0* 

1J-6* .  4I.M 

Gallons . . cock  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  a  string .  4.50 

N  U.  No.  4,  3  string,  split  hnadlea. .  a. 50 

Leader,  No.  6,  3  string,  red  knadlca.. .  3.40 

Prlnceea,  Ns.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  aewad . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 


No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double  3.85 

80,  Seal  Globe,  doable,  swing  protector .  3.40 

<1,  Peerless,  double,  spring  protector .  4.45 

110,  Peerless,  single,  spring  prosector .  3.55 

134,  Universal,  single,  wide  head... .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3- 85 

Murdock .  3.00 

Celery  City .  3-3° 

135,  Eagle,  single,  wide  head .  a. 75 

isS,  Anchor,  single  head. .  a. as 

130,  Little  Gem,  pail  board .  1.50 


BUCKETS.  Per  dor. 

O.  G.,  a  electric  hoops .  1.65 

O.  G.,  3  electric  hoops .  1.80 

Clear,  a  boop . .. . 160 

Clear,  j  hoop .  1.70 

Electric  Cedar  I  I  lM0f  •eeaeeee  «  aaosoaoea  sea  eases  a  ••31 

Einoaitc  Cedar,  3  hoop.... .  a. 60 

Pina,  3  galvanised  hoops .  a. so 

Galvanised,  is  quart .  a. 15 

Galvanised,  14  quart . - .  a. 50 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . . .  1.40 

a,  Solid  oval . — .  a. 60 

3,  Solid  oval .  1.80 

5,  Solid  oval . - .  a. 20 

1,  Wire  ends... . . . .  1 . 30 

a,  Wire  andi .  1 .50 

3,  Wire  ends... .  1.70 

5,  Wire  enda . 

Picnic  Plat  as,  8  Inch. . 

Picnic  Plates,  9  Inch . 

Crates  contain  ajo  each. 


CLOTHES  PINS. 


S  grots.. 


Per  bo*. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

1.95 


No. 

aa,  White  corner. 
33,  Medium  sire 
27,  Large... 

13,  Marble 

00,  White.. . 

Handy  House 


-63- 
brushes. 

SCRUB  BRUSHES. 


Per  dor. 


medium  sire... 


No.  STOVE  BRUSHES.  Per  dor 

10,  Rocker,  curved  end,  wood  handle . 95 

so,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  Ail  bristle,  curved  end,  wood  handle .  a.  15 


No.  SHOE  BRUSHES.  Per  dor. 

o,  Mexican  fibre  « . 90 

1,  Mexican  fibre,  large .  1.20 

4,  Bristle  outside . 1.50 

5,  All  bristle . „ .  1,75 

ix.  All  bristle,  large . . . ,....  1.85 

itx,  All  bristle,  extra  value .  a. is 

14,  All  bristle,  spotted  white .  3.50 

No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  In.,  White  tampica- . . . 40 

7,  7  In.,  White  tampion- . 45 

8,  8  la.,  White  tampico . 50 

6, 1  In.,  Family,  extra  heavy . 75 

I,  6  in.,  Family,  extra  heavy . 85 

so,  7  In.,  Family,  extra  heavy.- . - .  1.00 

it,  1  In.,  Family,  extra  heavy— .  1.15 

6,  5  in.,  A.,  hair  bristle .  1.15 

8,  6  la.,  A.,  hair  bristle- .  1.50 

10,  7  in.,  A.,  hair  bristle- .  1 .85 

12,  8  In.,  A.,  hair  bristle. .  2.15 

6,  5  In.,  Ideal,  all  bristle,  3  row .  1.85 

8,  6  in.,  Ideal,  all  bristle,  3  row .  a. 25 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  x  .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2 . 75 

No.  DUST  BRUSHES.  Per  do*. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

21,  All  hair,  wire  drawn .  a. 00 

18,  White,  wire  dream .  2.80 

1,  7  In.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end.. . .  2.00 

11X,  7  in.,  All  hair,  round  end .  2.15 
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TOBACCOS— PLUG. 

Battle  Ax . . 

Deer  Skin . 

Gold  Rope... . . . . . 

Jolly  Tar  . 

Newsboy . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . . 

Town  Talk . ,. . 


SMOKING  TOBACCO. 

Briar  Pipe . 

Duke's  Mixture..- . . . . . 

Greenback . . 

Green  Turtle  — . 

G.  &  A.  Navy,  3J9  0*.. . 

Honest ....... .......a....— .........a. ................... 

Polar  Bear.— . . . 

Ripple . 

Sensation  . 

Wild  Rose . . . . . 

Brown-Holland  Pipe  Tobacco,  sK-lb.  cartons, 
sX-o<.  packages . - .  I 


YEAST  CAKES. 

Compressed . per  dos. 

Magic,  xX  dot-  packages . - . per  box, 

Yeast  Foam,  sX  dos . per  box 


"its  All  in  the  Shreds** 


77 


The  Rise  and 
Fall  of  the 
“Food  Fads” 

are  a  part  of  the 

“UPS  AND  DOWNS 

OF  THE  GROCERY  BUSINESS 

There  are  no  “ups  and  downs”  in  SHREDDED 
WHEAT.  It  is  always  the  same,  always  pure,  always 
right,  a  steady  seller — not  a  “  fad,”  but  a  food.  The  sale 
of  SHREDDED  WHEAT  BISCUIT  and  TRISCUIT 
for  July  were  the  largest  in  the  history  of  the  business. 

Did  you  sell  your  share? 

If  you  can’t  “  talk  ”  Shredded  Wheat  get  posted  by 
sending  for  our  booklet,  “Shreds  of  Life,”  which  tells  all 
about  the  world’s  standard  cereal  food,  and  the  wonderful 
factory  in  which  it  is  made. 


The  Natural  Food  Company 

NIAGARA  FALLS,  N.  Y. 


If  1000  Retailers  in  Philadelphia 
Recommended  Us ,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book.  s 

We  show  you  how  to  collect  your  own 
accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


*14  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "  GROCBRY  WORLD M 


PHILADELPHIA  CASH  GROCER. 

Entered  at  the  Philadelphia  Post-Office  as  Second-class  Matter. 


Vol.  XLIV. 


Philadelphia  and  New  York,  September  16,  1907. 


No.  12. 


Contents. 


PAGE 

-.turn  Cereal  Co.  Mix  Up  With  Col¬ 
lier’s  Weekly  .  8 

p  for  Federal  Food  Authorities .  8 

bably  No  Remedy  for  Larkin  Nui¬ 
sance  Here  .  9 

lures  Running  About  Even .  9 

:  New  York  Letter .  10 

apound  Jams  and  Jellies  Up .  11 

torial . 12 

oilier  vs.  Post, 
queezed  Out. 
ure  Vacillation, 
n  Iridescent  Dream. 

1  he  Consistency  of  Sunday-closing  Laws, 
awsuit  That  Teaches  a  Lesson .  13 


Index  to  Advertisements. 


5. 

eign  Grocery  News  Delivered 
,'hrough  Washington .  14 

fornia  Evaporated  Fruit  Men  Solve 
Sulphur  Problem .  14 

;es  Advance  More  Than  Food .  15 

Grocery  Markets .  16 

ket  Notes .  18 

iciation  News . . .  18 

11  News  of  Local  Pennsylvania  Asso¬ 
ciation .  18 

Science  of  Advertising .  19 

dow  Dressing  for  Grocers .  20 

rt-to-Heart  Talks  with  Grocery 
Clerks .  21 

>  There  Is  Graft  in  Food  Shows .  22 

ul  Facts  About  Groceries .  24 

Stroller’s  Column  (Contributed) .  25 

ie  Selling  Age. 

isylvania  News  Items. 


espondence . 


ng  the  Trade . 


26 

27 

28 


-Minute  Sermons  for  the  Retail 
Urocer .  28 

t  Department .  3I 

more  Prices-Current .  33 

York  Price-List . 34 

ocery  World”  Prices-Current .  35 


American  Butter  Cutting  Machine  Co .  25 

American  Slicing  Machine  Co.,  The .  15 

Anker’s  Bouillon  Capsules .  19 

Arbuckle  Bros .  39 

Atmore  &  Son .  44 

Babbitt,  B.  T . Cover  3 

Baker  Co.,  The  Franklin . Cover  1 

Baltimore  Manufacturers’  Advertising 
Association .  26 

Barber  &  Perkins .  I0 

Beardsley’s  Sons,  J.  W .  5 

Bell  Sons,  Samuel .  41 

Bishop,  R.  W .  27 

Bower  &  Co. ,  John .  45 

Bown  Bros .  36 

Bradstreet  System,  The .  25 

Brilliant  Gas  Lamp  Co .  27 

Brown  &  Co.,  P.  F .  25 

Buchan’s  Soaps  Corporation .  4 

Buckley,  Elton  J_ .  8 

Butler  Brothers .  13 

Carter  &  Williams .  25 

Central  Egg  Carrier  Company .  22 

Clicquot  Club  Co .  3 

Cowan  &  Sons,  H .  36 

Corbett  &  Co.,  Burton  H .  23 

Corn  Products  Mfg.  Co .  20 

Crescent  Mfg.  Co .  16 

Croft  &  Allen  Co .  38 

Daetwyler  &  Co.,  R .  32 

Dilliard  Remedy  Co .  32 

Dixon  Crucible  Co.,  Jos .  5 

Enterprise  Mfg.  Co.  of  Pa.,  The.. .  43 

Esterbrook  Steel  Pen  Co.,  The . Cover  4 

Exton  &  Co.,  A .  21 

Fels  &  Co .  24 


Fischer  &  Co.,  B .  1 


1  Advertising  World  ” .  Fielschmann’s  Yeast .  32 

Floto’s  Sons,  George .  50 

Forbes,  J  P .  16 

Franklin  Sugar  Refining  Co .  3 

Freihofer  Vienna  Baking  Company .  3 

Fromm  &  Co.,  F.  H .  45 

Fulton  &  Walker  Co .  48 

German-American  Coffee  Co .  20 

Goff  &  Sons  Co.,  S.  B . Cover  1,  19 

Gold  Medal  Flour .  41 

Grocers’  Printing  Co .  31 

Hagan  &  Co.,  Arthur .  40 

Harding  &  Co.,  E.  E .  16 

Hires  Condensed  Milk  Co . Cover  4 

Indexed  Coupon  Books .  16 

Ivins’  Son,  J.  S .  6 

Johnson,  A.  W .  18 

Kellogg  &  Sons,  H .  42 

Kirk,  Foster  &  Co .  29 

Knight  Cooking  Extract  Co .  21 

Lamson  Consolidated  Store  Service  Co.,  37 

Lautz  Bros.  &  Co . Cover  2 

Levering  Coffee  Co.,  The .  19 

Loughery  &  Co.,  Jas.  J .  42 

Lowney  Co.,  The  Walter  M .  50 

Lutz  &  Schramm  Co .  41 

Mahei’s  Veterinary  Hospital,  Dr...Cover  1 
Manufacturers’ Trade-Mark  Association,  17 

Martindale  &  Co.,  Thos . 36 

Mentor  Cigarette  Co .  40 

Miller  &  England .  40 

Mince  Meat .  44 

Morgan  &  Cornell .  46 


Paul  Mfg.  Co .  47 

Philadelphia  Electric  Co.,  The .  36 

Phillips  &  Co.,  F.  H .  45 

Porcela  Co.,  The .  4 

Quaker  City  Preserve  Co .  31 

Rae’s  Lucca  Oil .  42 

Ralston  Purina  Mills .  22 

Rapid  Motor  Vehicle  Co . Cover  3 

Reeve,  James  Knapp .  19 

Righter,  W.  H .  32 

Ritter  Conserve  Co.,  Philip  J .  37 

Royal  Milling  Co .  4, 

Royal  Specialty  Co. . .  I9 

Sauer  Co.,  C.  F . Cover  4 

Scott  &  Co.,  Inc.,  John, . Cover  1,  9 

Shafer  Co.,  Jacob  C .  ,9 

Shane  Bros.  Co .  jg 

Smith’s  Sons  Co.,  John  E. .  24 

Snider  Preserve  Co.,  The  T.  A .  44 

Stickney  &  Poor  Spice  Co . Cover  4 

St.  Croix  Co .  3^ 

Strasbaugh,  Silver  &  Co .  27 

Sulpho-Napthol  Co.,  The .  5 

Swift  &  Co .  24 

Tongue  &  Bros.,  R.  E .  jg 

Troemner,  Henry .  49 

Wagner  Co.,  Martin . 32 

Walker  Patent  Pivoted  Bln  Co .  48 

Washburn-Crosby  Co .  4 1 


Weber  &  Loesch  . 


Wells  &  Richardson .  27 

Whittemore,  Bros.  &  Co.... . Cover  2 

Wilde,  Carl .  42 

Wilde’s  Sons  Co.,  Samuel . Cover  2 

Williams  Bros.  Co.,  The .  47 

Williams,  R.  S .  3 

Wrigley  Mfg.  Co .  4 

McCahan  Sugar  Refining  Co.,  The  W.  J., 

Cover  3  ;  Young,  P.  D.  F.,  W.  F.„ .  31 


McCanna  &  Fraser  Co .  4  Young  &  Co.,  Chas.  W. 


Fell  Manufacturing  Co.,  E.  C . Cover  2  McCaskey  Register  Co.,  The .  38  Zimmerman  Co., 


M 


15 

45 


8 


GROCERY  WORLD 


Postum  Cereal  Co.  Mix  Up  with  Collier’s 

Weekly 


After  a  Warm  Interchange  of  Compliments  the  Collier  People 
Sue  Postum  Co.  for  $750,000  Damages.  The  Collier  Article 
Which  Precipitated  the  Trouble  and  the  Post  Reply  Which 
Brought  the  Law  Suit. 


Mr.  C.  \V.  Post,  the  scrappy  head 
of  the  Postum  Cereal  Co.,  makers 
of  Postum  Cereal  and  Grape-Nuts, 
is  in  an  exceedingly  warm  conflict 
with  “Collier’s  Weekly,”  a  New 
York  publication,  which  has  for 
months  run  a  series  of  articles  at¬ 
tacking  various  public  fakes,  nota¬ 
ble  patent  medicine  fakes.  In  one 
of  these  articles  “Collier  s  accused 
Mr.  Post  of  lying  in  some  of  his 
claims  for  Grape-Nuts,  and  Mr. 
Post  came  back  in  a  stinging  ad¬ 
vertisement  which  he  published  in 
daily  papers  all  over  the  United 
States.  'Phe  Collier  people  con¬ 
strued  the  Post  reply  as  libellous 
and  have  sued  him  for  $750,000 
damages. 

The  observation  in  “Collier's” 
which  precipitated  the  whole  trouble 
was  the  following,  which  appeared 
in  the  issue  of  July  27th: — 


One  widely-circulated  paragraph 
labors  to  include  the  impression  that 
that  Grape-Nuts  will  obviate  the  ne¬ 
cessity  of  an  operation  for  appendi¬ 
citis.  This  is  lying  and  potentially 
deadly  lying.  Similarly  Postum 
continually  makes  reference  to  the 
endorsement  of  a  distinguished  doc¬ 
tor  or  a  prominent  health  official, 
persons  as  mythical,  doubtless,  as 
they  are  mysterious. 


Mr.  Post  came  back  in  a  half 
column  newspaper  advertisement 
which  for  vigor  of  denunciation 
went  the  Collier  article  one  better. 
This  advertisement,  which  appearec 
simultaneously  in  all  sections  of  the 
country,  and  is  said  to  have  involvec 
an  expenditure  of  $150,000.  Its 
text  was  as  follows : — 

THE  “YELL-OH”  MAN 
And  One  of  His  Ways. 


To  call  a  man  a  liar  seems  rude, 
so  we  will  let  the  reader  select  his 
own  term. 

Some  time  ago  the  manager  of 
“Collier’s  Weekly”  got  very  cross 
with  us  because  we  would  not  con¬ 
tinue  to  advertise  in  his  paper. 

We  have  occasionally  been  at¬ 
tacked  by  editors  who  have  tried  to 
force  us  to  advertise  in  their  papers 
at  their  own  prices  and  on  their  own 
conditions,  failing  in  which  we  were 
to  be  attacked  through  their  edito¬ 
rial  columns.  The  reader  can  lit  a 
name  to  that  tribe. 

We  had  understood  that  the  editor 
of  “Collier’s”  was  a  wild  cat  of  the 
Sinclair  “jungle  bungle"  type,  a  per¬ 
son  with  curdled  gray  matter,  but 
it  seems  strange  that  the  owners 
would  descend  to  using  their  edito¬ 
rial  columns,  yellow  as  they  are,  for 
such  rank  out-and-out  falsehoods  as 


appears  in  their  issue  of  July  27th, 
where  the  editor  goes  out  of  his  way 
to  attack  us,  and  the  reason  will  ap-  ■ 
pear  tolerably  clear  to  any  reader 
who  understands  the  venom  behind 
it. 

We  quote  in  part  as  follows : 
“One  widely-circulated  paragraph 
labors  to  induce  the  impression  that 
Grape-Nuts  will  obviate  the  neces¬ 
sity  of  an  operation  in  appendicitis. 
This  is  lying,  and,  potentially  deadly 
lying.  Similarly,  Postum  contin¬ 
ually  makes  reference  to  the  en¬ 
dorsements  of  ’a  distinguished  physi¬ 
cian’  or  ‘a  prominent  health  official..’ 
persons  as  mythical,  doubtless,  as 
they  are  mysterious.” 

We  do  not  hesitate  to  reproduce 
these  mendacious  falsehoods  in 
order  that  it  may  be  made  clear  to 
the  public  what  the  facts  are.  and  to 
nail  the  liar  up  so  that  people  may 
have  a  look  at  him.  If  this  poor 
clown  knew  what  produced  appendi¬ 
citis  he  might  have  some  knowledge 
of  why  the  use  of  Grape-Nuts  would 
prevent  it.  Let  it  be  understood  that 
appendicitis  results  from  long-con¬ 
tinued  disturbances  in  the  intestines, 
caused  primarily  by  undigested  food, 
and  chiefly  by  undigested  starchy 
food,  such  as  white  bread,  pota¬ 
toes,  rice,  partly  cooked  cereals, 
and  such.  These  lie  in  the  warmth 
and  moisture  of  the  bowels  in  an 
undigested  state  and  decay,  gene¬ 
rating  gases,  and  irritating  the  mu¬ 
cus  surfaces  until,  under  such  con¬ 
ditions,  the  lower  part  of  the  colon 
and  the  appendix  become  involved. 
Disease  sets  up,  and  frequently  of  a 
form  known  as  appendicitis. 

Now,  then,  Grape-Nuts  food  was 
made  by  Mr.  C.  W.  Post,  after  he 
had  an  attack  of  appendicitis,  and 
required  some  food  in  which  the 
starch  was  predigested.  No  such 
food  existed;  from  his  knowledge  of 
dietetics  he  perfected  the  food ;  made 
it  primarily  for  his  own  use,  and 
afterward  introduced  it  to  the  public. 
In  this  food  the  starch  is  trans¬ 
formed  by  moisture  and  long-time 
cooking  into  a  form  of  sugar,  which 
is  easily  digested  and  does  not  decay 
in  the  intestines.  It  is  a  practical 
certainty  that  when  a  man  has  ap¬ 
proaching  symptoms  of  appendicitis, 
the  attack  can  be  avoided  by  discon¬ 
tinuing  all  food  except  Grape-Nuts, 
and  by  properly  washing  out  the  in¬ 
testines.  Most  physicians  are  now 
acquainted  with  the  facts,  and  will 
verify  the  statement. 

Of  course,  this  is  all  news,  and 
should  be  an  education  to  the  per¬ 
son  who  writes  the  editorials  for 
“Collier's,”  and  who  should  take  at 
least  some  training  before  he  under¬ 
takes  to  write  for  the  public. 

Now,  as  to  the  references  to  “a 
distinguished  physician”  or  “a  prom¬ 
inent  health  official"  being  “mythical 
persons.”  We  are  here  to  wager 
“Collier’s  Weekly,”  or  any  other 
skeptic  or  liar,  any  amount  of  money 
they  care  to  name,  and  which  they 
will  cover,  that  we  will  produce 
proof  to  any  board  of  investigators 
that  we  have  never  yet  published  an 
advertisement  announcing  the  opin¬ 
ion  of  a  prominent  physician  or 
health  official  on  Postum  or  Grape- 
Nuts  when  we  did  not  have  the 
actual  letter  in  our  possession.  It 


can  be  easily  understood  that  many 
prominent  physicians  dislike  to  have 
their  names  made  public  in  reference 
to  any  article  whatsoever;  they  have 
their  own  reasons,  and  we  re¬ 
spect  those  reasons,  but  we  never 
make  mention  of  endorsements  un¬ 
less  we  have  the  actual  endorsement, 
and  that  statement  we  will  back  with 
any  amount  of  money  called  for. 

When  a  journal  wilfully  prosti¬ 
tutes  its  columns  to  try  and  harm  a 
reputable  manufacturer  in  an  effort 
to  force  him  to  advertise,  it  is  time 
the  public  knew  the  facts.  The 
owner  or  editor  of  “Collier’s 
Weekly”  cannot  force  money  from 
us  by  any  such  methods. 

POSTUM  CEREAL  CO,  Ltd. 


The  next  chapter  was  the  service 
of  papers  in  the  $750,000  libel  suit. 
There  are  three  plaintiffs,  Peter  1*. 
Collier  and  Robert  Collier,  publish¬ 
ers,  and  Norman  F.  Hapgood,  edi¬ 
tor.  Each  asks  $250,000.  The 
Colliers  gave  out  that  they  had  rea 
son  to  believe  that  Mr.  Post  wrote 
the  advertisement  himself,  and 
based  on  that  fact  criminal  proceed 
ings  would  be  begun  against  him 
personally.  When  confronted  with 
this  statement  Mr.  Post  admitted  at 
once  that  he  wrote  the  advertise 
ment,  and  suggested  that  he  woulc 
probably  write  some  more  along 
the  same  line. 

So  that  the  conflict  promises  to 


be  interesting. 


Slap  for  Federal  Food  Authori¬ 
ties. 


Regarding  Sulphuring  of  Dried  Fruits 
San  Francisco  Chamber  Of  Commerce 
Make  Vigorous  Representations  to 
United  States  Secretary  of  Agricul 
ture. 


The  weak  and  vacillating  attitude 
of  the  Federal  food  authorities  to¬ 
ward  the  use  of  sulphur  in  drier 
fruits  has  been  sharply  rebuker 
through  a  pronunciamento  sent  to 
the  United  States  Secretary  of  Ag¬ 
riculture  by  the  San  Francisco 
(Cal.)  Chamber  of  Commerce, 
copy  of  which  has  been  sent  the 
“Grocery  World.”  The  text  fol 
lows ; — 


Honorable  James  Wilson,  Secre¬ 
tary  of  Department  of  Agriculture, 
Washington,  D.  C. — Dear  Sir:  The 
Trustees  of  the  Chamber  of  Com¬ 
merce  of  San  Francisco  venture  to 
address  you  in  the  matter  of  the 
rules  proposed  for  the  administra¬ 
tion  of  the  national  food  and  drugs 
act  in  so  far  as  it  relates  to  the  sul¬ 
phuring  of  California  dried  fruits. 

We  do  not  propose  to  offer  infor¬ 
mation  of  a  technical  character,  but 
if  the  idea  be  entertained  that  the 
protest  from  California  arises  merely 
from  the  concern  of  merchants  or 
packers  interested  in  this  line  of 
business,  we  must  respectfully  pro¬ 
test  that  such  is  far  from  the  case. 
Those  chiefly  concerned  are  the 
farmers,  for  it  is  obvious  that  the 
buyers  and  packers  of  dried  fruits 
are  not  obliged  to  take  “illegal"  fruit 
on  contracts  made,  nor  under  their 
sales  contracts  could  Eastern  buyers 


require  the  packers  to  deliver,  even 
though  the  promise  from  immunity 
from  prosecution  be  given  by  your 
department. 

Under  the  present  uncertain  con¬ 
ditions  the  banks  are  unwilling  to 
supply  the  usual  funds  against  crop 
mortgages,  warehouse  receipts  ®o 
other  collateral.  The  market  has 
shown  a  sharp  decline;  goods  sold 
for  future  delivery,  “subject  to  ap¬ 
proval  on  arrival  and  examination 
— the  usual  terms — will  be  examined 
most  critically,  and  in  many  cases 
rejected  ostensibly  for  fear  of  the 
pure  food  law,  but  in  reality  because 
of  the  decline  in  the  market  and  the 
ability  of  fRe  buyer  to  get  similar 
goods  for  less  money. 

We  consider  that  the  ruling  made 
by  decision  76,  as  applied  to  Califor¬ 
nia  dried  fruits,  has  already  done 
our  State  and  its  greatest  industry 
serious  injury  and  grave  injustice. 
Millions  of  pounds  of  dried  fruit 
cured  with  the  fumes  of  sulphur 
have  been  consumed  annually  fur 
many  years.  So  far  as  we  can  learn 
there  has  never  been  an  instance  re¬ 
ported  of  injury  resulting  from  the 
eating  of  such  dried  fruits,  nor  even 
a  rumor  of  suspicion  of  such  injury. 
It  may  be  unnecessary  to  remind  you 
that  although  the  sulphur  dioxide 
has  doubtless  appeared  in  per¬ 
centage  greater  than  permitted  in 
Decision  No.  76,  in  the  ordinary 
rinsing,  stewing  and  preparations  for 
the  table  the  sulphur  dioxide  for  the 
most  part  disappears. 

Some  years  ago  the  German  gov¬ 
ernment— perhaps  the  most  scrupu¬ 
lous  in  the  matter  of  pure  food  laws 
— made  a  ruling  allowing  125- 
toooths  of  1  per  cent,  sulphur  diox 
ide  in  dried  fruits,  nearly  four  time- 
the  quantity  allowed  in  Decision  No 
76.  On  further  investigation  the 
German  authorities  removed  ever 
this  restriction  as  being  unnecessary 
and  there  is  at  the  present  time  1 
limitation. 

In  consideration  of  these  facts,  \v« 
respectfully  ask  that  the  ruling  a 
applied  to  dried  fruits  be  withhek 
until  your  present  investigation  de 
monstrates  that  public  safety  re 
quires  such  action.  The  promise  O' 
immunity  from  prosecution. does  no 
relieve  the  present  depressed  mar 
ket  conditions,  through  which  sen 
ous  loss  is  forced  upon  the  thousand 
of  growers  throughout  our  Statt 
and  through  no  desire  or  action  o 
the  packers;  indeed,  to  their  serum 
loss  and  detriment  as  well  as  to  tba 
of  the  farmers. 

Hoping  to  receive  your  favorabl 
consideration,  we  have  the  honor  1 
be,  very  respectfully  yours, 

'  Chamber  of  Commerce. 

C.  H.  BENTLEY, 
Presidcn 


How  many  of  you  have  taken  adv 
tage  of  the  offer  made  by  S.  B.  ( 
&  Sons  Co.,  of  Camden,  N.  J.  ?  All  t 
have,  appreciate  by  this  time  the  bent 
it  contains.  Those  that  have  not  d  > 
realize  exactly  what  they  are  mis* 
To  the  up-to-date  storekeeper  70 
cent,  is  an  attraction,  and  that  is  W 
the  firm  offers.  Remember,  Goff’s  r 
edies  are  standards,  and  are  sold 
14,000  grocers. 


ELTON  J.  BUCKLEY 


Editor  “Grocery  World’’ 


Attorney  and  Counsellor  at  L 


730-731  Drexel  Building,  Philadelphia  P 

T.i.nhnn.i  /  Bell.  Lombard  1727 
T'lepbone*  {  Keyitone,  Rice  74* 


COLLECTIONS,  CORPORATION  PRACT 
CASES  UNDER  FOOD  LAWS 


TRADEMARK  REGISTRATIOI 
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Probably  No  Remedy  for  Larkin  Nuisance 

Here 


^nnsylvania  Merchants  Jubilant  Over  Mistaken  Belief  That 
Pennsylvania  Act  Taxing  Brokers  Can  Be  Used  Against 
Larkin  Soap  Peddlers.  How  Soap  Peddlers  Operate.  Ex- 
tract  from  Legal  Opinion  on  the  Subject. 


The  retail  merchants  of  some  of 
he  interior  districts  of  -Pennsyl- 
ania  have  been  congratulating 
hemselves  that  an  act  passed  by  the 
ast  Pennsylvania  Legislature  can 
>e  used  to  cripple  the  Larkin  soap 
msiness.  Witness  the  following 
lispatch  to  a  Philadelphia  news- 
taper  : — 

MAIL  ORDER  TAX  DISPUTE. 


i  Enforcement  of  Law  Agitates  Women 

Who  Buy  to  Obtain  Premiums. 

Special  Telegram  to  the  Public  Led- 

;  ger.  I 

!  Spring  City,  Aug.  29. — The  last 
Legislature  passed  a  law  making  all 
persons  who  sell  soap  and  other 
!  articles  from  mail  order  houses 
liable  to  a  tax  of  $10.  This  has 
caused  trouble  in  the  homes  of  more 
than  600  women  in  the  twin 
boroughs,  as  there  are  upwards  of 
1  60  clubs,  of  ten  each,  doing  business 
with  such  houses  for  the  premiums 
they  receive. 

During  the  last  few  days  several 
|  agents  of  firms  have  been  in  town 
i  endeavoring  to  sel'  'their  articles  and 
1  obtaining  evidence  against  persons 
who  are  selling  without  having  paid 
the  tax.  The  groceryman  will  also 
take  the  matter  up  and  a  boycott  is 
threatened. 

|  So  far  as  can  be  learned,  this  dis- 
atch  refers  to  the  act  of  May  7. 
i  907,  entitled,  “An  act  to  provide 
.‘venue  by  imposing  a  license  tax 
n  all  stock  brokers,  bill  brokers, 
ote  brokers,  exchange  brokers, 
i  icrchandise  brokers,  factors  or 
nnmission  merchants,  real  estate 
rokers  and  agents  and  pawnbrok- 
‘s,  whether  persons,  firms,  limited 
i  artnerships  or  corporations,  pro- 
'  kling  for  the  collection  of  the  said 
ix,  and  imposing  certain  duties  on 
xinty  treasurers  and  mercantile 
ppraisers."  There  was  a  bill  intro- 
uced  in  the  last  Pennsylvania 
■egislature  imposing  a  direct  tax 
pon  all  such  schemes  as  the  Larkin 
i  dieme,  but  it  failed  of  passage, 
in  the  act  of  May  7,  1907,  above 
‘ferred  to,  a  merchandise  broker 
defined  as  follows  :  “Merchandise 
rokers  are  those  who  for  a  com- 
lission  or  other  compensation, 
j'ake  contracts  of  sale  or  purchase 
■  property  for  others.”  A  minimum 
x  °f  ?u-75  is  imposed,  with  a 
rger  assessment  according  to  the 
1  Jsiness  done. 


There  seems  to  be  no  real  ground 
for  believing  that  the  above  act  can 
be  construed  as  having  any  applica¬ 
tion  to  soap  peddling  whatever, 
much  as  it  might  be  hoped  to.  The 
matter  was  referred  to  Elton  J. 
Buckley,  Esq.,  for  an  opinion,  which 
in  part  was  as  follows : — 

I  am  convinced,  after  a  careful 
reading  of  the  act  and  the  examina¬ 
tion  of  some  authorities,  that  the 
law  does  not.  apply  to  soap  canvas¬ 
sers.  The  latter  operate  in  two 
ways:  In  some  cases  they  will  take 
orders  for  full  boxes,  ordering  same 
shipped  direct  to  the  buyer.  This  is 
interstate  commerce,  and  cannot  be 
interfered  with  by  a  State  tax,  re¬ 
gardless  of  the  question  whether  the 
local  seller  is  an  agent  or  a  broker. 

In  other  cases  the  canvasser  will 
herself  order  from  the  manufac¬ 
turer,  and  upon  receipt  will  parcel 
out  .to  her  various,  customers  the 
portions  purchased.  In  this  case 
the  essential  feature  of  brokerage, 
i.  e.,  acting  for  another,  is  lacking. 
The  seller  has  sold  for  herself,  and 
could  not  be  taxed  either  as  broker 
or  factor,  though  she  would  be  liable 
to  a  mercantile  tax  as  a  retail  dealer. 

From  no  standpoint  can  soap  can¬ 
vassers  be  viewed  as  brokers  in  my 
judgment.  At  most,  they,  are 
agents,  precisely  as  a  traveling  sales¬ 
man  is  an  agent.  “A  traveling- 
salesman  who  exhibits  samples  of 
his  employer’s  goods  and  takes 
orders  from  purchasers,  is  not  a 
broker,  even  though  he  be  compen¬ 
sated  for  his  services  by  commis¬ 
sions  on  the  sales  effected  by  him." 
Hamberger  vs.  Marcus,  157  Pa.,  133. 


Failures  Running  About  Even. 


No  Material  Charge  from  August,  1906. 

Figures  Covering  Grocery  and  General 

Store  Casualties. 

The  current  compilation  of  gro¬ 
cery  and  general  store  failures  for 
August  is  at  band  from  the  R.  G. 
Dun  Commercial  Agency.  The 
figures  show  no  radical  change  from 
the  same  period  a  year  ago. 

The  figures  are  as  follows : — 

General  store  failures,  August, 
1907,  84;  liabilities,  $498,731; 
August,  1906,  72;  liabilities,  $451,- 
160. 

Grocery  failures,  August,  1907, 
162;  liabilities,  $634,930;  August, 
1906,  178;  liabilities,  $662,875. 


The  excellent  permanence  of  quality 
is  an  inherent  characteristic  of  Snider’s 
catsup.  The  best  and  only  the  best  of 
everything  that  goes  to  make  a  catsup  is 
used  in  the  preparation  of  Snider’s 
catsup. 


TATE 

E 


CEYLON 

—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  int  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y2 ,  y  and  10-cent  sizes 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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The  New  York  Letter 


The  Price  of  Food  Products.  Cocoa  Prices  to  Be  Still  Higher. 
Mr.  Callanan  Says  Fruits  Do  Pay  the  Grocer.  Food  Label 
Regulation  Operative  October  ist.  Small  Items  of  Trade 
News. 


Special  correspondence  of  “Grocery  World. 


New  York,  September  13,  1907. 

Retailers  say  that  the  advancing 
prices  of  many  staples  calls  for 
more  explanations  than  are  usually 
necessary  in  order  to  show  that  con¬ 
ditions  in  the  wholesale  markets  are 
responsible.  Butter,  eggs,  vege¬ 
tables  and  fruits  are  all  unusually 
high  for  this  time  of  the  year,  and 
various  other  foods  are  either  going 
up  or  are  said  to  be  likely  to  do  so. 
The  latest  talk  is  that  milk  is  to  be 
put  up  by  the  dealers  so  that  they 
will  get  9  or  10  cents  a  quart  from 
the  consumers  instead  of  8  cents, 
the  usual  price  at  present.  The  gro¬ 
cers  will  naturally  make  an  advance 
equal  to  whatever  the  milk  dealers 
make.  The  new  contracts  which  the 
large  handlers  of  milk  have  been 
making  with  the  producers  for  the 
year  beginning  with  October  are  on 
a  higher  plane  than  the  old  scale. 


Consumers  now  pay  10  cents  a 
quart  for  milk  whose  quality  is  cer¬ 
tified  by  the  city’s  Board  of  Health, 
and  this  kind  of  milk  has  a  large 
sale,  as  many  doctors  advise  its  use, 
especially  for  children.  This  milk, 
it  is  said,  will  go  up  to  12  cents  or 
perhaps  15  cents. 

The  high  price  of  eggs  is  drawing 
from  the  warehouses  considerable 
quantities  that  had  been  placed  in 
storage  in  the  expectation  of  keep¬ 
ing  them  there  until  next  winter. 
The  West  is  using  the  production 
from  day  to  day,  the  brokers  say, 
so  that  shipments  to  this  city  have 
greatly  declined. 

Several  grocers  in  talking  of  the 
high  price  of  food  said  that  while 
the  general  public  puts  the  blame  on 
the  weather,  the  crops  and  the 
trusts,  yet  it  pays  to  keep  on  making 
it  clear  to  customers  that  no  un¬ 
usual  profits  are  being  made  by  the 


man  who  sells  at  retail ;  that,  on  the 
contrary,  he  is  not  always  making 
as  much  as  he  did  when  prices  were 
lower. 

*  *  * 

The  high  price  of  cocoa,  to  which 
attention  has  been  called  in  your 
columns,  continues  the  subject  of 
discussion  in  the  trade,  and  the  pre¬ 
diction  is  made  in  some  quarters 
that  still  higher  prices  are  to  be  de¬ 
clared  by  October  and  possibly  with¬ 
in  the  next  ten  days.  An  advance 
of  2  cents  a  pound  was  made  Mon¬ 
day  by  some  of  the  manufacturers. 

On  the  question  whether  the 
price  of  the  bean  has  gone  up  be¬ 
cause  of  the  consumption  outrun¬ 
ning  the  production  or  because  of 
manipulation  of  the  market  by 
speculators,  a  manufacturer  said  to¬ 
day  that  in  his  opinion  both  expla¬ 
nations  apply,  the  conditions  result¬ 
ing  from  a  combination  of  causes. 
He  said  that  it  is  not  impossible 
that  the  speculative  holders  of  the 
beans  will  force  the  prices  so  high 
as  to  injure  the  sale  of  the  manufac¬ 
tured  product  and  then  there  will 
be  a  quick  fall. 

As  to  the  consumption,  this 
manufacturer  said  that  it  amounted 
i  this  year,  up  to  August  31st,  to  26,- 


446  tons,  as  compared  with  23,92. 
tons  for  the  corresponding  perioi 
of  last  year,  indicating  a  handsom 
gain.  He  is  paying  25  to  27  cent 
a  pound  for  grades  of  beans  whicl 
he  bought  a  year  ago  for  13  to  1 3 1 ' 
cents. 

*  *  * 

Some  dealers  have  been  di-i 
cussing  the  question  as  to  whethe 
or  not  it  pays  a  grocer  in  New  Yor 
to  sell  fruits  and  vegetables.  A 
far  as  fruits  are  concerned — an 
they  are  perhaps  considered  th 
most  doubtful  by  many — a  positi\ 
and  affirmative  answer  is  now  give 
after  a  trial  of  nearly  a  year  by  1. 
J.  Callanan,  the  Vesey  street  gro 
cer,  and  he  follows  up  this  depart 
ment  by  introducing  another  that  i 
a  little  out  of  the  ordinary  in  th 
modern  grocery  store.  Next  wet 
he  will  send  to  an  upper  story  hi 
stock  of  making  up  orders  and  wf 
rearrange  the  ground  floor,  cuttin 
a  new  door  in  the  front  and  alterin. 
the  show  windows,  all  for  the  pur 
pose  of  introducing  and  makin 
prominent  a  candy  departmeir 

People  who  buy  baskets  of  frui 
Air.  Callanan  has  found,  are  likel 
to  ask  also  for  a  box  of  candy,  an 
lie  has  been  sending  out  for  th 


DO  YOU  BELIEVE  IN  SIGNS? 

When  we  sell  an  article  for  $1.90,  which  is  sold  by  other  grocery  houses 
at  $2.00,  it  is  SURE  SIGN  that  we  are  5  per  cent,  lower  than  they 

DOYOU  BELIEVE  IN  SIGNS? 


It  will  be  higher. 


Van  Camp's  Evaporated  Milk,  tall,  4  doz . 

Van  Camp’s  Evaporated  Milk,  family  size,  4  doz . . . .  . 

Van  Camp’s  Evaporated  Milk,  baby  size,  6  doz . 

Extra  Quality  Absolutely  Pure  Black  Pepper,  either  table  or  butchers,  6 

SO-lb.  drums . 

Half  barrels  about  125  lbs . . 

Barrels  about  230  pounds . 

Karo  Syrup,  10c.  size,  2  doz . . 

You  will  save  money  by  buying  Karo  Syrup  now 

Best  Quality  Egg  Biscuit,  barrels  about  33  lbs.,  single  bbls . . 

5  or  10-bbl.  lots . 

Schumacher’s  Avena,  new  goods,  just  in,  bbls . ‘ . 

Banner  Oats,  with  chinaware,  new  goods,  just  in,  20-25c.  packages,  in  case  .... 

Best  Quality  Newly  Milled  Western  Granulated  Yellow  Corn  Meal,  100-lb.  bags  .  . 

Wilbur’s  Cocoa,  #s,  0  lbs.  in  box . 

Wilbur’s  Cocoa,  #s,  0  lbs.  in  box . . 

Wilbur’s  Cocoa,  ioc.  size,  2  doz.  in  case . 

William  H.  Baker’s  Justice  Brand  Premium  Chocolate,  #s,  12  lbs.  in  box . 

Croft  &  Allen’s  Swiss  Milk  Cocoa,  #s,  glass  jars,  0-lb.  boxes  . . . 

Appleton  Brand  High  Quality  New  York  State  Pure  Cider  Vinegar,  45  grain,  barrels 
Old  Homestead  Brand  New  York  State  Pure  Cider  Vinegar . 

Ivins’  Star  Assortment  of  Crackers  and  Cakes  at  $3.20  per  assortment.  Ivins’  price,  $8.50.  See  adver¬ 
tisement  and  details  of  this  Special  Assortment  of  Crackers  and  Cakes  on  page  0  of  the  “  Grocery 
World.”  We  show  quite  a  saving  on  this  item,  and  will  be  pleased  to  receive  your  orders  for 

the  same. 

These  Prices  for  This  Week  Only — September  16th  to  21st,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 
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1.85 

lb., 

.27 

lb., 

•  38# 

gall., 
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BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


Phila.,  Pa, 
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;ets  until  he  got  tired  of  doing  so. 
within  a  few  days  he  will  have 
own  supplies.  He  will  not  keep 
ap  candies  and  he  will  have  the 
■}  iducts  of  several  of  the  high- 
£  ide  manufacturers.  When  the 
uige  is  made  the  fruit  and  the 
idy  displays  fill  the  show  win- 
vs.  Although  this  is  a  season  in 

Iich  eveirthe  fruit  merchants  have 
nculty  in  keeping  their  stocks 
ractive,  Mr.  Callanan  maintains 
standard  and  is  doing  so  by  get- 
g  fruit  from  nearly  every  part 
the  world  and  having  one  man 
king  constantly  after  this  part  of 
business. 
iVhen  he  learned  the  business 
;  ty  years  ago,  says  the  Vesey 
eet  grocer,  people  bought  fruit  at 
groceries,  and  the  stores  also 
1  their  jars  with  the  old-fash¬ 
ed  peppermint  and  other  candies, 
thinks  that  the  "roc 


ocer  to-day 
1,  in  many  cases,  get  the  same 
id  of  trade,  but  must  use  the  mod- 
i  methods. 

%  %  * 

\ttention  of  the  grocery  jobbers 
being  called  to  the  fact  that  the 
v  Federal  food  law  is  to  be  en- 
•ced  strictly  as  to  labels  after  Oc- 
>er  ist,  so  that  on  shipments  out- 
e  the  State  much  care  is  to  be 
:rcised.  The  Wholesale  Grocers’ 
sociation,  it  is  understood,  is 
ing  to  have  an  extension  granted 
the  time  in  which  shippers  may 
i  labels  that  are  not  strictly  in 
:ord  with  the  law,  but  do  not  con- 
n  any  misrepresentations. 

*  *  * 

Several  hundred  representatives 
the  independent  tobacco  trade 
t  Monday  in  the  Madison  Square 
rden  and  organized.  The  object 
the  new  association  is  to 
engthen  the  members,  wherever 
ssible,  in  meeting  the  competition 
the  American  Tobacco  Co.,  com- 
mly  called  the  Trust.  The  To- 
:co  Exposition  that  has  been  in 
egress  at  the  Garden  hai  drawn 
ge  crowds. 

*  *  * 

1  he  strike  of  the  truckmen  in  the 
iploy  of  the  meat  packers  has 
ded  in  the  last  week.  Another 
ike  is  threatened  by  the  Market 
uckmen’s  Association  because  its 
mands  for  higher  wages  for  its 
;i nbers  have  been  refused  by  the 
!w  York  Poultry  and  Game  As- 
fiation. 

*  *  * 

Schedules  in  bankruptcy  filed 
lesday  by  the  Crave  &  Martin  Co., 
uiufacturers  of  cocoa  and  choco- 
c  3°9  East  22(\  street,  show 
abilities  of  $59,500 ;  nominal 
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assets  of  $16,976,  both  lia¬ 
bilities  and  assets  being  much 
smaller  than  had  been  estimated 
when  the  failure  occurred. 

*  *  * 

That  Almeria  grapes  are  likely 
to  be  a  large  crop  and  the  fruit  to  be 
of  exceptionally  fine  quality,  is  the 
report  given  out  by  E.  L.  Goodsell, 
of  the  Fruit  Auction  Co.,  who  has 
just  returned  from  the  grape  grow¬ 
ing  districts  of  Spain.  Favorable 
weather  until  the  crop  is  picked  is 
all'that  now  is  required,  he  says. 

*  *  * 

The  Thompson  seedless  grapes 
which  have  been  coming  to  this 
market  of  late  have  been  sold  in 
considerable  quantifies  by  a  number 
of  grocers.  The  shipments  are  at 
an,  end  for  this  season.  The  Earle 
Fruit  Co.  handles  nearly  twenty 
cars.  The  shippers  are  not  sure  that 
there  would  be  an  equal  demand  an¬ 
other  year  when  other  fruits  were 
more  plentiful  and  more  attractive 
in  quality  than  they  are  this  year. 

;j<  % 

A  new  corporation  has  filed  its 
certificate  under  the  name  of  A. 
Seidt,  and  is  to  deal  in  groceries 
and  provisions,  with  a  capital  stock 
of  $4,000.  The  incorporators  are 
Adolph  Seidt,  2239  Eighth  avenue. 
New  York,  and  H.  Seidt  and  F. 
Cohen,  Far  Rockaway,  L.  1. 

Fred  A.  McGill. 


Compound  Jams  and  Jellies  Up. 

High  Price  of  Apples  and  Advance  in 
Glucose  Cause  Enhancement  of 
Values.  Pure  Jams  Likely  to  Ad¬ 
vance  on  Account  of  Short  Fruit 
Crops. 

The  exceedingly  high  apple  mar¬ 
ket  and  the  advancing  glucose  mar- 
get  have  caused  a  sharp  advance  in 
the  price  of  compound  jams  and 
jellies.  On  account  of  the  short 
crops  of  small  fruits  the  price  of 
pure  jams  and  jellies  seems  also  on 
the  verge  of  an  advance.  The  ad¬ 
vance  up  to  date  ranges  from  12  to 
30  per  cent. 

The  base  of  practically  all  com¬ 
pound  jams  and  jellies  is  apple  juice 
or  apple  pulp,  and  all  such  products 
are  therefore  directly  affected  by  the 
extremely  high  prices  at  present 
asked  for  apples.  Apple  butter,  for 
instance,  quoted  a  short  time  ago  at 
85  cents  a  dozen,  is  now  $1.10. 

Peach  preserves  wall  be  particu¬ 
larly  scarce  and  high  this  year. 


There  will  be  no  forgotten  charges  by 
your  clerks  if  you  use  Forbes’  Index 
Coupon  Books. 


we  m  eet  von  on 


We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
und;r  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
hut  we’re  a  bit  fonder  of  Hotel  Aitcr  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  tin  t 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  3-011 
orders  for  Hotel  Astor  Coffee— may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


y 
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they  mean  no  more  than  blank 

>aper.  Men  label  goods  “extra 
fancy  ’  which  are  scarcely  choice, 
without  a  thought  of  the  deception; 
abel  manufacturers  even  sell  stick¬ 
ers  bearing  “packed  for  fine  trade” 
to  any  one  with  the  price,  and  the 
buyer  attaches  them  to  anything  he 
ikes  without  a  second’s  thought 
that  they  call  for  anything  in  par 
ticular.  “Best  in  the  market”  lias 
become  a  travesty  and  “Dealer  in 
bine  (iroceries"  an  idle  common¬ 
place  which  men  use  not  because 
it  has  any  concerte  meaning,  but 
because  it  is  a  custom. 

The  phrase  that  talks  louder  than 
all  of  them  in  concert  is  “money 
back  if  dissatisfied."  That  always 
means  something. 


ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 


DAVID  EZEKIEL. 
Advertising  Manager. 


W.  H.  NAYLOR, 
Circulation  Manager. 


FRANK  D.  WARNER, 
Manager  “Prices-Current.’ 


Collier  vs.  Post. 


Mr.  C.  W.  Post,  of  the  Postum 
Cereal  Co.,  asserted  recently  in  one 
of  his  advertise¬ 
ments  that  Grape- 
Nuts  would  ward 
off  an  operation 
for  a  p  p  e  n  d  i  c  i  t  i  s.  “Collier’s 
W  eekly  called  him  a  “deadly"  liai 
for  saying  so.  Mr.  Post  retorted 
that  the  Collier’s  outfit  were  yellow 
blackmailers  and  only  attacked  him 
because  he  wouldn’t  advertise  in 
their  paper.  The  Collier  people 
then  sued  Mr.  Post  for  $750,000 
libel  damages  and  that  is  where  this 
very  pretty  controversy  stands  at 
the  present  writing. 

I  his  melee  is  sure  to  be  of  great 
public  benefit,  for  out  of  it  is  rea 
sonably  sure  to  come  absolute 
knowledge  whether  Grape-Nuts 
will  avoid  appendicitis  or  not. 


A  California  daily  paper,  com- 
|  meriting  on  the  attitude  of  the  Fed 
eral  Food  Com¬ 
mission  t  o  w  a  r  d 
the  use  of  sulphur 
i  n  evaporated 
fruits,  speaks  as  follows: — 


Pure  Vacillation. 


One  packer  says  that  lie  does  not 
give  Secretary  Wilson's  promises  of 
leniency  much  weight,  as  he  will 
have  no  authority  in  the  matter  after 
the  case  once  gets  into  court,  and 
there  it  may  be  taken  by  one  of  the 
State  or  municipal  health  officers 
throughout  the  country  under  the 
State  laws,  or  even  city  ordinances, 
which,  in  general,  have  been  framed 
after  the  national  law,  and  provide 
for  following  the  rulings  of  the  de¬ 
partment  in  administration. 


Squeezed  Out. 


Business  competition  has  done 
one  striking  thing,  at  least — it 
has  absolutely 
squeezed  every 
iota  of  meaning 
out  of  some  of  the 
most  meaty  words  and  phrases  in 
the  English  language. 

1'or  instance,  take  the  following: 

Dealer  in  Fine  Groceries. 

Fancy. 


Choice. 

Extra  Fancy. 

Packed  for  line  trade. 
Best  in  the  market. 
Better  than  elsewhere 


These  are  stock  phrases  of  the 
grocery  business  and  it  is  not  ex¬ 
aggeration  to  say  that  in  this  day 


The  position  of  the  Federal  au¬ 
thorities  on  this  sulphur  matter  is 
one  of  astounding  weakness  and 
vacillation.  \\  hen  the  Federal  food 
law  was  first  enacted  it  was  given 
out  that  no  sulphur  could  be  used 
either  in  molasses  or  evaporated 
fruits.  L  p  went  a  fearful  cryr  from 
the  manufacturers  that  their  busi¬ 
ness  would  be  ruined,  and  the  au¬ 
thorities  then  launched  a  campaign 
of  temporizing  which  is  still  on. 

I  hey  gave  out  that  no  prosecutions 
would  be  brought -until  the  question 
of  sulphur  in  wines  was  decided. 
For  months  nothing  followed,  but 
the  trade  never  lost  their  feeling  of 
anxious  uncertainty.  Then,  after 
nearly  a  year,  came  Ruling  No.  76. 
which  set  the  maximum  percentage 
of  sulphur  in  food  products  at  35- 
1.000  of  1  per  cent.  This  also  left 
the  manufacturers  unsatisfied  and 
their  cries  of  protest  were  resumed. 

I  nder  their  influence  the  Secretary 
of  Agriculture  then  announced  that 
no  prosecutions  would  be  brought 
against  sulphured  goods  of  this 
year  s  pack,  even  though  they  con¬ 
tain  more  than  35-1,000  of  1  per 
cent.  But  he  has  refused  to  put  this 


in  writing  or  to  make  it  definite  at 
all,  and  the  promise  is  therefore 
naturally  distrusted. 

W  hy,  as  a  business  proposition 
this  is  really  unworthy  of  a  school 
boy !  Is  the  Secretary  of  Agricul¬ 
ture  sincere  when  he  says  no  prose¬ 
cutions  shall  be  brought  this  vear? 
But  first  if  he  is  right  in  his  prem 
ises,  has  he  the  legal  right  to  sus 
pend  the  law  even  granting  sin¬ 
cerity.-'  If  he  is  sincere  and  has 
the  legal  right,  why  does  he  not  do 
it  in  a  sensible  way,  i.  e.,  by  making 
a  definite  formal  order  in  the  case 
so  that  we  may  all  know  where  we 
are,  at  least  for  a  term  ? 

The  “Grocery  World”  does  not 
believe  with  some  of  the  trade  that 
this  uncertainty  of  method  comes 
from  a  generous  desire  to  give  the 
trade  every  chance.  We  believe 
that  it  comes  solely  from  a  lack  of 
confidence  in  the  position  assumed 
toward  sulphur  and  preservatives. 


The  last  number  of  the  Pennsyl¬ 
vania  Dairy  and  Food  Bulletin  con¬ 
tained  a  paragraph 
which  without  try¬ 
ing  reveals  a  strik¬ 
ing  development 
of  modern  trade.  The  paragraph 
is  as  follows: — 


An  Iridescent  Dream. 


in  the  open  market.  And  but 
the  meat  reaches  the  consume: 
often  goes  through  at  least 
more  hands — the  jobber’s  and 
retailer’s.  Milk,  the  subject  of 
above  paragraph,  presents  the  sa 
condition,  and  so  does  practice 
every  article  of  food.  The  n 
who  literally  acted  upon  the  prai 
worthy  principle  that  he  sho 
know  the  original  source  of 
food — in  other  words,  know  the 
tails  of  the  milkman’s  business, 
conditions  of  the  cows' and  the  da 
-would  spend  his  time  seeking 
unattainable.  He  could  not  lea 
In  this  day  consumers  must  depe: 
to  an  extent  never  the  case  befa 
upon  the  good  faith  and  the  prob 
of  their  merchants. 


The  head  of  the  family  owes  it  to 
the  children  whom  he  is  rearing  to 
marke  his  purchases  of  articles  of 
food  and  drink  from  dealers  whom 
he  can  trust.  He  will  have  little 
trouble  in  finding  such.  He  should 
be  personally  acquainted  with  his 
milkman  and  should  know  consider¬ 
able  about  that  milkman’s  business. 
He  has  a  right  to  know.  He  ought 
to  be  familiar  with  the  sources  of 
the  milkman’s  milk  supply.  He 
ought  to  know  about  the  surround¬ 
ings  of  the  dairy,  the  condition  of 
the  cows,  the  methods  under  which 
they  are  cared  for  and  all  things 
needful  to  give  him  a  pretty  clear 
notion  of  the  condition  of  the  milk- 
consumed  by  his  children  and  the 
other  - members  of  his  family. 


This  is  a  good  theory,  but  in  this 
day  it  won’t  carry  out.  It  ought  to, 
but  it  won’t.  Unquestionably  a 
man  should  know  the  origin  of  the 
food  he  eats,  and  in  the  old  days, 
when  merchandising  was  primitive, 
he  cottld  know  it.  He  can’t  to-day, 
however,  because  the  old  primitive 
merchandising  has  given  way  to  a 
complicated  machine  in  which  a 
product  may  pass  through  a  dozen 
hands  before  it  reaches  the  con¬ 
sumer.  Even  in  its  simplest  form 
the  plan  makes  absolute  knowledge 
impracticable.  Where  formerly 
Jones,  the  butcher,  killed  his  own 
meat,  often  from  his  own  cattle, 
and  sold  it  direct  to  his  customer, 
to-day  the  Chicago  meat  packers 
kill  it  from  cattle  which  they  buy 


In  certain  localities  the  authc 

ties  are  assiduously  cultivati 

trouble  by  1 

The  Conjistency  of  ffeavorillg  tO  ( 
Sunday-closing: 

Laws.  force  the  old  1>I 

Sunday-c  1  o  s  i : 
aws  against  the  small  storekeepi 
who  have  formed  the  habit  of  doi 
business  on  Sunday  much  as 
other  days.  In  principle  these  hr 
are  good.  If  we  are  to  be  a  Go 
fearing  people,  let  11s  abstain  as  1 
as  we  can  from  all  manner 
worldly  employment.  But  it  is  d 
sirable  that  we  should  be  consiste 
in  our  observances.  Where  is  tl 
consistency  in  closing  the  groce 
store  and  permitting  such  otli 
forms  of  labor  as  railroading,  tie 
•eying.  choir  singing  by  paid  singe 
and  many  others?  These  thinj 
are  work,  and  they  are  world 
work.  \  cry  likely  the  magistra 
who  issues  the  warrant  against  d 
small  grocer  who  sells  ,011  Sundj 
will  ride  on  a  trolley  on  the  Sabbat 
Day.  thus  doing  his  share  to  comp 
work  of  another  sort. 

These  other  things  are  justifie 
by  the  excuse  of  public  necessitj 
But  the  procuring  of  food  may  b 
even  a  direr  public  necessity  tha 
trolley  riding  or  choir  singing 
Where  shall  the  line  be  drawn? 

All  this  is  beside  the  question 
whether  a  grocer  should  voluntaj 
ilv  sell  on  Sunday  or  not.  Unques 
tionablv  he  should  not. 


Grapes  are  now  well  into  the 
season.  New  York  and  Delawa 
are  supplying  most  of  the  shi] 
ments,  prices  ranging  from  $1 
$1.25  per  case.  A  few  Niagaras  ai 
in  and  a  few  Concords.  Moore 
arly  are  also  seen  in  market. 
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A  Lawsuit  That  Teaches  a  Lesson 


hiladelphia  Grocer  Compelled  to  Pay  Damages  to  Customer 
Who  Fell  Over  Hole  in  His  Pavement.  Moral  Is  That  Con¬ 
stant  Care  Should  Be  Exercised  to  Leave  No  Loop  Hole  for 
Vexatious  Litigation. 


A  case  which  emphasizes  the  care 
hich  a  merchant  should  exercise 
)  leave  no  loophole  open  through 
hich  he  may  be  betrayed  into  all¬ 
oying  and  expensive  lawsuits,  has 
ist  been  decided  by  the  Pennsyl- 
ania  Supreme  Court.  The  de- 
;ndant  was  Robert  J.  Milligan,  a 
etail  grocer  of  Forty -third  street 
nd  Lancaster  avenue,  Philadelphia, 
nd  the  plaintiff  was  Jane  Brown, 
ne  of  his  customers.  Mrs.  Brown’s 
usband  joined  her  in  the  suit,  as  is 
ustomary  in  actions  of  this  char- 
cter. 

The  facts  of  the  case  were  as  fol- 
ivvs :  On  August  2.  1902,  between 
and  3  o’clock  in  the  afternoon, 
Jrs.  Brown,  one  of  the  plaintiffs, 
ras  coming  out  of  a  store  at  the 
orner  of  Forty-third  street  and 
.ancaster  avenue,  in  Philadelphia, 
nd,  as  she  alleges,  stepped  into  a 
ide.  in  the  pavement  about  six 
nches  from  the  door  sill  of  the  said 
tore  in  which  she  had  been  buying 
foods.  She  was  carrying  a  market 
lasket  filled  with  groceries  on  one 
irm  and  under  the  other  arm  she 
lad  a  package  of  dry  goods.  She 
tad  bought  the  groceries  in  the  de- 
endant's  store,  in  stepping  out  of 
vhich  onto  the  sidewalk  she  fell. 
There  were  boxes  and  barrels  on 
me  side  of  the  door  of  the  store  and 
1  display  of  goods  on  the  other  side. 
\  young  man  who  waited  upon  her 
n  the  store  came  out  in  advance 
)f  her  carrying  a  sack  of  flour 
vhich  she  had  just  purchased  from 
him.  The  young  man,  Grau  by 
name,  was  an  employee  of  the  de¬ 
fendant.  Mrs.  Brown  says  she  ex¬ 
pected  her  son  to  meet  her,  and  as 
she  left  the  store  she  looked  up  to 
see  whether  he  was  coming  down 
Forty-third  street.  The  fall  injured 
her  ankle,  and  she  suffered  pain  and 
loss  of  time  and  her  husband  lost 
her  services  for  a  time  and  incurred 
a  doctor's  bill  and  other  expenses. 
The  action  was  brought  for  the  re- 
|  covery  of  damages  resulting  from 
|  the  said  accident  to  Mrs.  Brown. 

The  jury  found  a  verdict  in  favor 
r  of  James  Brown  for  $68,  and  in 
!  favor  of  Jane  Brown  for  $96. 
!  Judgment  being  entered  on  said 
verdicts,  the  defendant  appealed. 


The  case  was  practically  fought 
over  the  one  question  whether  Mrs. 
Brown  had  been  guilty  of  contribu¬ 
tory  negligence  ;  that  is  whether  she 
had  taken  the  best  possible  care  of  | 
herself  under  the  circumstances. 
If  she  had  not,  the  rule  is  that  she 
cannot  recover  damages,  even 
though  the  grocer  had  been  negli¬ 
gent  himself.  It  was  practically  ad¬ 
mitted  at  the  trial  that  leaving  the  I 
hole  in  the  pavement  amounted  to 
legal  negligence,  and  that  the  dam¬ 
ages  awarded  were  correct. 

The  court’s  opinion  on  the  ques- 1 
tion  of  Mrs.  Brown’s  contributory 
negligence  was  in  part  as  fol- 1 
lows : — 

The  evidence  shows  that  this  hole 
had  been  there  for  several  weeks,  and 
that  it  had  been  caused  by  the  de¬ 
fendant’s  employees  taking  heavy 
barrels  and  boxes  out  on  the  pave¬ 
ment  in  such  a  manner  that  they  had 
broken  die  pavement  and  caused  the 
said  hole.  Therefore,  the  jury 
could  find  that  th.e  defendant  had 
constructive  notice  of  this  unsafe 
place  within  a  few  inches  of  the 
door  sill  of  his  store.  The  conten¬ 
tion  on  the  part  of  the  learned 
counsel  for  the  appellant  is  that  Mrs. 
Brown  was  guiltv  of  contributory 
negligence,  and  that  the  court  ought 
to  have  given  a  binding  instruction 
in  favor  of  the  defendant.  In  sup¬ 
port  of  this  contention  it  is  argued 
that  the  accident  happened  in  broad 
daylight,  and  that  if  Mrs.  Brown 
had  been  looking  where  she  was 
going,  as  she  ought  to  have  done, 
she  could  have  and  undoubtedly 
would  have  seen  this  hole,  and  she 
would  have  been  bound  to  avoid  it. 

The  defendant  was  a  merchant 
carrying  on  a  large  business,  and  he 
invited  people  to  enter  his  store  and 
go  out  of  it  over  the  defective  pave¬ 
ment.  The  location  of  the  hole 
within  six  inches  of  the  door  sill 
would,  manifestly,  make  it  less  con¬ 
spicuous  than  if  it  had  been  out  in 
the  pavement  where  people  were  ac¬ 
customed  to  walk  up  and  down  the 
street.  Mrs.  Brown  gives  a  reason¬ 
able  explanation  of  why  she  failed 
to  see  this  hole  when  she  entered 
the  store.  She  says  she  met  a  lady 
coming  out  whose  dress  skirt  cov¬ 
ered  this  hole  so  that  she  (Mrs. 
Brown)  was  unable  to  see  it.  It  is 
in  evidence  that  hundreds  of  per¬ 
sons  passed  in  and  out  of  the  store 
in  a  single  day.  It  is  also  in  evi¬ 
dence  that  this  hole  had  been  cov¬ 
ered  with  a  piece  of  board  for  some 
time,  but  it  was  not  there  at  the 
time  of  the  accident.  Mrs.  Brown 
entered  the  store  to  make  purchases, 
and  she  was  well  loaded  with  some 
goods  when  she  passed  out  of  the 
store  and  met  with  the  accident. 
She  was  immediately  preceded  by 
an  employee  of  the  defendant  who 
was  carrying  her  sack  of  flour 
which  she  had  just  purchased,  with 
other  goods,  from  the  defendant’s 
store.  We  think  she  had  a  right  to 
assume  that  the  entrance  to  the  store 


At  Home  or 
in  Market 


Why  pay  more  than  you  need  to 
for  any  article  of  holiday  or  general 
merchandise  at  home  or  in  market  ? 

Don’t  you  risk  doing  just  that 
when  you  buy  without  knowing  what 
we  are  offering  ? 

With  a  four-house  outlet,  a  world¬ 
wide  buying  organization  and  our  cata¬ 
logue-only  way  of  selling — OUGHT 
we  not  to  be  always  showing  at  least 
enough  good  things  to  repay  you  for 
thoroughly  looking  us  over  at  home 
or  in  market  ? 

See  for  yourself — on  our  sample 
floors  in  market,  in  our  monthly  cata¬ 
logue  at  home — what  share  of  your 
fall  and  holiday  orders  should  come  to 

us  for  your  own  sake. 

If  you  haven’t  a  copy,  our  current 
catalogue  quoting  guaranteed  net 

prices  in  plain  figures  for  all  our 

fall  and  holiday  goods  is  yours  for  the 
asking. 

Write  for  that  catalogue  No.  D  626 
— now. 


Butler  Brothers 

WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 
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Foreign  Grocery  News  Delivered  Through 

Washington 

Last  Smyrna  Fig  Season  Unprofitable  to  Shippers.  Heavy  In¬ 
crease  in  India  Tea  Business.  American  Consul  Says  We 
Can  Sell  More  Butter  in  Malta.  In  Puerto  Plata  Cheap 
American  Butter  Sells  for  Forty  Cents  a  Pound. 

Special  correspondence  of  "Grocery  World. 


was  in  a  reasonably  safe  condition, 
and  it  is  not  likely  that  any  one 
would  critically  inspect  the  doorway 
and  the  pavement  immediately  con¬ 
nected  therewith,  cither  in  going  in 
or  coming  out  of  the  store.  A  per¬ 
son  turning  from  the  main  pavement 
to  enter  a  store  would  naturally  look 
at  the  door,  or,  if  it  was  open,  look 
into  the  store. 

While  the  case  at  bar  is  close  to 
the  border  line  as  to  the  contribu¬ 
tory  negligence  of  Mrs.  Brown,  we 
are  clearly  of  the  opinion  that  it  does 
not  fall  within  the  class  of  cases 
where  the  court  can  declare,  as  a 
matter  of  law,  that  she  was  guilty  of 
contributory  negligence. 

The  decision  of  the  lower  court 

was  therefore  sustained. 


California  Evaporated  Fruit 
Men  Solve  Sulphur  Problem. 


They  Agree  to  Give  Trade  Guarantee 

for  Protection  Against  Federal  Prose¬ 
cution  Instead  of  Guarantee  of 

Legality. 

The  California  Fruit  Canners’ 
Association  and  other  California 
producers  of  dried  fruit  have 
adopted  a  solution  of  the  sulphured 
fruit  problem.  The  producers  have 
admitted  that  they  used  more  sul¬ 
phur  in  their  evaporated  fruits  than 
the  Federal  food  authorities  said 
was  permissible.  In  spite  of  this, 
the  Secretary  of  Agriculture  prom¬ 
ised  that  no  prosecutions  would  be 
brought  this  season,  but  refused  to 
give  any  more  than  his  Word  to  this 
effect.  The  recent  ruling  put  the 
packer  in  a  position  where  he  could 
not  guarantee  his  goods  to  be  in 
conformity  with  the  law,  and  it  has 
been  a  question  whether  the  trade 
would  agree  to  take  the  fruit  with¬ 
out  the  guarantee. 

The  packers  have  now  adopted 
the  plan  which  the  “Grocery 
World”  suggested  several  weeks 
ago  was  the  most  practicable — they 
are  giving  a  guarantee  not  of  con¬ 
formity  with  the  law,  but  of  protec¬ 
tion  against  Federal  prosecution. 
There  is  no  guarantee  of  immunity 
against  State  prosecution,  but  it  is 
scarcely  likely  that  any  State  Food 
Department  will  attack  what  is  per¬ 
mitted  by  the  Federal  Government. 
In  Pennsylvania  the  Food  Depart¬ 
ment  is  absolutely  bound  by  the 
Federal  regulations. 

In  consideration  of  this  guaran¬ 
tee  it  is  probable  that  practically  all 
the  trade  will  now  accept  deliveries. 


Near-by  cantaloupes  are  glutted. 
The  range  is  20  to  50  cents  per  bas¬ 
ket.  Colorado  cantaloupes  are  sell¬ 
ing  very  low  for  the  season — $1.50 
per  crate — owing  to  the  heavy  sup¬ 
ply  of  near-by  fruit. 


Washington,  D.  C., 

Sept.  13,  1907. 

Last  season  proved  unfavorable, 
for  the  majority  of  shippers  of 
Smyrna  figs,  according  to  Consular 
reports.  Owing  to  overlarge  for¬ 
ward  sales  prices  were  started  un¬ 
expectedly  high,  and  the  keen  com¬ 
petition  to  obtain  figs  to  fill  orders 
already  booked  caused  prices  to  be 
firmly  maintained  during  Septem¬ 
ber  and  to  be  even  advanced  in  Oc¬ 
tober,  despite  the  falling  markets 
abroad.  It  is  therefore  expected 
that  export  merchants  at  Smyrna 
will  be  a  little  more  reserved  this 
year.  Foreign  buyers  are  also 
evincing  more  care  as  to  the  deal¬ 
ers  with  whom  they  contract.  If 
this  policy  is  carried  out  it  is  prob-} 
able  that  the  fig  trade  in  general 
will  be  healthier  and  more  satis¬ 
factory  to  those  immediately  inter¬ 
ested  than  it  has  been  for  years. 
The  present  prospects  for  the  crop 
are  exceptionally  favorable.  The 
trees  are  laden  with  fruit  apparently 
free  from  blight.  The  yield  is  esti¬ 
mated  at  120,000  loads,  or  26,500 
tons,  as  against  24,800  tons  in  1906 
and  22,000  tone  in  1905. 

*  *  * 

Since  beginning,  the  tea  indus¬ 
try  in  India  has  made  a  steady  and 
remarkable  growth.  In  1885,  71,- 
525,9  77  pounds  were  produced, 
while  the  last  Government  report 
shows  that  in  1906  the  production 
was  240,849,994  pounds.  In  1906-7 
the  total  exports  of  Indian  tea 
amounted  to  236,731,623  pounds,  an 
increase  of  more  than  18,000,000 
pounds  over  the  previous  year.  Of 
this  amount  America  took  16,266,- 
000  pounds,  of  which  14,493,701 
pounds  went  to  Canada.  Over  12 
per  cent,  of  the  exports  to  the 
United  Kingdom  are  re-exported 
to  Europe  and  America.  Through¬ 
out  the  last  five  years  the  percentage 
of  the  Indian  tea  crop  sent  to  the 
United  Kingdom  has  steadily  di¬ 
minished,  while  the  direct  exports  to 
other  countries  have  increased  in 
the  same  proportion.  The  average 
prices  obtained  for  the  three  prin¬ 
cipal  grades  of  Indian  tea  at  the 
auction  sales  in  1906  showed  a  sub¬ 


stantial  improvement  over  the  pre¬ 
vious  two  years,  being  12^  cents, 
10  7-12  cents,  and  8  7-10  cents  per 
pound  respectively. 

~  *  *  * 

Writing  from  Valetta,  Consul 
John  H.  Grout  furnishes  detailed 
information  about  the  sale  and  con¬ 
sumption  of  butter  and  butterine  in 
Malta  and  advice  to  American  ship¬ 
pers  to  make  an  effort  to  sell  more 
butter  there.  If  prices  could  be  ar¬ 
ranged  to  offset  to  a  certain  extent 
freight  charges,  which  latter  would 
require  a  study  of  handling  and 
most  feasible  routes  of  shipment  in 
ordei1  to  deal  inteligently  with  the 
matter,  there  ought  to  be  a  market 
at  Malta  for  American  canned  but¬ 
ter  and  butterine.  None  is  pro¬ 
duced  there,  and  supplies  for  the 
civil  population  and  the  large  mili¬ 
tary  and  naval  forces  stationed  at 
the  port  at  all  times  have  to  be  ob¬ 
tained  from  the  outside.  Large 
quantities  of  butterine  are  consumed 
there.  At  present  most  of  the  sup¬ 
ply  comes  from  England.  Large 
quantities  of  butter  are  also  con¬ 
sumed,  coming  from  England, 
Australia,  Holland  and  Denmark. 
There  is  no  duty  upon  either  arti¬ 
cle.  In  addition  to  the  numerous 
retail  grocers  there  are  many  dis¬ 
tributers  in  the  shape  of  contractors 
to  the  army  and  navy.  The  latter 
purchase  in  large  quantities,  and  so 
keen  is  competition  prices  have  to 
be  very  low  in  order  to  admit  of 
even  a  small  margin  of  profit. 
Owing  to  the  climate  and  lack  of  re¬ 
frigerating  facilities,  small  pack¬ 
ages  are  desirable.  For  this  rea¬ 
son,  and  in  accordance  with  local 
demand,  butterine  arrives  in  tins 
containing  28,  14  and  7  pounds 
each.  Wholesale  prices  range 
from  $9.73  to  $19.46  per  hundred¬ 
weight  (112  pounds),  according  to 
quality.  The  principal  brand  used 
is  that  known  as  “Crown  Head.” 
It  arrives  in  cases  of  28  pounds, 
packed  in  parcels  of  1  pound  each, 
and  retails  at  14 cents  per  pound. 
Butter  arrives,  when  in  tins,  in 
smaller  parcels.  A  few  of  the 
larger  grocery  establishments,  how¬ 
ever,  are  provided  with  refriger¬ 
ators,  and  these  often  receive  their 


larger  containers.  Australian  b| 
ter  at  that  writing  in  August  retai 
at  an  average  price  of  26  cents  p. 
pound,  while  Danish  canned  butte 
in  1 -pound  containers,  is  sold  at  < 
cents  per  pound. 

*  *  * 

Consul  W.  H.  Gale,  of  Puer 
Plata,  says  we  could  also  sell  mo: 
butter  in  his  field.  Most  of  the  bu 
ter  now  sold  there  is  from  Dei 
mark.  It  is  packed  in  1 -pound  til 
and  retails  at  65  cents  each.  Tl 
wholesale  price  to  importers  is  ; 
cents.  The  duty  amounts  to  $14 ; 
per  quintal.  The  terms  are  si 
months.  This  butter  is  for  tab 
use.  A  very  small  quantity  of  bu 
ter  is  imported  from  the  Unite 
States.  It  is  of  inferior  quality  an 
for  cooking  purposes  only.  It 
packed  in  tins  of  1  to  25  pouri 
and  retails  at  40  cents  per  poum 
The  wholesale  price  is  from  18  t 
23  cents  per  pound,  according  t 
the  size  of  tin.  The  duty  amouir 
to  $14.76  per  quinatl  (220. 
pounds).  The  terms  are  ninet 
days. 

*  *  * 

Still  speaking  of  American  bu 
ter,  this  time  in  Venezuela,  our  Vic 
Consul  for  the  Puerto  Cabello  dir 
trict  writes  that  the  total  amount  c 
butter  imported  through  the  Iocs 
custom  house  of  that  district  dm 
ing  the  year  of  1906  was  valued  1 
$48,960.  Germany  sent  $25,33 
worth,  and  the  share  of  the  Unite 
States  was  $21,854.  The  duty  0 
butter  is  equivalent  to  about  7. 
cents  per  2.2  pounds.  The  duty  c 
butterine  equals  about  23.5  cent 
per  2.2  pounds.  The  freight  on  10 
pounds  of  butter  or  butterine  fror 
New  York  is  about  30  cents,  an 
from  Germany  it  is  about  twice  tbs 
amount,  which  the  importer  has  t 
add  to  the  cost  price  of  his  impel 
tation.  The  wholesale  price  of  bill 
ter  in  Germany  at  port  of  embark 
ing,  in  pound  tins — the  size  nlbf 
popular — is  36  cents;  in  2-poun 
tins,  33  cents,  and  in  14-pound  tins 
27  cents.  In  the  United  States  it  i 
from  18  to  27  cents  per  pound,  ac 
cording  to  quality,  and  with  sligb 
variations  according  to  quantitj 
The  Consul  writes  that  if  th 
American  manufacturer  of  butterin' 
can  furnish  the  dealers  of  Venezue! 
with  a  product  that  is  satisfactor 
and  which  can  be  sold  more  cheapl 
than  butter  after  all  duties  hav 
been  paid,  there  is  no  reason  why 
demand  could  not  be  created  for  it 
not  to  take  the  place  of  butter,  bn 
to  establish  itself  as  a  separate  com 
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The  high  import  duty  is 
ponsible  for  the  fact  that  mer- 
nts  there  do  not  handle  butter- 
but  if  they  could  purchase  it  at 
price  sufficiently  reasonable  to 
able  them  to  pay  all.  charges  and 
:n  be  able  to  sell  it  >  with  profit, 
*y  would  import  it,  as  no  preju- 
e  exists  against  its  use.  The 
atively  high  retail  price — 50 
its  per  pound — of  ordinary  but- 
,  which  does  not  keep  well  in  the 
mate,  prevents  it  from  being  gen- 
dly  used. 

Holt. 


Vages  Advance  More  Than 
Food. 


ieral  Labor  Bureau  Shows  That 
Vbile  Food  Prices  Last  Year  Have 
idvanced  Only  2  9  Per  Cent.,  Wages 
advanced  in  the  Same  Period  4  5  Per 
lent.  Argues  That  Laboring  Classes 
letter  Off  Than  They  Were  Before. 

cial  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

Sept.  13,  1907. 

According  to  a  statement  issued 
s  week  by  the  Bureau  of  Labor, 

’ :  wages  of  the  laboring  men,  in 
te  of  the  high  prices  of  food, 
/e  a  larger  purchasing  power 
|  in  last  year.  The  report  shows 
.t  in  the  principal  manufacturing 
1  mechanical  industries  of  the 
intry  average  wages  per  hour  in 
)6  were  4.5  per  cent,  higher  than 
1905,  the  regular  hours  of  labor 

•  week  were  0.5  per  cent,  lower, 
:1  the  number  of  employees  in  the 
ablishments  investigated  was  7 

•  cent,  greater.  The  average  full- 
le  weekly  earnings  per  employee 
1906  were  3.9  per  cent  greater 

!  .n  in  1905. 

According  to  the  same  report, 
ring  1906  wages  were  increased 
lerally  in  nearly  all  industries,  40 
the  41  industries  covered  by  the 
estigation  showing  some  in- 
ase.  In  the  industries  as  a 
ole,  weighted  according  to  im- 
rtance,  the  increase  in  hourly 
'  ges  was  4.5  per  cent. 

Ihe  retail  prices  of  food 
ighted  according  to  consumption 
representative  workingmen’s 
nilies,  were  2.9  per  cent,  higher 
■  1906  than  in  1905.  As  the  ad- 
ice  in  wages  per  hour  from  1903 
1  1906  was  greater  than  the  ad- 
'Jice  in  the  retail  prices  of  food, 
lj  ‘  purchasing  power  of  an  hour’s 
■ges,  as  measured  by  food,  was 
pater  in  1906  than  in  the  preced- 
i>  year.  In  1906  the  purchasing 
];  wer  of  an  hour’s  wages  as  ex¬ 
uded  for  food  was  1.4  per  cent. 


greater  than  in  1905  and  the  pur¬ 
chasing  power  of  a  full  week’s 
wages  was  1  per  cent,  greater  in 
1906  than  in  1905,  or,  in  other 
words,  an  hour’s  wages  in  1906  in 
the  manufacturing  and  mechanical 
industries  of  the  United  States 
would  purchase  1.4  per  cent,  more 
food  than  an  hour’s  wages  in  1905. 
and  a  full  week's  wages  in  1906 
would  purchase  1  per  cent,  more 
food  than  a  full  week’s  wages  in 
1905. 

The  price  of  food  was  higher  in 
every  month  of  1906  than  in  the 
corresponding  month  of  1905.  The 
increase  over  the  corresponding 
month  of  the  preceding  year,  which 
in  February,  1906,  was  only  0.4  per 
cent.,  grew  steadily  greater 
throughout  the  year,  the  price  in 
December,  1906,  being  5.1  per  cent, 
above  that  of  the  preceding  Decem¬ 
ber.  The  price  in  December,  1906, 
was  4.8  per  cent,  higher  than  the 
average  for  the  year  1906,  which 
year  showed  a  higher  average  than 
any  other  year  during  the  seventeen 
years,  1890  to  1906,  covered  by  the 
investigation  of  the  Bureau  of 
Labor. 

The  increase  in  prices  in  1906 
over  1905  applied,  in  unequal  de¬ 
gree,  to  23  of  the  30  articles  in¬ 
cluded  in  the  investigation.  The 
articles  which  showed  the  greatest 
advance  in  prices  are  lard,  9.8  per 
cent.;  evaporated  apples,  9.1  per 
cent.;  fresh  pork,  8.8  per  cent.;  dry 
or  pickled  pork,  8.7  per  cent. ;  bacon, 
8.4  per  cent. ;  ham,  7.3  per  cent. ; 
while  the  advance  in  fresh  fish  and 
mutton  exceeded  5  per  cent.  The 
only  articles  which  showed  any 
material  decrease  are  flour  and 
sugar. 

The  articles  which  showed  the 
most  marked  advance  in  prices  in 
December,  1906,  over  Decem¬ 
ber,  1905,  are  butter,  15  per 
cent.;  lard,  13.9  per  cent.;  fresh 
pork,  \2.2  per  cent.;  dry  or  pickled 
pork,  1 1.9  per  cent. ;  bacon,  1 1.1  per 
cent.,  and  ham,  9.8  per  cent.  The 
only  articles  which  showed  any 
marked  decline  in  price  in  Decem¬ 
ber,  1906,  from  the  price  in  Decem¬ 
ber,  1905,  are  potatoes,  5.8  per  cent., 
and  flour,  4.8  per  cent. 

As  compared  with  the  average 
for  the  ten-year  period,  1890  to 
1899,  the  average  wages  per  hour 
in  1906  were  24.2  per  cent,  higher. 

Holt. 


A  Letter  and  a  Moral 

We  could  offer  no  better  evidence  of  the  esteem  in  which  the 
American  Slicing  Machine  is  held  by  users  than  the  daily  correspond¬ 
ence  which  reaches  our  office. 

For  instance,  in  this  morning’s  mail  comes  a  letter  from  Mr.  A.  W. 
Thode,  of  Galena,  Ill.  He  asks  us:  “Would  you  like  a  nice  recom¬ 
mend  ?  We  can  give  one  heartily,  as  the  machine  is  perfect.’’ 

We  did  Mr.  Thode  a  mighty  good  turn  when  we  placed  the  machine 
with  him.  He  realizes  it,  and  being  a  square-deal  sort  of  a  man,  he 
wants  to  let  us  know  it. 

Plenty  of  letters  along  the  same  lines  reach  us  all  the  time. 


The  moral  of  all  this  is  that  you,  you  who  are  reading  this  notice, 
need  the  machine  in  your  business. 

Perhaps  you’ve  often  thought  of  it,  but  never  took  the  time  to 
investigate. 

That’s  what  we  want  you  to  do  now. 

Just  a  card  to  us  will  bring  you  particulars;  and  sending  that  card 
to  us  has  led  thousands  of  your  fellow  merchants  to  a  big  increase  in 
trade  and  profit  on  sliced  meats. 

Write  us  to-day. 


Eggplants  have  not  yet  reached 
bottom  for  the  summer,  but  will 
soon.  The  present  average  is  25 
cents. 


AMERICAN  SLICING  MACHINE  COMPANY 
54  Fifth  Avenue,  Chicago 
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E.  E.  HARDING  &  CO  ,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  A  ALLISON,  Agents,  NEW  YORK  CITY 

- Manufactured  only  bj - 

CRESCENT  MFG.  CO.  -  -  SEATTLE,  WASH. 


is  the  right  prescription  for  your  business.  There  are 
no  two  ways  about  it,  Mapleine  is  in  stronger  demand 
than  ever,  and  mail  orders  are  coming  in  right  from 
your  s<  ction.  The  question  is,  do  you  want  to  take 
hold  of  a  live  wire  and  tell  your  customers  you  have  it. 

There  is  more  in  it  than  our  “Say-so.” 

Send  in  the  order  to-day  for  a  case 


THE  BACKBONE 

of  business — is  more  business. 

MAPLEINE 


HE  DID  NOT  KNOW 

although  using  them,  the  full  value  and 
merit  of  our 

FORBES’  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  hooks  ***.  I  never  knew 
how  much  these  hooks  saved  me  until  I  ran  out  of 
them,  an-l  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 

All  sires.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 

J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 

- AND - 

ONTOP 

SPRING  WHEAT 

FLOUR 


When  our  wheat  washers  are  installed  we  will 
have  the  only  mill  in  the  east  that  is  so  equipped,  and 
with  additional  purifiers  in  operat  on,  we  will  be  in 
position  to  reach  perfect  on  in  these  fovorite  brands. 
Our  ambit  on  it  to  make  and  sell  the  best  flour  in  the 
world. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 

SHANE  BROTHERS  CO. 

Proprietors 

672-686  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  f< 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tri< 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscriber 
probably  every  one  of  whom  has  some  technical  knowledge  of  wi 
dow-dressing.  What  we  want  is  articles  clearly  describing  windo 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  ne 
or  original — in  fact,  those  which  have  been  used  successfully  a 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  ; 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangeme 
should  be  addressed  to  the  “Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  it 
(not  pencil). 


CUE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  in  fairly  active 
condition,  the  demand  being  a 
steady  one  for  actual  wants.  The 
list  is  steady  to  firm,  the  compara¬ 
tively  short  supply  preventing  any 
softness  in  prices.  The  outlook  is 
for  a  steady  market,  with  no  par¬ 
ticular  change  in  values. 

Coffee. 

Early  in  the  week  the  market  for 
Brazil  coffees  was  forced  up 
through  the  support  of  the  specu¬ 
lative  interests.  Later,  however, 
Europe  declined  and  caused  a  de¬ 
cline  of  20  to  25  points  on  this  side. 
The  market  at  present  is  about 
cent  above  the  basis  of  the  early 
summer.  The  trade  have  been 
forced  into  the  market  to  a  con¬ 
siderable  degree  as  the  cool  season 
approached,  owing  to  seasonable 
demands  for  larger  stocks.  The 
general  trade  shows  no  indication_of 
any  intention  to  help  the  speculators 
carry  the  present  heavy  load  of  spot 
coffee.  The  market  for  Brazil 
coffee  options  is  an  extremely  nar¬ 
row  one,  being  confined  almost  to 
professional  trading.  The  present 
position  of  coffee  is  recognized  by 
all  as  a  purely  artificial  011c,  and  the 
enormous  supply  held  by  the  syndi¬ 
cate,  though  in  no  way  applicable 
to  present  market  needs,  is  still 
hanging  over  as  a  threat.  Mild 
coffees  arc  very  steady  and  some 
grades,  notably  Maracaibos,  Cara¬ 
cas  and  Bogotas,  are  very  firm  and 
in  small  supply.  Java  and  Mocha 
are  steady  and  unchanged. 

Sugar. 

The  sugar  market  shows  no  radi¬ 
cal  change  for  the  week.  Raws 
have  been  weak  and  strong  by  turns 
Europe  has  slumped  on  account  of 


better  weather  conditions,  but  lat 
recovered  somewhat.  The  Cub; 
prospect  is  also  being  much  affect' 
by  the  weather,  and  the  entire  ra 
situation  is  rather  uncertain.  R 
fined  sugar  is  unchanged  for  t 
week  and  in  fair  demand.  It  seei 
to  be  generally  admitted  that  t 
European  beet  crop  will  be  small 
than  last  year. 

Syrup  and  Molasses. 

Glucose  remains  u  nchang 0 
Compound  Syrup  is  in  fair  demai 
Sugar  syrup  is  in  good  denial 
both  for  home  and  export,  and  ti 
market  shows  an  advance  of  1 
2  cents  per  gallon,  owing  to  t 
improved  demand  and  in  sympat: 
with  the  condition  of  the  glua 
market.  Molasses  is  about  1 
changed.  No  change  has  occur rJ 
and  no  special  demand  is  ceporti 

Fish. 

The  mackerel  market  is  firm  a 
active.  Irish  summer  fish  is  abt 
cleaned  up  and  the  consequ* 
scarcity  has  caused  an  advance  di 
ing  the  week  of  $1  per  ban 
Norway  summer  fish  is  also  brii 
ing  slightly  better  prices.  N'o 
Norways  are  available  as  >1 
Shore  mackerel  are  scarce  and  al* 
out  of  the  game.  Cod,  hake  a 
haddock  are  dull  on  spot  at  U 
changed  prices.  The  trade  ; 
loaded  up  with  future  fish  and  t 
demand  is  therefore  light.  Dom 
tic  sardines  are  steady  and  u 
changed.  There  is  some  talk  akj 
advancing  the  market  to  a  ba 
of  $4  for  quarter  oils  after 
packing  season  ends,  but  this  wni 
mean  such  a  radical  advance  t 
it  is  scarcely  credited.  The  prolg 
for  French  and  Norwegian  sardi- 
is  very  firm,  as  the  catch  up  to  di 
has  been  very  small.  The  sea.1 
has  still  60  days  more  to  go,  lie 
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.  Salmon  is  unchanged  and 
.  Deliveries  of  all  grades  will 
short.  Prices  are  strong  and 
unlikely  to  advance. 


the  crop  proves  better  than  is  now 


expected.  New  Marrows  are  con- 


Canned  Goods. 

he  tomato  situation  is  about  un- 
lged.  Old  spot  goods  still  rule 
ind  87  J4  cents  f.  o.  b.,  and  a  few 
goods,  standard  quality,  have 
i  delivered  at  about  the  same 
re.  The  market  is  firm  and  to  a 
t  extent  depends  absolutely  on 
weather.  Corn  is  dull.  There 
)  trading  and  no  change  in  price 
prospect.  Peas  are  getting 
dy  cleaned  up  and  anything 
1  under  $i  has  again  grown 
ce.  Peaches  show  no  unim- 
ement.  The  Baltimore  pack  is 
ly  over,  and  prices  are  strong 
unchanged.  Some  Western 
ers  have  offered  peaches  dur- 
the  week  at  a  concession  of  io 
5  cents  per  dozen  from  the  rul- 
market,  but  this  still  leaves  the 
ket  high.  Spot  apples  have  ad- 
ed  to  $3.75  for  New  York  gal- 
Xohody  will  name  a  price  for 
res.  The  situation  is  very  firm, 
es  on  Baltimore  and  Pennsvl- 
a  apples  have  advanced  25  to 
ents  in  sympathy  with  the  New 
k  State  market.  The  line  of 


siclered  not  unlikely  to  open  around 
$2.50.  California  limas  are  un¬ 
changed  and  the  demand  is  light. 
Split  peas  are  in  good  demand  at 


Baltimore  canned  goods  j.s  un- 


lged  and  quiet.  California 
led  goods  are  in  light  and 
:en  supply  and  firm. 


ruling  prices. 


Other  grades  of 


dried  peas  are  firm,  scarce  and 
wanted. 

Butter. 

'  The  butter  market  is  firm  at  the 
recent  advance.  The  make  is  not 
as  large  as  usual  for  the  season, 
while  the  consumptive  demand  is 
very  good.  Prices  are  about  20  per 
cent,  above  normal  for  the  season. 
The  outlook  at  present  is  for  a  firm 
market  at  unchanged  prices.  The 
make  of  Pennsylvania  butter  is 
very  short,  and  prints  are  not  likely 
to  show  any  change  for  the  next  few 
days  at  least. 


Dried  Fruits. 

he  prune  market  is  showing 
s  of  strength.  The  spot  market 
robably  cent  stiffer,  largely 
ccount  of  heavy  buying  and  the 
that  stocks  are  not  heavy, 
le  new  prunes  are  on  the  way 
:  now.  The  market  for  future 


Errs. 

'Che  egg  market  is  firm  at  un¬ 
changed  prices.  There  is  a  good 
consumptive  demand  and  the  re¬ 
ceipts  of  fresh  eggs  are  about  nor¬ 
mal  for  the  season.  The  bulk  of  the 
trade  is  at  present  being  supplied 
from  storage  eggs,  so  that  no  im¬ 
portant  change  is  likely  within  the 
next  week. 

Cheese. 

The  cheese  market  shows  an  ad¬ 
vance  of  Y>  cent,  which  is  general 
throughout  the  country.  The  make 
is  running  very  short  and  high 
prices  are  likely  from  now  on.  The 
present  price  is  15  per  cent,  above 
a  year  ago,  while  the  make  is  fully 
15  per  cent,  short.  The  consump¬ 
tive  demand  for  cheese  absorbs  the 
receipts  every  day. 


ics  is  a  little  sti lifer,  though  no 
al  change  has  occurred  as  vet. 


:hes  show  neither  change  nor 


rovement.  The  first  new  cur- 
s  will  arrive  within  the  next 
days  and  are  offered  at  ruling 
es.  Spot  currants  are  scarce 
firm.  The  market  will  ease  off 
n  new  currants  become  more 
itiful.  The  raisin  market  shows 
change.  New  raisins  will  be 
■ped  next  week.  There  is  no 
'ial  demand  and  stocks  are  low. 
icots  arc  quiet  and.  very  high. 

1  >les  are  exceedingly  scarce  and 
,  with  1 1  cents  per  pound  being 
-*d  for  futures. 


Beans  and  Peas. 

’ea  beans  show  no  particular 
uge  from  last  week.  The  mar- 
ranges  from  $1.95  to  $2.  Mar- 
s  have  advanced  to  $2.25.  The 
look  is  for  higher  prices  unless 


Provisions. 

The  market  for  smoked  meats  is 
about  j4  cent  on  ffle  entire  line. 
The  decline  is  wholly  seasonable, 
and  the  demand  is  fairly  active,  con¬ 
sidering  the  season.  Stocks  are 
about  normal,  and  the  market  will 
likely  remain  stationary  for  the 
coming  week.  Pure  lard  is  un¬ 
changed  and  is  firm  at  the  recent 
advance.  Compound  lard  is  un¬ 
changed.  but  holders  are  talking  an 
advance.  A  scarcity  is  looked  for. 
and  if  there  is  any  change  it  will 
be  upward.  Barrel  pork  is  un¬ 
changed,  as  are  canned  meats. 
Dried  beef  is  firm  at  the  recent  ad¬ 
vance.  The  demand  for  the  full 
line  of  provisions  is  fully  up  to  the 
standard  for  the  season. 


Produce. 

White  potatoes,  35  to  40  cents 
!  per  basket,  demand  good;  sweet  po- 
!  tatoes,  fancy  red,  60  to  65  cents  per 
basket ;  fancy  yellow,  50  to  60  cents ; 
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culls,  25  to  35  cents,  demand  good ; 
eggplants,  15  to  20  cents,  demand 
fair ;  cabbage,  savoy,  50  to  65  cents 
per  barrel;  red,  $1.25  to  $1.50  per 
barrel,  demand  fair;  squash,  20  to 
30  cents  per  basket,  demand  fair ; 
cucumbers,  40  to  75  cents,  demand 
fair;  turnips,  20  to  25  cents  per  bas¬ 
ket,  demand  fair;  string  beans,  15  to 
25  cents  per  basket,  demand  poor ; 
corn,  25  to  40  cents  per  basket,  de¬ 
mand  good ;  carrots,  35  to  50  cents, 
demaud  fair ;  peppers,  green,  25  to 
30  cents  p<  r  basket ;  red,  40  cents ; 
cayenne  cents  to  $1  per  basket, 
denial*!  L.r;  lima  beans,  flat,  30  to 
40  c:.its  per  basket :  improved,  50  to 
65  cents;  shelled,  10  to  12  cents, 
demand  good ;  onions,  yellow,  50 
cents  per  basket;  white,  $1.50  per 
bushel ;  pickling  yellows,  65  to  80 
cents  ;  white,  80  cents  to  $1,  demand 
fair ;  radishes,  1^  to  2  cents  per 
bunch,  demand  fair;  spinach,  75 
cents  to  $1  per  barrel,  demand  fair; 
watercress,  2)4  cents  per  bunch,  de¬ 
mand  fair;  celery,  York  State,  20  to 
35  cents  per  bunch,  demand  fair. 

Green  Fruit. 

Apples,  15  to  80  cents  per  bas¬ 
ket,  demand  good ;  bananas,  firsts, 
$1.25  to  $1.50  per  bunch;  8-hands, 
90  cents  to  $1.15 ;  7-hands,  60  to  75 
cents ;  6-hands,  40  to  60  cents,  de¬ 
mand  poor;  California  oranges, 
$3.50  to  $5  per  box,  demand  fair  to 
good  ;  limes,  80  cents  to  $1  per  100. 
demand  fair;  lemons,  $2.50  to  $4 
per  box,  demand  fair ;  pineapples, 
$4.50  to  $6  per  box,  demand  poor; 
scarce  and  high. 

Nuts. 

Peanuts,  roasted,  choice,  $1.25 
per  bushel;  fancy,  $1.50;  large 


jrnnbo,  $1.65  per  bushel;  green 
peanuts,  choice,  5)4  cents  per 
pound;  fancy,  7  cents;  large 
jumbo,  8  cents,  demand  fair; 
Brazil  nuts,  8)4  cents  per  pound; 
filberts,  io)4  cents;  pecans,  16 
cents;  walnuts,  Marbots,  1 2)4 
cents  per  pound  ;  mixed  nuts,  1 1  )4 
cents,  demand  slow. 


MARKET  NOTES. 

The  tomato  market  stiffened 
somewhat  during  the  past  week, 
but  later  declined  again  because  the 
canners  stopped  buying.  I  he 
shipment  of  contract  tomatoes  has 
begun,  so  that  the  packers  no  longer 
have  the  same  need  to  come  into  the 
wholesale  market.  Late  in  the 
week  the  market  dropped  10  to  12 
cents  and  the  price  ranged  from  20 
to  30  cents.  This  is  a  higher  range 
than  last  year,  but  may  be  only  be¬ 
cause  the  season  is  late.  The  crop 
outlook  is  still  good. 

Watermelons  have  slumped, 
owing  to  heavy  supply,  and  the 
range  is  now  8  to  25  cents.  The 
demand  is  draggy. 


Sma’l  News  of  Local  Pennsyl¬ 
vania  Association. 


The  Pittsburg  Retailers’  Suit  Against 
the  Produce  Men’s  Association.  Little 
Convention  at  Tower  City. 


Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  September  12,  1907. 

Several  neighboring  associations 
will  meet  at  Tower  City  on  Septem¬ 
ber  18,  1907,  for  a  quarterly  con¬ 
ference.  William  Smedley,  of 


Philadelphia,  has  been  induced  to 
address  the  meeting. 

J.  P.  Drown  has  been  engaged  as 
permanent  secretary  for  the  Corry 
Business  Men's  Exchange. 

Retail  dealers  in  food  products 
at  Pittsburg,  through  W.  A.  Ar¬ 
bour,  a  produce  dealer  on  Liberty 
street,  have  filed  in  the  United 
States  Circuit  Court  a  bill  in  equity 
against  the  Pittsburg  Produce 
Trade  Association,  which  is  alleged 
to  be  a  monopoly  in  restraint  of 
trade,  violating  the  postal  laws,  and 
in  other  ways  subjecting  itself  to  the 
jurisdiction  of  the  Federal  Courts. 
It  is  alleged  that  this  combination 
of  middlemen  is  to  blame  for  the 
high  prices  of  food  products  in 
Pittsburg  and  vicinity. 

A.  M.  Howes, 
State  Secretary. 


ASSOCIATION  NEWS. 

St.  Paul,  Minn. 

At  the  last  meeting  of  the  St. 
Paul  Retail  Grocers’  Association, 
August  27th,  President  J.  W.  Lux 
referred  to  the  public  discussion  of 
the  parcels  post  bill,  the  passage  of 
which  by  the  next  Congress  will  be 
sought.  Discussion  of  the  parcel 
post  topic  was  continued,  conclud¬ 
ing  with  the  adoption  of  a  resolu¬ 
tion,  viz : — 

As  the  public  mind  is  filled  with 
declarations  coining  from  agents 
and  representatives  of  the  great  re¬ 
tail  mail  order  houses  of  Chicago 
and  elsewhere  with  the  boast  that  a 
parcels  post  bill  of  their  dictation 
will  be  enacted  by  the  next  Con¬ 
gress. 

We,  the  members  of  the  St.  Paul 
Retail  Grocers’  Association,  hereby 
hie  our  protest  against  this  most 
vicious  attempt  to  assault  and  stifle 


. . . 

the  business  of  the  retail  genera 
merchants. 

Therefore,  Be  it  resolved  (Jig 
calling  the  attention  to  this  matte 
of  our  representative  in  Congrcsi 
from  the  Fourth  Minnesota  District 
Hon.  F.  C.  Stevens,  we  request  am 
urge  upon  him  to  exert  all  opposj 
tion  in  his  power  to  the  passage  0: 
a  parcels  post  law,  which  we  asscr 
will  be  unjust  and  injurious  to  all  0 
our  merchants  and  also  the  genera 
government. 

St.  Louis,  Mo. 

After  a  discussion  lasting  nea- 
two  hours  the  St.  Louis  Retail  Gi 
cers'  Association  decided  at  its  1; 
meeting  that  the  best  interests  ol 
vast  majority  of  the  grocers  of  t 
city  would  be  best  served  by  t 
passage  of  a  city  ordinance  wll 
would  put  the  lid  absolutely  on 
stores  handling  groceries  in  the  ci 
Distinctly  stating  that  the  action 
the  meeting  did  not  bind  the  me 
bers  of  the  association  to  close 
Sunday  until  there  is  a  law  co 
pelling  all  retailers  to  do  the  sar 
the  members  present  practica 
unanimously  indorsed  a  resoluti 
favoring  the  ordinance  which 
now  being  pushed  by  the  Kan 
City  Association,  with  some  f 
amendments  which  are  called  for 
local  conditions. 

It  was  not  deemed  wise  to  aco 
the  offer  of  the  Master  Butche 
Association  to  co-operate  with  th 
in  a  legal  effort  to  close  all  grocei 
through  the  provisions  of  the  IV 
souri  State  law. 

By  the  action  of  the  meeting 
matter  was  turned  over  to 
Legislative  Committee  of  the  as 
ciation,  with  instructions  to  h; 
the  proper  ordinance  drawn  and 
sound  the  municipal  assembly 
how  best  to  accomplish  the  desi 
result. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


Freshly  Cured  Beef,  Soft  Moist  and  Juicy 

When  neatly,  nicely  sliced,  pleases  the  palates  of  particular  people. 

JOHNSON’S  EVERSHARP  SLICING  MACHINE 

The  only  machine  made  that  will  slice  this  soft,  juicy,  palate-pleasing  beef  in  full! 
size  thin  sandwich  slices. 

No  waste.  Slices  up  every  scrap,  however  small,  in  thin,  salable  slices.  Five 
to  ten  pounds  of  waste  raved  on  every  100  pounds. 

Saves  time.  100  full  size  slices,  thin  as  paper,  smooth  and  glossy,  moist,  soft 
and  delicious,  piled  up  smooth,  straight  and  flat  like  the  leaves  of  a  book,  in  less  time 
than  any  other  machine  can  mangle  and  jumble  up  60  thick,  rough,  torn  slices. 

No  competition.  Soft,  moist,  cured  beef  sliced  on  an  “  EVERSHARP  ”  sells] 
itself.  Once  introduced  the  people  will  eat  no  other  dried  beef,  no  matter  what  fo:m 
it  comes  in,  how  much  it  is  advertised,  or  how  cheaply  it  is  sold. 

AN  EVERSHARP  SLICER  INSTALLED  IN  YOUR  STORE 

1  .. 

is  then  refused  to  all  your  competitors,  and  insures  you  a  complete  mo.  Dpoly  of  the 
very  much  enlarged  entire  dried  beef  business  of  your  section. 

Send  for  a  sample  of  sandwich  sliced  beef  and  wake  up  to  the  possibilities  of 
modern  progress. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 

mu . ■  ■ .  1 
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uliar  to  myself  than  a  brilliant 
tliod  which  everybody  used.  The 
,?rage  retail  merchant  is  lazy, 
en  it  comes  to  carving  out  adver- 
ng  methods.  He  sees  somewhere 
advertisement  in  his  line  of 
'iness  which  he  thinks,  clever  and 
straightway  adapts  it  to  his  own 
often  not  even  changing  the 
rding.  Now,  the  advertisement 
|t  he  copied  may  have  been  a 
>d  advertisement,  but  it  may 
7e  ^3en  no  more  adapted  to  the 
!  sona  ity  of  the  man  who  adopted 
! 


man  am  I?”  If  he  is  grave  and 
dignified,  his  advertising  should 
be  dignified,  though  not  prosy. 
If  he  is  the  hail  fellow  well 
met,  he  should  try  to  infuse  the 
same  cheeriness  into  his  advertising. 
Every  man  knows  what  his  tem¬ 
perament  is,  and  if  he  tries  hard 
enough  he  can  make  his  advertising 
fit  that  temperament. 


Sweet  potatoes  are  growing 
weaker,  and  range  now  from  65  to 
70  cents.  The  demand  is  fair. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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it  than  a  high  silk  hat  would  be  to 
a  small  boy.  I  knew  a  man  once 
who  made  himself  a  perfect  laugh¬ 
ing  stock  by  doing  this.  He  was 
a  gloomy  taciturn  individual  who 
never  loosened  up  on  any  occasion. 
Somewhere  he  saw  an  advertise¬ 
ment  written  by  one' of  these  typical 
cheery  talkers.  It  was  written  in  a 
chatty,  colloquial  style  that  ex¬ 
actly  denoted  the  personality  of  the 
man  who  wrote  and  used  it.  The 
silent  merchant  liked  it  and  adopted 
it,  though  it  no.  more  fit  him  than 
a  sailor  hat  would  have  done.  The 
contrast  between  the  man  and  his 
advertising  was  so  ludicrous  that  it 
excited  public  remark.  This  is  ex¬ 
actly  the  chance  that  every  man 
takes  who  adopts  another’s  method 
of  advertising.  Either  he  will  get 
a  style  wholly  unsuited  to  him  or 
he  will  get  a  colorless  style  that 
suits  one  man  as  well  as  another 
because  it  has  no  individuality  at 
all.  x 

^  ^  ^ 

Every  experienced  and  intelligent 
advertiser  is  striving  in  this  day, 
above  all  things,  for  individual  ad¬ 
vertising — advertising  that  won’t 
look  like  anybody  else’s.  It  is  not 
hard  to  do  this.  Let  every  man 
examine  himself.  “What  sort  of  a 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

'  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO, 

516*18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering'  Coffee  Co. 

Baltimore.  Md. 

Established  1842 


i* *  devoted  to  the  criticism 
matter  sent  in,  to  the  devising 
ideas  for  special  occasions, 
n  request,  ana  to  the  suggesting  of  original 
-rtisements  when  data  is  supplied.  All 
imunications  sent  in  for  this  Department 
uld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
er  and  taken  up  according  to  strict  rotation. 


The  picture  which  I  reproduce 
s  week  is  a  good  text  for  a  little 
c  on  individuality  in  advertising, 
e  grocer  who  contributes  this 
nple  of  his  work  does  business  in 
)ga,  a  suburb  of  Philadelphia, 
r  many  months  he  has  used  this 
que  billboard  form  of  advertis- 
:,  changing  the  matter  regularly, 
declares  that  there  is  no  doubt 
atever  that  he  has  gotten  results 
m  this  method,  not  only  direct 
ults,  but  through  getting  his 
re  talked  about. 

*  *  * 

The  point  that  I  want  to  make 
>ut  this  advertising  is  that  it  is 

ividual.  There  is  nothing  es- 
ially  brilliant  about  it,  but  I 
uld  rather  use  a  commonplace 
thod  of  advertising  which  was 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 

FOR 

QZfje  Betailer  anb  gfobertisfer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  V. 
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Kgro 


CORN  SYRUP) 


Karo  Corn  Syrup  is  no  longer  an  experi¬ 
ment.  It  is  a  rich  syrup  made  straight  from 
corn,  much  smoother  than  sugar  syrup,  and  will 
be  preferred  to  sugar  syrup  by  nine  out  of  ten 
persons. 

Gives  the  grocer  a  staple  and  very  ample 
profit.  Packed  at  the  factory  in  sterilized  cans 
of  three  sizes,  io,  25  and  50  cents. 

Obtainable  from  any  wholesale  grocer. 


Corn  Products  Manufacturing  Co.,  Davenport,  Iowa 


Here's 

the 

Difference 


There  is  nothing  supernatural 
about  German-American  Cof¬ 
fees,  remember.  They  are  sim¬ 
ply  coffee,  but  you  will  see  as 
soon  as  you  test  them  that  they 
are  different  from  any  coffees  you 
have  ever  seen  before.  Your 
customers  will  see  the  difference, 
too. 

How  different?  Well,  they 
are  more  like  what  you  consider 
the  perfect  coffee — more  ideally 
like  coffee.  They  have  more 
aroma  and  more  flavor  than  any 
other  coffee  grown.  There’s  no 
end  to  the  quantity  you  can  sell 
of  them  ! 

Grown  on  the  famous  Triunfo 
Plantation  of  Central  America. 


The  German-American  Coffee  Co. 

Growers,  Importers  and  Roasters 

406  Greenwich  Street,  NEW  YORK,  N.  Y. 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  reg; 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  d<i 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  th  I 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Flour  Display. 

In  the  centre  of  your  window 
place  a  box  three  feet  long,  two^  feet 
wide  and  one  foot  deep.  Cover  the 
sides  and  the  front  with  white  cloth. 


Around  the  edge  nail  boards  about 


three  inches  wide.  Paint  these 
boards  yellow  so  as  to  make  the 
box  look  like  a  counter.  In  back 
of  this  counter  place  a  cardboard 
lady,  which  you  can  get  for  the 


asking  from  the  N.  K.  Fairbank 


Co.,  New  York  or  St.  Louis.  They 
will  be  only  too  glad  to  give  it  to 
you  for  the  ad.  On  each  side  of 
your  window  build  high  pyramids 
of  flour  as  high  as  possible,  fox  this 


of  flour  and  a  few  cans  of  cottole 
on  the  top. 

If  this  window  and  a  little  ext 
talk  to  your  customers  on  Go 
Medal  won’t  sell  the  goods,  I  cai 
tell  what  will. 

John  RegIensbcrg. 
ioi  Philadelphia  avenue, 

Egg  Harbor,  N.  J.,  Sept.  10,  l< 


Labeling  Sulphited  Molasses. 

Inasmuch  astlie  Bureau  of  Chen 
istry  has  not  determined  with 
solute  scientific  certainty  just  wH 
exact  percentage  of  sulphites  mig 
be  used  with  safety  in  molass 
Secretary  Wilson  recently  promis 


alone  will  draw  attention.  Make  a 
sign  of  white  cardboard,  any  size, 
with  the  words  : — 


1  not  to  prosecute  the  molas 
makers  for  working  on  their  | 


FRESH  COTTOLKNE 
ALWAYS  PLEASES 


Tack 
counter 
should  read : — 


this  in  front  of  your 


Make  another  sign  which 


IT’S  EASY  TO  ASK  FOR 
GOLD  MEDAL  FLOCK 


Place  this  card  above  the  lady's 
head,  with  strings  from  each  side 
of  the  window.  I11  front  of  the 
counter  place  two  five-pound  sacks 


basis  in  handling  this  year’s  cr< 


but  he  required  that  fact  to  be 
forth  on  the  labels.  That  made 
manufacturers  kick  harder  than 
fore,  and  Representative  Broussa 
of  Louisiana,  with  Secretary  C 
cock,  of  the  New  Orleans  Sud 
Growers’  Association,  and  a  dd 
nation  of  molasses  men  went 
Washington  last  week  trying 
convince  the  Secretary  and  D<>c 
Wylie,  chief  of  the  Bureau 
Chemistry,  that  something  ought 
be  done  for  their  relief. 

“Your  proposition  would  m; 
our  labels  read,  ‘Sold  under 
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mise  of  Secretary  Wilson  not  to 
secute,’  ”  declared  Broussard. 
Nevertheless,  Secretary  Wilson 
ild  not  change  his  ruling. 

Do  you  know  what  I'll  do,”  said 
Colcock.  “I’ll  advise  my 
pie  to  put  on  their  labels  ‘guar¬ 
ded  under  the  pure  food  law,’ 
if  they  do  that  you  can’t  prose- 
;  under  your  promise.” 

Maybe  not,”  said  Doctor  Wylie, 
t  we  could  prosecute  for  im- 
per  labels.” 

■ecretary  Wilson  finally  said  he’d 
tic  it  over  and  see  what  could  be 

e. 


ickles  Look  Like  a  Luxury. 

:tically  All  Prices  on  Bulk  Goods 
Withdrawn.  Prices  on  All  Grades 
harply  Advance.  Bad  Crop  Outlook 
<e  Cause. 


'he  pickle  situation  is  decidedly 
ical.  Prices  have  sharply  ad¬ 


vanced  and  practically  all  packers 
have  withdrawn  pricea.  The  reason 
is  the  exceedingly  short  crop  out¬ 
look. 

The  last  price  on  45  1200s  was  $9 
to  $9.50,  which  is  at  least  $2  above 
the  normal  price.  This  price  has 
since  been  withdrawn.  The  early 
quotation  on  32  1200s  was  $8. 
This  size  is  quoted  at  $10  to-day, 
with  practically  no  holders  willing 
to  sell  any  quantity  even  at  that. 
The  last  quotation  on  40  1200s  was 
$8.75,  but  it  has  been  withdrawn 
and  nobody  now  has  any  price  De¬ 
liveries  are  sure  to  be  very  short. 

The  same  condition  exists  as  to 
bottled  pickles.  One  large  concern 
which  sold  early  in  the  season  at 
821/  cents  per  dozen  now  asks  $1.10 
for  them,  and  other  grades  and 
sizes  show  proportionately  the  same 
advance.  It  seems  to  be  generally 
admitted  that  the  pickle  outlook  is 
worse  than  for  many  years. 


:art-to-Heart  Talks  With  Grocery  Clerks 


lutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “Grocery  World’’  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
•  af  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
!  copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
j  and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


IX. 

DEMONSTRATIONS. 

worn  now  on  we  will  have  deni¬ 
trations  in  the  store.  You  must 
rk  in  harmony  with  these  ex¬ 
its. 

lay  a  word  of  recommendation  to 
ir  customer.  Allow  the  demon¬ 
itor  to  get  the  order  if  possible, 
encourages  her.  If  she  knows 
all  have  full  sympathy  with  her 
>ds  and  her  effort  it  makes  a  try- 
position  more  comfortable, 
-ultivate  this  spirit  of  mutual 
p.  It  makes  us  grow  mentally. 

SEE  THINGS. 

That  is,  see  them  with  the  intel- 
t  as  well  as  with  the  eye.  If  a 
ng  jars  on  your  business  sense, 
ak  it  out.  We  want  to  make  this 
phatic.  There’s  the  grouty 
ker  and  there’s  the  real  kicker, 
e  real  kicker  shows  faults  from 
standpoint,  and  they  are  gener¬ 
ic  worth  listening  to. 

KNOW  YOUR  GOODS. 

Vsk  the  manager  why  one  pint 
tie  of  catsup  sells  for  15  cents 


and  another  for  25  cents.  Why  one 
can  of  French  peas  sells  for  18 
cents  and  the  other  for  25  cents. 

Of  course,  you  should  know  this 
yourself,  but  if  you  don’t,  ask.  The 
same  thing  applies  all  through  our 
entire  stock.  Later  we  may  take  up 
this  feature  of  instruction,  but  in 
the  meantime  know  your  goods. 
Be  sure  to  give  your  customer  an  in¬ 
telligent  answer.  We  cannot  afford 
to  have  men  back  of  our  counter  say 
“I  don’t  know.” 

SELL  COFFEE. 

Our  coffee  sales  aren’t  on  the  in¬ 
crease.  This  won’t  do.  The  goods 
haven’t  been  varied  one  iota.  We 
are  dealing  with  the  same  importers 
and  the  same  man  is  doing  the 
roasting  that  has  done  it  for 
years. 

The  explanation  is  that  some  one 
is  doing  more  hustling  than  we  are. 
Get  after  your  coffee  trade.  If  she 
is  strong  on  price  find  out  the  price 
and  duplicate  it  or  go  a  few  cents 
under  and  sell  her  the  under  grade. 

That’s  what  the  jobbers  do. 


There 

Is 


“  Exton” 


The  r*  Exton  ”  Oyster 
Cracker  has  been  the 
Oyster  Cracker  for  60 
years  !  Think  of  it !  For 
60  years  no  other  cracker 
manufacturer  has  been 
able  to  equal  the'''Exton,’ 
in  quality  or  in  popu¬ 
larity. 

To-day  it  is  r'The  best 
known  and  known  as 
the  best  ’’  throughout 
this  broad  land  wherever 
oysters  are  used. 

Is  not  that  a  good  rea¬ 
son  why  you  should  be 
prepared  for  this  season’s 
business  by  ordering  your 
stock  now  ? 

No  better  value  has 
been  offered  you.  No 
better  value  CAN  be  of¬ 
fered  you,  and  no  bettir 
value  WILL  be  offered 
you. 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers 
Stamped  “Exton” 


21 

This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
. — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  piofit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


1845. 


If  on r  StwmtnmvT  ms  Signature 


PRICE  25  CENTS. 
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As  Received. 


When  Filled. 


Closed. 

Ready  for  Delivery. 


Your  Question  Answered 


“Why  should  you  go  to  the  expense  of  buying  Safety 
Ark  Egg  Cartiers  when  you  can  do  as  you’ve  done  for 
years — put  them  in  a  bag?  ” 

First,  because  it  saves  all  the  breakage.  You  can  break 
eggs  packed  in  Safety  Carriers,  but  you  won’t  unless  you 
deliberately  try  to.  Doesn’t  that  make  them  worth  while  in 
itself? 

Second,  because  it’s  up-to-date  storekeeping  to  use  them. 
That  ought  to  commend  itself  to  ycu  also. 

But  as  to  “going  to  the  expense,”  there  is  no  expense  to 
speak  of.  Safety  Ark  Egg  Carriers  are  absurdly  cheap, 
and  it  costs  only  a  trifle  more  to  have  your  advertisement 
printed  on  them. 

They’re  a  good  thing,  brother. 


Central  Egg-  Carrier  Co.,  Manufacturers 
McGRAW,  NEW  YORK 


Who  Gets  the  Returns? 


Flour,  what  does  it  do? 
Does  it  cause  people 
to  write  us  for  these 
products  ? 

No,  the  major  effect, 
if  the  advertisement 
is  good,  is  to  create 
demands  upon  you  and 
other  grocers.  Isn’t 
it  true  that  if  the 
goods  are  all  right, you 
ought  to  stick  closest 
to  the  manufacturer 
who  makes  it  easiest 
for  you  to  sell  his 
goods?  Think  that 
over. 


Ralston  Health  Food 
and  Purina  Whole  Wheat 
Flour  are  not  catch¬ 
pennies  thrown  to¬ 
gether  to  make  some 
money  on.  They  are 
ideal  year-in-and-y  ear- 
out  foods;  boua  fide  to 
the  last  grain. 


RALSTON  PURINA  MILLS 


Portland,  Ore. 


ST.  LOUIS,  MO.  Tilsonbtirg,  Ont. 


When  we  place  a  page  advertisement  in  the  Ladies'  Home  Journal 
at  a  cost  of  several  thousand  dollars  for  Ralston  Health  Food  or 

Purina  Whole  Wheat 


Says  There  Is  Craft  in  Food  Shows 


Well-known  Booth  Builder  Says  There  Is  a  Class  of  Food  Sho 
Managers  Who  Take  Bribes  to  Endorse  Material  Me 
Contends  the  Practice  Is  Grossly  Against  Exhibitor’s 
terests. 


The  “Grocery  World”  has  re¬ 
ceived  a  statement  from  C.  D.  G. 
Johnson,  who  makes  a  specialty  of 
building  booths  for  food  exposi¬ 
tions,  which  charges  that  in  the  con¬ 
ducting  of  many  food  shows  there 
is  graft.  The  statement  in  part  fol¬ 
lows  : — 


The  season  for  food  shows,  ex¬ 
positions  and  fairs  is  here,  and  look¬ 
ing  over  the  instigators  of  these 
affairs,  we  find  three  classes  of  men : 
the  upright  business  man,  the  grafter, 
the  man  who  grafts  and  does  not 
know  it.  The  first  should  have  the 
support  of  all  concerned ;  the  sec¬ 
ond  should  be  eliminated,  and  the 
third  should  be  enlightened  as  to 
his  wrong  doing.  The  question 
arises,  how? 

In  launching  the  food  show,  the 
manager  usually  has  offices  where 
he  solicits  the  commercial  concerns 
to  participate  as  exhibitors.  Where 
these  shows  run  for  a  week  or  two 
weeks’  duration,  the  space  sells  to 
the  exhibitors  at  the  usual  price  of 
one  dollar  per  square  foot.  The  cost 
of  placing  an  exhibit  in  these  affairs 
is  not  a  small  thing.  The  rental  of 
space,  the  cost  of  booths,  lights, 
signs,  etc.,  with  samples,  advertis¬ 
ing  matter  and  salaries  of  the  at¬ 
tendants,  bring  the  total  cost  up  to  a 
much  higher  point  than  we  would 
imagine,  and  to  make  it  a  paying 
proposition  to  the  exhibitors  they 
must  have  the  support  of  the  man¬ 
agement. 

Previous  to  the  opening  of  these 
events,  the  management  is  called  on 
by  numerous  parties  representing  the 
“Trades  Crafts;”  the  booth  builder,  , 
the  decorator,  the  sign  painter,  the 
electrician,  and  the  photographer. 
They  seek  Mr.  Manager  at  his  office, 
and  each  one  explains,  or  tries  to  ex¬ 
plain  his  particular  line,  and  the 
merits  pertaining  to  same.  They 
each  want  to  get  in  touch  with  the 
exhibitors,  that  they  may  get  their 
patronage  in  the  arrangement  of 
their  exhibits.  The  broad-minded, 
honest  manager  will  push  aside  his 
papers  and  listen  to  all.  He  goes 
over  the  details  with  each  one',  and 
he  considers  carefully,  and  selects 
the  man  in  every  line  who  has  con¬ 
vinced  him  as  being  thoroughly  re¬ 
liable.  This  man  gets  his  endorse¬ 
ment,  and  the  manager  feels  in 
doing  this,  that  he  is  assisting  his 
exhibitors  by  giving  them  an  oppor¬ 
tunity  of  securing  the  services  of  a 
competent  workman,  and  it  is  a  pro¬ 
tection  to  the  exhibitors  by  steering 
them  clear  of  inferior  workmen, 
who  ply  their  trade  for  a  matter  of 
to-day  only. 

The  grafting  manager,  when  the 
trades  craft  call  upon  him,  says : 
“Come  into  my  private  office.”  Here 
the  workman  explains  his  work,  and, 
after  listening,  the  manager  coolly 
replies :  “If  I  give  you  my  endorse¬ 
ment  and  support,  what  am  I  to  get 
out  of  the  deal  ?.”  In  other  words, 
he  wants  a  “rake-off.”  He  is  too 
narrow-minded  to  consider  future 
success.  Get  all  he  can  now.  He 
does  not  consider  the  merits  of  the 
workman,  but  he  is  after  that  little, 
measly  per  cent.,  and  he  often  turns 
down  the  reliable  workman  with  the 
real  goods  for  the  “rake-off,”  or 


revenue,  from  the  inferior  man.  He| 
is  not  thinking  of  or  caring  for  the 
welfare  of  his  exhibitors,  who  usu¬ 
ally  patronize  the  man  of  his  en 
dorsement. 


. 


The  California  Prune  Shortage 

From  appearances  the  new  cr< 
of  California  prunes  is  going  to 
considerably  short  of  the  estimate 
Competent  judges  put  the  yield  nc 
to  about  20,000,000  to  25.000/ 
pounds  for  the  Santa  Clara  Val 
and  deliveries  will  fall  short  ab 
25  per  cent.,  and  in  some  instanc 
where  farmers  have  finished  brin 
ing  in  their  green  prunes  they  ha- 
fallen  as  far  as  50  per  cent,  shn: 


Flour  Miller  Again  Discuss 
Retail  Grocer’s  Methods. 


Says  Retail  Trade  Is  Always  Prejudic 
Against  Local  Flour  Mills.  Wat 
Flour  That  Comes  from  Outsit 
“  Spring  Wheat  ”  Frauds. 


Mr.  D.  Waugh,  the  Weste- 
flour  miller  who  not  long”  ago  erf 
cised  the  profit  made  by  retail  gr 
cers  on  flour,  and  compared  it  ti 
favorably  with  his  own,'  is  out  agai 
with  a  statement  in  the  “Americ; 
Miller."  He  says  : — 


I  have  always  been  a  ffiiend  to  the1 
retail  dealers  and  have  been  selling, 
them  flour  for  about  forty  years,  but 
it  seems  I  must  not  say  anything 
about  what  is  a  reasonable  profit  fi  r 
handling  the  flour  Now,  when  a 
dealer  buys  flour  it  is  his,  and  he  can 
make  his  own  price  and  I  am  not 
allowed  to  make  any  suggestions; 
but  when  I  go  to  sell  flour  he  quotes 
the  lowest  priced  flour  that  conns; 
to  town  and  expects  me  to  meet 
competition,  regardless  of  grade  or 
quality  It  is  an  undisputed  fact  that 
the  grocery  trade  is  prejudiced 
against  a  local  flour  mill,  and  whj  ? 
Just  because  each  dealer  wants  a 
flour  that  the  other  fellow  doesn't 
have ;  consequently  the  wheat  mist 
be  shipped  away  and  the  flour 
shipped  back  ostensibly  as  spring 
wheat  flour. 

I  will  mention  a  case  that  came 
under  my  notice  some  time  ago.  A 
man  had  a  country  store  on  the  rail¬ 
road  and  was  handling  a  flour  made 
not  far  away.  He  was  also  selling 
a  spring  brand  of  flour  from  a 
wholesale  grocer.  It  was  a  very 
good  flour,  but  came  at  a  bigger 
price.  One  day  he  happened  to  he 
in  the  mill  where  he  got  his  winter 
wheat  flour  and  saw  the  empty  sacks 
branded  “Spring  Wheat  Flour.” 
Now,  this  flour  had  to  be  shipped 
right  by  his  store  to  the  city  and 
back  again.  The  next  time  he  saw 
the  proprietor  he  told  him  he  would 
not  buy  any  more  from  him,  as  he 
knew  where  it  was  made  and  could 
get  it  much  cheaper  at  the  mill. 
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BURTON  H.  CORBETT  &  CO.,  23  Fifth  Avenue,  CHICAGO 
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Note  Our  Prices  Compared  to  Regular  Jobbing  Prices. 

We  give  you  TWO  THOUSAND  CARDS  as  follows: 

Regular  Retail 


300  No. 

20  Comics . 

. . .45c  per  100 

Jobbing 

Price 

$1.35 

at  2 
fur  5c 

$7-50 

300 

21  Art  Comics . 

• •  45c  per  100 

1.35 

7.50 

350 

22  Comics . 

. . .45c  per  100 

1.58 

8.75 

100 

20  Forms  and  Faces . 

itsl.50  per  100 

1.50 

2.50 

150 

28  Landscapes . 

1.12# 

3.75 

150 

26  Farm  and  Field . 

.  75c  per  100 

1.12# 

3.75 

150 

24  Surf  and  Marine  Views  . . . 

. .  75c  per  100 

1.12# 

3.75 

150 

25  Vacation  Time . 

$1.50  per  100 

2.25 

3.75 

50 

26  Outing  Set . 

.  1.50  per  100 

.75 

1.25 

50 

20  Vignetted  Birthday  Cards 

1.50  per  100 

.75 

1.25 

50 

20  Mezzo  Birthday  Cards . 

.  1.50  per  100 

.75 

1.25 

50 

28  Vignetted  Florals  . 

.  1.50  per  100 

.75 

1.25 

50 

25  Postal  Playing  Cards . 

.  1.50  per  100 

.75 

1.25 

50 

24  Atheletic  Girls . 

.  1.50  per  100 

.75 

1.25 

50 

21  Art  Poets’  Quotation  Cards. . 

2.50  per  100 

1.25 

1.25 

Jobbers’  Price. 
Retail  Value  . 

.$17.15 

$50.00 

OUR  PRICE,  including  $3.00  Rack,  $12.00 


You  get  300  8EASONA  SLE  cards  of  the  highest  artistic  excellence,  all  unique,  new  and  catchy,  especially  adapted  for  Vacation  and  Holiday  time,  every  one  of  them  an  Art  Card  that  will 

sell  for  3  cents  each. 

You  get  500  Greeting  Cards,  Birthday  Cards,  Floral  Cards,  beautiful  Surf  Cards,  Marine  Vitws,  Landscapes,  Athletic  Girls,  Comics,  and  hundreds  of  other  beautiful  Art  Cards  in  colors,  as  well  as 
hundreds  of  Comics  that  are  exceptional  sellers  and  entirely  new  subjects . 

T  he  WHO LE  line  of  Post  Cards  is  exclusively  new,  blight,  catchy,  artistic,  and  have  the  selling  qualities  that  no  other  series  of  Post  Cards  offered  by  any  other  Publishing  House  can  claim. 

Every  card  in  the  whole  2000  is  printed  in  from  four  to  ten  colors — no  black  and  white  or  cheap  cards  in  the  asortment. 

You  make  a  clean  profit  of  $38  OO  on  an  investment  of  $12  00. 

This  is  the  Post  Hard  Age,  and  what  the  people  are  looking  for  is  new,  bright,  clear-cut  Art  Post  Cards  that  have  snap  and  selling  qualities,  and  we  are  offering  you  an  assortment  of  nearly 
300  different  subjects  of  Post  Cards,  a  proposition  that  must  appeal  to  everybody  who  wants  a  big  variety  of  fine,  quick-selling  Post  Cards. 

This  is  purely  and  simply  aw  advertising  offer.  The  2000  cards  are  only  a  starting  proposition.  The  $3.00  Revolving  Rack  is  given  free  only  with  your  original  order.  Addi¬ 
tional  Racks  furnished  at  $3.00  each.  We  want  to  sell  you  at  least  2000  cards  a  month  for  the  next  three  years,  or  perhaps  five  years.  We  are  willing  to  pay  money  to  get  our  line  started 

in  your  city. 

•  n  k>M°w  up  this  series  of  Post  Cards  each  month  with  unique  and  attractive  Post  Card  Novelties,  so  that  you  will  be  ahead  of  your  competitor  all  of  the  time  with  the  best-selling  line  of  novelties 
in  Post  Cards  ever  offered  the  public. 

It  will  be  worth  twice  the  money  you  originally  invest  for  our  sample  line,  to  be  on  our  list  of  Post  Card  dealers. 

Of  course,  you  can  buy  where  you  like.  We  are  not  spending  money  in  giving  you  a  valuable  concession,  unless  we  know  that  we  can  secure  your  business  for  the  future,  and  that  is  the  object  we  have 
in  making  this  magnificent  proposition  to  you.  The  sale  of  these  cards  at  two  for  five  cents  will  net  YO  U  #38.00.  Think  of  getting  $30.00  for  an  outfit  that  costs  you  only  #12.00.  Nothing  like  it  has 
ever  been  heard  of.  Many  of  these  cards  retail  readily  at  five  and  ten  cents  each. 

Roji’t  let  your  competitor  get  ahead  of  you!  Wire  us  to  hold  your  city  for  you,  and  mail  your  order  at  once. 

2000  Cards  and  Rack ,  all  for  $ 12.00 ,  E.  O.  R .  Chicago ,  30  days  net,  less  2  per  cent,  for  cash  in  ten  days. 


239  Live  Merchants  read  this  Advertisement  last  week  and  placed  their 

orders  for  these  remarkable  goods.  Think  of  239  orders  from  one  advertisement  in 
a  trade  paper.  This  is  conclusive  evidence  that  the  average  merchant  knows  a  good  thing  when  he 
sees  it.  We  repeat  the  advertisement  this  week  for  the  benefit  of  the  merchants  who  did  not  read 
it  last  week.  If  interested,  act  quickly.  BURTON  H.  CORBETT  &  CO. 


A  CHALLENGE  OFPER! 

The  Greatest  Publishers’  Offer  Ever  Made ! 

This  is  an  Offer  of  TWO  THOUSAND  POST  CARDS  and  a 
POST  CARD  REVOLVING  SHOW  RACK  that  we  Challenge 
Any  House  in  the  United  States  to  Duplicate  for  the  Honey. 

2000  ART  POST  CARDS  entirely  new,  all  exclusive  subjects,  all  sellers  from  two  for  five 
cents  to  five  and  ten  cents  each.  Cards  that  sell  and  CARDS  THAT  PEOPLE  BUY,  Cards  that 
people  want,  CARDS  THAT  HAVE  NOT  BEEN  ON  THE  MARKET  BEFORE,  Cards  with 
originality  and  exclusiveness  and  every  card  a  SELLER. 

These  cards  will  sell  net  for  $50.00.  YOU  make  $38.00  on  the  transaction  and 

Get  a  Beautiful  24  arm  30-in.  high  Post 

Card  Display  Stand  Free  of  Charge  Besides 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir: — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  halt  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Hollands  Gin. 

Also  known  as  Schiedam,  Gen¬ 
eva,  or  Dutch  gin.  These  are  all 
rich,  soft,  oily,  mellow  and  aroma- 
tised  varieties  of  gin,  distilled 
mostly  at  Schiedam,  in  Holland, 
and  exported  to  this  country  both 
in  cask  and  in  old-fashioned  dark- 
colored  square  bottles,  which  are 
usualy  packed  in  cases  with  hemp 
husks.  Hollands  gin  is  generally 
made  from  two  parts  of  the  best 
unmalted  rye,  one  part  of  malted 
bigg,  ground  to  a  coarse  meal  and 
flavored  with  juniper  berries.  The 
distillers  most  noted  for  Hollands 


add  a  little  pure  Strasburg  turpen¬ 
tine  and  a  handful  or  two  of  hops 
to  the  spirit  along  with  the  juniper 
berries  before  rectification. 

At  Rotterdam  sweet  fennel  seed 
is  commonly  added,  while  at  Wee- 
soppe,  Strasburg  turpentine  and 
fennel  seeds,  or  essential  oil  of  fen¬ 
nel,  are  often  substituted  for  a 
large  portion  of  the  juniper  berries. 

Hominy. 

A  popular  American  food  made 
from  white  Indian  corn  or  maize. 

The  maize  is  hulled  or  broken 
and  more  or  less  coarsely  ground 


and  sifted.  It  is  afterwards  pre¬ 
pared  for  the  table  by  adding  milk 
or  water  and  boiling. 

Horse-radish. 

The  pungent  and  stimulating  root 
of  the  perennial  herbaceous  plant 
Cochlearia  armoracia,  a  species  of 
scurvy  grass. 

This  root  contains  a  volatile  oil 
very  similar  to  mustard  oil,  with 
about  30  per  cent,  of  sulphur,  and 
is  one  of  the  most  effective  anti¬ 
scorbutics  known.  Horseradish 
provokes  the  appetite  and  aids  di¬ 
gestion.  It  is  usually  scraped  raw 
and  used  as  an  accompaniment  to 
roast  beef,  both  as  a  condiment  and 
garnish,  the  taste  of  it  being  warm 
and  pungent  like  mustard. 

St.  Louis,  Mo.,  Authorities  Against 
Preservatives. 

The  Health  Department  of  the 
City  of  St.  Louis,  Mo.,  is  about  to 
take  measures  against  all  persons 
using  preparations  known  as 
“Frostine,”  “Iceine,”  “Preserva- 
line,”  “Frigerine”  and  “Preservo.” 
The  Commisssioner  bases  his  order 
on  the  report  of  Acting  City  Chem¬ 
ist  Otto  A.  Daudt,  who  branded  all 
the  preparations  “Injurious  and 
detrimental  to  the  public  health.” 


The  order  was  sent  to  F.  X.  M 
hall.  Chief  City  Meat  Inspector,  i 
structing  him  to  order  all  usi 
these  or  similar  preparations  as  |q 
preservatives  to  cease  doing  so 
once  under  penalty  of  prosecutu 
In  his  report  regarding  the  presi 
vatives,  which  he  examined,  Jv 
Daudt  says :  “The  sample  known 
‘Frostine’  consists  of  sulphite 
sodium.  The  action  of  the  sulph 
on  meat  appears  to  be  threefold, 
undoubtedly  checks  the  growth 
organisms,  preserves  the  red  co 
of  the  meat  and  acts  as  a  deodora 
thereby  masking  the  odor  of  •< 
composition.  The  effect  of  the  2 
dition  of  the  sulphite  to  the  me 
on  the  human  subject,  is  to  cat 
eructations  of  sulphur  dioxide  g 
unpleasant  taste,  vomiting  with  d 
comfort,  oppression  and  headac 
lasting  several  hours.  In  additi 
to  these  subjective  symptoms,  th< 
is  reason  to  believe  that  sulphi 
are  liable  to  cause  organic  chans 
in  the  abdominal  organs,  especia 
the  kidneys,  even  though  symptc 
of  poisoning  are  not  at  once  111a 
fested.  Samples  of  ‘Iceine,’  ‘F 
servaline,’  ‘Frigerine’  and  ‘I’ 
servo’  are  equally  as  injurious  a 
detrimental  to  the  public  health.' 


Boom  Your  Own  Business 


Five  Sizes. 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  is  home-made? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net? 

Good  kraut  recipe  free. 

Order  through  jobber  or  direct. 

John  E,  Smith’s  Sons  Co. 

51  Broadway  *  BUFFALO,  N.  Y. 


Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 

SWIFT  &  COMPANY,  U.  S.  A. 


- 


The  Easy  Soap 


A  soap  only  gets  famous  from  cabin  to  palace  if  it  makes  good. 
Fels=Naptha  does;  does  every  time  it’s  used  in  “the  Fels=Naptha  way;” 
that’s  why  it  “keeps  on  keepin’  on.” 

And  moreover  Fels=Naptha  is  easy  on  the  wash;  easier  on  the  worker. 

In  its  io-bar-carton-packing  it  is  the  easiest  soap  on  grocer  and  clerk 
(for  handling). 

PHILADELPHIA 


FEIS  6  CO. 
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I, 


The  Selling  Age. 

I  heard  something  from  a  grocer 
,t  week  which  made  me  realize 
>re  deeply  than  ever  what  a  sell- 
r  age  we’re  in.  They  say  there’s 
;tone  age  and  an  iron  age,  but,  by 
d,  this  is  the  selling  age — the  age 
len  the  man  who  can  sell  things 
king. 

This  particular  grocer  was 
shed  into  the  grocery  business 
thout  much  say.  By  trade  lie’s 
engraver.  He  married  a  girl 
lose  father  had  a  prosperous 
tie  store  in  West  Philadelphia, 
le  day  al^out  two  years  ago  the 
1  fellow — nice  old  man  he  was — 
d  a  stroke  which  put  him  down 
d  out.  There  was  nobody  to 
<e  hold  of  the  business  but  the 
n-in-law,  and  he  up  and  did  it. 

He  didn't  vant  to  do  it.  Told  me 
after  he’d  been  in  it  for  about 
le  months.  I  didn't  think  he’d 
iv  in.  Pie  was  a  thoughtful  fel- 
vv,  a  great  one  to  sit  down  and 
'  ink  things  out.  I  tried  to  per- 
ade  him  to  settle  down  and  make 
III) i  his  mind  to  stay  in. 

Ill  “It’s  a  good  business,”  I  said ; 
,  ou'll  get  used  to  it  after  a  while 
bid  I'm  sure  you’ll  like  it.  You 
I  n  make  more  out  of  it  than  you 
n  at  engraving.  Besides  that, 

*  ho  is  there  to  run  the  thing  but 

;  .u?” 

:  “Well,”  he  said,  “it  would  be  dif- 
rent  if  I  was  cut  out  for  it,  but 
n  not.  I  don’t  get  much  pleasure 
-  om  mixing  with  people,  and  that’s 
:actlv  what  a  busines  man  needs 
do.’’ 

As  I  say,  I  really  didn't  expect 
would  stay  in.  I  didn’t  see  him 
!  ;ain  until  last  week,  when  I  hap- 
;  j  :ned  to  be  passing  his  store  and 
ent  in.  .  It  was  a  new  place.  1  le 
id  torn  a  part  of  the  house  out 
id  given  himself  more  store  room, 
id  he  had  put  in  new  fixtures  and 
I  iproved  it  in  dozens  of  ways. 
|  ad  more  clerks  than  he  used  to 
(lave,  too. 

“Well,  I  see  you  stayed  in,”  1 
lid  when  I  finally  got  at  him. 
"Oh,  yes,”  he  said,  “and  I’m  glad 


did  now.” 

“Why  the  place  is  wonderfully 
1  iproved,”  I  said.  “What  have 
hi  done  to  it  ?” 

“Well,”  he  replied,  “I’ve  got  a 
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pretty  good  thing  here  now.  I’m 
putting  $50  away  in  bank  every 
week,  outside  of  everything  includ¬ 
ing  household  expenses.  You  re¬ 
member  the  last  time  I  saw  you,  I 
was  talking  about  pulling  out. 
Well,  one  night,  I  think  it  was  the 
very  next  week  after  that,  I  sat 
down  to  work  the  thing  out.  Was 
I  to  stay  in  or  wasn’t  I  ?  I  felt  that 
I  hadn’t  made  good  at  all.  I 
couldn’t  warm  up  to  meeting 
people  and  selling  goods.  I  had 
never  done  it  and  I  really  didn't 
know  how.  I  decided  that  that  was 
the  reason  I  didn’t  like  the  busi¬ 
ness — because  I  couldn’t  sell  goods, 
and  the  reason  I  couldn’t  sell  goods 
was  because  I  didn’t  know  how  to 
approach  people.  So  I  began  to 
figure  out  whether  there  was  any 
way  I  could  learn  to  approach 
people,  and  I  thought  I’d  try  it.  So 
I  did ;  I  tried  it  the  very  next  day. 
Instead  of  hiding  in  the  back  of  the 
store  when  a  customer  came  in,  in 
hopes  one  of  the  clerks  would  wait 
on  her,  I  butted  right  in  and  forced 
myself  to  wait  on  everybody  I 
could.  I  tried  to  sell  the  goods, 
too ;  that  is,  I  did  all  I  could  to 
persuade  a  customer — see  ?  There’s 
a  rule  about  it,  I  thought,  and  the 
rule  can’t  be  anything  but  simply 
telling  the  points  of  the  goods  to 
the  people  that  you  wanted  to  buy 
them.  It  was  hard  work  at  first — 
I’m  no  talker.  But  I  worked  hard 
at  it,  and  I’ll  bet  any  clerk  here  will 
tell  you  to-day  that  I’m  the  best 
salesman  in  the  store.  It's  all  rot 
about  the  salesman  being  born. 
Nobody  could  be  less  cut  out  for 
one  than  I  was.  I  simply  went  at  it 
and  reasoned  it  out,  and  I  won  out. 
There’s  no  secret  about  selling 
goods.  Here  are  the  goods  and 
here  is  the  customer.  What  shall 
you  say  to  make  the  customer  want 
the  goods?  Simply  tell  her  why 
you  think  she  ought  to  have  ’em ; 
that’s  all.  If  your  reasons  arc  any 
good,  you’ve  got  her.” 

By  George,  I  think  that  fellow 
has  done  a  wonderful  thing!  lie 
saw,  all  right — that  in  order  to  get 
ahead  he  had  to  become  a  producer 
— a  man  *  who  sold  goods.  I  le 
taught  himself  the  selling  faculty 
and  lie’s  a  success  to-day. 

It’s  the  salesman’s  age,  all  right. 
The  man  who  can  sell  goods,  either 
on  the  street  or  in  a  retail  or  whole¬ 
sale  store,  is  surer  of  a  job  to-day 
than  anybody  else  I  can  think  of ! 
He’s  wanted.  He’s  a  producer — he 
brings  business — he  helps  to  carry 
the  load.  Not  one  minute  need  he 


We  Gan  Furnish  You  With  Sales- 
men  Who  Can  Sell  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


“An  Emblem  of  Pnrity” 

Carter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 
Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


The  Only  Complete  Butter  Cutting  and  Printing 

Machine  In  the 
World  — 

MADE  IN  THREE  SIZES 

The  only  machine  that 
Prints,  Gauges  Weights 
absolutely  fine  and  takes 
care  of  all  parts. 

No  hand-press  or  other 
device  needed. 

Send  for  Catalogues 

AMERICAN  BETTER  CUTTING  MACHINE  CO. 

21  JAY  STREET,  NEW  YORK  CITY,  N.  Y. 


He 

—  Grades  ===== 

It 

“Extra” 

One  reason  why  it’s  safer  for  you  to  sell 

Gurnse  Butter 

than  other  butter : — 

As  an  extraordinary  precaution  we  have 
every  pound  of  it  inspected  by  the  official 
inspector  of  the  Philadelphia  Produce  Ex¬ 
change.  He  looks  it  over  with  the  utmost 
closeness — examines  it  for  every  phase  of 
quality  and  after  he’s  through  grades  it 
“extra,”  the  highest  grade  known  to  the 
butter  trade. 

Your  reputation  depends  more  on  the 
butter  you  sell  than  most  other  things. 
Here’s  reputation-insurance  for  you. 

P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 
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give  to  worrying  over  his  living — 
if  he's  a  real  salesman  a  dozen  hands 
will  be  stretched  out  for  him  all  the 
time. 

I  looked  over  the  want  ads.  in  one 
of  the  Philadelphia  papers  last  Sun¬ 
day.  How  many  ads.  do  you  think 
there  were  for  salesmen?  Just  32! 
And  only  one  salesman  advertising 
for  a  job  !  Why,  some  of  those  ads. 
for  salesmen  held  out  inducements 
that  were  actually  glittering.  “One 
of  our  men  makes  $5,000  a  year,” 
one  of  the  ads.  said.  Another  one 
read  “$3,000  a  year  to  the  right 
man.” 

And  that’s  the  point — there’s 
no  limit  to  the  salary  of  a 
salesman  to-day  except  his  own 
ability.  He  makes  his  own 
limit  entirely.  Any  firm  on 
earth  will  pay  him  according  to  the 
goods  he  sells,  if  it’s  at  the  rate  of 
a  million  dollars  a  year.  All  he 
needs  to  do  is  to  produce — produce! 
If  he  gets  $25  a  week  and  sells 
$50,000  a  year,  he  can  get  $50  a 
week  next  year  if  he  sells  $100,000. 
And  if  he  raises  it  still  further  to 
$200,000  he  can  get  $100  a  week, 
and  so  on  up  to  any  old  figure. 

T  tell  you  what’s  tfie  truth,  that 
if  money  was  my  only  object  I’d 


rather  be  a  good  salesman  to-day 
than  anything  else  on  earth  in  the 
business  line.  And  if  I  were  a  bum 
salesman  I'd  never  rest  day  or  night 
until  I'd  made  myself  a  crack-a- 
jack ! 

It  can  be  done,  you  know,  if  you 
go  ahead  and  do  it. 

The  Stroller. 


Pennsylvania  News  Items. 

The  Reading  Wholesale  Grocery 
Co.,  of  Reading,  Pa.,  capitalized  at 
$50,000,  has  been  granted  a  charter. 
The  officers  of  the  new  concern  are  : 
President,  E.  j.  Morris ;  vice-presi¬ 
dent,  Meyer  Merzbachcr ;  secretary, 
Joseph  E.  Morris,  and  treasurer, 
Adolph  Kauffman. 

Another  action  instituted  in  Pitts¬ 
burg  last  week  in  the  United  States 
Circuit  Court  is  expected  to  force 
the  Federal  authorities  tq  take 
action  in  the  fight  of  retail  dealers 
against  the  Pittsburg  Trade  Asso¬ 
ciation,  which  is  declared  by  retail¬ 
ers  to  be  a  combination  in  restraint 
of  the  produce  trade.  W.  1 1.  Ar¬ 
bour,  who  is  leading  the  attack  on 
the  Exchange,  who  has  an  applica¬ 
tion  for  an  injunction  pending  in 


the  State  courts,  filed  a  petition  in 
the  United  States  Circuit  Court 
asking  that  the  court  set  aside  the 
constitution  and  by-laws  of  the  as¬ 
sociation.  This  action  is  expected 
to  lead  to  an  investigation  by  the 
Interstate  Commerce  Commission. 
Forty  of  the  largest  wholesale  deal¬ 
ers  in  the  city  arc  named  as  defend¬ 
ants. 

Dr.  George  E.  Conrad,  one  of 
Johnstown’s  most  prominent  phy¬ 
sicians,  publicly  stated  last  Tuesday 
that  much  of  the  gastric  and  intes¬ 
tinal  derangement  so  alarmingly 
common  in  that  city  just  now  is  due, 
not  to  the  action  of  so-called  pto¬ 
maines  in  food,  but  largely  to  the 
quality  of  California  fruit  offered 
for  sale  there.  Dr.  Conrad  believes 
that  if  the  State  Health  P>oard  be¬ 
gins  an  investigation  of  the  local 
conditions  of  foodstuff  sale  it  should 
without  fail  pay  attention  to  some 
dangerous  almost  criminal,  prac¬ 
tices  of  the  California  Fruit  Trust 
“Oranges  and  ordinarily  bananas 
are  healthful  and  contain  nothing 
deleterious,”  said  Dr.  Conrad,  “but 
fruit  of  a  thin  skin  coming  from 
California  at  this  time  of  the  year 
are  little  less  than  rank  poison. 


Take  a  pear,  for  instance,  or  a  0 

fornia  plum.  Out  in  that  conn 

the  growers  first  wash  all  til 

fruits  and  then  dip  them  in  a  so 

tion.  Some  of  them  even  inject 

preservative  into  the  fruit.  1 

long  journey  across  the  contine 

shaking  and  frequent  handli 

tend  to  rot  the  fruit,  and  to  prev 

this,  or  at  least  prevent  the  e 

deuces  of  overripeness  or  de< 

from  becoming  visible,  a  solutioi 

used.  The  solution  itself  may 

harmless,  but  by  its  use  fruit  is  s 

and  eaten  which  is  highly  dang 
•  % 


Florida  Fruit  Men  Say  Califor 
Growers  Get  Better  Freight  Rat* 

Florida  fruit  growers  h; 
lodged  a  protest  with  the  Interst 
Commerce  Commission  claim: 
that  California  growers  are  rece 
ing  discriminating  benefits 
freight  rates  which  militate  agai 
them  in  supplying  the  New  Y( 
market.  For  example,  the  chai 
of  hauling  oranges  from  Califor 
to  New  York,  a  distance  of  3,; 
miles,  is  $1.15  a  hundred  poun 
The  haul  from  Florida  to  N 
York,  1,200  miles,  is  94  cents,  o 
shade  less  on  some  fruits.  A  he 
ing  has  been  asked  for. 


LET  US  HELP  YOU 
SAVE  ’EM 

Maryland  Biscuits,  Butter 
Snaps,  Cream  Lunch,  Cream 
Oyster,  Graham  Wafers,  After¬ 
noon  Teas,  Banquet  Wafers  and 
Vanilla  Wafers,  if  they  are  the 
ones  WE  make  all  add  to  your 
collection  of  Universal  Coupons, 
as  we  are  giving  them  to  you 
with  all  your  purchases  of  these 
goods.  We  have  selected  Uni¬ 
versal  Coupons  because  they  are 
the  most  valuable  premium 
vouchers  in  existence,  and  will 
bring  you  anything  you  want 
without  cost  to  you. 

MARYLAND  BISCUIT  CO. 

516-22  South  Charles  St. 

Baltimore,  Md. 


WILL  YOU  ACCEPT 

A  free  gift  of  real  value  from 
us?  If  you  will  buy  and  push 
our  Chocolates  and  Confection-' 
ery  and  save  the  Universal  Cou¬ 
pons  we  give  you.  These  cou¬ 
pons  are  exchangeable  for  any¬ 
thing  you  may  need  and  our 
goods  will  keep  your  trade  com¬ 
ing  to  you.  No  matter  what  you 
may  want,  you  can  get  it  quicker 
if  you  make  it  a  point  to  ac¬ 
quaint  your  trade  with  the  prod¬ 
ucts  of 


THE  LIPPS-MURBACH  CO. 
Baltimore,  Md. 


MIGHT  AS  WELL 
TAKE  ’EM 
THEY’RE  FOR  YOU 


Because  they  save  your 
pocketbook,  just  as  Electric 
Washing  Compound  saves  your 
customers  hard  work,  makes 
washing  easy  and  doesn’t  dam¬ 
age  the  most  delicate  fabric. 

By  pushing  the  sale  of  Elec¬ 
tric  Washing  Compound  you 
not  only  make  friends,  but  you 
add  to  your  collection  of  Uni¬ 
versal  Coupons. 


ATLANTIC  MANUFACTUR¬ 
ING  COMPANY. 
Baltimore,  Md. 


WE  GIVE  THEM 


Because  we  believe  the  re¬ 
tailer  will  do  more  good  by 
pushing  our  products  than  the 
newspapers  and  magazines  will, 
we  have  spent  a  large  part  of 
our  advertising  appropriation 
for  Universal  Coupons,  and 
hereafter  will  give  them  to  our 
customers  as  any  other  induce¬ 
ment  for  them  to  push  the  sale 
of  our  Bread,  Pies,  etc.,  besides 
their  quality. 


THE  ABC  BREAD  and 
PIE  CO. 

104-10  West  Bar  re  St. 
Baltimore,  Md. 


Premium  Soap 
Magnetic  Scourer 
Bleacher 
Sil  San 
White  Flyer 
Apple  Blossom 
GIVE  THEM  Palm  Tar 


WHOA! 
DON’T 
FORGET 
THAT  WE 


Our  Soaps,  which  need  no  in¬ 
troduction  to  your  customers, 
bring  you  Universal  Coupons, 
too.  We  know  most  of  you  sell 
our  goods,  but  we  want  you  to 
sell  MORE  of  ours  and  LESS 
of  the  other  fellow’s.  We  be¬ 
lieve  you  will  if  we  help  you 
get  a  piano  free,  or,  in  fact,  al¬ 
most  anything  you  may  need 
which  you  would  otherwise  have 
to  draw  on  your  bank  account 
for. 


THE  CHRISTOPHER 
LIPPS  CO. 
Baltimore,  Md. 


QUESTION- What  is  the  UNIVER 
SAL  COUPON? 


ANSWER— The  most  valuable  prem 
ium  voucher  ever  issued. 


QUESTION— What  does  it  cost  us? 

ANSWER — Nothing, 

QUESTION — Is  it  like  a  trading 
stamp  ? 

ANSWER— No,  because  instead  of  ad 
ding  to  your  expense  it  adds  to  you 
profit. 

QUESTION  —  Why  should  we  pusll 
goods  bearing  UNIVERSAL  00U 
PONS? 

ANSWER— Because  they  represent  ai 
additional  profit  vou  can’t  get  witl 
other  brands  of  goods. 

QUESTION— How  can  we  find  ou 
what  we  can  get  for  them  ? 

ANSWER— Write  the  Manufacturers 
Trade  Mark  Association,  253  Broad 
way,  New  York,  for  a  free  catalogue 

QUESTION— How  much  would  the' 
amount  to  in  a  year  to  the  ordinary 
grocer  ? 

ANSWER— $500  to  $1000. 


For  Further 
Information  write 


Baltimore 
Manufacturers 
Advertising 
Association 


312  INorthi  Paca  Street,  BALTIMORE,  Maryland 
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We  would  be  pleased  to  have  for  publication 
this  column  the  ideas  of  our  readers  upon 
it  being  understood  that  we  do 
responsible  for  any  views 
pressed  therein.  All  communications  must 
accompanied  by  the  writer’s  name  and  ad- 
ess  as  an  evidence  of  good  faith,  but  not 
scessarily  for  publication.  All  inquiries 
ithin  our  power  to  answer  will  also  be 
>ticed  in  this  department. 


Two  Questions. 

Troy,  N.  Y.,  Sept,  n,  1907. 
Editor  “Grocery  World.” 
Question  Department. 

Dear  Sir: — From  watching  the 
.lestions  of  others  in  your  depart- 
lent,  we  take  the  notion  to  ask  a 
:w  ourselves.  We  know  a  case 
here  an  inspector  for  the  pure 
xxl  law,  upon  a  storekeeper  declin- 
ig  to  sell  him  certain  goods  upon 
is  shelves,  walked  behind  the 
i  )unter,  took  such  of  the  goods  as 
i  J  wanted  and  carried  them  away 
>r  analysis.  Our  inclination,  and 
think  our  course  of  action,  would 
! :  to  throw  him  out  bodily.  What 
'  your  advice  in  this  matter,  vital 

*  all  grocers? 

;  We  are  having  much  trouble  this 
:ar  from  creamery  butter  spoiling 
the  customer’s  hands,  like  reno- 
ited.  Seems  fine  when  we  cut  it. 
/e  are  paying  26^2  and  27  cents 
»om  the  largest  commission  deal¬ 
's  in  this  vicinity.  Did  not  use  to 
"ive  this  bother.  What  shall  we 
b  to  obviate  it? 

If  we  make  complaint  and  get 
le  lot  that  keeps,  next  lot  ^vill 
>oil.  What  is  the  trouble? 

Yours  truly, 

B. 

Under  the  New  York  State  food 
.  w  an  inspector  is  given  the 'right 

•  enter  all  buildings  and  break 
>en  packages,  if  necessary,  in  order 
'  take  samples,  but  must  render 
'oper  return  for  them.  You  would 
ive  the  right  to  forcibly  eject  him 
'ovided  he  did  not  produce  proper 
edentiale  showing  himself  to  be  an 
spector;  otherwise  it  would  be  a 

psky  business. 

kAs  to  the  butter,  you  have  been 
tting  poor  goods.  If  creamery 
utter  is  good  and  properly  taken 
ire  of,  there  is  no  reason  why  it 
lould  spoil.  The  fault  is  wholly 
ith  the  quality. 

*  *  * 


The  Spice  Market. 

Baltimore,  Md.,  Sept.  12,  1907. 
ditor  “Grocery  World.” 

Dear  Sir: — We  have  to  report 
oderate,  active  market  for  tli 
eek.  There  is  a  good  deman 
|'°m  the  jobbing  trade.  There  ha 
“en  some  heavy  speculative  tradin 
nutmegs.  Otherwise  condition 
'e  practically  unchanged. 


Pepper. — Spot  demand  strong 
and  practically  unchanged  prices. 
Lampong-  is  in  big  demand. 

White  Pepper. — Stocks  of  all 
grades  small.  The  demand  is  very 
good  at  present  prices,  which  are 
exceedingly  low. 

Cayennes. — All  grades  in  very 
good  demand.  Prices  are  firmer. 

Cloves  are  rather  quiet  and  a  trifle 
firmer,  due,  we  think,  to  higher 
prices  abroad. 

Pimento  (Allspice). — J  amaica 
holders  are  offering  sparingly.  Spot 
holders  are  not  anxious  sellers  at 
present  market  values.  There  is  a 
heavy  shortage  in  crop  and  it  looks 
to  11s  like  higher  prices  will  rule 
during  this  fall  and  winter. 

Mace  continues  scarce  and  the  de¬ 
mand  is  increasing. 

Nutmegs  are  weak,  but  practi¬ 
cally  unchanged.  The  present  is 
without  question  the  time  to  buy, 
as  we  consider  nutmegs  good 
property  at  present  values. 

Gingers  are  somewhat  firmer. 
Jamaicas  still  high. 

Green  Ginger  Root. — Now  arriv¬ 
ing  freely  and  in  good  steady  de¬ 
mand,  which  should  continue  for 
sixty  days. 

Seeds. — Celery  is  up  about  an  l/%. 
Caraway  is  firmer  and  is  now  held 
at  7%  cents.  Coriander  seed  ad¬ 
vancing  slightly  and  much  higher 
prices  are  looked  for. 

Yours  truly, 

McCormick  &  Co. 

*  *  * 

Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  Sept.  13,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — It  looks  like  there  is 
an  active  market  ahead  of  us  for 
nearly  all  lines  of  staple  canned 
goods.  The  month  of  September  is 
usually  the  largest  month  in  point, 
of  sales  in  the  whole  year  in  this 
market,  and  this  month  will  prob¬ 
ably  prove  to  be  no  exception 
This  week  the  leaders  in  activity 
were  tomatoes  and  apples.  The 
continued  buying  of  tomatoes, 
chiefly  for  prompt  shipment,  causes 
a  firm  market  for  that  article.  The 
weather  turned  warm  and  season¬ 
able  early  in  the  week,  and  under 
its  influence  the  tomato  crop  should 
be  greatly  benefited  if  it  continues 
next  week.  It  is  entirely  a  question 
of  weather  conditions  during  this 
month  as  to  the  course  of  the  to¬ 
mato  market,  and  one  man’s  guess  is 
as  good  as  another’s  in  that  direc-. 
tion.  The  vines  are  luxuriant  and 
full  of  green  tomatoes  ready  to  ripen 
up  if  the  weather  is  favorable.  The 
receipts  of  raw  tomatoes  during  the 
week  were  no  larger  than  in  the 
week  previous,  causing  a  continua¬ 
tion  of  the  high  prices  for  canning 
purposes.  The  developments  dur¬ 
ing  the  next  ten  days  or  two  weeks 
will  be  of  more  than  usual  impor¬ 
tance. 

The  apple  market  closed  last  week 
with  no  indication  of  the  activity 
and  quick  advance  in  prices  that  de¬ 


veloped  immediately  at  the  opening 
on  Monday.  As  if  by  some  pre¬ 
arranged  plan  buying  orders  were 
wired  in  from  nearly  all  sections 
and  found  a  market  well  sold  up, 
with  smaller  receipts  of  the  fresh 
fruit  at  higher  cost.  Consequently 
the  prices  of  the  canned  article  ad¬ 
vanced  rapidly  and  continued  to 
harden  up  to  the  closing.  Nearly 
every  crop  this  season  has  been  a 
disappointment. 

Comparatively  few  articles  were 
entirely  inactive  this  week.  All  the 
staples  were  fairly  active,  and  nearly 
all  the  other  articles  in  the  list,  some 
to  a  limited  extent  only,  shared  in 
the  demand.  The  receipts  of 
peaches  have  not  increased.  No 
new  pears  will  be  canned  until  late 
in  this  month,  or  early  in  October, 
and  no  prices  are  made  for  them  yet. 
New  lima  beans  are  coming  in,  but 
are  too  high  yet  for  canning. 
Blackberries  and  string  beans  are 
strong. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 

No.  2. 

Baltimore,  Md.;  Sept.  13,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — There  are  practically 
no  future  tomatoes  being  offered. 
Packing,  both  in  Baltimore  and  the 
country,  is  going  on  very  slowly. 
Reports  are  conflicting.  '  Some  of 
them  say  that  if  there  is  good 
weather  during  the  balance  of  this 
month  and  the  early  part  of  Oc¬ 
tober  there  will  be  a  big  pack. 
Others  say  that  considerable  dam¬ 
age  has  already  been  done  by  blight 
and  unfavorable  weather  conditions 
so  far,  and  that  even  should  frost 
hold  off  there  will  be  a  shortage  in 
the  pack.  Just  at  this  time  we  be¬ 
lieve  the  less  said  about  the  tomato 
situation  the  better.  There  is  cer¬ 
tainly  a  large  acreage,  and  if  the 
weather  conditions  continue'  good 
throughout  this  month  a  good  many 
tomatoes  are  going  into  cans. 
There  is  a  heavy  demand  for  toma¬ 
toes  in  sight,  however,  both  from 
packers  who  are  sold  short  and  from 
the  trade,  and  the  outlook  appears 
to  be  for  a  healthy  market  under 
any  circumstances. 

Packers  have  been  working  on 
apples  for  a  short  time  and  orders 
are  coming  in  very  freely  for  them 
— in  fact,  a  good  deal  faster  than 
the  goods  can  be  packed,  and  this 
is  causing  an  advance  in  the  market. 
The  market  closes  at  95  cents  to  $1 
per  dozen  for  No.  3s  and  $3  to  $3.10 
per  dozen  for  No.  10s. 

Squash — Pumpkin — Packing  has 
been  light  so  far. 

Pie-grated  pineapple  is  in  good 
demand,  but  is  nearly  cleaned  up  in 
this  market.  Other  grades  are  held 
in  light  supply. 

Corn. — The  market  is  somewhat 
firmer  and  a  little  higher.  Offer¬ 
ings  of  future  corn  are  limited  and 
the  outlook  for  the  crop  is  reported 
not  very  satisfactory. 

Peaches. — The  situation  is  un¬ 
changed.  A  few  peaches  are  being 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  a  side  line. 


The  Sun  Never  Sets 


WHERE  THE 

Brilliant  Lamp  Bums 

and  no  other  light  half  is o  good  or 
cheap.  It’s  economy  to  use  them, 
a  saving  of 

60  TO  76  PER  CENT. 

over  any  other  artificial  light, 
which  is  demonstrated  by  the 
many  thousands  in  use  for  the 
last  nine  years  all  over  the 
world.  Write  for  G.  W.  cata¬ 
log  ;  it  tells  all  about  them  and 
our  system.  100  Candle  power 


BRILLIANT  GAS  LAMP  CO. 

42  State  Street,  Chicago,  lit. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  C  St.,  (V.  IV.,  Washington ,  0.  C 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  VI. 


Are  You  One 
of  the 

Silly  Ones? 


In  any  year  when  a  future 
canned  goods  contract  is  of 
any  use  at  all,  it  is  important 
that  you  should  get  all  you 
bought.  That  is  the  only 
reason  why  you  bought  ahead 
— to  protect  yourself  against  a 
shortage. 

Isn’t  it  silly  then  to  allow 
your  future  protective  contract 
to  be  wholly  neutralized  by 
letting  your  jobber  deliver 
what  he  pleases  ?  If  you  are 
not  to  get  what  you  bought, 
why  buy  ahead  at  all  ? 

You  can  get  all  you  bought 
by  buying  Blue  Bell  or 
Clover  Farm  canned  goods. 
We  give  your  jobber  100  per 
cent,  contracts  on  them,  and 
he  can  give  it  to  you. 


Strasbaugli,  Silver  &  Co. 

ABERDEEN,  MARYLAND 
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packed  from  day  to  day,  but  not 
enough  to  cause  any  change  in  the 
market;  in  fact,  prices  still  show 
an  upward  tendency. 

A  few  sweet  potatoes  have  been 
packed  here,  but  not  enough  to 
amount  to  anything.  I  he  heavy 
packing  of  s:weet  potatoes  will 
hardly  be  on  until  the  latter  part  of 
this  month  or  some  time  in  October. 
We  are  quoting  No.  3  standards  for 
Baltimore  delivery  at  90  cents  per 
dozen,  less  IJ4  per  cent. 

Beans. — Both  string  and  wax 
arc  in  good,  strong  shape.  The  ex¬ 
pected  decline  in  the  market  has  so 
far  not  taken  place;  in  fact,  prices 
are  being  firmly  maintained.  The 
demand  continues  good. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


A  certain  man  who  lived  in  the 
neighborhood  and  really  was  a  first- 
class  carpenter  came  in  this  store, 
saw  the  bins  and  censured  the  gro¬ 
cer  for  hiring  such  a  man.  He 
stated  that  as  he  was  idle  he  would 
make  a  job  of  it  for  him  for  past¬ 
time.  The  grocer  agreed  and  the 
carpenter  brought  his  tools  and 
made  a  neat  job  of  the  bins.  He 
praised  his  own  work  and  de¬ 
nounced  the  first  man. 

Now,  this  carpenter  was  a  man 
who  was  continually  picking  flaws 
in  the  life  of  Christians,  and  his  ex¬ 
cuse  for  not  attending  church  was 
that,  “if  you  call  them  Christians, 


is  so  high  that  farmers  claim  they 
cannot  afiford  to  keep  cows. 


ager,  has  already  begun  prepar 
tions  to  rebuild. 


then  I  will  not  belong. 


*  *  * 


One  Issue  in  a  Bird’s-eye  View. 


Sharon  Hill,  Pa.,  Sept.  12,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  addresses  and 
whole  proceedings  in  the  “Grocery 
World”  of  September  2d  are  being 
read  and  discussed  among  the  trade. 

Mr.  Appel’s  is  worth  reading  over 
and  over  again  and  then  heeding. 
His  statement  that  sometime  in  the 
future  business  will  be  from  10  to 
4  has  raised  quite  a  discussion. 

There  was  a  new  move  made  in 
the  holiday  closing  line  last  Mon¬ 
day  in  West  Philadelphia.  A  cer¬ 
tain  boarding  house  has  as 
boarders  a  large  number  of  me¬ 
chanics.  When  they  assembled  for 
dinner  Monday  evening  one  of  their 
number  acted  as  spokesman  and 
asked  the  landlady  if  she  “dealt  at 
a  certain  store”  (which  is  a  large 
one  and  has  several  branches). 
She  replied,  "I  do  all  my  buying 
of  them.”  Well,  said  the  spokes¬ 
man,  “if  you  want  to  retain  us  as 
boaders  you  will  have  to  transfer 
your  dealing  to  another  store.” 
“Why?”  she  asked.  “Simply  be 
cause  they  kept  their  store  open  all 
day  to-ejay.”  She  saw  they  were 
determined  so  she  promised  and 
has  transferred  her  account,  which 
was  a  large  one.  So,  boys,  have  an 
eye  on  Labor  Day. 

Another  article,  viz:  “Stroller’s” 
on  religious  hypocrites  has  created 
considerable  talk.  Some  few  are 
enjoying  it,  but  many,  and  some  of 
them  non-professors,  are  denounc¬ 
ing  it,  as  they  contend  he  has  only 
picked  out  individuals  to  suit  his 
case,  and  no  doubt  he  knows  of 
many  consistent  Christians. 

How  about  “Aunt  Mary?” 

We  all  realize  our  weakness  anc 
come  far  short  of  our  “high  call¬ 
ing.”  The  Pharisees  and  hpyo- 
crites  are  to  be  looked  upon  with 
pity.  But  the  Publican  and  goot 
Samaritan  should  receive  our  high¬ 
est  praise. 

'“Stroller’s”  article  reminds  me 
of  a  grocer  who  wanted  some  bins 
made  and  gave  the  job  to  a  man 
who  professed  to  be  a  carpenter,  be 
cause  he  owed  him  a  bill.  When 
the  bins  were  completed  it  was  a 
case  of  lumber  spoiled. 


The  grocer,  knowing  the  man, 
brought  up  church  people  and  he 
came  over  his  regular  criticism  and 
statement. 

“Then,”  said  the  grocer,  “this 
first  man  calls  himself  a  carpenter, 
why  don’t  you  throw  away  your 
tools  and  leave  the  trade?”  ‘.‘You 
come  in  here  and  show  me  what  a 
carpenter  is,  why  don’t  you^  come 
into  the  church  and  show  us  how  to 
je  Christians?”  For  answer  he 
kicked  up  his  tools  and  went  home. 
He  was  easier  on  church  members 
afterward,  but  did  not  remain  in 
the  town  long.  Quit  carpentering 


The  indictment  of  Samuel  J.  Mc- 
Knight,  a  feed  dealer  who  was 
charged  with  violating  the  act  to 
prevent  the  adulteration  and  regu¬ 
late  the  sale  of  concentrated  food¬ 
stuffs;  that  is,  animal  foods,  was 
quashed  by  Judge  Audenried  on 
Tuesday  last,  in  the  Philadelphia 
Criminal  Court,  on  the  ground  that 
the  act  was  unconstitutional.  Me 
Knight  sold  100  pounds  of  bran 
without  a  stamp  certifying  that  it 
was  up  to  the  required  standard, 
thus  violating  the  law.  The  Judge 
held  that  as  such  a  certificate  was 
not  required  from  flour  millers  the 
act  contravened  the  Fourteenth 
Amendment  of  the  United  States 
Constitution,  which  provides  that 
no  State  “shall  deny  any  person 
within  its  jurisdiction  the  equal 
protection  of  the  law."  “The  law, 
said  the  Judge,  “should  have  given 
to  all  feed  dealers  equal  protection 
as  to  the  flour  millers.” 


Francis  Burt  was  held  in  bail  d 
ing  the  week  on  manufacturu 
oleo  in  violation  of  the  food  lav 


An  involuntary  petition  in  bai 
ruptcy  was  filed  against  Geor 
Miller  &  Son  Co.,  the  manufacti 
ing  confectioners  of  this  city,  in  t 
United  States  District  Court 
Thursday.  The  creditors  are  :  C< 
Exchange  National  Bank,  $15,0* 
New  Plolland  National  Bai 
$5,000;  Conestago  National  Ba 
$5,000. 


and  bought  a  farm. 


Yours  truly, 

T.  H.  M.  Townsend. 


AMONG  THE  TRADE. 


Thirty-five  officials  of  the  Wc 
|  son  Spice  Co.,  of  Toledo,  have  h 
a  convention  at  the  St.  James  1 
tel  during  the  past  week.  rl 
affair  ended  on  Saturday  even 
with  a  banquet. 


From  the  present  outlook  the 
situation  in  condensed  milk  is  likely 
to  be  just  about  as  bad  next  winter 
as  it  was  last.  Prospects  point  to 
the  same  extreme  scarcity  and  high 
prices,  on  account  of  shortage  in 
the  milk  supply.  The  cost  of  feed 


Meredith  T.  Jones,  the  lion- 
agricultural  member  of  the  firm  of 
T.  A.  James  •&,  Co.,  has  gone  on  a 
Western  business  trip  of  several 
weeks. 


The  peach  situation  is  about 
same.  The  demand,  however,  is 
quite  so  heavy.  The  price  ran 
from  $1.25  to  $2,  and  the  qua 
I  only  fair. 


New  Patents  and  Trade-mark*  in 
Grocery  Line. 


Fire  wrecked  the  plant  of  the 
Cudahy  Packing  Co.,  at  900  Girard 
avenue,  early  Wednesday  morning, 
leaving  little  besides  the  walls  stand¬ 
ing  and  causing  a  loss  estimated  at 
$200,000.  John  O’Brien,  the  man- 


Two-Minute  Sermons  for  the  Retail 

Grocer 


X.— Tending  to  Your  Own  Business. 

It  is  a  mightv  good  rule  to  never 
talk  about  a  competitor. 

There  is  a  little  bit  of  logic  which 
says :  A  wise  man  talks  about  the 
virtues  of  that  which  he  has  to  sell, 
a  vain  man  talks  about  himself,  and 
a  fool  talks  about  his  competi¬ 
tor. 

There  is  never  a  cent  made  by 
telling  your  customers  what  a  com¬ 
petitor  is  doing.  If  they  insist  on 
telling  you  what  he  is  doing,  it  is 
a  good  policy  to  listen  to  it  all,  and 
then  when  it  comes  time  for  you  to 
express  an  opinion,  merely  pass  the 
matter  over  as  of  little  consequence 
and  proceed  to  interest  them  in  what 
you  are  selling. 

So  long  as  you  have  the  ear  of 
the  customer,  you  have  the  advan¬ 


tage  over  all  competition,  and  it  is 
your  duty  to  proceed  to  fill  that  ear 
with  the  kind  of  information  which 
will  convince  its  owner  that  he  must 
buy  the  identical  thing  which  you 
have  to  sell,  not  only  because  it  will 
exactly  fill  his  needs,  but  because 
he  wants  to  buy  it  of  you,  so  you 
•  can  get  the  benefit  from  his  trading. 
That  is  the  feeling  everyone  who 


sells  goods  should  strive  to  create. 


It  makes  no  difference  what  your 
competitor  says,  when  you  once 
create  that  feeling,  and  you  can  only 
succeed  in  accomplishing  this  object 
by  concentrating  your  entire  atten 
tion  on  the  matter  in  hand,  forget¬ 
ting  all  about  your  competitor,  and 
letting  him  take  care  of  himself, 
while  you  land  the  order. 

'  v  -  F.  A.  P. 


Reported  specially  for  this  paper 
R.  W.  Bishop,  Patent  Attorney, 
ington,  D.  C. 

Patents  issued  March  5,  1907. 

845,968.  Coffee-pot.  H.  M.  Mur 
Seligman,  Mo. 

845,993.  Kettle.  Henry  Appleby,  1 
don,  and  A.  A.  Gardner,  Hanwell,  I 
land. 

846,010.  Cooking  vessel.  Man 
Corbell,  Murfreesboro,  Arkansas. 

846,016.  Fruit-jar  wrench.  J.  L. 
Steiger,  LaSalle,  Ill. 

846,046.  Baking  oven.  J.  D. 
smith,  Toronto,  Canada. 

846,111.  Slip  cover  sheet  metal 
B.  H.  Kannenberg,  Oak  Park,  Ill., 
signor  to  American  Can  Co.,  New  V 
N.  Y. 

846,163.  Coffee-urn.  W.  F.  Sti 
ger,  St.  Louis,  Mo. 

846,299.  Coffee  and  tea  flask.  . 
Garrigan,  New  York,  N.  Y. 

Patents  issued  March  12,  1907 : 
846,452.  Cracker  box.  J.  H.  B\ 
Pittsburg,  Pa. 

846,473.  Coffee-pot.  G.  F.  W. 
man,  Philadelphia,  Pa. 

846,543.  Process  of  purifying  and 
centrating  sugar  juices.  J.  A.  Be 
Caen,  France. 

846,546.  Toaster.  J.  M.  Brock, 
York,  N.  Y.,  assignor  to  W.  M.  C 
Co.,  of  New  York. 

846,587.  Coffee  holder.  W 
Maechler,  Chicago,  Ill. 

846,661  and  846,662.  Egg  beater. 
R.  Godward,  Invercargill,  New  Zeal 

846,760.  Jar  closure.  W.  J.  Rust, 
litt.  Ill. 

846,765.  Fruit  and  vegetable  pet 
machine.  William  Vogel,  New  \ 
N.  Y.,  assignor  to  Betty  Vogel,  : 
place. 

847,985.  Process  of  treating  st; 
Frederick  Drittler,  Rutherford,  N 
assignor  to  the  Arabol  Manufactu 
Co.,  New  York,  N.  Y. 

846,790.  Dough-shaping  machine. 
F.  W.  Hueg,  New  York,  N.  Y. 

846,763.  Egg  beater.  A.  J.  Th< 
son,  Chicago,  Ill. 
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46,634.  Cheese  guard  and  support 

•  cheese  cutters.  J.  E.  VanDeventer 
j  Lafe  Swank,  Anderson,  Ind.,  as- 
nors  to  American  Cheese  Cutter  Co., 

ne  place. 

46,829.  Egg  beater.  Samuel  Dan- 

r,  Doniphan,  Mo. 

46,861.  Composition  for  coating 

•at.  C.  E.  Perry  and  Louis  Bossing, 
irion,  and  C.  A.  Farmer,  Columbus, 

no. 

46,846.  Live  fish  holder.  C.  J.  Rems- 
rg,  Lewistown,  Md. 

46,887.  Effervescent  laundry  bluing, 
izabeth  S.  Yarnall,  St.  Louis,  Mo.,  ad- 
nistratrix  of  Z.  S.  Yarnall,  deceased. 
46,921.  Can  opener.  R.  W.  Horton 

j;  d  J.  E.  Molesworth,  New  Athens, 


no. 

5  47.019- 
|  e  icing 
ance. 
if.  47,020, 


Machine  for  preparing  choco- 
P.  F.  E.  Magnier,  Amiens, 


Dough  raiser1.  French  Mc- 
mald,  Hiawatha,  Kans. 

-47.175-  Handle  for  coffee  or  tea  pots. 
J.  Godfrey,  Taunton,  Mass. 

1  Patents  issued  March  19,  1907. 

,  47,3°6.  Vegetable  cutter.  H.  L. 

1  iley,  Ludington,  Mich.,  assignor  to 
)  mdy  Things  Co.,  same  place. 

,  47,328.  Vegetable  peeler.  Thomas 
-J  anklin  and  G.  L.  Belding,  West  Point, 
i  Y. 

47,366.  Candy  spinning  machine.  R. 
Pollock,  Syracuse,  N.  Y. 

47,375-  L'ds  for  coffee  pots.  Albert 
haefer,  St.  Louis,  Mo.,  assignor  to 
itional  Enameling  and  Stamping  Co., 
ne  place. 

,  47, 441-  Display  can.  Frank  Rudolph, 
ficago  Ill.  assignor  to  American  Can 
1  New  York,  N.  Y 
j  |  47,469.  Meat  tag. 
ashington,  D.  C. 

|  47,640.  Jar  closure, 
gcnac,  Mich. 

47,649.  Pie  crust  trimming  machine, 
j  iver  Colborne,  Chicago,  Ill. 
n  47-726.  Salt  and  pepper  shaker.  T. 
Brannon,  Pittsburg,  Pa. 

47,738-  Hog  and  meat  hanger.  M.  T. 

:  irnall,  Greencastle,  Ind. 

^47,765.  Bread  mixer.  J.  C.  Hall, 
ailingford,  Conn. 

,  47-839.  Culinary  tongs.  C.  F.  Smith, 
:w  York,  N.  Y. 

47.853.  Ice  cream  freezer.  Hermann 
‘  edt,  Morristown,  N.  J. 

847.972.  Display  can.  Frank  Rudolph, 
ficago,  Ill.,  assignor  to  American  Can 

j ).,  New  York,  N.  Y. 

847.973.  Display  can.  Frank  Rudolph 
d  Emil  Brauninger,  Chicago,  Ill.,  as- 
fnors  to  American  Can  Co.,  New  York, 

Y. 

847,976.  Fruit  jar  closure.  F.  C. 
arren  and  W.  H.  Preston,  Valley 


F.  E.  Graham, 
W.  E.  Bostwick, 


Junction,  Wis. ;  said  Preston  assignor  to 
said  Warren. 

DESIGN. 

38,480.  Tea  or  coffee  pot.  John  Rog¬ 
ers,  Raynham,  Mass.,  assignor  to  Reed 
&  Barton  Corporation,  of  Massachusetts. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  leaf  lard.  Parker,  Webb  &  Co., 
Detroit,  Mich.  The  words  “Silver 
Medal”  and  a  blue  panel  bearing  the 
words  “Leaf  Lard”  and  representation 
of  medals. 

For  candy,  chocolate,  cocoa,  chewing 
gum  and  bon-bons.  Stollwerck  Bros., 
New  York,  N.  Y.  The  word  “Stoll¬ 
werck.” 

For  candles.  The  Will  &  Baumer  Co., 
Syracuse,  N.  Y.  The  words  “Purissi- 
ma  Brand,”  “Will  o’  the  Wisp,”  “Draw¬ 
ing  Room,”  “Altar  Brand,”  “Arctic” 
and  “White  Light.”  Also  the  word 
“Queen”  and  a  representation  of  a 
phoenix. 

For  candies.  I.  S.  Morse,  Nashville, 
Tenn.  The  word  “Deer”  and  a  repre¬ 
sentation  of  a  deer. 

For  canned  fruits  and  vegetables.  The 
C.  Callahan  Co.,  Lafayette,  Ind.  The 
word  “Money-Back.” 

For  candles.  The  Will  &  Baumer  Co., 
Syracuse,  N.  Y.  The  words  “Gleam- 
light  Brand,”  and  a  representation  of  a 
phoenix  associated  with  the  word 
“Helion.” 

For  cottonseed  oils.  The  Southern 
Cotton  Oil  Co.,  Jersey  City,  N.  J.  The 
number  “99.” 

For  canned  fruits  and  vegetables.  F. 
M.  Ketchum,  Arlington,  Md.  The  words 
“Belvidere  Brand”  and  a  representation 
of  a  bell  and  a  deer’s  head  with  the  word 
“Vi”  between  them. 

For  perfumed  soap.  A.  &  F.  Pears, 
Ltd.,  London,  England.  A  representa¬ 
tion  of  a  boy  holding  a  bowl  and  a  pipe, 
and  soap  bubble  above  his  head. 

For  sterilized  cream  and  condensed 
milk.  Abraham  &  Straus,  Brooklyn,  N. 
Y.  The  word  “Priscilla.” 

For  canned  fruits  and  vegetables, 
jeliy  and  jam.  Abraham  &  Straus, 
Brooklyn,  N.  Y.  The  word  “Montauk.” 

For  coffee  and  tea  pots,  percolators, 
tea-kettles  and  chafing  dishes.  S.  Ster- 
nau  &  Co.,  Brooklyn,  N.  Y.  A  mono¬ 
gram  “S.  S.  &  Co.”  within  a  circle. 

For  sausages,  hams,  bacon,  salt  pork 
and  lard.  The  Jones  Dairy  Farm,  Fort 
Atkinson,  Wis.  The  word  “Jones.” 

For  candies.  Henry  Heide,  New 
York,  N.  Y.  The  words  “Good  Luck.” 

For  a  liquid  soap.  A.  V.  Hassman, 
Elkhart,  Ind.  The  words  “Lava  Foam.” 


For  sardines,  sardine  paste,  sprats, 
mackerel,  tunny  fish,  herring,  neunaugen, 
shrimps,  bueklinge,  sardeles,  caviar,  an¬ 
chovies,  salmon,  silds  and  crawfish- 
broth.  Reiss  &  Brady,  New  York,  N.  Y. 
The  word  “Cresca.” 

For  corn  syrup.  O.  W.  Peirce  Co., 
Lafayette,  Ind.  The  words  “New  Cot¬ 
tage.” 

For  soaps.  Washington  Berry,  Chi¬ 
cago,  Ill.  Two  concentric  circles  within 
the  inner  one  of  which  is  a  representa¬ 
tion  of  a  swastika  and  the  words  “In-er 
Seal.” 

For  baking  powder.  Pure  Food  Bak¬ 
ing  Powder  Co.,  Chicago,  Ill.  The 
words  “Pure  Food.” 

For  flour.  The  Rea- Patterson  Milling 
Co.,  Coffeyville,  Kans.  The  words 
"Royal  Owl”  and  a  representation  of  an 
owl  perched  on  a  loaf  of  bread. 

For  tea  and  coffee.  C.  E.  Moody  & 
Co.,  Boston,  Mass.  The  word  “Match¬ 
less.” 

For  canned  tomatoes.  Everett  Robin¬ 
son,  Baltimore  and  Hopewell,  Md.  The 
words  “Bull  Dog  Brand”  and  a  repre¬ 
sentation  of  a  bulldog. 

For  candy  and  chewing  gum.  Manu¬ 
facturing  Co.  of  America,  Philadelphia, 
Pa.  The  words  “Full  Moon”  and  a 
circle. 

For  pie-fillings,  preserves  and  jellies. 
Max  Ams,  New  York,  N.  Y.  The  words 
"Blue  Bell  Brand.” 

For  chocolates  and  chocolate  candy. 
S.  F.  Whitman  &  Sons,  Philadelphia, 
Pa.  The  words  “Chocolate  Blossoms.” 

For  syrup.  Welch  Bros.’  Maple  Co., 
Burlington,  Vt.  A  representation  of  a 
ship  and  the  words  “Mayflower  Break¬ 
fast  Syrup.” 

For  perfumed  fancy  soaps.  A.  &  F. 
Pears,  Ltd.,  London,  England.  The  sig¬ 
nature  “A.  &  F.  Pears.” 

For  canned  fruit  and  vegetables. 
Stone-Ordean-Wells  Co.,  Duluth,  Minn. 
The  word  “Wampun.” 

For  washboards.  The  American 
Washboard  Co.,  Cleveland,  Ohio.  The 
words  “Blue  Jay.” 

For  soap.  C.  J.  Rath,  New  York,  N. 
Y.  The  words  “Allheal”  and  “Allcure.” 

For  chocolate.  Bishop  &  Co.,  Los 
Angeles,  Cal.  A  representation  of  a  cup 
and  a  saucer  with  a  girl’s  head  rising 
from  the  cup. 

For  coffee.  Grace  B.  Feahney,  New 
Orleans,  La.  The  words  “Morning 
Star.” 

For  cereal  breakfast  food.  Ralston 
Purina  Co.,  St.  Louis,  Mo.  The  word 
“Ralston.” 

For  cured,  dressed,  cooked  and  canned 
meats,  lard  and  sausage.  The  Coffin- 
Fletcher  Packing  ($).,  Indianapolis,  Ind. 
The  word  “Primrose.” 


For  canned  salmon.  Howard  Winter, 
Waterford,  Wash.  A  representation  of 
a  salmon  having  the  words  “Columbia 
River”  on  its  side,  all  within  an  ellipti¬ 
cal  border. 

For  bread.  Middleton  Baking  Co., 
New  Orleans,  La.  A  representation  of 
a  six  pointed  star  having  at  its  centre  a 
black  disk  bearing  a  white  letter  “M.” 

For  pie-fillings,  oreserves  and  jellies. 
Max  Ams,  New  York,  N.  Y.  A  repre¬ 
sentation  of  a  covered  pail. 

For  candy.  Englewood  Candy  Co., 
Chicago,  Ill.  The  word  “Bo-Bo’s.” 

For  baking  powder.  Abraham  & 
Straus,  Brooklyn,  N.  Y.  The  word 
“Priscilla.” 

For  chocolate.  Abraham  &  Straus, 
Brooklyn,  N.  Y.  The  word  “Priscilla.’ 

For  prepared  mustard.  Charles  Gul¬ 
den,  New  York,  N.  Y.  The  words 
“Dusseldorfer  Senf.” 

For  flour.  Portland  Milling  Co.,  Port¬ 
land,  Mich.  The  words  “Temple  Gar¬ 
den.” 

For  popcorn  and  popcorn  and  pea¬ 
nuts  covered  with  taffy.  The  Earl 
Manufacturing  Co.,  Pittsburg,  Pa.  The 
word  “Chu-Chu.” 

For  canned  vegetables,  fruits  and 
soups,  dried  and  preserved  fruits,  eggs, 
gelatin,  nuts,  spices,  soup-tablets,  sauces, 
pickles,  mustard,  tapioca,  sago  and  vine¬ 
gar.  S.  S.  Pierce  Co.,  Boston,  Mass.  A 
representation  of  a  shield  upon  which  is 
a  representation  of  a  crowned  lion  and 
behind  which  appears  an  eagle.  Along 
the  edges  of  the  shield  are  the  words  “S. 
S.  P.  Co.  Puritas  Etcura.” 

For  flavoring  extracts  and  jams. 
Abraham  &  Straus,  Brooklyn,  N.  Y. 
The  word  “Priscilla.” 

For  preserved  fish.  Rosenstein  Bros., 
New  York,  N.  Y.  The  word  “Royal.” 

For  cheese.  Fredrick  Luder,  Mount 
Horeb,  Wis.  A  representation  of  a  ban¬ 
ner  having  the  words  “Banner  Brand" 
thereon. 

For  a  confection  containing  sesame 
oil,  sugar  and  corn  syrup,  and  known  as 
halvah.  Gordon,  Wolf  &  Co.,  New 
York,  N.  Y.  A  representation  of  a  star 
and  a  crescent. 

For  starch  sizes.  The  Arabol  Manu¬ 
facturing  Co.,  New  York,  N.  Y.  The 
word  “Amycolle.” 

For  canned  soups  and  bouillons  in 
liquid  or  paste  form.  Patterson-Cabell 
Co.,  New  York,  N.  Y.  A  triangular 
figure  composed  of  two  smaller  figures 
and  a  rectangular  arrangement  of  the 
letters  “P  C,”  all  in  red. 

For  milk,  cream  and  butter.  A.  E. 
Little,  Lynn,  Mass..  A  circle  enclosing 
the  legend  “Farm  Tedesco  Products.” 

For  soap  and  soap  powders.  Zarnits 
Brothers’  Grocery  Co.,  Wheeling,  W.  Va. 


— °  GRbCf^S. 
208  NOEL  AWARF  AVF 

AND 

f  209  N. WATER  ST. 


SUGAR  SYRUPS 


In  addition  to  our  Corn  and  Mixed  Syrups  we  carry  a  large 
line  of  Pure  Sugar  Syrups.  With  the  poor  fruit  crops  and 
high  prices,  we  look  for  a  big  demand  for  all  grades  Syrup. 


^||cJ§RS. 
208N.DELAWARE  AVE 

AND 

209  N. WATER  ST. 


XX  Sugar  Syrup — This  is  a  clear,  dark  red  color,  good  body  and  good  flavor,  .  .  r  price,  16c.  per  gal. 

Xcel  Sugar  Syrup — A  heavy-bodied  sugary  syrup,  good  flavor,  rich  in  saccharine  matter,  .  20c.  per  gal. 

AAA  Sugar  Syrup — Light-colored,  clear  and  sparkling,  good  flavor, . 24c.  per  gal. 

Grainy  Sugar  Syrup — Light,  cloudy,  sugary,  heavy-bodied,  a  fine  sweet  flavor,  .... 

New  Century  Sugar  Syrup — A  real,  fancy  table  syrup,  light  color  and  an  extra  fine  flavor, 

A  FULL  LINE  OF  FANCY  AND  STAPLE  GROCERIES 


30c.  per  gal. 
30c.  per  gal. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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The  words  “Honeymoon”  and  a  rep¬ 
resentation  of  a  moon  upon  the  lower 
horn  of  which  are  seated  a  man  and  a 
woman. 

For  flour.  Peter  Schroeder,  Perham, 
Minn.  The  words  “Headlight”  and 
“Robin  Hood.” 

For  eggs.  C.  A.  English,  Ottumwa, 
Iowa.  The  letters  “I.  P.  Co.’ 

For  bicarbonate  of  soda.  The  Citizens’ 
Wholesale  Supply  Co.,  Columbus,  Ohio. 
A  representation  of  a  shield  in  the  upper 
corners  of  which  are  two  stars  and  in 
lower  corner  of  which  is  a  single  star, 
while  in  the  field  of  the  shield  are  a 
monogram  “C.  W.  S.  Co.”  and  a  scroll 
bearing  the  words  “Golden  Rule.” 

For  canned  fruits,  vegetables  and 
baked  beans.  C.  C.  McDonald,  Elyria, 
Ohio.  The  words  “Moss  Rose”  and  a 
representation  of  a  moss  rose. 

For  flour.  Holme-  &  Barnes,  Baton 
Rouge,  La.  The  word  “Capital”  and  a 
representation  of  a  building  with  towers. 

For  bread.  The  Brennan  Baking  Co., 
Columbus,  Ohio.  The  words  “Square 
Deal.” 

For  a  mixed  wheat  and  rye  flour. 
Sprague,  Warner  &  Co.,  Chicago,  Ill. 
The  word  “Bohemo.” 

For  canned  vegetables.  W.  W.  Boyer 
&  Co.,  Baltimore,  Md.  The  word 
“Midget.” 

For  fudge,  Italian  creams  and  other 
candies.  J.  E.  Schaeffer,  Baltimore,  Md. 
'I'he  letters  “J.  E.  S.”  in  script  with  a 
paraph. 

For  stove  polish.  H.  C.  Bombard, 
Milwaukee,  Wis.  A  representation  of  a 
bird  perched  upon  a  spray. 

For  cottonseed  feed  meal.  Tennessee 
Fibre  Co.,  Memphis,  Tenn.  The  word 
“Creamo.” 

For  cottonseed  oils.  The  southern 
Cotton  Oil  Co.,  Jersey  City,  N.  J. ;  New 
York.  N.  Y. ;  Savannah,  Ga.,  and  Gretna, 
La.  The  words  and  numbers  “99  Wes- 
s'on,”  "88  Wesson,”  "77  Wesson,”  “33 
Wesson,”  “44  Wesson,"  “55  Wesson,” 
“22  Wesson”  and  “Jessamine.” 


For  chocolate  and  Cocoa.  Runkel 
Bros.,  New  York,  N.  Y.  The  words 
“Manhattan  Cocoa  &  Chocolate  Mills.” 

For  soap.  Compagnie  Ray  mit  bes- 
chrankter  Haftung,  Berlin,  Germany. 
The  words  “Ray  Soap”  at  top  and  bot¬ 
tom  of  a  rectangular  panel  in  the  cen¬ 
tral  figure  of  which  is  a  diamond-shaped 
figure  containing  the  word  “Ray”  and 
resting  on  an  oval  figure  containing  the 
words  “Prepared  from  Fowls’  Eggs.” 

For  flour.  B.  B.  Earnshaw,  Wash¬ 
ington,  D.  C.  The  words  “Cream 
Blend.” 

For  flour.  Ralston  Purina  Co.,  St. 
Louis,  Mo.  A  red  Greek  cross. 

For  a  mixture  of  dry  milk  and  cocoa. 
G.  Kammermann  &  Cie.  Schweiz.  Trock- 
enmilchgesellschaft,  Glockenthal,  Switz¬ 
erland.  The  word  “Astra.” 

For  /washboards.-  The  American 
Washboard  Co.,  Cleveland,  Ohio.  The 
words  “Solid  Rock.” 

For  prepared  milk  and  cream.  Alpheus 
Fav,  Louisville,  Ky.  The  work  “Deole- 
ate.” 

For  soap.  G.  A.  Schmidt,  Chicago, 
Ill.  The  name  “Geo  A.  Schmidt’s.” 

For  flour,  cereal  foods,  oatmeal,  corn- 
meal,  rice,  rolled  oats,  corn  starch,  crack¬ 
ers,  canned  fruits,  canned  vegetables, 
dried  fruits,  flavoring  extracts,  mince 
meat,  pickles,  catsup,  spices,  sauer  kraut, 
tapioca,  vinegar,  celery  salt  and  bird  seed. 
J.  G.  Hutchison  &  Co.,  Ottumwa,  Iowa. 
The  words  “Wapello  Chief”  and  a  repre¬ 
sentation  of  the  bust  of  an  Indian. 

For  flour.  Whaley  Mill  and  Elevator 
Co.,  Gainesville,  Tex.  The  words 
“Primrose”  and  “White  Wave.” 

For  canned  fruits,  vegetables  and 
baked  beans.  C.  C.  McDonald,  Elyria, 
Ohio.  The  words  “Rosedale”  and  a  rep¬ 
resentation  of  a  rose. 

For  flour.  Eagle  Roller  Mill  Co.,  New 
Ulm,  Minn.  A  portrait  of  Daniel  Web¬ 
ster;  also  the  words  “Daniel  Webster;” 
also  the  words  “Daniel  Webster”  asso¬ 
ciated  with  a  portrait  of  Daniel  Webster. 

For  flour.  The  New  Era  Milling  Co., 


Arkansas  City,  Kas.  The  word  “Nox- 
all”  and  a  representation  of  an  arm  with 
the  hand  grasping  a  hammer.  Also  the 
word  “Ecstacy”  and  a  monogram  “X  C 

'J'  M 

For  coffee  and  tea.  Abraham  & 
Straus,  Brooklyn,  N.  Y.  The  words 
“Priscilla”  and  “Montauk.” 

For  a  powder  used  in  the  manufac¬ 
ture  of  ice  cream  and  ices.  F.  A. 
Beeler,  Pleasant  Hill,  Mo.  The  word 
“Cream-olene.” 

For  dried  fruit.  Castle  Bros.,  San 
Francisco,  Cal.  The  words  “Castle 
Brand”  and  a  representation  of  a  castle. 
Also  the  words  “Cupid  Brand”  and  a 
representation  of  the  character  “Cupid.” 

For  flour.  Central  Dakota  Flouring 
Mill  Co.,  Arlington,  S.  D.  The  word 
“Anemone.” 

For  soap.  Solon  Palmer,  New  York, 
N.  Y.  The  words  “Garland  of  Violets” 
and  “Garland  of  Roses.” 

For  soap.  Iowa  Soap  Co.,  Burlington, 
Iowa.  The  words  “Robin  Hood.” 

For  candy.  E.  C.  Sperry,  Canton, 
Ohio.  Two  parallel  lines  having  the  let¬ 
ters  “XX”  at  their  ends. 


The  little  round  cracker  with  “Ex¬ 
ton”  stamped  on  it.  It  has  been  on  the 
market  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no 
oyster  cracker  can  take  its  place  in  the 
esteem  of  those  who  know  the  difference 
between  fair  and  good. 


Figure  This  Out, 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 


portant  than  a  silk  hat,  an  umbrella,  et( 
But  when  twenty  or  more  prominet 
manufacturers,  whose  products  are  sol 
by  grocers  everywhere,  set  aside  a  pm 
of  their  advertising  appropriations  to  pi 
into  a  fund  to  buy  something  substanti: 
for  the  merchant,  that  something  repre 
sents  an  article  of  sufficient  value  t 
make  it  worth  the  grocer’s  while  to  tak 
a  real  interest  in  pushing  the  goods,  c 
the  manufacturers  who  take  this  mean 
of  showing  their  appreciation  of  the  grc 
cer's  services.  That  the  importance  c 
this  matter  may  be  plain  to  you,  figur 
out  the  following:  The  Knickerbocke 
Chocolate  Co.,  New  York,  gives  you 
quantity  of  Universal  coupons  with  the 
Hasty  Lunch  Chocolate,  Bedford  an 
Blue  Ribbon  Cocoa.  No  better  good 
ever  came  into  this  market.  Add  thes 
coupons  to  the  ones  you  get  with  th 
products  of  the  following  firms  and  yo 
will  find  you  can,  save  enough  coupon 
in  three  months  to  entitle  you  to  a  firs 
class  set  of  harness,  a  platform  scale  < 
a  roll-top  desk.  In  six  months  you  c  1 
save  enough  to  gei  a  good  runabout,  i 
a  year  a  good  piano: 

The  American  Premium  Co.,  Philade 
phia;  Wrigley  Manufacturing  Co.,  Phil: 
delphia;  Franklin  Baker  Co.,  Philade 
phia;  the  Porcela  Co.,  Philadelphia;  Me 
Canna  &  Fraser  Co.,  Philadelphia;  Joh 
Scott  &  Co.,  Philadelphia;  Weber  > 
Loesch,  Philadelphia;  Wm.  Dreydoppel 
Sons,  Philadelphia;  J.  W.  Beardsley 
Sons,  New  York;  Dixon  Crucible  Cc 
Jersey  City;  Sea  Foam  Baking  Powdc 
Co.,  New  York;  Flodon  Manufacturin 
Co.,  Boston,  Mass.;  Potter  &  Wrightin^ 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  othi 
big  local  houses  will  join  this  enterpris 
Don’t  you  think  this  matter  is  importai 
enough  for  you  to  push  the  goods  c 
these  firms?  Don’t  you  think  tt 
manufacturers  who  have  been  been  fir: 
to  recognize  the  grocer’s  right  of  cor 
sideration  should  have  the  grocer 
hearty  co-operation? 


ESTABLISHED  1808 


John  R.  McFetridge  &  Sons 

IPnnters  anb  Kmbltsbers 


Pine  Catalogue  and  Color  Work 


No.  927  Arch  Street,  Philadelphia 
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WANT  DEPARTMENT 


Advertisements  In  this  depstrtment  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
•tt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
mp&nled  by  to  cents  In  postage  to  pay  for  rematUng  the  same.  To  non-subscribers  the  price  Is  50 
per  Issue. 


— 


WANTED. 


NTED — Grocery  and  specialty  sales- 
,  traveling  in  every  part  of  United 
es,  to  solicit  subscriptions.  Write  for 
iculars,  “Grocery  World,”  Philadel- 
l  tf 


FOR  SALE, 


t  SALE — Store  and  dwelling,  stock 
fixtures  ;  doing  good  business ;  good 
jrtunity  for  right  party ;  good  reason 
selling.  Address  120  Mill  street,  Mt. 
ly,  N.iJ.  13 


t  SALE — Potatoes  and  apples  in  bar- 
lots  direct  from  my  own  field.  John 
ver,  Jr.,  Herndon,  Pa.  13 


IUSINESS  OPPORTUNITIES. 


t  SALE — Profitable  A  No.  1  grocery 
ness  ;  everything  complete  ;  best  pos 
;  location,  Jersey  Shore  Junction  ;  good 
on  for  selling  ;  attractive  price.  John 
lyatt,  Sallada  Building,  Jersey  Shore, 

12 


t  SALE — Stock  general  merchandise 
fixtures  ;  new  ;  good  cash  trade  ;  grow 
business ;  store  room  and  house  for 
;  store,  20  x  42  ;  second  floor-,  20  x  30  ; 
:ellar ;  population  500,  thickly  settled 
ling  community ;  established  50  years  ; 
1  reason  for  selling ;  will  inventory 
».  For  further  particular^  call  or  ad- 
s  P.  W.  Aughenbaugh,  Dover,  Pa.  13 


1  SALE — Large  Ridgway  refrigerator, 
st-class  condition  ;  dimensions:  9  feet 
ches  high,  5  feet  deep,  7  feet  6  inches 
:.  Address  Fred  Gerstlaver,  Jr.,  4801 
'ront  street,  Philadelphia,  Pa.  12 


T  A  BETTER  PLACE  ON  EARTH 
wholesale  grocery  house  than  Astoria, 
Live  wire  could  control  Alaskan 
e.  Two-thirds  of  the  people  of  the 
d  live  on  the  Pacific  shores  ;  they  all 
e  regular  business  of  eating.  Young 
ler  ought  to  start  co-operative  cora- 
or  promote  and  locate  it  here.  You 
Id  double  your  dollars  in  this  business 
year.  Write  Chamber  of  Commerce, 
n  797,  Astoria,  Ore.,  for  particulars, 
ember,  Astoria  is  only  deep-water  port 
lolumbia  River,  and  is  one  of  only  five 
acific  coast. 


1VERY  ONE  A  GOOD  CHANCE. 

1.  236.— In  best  residential  district 


wristown,  Pa.,  one  of  the  busiest  towns 
Sastern  Pennsylvania.  Store  estab- 
d  for  twenty  years.  Does  $ 22,000  to 
00  yearly  on  stock  of  $2,000.  Uses 
team,  but  horse  not  for  sale.  Nets 
•r  cent.  Owner  going  into  other  busi- 
and  will  sell  at  inventory.  Take  about 
>0.  Can  be  greatly  increased. 

'•  254.— In  North  Philadelphia.  Gro- 
s,  meats  and  provisions.  Store  28  x  30, 
back  room.  Does  $25,000  per  year, 
thirds  cash.  Stock  about  $2,000.  Uses 
^horse  and  two  wagons.  Profits  10  per 
•  clean  and  clear.  Good  house  con- 
ed  for  rent  or  sale.  This  store  has  been 
flished  forty  years  and  the  owner  is 
retiring  from  business.  Fullest  in- 
gation.  Price  inventory. 

’•*58. — On  North  Tenth  street,  Phila- 
hia.  Store  18  x  45.  Does  $350  per  week, 
thirds  cash.  Stock  about  $1,000.  Net 
ts  15  per  cent.  Uses  one  team.  Good 
hng  connected.  Owner  is  in  other 
less  and  cannot  give  time.  Store  es- 
shed  for  thirty  years  and  is  making 
-y-  Good  chance  to  handle  meats, 
s  inventory. 

'•  *63. — In  near  Philadelphia  suburb, 
enes  and  provisions.  Store  40  x  40 
Yearly  business,  $25,000,  half  cash. 
£  worried,  IbS00-  Net  profits  15  per 
Good  dwelling  connected.  Uses  two 
*•  Business  established  and  prosper- 
Good  reason  for  selling.  Price,  in- 
iry.  ’ 

„•  Montgomery  County,  Pa., 

outside  Philadelphia.  Only  store  in 


suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for,  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $57,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300  —  In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $r,ooo. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

No.  304. — In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  .good  profits. 
This  business  nets  $3,000  a  year  above 
everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 


moderate  and  store  thoroughly  sound  and 
prosperous.  Dwelling  connected.  Owner 
is  a  widow  and  has  neither  taste  nor  exper¬ 
ience  for  the  grocery  business.  Will  sell  at 
inventory.  An  extremely  unusual  chance. 

No.  307. — In  select  part  of  West  Phila¬ 
delphia.  Store  15  x  30.  Does  $250  weekly, 
nearly  all  cash.  Stock  $50o-$6oo.  Clean 
net  profits  15  per  cent.  Real  estate  if 
wanted.  Owner  is  a  woman  and  wants  to 
retire.  Price,  inventory.  A  man  can  easily 
double  this  business. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  309  — In  nearby  aristocratic  Phila¬ 
delphia  suburb.  Store  20  x  60.  Does  $1,000 
per  year  to  b;st  trade.  Suck  $2, ^co.  Uses 
three  teams.  Actual  net  profits  8  per  cent. 
Good  dwell'ng  Owner  las  been  ill  for 
years  and  now  must  retire.  Price,  inven¬ 
tory.  This  store  has  been  established 
sixteen  years. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
0  o 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

o  o 

00000000000000000000000000 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $r,8oo,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1  5jA  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or$4,sco 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
percent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WAi\Th,L> — Salesman  to  tiandie  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland.  Oregon.  tf 

WANTED — Grocery  clerk;  counter  hand 
and  first  class  solicitor;  one  who  is  used  to 
first-class  trade,  for  suburban  store  near 
Philadelphia;  good  wages  to  the  right  man. 
Address  S  29,  care  “Grocery  World,” 
Philadelphia.  14 


SITUATION  WANTED. 


WANTED — Position  in  grocery  store  with 
reliable  firm;  twenty-two  years  of  age; 
three  years’  experience  ;  best  of  reference 
from  former  employer.  State  salary  paid 
when  addressing.  G.  9,  care  “Giocery 
World,”  Philadelphia,  Pa.  13 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front” 

Good  advice  though  a  little  slangy 
Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff’’  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  montba'  trial  for  10  cents 


Seldom  See 

a  big  knee  like  this,  but  yourhorse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat 

ABSORBINE 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  io-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG,  l1.  D.  F.,  0  Monmouth  St.,  Springfield,  Mass, 


in  writing  to  Advertisers  kindly  mention  "grocery  world” 
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GROCERY  WORLD 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
—a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  arid  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


r 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market, 
Surely  you  want  a  case. 


Good  Morning 
How’s  Your  Bank 
Account  ? 

A  larger  Fall  business  than  ever 
awaits  the  grocer  who  follows  up- 
to-date  methods  to  secure  it.  One 
such  plan,  sure  but  most  inexpen¬ 
sive,  will  be  explained  to  you  if 
you  write  for  it,  using  your  letter 
head  or  enclosing  a  business  card. 
No  charge  for  complete  details. 
Address 

W.  H.  RIGHTER 

150  Nassau  St.  NEW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


J - k. 

Have  the  Best  Goods  and 

You’ll  Get  the  Best  Trade 

_ r 

We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 

' R.  DAETWYLER  &  CoD 

New  Market  and  Callowhill  Sts.,  Philadelphia 

S _ r 


FOREIGN  AND  DOMESTIC  FRUIT 

Under  the  direction  oi 

R.  DAETWYLER  &  CO., 

N.  EL  Cor.  Callowhill  and  Newmarket  Streets. 
— 

All  our  prices  are  subject  to  fluctuations  of  the  market,  which  w 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  shoul 
be  very  pronounced.  Quotations  below  are  based  on  Prices  rulin 
Monday,  September  16th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  io  hands,  extra  fancy .  $185  per  hunt 

Selected,  10  hands,  .  1.65  per  bun 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bun 

Selected,  9  hands,  packed  in  barrels .  1.50  per  bunt 

Selected,  8  hands,  packed  1  in  crate .  1. 1 5  Per  butu 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bur 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bun 

Selected,  7  hands,  packed  1  in  crate . 80  per  bun 

Selected,  7  hands,  packed  2  in  crate . 75  per  bun 

Selected,  7  hands,  packed  3  in  crate . 70  per  bun 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.25  per  bun 

Selected,  8  bands  .  1.00  per  bun 


Selected,  7  hands  . e . 65  per  bun 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  : 
bunches  or  upwards.  I  , 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box  .  3. 

Fancy,  96  size,  per  box  .  3. 

Fancy,  112  size,  per  box  .  4. 


Fancy,  126  size,  per  box  .  4 

Fancy,  150  size,  per  box  . : .  5. 

Fancy,  176-200-216  .  5 

Fancy,  250-288  .  5 

Extra  Choice,  80  size,  per  box .  3. 

Extra  Choice,  96  size,  per  box . 3. 

Extra  Choice,  112  size,  per  box .  3. 

Extra  Choice,  126  size,  per  box  .  4. 

Extra  Choice,  150  size,  per  box  .  5.' 

Extra  Choice,  176-200-216,  per  box  .  5. 

Extra  Choice,  250-288,  per  box  .  5.. 


Both  oranges  and  lemons  continue  scarce  and  high.  Our  quotations,  ho' 
ever,  are  for  the  very  best  brands,  which  are  bound  to  please  you. 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  .. 

Fancy  California,  270  size,  per  box  . . 

Fancy  California,  300-360  size,  per  box 
Fancy  Messina,  300  size,  per  box  .... 

Fancy  Messina,  360  size,  per  box  .... 

Choice  Messina,  300  size,  per  box _ 

Choice  Messina,  360  size,  per  box  .... 


4.00  to  S.i 
4, 

3.50  to  4.< 


CALIFORNIA  FRUITS. 

We  are  receiving  daily  all  varieties  of  California  pears,  plums,  peache 
grapes,  etc.,  which  will  be  shipped  at  lowest  market  prices  on  day  of  shipmci 
File  quality  never  was  liner. 


ONIONS.  5 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper .  J21 

Strictly  Fancy  Yellow,  per  hamper .  1.! 

Bermuda.  Prime,  per  crate  . . 

Fancy  Valencia  Onions,  per  crate .  1 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  ma> 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  rulir 
market  prices  on  day  of  shipment. 


IN  WRITING  TO  KDVERTJSBHS  KINDLY  MENTION  "GROCERY  ikORLD " 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

,y  subscriber  to  the  “ GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

ked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

Java . 26 

Java . 21 

1  Java . 24 

i;  lava  and  Mocha  Blend . 24 

f  rava  and  Mocha  Blend . 22 

Mocha . 24 

Mocha . . . 22 

Mocha . 20 

uayra  (Washed  Caracas) . 18 

Maracaibo . 18 

Maracaibo . 17 

Santos . 18 

Santos . 16 

Santos . >. . 14 

berry  Santos . 14 

Rio . 13 

1  Bio . 12 

2  Rio . 10 

,|  on  Special  Mocha  and  Java,  1  lb.  cans  .27 

1  on  Perfection,  1  lb.  cans . 20 

I  lesbip,  1  lb.  packages,  any  quantity...  .15 

Cabin,  1  lb.  packages,  100  to  case . 14 

uckle’s^ltO  lbs.  to  case . 

:  g  Bee,  ICO  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

25  Gunpowder . 24 

28  Gunpowder . 35 

Gunpowder . .45 

25  English  Breakfast . 20 

'28  English  Breakfast . 33 

English  Breakfast . 40 

25  Moyune  Gunpowder . 33 

28  Moyune  Gunpowder . 38 

Moyune  Gunpowder . 50 

25  Imperial . 33 

28  Imperial . i  .35 


I  Imperial . 50 


25  Oolong . 28 

28  Oolong . 35 

Oolong . : . 45 

ng  Hyson . 35 

,n . 35 

o  V,  and  %  lb.  packages . 50 

jrMoon . 27 

ir  Bell,  1  lb.  packages . 25 

da  (Ceylon  and  India  Tea)—  ' 
een.  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

een.  Black  and  Mixed,  10c.  packages, 

1  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


2d  Beans—  Per  doz. 

n  Money,  3  lb.,  sauce,  2  doz .  1.50 

a  Money,  2  lb.,  sauce,  2  doz .  1.15 

a  Money,  1  lb.,  sauce,  4  doz . 85 

1  Money,  3  lb  ,  plain,  2 doz .  1  45 

igner’s,  1  lb.,  tall,  4  doz . 48 

igner’s,  3  lb.,  plain,  2  doz . 95 

igner’s,  8  lb.,  sauce,  2  doz .  1.00 

icursion,  3  lb.,  sauce,  2  doz . 85 

ratoga,  2  lb.,  2  doz . 50 

t— 

a  Money,  Shoepeg,  2  lb.,  2  doz . 90 

!  indard  Shoepeg,  2  lb.,  2  doz . 80 

indard,  2  lb.,  2  doz . 75 

lmont  Cream,  2  lb. ,  2  doz .  85 

inorr  Brand  Kernelled  Corn,  2  doz .  1.45 

;  >we  &  Co.,  extra  sifted,  2  doz . 

lie  Brand,  2  doz . 90 

ttle  Fellow,  2  lb.,  2  doz .  1  .,50 

i  >b  Roy,  2  lb.,  2  doz .  1.00 

n  Money,  petits  pois,  2  doz .  1.60 

n  Money,  standard  early  June,  2  doz..  1 .20 
ench,  extra  fins,  100  in  case,  per  case,  18.50 
Money  Combination— 

b.,  2  doz . 90 

ley  Beans— 

b.,  2  doz . 75 

a  Beans— 

j  rby,  soaked,  2  lb.,  2  doz . 80 

indard,  2  lb.,  2  doz .  100 

ittle  Darling,  2  doz .  1.30 

pklns— 

b-,2  doz . 85 

.Ilona . 

ig  Beans—  . "" 

b.,2doz . .75 

'  Money  Vegetables — 

b.,  2  doz.,  12  kinds  in  can .  85 

eet  Potatoes,  3  lb.,  2  doz .  1.10 

b.  Pulp,  for  soup . 48 

6  otash— 

,)b.,2doz . 95 

atoes— 

a  Money,  whole,  3s,  2  doz.j. .  1 ,01 

1  indard,  :ts,  2  doz . . . 95 

lion,  %  doz .  3.00 

ir  Quality,  3s . .oo 

2  doz . ;;;;;;;;;  75 


CANNED  FISH. 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.40 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb. ,  tall ,  4  doz .  1 . 60 

Sockeye,  %  lb.,  flat,  4  doz .  1.25 

Crab  Meat — 

%  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4-doz .  3.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label.  %  lb.,  flat,  8  doz .  2. bo 

Beaver,  %  lb.,  flat,  8  doz .  2  30 

Clams— 


Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

%  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard ,  %  oil .  1 00 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

%  Mustard  Sardines— 

Gold  Label,  100  cans . 6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines — 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines — 


)4  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100 cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25B 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


RICE.  [Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06 % 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04% 

Japan,  100  lb.  sacks .  05% 


“AL1.  Per  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag . .  2.15 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.25 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09 


CANNED  FRUITS.  Perdoz. 


Apples,  3  lb.,  2 doz .  1.10 

Blackberries,  2  lb  ,  2  doz .  l.iO 

Blueberries,  2  lb.,  2  doz .  1.15 

Cherries,  2  lb.,  2  doz .  1.40 

Gooseberries,  2  lb.,  2  doz . u. .  1. 35 

Pie  Peaches,  3  lb.,  2  doz . .  1  45 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb..  2  doz  . .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1 . 40 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 


California  Peaches.  2%  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


MOLASSES  AND  SYRUP.S. 


St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 

Cheapside  Molasses . 

Black  Strap  Molasses . 

Gilt  Edge  Syrup . 

Gold  Medal . 

King  Syrup . 

No.  12  Syrup . 

No.  6  Amber  Syrup . 

California  Amber  Drips,  2  lb.  cans,  2  doz.. 

California  Amber  Drips,  2%  lb.  cans . 

California  Amber  Drips,  3  lb.  cans,  2  doz.. 
California  AmberDrips,  %  gal.  cans,  1  doz. 


Per  gal. 
.43 
.32 
.28 
.26 
.18 
.29 
.30 
.30 
.18 
.27 
1.75 
2.00 
2.30 
1.95 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . A. . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100, 25  lbs . 

100-120, 50  lbs . 

Raisins— 

8  Crown ,  50  1  bs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels.  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.11 
.12 


.15 


.0) 


.10 


.20 


.06 


08 

.07% 

.06% 

.06% 


2.10 

14% 


SUGAR. 

We  do  not  ha,ndle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated-,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

challenge,  4  doz . 

Eagle,  4  doz . 

M  agnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  doz . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 


7.45 

5.85 
5.30 
5.40 

5.45 

4.85 
4.85 
4.80 
4.75 
4  35 
5.15 
5.05 


Case. 

1.90 

3  85 
6.25 
4.20 
4.10 
4.20 
3.55 

4  20 
3.85 
4.15 


Case. 
4  CO 
3.90 
3  35 
2.9  i 
2  00 

3.75 
3.50 

2.75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  l  .60 

Coast,  5  gross . 85 

Globe.  100s,  5 gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  l .  90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  5(J0s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross;. . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  l  .05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . go 

Chips,  200s,  3  boxes  to  package  and  50 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 


Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 


5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 
“1776”  or  120  bars  Best  Soap  free 4 . 20 


Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &  G.  Oleine  .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4 .  on 

Duck . 100  3  85 

20  Mule  Borax . 100  4 . 00 


♦  5  box  lots  delivered. 

TOILET  SOAP. 


Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . ’.1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . . . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley's . . . 10O  3.50 

Wrigley’s .  50  1.80 

Seourene . 100  3.50 

Lipp's  Scourer .  60  2.25 

Sil  San .  50  2.00 

Armv  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40®. 45 

Choice,  barrels .  •?* 

Good,  barrels . 26@  30 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle. . 46®  50 

Prime .  -40 

Good . 28®  85 


.22 

.8-1 

.80 

.28 

2.80 

2.80 


Ordinary 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  3  dozen. . per  case 

Quarts,  2  dozen . per  case 

Sugar  Syrup 

Pure,  extra  fancy . 85@  .88 

Pure,  choice . 

Blended,  fancy .  -32 

Choice .  -29 

Vanilla  Drips . .  -28®. 30 

1  95 


Tins,  2-lb.,  2  doien . per  case,  195 

Tins,  2%-!b.,  2  dozen . per  case,  2.26 

Tins,  8-lb.,  2  doien . per  case,  2.50 


Tins ,  5-lb. .  1  doien . per  case,  2 . 25 


Per  bbl. 


SALT  FISH. 

Mackerel—  „ _ 

Extra  8hore  Bloaters,  count  100@110 . 

Georges  count  110@115......  23  00 

Shore  2s,  count  225@250 .  25  00 

Medium  Irish  2»,  count  450 . 17.00 

Norway,  count  400@450 . 

Norway,  count  300@350 .  18.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  P«H»; 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . . . 08}4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . - . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked— 

Scaled,  per  box . . . 13 

Halibut,  fancy  Chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder-  p®^18 

Common  to  fair . 15@  .18 

Superior  to  fine . 20@  -25 

Extra  fine  to  finest . 28@  -85 

Choicest . 45®.  65 

Jmnmon  to  fair . 20® -26 

Superior  to  fine . 30@.35 

Extra  fine  to  finest . 40®  .46 

Choicest . 00@ .  55 

Young  Hyson- 

Common  to  fair . lo@18 

Superior  to  fine . 22@  •  30 

xtra  fine  to  finest . 36@.40 

aoicest . 45@.60 


Hyson— 

@12% 

Superior  to  fine . 

@.18 

@.25 

Japan— 

Common  to  fair . 

..  .22®. 25 

..  .28®. 30 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest... 
Basket-fired— Choicest . 

..  .20®. 25 
..  .28@  30 

..  ,32@  .38 
..  .—@.46 

Dust 


@.12% 


'mg— 

. 17@  .22 

W-rtra  flnA  flnttflt . 

. . . 40®.  65 

ouchong— 

. 14@  .18 

Eyt.rft  fine  to  finest . 

Choicest  . 

ROASTED  COFFEES. 

'aya — Mandhellng— Fancy  brown . 84 

Old  Government— Best .  .27 

Old  Government— Choice . 25 

Old  Government— Prime . 28 

Old  Government— Good .  .21 

Imitation . -20 

African . j . 20 

Mocha- 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta — Best .  .16J4 

Cucuta— Choice .  .16 

Cucuta— Prime . 15 

Cucuta— Good . 14 

^^anicaa— Finest . 20 

Caracas — Choice . . .  .17 


Peaberry- 

Santos— Fancy . 

Santos — Choice . i” 

8antos— Fine . .  -lj> 

Rio— Fancy . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice . 16 

Prime . 

Good . 1854 

Fair . 1254 

Rio— 

No.  1— Golden . 1554 

No.  2 . 16 

No.  8 . 1454 

No.  4 . 14 

No.  6 . 1354 

No.  6 . 18 

No  7 . 12X 


SPICES. 

Whole,  bags  or  barrels.  Per  lb ■ 

Allspice .  *07 

Cassia  buds .  -30 

Cinnamon,  Mats .  -10% 

Cinnamon,  Twaio .  -I7 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon . ..  -80 

Cloves,  Zanzibar . — •  19@  •  20 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 30@.86 

Ginger,  African .  -08 

Ginger,  Jamaica,  bleached . 18%@  20 

Ginger  Jamaica,  unbleacned . -  ,17@.19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25®  36 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  13O-140& . 15@.18 

Black  Pepper,  Singapore . 10J4®.  12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore..,, . 18@.19 

White  Pepper,  fancy .  25@.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 39% 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 

Mustard . 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  do* 

Allspice .  „  .J6 

Cinnamon,  China .  110 

Cinnamon,  8aigon  .  2.60 

Cloves .  1.10 

Ginger,  African . . . 76 

Ginger,  Jamaica . .-.  1.00 

Mace . 2.92 

Mustard .  1-05 

Nutmegs .  1-50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-66 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s,  unpeeled  Cali!.. 

Standard  white  254s,  Calif. . 

Tips,  green,  is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  -42% 

Standard,  plain  or  sauce,  2s . 60@  .60 

Standard,  plain  or  sauce,  8s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  3s... .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  160 

Extra  standard  2s .  1.15@1.25 

Standard . .  1.10@1. 15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2 . 25® 2 . 50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10®1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 75@  .10 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1  •  60@1 .76 

Sifted  2s .  1.30@1.85 
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Telephone  2s . 

Sweet  W rinkled  2s .  1 . 40@1 . 60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 75®  .81 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00®1.10 

Extra  standard  2s. . 75®  .90 

Pumpkin- 

Fancy,  3s. . '.  ,85@1.16 

Fancy,  gallons .  2.75 

Squash- 

Fancy  8s .  1.15 

Tomatoes— 

554-in.  cans,  fancy  New  Jersey .  1-50 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-in.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars . 

Heetfl 

Fancy  Strawberry  8s .  1  ■  50®1 . 75 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  8s . 90@1 . 00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.50@1.75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . . 

Extra  standard  254s . 

Standard  254s . . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  254s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  254s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s.> . 

Gallons.. .j . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%S . . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  254  s . 


Per  do* . 

380 
3  20 
2  65 


4.40 

8.75 
3.50 
3  00 

9.75 


8.75 
3  00 


3.00 


8.75 

3.25 


8.50 


EASTERN. 


Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2V£s . 

Standard  2s . 

1.50 

2.60 

1.25 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . 

2 . 00@2 . 20 
1.00@1.10 
3.60 
1.16®  1.25 

Apples— 

Gallons . 

Strawberries— 

3.25 

2- 50 

Raspberries— 

Red,  fancy,  2s . . . 

Standard  2s . 

1.80 

FISH. 

Lobster— 

4  50 

Flat  %s . 

Kippered  Herring— 

1b . 

2.50 

1.50 

Alaska  Salmon— 

THnk  Is  . 

Medium  Red . . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

1.25®  1.35 

1.25@1.30 
2.00 
2. 10 

2  90 

Sardines—' 

Domestic %s,  oil, 100  tins . 

Domestic  %s,  mustard,  60  tins . 

2.15@6.00 
2. 35  @4. 25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .15 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


-4- 

Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  lib.  and  2  lb . 15  @. 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbs_ . 

2-in.,  12  lbs . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk ,  choice,  60  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . . . 17  @ 

Lemon  Peel- 

According  to  quality . 11  @ 

Orange  Peel- 

According  to  quality . 11%@ 

Fard  Dates— 

60  lbs.,  bulk . 06  ® 

1-lb.  pkgs.,  30-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . . . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Dnpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs.... . 

Royal,  choice, 25  lbs . 


lb. 


10 
09 

on, 


20 
12 
12% 


14 
lOt, 
to;, 
075 


07% 


05  J. 

11 

10 


11 


lOL 

12 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs . 

Valencia,  28  lbs . 36 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans — 

Polished, 80  lbs . - . 16 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs.... . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


.50 

.40 


•124 


.13 


.17 

.18* 


.12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  I  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 14 .50@18.00 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12  00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord'g  toqual.  15.00@18.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per*  b . 08®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  it  unable  to  purchase  at  the  following  nricss  will  .... ... 

comnunicaune  with  tM.  ogle,  it  being  under.Uxrt  that  aU  pric^^^  " 


A  D  VANCES. 

Column. 

Rutter,  all  Grades . 

Cheese,  New  York  Full  Cream . 

Beans,  Dried .  29 

Drcs  ed  Turkeys . 

Glucose . 

DECLINES. 


Column. 


ADDITIONS. 

Skippei  Sardines . 


Column. 


z3 


fU0i  aid  iiiiuEE  ranos  tod  but. 

Standard  Weight!  per  Bushel. 


Harrow  Beau . . . 

Mcalum  Beau. . . . .... . 

Pea  Beau 

. . 5; 

p.v2tt . - . sc 

. . . . . . TO 


eeeeeeeeeeeeeee  60  Ibe 

. 60  " 

^11 

.38  “ 


Peaae 
Barley ... 

potato u.....;;;;;;;::;;:;™;;;;:::: . 

naueed. . H  “  . <R 

Onions .  . * 

Shallharfce  . s2 


COL. 

Alarm  Cash  Drawer . ....33 

Alum  . . .....I! 

Ammunition  . .  4 

Axle  Greaae  eeeeeeeeeeeeeeeeeeeee  5 


Bafi,  Paper . 41 

Bag  and  Twine  Holdtn—33 

Baking  Powdar- . .  5 

Barley.... . . ..^9 

Baiketa. ....................... ...,6a 

Bath  Brick  •••••••••  •••••#  eeee.ee. 59 

Beau . . . >9 

Blacking,  Shoe . 6 

Bluing . 6 

Borax . 

Brooms  ....... 

Brushes  . 

Buckwheat  Flour . 

Bung  Boren . 

Butchers’  Sundries . 

Butter  Dishes . 

Butter . . . 

Butter  Color . 


•  eeeeeeeeeei 


,„..l6 


:X\ 

...63 
...s8 
•  •33 
-44 
..6a 

••  7 
-47 

C«“Ph01r . 47 

Candles . 15 

Candles . „ .  7 

Canned  Goods .  8 

California  Fruits . 10 

Vegetables. .  8 

Fish.  .......is 

Pie  Fruit . 10 


COL. 

Sardines . . . 13 

Meats . S3 

Soups r  j 

Can  Openers . 33 

Capers  H...nH........H......M..s? 

Caps,  Gun. . . 

Catsup . . 

Cereal  Specialties 

Cereal  CoSes . . . ....36 

Cheese  .....mh.......i.....,.m..s7 

Chocolate  and  Cocoa . „..r7 

Chewing  Gum. - - 51 

Cider .................. ^,,,.,,..,,,30 

Clothes  Plu . 6a 

Cocoanut . . 

Codfish..,,,,,,,,,,,.,.,...,,,,. ..,33 

Coffee . •••«••••  3 

Essence . . .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herts .  8 

Condensed  Milk . 20 

Cream . . . _„*i 

Condensed  Mince  Meat . 38 

Corn  Meal- . 29 

Corn  Starch . . . .....58 

Cottolene . 26 

Cracked  Wheat . 29 

Crackers,  Cakes,  etc . aa 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 


Dressed  Meats.. 
Drugs,  Grocers’ 


•  •eesees*s*4 


Eggs 

•  •••••«  eeeeeeeeeet  a  eeeeeeseesee 

Essence  of  Coffee^ .  4 

Extracts . . . . . 48 


Fancy  Groceries  . . tj 

Farina.. . .....eg 

Farinaceous  Goods _ .....ag 

Faucets . . . 33 

Canned  Fish . . ra 

Fixtures . . . 3a 

Flour . 28 

Flour,  Self  Rising.. . s8 

Flour,  Buckwheat . 28 

Fly-paper . S9 

Food,  Bird . . 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..33 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . JS 


Gelatine . 

Ginger,  Jamaica..,. 

Gravel,  Bird . 

Grocers’  Fixtures... 

Herring . 

Hominy  and  Grits. 
Honey 


I  k  C01‘ 

Insect  Powder . 48 

Ironing  Wax. . 59 

•4® 

••7 

. 4® 

...........  JO 

NS...MM*l5 

- 31 


Jars  and  Jar  Rubbers., 

Jellies.... . 

Junket  Tablets.., 

Ketchup... . . 


Lamp  Goods.. . . 

Lemons  and  Oranges— 

Lentils . . 

Licorice  . 

Lime . . . . . 

Live  Poultry  ............ 

Lye,  Concentrated . 


■*®9 

-47 

-37 

—45 

-37 


Macaroni  . . ™......3a 

Mackerel. . 34 

Maple  Sugar  and  Syrup. -60 
Matches - - 37 

Meat«..  .  .  I? 

Mince  Meat _ _ 38 

Molasses  . . . . ...... .60 

Mustard . 5“ 

Mustard,  Prepared . 5J 

Marmalade . 46 


Nuts... 

Oat  Meal., - 

OBs. . . . . 

OU,  American . . 

OUve  OU . 

Olives... , 


>ee  eeeeeeeeeeeeeee  .i 


•39 


►••••••  eeeeeeeeeeeeeeeeeeeeeei 


Paper—,  . 

Paper  Begs . 

Peanuts — . 

Peas,  Dried ..... 

Pepper  Sauce . 

Pickles . 

Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . . . 

Potato  Chips . . 

Poultry  Seasoning.. 
Poultry,  Dress 

Poultry,  Live _ 

Powder,  Rifle.. 
Preserves . , 

Provisions....—.. 
Puddlne  ......... 

Putty . ........ 

Rennet. . . 

Rice. . . . 

Rice  Flour . 

Rolled  Oats . 

Root  Beer.. 


...s9 
-!« 
—4* 
—4* 
,..46 
-43 
•37 
-43 
-45 
-45 
-45 
-  4 
-46 
-43 
-31 
••47 
-So 
-Jr 

••*9 

,.a9 

.<2 


eeeeeeeeeeteeeeeeeee 

Salad  Dressing...... 

Sal  Soda. . 

Salt. . 

SapoBo . . . 

Sardines . . . 

Sauce  and  Condiments 

Sauer  Kraut . 

Scales  —  . . 

Scoops,  Grocers’ . 

Scouring  Soap . 

Seeds . 

Shoe  Dressing . 

Shot. . 

Smoked  Fish.. . 

Soap,  all  kinds . 

Soda,  Bicarb . 

Soft  Drinks . 

Soups 

Specialties . 

Spices . 

Whole . . 

Starch . 

Stove  Polish . 

Soap  Powders . 

Seears 


••9 

•S» 

5® 

51 

•54 

.13 

•  5® 

•  4® 

•3® 
•33 
•5® 
•53 
.  6 

•  4 
•34 
•54 
•53 
•53 
•®5 
•54 
■55 
■57 
•58 
•58 
55 

f.. 


COL 

Suf*n~ . .  1 

Sulphur . 

Sundrles .  r0 

syrups . 


59 

--••4* 


Txckx 

Tapioca . 

T«r . 

Toaa .  , 

Tobacco,  Chewing . 64 

Smoking- . 

Tobacco  Cutters . . 

Tub. . & 

Twine  Holder . . 

Twine .  £ 


Vermicelli.... 
Vinegar . 


•3® 

•43 


Washboards . 6s 

Wax,  Fruit  Jar . . 

Wheat,  Cracked . 20 

Wheat  Flour . . 

Wrapping  Paper . 4I 

Wringers,  Clothes . 

Wooden  ware,  Sundries . 61 

Witch  Haael . 48 


Confectioners’  Lozenge... 

“  Powdered 

“  Crown  A . 

“  Crystal  A . — . 

Coarse  Granulated . 

Eagle  Tablets . . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Jtanulated . 

fine  Granulated . 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

“  In  as-lb.  bags  packed  4  in  100- 

lb.  bag . . . 

In  10-lb.  bags  packed  10  In 

100-lb.  bag . 

In  5-lb.  bags  packed  In  bbls... 
In  5-lb.  bags  packed  In  100-lb. 

bags . 

lna-lfc  bags  packed  In  bbls... 
“  In  a-lb.  bags  packed  in  100-lb. 

bags . . 

In  a-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  In 

cases . 

onfectioners’  A . 

[ — Keystone  A . 

1— American  A . 

(—Centennial  A . .. 

(—California  A . ] 

i— Franklin  B . ” 

►—Keystone  B . ” 

—American  B . ...” 

1 — Centennial  B . 

1— California  B . 

•—Franklin  Extra  C . 

—Keystone  Extra  C . 

— American  Extra  C . 

—Centennial  Extra  C . 

— California  Extra  C . 

— Franklin  C . * 

— Keystone  C . ].,]]]]] 


5  *5 
5-*5 
5-45 
5-xo 
5-35 

6.38M 

7-35 
5.80 
5-35 
5  -®o 
5-ao 
5  .ao 
510 
5.io 

5-15 

5-15 

5  *5 
5  3° 

5-3° 

5  4° 

5-4° 

5-3° 

5-30 

5.00 

4.85 

4 
4 
4 
4 
4 
4 
4 
4 


80 
75 
.70 
65 
60 
■55 
5° 
45 
4.40 
4-35 
4.  3° 
4*®5 
4®5 
4®5 
4  ®5 


TEA. 

•vars — Basket-fired . 

•pans — Pan-fired — Common  to  Fair 

Fine . 

choicest . 

mMOSA— Superior  to  Fine . “ 

Choice  to  Extra . 

Choicest . ...!.'!!!!] 

I  iocbow — Common,  cargo . . 

1  Good,  medium. . 

Superior . 

Flue . ' 

Choicest . 

niPOWDuu — Choice  to  Extra . . . 

-■olcest . . . 


ISSISSSItSSSHSSI 


Motor* — Good. 

Fine . 

Choice... 

Choicest. 

I mfxrial — Superior  to  fine . rs 

Choice  to  extra .  22  1 

Choicest .  ,0  ( 

Yourg  Hvsor— Superior  to  fine .  13  1 

Choice  to  extra .  "  2g  1 

Choicest  . 


India — Common  to  Fine. . . 17 

Cxvlon — Common  to  Fine . 

English  Brxarpast—  Fair  to  Good  . .  14 

Choice  to  Extra. .  ,8  ( 

Choicest .  „„  , 


PACKAGE  TEAS. 

Llpton’s  Teas — 


Per  lb 


Ceylon  and  India,  No.  1 . . 

‘  <«  “  . . 


InH&lb.  In  X  lb 


a . 

r . 

a . 

i . 


‘45 

.40 

•35 

•45 

.40 

•45 

•4° 

•45 

.40 


•47 
•  4* 

•37 


Black  and  Green,  “ 
«  <<  <> 

English  Breakfast,  “ 

—  —  <1 

Formosa  Oolong,  “ 


Counter  box,  30  ten  cent  tins,  only  packed 

x  ,1  -  -r  '«>  No.  r  quality,  *2.00 

Tetley  s  Tea—  Per  jb 

X  lb.  or  X  lb.  In  lead  or  tin,  25  lbs.  in  case 
No.  2,  Green  Label,  India  and  Ceylon.... 

No.  1,  Buff  Label,  “  “ 

Ex.  Gold,  •«  i<  *’"**"’ 

Mixed  (Green  and  Black),  same  pricesas 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

T  JI  .  „  ,  _  X‘lb.  tins,  per  lb 

India  and  Ceylon,  _  Sun-Flower .  .50 


-45 

.60 

•75 


Mixed  (Green  and  Black),  “ 

Formosa  and  Oolong,  “ 

Sun-Flower,  10c.  sample  size,  36  in  carton 

ail  three  grades . .  doz. 

Caricol  Blend,  Martindale  &  Co. 

5-lb.  Silver  Sacks . 

i-lb.  “  . 

per  ib.  x-ib.  ••  . ..zz""z"z" 

18  @  35  «-ib.  «  . 

17  @  23  W-lh  **  . 

24  @  28  -Spring  Garden  Tea — 

30  &  38  100  Ib.  barrels . .  n,.  net 

18  @  20  5  lb.  silver  bags .  ••  “ 

2®  @  35  1  II**  silver  bags .  «  - 

40  &  50  X  lb.  silver  bags . ]]]]]’.  •• 

■  t3  68  16  V.  lb.  silver  bags . ’  «  << 

17  (fo  22  Packed  in  cases  containing  100  pounds. 

s3  <3  28  McCormick  &  Co’s,  Banquet  Brand—  Per  doz. 

3°  @  35  No.  10 .  e. 

@4°  No.  25 . ■  .  2  c4 

»9  f  35  no.  50 . :::::::::::::::::::::::::: 

■  4°  <9  45  No.  100 . . .  (  M 


.5° 

•  5° 

.90 

Per  lb. 
.22 

•®®X 

*3 

«3X 

*5 

.18 

.19 

■«9M 

.20 

.21 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.,  per  doz. 
,  “  “  quarts,  1  “  •« 

11  «  •*  “  3  “  «< 

r  '*  ,  “  ‘‘  X  gaU.i  ■'  per  bbl. 

Colburn  s,  16  oz.,  2  doz . per  doz 

”  quarts.i  '•  .  « 

“  .  x  gais. i  ••  ,.:::r::z::zperbbi. 

Violet,  pint*,  2  dor . p4r  <joz. 


AXLE  GREASE. 

Frazer’s,  15  lb.  palls . 

w,*“r  S’  boxe*>  *  81011 . per  gross 

Mica,  gross .  “ 

Peerless,  Y.  gross .  “ 


•85 

1.40 

z.40 

®-5o 

•75 

.90 

.90 

z.8o 

■8s 


.80 

9.25 

8.40 

4.40 


Boiton  Brand,  5  lb.  size,  %  do*.  caa«...p«r  do*,  ri.oo 

-  **  -  ••  1, 

“  *.50 


X 

“  V 

Purity  Brand  5 

“  I 


■55 

«t,7S 

6.00 

1.50 

.80 

•45 


BLACKING— Sho«. 


BAKING  POWDER.  Per 

Davis’  O.  K.,  )£-lb.,  4  doz . per  doz. 

“  X-lb.,  3  “  . .  “ 

“  1 -lb.,  2  ««  .  *‘ 

“  5-lb.,  X  »  « 

Cleveland’s,  ro-c.  size,  4  doz . per  doz. 

I'  X-lb.,  4  "  .  “ 

X-lb-.  •  '*  - .  '* 

i-lb.,  r  .  '*  4 

Leslie’s,  K-lb.cans,  r  or  2  ds.cartons,  4  dz. esses 

“  X-  “  i  do.,  cases . . . 

'  1-  “  1  “  .  1 

_  ‘  5-  "  6  cans  in  case . per  lb. 

Sea  Gull,  6  o*.,  glass,  4  do* . 

Parrot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder:— 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  z 

6  oz.  glass,  4  doz .  1 

6  oz.  glass,  6  doz .  1 

6  oz.,  1  gross,  in  bbl . per  gross,  12 

Rumford  Baking  Powder : — 

5C.-tlns,  4  doz . per  doz. 

toe. -can,  4  doz.  in  box.—., 

X-lb.  cans,  *  doz.  In  case 
r-lb.  cans,  1  doz.  In  case.. 

Royal,  roc.  size,  4  dox . 

X  >b.,  4  doz . 1'. 

'  X  "  «  “  . 

‘  r  “  1  “  . 

Ralston  Baking  Powder,  1  lb.  cans,  per  dor. 

"  "  “  M  lb.  «  "  “ 

Sea  Foam  Baking  Powder — 

Y.  Ib.,  4  doz.  in  case . . . 

Y  lb.,  2  doz.  in  case . 

1  Ib.,  1  doz.  in  case .  3. 

5  lb.,  X  doz.  in  case . .  16. 


••"••••■•MM  •■ 


Dot 
•  45 
.90 

1.65 

7.20 

.84 

1.23 
a.  28 
4-37X 
■45 
.90 
«-®5 

.72 

45 

•45 

82M 

°7X 

°4 

°3 

®5 

45 

90 

®5 

5° 

86 

3° 

4° 

6r 

25 

®5 

00 

80 

45 

75 


-  Per  Grots. 

Shinola,  %  grots  In  box,  with  8  bnishe  ;an<j 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

Blackola,  3  doz . per  gfoss 

Blxbys  Best,  No.  1 . 

r  '  t,*'  ®-  ^ . per  gross 

Jacquot  Blacking,  No.  3 . . . 

Handy  Box,  French,  No.  15,  Urge....”!,’ . 

"  “  “  small.  (  c 

“**«"’*  no.  1,  x^giou . ..." 

*>  ••••••• 


T.  M.  French, 


’•••••••••••••••a 


. . MMatMipcr  doz. 


678 

6.9O 

*•75 

4.50 

4*5 
10.00 
.00 

.12 

I.60 

a. 85 
4-55 

7iO 
1 .00 


SHOE  DRESSING.  p„  Do, 

Mason’s  Shoe  Dreasing . . . .  ,75  ' 

Blxby’s  Royal  Polish,  1  do*..........'.""""'.' . 

Bixby  Jet  Oil  Polish . '8o 

Brown's  Shoe  Dressing,  x  do* .  *82 16 

Browns,  Army  and  Navy,  1  dox . . s-j 7 

Boyer's  French  Dressing .  . 

“  oil  Polish . . . .; . 

Admiral  Rnsset  Combination . .  ,1 

Admiral  Shoe  Dressing . 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black . * 

Boston  Jr.  Waterproof,  black,  10-cent  size.” 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black . . 

Superb  Patent  Leather  Paste,  large.!!!]."'”. 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . !.!!.] 

French  Gloss,  black,  self-polishing . 7- 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . 2]oo 

Star  Combination,  russet..... .  ]-- 

Dandy  Russet  Paste,  large . . 

Bossola  Waterproof  Paste  Polish,  .aige . .'  ]75 

Bossola  Waterproof  Paste  Polish,  small . 4> 

Quick  White,  cleans  dirty  canvas  shoes . 85 

8uick  White,  cleans  dirty  canvas  shoes .  2.00 

il  Paste  black,  never  dries  up,  large  tins—  .75 


2.00 

2.00 

.85 

■85 

2 .00 
•75 
00 

85 
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QREEN  COFFEE.  F«  lb. 

Rio  Golden  Fancy . . . °9V4@i<>  , 

«  Prime .  ®  °8)4 

“  Choice .  @-°8 

Santos  Peaberry.  extra  fancy .  -IO 

"  Choice . @»9 

*'  Fancy . °954@-°954 

Maracaibo,  Strictly  Fancy,  Mild . xx54@.» 

"  Choice .  @.n 

Washed  Caracas,  Fancy . . . i»54@-i3 

-  ©19 

®i8  54 

®.i8 

©19 
@.1  o)4 
@«°54 


Java,  Extra  Fancy  Old  Government.. 

"  Extra  Fancy . . . 

"  Fancy . 

Mocha.  Hand  %  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed ,  Santos,  Choice . 


ROASTED  COFFEE  IN 


RW  , 


Extra  Fancy  Golden . 

"  Prime . 

'•  Choice . 

Santos,  Extra  Fancy . 

“  Choice . 

“  Fancy . — . 

I  jguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy...- . - . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government.. 

“  Fancy . . 

Mocha,  Finest. . . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No*  . . 

44  44  44  1  j  . . . 

44  44  44  j . 

4- 


BULK. 

Per  lb. 
@•*3 
@n54 
@°954 
•*354 

@•*254 
@■13 
©.14 
@•*454 
@•'5 
@•1554 
@•*4  54 
•  @*354 

@.*3>4 


. 22 

. 20 

. *7 

.  *4 

Pack  In  25  and  so-lb.  cans,  and  25, 50  and  100-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . *8)4 

Eureka . *5  54 

Leader.... . . . 18 

Jap . . 

Special,  No.  6 . iaJ4 

Special  Drive . . . ra 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  1554  ISA® 

Lion .  1354  1354 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .*6 

Salndo,  lbs . *0 

“  50-lb.  tins . . . 19 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . . 

Ground  or  pulverized  without  extra  charge. 


Llpton’s  Package  Coflee — 

Special . 

Perfection . *° 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Perlb 

Trlunfo,  24  2-lb.  cans . *9 

“  48  i-lb.  cans . *974 

Trinidad,  60  or  100  i-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . . 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 54 

Iowa,  60  or  100  x-  and  2-lb.  cartons . *8  J4 

Tumbala,  60  or  100  i-lb.  cartons . 2654 

Quezal  (after-dinner),  12, 24  or  48  J4-lb.  cans 

per  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins...  .2754 

Tourist,  M.  &  J.  Blvod,  24  or  30  3  lb.  tins...  .2754 

,  Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . 2054 

E  L.  C. ,  100  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14  54 

Golden  Drip,  x  lb.  bags,  100  lbs.  to  case .  14K 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  :— 

50  tins  In  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

sib.  tins . per dox.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  54-gross  Improved 

cans . per  gross  2.25 

Floto's  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  54 -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04)4 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  a. 25 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  *.70 

“  “  Improved  “  “  *.15 

Chicory,  Sellg’s.  65’s . 05)4 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks',  stick,  65  lbs . ... . 06 54 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04)4 

"  Koenig's . 05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  *.  3J 

Blasting,  B,  kegs.  25  lbs .  1. 5® 

Duck,  kegs,  1254  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4-75 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  2. 6; 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


— T— 

BLUING— Dry.  Per  Gross. 

.  2.60 

.  5.20 

.  1.50 

.  3  35 

.  1 .60 

.  2.50 

.  3-6o 

.  2.65 

.  5°o 


Barlow's,  small.  2  doz 

“  large,  x  doz . 

Sawyer’s,  No.  1,  6  doz . 

“  No.  3,  3  doz . 

Colburn’s,  No.  1,  4  doz . 

“  No.  2,  3  doz . 

"  Mammoth,  3  doz . 

“  Ball  Blue,  1  oz.,  3  doz. 
Ball  Blue,  2  oz.,  3  doz. 


BLUING— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  )4  gross . 

Cream  Indigo,  2  oz.,  *4  gross .  3-9° 

Cream  Indigo,  4  oz.,  54  gross .  7  1° 

Cream  Indigo,  8  oz.,  54  gross .  11.40 


BUTTER.  Perlb, 

Tub  Butter  :— 

Creamery,  Extra,  60-lb.  tubs . - .  -29 

“  First,  “  .  .  28 

“  Second,  “  -27 

“  Third,  “  -26 

“  Imitation,  30-60  lbs .  .25 

“  5-  and  xo-lb.  rolls,  60-  and  100- 

lb.  boxes .  -3° 

Ladles,  30-60  lbs.,  bakers’  use .  .23 

Print  Butter : — 

Star  or  S.  D.  brands,  x  lb.,  eo-50-lb.  bxs.  .34 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  eo- 

50-lb.  boxes .  .3* 

Sheal  (“400")  Elgin,  so-50-lb.  boxes .  .31 

Sheaf. . 28-.  30 

B.  S.  Gilt  Edge,  cartons .  .34 

Gurnse,  pounds  or  half  pounds .  .32 

Belle  Spring .  -3° 


CANDLES.  Perlb. 

P.  ft  G.,  S’s,  30  lbs . n54 

“  x6’s,  “  . . . 1254 

Paraffine,  4’t,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb .  0854 

Searchlight  Hotel,  x6’s,  30  lbs .  0954 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . P«t  doz.  .16 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  54  gro  ,  no  rubbers,  per  gro.  1.75 
Mason's  Caps  and  Rubbers,  54  gro.,  “  2. 05 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  .<5 

“  medium,  1  doz.  cartons .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium . ’...  ,26 

Black,  medium . perlb.  .25 

(25  lb.  lots  1  cent  pet  lb.  less.) 


“  . per  box 


Peerless 
Bright  Light, 

Werk’s,  8’s,  30  lbs... 

“  16’s,  30  lbs . 

Carriage  Candles,  size  6xi54 . 

Martha  Washington,  long  12s . per  lb. 


°9% 
*  35 

.  X2 

■»3 
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JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.35 

Mason’s,  quarts . per  gross  4.60 

Mason’s,  half-gallons . par  gross  6.50 


.40 
•75 
1. *5 


COOKING  HERBS. 

Autumn  brand.  Sweet  Marjoram. ....per  dot. 

“  Sage .  “ 

“  Thyme . - .  “ 

“  Savory .  “ 

"  Special  case  asssortmeat,  s 

doz.  Sweet  Marjoram,  1 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-lb.  cartons,  x  doz . per  doz. 

54-lb.  “  “  “ 

54.1b.  “  “  “ 

54 -lb.  screw  cap  bottles,  s  doz . per  doz. 

54-lb.  zquare  cans,  s  doz. .  " 

s 


CANNED  GOODS 

Tomatoes—  Per  Dr 

Frying,  Good  Luck  Brand . , .  x.xs 

DuBois’  Frying .  1.22 

lersey  King.  No.  3,  Standard  Jersey  .  1.05 

Blue  Hen  Chickens,  No.  3 .  1  .oc 

Klo  Grande,  fancy,  Jersey .  1  05 

Silver  Lake,  fancy,  Jersey .  x.15 

Alta,  No.  2 . 70 

Alta,  No.  10,  r  doz .  3.15 

Bull  Dog,  No.  2 . 67 

Lima  Beans — 

Tinsley’s,  extra  small .  x.35 

Turkey,  fancy,  Jersey .  1  to 

Silver  Lake .  1 .05 

Boyer’s,  Fancy .  1.07 

Oxford,  Maine  packed . 87 

Lanfair,  . . 65 

String  Beans — 

Red  Jacket,  small .  t-55 

Cloister,  fancy  N.  Y .  1.4 


Make  a  Leader  of  Spring  Garden  and 
It  Will  Make  a  Leader  of  You 

For  it  is  the  finest  Tea  ever  blended  at  the  price  we  sell  it  for. 
Your  customers  will  keep  coming  back  for  it  at  60  cents  per 
pound,  and  we  sell  it  to  you  at 


In 

100=lb.  Barrels 

18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

1/5 

£  , 

19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

0.5  = 

•  =  .S  O 

1954 

cents  per  lb.  net 

In 

V2-\b.  Silver  Bags 

-0.2  a- 
•  £  go 

20 

cents  per  lb.  net 

In 

14-lb.  Silver  Bags 

0  go 

CO  — 

*  0- 

21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


We  Are  Going  to  Show  How  You  Can 

Increase  Your  Trade  at  an 

Expense  You  Can  Alford 

Why  is  Willow  Grove  Park  lighted  by  countless  thou¬ 
sands  of  electric  bulbs  ? 

Why  are  Coney  Island’s  Parks  illuminated  in  the  same 
way  ? 

Why  do  all  amusement  places,  department  stores,  and 
other  big  business  enterprises  spend  such  enormous  sums 
f(?r  light  ?  There  is  only  one  answer — to  attract  the 
people.  Their  success  depends  entirely  on  attracting  the 
people.  Doesn’t  yours?  Why  can’t  you  take  a  leaf  out 
of  their  book?  If  light  brings  them  trade,  won't  it  bring 
trade  to  you  ? 

Did  you  ever  stop  to  consider  that  you  could  illuminate 
your  window  in  such  a  way  that  it  would  be  sure  to  “attract 
the  people” — and  that  if  you  get  one  new  customer  a  day 
through  it,  the  expense  will  be  paid  for  a  month.  We  will 
show  you  how  it  can  be  done  if  you  will  write  or  phone  us. 

The  Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets 
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White  Wax  Beans— 
Acorn 
Champion 
Compass,  No.  ro,  i  doz 


Baked  Beans— 

B.  &  M.,  No.  3 . 

B.  &  M.,  No.  3,  tomato  sauce . 

Campbell's,  No.  2,  plain . 

Campbell’s,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  r,  sauce,  4  doz . 

Van  Camp's,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  r,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce..,. 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

i,  4  doz . 

Schimmel's,  No.  1,  sauce . 

Schimmel’s,  No.  2,  sauce . 

Schimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz., 

«-lb.  cans,  3  doz .  " 

i-lb.  cans,  4  doz .  *< 

i-gal.  cans,  %  doz .  *• 

Sunnyslde  Pork  and  Beans,  plain  or  in  gance- 

3-lb.  cans,  3  doz.... . per  doz. 

a-lb.  cans,  3  doz. . .  “ 

i-lb.  cans,  4  doz .  << 

i-gal.  cans,  doz .  “ 


Red  Kidney  Beans — 

Joan  of  Aire,  No.  2 . 

Martin  Wagner’s,  No.  2,  2  doz . . 

Van  Camp's,  No.  2,  2  doz . per  doz. 

Victory  brand,  No.  t,  4  doz . per  doz. 


1  -35 
«-55 

■*1'A 
•87  M 

.90 
■97  'A 
i-37'A 
■87  H 
i-3  z'A 

.80 

.85 

.40 

45 

•45 

■  92'A 

I  .OO 

•47  'A 
•5° 
■87  K 

.82  K 

■  75 
•77  A 

1.80 

1.40 

.90 

500 

•95 

.70 

•  45 

3.00 


•  82J4 

•  i*A 
.82K 

■45 


;orn— 

Kornlet .  , .  j0 

Winoor,  kernelled .  I-4o 

Paris,  fancy  Maine . 1#,j 

American  Beauty,  extra  fancy,  Snoe  Peg...  85 

Cream  of  Susquehanna . j 

Baker's,  Q.  W.,  whole  grain .  85 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn's . 72)4 

Mark,  crushed . 67  J4 


-10- 

Peas — 

French,  Extra  Fins,  ioo  cans,  per  case,,..  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  14 .50 

French,  Fins,  100  cans .  13.75 

French,  Moyen*,  100  cans .  13 .50 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Chamoion8 .  1 . 50 

Boyer’s,  Midgets .  1.85 

Boyer’*,  Extra  Sifted .  1.50 

Boyer's,  Sifted .  1.35 

Boyer’s.  Early  June .  1  25 

Parrot  Junes .  1.10 

Jumbo  June .  1,15 

B.  F.  F.  Junes .  1 .00 

Beets—  5 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy.  No.  3 .  105 

Bohemian,  fancy,  No.  2 . 85 

Succotash— Belle  Rose,  fancy  N .  Y.  State .  1 .00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine .  92^ 

McMurray  s  Mountain . 80 

Spmach- 

Champion,  No.  3 . 1.35 

Shawnee,  No.  3 .  1.  30 

Farren's,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 92*4 

Delaware,  3-lb. ,  a  doz .  qc 

Pumpkin— 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 471^ 

Asparagus — 

Del  Monte,  mammoth,  No.  2*4 .  4.25 

Extra  mammoth,  No.  a\^ .  4-25 

Superior,  large.  No.  2 *4 .  4.00 

Staple,  medium,  No.  2^ .  3.85 

Swan,  medium.  No.  2^ .  3.8s 

Del  Monte  Tips,  No.  1% .  3.7c 

Extra  Tips,  No.  1*4 .  3  70 

El  Dorado  Tips,  No.  1*4 .  3  50 

Grand  Island,  medium .  3  .35 

El  Rio,  medium,  No.  2*4,  2  doz .  3.25 


Apricots— 

Extra  standard . 

Per  do*. 

Standard . 

Pears — 

Bartlett,  extra  quality,  2)4s . 

Bartlett,  extra  standard,  2*4s . 

Cherries — 

Extra  quality,  . 

.  3.40 

Extra  standard,  2*4 . 

Standard,  2J4 . 

.  3-oo 
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Peaches— 

Extra  standard,  lemon  clings,  a>£s .  2 . 85 

Extra  standard,  sliced  lemon  clings,  2 .  2.85 

Extra  standard,  sliced  lf*non  clings,  1  lb.,  4 

doz.. . . .  1.65 

Prize  Medal,  lemon  clings, No.  10,  1  doz .  8.50 

Express,  yellows,  aJ4s . . . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . . . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10/ 1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  heavy  syrup,  No  2 . 

Blueberries — 

Main,  No.  2 . 

Main,  No.  10 . " 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Mikado,  red.  fancy,  N.  Y.  State,  preserved, 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . " 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 . 

Pine-apple— 

Phonograph,  grated,  No.  2 . 

Phonograph,  sliced,  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,  No.  2 . ’ 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . ’ 

Wagner's,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . 

Singapore  Chunks,  No.  1*4,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  1^,4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 


2.85 

•93 

1.30 
1 . 10 


1.85 


1.50 


1.40 
1.50 
1 .90 
7-  50 
2.25 

1  95 
1 .90 
1 .90 
1.85 

*•75 
1 .60 

*•55 
1  5o 
1.40 
1.30 

1.17*4 

*  25 
1.12*4 
95 
.85 
•85 

.80 
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The  Fnul  Taylor  Brown  Co’» 

Singapore  Pineapple,  extra  preierved. 
Tan  Chop  Hln,  ft-lb.  chunks . per  doz. 

<f  z  n  ii  a 

i*  11  11  j .  11 

"  1%  “  sHced  « 

“  grated .  “ 

„  “  »A  "  whole .  •• 

Packed  In  their  own  juice : — 

rX-lh.  chunks, extra  heavy  syrup. ..per  dos. 
iH‘‘  sliced . “ 


.80 

■87K 

*«7H 
1  *35 
1  -35 
1.85 


•41 

■40 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

CrAbsT,  ,  _ _  Per  doz. 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3  23 

Clams—  3  5 

Gold  Label,  No.  1,  4  doz . 

Lobster-  97  * 

B.  &  M.,  No.  Yi,  flat,  4  doz .  2  .  17U 

B.  &  M.,  No.  z,  tall,  2  doz .  4.05 

Star  brand,  No.  flat,  4  doz .  i.30 

Star  brand.  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4  ic 

Shrimps—  4  5 

Barataria  Canning  Co.,  new.  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  ,,  2c 

Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz.... .  2.50 

Underwood,  soused.  No.  3,  2  doz . .  3.10 

Oysters — 

Boyer’s,  No.  1,  2  doz .  1. 15 

Boyer's,  No.  2,  2  doz . 2. so 

M.  &  B.,  No.  1,  2  doz .  1.07J4 

Stewart’s,  No.  2,  2  doz..’ .  2.10 

Stewart’s,  No.  1,  2  doz .  1.02^ 

Victory,  No.  z  doz .  102% 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . 1.47U 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  i.tall...  1.75 

Hapgood’s,  No.  1,  tall,  4  doz .  1.87)4 

Hapgood’s,  i  lb flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.ij 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . .... .  1.67 'A 

Rising,  light,  fancy,  red.  No.  1.  tall .  1.25 

Humes,  Karluk,  No.  1,  tall,  4  doz .  i.ay yt 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  1017. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

-  PHILADELPHIA,  PA.= - = 

Fruit  Butters  Preserved  Fruits  Fruit  Syrups 

Cranberry  Sauce  Catsup  Honey 

Mince  Meat  Chili  Sauce  Mustard 

Jellies  Salad  Oil  Baked  Beans 

Jam*  Crushed  Fruits  Soups 

Canned  Fruits  Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 


Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Phil&delphi*  Office,  500  Penn  Mutual  Building 
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Horsashoe,  No.  . .  1-37/4 

Leader,  fancy,  red.  No.  i,  tall .  *.*7X 

Defender,  medium,  red,  Alaska,  No.  x,  tall.,  x.20 

Plata. 

La  Champagne,  X’».  key .  25  00 

"  X’*.  keT .  >7  00 

Lucullus,  X’» . . . .  *3  00 

C.  Morel,  X'a .  *0.00 


15.00 


SARDINES — Boaolaaa. 

Le  Marchand,  X'* . 

Le  Champagne,  X’».  h*7 . . 

Cadean,  X'.,  hey . 

Imported — 

French, 

X*.  Martel* .  9-4° 

«•,  Martel* .  *3-5° 

Morel,  X*.  hood  cat .  *7- 5° 

x»,  Aurora,  smoked .  8.as 

Mustard 


3  *7X 
3.10 

3  *5 
3-95 
3.30 

3  35 
a. 70 
a.  5° 


3-h7K 
3  4° 

W(,  Le  Heron,  100  cane .  3-x?X 

Gold  Label,  Xs.  oil,  100  cans_ .  6.25 

"  X*.  mayonnaise  dressing,  roocans  6  40 

“  X*.  “  "  50  cans  4  .  jo 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12  00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  oo 

H  ‘  ... 


ialves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Coraed  Beef.  Per  doz. 

Armour's  Verlbest,  with  key.  No.  1,  a  doz z  .20 

“  "  with  key,  No.  a,  x  doz 3.15 

Fairbanks,  with  key,  No.  1,  2  doz .  1.15 

"  with  key,  No.  a,  1  do* .  a.  15 

“  with  key,  No.  6,  1  doz .  7.65 

“  with  key ,  No.  14,  %  do* .  16.50 

Libby’s,  with  key,  No.  1, 1  doz .  1.20 

'•  with 


with  key,  No.  a,  1  dez . .  2.20 


Chipped  Dried  Beei. 

No.  x,  s  doz .  1.85 

No.  X,  a  doz .  x.05 

Glass,  No.  X.  *  do* . v .  1.35 

Glass,  No.  1,  a  doz. .  3.35 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdoz.  a .  72 X 
Beechnut  Sliced  Beei,  No.  X, glass  jars, per  doz.  1 . 55 
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Acme  Sliced  Smoked  Beet.  Per  doz. 

Largs  tins,  2  doz .  .  2.60 

Medium  tins,  4  doz .  x-  bo 

Medium  tins,  2  doz .  *.65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special  jars,  1  doz .  2.60 

Junior  jars,  a  doz .  1  bo 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  3.72X 

Beechnut  Bacon,  No.  X.  glass  jars .  1.55 

Acme,  large  glass,  1  doz .  3.75 

Acme,  junior  glass,  2  doz .  1.  bo 

Roast  Beet. 

Fairbank’s,  No.  1,  a  doz . .  x  12X 

Fairbank’s,  No.  a,  1  do* .  a. 15 

Armour's,  No.  1,  a  doz .  1.22X 

Armour's,  No.  a,  1  doz .  a. 25 

Libby’s,  No.  x,  2  doz .  x.ao 

Libby’s,  No.  a,  1  doz .  a.ao 

Kingan’s,  No.  1,  a  doz .  105 

Kingan's,  No.  a,  1  doz .  a. 05 

Lunch  Tongue. 

Fairbank’s,  No.  1 ,  a  doz .  3.20 

Libby’s,  No.  x,  a  doz .  a. 90 

Armour'*,  No.  x,  s  doz .  a. 70 


Whale  Ox  Tenge*. 

Fairbank's  No.  a,  1  doe . . 

Libby's,  No.  aX,  1  doe . . . 


7.00 

10.00 


Potted  Ham  or  Ox  T ongzte. 

Armour’s  Veribest,  No.  X»  4  doz.....™ . 42X 

Armour's  Veribest,  No.  X>  *  doz . 75 

Libby’s,  No.  X>  4  do* . . . 42X 

Libby's,  No.  Xi  4  doz. . 75 


Potted  Chicken  or  Turkey 
Armour’s — 

No.  X.  4  dor . 

No.  X>  3  doz . 

Libby’s — 

No.  X.  4  doz . 85 

No.  X,  2  doz .  1.50 


•  8aX 
••45 


Boned  Meats. 

Cnrtlce  Brothers,  “  Blue  Label” —  Per  Doz. 

Chicken,  No.  X .  *.85 

“  “  1 .  5.00 

Turkey,  “  % .  2.85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  n  .00 

Whole  Ham,  No.  xX .  9.00 

Whole  Ham,  No.  2X .  13.50 
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Derilled  Meats. 

Curtice  Brothers,  “  Blue  Label” — 

No.  5  01.  No.ioox. 
Per  Dox.  Per  Doz. 

Ham .  1.50  s.50 

Tongue .  1  50  1  50 

Chicken .  .  a. 10  3. .5 

Turkey .  a.  10  3.  *5 


Potted  Meats, 

Curtice  Brother!,  “  Bine  Label” — 

No.  X  Tin.  No.  X  Tin. 
Per  Doz.  Per  Doz. 

Ham . . .  1.25  a  25 

Tongue .  z.  25  2  25 

Chicken . . . .  1.95  3.C0 

Turkey .  1  95  3.00 


per  doz. 
a*  35 
*•35 
•90 

5.00 

.85 


Sonpe. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  doz . 

2  lb.  cant,  2  doz . . 

1  lb.  cans,  4  doz . 

Gallons,  cans,  X  doz . 

Schimmers,  assorted,  z  lb.,  4  doz . 

Campbell's: — 

No.  1  cans,  4  doz.  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  doe.  .87X 

No.  z  cans,  4  doz.  to  case,  assortment 
No.  1  containing  8  cans  Tomato  “ 

No.  1  cans,  4  doz.  to  case,  Tomato .  “ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . ™, . __ .  “ 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato.... . ™ . . . .  ,  “ 

Gallon  cans,  6  to  case.  Tomato .  “ 

Curtice  Brothers,  “  Blue  Label 


•*7X 

•95 


s.50 

*.65 


7-75 

8.S5 


Quarts. 

Pints. 

X-Plnts. 

Per  Do*. 

Pei  Do*. 

Per  Do*. 

Consomme . 

X.75 

*•*5 

Boullon . 

.  3*5 

*•75 

*»5 

Beef. . 

*•75 

*.«5 

Julienne . 

*■75 

z. *5 

Prlntanier . 

*•75 

x.*5 

Vegetable . 

*•75 

*.*s 

Tomato . 

*•75 

*•*5 

Ox  Talk . 

*•75 

1. *5 

Mock  Turtle . 

.  3*5 

*•75 

*  «5 

Tapioca  Crecy . 

*■75 

*-»5 

Pea . 

*•75 

*•*5 

Mutton  Broth . 

*•75 

1. as 

Clam  Chowder- . 

*•75 

z.25 

“  Broth . 

*75 

*.»5 

Chicken  Gumbo .... 

*•75 

1.15 

Mulligatawny . 

.  3*5 

*•75 

*25 

Chicken . 

*•75 

*.25 

«  Broth . 

*•75 

1.35 

Green  Turtle . 

3-50 

2.00 

Terrapin . 

3-75 

s.*5 
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candies  AND  CONFECTIONER 

Croft  &  Allen  Co.—  Per  I 

Extra  Mixtures.. . 30-lb.  pails  .08 

Cream  Jelly  Mixtures- . ’•  .09 

Elcroften  Mixtures. .  "  .08 

Nobby  Mixtures . “  .09 

Cadella  Mixtures .  •'  .12 

Fine  French  Mixtures .  “  .13 

French  |  Creams .  “  .eg 

American  Mixtures . .  “  .os 

Variety  Cut  Drops .  “  .08 

Darling  Mints .  “  .08 

Golden  Drip  Bar . Z5-Ib.  boxes  .og 

Soar  Balls . 30-lb.  pails  .oS 

Pancells  Cream  Chocolate .........  "  .  z 

I  X  L  Assorted  Chocolate .  11  .11 

Ring  B  Assorted  Chocolate— .  “  .is 

No.  1  Fine  Assorted  Chocolate...  “  .1 

Nonpariel  Drops .  “  .11 

Chocolate  Covered  Caramels .  “  .1 

Dairy  Chocolate  Chips . 15-lb.  palls  .1 

Chocolate  Mints . — . 30-lb.  palls  ,1 

Honey  B  Comb . tz-lb.  palls  .16 

Cream  Cocoanut  Balls . 18-lb.  pails  ,09 

Cream  Peppermint . . . 30-lb.  palls  .09 

“  Winter  green . . .  "  .0 

Wellington  Caramels  . . sj-lb.  palls  .0 

Frozen  Milk  “  . - . 30-Ib.  palls  .1 

Soft  Jelly  Gum  Drop* .  “  .0 

Superfine  “  . . .  “  .1 

Jelly  Beans . * .  “  .0 

Wlntergreea  Losengers  - .  "  .0 

Mint  ,r  . .  "  .0 

Assorted  “  - .  "  .0 

Conversation  “  - . sS-lb.  pails  .0, 

C.  &  A.  Crown  Stick . . . 30-lb.  palls  .0 

Pancella  Chocolate,  i-lb,  boxes,  30-lb.  cases  ,x 

Rock  Candy,  assorted  - . 10- lb.  boxes  ,0 

Penny  goods ..  •  •**••*•*•***••*•**10  box**  In  case  4.5 


CATSUP.  Per  D 

Beef  Steak  Catsnp,  half-pints,  s  dot . . .  z.t 

“  “  pints,  “  . - .  s.oc 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 8 

Snider's  Catsup  : — 

Pints,  «  doz .  *.x 

X-plnts,2doz .  x.3< 

Quarts,  1  doz .  3.3  1 

Gallons,  6  jugs  In  crate . par  jug  .8 


KETCHUP. 


Curtice’s  "Blue  Label"  Tomato  Ketchup: — Per  Ca 

Small,  35  bottles  In  case .  2.7 

Medium,  25  bottles  In  case . .  4.2 

Large,  ia  bottles  In  case . . . .  3.2 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  s 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


It  Collected 


$570 

In  Two  Days 


R.  J.  Magill  has  one  of  the  finest  Grocery  Stores  in  the  City  of  Buffalo. 
This  letter  should  interest  you: — 

Buffalo,  N.  Y.,  May  16,  1907. 

To  IVhom  it  May  Coticerji  . — 

When  I  purchased  a  200  Account  McCASKEY  REGISTER,  1  certainly 
knew  it  had  some  excellent  qualities.  I  started  it  on  Friday,  May  3.  On  Saturday 
my  four  clerks  took  their  orders  with  the  McCASKEY  ORDER  BOOK  COVER 
AND  PADS,  and  the  goods  went  out  with  the  ONE  WRITING  the  clerks  took 
from  the  customers  on  the  road,  and  I  was  only  ten  minutes  late.  This  was  cer¬ 
tainly  grand  on  the  first  Saturday.  I  was  afraid  some  of  my  customers  would 
object  to  their  accounts  being  totaled,  but  instead  I  WAS  COMPLIMENTED 
ON  THE  SYSTEM— not  one  objection.  IT  COLLECTED  IN  TWO  DAYS 
$570,  that  I  would  not  have  had  in  three  months.  If  the  ladies  in  the  grocery 
stores  only  knew  the  great  value  of  the  McCaskey  System  they  would  have  it 
shipped  by  express  and  not  by  freight. 

MRS.  R.  J.  MAGILL. 


Are  YOUR  customers  slow  in  paying  their  bills  ?  If  so,  INVESTIGATE 
the  McCASKEY  ACCOUNT  REGISTER  SYSTEM. 

A  64-page  Catalogue  FREE.  Write. 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St.,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex,  Duplicate  and  Triplicate  Pads;  also, 
Eud  Carbon,  Side  Carbou  and  Folded  Pads. 


New  York  Office:  140  West  Forty-second  St.,  G.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dist.  Mgr.  for  Maryland,  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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Campbell’s  Beefsteak  Tomato  Ketchup : — 

U  pints,  34  bottles  to  case .  i .  10 

Pints,  *4  bottles  to  case .  a.oo 

Campbell's  Tomato  Ketchnp : — 

Pint  bottles,  24  to  case,  per  do* .  1 . 40 

U-pint  bottles,  24  to  case,  per  doi . . 

Campbell’s  Chill  Sauce : — 

Pints,  2  do*,  to  case .  1.40 

X  pints,  2  doi.  to  case . . 

Asst.  Condiments,  t  doi.  to  case,  per  doi...  .90 


CHOCOLATE  AND  COCOA. 

Valter  Baker  &  Co’s Per  lb 

Premium,  12  to  15  lbs . . 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  6  to  12  lbs . 22 

Auto,  sweet,  6  lbs . . 

Cocoa,  X-lb.  cans,  12  lbs.  In  bo* . 37 

Cocoa,  }£-lb.  tins,  12  lbs . 37 

V.  H.  Baker  s:— 

Best  Cocoa,  54-lb.  sire . per  lb.  .36 

"  J-lb.  *■  .  .38 

Premium  Chocolate,  Xs,  12  lbs . . 

“  Xs.  ra  lbs . 31 

Best  Sweet  Chocolate,  Xs . . 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  Xs . 29 

[ershey's— 

Vanilla  Sweet,  Xs>  6  lb . per  box  1.  ec 

Swiss  Milk,  Xs,  6  lb .  “  ,4s 

ocoa,  Kpp’s,  5<-n>.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

**  6-lb.  boxes,  54-lt>.  tins, 

per  tin,  .37U 

“  6-lb.  boxes,  X->b.  tins, 

per  tin,  .,0 

“  Huyler’s,  Xs,  6  lb . 43 

"  “  54*,  6  lb . is 

ensdorp’s  Royal  Dutch  Cocoa,  ,2-lb.  cases— 

Per  can. 

X-lb.  round  cans . 18  u 

X-lb.  "  29 

,-lb.  "  . 

iX-oz.  “  50  cans  In  case 

5-lb.  “  2.75 

msdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . . 

Queen,  4  to  lb .  .42 

sweet  Vanilla,  4  to  lb . 28 

8  to  lb . 28 

Plain  Cooking  Chocolate,  X-lb.  cakes . 32 

ooker’s  Cocoa  Powder — 

X-lb.  tins,  2  doz.  in  box . per  doz.  ,  .88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

,-lb.  tins,  ,  doz.  in  box .  “  6.so 

5-lb.  tins,  ,  doz.  in  case . per  lb.  .52 

io-lb.  bags,  1  doz.  in  case .  “  .  so 


18- 

Wilbur’s  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes . per  lb. 

u  tins,  6-lb.  boxes . per  lb. 

Wilbur's  Chocolate — 

Premium,  %s,  12-lb . per  lb. 

Sweet  Clover,  6-lb .  .per  lb. 


Hooton  Cocoa  and  Chocolate  Co. — 


■37 

■  36 


•57 

.07 


Per  doz. 
2.21 
348 
6.84 

Per  lb. 
•55 


Cocoa,  labeled,  Xs . ,6 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  Xs...  28 


Premium  Chocolate,’  Xs™.’.’.', !3o 


Ideal  Chocolate  and  Cocoa  Co.: _ 

Ideal  Cocoa,  X-lb.  size . per  lb. 

“  “  J-lb.  <«  .  « 

“  Baking  Chocolate,  X-lb  sD*  ’-".*  “ 

"  “  V-lb.  “  .  “ 

“  MUk  Chocolate,  6-lb.  box . per  box 

Vanilla,  Sweet,  6-lb.  “  .  « 

Lowney’s : — 

Premium  Chocolate,  6-lb,  boxes,  12  boxes 

in  case,  X-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  X"lb.  packages . . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  X-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  X-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  fifth-lb 

tins . . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case'  fifthlib. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-ib 
tins 


.40 
•  4i 
.27 
.29 
1.65 

«-6s 


•33 

■33 

•33 

•33 

.28 

.28 

.28 

1.65 

41 

•4i 

.40 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  ooxes  in  case,  X-ib! 

tins . . . 

Cocoa,  i2-lb.  boxes,  6  boxes  in  case,  r-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  X-lb.  pkgs. . 

6- lb.  boxes,  12  boxes  in  case . per  lb. 

12“  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb. bxs.,  12 bxs. Incase, X  lb.  tins  “ 

X-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 
per  box . 

Peter's  Milk  Chocolate:— 

No.  61 — X  lb.  size,  croquettes . per  lb. 

No.  62— X  lb.  “  “  “ 

No.  63 — X  lb-  “  flat  packets .  “ 

No.  64— X  lb.  “  “  «•  « 

No.  93 —  J  lb.  “  **  11  •* 

No.  66—54  lb.  “  “  «  <• 

N°- 67— A>b.  “  “  “  “ 

No.  68— A  lb.  “  •*  “  << 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  jars,  6-  and  12-lb. 

boxes . 

Croft’s  Cocoa,  Js,  2  doz.  In  box . 

“  X»,  61b.  “  . 

“  Xs,  6  lb.  “  . 

“  is,  12  lb.  "  . 

"  5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 

“  “  120  2-c.  cakes.. 

Caracas,  X-lb.  cakes,  6  lb.  in  box... 
Superior  Sweet,  6  lb.  " 

Premium,  X»,  12  lb.  “  ... 

“  Xs,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa— 

A  No.  1,  X-lb.  tins,  12  In  box . 

“  X-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . per  lb. 


•39 

•39 

•39 

•38 

.24 

.24 


■3° 

32 

•3° 

1.65 

.48 
.48 
.48 
.48 
.48 
■  5° 
•5° 
.50 


•  40 

1.85 

•37 

•35 

•3* 

•  3° 
z-50 
1.50 

.30 

.22 


•34X 
•  35X 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

X" lb.  decorated  cans,  12-lb.  boxes . per  lb. 

73-lb.  “  “  24-lb.  “ 

Special  10-c.  packages,  30  to  box. ...per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  X-lb.  tins,  6-lb.  boxes..  .. 

“  X-lb.  “  12-lb.  “  . 

Bedford  Cocoa- 

Labeled  X-lb-  cans,  6-lb.  boxes . 

“  X-lb.  “  12-lb.  “  . 

“  J-lb.  «  6-lb.  “  . 

J-lb.  “  12-lb.  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Xs,  6-lb.  boxes . 

“  Xs,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

3-c-,  7*  " 


CO. 

.30 

•29 

2.10 

•36X 

.36 

•29X 

•29 

•3*X 

•3» 

•26  X 

.  26 


•27X 

.27 


Premium  Chocolate — 

•lb.  cakes,  12-lb.  boxes . 

Jib.  “  24-lb.  “  . 

Chocolate — 

40  3-cent  cakes  in  box,  24  to  hah  case . g0 

4°  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . . 78 


6.25 

3-i5 

385 


•85 
55 
415 
1.90 
4-15 
4.10 
3. to 
3.80 
4  05 
4-15 
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•9»X 
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CONDENSED  MILK. 

Eagle,  4  doz . 

Eagle,  2  doz . .  .*.***.*.*! ....... 

Challenge,  4  doz . 

Defiance,  4 doz . .’’.*** 

Dime,  4  doz . 

Winner,  4  doz . *’’* 

Baby,  1  doz.,  glass . . 

Rea  Cross . ’’ . 

Peninsular . 

Dr.  Hand's,  2  doz . !.*.*.*.*.*!!! . 

Leader . . **”.*.*.*!!!!!' . 

Banner,  4  doz . . . ! ! ...... 

star,  4  doz . ...«!!!!!!!!"!!!* . 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . .".’.6  doi.’  3.20 

Pet,  10-c.  size,  4  doz . per  case  3. 25 

Pet,  e-c.  size,  6  doz . per  cage  2 

Van  Camps,  6  doz.,  small .  2  80 

Van  Camps,  4  doz.,  medium .  3.55 

Van  Camps,  4  doz.,  large .  3  yQ 

HIRES  CONDENSED 
MILK  AND  CREAM  P,r„„ 

Hires  Con-  ■> 
densed  Milk  ../5’60 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4. 00 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


HAKE  HONEY 

“WITHOUT  WORKING  FOR  IT= 


The  difference  between  the  Ariosa 
proposition  and  other  package  coffees  : 
With  the  others  you  create  the  demand 
and  get  your  profit  on  what  you  sell 
and  that’s  all.  With  Ariosa  the  de¬ 
mand  is  already  created  everywhere, 
so  you  get  your  profit  without  working 
for  it  and  in  addition  the  vouchers 
coming  to  you  with  every  case  will  be 
exchanged  for  almost  anything  you  may 
need  in  your  home  or  store. 


Ar buckle  Brothers 

NEW  YORK 


Is  This 
How  Yon 
Buy 

Sardines  ? 


Do  you  adopt  a  certain 
brand  of  domestic  Sar¬ 
dines,  as  you  do  in  other 
lines,  and  stick  to  it? 

Or  do  you  buy  any  old 
brand  offered  you  at  a 
price  ? 

If  you  do  the  latter 
thing,  you  have  the  reason 
why  your  trade  on  domes¬ 
tic  Sardines  has  simply 


been  with  people  who 
wanted  a  cheap  Sardine 
regardless  of  quality. 
You  can  never  push  Sar¬ 
dines  hard  and  enthusias¬ 
tically  when  you  buy  them 
hit-or-miss. 

If  you  wiil  stock  up  St. 
Croix  Sardines  you  will 
have  something  good 
enough  to  push  hard  and 
recommend,  and  the  re¬ 
sult  will  probably  be  100 
per  cent,  increase  in  your 
sales. 

We  use  the  old  method 
of  drying  and  frying  in 
oil — the  best  fish,  packed 
by  the  cleanest,  finest 
methods. 

Packed  in  y  oils  and 
y  mustards. 

St.  Croix  Company 

ROBBINSTON,  ME. 
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COCOANUT.  Per  lb. 

Schcpp's  Shredded,  34 -lb.  pkgs.,  15  lbs.  to  case  .23% 
“  '*  34  lbs . **34 

Dunham’s,  5-cent  package . *9 

"  34s . *6 

<•  gs . 28 

11  34s  antics . a6J4 

Franklin  Baker  Co’s— 

Brasil,  70  54-lb.  packages .  a  .50 

*•  3S  34-lb.  "  .  a. 50 

•*  38  34-lb.  and  16  34-lb.  packages .  a. 50 

Brazil,  18  i-lb.  packages .  a. 50 

* •  Shred,  in  palls,  ao  lbs . s  t 

**  11  in  boxes,  as  lbs . 1034 

“  in  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  palls . 11 

“  “  Inboxes . io34 

“  "•  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . so34 

“  Slice,  “  sao  lbs . 1034 

'  Strip,  “  raelbs . 1054 


-11- 


Graham  Wafers . 

.  IO 

•0734 

.08 

Honey  Jumbles,  XX . 

.IO 

“  “  Iced..„ . 

.  IO 

Honey  Kernel . 

.  IO 

Iced  Ginger  Tablet . 

.08 

Iced  Penn  Treaty . 

•°7l/4 

Iced  Vedette  Wafer . 

■°7J4 

.08 

Macaroon  Cookie . . . 

.IO 

Man-in-the-Moou . 

.08 

.08 

.08 

Milk  Lunch . ; . 

.07 

•  0734 

Oriental  Cookie . 

•°7  34 

.08 

Quaker  City  Mixed... . 

.07H 

.08 

Quiver  Mixed . 

.07 

07)4 

Orange  Cookies . 

•°7>4 

.08 

Peerless . 

.08 

Soda  Biscuit,  XX . 

.06 

•  o654 

"  “  No.  1 . 

.07 

•  0734 

Spiced  Wafers . 

.0734 

.08 

•°734 

.08 

.08 

.08 

Wavelets . 

.09 

Package  Goods — 

Per  doz. 

Bonnie  Water . 

•  -95 

Cracker  Meal . 

■  84 

.  -95 

Fairy  Oyster . 

. . 

.  .50 

Gingerettes . 

•  -95 

Gold  Medal  Soda  (10-cent  size).... 

•  -95 

“  “  (5-cent  size) . 

■  -5° 

Graham  Wafers . 

•  -95 

•95 

Butter  Thins . 

.  -95 

Freight  paid  on  ioo  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co.: — 

Bbls. 

Bxs. 

Batter  Crackers . . 

.0834 

Oyster  “  . 

.o834 

.1034 

Cracker  Dust . 

.08* 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: — 

Bbls. 

Bxs. 

.OS 

Brown  Edge  Water . 

.“9 

Butter  Toast . 

.08 

Clover  Mixed . 

.08 

Cocoanut  Ripple . 

.IO 

Cry  Babies . 

.09 

Fig  Bars . 

.IO 

Fruit  Cookies . 

08 

Fruit  Gem . 

. 08 

.08 

Ginger  Snaps,  XX . 

.0634 

Ginger  Vedettes . 

.0754 

DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1.15 
“  “  with  Horse-radlsh.p.  dz.  1.15 


MILLER  &  ENGLAND 

7012=14=16-18  Woodland  Avenue 
PHILADELPHIA,  PA. 


Compare  This  Picture  Witli 
Your  Store  • 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 
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Stone  Pots,  Urge  size,  1  doz.  in  case. ..per  doz.  z.75 
“  “  with  Horse-radish.p.  dz.  z.75 

Weln  Sent,  In  bbla . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

"  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  lnbbls . per  gal. 

“  “  In  15  gallon  kegs. .per  gal. 

"  «  in  10  “ 

“  “  in  5  “  “  .as-. 40 

“  “  In  a  gallon  palls. ..per  pall  .75 

*«  •<  In  z  ,r  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

"  Sifting  top,  a  doz.  In  case. ....per  doz.  .46 
“  with  Horse-radish,  a  doz.  m  case, 

Der  doz . 95 


IMPORTED 


•36 

•3* 

.26 

3-a5 


1  -75 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. . . loaf,  .3634 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .aa 

Roquefort  Cheese,  ra  In  case..per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  ra  in  case. ..case,  10.50,  single, 

’  In  tin . per  lb. 

"  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  a .  75-3 .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  gratad,  ready  tor  use,  amall  bottles, 

per  doz . 

Olmutzer  Hand  Cheese,  100  in  box .  3.35 

Edelweiss, Romatonr  and  Bier-Kase...per  doz.  4 .00 

American  Swiss, No.  z . loat  .19  cut  .ao 

"  “  Square  loaves.  No.  x,  about 

35  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .14  ;  34  box. 

15;  less . 

Muenster  Cheese . per  lb. 

Brick  Cheese,  No.  z .  “ 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box . per  box 

“  (Gem  size),  6  In  box . .  * 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  a  doz.  In  case .  “ 

Picnic  size,  a  doz.  In  case .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Clnbslze.per  doz. 

“  ••  ”  No.  1  size  “ 

“  Roquefort  “  large  size 


•  *9 
•15 

.18 

.18 

•  >934 


small  size  “ 
Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  za  In  box .  “ 

Neufchatel  (Cow  brand),  85  In  box . per  box 

Star  Cream,  or  Phlla.,  12  “  ....  “ 
Miniature  Cream,  or  Phlla.  13  “  ....  “ 
Hand  Cheese,  8  doz .  •• 

u  4  11  '  <1 

“  4  “  Thuringer. «« 


3.00 

2.35 

♦  •50 

3  .40 
1 '35 
1. 00 
1 .00 
3.40 
*•95 
1  -45 
x.30 
X.30 
z.io 

•95 
2 .00 
1 .00 

1.35 
.65 
.85 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box 

Scbutzen  Cheese,  za  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
x-lb.  packages . . . ...per  lb. 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  in  tin . per  doz. 

“  8  “  .  •• 

Carlsbad  Speck  (Imported  Bacon) ...»  " 

Imported  Cervelat  Sausage  (RolfFs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  n)4  less,  per  lb. 

“  Landjager,  short . per  lb. 

**  11  long . .  11 

“  MortadelU,  Dry . per  lb. 

“  Knack wurst,  35  In  box,  per  box, 

>4-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.a<34  ;  less . 

“  Cervelat,  Bine  Ribbon,  50  and  zoo- 

lb.  boxes^  .20 ;  less- . 

11  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .1634  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

“[  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .2334  ;  less . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.ai ;  less . 

“  Salami,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .19;  less . 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Brannschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lacbs  Ham .  “ 

“  Petit  Delicatess  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

"  Paprika  Speck .  “ 

Mettwurst,  half-round .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurst . .  “ 


.16 


AN 

.48 

4-75 

*•75 

•3* 

•4» 

3t 

3.00 

•*4 

•  »4 

•  *5 
*•4° 

•*: 

•  27 
.18 

•  it 

•  »4 

.12 

.20 

.18 

.18 

•  >5 
.as 

•«C 

.90 

.10 

.18 

.18 

.34 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

"  (Derby  Brand),  quart  glaszjars 

per  doz .  5.75 

“  (Derby  Brand),  10-oz.  jars, 

per  doz .  a  5; 

Calves’  Head,  In  round  tins . per  doz.  1 ,6; 

Pickled  Meats,  In  glass .  “  1 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


The  GREAT  Ramly 


Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  'for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  as/c  for  it. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Philn.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 
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Beef  Salad,  In  glass . per  doz. 

44  “  In  pint  jars,  glass .  44 

•'  44  In  qnart  jars,  glass .  44 

Lamb  tongnes,  In  glass .  “ 


.60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 

Pails. 

Holland  Herring,  mixed,  “Y.  M."  J6bbl.5.5o  60-75 
“  milkers,  “  %  bbl.  6.50  75-85 

"  mixed,  Standard,  bbl. 

%  bbl . 

Holland  Herring,  milkers.  Standard,  bbl. 

%  bbl . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

bbl  8.00 . 

milkers,  large  fulls,  bbl 
J6  bbl.  8.00 . 

Marinlrte  Herring,  Imported,  about  40  In  pail.  1 . 25 

Roll  Herring,  Imported,  about  25  In  pail .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  pall 

BISMARCK  HERRING. 

Pint  size,  round  tins,  with|key . per  tin 

Quart  “  «  44  “ 

2  Qt.  44  44  “  11 

4  Qt.  11  44  «  •' 


.20 
•35 
•55 
1. to 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  i.xo,  2  qt.  tin,  .60, qt.  tin  .50 
Brat-Haring,  4qt.  tin,  r.ro,  2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
perdos .  2.50 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  ,55 

44  10-lb.  pails .  1.05 

Cut  Spiced  Sardines,  per  10-Ib.  pail....  44  ,75 

“  “  s-gal.keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . per  doz.  2.25 


NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl. 

Repacked  in  5-lb.  pail . per  pail 

“  ia  10-lb.  pail .  “ 

“  in  5-gal.  kegs . per  keg 

“  In  }4-lb.  flat  tins . per  doz. 

“  in  X-lb.  tall  tins . .  “ 

44  in  i-lb.  tall  tins .  " 

Fancy  Kegs— i|t  keg,  .80;  %  keg,  .42;  %  keg, 

•3*1  Hkeg . . 


5-5° 
.60 
1.  zo 
*•75 
■95 
z.50 
2.00 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  x6.oo 

Repacked — kegs,  about  8  lbs . per  keg  2.75 

pint  jars . per  doz.  6.00 

large  tumblers . .  “  2.25 

“  small  tumblers .  44  1.25 


RUSSIAN  CAVIAR. 

i-Ib.  Tins,  per  doz  1950  %  kilo  Cans,  per  dz.  19  50 
36  “  “  10-50  36  “  “  10.50 

36  “  “  5  50  M  “  “  5.50 

*  “  "  *  75  A  '*  “  a  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  1200....M . per  bbl. 

15  “  keg —  “  500 . per  zoo 

10  44  keg—  44  300 .  “  1 .00 

5  “  keg—  44  250 .  “ 

10  lb.  pail —  “  50 .  44 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

5  u  <4  '  '  u 

10  lb.  pall . . . per  pail, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb, 

Spitzkugeln . . .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  z,  6  44  ...  “ 

“  “  No.  2,  6  “  ...  44 

44  “  No.  3, 6  “  ...  44 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  “ 


7.50 

2.  40 

1.25 


.18 
•  *5 


.30 

■50 

■75 

1.00 

5*5 

•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a. 50, 

10  gal.  keg .  4  .  so 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . . 

Green  Kern . per  lb.  .  09% 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  M  ushrooms .  44  .  6b- .  80 

Juniper  Berries .  44  .08 

St.  John's  Bread .  "  .05 

Bay  Leaves .  44  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.8$ 

15  4-lb.  “  .  “  6.85 

6 10-lb.  “  .  44  6.85 

Freight  prepaid  on  two-case  lots. 


— ST— 

EQQS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .26 
Western . . . 25 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .14% 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14% 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cons,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


Anchovy  Paste,  fancy,  per  doz . 

44  plain,  per  doz . 

Bouillon,  Burnham,  pints,  2  doz.  In  case . 

“  “  36  pints,  2  doz.  In  case.... 

Capers,  Nonparlel,  36  gallon  kegs . 

“  “  Quart,  glass . per  doz. 

“  44  bottled,  %  size...  .per  doz. 

a  ti  a  ^  it  '***  n 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
' ‘  mod.  41  44  x2  44  44 

“  small  44  44  24  44  44 

Cherries  In  Maraschino,  in  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz. 
44  44  3  lb.,  adz.  case 

Currie  Powder,  pints,  per  doz . 

4  0z.,  44  . 

44  2  oz.,  44  . 

Russian  Caviar,  $4’s . 

“  «’• . 

36'» . . 

44  z's . 

French  Peas,  Extra  Fins,  per  case . 

44  Fins,  per  case . 

44  Moyen's,  per  case . 

Kippered  Herring,  6  doz.  in  case . per  doz. 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb... 

44  Dinner  Biscuits,  per  lb... 

44  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  36  pints,  per  doz . 

Salt,  In  4-doz.  stone  jars . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . 

44  44  44  zot.,  44  . 

Armour's  Beef  Extract,  2  oz.,  44  . 

44  44  44  40Z.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . 

44  44  4  oz . per  doz. 

44  44  44  g  oz . .  44 

44  4  4  44  16  oz .  44 

Theodore  Marquet  Mushrooms  :•— 

First  Choice . 

Choice,  zoo  tins  per  case . 

Extra,  44  44  . 

Hotel,  44  44  . 


•*7 

4.50 

3*5 

4-75 

3-75 

3- 75 
2.00 
z.5° 
7.  00 

*•35 
1 .90 
*•15 

4- 5° 
5 .00 

4.50 
8.00 

.90 

2 .20 
3-50 
2.25 

1.50 

2.85 

5- 5° 

zo.50 
20.00 
17.00 
15  .00 
13.00 
1.60 
12 .00 
.19 
.29 
•3* 

1.25 
.60 
i- 75 

6.50 

3- 55 

4-  45 

8.20 
4.00 
4.00 
725 

*3-50 
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Truffles,  A . per  tin,  .30 

*'  A .  “  55 

.  -  %==::=  -  S:if 

Shrlmpe,  Pickled,  small  size .  1.00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  a . 25 

44  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4. 00 

“  “  36-lb.  4  4  44  .  2 .25 

Rose’sLime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . . . .  2.25 

14  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz . 5.23 


FLOUR.  Per  Bbl 

Gold  Medal .  6.50 

King  Midas .  6.50 

Millbourne .  6.00 

On  Top .  6.13 

Ceresota .  c  0c 

Pillsbury’s .  5 

Taylor’s  Fancy .  5.25 

Semper  Idem .  4  75 

Pride  of  the  West .  4.95 

Sunbeam. .  4.  g5 

Quaker  City .  5  75 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3,55 

Uncle  Jerry’s  Pancake,  40  packages .  J 

Hecker’s  Buckwheat,  16  is . 

“  “  64  z)6s . 

44  Flapjack  Flour,  24  2s . 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . —per  gal. 

Selser’s,  lunch  bottles,  2  doz . per  doz. 

Selser's,  medium  bottles,  2  doz . per  doz. 

Schimmel's,  12-  oz.  bottles,  a  doz.  lu  case . 

44  6-  oz.  14  44  4  4  . 


.69 

•95 

•35 

•35 

90 


L.  &  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market— why 
should  you  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer: 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar!  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That' s  why  you  should  choose  L.  &  S. 

Pickles. 

'V 

LUTZ  &  SCHRAMM  COMPANY 

AUUEOHBNY,  PA. 


WASHBURN-CROSBY  CO’S 

Gold 
Medal 
Flour 

Now  Sold  by  Philadelphia  Jobbers 

FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FARINACEOUS  GOODS. 

Com  Meal—  Ptr  Ba8 

Lea’i,  white,  100  lbs .  *-9° 

"  yellow,  granulated,  ioo  lbs .  1  90 

“  “  table,  too  lba .  1.85 

Western  yellow,  100  lbs. .  >-6$ 

Quaker,  36  packages . .  a  65 

Farina,  Hecker's,  24  i'«,  per  caae .  1. 40 

“  Scbumacker’s,  24  packages,  per  case.,  1 . 10 

Beans— 

California  Lima,  new . per  lb.  .ooJJ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush,  a.20 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gram  bags . bush.  2.10 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.05 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.C5 

Pea,  fancy,  Michigan, grain  bags . bushel  2.02*4 

Red  Kidneys .  "  a- «° 

Peas-  - 

Green . per  bushel 

Scotch .  “ 

Split,  yellew .  "  V  2.00 

“  green .  “  2.60 

Lentils — 

110-lb.  bags . per  lb.  .o8J£ 

Less  quantity .  “ 

Shaker  Cora — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea’s  Breakfast,  10  pkgs .  . case  1.45 

Lea’s  Pearl,  100  lbs . per  bag  2.00 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1.35 
Barley — 

OO . 06 

No.  3,  100-lb.  bags .  3-35 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.10 

“  “  48  jc.  pkgs.,  case .  1.21 

"  “  asstd.,  24  sc.,  is  roc.  case...  1.15 

“  Smith’s,  30  10  c.  packages .  I  .,go 

“  “  assorted,  5  and  10  c .  1.90 

Oaten  Goods,  in  cases —  Per  case 

Avena,  36  packages .  3.10 

Banner  Oats,  so  packages . 

Friends’ Oats,  36  packages .  3.00 

Mother’s,  36  packages .  3  15 

Pawnee,  36  packages . . 

Quaker,  18  small  sire . L...  1 .55 

Quaker,  20  large  size. . X...  4.00 

H-O,  34  a's . .... 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.60 

Avena,  per  keg,  90  lbs .  3.75 

Standard,  180-lb.  bbls . .. .  6.75 

“  90-lb.  bags .  3  20 
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Sago — 

Fine,  bags  about  160  lbs . °S'A 

50-lb.  lots . oh 

Admiral.  Pearl,  24’$ . 07 % 

Tapioca,  Instantaneous,  50  i's. . 08 !4 

“  Colburn’s  Hasty,  24  i-lb.  pkgs . 07^ 

“  Minute,  -gross,  per  box .  2.85 

“  Flake,  about  125  IDs . . . per  lb.  .06 

“  “  less  quantity .  “  06 

“  Pearl,  150  lbs .  “  .06)4 

“  “  less  quantity .  “  .07 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  2.70 

Purina  Cream  Graham . . . per  bbl.  5 -°° 

Ralston  Barley  Food,  24  a’s . per  case,  3.15 

Purina  Health  Flour,  so  s’s,  Cartons  “  3 .60 

Purina  Pankake  Flour,  36  2s .  3  00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12's,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4-oo 


MALT  A- VITA ,  36 
packages .  2.86 


Egg-O-See.  36  packages .  2.85 

Egg-O-See  Corn  Flakes,  36  packages .  2.85 

Cook's  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4.25 

Mapl  Flake, 36  “  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  11  "  35  “  .  2.60 

Cream  Wheat,  36  packages .  4  •  50 

Apetira,  24  packages .  2.85 

Flaked  Rice,  Cook’s,  24  packages .  a .  70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  1 8  packages .  1 . 80 

Ouaker  Puffed  Rice.  36  packages .  2  .80 

Quaker  Wheat  Berries,  36  packages .  2.75 

Vigor,  36  packages .  2 . 65 

Ralston  Komkins,  18  25-lb.  sacks- . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lb.pkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size. . .  2  65 

Zest,  20  packages,  25  cent  size .  3. 40 
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HOI.LAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2dz.ilb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  1.07)4 

“  Acidulated .  “  1.17)4 

Cox’s,  large . . .  “  1.5774 

“  small .  “  .95 

Plymouth  Rock,  Pink  or  White . ....  “  1.20 

Nelson’s . per  doz,  1.35 

“  small .  “  .95 

Bromangelon,  assorted  3  doz .  "  .8754 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  87% 

jell-O  Ice  Cream  Powder,  2  doz .  “  -97/4 

Charmer's . . .  “  .90 

Peter  Cooper . 90 

Tryphosa . per  doz.  .92% 

Imperial  Wine  Jelly . per  doz.  .95 

“  . per  gross  11.00 

Gelatine,  McKinley's . per  doz.  .85 

Wetmore's  Double  Refined,  36  10c. 

pkgs . per  case  2  70 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlbt 

Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  “  . 

“  Marcaronl,  long,  “  05*4 

“  “  square  “  . 06*4 

Larosa  Spaghetti,  long,  25  lbs . 05*4 

“  Vermicelli,  square,  “  . . . 05 

“  Macaroni,  bulk,  “  0514 

Anger  Baking  Co. — 

"GoldenSeal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  z.  80 

24  10-cent  packages .  1.80 

“  Plain”  Noodles,  24  i-lb.  cartons. .  1.80 

“  “  48  )4-lb.  “  - .  « -90 

Egg  Alphabets,  48  5-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis’* 

brand  (French  style),  25  i/i  cartons .  2.25 

“Golden  Seal”  brand,  35  1/1  packages  (long)  1.88 
“  “  481/a  “  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

"GoldenSeal”  Egg  Macaroni,  25  10-cent 

cartons. .  1.88 

"Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1 .91 

Spice  Drops,  In  baskets,  20  lbs .  1 . 6» 

“  In  boxes,  12  lbs .  1 .00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .  30 

Bulk,  12-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 .  10.00 

&•••••  »-*«•«••••  ••••••••••  16.00 

H  It  ..  __  __ 

XO . . . . .  *3.  OO 

11  Stand,  No.  z8„ .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

"  Sugar,  “  a,  «  7.00  "  9.00 

"  Tea,  “  3,  "  6.00  "  7.30 

“  Spices,  “  4,  **  5.00  "  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Standard  Cash  Register .  20.0a 

Tea  Caddies,  rpund  front,  No.  2 . per  doz.  9.00 

“  “  *'  3 .  "  6.50 

*■  “  '*  4 .  "  4  50 


It’s  Different 


WE'LL  TELL  YOU  WHY 


.  OC  RAGO'  . 

|  HNVM  JPrdfltf  I 

’OLIVE  OIW 


Boston  0 ' 


Olive  Oil  isn’t  like  granulated  sugar 
— just  the  same  uo  matter  who  you  get 
it  from.  While  the  many  Olive.  Oils 
on  the  market  are  made  in  most  in¬ 
stances  from  olives,  so  are  many  hats 
made  of  straw,  but  some  are  better 
than  others.  That’s  the  way  with 
De  Rago.  Every  bottle  of  De  Rago 
Olive  Oil  is  the  juice  of  perfect  hand¬ 
picked  olives.  We  don’t  use  the 
specked  or  imperfect  olives  and  there¬ 
in  lies  the  difference.  This  is  the 
reason  doctors  recommend  De  Rago 
Olive  Oil  for  sick  people  and  children. 
If  you  want  to  sell  more  Olive  Oil — 
sell  De  Rago. 


J&s.  J.  Loughery  &  Co. 


IMPORTERS 


BOSTON,  MASS. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Boy  Your  Cheese  and  Delicatessen  Here 


You  should  buy  your  cheese,  your  delicatessen 
and  your  fancy  groceries  from  me  because  I  not  only 
have  made  a  specialty  of  these  goods  but  because  I 
carry  full  lines  of  all  of  them  and  can  in  most  cases 
sell  you  cheaper  than  you  can  buy  elsewhere. 

All  my  goods  are  strictly  high  grade  and  from 
the  best  manufacturers  in  the  world. 

Let  me  quote  you  prices. 


CARL  WILDE,  3 57  N.  Second  Street,  Philadelphia 
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Tobacco  Cutter* .  x  .50 

Alarm  Money  Drawers .  , .  j0 

Bag  and  Twine  Holder .  , ,  oo 

Barrel  Cover*,  Sunk  Handles,  ai  ln.,.per  do*,  a. 50 
Top  "  ai  In...  “  2.00 

Beef  Cutters .  6i00 

Bung  Borers,  Enterprise  No.  a,  1J4  to  a  in .  1.60 

Can  Openers,  “  Never  Slip  ” . per  dor.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8  oo 

Coffee  Mills,  Dell's  No.  9 . . .  «  00 

„  *° .  40.00 

i» .  65.00 

Fruit  Augers,  s  prong . ,  x  ,50 

Measuring.  Faucets. .  a  ]oo 

Philadelphia  Scoop  Co’a  Sugar  Scoops 
Indestructible,  No.  4 . per  dos.  9.00 

::  j .  ::  »■« 

0 .  11  15.00 

Kx.  Galranlxod  Steel  Blades.  No.  3.. per  dos.  4  20 

**  a  *■  ti  T- 

«  «.  „  540 
X  Quality,  No.  3- . ?"  “  a.fo 

;;  .  “  3-t» 

ISNM.MIMItsnSItMMMH  3  ’  4^ 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . per  dor. 

Tins,  Keyed  (Jewel)  a  dor.  In  case..  “ 

Large  cartons  or  tins,  a  dor.  in  case  “ 

Dime  Tumblers,  2  dor.  in  case., .  “ 


.90 

.90 


Sherer’a  Eclipse  Counters  : — 

No.  ot 

No.  Length.  Drawers. 

6)6,  3  feet  8  Inches,  9 

8)6,  4  feet  10  Inches,  ra 

roJ6,  6  feet,  15 

i*)4>  7  f«et  3  inches,  18 

14)6,  8  feet  6  Inches,  21 

16)6,  9  feet  8  inches,  24 

18)6,  IO  feet  10  Inches,  *7 

20X,  1*  feet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each 
We  will  bill  at  io  per  cent,  discount  from 
lese  prices,  f.  o.  b.f  llion,  N  Y. 


Each. 
15-  00 
20.00 
25.00 
28.00 
31.00 

35-00 

40.00 

45-00 


sales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

“  "  jig 

•'  «  «  ** 

“ 

'•  «  ••  * 

Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 
“  “  xK 

"  <*  «<  ,7* 

*•  «<  ■< 

**  ««  It  9  ^ 

“  Butcher*’,  without  weights, No.o 


MACKEREL. 

„  aoo  lb.  100  lb 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1..  45  00 
Ex.  Norway,  No.  2..  30  co 
Ex.  Norway,  No.  3...  *5  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx .  36.00 

Ex.  Shore,  No.  1 .  24.00 

Shore,  No.  i.. ...........  22.00 

Large,  No.  1 .  20.00 

Large  Irish,  No.  2 .  19  00 

Extra  Irish,  No.  2 .  18.00 

Medium  Irish,  No.  2..  17. 00 

Small  Irish,  No.  3 . 

Irish,  No.  3 . 

Large,  No.  3 . ...."'  xS.oo 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  50 
Lab.  Split,  Lg.  No.  a.  6.40 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med... 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  a,  Mess 12. to 

Haddock,  Pickled  ....  6.0a 


.90 


.  5°  lb.  10  lb.  8  lb. 


23  ro 
18.60 
13.10 

18.50 
12  50 
n.50 

10.50 
10.00 

9  5° 
9.00 


8 . 10 

4*  15 
385 
3.60 

3  60 


1 1 


75 
9  .0 
6.65 

9-40 
0.40 
S.90 
5  4° 
5  15 
4  9° 
4  65 


a.  60 
2.05 
1.50 

3.05 
1.45 
1-35 
1.25 
1.20 
>•15 
1. 10 


4  25  1. 00 


8.10 

6.50 

3-6j 


4.10 

3-4° 


•85 


2.05 

1.69 

1.25 

1.69 
1 .21 

>•*3 
1.05 
I. 
•97 
•93 


•85 


.85 

•73 
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LOOSE  CODFISH. 

Extra  Large  Georges  Cod .  o8 

Large  Bank .  '  o8 

Medium  Back .  ' 

Pollock .  07 

Hake . . 

In  original  cases,  450  ibii.'i’Vc.'iaiit’” 

SMOKED  FISH. 

New  Extra  Scaled  Herring,,.,.,,,..,.,, .per  box  xe 

Small  Extra  Scaled  Herring . per  box  '  15 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  A 
Smoked  Salmon,  whole  fish . per  lb  27 

New  Cromarty  Bloaters,  50s . . . per  box 

"  100s .  “ 
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PRUNES. 

Boxes. 


S&_- 

wl'J 


>S  . 
<J  — : 

a  a 

(2° 


•10)6 

.09 


■07)6 


.06 


DRESSED  BONELESS  FISH 

Favorite,  Cod,  40  lbs .  D,i/ 

Our  Choice,  Haddock,  40  lbs . .'" .  7/2 

Gilt  Edge,  Hake,  40  lbs . cC% 


.  DRESSED  FISH  BRICKS. 
Gilt  Edge,  2-lb.  bricks,  40  lbs 
Snow  White,  i-ib.  bricks,  20  lbs.....”'".'.'.’.'.’.'" 


.07 

.08 


STAR  BRAND  BONELESS  HERRING. 

line, keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

small  size,  2  doz.  in  case .  ,'qo 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1  Xo 

Screw  Top  Jars,  2  doz.  In  case . . 


•  **)4 

■  ti'A 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb  . 

Fancy  N.  Y.  State,  50-lb.  boxes"""".'.";;;;.'.'  Oo)6 
Apricots —  ' 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  50  lbs . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is .  nsm 

Gold  Medal,  loose,  25  lbs . . ogv! 

Private  Growth,  extra,  cleaned,  i^bs".'.'.'.'.'; 

cleaned,  30  lbs.  bulk- . 08)6 

Nectarines — 

White,  25  lb* . p«r  ib 

Peaches — 

Fancy  yellows,  25  lbs . 

Extra  choice  Muir's,  50  lbs . 

Fancy  Muirs,  25  lbs . . 

Pears — 

Fancy  California,  Bartlett,  25  lb, 


20-  30,  25  lbs, 

30-  40,  25  “  , 

40-  50,  25  “  , 

4°-  50,  50  “  _ 

50-  60,  25  “ . 08 

50-  60,  50  “  . 

60-  70,  25  “ 

60-  70,  50  “ 

70-  80,  25  “ 

70-  80,  50  “ . . 

80-  90,  50  “  .05)6 

90-100,  25  “ . 05 

90-100, 50  “ . 04)6 

100-120,  50  “ . 04 

Raisins— 

Muscatels,  4  crown,  50  lb . 

;;  3  "  so  ib . . 

2  50  lb . 

Cal.  Thompson  Seedless,  50  lbs... 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . . . 

Ensign,  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is......'....... 

Citron,  10  lbs . . 

_  “  >5  ibs . 

Lemon  Peel,  10  lbs . 

25  lbs . 

Orange  Peel,  10  lb . 

“  35  lb . 


ja 

3 

Bi 


o 

O  O 

2  u 

5  a 

f-o 


.10 

.0856 

•07M 

.07 


•05)6 


.03% 


.12)4 

•13)6 
.  12 
•17 
.16)6 


•  14)4 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. . 1 

*5-  “  1  “  . 

Grain  O—  *5‘  8011  25'cent  sll,»  “sorted.. 

Case  No.  4  1  doz.  16-cent  size,  %  doz. 

25-cent  size  in  case  . .  case 

Case  No.  5,  1  doz.  afi-cent  size . .  *<  “ 

Case  No.  6,  2  doz.  15-cent  size . .  “  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1  .at 

Ralston  Health  Cereal,  36  10-cent  size  , 
Knelpp’s  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  j oz 

24-12  oz.  package,  packed  2  oz.  In 

case . . . .  a  a 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 


horseradish. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  *  doz.  “ 


2.70 

2.25 

*.50 


2.30 

2.05 

••47)4 

*•75 


*15 


1*5 

*.40 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  oar  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  /If fg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 3° 

"  black,  3  doz . 25 

Koyal,  black,  3  doz . *5 

M  tftord,  Commercial,  3032.... . ....per  bottle  .58 

LAMP  GOODS. 

Per  case  of  6  doz. 

I. amp  Chimneys —  No.  o.  No.  I.  No.  a. 

Macbeth,  Pear)  Top .  3.84  4.60  5.30 

Acme,  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  10  2.70  3.30 

No.  o,  Tubular  Lantern  Globe. . 5  doz.  2.75 

Cold  Blast . 4)4  doi.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doi.  .75  .85 

“  “  dec.,  107,  “  -9°  1-°° 

No.o.  No.  1.  No.  2 

Banner  Burners . 45  .55  ■  75 

No  charge  for  packages. 

Oil  Cans — 

1 -gallon,  Glass . per  doi  2.25 

i-  “  Galvanized .  “  2.10 

5-  “  Lenox,  Spout .  “  5-°° 

5.  “  "  Spigot .  “  5-5° 

5-  “  Columbia .  “  7  00 

3-  "  Banner .  “  8.00 

j-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump . .  "  12.00 

1  jiuterns — 

No.  o,  Standard. . per  dox.  4. 75 

Vo.  o.  Dash . . ••••••• .  “  ..80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  doi.  In  case . per  doi'  .52  J4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05)4 

“  25  lb.  boxes,  %  lb .  “  .o4)4 

Acme,  t  lb.,  sifting,  25-lb.  boxes . 0554 

LYE  AND  POTASH. 

Banner,  4  doz. . per  case  3. 60 

Babbitt's  Potash,  4  doi .  “  3-3° 

l  fivii’  „  “  3-25 

Red  Seill*  a  *  doi.'/.V... .  ‘  x-95 

“  4  doi .  “  3-85 

Popular,  4  dos . “  1  -  45 


MATCHES.  Per  gro 

iwlft  &  Courtney’s,  too’s,  i-gross  case 1.75-1.9° 

*•  40o's,  1  “  «...  3-5°“3  7° 

“  500’s,  1  “  .  3-75-4-°o 

Blue  Hen,  aoo's,  1  "  .....  1.50-1 .60 

50o’s,  1  **  .  4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  65’s . . 

“  zoo’s,  5-gross  in  case . 92 54 

"  500’s . «...  3.95 

Vulcan  Safety,  65s,  No.  . . 55 

”  65s,  No.  2 . . 

Columbia  Safety,  N  o.  2,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

“  100’s,  5-gross  cases .  .90 

*'  No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  300’s .  3  -50-3. 75 

Searchlight,  500’s .  4-  2  5-4  -5° 

Press,  aoo’s . . .  1.80-1.90 

“  5°o’s . . .  4  5°-4  75 

America,  soo’s .  1.30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5-5° 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  °° 

Pok-O-Dot,  noiseless,  500s,  i  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3  °° 

Red  Cross,  200s,  1  gross  to  case .  13° 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

Iohn  Bower  &  Co. 

larrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  cr»te 

5-lb.  “  6  “  «  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18, 37  ana  68-lb.  beks.,  XXX,  Saperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Fall-mount . per  lb. 

18,  37  and  48-lb.  buckets,  “  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels.  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  . 

3-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  klts.perlb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “ 
Schimmel’s,  30-lb.  Kits,  bbls.,  J4  bbls... per  lb. 

“  18  and  37  lb.  Kanakins .  “ 

**  10-lb.  Kkna  ,  6  to  crate. ..per  doi. 

“  5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case  " 


•  °3« 

•°9 

6.25 

3.65 

3.8° 

•3 
4  4° 

•  °8M 
•°9 

6.25 
3  65 

3.80 

•  »3 

4- 4° 
•°7  y* 

.08 

.08 

.06 

•°5 

•°4)4 

•  °754 
.08 

9.80 

5- 3° 
6.25 
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National,  30-lb.  Kits,  bbls..  %  bbls . per  lb.  .05% 

Southwark,  30-lb.  pails,  bbls.,  %  bbl».  “  .04^ 

Atmore  &  Son,  Extra  Family— Seedless 

No.  s,  glass  jars . per  case  6  jars  4 . 50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Celebratcu — heedless . 

Barrels,  Halves,  Quarterr . per  lb.  .08^ 

Wooden  Pails,  18,  37  ami  os  IDs . .  *  .09 % 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . .  2  .00 

Cartons  Condensed,  ( 3  dozen  in  case,) 

per  gross. .  xi.oo 

Keystone — 

Barrels,  Halves,  Quarter* . per  lb.  07% 

®"IIt  - ®  *>*•  *»»’*•'*  | .  " 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .iS 

Headlight,  i5ctest....„ .  “  .12 yt 


OLIVES. 


H,  Kellogg  &  Sons.  Agenta: —  Per  Doz, 

Theodore  Marquet,  Mammoth,  64  02 .  15-5° 

“  Extra,  64  oz .  13 .5° 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts . .  6.75 

“  Extra,  pints .  4  50 

•'  Mammoth,  )4  pints .  3.15 

“  Extra,  )4  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle . .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3-75 

Queen,  6  oz .  13° 

PimOlas,  i8oz .  6.00 

PimOlas,  rooz .  3  5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles .  6-  5° 

California,  individuals .  r-5° 
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olive  Oil _ Imported. 

Bertin  &  Perrier'*,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pis.,  2 doz .  2.90 

“  "  )4-pu.,  *doz.  1.90 

Rae's,  Lucca,  litre  bottles,  1  doz .  11.50 

“  25-01.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qt*.,  1  doz .  6.50 

“  “  pts.,2doz .  7  jo 

“  "  X-pts.,  2  doz..  4)75 

11  «•  8-01.  flasks,  2)4 

doi .  7.50 

"  “  x  2-01.  flasks, 

2)4  doz .  9.00 

“  Sublime,  8-oz.  flasks,  2)4  doz...  6.50 

”  "  12-01.  “  *)4  do*...  8,00 

Rae’s,  FlnestSubllme.igal.,  10  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal„i  or  2  In  case, per  gl.  2.30 
“  1  qt.,  40  to  case,  “  *.65 

Sublime,  i-qt.  tins,  40  to  Case .  s.  35 

"  )4 -gal.  tins,  20  to  case .  a.ao 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  case 1.00 

J .  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 ‘A  oz.  bottles .  4-75 

24  8  oz.  bottles . . .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  20  00 

10  1  gal.  cans, case .  at  .00 

20  %  gal.  cans,  case .  22  00 

40  %  gal.  cans,  case .  23.00 

80  l/$  gal.  cans,  case .  25  00 

Bulk  at  £20  for  10  gallons. 


| as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  t  doz.  In  case. ...per  cate,  8.50 
Pints,  “  »  “  “  «...  “  9  «> 

%  Plntt  “  s'  "  .....  "  4  »t 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  4  °° 

2  dozen  pints .  4  75 

2  dozen  half-pints  .  4-  *5 

6  1 -gallon  tins .  per  gal  2  00 

Special  prices  for  quantities,  on  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

TableOil, No. 61, bottles, 2doz.,perdoz .  1.00 


IN  WRITING  TO  HDVBRT1SERS  KINDLY  MENTION  "cROCBRY  WORLD 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI 


N[?5v  YORK  OFPICE:- IDS  Hudson  St.,  New  York  City 


Why  Beans  Are  Best  Body¬ 
builders  for  Children 


Because  Beans  are  richer  in  Proteid  than  the  best  Beefsteak,  which 
costs  three  times  their  price. 

Beef  contains  20  pounds  ol  this 
body-building  Proteid  in  every  ioo 
pounds. 

Beans  contain  23  to  24  pounds  of 
this  same  nitrogenous  Proteid  in 
every  100  pounds. 

Beans  as  ordinarily  cooked  have 
serious  handicaps. 

Their  texture  is  so  dense  and  close 
that  the  digestive  juices  of  the  stom¬ 
ach  cannot  penetrate  them  freely 
enough  to  digest  them  fully — and  so  a 
large  part  of  their  most  valuable  body¬ 
building  is  lost. 

This  is  why  the  ‘‘Snider  Process” 
of  cooking  Beans  became  necessary. 

The  ‘‘Snider  Process”  not  only  elimi¬ 
nates  the  excess  of  sulphur,  but  renti¬ 
ers  the  Beans  more  porous,  and  so 
twice  as  digestible  as  they  could  possi¬ 
bly  be  without  this  process. 
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paper. 

WRAPPING. 

Manila,  t 5  x  20,  full . per  ream  .36 

“  24  X  36,  full,  20  lbs .  “  .70 

"  18  x  24,  full,  10  lbs .  ‘  .  37X 

“  Special,  15  x  20,  61bs„ .  “  .18X 

Manilla,  Bakers',  15  x  20,  10  reams  in 

bundle . per  ream  .  1 1 

“  Rol1 ,  Grocers’,  9,  12, 13,  18,  20 

or  24  inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  9,  12, 15, 18, 

ao  or  24  inches  wide .  **  .03X 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  ■*  03X 

"  Glared  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03X 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

“  is  x  20,  reg .  “  .19 

Wax  Butter  Paper . per  package  .  1 1 

Parchment  Butter  Paper  9  x  12...  “  .40 

PAPER  BAGS.— Manila. 
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Price  per  1,000  and  not  lesz  than 

500  lots 

ia^-lb.  Plain  Flour  Sacks . 

per  M 

II 

25-lb. 

It 

It 

50-lb. 

«( 

11 

“  XX. 25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dor.  4.75 

"  "  575 

10-01.  jars .  "  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails . per  pail  .90 

“  S-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  xo-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Pickled  Beef  Salad,  in  glass..... . per  dor,  1 .10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  1.10 

"  Pig's  Feet,  “  “  1. 10 
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Russian  Sardines . per  keg  .  75 

"  5-lb.  pails  . per  pall  .50 

"  10-lb.  «  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  23  lbs . 18X 

Loose,  barrels,  30  lbs . . 8 

POPPING  CORN. 

Brad's  “  Tip-Top  "  : —  Per  case 

50  10  oz.  packages . 2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

4S  20  oz.  packages .  4,00 

I-X-L,  40  is .  2 .75 

PEANUT  BUTTER. 

MacLaren  5 -  Per  doz 

Small,  2  doz . . . 

Medium,  2  doz . 1.45 

Large,  1  doz . 2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92X 

PICKLES. 

Barrels,  45  gal.,  1200s . 

io-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3. 00 

Sweet  Pickles,  :,ooos.  5  gal .  “  3.65 

Sweet  Pickles,  2,000s,  5  gal .  "  4. 50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . — ...  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

English  Spiced  Pickles,  8  oz.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3I0 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz..  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon . . . 

Crosse  &  Blackwell's : — 

Chow-Chow ...  Octagonal  Style. 

Qts.  Pts.  Pts.  H-Pts. 
Casks, 

4  doz. 

5-75 


9-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Pts.  Pts.  X- 

Casks.  Casks.  Casks. 

S  doz.  4  doz.  6  doz. 
_  3;*s  3-5°  a. 10 

Smaller  Quantities. 

„.  „.  5  9«  3*35  3-6o  2.23 

Chow-Chow,  quarts,  stone .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  1  doz.  1  doz.  1  doz.  %  doz. 

X  Pints.  Pints.  Qts.  X  Gal.  1  Gal. 
3-*5  550  470  *-35  7-ao 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  3.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz.  1  doz.  X  doz. 

X  Pints.  Pints.  Qts.  X  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  3  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.30 

VINEGAR, 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

"  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .  1 4 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain . 08 

"  “  45  “  . 09 

“  “  Extra  Strength . is 

Crosse  &  Blackwell's . per  doz.  2 .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 13X 

“  14-16  lbs . . .  .12  X 

“  10-12  lbs .  .13X 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  "  20.50 

Breakfast  Bacon,  rib  in . 14X 

“  boneless . 15  X 

S.  P.  Bellies,  14-15  lbs . tiy2 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10X 

Covered  Hams,  X-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  X-cent  extra 
fohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback . 16 

“  “  “  large . 15 

“  ‘  "  medium . 15 

"  "  “  small . is 

“  “  Breakfast  Bacon . 15 

“  “  “  boneless  .17 

Beef,  air-dried,  regttlar  sets . 20 

“  “  insides  and  knuckles . 22 

Ham  Bologna . . 

Beef  “  . . 

Boiled  Hams .  .25 

Beef  Tongues . . . per  doz.  11. 00-12. 00 


-44- 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15% 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb .  .15 

Premium  brand  skinned  Hams,  18-20  lb....  ..  .isx 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 1  4« 

Winchester  brand  Picnics . 09X 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Palls,  60  lbs . 

S  “  “  . 

i*  11 


cu.3 


11  'A 
"X 


u 

a 


9/s 

9X 

9/s 

10 

10X 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . nV 

“  “  tubs . ,1 X 

“  3,  5  and  10-lb.  cans.  .  12X 

Swift  &  Co.— 

Premium  brand,  tierces . n  X 

Silver  Leaf  brand,  tierces . 10X 

Jewel,  compound,  tierces . 09X 

Cotosuet  tierces . 09X 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . . . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs— 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . . . 

“  medium . 


Per  lb 
•°9/-.'°X 
.07  -.08 


09X- 

07  - 


■I°>2 

.09 


.C9X 

.09X 

.0954 

.09X 

C9X 


.09 

.09X 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


This  Has  It 


Foreigners  have  a  knack 
of  preparing  food  specialties 
with  a  flavor  that  we  on  this 
side  can’t  seem  to  get.  Take 

Bismarck  Heringe,  a 

canned  fish  specialty  that  we 
import,  and  whose  packing 
we  control.  It  is  cured  in 
pure  vinegar  and  pure  spices, 
and  nothing  else,  and  has  an 
enticing  flavor  that  brings 
back  the  consumer  time  and 
time  again. 

There  is  nothing  like  it  in 
this  country,  and  if  you  want 
something  exclusive,  you 

ought  to  put  it  in. 

/ 

F.  H.  PHILLIPS  &  CO. 

Nos.  444-446  Greenwich  Street 
NEW  YORK 

Philadelphia  Representatives, 

P.  H.  FROMM  &  CO.,  10  South  Water  Street 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

ABATlioiR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


C  u  R  ED  Ft  3  OF  HON  EDY-OU  R  K  BRAND 

Beef,  Beef  Tongues,  *T  a  ^  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  II  £\  IVl  O  LARD  a  Specialty 
BOILED  MAMS  AIND  BEEF  TONGUES 

SUPERIOR  AND  FAIRM0UN7  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 


Robbing  Food 
Laws  of 
Their  Terrors 


We  sell  a  full  line  of 
provisions,  but  our 
specialties  are 

VIENNA  SAUSAGES 
BOLOGNAS 
SMOKED  TONGUES 

These  we  sell  in  very 
large  quantities  to  the 
most  fastidious  trade 
everywhere. 

For  two  reasons  : — 
First,  they  represent 
the  highest  possible 
quality ;  aud 

Second,  they  are  abso¬ 
lutely  guaranteed  to  com¬ 
ply  with  all  food  laws. 


M.  ZIMMERMAN  COMPANY 

Main  Office :  318-24  E.  Houston  St.,  N.Y. 

Branch/ 717  N.  Second  St.,  Pbila.,  Pa. 
Offices  \  125-27  Pulton  St.,  Boston,  Mass. 


ml 


in  feminists  to  kdvbhtisbrs  kindly  mbntion  "chocbhy  wquid" 
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Calf  Heads,  scalded . 5°~  ■  75 

Sweetbreads,  veal . per  pair  .60-. 90 

*•  beef . per  dos.  1.00 

Calf  Liven . per  lb.  .so-. 25 

Beef  Kidneys . per  dos.  1.00 

Beef  Livers .  -°5 

Ox  Tails . per  dor.  '5o--6s 

Hearts,  beef . per  lb.  .03-.  05 

Rolls,  beef .  -r° 

Tenderloin,  beef,  western .  .  «8 

Fresh  Pork,  loins,  city . - .  .  >  3 

“  "  western .  .13 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VKCSH  KILLED, 

Turkeys —  Per  lb. 

Western,  Y.  H . 16  -.17 

“  Y.  T . 16  -.17 

Old  hens  and  toms . 16  -.17 

Common  to  Good . 11  -.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.27 

Philadelphia,  fresh  killed,  3 14  to  4  lbs' 

to  pair . 24  -.27 

Philadelphia,  fresh  killed,  3  to  3#  lbs. 

to  pair,  fancy . 24  -.27 

Western,  4  to  4)4  lbs.  to  pair,  fancy  ...  .18  -.20 

"  3  to  3)4  lbs.  to  pair,  fancy  ...  .16  -.18 

“  fair  to  good . IS  _.ifi 

Fowls — 

Western,  fancy . .  -.15 

Heavy  Roasters,  4  to  5  lbs . 20  -.22 

Fair  to  good .  -.18 

Old  cocks . 10  -.11 

Western  capons,  fancy,  frozen . 

“  “  small,  frozen . 

Squabs—  Pei  do*. 

Prime,  large,  ancy .  4‘°° 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  r)4  to  a  lbs . 15  -.16 

Large  Springers . 16  -18 

Fowls . .14  -'IS 

Roosters . re  -.11 

Ducks . >3  -.14 

POULTRY  SEASONING. 

Bell’sSplced  Seasoning- 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  “  .  "  .85 

Large  or  No.  2, 1  “  .  “  i.4° 

r-lb.  cans,  1  doz.  In  case . per  case  4  .00 

2- lb.  “  K  “  “  3 -75 

3- lb.  "  %  “  “  5  4° 

S-lb.  “  %  “  “  8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces.... 
Extra  Quality  Long  Cut,  15  gals.,  kegs.... 
Compass,  No.  3,  cans,  2  doz . 


7  >5 
2 .60 

.82)4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  )4  lb. .per  dos. 

No.  1,  round  conical,  with  key,  z  doz.  “ 

No.  2,  «  “  1  “ 

No  3,  ’*  “  %  “  “ 

No.  4,  “  "  %  "  “ 

P.  P.  Sauce,  2  doz.,  No.  1 .  “ 

,\tmore’s  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  2  doz .  2.00 

1- lb.  cans,  “  1  “  .  **5 

2- lb.  “  "  1  “  .  4  00 

3- lb.  “  «  )4  "  .  3  *5 

4- lb.  "  “  %  "  .  3  85 


x  .00 
*•35 

t25 

6.50 
8.  50 
1-50 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz 

No.  2,  stone  crocks .  1.3° 

No.  32,  jars . 98 

No.  5,  toy  pails . 2.60 

American,  pure  apple,  tumblers,  assorted 

slices . 9° 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 9° 

Schimmel’s,  No.  10,  tumblers . 8 1% 

National,  No.  10,  tumblers . 72)4 

National,  No.  6,  tumblers . 52 

Preserves —  Per  lb. 

Schimmel’s,  pure,  jo-lb.  pails . 12)4 

National,  30-lb.  palls . 07% 

Southwark,  30-lb.  palls . 05)4 

Southwark,  toy  pails,  J4  doz .  3.80 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks .  i.;o 

Apple,  No.  32,  jars . 98 

Apple,  Southwark,  No.  3,  tins . 98 

Apple,  No.  5,  toy  pails . 2.60 

Apple,  30-lb.  pails . per  pail  _  1 .05 

Apple,  20-lb.  crocks . per  lb.  .07)4 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .05K 

Peach,  Plum,  National,  30-lb.  pails. ..per  lb.  .o6$4 

Prune,  30-lb.  pails . per  lb.  .0 6)4 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.50 

Southwark,  assorted,  No.  16,  jars . 90 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82)4 

Schimmel’s ,  pure .  1.50 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . 4.00 

54-lb.  “  2.25 
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Curtice  Bros.  Preserves — 

Cherries,  jars. . 

Strawberries,  "  . 

Raspberries,  “  . 

Apricots,  "  peeled..., 

Pineapple,  “  . . . 


Per  Dos 
..  485 
...  4.60 
...  4.60 
...  4-  85 
...  4  do 


DRUGS. 

Alum.... . perlb.  .03 

20  Mule-Team  Pure  Borax,  s-lb.,  24-lb.  per  ca.  2 .40 
“  “  “  34-ib.,  “  “  2  60 

“  **  “  J4-lb.,  “  “  a. 80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered, bulk . perlb.  .09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  doz.  *.00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  01  )4 

Camphor,  gum,  r-oz.  blocks .  ‘  1  40 

“  Flakes,  bbls .  •’  .02 )4 

“  “  less  quantity .  “  .02)4 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02)4 

Castoria,  Fletcher's . per  doz.  a .  80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  .  1  z 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01  )4 

“  Bee  Brand,  )4-lb.  carton,  per  doz.  .30 
*•  “  J4-lb.  “  •'  .40 
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Glauber  Salts. . perlb. 

Glue .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  " 

Goff's  OH  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff's  Horse  and  Cattle  Pwd.,z5C.slze  “ 
Goff's  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “ 

“  M.  &  R.,  5-lb.  ooxss.. . per  lb. 

•  “  Lozenges,  5-lb.  boxes,  “ 

«•  Y.&S.,  “  5-lb.  glass  front,  “ 

“  s-lb.  bx.,4’s,  6’s,  8’s,  zs’s,  x6’s,  •• 

“  Root . ...  “ 

Putty,  S5-Ib.  cans . per  100  lbs. 

“  50-lb.  cans . 

Petroleum  Jelly,  screw  top,  5-c.  size...  " 

“  “  to.c.  “  " 

Paris  Green,  100-125-lb.  kegs . per  lb 

“  Y-lb.  packages . “ 

«  8-lb.  «  . . “ 

i-lb.  «  .  “ 

Jamaica  Ginger,  Hires’,  flasks . ...per  doz. 

Searing  Machine  Oil,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels, about  350  lbs.  “ 

“  granulated,  kegs,  *  100  *  “ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  too  lbs. 


.ozJ4 
.11 
i.75 
*•75 
*•75 
3-50 
1. so 
x.ao 
•  75 
•55 

•3 

.*7 


•  *4 

.11 

1.65 

*•55 

•35 


75 

28)4 

•3* 

•3* 

•30 

.90 

•35 

.04 

•05H 

•05K 

45 


xoo-lb.  bags. .  2.35 

1ms  quantity . 03% 


Squills,  Syrup,  s  os . - . per  dos. 

Syrup  of  Figs .  . per  doz. 

Venetian  Red . per  lb. 

Whiting . 


•sees  ••#•***  1 


Glycerine.. . per  dos. 

Laudanum . ...  * 

Paregoric.. .  “ 

Peppermint. . per  dos. 

Sweet  Spirits  Nitre .  “ 

Sweet  Oil- . per  doz. 

Turpentine 


x  oz. 

•  37 

•  45 

•  35 

•  40 
.40 

,32 

.26 


Husband's  Magnesia.. 
Bull's  Gough  Syrup.. 


. per  doz, 


34 
s.oo 

Z* 

101. 

.65 

.85 
.65 
.58 
.70 
•  40 
•45 
s.85 
1.90 


Roach  Powder,  Omega,  4-01.  cans . 80 


Per 


per  gross  9.00 
Doz.  Per  Gross 


Roachsault,  large .  4.00 

“  medium .  s.oo 

“  small . 80 


45.00 

2S.50 

9.00 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 

No.  10 . ..... 

Tube  Y . . . 


•  40 
•75 

•  40 


McCormick  Sc  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  A 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  ’’  GROCBRY  JjZORLD" 
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Reliable  Brand—  ioc.  aiie 

Caetoria,  Dr.  Pitcher . 

Castor  Oil,  taeteleae . to 

Death-to-Pain . So 

Diarrhoea  Cure . So 

Vermifuge . So 

Cough  Cure . So 

W  F.  Young's  Veterinary  Remedie*,  whole¬ 
sale  prices—  Per  doz 

Absorblno .  jg.oo 

Abjorblue  Jr.  (Mankind) .  j.oo 

Young's  Kidney  and  Nerve  Powders .  a.oo 

Taroleum,  small  can.. . .  doo 

Taroleum,  large  can..... .  i6!oo 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Qts.  X-Gal. 
3.00  6.00 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Hertford's-. . per  dos 

Bath  Bride,  bon  .5  brick. . ££  bon 

Sllror^nd- . per  bbl. 

. - . per  dos. 

"  «“«* .  ” 

u  otrreli .  .  11 

McCormick  &  Co.—  . 

Jockey  Animal  Food,  3  dot.  i-lh.  packages 

and  premiums . percloe 

U.  S,  Nenre  and  Bone  Liniment.  15c.  aise 
McCord's  Magic  Medicine,  35c.  site . 

McCormick’s  Tastelees  ChufTonte^ic!  sine 

McCormick’s  W iterate! on  Syrup,  r^sUm? 
Wsndsrcure  Headache  Powders,  tec.  tin... 


4ifc 

.03 

l.sj 

•7  5 
1. 00 
.30 

i:S 


375 
s.oo 
too 
♦  00 
s.oo 
♦•«• 
4.00 
.1# 


„  _  ,B?I£ACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand —  Per  dox 

Vanilla,  Rose,  PUtachio . „c.  tires® 

15c.  size  s.oo 

Lemon  Almond,  Apple  Apricot,  iSuana)  *  ** 
Blackberry,  Orange,  Peach,  Pear,  Pinel 
apple,  Raapberry,  Strawberry.  Violet, 

ioc,  sise  .So 
15c.  slse  1.75 

Sauer’s  Flavoring  Intracts :—  »SC.  sise  a.ee 

No.  r,  Lemon  and  Vanilla . per  dos  ax 

No.  s.  Vanilla  and  Rose. . , 

No.  1,  Lemon  and  assorted .  “  it 

No.  4,  '•  «'  .  u 

No.  4,  Vanilla .  *”  «< 

Assorted  cases,  Nos.  1  and  a . .  10  80 

"  Nos.  I,.and4 . u'.To 


t-6o  3.00  S.oo 
*•75  5-50  10.00 


Bulk.  Ptx, 

XXX  Vanilla- .  t.0 

XX  Vanilla. . 

X  Vanilla . . . .  x  .00 

Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  s.oo 

Peach,  Rose,  Apricot, 

Violet . .3. . .  z .jo 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Raap¬ 
berry,  Pistache.  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.sj  a.15 

••••••eeeeeeeeoeeeeeeeeeeeee  eessse  ......  ..... 

III.  Vanilla,  Kitchen  Queen,  No.  a^  per  dot, 

"  “  "  Noli,’  •• 

Lemon,  “  “  No.  *5,  « 

“  *'  “  No.  aX,  « 

.  “  “  No.  X,  « 

Infarnoll’s  Flavoring  Extract* 

High  Grade  Vanilla . 

«  Lemon. . 

Select  Vanilla . . 

“  7  r+mnn . 

•  . . . 

•asorted . 


♦  •00 


....per  doz. 


Vnnllla,— per  gal. 

r  aox. 


1  ox.... 
1  os. 

♦  os. 


..per  1 


7-5« 
7.00 
s.oo 
.80 
■  45 

•45 

1  ’75 
*•75 
•71 
•  75 
•75 
•45 
is. 00 
.80 
1.50 
3.00 


,,  T — . . .  3.00 

Orange,  Abnoad,  Peppermint,  Wmtergreen  mid 
Jamaica  Ginger  same  price  as  Lemon. 


UQU1  _ 

Xnjght’s  Liquid  *«yy~ - - 

Hansen’s  Junket  Tablets"’*  do*!,  per  do*. 

Tablets,  3  dos.,  per  dos. 
Union  Tablets,  I  dos.,  5c  . 


lUID  RBNSBT  AND  TABLBTB 


s.s5 
1. so 
•73 
•75 
•45 


CIDER. 

Draught  Cider-  Per  gal. 

Corson  s  Champagne . . .  .» 

“  Dry  Hard .  -!g 

Bo*U^.C1d«r-  Per' case 

Uu"7  *,l®4*  Apple  Juice,  1  dox.  quarts .  3.50 

.  .  _  "  a  dox.  pints .  4.00 

Anchor  Brand  Golden  Ruaset,  z  doz.  quarts  3.75 
“  a  doz.  plnta  .  4  -35 


Mott’s  Brand  Golden  Russet,  1  dox  quarts.,  3.75 
“  *  dox.  pints...  4^25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  s-cent  packages .  a  75 

Gro‘whix^“’p«r;^::::;::: .  •* 

Fleer’*  Chiclets,  *  lbs.,  bulk . |  ,5 


RICE. 

Queen  Quality,  extra  lancy,  z-lb.  pocket*... 
„  “  "  3-lb.  « 

Coronet,  choice,  z-lb.  pockets. 

“  “  3-lb.  “  . 

Imperial,  fancy  Japan,  z-lb.  pockets 
„  “  “  3-it.  “ 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  zoo-lb.  ban!.' 

Fancy  Head,  zoo-lb.  bags  . . 

Choice,  zoo-lb.  bags . 


Japan- 

Fancy, 


fancy,  zoo-lb.  bags .... 
Choice,  ieo-lb.  bags . 


Per  lb. 
.07 
•o6« 
.06 
■os% 
•05H 
•°s)i 
•04H 

•«7)i 

.06H 

•  05)2 

■osH 

.05% 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3*0  lbs. .  t.6« 

6obag»,  s  lbs.,  11m...  4 .00 
sa  “  14 

30  "  10 
?»5  “  *X 


3-75 

3-75 

4.00 


Worcester,  Irish  Linen,  bags,  S50  lbs . *',Q 

“  “  «  in  «  5° 


•«5 

35 


Worcester  Mermaid  Quick- Dissolving  Bath'- 
lng  Salt,  3010-lb.  bags.  In  bb'a.. 

P«z  bbl .  -  a,, 

Pretxel,  obis,  contain  a8o  lbs. .  a. 40 

“  sacks,  180  lbs .  1.55 

Cheese,  bbls.  contain  280  lbs .  a. 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1 .  e0 

Sliver  Springs,  quick  freezing  Ice  cream  salt 

30  In  bainrel .  . .per  bbl.  a. 60 

Less  than  j  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 
.  ,  ,  “  “  140-lb.  “ 

Agricultural  Salt,  zoo-lb.  burlaps . 


.40 

•75 

.60 


Ce  F?  g  S  Q 

TABLE  S  A 

<=  cj  r  e:  d  extra  d  rv 


Family  size,  case  of  4  doz . . 

Hotel  size,  case  of  a  a8-lb  tins.. 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz 

Durkce  s,  large,  1  dox . 

"  small,  2  doz . 

Schlmmel’s.  small,  a  dox . 

My  Wife’s,  large,  1  doz . 

My  Wife’s,  small,  2  doz . 

Snider's  Salad  Dressing  ; — 

Pints,  1  doz . 

M  pints,  a  doz . 

Luncheon, 3  dox . 

Gallons,  6  jug*  In  crate . 


per  doi. 

it 

. per  dox. 

. per  doc. 


•  Per l»g 


3.60 

3-00 


.87  K 

4.00 

1.40 

•»7« 

2.30 

z.4S 

a.  40 
1.40 
.90 
1. *5 


SAL  SODA. 

Bbl*.,  375  lbs . per  too  .67U 

Kegs,  150  lbs . per  zoo  .85 

60-Ib.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins*  Worcestershire,  large  ,  11 

"  “  middle  •' 

"  'mall  ■< 

Worcester  Sauce,  Campbell's,  No.  8,  2  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider's  Chill  Sauce  :— 

Pints,  1  doz . .  doz 

%  pints,  a  doz .  <i 

Gallons,  6  jugs  in  crate . .....per  iue 

Snider's  Oyster  Cocktail  Sauce:— 

Pints,  a  doz . .  doz 

%  pints,  2  doz . .  ** 

Gallons,  6  jugs  in  crate . ......"...per  jug 


7-50 

4-50 

*•50 

•77 

•llYt 

•  75 

*.40 

1.40 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


i 


Tell  Your  Customers  They  Needn’t  Be 

Bothered  by  Bugs 

.  The  fam°us  Egyptian  Deodorizer  is  put  up  iu  little  boxes  con¬ 
taining  a  dozen  cylinders  and  a  little  stand  to  hold  them.  One  of 
these  cylinders  placed  in  the  stand  and  lit  will  diffuse  a  most  delightful 
ragrance  throughout  a  house,  driving  away  mosquitoes,  flies,  moths  and 
iu-  1  . ,  .  ler  msects,  making  the  atmosphere  hvgienically  pure  and  sanitarv 

Unthir*  °f  E?yPtian  De°d0rizerS ’  Mg*  one,  and  every  cu'sfomer  you  W  wffl  buy 

Universal  coupons  packed  in  every  case  for  the  dealer. 


PAUIv  MANUFACTURING  00.  S  BOSTON 


MASS. 


in  writing  to  kdvertisers  kindly  mention  “grocery  world 
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GROCERY  WORLD 
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SEEDS. 


Canary  .bush.  6o-lb  3  *5 

Caraway . °* 

Celery . <0 

Coriander  .bleached  ,06 

Flex . 

Hemp,  bush.solb*.  1.60 


Mustard,  Brown...  .07 % 
Mustard,  Yellow..  .06)4 

Rape,  per  lb . 0554 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05 )4 


Bl-Carb.,  ke 


SODA. 

tsri „„„„„ . . . hej 

bulk,  15-lb,  boxet., . ■•.......per  lb. 

“  Babbltt'e,  *’».  !5-l*>  boaaa... 

Arm  A  Hammer  bd . ,  W' s,  36  Iba. . . 

"  "  "  lba.,  36  ”  . . 

•'  *•  V.M>361b* . 

Saleratui,  Babbitt'*  bd.,  K’x,  *5-lb.  bxa. 


.per  lb, 


i  .80 
.01U 

■  04X 
.05^4 

■04  H 

■  °sX 

■04  H 


SOFT  DRINKS.  Per  do*. 

RootBeer  Extract,  Hire*’,  1  do* .  i.5» 

Hires’  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  do* . 87)4 

Welch*  Grape  Juice,  case  quarts,  1  do* .  4-5° 

«•  ,r  "  pints,  *  do* .  4.75 

**  *'  “  )4-plnt*,  3  do* .  4  *5 

•<  “  “  3-ounce,  8  do*. .  6.00 

“  «*  11  )4 -gallons,  x  do*....  8. 00 

"  “  "  gallons,  6  gal .  7.50 

s  per  cent,  discount  on  5  ca*e  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz . . .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  ro 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  2-5° 

bon  Ami,  10-cent  size. . Vt,  gross  a. 50 

Electro  Silicon,  1  do* . per  do*.  .72 

Put*  Liquid,  large,  3  do* . per  gross,  16.50 

Put*  Liquid,  large,  3  do* . per  do*.  1.45 

Put*  Liquid,  small . per  gro»s,  7.00 

Put*  Liquid,  small . per  do*.  .60 

Put*  Paste,  large . per  do*.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  can* . per  gross  9 .00 

No.  x,  half-pint  cans .  "  18.00 

No  *,  pint  cans .  "  32.00 

No.  3,  quart  cans . per  do*.  4 .50 

No.  4,  half-gallon  cans .  “  7-5° 

No.  5,  gallon  cans .  “  *3.50 


i4 


Solxrine  Bar  Polish— 

No.  13,  x-lb.  pasteboard  boxes,  3  do*.  In 
case,  50  lbs . per  gross  18.00 


Lees 

than 

SOAP—  Laundry.  Bars.  5  bxs. 

Acme . "»  3.40 

Accra . »*>  *-7° 

Ark . »°»  *-7*  X 

American .  7* 

Bee . 100  3  85 

Best,  Babbitt . x°°  3-7° 

Babbitt’s  New  York  City . .60  a. 95 

Bemine-ated . 100  4.10 

Big  Master . J°°  4  25 

Brown .  ®°  *  •  4° 

Borax,  Dreydoppel .  4®  *  •«> 

“  Pearl,  Young  ft  Co .  4°  »-8o 

'*  Day  ft  Frick,  Novelty .  4°  *’8° 

“  Handsome .  69  3- 10 

“  Eavenson,  large . roo  4.75 

«<  *•  small . ro°  3-75 

<•  Ktrkman's . 100  3.80 

“  Red  Seal . x°°  4  00 

“  Swift’s . 4°o 

Circus . 100  3-50 

Cotton  Oil . 100  5- 80 

Coal  Oil  Johnny . 1°°  3-5° 

Cygnet . 4  “ 

DoDbins'  Electric . *00  4.15 

Dewey . 100  *-*5 

Fairy . »°°  4°° 

Fels-Naptha . x°°  4«> 

Five-case  lots  freight  prepaid. . too  3.95 

German  Family . 100  4  -3° 

Good  Morning  . *e°  3-75 

Glycerine  Tar . i<»  3-75 

Gloss . i°o  3-5° 

Grand  Pa’s .  5°  3  '5 

<  <  xoo  3.80 

ivory . ’.!!’.*.!!!!.!! . io°  7  ® 

•  <  xoo  4.00 

Lenox....’...".’ . 100  3-5° 

Life  Buoy .  5®  2 .00 

•<  xoo  400 

Lautz's  Naphtha . x°°  4.00 

Magic  Cleaner . x°°  3.00 

Marseilles,  laundry  size . xoo  6.00 

'•  5-centslze . xoo  4  00 

“  toilet  size . xoo  4.00 

Mayer’s . 100  3  ®o 

«*  50  i  '9° 

Miller’s  Naptha . - . x°°  3-75 

Naphtha,  Swift's . i°°  3  ■  75 

Naptha,  P.  ft  G . xoo  4. 00 

Octagon . xo°  3-9° 

Old  Mill . xoo  3-30 

O*one . xoo  3-75 


-§& 


Oleine,  Conway's . 

“  Golden . 

“  Eayenson's . . . 

“  Hamilton's . . 

41  Kirk's . 

44  Philadelphia,  x  lb.... 
44  44  14  oz.. 

44  Pennsylvania . 

44  Procter  &  Gamble... 

44  Young's  Best . 

Pride,  Swift’s . 

Polo . 

Quaker  City,  boxes . 

44  tubs . 

Sunlight,  oval . 

”  twin  bars . 

Santa  Claus . 

Saratoga . . . 

Star . . . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . . . 

Wool  Soap,  small . 


.  60 

.  60 
.  60 
.  60 
6c 
.  60 
.  60 
.  60 
.  60 
.  60 
.100 


zso 


. a~.IOO 

. 15° 

. xoo 

. 100 

. xoo 

. iao 

. . xoo 

. IOO 

. xoo 

. xoo 

. IOO 


a  .90 
a-55 
*•50 
3.50 
a.  30 
a  .90 
a. 65 
*•75 
3.00 
a  .80 
3-75 
2-45 
a.  90 

50 

85 

95 


4- 
3- 
3* 

3- 

а.  70 
3*50 
4.00 
3.85 

б. 75 
4.00 


TOILET  SOAP8. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . . . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub's . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

\i~\b.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


6.40 
.60 
4  05 
•X3^ 
•i«K 

.70 

4-4° 

4*5° 

•45 

10.25 
8.10 
2.  65 


.09 
■4° 
1  -75 
3*5 
4.05 


SCOURING  SOAP. 

Day  ft  Frick's  Flint,  36  ban .  x  24 

Young’s,  48  ban .  1  -8o 

Brooks’  Crystal,  too  ban . .  3  •  7° 

Philadelphia  Standard,  60  ban . *  .  6° 

Sapollo,  36  bars .  *  •  *5 

“  Hand,  36  ban .  *-*5 

Wrigley’s,  too  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 


SOAP  POWDER. 

Pearline,  lbs.,  -gross  boxes . per  box  *.70 

“  6  os.,  100  packages .  “  *.65 

“  8-0*.  packs . . .  “  *-7° 


-i6- 

, 100  packs . 


Soaptne,  7  01. 

“  xs  11 

“  17  “  36  packs . per  box 

Babbitt's  1776  Powder,  too  6-os . 

Flnola,  100  packages . 

Gold  Dust,  Falrbank’s,  too  is-os.  packages  ... 
**  ■*  14  4-lb. 

Naptha  Borax,  too  packages,  large . 

“  xoo  5-cent  packages.,... . 

Klrkollne,  white,  14  4-lb.  packs . 

Young's  Pearl  Borax.  60  i-lb.  packages . 

Snow  Boy  Washing  Powder,  24  4s . 

“  ’’  50  2* . 

“  “  IOO  IS . 

Nine  O’clock  Tea,  too  packages . 

I-V  Washing  Tablets,  3  do* . pex  dos. 

Swift's  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s . 


*-37K 

3.90 

•■4»h 
S.20 
3.60 
4.00 
450 
4-75 
3-75 
3.30 
3.60 
4.00 
4.00 
4  00 
3«5 
43 

3  83 

3-Ss 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . . . 


S.o® 


PURE  GROUND 


8P1CR8. 

Bbls.  Boxs.  Cans 


Pepper — 

Black,  High  Grade . 

Black,  Low  Grade .  . 

White,  High  Grade . 

White,  Low  Grade . 

Cayenne,  High  Grade . 

Cayenne,  Low  Grade . 

Cinnamon- 

High  Grade . 

Low  Grade . 

Cloves — 

High  Grade . 

Low  Grade . 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 

Low  Grade . 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 

Yellow,  Low  Grade . 

Brown,  High  Grade . 

McCormick  &  Co.,  Bee  Brand — 
Pepper,  Cinnamon,  Mustard, 
ger.  Allspice . 


»8J4  .19)4 

.14  15 

. 32 

. *3 

. 21 

.  16 


.  ->  1 )  I 
•'7 


•34 

•  25 


:S 


.22 

•»3 


•  23 

•M 


25 

.  16 


•  3* 

•  24 


•32 

•25 


•12)4  .13  %  15/ 


■25)4 

.12 


26)4  .28) 
■13  -'5 


■78 

•35 


.80 

•37 


•9 

•14 

•14 


.20 
•  15 
•IS 


Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 
ger,  Allspice . 


.22 

•17 

■7 

Per  doz 

Cloves,  Gin- 

. '/» lb.  .40 

Vi  lb.  -75 


Cloves,  Gin- 

. H  lb. 

V.  lb- 


WHLIER  STOVE  FIITVIES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don't  think  much  of  the  J.  M.  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made— the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

pa.: 


PHILADELPHIA,  PA - - 


VSAVVN 


IIS  WRITING  TO  KDVERTISERS  KINDLY  MENTION  "GROCERY  WORLD 
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;olburn’»  Philadelphia  MosUrd,  0,  S.  t.  :— 

5  cent  tins,  a  and  4  dos . per  doz.  ,45 

Dime  slie,  a  and  4  doi .  '•  ,  85 

\  lb;  net,  tins,  a  and  4  doi .  “  1 .00 

S  "  a  doi .  “  1.9a 

1  “  1  doi .  "  3.70 

6  ib.  cans,  full  weight . per  lb.  .23 

10  “  “  .  “  ,aa 

Colman'i  Mnatard,  D.  S .  T.  :— 

i-lb.  tins . per  doi,  5  •  40 

K-lb.  tins . “  .  70 

V-lb.  tins .  11  1.4s 

5?-lb.  tin* . “  ,9o 

iMb.  keg* . . 


MUSTARD— Prepared.  Per  do*. 

;ampbell  s,  jar,  a  doz . 87* 

jolden’s,  No.  6,  with  spoon,  a  doz . .  .05 

Julden’a,  No.  ao,  with  spoon,  a  doz . 88 

iulden’s  Mustard  and  Horseradish,  a  doz . 85 

leer  Mug,  fancy,  large  size,  a  doz . 65 

.emonade  Glass,  tall,  a  doz . 67* 

iorseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . go 

lilk  Jar,  glass  top,  2  doz . 85 

Vater  Tumblers,  glass,  10  oz.,  4  doz . 37}$ 


WHOLE  SPICES.  Per  lb 

ipper,  Black . 10* 

1*P  lee . 06* 

oves . 18 

ace . 4S 

■itmegi,  8o's . . 

“  zzo’» . . . .  .,7 

anamon  Bark,  China . 13 

"  Canton . . 

Java  Thin  Quills,  3-lb.  rolls,.  .30 

“  Saigon. . 75 

een  Ginger  Root . 05% 

sole  Mixed  Spices,  bulk,  6-lb.  boxes . og‘/2 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea's,  40-lb.,  i-lb.  packages . 

Niagara,  40-Ib.,  i-lb.  . 

Cream,  48-lb.,  z-lb.  “  . 

Klngsford’s,  40-lb.,  i-lb,  “  . 


1.80 
2.70 
■  06%. 
•°4% 
3-45 
•  06% 


LAUNDRY  STARCH. 

Gilbert’*  Laundry,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  ra  6-lb,  wd.  bx». 

“  Linen  Gloss,  3-lb.  cartons . 

Klngsiord's,  Pure,  3-lb.  cartons . 

Pure  Gloss,  lb.  packages,..,. . 

“  Silver  Gloss,  ra  6-lb.  wd.  Dxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  Ib.  packages,  48  lbs . . . 

“  3-lb.  cartons,  48  lbs . . . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  ao  cakes. . per  box 


■°3'A 
•  »5  A 
•04ft 
.06* 
.06* 
■°7% 
,e6* 

•°7  X 

0/-A 

•O 

4-3“ 

2  20 
5.00 
a. So 

.08 

.50 


STOVE  POLISH. 

Enameline  Paste,  small,  *  gross . 

Enameline  Paste,  large,  *  gross . 

Enameline,  Liquid,  large,  *  gross . 

Enameline,  Liquid,  small,  *  gross . 

ElecOc  Paste,  *  gross  boxes . 

Magic  Paste,  *  gross  boxes . 

Parlor  Pride,  large  slie . per  doz. 

“  . per  gross 

“  small  slie . perdoi. 

Climax  Enamel  *  gzo.„ . per  gross 

Black  Jack,  *  gross,  per  gross . 

Rising  Snn . . . per  gro. 

Sun  Paste,  5-cent  size .  “ 

"  10-cent  size. .  “ 


Per  gro 

4.00 
7.00 
6  65 
4.90 
4*0 
4*75 

87X 

10,  25 
.70 

9-40 

6.60 

5-75 

4-5° 

J  80 
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X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  *  gross .  1.25 

Per  box  of  *  groia .  a ,  50 

14  dozen  to  grots .  j  TO 

10-cent  size,  No.  10,  per  box  of  *  gross......  2.25 

Per  box  of  *  gross .  4 

Per  gross .  , 


SUNDRIES. 

Bird  food 

Crystal,  40  packs,  round . p«  pkge. 

Excelsior,  24  packs .  << 

McAllister,  36  packs .  >« 

Rosenstelna,  rib.  pkgs.,  1  doz . per  lb. 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doi... .per  doi. 

Red,  quarts,  3  doz .  “ 

Sliver,  pints,  3  doz . “ 

“  quarts.  3  dot .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . .  doi 

Paist’s  “  1  “  .  « 

Carpet  Tacks,  Wooden  Keg,  *  ’gross  case, 

assorted,  6,  8.  ro’s . . . per  case 

Tacks,  Silver  Steel,  4  01 . per  do* 

601 . . . '  1  ( 

80* . « 

10  oi.._ . “ 

12  oi... . .  «< 

Matting  Tacks — 

No.  10,  steel . doi 

No.  11,  steel . doz. 

. per  doz. 

G.  B. Weiss  &  Son — 

Sole  Leather, No. I,  .*5;  No.*,  .23;  No. 3, 
Cut  Sole  Leather,  cut  Into  tarn,  6  inches  hizh 

5  54  Inches  high . "... . 

5  fetches  high . . . 

4*  inches  high . 

4  inches  high . 

356  inches  high . ’ 

3  Inches  high . ill.".’."*."".’.'.".' 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 .  per  case 

Sticktite  Fly  Paper,  to  cartons . per  case 

Wax,  White  and  yellow . pet  m. 

ROPE,  TIB  TARN,  Btc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks  doi 

Cleveland,  extra  fine  cotton  twine . per  lb 

Orange  Brand,  fine  cotton  twine .  •> 

Texas  Medium,  cotton  twine . .  •• 

Cotton  Candle  Wick . «* 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx!  “ 

Fine  Hemp  Twine,  8  balls  to  lb..  In 

lb.  bunches . « 


°4  A 
°s56 
05H 
05  54 

35 

70 

35 

70 

60 

85 

4*K 

80 

40 

9’ 

.ot* 

.07 

07* 

.o.«K 

■°9M 

■09 
■  °q* 
12 


.SI 

1.50 
1.48 
I.42 
i  *5 
1 .18 
1.05 
.go 

2.20 

3*oo 

2-35 

•30 


.80 

.32 

.so 

.16 

.so 

•a5 

.so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yd*,  to  ib .  “ 


Best  Jute  Plow  Line,  8  yds.  to  lb . 

Jute  Clotheslines,  90  ft.  to  hank . p< 


Jnte  Clotheslines.  108  ft  to  bank .  “ 


per  doi. 


.  16 
.09 
.09 
X  .60 
1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy.  No.  610 .  ,, 

Fancv,  No.  626 . 50 

Strictly  Choice,  No.  615 . 

Strictly  Choice,  No.  628 .  '4. 

Strictly  Prime,  No.  627 . .  .  28 

Good,  No.  635 . j. 

BlackStrap . . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses. „ . . 


REFINED  N.  O.  COMPOUND,' 

Gold  Mine,  refined,  with  1  doi.  No.  3  screw- 

top  cans,  both  freight  paid .  >■ 

Gold  Mine,  In  bbls . |  -g 

Fancy,  No  ror . .,4 

Choice,  No.  576 . .  . 

Prime,  No.  102 . .26 

PORTO  BICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . ’29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551  . 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.6o 

Five  A,  for  confectionery .  2^70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doi.  In  barrel . per  dot  ,, 

i  case .  J  Z7 

Karo,  10  cent  size,  2  doz . .....V’V.Vper  doz.  *8? 

Karo,  25  cent  size,  1  doz .  2  2q 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


COfffE  AND  TEA  BINS 

ran  ntovt  meir  “iimr 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


IN  WRITING  ^<7  ADVERTISERS  KINDLY  MENTION 
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Bannar  ,  In  jars,  compound . per  dot.  i  oo 

White  Clover,  Id  Jars,  compound .  “  ,g5 

Purina  Pancake  Syrup,  36  pta .  “  a.*, 

“  «4  qt» .  “  4  00 

“  "  it  J<-taU .  “  7.00 

*'  "  6  Kail .  “  12.00 

Maplecane,  a  dos.  aH-lb.  cans . . per  case  3.80 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  a. 40 

‘  “  medium,  dos.  1.40 

"  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1.15 

"  "  % -gal.  tin* . per  dot.  7.75 

Hasea’a  Maple  Syrup,  qt.  Bottles .  “  4.00 

“  “  pt.  bottles .  “  a. 40 

Towle's  Loj  Cabin  "Camp"  Syrup —  Per  dot. 

Gallon  cans,  6  In  case . .< .  13.50 

Half-gallon  cans,  ra  In  case .  7.35 

Quart  cans,  34  In  case .  4.12% 

Pint  cans,  34  in  case .  a. 50 

Quart  bottles,  la  la  case . ...  4.50 

Pint  bottles,  34  in  case .  s.75 

Jacket  cans . . . per  gallon  1 .00 

CRESCENT  MAPLEINE. 

Per  dot. 

t*Of  . .  3*00 

4-«* .  S*S 

.  9  SO 

16-01 .  18.00 

. . .  35  00 

OIL  OP  MAPLEINB.  Per  dot 

1-0* . 2  .  JO 

.  4  5® 

4-«* .  8.35 

*-01 .  15.00 

1 6-ox . . .  S7.00 

S-or .  48.00 

tllons . each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem,  fancy  parlor,  a  string .  2 . 50 

N  U,  No.  6,  3  string,  split  handles .  a. 50 

Lender,  No.  6,  3  suing,  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  sewed . 90 

Stable,  2  tie,  rattan  centre .  3 . 50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 
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No.  WASHBOARDS.  Per  dot 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double . .  3.85 

80,  Seal  Globe,  double,  swing  protector .  3 . 40 

61,  Peerless,  double,  spring  protector. . .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head. .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

1 18.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3.85 

Murdock .  3.00 

Celery  City .  3.30 

125,  Eagle,  single,  wide  head .  2.75 

128,  Anchor,  single  head. .  a. 25 

130,  Little  Gem,  pail  board .  1.50 


BUCKETS.  Per  dot. 

O.  G.,  s  electric  hoops .  1.65 

O.  G.,  3  electric  hoops .  1.80 

Clear,  s  hoop .  1.60 

Clear,  3  hoop .  1.70 

Electric  Cedar,  s  hoop .  2.3s 

Electric  Cedar,  3  hoop.... .  t.6o 

Pine,  3  galvanised  hoops .  s .  so 

Galvanised,  is  quart .  a .  15 

Galvanised,  14  quart .  a. 50 

No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  1.40 

a,  Solid  oval . _ .  1.60 

3,  Solid  oval .  1.80 

5,  Solid  oval .  a. 20 

1,  Wire  ends .  1.30 

2,  Wire  ends .  1.30 

3,  Wire  ends .  1 . 70 

5,  Wire  ends . 

Picnic  Plates,  8  inch . 

Picnic  Plates,  9  inch . 

Crates  contain  250  each. 

CLOTHES  PINS.  Per  box. 

5  gross . 48 

* 

EGG  CRATES. 

Perfection . . 

Perfection,  10  sets  fillers .  1.95 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dot. 

22,  White  corner . . 

23,  Medium  size .  80 

a7,  Ifrge .  1. 00 

13,  Marble,  medium  size . 0o 

00,  White .  At 

Handy  House . ,4a 

No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

20,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 

No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre  . . . 

x,  Mexican  fibre,  large .  1  IO 

4,  Bristle  outside .  j.«0 

s.  All  bristle .  j .  75 

11,  All  bristle,  large .  j.gj 

16X,  All  bristle,  extra  value .  2.10 

19,  All  bristle,  spotted  white .  3.50 

No.  WHITEWASH  BRUSHES.  Per  doz. 

6,  6  In.,  White  tampico. . 40 

7,  7  in..  White  tamplco.. . 45 

8,  8  In.,  White  tamplco . 50 

6,  |  In.,  Family,  extra  heavy . 75 

8,  6  In.,  Family,  extra  heavy . 85 

zo,  7  In.,  Family,  extra  heavy . 1.00 

ia,  8  In.,  Family,  extra  heavy .  1 . 15 

6,  5  in.,  A.,  hair  bristle .  1.15 

8,  6  In.,  A.,  hair  bristle. .  1.50 

to,  7  in..  A.,  hair  bristle. .  1.85 

12,  8  in.,  A.,  hair  bristle .  2.15 

6,  5  In.,  Ideal,  all  bristle,  3  row .  1.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  1 .50 

6,  Knotted,  all  bristle,  3  row .  x  .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2.75 

No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . . . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  a. 00 

28,  White,  wire  drawn .  2 .80 

1,  7  In.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end....„_ .  2.00 

11X,  7  in.,  All  hair,  round  end .  2.15 
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Per  It 
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TOBACCOS— PLUG 

Battle  Ax . 

Deer  Skin . . 

Gold  Rope . . 

Jolly  Tar  . . . 

Newsboy . ’ 

Old  Honesty . . 

Piper  Heldsick . 64 

Spear  Head . . 

Standard  Navy . 37 

JfxWy . - . 35 

Vinco . 38 

Town  Talk . *8 


SMOKING  TOBACCO. 

Briar  Pipe . . . 

Duke’s  Mixture . 

Greenback . . . 

Green  T turtle  . . „ . 

G.  &  A.  Navy,  3^  oz.. . 

Honest . ... . 

Polar  Bear... . . . 

Ripple . 

Sensation  . 

Wild  Rose . . . 

Brown-Holland  Pipe  Tobacco,  z%-lb.  cartons, 
i)4-oz.  packages . . . 


Per  Ik 

38 


3 


YEAST  CAKES. 

Compressed . per  dos.  .18 

Magic,  1%  doz.  packages . . . per  box,  .58 

Yeast  Foam,  iH  doz . . . per  box  .58 


FLOWS  ESSENCE 


TO  USE  WITH 


COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  3.  Cardboard  Cans 


PHOTO’S 

KOENIG'S 


CHICORY 


IN  ROLLS — 3  and  2^£  to  set 


MAMQPAOTUSHlffl  BT 


GEO.  FLOTO’S  SONS 

186  UNION  AVENUE 


Factory,  1,  3,  5,  7  and  9  Devoe  St.  Brooklyn,  New  York 


i 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


The  Walter  M.  Lowney  Company 


447  Commercial  Street,  Boston,  Mass. 
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8  GROCERY  WORLD 


Pennsylvania  Food  Commissioner  Foust 
Has  Not  Decided  Against  Sulphured 

Fruits 


Dairy  and  Food  Commissioner  Foust  Writes  to  the  New  York 
Dried  Fruit  Association  a  Letter  Which  Intimates  an 
Intention  to  Prosecute  Fruits  Containing  Sulphur  Regard¬ 
less  of  Federal  Attitude  But  Will  Not  Decide  Finally  Until 
Coming  Week.  Chances  of  Success. 


Now  that  the  status  of  dried 
fruits  bleached  with  sulphur  is 
about  settling  itself  under  the  Fed¬ 
eral  food  law,  signs  of  trouble 
under  the  Pennsylvania  State  food 
law  are  looming  up.  In  a  nutshell, 
the  Federal  position  toward  sul¬ 
phured  dried  fruit — and  every 
pound  of  California  dried  fruit  is 
sulphured — is  that  the  use  of  35- 
1,000  of  1  per  cent,  will  be  permit¬ 
ted  until  further  notice,  and  that 
fruits  of  the  present  crop  will  not 
be  prosecuted  even  if  they  contain 
more  than  35-1,000  of  1  per  cent. 

The  position  of  the  Pennsylvania 
Dairy  and  Food  Department  has 
not  been  stated  with  absolute  pre¬ 
cision  as  yet,  but  what  it  promises 
to  be  may  be  gathered  from  the 
following  correspondence,  which 
has  just  passed  between  Food  Com¬ 
missioner  Foust  and  the  Dried  Fruit 
Association  of  New  York: — 

September  io,  1907. 

Mr.  James  Foust,  Dairy  and  Food 

Commissioner,  Harrisburg,  Pn. 

Dear  Sir : — Our  members  are  ad¬ 
vised  by  some  of  their  customers 
that  your  agents  are  collecting  sam¬ 
ples  of  California  dried  fruit,  and 
ask  us  if  the  goods  comply  with 
your  State  law. 

We  presume  you  are  aware  that 
practically  all  California  dried  fruit 
in  which  the  fumes  of  sulphur  have 
been  used  in  preparation  contain  a 
quantity  of  sulphur  dioxide  in  ex¬ 
cess  of  that  permitted  under  F.  I. 

D.  76. 

You  are  probably  also  aware  that 
California  growers  claim  that  it  is 
impracticable  for  them  to  dry  their 
fruit  and  place  it  on  the  market  in 
merchantable  condition,  and  at  the 
same  time  comply  with  the  F.  I.  D. 
mentioned,  and  on  account  of  those 
claims  and  as  a  result  of  an  investi¬ 
gation  made  by  the  United  States 
Department  of  Agriculture,  it  is 
generally  understood  that  the  De¬ 
partment  will  not  enforce  F.  I.  D. 

76  on  this  season’s  pack. 

We  feel  satisfied  that  we  can 
safely  handle  the  product  of  Califor¬ 
nia  for  this  season  as  far  as  the  na¬ 
tional  law  is  concerned.  Will  you 
be  good  enough  to  advise  11s  what 
policy  you  will  follow  in  the  matter? 

We  would  thank  you  for  a  prompt 
reply,  and  oblige.  Yours  truly, 

Dried  Fruit  Assn,  of  New  York. 


Harrisburg,  Sept.  13,  1907. 
Dried  Fruit  Association,  6  Harrison 
Street,  New  York. 

Gentlemen : — In  reply  to_your  let¬ 
ter  of  September  10,  would  say  that 
I  have  inclosed  a  copy  of  the  new 


Pennsylvania  Pure  Food  Law,  to¬ 
gether  with  copy  of  rules  and  regu¬ 
lations  relating  to  the  same. 

You  will  find  that  Rule  2  is  plain 
and  gives  the  information  you  de¬ 
sire.  I  do  not  think  that  sulphurous 
acid  should  be  allowed  in  any  article 
of  food.  We  have  had  many  cases 
in  Pennsylvania  where  it  was  used 
as  a  preservative  and  never  had  any 
trouble  in  securing  convictions. 

Trusting  this  information  will  be 
satisfactory,  I  remain,  very  truly 
yours, 

James  Foust. 

It  will  be  noted  that  the  Com¬ 
missioner’s  reply  does  not  say  spe¬ 
cifically  that  California  dried  fruits 
containing  sulphur  will  be  prose¬ 
cuted,  if  they  contain  simply  the 
Federal  minimum,  or  if  they  contain 
more  than  the  minimum.  In  an 
effort  to  induce  the  Commissioner 
to  be  specific,  the  writer  wired  him 
as  follows :  “Regarding  letter  to 
Dried  Fruit  Association,  please  wire 
specifically  whether  prosecutions 
will  be  brought  against  dried  fruits 
containing  minimum  of  sulphur.” 

The  following  reply  was  -re¬ 
ceived  :  “Dried  fruits  matter  will 
be  taken  up  next  week  and  carefully 
considered.” 

Rule  2,  referred  to  in  the  Com¬ 
missioner’s  letter,  is  as  follows : — 

The  use  of  boric  acid,  salicylic 
acid  or  sulphites  in  meats  or  other 
articles  of  food  wil  be  regarded  as 
an  adulteration  and  treated  accord¬ 
ingly.  Any  poisonous  or  deleterious 
preservative  or  coloring  matter  ap¬ 
plied  externally  which  has  been  per¬ 
mitted  to  permeate  or  penetrate  the 
meat  or  other  food  product,  or  any 
portion  thereof,  will  be  regarded  as 
an  adulteration. 

It  is  not  believed  that  the  Penn¬ 
sylvania  Commissioner’s  attitude,  if 
that  can  be  assumed  to  be  an  intent 
to  prosecute  sulphured  fruits,  re¬ 
gardless  of  Federal  immunity,  will 
be  pressed,  in  view  of  the  many 
difficulties  surrounding  its  enforce¬ 
ment.  To  begin  with,  Rule  2  is  not 
the  law,  but  only  a  regulation  de¬ 
vised  for  carrying  out  the  law.  It 
is  an  open  question  whether  it 
agrees  with  the  law.  In  a  prosecu¬ 
tion  brought  against  a  sample  of 
dried  fruit  containing  sulphur  the 
department  would  have  to  prove 
two  things  to  be  successful:  First, 


that  the  use  of  sulphur  in  the  given 
case  was  not  protected  by  the  Fed¬ 
eral  regulations.  Food  decision 
No.  76  permits  the  use  of  35-1,000 
of  1  per  cent.,  as  stated,  and  the 
Pennsylvania  law  specifically  pro¬ 
vides  that  no  prosecution  shall  be 
begun  against  goods  in  conformity 
with  the  Federal  regulations.  Sec¬ 
ond,  that  the  amount  of  sulphur 
contained  in  the  sample  at  issue  was 
injurious  to  health.  So  far  as  the 
writer’s  information  goes,  proving 
this  would  be  extremely  difficult,  as 
many  authorities  believe  the  con¬ 
trary. 


We  Are  Going  to  Have  Record 
Butter  Prices.  * 


Scarcity  and  High  Prices  of  Milk  and 
Competition  for  It  from  Condenseries 
Will  Force  Prices  Very  High.  Very 
Little  Storage  Butter  10  Depend  On. 
Butter  Already  Much  Above  Normal 
September  Basis.  Expected  to  Import 
Fancy  Danish  Butter  This  Year. 


All  prospects  point  to  extremely 
high  prices  for  butter  during  the 
coming  fall  and  winter.  Already 
the  price  is  much  above  normal. 

The  moving  cause  in  the  expected 
high  prices  will  be  the  scarcity  of 
milk.  The  demand  from  condenser¬ 
ies  -is  and  will  be  very  heavy,  and 
at  the  present  time  the  Borden  Co. 
is  paying  in  New  York  State  a  rate 
for  milk  which  is  equivalent  to  al¬ 
most  50  cents  per  pound  for  the 
butter  fat  contained  in  it.  For  milk 
to  be  sold  for  fresh  consumption  a 
price  of  $2  per  can  and  $14  per 
can  for  cream  is  being  asked  and 
paid  every  day.  All  these  prices 
are  far  above  normal.  They  apply 
particularly  to  New  York  State, 
where  the  weather  has  been  un¬ 
usually  dry,  but  the  conditions  in 
other  districts  are  little  better. 

With  such  prices  as  the  above  the 
creameries  cannot  compete  at  all, 
which  means  that  the  available  sup¬ 
ply  of  milk  will  go  to  the  condenser¬ 
ies  instead  of  the  creameries; 

For  two  other  reasons  there  is 
expected  to  be  a  general  scarcity  of 
milk  during  the  coming  winter. 
The  first  is  the  very  high  price  of 
feed,  which  makes  keeping  cattle 
expensive,  and  the  other  is  the  high 
price  of  beef,  this  tempting  the 
farmers  to  sell  their  cows  for 
slaughter  instead  of  keeping  them 
for  their  milk.  All  these  influences 
seem  sure  to  make  milk  unprece¬ 
dentedly  high  and  butter  high  with 
it.  The  saving  factor  of  the  fresh 
butter  market — the  storage  supply 
— is  this  year  only  partially  avail¬ 


able,  as  the  supply  of  butter  stored 
this  year  was  far  below  normal. 
The  average  jobber  has  none  to 
speak  of,  and  eycn  this  he  is  already 
commencing  to  withdraw  on  ac¬ 
count  of  the  scarcity  of  fresh  but¬ 
ter.  Already  extra  fancy  butter  is 
quoted  at  36  cents  per  pound,  which 
is  several  cents  above  normal. 

Unless  there  is  some  relief  from 
present  conditions,  and  it  is  not 
seen  where  relief  can  come  from, 
we  will  probably  import  fancy  but¬ 
ter  this  year,  which  will  have  no 
precedent  for  many  years.  Already 
some  Siberian  butter  is  coming  in, 
but  it  is  only  packing  stock.  It  will 
probablv  be  necessary  this  winter  to 
bring  in  some  high  grade  Danish 
butter,  and  if  the  prices  of  our  own 
product  remain  where  they  are  the 
Danish  butter  can  pay  the  6  cents 
tariff  and  ktill  compete  with  do¬ 
mestic  goods.  No  American  butter 
has  been  exported  up  to  this  time, 
which  is  correspondingly  unusual. 


The  New  Canadian  Food  Law. 


The  new  Canadian  pure  food  act 
will  be  enforced  by  a  staff  of  forty 
inspectors,  who  will  exercise  a 
close  supervision  over  all  the  large 
packing  establishments  and  canner¬ 
ies  of  fish,  fruit  and  vegetables. 
For  the  present  that  part  of  fife  law 
relating  to  meat  inspection  only  will 
be  enforced.  The  law  provides  that 
every  animal  must  be  inspected  be¬ 
fore  being  killed.  Only  healthy  ani¬ 
mals  may  be  killed  for  use.  Con¬ 
demned  animals  must  be  destroyed. 
After  a  healthy  animal  has  been 
killed  for  packing  the  carcass  must 
again  be  inspected,  and  only  those 
approved  can  be  packed  or  prepared 
for  sale.  Condemned  animals  or 
carcasses  have  to  be  “tanked,” 
cooked  by  steam  for  four  hours, 
and,  if  necessary,  treated  with  a  dye, 
to  prevent  being  used  as  a  food. 
Every  carcass  found  fit  for  food 
must  be  stamped  with  the  crown 
and  the  words  “Canada  Approved” 
and  the  establishment  number. 
Sausages,  canned  meats,  and  por¬ 
tions  intended  for  cure  may  be  pre¬ 
pared  only  from  carcasses  which 
have  passed  inspection  and  which 
on  reinspection  are  found  fit  for 
food.  No  food  product  shall  con- 
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ain  deleterious  substance,  dye  or 
lrug,  or  preservative.  All  cans  and 
packages  shall  be  subject  to  inspec- 
ion  during  the  whole  course  of 
reparation  and  packing,  and  shall 
;>e  marked  with  the  name  and  ad- 
Iress  of  the  packer  and  a  full  and 
;orrect  description  of  the  contents 
)f  the  package.  No  package  shall 
jear  any  mark  which  falsely  repre¬ 
sents  the  quantity,  weight,  contents, 
)r  date  of  the  package.  Every 
package  must  be  marked  with  the 
rrown  and  the  words  “Canada  Ap¬ 
proved.”  Carcasses  from  the 
Jnited  States  marked  “U.  S.  In¬ 
spected  and  Passed,”  can  be  packed 
lfter  they  have  passed  another 
Canadian  inspection,  but  before  that 
s  done  they  will  have  to  undergo 
he  Canadian  Government  inspec- 
ion  to  guard  against  possible  de- 
erioration. 


Rolled  Oats  Now  at  Highest 
Point  in  Years. 


Staple  Price  Now  $7.10  per  Barrel  in 
Large  Way.  Oat  Crop  Slightly  More 
Than  Half  Normal.  Advertised 
Brands  Will  Also  Have  to  Advance. 


Since  rolled  oats  have  reopened 
he  market  has  advanced  to  a  point 


far  ahead  of  any  basis  ruling  for 
many  years.  All  millers  withdrew 
prices  several  weeks  ago,  as  re¬ 
ported  at  the  time,  and  reopened 
again  about  September  15th  with  a 
price  of  $6.85  per  barrel.  This 
price  held  only  for  a  day  or  two, 
and  then  an  advance  was  made  to 
$7.10,  which  is  the  highest  price  in 
many  years.  The  oat  crop  bids  fair 
to  be  exceedingly  short,  promising 
but  slightly  over  half  a  crop.  If 
this  is  the  case  the  market  will  in 
all  probability  go  higher. 

The  advertised  brands  have  not 
yet  advanced,  and  are  decidedly 
below  the  bulk  basis.  The  brands 
referred  to  as  “advertised  brands” 
stand  in  a  class  by  themselves,  in 
that  they  are  not  affected  by  ad¬ 
vances  or  declines,  being  priced  at 
a  figure  calculated  to  allow  for  both. 
The  advance  in  bulk  oats,  however, 
has  this  time  been  so  exceedingly 
great  that  the  advertised  brands, 
such  as  “Quaker”  and  “Mother’s” 
oats,  will  have  to  be  advanced  also, 
and  an  advance  is  expected  at  any 
time. 

Although  rolled  oats,  as  stated, 
are  at  present  exceedingly  high,  it 
is  contended  by  the  millers  that  they 
are  still  the  cheapest  food  available. 


Arguing  for  the  Using  Up  of  Old  Labels 

- ; - »— 

in  the  Original  Federal  Food  Law  Regulations  Trade  Were 
Permitted  to  Use  Old  Labels  Until  October  1st,  If  Made 
Legal  by  Sticker.  Many  Old  Labels  Still  on  Hand  and 
National  Wholesale  Grocers’  Association  Asks  Permission 
to  Use  Them  After  October  1st. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Sept.  20,  1907. 

Representatives  of  the  National 
Wholesale  Grocers’  Association 
vere  in  this  city  on  Wednesday  last 
tnd  had  a  conference  with  Dr. 
A’iley  and  the  other  members  of  the 
■ederal  Food  Board  over  the  ques- 
ion  of  permitting  the  use  after  Oc- 
ober  1st,  the  date  limit  set  by  the 
lepartment,  of  old  labels  which  the 
lolders  will  not  be  able  to  use  by 
hat  time. 

The  regulation  which  it  was  de- 
dred  to  extend  is  Regulation  17  of 
he  original  circular  of  rules,  which 
'eads  as  follows  : — 

(0  The  regulation  regarding  the 
principal  label  will  not  be  enforced 
until  October  1,  1907,  in  the  case  of 
labels  printed  and  now  on  hand 
whenever  any  statement  therein  con¬ 
tained  which  is  contrary  to  the  Food 
and  Drugs  Act  June  30,  1906,  as  to 
character  of  contents  shall  be  cor¬ 
rected  by  a  supplemental  label  stamp 
or  paster.  All  other  labels  now 


printed  and  on  hand  may  be  used 
without  change  until  October  1, 
1907. 

The  representatives  of  the 
Wholesalers’  Association  argued 
that  many  manufacturers  and  job¬ 
bers  still  had  on  hand  large  quanti¬ 
ties  of  expensive  labels,  which  were 
only  technically  wrong,  and  which, 
if  they  must  now  be  destroyed, 
would  involve  losses  of  thousands 
of  dollars. 

There  was  considerable  argument 
between  the  members  of  the  Board 
and  the  jobbers,  but  no  decision  was 
rendered.  The  Board  will  decide 
the  question,  however,  within  a  few 
days.  It  is  considered  likely  that 
in  the  case  of  labels  only  technically 
wrong,  their  continued  use  until  ex¬ 
hausted,  or  until  the  first  of  the 
year,  will  be  permitted  provided  the 
misrepresentation,  whatever  it  may 
be,  is  corrected  by  a  sticker. 

Holt. 


STATE 

HOUSE 


CEYLON 

=TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y2)  y  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Written  for  the  ‘‘Grocery  World.” 

How  Manufacturers  Can  Best  Induce  Gro¬ 
cers  to  Push  Their  Goods 

Instead  of  Spending  and  Wasting  Money  Compelling  Dealers  to 
Handle  Their  Products,  They  Should  Pursue  the  Line  of 
Least  Resistance  and  Make  the  Grocer  Want  to  Handle 
Them.  Suggestion  How  This  Can  Be  Done. 


It  lias  been  the  consensus  of  opin¬ 
ion  among  food  manufacturers  for 
many  years  that  the  only  way  to 
successfully  market  their  products 
was  by  creating  a  demand  for  them 
through  advertising  to  consumers 

Although  their  products  reach 
the  consumer  through  the  grocer, 
few  manufacturers  have  ever  at¬ 
tempted  to  create  a  demand  for 
them  by  getting  the  grocer’s  help. 

The  writer  has  discussed  this 
question  with  many  manufacturers 
and  they  were  a  unit  in  their  opin¬ 
ion  that  it  was  impossible  to  inter¬ 
est  grocers  in  any  product  to  an  ex¬ 
tent  that  would  cause  them  to  really 
push  it;  that  the  only  course  open 
to  them  was  to  force  the  grocer  to 
hand  out  their  goods  by  inducing 
his  customers  to  ask  for  them. 

The  writer  has  been  a  grocer, 
spent  most  of  his  life  working  with 
grocers,  gets  his  livelihood  through 
grocers,  and  in  consequence  gro¬ 
cer’s  interests  are  his  interests.  He 
believes  in  marketing  food  products 
thei  grocer  is  king,  that  in  most  in¬ 
stances  he  can  sell  what  he  wants  to 
sell ;  that  in  seven  cases  out  of  ten 
his  customers  will  take  that  particu¬ 
lar  brand  of  any  certain  product 
which  he  wishes  them  to  take.  If 
this  is  admitted  there  is  no  question 
about  the  grocer  being  the  manu¬ 
facturer's  most  important  advertis¬ 
ing  medium — the  first  one  to  con¬ 
sider  if  he  wants  his  goods  to  sell. 
If  manufacturers,  by  advertising  to 
consumers,  only  interest  three  out 
of  ten  to  take  their  goods,  regard¬ 
less  of  the  grocer’s  recommenda¬ 
tion,  and  the  grocer  influences  the 
other  seven,  the  grocer’s  influence 
is  more  than  twice  as  valuable  to 
the  manufacturer  as  his  advertising 
to  consumers. 

The  manufacturer  to  succeed 
should  make  the  grocer  want  to  sell 
his  goods.  How  can  this  be  accom¬ 
plished?  Grocers  are  in  business 
for  only  one  purpose — to  make 
money.  No  class  of  merchants 
works  as  hard  as  grocers.  No  class 
of  merchants  works  on  as  small  a 
percentage  of  profit ;  none  has  as 
much  to  contend  with  to  earn  this 


profit,  so  the  way  to  make  a  gro¬ 
cer  want  to  sell  a  manufacturer’^ 
goods  is  to  make  his  profits  lar^ 
without  making  his  work  harder. 

Everything  being  equal  between 
the  products  of  two  manufacturers 
the  one  which  comes  the  nearest  to 
doing  this  is  the  one  the  grocer 
will  not  only  want  to  sell,  but  the 
one  he  will  sell. 

Many  millions  of  dollars  are 
spent  every  year  by  manufacturers 
to  interest  the  consumer,  so  the  gro¬ 
cer  will  be  forced  to  stock  their 
goods  to  supply  the  demand  thus 
created.  This  money  is  spent  in 
newspaper,  magazine,  street  car, 
billboard  and  other  forms  of  ad¬ 
vertising.  The  grocer  derives  some 
benefit  from  the  expenditure  of 
these  vast  sums,  but  the  benefit  is 
often  swallowed  up  in  the  nuisance 
it  creates.  It  doesn’t  appreciably 
increase  his  sales,  for  the  consumer 
must  have  food,  soaps,  etc.,  and 
would  get  them  even  though  none 
were  advertised.  The  only  effect 
it  has  is  to  induce  the  consumer  to 
buy  more  of  one  manufacturer’s 
products  and  less  of  another’s;  to 
try  new  things  at  the  expense  of  old 
ones. 

Consumers  get  little  direct  benefit 
from  the  millions  of  dollars  spent  in 
general  advertising  by  manufac¬ 
turers  of  food  products ;  on  the 
contrary,  they  are  often  induced  to 
“give  up  the  old  friends  for  the 
new,”  when  it  would  have  been 
better  for  them  had  they  stuck  to 
the  “old.” 

TJie  writer  is  convinced  that  at 
least  part  of  the  money  spent  in 
exploiting  food  products  and  cre¬ 
ating  a  demand  for  them  should  go 
into  the  grocer’s  pocket,  and  he  be¬ 
lieves  it  would  be  put  there  by  many 
manufacturers  if  they  were  sure  the 
sales  of  their  products  could  be  in¬ 
creased  in  this  way. 

The  larger  retailers  and  the  chain 
stores  sell  many  products  under 
their  own  labels ;  they  sell  these 
goods  in  spite  of  the  fact  that  there 
are  many  others  of  a  similar  char¬ 
acter  much  more  widely  advertised 
to  the  consumer.  This  proves  that 


the  grocer  can  sell  what  he  wants 
to  sell. 

Suppose  the  Baking  Powder 
Trust,  for  example,  were  to  follow 
this  plan.  Their  product  costs 
them  about  18  cents  per  pound  to 
manufacture.  It  is  sold  to  the  re¬ 
tailer  for  42  to  43  cents  per  pound, 
who  in  turn  sells  it  to  the  consumer 
for  from  50  to  (so  cents  per  pound. 
Allowing  5  cents  per  pound  for  the 
manufacturer’s  expenses  and  prof¬ 
its,  this  leaves  20  cents  per  pound 
to  pay  for  advertising  and  the  other 
methods  used  to  induce  consumers 
to  ask  grocers  for  their  product.  If 
the  Baking  Powder  Trust  were  to 
sell  their  product  to  the  grocer  at 
the  same  price  as  now,  and  instead 
of  spending  this  20  cents  per  pound 
to  force  him  to  hand  it  out  when  the 
consumer  asked  for  it  gave  the 
amount  to  the  grocer  (showing  him 
a  profit  of  about  55  per  cent.),  isn’t 
it  a  certainty  that  the  grocer  would 
sell  other  brands  of  baking  powder 
only  when  he  was  compelled  to,  es¬ 
pecially  if  the  manufacturers  of  the 
other  brands  continued  to  spend 
their  surplus  in  the  old  way? 

Manufacturers  to  whom  the 
writer  has  proposed  this  plan,  even 
though  convinced  that  it  would  in¬ 
crease  the  sale  of  their  goods,  have 
hesitated  to  adopt  it  because  they 
felt  certain  the  grocer  would  cut 
off  most  of  this  big  profit  to  take 
trade  from  his  competitors.  Now, 
suppose  to  avoid  this  contingency 
the  manufacturer  were  to  take  this 
surplus  money  to  a  manufacturer  of 
computing,  counter  or  standard 
scales,  show  counters,  bins,  refriger¬ 
ators  or  any  of  the  store  or  house¬ 
hold  furnishings  which  the  grocer 
must  have  and  must  draw  on  his 
bank  account  for  and  should  con¬ 
tract  for  a  large  quantity  of  these 
goods  and  presented  them  to  the 
grocer  so  he  wouldn’t  have  to  buy 
them.  The  grocer  would  get  in¬ 
stead  of  20  cents  per  pound  addi¬ 
tional  profit,  using  baking  powder 
as  an  illustration,  double  that  value 
in  merchandise  he  had  to  have  and 
would  have  to  pay  the  long  price 
for,  because  buying  in  large  quan¬ 
tities  the  manufacturers  could  get 
nearly  a  dollar  in  retail  value  for 
every  50  cents  he  spent.  This  would 
almost  double  the  grocer’s  profit  on 
baking  powder,  and  the  incentive  to 
cut  his  price,  and  at  the  same  time 
his  profit,  would  be  eliminated. 

While  the  cost  of  manufacture 
and  the  selling  price  of  this  baking 
powder  shows  a  much  greater  dif¬ 
ference  than  many  other  goods, 


there  isn’t  a  grocer  whose  shelve 
doesn’t  contain  the  products  of  e 
least  twenty-five  to  fifty  manufac 
turerswhoare  spending  hundreds  c 
thousands  of  dollars  a*  year  each  t 
force  them  to  hand  out  their  good 
by  giving  it  to  the  newspaper: 
magazines,  street  cars,  billboard: 
etc.  -Part  of  this  money  should  g 
to  the  grocer,  and  when  the  manv 
facturer  is  convinced  that  the  grc 
cer  can  create  a  bigger  demand  fc 
his  goods  than  advertising  to  tli 
consumer  does,  it  will  go  to  him. 

Here  is  a  perfectly  feasible  plan 
Suppose  twenty-five  of  the  bigge; 
of  these  manufacturers  were  t 
form  an  association  for  the  purpot 
of  co-operatively  testing  the  effecl 
iveness  of  this  method  of  marketin 
goods,  and  each  issued  to  the  grt 
cer  with  each  case  of  his  goods  h 
bought  a  discount  voucher,  or  am 
thing  you  care  to  call  it,  and  a 
these  vouchers,  being  issued  by  thi 
association,  were  redeemed  by  ii 
This  means  instead  of  waiting  si 
months  to  get  enough  rebate  vouch 
ers  with  baking  powder  to  entitl 
him  to  a  computing  scale  that  1> 
pooling  the  vouchers  from  tli 
twenty-five  manufacturers  the  gro 
cer  would  have  enough  of  them  ii 
one-twenty-fifth  of  that  time,  or 
week,  to  bring  him  his  scale,  arn 
if  he  didn’t  happen  to  want  a  seal 
anything  of  equal  value  which  h 
did  want. 

It  is  up  to  the  grocer  to  get  thi 
money  and  he  can  get  it  if  he  wil 
show  the  manufacturer  this  power 
Show  the  manufacturer  that  it  wil 
cost  him  less  to  buy  this  power  o 
the  grocer’s  than  it  will  to  fight  i 
through  the  consumer  and  he  wil 
buy  it,  because,  like  the  grocer,  h< 
is  in  business  to  make  money. 

Charles  M.  Wessels. 
Phila.,  Pa.,  September  19,  1907. 


All  Staple  Food  Crops  Belov* 
Normal. 

'Wheat,  Corn  and  Oats  Show  Up  Badl; 
as  Compared  With  Normal.  Applei 
and  Beans  Also  Below  Par. 


The  Crop  Reporting  Board  of  the 
Bureau  of  Statistics  of  the  Depart¬ 
ment  of  Agriculture  finds,  from  the 
reports  of  the  correspondents  anc 
agents  of  the  bureau,  as  follows 
The  condition  of  corn  on  Septem¬ 
ber  1st  was  80.2,  as  compared  with 
82.8  last  month,  90.2  on  September 
1,  1906,  89.5  on  September  I,  1905.. 
and  a  ten-year  average  of  81.0. 

The  average  condition  of  spring 
wheat  when  harvested  was  77.1, 
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as  compared  with  79.4  on  August  I, 
1907,  83.4  at  time  of  harvest  in 
1906,  87.3  in  1905,  and  66.2  in  1904. 

The  average  condition  of  the  oat 
crop  when  harvested  was  65.5, 
against  75.6  last  month,  81.9  re¬ 
ported  September  1,  1906,  90.3  at 
the  corresponding  date  in  1905,  and 
a  ten-year  average  of  82.6. 

The  average  condition  of  barley 
when  harvested  was  78.5,  against 

84.5  on  August  1,  1907,  89.4  re¬ 
ported  September  1,  1906,  87.8  at 
the  corresponding  date  in  1905,  and 
a  ten-year  average  of  84.3. 

The  average  condition  of  buck¬ 
wheat  on  September  1st  was  77.4, 
against  91.9  one  month  ago,  91.2 
on  September  1,  1906,  91.8  on  Sep¬ 
tember  1,  1905,  and  a  ten-year  aver¬ 
age  of  88.2. 

The  average  condition  of  potatoes 
on  September  1st  was  80.2,  against 

88.5  one  month  ago,  85.3  on  Sep¬ 
tember  1,  1906,  80.9  on  September 
I,  1905,  and  a  ten-year  average  of 
794 

During  August  the  condition  of 
apples  declined  materially  in  New 
York,  Pennsylvania  and  the  New 
England  States,  reports  received 
whence  the  past  month  being  lower 
than  at  the  same  time  last  year. 
Reports  indicate  a  prospective  yield 
of  not  far  from  half  of  last  year's 
crop. 

Beans  declined  during  August 
materially  in  both  New  York  and 


Michigan,  the  principal  producing 
States. 

As  to  cranberries,  reports  from 
Massachusetts  were  about  the  same 
as  a  year  ago,  and  from  Wisconsin 
slightly  worse. 


Double  Last  Year’s  Valencia 
Raisin  Supply. 


If  Good  Weather  Lasts  There  Will  Be 
Very  Heavy  Crop  of  Spanish  Valen¬ 
cia.  Large  Imports  to  this  Country. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Sept.  20,  1907. 

Consul  C.  S.  Winans,  of  Valen¬ 
cia,  reports  that  the  prospect  for  the 
present  raisin  crop  of  that  part  of 
Spain  is  very  much  better  than  that 
of  1905  or  1906. 

Should  the  weather  continue  sea¬ 
sonable  until  October  there  will  be 
approximately  30,000  tons  of  raisins 
produced  for  export,  about  twice 
the  amount  produced  last  year. 
The  fruit  will  be  somewhat  smaller 
in  size  than  those  of  other  years 
owing  to  the  lack  of  rains  during 
the  growing  season.  During  the 
last  two  years  the  drying  season 
was  very  unfavorable,  with  the  re¬ 
sult  that  the  raisins  for  both  years 
were  very  badly  cured,  causing  a 
good  deal  of  dissatisfaction  both  to 
buyers  and  sellers. 

Holt. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XL— Make  Allowances  for  Your 
Salesmen. 

Circumstances  alter  salesman¬ 
ship. 

The  manager  of  a  business  who 
has  himself  been  through  the  mill 
as  a  salesman  and  still  retains  a 
memory  of-  times  gone  by  is  the 
easiest  manager  to  work  under, 
and  there  is  a  very  good  reason. 

He  is  not  expecting  impossible 
things.  He  knows  that  conditions 
are  different  as  soon  as  you  are  out 
of  the  house,  and  sales  are  a  good 
deal  harder  to  make.  He  knows 
that  when  a  customer  comes  to  the 
house  he  has  already  decided  to  buy, 
and  the  salesman  only  has  to  assist 
in  the  selection  and  suggest  other 
things  as  he  goes  along  to  build  up 
the  order,  but  once  outside  the 
house  with  an  order  book  or  a  line 
of  samples  the  shoe  is  placed  on 
the  other  foot.  It  is  the  salesman 


who  is  then  looking  for  business, 
and  not  the  customer  looking  for 
goods  The  customer  then  declares 
he  is  full  up  on  everything,  and  it 
is  up  to  the  salesman  to  pry  loose 
an  order  for  a  small  bunch  of  odds 
and  ends  if  he  cannot  get  nothing 
better. 

The  manager  who  meets  a  cus¬ 
tomer  in  the  house  and  books  a  big 
order  sometimes  feels  like  a  sales¬ 
man  should  do  equally  well  when 
out  looking  for  orders.  He  fails  to 
realize  that  his  man  came  to  him 
especially  to  buy,  and  that  when  the 
salesman  found  the  same  man  he 
found  him  engaged  in  selling  goods 
and  his  mind  was  not  already  made 
up  to  buy,  in  fact  it  was  on  other 
subjects  entirely. 

The  manager  who  inherits  his 
job,  and  does  not  grow  into  it,  some¬ 
times  fails  to  grasp  these  little 
points  of  difference.  F.  A.  P. 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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There  are  signs  of  revolt  by  the 
wholesale  grocery  trade  against  the 
arbitrary  rulings 

"Rules  and  Rtru-  of  the  B.)cir(.l  ill 
lations.”  charge  of  the  Fed¬ 
eral  .  food  law. 
The  National  Wholesale  Grocers’ 
Association  and  the  manufacturing 
and  jobbing  trade  in  general  have 
been  most  punctilious  in  their 
efforts  to  obey  the  law.  Jn  order 
to  go  along  peaceably  they  have 
even  conformed  scrupulously  with 
regulations  which  counsel  positively 
advised  them  were  wholly  unsup¬ 
ported  by  legal  authoril  y. 

Now,  however,  under  decision 
after  decision  by  the  department,  in¬ 
volving  change  after  change  in  the 
label,  there  are  signs  of  restiveness. 
One  large  Eastern  jobber  who  has 
already  been  comj  lied  by  the  de¬ 
partment's  rulings  to  make  two 
changes  to  certa'o  labels  which  he 
uses,  and  who  now  finds  himself 
confronted,  under  the  recent  sul¬ 
phur  ruling,  with  the  necessity  of 
making  a  third,  has  served  a  flat  re¬ 
fusal  to  do  so  upon  the  department. 

1 1  is  intention  is  to  bait  the  Federal 
Board  into  doing  something  more 
than  making  rules,  and  lie  will  have 
the  sympathy  of  every  member  of 
his  rule-ridden  trade. 

Let  us  have  done  with  rule-mak¬ 
ing!  What  the  Board  ought  to  do 
is  to  bring  a  series  of  amicable  test 
cases  covering  the  mooted  questions 
of  the  act.  The  department  con¬ 
tends  that  sulphur  in  food  is  illegal 


and  is  only  temporarily  tolerated  to 
give  the  trade  latitude  to  become  ac¬ 
customed  to  the  change.  Very  well, 
let  us  see  if  it  is,  in  the  only  way 
that  will  tell  us.  The  machinery  o  : 
the  law  is  complete.  Let  somebody 
submit  to  technical  arrest  on  the 
charge  of  selling  sulphured  fruits. 
Blit  it  up  to  the  court,  from  which 
alone  can  come  anything  worth  the 
paper  it  is  written  on.  Do  this  anc 
we  will  get  somewhere.  At  pres¬ 
ent  we  are  all  inextricably  entangled 
in  a  maze  of  rules  and  regulations, 
many  of  which  find  not. the  slightest 
support  in  the  law. 


At  the  recent  annual  convention 
of  the  National  Confectioners’  As¬ 
sociation  in  Chi- 
. .. .  cago,  the  Execu- 

All  Lict. 

1 1  v  e  Committee 

m  a  d  e  a  report 
which  shows,  rather  exasperatingly, 
to  those  in  the  trade,  to  what  ex¬ 
tent  daily  newspapers  exaggerate 

when  they  come  to  talk  about  al¬ 
leged  food  poisoning  cases.  Here 
is  a  summarized  extract  from  the 
committee’s  report : — 

Article  in  New  York  “World,” 
July  2,  1906,  headed  :  “Five  Children 
111  from  Eating  Poisoned  Candy.” 
Upon  investigation  the  sickness  was 
found  to  be  due  to  milk  drunk  by 
the  children  taken  ill. 

Article  in  New  York  “Evening 
Journal,"  July  11,  1906,  headed: 
“Poison  in  a  Stick  of  Red  Candy 
Kills  Boy.”  Upon  investigation  we 
found  the  death  of  the  child  to  have 
been  caused  from  eating  pickles. 
This  same  report  appeared  in  the 
“Daily  Standard  Union,”  Brooklyn, 

N.  Y.,  July  11,  1906,  in  an  article 
headed  :  “Ate  Cheap  Candy ;  Dies  in 
a  Few  Hours.” 

Article  in  “Spokesman’s  Review, 
Spokane,  Wash.,  March  4,  1906. 
headed:  “Poison  in  Cheap  Candy.” 
Result  of  investigation  showed  sick¬ 
ness  to  have  been  caused  from  eating 
too  many  pickles. 

Article  in  Grand  Rapids  (Mich.) 
“News,”  September  12,  1906,  headed: 
“Poisoned  by  Colored  Candy.”  Re¬ 
sult  of  investigation  proved  that 
there  were  no  grounds  for  the  re¬ 
port. 

Article  in  Philadelphia  “Press,” 
Philadelphia.  Pa.,  October  8,  1906, 
headed:  “This  Boy  Killed  by 

Colored  Candy.”  Upon  investiga¬ 
tion  the  death  of  the  boy  was  found 
to  have  been  caused  by  congestion  of 
the  brain. 

Article  in  New  York  “World,” 
October  25,  1906,  headed:  “Candy 
Kills  Girl,  Makes  Others  Ill.’  In¬ 
vestigation  showed  that  candy  had 
nothing  to  do  with  the  death  of  the 
girl. 

Article  in  “Public  Ledger,”  Phila¬ 
delphia,  Pa.,  November  22,  1906, 
headed:  “Two  Children  Dead  After 
Eating  C  a  n  d  y.”  Investigation 
showed  mother  of  children  to  have 
been  indicted  for  administering 
poison  to  them  through  the  medium 
of  candy,  which  was  evidently  se¬ 
lected  by  her  because  so  much  had 
been  printed  in  the  papers  about 
poisoned  candy,  and  thus  feeling  by 
its  use  suspicion  would  not  be 
aroused,  which  almost  happened  to 
be  the  case. 


Article  in  the  “Post,”  Pittsburg, 
Pa.,  November  8,  1906,  headed: 

“Eats  Candy  and  Dies.”  Investiga¬ 
tion  showed  no  grounds  whatsoever 
for  this  statement. 

Article  in  Chiqago  “Examiner,” 
December  4.  1906,  headed:  “Colored 
Pop  Corn  Kills  Boy.”  Investigation 
showed  death  not  to  be  due  to  re¬ 
ported  cause.  Physician  in  charge, 
when  replying,  wrote:  “The  story 
was  the  result  of  the  vivid  imagina¬ 
tion  of  a  newspaper  reporter.” 

Article  in  Chicago  “Examiner,” 
December  4,  1906,  headed:  “Poison 
is  Sold  as  Candy  in  Schools.”  In¬ 
vestigation  proved  this  statement  to 
have  been  entirely  unfounded,  and  a 
newspaper  lie. 

Article  in  a  paper  published  in 
Scranton,  Pa.,  January  3,  1907, 

headed :  “Ptomaine  Poisoning  Caused 
Death  of  Dorothy  Ware.”  Physician 
in  attendance  replied :  “The  article 
is  incorrect,”  which  proves  another 
case  of  reporter’s  imaginary  fever. 

Article  in  “Whig,”  Quincy,  Ill., 
December  25,  1906,  headed:  “Tragic 
Xmas  in  Hancock  County  Home,” 
and  further  reporting  death  from 
eating  candy.  Our  investigation 
showed  death  to  have  been  due  to 
eating  medical  tablets  by  mistake. 

Article  in  Washington  (Pa.)  paper 
headed :  “Candy  Caused  Boy’s 

Death.”  Death,  upon  investigation, 
was  found  to  be  due  to  blow  on 
the  head. 

Article  in  the  Philadelphia  “Tele¬ 
graph,”  November  30,  1906,  headed: 
“Dies  of  Candy  Poisoning.”  Report 
showed  death  to  have  been  due  to 
acute  indigestion  from  overeating. 

The  results  of  these  investigations 
are  no  different  than  have  been  de¬ 
termined  from  similar  investigations 
by  our  association  during  the  past 
twenty-three  years. 

The  extent  to  which  the  food 
trade  has  suffered  from  mendacity 
of  this  character  cannot  be  calcu¬ 
lated.  And  in  every  case  it  would 
appear  to  be  the  result  either  of 
pure  carelessness  or  of  a  reckless 
desire  to  print  a  sensation.  For 
every  one  of  the  cases  reported 
above  would  have  revealed  its  real 
character  to  any  newspaper  who 
niade  a  half  decent  effort  to  learn 
it. 


One  of  the  sorest  needs  of  the 
grocery  trade  is  the  adoption  of 
some  fixed  defini- 

a.  to  "Sundard”  tion  of  a  “stand- 
Tomatoci.  ard”  tomato.  No 

word  in  the  Eng¬ 
lish  language  means  more  things 
than  the  word  “standard”  as  ap¬ 
plied  to  canned  tomatoes.  The 
trade  application  of  the  word  con¬ 
tradicts  its  real  meaning  in  the  most 
ridiculous  way ;  for  “standard” 
means  criterion— a  rule ;  while 
nothing  is  less  of  a  criterion  or  less 
of  a  rule  than  the  expression 
“standard”  when  applied  to  toma¬ 
toes. 

From  the  current  trade  letter  of 
Messrs.  Strasbaugh,  Silver  •&  Co., 
canned  goods  brokers  of  Aberdeen, 
Md.,  a  single  pregnant  sentence  is 
reproduced :  “We  have  cut  samples 
this  week  of  lots  of  so-called  stand¬ 


ards  varying  in  our  opinion  at  least 
5  to  10  cents  per  dozen.” 

Under  the  present  system  take 
twelve  brokers  with  different 
brands  of  tomatoes  to  sell,  and  the 
word  “standard”  will  have  a  differ¬ 
ent  meaning  for  every  man,  natu¬ 
rally  a  meaning  that  fits  his  particu¬ 
lar  brand.  The  condition  points  for 
relief  to  two  alternatives:  If  it  is 
possible  to  get  a  criterion  of  tomato 
quality  that  can  be  made  reason¬ 
ably  fixed  and  unvariable,  let  us  get 
it.  If  it  is  not  possible,  and  there  are 
many  who  contend  that  it  is  not, 
then  let  its  abandon  a  standard 
which  is  not  a  standard,  and  force 
every  can  offered  to  stand  squarely 
on  its  own  feet. 


Scarce  Apples  Will  Make  High- 
Priced  Cider. 


New  Prices  Very  Late  in  Opening.  Ex¬ 
pected  in  October  and  Will  Probably 
Be  Very  High.  Cider  Vinegar  Also 
Advances. 


The  pronounced  scarcity  of 
apples  in  New  York  State,  which 
is  the  leading  cider-making  district 
of  the  United  States,  is  sure  to  radi¬ 
cally  affect  the  cider  market  for  the 
coming  season.  It  is  now  consider¬ 
ably  after  the  time  when  the  new 
future  price  on  cider  is  usually 
named,  and  orders  should  now  be 
in  process  of  taking.  As  yet,  how¬ 
ever,  prices  have  not  even  been 
named,  and  will  probably  not  he 
forthcoming  until  some  time  in  Oc¬ 
tober.  The  new  price  is  expected 
to  be  nearly  if  not  quite  as  in  the 
very  short  season  of  1890,  when  the 
market  reached  18  cents  per  gal¬ 
lon.  The  opening  price  last  year 
was  10  cents,  but  this  was  because 
of  a  plentiful  supply  of  apples  and 
sharp  competition  between  manu¬ 
facturers. 

Cider  vinegar  will  also  be 
affected,  from  the  same  causes. 
Already  the  price  has  advanced  4 
cents  per  gallon  above  the  contract 
price  made  last  October,  which  is 
still  in  force  as  to  contract  vinegar. 

It  is  practically  certain  that  all 
the  large  manufacturers  of  cider 
will  this  year  preserve  their  goods 
with  benzoate  of  soda.  Some  of 
them  made  heavy  losses  last  year 
through  trying  to  do  without  it. 


Fully  equipped,  up-to-date  facilities  for 
planting,  cultivating  and  gathering  the 
finest  tomatoes  and  blending  them  with 
the  purest  spices  and  ingredients  is  what 
enables  11s  to  give  you  absolute  perfection 
in  Snider’s  Catsup. 
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Hind  Match  Jobber  Shelly  Goes  for  Trust 

Again 


renton,  N.  J.,  Dealer  Makes  Further  Charges  That  Diamond 
Match  Is  Meanly  Trying  to  Destroy  Him.  Giving  Ammunition 
to  Other  Jobbers  to  Use  Against  Blind  Man. 


Samuel  Shelly,  the  plucky  blind 
tatcli  jobber  of  Trenton,  N.  J.,  is 
ill  battering  away  at  the  Diamond 
latch  Co.  Several  months  ago  the 
Grocery  World”  published  the  de¬ 
als  of  the  Diamond  Co’s  attack 
pon  this  poor  blind  man,  as  the  re- 
.ilt  of  which  he  was  practically 
arced  out  of  the  match  business, 
ince  that  time  Mr.  Shelly  has  let 
o  opportunity  slip  to  expose  the 
'rust’s  apparent  meannesses  toward 
ini,  and  has  fairly  put  the  gigantic 
latch  concern  in  the  position  of 
old-bloodedly  seeking  to  destroy  a 
oor  little  blind  man  whose  only 
ault  was  his  refusal  to  sink  his  in- 
ependence. 

Mr.  Shelly  has  issued  another  let- 
er  to  the  Trust,  a  copy  of  which  is 
s  follows : — 

T45  Bayard  St.,  Trenton,  N.  J. 

September  7,  1907. 

Diamond  Match  Co., 

New  York  City. 

Gentlemen :  —  The  writer  bevs 
leave  to  ask  whether  the  “Contract” 
with  your  customers  or  “agents,” 
excluding  them  from  the  right  to 
handle  any  matches  except  those  you 
manufacture  or  control  is  still  in 
effect?  My  reason  for  asking  this 
question  is  that  not  a  great  while 
ago  I  was  informed  by  a  person  well 
versed  in  match  details,  that  you  had 
given  special  permission  to  a  par¬ 
ticular  wholesale  grocery  house  of 
this  city  to  handle  certain  “Non- 
Trust  Matches”  for  the  sole  purpose 
of  “knocking”  me.  It  is,  of  course, 
hard  to  credit  such  an  absurd  state¬ 
ment,  for  if  true,  it  plainly  shows 
injustice  to  the  rest  of  your  custom¬ 
ers,  as  well  as  to  dealers  who  are 
independent  in  their  tendencies,  a 
prerogative  which,  in  my  opinion, 
every  American  citizen  is  free  to 
exercise.  Ridiculous  as  this  rumor 
certainly  is,  it  will  be  found  on  look¬ 
ing  into  the  matter,  that  this  par¬ 
ticular  wholesale  grocery  house 
(Muschert,  Reeves  &  Co.),  are 

handling  these  certain  “Non-Trust 
Matches,”  and  openly  selling  them 
in  competition  with  your  goods. 
Now  this  is  radically  wrong,  since 
you  will  doubtless  recollect  that  it 
was  simply  for  committing  this 
“grave  crime”  that  I  was  turned 
down  and  cut  off  your  jobbing  list, 
without  being  given  a  cbance  to 
explain  or  defend  my  position,  a 
privilege  universally  accorded  to 
any  one  who  is  accused  of  the  most 
trifling  offence,  wherever  intelli¬ 
gence,  honor,  justice  and  civilization 
exist. 

We  are  also  confronted  with  an¬ 
other  very  peculiar  problem,  viz. : 
Why  is  ii.  that  at  a  time  when  al- 
r^erything  in  the  shape  of  mer- 
CianuiaC  ::  being  advanced  in  price, 
,r>'.  *'  i  '  -  lould  be  a  drop  of  about 
fifteen  p;:  cent,  on  a  certain  product 
of  the  Diamond  Match  Company? 
Gentlemen,  you  know  that  during 


the  nine  years  in  which  I  served 
you  almost  as  faithfully  as  it  was 
possible  for  a  slave  to  do,  that  I  had 
quite  a  large  trade  on  small  matches 
used  by  tobacco  dealers  for  adver¬ 
tising  purposes.  You  know  that  dur¬ 
ing  the  whole  of  this  period  the 
cheapest  of  your  brands  could  not 
be  sold  legitimately  for  less  than 
35c.  You  know  that  for  seven 
out  of  these  nine  years  you  com¬ 
pelled  me  to  pay  freight  charges  on 
your  goods  (while  at  the  same  time 
you  were  allowing  them  to  others), 
and  thereby  unjustly  increasing  your 
profits  at  my  expense.  You  also 
know  that  last  fall  a  new  match  was 
brought  out  bearing  the  name  “Peer¬ 
less,”  and  which  the  trade  in  some 
sections,  at  least,  are  now  asked  to 
buy  for  30c.  a  gross.  You  perhaps 
know  that  one  of  your  Trenton  job¬ 
bers  (David  Michaelson)  is  now 
regularly  calling  on  the  handful  of 
people  who  were  accustomed  to  get 
their  supplies  from  me  in  small  lots 
week  after  week,  and  tiiat  he  is 
urging  them  to  give  him  their  trade 
on  the  grounds  that  he  r.  now  able 
to  sell  them  matches  cheaper  than 
I  can. 

It  may  be  that  Mr.  Michaelson  is 
doing  this  at  your  bidding,  and  that 
you  are  entirely  responsible  for  this 
tricky  and  cowardly  advantage. 

Now,  gentlemen,  if  the  affairs  of 
your  institution  are  conducted  on 
strictly  sound  and  honest  business 
principles,  if  you  follow  a  policy 
thoroughly  clean  and  that  cannot  be 
phased  by  public  inspection  and 
criticism,  then  surely  I  am  entitled 
to  an  explanation  of  the  grievances 
to  which  I  have  called  your  atten¬ 
tion  Surely  you  should  be  willing 
tc  tell  me  why  you  have  done  every¬ 
thing  in  your  power,  so  far  as 
matches  are  concerned,  to  try  and 
stop  me  from  making  a  living, 
which,  I  trust,  may  be  forthcoming 
without  any  unnecessary  waste  of 
time. 

Very  truly  yours, 

Samuel  Shellv. 


We  Can  FumishYou  With  Sales- 
men  Who  Can  Sell  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  coyer 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BKADSTKEET  SYSTEM,  Rochester,  N.  Y. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Wr  lor  Information. 

LARFci  COMMISSIONS 

to  th  se  who  desire  to  devote  their  entire 
-.ime,  or  carry  as  a  side  line. 


There 

Is 

/"Only 
One 

“Exton” 


The  "  Exton  ”  Oyster 
Cracker  has  been  the 
Oyster  Cracker  for  60 
years  !  Think  of  it !  For 
60  years  no  other  cracker 
manufacturer  has  been 
able  to  equal  the^Exton” 
in  quality  or  in  popu¬ 
larity. 

To-day  it  is  "The  best 
known  and  known  as 
the  best  ’’  throughout 
this  broad  land  wherever 
oysters  are  used. 

Is  not  that  a  good  rea¬ 
son  why  you  should  be 
prepared  for  this  season’s 
business  by  ordering  your 
stock  now  ? 

No  better  value  has 
bee.i  offered  you.  No 
bettei  value  lAN  be  of¬ 
fered  you,  and  no  better 
value  WILL  be  offered 
you. 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers 
Stamped  “Exton” 


Judge  a 
Grocery 
Store  by  ” 
Its 

Butter 


Ever  think  that  peo¬ 
ple  are  more  apt  to 
judge  a  grocery  store 
by  its  butter  than  by 
anything  else?  Possi¬ 
bly  that’s  because  bad¬ 
ness  in  butter  shows 
more  quickly  than  bad¬ 
ness  in  most  other 
things.  Whatever  the 
reason,  the  shrewd 
grocer  is  just  a  little 
more  careful  to  see  that 
his  butter  is  all  right 
— and  always  all  right 
— than  he  is  about 
other  things. 

If  he  will  adopt 

Gurnse 

Butter 

as  his  leader,  he  can 
relax  his  vigilance. 

Gurnse  Butter  is 

doubly  inspected  and  isn’t 
sent  out  unless  it  is  per¬ 
fect — perfect  in  taste, 
smell,  body,  color  and 
every  tiling  else  —  that’ s 
why  it’s  always  uniform. 

Gurnse  Butter  is  the 

finest  creamery  butter 
produced.  It  is  all  right 
and  always  all  right. 


I 


P.  F.  BROWN  &  CO. 

No.  39  S.  Front  Street 
Philadelphia 
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The  New  York  Letter 


Uncertainty  Over  Label  Pilgrimage.  Extract  Manufacturers 
Worried  Over  High  Raw  Materials.  Status  of  a  Citron 
Substitute.  Still  Discussing  Water  in  Butter.  Status  of 
Use  of  Sulphur  in  Nuts.  Old  Coffee  and  Spice  Jobbers 
Assign. 


Special  correspondence  of  “Grocery  World. 


New  York,  Sept.  20,  1907. 

Reports  received  here  from 
Washington  indicate  that  the  rep¬ 
resentatives  of  the  wholesale  gro¬ 
cery  interests  who  went  from  here 
and  from  other  cities  to  ask  for  a 
postponement  of  the  day  on  which 
the  label  regulations  will  all  become 
effective  had  quite  a  task.  A  hear¬ 
ing  was  given  by  the  Board  of  Food 
and  Drug  Inspection,  at  which  Win. 
C.  Breed,  the  counsel  for  the 
Wholesale  Grocers’  Association, 
spoke  at  length.  Representatives 
of  Austin,  Nichols  &  Co.  and  of 
other  firms  were  also  heard  and 
they  were  asked  many  questions  by 
the  redoubtable  Dr.  Wiley. 

Assurances  were  given  that  if  the 
year’s  postponement  were  granted 
the  association  would  not  ask  for 
any  further  delay.  When  the  New 
York  men  came  back  they  were  still 
in  doubt  as  to  what  will  be  the  ac¬ 
tion  of  the  Board  at  Washington. 

*  *  * 

Manufacturers  of  flavoring  ex¬ 
tracts  and  jobbers  in  this  city  say 
that  the  advance  in  the  cost  of 
manufacture,  as  a  result  of  the  new 
food  law,  already  noted  in  the 
“Grocery  World,”  is  still  causing 
anxiety  in  the  trade.  “Not  only  are 
we  now  obliged  to  pay  remarkably 
high  prices  for  our  oils  and  beans, 
but  we  are  also  obliged  to  use  much 
greater  quantities  of  such  materials 
than  we  ever  did  before.”  So  said 
a  manufacturer  who  speaks  of  the 
"new  form”  as  the  way  in  which  ex¬ 
tracts  are  now  made,  while  the  old 
form  was  the  way  when  substitutes 
were  common.  In  the  case  of 
vanilla  extract,  he  said,  that  since 
the  law  went  into  force  some 
manufacturers  have  made  their 
first  purchases  of  vanilla  beans, 
having  formerly  made  their 
extracts  without  the  use  of  a 
single  bean.  It  is  certainly,  he  said, 
the  increased  consumption  of  the 
beans,  in  the  cheap  and  middle 
grades,  that  has  sent  up  the  price, 
and  this  is  also  true  in  the  case  of 
oils  of  lemon  and  oranges. 

The  “new  form”  vanilla  extract, 
was  quoted  by  this  manufacturer 


at  $12  a  gallon  for  a  fair  grade,  and 
he  said  that  by  dilution  the  price 
may  be  brought  down  to  $6  a  gal¬ 
lon,  while  there  are  other  variations 
corresponding  to  the  grade  of  beans 
that  is  used. 

*  *  * 

It  is  claimed  in  some  quarters 
that  the  sale  of  green  spad,  in  the 
candied  form,  under  the  name  of 
citroen,  constitutes  a  violation  of 
the  new  food  law.  The  spad,  also 
known  as  spadaforessi,  and  com¬ 
monly  called  in  the  trade  a  bastard 
spad,  has  been  sold  for  years  as  a 
cheaper  form  of  citroen.  Now  it  is 
claimed  that  this  spad  is  only  a 
freak  form  of  a  lemon. 

In  England  it  is  claimed  the 
cheaper  spad  is  sold  only  as  a  sub¬ 
stitute  fof-  -citroen.,  It  lias  been 
selling  here  at  13^2  to  16  cents  a 
pound,  while  true  citroen  gets  18  to 
19 V2  cents.  The  critics  say  that  the 
substitute  is  not  worth  any  more 
than  lemon  peel,  which  sells  at  gl/2 
to  10^2  cents,  and  would  not  bring 
the  price  now  paid  of  it  were  prop¬ 
erly  designated. 

It  is  charged  that  some  importers 
have  been  getting  a  low  rate  of  duty 
on  the  ,spad  by  classifying  it  with 
lemon  peel  on  importation  and  that 
they  afterward  sell  it  for  citroen. 

Several  jobbers  and  retail  grocers 
who  have  been  long  in  the  business 
said  that  they  have  always  looked 
upon  this  spad  as  a  true  citroen,  al¬ 
though  of  an  inferior  kind,  and  they 
did  not  believe  that  any  change 
should  be  made  that  would  prevent 
it  from  being  sold  as  citroen. 

*  *  * 

Moisture  in  butter  is  again  the 
subject  of  discussion  in  the  New 
York  Mercantile  Exchange  and  a 
committee  was  appointed  Wednes¬ 
day  to  attend  a  hearing  to  be  given 
to-day  by  the  Commissioner  of 
Internal  Revenue  in  Washington. 
Representatives  of  the  butter  com¬ 
mission  merchants  in  Chicago  and 
other  cities  will  also  be  present.  It 
is  explained  that  the  commission 
merchants  desire  a  ruling  that  will 
place  upon  the  manufacturers  the 
responsibility  when  the  moisture  is 
excessive.  The  Federal  officials 


have  been  quite  energetic  of  late,  it 
seems,  in  prosecuting  merchants 
who  ship  butter  containing  too 
much  moisture,  and  the  merchants 
think  it  is  time  for  the  manufac¬ 
turers  to  assume  the  responsibility 
for  what  is  done  in  the  creameries. 

*  *  * 

Another  class  of  merchants  who 
are  worried  are  the  members  of  the 
Dried  Fruit  Association,  who  held 
a  special  meeting  Tuesday  to  con¬ 
sider  the  use  of  sulphur  in  curing 
walnuts  and  almonds.  The  asso¬ 
ciation  is  to  get  an  opinion,  it  is  ex¬ 
pected,  from  Dr.  Wiley  as  to 
whether  or  not  nuts,  so  cured,  may 
be  sold. 

*  *  * 

Detectives  are  looking  for  a  band 
of  thieves  who  by  adding  postscripts 
to  orders  for  groceries  asking  for 
change  for  $5  or  $10  to  be  sent  with 
delivery  boy  have  cheated  a  number 
of  grocers  on  the  Upper  West  Side. 
It  is  said  that  more  than  thirty  gro¬ 
cers  have  complained  to  the  police. 

G.  J.  Sender,  a  grocer  at  180 
Columbus  avenue,  reported  last 
Saturday  to  the  police  that  he  had 
been  cheated  by  the  scheme.  An 
order  was  sent  for  goods  amount¬ 
ing  to  90  cents.  At  the  bottom  was 
the  postscript  asking  that  change 
for  $5  be  sent  with  the  goods.  The 
address  given  was  an  apartment 
house. 

The  delivery  boy  placed  the  gro¬ 
ceries  on  the  dumb  waiter  of  the 
house  and  sent  it  to  the  upper  floor. 
He  waited,  but  got  no  answer. 
Then  he  pulled  the  dumb  waiter 
down  again.  The  groceries  as  well 
as  the  $4.10  had  disappeared.  An 
investigation  revealed  the  fact  that 
the  flat  to  which -the  groceries  were 
seni  was  unoccupied  and  no  one 
of  the  name,  as  given,  was  known 
in  the  neighborhood.  People  in  an 
adjoining  flat  saw  three  young  men 
hurry  from  the  unoccupied  apart¬ 
ment. 

In  other  instances  the  swindlers 
pursued  similar  tactics. 

*  *  * 

W.  H.  Montanye  &  Co.,  Inc., 
wholesale  dealers  in  coffee,  spices 
and  grocers’  specialties,  at  No.  68 
Barclay  street,  one  of  the  oldest 
concerns  in  this  line,  made  an  as¬ 
signment  Tuesday  to  Chas.  H. 
Meyer.  The  attorney  for  the  as¬ 
signee  said  that  the  assignment  was 
due  to  “dry  rot.”  The  assignment 
was  made  by  advice  of  some  of  the 
largest  creditors  and  the  corpora¬ 
tion’s  affairs  will  be  placed  entirely 
in  the  hands  of  the  creditors  for  set¬ 


tlement.  The  attorneys  said  tha 
they  could  give  no  definite  figure 
at  present,  but  thought  the  liabilitie 
would  not  exceed  $50,000.  Th 
business  has  been  established  6 
years  and  has,  it  is  said,  some  vain 
able  trade-marks. 

The  original  firm  was  II.  P.  Lis 
combe  &  Co.  The  corporation  wa: 
formed  in  1905  with  $50,000  capi 
tal  stock.  W.  H.  Montanye  diet 
ten  years  ago.  His  son,  Charles  H 
Montanye,  then  became  proprietor 
*  *  * 

Lower  prices  were  announce! 
this  week  by  the  Corn  Product! 
Refining  Co.  on  several  prices 
Glucose  is  reduced,  it  is  said,  abom 
3  cents  per  100  pounds;  grapt 
sugar,  3  to  4  cents  per  100  pounds 
Fred  A.  McGill. 


Figure  This  Out. 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia  ;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia ;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City ;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass.;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


Nothing  holds  in  check  the  “mean’' 
customer  as  well  as  Forbes  Indexed  Cou¬ 
pon  Books.  You  always  know  where 
“he  is  at.” 
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Scarcely  any  factor  of  the  gro- 
ery  business  shows  a  wider  differ- 
■nce  of  opinion  than  the  prospects 
rom  the  current  tomato  pack. 
50tne  authorities  declare  that  the 
veather  of  the  past  several  days  has 
)een  perfect  for  tomatoes,  that  the 
:anner-ies  were  working  night  and 
lay,  and  that  the  pack  was  sure  to 
>e  very  heavy  and  prices  lower. 
Others  agree  that  the  pack  may  be 
arge,  but  contend  that  prices  will 
ifet  no  lower,  as  nothing  less  than 
cents  per  dozen  will  pay  the 
packer.  Still  others  scout  the  pos¬ 
sibility  of  any  lower  prices,  but  put 
it  on  another  ground — labor  condi¬ 
tions  at  the  canneries.  One  veteran 
broker  with  whom  I  talked  on  the 
subject  during  the  week  said  that  if 
the  packers  could  get  enough  hands 
to  run  two  shifts  a  day  while  the 
tomato  supply  was  at  its  height, 
then  the  pack  might  be  heavy.  He 
contended,  however,  that  the  neces¬ 
sary  labor  was  hard  to  get,  particu¬ 
larly  competent  labor.  This  he 
thought  was  partly  because  of  its 
transient  nature.  This  broker  cited 
the  case  of  one  of  his  principals — 
a  large  Southern  packer — who 
recently  told  him  that  of  all  the  for¬ 
eign  help  he  had  been  able  to  get 
hold  of,  only  one  man  was  capable 
of  nailing  a  box  in  proper  ,style. 
The  balance  were  roustabouts — 
waifs — who  could  do  the  most  ordi¬ 
nary  work*  but  nothing  better. 


chicken,  or  even  tongue  or  cold 
boiled  ham,  all  of  which  are  on  the 
bill  of  every  hotel  that  amounts  to 
anything.  The  restaurants  consume 
a  very  large  quantity  of  salmon, 
particularly  the  popular-priced  ones. 

I  can  name  one  or  two  restaurants 
in  Philadelpha  who  will  each  day 
buy  a  solid  can  of  red  Alaska  salmon 
at  a  time  for  use  in  sandwiches. 
They  all  buy  red  Alaska,  as  the 
other  grades  are  too  high. 

-fc  'fc  'J1 

The  prune  market  is  ruling  at  the 
highest  price  reached  in  years — a 
basis  of  5^4  cents  per  pound — but 
the  fact  is  attracting  comparatively 
little  attention,  since  everything  is 
on  an  equally  high  basis.  And  to 
any  one  who  believes  that  the  high 
price  of  prunes  will  curtail  con¬ 
sumption,  a  good  answer  is  that 
even  at  the  advance  prunes  are  the 
cheapest  staple  dried  fruit  now  on 
the  market.  Apples  are  quoted  at 

II  cents  per  pound  for  future  de¬ 
livery,  peaches  are  even  higher  than 
that  and  apricots  prohibitively  high 
to  the  average  consumer.  So  that 
any  one  who  wants  to  use  dried 
fruit  at  all  will  still  naturally  turn 
to  prunes  as  the  lowest  priced. 

The  Jobber. 


H*  H- 


Touching  the  canned  salmon 
situation,  it  occurs  to  me  that  there 
is  a  great  field  lying  unexplored  to 
the  salmon  packers,  and  it  is  in  fos¬ 
tering  the  use  of  canned  salmon  by 
the  hotels.  Naturally  the  chance 
doesn’t  mean  as  much  this  year  as 
usual,  as  the  supply  of  salmon  is 
barely  enough  to  go  round  the  gro¬ 
cery  trade,  but  in  years  of  heavy 
pack,  like  some  that  we  have  had, 
particularly  of  red  Alaska,  it  occurs 
to  me  that  it  ought  to  be  profitable 
for  some  one  to  start  a  campaign  to 
get  the  hotels  to  put  salmon  on  their 
bills  of  fare.  1  have  eaten  at  a  good 
many  hotel  tables  in  my  time,  but 
never  once  do  I  remember  seeing 
cold  canned  salmon  on  the  menu. 
Just  why  I  have  never  inquired;  it 
I  can  hardly  be  the  price,  as  salmon 
is  nowhere  near  as  expensive  as 


A  Superior  Soap  Powder. 

To  those  who  have  ever  tried  it,  there 
is  no  question  as  to  the  superiority  of 
Young's  Pearl  Borax  Soap  Powder.  It 
is  the  whitest,  purest,  cleanest  cleanser 
that  has  ever  been  placed  on  the  market, 
and  it  is  as  superior  to  other  soap  pow¬ 
ders  as  the  Pearl  Borax  Soap  is  superior 
to  other  soaps.  It  is  put  up  in  full 
pound  packages,  and  the  cartons  are  re¬ 
deemed  for  gifts.  It  is  made  by  Chas. 
W.  Young  &  Co.,  makers  of  soaps  of 
merit,  Philadelphia. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


4.0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877* 


Special  Offer  to  Retail  Grocers 

ON 

SNIDER’S 

PROCESS 

Pork  and  Beans 


Write  our  nearest  office  at  once  for  information  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 

105  Hudson  Street 


BOSTON  OFFICE 

46  Clinton  Street 
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THE  BACKBONE 


of  business — is  more  business. 


MAPLEINE 


is  the  right  prescription  for  your  business.  There  are 
no  two  ways  about  it,  Mapleine  is  in  stronger  demand 
than  ever,  and  mail  orders  are  coming  in  right  from 
your  s<  ction.  The  question  is,  do  you  want  to  take 
hold  of  a  live  wire  and  tell  your  customers  you  have  it. 

There  is  more  in  it  than  our  “Say-so.” 

Send  in  the  order  to-day  for  a  case 


E.  E.  HARDING  &  CO  ,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agent*.  NEW  YORK  CITY 

- Manufactured  ooly  b> - - 

CRESCENT  MFQ.  CO.  .  .1  SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 


FORBES’  INDEXED  COUPON  BOOKS 


until  he  ran  out  of  them.  He  says: 


Please  ship  me  300  hooks  ***.  I  never  knew 
how  much  these  hooks  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 


All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 


AND 


ONTOP 


SPRING  WHEAT 


FLOUR 


Wheat  Washers  and  Additional  Purifiers 
Now  Being  installed 


The  improvement  in  quality  will  be  gradual,  at 
first ;  when  the  washers  are  fully  installed  and  addi¬ 
tional  purifiers  in  operation,  the  improvement  will 
be  very  pronounced.  These  flours  will  make  friends 
more  rapidly  than  heretofore. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 


SHANE  BROTHERS  €>  WILSON  CO. 

Proprietors 

672-686  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Departmen 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tri 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribe 
probably  every  one  of  whom  has  some  technical  knowledge  of  wi 
dow-dressing.  What  we  want  is  articles  clearly  describing  windc 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  m 
or  original — in  fact,  those  which  have  been  used  successfully  a 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangeme 
should  be  addressed  to  the  “  Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  i 


(not  pencil). 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  shows  a  fair  de¬ 
mand  at  steady  and  unchanged 
prices.  There  has  been  no  de¬ 
velopment  of  any  character  during 
the  week,  but  there  seems  some  rea¬ 
son  to  expect  an  advance  in  the 
price  of  low-grade  black  teas  within 
the  next  few  weeks.  Green  teas 
already  have  advanced. 


Coffee. 

The  market  for  Rio  and  Santos 
coffees  has  ruled  weak  during  the 
past  week.  The  outlook  for  the 
market  seems  very  dark,  from  the 
syndicate’s  standpoint,  owing  to  the 
enormous  supply.  The  receipts  are 


increasing  all  the  time,  and  the 
speculative  public  will  not  be 
cajoled  into  the  market.  This 
makes  a  very  narrow  basis  for 
speculation  to  work  on,  and  for  that 
reason  makes  it  increasingly  diffi¬ 
cult  to  hold  the  market  up  without 
daily  hull  news  from  the  growing 
districts.  It  is  hard  to  see,  however, 
how  even  that  artificial  stimulus  can 
avail  long.  The  frost  period  is 
over,  and  crop  scares  can  no  longer 
be  built  upon  it.  The  next  event 
will  be  possible  drought  and  this 
will  probably  be  worked  by  the  syn¬ 
dicate  in  a  desperate  effort  to  bolster 
up  the  market.  Meanwhile  people 
who  use  coffee  are  buying  for  their 
needs,  and  the  increased  needs  of 
the  cool  season  are  making  the  de¬ 
mand  somewhat  larger  than  it  has 
been.  An  article  in  another  column 
makes  clear  the  tremendous  burden 
the  syndicate  has  been  laboring 
under  in  order  to  defeat  the  natu¬ 
ral  result  of  the  terrific  over-supply. 
Mild  coffees  are  steady  and  in  fair 
demand  and  Java  and  Mocha  like¬ 
wise. 


Sugar. 

The  sugar  market  is  unsettl 
Raws  have  shown  some  dispositi 
to  harden  during  the  week,  and 
this  writing  are  somewhat  firm 
On  this  side  the  situation  is  ab( 
unchanged.  Refined  is  unchang' 
steady  and  in  fair  demand. 

Syrup  and  Molasses. 

On  account  of  a  decline  in  freig 
rates,  glucose  has  declined  3  poii 
during  the  past  week.  No  chan 
has  occurred  in  compound  syru 
which  is  in  fair  demand  for  the  sc 
son.  Sugar  syrup  is  active,  larg 
for  speculation,  and  prices  show 
advance  of  several  cents  a  gall 
Molasses  is  unchanged,  steady  a 
in  light  demand. 


Fish. 

The  mackerel  situation  is  firi 
Irish  mackerel  are  very  scarce  a 
show  another  advance  for  the  wc 
of  $1  per  barrel.  Shore  macke 
are  firm  also,  though  this  seasoi 
catch  was  29,000  barrels,  as  agaii 
8,000  barrels  last  year.  Prices 
new  fat  Norway  mackerel  are  e 
pected  any  day.  As  all  conditio 
are  favorable,  they  are  expected 
be  fairly  high.  The  demand 
mackerel  is  excellent.  Cod,  ha 
and  haddock  are  still  maintained 


the  high  basis,  hut  the  demand  li 


not  yet  begun.  Salmon  is  firm  ai 
unchanged.  Packers  are  coi 
pletely  sold  up  on  all  grades.  S? 
dines,  both  foreign  and  domest 
are  steady  and  unchanged ;  demai 
moderate. 


Canned  Goods. 

Much  uncertainty  surrounds 
prospects  of  the  tomato  pack, 
the  -weather  holds  the  pack 
vary,  according  to  various  opinion 
from  fair  to  very  heavy.  From  tl 
primary  districts  come  reports  c 
glutted  fruit  and  packers  workin 
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!  night  and  day.  It  must  be  borne  in 
i  mind,  however,  that  the  season 
opened  very  late  and  the  glut  would 
have  to  be  continued  for  some  time 

Iin  order  to  permit  the  packers  to 
catch  up.  The  average  price  for 
3-pound  goods,  either  new  or  old, 
is  85  cents  f.  o.  b.  in  a  large  way. 
The  demand  is  good.  Corn  is  un¬ 
changed,  showing  no  change  in 
situation  and  no  particular  demand. 
Peas  are  unchanged,  being  still  stiff 
and  scarce,  particularly  the  lower 
grades.  Offerings  are  few  and  any¬ 
thing  good  is  snapped  up.  Peaches 
show  a  disposition  to  advance  still 
further,  meaning  particularly  low 
grades  of  Western  brands,  some  of 
which  (Ohio)  have  advanced  15 
cents  during  the  week.  New  York 
gallons  on  spot  are  still  $3.75,  with 
no  futureofferings  to  speak  of  as  yet. 
The  rone  of  small  Baltimore  canned 
goods  is  unchanged  and  in  light  de¬ 
mand.  Most  lines  are  firm  through 
scarcity  or  sympathy  and  string 
beans  are  scarcer  than  they  have 
ever  been  before  at  this  season.  It 
looks  like  a  bare  first  hands  market 
on  them  within  a  short  time.  Cali¬ 
fornia  canned  goods  are  firm  and 
unchanged,  lines  being  badly 
broken. 


Dried  Fruits. 

Spot  prunes  are  selling  well  at 
about  unchanged  prices,  large  sizes 
commanding  a  premium.  Futures 
show  a  disposition  to  advance,  some 
holders  quoting  a  5)4 -cent  basis, 
though  others  will  sell  below  that. 
The  prune  outlook  is  firm.  Peacb.es 
show  nothing  new  and  no  special 
demand.  Raisins  are  unchanged 
and  in  fair  demand.  Spot  stock  is 
scarce,  but  the  first  new  fruit  is  on 
the  way.  Currants  are  unchanged. 
The  spot  demand  is  light,  as  the 
trade  are  waiting  for  new  fruit, 
which  is  en  route.  It  looks  like  a 
steady  and  unchanged  market  in 
currants  for  some  time.  Apricots 
are  high,  scarce  and  dull.  Apples 
are  firm  and  unchanged. 

Butter. 

The  demand  for  all  grades  of 
butter  is  very  good.  There  has 
been  an  advance  of  1  cent  per  pound 
both  on  solids  and  prints  during  the 
week,  due  to  the  good  demand  and 
a  slight  falling  off  in  production. 
The  butter  market  is  now  ruling  at 
20  per  cent,  above  a  year  ago.  -The 
outlook  is  for  a  firm  market  and  un¬ 
changed  prices  during  the  coming 
week  on  all  grades. 

Beans  and  Peas. 

Pea  beans  now  rule  at  about  $2 
per  bushel.  Spot  stocks  are  small. 


New  beans  should  be  coming  for¬ 
ward  now,  but  bad  weather  in  the 
shipping  districts  has  interfered. 
Marrows  have  advanced  to  $2.35, 
and  the  demand  is  slow.  California 
limas  on  spot  rule  on  a  6-cent  basis, 
but  new  will  be  ready  to  ship  within 
a  few  days,  and  they  can  be  bought 
on  a  5)4-cent  basis.  Split  peas  of 
all  grades  are  steady  to  firm,  un¬ 
changed  and  in  good  demand. 

Eggs. 

All  grades  of  eggs  have  advanced 
1  cent  per  dozen  during  the  past 
week,  owing  to  the  continued  good 
demand.  The  supply  of  eggs  is 
about  normal,  and  the  quality  is  im¬ 
proving  as  the  weather  cools  and 
the  season  advances.  A  firm  mar¬ 
ket  with  probably  unchanged  prices 
is  looked  for  for  the  next  few  days. 

Cheese. 

The  cheese  market  is  very  firm  at 
the  recent  advance.  Stocks  of 
cheese  are  considerably  short  of  a 
year  ago,  and  prices  are  ruling 
about  10  per  cent,  above  that  time. 
The  consumptive  demand  is  still 
very  good,  and  the  next  change  in 
price  will  probably  be  a  further  ad¬ 
vance  of  54  cent  per  pound  on  all 
grades. 

Provisions. 

The  market  on  all  smoked  meats 
is  dull,  at  a  decline  throughout  the 
line  of  ]/A  cent  from  last  week.  The 
decline  is- seasonable  and  is  due  to 
the  falling  off  in  the  consumptive, 
demand  accompanied  by  increased 
production.  The  demand  is  about 
normal  for  the  season,  and  there 
will  probably  be  a  steady  market  at 
unchanged  prices  for  the  balance  of 
the  week.  Pure  and  compound  lard 
are  firm  and  unchanged.  If  any 
change  comes  it  may  be  a  slight  ad¬ 
vance.  Dried  beef,  canned  meats 
and  barrel  pork  are  all  firm  and  un¬ 
changed. 


Warning  Against  Bleached 
Flour. 


North  Dakota  Food  Department  An¬ 
nounces  That  It  Will  Exclude  Arti¬ 
ficially  Whitened  Flour  from  the  State 
After  October  1,  1907.  Believes  It  to 
Be  Harmful. 

The  Food  Department  of  North 
Dakota,  which  is  operated  in  con¬ 
nection  with  the  Government  Agri¬ 
cultural  Experiment  Station  of  that 
district,  has  sent  all  over  the  coun¬ 
try  a  “bleached  flour  warning,” 
which  excludes  from  the  State, 
after  October  1st,  flour  artificially 
bleached  by  any  chemical  process  or 
agent.  The  notice  reads  as  fol¬ 
lows  : — 


PURE  LARD 

Gives  satisfaction  to  the  consumer,  and,  there¬ 
fore,  reflects  credit  on  the  dealer  selling  it. 

In  order  to  give  the  very  best  satisfaction 
to  all  concerned  it  should  not  only  be  pure, 
but  should  contain  all  the  original,  natural  oils. 

Many  brands  are  ‘‘pure,”  but  do  not 
contain  these  rich  oils,  as  the  manufacturer 
extracted  them  to  increase  his  profits.  This 
leaves  but  a  residue,  white,  sweet,  pure  per¬ 
haps,  or  at  least  unadulterated,  but  corre¬ 
spondingly  “poor,”  because  it  lacks  richness. 

Such  lard  can  be  purchased  for  less 
money  than 

Burk's  Lard 

but  the  consumer  will  require  a  larger  quantity 
to  do  the  same  amount  of  work,  consequently 
it  costs  more  in  the  end  and  fails  to  give  the 
necessary  satisfaction. 

Sell  your  customers  Burk’s  Lard, 
which  is 

Guaranteed  by  $1000  Bond 


to  be  strictly  pure,  to  contain  nothing  but 
what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its 
original  properties,  none  of  which  have  been 
extracted. 

This  bond  is  deposited  with  the  Retail 
Grocers’  Association  of  Philadelphia. 

Use  Burk’s  Pork  Products 

\ 

NOT  THE  CHEAPEST— BUT  THE  BEST 


LOUIS  BURK 

GIRARD  AVE.  AND  THIRD  ST. 

PHILADELPHIA 
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Bleached  Flour  Warning. 

Having  investigated  carefully  the 
subject  of  flour  bleaching  as  now 
generally  practiced,  and  having  be¬ 
come  convinced  that  the  said  process 
of  bleaching  results  in  the  produc¬ 
tion  of  a  product  prejudicial  to  the 
health  and  best  interests  of  the  con¬ 
suming  public,  therefore : 

On  and  after  October  I,  1907,  the 
sale  of  bleached  flour  containing  any 
residue  of  Nitrogen  Absorption,  ad¬ 
dition,  or  substitution  products  and 
intended  for  consumption  within  the 
State  of  North  Dakota,  is  declared 
to  be  in  violation  of  the  Food  Law 
of  this  State. 

All  other  flour  bleached  by  any 
chemical  process  or  agent,  and  con¬ 
taining  no  added  residual  products, 
shall  on  and  after  the  said  date  be 
labeled  as  “Bleached,”  and  in  type 
uniform  in  size  with  the  name  of  the 
brand  or  producer  of  the  flour. 

All  flours  or  other  food  products 
shall  be  truthfully  labeled  with  re¬ 
gard  to  net  weight,  the  true  grade 
and  the  name  of  the  real  manufac¬ 
turer  or  jobber. 

Nothing  in  this  order  shall  be  con¬ 
strued  as  in  any  way  prohibiting  or 
restricting  the  use  of  bleaching 
agents  in  flour  and  milling  products 
to  be  shipped  out  of  the  State. 

E.  F.  Ladd, 

Food  Commissioner. 


ASSOCIATION  NEWS. 

Salt  Lake,  Utah. 

The  crusade  now  on  in  Salt 
Lake  City  to  determine  whether  the 
Butchers’  and  Grocers’  Association 
is  a  combine  in  restraint  of  trade 
is  being  watched  with  deep  interest. 

Investigations  made  by  Salt 
Lakers  are  said  to  have  disclosed 
the  fact  that  local  consumers  are 
discriminated  against.  For  in¬ 
stance,  it  has  been  discovered  that 
tomatoes  canned  at  Woods  Cross 
near  Salt  Lake  are  sold  in  Denver 
at  a  figure  that  made  it  profitable 
for  Salt  Lake  grocers  to  buy  those 
tomatoes  in  Denver  and  ship  them 
back  to  Salt  Lake,  the  difference, 


after  adding  freight,  amounting  to 
7  cents  a  case. 

Utah  butter,  sold  at  wholesale  in 
Salt  Lake  at  30  cents  a  pound,  is 
delivered  in  Los  Angeles  at  26  cents 
f.  o.  b. 

Many  items  of  this  kind  are  to 
be  presented  to  the  State  Attorney- 
General  as  evidence  of  an  unlawful 
combination,  in  the  hope  that  such 
action  will  be  taken  as  will  relieve 
the  people  from  what  are  looked 
upon  as  exorbitant  prices  for  the 
necessaries  of  life. 

Minneapolis,  Minn. 

The  Retail  Credit  Association  of 
Minneapolis  and  the  Minneapolis 
Retail  Grocers’  Association  have 
perfected  arrangements  whereby 
they  will  exchange  all  their  credit 
information.  This  means  that  at 
least  60,000  additional  names  will 
be  added  to  the  already  large  list 
of  the  grocerV  association  and  be¬ 
fore  January  1,  1908,  they  will  be 
in  possession  of  at  least  100,000 
names,  all  live. 

The  Retail  Credit  Association  of 
Minneapolis  is  composed  of  twenty- 
two  of  the  largest  downtown  retail 
mercantile  establishments  in  Minne¬ 
apolis. 


ts  ir 


Pennsylvania  News  Items. 


Items  Gathered  From  Correspondents, 
Etc.,  as  to  What  is  Going  on  Around 
Ua. 


To  assist  in  the  fight  by  the  re¬ 
tail  grocers  of  the  Pittsburg  district 
against  the  Pittsburg  Produce 
Trade  Association,  a  company  is  to 
be  formed  to  cut  rates  on  staple 
foodstuffs.  A  big  wholesale  com¬ 


pany  is  to  be  organized  by  the  com¬ 
mission  men  now  fighting  the  as¬ 
sociation,  and  the  retail  grocers  are 
to  be  asked  to  join  in  the  organiza¬ 
tion. 

It  is  proposed  to  sell  produce  sub¬ 
ject  to  a  10  per  cent,  commission. 
Securities  will  be  placed  in  banks 
to  be  designated  by  the  company  to 
assure  shippers  that  bills  will  be 
paid  promptly.  It  is  proposed  to 
buy  direct  from  the  farmer  and  not 
from  associations. 

President  Roosevelt  has  been  ap¬ 
pealed  to  take  a  hand  in  the  fight. 

The  co-operative  store  which  has 
been  conducted  at  Royersford  (Pa.) 
by  a  number  of  mechanics  has  failed 
for  a  large  sum,  and  H.  PvRaysor, 
the  president  of  the  concern,  was 
appointed  receiver. 

At  the  regular  meeting  of  the 
DuBois  Business  Men’s  Exchange 
on  September  12th  permit  was 
granted  the  G.  A.  R.  veterans  to 
solicit  funds  for  their  reunion  to  be 
held  on  October  17th.  Resolutions 
were  heartily  adopted  indorsing  the 
action  of  the  Town  Council  in  en- 
-forcing  the  laws  regardifig  Sunday 
observance. 

D.  M.  Evans,  secretary  at  Pitts- 
ton,  writes  that  he  has  had  inquiries 
regarding  the  establishment  of  an 
association  at  Kingston,  Pa. 

The  Carnegie  Merchants’  Asso¬ 
ciation  is  very  much  alive.  Nine 
new  members  have  been  admitted 
since  the  convention.  The  associa¬ 
tion  has  been  very  successful  in  col¬ 
lecting  accounts.  It  has  inaugu¬ 


rated  a  6  o’clock  closing  hour  and 
is  reducing  the  premium  and  ticket 


soliciting  evil. 


AMONG  THE  TRADE. 

Barley  is  expected  to  take  an¬ 
other  advance  soon,  probably  of  25 
cents.  Short  crop  is  the  cause. 

The  prospect  for  the  coming  crop 
of  Spanish  olives  is  good.  Ameri¬ 
can  holders  have  reduced  prices 
somewhat  during  the  past  week. 

Mr.  Julian  E.  Harby  has  been  ap¬ 
pointed  resident  agent  of  the  Nicelle 
Olive  Oil  Co.  of  New  York,  suc¬ 
cessors  as  to  olive  oil  of  the  Seville 
Packing  Co. 


Cowboys  Use  Absorblne. 

Everybody  knows  L.  F.  Foster,  the 
original  and  marvelous  exhibitor  of  cow¬ 
boy  riding.  He  writes  from  89  Bellevue 
avenue,  Fenway  P.  O.,  Boston,  Mass., 
under  date  of  September  2,  1907 :  “In 
regard  to  Absorbine,  I  will  say:  Re¬ 
cently  I  purchased  a  bottle  from  a  local 
druggist.  My  horse  during  the  night 
while  in  bis  stall  injured  himself,  caus¬ 
ing  a  large  swelling  both  in  and  outside 
of  hock.  There  was  no  lameness,  and 
the  swelling  entirely  disappeared  in  a 
week  by  applying  your  remedy.”  Many 
customers  write  of  the  satisfactory  re¬ 
sults  Absorbine  gives  in  removing  blem¬ 
ishes,  curing  lameness,  etc.  You  try  a 
bottle,  price,  $2.00  at  druggist  or  de¬ 
livered.  Mfg’d  by  W.  F.  Young,  P.  D. 
F.,  9  Monmouth  street,  Springfield,  Mass. 


Now  Is  the  Time  to  Prepare  for 
Delicatessen. 

Without  boasting — simply  as  a  state¬ 
ment  of  fact — the  firm  that  is  best  pre¬ 
pared  to  look  after  your  wants  in  cheese, 
delicatessen  and  fancy  groceries,  both 
as  to  quality  and  price,  is  Carl  Wilde, 
357  North  Second  street,  Philada.  When 
in  want  of  anything  in  this  line  it  will 
prove  profitable  to  consult  him. 


Freshly  Cured  Beef,  Soft  Moist  and  Juicy 

When  neatly,  nicely  sliced,  pleases  the  palates  of  particular  people. 

JOHNSON’S  EYERSHARP  SLICING  MACHINE 

The  only  machine  made  that  will  slice  this  soft,  juicy,  palate-pleasing  beef  in  full 
size  thin  sandwich  slices. 

No  waste.  Slices  up  every  scrap,  however  small,  in  thin,  salable  slices.  Five 
to  ten  pounds  of  waste  saved  on  every  100  pounds. 

Saves  time.  100  full  size  slices,  thin  as  paper,  smooth  and  glossy,  moist,  soft 
and  delicious,  piled  up  smooth,  straight  and  flat  like  the  leaves  of  a  book,  in  less  time 
than  any  other  machine  can  mangle  and  jumble  up  60  thick,  rough,  torn  slices. 

No  competition.  Soft,  moist,  cured  beef  sliced  on  an  ‘‘  EVERSHARP  ”  sells 
itself.  Once  introduced  the  people  will  eat  no  other  dried  beef,  no  matter  what  fo»m 
it  comes  in,  how  much  it  is  advertised,  or  how  cheaply  it  is  sold. 

AN  EVERSHARP  SLICER  INSTALLED  IN  YOUR  STORE 

is  then  refused  to  all  your  competitors,  and  insures  you  a  complete  monopoly  of  the 
very  much  enlarged  entire  dried  beef  business  of  your  section. 

Send  for  a  sample  of  sandwich  sliced  beef  and  wake  up  to  the  possibilities  of 
modern  progress. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Thi«  Department  it  devoted  to  the  cnticum 
advertising  matter  sent  in,  to  the  devising 
:  new  advertising  ideas  for  special  occasions, 
oon  request,  and  to  the  suggesting  of  original 
Ivertisements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
lould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
•der  and  taken  up  according  to  strict  rotation. 


Philadelphia,  Sept.  14,  1907- 
Editor  “Science  of  Advertising.” 

Dear  Sir I  enclose  you  some  of 
our  sample  cards.  One  side  changed 
weekly.  The  other  as  a  filler,  in¬ 
stead  of  reading  “To  the  Lady  of 
the  House,”  and  changed  probably 
every  six  weeks.  This  to  reduce  the 
expense.  The  results  are  very  satis¬ 


factory,  in  a  sense ;  but  we  feel  there 
is  a  class  of  customers  whom  we  do 
not  reach.  Will  you  kindly  give 
some  ideas  that  would  enable  the 
single  store  grocer  to  advertise  in  a 
way  that  could  reach  this  class,  in 
a  way  that  he  would  feel  his  ads 
would  be  read  without  his  consider¬ 
ing  the  item  of  expense  too  heavy. 
Taking  it  for  granted  the  average 
city  grocer  is  so  located  that  news¬ 
paper  ads  are  out  of  the  question. 

Yours  very  truly, 

H.  L.  Loop. 

Mr.  Loop  incloses  several  green 
cards  about  5  x  10  inches  printed 
the  narrow  way  on  both  sides.  I 
reproduce  one  of  them  in  reduced 
size.  On  the  side  which  is  changed 
every  six  weeks  appears  an  adver¬ 
tisement  of  bread  and  coffee ;  the 
other  side,  as  Mr.  Loop  says,  is  de¬ 
voted  to  a  greater  variety  and  is 
changed  every  week: — 


DO  QUALITY 

meats  and  groceries  mean  anything 
to  you?  Are  you  particular  what  you  put  on  your  table?  If  so  you  should 
know-ms.  It  is  our  constant  aim  to  sell  nothing  but  the  highest  quality  in 
spite  of  the  advancing  price  of  beef.  JJJe  shall  maintain  the  high  standard  of 
our  meats.  .  


Rump  Steak  25c 
Rib  Roasts  I6-I80 
Pot  Roasts  14-18o 
Veal  outlet  25c 
Leg  Young  Lamb  18o 
Lamb  chops  25-28c 
Loin  Pork  chops  18c 


Sirloin  Steak  28c 

chuck  Roasts  14o 

Hamburg  Steak  12-14 

Veal  chops  18-20c 

Shoulders  Lamb  15c 
Stewing  Lamb  12-15c 


Are  you 

Preserving 

Fruits,  vegetables  or  mak¬ 
ing  jellies.  We  have  the  necessary 
jars  &  etc. 

Masons  jars,  quarts  50c  dozen 
Masons  jars,  pints  45c  dozen 
Jelly  glasses  22c  dozen 
Jar  rubbers  8c  dozen 
Parafine  Wax  12c  pound 

Fly  Paper 

^  tanglefoot,  the  best  thats 

made. 

6  sheets  5c 

1907 

Pack  Peas 

Very  sweet  and  tender,  pack¬ 
ed  fresh  from  the  farm  the  day  they 
are  picked.  .  i 

1 2c  Can 

Do  you 

Bako  Beans? 

We  have  the  finest  Pea  and 
marrowfat  beans  the  market  affords, 
you'll  find  they're  different  from  the 
ones  mostly  sold.  We  also  have  fresh 
and  salt  Pork,  and  smoked  bacon, 
whichever  you  prefer  for  flavoring. 

Pea  Beans  8c  Pound 
Marrowfat  12c  Pound 

Heinz  India  Relish 

Needs  no  recommendation 

25c  Bottle 

Toasted  Corn  Flakes 

The  finest  of  the  flaked  cereals. 

10c  Pkge 

Toilet  Paper 

in  rolls  or  packages. 

6  for  25c 

Absolutely  pure  Spices 

all  kinds  .  8c  quarter  lb. 

Loop’s  flarket 

DAUPHIN  AND  GRATZ  StS. 

Bell  Phone  Tioga  3461  A  _ 25-8-15-07 


Kesaler  printing  Co..  ?«7  N.  jtb  St. 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

'  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1 842 


Quick  Sales 


Mr.  Loop  says  his  advertising 
pays  him  satisfactorily,  but  that  it 
fails  to  reach  a  certain  class  of 
trade.  He  asks  me  to  help  him 
reach  that  class,  but  doesn’t  say 
what  class  it  is.  Is  it  the  better  class 
or  the  poorer?  I  assume  that  it  is 
the  better  class,  because  the  sort  of 
advertising  he  is  doing  is  always 
calculated  to  appeal  especially  to  the 
middle  and  lower  classes.  I  don’t 

r 

]  mean  by  that  that  it  is  not  dignified 
;  and  respectable  advertising,  because 
«,it  is  both,  but  simply  because  these 


highly  colored  circulars  and  cards 
have  apparently  become  a  fixed 
means  of  advertising  for  current 
floating  trade.  , 

*  *  * 

This  is  very  fair  advertising,  pre¬ 
pared  with  care,  apparently,  but  not 
very  tastefully  printed.  ,An  im¬ 
provement  could  be  made  by  using 
a  little  lighter  type  for  the  headings 
and  the  prices,  and  using  light  bold¬ 
face  for  all  prices  instead  of  in  some 
only.  The  main  headings  of  these 
cards  might  be  a  little  snappier. 


Big  Profit 

GOFF’S 

COUGH 

SYRUP 

Write  for  special  proposition  and  new 
advertising  plans. 


S.B.  GOFF  &  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Cfje  Retailer  anb  gfobertfeer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


IN  InfRITING  TO  HDVBRTISBRS  KINDLY  MENTION  "GROCERY  WORLD  ” 


20 

“Do  Quality”  holds  no  particular 
invitation  to  become  interested. 
The  headlines  of  the  cards  not  re¬ 
produced  are  “Rely  on  it,”  “In  Hot 
Summer  Days,”  and  “Ah,  There’s 
the  Rub.”  The  last  would  have 
been  rather  a  catchy  heading  for 
an  advertisement  of  a  laundry  soap 
that  required  no  rubbing,  but  as  a 
heading  for  a  meat  advertisement  it 
is  not  very  bright.  Spend  some 
time  on  the  headings.  Make  them 
look  interesting.  A  little  practice 
will  enable  you  to  do  this  very 
nicely.  To  show  what  a  hypnotic 
influence  an  interesting  looking 
headline  has,  as  compared  with  the 
dull  sort  I  have  had  two  headlines 
set,  one  the  kind  I  call  “interesting 
looking,"  and  the  other  one  of  Mr. 
Loop’s  heads.  See  if  you  can  notice 
any  difference: — 


GROCERY  WORLD 


sumers  who  watch  for  these  highly 
colored  cards  that  are  thrown 
around  vestibules,  and  these  are 
probably  the  sort  that  Mr.  Loop  is 
reaching.  But  the  really  best 
people  don’t  trouble  themselves  with 
such  things.  As  a  matter  of  fact, 
these  vestibule  cards  and  circulars 
seldom  or  never  ever  get  to  the 
woman  of  the  house  at  all,  for  they 
are  swept  out  by  the  servant  as  fp.st 
as  they  appear.  I  should  say  that 
to  reach  people  of  this  class  a  much 
more  pretentious  sort  of  advertising 
must  be  done,  say  in  the  form  of  a 
little  folder,  printed  on  white 
paper  in  a  much  nicer  and  neater 
way  than  this  card.  It  ought  to  be 
sent  by  mail  under  a  2-cent  stamp, 
addressed  to  the  woman  of  the 
house  personally.  You  can  thus 
make  certain  that  your  advertise- 


What 

Mrs.  Jones 
Said 

Rely 

on 

It 

. 

Now  to  come  back  to  the  ques¬ 
tion  of  reaching  the  class  that  this 
advertising  doesn't  reach  now.  I 
shall  assume  that  Mr.  Loop  means 
the  better  class,  and  shall  discuss 
the  case  from  that  standpoint.  I 
think  I  can  see  why  this  kind  of  ad¬ 
vertising  doesn't  appeal  to  the  best 
people.  There  is  a  class  of  con- 

ment  will  get  into  her  hands,  and 
it  will  then  rest  with  you  whether 
it  will  hold  her  after  it  gets  her. 
Naturally  this  sort  of  advertising- 
will  cost  you  more  than  the  green 
cards,  but  in  my  judgment  noth¬ 
ing  any  poorer  can  be  depended 
on  to  get  in  where  you  want  it 
to. 

him  the  frozen  stare  and  only  that 
for  a  minute.  The  broker  told  his 
little  story  and  started  to  open  up 
some  samples.  The  jobber  went  on 
with  his  writing,  and  when  he  had 
finished  it  got  up  and  walked  de¬ 
liberately  away,  mumbling  as  he  did 

so,  “got  too  much - rice  now.” 

The  broker  packed  up  his 


Blowing  Up  Cold  to  Salesmen. 

Ever  sit  by  and  notice  how  differ¬ 
ent  the  expression  is  on  the  average 
merchants’s  face  when  a  man  comes 
in  to  buy  something  than  when  one 
comes  in  who  wants  to  sell  some¬ 
thing? 

By  George,  sometimes  ■  you 
wouldn’t  think  it  was  the  same  fel¬ 
low. 

I  had  occasion  to  go  into  a  cer¬ 
tain  jobbing  house  for  the  first  time 
the  other  day.  I  went  in  on  busi¬ 
ness  and  had  never  met  the  people 
before. 

One  of  the  firm  was  just  waiting 
on  a  customer.  He  was  just  about 
the  most  gracious  fellow  I’d  seen 
for  months.  I  mean  the  jobber. 
He  chatted  and  chinned  along  with 


the  customer,  called  him  pet  names, 
pushed  the  cigar  box  under  his  nose 
when  he  went  out,  shook  hands  and 
patted  him  on  the  back,  and  told 
him  he  was  always  glad  to  see  him 
whether  he  bought  anything  or  not. 

Really,  it  warmed  my  heart  to  see 
him.  Gad,  that’s  a  jolly  good  fel¬ 
low  and  no  mistake,  I  said  to  my¬ 
self. 

The  customer  went  out,  and  the 
jobber  settled  down  to  his  desk.  In 
a  minute  a  rice  broker  came  in, 
hunting  an  order.  It  was  one  of 
the  oldest  brokers  on  the  street, 
with  an  established  trade — not  a 

strange  newcomer  working  to  get 
in. 

I  don’t  exaggerate  a  little  bit 
when  I  say  that  I  didn’t  know  for 
a  minute  whether  the  jobber  hadn't 
changed  places  with  a  twin  brother. 

;  He  gave  the  best  imitation  of  a 
{clam  I  ever  saw.  The  rice  broker 
stood  by  his  desk,  waiting  for  at¬ 
tention.  The  jobber  didn’t  look  up* 
for  several  minutes,  and  when  he 
did  he  didn’t  say  a  word — just  gave 


samples  and  went  out. 

I  felt  like  saying  to  the  jobber: 
“You  fool !  You  outrageous  ass  ! 
Don’t  you  know  that  when  you  sell 
a  retailer  you’ve  sold  only  one  man, 
while  if  you  get  next  a  salesman 
and  make  a  good  buy  you  may  get 
hold  of  something  so  good  you  can 
sell  it  to  a  hundred  retailers?” 

Of  those  two  men,  the  retailer 
and  the  broker,  I  claim  it  would — 
or  at  least  might  have — paid  the 
jobber  better  to  throw  his  cigars  to 
the  broker. 

(Did  you  hear  that  chorus  of 
“amens”  from  the  brokers?  ) 

For  if  he  had  the  right  stuff  to 
sell  right,  the  retailer’ll  come  to  him 
without  any  handshakes  or  cigars. 

And  the  broker  or  the  salesman  is 
the  man  to  get  next,  to  give  him 
the  right  stuff  to  sell  right. 

I  wonder  how  many  of  you  fel¬ 
lows  realize  that  it’s  a  darned  sight 
more  important  to  buy  right  than 
it  is  to  sell.  Don’t  you  know  that  a 
thing  well  bought  is  half  sold?  If 
you  can  get  the  goods  to  sell — 
good  goods  at  the  right  price — you 
can  sell  ’em  all  right  and  don’t  you 
forget  it. 

Don’t  tell  me  that  the  salesman 
hasn’t  got  anything  to  do  with  it 
and  that  he  has  to  sell  to  every¬ 
body  at  the  same  price. 

It’s  not  true.  Time  and  time 
again  a  salesman  and  broker  can 
give  a  friend  a  good  thing  if  he 
wants  to.  Mind  you,  I  say  a  friend. 

The  man  who  blows  up  cold  to 
any  man  who  can  help  him  to  buy 
right  is  a  plumb  chump. 

I  know  a  merchandise  broker  who 
hasn’t  got  a  friend  among  the  trade 
he  sells.  The  trade  don’t  like  him, 
they  even  despise  him  and  distrust 
him.  Yet  the  fellow  has  worked 
himself  up,  does  a  big  business  and 
is  worth  money.  Know  why?  Be¬ 
cause  he’s  as  sharp  as  steel  to  get 
hold  of  goods  to  sell.  He  finds  ’em 
somehow,  often  when  other  brokers 
can't,  and  time  and  time  again  he 
has  stuff  just  a  shade  below  the 
market.  The  trade  buy  his  stuff 
not  because  they  like  him,  because 
they  don’t ;  not  because  he’s  a  sales¬ 
man,  because  he  ain’t,  but  simply 
because  it  pays  them  to  buy  ’em. 


Don’t  you  see?  His  goods  se 
themselves  without  any  salesmar 
ship  whatever  because  they  we 
bought  right. 

Think  this  broker  ever  has  a  col 
wave  for  the  fellow  with  goods  t 
sell?  Not  on  your  life!  He  work 
him  and  jollies  him,  pulls  his  leg 
he  can,  and  simply  does  everythin 
in  the  world  to  get  next  and  sta 
next.  He  knows  it  pays  him  to  <1 
it.  And  he  knows  the  buyer  wi 
come  without  coaxing  if  he  has  th 
goods. 

If  I  was  in  business  for  myse 
and  could  afford  it  I’d  give  a  dinne 
to  the  salesmen  who  called  on  m 
every  month,  at  which  real  chain 
pagne  would  be  served.  .  I’d  g( 
next  those  fellows  by  every  decei 
means  I  could.  I’d  pay  more  atten 
tion  to  ’em  in  one  minute  than 
would  to  my  own  customers  in 
week. 

Know  why? 

Because  the  customers  woul 
come  if  they  could  do  better  wit 
me  than  with  the  other  fellow. 

And  they  could  do  better  with  m 
if  my  goods  were  bought  bette 
than  the  other  fellow’s. 

And  the  chance  is  they  tc mild-  b 
bought  better  than  the  other  fel 
low  s  if  I  got  as  close  to  men  wit 
goods  to  sell  as  I  would  expect  ti 

Freeze  up  to  a  salesman?  Oh 
no,  don  t  do  it!  Not  to  any  sales 
man,  no  matter  what  he’s  selling 
Get  his  good  feeling  anyway — i 
may  pay  you  big  dividends. 

The  Stroller. 


New  Orleans  to  Have  Chain  Stores. 

The  chain-store  plan  of  retai 
grocery  stores  will  soon  reach  Nev 
Orleans,  La.,  according  to  the  pub 
lished  statements  of  Duke  C.  Bow 
ers,  a  grocer  of  Memphis,  who  i 
now  operating  25  stores' on  a  casl 
basis  in  that  city.  Mr.  Bowsers  pro 
poses  to  introduce  chain  grocer} 
stores  to  New  Orleans. 


Removal. 

I 

Owing  to  the  increased  demand  fo: 
their  salted  specialties,  "Oakdale  Mid 
gets,  “Oakdale  Twigs”  and  "Oakdah 
Pretzels,”  the  Oakdale  Baking  Co. 
1  enth  and  Susquehanna  avenue,  thi- 
city,  have  been  obliged  to  increase  theii 
oven  capacity  to  keep  pace  with  the  de 
mand.  The  offices,  package  departmeni 
and  salesroom  have  been  removed  tc 
the  second  floor  of  their  bfiilding,  which 
allows  them  an  additional  working 
space  of  about  6,000  square  feet.  The 
new  ovens  will  nearly  double  their  out¬ 
put,  and  enable  the  company  hereafter 
to  fully  supply  the  wants  of  the  trade 
Their  trademarks,  “Oakdale,”  ’‘Midgets’’ 
and  “Twigs”  are  registered  in  the  U.  S 
Patent  Office  as  their  exclusive  property 
when  applied  to  their  styles  of  salted  pro¬ 
ducts. 
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First  Official  Figures  Showing  Brazil’s 
Tremendous  Coffee  Crop 


Nearly  Twenty  and  One-half  Million  Bags.  Increase  of  84  per 
Cent.  Over  Last  Year.  Even  This  Not  the  Best  Brazil  Can 
Do,  as  Some  of  Brazilian  Coffee  States  Showed  No  Increase. 
Syndicate  Has  Already  Spent  $90,000,000  to  Hold  Up  Market 
for  Rio  and  Santos.  Maintaining  of  Market  Terrific  Problem 
in  Face  of  Overpowering  Supply. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Sept.  20,  1907. 

In  a  report  from  Rio  de  Janeiro 
Consul-General  G.  E.  Anderson 
states  that  the  final  official  figures 
for  the  coffee  crop  of  Brazil  for 
the  year  ending  June  30th  show 
that  the  total  entries  in  all  Brazil 
reached  20,409,180  bags,  represent¬ 
ing  an  increase  over  the  previous 
year  of  9,353,802  bags,  or  84.6  per 
cent.,  and  an  amount  over  the  aver¬ 
age  for  the  past  four  years  of  8,- 
948,797  bags  and  exceeding  the  pre¬ 
vious  banner  crop  of  190 1-2  by  4,- 
I32-7I5  bags»  or  25.4  per  cent. 

Of  the  crop  there  have  been 
shipped  to  foreign  ports  a  total  of 
17,702,339  bags,  or  6,745,931  bags 
more  than  last  year.  Of  the  total 
shipments  the  United  States  took 
6,520,323  bags,  or  36.9  per  cent,  of 
the  crop,  as  compared  with  5,068,- 
472  bags,  or  46.2  per  cent,  of  the 
crop  last  year,  6,329,760  bags,  or 
61.9  per  cent,  of  the  crop  in  1904-5, 
6.855,235  bags,  or  45  per  cent,  of 
the  crop  in  the  former  banner  year 
of  1 90 1 -2. 

The  bulk  of  the  increase  in  the 
great  crop  last  year  came  in  the 
State  of  Sao  Paulo,  where  the  bulk 
-*f  the  crop  generally  is  produced 
'Ml  the  States  producing  coffee, 
lowever,  showed  increases,  except 
Bahia  and  Santa  Catharina,  where 
here  was  an  average  decrease  of 
iver*  45  per  cent.  The  increase  in 
Mo  de  Janeiro  amounted  to  30.4 
)er  cent.,  in  Sao  Paulo  to  120.3  Per 
lent.,  and  in  Espirito  Santo  to  3  per 
lent.,  all  compared  with  the  year 
>efore.  As  compared  with  the  pre- 
dous  banner  crop  year  of  1901-2, 
here  was  a  decrease  in  all  the  States 
xcept  Sao  Paulo  of  about  27.5  per 
ent.  It  is  evident,  therefore,  that 
he  possibilities  of  Brazilian  coffee 
'reduction  have  not  been  reached 
1  the  monster  crop  just  gathered, 
lad  other  States  than  Sao  Paulo 
reduced  as  much  coffee  as  they  did 
1  1901-2  the  total  this  year  would 
ave  exceeded  22,000,000  bags, 
lad  there  been  the  same  increase 


in  all  the  other  States  as  there  was 
in  Sao  Paulo  the  crop  would  have 
amounted  to  24,321,831  bags  of  cof¬ 
fee.  While  it  is  quite  unlikely  that 
all  the  States  of  Brazil  shall  have 
a  monster  crop  of  the  same  product 
at  the  same  time,  it  is  evident  that 
consuming  markets  must  henceforth 
deal  with  the  possibility  that  Brazil 
may  at  any  time  produce  well  to¬ 
ward  25,000,000  bags  of  coffee  in 
one  season. 

While  undue  consideration  of  the 
possibility  of  the  size  of  future  cof¬ 
fee  crops  in  Brazil  is  more  or  less 
speculative,  there  are  one  or  two 
facts  which  should  be  taken  into 
consideration  by  coffee  men  the 
world  over  as  having  a  permanent 
bearing  upon  the  coffee  supply  of 
the  world.  After  its  experience 
following  the  previous  banner  crop 
Brazilian  Governmental  authorities 
considered  that  there  was  an  over¬ 
production  of  the  berry  and  pro¬ 
posed  to  prevent  such  overproduc¬ 
tion  by  prohibiting  by  law  the  plant¬ 
ing  of  more  coffee  trees  and  the  ex¬ 
tension  of  coffee  acreage  generally. 
While  this  legislation  was  not  as 
general  and  as  effective  as  it  was 
planned,  there  was  enough  done  in 
this  direction  to  prevent  the  exten¬ 
sion  of  coffee  estates  in  the  chief 
coffee  producing  centres  of  the 
country. 

The  result  was  that  instead  of  ex¬ 
tending  their  estates  the  coffee 
planters  threw  the  strength  which 
they  would  have  expended  in  such 
extensions  into  the  improvement  of 
the  estates  they  had.  Old  and 
broken  trees  were  grubbed  out  ami 
young  and  vigorous  trees  were 
planted  in  their  stead.  What  be¬ 
fore  had  been  more  or  less  in¬ 
effective  culture  became  intensive 
culture — in  some  places  intensive 
culture  of  the  most  pronounced 
sort.  The  result  is  that  the  produc¬ 
tion  of  coffee  has  been  increased 
more  generally,  more  uniformly, 
and  probably  more  regularly  from 
year  to  year  than  it  would  have 
been  had  estates  been  extended  and 
cultivation  continued  under  old 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they,  can 
double  their  money 
on  this  specialty, 
however — an  u  n  u  - 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.00. 


Shinn  &  Kirk 


1400  SPRUCE  ST.,  PHILA.,  PA. 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con-* 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 


Swift  &  Company,  U.  S.  A. 

- / 


Original  Captured  on 

EL  TR1UNFO 
PLANTATION 


illjr  (Srraum-Amrrtran 
(toffrp  Company 


Here’s 
A  New 
FALL 
IDEA 


This  is  the  season 
when  you  begin  to  get 
busy  with  new  ideas.  The 
summer  lassitude  is  gone 
— it’s  a  case  of  good,  keen 
business  now  for  six 
months  anyway. 

Let  one  of  your  new 
ideas  be  to  put  in  Germatl' 
American  coffees.  Why  ? 
Because  they’re  new  to 
you  and  will  be  new  to 
your  customers.  You’ve 
never  handled  anything 
like  them.  They  are 
grown  on  the  T  r  i  u  n  f  o 
Plantations  of  Central 
America,  which  are  known 
to  every  coffee  connois¬ 
seur  in  Europe  and  many 
in  America. 

Smooth,  mellow,  rich 
and  fragrant  coffees  that 
will  be  welcomed  with  de¬ 
light  by  everybody  who 
likes  coffee  at  all. 


The  German=American 
Coffee  Company 


Growers,  Importers  and  Roasters 

406  Greenwich  St.,  New  York,  N.Y. 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION 
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methods.  Trees  planted  to  take  the 
places  of  the  discarded  ones  are  now 
coming  into  full  bearing.  Improved 
methods  of  culture  have  produced 
more  coffee  and  generally  better 
coffee  from  the  same  trees. 

The  coffee-producing  industry  of 
Brazil  from  a  production  standpoint 
is  in  a  more  healthy  condition  than 
it  was,  and  while  there  will  probably 
always  be  more  or  less  fluctuation 
from  year  to  year  and  more  or  less 
uncertainty  as  to  crops,  it  is  prob¬ 
able  that  there  will  be  less  of  such 
conditions  in  the  future  than  there 
has  been  in  the  past.  It  is  prob¬ 
able  that  bumper  crop  years  will  be 
followed  by  poorer  crops,  the  fat 
years  by  the  lean  years,  but  a  review 
of  the  actual  field  and  the  returns 
from  the  last  year’s  crop  does  not 
promise  this  necessarily. 

While  the  relations  of  the  United 
States  to  the  coffee  trade  of  Brazil 
seem  to  show  little  material  change 
as  far  the  the  volume  of  coffee  taken 
by  the  United  States  is  concerned, 
the  proportion  of  coffee  taken  by 
the  United  States  has  declined 
on  the  whole  both  as  a  result  of  the 
increased  production  of  the  coun¬ 
try  and  of  actually  decreased  aver¬ 
age  importations,  the  importations 
of  Brazilian  coffees  by  the  United 
States  for  the  last  three  years,  in¬ 
cluding  the  season  just  closed, 
amounting  to  about  17,300,000 
bags  as  compared  with  about  17,- 
700,000  for  the  previous  three  years, 
including  the  former  banner  crop. 

Whether  this  means  an  actual 
lessening  of  the  demand  for  Bra¬ 
zilian  coffee  in  the  United  States  as 
compared  with  demand  for  coffees 
from  other  portions  of  the  world, 
or  is  simply  a  part  of  a  general  re¬ 
adjustment  of  supplies  covering  a 
long  period,  is  yet  to  be  shown. 
But  the  tendency  is  significant,  and 
the  fact  that  the  Government  syndi¬ 
cate  controlling  the  stock  of  coffee 
purchased  in  behalf  of  the  valoriza¬ 
tion  scheme  has  sent  so  large  a  por¬ 
tion  of  the  valorization  stock  to 
European  rather  than  American 
ports  also  is  a  fact  to  be  considered. 

In  his  message  to  the  State  Gen¬ 
eral  Assembly  of  the  State  of  Sao 
Paulo,  Dr.  Jorge  Tibirica,  president 
of  the  State,  gives  an  authoritative 
review  of  the  transactions  of  the 
State  Government  in  the  scheme  to 
“valorize”  the  State’s  immense 
coffee  crop,  which  indicates  the 
scope  of  the  work  and  the  indebted¬ 
ness  it  has  led  to.  In  his  message 
the  president  says  : — 

In  defense  of  our  planting  and 

commercial  interests,  seriously 
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threatened  by  the  fall  of  coffee  price’s 
that  would  necessarily  have  followed 
the  exportation  of  the  extraordinary 
crop  of  1906-7,  anticipating  the  exe¬ 
cution  of  the  valorization  plan 
adopted  at  the  Taubete  convention, 
my  government,  in  order  to  regulate 
the  position  of  the  different  markets, 
determined  to  buy  coffee.  With  this 
end  in  view,  a  loan  of  £1,000,000 
(£=$4.86)  was  negotiated  in 
treasury  bills  in  favor  of  the  Dis- 
conto  Gesellschaft  of  Berlin,  pay¬ 
able  in  one  year,  and  the  consign¬ 
ment  to  European  and  American 
ports  at  long  dates  of  coffee  then 
acquired  was  negotiated  with  the 
well-known  coffee  houses.  Later  on 
their  operations  were  extended  and 
the  government  contracted  another 
loan  of  £3,000,000  through  J.  Henry 
Schroeder  &  Co.,  of  London,  and  the 
City  Bank  of  New  York,  repayable 
in  five  years  and  with  interest  rate 
at  5  per  cent,  per  annum.  This  loan 
is  secured  by  the  surtax  of  3  francs 
(58  cents)  charged  at  Santos,  £1,- 
000,000  of  it  being  reserved  for  re¬ 
payment  to  the  Disconto  Gesellschaft 
of  Berlin  of  the  treasury  bills  issued 
in  their  favor.  Coffee  buying  com¬ 
menced  in  August,  1906.  By  the  end 
of  the  fiscal  year  consignments  to  the 
amount  of  2,596,566  bags  of  coffee 
had  been  bought  and  paid  for,  on 
which  the  treasury  had  spent  Rs. 
89,017.076  $761.  This  expenditure 
was  covered  as  follows : 

By  loans  raised 
a  b  r  oad,  amount¬ 
ing  to  £4,000,000.  Rs.  26,972,189  $846 

By  drafts  on  the 
ban  kers’  corres¬ 
pondents  in  the  va¬ 
lorization  scheme, 
at  the  rate  of  80 
per  cent,  on  the 
value  of  the  coffee 
shipped  by  the 
State,  £3,454,847  . 

and  7,253,572  marks  Rs.  62,045,786  $915 

Total  .  Rs.  89,017,975  $761 

[These  figures,  while  not  clear,  are 
given  as  sent  by  Mr.  Anderson — B. 
of  M.l 

During  the  current  year  purchases 
were  continued  up  to  nearly  8,000,- 
000  bags.  This  coffee  is  all  paid  for, 
as  is  also  all  margins  consequent 
upon  the  fall  of  prices,  and  is  now 
lying  in  warehouses  at  Havre,  Ham¬ 
burg,  New  York,  Bremen,  London, 
Antwerp  and  other  European  and 
American  markets  under  consign¬ 
ation  contracts  entered  into  by  the 
State,  while  there  remain  800,000 
bags  at  Rio  and  Santos  to  be  shipped 
and  warranted  on  the  same  condi¬ 
tions  as  the  others.  It  is  the  firm 
intention  of  my  government  to  re¬ 
tain  the  coffee  thus  acquired  and  to 
distribute  it  only  as  the  requirements 
of  consumption  demand  and  at  prices 
that  will  guarantee  the  advantages 
that  it  is  the  object  of  the  govern¬ 
ment  to  secure  to  planters,  with  due 
regard  to  the  interests  of  the  treas¬ 
ury,  but  without  troubling  about 
other  profits  or  losses,  seeing  that 
this  is  a  speculative  operation. 

At  the  rate  of  expenditure  for  the 
2,596,566  bags,  as  noted,  the  total 
expenditure  of  the  Government  for 
the  “nearly  8,000,000  bags”  has 
been  close  to,  if  not  quite,  $90,000,- 
000.  The  value  of  7,800,000  bags  of 
coffee  at  6.37  cents  a  pound,  the 
average  market  price  for  No.  7  in 
New  York  during  the  week  ending 
July  24th  is  $65,585,520,  showing 
an  apparent  loss  of  about  $24,000,- 
000  for  the  State  by  reason  of  its 
purchases.  Coffee  men  generally 


estimate  the:  ultimate  loss  to  the  upon  the  Government  for  the  pro 
State  at  not  less  than  this  amount.  tection  of  the  home  sugar  industry 


i  The  full  text  of  the  latter  resolu 
tion  is  as  follows  : — 


Advises  Grocers  to  Go  West. 


California  Correspondent  Discusses  Re¬ 
cent  Irrigation  Congress  and  Says 
Eastern  Competition-Ridden  Grocers 
Should  Look  Over  the  West  for  Busi¬ 
ness  Chances. 


Special  correspondence  of  “Grocery  World.” 

Sacramento,  Cal.,  Sept.  15,  19 97. 


I  am  sending  you  some  press 
items  of  the  fifteenth  session  of  the 
National  Irrigation  Congress  which 
just  closed  in  this  city.  They 
show  the  importance  this  congress 
is  assuming  in  national  affairs. 

Two  very  important  actions  taken 
were  the  adoption  of  two  resolu¬ 
tions,  one  calling  on  the  United 
States  Department  of  Agriculture 
to  modify  its  attitude  toward  sul¬ 
phured  fruits,  and  the  other  calling 


Resolved.  That  inasmuch  as  the 
acreage  of  sugar  beets  in  arid 
America  lias  increased  amazingly 
during  the  past  ten  years,  and  such 
acreage  will  be  greatly  added  to  in 
the  near  future,  thus  affording  our 
farmers  an  annually  growing  and 
additional  income  if  this  wealth- 
producing  resource  of  the  American 
farmer  is  not  interfered  with,  we 
therefore  protest  against  the  enact¬ 
ment  of  any  further  legislation 
favoring  Philippine  sugar,  and  urge 
that  legislative  agitation  and  attacks 
on  the  sugar  production  of  this  coun¬ 
try  ceases,  to  the  end  that  this  great 
industry  of  arid  America  may  be 
rapidly  and  fully  developed. 

It  might  be  good  business  polic' 
for  some  Eastern  grocers  who  ar 
hemmed  in  by  chain  stores  an< 
squeezed  by  competition  to  kee 
their  eyes  on  some  of  the  newly  irri 
gated  regions  west  of  the  Rockie 
for  business  chances. 

J.  E.  Witherspoon. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 
vice  From  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


SELLING  THE  FULL  LINE. 

Nearly  all  good  stores  run 
specials.  Just  now  we’re  strong  on 
cereals — we’re  running  on  the 
popular  kinds.  We’re  bringing  in 
new  trade.  It’s  up  to  you  to  sell 
these  people  their  grocery  needs. 
Many  of  them  are  after  the  cut 
prices.  Go  easy.  Don’t  let  them 
feel  that  we’re  sorry  we  cut  the 
price  or  that  it  was  intended  for  a 
bait. 

Be  pleasant  about  it.  But  re¬ 
member  that  she  uses  flour  and  tea, 
coffee  and  rice,  butter  and  lard. 
Quote  these.  Remark  about  the 
success  we’re  having  with  Mara — 
Mexican  coffee — and  tell  her  we’re 
keeping  creamery  butter  down  to 
32  cents  per  pound.  Understand 
we  expect  you  will  write  lots  of 
orders  for  the  cut-price  goods. 
But  that  is  merely  writing  what 
you’re  asked  to  write.  The  “full 
line”  is  what  you  must  have  before 
you  at  all  times. 

A  man  can  make  himself  a  nuis¬ 
ance  to  the  customer  and  he  can 
make  himself  a  boon.  JBeware  of 
forcing  things.  Get  her  confidence. 
Be  sincere.  She’ll  respect  you  for 


your  interest  in  the  firm  and  hei 
RUNNING  DOWN  GOODS. 

You  must  not  run  down  standau 
goods  or  in  fact  any  goods  that  ar 
worthy  of  being  on  sale.  Roy; 
baking  powder,  Baker’s  coco; 
Force,  and  such  things  as  these  ar 
sold  close  to  be  sure,  and  they  to 
often  stand  between  you  and  you 
commission  goods. 

But  be  a  business  man  when  i 
comes  to  giving  your  opinio; 
Don’t  let  people  see  through  you 
motive.  Let  your  motive  appea 
double-plated,  not  as  thin  as  a  six 
pence.  Ilang  on  quality. 

Bring  out  the  full  weight  argu 
ment.  Dwell  on  freshness.  Repe; 
what  other  customers  say  and  th 
qualities  that  other  customers  bu 
as  well  as  the  satisfaction  the  good 
give. 

Never  be  guilty  of  making  th 
foolish  break  that  it  is  the  advei 
tising  that  sells  the  well-know 
things.  That’s  wasted  breath.  It 
only  the  man  on  the  inside  th; 
knows  and  appreciates  that.  Tal 
and  sell  your  own  brands  when  yo 
get  a  good  chance. 

Do  it  on  the  square,  though. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
lg  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
ith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
•indows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
lake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Canned  Goods  Demonstration 
Window. 

As  a  seasonable  suggestion  for, 
ay,  the  latter  end  of  the  present 
nonth  or  October,  a  window  de- 
•oted  to  canned  goods  might  repay 
he  retail  grocer. 

A  window  should  be  a  grocery- 
nan’s  valuable  asset.  He  might 
hink  the  opening  of  a  few  canned 
xgetables  a  little  expensive,  but  in 
elling  an  article  that  is  inclosed  in 
l  can  the  customer  always  likes  to 
ee  the  quality  of  the  goods. 

In  a  window  that  is  three  or  four 
eet  deep  make  a  platform  like  a 
>air  of  steps,  say  twelve  inches  high 
nd  twelve  inches  tread.  This  can 
ie  done  with  four  hemlock  boards 
>r  a  few  pea  or  corn  cases.  Have 
hem,  say,  a  foot  back  from  the 
vindow.  Place  some  clean  white 
iaper  or  a  pretty  colored  crepe 
>aper  in  front. 

Then  cover  your  step  with  clean 
taper.  Arrange  glass  dishes  or 
fiina  bowls  in  even  row  (marked 
‘b”.)  Fill  them  with  the  vegetables 
ike  this : — 


nearly  as  he  might  wish  to  display. 

In  opening  the  cans  cut  each  lid 
so  that  each  one  will  be  even  on 
the  side  and  the  name  of  the  arti¬ 
cle  displayed  in  front,  placing  each 
back  of  the  corresponding  article  in 
the  dish.  In  front  of  each  dish  a 
neatly  lettered  card  (marked  “a”) 
with  the  price  per  can,  per  dozen, 
per  case,  should  be  placed. 

On  the  top  do  the  same  with  the 
new  canned  fruits.  Peaches  sliced 
and  halved,  apricots  halved  and 
sliced,  bartlett  pears,  white  cherries 
and  black  cherries,  also  red  pie 
cherries.  The  number  of  fruits  or 
vegetables  to  be  governed  by  the 
size  of  the  window. 

In  front  of  each  step  put  some 
lettering,  such  as  shown  in  the  de¬ 
sign.  On  the  side  of  the  window 
or  on  the  glass  in  front  make  a 
calendar  of  the  month  and  the  week 
you  are  displaying  the  goods  mark 
in  red  ink.  Underneath  print 


A  RED  LETTER  WEEK  IN 
CANNED  GOODS 
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Tirst  a  dish  of  large  peas,  then 
the  medium,  size,  then  the.  extra 
sifted.  After  them  a  dish  of 
mushed  corn  and  one  of  shoepeg, 
hen  a  dish  of  good  grade  tomatoes, 
Ten  one  of  butter  beans,  and  cut 
string,  then  one  of  succotash,  or  as 


Clean  your  window  often  be¬ 
cause  dust,  dirt  and  dead  flies  do  not 
help  to  sell  goods. 

Harry  D.  Cornman,  Jr. 
With  Schoch  &  Shafer  Co., 
2607  Hollywood  street, 

Philadelphia,  Pa. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  months’  trial  for  10  cents 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Law 

908  G  St.,  V.  W.,  Washington,  O.  C 


Blooker’S  Cocoa 

IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AX  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 


HOLDING  ON  AND  LETTING  GO 

There  are  two  steps  toward  business  success  of  any  kind. 

The  first  is  holding  on  to  our  dollars,  piling  'them  up,  making  each  of 
them  work  for  us. 

That  is  the  foundation-stone  of  fortune. 

But  no  one  can  build  very  high  on  that  foundation  unless  he  knows  the 
second  step. 

Opportunity  visits  us  every  day;  and  many  times  the  expenditure  of  a 
few  dollars  now  means  the  return  of  many  dollars  later. 

That’s  what  distinguishes  the  successful  merchant  from  the  plodder- 
knowing  when  to  let  go. 


For  instance,  the  installation  of  an  AMERICAN  SLICING  MACHINE 
now  means  the  return  of  many  times  the  outlay  in  increased  trade  and  profit. 

Eight  thousand  merchants— successful  merchants — have  proved  this  for 
themselves. 

We  want  you  to  prove  it  for  yourself. 

By  the  way,  you  can  if  you  desire,  get  the  machine  with  no  investment 
whatever. 

Ask  us  about  this. 

AMERICAN  SLICING  MACHINE  COMPANY 
54  Fifth  Avenue,  Chicago 


Boom  Your  Own  Business 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  is  home-made  ? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net? 

Good  kraut  recipe  free. 

Order  through  jobber  or  direct. 

John  E.  Smith’s  Sons  Co. 

51  Broadway  *  BUFFALO,  N.  Y. 
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These  Plans  Have  Brought  Business 


A  Handful  of  Good  Breezy  Schemes  Calculated  to  Stir  the  Dry 
Bones  in  Your  Store.  All  Have  Been  in  Actual  Use  With 
Success. 


[The  following  special  plans  for  booming  business  at  special  times  or  dur¬ 
ing  periods  of  natural  dullness,  have  been  collected  from  actual  experience  by 
Butler  Brothers,  of  Chicago,  and  are  reproduced  here  for  use  by  any  reader  who 
may  care  to  adapt  them.  The  strong  feature  about  them  is  that  they  have  all 
been  actually  used.] 


Here  1$ 
-Something- 
New 


The  Durham  Display 
Cake  Cabinet  was  invented 
•  and  perfected  by  a  grocer  to 
do  away  with  the  sample 
fiend,  who  makes  a  lunch  on 
cakes  and  crackers — at  your 
expense.  It  not  only  does 
this,  but  here  are  some  of  the 
other  things  it  does 

It  displays  cakes  and  crack¬ 
ers  to  the  best  advantage, 
acting  as  a  standing  advertise¬ 
ment  by  keeping  them  con¬ 
stantly  before  your  customeis. 

It  saves  time  and  labor  and 
prevents  mistakes  in  filling 
orders. 

It  protects  your  cakes  from 
dust  and  moisture. 

It  prevents  sampling — the 
saving  from  this  alone  will 
soon  pay  for  a  Cabinet. 

The  Durham  Display  Cab¬ 
inet  is  made  of  highlypolished 
oak,  is  light  in  weight  and 
occupies  but  little  floor  space. 

It  is  made  in  sizes  to  hold 
12,  1 6,  20  and  24  cans  of 
standard  size.  Special  sizes 
to  order. 

The  cans  rest  upon  pivoted, 
elevated  roller  trays,  being 
easy  to  slide  in  and  out  and 
cannot  get  out  of  order. 

You  need  and  can  afford  to 
have  one. 

Prices  for  the  asking. 

Durham  Display 
Fixture  Co. 

RICHMOND,  VIRGINIA 


A  Western  firm  brought  out  the 
somewhat  unusual  idea  of  having  a 
chain  of  sales  for  six  days.  Thus 
food  choppers  were  scheduled  for 
Monday;  washing  machines  for 
Tuesday;  bread  mixers  for  Wednes¬ 
day,  etc.  Quite  a  novel  idea  in  con¬ 
nection  was  the  offering  of  prizes  to 
boys  and  girls  for  obtaining  the 
signature  of  ladies  showing  that 
they  (the  ladies,  of  course)  read 
the  ad.  The  firm  offered  $3  to  the 
boy  or  girl  getting  the  most  signa¬ 
tures,  $1.50  to  the  second,  $1  to  the 
third  and  25  cents  to  each  of  the 
next  ten.  No  prize,  however,  was 
to  be  awarded  for  less  than  ten 
signatures.  The  aggregate  number 
of  signatures  received  was  1,885, 
and  the  matter  was  talked  of  a 
great  deal  in  the  town.  In  addition 
the  local  paper  wrote  up  the  affair 
and  printed  the  names  of  the 
children  who  had  won  prizes. 
There  is  no  reason  why  the  same  or 
similar  plan  cannot  be  used  suc¬ 
cessfully  in  almost  any  town  in  any 
line. 

*  *  * 

A  tea  store,  recently  opened  in  an 
Idaho  city,  gives  a  twenty  per  cent, 
rebate  coupon  with  every  purchase. 
To  emphasize  this  feature  during 
their  opening,  a  $1  bill  was  pre¬ 
sented  to  every  customer  who  made 
a  purchase  of  $5.  A  show  window 
was  filled  with  a  great  pile  of  paper 
money. 

*  *  * 

A  Connecticut  store  is  making  a 
hit  with  its  women  patrons  by  giv¬ 
ing  back  to  them  all  new,  clean 
money  when  making  change.  The 
practice  has  been  tried  for  some 
months,  and,  it  is  said,  attracts 
favorable  attention. 

*  *  * 

An  Ohio  store  held  an  anniver¬ 
sary  sale  lately  and  celebrated  the 
occasion  by  giving  substantial 
leather  purses  containing  money 
with  $5  and  $10  purchases.  The 
plan  was  thus  explained  in  an  ad¬ 
vertisement  :  “With  every  purchase 
of  $10  or  over  you  may  draw  a 
purse  from  a  basket.  These  purses 
contain  $1,  $2,  $2.50,  $3,  $4  and  $5. 


With  every  purchase  of  $5  and  up 
to  $10,  you  may  draw  from  a  basket 
a  purse  containing  50c.,  $1,  $1.50, 
$2,  $2.50.  Every  buyer  gets  a 
draw,  and  he  is  sure  to  get  a  prize 
of  one  of  the  above  amounts.  The 
man  buying  $10  worth  is  just  as 
liable  to  get  a  $5  purse  as  if  he  pur¬ 
chased  more.  Saturday  a  man  who 
bought  $5  worth  drew  a  purse  con¬ 
taining  $2.50.  Another  who  bought 
$10  worth  drew  a  $4  purse.” 

*  *  * 

A  Wisconsin  store  is  giving  a 
motor  cycle  to  the  holder  of  the 
lucky  ticket,  in  this  case  the  fiftieth 
drawn,  at  the  drawing  which  takes 
place  this  month.  A  ticket  is  given 
with  each  50  cents  purchased.  In 
the  first  six  weeks,  over  15,000  tick¬ 
ets  had  been  given  out. 

*  *  * 

An  interesting  example  of  cour¬ 
teous  treatment  of  a  competitor  was 
recently  shown  in  a  Massachusetts 
city  when  a  new  store  was  opened. 
One  of  the  local  stores  adopted  the 
unique  policy  of  advertising  the  fact 
in  advance.  It  extended  congratu¬ 
lations  and  stated  the  high  esteem 
in  which  the  promotors  of  the  new 
enterprise  were  held,  expressing 
good  will  and  best  wishes  for  their 
prosperity.  Such  a  broad-minded 
policy  certainly  was  the  best  kind  of 
an  advertisement  for  the  store  fol¬ 
lowing  it,  for  it  showed  the  public 
that  it  felt  it  had  nothing  to  fear 
from  its  competitors. 

*  *  * 

A  big  Illinois  store  gets  out  on 
certain  days  advertisements  of  “To¬ 
morrow’s  Best  Bargains,”  briefly 
describing  an  offering  from  each  of 
a  number  of  departments,  without 
illustrations  or  any  display,  save  the 
firm  name  cut  and  a  .very  brief  in¬ 
troductory  statement. 

*  *  * 

A  Michigan  firm  recently  found 
toilet  soap  a  very  successful  pre¬ 
mium.  They  started  a  nineteen-day 
sale.  The  feature  of  this  sale  was 
the  giving  of  a  ticket  with  every 
25-cent  purchase.  Four  of  these 
tickets  entitled  the  customer  to  a 
cake  of  toilet  soap.  One  gentleman 


and  his  wife  made  a  single  purchase 
of  $42,  getting  forty-two  cakes  0 
soap.  A  number  of  instances  wcr< 
known  in  which  purchases  wer 
made  by  customers  expressly  fo 
the  purpose  of  getting  the  soap 
The  last  day  of  the  sale  was  practi 
cally  as  good  as  the  first,  althougl 
it  was  prolonged  to  five  weeks. 

*  *  * 

An  Iowa  firm  has  recently  con 
ducted  a  “hidden  word”  contest  am 
found  it  one  of  the  best  plans  it  ha< 
ever  used.  The  words,  “you 
store,”  were  selected  as  the  hiddei 
words.  The  contestants  were  re 
quired  to  mark  the  ads.  by  under 
scoring  these  words  correctly  and  t< 
send  in  the  ads.  each  week.  On* 
hundred  dollars  was  given  in  prizes 
The  contest  lasted  about  a  month 
At  the  end  there  were  only  ten  0 
twelve  who  sent  in  the  ads 
The  winner  had  several  thousaiu 
ads.  correctly  marked  to  her  credit 
The  value  of  the  contest  is  that  i 
gets  a  large  number  of  people  in  th< 
merchant's  town  to  reading  his  ads 
carefully. 

*  *  * 

The  retail  stores  in  a  small  Cali 
fornia  city  are  making  strenuou: 
efforts  to  keep  trade  at  home.  Be 
cause  of  the  rapid  interurban  trol 
ley  service  it  is  a  great  temptatiot 
to  residents  to  go  to  the  big  near-In 
city  to  do  their  shopping.  To  mak< 
home  trading  more  of  an  induce 
ment  the  merchants  are  giving  pres 
cuts  with  each  purchase,  varying 
them  and  featuring  them  each  da\ 
in  their  advertising.  One  feature 
was  roller  skate  day  for  tlu 
children,  a  pair  of  roller  skatcj 
being  given  with  all  purchases  be¬ 
yond  a  certain  limit. 

*  *  * 

Twice  a  year  every  clerk  arc 
stenographer  employed  by  one  o 
our  Illinois  customers  receives  a 
check  proportionate  to  the  volume 
of  the  firm’s  business  and  the  em¬ 
ployee's  salary.  The  total  amount 
thus  paid  out  in  the  five  years  since 
the  plan  was  adopted  has  exceeded 
$4,000,  and,  owing  to  the  increasing 
business  of  the  firm,  the  dividends 
have  each  year  grown  larger.  The 
firm  declares,  however,  that  it  secs 
no  reason  to  feel  dissatisfied  with 
the  plan.  Like  other  good  things 
it  costs  something,  but  the  firm  be¬ 
lieves  it  has  profited  from  the  in¬ 
creased  interest  felt  by  all  those 
connected  with  it  and  by  the  cor¬ 
dial  relations  which  have  at  all 
times  existed  between  employer  and 
employee. 

(Continued  next  week.) 
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We  would  be  pleased  to  have  for  publication 
i  this  column  the  ideas  of  our  readers  upon 
ade  topics,  it  being  understood  that  we  do 
ot  hold  ourselves  responsible  for  any  views 
tpressed  therein.  All  communications  must 
e  accompanied  by  the  writer’s  name  and  ad- 
rcss  as  an  evidence  of  good  faith,  but  not 
ecessarily  for  publication.  All  inquiries 
•ithin  our  power  to  answer  will  also  be 
oticed  in  this  department. 


The  Rice  Campaign. 

Allegheny,  Pa.,  Sept,  n,  1907. 
Iditor  “Grocery  World.” 

Dear  Sir : — In  your  issue  of 
vugust  5  th  of  the  “Grocery 
Vorld,”  on  page  10,  under  the 
eading  of  “Big  New  Concern  to 
loom  Rice,”  you  give  the  address 
f  the  secretary,  Mortimer  S.  Bate, 
tew  York  City. 

This  proposition  of  package  rice 
iterests  us  very  much  and  I  would 
hank  you  very  kindly  if  you  would 
ive  me  the  proper  address  of  the 
fficials  of  this  company.  We  de- 
ire  to  take  this  matter  up  with 
hem. 

Yours  truly, 

Joseph  C.  Kane, 

Secretary. 

The  “Grocery  World”  regrets 
hat  the  only  addresses  it  has  are 
he  ones  given  in  the  original  arti- 
le.  One  of  the  largest  rice  con- 
erns  in  New  York  City  is  Orme, 
button  &  Co.,  perhaps  a  letter  to 
hem  would  bring  the  address. 

•I*  '(■ 

The  Jamestown  Exposition. 

Baltimore,  Md.,  Sept.  17,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — We  would  like  to  call 
rour  attention  to  the  Jamestown 
Exposition  and  especially  to  the 
mods’  Product  Building.  A  great 
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many  of  your  advertisers  have  dem¬ 
onstrations  there,  some  of  them  ex¬ 
ceedingly  handsome  ones,  and  we 
have  seen  little  or  nothing  in  your 
good  paper  regarding  this  exposi¬ 
tion. 

For  comparison  we  would  say 
that  it  is  far  ahead  of  the  Buffalo, 
and  really  one  of  the  most  interest¬ 
ing  expositions  that  has  ever  been 
held  from  an  historical  standpoint. 

We  have  entertained  at  our  booth 
more  literary  men,  professors, 
teachers,  army  and  navy  men  than 
ever  before  in  the  history  of  any 
exposition.  In  fact,  the  class  of 
trade  that  is  going  there,  to  a  large 
extent,  just  at  this  time,  is  a  very 
appreciative  trade. 

The  exposition  is  thoroughly 
worth  anyone’s  time  to  go  there 
and  it  will  repay  them  a  hundred¬ 
fold. 

The  cheap  newspaper  talk  which 
was  given  out  at  first  was  mostly 
uncalled  for,  and,  like  all  bad  news, 
travels  fast,  but  we  do  believe  it  is 
now  worthy  and  will  pay  you  to 
send  a  representative  there  and  get 
cuts  and  write-ups. 

With  kindest  regards,  beg  to  re¬ 
main, 

Yours  truly, 

McCormick  &  Co. 

The  “Grocery  World”  published 
an  article  on  the  Jamestown  Expo¬ 
sition  several  months  ago. 

*  *  * 

Wants  Package  Coffee  Ground. 

Chadds  Ford,  Pa.,  Sept.  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — I  inclose  you  a  few 
lines  that  I  have  often  thought  of 
doing.  It  is  the  season  of  year  now 
when  the  wonderful  Ariosa  is  hard 
to  grind  and  some  of  our  trade  don’t 
forget  to  say  “Grind  it  fine  please.” 
And  you  know  how  that  jars  one 
who  has  it  to  do  these  sultry  days. 
I  know  there  are  others  who  have 
the  same  kindly  feeling  towards  the 
Ariosa.  I  have  often  thought  the 


“Grocery  World”  could  get  the 
opinion  of  we  grocers  who  have  to 
wear  ourselves  away  getting  so 
little  out  of  this  package.  I  think 
the  grocers  would  be  thankful  if 
you  could  bring  it  about  so  it  would 
be  ground  before  packing. 

I  know  you  will  do  a  big  favor 
for  us  felows  who  have  to  have  it  in 
stock. 

Let’s  hear  from  the  grinders. 

Yours  truly, 

H.  K.  Gallagher. 

*  *  * 

Nordlinger  on  Coffee. 

New  York,  Sept.  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Allowing  for  the  de¬ 
lay  in  marketing  the  Brazil  crop, 
also  giving  due  weight  to  the  stor¬ 
age  facilities  in  the  interior,  we  be¬ 
lieve  to-day  that  not  more  than 
about  10,500,000  bags  will  come 
forward  at  Rio  and  Santos  during 
the  current  crop  year.  This  calcula¬ 
tion  is  based  purely  and  simply  on 
the  receipts  so  far,  after  allowing 
for  some  of  the  causes  which  helped 
to  make  them  as  small  as  they  were. 

In  addition  we  expect  about 
600,000  bags  of  Victorias  and 
Bahias  to  come  forward. 

In  accordance  with  the  best  in¬ 
formation  at  hand  there  will  be  a 
considerable  shortage  in  the  crops 
of  Central  America  and  the  East  In¬ 
dies;  so  that  we  are  not  justified 
in  expecting  more  than  3,000,000 
bags  of  mill  coffees  to  come  for¬ 
ward  during  during  the  present 
crop  year. 

Thus  a  world’s  production  of 
only  T4, 000, 000  bags  is  indicated, 
and  this  is  to  provide  for  a  con¬ 
sumption  of  17,500,000  to  18,000,- 
000  bags,  which,  if  our  figures  are 
correct,  would  bring  the  heretofore 
thought  of  precarious  and  hazard¬ 
ous  undertaking'  of  the  Sao  Paulo 
Government  (the  valorization  plan) 
much  nearer  to  a  successful  issue 
than  even  the  well-wishers  of  the 
Government  could  expect. 
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Should  another  small  crop  follow 
the  present  one,  which  is  the  cur¬ 
rent  topic  of  the  day — but  we  do 
not  share  in  that  belief — the  coffee 
trade  all  over  the  world  would  be 
compelled  to  draw  a  part  of  their 
supplies  from  the  Government  hold¬ 
ings,  which  would  naturally  imply 
an  advance  in  the  price  to  the  aver¬ 
age  cost  of  the  Government.  But 
a  small  crop  next  year  is  not  by  any 
means  assured.  The  spring  season 
in  Brazil  was  very  late  in  setting 
in.  On  the  other  hand,  the  trees 
had  a  long  and  beneficial  rest.  The 
soil  was  well  nourished  by  plenti¬ 
ful  rains ;  so  that  with  seasonable 
weather  conditions  from  now  on  a 
fairly  good  crop  can  still  be  raised. 
By  that  we  do  not  mean  a  bumper 
crop  like  last  year’s  (such  a  crop 
is  entirely  out  of  all  range  of  possi¬ 
bilities  with  the  weakened  condition 
of  the  trees),  but  we  mean  a  crop 
large  enough  to  fill  the  world’s  re¬ 
quirements. 

Yours  truly, 

Henry  Nordlinger  &  Co. 

*  *  * 

The  Spice  Market. 

Baltimore,  Md.,  Sept.  20,  1907. 
Editor  "Grocery  World.” 

Dear  Sir: — The  market  continues 
very  active  with  a  very  healthy  de¬ 
mand  throughout  the  list,  and  every 
great  improvement  in  the  general 
demand  will,  no  doubt,  have  its 
effect  on  prices. 

Pepper. — Prices  are  practically 
unchanged,  but  there  is  a  firmer 
feeling  in  the  market. 

White  Pepper. — Spot  stocks  are 
limited.  The  demand  is  very  good, 
prices  being  exceedingly  low. 

Cayennes  are  in  good  demand,  es¬ 
pecially  Bright  Chillies  for  pickling. 

Cloves. — Demand  very  steady ; 
cables  now  quote  higher  prices. 

Nutmegs. — Large  lots  have  been 
turned  over  during  the  past  week. 
Dealers  take  up  all  cheap  parcels 
offered. 


SUGAR  SYRUPS 


In  addition  to  our  Corn  and  Mixed  Syrups  we  carry  a  large 
line  of  Pure  Sugar  Syrups.  With  the  poor  fruit  crops  and 
high  prices,  we  look  for  a  big  demand  for  all  grades  Syrup. 


,1  OTTER  g^Qg 
208NMAWARE  AVE. 

AND  } 

209  N.  WATER  ST. 


XX  Sugar  Syrup — This  is  a  clear,  dark  red  color,  good  body  and  good  flavor,  .  .  .  price,  16c.  per  gal. 

Xcel  Sugar  Syrup — A  heavy-bodied  sugary  syrup,  good  flavor,  rich  in  saccharine  matter,  .  20c.  per  gal. 

AAA  Sugar  Syrup — Light-colored,  clear  and  sparkling,  good  flavor, . 24c.  per  gal. 

Grainy  Sugar  Syrup — Light,  cloudy,  sugary,  heavy-bodied,  a  fine  sweet  flavor . 30c.  per  gal. 

New  Century  Sugar  Syrup — A  real,  fancy  table  syrup,  light  color  and  an  extra  fine  flavor,  30c.  per  gal. 

A  FULL  LINE  OF  FANCY  AND  STAPLE  GROCERIES 


KIRK,  FOSTER  &,  CO. 


WHOLESALE 

GROCERS 
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Pimento  (Allspice)  is  very  firm, 
with  good  demand,  little  being 
offered  for  shipment. 

Mace. — Good  demand  for  all 
grades.  Prices  are  very  firm. 

Gingers. — We  note  a  better  de¬ 
mand  for  all  goods.  This  especially 
applies  to  African  and  Cochin. 

Green  ginger  root  now  in  good 
demand,  which  will  continue  for 
some  time. 

Seeds. — Celery  is  firm  and  the 
tendency  is  upward.  Caraway 
much  firmer  at  7J4  cents.  Cori¬ 
ander  seed  slightly  higher  and  will 
no  doubt  advance. 

Yours  truly, 

McCormick  &  Co. 

*  *  * 

The  Baltimore  Canned  Goods 
Market. 

No.  I. 

Baltimore,  Md.,  Sept.  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  demand  for  to¬ 
matoes  this  week  has  been  heavy. 
Packers  are  now  having  the  glut  of 
the  season,  and  a  good  many  toma¬ 
toes  are  going  into  cans.  Condi¬ 
tions  just  at  present  are  good  for 
packing,  though  of  course  it  is  im¬ 
possible  to  say  how  long  the  glut 
will  last.  The  present  supply  of  raw 
stock  will  enable  packers  to  work 
olf  their  short  orders,  and  may 
possibly  in  the  near  future  loosen  up 
things  somewhat  in  the  tomato 
market.  The  large  buying,  how¬ 
ever,  for  spot  as  well  as  future  de¬ 
livery  indicates  that  a  great  many 
more  tomatoes  are  still  wanted,  not¬ 
withstanding  the  unusually  heavy 
sales  which  have  already  been  made. 
Just  at  present  offerings  of  toma¬ 
toes  are  not  heavy. 

We  are  having  a  large  demand 
for  peaches  of  all  kinds,  but  it  is  a 
difficult  matter  to  fill  orders.  In 
fact,  we  are  only  able  to  fill  a  por¬ 
tion  of  the  orders  which  are  com¬ 
ing  in,  and  the  market  is  showing 
a  steady  upward  tendency. 

Apples. — The  market  is  in  strong 
shape  at  95  cents  per  dozen  for  No. 
3s  and  $3.15  per  dozen  for  No.  10s. 
Packing  is  going  on  slowly. 

Pineapple. — The  market  con¬ 
tinues  in  strong  shape,  owing  to 
light  stocks. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 
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during  the  balance  of  this  month. 
Up  to  this  date  the  tomato  canners 
have  had  about  all  they  could  do 
to  get  enough  raw  tomatoes  to  run 
their  canneries  a  full  day  and  many 
of  them  were  unable  to  do  so  be¬ 
cause,  with  the  exception  of  one  day 
during  the  week,  the  receipts  were 
not  large  enough  to  supply  all  the 
canneries  fully.  With  a  continu¬ 
ation  of  the  favorable  weather  the 
receipts  of  raw  tomatoes  should  be 
larger  next  week.  Meantime  the 
market  for  the  canned  article  shows 
a  very  strong  feeling  all  along  the 
line  and  they  are  worth  immediate 
attention. 

Again  this  week,  every  staple  ar 
tide  in  the  line  of  canned  fruits 
and  vegetables  was  active  in  this 
market,  and  there  does  not  seem  to 
be  a  weak  spot  in  the  whole  list. 
The  following  articles,  in  addition 
to  tomatoes,  were  all  quite  active 
with  a  decidedly  upward  tendency  as 
to  prices,  namely,  string  beans,  lima 
beans,  peas,  corn,  sweet  potatoes, 
apples,  peaches  and  berries  of  al 
kinds,  and  there  were  further  ad¬ 
vances  in  the  prices.  There  wil 
be  very  light  stocks  of  canned 
goods  left  in  the  hands  of  the  pack¬ 
ers  in  this  market  after  all  the  con¬ 
tracts  for  fall  delivery  are  filled, 
and  it  will  be  ten  long  months  be 
fore  the  next  packing  season  rolls 
around. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 


No.  2. 

Baltimore,  Md.,  Sept.  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  developments  in 
the  tomato  market  have  been  of 
more  than  ordinary  interest.  There 
was  a  continuation  right  up  to  the 
close  of  business  of  the  heavy  buy¬ 
ing  of  tomatoes  in  this  market  by 
Western  jobbers  and  canners  at  full 
prices,  and  many  of  the  orders  came 
from  the  centre  of  the  Western  to¬ 
mato  packing  sections.  Those  pur¬ 
chases  added  to  the  buying  by  job¬ 
bers  in  all  other  sections  of  the 
country  caused  a  very  active  and 
strong  market  and  the  outlook  i$_ 
for  a  continuation  of  the  activity 


First  Almeria  Grapes  on  the  Way. 

The  first  direct  boat  leaving  Al¬ 
meria  for  America  will  reach  New 
York  in  September  and  will  carry 
something  like  10,000  barrels  of 
Almeria  grapes.  The  season  is 
slightly  early  owing  to  excellent 
weather  conditions,  and  if  these 
continue  during  the  cutting  of  the 
fruit  buyers  in  the  United  States 
may  be  reasonably  sure  of  good 
fruit.  Reports  have  gone  forth  that 
the  total  number  of  barrels  this  fall 
would  reach  2,500,000,  but  the 
latest  advices  from  all  parts  of  the 
Province  indicate  that  the  sanguine 
expectations  of  two  months  ago 
will  scarcely  be  realized.  Conserva¬ 
tive  estimates  at  present  place  the 
total  crop  at  about  2,000,000  bar¬ 
rels.  The  Fruit  Shippers’  Asso¬ 
ciation  will  not  allow  more  than 
25,000  barrels  to  be  loaded  in  any 
one  boat  for  New  York,  since  the 
shipments  last  year  of  30,000  and 
40,000  barrels  in  one  steamer  did 
not  prove  to  be  favorable  to  good 
delivery.  There  will  also  be  direct 
boats  to  Boston  and  one  or  two  to 
Philadelphia. 


Some  One  Has  Said 

“Discontent  is  'fhe  Mother  of  Progress 
and  the  Ideal  is  its  Beacon  Light.”  Are 
you  discontented  with  the  progress  of 
your  business,  my  grocery  friend?  If 


you  are,  order  a  case  of  Mapleine.  It 
is  the  ideal  maple  flavoring  and  will 
act  as  a  beacon  light  of  trade  for  you. 
Mapleine  is  a  pure  vegetable  extract 
made  from  roots  and  herbs.  It  has  even 
a  more  delicate  flavor  than  maple  and  is 
unsurpassed  for  flavoring  bon-bons, 
cakes,  desserts,  ices,  etc.,  and  makes  a 
syrup  better  than  maple  at  a  cost  of 
SQ'Ac.  per  gallon. 

E.  E.  Harding  &  Co.,  Agents,  Phila. 

Chas  W.  Jacobs  &  Allison,  Agents, 
New  York  City. 

Manufactured  only  by  Crescent  Mfg. 
Co.,  Seattle,  Wash. 


Buy  Your  Coffee  Here. 

For  nearly  one  hundred  years  Samuel 
Wilde’s  Sons’  Co.  have  been  in  the 
coffee  business.  This  means  a  whole 


lot  to  you,  as  this  is  the  only  house 
business  to-day  that  dates  back  so  fa 
It  shows  that  the  firm  has  the  stabili 
based  on  long  years  of  honest  busine 
dealings,  otherwise  it  could  not  ha\ 
existed.  The  treatment  by  the  firm  J 
day  is  the  same  as  when  first  establish* 
and  their  cardinal  principle  is  that  eve, 
purchaser  receives  the  coffee  that  1 
buys — there  is  no  misrepresentation  an 
no  substituting.  In  addition,  the  gra* 
you  buy  to-day  you  will  receive  a  ye; 
from  now.  1  hey  are  large  importei 
and  always  have  in  stock  the  coffee 
prepare  the  various  grades  you  bi 
They  furnish  better  values  for  the  mon 
than  you  can  obtain  elsewhere.  Th. 
will  be  glad  to  furnish  samples  or  ha. 
a  representative  call,  and  their  addrt 
is,  Sain'l  Wilde’s  Sons’  Co.,  11  Dub 
street,  New  York  City. 


Useful  Facts  About  Groceries 

The  department  which  will  henceforth  be  conducted  under  the  above  head  is  bes 
explained  by  the  letter  which  appear,  below,  and  which  was  recently  sent  to  th 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  valu 
to  “Grocery  World”  readers,  a  short  educational  article  along  the  lines  indicated  w 
appear  under  this  head  from  time  to  time. 


Editor  “  Grocery  World.”  Vermontville,  N.  Y. 

Dear  Sir I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew 

SeaSOn  0f  tlle  year  il  was  marketedf  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “Grocery  World”  could  devote,  say,  half  a  column 
fo^work°  a  W°rk  °f  th  *  kmd  We  W°Uld  haVC’  in  8  llttle  wh'le>  long-looked- 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time 

Very  truly  yours,  N.  H.  Breckhnridgb. 


Grape  Sugar. 

This  is  the  name  given  to  solidi¬ 
fied  glucose,  and  may  be  produced 
from  the  same  substances  as  liquid 
glucose,  but  properly  from  grapes. 
The  methods  pursued  in  nearly  all 
the  refineries  are,  however,  now 
identical.  Wet  starch  obtained 
from  potatoes,  Indian  corn,  etc., 
is  boiled  in,  so  much  sulphuric  acid 
and  water.  This  acid  makes  part 
of  the  oxygen  and  hydrogen  in  the 
water  unite  with  the  carbon  in  the 
starch,  and  turns  it  sweet,  after 
which  the  acid  is  taken  out  with 
chalk. 

I  he  production  of  grape  sugar 
and  liquid  glucose  is  now  mostly 
carried  on  in  America,  where  corn 
is  most  plentiful  and  cheap,  but 
arge  quantities  are  also  made  in 
Germany  from  potatoes,  which  are 
specially  grown  for  the  purpose 
over  a  great  extent  of  land  in  cer¬ 
tain  districts. 

Green  Teas. 

The  finest  green  teas  consist  of 
the  young  unopened  leaf  buds  of  the 
tea  plant,  and  are  known  best  in 
England  as  Hyson,  Hyson  Skin, 
Young  Hyson,  Gunpowder,  Im¬ 
perial  and  Twankay. 

These  are  dried  by  a  quicker 
>rocess  and  at  a  higher  temperature 
t  lan  black  teas,  and  therefore  con¬ 


tain  less  moisture.  The  color  is  0 
should  be  entirely  due  to  the  rapi 
drying  of  the  fresh  gathered  leave.'- 
which  prevents  the  chlorophyl,  o 
natural  green  color,  undergoing 
much  alteration. 

In  curing  the  leaves  they  ar* 
worked  up  into  little  rolls  by  ban* 
and  roasted  in  dirty  copper  pan 
over  a  wood  fire  within  an  hour  0 
two  of  being  gathered,  usually  ii 
the  afternoon,  while  the  leaves  foi 
black  tea  arc  allowed  to  lie  in  heap 
for  ten  or  twelve  hours,  duriin 
which  time  they  undergo  a  sort  01 
fermentation  and  are  dried  ven 
slowly.  In  China  the  brightei 
green  leaves  of  the  hardiest  plant 
are  usually  selected  for  making  inti 
the  best  green  teas. 

Green  teas  are  prepared  very  ex 
tensively  in  both  China  and  Japan 

Groats  or  Grits.  ' 

These  are  the  seeds  or  kernels  of 
oats  which  have  merely  been  de¬ 
prived  of  their  exterior  integuments 
or  husk. 

This  decortication  is  generally 
done  in  mills,  some  of  which  also 
cut  the  grain  into  two  or  three 
pieces,  while  some  leave  the  grain 
in  its  proper  form.  They  are  used 
chiefly  for  making  gruel  and  for 
thickening  broths,  soups,  etc. 
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WANT  DEPARTMENT 


Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
colt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
iccompanied  by  ro  cents  In  postage  to  pay  for  remalilng  the  tame.  To  non-subscribers  the  price  Is  50 
ents  per  issue. 


WANTED. 


WANTED— To  buy  a  second-hand  Ameri- 
;an  slicing  machine,  cash  register  or  any 
>ther  good  grocer  fixtures.  Address  Gro- 
;er,  care  “Grocery  World,”  Phila.,  Pa.  14 

WANTED— Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ h 


FOR  SALE. 


FOR  SALE — Store  doing  $200  cash  busi¬ 
ness  weekly ;  will  sell  for  $ 500 ,  including 
stock  and  fixtures.  Will  stand  investiga¬ 
tion.  Floor  space,  16  x  75  feet ;  ten-room 
nouse,  all  the  latest  improvements  ;  rent, 
$25  per  month.  825  E.  Baltimore  street, 
Baltimore,  Md.  14 

FOR  SALE — Thirty-five  hundred  dollars 
for  two  buildings  and  stock  ;  buildings  have 
1 7  rooms  ;  floor  space,  20  x  68  feet ;  subject 
to  ground  rent  of  $ 60  per  year.  Cause  of 
selling,  ill  health.  Louis  Siegel,  1318  E. 
Fayette  street,  Baltimore,  Md.  14 

FOR  SALE — Store  and  dwelling,  stock 
and  fixtures  ;  doing  good  business ;  good 
opportunity  for  right  party ;  good  reason 
for  selling.  Address  120  Mill  street,  Mt. 

Holly,  N.J.  13 

FOR  SALE — Potatoes  and  apples  in  bar¬ 
rel  lots  direct  from  my  own  field.  John 
Brower,  Jr.,  Herndon,  Pa.  13 

FOR  SALE — Stock  general  merchandise 
and  fixtures;  new;  good  cash  trade  ;  grow¬ 
ing  business ;  store  room  and  house  for 
rent ;  store,  20  x  42  ;  second  floor,  20  x  30 ; 
big  cellar  ;  population  500,  thickly  settled 
farming  community ;  established  50  year's  ; 
good  reason  for  selling ;  will  inventory 
$3,000.  For  further  particulars  call  or  ad¬ 
dress  P.  W.  Aughenbaugh,  Dover,  Pa.  13 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
10 per  cent.  Owner  going  intoother  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $r,5oo.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 


1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  269. — In  Chestnut  Hill,  Philadelphia. 
Store  15  x  30  feet.  Weekly  business,  $350, 
two-thirds  cash.  Stock  about  $800.  Uses 
one  team.  Dwelling  connected  for  rent,  if 
wanted.  This  business  nets  15  per  cent, 
clear.  Death  of  partner  compels  sale. 
Price  inventory. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  29o.--In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold, only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  S:ock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $1,000. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

No.  304.— In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  good  profits. 
This  business  nets  $3,000  a  year  above 
everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 
moderate  and  store  thoroughly  sound  and 
prosperous.  Dwelling  connected.  Owner 
is  a  widow  and  has  neither  taste  nor  exper¬ 
ience  for  the  grocery  business.  Will  sell  at 
inventory.  An  extremely  unusual  chance. 

No.  307. — In  select  part  of  West  Phila¬ 
delphia.  Store  15  x  30.  Does  $250  weekly, 
nearly  all  cash.  Stock  $50o-$6oo.  Clean 
net  profits  15  per  cent.  Real  estate  if 
wanted.  Owner  is  a  woman  and  wants  to 


retire.  Price,  inventory.  A  man  can  easily 
double  this  business. 

No.  30S. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  309  — In  nearby  aristocratic  Phila¬ 
delphia  suburb.  Store  20  x  60.  Does  $40,000 
per  year  to  best  trade.  Stock  $2,500.  Uses 
three  teams.  Actual  net  profits  8  per  cent. 
Good  dwelling.  Owner  las  been  ill  for 
years  and  now  must  retire.  Price,  inven¬ 
tory.  This  store  has  been  established 
sixteen  years. 

No.  310. — In  West  Philadelphia.  Store, 
18  x  20  feet.  Does  $200  weekly,  two-thirds 
cash.  Stock,  $200  to  $250.  Uses  no  team. 
Dwelling  connected,  for  sale  or  rent.  Net 
profits  15  percent.,  and  business  thoroughly 
established.  Will  sell  for  $500,  lump  or 
inventory.  Cause,  sickness  in  family.';  psr 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 
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o  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

0  d 


00000000000000000000000000 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profils,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $r,8co,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13%  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells  ; 
ioo  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000 cash  or$4,5Co 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland.  Oregon. _ tf 

WANTED — Grocery  clerk;  counter  hand 
and  first- class  solicitor;  one  who  is  used  to 
first-class  trade,  for  suburban  store  near 
Philadelphia;  good  wages  to  the  right  man. 
Address  S  29,  care  “Grocery  World,” 
Philadelphia.  14 


SITUATION  WANTED. 


WANTED— Position  in  grocery  store  with 
reliable  firm;  twenty-two  years  of  age; 
three  years’  experience  ;  best  of  reference 
from  former  employer.  State  salary  paid 
when  addressing.  G.  9,  care  “Grocery 
World,”  Philadelphia,  Pa.  13 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


“Make  a  Front” 

Good  advice  though  a  little  slangy 
Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  jour  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  GOLOB 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  aud  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &r  RICHARDSON  CO.,  Burlington,  Vt. 


ji|||You  Can’t  Cut  Out 

K||ir  A  BOU  SPAVIN  or 

@-5/  THOROUOHPIN,  but 

I  ABSORBINE 

f||a  will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
c fig  blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
— *■  free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  1*.  II.  F„  9  Monmouth  St..  Springfield,  Mass, 
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GROCERY  WORLD 


Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


“An  Emblem  of  Purity” 

Carter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


this 

is 

‘Club  Cocktail’ 

Pineapple 

time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices.  ^  — 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 


R. 


DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FRUIT 


foreign  and  domestic 

Under  the  direction  oi 

R.  DAETWYLER  &  CO., 

N.  EC.  Cor.  CallowEiill  and  Newmarket  Streets 

 A 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  September  23d.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  io  hands,  extra  fancy . 

Selected,  io  hands,  . 

Selected,  9  hands,  packed  1  in  barrel . $1.65 

Selected,  9  hands,  packed  2  in  crate .  1.50 

Selected,  8  hands,  packed  1  in  crate . 1.15 

Selected,  8  hands,  packed  2  in  crate . ..."  lio 

Selected,  8  hands,  packed  3  in  crate . .  .  ."  I  OO  per 

Selected,  7  hands,  packed  1  in  crate . 7. . 80  per 

Selected,  7  hands,  packed  2  in  crate . '.....  75  per 

Selected,  7  hands,  packed  3  in  crate . .  .70  per 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands 
Selected.  8  hands 


per  bunch 
per  bunch 
per  bunch 
per  bunch 
bunch 
bunch 
bunch 
bunch 


.  1-35  per 

Selected,  7  hands  . *  65  per 


bunch 

bunch 

bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box  . . . 

Fancy,  112  size,  per  box  . .  .  .  .  .  .  .  .  .  . 

Fancy,  126  size,  per  box . ’  .  ’  ”  ” 

Fancy,  150  size,  per  box  . .~7fT. ....... . 

Fancy,  176-200-216  . .  .  .  .  .  .  . 

Fancy,  250-288  . .  . 

Extra  Choice,  80  size,  per  box . . 

Extra  Choice.  96  size,  per  box . . 

Extra  Choice,  1 12  size,  per  box . 

Extra  Choice,  126  size,  per  box . 

Extra  Choice,  150  size,  per  box . . . . 

Extra  Choice,  176-200-216,  per  box  . .!!!!!! . 

Extra  Choice,  250-288,  per  box  . ’ 


3-50 

375 

4.00 

450 

5-25 

5-50 

5-50 

3-25 

350 

3- 75 

4- 50 
5  00 
500 
500 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . . 

Fancy  California.  300-360  size,  per  box . L  L . 

Fancy  Messina,  300  size,  per  box  . 

Fancy  Messina,  360  size,  per  box  . 4  00 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . ]  ‘  ] .  3  so 


to 


5.00 
5.00 
4.00 
to  4.00 


CALIFORNIA  DECIDUOUS  FRUIT. 

Fancy  Tokay  Grapes,  per  4-bas.  crate .  e0 

Choice  Tokay  Grapes,  per  4-bas.  crate . .  .  ."  t  31- 

Fancy  Malaga  (white),  per  4-bas.  crate . .  .  .  1  50 

Fancy  Blue  Plums,  per  4-bas.  crate .  ’  j  ,\.0 

Fancy  Red  Plums,  per  4-bas.  crate . . .  .  .  .  .  150 


to 

to 

to 

to 

to 


1  75 
1.50 
i-75 
1.50 
2.00 


FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel... 
Choice  Prime,  per  barrel. . 
rancy  Medium,  per  barrel. 
Choice  Medium  per  barrel. 


ONIONS. 


REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper... . 

Strictly  Fancy  Yellow,  per  hamper . 

Bermuda.  Prime,  per  crate . . 

Fancy  Valencia  Onions,  per  crate . 


1  15 


; 


VEGETABLES. 


We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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GROCERY  WORLD 


IALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

±ny  subscriber  to  the  “ GROCERY  WORLD”  ivho  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
backed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

'A"  Java . 26 

‘B”  Java . 

iQ**  Java . . .21 

Java  and  Mocha  Blend . 24 

8 — Java  and  Mocha  Blend . 22 

■A”  Mocha . 24 

‘B”  Mocha . 22 

•C”  Mocha . 20 

uagoayra  (Washed  Caracas) . 18 

‘B”  Maracaibo . 12 

•A”  Santos . 18 

‘B”  Santos . 18 

‘C”  Santos . 14 

Peaberry  Santos . 14 

‘A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arouckle’s,  100  lbs.  to  case . . . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . . . 

No.  28  Imperial . 

Best  Imperial . 

No.  25  Oolong . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . . 

Japan . 

Heno  V,  and  y,  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Teal- 
Green,  Black  and  Mixed,  and  Vi  lb- 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2 doz .  145 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

Wagner’s,  3  lb. ,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 50 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb  ,  2  doz . 85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Rowe  &  Qo.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . . .  1.50 

Rob  Roy,  2  lb.,  2  doz .  l.oo 

Pin  Money,  petits  pois,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb  ,  2  doz .  1  00 

Little  Darling,  2  doz .  1.30 

Pumpkins— 

3  lb.,  2  doz . 85 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz .  1 .01 

Standard,  3s,  2  doz . 9> 

Gallon,  )4  doz .  3.00 

Fair  Quality,  3s . 90 

2s,  2  doz . 75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . .  2.10 

Clover  Leaf,  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . : . 

Jockey,  1  lb.,  tall,  4  doz .  1.40 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  y2  lb.,  flat,  4  doz .  1.25 

Crab  Meat — 

l/2  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  14  lb.,  flat,  8  doz .  2.40 

Gold  Label,  J4  lb.,  flat,  8  doz .  2.b0 

Beaver,  J4  lb.,  flat,  8  doz .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz„  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

54  oil,  100 . ......  6.00 

Gold  Label,  34  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  54  oil,  100 .  4  00 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
54  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 65 

Lederney  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

34  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

34  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans . . .  3.50 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  Elizabeth,  boneless,  100 cans 
54  Oil  Imported — 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Perdoz. 


Apples,  3  lb.,  2 doz .  110 

Blackberries,  2  lb.,  2  doz .  l.iO 

Blueberries,  2  lb.,  2  doz .  1-15 

Cherries,  2  lb.,  2  doz .  1  -50 

Gooseberries,  2  lb.,  2  doz .  1. 35 

Pie  Peaches,  3  lb.,  2  doz .  1  45 

Pears,  3  lb.,  2  doz .  1-40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz..., .  1  35 

Strawberries,  2  lb.,  2  doz....; .  1.40 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  254  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . ■; . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package.  36 . 

Bulk,  25  lbs . .r . . 

New  Figs — 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates — 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels,  50  lbs . 

Seeded, 36 1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.11 
.12 


.15 


.01 

.10 

.20 

.06 


0754 
.07 
.  0654 
•  06  >4 


2.10 


.1154 


RICE.  (Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 0654 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0454 

Japan,  100 lb.  sacks . 05J4 


SALT.  Per  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

tobag .  2.15 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.25 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 0634 

Imported  Lima  Beans,  about  90  lbs.  to 

s&ck . .06^ 

Split  Peas.  210  ibs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  O . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 29 

Gold  Medal . 30 

King  Syrup . 30 

No.  12  Syrup . 18 

No.  6  Amber  Syrup . 27 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.75 

California  Amber  Drips,  254  lb.  cans .  2.00 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.30 
California  Amber  Drips,  54  gal .  cans,  1  doz.  1 . 95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered..— .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4.80 

No.  1,  A .  4.75 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  3  85 

Eagle,  4  doz . . .  6.25 

M  agnolia,  4  doz .  4.20 

Red  Cross,  4  doz .  4 . 10 

Star, 4  doz .  4.20 

Dime  Brand,  4  doz .  3.55 

Lion, 4  doz .  4  20 

Premium,  4  doz . .-y .  3. 85 

Hires’  Silver,  4  doz .  4.15 


EVAPORATED  CREAM.  Case. 


Gold,  double  size  can,  4  doz .  4  CO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2  .9) 

Peerless,  small  size,  4  doz .  2  00 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2. 75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5 gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  W’hite  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2'/2  boxes 

n r  1  Ofl  horc  Rnct  Snort  f roo  A  OA 


Buffalo  Oleine .  60  z.40 

Washday . 120  2.20 

*Bee . 100  3.90 

*Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3 . 50 

♦Fels-Naptha . 100  4.00 

Hoefner's  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy . 60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 


♦5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box. 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  largesize .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

|  Glycerine . per  doz.  40 

|  Jap  Rose .  50  3.75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 


•Fail-bank’s . 

Sapolio . 

Wrigley's . 

Wrigley’s . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Armv  and  Navy  Compound . 

Finota  Star  Polish . 

1  Silver  Sand . 

|  American  Scourer . 

I  Bon  Ami,  10c.  size . 

|  Brooks’  Crystal . 

\  Hoefner’s  Crystal,  with  spoons 


Bars.  Box. 

.  50  1.88 

. 3  doz.  2.25 

. 100  3.50 

.  50  1.80 

. 100  3.50 

.  60  2.25 

.  50  2.00 

. 4  doz.  1.80 

. 100  3.85 

.per  bbl.  2.50 

.  100  3.75 

. 3  doz.  2.50 

. 100  3.90 

.24  pkgs.  1. 00 


34 


GROCERY  WORLD 


NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40@45 

Choice,  barrels .  .38 

Good,  barrels . 26@.30 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 46@.50 

Prime .  .40 

Good . 28®. 35 

Ordinary . .22 

Blended,  fancy .  .84 

Blended,  choice .  .80 

Blended,  good .  .28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

8ugar  Syrup- 

rare,  extra  fancy . - . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 28®.  30 

Tins,  2-lb. ,  2  dozen . per  case,  1 . 95 

Tins,  2%-lb.,  2  dozen . per  case,  2.25 

Tins,  8-lb. ,  2  dozen . per  case,  2. 50 

Tins,  5-lb.,  1  dozen . per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 .  23  00 

Shore  2s,  count  225@250 .  25.00 

Medium  Irish 2s,  count  450 .  17.00 

Norway,  count  400@450 . . 

Norway,  count  300@350 .  18.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish —  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28@.35 

Choicest . 45@.65 

mperial — 

Common  to  fair . 20®. 25 

Superior  to  fine . . . 30@.85 

Extra  fine  to  finest . 40@  .45 

Choicest . 60@.55 

young  Hyson- 

Common  to  fair . 15®  .18 

Superior  to  fine . 22@ .  30 

xtra  fine  to  finest . 35@.40 

aoicest . 45@.60 

Hyson- 

Common  to  fair .  @12% 

Superior  to  fine .  @18 

Extra  fine  to  finest .  @  .25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@  .25 

Extra  fine  to  finest . 28@.30 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 20@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired — Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . — @45 

Dust .  @.12% 

•mg— 

mon  to  fair .  @ .  16 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 14@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@.35 

Choicest . 40@.60 


ROASTED  COFFEES. 


Java— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . . 

Old  Government— Prime . 

Old  Government— Good . 

luiiiatioLi . 

African . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

Utguayra— 

Caracas— Finest . . . 

Caracas— Choice . „ . 


.84 

.27 

.25 

.23 

.21 

.20 

.20 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Peaberry— 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . .  .16 

Rio— Fancy . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choice . 16 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 13% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Whole,  bags  or  barrels. 

Allspice . 

Cassia  buds.. 


Per  lb. 
.07 
.30 
.10% 
.17 


Cinnamon,  Mats . 

Cinnamon,  Twalo . 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon .  .80 

Cloves,  Zanzibar . .  .  19@ .  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.36 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned . ..  .17@.19 

Ginger,  Cal  cutta .  .08 

Nutmegs,  75-  80s . 25®  35 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140s . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@.19 

White  Pepper,  fancy .  25@  .30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 39% 

Black  Pepper  .. . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  .Per  doz. 

Extra  white  2%s, unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  8s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  3s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2.25@2.50 

Fancy-  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  28,  fancy . 1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 75@  ,J0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2. 10 

Extra  Sifted  2s .  1.60@1.75 

81fted2s .  1.30@1.85 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1 . 15@1 . 20 

Soaked  2s . 75®  .8) 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . 75@  .90 

Pumpkin- 

Fancy,  8s. . 85@1.15 

Fancy,  gallons .  2.75 

Souash— 

Fancy  Ss .  1.15 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.50 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-in.  cans,  standard  New  Jersey...  1 . 15 

Standard  Maryland ,  No .  3 .  1.00 

2-lb.  cans . 75®. 80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars. . 

Roots 

Fancy  Btrawberry  8s .  1 . 50@1 . 75 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  3s . 90@1 . 00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.50@1.75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  doz. 

Fancy  3s .  3.  SO 

Extra  2%s .  3  20 

Extra  standard  2%s .  2  65 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s .  4 . 40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s .  8 . 00 

E x tra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  3.75 

Extra  2%s .  3.00 

Extra  standard  2%s . 

Fancy  Ss . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  3.75 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  8s .  8. 50 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Choice  New  York  2s...... .  1 .50 

Choice  New  York  8tate  2%s .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2.00@2.20 

Sliced  or  grated  Is .  1 .00@1 .10 

Pie,  grated,  gallons .  3.60 

Singapore  l%s .  1.15@1.25 

Plums,  egg,  3s . 

Plums,  gage,  Ss . 

Apples— 

Gallons .  3.25 

Strawberries— 

2s,  fancy .  2  50 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  1.80 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1.25@1.  S5 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2  90 

Sardines— 

Domestic%s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .15 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 
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Loose  Raisins—  Per  1 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15  @.lf 

Layers, 2%-in.,  10  lbs .  .09 

2%-in.,  12  lbs . 

2%-in.,  12  lbs.. . 

2-in.,  12  lbs . 

Currants— 

Fancy,  1-lb.  cartons .  .10 

Cleaned,  1-lb.  cartons,  choice .  .09 

Bulk,  choice,  50  lbs .  ,0M< 

Natural,  choice .  .07% 

Citron- 

According  to  quality . . . 17  @.20 

Lemon  Peel- 

According  to  quality . 11  @.12 

Orange  Peel- 

According  to  quality . ll%@.12% 

Fard  Dates- 

60  lbs.,  bulk . 06  @.07 

1-lb.  pkgs.,  30-lb.  case .  .09 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 .  .14 

30x40,  choice .  .10  % 

40x50,  choice .  .09% 

50x60,  choice .  .07% 

60x70,  choice .  .07% 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70  ,  80x  90 . .' . > 

70x80.  90x100 .  .05% 

Prunes  in  cartons— 

Fancy  40x  50 .  .11 

5Gx  60 .  .10 

60x  70 .  .09% 

70x  80 .  9 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs .  .11 

Fancy,  1-lb  cartons . 

Prime,  50  lbs .  .10% 

Choice,  1-lb.  cartons .  .12 

Peaches— 

Fancy,  peeled,  25  lbs .  .27 

Unpeeled,  fancy,  25  lbs .  .14 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs .  .26 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs .  .24 

Royal,  choice,  25  lbs . 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lbs . 

Valencia,  28  lbs . 36 

Flot,  shelled . 

In  shells— 

California  P.  S.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs.... . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . . 

Long  Naples,  110  lbs . 

Ppphtir— 

Polished,  80  lbs . 16 

Louisiana  Paper  Shell . 

Walnuts— 


@ 


50 

.40 


.25 

.16 


•  12% 


.12 

.14' 

.19 


Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.13 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

.17 

Extra  "choice,  boxes,  25  lbs . 

.13  V 

Choice,  bags,  125  lbs . 

.12% 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@1S.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18.00 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12  00@20.00 

Mushrooms,  %s,  accord'g  to  qual.  25.00® 35 .00 
Mushrooms,  %s,  accord’g  toqual.  15.00@18.00 
.String  Beaus,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per’  b . 06®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

.  "ihicriber  to  the  “GROCERY  WORLD  ”  who  is  tunable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  Journal  by 
dny  subscriber  to  thU  ^  „  heino  yndernood  that  all  prices  are  street  to  market  fluctuations. 


advances. 


Column. 


?ub  Butler . 

Eggs . — 

iorn  Meal . 

kinback  Hams . 


DECLINES. 


Column. 


ADDITIONS. 

Nicelle  Olive  Oil.. 


TII&I  ill)  IlilUES  ETlfiimiB  TOD  BUT. 

Standard  Weight*  per  Bnuhel. 

Marrow  Bean* . ... . . . to  lb* 

Medium  Beaus. ...... ................. ....... .............  »...6o 

Pea  Beans . „ . to  “ 

Red  Kidney  Beau*..  ###**#**** #*### *####*••** •*•#•#***##*•*•  5® 

Hominy  . . 5®  " 

Pease  . . to  ' 

Barley . +8  “ 

Potatoes. . 5? 

Flaxseed..  ••senses** ********* *• 

Onions . 

SheUbarks  . . 


•58 

::54 


COL. 

yifB  UffH  DiAwif|i****M*>33 
,,,••••«••*•••••«••••••  ••••••  *47 

ftmmttnltkm  .**•■•• . * .  4 

4j(1«  Qrtl>llm»iM . .  5 


gig  fiul  Twin*  Holder*.....  33 

Biklnf  PowdtiM . •••••••♦•  5 

Barley . . ~a9 

Baskets . — •** 

Bath  Brick  ••••••*•*  ••••••  ••••••••59 

Beans  . . *9 

Blacking,  Shoe . 6 

Bluing. - .  6 

Borax . 

Brooms  .*••••••••»••••••••  •••••••••®  ^ 

Brashes . ®3 

Buckwheat  Flour . 

Bung  Borers . 33 

Butchers’  Sundries . —44 

Batter  Dishes . to 

Butter .  7 

Batter  Color . 47 


Camphor . 

Candles . 

Candles . 

Canned  Goods . 

California  Fruits . 

Vegetables . 

Fish . 

Pie  Fruit . 


•47 

,.15 


COL. 

Sardines .  1 3 

Meats  — . J3 

Soups  .....o...... 1 5 

Can  Openers . 33 

Capers  . . . . . 

Caps,  Gun. . 4 

Catsup  •  ••••••Htt**SS«HSMM44HSstG 

Cereal  Specialties . ...... 

Cereal  Coffee . . . 3i 

Cheese  ......m.......«.»  .........  *7 

Chocolate  and  Cocoa . —17 

Chewing  Gum... ...... 

Cider  . . .,Mi.....MM.Se 

Clothes  Pins . 6s 

Cocoanut . 

Codfish. ....... .......... 

Coffee . 

Essence . - . 

Chlci 
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Chicory .  3 

Coffee  Mills . 31 

Cooking  Herbs .  8 

Condensed  Milk . »o 

Cream . 

Condensed  Mince  Meat . 38 

Corn  Meal . >9 

Corn  Starch . . . —.58 

Cottolene . *6 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc . *a 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 00 


Dressed  Meats.. 
Drugs,  Grocers' . 


Eggs . ..... 

Essence  of  Coffee., 
Extracts.. 


••••H******«mi 


Fancy  Groceries . — . *7 

Farina . . —..*9 

Farinaceous  Goods . . »9 

Faucets . — . —33 

Canned  Fhhm^..,.........*h 

Fixtures . 3s 

Flour . 38 

Flour,  Self  Rising.. . *8 

Flour,  Buckwheat . »8 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


COL. 

Ink....... . —37 

Insect  Powder . 48 

Ironing  Wax. . 59 

Jams. . 4® 

Jars  and  Jar  Rubbers . 7 

Jellies . . . 46 

Junket  Tablets . ......90 

Ketchup— . .16 

Lamp  Goods... . —37 

Lard...— ...i— 44 
Lemons  and  Orange*.. . 


Licorice  . . . 47 

Lime . . . . . 37 

Live  Poultry ....... ....—45 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel. . — . 34 

Maple  Sugar  and  Syrup. ..  60 

Matches . . . —37 

Measures- - - 33 

Meat. . 44 

Mince  Meat _ — . . ...38 

Molasses ............. .......—bo 

Mucilage . 59 

Mustard . 57 

Mustard,  Prepared . . 37 

Marmalade . 46 


Noodles,  Egg . 29 


COL. 

Nuts  •«••••••*********** *******  ****** 

Oat  Meal.. . . . *9 

OU*. . . . 39 

Oil,  American . .....40 

Olive  Oil . . 

Olivet . 39 


Paper  *••*#**•  *•*#•#*#•••*•  ##*e##*#*4^ 

Paper  Bags.......... . 41 

P  eannts  . . . 

Peaa,  Dried . . . 29 

Pepper  Sauce. . . . ..$■ 

Pickles  . . 42 

Pickled  Meats . 4* 

Plum  Pudding. . . .46 

Pork  and  Beet. . —.....43 

Potash . . 37 

Potato  Chips . . . ...42 

Poultry  Seasoning - 45 

Poultry,  Dressed  ,....—45 

. »*"4S 

r~— 46 

. . 31 

. 47 

. 30 

. 51 

. *9 

,29 


Poultry,  Live.. 

Powder,  Rifle , 

Preserves - - 

Provision*....., 

Puddlne  ...... 

Putty . «— 

Rennet. . 

Rice . . . 

Rice  Flour . 

Rolled  Oats . . 

Root  Beer... . 53 


Sago . . *9 

Salad  Dressing. . — -J» 

Sal  Soda. . .........•••••••..fa 

Sale. . .—5* 

Sapollo . . ...54 

Sardines........ . >3 

Sauce  »"d  Condiments . 3* 

Saner  Kraut... . 46 

Scales  . . 32 

Scoops,  Grocers’ . 33 

Scouring  Soap . 5s 

Seeds . 53 

Shoe  Dressing .  6 

Shot.. ...... ...... ........ ......  4 

Smoked  Fish ............... ...34 

Soap,  all  kinds . 54 

Soda,  Bicarb . ...53 

Soft  Drinks . 53 

Soups . . . >5 

Specialties . 54 

Spices . 55 

Whole . 37 

Starch . 58 

Stove  Polish . 58 

Soap  Powders . 55 

Segars . 64 


COL 

Sugars. .  r 

Sulphur . 47 

Sundries . 59 

Syrups . to 


Tacks  . . . . SC 

Tapfoca . . . j  ■ 

Ter . . 

Teas . . 

Tobacco,  Chewing . 6 

Smoking . . 64 

Tobacco  Cutters... . 33 

Tubs . 6s 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 

Vinegar . 


3* 

•43 


Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . 

Wheat  Flour. . 

Wrapping  Paper... . 

Wringers,  Clothes. . 

Woodenware,  Sundries. 
Witch  Hasel . 


Yeast  Cakes.. 


..6a 

.39 

..99 

..19 

-41 

.61 

...48 


Confectioner*’  Losenge . . . 

“  Powdered . . . 

“  Crown  A . 

«  Crystal  A . . . 

<•  Coarse  Granulated . 

Eagle  Tablet* . — • 

Crystal  Dominoes . . . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . 

Fine  Granulated . . . . 

<«  In  50-lb.  bags  packed  2  in  100- 

lb.  bag . . . 

••  In  25-lb.  bags  packed  4  In  100- 

lb,  bag . ••• 

*«  In  10-lb.  bags  packed  10  In 

100-lb.  bag . . 

«  In  5-lb.  bags  packed  In  bbls... 

«  In  5-lb.  bags  packed  In  100-lb. 

“  In  ’.Tb  .  bags  packed  in  bbis. ... 

11  In  2-lb.  bags  packed  In  100-lb. 

bags . 

"  In  2-lb.  cartons  in  cases . 

In  2-lb.  paper  packages  In 


5*5 
5*  *5 
5-45 
5.10 
5-35 
6.38* 

7-35 

5.80 

535 

5.20 

5«° 

5.20 

5.10 

5.10 

5«5 

5-»5 

5-*5 

5-3° 

5-3° 

5  40 

5-40 

5-3° 


Moyuhi — Good . . .  *7  ©  3° 

Fine .  35  ©  4«» 

Choice . . . ••••  45  ©  5° 

Choicest.  ...••••••••• . .  @  55 

Ihpbrial— Superior  to  fine .  15  &  20 

Choice  to  extra .  22  @  *5 

Choicest .  3°  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  extra .  *8  @  30 

Choicest .  35  ©  4° 

India — Common  to  Fine . 17  ®  38 

Cxylon — Common  to  Fine .  17  ®  4° 

English  Breakfast — Fair  to  Good .  t4  @  15 

Choice  to  Extra .  *8  @  28 

Choicest . 3°  @  40 


cases . 

TEA. 

Per  lb. 

)apans — Pan-fired — Common  to  Fair.. 

Fin* . 

Choicest . 

Formosa — Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow — Common,  cargo . 

.  17  ©  23 

.  24  ©  28 

.  30  ©  3* 

. .  22  @  35 

. .  so  <3  50 

.  13  ©  16 

Superior . 

Fine . . . 

Gunpowder— Choice  to  Extra . 

Choicest . 

.  »9  ©  35 

PACKAGE  TEAS. 

LIpton’s  Teas— 

Ceylon  and  India,  No 


Per  lb. 


In  X  &  lb.  In  34  lb. 


45 

•  4° 
•35 

•  45 

•  4« 

•  45 

•  4° 

•  45 
4° 


•47 
•  4* 

•37 


Black  and  Green, 

it  it 

English  Breakfast, 

Formosa  Oolong, 
a  11 

Counter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  >2.00 
Tetley's  Tea—  Per  ">■ 

lb.  or  lb.  In  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  r,  Buff  Label,  “  “  . to 

Ex.  Gold,  “  “  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Snn-Flower . 

Mixed  (Green  and  Black),  “  . 

Formosa  and  Oolong,  “  . 

Sun-Flower,  roc.  sample  sire,  36  in  carton, 

all  three  grades . per  doz. 

Carlcol  Blend,  Martlndale  &  Co.  :— 

5-lb.  Sliver  Sacks . 

1 -lb.  “  . 

54-lb.  “  . 

34-lb.  «  . 

Lt-lh  *'  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  “  “ 

54  lb.  silver  bags .  “  * 

54  lb.  silver  bags . "  " 

Packed  in  cases  containing  100  pounds. 

McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  10 . s5 

No.  25 .  200 

No.  . .  4.00 

No.  100 . 8.00 


AMMONIA. 

Purple  Ribbon  Brand,  16  os.,  2  doz.,  por  doz.  .85 
>•  “  “  quarts,  1  “  “  1.40 

It  It  It  It  2  **  **  1.40 

«  <<  *>  54  gals.  1  "  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

“  quarts,!  “  .  “  -9° 

<e  it  2  “  . . *•*•**  “  .90 

«  Kgals.x'1  . per  bbl.  s.8o 

Violet,  pints,  a  dox . per  dox.  .85 


AXLE  GREASE. 

trazer’s,  15  lb.  pails . 

Frazer's,  boxes,  54  gross . per  grost 

Mica,  54  gross .  “ 

Peerless,  54  gross . . . 


.80 
9.25 
8.40 
4  *4° 


•  5° 
.50 
■5° 

.90 

Per  lb. 
.22 

.2*54 

*3 

*3* 

*5 

.18 
•19  , 
.1954 
.20 
.21 


BAKING  POWDER.  Per  Dos 

Davis’  O.  K.,  34 -lb.,  4  do* . per  doz.  .45 

-  “ 

“  5-lb.,  54  «  . 

Cleveland’s,  10-c.  size,  4  doz . per  do*. 

“  54 -lb.,  4  “  .  “ 

;;  »  “  - .  “ 

Leslie's,  54 -lb. cans,  1  or  2  ds.cartons,  4  di. cases 

••  54.  “  s  dos.  cases . 

«  1-  “  1  “  . «•••• 

<<  5-  “  6  cans  In  cate . per  lb. 

Sea  Gull,  6  ox.,  glass,  4  dos . 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder:— 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  *-°7)4 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . . . 

6  oz.,  1  gross,  in  bbl . Per  gross, 

Rnmford  Baking  Powder  :— 

5c. -tins,  4  doz . per  doz, 

roc. -can,  4  doz.  In  box. . . 

54-lb.  cans,  a  doz.  In  case .  ‘‘ 

r-lb.  cans,  1  doz.  In  case . 

Royal,  roc.  size,  4  do* . 

“  54  lb.,  4  dox . 

It  it  a  II  . . . . 

**  1  ••  1  “  ..! . •••••• 

Ralston  Baking  Powder,  1  lb.  cans,  per  doz. 

„  „  „  ^  lb  a  «  *< 

Sea  Foam  Baking  Powder — 

34  lb.,  4  doz.  in  case.... . 

54  lb.,  2  doz.  in  case.... . 

i  lb.,  1  doz.  in  case . 

5  lb. ,  54  doz.  in  case . 


90 

1.65 

7.20 

.84 

i-*3 

2.28 

4*3754 

■45 

.90 

1.65 

.12 

45 


04 
1.03 
12.25 

.45 
.90 
x.a5 
1.50 
.86 
x  .30 
a. 4° 
4.65 

a.25 

*•*5 

x  .00 
x  .80 
3-45 
16.75 


Boston  Brand,  5  lb.  size,  54  doz.  case 

11  z  a  x  11 

11  54  “  a  <f 

11  H  “  3  11 

Purity  Brand  5  *•  %  « 

11  x  M  x  n 

11  a  g  •• 

a  54  *'  3  '* 


per  dos.  it. 00 

“  *.50 

“  -55 

“  -75 

“  6.00 

“  1.50 

“  .80 

“  45 


BLACKING— Shoe. 


Shlnola . P«r  doz. 

irushe  se 


Per  Gross. 

Sbinota,  J4  grots  In  box,  with  t  brush*  sand 

daubers  or  rug,  free . per  groes 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

blxby’t  Best,  No.  . .  *-75 

*•  “  B.  B.  B.  M . V«r  54 grot*  4.50 

Jacquot  Blacking,  No.  5 .  4- *5 

Handy  Box,  French,  No.  »5,  large .  10.00 

"  small .  5.00 


*•75 

s'7* 

6.9O 


Mason's  No.  i,  V  iron*.. 

«  a  •  *« 

Up  *1 

It  II  9  n 

9>  •' 

11  •»  ^  *1 

“  5!  “ 

T.  M.  French  ***************** 


..per  doz. 


a.S2 

a. 60 
*.83 
4-55 
7-50 
1. 00 


SHOE  DRESSING.  p*rDoi. 
Mason’s  Shoe  Dressing  •  eteeee  ••••••*****»****«******•**  •  75 

Acme,  1  dos .  s-sj 

Blxby’s  Royal  Polish,  1  dos . 78 

Bixby  Jet  Oil  Polish . . 80 

Brown's  Shoe  Dressing,  1  dot . 82J4 

Browns,  Army  and  Navy,  z  do* . 8254 

Boyer’s  French  Dressing . 65 

«  Oil  Polish . 75 

Admiral  Rnsset  Combination . . . 7° 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros.  &  Co.— 

Gilt  Edge  Polish,  black .  2 .00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . 

Star  Combination,  russet.... . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .arge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4» 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canva*  shoes. .  a.eo 

Oil  Paste  black,  never  dri«  up,  large  tin*..  .75 


2. 00 
.85 
•75 
•  75 
2 .00 
•75 
•73 


I  ■ 
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GROCERY  WORLD 


QREEN  COFFEE. 

Rio  Golden  Fancy. . . . . j 

“  Prime . 

“  Choice . . 

Santos  Peaberry.  extra  fancy . 

“  Choice . 

"  Fancy . 

Maracaibo,  Strictly  Fancy,  Mild . 

“  Choice  . . . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

"  Fancy . 

Mocha,  Hand  %  baler,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 
09Vi@.io 
®  oi% 
@.08 

.  so 
@.09 

»9K@.09« 


sa)4@-t3 

©«9 

®>8J4 

©.18 

©19 

@.toH 

®.io% 


Rif 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 
@»3 

®si 
©0954 
.13M 
@•12)4 
©13 

©.14 
@-»4X 
@•15 
@.ISH 
©•*4^ 
@•*354 
@.23M 


Extra  Fancy  Golden . 

“  Prime . 

"  Choice . 

Santos,  Extra  Fancy . 

"  Choice . 

"  Fancy . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government 

“  Fancy . 

Mocha,  Finest . . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


. . 22 

. . . 

. *7 

. 14 

Pack  In  as  and  50-lb.  cans,  and  as,  50  and  100-lb.  bags. 


3... 

4- 


Levering  Coffee  Co. — 

Ventura . 18)4 

Eureka. . 1514 

Leader . r8 

Jap . . 

Special,  No.  6 . 

Special  Drive . . 

Packed  in  50  and  100  lb.  tancy  paper  lined  bags. 


PACKAGE  COFFEE. 


Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  ,5tf  isA*, 

Eion .  13H  13)4 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .a6 

Saludo,  lbs . . 

“  50-lb.  tins . . 

“  barrels . 18 

Vlv.lbs . rf 

"  so-lb.  tlnr . . 

"  barrels . . . . 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . 26 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trlunfo,  24  2-lb.  cans . 29 

“  48  1 -lb.  cans . 29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21  )4 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  '/2 

Tumbala,  60  or  100  r-lb.  cartons . 16^4 

Quczal  (after-dinner),  12,  24  or  48  )4-lb.  cant 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  M.  &  I.  Blend,  40  or  60  s  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Bland,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  40  or  60  1  lb.  tins . 30% 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  too  Ids.  to  case . 15 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)4 

Golden  Drip,  r  lb.  bags,  100  lbs.  to  case .  14)4 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  In  box . per  box  3.90 

12  tins  In  box... . . . per  carton  .95 

a  lb.  tins . perdoz.  5.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  H-grots  Improved 

can« . ...per  gross  2.25 

Floto’s  Coffee  Essence,  J4'Er°ss  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  % -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04K 
Floto's  Vienna  Coffee  Essence,  Manilla, 

%  gross . per  gross  2.25 

Hummel’s  Essence,  tin  can,  %  grots,  per  gross  2.85 

"  “  tin  ends,  “  “  2.70 

"  Improved  “  “  2.15 

Chicory,  Sellg’2, 65’* . 05H 

“  English  Ground,  bags  about  160  lbs.  .05)4 

Francks’,  stick,  65  lbs . 06)4 

“  Muller’s,  Columbus  Brand,  5  sticks 

«  ‘o  lb. ,  65  lbs  . 04H 

Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 31 

Blasting,  B,  kegs.  25  lbs .  1. 5a 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  2.65 

FG,  FFG,  FFFG,  Kegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  2.6k 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  mnsket . per  M  .65 

Drop  Shot,  1  to  ro,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


-T- 


BLUING— Dry. 

Barlow’s,  small,  2  doz . 

“  large,  1  doz . . 

Sawyer’s,  No.  1,  6  doz . 

"  No.  3,  3  doz . 

Colburn’s,  No.  1,  4  doz . 

No.  2,  3  doz . 

“  Mammoth,  3  doz . 

"  Ball  Blue,  1  oz.,  3  doz. 

Ball  Blue,  2  oz.,  3  doz. 


Per  Gross. 

.  2.60 

.  S-*o 

.  * -5° 

.  3-35 

.  1. 60 

. .  2.50 

.  360 

.  2.65 

.  S-oo 


BLUINQ — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  g  gross . 

Cream  Indigo,  2  oz.,  J4  gross .  3.90 

Cream  Indigo,  4  oz.,  H  gross .  7.40 

Cream  Indigo,  8  oz.,  yA  gross .  zi.40 


•  3» 
•*9 
.  28 


•27 

.26 


BUTTER.  Perlb. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . . . 

First,  . 

“  Second,  “  . 

•'  Third,  “  . 

“  Imitation  30-60  lbs . 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . 

Sheal  (“400")  Elgin,  ao-50-lb.  boxes . 

Sheaf. . 23- 

B.  S.  Gilt  Edge,  cartons . 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . 


•  3i 
•24 


•34 

33 


•32 
•3 1 
.30 

•34 

•32 

.30 


CANDLES.  Perlb. 

E  J  8  3®(8a.,i..,.„,.»m.M . .  *xx)4 

tv  s,  . .12)4 

Paraffine  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

_  P«t  lb . 0854 

Searchlight  Hotel,  16’s,  30  lbs .  00V 

Peerless  **  <>  “  .  —S; 

Bright  Light,  “  “  . per  box  2  35 

Werk’s,  8’s,  30  lbs . . 

“  i6’s,3olbs . 

Carriage  Candles,  size  6x1  % . 

Martin.  Washington,  long  12s . perlb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.35 

Mason's,  quarts . per  gross  4 .60 

Mason’s,  half-gallons . par  gross  6.50 


-8- 


Jelly  Tumblers — 

Ban-els,  22  doz . per  dos. 

(No  charge  for  banels.) 

Jar  Tops  and  Rubbers— 

Mason’s  Caps,  54  g»o.,  no  rubbers,  per  gro. 
Mason's  Caps  and  Rubbers,  J4  gro.,  “ 
Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

“  medium,  1  doz.  cartons .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium. . perlb. 

(25  lb.  lots  1  cent  per  lb.  less.) 


.16 


1  ■  75 
2.0- 


•  8t 

•  4 


5 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  dos. 

“  Sage . .  *< 

“  Thyme........... .  " 

“  Savory .  " 

"  Special  case  asssortmeat,  a 
doz.  Sweet  Marjoram,  1 
dos.  Sage,  %  doz.  Thyme, 

%  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

H-1d.  cartons,  1  doz . per  doz. 

K-ib.  “  ”  « 

J4-lb.  “  “  «■ 

)4-lb.  screw  cap  bottles,  2  doz. .....per  doz. 

)4 -lb.  square  cans,  a  doz. .  “ 


•«J 


CANNED  GOODS 

Tomatoes—  Per  D( 

frying,  Good  Luck  Brand .  x.it 

DuBois’  Frying .  x  ,a j 

Jersey  King,  No.  3,  Standard  Jersey  .  1. 

Blue  Hen  Chickens,  No.  3 .  1,0a 

K10  oranac  fancy.  Jersey .  1  0- 

Sllve- T.ake,  fancy,  Jersey .  i.tc 

Alla,  No.  2 . 75 

Alta,  No:  10,  1  doz .  31s 

Bull  Dog,  No.  2 . 72 

Lima  Beaus — 

Tinsley’s  extra  small .  1.35 

Turkey,  fancy,  Jersey . . .  1  10 

Silver  Lake .  x.oj 

Boyer’s,  Fancy .  1 .07 

Oxford,  Maine  packed . 87 

Lanfair,  2s . 65 

String  Beans — 

Red  Jacket,  small .  1.55 

Cloister,  fancy  N.  Y .  1,41 


It  Hakes  Up  for  Losses  in  Other 

Directions 


It  pays  you  160  per  cent,  profit.  It  pleases  your  most  par¬ 
ticular  customers.  It  is  the  result  of  a  lifetime’s  experience  in 
blending.  We  are  talking  about  Spring  Garden  Tea,  which  you 
can  sell  for  6oc.  per  lb.  and  keep  people  coming  for  it.  Our  prices. 

cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


In 

100-Ib.  Barrels 

.  ...  18 

In 

5-lb.  Silver  Bags 

•  •  19 

In 

1-lb.  Silver  Bags 

.  lit .  im 

In 

J4-Ib.  Silver  Bags 

.  Jio  •  20 

In 

'A- lb.  Silver  Bags 

.  |S2 . 21 

Thomas  Martindale  &  Go.,  Philadelphia,  Pa. 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABOOT  IT 


Ap#; 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


BORDEN’S 

Milk  Products  Have  Con- 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 


BORDEN’S  CONDENSED  MILK  CO.,  Originators  of  Condensed  Milk  and  “Leaders  of  Quality.” 


IN  SUITING  TO  ADVERTISERS  KINDtV  MENTION  '’GROCERY  IniORLD” 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


Boyer’s,  as 
Acorn,  3'... 
Acorn.  No.  2 


.82  % 
95  , 
•  7*K 


tVhite  Wax  Beans— 

Acom . . . 7° 

Champion . f . 05 

Compass,  No.  10, 1  doz.l . .  3x0 


Baked  Beans — 

B.  &  M.f  No.  3 . 

B.  &  M.,  No  3,  tomato  sauce . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 . * . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  doz . 

Van  Camp’s,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,4  doz . 

Schimmel's,  No.  1,  sauce . . . 

Schimtnel's,  No.  2,  sauce . 

Schimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Fork  and  Beans,  in  tomato  sauce 


‘•35 
‘•55 
.87^ 
■  S7'A 

.90 

•97^ 

‘•3754 

•  87  H 
1.32^ 

.80 

•  8s 

.40 

45 

•45 

■9*'A 


•47  A 
•50 

•87K 

.82^ 

•75 

•7754 


3-lb.  cans,  a  doz . 

a-lb.  cant,  3  doz . 

i-lb.  cans,  4  doz . 

i-gal.  cans,  K  doz . 

Sonnvslde  Pork  and  Beans,  plain  or  in  sance — 

3-lb.  cans,  a  doz . 

a-lb.  cans,  3  doz.  . . 

.  “  -7° 

i-lb.  cans,  4  doz . . 

.  “  -45 

1 -gal.  cans,  X  doz . 

*ed  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 82)6 

Martin  Wagner’s,  No.  2,  2  doz . 7254 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .82J4 

Victory  brand,  No.  1,  4  doz . per  doz.  .45 


;orn— 

Kornlet . 

Winoor,  kernelled . 

Paris,  fancy  Maine  . . . 

American  Beauty,  extra  tancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker’s,  G  W.,  whole  grain . 

Shoe  Peg,  Susquehanna....,, . 

Shoe  Peg .  Osborn’s . . . 

Mark,  crushed . 


1.50 
1 .40 
‘•‘5 
•85 


•95 

85 

.80 


.72K 

.67^ 


GROCERY  WORLD 


-IO- 


-11- 


Peas— 

French,  Extra  Fins,  ioo  cans,  per  case....  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  15.00 

French,  Fins,  100  cans .  M-25 

French,  Moyens,  100  cans .  13  -5° 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Chamoions . * .  1  •  so 

Boyer’s,  Midgets .  1.85 

Boyer’*,  Extra  Sifted .  i-5° 

Boyer's,  Sifted .  i-3S 

Boyer’s.  Early  June .  1  25 

Parrot  Junes .  i.’o 

Jumbo  June .  1  •  15 

B.  F.  F.  Junes .  1 .00 

Little  Nell's,  Baltimore .  65 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy,  No.  3 .  1  05 

Bohemian,  fancy.  No.  2 . 85 

Succotash— Belle  Rose,  fancy  N .  Y.  State .  t . 00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92  % 

McMurray's  Mountain . 80 

Spm»ch — 


Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren’s,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Delaware,  3-lb. ,  2  doz . 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

M.  &  W.,  Dog  Head,  No.  3 . 

Andrews  &  Co.,  No.  2 . . . 

Asparagus — 

Del  Monte,  mammoth.  No.  2* . 

Extra  mammoth,  No.  2* . 

Superior,  large.  No.  2 * . 

Staple,  medium,  No.  2 * . 

Swan,  medium,  No.  2* . 

Del  Monte  Tips,  No.  1* . 

Extra  Tips,  No.  1* . 

El  Dorado  Tips,  No.  1* . 

Grand  Island,  medium . 

El  Rio,  medium,  No.  2*,  2  doz . 


1.25 


1.  27* 


4-25 


•  92/4 
95 


.85 

.80 

•47^ 

425 
4-25 
4. co 


3-75 
3  7° 
3  50 
3-35 
3-25 


CALIFORNIA  CANNED  FRUIT. 


Apricots—  Per  doz. 

Extra  standard .  2 . 50 

Standard .  2.0c 

Pears — 

Bartlett,  extra  quality.  2*s .  2  65 

Bartlett,  extra  standard,  2*s .  2.60 

Cherries — 

Extra  quality,  2*s .  3.40 

Extra  standard,  2* . 

Standard,  2* .  3-00 


Peaches — 

Extra  standard,  lemon  clings,  2** . 

Extra  standard,  sliced  lemon  clings,  2*s . 

Extra  standard,  sliced  lf*"\on  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  10,  1  doz . 

Express,  yellows,  2** . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz . . . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  * . 

Silver  Lake,  heavy  syrup.  No  2 . 

Blueberries— 

Main,  No.  2 . 

Main,  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved, 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 . 

Pine-apple— 

Phonograph,  grated.  No.  2 . 

Phonograph,  sliced,  No.  2 . 

Acorn,  grated,  No.  2 . 

Acom,  E.  &  C.,No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Wagner's,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . 

Singapore  Chunks,  No.  1*,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  1*,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . . . 
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2.85 

2.85 

1.65 

8.50 


The  Paul  Taylor  Brown  Co'i 

Singapore  Pineapple,  extra  preserved. 


Tan  Chop  Hin,  ft-lb.  chunks . per  dox. 

((  |  H  II  »  *« 

u  «l  (I  . .  (I 


"  X*  «  sliced  .  " 

“  iyA  “  grated .  “ 

“  a*  "  whole .  " 

Packed  In  their  own  juice : — 
i*-lb,  chunks, extra  heavy  syrup...per  dox. 
\VA  “  sliced .  “ 


.80 


1  *4! 
x.40 


2.85 
1  00 


1.30 

X  .30 


I.85 


1.50 


I.40 
1.50 
I.85 
7-  5o 
2.25 


1  95 
1 .90 
1 .90 
1.85 

1  •  75 
1 .60 
1. 55 

1  50 

1 .40 

1.30 

1. 17* 

1  25 
1. 12* 


95 

.85 

.85 

.80 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 


HERRING  AND  OYSTERS. 

Crabs —  Per  doz . 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz .  97* 

Lobster — 

B.  &  M.,  No.  l/2,  flat,  4  doz .  2.25 

B.  &  M.,  No.  1,  tall,  2  doz .  4.05 

Star  brand,  No.  *,  flat,  4  doz .  x  .30 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.15 

Shrimps — 

Barataria  Canning  Co.,  new.  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  x.  25 

Mackerel — 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  x.50 

Underwood,  soused,  No.  2,  2  doz .  2.50 

Underwood,  soused,  No.  3,  3  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1. 15 

Boyer's,  No.  2,  2  doz . . .  • . .  2.07 

M.  &  B.,  No.  1,  a  doz .  1.07* 

Stewart’s,  No.  2,  2  doz./ .  2.10 

Stewart's,  No.  1,  2  doz .  1.02^ 

Victory,  Noj  doz .  1.02* 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.47 V2 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  1.80 

Hapgood's,  No.  1,  tall,  4  doz .  1 .87* 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter’s  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1.67 * 

Rising,  light,  fancy,  red,  No.  1.  tall .  1 .25 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.27* 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  30,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

=  "PHILADELPHIA,  PA.  = 

Fruit  Butters  Preserved  Fruits  Fryit  Syrups 

Cranberry  Sauce  Catsup  Honey 

Mince  Meat  Chili  Sauce  Mustard 

Jellies  Salad  Oil  Baked  Beans 

Jams  Crushed  Fruits  Soups 

Canned  Fruits  Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Honeshoe,  No.  I .  ‘-37)4 

Leader,  fancy,  red.  No.  x.  . .  *-*72 

Defender,  medium,  red,  Alaska,  N*.  x,  tall.,  x.20 

Plata. 

La  Champagne,  %'»,  key . • 

•'  2’*.  key . . 

Lucullus,  2'k . 

C.  Morel,  2'» . 


05  00 
17.00 
13  00 
10.00 


SARDINBS— Boaeleaa. 

Le  Marchand,  2’» . 

La  Champagne,  2'».  key . - . 

Cadean,  2’s,  key . 

Imiorteii  — 

French, 


*5.00 


2»,  Martels . 

hs,  Martels . 

Moral,  2*.  booaleas.. 

2*,  Aurora,  smoked  . 

Muatard— 

Us,  Irma,  too  cans... 

2s,  Baraka,  key,  100  I 

2s,  Luncheon,  too  onus . 

2x,  Fox,  100  cans . 

2s,  Underwood  s,  jo  cans... 

Ms,  Irma,  48  cans. . 

2»,  Harbor ,  30  cans . . 

JS,  book's,  extra,  in  ( 

s,  Coattoental,  key,  48  cans . 

s,  BlanchrlUe,  jo  cans . 

Us,  Irma.  100  cans . . . 

2>,  Cononantal,  key,  100  cans . 

Us,  Le  Baron,  too  cans . 

Gold  Labol,  2*.  oil,  100  cans. . 

“  2s.  mayonnaise  dressing,  roocans 

•*  5^s,  “  "  50  cans 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . . 

Quarters,  Tomato  Sauce,  key,  100  tins 
Halves,  Tomato  Sauce,  key,  50  tins . 


9.40 

13.5a 

17.50 

8.25 

3-4*54 

3*7)4 

3.1° 

3  *5 
3-95 
3-3° 

3-35 
a.  70 

a.  50 

a. 30 


3-4754 

3.40 
3-1*54 
4.aS 
6' 40 
4.30 
Per  case 
12.00 
12.00 
13  00 
13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dot 

Armour’s  Veribest,  with  key,  No.  1,  a  dos .  1 .20 

“  "  .with  key,  No.  a,  1  dos .  2.25 

Fairbanks,  with  key,  No.  1,  2  dos . 1.15 

"  with  key,  No.  2,  1  dos .  *.  15 

“  with  key,  No.  6,  1  dos .  7.65 

*'  with  key ,  No.  14,  %  dos .  16.50 

Libby's,  with  key,  No.  1,  2  dot . «  1.20 

"  with  key,  No.  2,  1  dot .  2. so 

Chipped  Dried  Beef. 

No.  1,  a  dos .  1. 85 

No.  2.  *  do* .  1  °5 

Glass,  No.  2.  *  dot .  1.35 

Glass,  No.  r,  2  dos. .  2.35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dos.  2.722 
Beechnut  Sliced  Beef, No.  2,gl»ssjars,perdox.  1.55 


Per  dot. 

...  2.60 

1.60 

...  1-65 
...  too 
2.85 
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Acme  Sliced  Smoked  Beef. 

Large  tins,  2  dos .  •••■ 

Medium  tins,  4  dos . . . 

Medium  tins,  2  dos . 

Small  tins,  4  dot . 

Large  glass  jars,  1  dos . 

Special  jars,  1  dos . - .  *•” 

junior  jars,  2  dos .  *“° 

Sliced  Bacnn. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.722 

Beechnut  Bacon,  No.  2.  E'***)*15 .  *'55 

Acme,  large  glass,  1  dos .  *-75 

Acme,  junior  glass,  2  dos .  *•  °° 

Roast  Beef. 

Fairbank's,  No.  1,  2  dos .  *  **2 

Fairhank’s,  No.  a,  1  dos. .  *-*S 

Armour’s,  No.  1,  2  dos .  1.222 

Armour's,  No.  2,  1  dot .  2.25 

Libby’s,  No.  s,  2  dot .  110 

Libby's.  No.  2,  1  dot .  *•»» 

Kingan's,  No.  1,  2  dot . . .  *°5 

Klngan's,  No.  2,  1  dot .  2.05 


Lunch  Taagne. 

Fairbank’s,  Ne.  1,  2 doe .  *.*o 

Libby’s,  No.  1,  2  do* . . .  *  9° 

Armour's,  No.  i,  •  dot . .'. .  2.70 


Whale  Ox  Tangaa. 

Fairbank's  Ne.  2,  1  dos . _ 

Libby's,  No.  a2, 1  dos . . . 


Pottod  Ham  or  Ox  Tone***. 

Armour’s  Veriboet,  No.  2.  4  dot.___ 
Armour’s  Veribest,  No.  2.  *  do*.. ...... 

Libby’s,  No.  2.  4  doa.. 

Libby's,  No.  2>  4  do*,. 


7.00 

10.00 


.4*2 

•75 
•  4*2 
•75 


Potted  Chicken  or  Turkey. 

Armour's — 

No.  U.  4  . **54 

No.  2.*  d0* .  *•  45 

Libby’s— 

No.  2.  4  dot . 85 

No.  2,  *  dot .  1.50 


Boned  Meat*. 

Curtice  Brothers,  “  Bine  Label” —  Per  Dot, 

Chicken,  No.  2 .  *.85 

“  “  1 .  S.00 

Turkey,  “  2 .  2. 85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  t2  -« .  9.00 

Whole  Ham,  No.  22 .  13.50 


The  Money 
You  Save 
is  What 
Counts 


If  you  spend  a  large  part  of  your  PROFITS  in  doing  Needless  Work, 
your  BANK  ACCOUNT  will  be  correspondingly  smaller. 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of  all 
your  accounts,  giving  you  COMPLETE  DETAILS  of  every  Transaction, 
and  every  Transaction  is  completed  at  the  time  it  is  made. 

Cash  Sales,  Credit  Sales,  Cash  on  Account,  C.  O.  D.,  or  Exchange 
Sales,  Money  Received  on  Account  or  Money  Paid  Out — all  done  WITH 
ONLY  ONE  WRITING.  Credit  Sales  handled  as  fast  as  Cash  Sales.  No 
Forgetting  to  charge  goods.  No  disputes  with  customers.  No  Night 
Work.  It  is  a  Collector  and  a  Trade  Getter. 

Our  64-page  Catalogue  is  FREE.  Write. 


THE  McCASKEY  REGISTER  CO.,  30  Rash  St„  Alliance,  Ohio 

Manufacturer*  of  the  Famous  Multiplex,  Duplicate  and  Triplicate  Pads;  also, 
Knd  Carbon,  Side  Carbon  and  Folded  Pads. 

h 

— 

New  York  Office:  140  West  Forty-second  St.,  Q.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  £t.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’I  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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Devilled  Meat*. 

Curtice  Brother!,  “  Blue  Lxbel” — 

No.  5  ox.  Ne.ioox. 
Per  Do*.  PerDoi. 

Hxm .  x.50  a. so 

Tongue.- . . .  x.50  *.50 

Chicken . 1.10  3.25 

Turkey .  2.10  3.25 


Potted  Meat*. 
Curtice  Brothers,  ‘‘Blue  Label” — 


No.  2  Tin. 
Per  Dor. 

No.  2  Tin 
Per  Dox. 

Ham . 

2  25 

Tongue . 

Chicken . 

2 .25 

Turkey . 

3-oo 

per  dot 


Soaps. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  dot . ~  2.35 

a  lb.  cans,  a  dot . . . . .  1.35 

1  lb.  cans,  4  dot . . . .  .90 

Gallons,  cant,  %  do* .  5.00 

Schlmmel's,  assorted,  1  lb.,  4  dot .  ,85 

Campbell's: — 

No.  1  cant,  4  dos.  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  doa.  .872 

No.  1  cans,  4  do*,  to  case,  assortment 
No.  x  containing  8  cans  Tomato  ...... 

No.  1  cans,  4  dos.  to  case,  Tomato..... 

No.  t  cans,  24  to  case,  all  kinds  exccnt 

Tomato . . . . . . 

No.  S  cans,  24  to  case,  Tomato . . 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato. . . . . 

Gallon  cans,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label " — 


•  *72 
•95 


••50 

».*S 


775 

8.  *5 


Consomme. 


Beet . 

Julienne. . .... 


Vegetable . 


Mock  Turtle . 


Pea... 


Broth., 


Quarts. 

Pint*. 

2-Flats 

Per  Dos. 

Per  Dos. 

Per  Dox 

3*5 

*•75 

1. *5 

3*5 

*•75 

*.15 

3. *5 

*•75 

*.15 

•  3*5 

*•75 

1. *5 

.  3- *5 

*■75 

1.15 

3*5 

*•75 

*•*5 

3*5 

*•75 

*•*5 

•  3*5 

*•75 

1.15 

3*5 

*•75 

*.25 

.  3-*5 

*■75 

*•  *5 

.  3*5 

r-75 

1.25 

3.15 

*•75 

*•*5 

.  3*5 

*■75 

*.95 

.  3*5 

*•75 

1.95 

.  3*5 

*•75 

x.15 

-  3- *5 

*•75 

1.25 

.  3*5 

*■75 

1.23 

-  3- *5 

*•75 

*•*5 

.  6. 50 

3-5° 

2.00 

.  7*5 

3-75 

2.S5 

-!•- 


CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Klcroften  Mixtures. .  “ 

Nobby  Mixture* . “ 

Cadella  Mixtures .  “ 

Flue  French  Mixture* .  “ 

French  |  Creams. .  “ 

American  Mixtures.  •###  •  ••••••  eeeeeeee 

Variety  Cut  Drops . . .  “ 

Darling  Mints . . .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate . .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops . . .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . 15-lb.  palis 

Chocolate  Mints . 30-Ib.  palis 

Honey  B  Comb . 21-lb.  palls 

Cream  Cocoanut  Balls . sS-lb.  pails 

Cream  Peppermint . ..... . 30-lb.  pails 

“  Wlntergreen . . .  " 

Wellington  Caramels  - . 15-lb.  palls 

Frozen  Milk  “  . - . ...30-lb.  palls 

Soft  Jelly  Gum  Drops .  ,c 

Superfine  “  . .  “ 

JeJy  Beans .  " 

Wlntergreen  Loiengeri  - .  “ 


Mint 

Assortod  “  . . 

Conversation  "  . . s8-lb.  palls 

C.  4  A.  Crown  Stick- . . . ao-Ib.  palls 

Pancella  Chocolate,  x-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . 10-lb.  boxes 

Fanny  goods . 10  boxes  In  case 


092 

092 


•  ii2 

•  092 


♦.50 


CATSUP. 

Beel  Steak  Catsnp,  half-pints,  1  dox . 

“  **  plats,  “  . 

Waldorf,  medium,  12  or.,  screw  top,  2  dot . 

Snider’s  Catsup 


Per  Do: 
..  z.ia 


2.00 

•*7M 


Pints,  s  dox . - . 

Quarts,  x  dox . 

Gallons,  6  jugs  In  crate . 

. per  jug  .85 

KETCHUP. 

Curtice’s  ‘‘Blue  Label"  Tomato  Ketchup Per  Cat 

Small,  25  bottles  In  case .  2. 75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  in  case .  3,25 


HERE  IS  YOUR 
QUESTION  ANSWERED 

Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  "you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  2-16-  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


Campbell’S  Beefsteak  Tomato  Ketchup:— 

u  pints,  34  bottles  to  case .  '  • 10 

Pints,  24  bottles  to  case .. . . .  *,0° 

CampbeU’s  Tomato  Ketchup  :— 

Pint  bottles,  34  to  case,  per  dox .  t  •  4° 

u.pint  bottles,  34  to  case,  per  dox. . 9° 

Campbell’s  Chill  Sauce 

pints,  3  dox.  to  case .  1  •  4° 

U  pints,  3  dox.  to  case . 90 

Asst  Condiments,  3  dox.  to  case,  per  dox...  .90 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s : —  Pet  'h. 

Premium,  13  to  35  lbs . . 

Caracas,  sweet,  6  lbs . . . 32 

German,  sweet,  6  to  is  lbs . . 

Auto,  sweet,  6  lbs . . . 3jj 

Cocoa,  5i-lb.  cans,  ia  lbs.  In  box . 3? 

Cocoa,  M-lb.  tins,  13  lbs.- . 38 

W.  H.  Bakers:—  • 

Best  Cocoa,  %-lb.  size . pef,  •  ' 

Premiuth  Chocolate,  Ms,  13  lbs . 3° 

“  Ms-  12  lbs . 31 

Best  Sweet  Chocolate,  Ms-— • . ar 

Best  Sweet  Chocolate,  1-5S . * . 21 

Vanilla  Sweet  Chocolate;  Ms . 29 

Hershey’s— 

Vanilla  Sweet,  Ms.  6  lb . per  box  1 . 55 

Swiss  Milk,  Ms,  6  lb .  "  1  *45 

Cocoa,  S-pp’s,  M-lb.  tins  7  lbs . . . 4* 

»  Van  Houten  s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .73 

u  “  6-lb.  boxes,  )<•“>•  ^ns. 

per  tin,  .37M 

<«  “  6-lb.  boxes,  5<-lb.  tins, 

per  tin,  .19 

“  Huyler’s,  Ms>  6  lb . 43 

“  Ms,  6  1b . - . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  13-lb.  cases— 

Per  can.  Per  dox. 

M-lb.  round  cans . 18M  *.JI 

'  tf-lb.  “  . a9  3  48 

i-lb.  “  . 57  84 

iM-oz.  “  50  cans  In  case  .07 

Per  lb. 

5-lb.  “  .  2 -75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . j . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  %-lb.  cakes . . 

Blooker’s  Cocoa  Powder — 

M-lb.  tins,  3  doz.  in  box . per  doz.  1.88 

M-lb.  tins,  3  doz.  in  box. .  “  3-5° 

i-lb.  tins,  1  doz.  In  box .  “  8-5° 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  -5° 


Wilbur's  Cocoa — 

Breakfast,  5i-lb.  tins,  6-lb.  boxes . per  lb. 

«  )6-lb.  tins,  6-lb.  boxes . per  lb. 


Wilbur’s  Chocolate — 

Premium,  Ms,  12-lb . 

Sweet  Clover,  M*i  8-lb . 


. per  lb.  .  32 

. per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  Ms . 38 

Cocoa,  labeled,  is. . 38 

Premium  Chocolate,  Ms . 28 

Premium  Chocolate,  Ms . - . 3° 


Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  M-lb.  size . per  lb. 

“  “  i-lb.  “  .  “ 

“  Baking  Chocolate,  M-'b  slxe .  “ 

««  «  <<  M"lb.  “  .  “ 

“  Milk  Chocolate,  6-lb.  box . per  box 

“  Vanilla,  Sweet,  6-lb.  “  .  “ 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  M-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  %-lb.  packages . . . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  M-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  M'lb-  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M-lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  M"1  b.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . ••• 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . .". . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  M‘lb- 
tins 


•  4° 
.41 

•  27 
.29 

1.65 

1.65 


35 


35 


30 


30 


41 


4i 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  M-lb- 

tins . . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  M-lb. 

tins . •••• 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  M-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12“  “  6  “  “  .  “ 

“Always  Ready’’  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  M  lb.  tins  “ 
M-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter's  Milk  Chocolate: — 

No.  61— M  lb-  slxe,  croquettes . per  lb. 

No.  62 — m  it.  “  7-  ;; 

No.  63— M  lb.  “  packeti . 

No.  64-Mlb.  “  “  “ 

No.  93—  Jib.  “  “  “  “ 

No.  66 — M  lb.  “  “  “  ;; 

No.  67-Alb.  “  “  “ 

No.  6&-$,  lb.  “  “  “ 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  M->b-  jars,  6-  and  13-lb. 

boxes . 

Croft’s  Cocoa,  Js,  2  dox.  In  box . 

“  M»,61b.  “  . 

“  Ms.  6  lb.  “  . 

“  is,  12  lb.  "  . 

•’  5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 

“  "  120  2-c.  cakes.. 

Caracas,  M-lb-  cakes,  6  lb.  In  box... 
Superior  Sweet,  61b.  “ 

Premium,  M*>  12  !*>•  “ 

“  Ms,  12  lb.  “ 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  M-lb.  tins,  ia  In  box . 

“  M-lb.  “  24  “  . •••• 

Cocoa  Shells,  cleaned,  bags . per  lb. 

KNICKERBOCKER  CHOCOLATE 

Hasty  Lunch  Chocolate — 

14-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

$-lb.  “  “  24-lb.  «  ....  “ 

Special  10-c.  packages,  30  to  box.. ..per  box, 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  M"lb-  tins,  6-lb.  boxes . 

“  ^-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  M-lb.  cans,  6-lb.  boxes . 

“  M-lb.  “  12-lb.  “  . 

“  |-lb.  "  6-lb.  “  . 

“  i-lb.  “  1 2-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  *4s,  6-lb.  boxes . 

“  Ms,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c-.  72  “  . 


•  4<> 


•40 


.40 


.27 

•27 


■33 

34 

•33 

1-75 

.48 

.48 

.48 

.48 

.48 

.50 

•5° 

.50 


.40 

1.85 
•  37 
•35 
•3* 
.3° 
x.50 
x  -5° 
•3° 
.22 


•  34M 

•  3SM 


CO. 

•  3° 
.29 

2 .10 

•36M 

•36 

•  29M 

.29 

•3 

•3« 


Premium  Chocolate — 

M-lb.  cakes,  12-lb.  boxes . 

M-lb.  “  24-lb.  *'  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 

40  “  “  48  to  case . . 

24  5-cent  cakes  in  box,  34  to  half  case . 

24  “  “  48  to  case . . . 


.80 

.80 

•78 

■7« 


CONDENSED  MILK. 

Eagle,  4  doz .  8.25 

Eagle,  2  doz .  3- *5 

Challenge,  4  dox .  3  85 

Defiance,  4  doz . .  3  85 

Dime,  4  doz .  3*55 

Winner,  4  doz .  4  ■  *5 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4  ->5 

Peninsular .  4-x° 

Dr.  Hand's,  2  dox..... .  3- 10 

Leader .  3  ■  80 

Banner, 4  dox .  4  °5 

Star,  4  doz .  4-*5 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz .  1.92M 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz.  3.20 

Pet,  10-c.  size,  4  doz . per  case  3. 25 

Pet,  «-c.  size,  6  doz . percase  2.70 

Van  Camps,  6  doz.,  small . : 2.80 

Van  Camps,  4  doz.,  medium .  3  55 

Van  Camps,  4  doz.,  large .  3  7° 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 


.60 


Hires  Con-  \ 
densed  Milk  ..  /  5‘ 

Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4-00 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


As  Received. 


When  Filled. 


Closed. 

Ready  for  Delivery. 


Your  Question  Answered 

“Why  should  you  go  to  the  expense  of  buying  Safety 
H rk  Egg  Carriers  when  you  can  do  as  you’ve  done  for 
years — put  them  in  a  bag  ?  ’  ’ 

First,  because  it  saves  all  the  breakage.  You  can  break 
eggs  packed  in  Safety  Carriers,  but  you  won’t  unless  you 
deliberately  try  to.  Doesn’t  that  make  them  worth  while  in 
itself? 

Second,  because  it’s  up-to-date  storekeeping  to  use  them. 

That  ought  to  commend  itself  to  you  also. 

But  as  to  “going  to  the  expense,”  there  is  no  expense  to 
speak  of.  Safety  Jirk  Egg  Carriers  are  absurdly  cheap, 
and  it  costs  only  a  trifle  more  to  have  your  advertisement 
printed  on  them. 

They’re  a  good  thing,  brother. 

Central  Egg  Carrier  Co.,  Manufacturers 

McGRAW,  NEW  YORK 


'  We  Do  the  Work ' 

You  Get  the  Pay 


Everybody  knows  Ariosa  Coffee. 
You  need  do  nothing  but  fill  orders — we 
have  done  the  work.  We  make  it  worth 
your  while  to  fill  orders  by  giving  you 
almost  any  article  of  merchandise  you 
may  need,  which  you  would  otherwise  be 
obliged  to  draw  on  your  bank  account 
for,  in  exchange  for  the  vouchers  you  get 
with  every  case  of  Ariosa  you  sell,  so 
you  get  the  pay. 

If  you  haven’t  a  catalogue  we  will 
send  you  one. 


Arbuckle  Brothers  -  New  York 
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COCOANUT. 

Schepp'i  Shredded,  V -lb.  pkga.,  15  lbs.  to  cue 

“  •*  H  lbs . 

Dunham's,  5-cent  package  . . 

“  3<« . 

"  . . . - . 

“  34*  »nd  ]{■ . 

Franklin  Baker  Co’i — 

Brasil,  70  34 -lb.  packages . 

"  35  34-lb.  "  . 

"  38  J4-lb.  and  16  -lb .  packages . 

Brasil,  18  i-lb.  packages . 

“  Shred,  In  palls,  ao  lbs . 

"  “  In  boxes,  as  lbs . ... 

"  “  In  barrels,  140  lbs . 

Table  Talk,  Thread,  in  palls . 

"  “  Inboxes . 

“  "  In  barrels,  140  lbs . 

Bakers',  Macaroon,  barrels,  140  lbs . 


Slice, 

Strip, 


rso  lbs . 

iao  lbs . 


Per  lb. 

.S3* 

•  »»X 

•  »9 
.a6 
.  a8 

•  a6H 

a. so 
a. 50 
a. 50 
a. 50 
.11 

•  ioH 
.10 
,11 

■  10 34 

.10 

.sotf 

•  «°34 

•  «°34 


CRACKERS 

A.  Exton  &  Co.: — 

Butter  Crackers . 

AND  CAKES. 

Bbls. 

Bxs. 

.0834 

.0834 

.1034 

Oyster  “  . 

. . 08 

Wine  Scroll......  . . 

Cracker  Duat . 

Packages  free.  To  wholesale  dealer*  and  jobbers  a 
diacount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Brown  Edge  Water . 

Butter  Toast . . 

Clover  Mixed . 

.09 

.08 

Cocoanut  Ripple . 

Cry  Babies  ,.T . 

Fig  Bars . 

Fruit  Cookies . 

.09 

.XO 

08 

Fruit  Gem . 

. O8  ’ 

.08 

Ginger  Snaps,  XX . 

Singer  Vedettes . 

. 06 

•  o634 

•  0734 

Graham  Wafers . . .  .10 

Grandma  Cookies . .0734  .08 

Honey  Jumbles,  XX .  .10 

“  Iced. .  .10 

Honey  Kernel .  .  10 

Iced  Ginger  Tablet .  .08 

Iced  Penn  Treaty . -0734 

Iced  Vedette  Wafer . o .08 

Macaroon  Cookie .  .10 

Man-ln-the-Moon . .  .08 

Matchless . 08  .08 

Milk  Lunch . . . 07  .0754 

Oriental  Cookie . 07J4  .08 

Quaker  City  Mixed.- . 07)4  .08 

Quiver  Mixed . 07  0734 

Orange  Cookies . 0734  .08 

Peerless . . . — .  .08 

Soda  Biscuit,  XX . .06  .o6t4 

"  “  No.  1 . 07  .0734 

Spiced  Wafers . 0734  .08 

Sunshine  Cookie . 0734  .08 

Suprema . ob  .08 

Wavelets .  .09 

Package  Goods —  Per  doz. 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 

“  “  (5-cent  size) . 50 

Graham  Wafers . 95 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  in  case,  per  doz.  1.15 
“  with  Horse-radish. p.  dz.  r.15 


1  -75 
*•75 

•75 

s.50 


-13- 

Stone  Pots,  large  size,  x  doz.  in  case. ..per  doz. 

“  with  Horse-radish. p.  dz. 

Weln  Senl,  In  bbls . per  gal. 

“  1  gallon  stone  jars  . per  jar 

"  S  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

“  *  In  10 

“  '  “  In  s  "  "  .25-40 

“  “  In  2  gallon yalls... per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  In  cue,  * 

per  doz . 95 

"  Sifting  top,  2  doz.  In  cue. ....per  doz.  .46 
“  with  Horse-radish,  a  doz.  in  cue, 

per  doz . 95' 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

_  ••••■• . - . loaf,  .2634 

Sap  Sago,  3  to  a  lb . cuk,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  cue. ..cue,  10.50,  single, 

In  tin . . . per  lb. 

“  i-lb  tins . per  cue 

Camembert,  In  wood  boxes . per  doz.  2.75. 


.22 

.36 

•3* 

.90 

.26 

3-25 

-2.85 


Sap  Sago,  grated,  ready  for  use,  xo  oz.  bottles, 

per  doz . . . 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

d i>er  doz .  i  .75 

mutzer  Hand  Cheese,  100  in  box .  a. 25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  1 . loaf  .19  cut  .20 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .19 

Limburger  Cheese,  No.  1 . box,  .14  ;  34  box. 

>5!  less .  '  ,xs 

Muenster  Cheese . . . per  lb.  .18 

Brick  Cheese,  No.  1 .  «<  ,x8 

English  Dairy  Cheese .  ««  .1934 

Pineapple  (Picnic  size),  6  In  box.- . per  box 

"  (Gem  size),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  in  case .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  *' 

MacLaren  Imperial  Cheese,  Club  slze.per  doz. 

“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  x  in  box. ..per  box 
“  d'lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  2s  In  box . per  box 

Star  Cream,  or  Phlla.,  ia  “  .... 

MlniatureCream.orPhlla.i2  “  ....  ** 

Hand  Cheese,  8  doz .  “ 

“  ^  «  .  it 

“  4  **  Thuringer .  “ 


3.00 
2.25 
4  50 
2  .40 

1  *35 
x  .00 
1 .00 
a.  40 
*■95 
1  *45 
1.30 
1.30 

X.IO 

•95 
2 .00 
1 .00 

125 

.65 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1.15 

Schutzen  Cheese,  12  In  box  .  “  .9, 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . .per  lb.  .16 

IMPORTED  AND  AMERICAN  MEATS  AN1 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  doz.  4.7c 

“  8  "  .  *•  J.Zj 

Carlsbad  Speck  (Imported  Bacon) ..._  “  .3a 

Imported  Cervelat  Sausage  (RolfTs) . per  lb.  .  42 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  ^65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner.. by  bbl.  1134  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  .24 

“  “  long . -  " 

"  Mortadella,  Dry . per  lb.  ,25 

“  Knack wurst,  23  In  box,  per  box, 

$4-75 . per  doz.  2.4c 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.2134;  less . #3 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes,  .20;  less- . 22 

“  Cervelat,  Crescent,  50  and  xoo-lb. 

boxes,  .1634  ;  less . x8 

“  Cervelat,  Tip  Top,  50  and  xoo-lb. 

boxes,  .14;  less . 16 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2  3  34  ;  less . 24 

“  Salami  (E),  50  and  xoo-lb.  boxes, 

.ax ;  less . 22 

“  Salami,  Blue  Ribbon,  50  and  xoo- 

lb.  boxes,  .19;  less . 20 

“  Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .17;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

"  Smoked  Braunschwelger  Liver  Sau- 

"  L^=zzz:rz:pe«b-  :ll 

“  Petit  Dellcatess  Frankfurters,  plain, 

perdoz . go 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . - . ,per  doz.  .90 

"  Lebanon  Beef  Bologna . per  lb.  ,x6 

"  Paprika  Speck . “  ,18 

Mettwurst,  half-round .  «  .16 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb.  .24 

Smoked  Thuringer  Blutsrurst . “  .18 

“  Pfefferwunt .  11  .18 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

perdoz .  4.75 

(Derby  Brand),  quart  glassjara 

"  ( I^er  b  y  °  'Brand)*,*  *  *1  o-oz  .*  *  j  ars  ,*  5  ” 

per  dox . . .  a  50 

Calves'  Head,  In  round  tin* . per  dox.  x  .65 

Pickled  Meat*,  in  glass .  “  x.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


Do  You  Know  What 
Ramly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  10  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 

404  Atlantic  Avenue  -  -  BOSTON ,  MASS. 

Philadelphia  Representative Arthur  Hagan  &  Co.,  151  N.  Third  St. 


StiEaco_wmTt  Rice 

POPPING  CORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 

ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad's  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  1  o-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


Cases  of  40 /Is 


They'd  Want  to  Get  Square 


If  you’re  skeptical  that  a  cash 
register  as  moderate-priced  as  the 
Standard  Cash  Register  can  do  what  we 
say  it  can,  write  us  for  a  list  of  mer¬ 
chants  who  have  one.  Then  write 
them  about  it ;  they’ll  tell  the  truth, 
for  if  the  register  has  failed  them 
they’ll  be  only  too  glad  to  get  square. 

We’re  pretty  strong  in  our  claims 
for  the  Standard  Cash  Register,  but  the 
careful  little  machine  will  make  good 
every  one.  Keeps  track  of  all  sales, 
cash  or  credit,  and  who  makes  them. 

Standard  Cash  Register  Co. 

No.  32  CHESTNUT  ST.,  WABASH,  IND. 


IN 
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;eeJ  Salad,  In  glat* .  . 

a  “  In  pint  jars,  glass.... 

'«  “  In  quart  jars,  glass  .. 
amb  tongues,  In  glass . 


..per  dot.  i.oo 
a 

“  1.60 


IOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

iolland  Honing,  mixed,  “Y.  M."  56bbl.  5.50  60-75 
milkers,  “  %  bbl.  6.50  75-85 

••  mixed,  Standard,  bbl, 

54  bbl . 

Iolland  Herring,  milkers.  Standard,  bbl. 

54  bbL . 

cotland  Herring,  mixed,  large  fulls,  bbl. 

54  bbl  8.00 . 

“  milkers,  large  lulls,  bbl 

54  bbl.  8.00 . 

larlnlrte  Herring,  Imported,  about  40  in  pall.  1.25 

toll  Herring,  Imported,  about  25  in  pall... .  1 .00 

plced  Honing,  Imported,  about  40  in  pail.  1.00 

'orway  Stockfish,  dry . per  lb.  15 

latjes  Herring . . . per  paK 


BISMARCK  HERRING. 

•int  site,  round  tins,  wlthikey . per  tin 

luart  “  “  “  “ 

'Qj  it  ««  **  “ 

ot!  *•  “  *•  “ 


.20 

•35 

•55 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

toll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
irat-Haring,  4  qt.  tin,  1 .10, 2  qt.  tin,  .60,  qt.  tin  .  40 

English  Sprats,  36  bunches  per  box . 

truger’s  Roll-  and  Brat-Haring,  oval  tins, 
perdos .  »•  50 


RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  pails .  ‘‘ 

lut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

tussian  Sardines,  In  glass  Jars . per  dot. 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


NORWAY  ANCHOVIES. 

Mginal  Package . per  %  bbl. 

tepacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

“  in  S-gal.  kegs . per  keg 

"  In  >4-lb.  fiat  tins . per  dot. 

in  ^-lb.  tall  tins .  “ 

“  In  i-lb.  tall  tins .  “ 

ancy  Kegs— 1  [  1  keg,  .80 ;  54  keg, .  42 ;  54  keg, 
3*1  5*  keg . 


5-5° 
.60 
1 .10 
s-75 
•95 
1  -50 
2.00 


.20 


SALT  SARDELLEN. 

Iriginal  Package,  2902 . per  anker  16.00 

tepacked — kegs,  about  8  lbs . per  keg  2.75 

“  pint  jars . per  dot.  6.00 

large  tumblers .  “  2.25 

small  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dot  1950  54  kilo  Cans,  per  dt.  29  50 
>4  “  “  10.50  54  “  “  10.50 

54  “  M  5  5°  %  “  “  5-50 

54  "  “2  75  “  “  2  75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  1200...— . per  bbl. 

15  “  keg —  “  500 . per  100 

10  “  keg —  “  300 .  “ 

5  **  keg—  “  150 .  “ 

10  lb.  pail—  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

j  11  11  a 

to  lb.  pall . . . per  pall, 


7-50 
2.  40 
1.25 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb, 

Spitzkugeln . .  “ 


.18 
•  *5 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  “  ...  “ 

“  “  No.  2, 6  “  ...  “ 

«  “  No.  3,6  "  ...  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  “ 


•  3° 

•  5» 
•75 

1 .00 

5»5 

•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb. 

bags,  per  bag . 

Green  Kern . per  lb. 

Potato  Flour . “ 

German  Dried  Pears . “ 

Dried  Mushrooms .  “  .60-.  80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves . “  .06-. 08 


°9& 

07 

•4 


COTTOLENE. 

30  2-lb.  tins . per  case 

15  4-lb.  “  .  “ 

6 10-lb.  “  . .  “ 

Freight  prepaid  on  two-case  lots. 


6.85 

6.85 

6.85 
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EQGS.  Per  Dot. 

Nearby,  candled  and  selected, 30-dot.  crates...  .27 
Western . 26 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .1454 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.  .13 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 14  J4 

• 

FANCY  GROCERIES, 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  54  bottles .  4-5° 

“  “  54  “  .  3.25 

Anchovy  Paste,  lancy,  per  dot .  4.75 

“  plain,  per  dot. .  3-75 

Bouillon,  Burnham,  pints,  2  dot.  In  case .  3-75 

**  "  54  pints,  2  dot.  In  case....  2.00 

Capers,  Nonparlel,  54  gallon  kegs .  x . ;o 

“  “  Quart,  glass . per  dot.  7.00 

“  “  bottled,  %  site...  .per  dot.  2.35 

“  “  “  54  “  .  “  x  .9° 

11  a  a  ^  11  .  a  1.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 
“  med.  “  “  12  “  “  5.00 

“  small  "  "  24  “  “  4.50 

Cherries  In  Maraschino,  in  glass,  x-dot.  case...  8.00 
Clam  Chowder,  Burnham,  1 lb. ,  4  dt.  cse.  p.  dt.  .  90 
“  “  31b., t dt. case  ’*  2.20 

Currie  Powder,  pints,  per  dot .  3.50 

“  4  os.,  “  2.25 

“  sot.,  “  x.50 

Russian  Caviar, 54’s .  2.85 

•*  54’* . I  5  so 

“  %’m .  10.50 

*'  x’s . 20.00 

French  Peas,  Extra  Fins,  per  case. .  17.00 

“  Fins,  per  case .  15.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  dot.  in  case . per  dot.  1.60 

Hilrs  Irish  Oatmeal,  14-lb.  tins,  xo  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

*•  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  dot 1 . 25 

“  “  54  pints,  per  dot . 60 

Salt,  in  4-dot.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  ot. ,  per  dot .  6.50 

“  “  “  sot.,  “  .  3.55 

Armour's  Beef  Extract,  sot.,  “  .  4.45 

"  “  “  401.,  “  . .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  ox . per  dot.  4.00 

•«  “  •'  8  ox .  “  7.25 

“  “  “  16  ox .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  "  . 

Hotel,  “  “  . . .  22.00 
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Truffles,  A . Per  tlni  -3° 

“  H .  “  -55 

“  54 .  “  x  •  X5 

“  54 .  “  2.25 

Shrimps,  Pickled,  small  site .  1.00 

Dunbar's  Shrimps,  2  dot.,  per  dot .  2.25 

“  Figs  In  Cordial,  x  dot.,  per  dot .  5.00 

Bishop's  Figs  in  Cordial,  1  dot.,  per  dot .  6.50 

Crystallited  Ginger,  x-lb.  tins,  per  dot .  4.00 

“  “  54-lb.  “  “  .  a. 25 

Rose’sLlme  Juice,  per  dot .  3.60 

Victor  Rose  Water,  per  dot . .  2.25 

“  Peach  Water,  per  dot .  a. 25 

Pitted  Olives,  per  dot .  5  .a} 


FLOUR.  Per  Bbl 

Gold  Medal . . .  6 . 10 

King  Midas .  6.50 

Millbourne .  6.00 

On  Top .  6.15 

Ceresoia .  6. go 

Pillsbury's .  6  00 

Taylor's  Fancy .  5.25 

Semper  Idem .  4  75 

Pride  of  the  West .  4-  95 

Sunbeam .  4.  75 

Quaker  City .  5  •  75 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry’s  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  3s . 

“  “  64 1 54  s . 

“  Flapjack  Flour,  24  2s . 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston's  Purina  Pancake  Flour,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles.  2  dot . per  dot. 

Selser's,  medium  bottles,  2  dot . per  dot. 

Schlmmel’s,  12-  01.  bottles,  2  dot.  in  case . 

“  6-01.  •• 


.69 

•95 
*•  35 
1  *35 
.90 


Do  You  Know  Why  the 
Department  Stores  Do 
So  Much  Business? 


It’s  because  they  attract  people  to  their  stores.  The 

most  effective  method  of  doing  this  is  by  attractively 
decorated  windows,  made  bright  as  day  by  electricity. 
Grocers  take  a  leaf  from  the  Department  Store’s  book- 
dress  your  windows  invitingly ;  put  signs  in  them 
calling  attention  to  bargains  and  light  the  displays  so 
that  passers-by  can’t  help  seeing  them.  You  will  bring 
enough  new  customers  into  your  store  in  a  day 
to  pay  the  cost  for  a  month. 

While  your  store  is  closed  and  you  are  off  duty, 
make  your  windows  win  new  trade  for  you — a  repre¬ 
sentative  will  call  and  show  you  how  it  can  be  done  and 
what  it  will  cost  if  you  will  drop  a  card  or  phone. 


The  Philadelphia  Electric  Co. 


TENTH  and  CHESTNUT  STREETS 


WASHBURN-CROSBY  CO’S 


Gold 


Medal 


«*: .  -b 


, 


Flour 


shburn-crosbyc^ 

ra  mm 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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KARINACEOUS  GOODS. 

Corn  Meal —  Per 

Lea's,  white,  ioo  lbs .  2.co 

“  yellow,  granulated,  100  lbs .  2  00 

11  44  table,  100  lbs .  x-95 

Western  yellow,  100  lbs. .  ».7< 

Quaker,  36  packages .  a  •  75 

Farina,  Hecker'i,  24  i's,  per  caae .  1. 40 

••  Schumacher's,  24  packages,  per  case..  1.15 

Beans — 

California  Lima,  new . ..per  lb.  .0054 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  a. 25 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2.20 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.05 
Pea,  fancy,  N.  Y.  State,  ^rain  bags,  bushel  2.05 

Pea,  fancy,  Michigan, gram  bags . bushel  a.oaJ4 

Red  Kidneys .  “  »•  5° 

Pea*  — 

Green . per  bushel  2  .32* 

Scotch .  “ 

Split,  yellow .  "  *  •<» 

"  green .  " 

Lentils — 

no-lb  bags . per  lb.  .0854 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea's  Breakfast,  10  pkgs . . case  1.45 

Lea’s  Pearl,  100  lbs . per  bag  2 . 00 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1.60 
Barley— 

OO . °6 

No.  3,  100-lb.  bags .  3-35 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.10 

"  "  48  jc.  pkgs.,  case .  121 

“  *•  asstd.,  24  jc.,  is  ioc.  case...  1 .15 

“  Smith’s,  30  10  c.  packages .  1 .90 

“  “  assorted,  s  and  10  c .  1.90 

Oatmeal,  B,  per  bbL . 

“  “  kegs  100  lbs.,  per  keg .  4  co 

Oaten  Goods,  In  cases —  Per  case 

A  vena,  18  packages .  1.55 

Banner  Oats,  so  packages .  4.C0 

Friends’  Oats,  36  packages .  3.00 

Mother's,  36  paexages .  3  15 

Pawnee,  36  packages . 

Quaker,  18  small  site .  1.55 

Quaker,  20  large  size .  4.00 

H-O,  24  a’s . 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7.25 

A  vena,  per  keg,  90  lbs .  3.75 

Standard,  180-lb.  bbls .  6.75 

“  90-lb.  bags . . . . .  3  3$ 
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°fine,  bags  about  160  lbs . °5* 

jo-lb.  lots . 06 

Admiral,  Pearl,  24'$ . °7/b 

Tapioca,  Instantaneous,  501's. . °8* 

“  Colburn's  Hasty,  24  i-lb.  pkgs . °7» 

"  Minute,  -gross,  per  box .  2.85 

“  Flake,  about  ids  los . per  lb.  .06 

•*  “  less  quantity .  “  -o6}4 

“  Pearl,  150  lbs .  “  .00)4 

“  “  less  quantity .  “  -°7 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  a's . per  case,  3.15 

Purina  Health  Flour,  20  5’s,  Cartons  “  3  •  &> 

Purina  Pankake  Flour,  36  . .  3-°° 

Purina  Whole  Wheat  Flour .  5°° 

Packed  in  12’s,  24’s  and  48's. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4-oo 


MALT  A -VITA,  36 
packages .  2.85 


Egg-O-See.  36  packages .  *  •  85 

Egg-O-See  Corn  Flakes,  36  packages .  2.85 

Cook's  Malto  Rice,  36  a-lb.  packages .  4.25 

Force  Food,  36  packages .  4.25 

Mapl  Flake,  36  “  .  4°5 

Shredded  Whole  Wheat,  50  packages .  5.00 

44  44  44  25  44  .  2.60 

Cream  Wheat,  36  packages .  4-5° 

Apetiia,  24  packages .  2.85 

Flaked  Rice,  Cook’s,  24  packages . . .  2 . 70 

Wheatlet,  30  packages .  3-5° 

Wheatena,  36  Packs .  4  -5° 

Grape  Nuts,  24  packages . . .  2.70 

Korn  Kinks,  72  packages . 

Pettijobn’s  Food,  18  packages .  1.80 

Ouaker  Puffed  Rice,  36  packages .  2 ,80 

Quaker  Wheat  Berries,  36  packages .  2.75 

V  igor,  36  packages .  2 . 65 

Ralston  Kornkins,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2 . 80 

Ralston’s  Breakfast  Food,  36a-lb.pkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size .  2  65 

Zest,  20  packages,  25  cent  size .  3  40 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz. 1  lb.  pkgs.  1.80 


-32- 

macaroni. 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  doz  1-07% 

“  Acidulated .  “  I.c7j£ 

Cox’s,  large .  “  1.57* 

“  small . .’ .  “  .95 

Plymouth  Rock,  Pink  or  White...™..  “  1.20 

Nelson’s . per  doz.  z.  35 

"  small .  “  .95 

Bromangelon,  assorted  3  doz .  "  .87* 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  .87 

Jell-O  Ice  Cretfin  Powder,  2  doz .  “  -97* 

Chalmer’i .  “  .90 


Peter  Cooper . 

.90 

Scale*,  Flour,  No.  i, Tin  Scoop,  10.00 

Brass, 

»4 

Tryphosa . 

•92* 

“  Sugar,  “  a,  “ 

7.00 

1* 

9 

Imperial  Wine  Jelly . 

•95 

“  Tea,  "  3, 

“  Spice*,  “  4,  *' 

6.00 

i 

IX  .00 

5.00 

Gelatine,  McKinley'* . 

Wetmore’z  Doable  Refined, 

36  IOC. 

.85 

Less  40  per  cent,  discount. 
600-lb.  Platform  Scale . . . 

It 

Vkgs . 

a. 70 

Standard  Cash  Register . 

to 

Kusto,  6o  5-cent  packs . 

Puddlne,  assorted,  2  doz . 

2.00 

Tea  Caddies,  round  front,  No.  s 

S 

1.60 

H  It  II  ^ 

ti 

D-Zerta  Jelly,  assorted,  2  doz . 

.90 

(1  1*  **  ^ 

II 

4 

Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  “  . 

“  Marcaronl,  long,  “  . . 

“  “  square  “  . 

Larosa  Spaghetti,  long,  25  lbs . „ . 

44  Vermicelli,  square,  “  . „ . 

“  Macaroni,  bulk,  "  . . .... 

Anger  Baking  Co. — 

‘‘Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . . .  1 

24  10-cent  packages .  I 

“  Plain”  Noodles,  24  i-lb.  cartons. .  1 

“  “  48  Jfi-lb.  *«  .  1  . 

Egg  Alphabets,  48  5-cent  packages .  1 . 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 

24  5-cent  ABC  and  24  5-cent  Egg  Barley ...  1 
Macaroni  and  Spaghetti,  ‘‘La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons .  2. 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 
"  “48  i/a  “  5-c.  size  1 

“Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  s . 

“Golden  Seal”  Egg  Macaroni,  25  10-cent 

cartons. . s 

“  Imperiale  "  brand,  25  i/i  packages  (long)..  1 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1 

Spice  Drops,  In  baskets,  20  lbs .  1 

“  In  boxes,  12  lbs . . .  > 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle 

Bulk,  is-lb.  wooden  boxes . . . 


FIXTURES. 

H.  F.  Heacock. 

Coles' Coffee  Mill,  No.  7 . 

“  “  8. _ ..... 


10.... 

Stand,  No.  z8„ 


You’ll  Double  Your 
Sales  the  First  Y ear 


,  0 1  RAGO*  _ 
m  iuartti 

Motive  oil* 


Gwo mvik 


If  you  will  put  in  a  trial  order 
of  De  Rago  Olive  Oil  and  tell 
your  most  particular  customers  to 
try  it,  you  will  find  that  they  will 
come  back  for  more,  and  keep 
coming.  The  reason :  De  Rago 
is  the  one  Olive  Oil  pressed  from 
perfect  olives.  It  is  the  one 
Olive  Oil  which  is  recommended 
by  physicians  everywhere  for  sick 
people  and  children. 


Jas.  J.  Loughery  &  Co. 


IMPORTERS 


BOSTON.  MASS. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A.  CO.,  Leghorn,  Italy 


We  Guarantee  Everything  We  Sell 

Since  the  Chicago  exposure,  the  retailer  needs  to  be  especially  care¬ 
ful  that  he  is  selling  only  meat  products  that  are  guaranteed  to  the 
furthest  extent. 

Our  specialties  are  Vienna  Sausages,  Bolognas  and  Smoked 
Tongues.  Besides  being  the  most  delicious  products  of  their  class, 
these  are  the  most  strongly  guaranteed  to  comply  with  all  food  laws. 

M.  ZIMMERMAN  COMPANY 

Main  Office:  318-24  East  Houston  St.,  N.  Y. 

Branch  Offices:  717  N.  Second  St.,  Phila.,  Pa.,  and  125-27  Fulton  St.,  Boston,  Mass. 
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Tobacco  Cutter* . 

Alarm  Money  Drawer* .  1  • 

Bae  and  Twine  Holder . . .  1  00 

Barrel  Coyer*,  Sunk  Handle.,  ai  to...perdo*.  a  .5° 

ft  Top  **  aI  toee*  a.  OO 

B^gCBorert,3interpri»e  No.*,  1  to  2  In......  1.60 

Can  Opener.,  “  Never  SUp  ” . per  do*.  .90 

Hopper’.  Can  Opener . P«r  Bros*  13.80 

Cheese  Cutter*. .  8  -00 

Coffee  Mill.,  Dell’.  No.  9 . 

<i  *•  . .  40.00 

<<  “  z* . . .  65.00 

fruit  Auger*,  *  prong .  1  • 50 

Measuring. Faucet*. .  *  .00 

Philadelphia  Scoop  Co’a  Sugar  Scoops  :— 
Indeatructlble,  No.  4 . per  do*,  geo 

"  5 .  ia°° 

it  fi .  “  15.00 

Ex  Galvanized  Steel  Blade*,  No.  3»per  do*.  4*° 

"  4-  "  540 

tt  *•  **  7. 20 

X  Quality,  No.  3... .  “  a'6° 

■*  3’00 

«•  5... .  1  3-4® 


No. 

654, 

«54, 

io54, 

i»)4, 

14)4, 

i654, 

*8)4, 

*°)4, 


No.  o( 
Drawers. 
9 

z* 


Sherer’a  Eclipse  Counters:— 

Length. 

3  feet  8  Inches, 

4  feet  to  inches, 

6  feet,  IS 

7  feet  3  inches,  18 

I  feet  i  inches,  21 

9  feet  8  inches,  *4 

zo  feet  10  laches,  *7 

1,  1*  feet,  3° 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  to  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Illon,  N  Y. 


Each. 
15.00 
30.00 
25.00 
28.00 
31.00 
35.00 
40.00 
45  00 


Soales,  Dell’s,  Grocer*’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
••  «  “  z) 


11  a  * 

•1  a  3 

11  a  4 

Grocers',  without  weights,  Bras* 
Scoop  and  Bras*  Plate,  No.  z 
>54 

It  «<  | 

tt  It  e 

«<  **  ^ 

Batchers' ,  without  weights, No.o 

n  a  x 


SMOKED  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley—  8HREDDED  COD. 

Dime  cartons,  a  do*,  in  case . per  do*.  .90 

Tins,  Keyed  (Jewel)  a  do*.  In  case..  “  .90 

Large  carton*  or  tins.  *  do*.  In  case  “  2  00 

Dime  Tumblers,  2  do*,  in  case "  -9° 


33  10  it . 
18.60  9 
13.10 


6. 


MACKEREL. 

*00  lb.  100  lb.  50 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  *..  45  °o 
Ex.  Norway,  No.  a...36.co 
Ex.  Norway,  No.  3...  35  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  36.00 

Ex.  Shore,  No.  z .  34.00 

Shore,  No.  1 .  33.00 

Large,  No.  * .  ao.oo 

Large  Irish,  No.  3 .  19.00 

Extra  Irish,  No.  3 .  18. oe 

Medium  Irish,  No.  a..  17.00 

Small  Irish,  No.  3 . 

Irish,  No.  3 . 

Large,  No.  3 .  15.00 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  a. 

Shore,  Round,  Large. 

Shore,  Round,  Med... 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15  00 

Shad,  No.  a,  Mes* . 

Haddock  .Pickled  . ...  6 .  oo 


lb.  10  lb.  81b. 


18.50 

12.50 

11.50 

10.50 
10.00 

9  5° 
9.00 


3.60 

3.05 

1.50 

a. 05 
i-45 
1-35 

125 

1 .20 

1. 15 

1. 10 


3 .05 
1 .69 
125 

1.69 
I  .31 

r.*3 

1.05 


8.10  4.25  1. 00  .85 


7.50 

6.50 
6 .00 


4-  35 
3-g5 
3.60 


3.60 

8.10 


.10  1  co  .85 


3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . °7  54 

Our  Choice,  Haddock,  4a  lbs . 

Gilt  Edge,  Hake,  40  lbs . o654 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lb* . 

Snow  White,  i-lb.  bricks,  20  lb* . 


,°7 

.08 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  do*,  in  case....  1.30 

“  small  size,  a  do*,  ia  case . 90 

Glass  Tumbler*,  sealed,  2  do*.  In  case .  1.30 

Screw  Top  Jar*,  s  dor.  in  case . 9° 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod.. 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . •••••• . 

In  original  cases,  450  lbs.,  %c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . . . per  lb. 

New  Cromarty  Bloaters,  50s . per  box 

a  “  ioos .  “ 


•  *5 
•15 
.13 

.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . . . 

Fancy  N.  Y.  State,  50-lb  boxes . og'A 

Apricots — 

Extra  Choice  Royals,  25  lbs . *2  54 

Choice  Royals,  50  lbs . ,. . *8)4 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants— 

Gold  Medal,  recleaned,  36  is . °8)s 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 


PRUNES. 

Extra 

Fancy 

Cal. 

>*  . 

Boxes. 

fa 

20-  30,  25  lbs.... 

..  .io)4 

30-  4°,  25  “  ... 

.IO 

40-  50, 25  “  ... 

.09 

40-  50,  50  “  ... 

50-  60,  25  **  ... 

* 

00 

0 

.08 

50-  60,  50  "  ... 

•  °75i 

60-  70,  25  “  ... 

60-  70,  50  **  ... 

•» 

70-  80,  25  “  ... 

.  .06 

70-  80,  50  “  ... 

■  °SlA 

80-  90,  50  “  ... 

90-100,25  “  ... 

90-100,  50  “  ... 

.03% 

IOO— 1 20,  50  “  ... 
Raisins — 

Muscatels,  4  crown,  50  lb... 

. 

“  3 

“  50  lb... 

1*0 


50  lb . 

Cal.  Thompson  Seedless,  50  lbs.. 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Ensign  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  as  lb . 


.083^ 

■O&A 


cleaned,  30  lbs. 

Nectarines— 

White,  35  lbs . per  lb. 

Peaches— 

Fancy  yellows,  25  lbs . >4)4 

Extra  choice  Muir’*,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb. 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  *  dozen . 

a  35-  “  1  a  . 

*i  15.  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  do*.  iB-cent  size,  A  doz. 

25-cent  size  in  case  . . . per  case 

Case  No.  5, 1  doz.  a5-cent  size . “  ‘ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  »lze . 

Kneipp’s  Malt  Coffee 
24-26  0*.  package,  packed  1  and  4 

doz.  in  case  . Per  doz. 

24-12  oz.  package,  packed  a  oz.  in 

case . - . 

Perfection  Rye  Coffee  *4  1  lb.  pkgs . 


HORSERADISH. 

Tumblers,  10-c.  size,  a  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz . 

Tumblers,  10-c.,  Lord’s  Prayer,  a  doz. 


.12)4 

•  *3)4 
.  12 

•  1  7 
.16^ 
.  z  I 

12 


2.70 
2  .25 
a. 50 


2.30 

2.05 

*.47* 

a. 75 


**5 


a. 40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Ask  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con= 
venience  and  economy  of  Electricity  in  your  business.  An 


‘Enterprise 


99  Electrically 
Driven 


niiuiiimiiUuiiiiiiiliui ' 


Coffee  MiW 


The  Enterprise  Manufacturing  Co.  of  Pa. 


will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to'  the  other  ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  I  . 
motor  for  direct  current,  or  with  H.  P,  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 

*  *  Philadelphia,  U.  S.  A. 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  dot . . 

“  black,  3  doi . . 

Royal,  black,  3  dor . 25 

Stafford,  Commercial,  3032.. , . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.84  4.60 

Acme  V  Ictor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o,  Tubular  Lantern  Globes . $  dor. 

Cold  Blast . dor. 

No.  1. 

Jumbo  Chimneys,  plain . per  dor.  .75 

"  "  dec.,  107,  “  .90 

No.  0.  No.  r 

Banner  Burners . 45  .35 

No  charge  for  packages. 

Oil  Cans— 

-gallon.  Glass . per  dor 

'*  Galvanised .  “ 

*  Lenox,  Spout .  “ 

■  "  Spigot .  “ 

1  Colombia .  “ 

*  Banner .  “ 

‘  Climax,  Pump .  “ 

‘  Home  Rule,  Pump .  " 

Lanterns— 

No.  o,  Standard. . per  dor. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


6  dor. 
No.  2. 

ss 

4.20 

3. 30 

2.75 

fcl8  2. 

•  85 

s  .00 
.  No.  2 

•  75 


2.25 

2.10 

5.00 

5-5° 

7.00 

8.00 

10.00 

12.00 

4-75 

v.8o 

8.00 


LIME. 

Prepared,  2  dor.  In  case . per  dor-  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  l/i  lb .  “  .  06 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05)6 


LYE  AND  POTASH. 


Banner,  4  doz. . 

Babbitt's  Potash,  4  doz . 

If 

3*  60 
3-3° 

Lewis’ . . 

II 

3*25 

Red  Seal,  2  dor . 

1 

1.95 

"  4  dor . 

II 

3-85 

Popular,  4  dot . 

II 

1.45 

MATCHES. 

Per  gro. 

Swift  &  Courtney’s,  soo’s,  i-gross  case .  1. 75-1. 90 

400's,  1  "  «...  3.50-3.70 

500’s,  1  "  «...  3.75-4  00 

Blue  Hen,  soo’s,  r  “  «...  r.  50-1. 60 

"  5oo’s,  1  "  «...  4.00-4. 25 
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Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100's,  5-gross  in  case . 92% 

“  500’s . «...  3-95 

Vulcan  Safety,  65s,  No.  1 . 55 

"  65s,  No.  2 . 5° 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  100’s,  5-gross  cases . 9° 

"  No.  25,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mareppa  Parlors,  500's. .  3.5°"3-75 

Searchlight,  500's. .  4.25-4.50 

Press,  200's  . . 1.80-1.90 

“  5oo's . . .  4-50-4  75 

America,  soo’s .  1. 30-1. 35 

American  Paraffine,  500*8,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross.  No.  4,  1,000 .  2-75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  130 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1.05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  &  Co.  :— 

Barrels  and  half  barrels,  Superior . per  lb.  .08)$ 

18, 37  and  68-lb.  buckers,  “  .........  “  .09 

10-lb.  buckets,  6  In  crate,  "  . per  crate  6.25 

5-lb.  “  6  “  «  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  "  . per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Snperior..per  lb.  .  13 
5-lb.  gl.  jars,  6  In  case, XXX,  "  per  case  4.40 

Barrels  and  half  barrels,  Falrmotwt . per  lb.  °7% 

18, 37  and  68-lb.  buckets,  “  “  .08 

Wm.J.  Troth : — 

Barrels  and  half  barrels,  Famous . per  lb  .o8J£ 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  *•  . per  crate  6.25 

5-lb.  «  6  "  “  .  “  3.65 

S-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18.  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  %  bbls.  &30-lb.  klts.perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04J4 

Schlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls...per  lb.  .0754 

“  18  and  37  lb.  Kanakins .  “  .08 

“  ,  10-lb.  Kkns  ,  6  to  crate.. .per  dor.  9.80 

“  1  5-lb.  “  “  “  5.30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05^ 

Soathwark,  30-lb.  palls,  bbls.,  X  bbls.  44  .04^ 

Atmore  A  Son,  Extra  Family — Seedless: — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3  15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  2.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Celebrated — beedicss. 

Barrels,  Halves,  Quarter? . per  lb.  .08^ 

Wooden  Pails,  x8,  37  and  ott  lbs .  4  .09# 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  grosz. .  11.00 

Keystone — 

Barrels,  Halves,  Qoarterr . per  lb.  .07% 

P-aMn.  -ft.  “if  and  ah  i>  g . .  *•  o&tf 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . . . per  gsl.  .18 

Headlight,  i5©test .  14  . 12^ 


OLIVES. 


H.  Kellogg  A  Sons,  Agents Per  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

44  Extra,  64  oz .  13*50 

4  Mammoth,  quarts .  7.25 

44  Extra,  quarts .  6.75 

44  Extra,  pints . 4.50 

44  Mammoth,  %  pints .  3.15 

44  Extra,  %  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2 . 15 

California,  quart  bottles .  6.  50 

California,  individuals .  1.50 
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olive  OIL — Imported. 

Bertin  &  Perrier’.,  extra  fancy,  qt*.,  i  dor .  4.90 

“  “  pts.,  2 dor 2.90 

“  ••  X-pt*.,»dor.  1.9c 

Rae’s,  Lucca,  litre  bottles,  1  dor . .  11.50 

25-02.  bottles,  1  dor .  8.75 

Finest  Sublime,  qta.,  1  dot .  6.50 

"  "  pts.,  a  dot .  7.50 

"  X-pts.,  .  dor._  4.75 

"  “  8-or.  flasks,  2 

dor .  7.50 

“  “  1. -or.  flasks, 

2%  dor .  9.00 

"  Snblime,  8-or.  flasks,  2%  dor...  6.50 

"  "  12-or.  “  2%  dor...  8.00 

Rae’s,  Finest  Sublime,  1  gal.,  ro  Incase,  per  gal.  2.40 
Rae’8  Finest  Sublime,  5  gal.,i  or  2  In  case, per  gl.  2.3a 
“  “  1  qt.,  40  to  case,  “  ..65 

“  Sublime,  i-qt.  tins,  40  to  case .  a,  35 

“  X-gal.  tins,  20  to  case.. .  ..20 

“  “  1 -gal.  tins,  xo  to  case .  a. to 

“  5-gal.  tins,  1  or  2  to  case. .  ..00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 %  oz.  bottles . 4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  20  00 

10  r  gal .  cans,  case .  21.00 

20  '/i  gal.  cans,  case .  22.00 

4°  Vt.  gal.  cans,  case .  23.00 

80  %  gal.  cans,  case .  25.00 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per  cas 

Large  bottles,  r  doz.  to  case .  7.2; 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . .  11 .00 

>4  gallon  tin, 8  tins  to  case .  12.ro 

32  oz.  tin,  25  tins  to  case, .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8  -o 

Pint*,  “  2  “  «  “  9.00 

K  Pints  “  ■  ■  “  ...«  •*  4.75 

Oliver’s  Olive  Oil — 

r  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  . . .  4. 25 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 

AMERICAN  OIL. 

Lubon’s  No.  8,  2  dor . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  dor.,  per  doz .  1 .00 


YEARvS  AGO 
We  Used  NO  Adulterants 
or  Chemical  Preservatives 
in  Making 

ATMORE’S 

Mince  Meat 

WeAake  it  Just  the  Same  To  day. 
Remember  “It  IS  Pure” 

AT/’YORE,  &.  SON- Philadelphia 


It  Will  Heal  a  Gut 
01  Bruise  Almost 
Instantly 


Sulpho  -  Napthol  is  not 

only  the  most  effective  dis¬ 
infectant  ever  invented,  but  its 
healing  properties  have  caused 
it  to  be  widely  praised  by  many 
physicians.  It  is  as  indispensable  in  the  house¬ 
hold  as  soap. 

Tell  a  customer  about  it  once  and  you  have 
made  a  friend  for  it  forever. 

The  Sulpho-Napthol  Company 

BOSTON,  MASSACHUSETTS 
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PAPER. 

WRAPPING. 

lanila,  15  x  20,  full . per  ream  .  36 

“  34  x  36,  full,  20  lbs . .  11  .70 

«  18  *  24,  full,  10  lbs .  '  -3nVi 

*«  Special,  15  x  20,  6  lbs„ .  “  .i8J£ 

anilla.  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream  .  1 1 

Rol1 ,  Grocers’,  9.  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03 

oil,  White,  light  weight,  9,  ia,  15, 18, 

ao  or  24  inches  wide .  “  -°3J4 

“  Glazed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  -  03/8 

“  Glazed  Silk  Parchment,  13,  15, 

18,  20  or  24  Inches  wide .  “  .03% 

Vhite  Tea  Paper,  12  x  16,  reg . per  package  .14 

“  “  15  x  20,  reg .  “  .19 

Vax  Butter  Paper . per  package  .11 

’archment  Butter  Paper  9X12...  “  -4° 

PAPER  BAGS.— Manila. 
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PICKLED  MEATS  AND  FISH. 

junb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5-75 

“  10-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

frlpe,  10-lb.  palls . per  pail  .90 

"  5-gal.  kegs . per  keg  2.00 

3ig’s  Feet,  10-lb.  pails . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

tickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  1.10 

“  Pig's  Feet,  «•  “  1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb.  pails  . per  pall  .50 

u  10-lb.  “  .  lt  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


.18 


POPPING  CORN. 

Brad's  **  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4  00 

24  20  oz.  packages .  2.05 

4#  20  oz.  packages .  4  00 

I-X-L,  40  is . 2.75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  ja»s,3  doz . 92 

PICKLES. 

Barrels,  45  gal.,  1200s .  9.75 

io-gallon  kegs,  pine,  600s,  full  count .  2.75 

io-gallon  kegs,  300s .  2.50 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.65 

Sweet  Pickles,  700s,  5  gal .  “  3.00 

Sweet  Pickles,  z,ooos,  5  gal .  “  3.65 

Sweet  Pickles,  2,000s,  5  gal .  “  4.50 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . 1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  oz.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon. .  2.35 

Crosse  &  Blackwell’s : — 

Chow-Chow ... 

Qts. 

Casks, 

4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 
Pts.  Pts.  M-Pts. 

,  Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3*2S  3-50  *. 10 

Smaller  Quantities. 

S -9°  3-35  360  3*25 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia’,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  z  doz.  1  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
v*5  S-50  4-70  8*35  7-»° 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

i.eo  a. 30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 
yi  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.30 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

i-7°  3.30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . ia 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  V inegar,  Pure  Apple  .  1 4 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  a  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 13^ 

“  14-16  lbs . i*54 

11  10-12  lbs . >3% 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-ia  lbs . .  ■ 1 0 

Dried  Beet,  sets  (city  Bmoked) . 13 

“  Tenders  and  Knucks . . 

“  Flats . 11 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . perbbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . .  .14  'A 

“  boneless . 15  J4 

S.  P.  Bellies,  14-15  lbs . 11% 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  as-lb.  boxes . 10 J4 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  Ji-cent  extra 
I  ohn  Bower  &  Co. — 

Superior  Honey-cured  Hams,  skinback . 16 

“  “  “  large . 15 

“  *  “  medium . 15 

“  "  “  small . is 

“  “  Breakfast  Bacon . 15 

•*  “  “  boneless  .17 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .25 

BeefTongues . per  doz.  11. 00-12. 00 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . 15 XA 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  brand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 14 

Premium  brand  skinned  Hams,  18-20  lb . 15 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  BeefTongues,  shortcut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14 

Winchester  brand  Picnics . 09^ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tabs,  50  and  60  lb.  cans., 

10-lb.  Tin  Palls,  60  11m . . 

5  “  “  . 

^  !•  (i  . . 


£3 


11 54 

»  y* 


U 

P 

3 


9% 

9« 

9% 

IO 

10% 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11H 

“  “  tubs . 11  Yt 

“  “  3, 5  and  10-lb.  cans.  .12J4 

Swift  &  Co. — 

Premium  brand,  tierces . 1 1 

Silver  Leaf  brand,  tierces . 1054 

Jewel,  compound,  tierces . 09 

Cotosuet  tierces . 09*4 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . °9J4-.ioJ4 

Common  to  fair,  native . -.07  ~.c8 

Western  Dressed  Beef — 

Choice,  native  cattle . 09%-.  10% 

Common  to  fair  “  . 07  -.09 

City  Dressed  Veal- 

Prime .  -.12 

Good  to  choice .  -.11 

Dressed  Hogs — 

Pigs .  -.C9J4 

Hogs,  heavy .  -.09% 

“  180  lbs .  -.09% 

“  160  lbs .  -.09; 4 

“  140  lbs .  -.c9 V2 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .In 

Lamb,  Western,  culls .  .09 

Sheep,  choice . - .  .09% 

“  medium . . . * .  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1  -  00 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No.  8447 

marmalades — Made  from  the 

best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS— Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 

REDLANDS  •  CALIFORNIA 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURERS  OR  HON  EDY-OU  R  K  BRAND 

Beef,  Beef  Tongues,  V  T  A  AS  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  ii  lVl  LARD  a  Specialty 

HO  I  LEO  HAMS  A  IN  I)  BEEF  TONOUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


The  Holland  Rnsk  Co. 

Have  protected  the  buying  public 
against  substitution  by  U.  S.  Gov¬ 
ernment  register  of  their  trade- 
marked  package  which  bears  a 
picture  of  a  WINDMILL. 


It  is  absolutely  pure,  with  quality 
of  the  very  Highest  degree,  con¬ 
forming  to  the  U.  S.  Pure  Food 
Laws  under  Serial  No.  5953. 


The  WINDMILL  on  a  package  ol 

Holland  Rusk 

insures  you  ol  getting  the 

ORIGINAL  AND 
ONLY  GENUINE 

When  ordering  insist  on  the  Red 
Package  with  the  Windmill. 
Order  from  any  wholesale  grocer. 

Holland  Rusk  Co. 

HOLLAND,  MICH. 

Eastern  Office  :-46  HUDSON  ST.,  NEW  YORK 


IN  W19IT1NQ  TO  ADVERTISERS  KINDLY  TUIBISTION  "  GROCERY  SaIQRLD” 
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Sweetbreads,  veal . 

“  beef . . . 

. per  pair  .60-. 90 

Oz  Tails . 

. per  doz.  "50--65 

Tenderloin,  beef,  western . 

Fresh  Pork,  loin*,  city . 

“  “  western _ 

IISSMSSeMMSSSHI  *^3 

. .  .13 

Per  lb. 

. 16  -.17 

. 16  -.17 

. 16  -.17 


-.12 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  aud  feet  on  and 
entrails  in. 

VRKSU  KILLED. 

Turkeys — 

Western,  Y.  H . 

“  Y.  T . 

Old  hens  and  toms . 

Common  to  Good . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.*7 

Philadelphia,  fresh  killed,  3X  to  4  lbs 

to  pair . 24  -.27 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 24  -.27 

Western,  4  to  4%  lbs.  to  pair,  fancy  ...  .18  -.20 

"  3  to  3%  lb*,  to  pair,  fancy  ...  .15  -.17 

•*  fair  to  good . 14  -.15 

Fowls— 

Western,  fancy . -.»5 

Heavy  Roasters,  4  to  5  lbs . 18  -. 

Fair  to  good . 

Old  cocks . 10 

Western  capons,  fancy,  frozen . 

"  “  small,  frozen . 

Sauabs—  Per  d°*. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 


20 

15  -.17 

.si 


Per  lb. 


LIVE  POULTRY. 

Spring  chickens,  nearby,  iX  to  2  lbs . 14  -.15 

Large  Springers . 15  '-*6 

Fowls . . -  .14  -  »S 

Roosters . re 

Ducks  . >2  -.13 


POULTRY  SEASONING. 

Uell'sSplced  Seasoning — 

Small  or  No.  1,  2  dos.  In  case . per  do*.  85 

‘  1  "  .  “  .85 

Large  or  No.  2,  i  "  .  "  1.4° 

i-lb.  cans,  1  do*.  In  case . per  case  4  .00 

a-lb.  *•  %  "  .  “  3-75 

3-lb.  “  X  “  - .  "  5-4° 

5-lb.  “  H  "  .  “  8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces .  7  J5 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  2.60 

Compass,  No.  3,  cans,  a  doz . 82 % 


PLUM  PUDDING. 

Richardson  &  Robins  :— 

Individual  Size,  a  dos.  In  case,  X  lb..p«r  dos.  1 .00 
No.  1,  round  conical,  with  key,  1  dos.  "  *.35 

No.  *,  "  “  1  **  “  4  »S 

No.  3,  “  "  X  “  “  “-So 

No.J,  »  "  X  “  “  8.50 

P.  P.  Sauce,  »  dos.,  No.  . .  "  *  50 

Mmore'i  Qeaula*  English  Pluna  Pudding- 
Seedless  : — 

Individual,  per  case  ot  *  dos .  *  00 

i-lb.  cans,  “  1  “  .  ■•*5 

a-lb.  “  "  1  "  .  4  00 

3- lb.  "  " 

4- lb.  "  *• 


X  “  .  3»5 

X  “  .  3-85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  2,  stone  crocks .  1  -3° 

No.  32,  jars . . 93 

No.  5,  toy  pails .  2.60 

American,  pure  apple,  tumblers,  assorted 

slices . 9° 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 90 

Schimmel’s,  No.  10,  tumblers . 81 X 

National,  No.  10,  tumblers . 72K 

National,  No.  6,  tumblers . 52 

Preserves—  Per  lb. 

Schimmel's,  pure,  30-lb.  pall* . i*5i 

National,  30-lb.  pails . 07 % 

Southwark,  30-lb.  pails . 05 V> 

Southwark,  4 J4-lb.  toy  pails,  X  dos .  3.80 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks.  . .  x.-o 

Apple,  No.  32,  jars . 98 

Apple,  Southwark,  No.  3,  tins . 98 

Apple,  No.  5,  toy  pails .  2.60 

Apple,  30-lb.  pails . per  pail  _  1.05 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .05K 

Peach,  Plum,  National,  30-lb.  palls. ..per  lb.  .o6$£ 

Prune,  30-lb.  palls . per  lb.  -°6X 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1.50 

Southwark,  assorted.  No.  16,  jars . 90 

Orange  Marmalade—  Per  doz. 

Hartley's,  imported. .  i.8aj£ 

Schimmel’s,  pure .  1.50 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

J4-lb.  «  .  2. 25 


-47- 

Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars .  4. 85 

Strawberries,  “  .  4.60 

Raspberries,  "  .  4.60 

Apricots,  "  peeled .  4.85 

Pineapple,  “  .  4.6a 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2 .40 
"  “  “  “  “  2.60 

“  "  “  tf-lb.,  •*  »  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  dos.  a  .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  .01X 

Camphor,  gum,  i-oz.  blocks .  ‘  1  40 

“  Flakes,  bbls .  •’  . 02 X 

"  “  less  quantity .  “  .  02% 

"  Tar  Balls,  bbla.,  250  lbs .  “  .02J4 

Castorla,  Fletcher's . per  doz.  a  .80 

“  Pitcher'* .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01% 

“  Bee  Brand,  ■/-lb.  carton,  per  do*.  .30 
“  “  34-lb.  “  “  .40 
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Glauber  Salts . ....per  lb. 

Glue . .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  dos. 

Goff's  Herb  Bitters,  25c.  size .  “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff’s  Horse  and  Cattle  Pwd.,  isc.slze  “ 

Goff’s  Dyspepsia  Tablets,  ioc.size...  “ 

Gum  Arabic . per  lb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  3c.  stick,  Imported..  “ 

"  M.  &  R.j  5-lb.  ooxes. . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.bx.,4’s,  6’s,  8’s,  ia’s,  16’s,  " 

“  Root . ....  “ 

Putty,  25-lb.  cans . . . per  100  lbs. 

"  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

•  r  •*  10,c.  "  .»  “ 

Paris  Green,  100 -125-lb.  kegs . per  lb. 

“  W-lb.  packages . “ 

■*  fc-lb.  “  " 

•*  i-lb.  *■  *' 

Jamaica  Ginger,  Hires’,  flasks . .per  do*. 

Sewing  Machine  Oil,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

"  granulated,  kegs,  ‘  100  1  “ 

Sulphur,  Flour,  i75-lb.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. .  *.*: 

“  lass  qnantity . .... 

Squills,  Syrup,  1  oz . per  doz. 

Syrup  of  Figs . per  doz. 

Venetian  Red . per  lb. 

Whiting _ .' . 


1  -  5:i 


: 


Glycerine. . per  doz. 

Laudanum .  ‘ 

Paregoric. .  “ 

Peppermint. . per  dos. 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz. 

Turpentine 


1  oz. 
•37 
.45 
■35 
•40 
•40 

•3? 

.26 


. per  doz.  s 


Husband's  Magnesia . . 

Bull’s  Gough  Syrup .  "  * 

Roach  Powder,  Omega,  4-01.  cans . 

“  “  .. . per  gross  9 

Per  Doz.  Per  Gri 

Roachsault,  large .  4.00  45, 

“  medium .  a.  00  22.5c 

“  small . 80  9 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 

No.  10 . 

Tube  V . . . 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Capsules . 


Per 


YOU  SEE  IT  COMING 


FILLING  A  GLASS  LAMP  FONT  is  a  very  simple  operation  because  tlie  surface  of 
the  couteuts  is  seCfl  rising  toward  the  top.  Carelessness  is  the  only  excuse  for  pouring 
iu  too  much  aud  going  beyond  the  capacity. 

A  METAL  FONT  is  not  so  easily  filled  because  you  can  only  guess  how  much  is  iu 
it.  Experience  may  enable  you  to  guess  fairly  close  but  absolute  accuracy  is 
Impossible. 

OLD  STYLE  SCALES  present  the  same  difficulties.  No  weight  is  shown  until  you 
have  too  much  aud  the  scale  goes  down.  You  must  either  take  a  little  out  or  suffer  a  loss. 

MONEYWEIGHT  AUTOMATIC  SCALES  show  at  all  times  the  weight  on  the  scale 
aud  you  pour  on  the  goods  until  the  correct  weight  or  money  value  is  indicated.  This 
means  a  prevention  of  loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing  their  defects  with  the  accompanying 
loss  of  merchandise  and  profit. 

We  ask  the  opportunity  of  showing  you  what  it  amounts  to.  The  coupon  will  send  our 

representative  to  you. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET aud  NO . 

TOWN . 

STATE . 


Moneyweight  Scale 


35  State  Street,  Chicago 


IN  JlIRlTING 
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Reliable  Brand-  ioc.  size.  s5e.  *>«• 

Castor  dll,  tasteleae . 80  a  .oo 

iDeath-to-Pain . 200 

Diarrhoea  Cure . 8o  a  oo 

Vermifuge . *•  *°° 

Congh  Cure . -8o  2  00 

F  Young's  Veterinary  Remedies,  whole¬ 
sale  prices-  Perdoz. 

Absorbine .  ro.oo 

Absorblne  Jr.  (Mankind)  ............ .  9  °° 

Young’s  Kidney  and  Nerve  Powders .  a.oo 

Taroleum,  small  can.— . . . .  6.oo 

Xaroleuno,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4  ■  00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

eld  Phosphate,  Horsford's . per  doz.  4.1s 

.th  Brick,  bo*  *5  bricks . per  box  .60 

..liny  IV  a*. ..... ...... ...........................  *  °3 

IverSand . . . . . per bbl.  i.*5 

ar,  pints . P«r  doz.  -75 

"  quartz . . . . . . .  “  z.oo 

<*  gallons... . . . each  .30 

“  U  barrel* .  “  3-5<> 

“  barrels .  “  *■» 

IcCormlck  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

aad  premiums . per  case  3 . 75 

u.  S,  Nerve  and  Bone  Liniment,  35c.  size...  a.oo 

McCord's  Magic  Medicine,  25c.  size .  a.oo 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  size  a  .00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  care  Headache  Powders,  ioc.  size...  .So 


EXTRACTS  AND  ESSENCES 
cCormick  &  Co.,  Bee  Brand—  Per  doz 

Vanilla,  Rose,  Pistachio . ioc.  size  .85 

15c.  size  a.oo 
25c.  size  2.25 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

tuer’s  Flavoring  Extracts  :— 

No.  1,  Lemon  and  Vanilla . per  do*.  .45 

No.  s.  Vanilla  and  Rose .  “  >9° 

No.  s,  Lemon  and  assorted .  “  .8$ 

No.  4,  “  “  .  “  *°° 

No.  4,  Vanilla .  “  «  »5 

Assorted  cases,  Nos.  1  and  . .  10.80 

Nos.  1.  2  and  4 .  11.80 


-iO- 


Qts.  X-Gal.  Gal. 
3.00  6.00  12.00 
5.00 
4.00 


*.50 

s.  00 


10.00 

8.00 


3.00 
5  SO 


4-ao 

i*. 


Inger 

fill 


10.00 


750 
7.00 
a.oo 
.80 
•  45 

\E 

•45 


Balk.  Pt*. 

XXX  Vanilla  .. .  1.50 

XX  Vanilla . .  r.*5 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win- 
tergreen.  Cinnamon, 

Peppermint,  Cloves, 

Celery .  100  1.60 

Peach,  Rose,  Apricot, 

Violet .  i-SO  *75 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.«S  *.»5 

Tfru  . . . # .  . . 

Ext.  Vanilla,  Kitchen  Queen ,  No.  se  per  d. 

«  «  ><  «  No.  sX,  “ 

«  "  "  No.  X,  “ 

Lemon,  “  “  No.  25,  “ 

••  '•  “  No.  *X,  “ 

•*  “  No.  X,  “ 

ersoll’s  Flavoring  Extracts 

lgh  Grade  VanlUa . per  do*.  1 . 75 

“  Lemon. .  “  1-75 

Select  VanllU . . “  -75 

“  Lemon .  “  .75 

(l  assorted .  *  *75 

<<  small  size. . “  -45 

Vanilla . per  gal.  *1.00 

Lemon,  1  . . .  do*.  .80 

“  so* .  i-SO 

«  . .  “  3-00 

■  *  . .per  gal,  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNNBT  AND  TABLETS 

Knight’s  Liquid  Rennet  - - per  doz.  1.1S 

Blair's  “  “  — — -  *-*° 

Hansen’s  Junket  Tablets,  8  doz.,  per  dos.  .73 

Blair’s  Rennet  Tablets,  3  do*.,  per  do*.  .75 

Union  Tablets*  8  do*.,  50  ••»•.».■•  —  •«.. ......  *45 


-§1- 

Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 
“  “  s  doz.  pints... 


3-75 

4.*5 


Worcester  Packing  Salt,  70-lb.  cotton  bag* . 

“  “  «  140-lb.  “  “  . 

Agricultural  Salt,  soo-lb.  burlaps . 


CHEWING  QUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  7*  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  *  .»5 


RICE. 

Per  lb. 

Queen  Qualltyi  a*fr*  laney,  r-lb.  pockets . 07 

“  •<  3-lb.  “  . o6Ji 

Coronet,  choice,  i-lb.  pockeu . 06 

“  “  3-lb.  “  05X 

Imperial,  lancy  Japan,  i-lb.  pockets . 05X 

«  '•  3-lb.  “  . 05X 

Pearl  Head,  5-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . »7» 

Fancy  Head,  100-lb.  bags . 06% 

Choice,  100-lb.  bags . ®5X 

^  Fancy,  100-Ib.  bags . «SX 

Choice,  reo-lb.  bags . ®5X 


CIDER. 

Draught  Cider — 

Corson’s  Champagne . 

“  Dry  Hard . 

Bottled  Cider — 

Duffy’s  1842  Apple  Juice,  r  doz.  quarts . 

“  "  2  doz.  pints . 

Anchor  Brand  Golden  Russet,  1  doz.  quarts 
<<  “  a  doz.  pints . 


Per  gal. 

.  .i» 

.  .18 

Per  case 
.  3-50 
4-*° 
3-75 
4'®5 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3*0  lb*.. . 

“  “  6obags,  5  lbs.,  Um... 

•<  <•  ss  “  14  “  ... 

«•  «*  30  “  10 


115 


»X  .- 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.50 

«  “  *  56  “  . 65 

.<  *.  <*  28  “  . 

Worcester  Mermaid  Quick-Dissolving  Bath 
lng  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3  °° 

«*  Pretzel,  obis,  contain  s8o  lbs. .  2.4° 

“  “  sacks,  180  lbs .  *.55 

11  Cheese,  bbls.  contain  s8o  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  s.so 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  s .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  s  P«r 
cent,  discount ;  10  bbls.  or  more,  7X  P«r  cent,  discount 
may  be  allowed. 


a. 65 
4.00 
3-75 
3-75 
4.00 


•  35 


.40 

•75 

.60 


TABLE  SALT^ 


Family  size,  case  of  4  doz.. . .  3  ■ 

Hotel  size,  case  of  2  a8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87X 

Durkee's,  large,  1  dos . per  doz.  4.00 

•  ‘  small,  2  doz .  *  • 

Schlmmel’s.  small,  s  doz . per  doz.  -*7>s 

My  Wife’s,  large,  1  doz .  2 -3° 

My  Wife’s,  small,  2  doz .  J*45 

Snider's  Salad  Dressing 

Pints,  1  dor . perdoz.  a.  40 

X  pints,  2  doz .  "  * ’4° 

Luncheon,  3  doz .  '9° 

Gallons,  6  jugs  In  crate . per  lug  r  .25 


SAL  SODA. 

Bbls.,  375  lbs . P«  67K 

Kegs,  150  lbs . P“'“ 

60-Ib.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  fc  Perrins’  Worcestershire,  large.. 

••  “  middle 

**  *' 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz... 
North  of  England  Sauce,  No.  8,  doz. 

Chef  Sauce,  2  doz.,  doz . 

Snider’s  Chill  Sauce 

Pints,  1  doz . . 

pints,  2  doz . . 

Gallons,  6  jugs  in  crate . 

Snider’s  Oyster  Cocktail  Sauce  :— 

Pints,  2  doz . per  doz. 

%  pints,  s  doz. 

-  ill 


Gallons,  6  jngi  In  crate.. 


<1 

7-50 

le  “ 

4-5° 

*.50 

,  2  doz... 

•77^ 

•77  'A 

. 

•  75 

.per  doz. 

t.40 

1.40 

...per  jug 

I  .OO 

.per  doz. 

2.40 

1.40 

...psr  jug 

I  .OO 

“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Loa  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Pas",  Texas 


J.  A.  FLESCH  &  SON 

Architects  and  Designers 

Of  Store  Fixtures  for  Modern  Grocery  Stores 

CHICAGO 


IOIO  and  1012  Chicago  Opera  Houia  Block 

1 1 2  CLARK  STREET 


& 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH’S  PATENT  HENRY  TROEMNER'S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 


REFERENCES 

S.  P.  Nlssen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 
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Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Fit  HJwnriL 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires 

Wheels 

Second- 

Growth 

Hickory 


'■mu 


GROCERY  WORLD 
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seeds. 


Canary, bush.fio-lb  3.35 

Caraway . .  ■  08 

Celery . 10 

Coriander, bleached  ,05 

Flax. . 

Hemp,  bush. 40  lba.  1.60 


Mustard,  Brown...  .ojii 
Mustard,  Yellow..  .06}^ 

Rape,  per  lb . 05J4 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .os'A 


Bl-Carb 


bt£,  15-lb, 


SODA. 


boxes... 


Arm  k  Hammer  bd.,  V’«,  36  lba...... 

"  "  '•  Id*.,  ■  ‘  " 


1.,  3# 

«.K,36‘b«. 
Saleratus,  Babbltt’i  bd.,  VT»,  15-lb.  bxi. 


P*f  k«« 

1.80 

...per  lb. 

•°»H 

<1 

■04H 

...per  lb 

.o:H 

...  “ 

•  04 

11 

11 

•  04h 

SOFT  DRINKS.  p.r  dot 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87^ 

Hires'  Ginger  Ale,  Carbonated,  a  dor . 87^ 

Welchi  Grape  Juice,  case  quarts,  1  dox .  4.50 

"  "  “  pints,  1  dox .  4.75 

“  "  ”  K-plnts,  3  dox.......  4.15 

“  "  “  3-ounce,  8  dox .  6.00 

“  “  “  34'8allons,  1  dox....  8.00 

"  "  “  x  alio  ns,  6  gal .  7.50 

<  per  cent,  discount  on  5  caxe  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  dor .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  dor...  2.10 

Birch  Beer,  extra  quality,  pints,  2  dor .  2.10 

Lemon  Soda,  extra  quality,  2  dor .  2.10 

Root  Beer,  extra  quality,  pints,  2  dor .  2  to 


POLISHING  AND  CLEANINQ 
COMPOUNDS. 

Kleenatub,  %  gross .  2.50 

bun  Ami,  ro-cent  sire. . gross  a. 50 

Electro  Silicon,  1  dox . per  dox.  .72 

Putx  Liquid,  large,  3  dox . per  gross,  16.50 

Puts  Liquid,  large,  3  dox . per  dox.  1.45 

Pntr  Liquid,  small . per  gross,  7.00 

Putx  Liquid,  small . per  dox.  .60 

Putx  Paste,  large . per  dox.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dox.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


14 


Solarlne  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . .per  gross  18.1 


Lass 

than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . zoo  3.40 

Acorn . zao  2.70 

Ark. . ioc  1.72% 

American .  7*  a-8° 

Bee . too  3.85 

Best,  Babbitt . 100  3.70 

Babbitt’s  New  York  City .  60  2.95 

Benrine-ated . 100  4,10 

Big  Master . too  4.25 

Brown .  60  3.40 

Borax,  Dreydoppel . ..4°  *  .80 

“  Pearl,  Young  &  Co .  40  a. 80 

"  Day  8c  Frick,  Novelty .  40  2.80 

“  Handsome .  69  3.10 

“  Eavenson,  large . .V . 100  4.75 

“  “  small . . . 100  3.75 

Kirk  man’s . xoo  3.80 

“  Red  Seal . 100  4.00 

“  Swift’s . 100  4.00 

Circus . too  3.50 

Cotton  Oil . 100  5.80 

Coal  OU  Johnny . 100  3.50 

Cygnet . too  4.00 

Dobbins’  Electric . 100  4.15 

Dewey . 100  s.15 

Fairy . 100  4.00 

Fels-Naptha. . 100  4.00 

Five-case  lots  freight  prepaid . too  3.95 

German  Family . 100  4.30 

Good  Morning  . too  3.75 

Glycerine  Tar . 100  3.  75 

Gloss . 100  3.50 

GrandPa’s .  50  3.15 

“  100  3.80 

Ivory . f . 100  7.00 

“  100  4.00 

Lenox . 100  3.50 

Life  Buoy .  50  2.00 

“  100  4  .00 

Lautr’s  Naphtha . ; . . . 100  4.00 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  sire . 100  6.00 

*■  s-centsire . 100  4.00 

“  toilet  sire . 100  4.00 

Mayer’s . 100  3.80 

“  50  1 .90 

Miller’s  Naptha . 100  3.75 

Naphtha,  Swift’s . too  3.75 

Naptha,  P.  &  G . 100  4.00 

Octaeon . 100  3.90 

Old  Mill . too  3.30 

Orone . 100  3.75 
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Oleine,  Conway's .  60  2.90 

“  Golden .  60  2.55 

**  Eavenson's .  60  *  .50 

44  Hamilton's. .  60  2.50 

“  Kirk's .  6c  2.30 

"  Philadelphia,  1  lb .  60  2.90 

“  14  oz .  60  2.65 

“  Pennsylvania .  60  x.75 

“  Procter  &  Gamble .  60  3.00 

"  Young's  Best .  60  2  80 

Pride,  Swift’s . 100  3.75 

Polo . ISO  2.45 

Quaker  City,  boxes . 100  2.90 

“  tubs . 150  4  50 

Sunlight,  oval . xoo  3.85 

44  twin  bars . 100  3.95 

Santa  Claus.* . xoo  3.10 

Saratoga . 120  2.70 

Star .  . xoo  3.50 

Sunny  M^day . 100  4.00 

White  Clond . . . xoo  3.85 

Wool  Soap,  large . . . xoo  6.75 

Wool  Soap, small . 100  4.00 

TOILKT  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .1354 

Castile,  Conti,  original  boxes . lb.  .11^ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

J^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick'i  Flint,  36  ban .  x  24 

Young's,  48  bars .  1 . 80 

Brooks'  Crystal,  100  bars .  3.70 

Philadelphia  Standard,  60  ban . 60 

Sapolio,  36  bars . 2.25 

“  Hand,  *6  ban . t.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 

SOAP  POWDER. 

Pearline,  lbs.,  -gross  boxes . per  box  t  .70 

u  6  oz.,  xoo  packages. .  **  8.65 

“  8-0*.  packs .  “  *.70 
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Souplno,  7  01.,  loq  pscks..., . .  1.31 

“  X7  11  36  pack* . per  box  *.43 

Babbitt's  1776  Powder,  xoo  6-os .  s.a< 

Finola,  100  packages .  3.6c 

Gold  Dust,  Fairbank's,  100  xs-o«.  packages  ...  4 
44  44  94  4-lb.  M  ...  4 

Naptha  Borax,  xoo  packages,  large . .  4.71 

„  .  “  xoo  5-cent  packages . . .  3.71 

Klrkollne,  white,  14  4-lb.  packs .  3.^ 

Young's  Pearl  Borax.  60  x-lb.  packages .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4. a 

5°  2S .  4.04 

44  44  XOO  xs .  4  o< 

Nine  O'clock  Tea,  xoo  packages .  3.11 

J-Y  Waahlne  Tablets.  1  doz . —.per  doz.  4 

Swift’s  Washing  Powder,  100  xs., .  3.F 

Swift’s  Washing  Powder,  24  4s . . .  3.S' 


SPECIALTIES. 

Anker's  Boulillon  Capsules . „ . .  3.00 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  x8*4 

Black,  Low  Grade . 14 

White,  High  Grade .  . 

White,  Low  Grade . 23 

Cayenne,  High  Grade .  21 

Cayenne,  Low  Grade .  16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . . . 24 

Allspice — 

High  Grade . 1 . 12% 

Ginger- 

High  Grade . 25^ 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . .35 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14  .15 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin 
ger.  Allspice . l/%  lb. 

K  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . . . %  lb. 

V,  lb. 


.16 


Perd 


IN  WRITING  TO  RDVERTISERS  KINDLY  MENTION  "GROCERY  JniORLD" 


This  tvagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


*  FULTON  &  WALKER  CO. 

A\\S\NNSN\NNNNSSS>VVVVV\\m^ 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.  - - 


WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


GROCERY  WORLD 
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olburn’i  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  a  and  4  doz . per  doz.  ,  45 

Dime  size,  a  and  4  doz .  '*  .  85 

u  |b;  net,  tins,  a  and  4  doz .  “  z .  00 

u  “  i  doz .  “  1.90 

1  11  1  doz .  "  3.70 

6  lb.  cans,  full  weight . per  lb.  ,a3 

I0  “  “  .  “  .as 

lolman’s  Mostard,  D.  S.  F. : — 

i-lb.  tins . . . per  doz.  5.40 

U-lb.  tins . “  a. 70 

2-lb.  tins. .  “  1-45 

34-lb.  tins. . “  .90 

1 8-lb.  kegs . . . 43 


MUSTARD— Prepared.  Per  doz. 

ampbell’s,  jar,  2  doz . 87% 

Gulden's,  Mo.  6,  with  spoon,  2  doz . 95 

(ulden's,  No.  20,  with  spoon,  2  doz . 88 

•ulden’s  Mustard  and  Horseradish,  2  doz . 85 

leer  Mug,  fancy,  large  size,  a  doz . 65 

emonade  Glass,  tall,  2  doz . 67% 

[orseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

[ilk  Jar,  glass  top,  2  doz . 85 

fater  Tumblers,  glass,  10  oz.,  4  doz . 37% 


WHOLE  SPICES.  Per  lb. 

epper,  Black . . . 10 

Uapice . . . . . 0654 

loves . 17 

ace . . . 48 

utmegs,  8o's . 24 

“  no's . . . .  .17 

Innamon  Bark,  China . 13 

“  Canton . 12 

Java  Thin  Qnllls,  5-lb.  rolls..  .30 

“  Saigon. . 79 

reen  Ginger  Root . 06 

’hole  Mixed  Spices,  bulk,  6-lb.  boxes . 09J4 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 .80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0634 

Niagara,  40-lb.,  i-lb.  "  . 04^ 

Cream,  48-lb.,  i-lb.  "  .  3.45 

Klngsford's,  40-lb.,  i-lb,  “  . . . o6ye 


LAUNDRY  STARCH. 

Gilbert’s  Launarr,  40-lb.  boxes . 03^3 

“  Patent  Gloss,  crates,  126-lb.  wd.bxs.  .05^3 

“  Linen  Gloss,  3-lb.  cartons . 04 Yt 

Klngstord’s,  Pure,  3-lb.  cartons . 06& 

“  Pure  Gloss,  lb.  packages . o6\i 

“  Silver  Gloss,  12  6-lb.  wd.  Dxs . 07 

Duryea’s,  Superior,  3-lb.  cartons . c6>4 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk.... . 03^ 

“  Satin  Gloss,  crates,  re  6-lb.  wood 

boxes . . . 07  Yg 

Niagara,  laundry,  50-Ib.  bulk . 03^8 

“  z  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs .  04 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4  -30 

“  64  5-cent  “  . .  a.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  “  .  s.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .50 


STOVE  POLISH.  Pe,  g,0 

Enameline  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  34  gross .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  J4  gross .  4.90 

Klectlc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  34  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .  87  34 

“  “  . . per  gross  10.95 

"  small  size . per  doz.  .70 

Climax  Enamel  34  gro . per  gross  9. 40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size .  “  7. so 


-5*- 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  ol  34  grosz .  z.a5 

Per  box  of  34  gross .  s.50 

Z4  dozen  to  gross .  5.00 

10-cent  size,  No.  zo,  per  box  of  34  gross .  2.95 

Per  box  of  34  gross .  4.50 

Per  gross. .  9  ■  00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . perpkge.  .0434 

Excelsior,  24  packs .  "  .0534 

McAllister,  36  packs .  “  .  o 5  >■* 

Rosenstelns  zlb.  pkgs.,  s  doz . per  lb.  ,os34 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42K 

Royal  Glue,  z  doz. . per  doz.  .80 

Palst’s  “  z  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8.  zo's . per  case  90 

Carpet  Tacks,  Sliver  Steel,  4  oz . per  doz.  . 06 34 

6  oz .  “  .07 

8oz... .  "  .07^ 

zo  oz .  “  .08^ 

is  oz .  **  'Og'A 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  zz,  steel . per  doz.  .0934 

No.  12,  steel . per  doz.  ,z2 

G.  B.  Weiss  &  Son — 

Sole  Leather, No. z,  .25;  No.  s,  .23;  No. 3,  .tz 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  z .  5® 

534  Inches  high .  z.48 

5  Inches  high .  z.42 

434  inches  high .  1.25 

4  Inches  high .  .  z.z8 

334  inches  high .  z.05 

3  Inches  high . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper.  Sticky,  10  cartons .  2.20 

Sticktite  Ply  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .1034 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .12 

Orange  Brand,  fine  cotton  twine .  "  .20 

Texas  Medium,  cotton  twine .  “  .z6 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx. ,1b.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  ,z6 

Best  Jute  Rope,  z6  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  z  .60 

Jute  Clotheslines.  108  ft  to  hank .  “  z.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 52 

Fancy,  No.  626 . 50 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . zz 

Foundry  Molasses . z  1 

B.  H.  F.,  Horse  Food  Molasses . 13 

REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  z  doz.  No.  3  screw- 

top  cans,  both  freight  paid .  .  35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars: — 

4  doz.  in  barrel . per  doz.  .  9234 

1  “  case .  “  .05 

Karo,  10  cent  size,  2  doz . per  doz.  .83 

Karo,  25  cent  size,  1  doz .  2.20 


Losing  Your  Weights: 


? 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 
Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely."  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St„  Philadelphia,  Pa.,  U.  S.  A. 
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Baoner,  In  Jin,  compound . . . P®'  do*. 

White  Clover,  In  Jan,  compound . 

Purina  Pancake  Syrup,  36  pt» . 

«  "  *4  qta.... ........  ‘ 

««  "  1*  H  t*i» .  " 

«  6  gala. .  " 

Maplocane,  •  do*.  «X-lb.  can* . per  c*»« 


1  00 
•95 

«.»j 

4.00 

7.00 

11.00 

3»o 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor . .  1.40 

<  “  medium,  do*.  1.40 

«  “  small,  do* . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  i.*S 

•<  “  J4-gal.  tine per  dor.  7.7s 

Helen' •  Maple  Syrup,  qt.  bottle* .  “  4  °° 

*■  “  pt.  bottle* .  1  *.40 

Towle's  Log  Cabin  “Camp"  Syrup—  Per  do*. 

Gallon  cans,  6  In  .  *3 -5° 

Half-gallon  can*,  11  In  case .  7  .*5 


Quart  cans,  14 


In  . .  4-J*X 


Pint  can*,  14  in  . . 

Quart  bottles,  11  In  case . 

Pint  bettlee,  14  in  . . 

Jacket  can* . . . - . .  l»H°» 


a. jo 

4-50 
*  75 
X  00 


CRESCENT  MAPLEINE. 


Per  dot. 

,,,, . 

. . . .  «.a< 

Lfi 

32-OE . «... 

Gallon* . 

. 

.  35  *° 

..*ach  11 .00 

x-01 . 

OIL  OP  MAPLEINE. 

Per  do* 

.  s-7» 

4-®* . 

, . *z,o° 

.  48.00 
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No.  WASHBOARDS.  Pet  <*or. 

69,  Good  Knongh,  double,  *pring  protector...  3- “5 

57,  Peerleee,  double  3’°5 

80,  Seal  Globe,  double,  »wtng  protector .  3  4° 

61,  P eerie**,  double,  spring  protector .  4-45 

no,  Peerlea*,  single,  spring  protector .  3.55 

134,  Universal,  *lngle,  wide  bead.. .  3-3° 

100,  Northern  Queen,  single,  protector .  3  ■  °° 

101,  Tidal  Wave,  single,  protector .  3-°5 

n8.  Good  Enough,  single,  protector .  3-J5 

870,  Glass .  3 .“5 

Murdock .  3.00 

Celery  City . . .  3  -3° 

115,  Eagle,  single,  wide  head .  *'75 

i*8,  Anchor,  single  head .  *  >S 

130,  Little  Gem,  pail  board .  l-S° 


BUCKETS.  Per  <*<«• 

O.  G.,  *  electric  hoop* . . .  1  ’®5 

O.  G.,  3  electric  hoops .  1 

Clear,  *  hoop . . . 

Clear,  3  hoop .  ,T° 

Electric  Ceoar,  *  hoop . . .  *’35 

Electric  Cedar,  3  hoop .  *-b0 

Pine,  3  galvanised  hoop* .  *  -  *° 

Galvaaiced,  i*  quart .  *->5 

Galvanised,  14  quart .  *'5* 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  1 -35 

*,  Solid  oval . - .  »-55 

3,  Solid  oval .  *-75 

5,  Solid  oval . - .  *  *° 

x.  Wire  end*., . . I-3° 

a,  Wire  end* .  J-5° 

3,  Wire  end* .  *-7° 

5,  Wire  end* . 

Picnic  Plat**,  8  inch. . 

Picnic  Plat**,  9  inch . . . 

Crates  contain  *50  each. 

la 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Little  Gem,  fancy  parlor,  a  string .  a. 50 

N  U,  No.  6,  3  string,  split  handle* .  1.5° 

Leader,  No.  6,  3  string,  red  handles .  a. 40 

Princess,  No.  4,  fancy  handles .  1.90 

Parlor,  No.  3,  a  tle.„ .  *.85 

Toy  Broom* . . 

Whisk*,  a  sewed . .* . 9° 

Stable,  a  tie,  rattan  centre .  3  •  5° 

Stable,  3  tie,  rattan  centre .  4°° 

Factory,  heavy .  *-9° 

Handy  Wall  Broom  Rack,  for  xa  brooms . 90 
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brushes. 

No.  SCRUB  BRUSHES.  Per  do*. 

aa,  White  corner . 70 

33,  Medium  site . 80 

37,  Large . . . . .  *  .00 

13,  Mantle,  medium  site . 90 

00,  White . 45 

Handy  House . 4* 

No.  STOVE  BRUSHES.  Per  do* 

jo,  Rocker,  curved  end,  wood  handle . 95 

>0,  Black  bristle,  curved  end,  wood  handle . 90 

1 6,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  *.15 


No.  SHOE  BRUSHES.  Per  do*. 

o,  Mexican  fibre. . . . 9° 

1,  Mexican  fibre,  large 

4,  Bristle  outside . 

j,  AU  bristle . 

11,  All  brittle,  large... 
i«X,  All  bsfecle,  extra 
>9,  All  brittle,  spotted  white .  3.50 


1.50 

1:11 


1  ****** ****************** 


CLOTHES  PINS. 


5  grot*., 


Per  box. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  to  sets  filler* . 


.90 
1 '95 


N*.  WHITEWASH  BRUSHES.  Per  do*. 

6,  (  la.,  Whit*  taanpico. . 

7,  7  In.,  Whit*  tarn  pice.. . 

8,  8  la.,  White  tsunploo. . 

C,  |  la.,  Enmity,  extra  heavy..... 

I,  6  la.,  Family,  extra  heavy . 

>0,  7  la..  Family,  extra  heavy.. . - .  >. 

i*.  8  la.,  Family,  extra  heavy... .  *. 

6,  S  la.,  A.,  hair  bristle. .  1 . 

8,  6  in.,  A.,  hair  bristle. .  1. 

xo,  7  in..  A.,  hair  brittle. .  *. 

is,  8  im..  A.,  hair  bristle..., .  a. 

6,  5  In.,  Ideal,  all  bristle,  3  row .  1 . 

8,  6  in..  Ideal,  all  bristle,  3  row .  a . 

4,  Knotted,  all  bristle,  3  row .  1 . 

8,  Knotted,  all  bristle,  3  row .  1. 

8,  Knotted,  all  bristle,  3  row .  a. 

8,  6  in.,  Royal,  all  white  bristle .  * 


•45 

•5* 

ll 

.a* 

>5 

*5 

5* 

85 

»S 

85 

a5 

5° 

95 

5° 

75 


No.  DUST  BRUSHES.  Per  do* 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  r  •  *5 

ai,  All  hair,  wire  drawn .  *•** 

*8,  White,  wire  drawn .  *  -8o 

1,  7  In.,  All  hair,  fiat  end .  >.95 

aa,  7  in.,  Mixed,  round  end . . .  a. 00 

ijX,  7  In.,  All  hair,  round  end .  a. is 
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TOBACCOS— PLUG. 

Per  lb 
•  37 
•37 
.56 

Gold  Rope . 

. — . 

Newsboy . 

Old  Hooerty . 

•39 

t 

Spear  Head . 

Standard  Navy . 

Toddy . 

•44 

•37 

;P 

•  a8 

Vtnco . 

Town  Talk . 

SMOKINQ  TOBACCO.  Perth 

Briar  Pipe . — . . 38 

Duke’a  Mixture. . . . . — . . 39 

Greenback . . 38 

Green  Turtle  . . *8 

G.  It  A.  Navy,  3H  ox.. . 33 

Honcot . . . . *39 

Polar  Bear._. . . 30 

Ripple . . . 39 

Semadoa  . 39 

W lid  Rone. . .  •••»»••••••••••, ,... ......  .39 

Brown- Helland  Pip*  Tobaee*,  »W-lh.  carton*, 

■)4-oz.  packages . ».i« 


YEAST  CAKES. 

Compressed . . P«  do*. 

Magic,  iK  do*,  packages . . . per  box, 

Yeast  Foam,  1  Ji  do* . pet  box  .58 


95 


It’s  All  in  the  Shreds" 


11 


The  Rise  and 
Fall  of  the 
“Food  Fads 

are  a  part  of  the 

“UPS  AND  DOWNS 

OF  THE  GROCERY  BUSINESS 

There  are  no  “ups  and  downs”  in  SHREDDED 
WHEAT.  It  is  always  the  same,  always  pure,  always 
right,  a  steady  seller — not  a  “  fad,”  but  a  food.  The  sale 
of  SHREDDED  WHEAT  BISCUIT  and  TRISCUIT 
for  July  were  the  largest  in  the  history  of  the  business. 
Did  you  sell  your  share  ? 

If  you  can’t  “  talk  ”  Shredded  Wheat  get  posted  by 
sending  for  our  booklet,  “  Shreds  of  Life,”  which  tells  all 
about  the  world’s  standard  cereal  food,  and  the  wonderful 
factory  in  which  it  is  made. 


The  Natural  Food  Company 

NIAGARA  FALLS,  N.  Y. 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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Published  every 
Monday. 


Circulates  In  every 
State  of  the  Union 
and  Canada. 


Fruit  Trade  Bulletin 


IN  WHICH  IS  INCORPORATED  THE 


PHILADELPHIA  GASH  GROCER. 

Entered  at  the  Philadelphia  Post-Office  as  Second-class  Matter. 


Vol.  XLIV. 


Philadelphia  and  New  York,  September  30,  1907. 
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Pennsylvania  Food  Department  Decides 
Against  Sulphured  Fruits 


Issues  Rule  n,  Which  Says  That  Fruits  Containing  Sulphurous 
Acid  Will  Be  Treated  As  Against  the  Law.  Necessarily  the 
Rule  Applies  to  Molasses  and  Glucose.  Federal  Attitude 
Toward  Sulphuring  Seems  Changing.  Philadelphia  Retail 
Grocers’  Association  Stops  Sale  of  Dried  Fruits  at  Once. 


True  to  his  promise,  Dairy  and  I 
.Food  Commissioner  Foust,  of  Penn-  J 
sylvania,  has  taken  up  the  status  of ! 
sulphured  dried  fruits  during  the 
past  week,  and  seems  to  have  de¬ 
cided  it.  Under  date  of  September 
25th,  the  following  addition  to  the  j 
State  rules  and  regulations  \yas  sent 
to  the  “Grocery  World” : — 

* 

Issued  September  25,  1907. 


of  food  will  be  regarded  as  an  adul¬ 
teration,  and  treated  accordingly. 
Any  poisonous  or  deleterious  pre¬ 
servative  or  colored  matter  applied 
externally  which  has  been  permitted 
to  permeate  or  penetrate  the  meat  01- 
other  food  product,  or  any  portion 
thereof,  will  be  regarded  as  an  adul¬ 
teration. 

• 

In  Rule  11  the  Commissioner 
mentions  nothing  but  dried  fruits ; 
nevertheless  his  ruling  affects  New 
Orleans  molasses,  all  of  the  com¬ 


ing  houses  in  all  the  important  fruit 
centres  of  the  State,  with  the  result 
of  the  experiments  made  under  Pro¬ 
fessor's  Jaffa's  instructions  at  the 
University  laboratories,  have  changed 
his  opinions,  and  when  he  returns 
to  Washington  to  report  to  Secre¬ 
tary  Wilson  upon  his  observations  in 
California  his  report  will  contain  a 
recommendation  that  the  sulphuring 
of  fruits  be  allowed  to  continue. 

It  is  expected  that  supplement¬ 
ary  to  this  recommendation  will 
be  one  that  the  fruit  men  exercise 
more  care  in  their  methods. 

Chief  Chemist  Ralph  Gould,  who 
is  now  in  charge  of  the  government 
experiments  being  made  by  a  corps  * 
of  twenty  assistant  chemists  in  the 
many  fruit-packing  towns,  is  finish¬ 
ing  up  the  tests  on  over  3,000  sam¬ 
ples  of  sulphured  fruit  gathered  from 
the  field  by  his  experts.  These  sam¬ 
ples  are  being  passed  upon  at  the  rate 
of  about  twenty-five  a  day.  and  the 
net  result  will  soon  be  made  known 
to  the  public. 


More  Bad  Syrup  and  Molasses 
Last  Season  Than  for  Years. 


PENNSYLVANIA  DEPARTMENT  OF 
AGRICULTURE. 

Dairy  and  Food  Division. 
Supplement  No.  2  to  Rules  and  Regu- 
tions  prepared  by  the  Dairy  and 
Food  Commissioner  of  Pennsyl¬ 
vania,  in  pursuance  of  Section  3  of 
the  Act  of  June  1,  1907. 

RULE  No.  11. -EVAPORATED 
FRUITS. 

Rule  11.  It  should  be  understood 
by  the  trade  and  the  public  that  Rule 
2,  specifically  referring  to  meat  and 
other  articles  of  food,  covers  evapo¬ 
rated  fruits,  and  that  if  said  fruits 
contain  any  added  substance  or  in¬ 
gredient  which  is  poisonous  or  in¬ 
jurious  to  health,  such  as  sulphurous 
acid,  the  sale  thereof  will  be  treated 
as  a  violation  of  the  law. 

JAMES  FOUST, 
Dairy  and  Food  Commissioner. 

This  seems  definite  enough  at 
first  reading,  but  when  it  is  con¬ 
sidered  in  the  light  of  the  depart¬ 
ment’s  attitude  upon  other  food 
problems,  if  ceases  to  be  definite  to 
any  adequate  degree.  The  depart¬ 
ment  has  always  affirmed  benzoate 
of  soda  to  lie  in  violation  of  the  law, 
yet  it  has  never  interfered  with  its 
use.  In  order  to  obtain  specific  and 
positive  information  as  to  what  the 
department  really  intends  to  do,  the 
“Grocery  \\  orld”  wired  the  Com¬ 
missioner  immediately  upon  receipt 
of  Rule  1 1  as  follows :  “Does  Rule 
1 1  mean  that  you  will  positively 
prosecute  dried  fruits  containing 
minimum  sulphur? 

The  answer  was  as  follows: — 

Fruits  which  contain  any  added 
substance  or  ingredients  which  is 
poisonous  or  injurious  to  health, 
such  as  sulphurous  acid,  proceed¬ 
ings  will  be  instituted. 

JAMES  FOUST. 

Rule  2,  referred  to  in  the  above, 
is  again  reproduced: — 

I  be  use  of  boric  acid,  salicylic  acid 
or  sulphites  in  meats  or  other  articles 


ing  crop  of  which  will  contain  sul¬ 
phur,  and  it  also  affects  glucose 
which  contains  sulphites.  If  sul¬ 
phured  dried  fruits  are  illegal,  so  is 
sulphured  molasses  and  all  products 
containing  sulphur  or  sulphites,  and 
the  Commissioner  must  enforce  the 
law  against  them  all. 

Any  attempt  to  enforce  Rule  11 
against  all  of  the  above  universally 
sold  products  will  doubtlessi  raise 
quite  a  time. 

Immediately  upon  receipt  of  a 
copy  of  the  above  rule  the  Philadel¬ 
phia  Retail  Grocers’  Association  ad¬ 
vised  all  of  its  members  to  discon¬ 
tinue  the  sale  of  all  dried  fruits. 
This  was  at  once  complied  with  by 
a  very  large  number. 

Decidedly  apropos  of  the  Penn¬ 
sylvania  Commissioner’s  attitude 
upon  the  sulphur  question  is  a  dis¬ 
patch  from  California,  where  phy¬ 
sicians  in  the  Federal  Government’s 
employ  are  investigating  the  use  of 
sulphur  in  fruits  and  the  effect  it 
has  upon  the  human  health.  The 
[  dispatch  is  as  follows  : — 

According  to  the  Fresno  ‘‘Republi¬ 
can,"  Dr.  Rigelow,  the  Federal  ex¬ 
pert,  who  has  been  making  tests  and 
experiments  in  various  fruit-growing 
centres  of  California  for  several 
weeks,  and  is  at  present  in  Suisun 
experimenting  with  the  sulphuring 
of  fruits  at  the  J.  K.  Armsby  Com¬ 
pany’s  packing  house,  has  expressed 
himself  to  the  California  fruit  grow¬ 
ers  in  a  way  which  leads  them  to 
believe  that  the  ban  on  sulphuring 
fruit  will  be  entirely  removed. 

In  company  with  Professor  Jaffa, 
bead  of  the  chemistry  department 
of  the  University  of  California,  Dr. 
Bigelow  has  been  looking  over  the 
sulphuring  of  the  various  kinds  of 
fruit,  and  though  he  will  not  give 
out  any  information  until  his  recom¬ 
mendations  have  been  officially  acted 
upon  in  Washington,  he  is  known  to 
have  changed  his  views  radically  in 
reference  to  sulphuring.  Observation 
at  first  hand  and  a  thorough  inspec¬ 
tion  of  the  fruit  orchards  and  pack- 


Exclusion  of  Sulphur  Shortens  the 
Keeping  Qualities  of  Both  Products. 
Dealers  Report  More  Fermented  Syrup 
and  Sour  Molasses  Than  for  Many 
Seasons.  May  Be  Better  This  Season. 


The  1906-7  syrup  season  is  over 
and  that  of  1907-8  is  about  to  begin. 
As  the  Washington  authorities  have 
decided  that  sulphur  may  be  used  in 
molasses  for  the  prtsent,  it  is  ex¬ 
pected  that  the  coming  season  will 
be  comparatively  uneventful. 

The  season  just  over,  however, 
has  shown  in  a  very  marked  degree 
the  effect  of  the  campaign  against 
goods  bleached  with  sulphur.  Not 
in  many  years  have  dealers  reported 
as  much  fermented  syrup  as  last 
season.  What  is  referred  to  now  is 
compound  syrup,  and  the  unques¬ 
tionable  reason  why  so  much  of  it 
fermented  is  that  the  glucose  with 
which  it  was  mixed  contained  no 
sulphur.  The  glucose  refiners  used 
sulphur  primarily  as  a  bleach ; 
nevertheless  it  had  a  distinct  pre¬ 
servative  effect,  and  syrup  mixed 
with  sulphited  glucose  had  much 
longer  keeping  qualities  than  syrup 
containing  glucose  that  was  not  sul¬ 
phited. 

This  condition  is  expected  to  cure 
itself  at  least  to  some  extent  during 
the  coming  season  through  the 
fact  that  the  department  now  per¬ 
mits  the  use  of  35-1,000  of  1  per 
cent,  of  sulphur,  and  the  syrup  mix¬ 
ers  can  now  get  sulphited  glucose 
again  if  they  want  it. 

The  past  season  tells  the  same 
story  for  molasses.  One  large 
handler  states  that  he  has  had  more 
sour  molasses  during. the  past  sea¬ 
son  than  for  the  ten  preceding  years 
combined.  This  comes  from  the 
fact  that  although  the  Department 


of  Agriculture  decided  seven 
months  ago  that  sulphur  could  stil 
be  used,  many  planters  used  little  01 
none.  The  result  was  molasses  tha 
was  neither  up  to  the  standard  ii 
color  or  keeping  quality. 

It  is  possible  to  prevent  molasses 
from  souring  by  high  boiling,  but 
that  process  hurts  the  color  and  re¬ 
duces  the  price  several  cents  pet 
gallon. 


Federal  Government  May  Gel 
After  Pittsburg  Produce  Men. 

Attorney-General  Bonaparte  Writes  tc 
Pittsburg  Retailers  That  He  Wil 
Take  the  Matter  Up  If  They  Car. 
Convict  Wholesale  Produce  Dealers 
of  Conspiracy. 

Special  correspondence  of  "Grocery  World.'' 

Pittsburg,  Pa.,  Sept.  27,  1907. 

In  the  last  issue  a  statement  was 
made  that  the  associated  retail  gro¬ 
cers  of  Pittsburg,  Pa.,  who  are 
fighting  the  Wholesale  Produce 
Dealers'  Association  of  this  city  on 
the  charge  of  illegitimately  advanc¬ 
ing  the  prices  of  fruits  and  produce, 
had  appealed  to  President  Roosevelt 
for  relief.  That  the  Federal  Gov¬ 
ernment  may  actually  take  a  hand 
in  the  fight  is  made  evident  from 
the  following  letter  received  here 
during  the  week  by  Attorney- 
General  Bonaparte : — 

Dear  Sir : — I  am  duly  in  receipt  of 
your  letter  of  the  nth  instant  in 
reference  to  the  suit  against  the 
Pittsburg  Produce  Trade  Associa¬ 
tion.  If  you  will  submit  to  this  de¬ 
partment  any  facts  and  circum¬ 
stances  which  indicates  that  the  cor¬ 
poration  referred  to  in  your  letter,  or 
any  of  its  officers  or  members,  can  be 
convicted  of  a  violation  of  the  Fed¬ 
eral  laws,  such  information  will  re¬ 
ceive  careful  attention. 

It  is  charged  by  the  local  suitors 
tliat  the  firms  connected  with  the 
members  of  the  Pittsburg  Produce 
Trade  Association  aid  it  in  raising 
the  prices  of  foodstuffs  in  this  city, 
and  in  all  parts  of  the  country, 
and  assist  in  what  is  said  to  be  a 
conspiracy  to  control  the  supply  and 
demand  for  all  produce,  thus  per¬ 
mitting  trust  operations  to  be  made 
rampant  and  to  allow  the  prices  tc 
be  raised  at  will  regardless  of  the 
crop  conditions. 

A.  O.  E. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  ” 

Attorney  and  Counsellor  at  Lav 

730-731  Drexel  Building,  Philadelphia,  Pa. 

Telephones!  Bel1,  Lomb<rd  1727 
ieiepBones|Kcyg(one_  Race  ?46 
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rade  Uneasy  Over  Prices.  Retailers  Not  Always  Getting  Back 
Advances  They  Are  Compelled  to  Pay.  Exit  Five-cent  Ex¬ 
tract.  Oleo  Men  Take  Heart.  Red  Peppers  Not  Spices  or 
-  Marmalade  Jelly. 


•ccial  correspondence  of  “Grocery  World. 

New  York,  Sept.  27,  1907. 
Questions  of  prices  are  worrying 
toilers  as  well  as  wholesale  dealers 
,  an  unusual  extent.  Large  deal¬ 
's  say  that  they  cannot  remember 
time  when  there  were  so  many 
ements  of  uncertainty  in  the  situ- 
ion.  Several  concerns  which  send 
it  price  catalogues  and  house  or- 
ans  at  intervals  are  delaying  the 
irrent  issues  because  of  the  diffi- 
llty  of  placing  prices  on  various 
lies  of  food  on  which  quotations 
re  readily  given  under  ordinary 
rcumstances. 

Some  dealers  have  adopted  the 
alicy  of  making  no  change  in  prices 
f  the  stock  which  they  have  on 
and  and  which  was  bought  at  old 
notations,  although  they  are  rea¬ 
dably  certain  that  for  new  stock 
ley  will  have  to  give  more  money. 
)ne  reason  for  doing  this  is  to  get 
d  of  everything  bearing  old  labels, 
bout  which  a  question  may  be 
lised  at  any  time.  Even  if  the  au- 
lorities  arc  satisfied  with  the  labels 
is  realized  that  the  customers  may 
ot  be,  as  the  public  is  much  more 
articular  than  formerly. 

O11  new  stock  the  retailers  are  not 
etting,  in  many  cases,  the  advance 
/hich  they  are  compelled  to  pay. 
n  fact,  it  is  said  that  the  higher 
ost  of  materials  and  production  in 
uite  a  number  of  lines  has  been 
istributed  among  the  various  hand¬ 
ers,  from  the  packer  to  the  retailer, 
without  adding  anything  to  what 
he  public  pays.  The  prediction  is 
lade  in  some  quarters  that  a  some¬ 
what  higher  level  of  the  prices 
barged  the  public  is  certain  to 
ome,  especially  in  various  kinds  of 
aimed  vegetables  and  fruit,  flavor- 
ng  extracts,  spices  and  cereals. 

*  *  * 

An  immediate  effect  of  the  pure 
ood  law  has  been  the  practical 
•limination  of  the  5-cent  bottles  of 
lavosing  extracts,  about  which  there 
lad  been  much  complaint  on  the 
>art  of  many  people  in  the  trade. 
vVhile  the  cheaper  trade  has  been 
iffected,  no  difference  has  been 
nade  in  the  retail  price  of  the  bet- 
er  grades  of  extracts.  In  stores 
n  which  the  very  cheap  grades  were 
I  iot  sold  there  has  been  no  change. 


Some  say  that  if  the  cost  of  the  raw 
materials  remains  as  high  as  at 
present  it  will  become  necessary  to 
get  higher  prices  all  around. 

The  popular  prices  of  package 
goods  in  this  city  have  run  in  10, 
1^  and  20  cents,  and  the  talk  is  of 
making  advances  so  that  10-cent 
packages,  in  some  instances,  shall 
bring  25  cents  for  two,  with  corre¬ 
sponding'  increases  of  price  on  the 
larger  sizes.  The  manufacturers 
are  confronted  with  the  higher  cost 
of  many  kinds  of  material  and  labor, 
so  that  they  must  either  reduce  the 
size  of  the  packages  or  get  such 
high  prices  as  will  oblige  the  re¬ 
tailer  in  his  turn  to  ask  more  from 
the  consumer. 

*  *  * 

As  was  expected,  the  Consoli¬ 
dated  Milk  Exchange,  at  its  meeting 
Wednesday,  agreed  to  pay  the  pro¬ 
ducers  *4  cent  advance  per  quart, 
making  the  price  $1.91  for  a1  40- 
quart  can,  inside  the  26-cent  freight 
zone.  The  members  of  the  ex¬ 
change  hope  that  their  action  will 
increase  the  offerings  of  milk, 
which  the  producers  have  been  send¬ 
ing  in  larger  quantities  than  usual 
to  the  creameries  and  cheese  fac¬ 
tories,  and  thus  restore  to  the  nor¬ 
mal  the  supplies,  which  of  late  have 
been  scarcely  sufficient  for  the  needs 
of  the  city. 

.  One  of  the  large  milk  companies 
this  week  advanced  the  retail  price 
of  milk  delivered  in  bottles  from  8 
to'  ;9  cents  a  quart.  This  company 
gets  10  cents  for  pasteurized  milk 
and  15  cents  for  milk  certified  bv 
the  Board  of  Health  to  be  pure  and 
fresh.  Other  companies  have  not 
advanced  their  prices  of  8  cents  for 
ordinary  and  10  cents  for  certified 
milk. 

Naturally  the  indications  that  a 
general  advance  in  the  price  of  milk 
is  coming  have  aroused  talk  among 
those  who  try  to  ascribe  everything 
unpleasant  to  the  operations  of  one 
or  another  trust.  According  to 
their  point  of  view,  the  company 
which  has  put  up  its  prices  first  is 
merely  feeling  the  sentiment  of  the 
people  to  see  if  they  will  stand 
higher  prices,  and  this  company  was 
selected  for  the  test  because  it  has 
the  trade  of  the  class  of  people  who 


STATE 

HOUSE 


CEYLON 


—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

I  In  State  House  Ceylon  Tea  we  have  set  a  mark  for 

the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  int<  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  l/^,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Gor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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can  afford  to  pay  top  notch  prices. 
It  is  further  said  that  the  large  re¬ 
ceivers  who  are  members  of  the  ex¬ 
change  and  the  producers  have  been 
for  a  long  time  preparing  to  put  up 
the  prices  at  the  first  favorable  op¬ 
portunity.  All  this  is,  of  course,  de¬ 
nied  by  the  milk  people.  The  aver¬ 
age  of  the  daily  receipts  of  milk  so 
far  this  year  has  been  39,683  cans, 
each  of  40  quarts,  and  this  is  said  to 
be  somewhat  below  the  average  of 
last  year  for  the  corresponding 
period. 

*  *  * 

Austin,  Nichols  &  Co.  were  over¬ 
ruled  Tuesday  by  the  Board  of 
United  States  General  Appraisers 
in  a  case  involving  the  status  of  red 
peppers  or  pimentos,  preserved  in 
liquid  and  imported  in  cans,  for 
which  free  entry  was  asked.  The 
Board  declared  in  an  opinion  that 
the  peppers  are  not  naturally  ground 
or  used  in  a  ground  condition  and 
are  not  spices,  and  so  did  not  come 
under  the  description  of  pimentos 
unground,  which  are  free. 

*  *  * 

Oleomargarine  interests  are  en¬ 
couraged  by  the  high  price  of  butter 
to  begin  a  new  campaign  to  get  rid 
of  the  special  tax  of  10  cents  a 


pound  on  the  product,  and  it  is  said 
to  be  quite  certain  that  a  vigorous 
effort  will  be  made  to  get  the  neces¬ 
sary  legislation  at  the  coming  ses¬ 
sion  of  Congress.  The  argument  to 
be  used  is  that  the  product  is  a 
wholesome  food  and  that  if  it  were 
relieved  of  the  special  tax  it  would 
check  the  creameries  from  putting 
up  prices  as  at  present.  The  plan 
to  be  advocated  is  to  have  a  law  to 
prohibit  coloring  so  that  oleomar¬ 
garine  will  not  be  fraudulently  sold 
as  butter,  but  will  be  sold  for  just 
what  it  is. 

Notice  has  been  received  at  the 
New  York  Mercantile  Exchange* 
from  Washington  that  butter  hav¬ 
ing  more  than  16  per  cent,  of  moist- 
ture  will  be  considered  asi.  adulter¬ 
ated  or  process  butter  and  will  be 
subject  to  the  special  tax.  This 
lTiust  be  paid  by  the  receiver  in  the 
city  if  he  buys  outright,  but  if  he 
receives  the  butter  on  consignment 
the  tax  will  be  placed  on  the  cream¬ 
ery. 

• 

*  *  * 

The  difference  between  marma¬ 
lade  and  jelly  was  pointed  out  by 
the  Board  in  a  case  brought  by 
Bogle  &  Scott,  who  imported  a 
quantity  of  orange  marmalade  on 


which  a  duty  was  assessed  of  1 
cent  a  pound  in  addition  to  an  ad 
valorem  duty  of  35  per  cent.  If 
the  article  were  jelly  the  ad  valorem 
duty  only  would  be  collected  and 
1  cent  a  pound  would  be  saved  to 
the  importers.  It  was  found  by 
the  Board  that  the  marmalade  was 
made  of  bitter  orange  juice,  with 
ground  skin  and  pulp,  and  with 
sugar  added.  A  jelly,  it  was  pointed 
out,  is  made  by  cooking  the  juice  of 
fruit-  with  sugar.  Accordingly  the 
importers  were  required  to  pay  the 
higher  duty.  Similarly  it  was  held 
that  berry  jams  are  not  jelly. 

*  *  * 

The  fall  meeting  of  the  Executive 
Board  of  the  New  York  State  As¬ 
sociation  of  Retail  Grocers  will  be 
held  Tuesday,  October  8th,  in  the 
rooms  of  the  United  Retail  Grocers’ 
Association  of  Brooklyn.  The 
principal  subject  to  be  discussed,  it 
is  understood,  is  the  plan  for  ex¬ 
tending  and  building  up  the  State 
society  in  various  cities  by  keeping 
an  organizer  in  the  field,  the  ex¬ 
penses  to  be  met  by  asking  all  mem¬ 
bers  to  contribute  $1  or  more  each. 
Quite  a  ,  number  of  contributions 
have  been  received  since  the  State 
convention,  when  the  plan  was  ap¬ 


proved.  but  the  response  has  not  \  el 
been  at  all  general. 

It  is  also  possible  that  legislative 
and  other  subjects  will  be  con¬ 
sidered.  The  State  Legislature  will 
be  in  session  again  after  the  coin¬ 
ing  holidays  and  the  grocers  will 
make  a  fight  for  laws  in  which  they 
are  interested. 

*  *  * 

Fire  early  Monday  morning  de¬ 
stroyed  the  three  upper  floors  of 
the  building  at  Beach  and  Washing¬ 
ton  streets,  occupied  by  De  Grofi 
&  Son,  wholesale  grocers.  The  loss 
on  building  and  stock  was  esti¬ 
mated  at  $200,000.  The  firm  is 
conducting  business  without  inter¬ 
ruption,  which  shows  enterprise  and 
hustling  qualities. 

Damages  to  the  stock  of  the  Win. 
H.  Baker  Chocolate  Co.,  in  its  fac¬ 
tory  49  Clymer  street,  Brooklyn, 
was  caused  by  a  fire  last  Saturday, 
and  the  loss  was  estimated  at  $5,000. 
A  large  quantity  of  cocoa  beans  was 
burned. 

*  *  * 

Secretary  A.  H.  Beckmann,  of 
the  National  Wholesale  Grocers’ 
Association,  has  returned  from  Chi¬ 
cago,  where  a  meeting  of  the  Ex¬ 
ecutive  Committee  was  held  last 
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Selling  a  very  FULL  and  VARIED 

line  of  groceries  at  low 

prices  for  CASH 


New  Holland  Herring,  Melcher’s 


5  or  lO-case  lots 


5  or  10-tub  lots 
>rs’  Fancy  New  4 
5  or  10-box  lots 


25-lb.  boxes  . 


These  are  positively  new  goods  just  in,  and  ready  for  immediate  shipment. 


Pearl  Tapioca,  bags  about  210 


NEW  Schumacher’s  Avena,  barrels . 

NEW  Oneida  Rolled  Oats  . 

NEW  Sour  Krout,  Extra  Quality,  Long  Cut,  50-gal.  tierces 


A  full  line  of  NEW  packing  California  Lemon  Cling  and  Yellow  Free  Peaches,  in  cans,  at  particularly 

r8£,f0r  Ttatn0n  8am0-  If,  pos?lble-  call  at  our  salesroom  and  make  personal 
examination  of  the  goods.  We  have  great  values  in  these  goods  this  week. 

_ These  Prices  ,or  This  Week  Only— September  30th  to  October  5th,  inclusive. 
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WRITE  FOR  THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKIIMS,  Wholesale  Cash  Grocers  5  Phila.,  Pa. 
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eek,  at  which  he  was  re-elected. 
The  next  convention  of  the  asso- 
I  iation  will  be  held  in  Atlantic  City 
text  June. 

Fred.  A.  McGill. 


Butter  Dealers  Will  Henceforth 
Go  Free. 


Dealers  Who  Innocently  Handle  Ex¬ 
cessively  Watered  Butter  Will  No 
Longer  Be  Prosecuted  by  Internal 
Revenue  Officials.  Hereafter  Will  Be 
Regarded  as  Agents  of  the  Creameries. 


Wholesale  and  retail  dealers  in 
butter  won  a  concession  from  the 
United  States  Government  last 
week  in  reference  to  the  rather  ex¬ 
tensive  sales  of  butter  adulterated 
with  water. 

j  Under  the  present  law  manufac¬ 
turers  of  butter  containing  more 
J  than  16  per  cent,  of  water  are  com¬ 
pelled  to  pay  a  license  of  $600  a 
year,  as  makers  of  adulterated  but¬ 
ter,  and  to  pay  a  tax  of  10  cents  a 
pound  on  the  amount  sold.  Whole¬ 
salers  of  such  adulterated  butter  are 


required  to  pay  a  license  of  $480  a 
year,  and  retailers  $48  a  year. 

The  Government  has  been  par¬ 
ticularly  active  of  late  in  prose¬ 
cuting  butter  loaded  with  water,  and 
in  every  case  the  action  has  been 
laid  against  the  dealer  if  the  watered 
butter  was  found  in  his  possession 
Many  cases  of  this  kind  have  been 
brought  in  Chicago  and  New  York. 
The  dealers  have  vigorously  re¬ 
sented  the  attempt  to  hold  them  re¬ 
sponsible,  on  the  ground  that  they 
bought  their  butter  from  the  manu¬ 
facturer  and  could  not  tell  whether  | 
it  was  excessively  watered  or  not. 

In  order  to  secure  justice  a  dele- 1 
g-ation  of  butter  dealers  from  all  the ' 
large  cities  went  to  Washington 
last  week  and  saw  the  Internal 
Revenue  Commissioner.  To  him 
they  told  their  grievance,  and  he  I 
made  a  ruling  on  the  spot  that  here¬ 
after  he  will  regard  the  merchants 
as  agents  of  the  creameries,  and  | 
bring  his  action  against  the  latter. 
This  ruling  will  of  course  not  ap- 
ply  to  cases  where  the  dealer  knew 
that  he  was  buying  watered  stock.  I 


Local  Meat  License  Act  of  1 907  Probably 
to  Be  Enforced  Only  Against 
Fresh  Products 


Philadelphia  Health  Bureau  Has  Changed  Its  Attitude  and  Chief 
Now  Strongly  Intimates  Doubt  As  to  Legal  Right  to  Enforce 
Act  Against  Collateral  Products.  Says  Retailers  Need  Not 
Procure  Licenses  Until  Further  Notice. 


There  is  much  reason  to  believe 
that  the  Philadelphia  Department 
of  Health  has  changed  its  mind  and 
will  make  no  attempt  to  enforce  the 
Philadelphia  meat  license  law  of 
April  26,  1907,  against  anything  but 
fresh  meats,  fish,  game,  poultry  and 
shellfish.  It  will  be  remembered 
that  at  a  recent  conference  between 
Dr.  Abbott,  chief  of  the  bureau,  and 
Elton  J.  Buckley,  Esq.,  representing 
certain  trade  interests,  the  chief  was 
extremely  positive  in  his  assertions 
that  the  law  applied  to  and  would 
be  enforced  against  mince-meat, 
dried  beef  and  other  provisions, 
canned  meats,  sausage  and  canned 
poultry,  fish,  etc. 

Mr.  Buckley  took  the  view  that 
the  statute  had  no  application  ex¬ 
cept  to  fresh  products,  and  at  the 
suggestion  of  Dr.  Abbott  filed  a 
brief  of  argument  in  support  of  that 
contention.  Another  conference 


was  held  on  Wednesday  of  the  past 
week,  and  at  this  Dr.  Abbott 
showed  a  decided  change  of  atti¬ 
tude.  He  stated  that  while  the  de¬ 
partment  had  not  definitely  decided 
what  to  do  in  the  matter  at  issue,  it 
had  still  occurred  to  him  that  if  the 
application  of  the  act  as  he  had 
originally  intended  would  involve 
the  procuring  of  a  license  by  every 
grocer  in .  Philadelphia  (which  it 
unquestionably  would)  he  was 
doubtful  as  to  his  legal  right  to  go 
so  far. 

The  chief's  strong  intimation 
was  that  the  department  would 
probably  make  no  effort  to  enforce 
the  law  against  anything  but  fresh 
products.  He  stated  definitely  at 
the  close  of  the  conference  that  until 
further  notice  a  retail  grocer  w 
not  procure  a  license  for  handling 
mince-meat,  dried  beef,  canned 
meats,  provisions,  canned  poultry 


between  the  chief  and  the  attorney  I  or  canned  fish 
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Patrons’ 

Demand 


A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  FiSGUBI  &  CO. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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Nothing  more  revolutionary  has 
ever  threatened  the  grocery  trade  of 
Pennsylvania  than 


The  Pennsylvania  Rule  II,  just 
Attack  on  Dried 

Fruits.  issued  by  Dairy 


and  Food  Com¬ 
missioner  Foust,  which  decides  that 
dried  fruits  bleached  with  sulphur 
will  be  considered  in  violation  of 
the  law.  Former  Commissioner 
Warren’s  attack  upon  sulphited  glu¬ 
cose  was  a  heavy  campaign,  but  the 
brunt  of  that  fell  upon  the  confec¬ 
tionery  trade.  If  Rule  11  is  sus¬ 
ceptible  of  legal  enforcement  every 
wholesale  and  retail  grocer  in  Penn¬ 
sylvania,  probably  numbering  more 
than  15,000,  will  be  amenable  to 
prosecution.  Not  only  for  selling 
dried  fruits,  but  as  well  for  selling 
New  Orleans  molasses,  every  gal¬ 
lon  of  which  will  this  year  be 
bleached  with  sulphur.  For  while 
Rule  1  1  ostensibly  covers  dried 
fruits  only,  it  necessarily  covers  all 
other  foods  containing  sulphur, 
which  molasses  does. 

It  would  seem  as  if  the  revolu¬ 
tionary  character  of  his  contem¬ 
plated  campaign  would  inspire 
Commissioner  Foust  to  hesitate 


a  longwhile  before  attacking  a  prod¬ 
uct  which  has  been  staple  and  stand¬ 
ard  for  years,  which  has  never 
caused  illness  so  far  as  is  known, 
and  which  is  permitted  to  be  sold  by 
the  Federal  Government  under  a 
law  identical  with  the  State  law  in 
the  wording  of  its  applicable  part. 
I  Towever,  he  seems  to  have  resolved 
to  go  ahead,  and  the  sooner  the 
better.  The  campaign  will  doubt¬ 
less  seriously  disorganize  the  trade, 
but  there  is  this  compensation — out 
of  it  the  truth  will  come,  and  the 
trade  will  no  longer  be  at  the  mercy 
of  rules  and  regulations.  The 
“Grocery  World’s’’  opinion  is  that 
the  Commissioner  cannot  win  his 
case,  first,  because  sulphured  fruits 
are  protected  under  the  Federal 
regulations,  and  second,  because  the 
percentage  of  sulphur  they  contain 
does  not  render  them  injurious  to 
health.  We  admit  that  there  are 
many  dried  fruits  on  the  market 
which  contain  much  more  than  the 
Federal  minimum  of  35-1,000  of  1 
per  cent.  The  legal  status  of  these 
is  much  less  certain. 

A  word  as  to  the  way  the  Com¬ 
missioner’s  cases  are  to  be  brought. 
There  are  two  courses  open  to  him : 
The  first  is  to  order  inspectors  to 
bring  cases  all  over  the  State,  after 
the  manner  of  the  recent  glucose 
campaign.  This  course  will  congest 
the  courts  with  petty  cases,  terrorize 
hundreds  of  dealers  into  paying 
their  penalties  in  order  to  escape 
trouble,  and  generally  upset  and 
stampede  the  trade.  The  other 
course  is  to  quietly  and  amicably 
bring  one  test  ease.  The  only  ad¬ 
vantage  to  the  department  which 
the  first  plan  has  over  the  second  is 
that  it  will  yield  a  lot  of  fines.  As 
a  means  to  the  end  of  deciding  the 
issue  it  is  much  inferior  to  the  test 
case,  because  of  the  possibility  of 
conflicting  proceedings  and  con¬ 
flicting  decisions.  And  since 
Commissioner  I*  oust  lias  repeatedly 
leclared  that  the  collection  of  fines 
was  not  his  object,  and  since  he  has 
also  asserted  that  his  desire  was  not 
to  oppress  the  trade,  the  “Grocery 
World”  does  not  expect  him  to 
adopt  that  course.  A  test  case 
should  he  brought  at  once. 


Some  other  people  are  about  to 
try  and  prove  Dr.  Wiley  wrong  in 
his  sweeping  re- 

Mor*  Tabs  on  Dr.  flections  Upon  tile 

WiUy.  usc  0f  preserva¬ 
tives  in  food.  The 
University  of  Illinois,  hacked  by 
the  American  Meat  Packers’  Asso¬ 
ciation,  will  hold  a  series  of  experi¬ 
ments  to  see  whether  the  use  of 
kaltpeter  for  curing  meats  is  as 
harmful  as  Dr.  Wiley  says  it  is.  It 
will  he  remembered  that  saltpeter 
has  been  used  to  cure  meats  '  for 
many  years,  and  its  use  has  always 
been  specifically  permitted  together 
with  salt,  wood  smoke  and  vinegar, 
these  being  known  as  the  “condi- 
mental  preservatives.” 

If  the  saltpeter  people  have  the 
same  results  as  the  Louisiana  mo¬ 
lasses  people,  Dr.  Wiley  will  hardly 
have  a  leg  to  stand  on.  As  recently 
published,  chemists  employed  by  the 
molasses  interests  found  that  ne¬ 
groes  fed  on  sulphured  molasses 
actually  grew  fat  on  it.  Not  an  iota 
of  harm  was  found;  in  fact  the  re¬ 
sult  was  actual  benefit.  The  chance 
is  that  the  saltpeter  experiments 
will  bring  a  similar  disclosure.  Dr. 
Wiley  has  been  so  extremely  'radi¬ 
cal  in  his  statements  that  men  who 
know  now  look  on  everything  he 
says  as  “important  if  true.”  For¬ 
merly  Dr.  Wiley’s  conclusions  were 
accepted  at  once,  sometimes  un¬ 
willingly,  hut  still  accepted.  To-day 
those  interested  investigate  almost 
everything  he  says  before  giving  it 
credence. 


contained  but  2  grains,  three  but  2l/2 
grains. 

Of  four  other  prescriptions  calling 
for  cinchonine  in  5-grain  capsules, 
two  were  short  weight,  one  extra 
weight  and  one  substitute  1.85  grain 
of  quinine. 

Of  seventy  prescriptions  calling  for 
5-grain  powders  of  phenacetin,  four 
had  2  to  3  grains;  fifteen  3  to  4 
grains  thirty-two  less  than  amount 
called  for;  eighteen  were  overweight 
of  this  powerful  drug,  and  one  had 
acetandid,  a  dangerous  drug,  sub¬ 
stituted. 

Trephenin  was  substituted  for  phe¬ 
nacetin  ;  fourteen  out  of  eighty-five 
prescriptions  for  internal  use  were 
adulterated  with  wood  alcohol. 
Tincture  of  iodine  was  found  adulte¬ 
rated  with  wood  alcohol,  and  pare¬ 
goric  contained  no  opium,  its  essen¬ 
tial  element. 


Every  one  of  the  eases  of  adulter 
atiou  here  mentioned  made  a  pre¬ 
scription  less  potent  and  destroyed 
to  that  extent  the  chance  of  the  re¬ 
covery  of  some  patient,  possibl 
from  a  fatal  ailment.  Can  it  be 
contended  that  there  is  any  similar¬ 
ity  between  the  offense  of  a  man 
guilty  of  such  things  and  that  of  a 
grocer  who  adulterates  pepper’ 
And  yet  in  Pennsylvania  and  mam 
other  States  there  is  a  most  compre¬ 
hensive  system  of  food  laws,  while 
there  is  not  a  single  act  which  in 
any  adequate  degree  governs  the 
sophistication  of  drugs ! 


The  “Grocery  World”  has  many 
times  contended  that  the  code  of 
adulteration  laws 
How  a  Droeeist  was  grossly  unfair 
Adulterates.  jn  deVOtillg  about 

four  times  as 
much  attention  to  the  adulteration 
of  food  as  to  the  adulteration  of 
drugs.  Take  the  case  of  the  man 
who  mixes  ground  olive  stones  with 
pepper.  It  is  undeniable  that  he  has 
committed  a  fraud  and  should  be 
commensurately  punished.  But, 
after  all,  he  has  not  harmed  any¬ 
body  very  much,  and  99  per  cent,  of 
all  food  adulteration,  though  frauds 
and  wholly  without  excuse,  are  still 
practically  harmless. 

Consider  in  contrast  thefollowing 
instances  of  drug  adulteration  un¬ 
earthed  by  the  Food  Department  of 
New  York  City: — 


Of  ten  prescriptions  calling  for  15 
grains  of  antipyrin,  three  contained 
less  than  13  grains,  one  16  grains, 
and  none  the  right  amount. 

Of  four  prescriptions  calling  for 
5-grain  capsules  of  cinchonine,  one 


Does  Saltpeter  Hurt  Meats? 

The  experiments  to  determine  the 
effect  on  health  and  digestion  of 
saltpeter  used  in  curing  Meats  and 
meat  products,  undertaken  by  the 
University  of  Illinois  at  the  request 
and  with  the  support  of  the  Ameri¬ 
can  Meat  Packers’  Association, 
were  actually  put  in  operation  last 
week  at  Urbana,  Ill.,  the  location  of 
the  University.  The  so-called  “salt¬ 
peter  squad”  began  its  course  of 
diet  on  both  saltpeter-cured  and 
non-cured  meats,  and  the  experi¬ 
ments  will  he  continued  for  soiYu 
months.  These  tests  were  under¬ 
taken  as  a  result  of  the  threatened 
prohibition  by  the  Federal  Govern¬ 
ment  of  the  use  of  saltpeter  in  cur¬ 
ing  meats.  Chief  Chemist  Wiley, 
of  the  Department  of  Agriculture, 
is  also  conducting  experiments  or 
this  point,  and  it  was  .desired  to  sup¬ 
plement  these  with  investigations 
by  the  most  eminent  scientific  au¬ 
thorities  in  a  perfectly  independent 
and  unprejudiced  manner.  As  a 
result  a  commission  of  scientists  was 
chosen  to  supervise  the  tests. 


Cranberries  are’ seen  in  market, 
ruling  at  fair  average  prices  for  the 
season— $7  per  barrel  for  Cape 
Cods',  and  $2  per  crate  for  Jerseys. 
The  demand  is  fair. 
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arkin  Soap  Company  Defies  Anybody  to 
Tax  Its  Canvassers 


iscusses  Recent  Pennsylvania  Act  Taxing  Merchandise  Bro¬ 
kers,  and  Says  It  Cannot  Apply  to  Soap  Canvassers,  Most  | 
of  Whom  Are  Doing  an  Interstate  Commerce  Business. 
Even  Denies  They  Are  Liable  to  Mercantile  Tax. 


iecial  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Sept.  27,  1907. 
“The  municipal  authorities  of 
ottstown,  Pa.,  according  to  a  press 
ispatch,  have  stepped  into  the 
reach  and  are  erecting  barricades 
gainst  soap  premium  mail-order 
ouses  that  must  prove  quite  effect- 
e.  They  have  passed  a  local  ordi- 
ance  which  will  compel  Pottstown 
■omen  as  well  as  men  hereafter 
3  pay  a  $10  license  for  the  privi- 
■ge  of  soliciting  orders  for  such 
oncerns.” 

The  foreign  clipping  was 
failed  to  our  office  without  credit, 
nd  may  or  may  not  be  true. 

Much  interest  is  manifest  in  the 
lipping  from  the  Harrisburg  “Star 
ndependent”  on  the  question  of  a 
icense  tax  for  soap  clubs.  Elton  J. 
luckley,  Esq.,  attorney  for  the  Re- 
ail  Merchants’  Association  of 
Pennsylvania,  to  whom  the  matter 
vas  referred,  says :  “I  am  con- 
dnc'ed,  after  a  careful  reading  of 
he  act  and  the  examination  of  some 
mthorities,  that  the  law  does  not 
ipply  to  soap  canvassers.  The  lat¬ 
er  operate  in  two  ways :  In  some 
rases  they  will  taka  orders  for  full 
)oxes,  ordering  same  shipped  direct 
;o  the  buyer.  This  is  interstate 
rrommerce  and  cannot  be  interfered 
with  by  a  State  tax,  regardless  of 
the  question  whether  the  local  seller 
is  an  agent  or  a  broker.  I11  other 
cases  the  canvasser  will  herself 
order  from  the  manufacturer  and 
upon  receipt  will  parcel  out  to  her 
various  customers  the  portions  pur¬ 
chased.  In  this  case  the  essential 
feature  of  brokerage,  i.  e.,  acting  for 
another,  is  lacking.  The  seller  has 
sold  for  herself  and  could  not  be 
taxed  either  as  a  broker  or  factor, 
though  she  would  be  liable  to  a  mer¬ 
cantile  tax  as  a  retail  dealer.  From 
no  standpoint  can  soap  canvassers 
be  viewed  as  brokers  in  my  judg¬ 
ment.  At  most,  they  are  agents, 
precisely  as  a  traveling  salesman  is 
an  agent.  ‘A  traveling  salesman 
who  exhibits  sample^  of  his  em¬ 
ployer's  goods  and  takes  orders 
from  purchasers  is  not  a  broker, 
.  even  though  he  be  compensated  for 


his  services  by  commissions  on  the 
sales  effected  by  him. 

That  the  Larkin  Co.,  of  Buffalo, 
are  alive  to  the  situation  is  evi 
deuced  by  the  following  extracts 
from  a  recent  circular:  “Should 
any  one  demand  payment  or  any  tax 
because  you  are  a  member  of  a 
Larkin  club  of  ten  or  are  delivering- 
goods  shipped  you  by  us  in  response 
to  an  order,  notify  us  at  once,  giv¬ 
ing1  his  name  and  all  the  facts.  We 
will  immediately  take  steps  to  pro¬ 
tect  your  interest  and  our  own. 

“In  every  case  where -the  goods 
are  outside  the  State  at  the  time  the 
sale  is  negotiated  and  are  shipped 
into  it  in  response 'to  an  order,  the 
transaction  is  one  of  interstate  com¬ 
merce.  Interstate  commerce  is 
under  the  exclusive  jurisdiction  of 
the  United  States  Congress,  there 
fore  neither  your  State  nor  local 
authorities  can  pass  any  law  or  or 
dinaq.ce  interfering  therewith. 

“You  cannot  be  compelled  to  pay 
a  mercantile  tax  because  of  any  con¬ 
nection  you  may  have  with  a  Larkin 
club  of  ten.  Rumors  have  fre¬ 
quently  been  spread  and  newspaper 
articles  printed  in  various  sections 
of  the  State  to  the  effect  that  soap 
clubs  were  to  be  taxed.  Pay  no  at 
tention  to  any  of  them'  nor  to  the 
law  recently  passed  by  the  Penns) 
vania  State  Legislature  taxing  mer¬ 
chandise  brokers  after  January  1 
1908.  We  will  guarantee  to 
tect  you  against  financial  loss  bv 
reason  of  any  demand  made  on  you 
to  pay  any  tax  levied  upon  you 
merely  because  of  your  being  in  a 
Larkin  club  or  because  of  your 
soliciting  orders  for  Larkin  goods 
for  future  delivery. 

“United  States  Supreme  Court 
says  ‘No.’ 

“The  United  States  Supreme 
Court  in  the  recent  case  of  Caldwell 
vs.  N.  Caldwell  vs.  N.  Caro.,  187 
U.  S.  622,  holds  that  the  delivery 
to  purchasers  of  goods  shipped  from 
outside  the  State,  which  goods  have 
been  previously  sold  to  such  pur¬ 
chasers  by  sample  or  catalogue,  is 
an  act  of  interstate  commerce  and 
no  tax  can  be  laid  upon  the  agent 


The  Best  Known  and 
Known  as  the  Best 


The  Most  Widely  Imitated 
Because  the  Most 
Widely  Popular 


It  Makes  a  Poor  Stew  Bet¬ 
ter  and  a  Good  Stew  Best 


It  was  First,  1847 
It  is  First  in  1907 


Because  of  its  Purity, 
Crispness  and  flavor 


It  is  the  Most  Perfect 
Oyster  Cracker 
Ever  Made 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 


Wro 

CORN  SYRUP/ 


tt 


All 


99 


Jobbers 

If  you  want  to  sell  Syrup 
to-morrow  as  well  as  to¬ 
day  you  must  sell  Syrup 
that  is  regular  and  stand¬ 
ard. 

It  must  be  standard  in 
grade,  else  a  poor  lot  to. 
morrow  may  undo  the 
good  work  done  by  the 
good  lot  to-day. 

It  must  be  a  standard 
in  the  sense  of  being  a 
staple.  You  must  always 
be  able  to  get  it  and  get 
it  quickly  and  easily. 
“We  expect  some  in  to¬ 
morrow”  is  a  fine  ad.  for 
your  competitor  who  has 
some  in  to-day. 

KARO  CORN  SYRUP 

is  the  straight  product  of 
corn  — smooth,  rich,  de¬ 
licious.  Quality  never 
varies  a  hair’s  breadth. 

Packed  at  the  factory 
in  sterilized  cans,  10 
cents,  25  cents  and  50 
cents,  and  sold  by  all 
wholesale  grocers. 

Pays  the  retailer  a  bet- 
ter-than-usual  profit. 

Corn  Products 
Manufacturing  Co. 

DAVENPORT 

IOWA 


IN  WF..ING  TO  KDVERTISERS  KINDLY  MENTION  GROCERY 


WORLD  1 
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fur  the  delivery  of  such  outside 
goods.  This  is  true  even  if  the 
goods  are  not  shipped  from  without 
the  State  direct  to  the  purchasers, 
but  are  shipped  to  the  agent  who 
breaks  the  package  and  distributes 
the  goods  to  the  purchasers. 

“Another  recent  case  directly  at 
point  is  Stockard  vs.  Morgan,  185 
U.  S.  27.  The  court  held  that 
‘parties  who  do  business  only  for 
non-residents,  that  is.  whose  busi¬ 
ness  is  exclusively  confined  to  so¬ 
liciting  orders  as  agents  for  non¬ 
resident  parties,  are  not  subject  to  a 
privilege  tax  for  conducting  such 
business.  The  fact  that  a  broker, 
as  such,  can  transact  a  local  business 
as  well  as  a  business  for  non-resi¬ 
dents,  does  not  determine  the  mat¬ 
ter,  and  if  he  confines'  himself  to 
interstate  business  he  can  do  so 
without  becoming  liable  to  the  tax.’ 
Quoting  from  another  decision  the 
court  continued :  Although  it  is  said 
in  the  opinion  of  the  State  court 
herein  that  the  thing  taxed  is  the 
occupation  of  merchandise  broker¬ 
age,  and  not  thd  business  of  those 
employing  the  brokers,  yet  we  have 
seen  from  the  cases  already  cited 
that  when  the  tax  is  applied  to  an 
individual  within’  the  State,  selling 
the  goods  of  his  principal  who  is  a 
non-resident  of  the  State,  it  is  in 
effect  a  tax  upon  interstate  com¬ 
merce  and  the  fact  is  not  in  any  wise 
altered  by  calling  the  tax  one  upon 
the  occupation  of  the  individual  re¬ 
siding  within  the  State  while  act¬ 
ing  as  the  agent  of  a  non-resident 
principal.  1  he  tax  remains  one 
upon  interstate  commerce  under 
whatever  name  it  may  be  desig¬ 
nated.” 

Air.  Archie  Billings,  of  Edinboro, 
has  been  appointed  Deputy  Food 
Inspector  for  Erie,  Crawford  and 
Mercer  Counties.  lie  visited  this 
office  on  September  20th  and  re¬ 
peated  the  declaration  of  Food 
Commissioner  Foust  that  the  de¬ 
partment  intends :  to  give  the  re¬ 
tailer  a  square  deal,  which  is  all  that 
any  merchant  expects. 

A.  M.  Howes, 

State  Secretary 


AGENTS  WANTED 

To  Solicite  Subscription*  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


These  Chain  Grocery  Stores  Will  Yield 
200  to  500  Per  Cent. 

This  Is  the  Modest  Promise  Made  by  the  Promoters  of  the 
United  Co-operative  Grocery  Stores  Company  of  the  Chain 
Grocery  Stores  They  Expect  to  Establish. 


In  the  New  York  correspondence 
of  a  recent  issue  of  the  “Grocery 
World”  appeared  the  announce¬ 
ment  of  the  incorporation  of  a  new 
national  chain-store  concern  called 
the  United  Co-operative  Grocery 
Stores  Co.,  whose  intention  seemed 
to  be  to  establish  a  chain  of  retail 
grocery  stores  over  the  entire  coun¬ 
try. 

Immediately  following  the  incor¬ 
poration  the  concern  advertised  for 
salesmen.  Those  who  replied  to  the 
advertisement  received  the  follow¬ 
ing  letter : — 

Dear  Sir: — We  are  in  receipt  of 
.  your  favor  in  reply  to  our  adver¬ 
tisement  for  salesmen  in  every  sec¬ 
tion  of  the  country  to  sell  the  five- 
dollar  shares  of  the  capital  stock  of 
the  United  Co_-Operative  Grocery 
Stores  Company. 

This  is  designed  to  be  the  largest 
mercantile-  company  on  the  globe, 
and  we  expect  its  capital  stock  will 
be  more  valuable,  dollar  for  dollar, 
than  the  stock  of  any  company  now 
in  existence. 

Backing  this  enterprise  are  some 
of  the  most  wealthy  financiers  in  the 
country,  so  whether  we  sell  any  of 
the  company’s  stock  or  not,  the  es¬ 
tablishing  of  the  stores  will. go  right 
on  and  be  vigorously  pushed  until  we 
have  the  most  extensive  chain  of 
stores  in  the  known  world. 

YVe  want  a  good  salesman  in  every 
section  of  the  United  States  to  place 
a  limited  amount  of  the  stock  of  this 
company,  and  we  will  pay  a  good 
liberal  commission  on  sales. 

Our  stores  will  be  conducted 
strictly  on  the  co-operative  principle, 
and  this  holding  or  parent  company 
will  retain  the  controlling  interest  in 
all  stores  established,  and  desires  to 
make  this  company  as  nearly  co¬ 
operative  as  possible,  by  securing  in¬ 
vestors  for  its  stock  in  all  parts  of 
the  country. 

We  wish  particularly  to  impress 
upon  the  minds  of  those  who  may 
undertake  the  sale  of  this  stock,  the 
great  difference  between  handling 
the  stock  of  this  company  and  the 
stock  of  the  ordinary  commercial  and 
mining  companies. 

The  percentage  received  on  invest¬ 
ments  in  ordinary  commercial  com¬ 
panies  in  which  the  element  of  risk 
is  considered  small,  is  usually  very 
moderate,  ranging  in  the  most  of 
cases  from  6  to  12  per  cent,  per 
annum. 

In  mining  companies,  it  is  usually 
represented  that  the  expected  divi¬ 
dends  will  be  enormous;  in  fact,  out 
of  sight,  and  in  nine  cases  out  of  ten 
they  remain  so. 

The  elements  of  risk  on  invest¬ 
ments  in  this  company’s  stock  is  en¬ 
tirely  eliminated,  and  it  has  behind 
it  the  positive  earning  power  of  from 
200  per  cent,  to  500  per  cent,  annu-  • 
ally  on  the  entire  capital  stock  of  the 
company,  so  you  can  sell  this  stock 
with  the  honest  conviction  and  posi¬ 
tive  assurance  that  besides  earning 
a  large  commission,  you  are  confer- 
ing  a  favor  upon  the  investors  that 


will  be  appreciated  more  and  more 
as  time  rolls  on. 

For  selling  this  company’s  stock  ’ 
we  will  allow  you  a  commission  of 
*20  per  cent. 

This  stock  is  in  five-dollar  shares, 
so  you  get  one  dollar  commission  on 
each  share  of  stock  sold. 

We  pay  commission  on  the  shares 
sold — not  on  the  free  shares.  The 
shares  are  sold  at  par,  or  face  value, 
and  when  you  have  found  a  pur¬ 
chaser  for  any  number  of  shares, 
from  one  up,  fill  out  an  application 
blank  and  send  it  to  us,  and  we  will 
immediately  forward  the  stock  prop¬ 
erly  executed  to  you  personally,  by 
express,  C.  O.  D.,  for  the  amount  of 
the  sale,  less  your  commission. 

The  investor  pays  to  the  express 
agent  or  to  you  the  full  amount  of 
the  sale,  and  you  retain  the  amount 
of  your  commission  out  of  it,  or  the 
agent  retains  it  for  you,  sending  us 
four  dollars  on  each  share  sold, 
which  will  be  the  C.  O.  D  amount. 

Whatever  number  of  prospectuses 
you  think  you  will  need,  write  us,  and 
we  will  forward  them  by  mail.  *  They 
are  not  intended  for  general  distribu¬ 
tion,  but  only  to  those  who  are  ex¬ 
pected  to  invest  or  influence  invest¬ 
ments. 

Yours  for  business, 

United  Co-operative  Grocery 

Stores  Co. 

^  With  this  came  a  second  letter, 
which  shows  the  proposed  scope  of 
the  scheme : — 

Dear  Sir: — We  herewith  enclose 
our  prospectus  and  other  literature 
that  will  give  you  full  information 
respecting  the  large  mercantile  com¬ 
pany  lately  formed  in  New  York  to 
establish  Co-operative  Grocery  stores 
throughout  the  United  States,  and 
will  also  answer  the  inquiries  rela¬ 
tive  to  the  advertisements  appearing 
a  few  days  ago  in  various  newspa¬ 
pers  throughout  the  country  inviting 
an  inquiry  into  the  statement  that  a 
few  dollars  would  secure  an  owner¬ 
ship  in  this  company  and  a  substan¬ 
tial  income  for  life. 

It  makes  every  purchaser  of  goods 
financially  interested  in  the  success 
of  the  store  in  which  they  trade,  and 
the  more  goods  they  buy,  the  greater 
will  be  their  financial  interest  in  its 
success. 

By  reason  of  this  co-operative  sys¬ 
tem,  upon  which  every  store  will  be 
conducted,  this  chain  of  stores  will, 
without  doubt,  be  the  most  profitable 
mercantile  enterprise  the  world  has 
ever  seen. 

This  improved  co-operative  system 
that  will  unfailingly  increase  the  pa¬ 
tronage  of  any  particular  grocery, 
united  with  this  line  of  stores,  forms 
a  combination  whose  earning  power 
is  beyond  the  conception  of  those  en¬ 
gaged  in  the  ordinary  commercial  or 
mercantile  pursuits. 

The  management  designs  to  con¬ 
tinue  the  establishment  of  these 
stores  until  every  town  in  the  United 
States  of  over  3,000  population  shall 
have  been  provided  with  one  or  more. 

Therefore  it  is  more  than  likely 
that  nine-tenths  of  the  investors  in 
the  shares  of  this  company’s  stock 
will  be  favored  with  one  of  these 
stores  in  their  own  town  or  vicinity. 

Come  and  join  us,  and  by  investing 
in  a  few  shares  of  this  stock  you  will 


receive  a  substantial  income  from  tin 
largest  mercantile  company  on  tin 
globe. 

A  few  shares  will  give  you  a  Iargt 
regular  income  that  will  continue  tc 
increase  for  all  time  to  come. 

Hoping  to  receive  an  application 
from  you  for  a  few  shares  of  our 
stock,  we  remain. 

Sincerely  yours, 

United  Co-operative  Grocery 

Stores  Co. 

1  lie  value  of  the  concern’s  calci 
lations  of  immense  profits  can 
learned  from  ihe  following  extr; 
from  the  prospectus,  in  which  it 
stated  that  the  average  sales  of 
well  located  grocery  store  ai 
$3,000  a  week: — 

The  average  sales  of  grocery  stores 
that  are  well  located  and  of  fair 
size,  doing  business  on  the  im¬ 
proved  co-operative  system,  such  as 
this  company  employs,  are  not  ex¬ 
pected  to  he  less  than  $3,000  a  week 
each. 

On  goods  bought  in  large  quanti¬ 
ties  and  sold  to  a  good  class  of  peo¬ 
ple  will  yield  an  average  gross  profit 
of  20  per  cent.,  and  the  operating  ex¬ 
penses  when  doing  the  above  men¬ 
tioned  amount  of  business,  is  about 
12  per  cent,  of  sales,  leaving  a  net 
profit  of  8  per  cent,  on  all  goods  sold, 
making  a  weekly  net  profit  from 
each  store  of  $240,  a  yearly  profit  of 
$12,480,  or  more  than  200  per  cent, 
annual  net  income  on  the  amount  in¬ 
vested  in  the  store  property. 


Good  Food  Conditions  in  In 
diana. 


Of  Over  Six  Hundred  Food  Sample 
Examined,  Nearly  Five  HundredWer 
Pure.  Butter  Shows  Worst  Conditio 
Owing  to  Heavy  Oleo  Business.  Mos 
Meats  Pure. 


The  “Grocery  World”  is  in  re 
ceipt  of  a  summary  from  the  In 
diana  State  Board  of  Healtl 
giving  in  a  nutshell  the:  results  o 
examinations  by  State  chemists  inti 
the  purity  of  the  food  products  sole 
within  the  State.  From  this  repor 
the  “Grocery  World”  takes  the  fol 
lowing  extracts : — 

PREPARED  MEATS. 

But  10  of  the  82  samples  of  meat 
examined  have  been  adulterated. 
Sodium  Sulfite  is  still  used  occasion¬ 
ally  in  the  smaller  towns.  YVe  be¬ 
lieve,  however,  that  the  sale  of  meat- 
preservatives  has  been  abandoned, 
and  that  butchers  are  no  longer  so¬ 
licited  to  .purchase  expensive  prepa¬ 
rations  warranted  to  keep  meat  with¬ 
out  ice,  and  fresh  and  bright  in  color, 
indefinitely. 

*  *  * 

GUTTER. 

Of  48  butter  samples  analyzed,  26 
were  adulterated  and  22  pure,  equiv¬ 
alent  to  an  adulteration  of  54  per 
cent.  The  showing  is  rendered,  un¬ 
usually  large  by  reason  of  the  col¬ 
lection  of  a  large  number  of  so-called 
butters  from  the  Indianapolis  res¬ 
taurants.  1  here  is  little  reason  to 
"believe  that  the  butter  manufactured 
bv  the  dairy  interests  in  Indiana  is 
adulterated;  but  that  there  is  an 
enormous  amount  of  oleomargerine 
and  renovated  butter  sold  for  butter 
cannot  be  disputed.  Restaurant  deal¬ 
ers  have  for  years  been  selling  col¬ 
ored  oleomargerine  for  butter.  At 
the  present  time  this  practice  is  be- 
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ing  abandoned,  and  when  oleo  is 
served  the  customer  is  advised  to 
that  effect  by  large  placards  on  the 

walls-  *  *  * 

FOODS. 

Six  hundred  and  forty-nine  sam¬ 
ples  of  foods  in  all  have  been  an¬ 
alyzed  since  the  last  report  was 
made.  Four  hundred  and  seventy- 
three  samples  were  pure  and  176 
adulterated,  showing  a  percentage  of 
adulteration  of  27.10  per  cent.,  an 
improvement  over  conditions  of  last 
year,  although  not  so  satisfactory  a 
showing  as  the  results  reported  in  last 
report.  It  is  to  be  understood  that 
this  ratio  of  adulteration  does  not 
indicate  the  true  condition  of  all 
food  products  for  sale  in  the  State. 
The  large  bulk  of  foodstuffs  is  not 
subject  to  adulteration  at  all  at  the 
present  time,  and  in  taking  samples 
for  analysis,  inspectors  are  always 
careful  to  purchase  such  articles  as 
are  most  liable  to  be  impure. 


Native  Labels  on  Our  Exported  Food 
Products. 

*  American  Consuls  are  criticising 
the  absence  of  a  Siamese  and  Chi¬ 
nese  label  on  American  goods.  The 
food  products  sent  to  those  coun¬ 
tries  from  America  are  equally  in¬ 
nocent  of  any  attempt  to  explain 
themselves  in  the  language  of  the 
country.  This  is  a  defect  which 
manufacturers  would  do  well  to 
remedy.  Canned  goods  for  those 
markets  should  bear  the  name  of  the 
maker  and  the  contents  in  Russian, 
and  as  the  Chinese  consume  a  good 
share  of  them  a  label  in  their  lan¬ 
guage  should  also  be  added.  The 
necessity  for  a  Russian  label  on 
meat  products  is  especially  strong- 
just  now,  first,  because  there  is  a 


vigorous  foreign  competition,  and 
our  French  and  German  rivals  have 
taken  care  to  put  Russian  labels  on 
their  goods,-  and,  second,  because 
there  is  a  certain  prejudice  against 
American  meat  products,  and  a 
label  explaining  that  the  package 
upon  which  it  appears  has  been  put 
up  under  Government  supervision 
and  that  every  case  exported  bears 
a  Government  certificate  would  tend 
to  restore  to  us  that  part  of  the  pub- 
|  lie’s  confidence  we  have  so  unfor¬ 
tunately  lost.  As  it  is,  the  shop¬ 
keeper  often  finds  that  he  can  make 
a  larger  profit  on  some  foreign 
brand,  and  so  offers  it  to  the  cus¬ 
tomer,  who,  being  unable  to  read 
English,  continues  to  believe  the 
wild  stories  in  regard  to  the  impuri¬ 
ties  of  our  packing  methods  which 
the  dealer  is  too  apt  to  enlarge  upon, 
and  accepts  the  brand  offered  him. 
Aside  from  this  aspect  of  the  case 
it  is  a  well-known  fact  that  a  cus¬ 
tomer,  particularly  a  Chinese,  see¬ 
ing  two  tins  of  meat  side  by  side, 
will  prefer  that  upon  which  he  finds 
a  label  in  his  own  tongue.  There  is 
also  a  tendency  to  imitate  Afnerican 
packages  in  these  lines  which  might 
be  overcome,  at  least  in  part,  by  the 
use  of  a  Russian  label. 


Delaware  grapes  range  from  16 
to  18  cents  per  basket.  Niagaras 
are  15  and  Concords  14.  The  heavy 
receipts  are  just  about  beginning. 


Two-Minute  Sermons  for  the 

Grocer 


Retail 


XII. — Writing  Letters  for  Customers. 

Do  you  take  care  of  your  custom¬ 
ers  letter  writing? 

A  good  many  retailers  even 
neglect  writing  their  own  letters, 
and  nothing  would  be  further  from 
their  mind  than  writing  letters  for 
their  customers,  but  still  that  is  a 
good  way  to  increase  the  volume  of 
business. 

You,  who  are  not  too  lazy  to 
write,  just  try  the  scheme  for  a 
while.  The  next  time  an  inquiry 
|  is  made  for  something  you  do  not 
carry  in  stock  and  cannot  make  a 
price  on,  just  suggest  that  you  will 
write  and  find  out  all  about  it  for 
the  inquirer  by  the  next  time  lie  is 
in.  Then  do  the  writing  and  watch 
results.  You  will  find  that  you  have 
half  made  that  sale  when  the  offer 
to  find  out  about  it  is  made.  When 
:  you  get  the  information,  and  go 


over  it  carefully  with  the  inquirer, 
and  know  that  he  thoroughly 
understands  it,  you  will  find  that 
you  are  better  acquainted  with  him 
than  you  ever  was  before.  lie  will 
feel  the  same  about  you  also,  and 
that  is  the  kind  of  a  feeling  which 
gives  you  the  preference  whenever 
he  wants  anything  in  your  line,  es¬ 
pecially  when  he  already  feels  under 
to  you  for  that  letter 
to  start  with. 

Of  course,  there  are  exceptions  to 
all  rules,  but  most  people  arc  grate¬ 
ful  to  those  who  take  disagreeable 
jobs,  like  letter  writing,  off  their 
hands ;  and  most  salesmen,  who  are 
worthy  of  the  title,  can  make  a  sale 
when  the  customer  is  right  in  the 
store  and  had  a  full  description  and 
price  on  goods  lie  has  already  about 
decided  to  buy. 

F.  A.  P. 


obligation 


writing 


Special  Offer  to  Retail  Grocers 


ON 


PROCESS 


Pork  and  Beans 


Write  our  nearest  office  at  once  for  information  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI,  OHIO 

BOSTON  OFFICE 

46  Clinton  Street 


NEW  YORK  OFFICE 

105  Hudson  Street 


How  to  Make  Your  Cake 

Trade  Pay 


slide  in  and  out,  and  as  each  can  ii  mini 
in  taking  and  filling  orders. 

Send  for  full  particulars  and  pi  ices. 


The  easiest,  cheapest  and 
simplest  way  to  make  your 
cake  trade  pay  a  decent  profit 
is  to  put  in  a  Durham  Display 
Cake  Cabinet. 

This  cabinet  is  the  most 
useful  store  fixture  ever  intro¬ 
duced  to  the  trade.  It  prevents 
your  most  serious  losses — those 
caused  by  sampling  and 
breakage. 

The  saving  on  these  items 
alone  will  soon  pay  for  the 
cabinet. 

It  is  made  of  highly  polished 
oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size. 
It  is  light  in  weight  and  so  ar¬ 
ranged  that  the  cans  rest  upon 
elevated  roller  trays,  easy  to 
bered  you  save  time  and  labor 


Durham  Display  Fixture  Co. 

RICHMOND,  VA 


IN  WRITING  TO  SDiEERTISBRS  KINDLY  WBNTION  "  G  ROCBP“  inZORl-D 
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THE  BACKBONE 

of  business — is  more  business. 

MAPLEINE 

is  the  right  prescription  for  your  business.  There  are 
no  two  ways  about  it,  Mapleine  is  in  stronger  demand 
than  ever,  and  mail  orders  are  coming  in  right  from 
your  section.  The  question  is,  do  you  want  to  take 
hold  of  a  live  wire  and  tell  your  customers  you  have  it. 
There  is  more  in  it  than  our  “Say-so.” 

Send  in  the  order  to-day  for  a  case 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  4  ALLISON,  Agents,  NEW  YORK  CITY 

- Manufactured  only  by - 

CRESCENT  MFG.  CO.  -  -  SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 

FORBES'  INDEXED  DOUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  I  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 

- AND - 

ONTOP 

SPRING  WHEAT 

FLOUR 


Wheat  Washers  and  Additional  Purifiers 
Now  Being  Installed 

The  improvement  in  quality  will  be  gradual,  at 
first ;  when  the  washers  are  fully  installed  and  addi¬ 
tional  purifiers  in  operation,  the  improvement  will 
be  very  pronounced.  These  flours  will  make  friends 
more  rapidly  than  heretofore. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 

SHANE  BROTHERS  <&  WILSON  CO. 

Proprietors 

672-686  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “Window-Dressing  Department" 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  It 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  in  steady, 
healthy  and  unchanged  condition. 
The  sales  of  the  week  have  been 
fair,  and  have  included  the  general 
line.  The  week  has  brought  no 
change  in  prices  in  any  grade. 
There  seems  to  be  almost  a  total 
absence  of  speculation,  all  sales 
being  for  actual  current  wants. 
-This  puts  the  market  on  a  basis 
where  traders  know  what  they  are 
doing,  and  is  more  satisfactory  to 
everybody. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  remained  practically  un¬ 
changed  during  the; week,  showing 
slight  fluctuations,  but  no  particular 
strength.  The  undertone  is  still 
weak  by  reason  of  excessive  supply, 
and  the  demand  perfunctory.  Mild 
grades  are  unchanged,  steady  and 
quiet.  Java  and  Mocha  steady  and 
unchanged.  • 

Sugar. 

The  su^ar  market  shows  no 
change  for  the  week.  Raws  have 
been  quoted  slightly  stronger  in 
Europe,  the  market  there  being 
still  sensitive  to  growing  crop  con¬ 
ditions.  Refined  sugar  is  un¬ 
changed  also,  and  there  will  prob¬ 
ably  he  no  change  unlesS  raws  show 
some  radical  movement.  The  de¬ 
mand  for  refined  sugar  lias  fallen 
off  somewhat. 

Syrup  and  Molasses. 

Syrup  and  molasses  remain  un¬ 
changed  for  the  week.  Glucose 
rules  at  unchanged  prices.  Com¬ 
pound  syrup  has  taken  a  small  im¬ 
petus  since  the  advent  of  cooler 
weather,  and  the  demand  at  this 
writing  is  very  fair.  Prices  are  un¬ 
changed.  Sugar  syrup  shows  no 


further  change  in  price  for  the 
week,  hut  is  still  in  good  demand. 
Molasses  is  quiet  and  unchanged. 
The  new  crop  season  in  Louisiana 
will  begin  in  a  few  weeks,  and  all 
prospects  point  to  a  large  crop. 

Fish. 

The  only  notable  feature  of  the 
fish  market  is  the  extreme  scarcity 
and  high  price  of  mackerel.  At  this 
writing  shore  mackerel  seem  to  be 
the  most  plentiful  grade,  but  even 
they  are  very  scarce.  Nothing 
whatever  is  offered  in  new  Irish 
fish.  Some  old  are  offered  at  $16 
in  a  large  way,  this  being  the  price 
which  last  week  would  obtain  new 
fat  fish.  New  fat  Nor  ways  are  now 
offered,  but  the  supply  is  very  light; 
and  the  price  $6  to  $7  per  barrel 
above  last  year’s  opening.  The 
present  quotation  is  $19  to  $20  for 
Norway  4s,  $23  to  $24  for  3s,  and 
$30  for  2s.  No  is 1  are  offered. 
Even  at  these  high  prices  even- 
thing  available  is  eagerly  snapped 
up.  Sardines  are  unchanged,  both 
foreign  and  domestic.  On  both  the 
market  is  firm.  Salmon  is  quiet  and 
steady  to  firm.  Cod,  hake  and  had¬ 
dock  have  not  yet  begun  their  usual 
fall  demand,  but  will  soon  if  the 
cool  weather  continues. 

Canned  Goods. 

So  far  as  can  be  learned,  the  cold 
and  wet  weather  of  the  past  week 
has  not  affected  the  tomato  crop  in! 
any  material  way.  There  has  been 
no  killing  frost  up  to  this  writing, 
and  the  packing  is  still  proceeding. 
The  nominal  price  for  new  and  old1 
goods  alike  is  still  85  cents,  though) 
the  West  has  bought  some  as  high1 
as  873/2  cents,  and  some  sales  on  the 
other  hand  are  reported  as  low  asi 
823^2  cents.  The  latter,  however, 
lacks  authenticity.  It  is  certain  that 
the  tomato  situation  is  still  strong 
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md  will  continue  to  be  unless  frost 
iolds  off  an  abnormally  long  time. 
:orn,  however,  was  damaged  by 
he  weather,  though  the  market  has 
lot  been  affected  up  to  this  time. 
The  general  feeling  on  corn  seems 
o  be  bullish,  but  the  key  to  the  situ- 
ttion  is  the  available  stock  of  old 
:orn,  which  cannot  be  safely  esti- 
nated  at  this  time.  Peas  are  strong 
'or  the  lower  grades  and  steady  for 
|  he  better.  The  demand  is  keen  for 
•{  he  former  and  fair  for  the  latter. 
Apples  are  unchanged  and  firm  on 
pot.  No  future  price  has  come  out 
ip  to  the  present  time.  There  is 
some  slight  reaction  from  the  ex- 
:remely  bullish  talk  of  the  last  few 
weeks.  Some  authorities  who  have 
looked  int£  the  situation  pretty 
;arefully  in  the  last  few  days  say 
[hat  the  crop  in  New  York  State 
is  larger  than  most  people  think. 
Peaches  are  unchanged.  There  has 
I  iieen  a  fair  crop  and  pack  in  New 
York  State,  and  sales  have  been 
made  during  the  week  on  a  basis  of 
j  25  to  50  cents  (gallons)  below  the 
opening  price  on  Wisconsin  brands. 
The  Baltimore  line  is  unchanged 
and  in  light  demand.  California 
1  goods  are  still  short  and 


canner 

broken 


price  unchanged. 


Dried  Fruits. 

Spot  prunes  are  very  unsettled. 
Some  are  offering  a  little  below  the 
market,  while  some  holders  are  ask¬ 
ing  more  than  the  market.  The 
market  undertone,  however,  is 
1  strong.  Old  prunes  are  now  ob¬ 
tainable  at  about  1  cent  per  pound 
below  the  price  of  new.  The  de¬ 
mand  for  prunes  is  light.  Peaches 
are  unchanged,  but  the  trade  are 
uneasy. over  the  position  of  the  fruit 
in  Pennsylvania,  and  the  demand 
is  light.  Prices  are  still  maintained. 
Currants  are  scarce  on  spot,  and  the 
market  is  firm  on  that  account, 
j  Abroad  the  market  is  stronger  for 
crop  reasons.  No  new  California 
raisins  are  here  yet,  but  some  new 
}  imported  Valencias  have  arrived 
and  sold  readily  at  7)4  cents  in  a 
large  way.  Later  the  price  ad¬ 
vanced  to  8  cents.  For  later  ship¬ 
ment  prices  are  quoted  as  low  as  7 
cents.  Valencias  are  going  to  be 
an  important  factor  in  the  raisin 
market  this  year.  The  California 
raisin  situation  is  unchanged,  pres 
cut  prices  being  about  1  cent  above 
the  opening.  Apples  are  firm  and  in 
fair  demand.  Apricots  are  un¬ 
changed  and  quiet. 

Beans  and  Peas. 

Pea  beans  show  another  sharp 


^  advance  and  now  rule  at  $2.15  to 


$2.20.  Unfavorable  weather  in 
growing  districts  is  responsible. 
Marrows  have  advanced  to  $2.40 
for  the  same  reason.  The  consump¬ 
tive  demand  is  good.  California 
imas  are  higher  both  on  the  coast 
and  in  secondary  markets.  Split 
oeas  shew  no  change,  but  the  mar- 
cet  is  firm,  and  in  yellows  there  is 
ikely  to  be  an  advance,  probably 
to  $7  per  barrel.  Green  and  Scotch 
oeas  are  scarce  and  high. 

Butter. 

The  butter  market  is  very  firm 
at  the  recent  advance.  There  is  an 
active  demand  for  all  grades  for 
consumption.  The  make  of  butter 
is  below  normal  for  the  season,  and 
with  a  good  demand  the  market  will 
continue  healthy.  At  present  prices 
fancy  butter  can  be  withdrawn  from 
storage,  and  while  that  lasts  there 
will  probably  be  no  radical  change. 

Eggs. 

Owing  to  the  scarcity  of  fresh 
eggs  the  market  has  advanced  1  cent 
per  dozen  during  the  past  week. 
There  is  a  very  good  consumptive 
demand,  both  for  fancy  fresh  eggs 
and  fancy  storage.  The  market  is 
in  a  very  healthy  condition,  and  no 
special  change  seems  in  sight  for 
the  next  few  days. 

Cheese. 

The  cheese  market  continues  firm. 
The  make  of  cheese  is  considerably 
smaller  than  usual,  and  prices  are 
ruling  from  10  to  15  cents  higher 
than  normal  on  all  grades.  The 
consumptive  and  speculative  de¬ 
mand  are  very  good,  and  the  market 
is  firm  at  present  prices.  No  change 
is  looked  for  during  the  coming 
week. 

Provisions. 

The  market  on  everything  in 
the  smoked  meat  line  has  remained 
stationary  during  the  past  week. 
Pickled  meats  havo  about  settled 
down  to  the  present  basis.  Stocks 
are  reasonably  satisfactory  and  the 
demand  is  seasonable.  No  change 
in  price  is  looked  for  during  the 
next  few  days.  Pure  lard  is  firm 
at  an  advance  of  )4  cent,  while  com¬ 
pound  lard  shows  an  advance  of  '/% 
cent.  The  advance  in  pure  lard  is 
due  entirely  to  increased  demand, 
while  the  advance  in  compound  is 
due  to  the  short  supply  of  raw  ma¬ 
terial  as  well  as  a  better  demand. 
Barrel  pork,  dried  beef  and  cannec 
meats  are  firm  at  unchanged  prices 
and  in  seasonable  demand. 

Produce. 

White  potatoes,  35  cents  per  has 
ket,  demand  fair  to  good;  sweets 
45  to  50  cents  per  basket;  culls,  2( 
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to  25  cents  per  basket,  good  de¬ 
mand  ;  eggplants,  20  to  25  cents  per 
basket,  demand  fair  to  good ;  cab¬ 
bage,  15  to  25  cents  per  basket; 
savoy,  $1.25  per  barrel;  red,  $1.25 
to  $1.50  per  barrel,  demand  fair; 
squash,  20  cents  per  basket,  demand 
fair;  cucumbers,  60  cents  per  bas¬ 
ket,  demand  fair;  turnips,  20  to  25 
cents  per  basket,  demand  fair ; 
string  beans,  yellow,  25  to  30  cents 
per  basket;  green,  20  to  25  cents, 
demand  fair;  corn,  30  to  40  cents 
per  basket,  75  cents  to  $1  per  100, 
demand  good;  carrots,  $2.50  per 
barrel,  demand  good ;  peppers, 
green,  20  cents;  red,  35  cents;  cay¬ 
ennes,  40  to  50  cents  per  basket, 
demand  fair  to  good ;  lima  beans, 
flat,  35  cents  per  basket ;  improved, 
50  to  55  cents;  shelled,  10  cents  per 
quart,  good  demand ;  yellow  onions, 
70  cents  per  bushel,  40  cents  per 
basket;  white,  60  cents  per  basket, 
$1  per  bushel,  fair  to  good  demand  ; 
pickling  onions,  yellow,  65  cents  per 
basket;  white,  90  cents  per  basket, 
demand  fair;  radishes,  $1  per  100, 
demand  fair;  tomatoes,  15  to  20 
cents  per  basket,  demand  good; 
beets,  $1.50  to  $2  per  100,  demand 
fair;  horseradish,  10  to  15  cents  per 
bunch,  demand  good;  salad,  $1.25 
to  $1.50  per  barrel,  demand  good  ; 
celery,  York  State,  25  to  35  cents 
per  bunch,  demand  fair. 

Green  Fruit. 

Apples,  40  to  50  cents  per  basket ; 
pineapples,  $4.50  to  $7  per  box,  de¬ 
mand  good;  bananas,  firsts,  $1.25  to 
$2  per  bunch ;  8-hands,  75  cents  to 
$1.25;  7-hands,  65  to  85  cents;  6- 
hands,  40  to  60  cents,  quality  and 
demand  poor;  California  oranges, 


$5  to  $6  per  box,  demand  good  on 
account  of  scarcity;  lemons,  $2.50 
to  $5  per  box,  demand  fair;  limes, 
80  cents  per  100,  demand  good. 

Nuts. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  cents;  filberts, 
iol/y  cents;  pecans,  16  cents;  mar- 
bot  walnuts,  12  cents;  mixed  nuts, 
11  j/2  cents,  demand  poor;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  5>)4  cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 


MARKET  NOTES. 


,  toes,  however,  as  there  are  plenty  of 
contract  tomatoes  in  their  own  dis¬ 
tricts.  A  fair  jobbing  quotation  for 
tomatoes  is  20  to  25  cents  per  bas- 
1  ket. 

_ 

Apples  are  ruling  at  a  fair  price. 
The  crop  in  Pennsylvania  and  New 
Jersey  is  relatively  much  better  than 
in  New  York  State.  Blush  apples 
range  from  $3.50  to  $4  per  barrel, 
and  ordinary  grades  from  $1  to  $2 
per  barrel.  The  demand  is  fair. 

Watermelons  are  in  good  demand 
and  range  from  5  to  25  cents  each. 
Melons  have  had  a  good  season. 


The  peach  situation  improved 
somewhat  early  in  the  week  through 
larger  receipts,  but  stiffened  later 
when  the  receipts  fell  off.  At  pres¬ 
ent  peaches  are  coming  from  Penn¬ 
sylvania,  New  York  and  Ohio,  and 
the  range  in  crates  is  $2.50  to  $3, 
by  the  basket  .$1.25  to  $1.75.  The 
wet  weather  has  affected  the  quality 
of  the  fruit,  and  the  demand  is  only 
fair. 

The  crop  of  pears  in  this  district 
is  fair,  but  prices  are  relatively  high. 
Near-by  Bartletts  average  $2.25 
per  barrel  and  New  Yorks  $5  per 
barrel.  Seckel  pears  average  about 
the  same  price. 

The  tomato  market  is  ruling  very 
low,  in  spite  of  the  heavy  rains  of 
the  past  week,  which  it  was  ex¬ 
pected  would  do  much  damage. 
Some  cracked  tomatoes  are  coming 
forward,  but  the  general  supply  is 
still  large,  and  canncrs  are  buying 
what  few  they  want  at  8  to  10  cents. 
The  canners  don’t  want  many  toma- 


Condensed  Milk  Starts  Its  Ad¬ 
vance. 


Practically  All  Standard  Popular-Priced 
Brands  Move  Up  25-35  Cents.  High 
Season  Ahead  on  Account  of  Scarce 
Fresh  Milk. 


The  expected  high  winter  season 
for  condensed  milk  has  been  in¬ 
augurated  during  the  week  by  ad¬ 
vances  in  practically  all  the  stand¬ 
ard  popular-priced  brands.  All  of 
the  Hires  brands  advanced  and  the 
lower-priced  Borden  brands,  to¬ 
gether  with  Peninsula  and  several 
others.  The  advance  ranged  from 
25  to  35  cents  per  case,  and  carries 
the  market  far  above  its  usual 
range. 

Something  has  already  been  said 
regarding  the  firm  condensed  milk 
prospects.  ^  The  supply  of  fresh 
milk  is  very  inadequate  and  the 
price  high.  Creameries,  condenser- 
ies,  ice  cream  men  and  fresh  dealers 
are  competing  for  it,  and  this  has 
radically  advanced  the  price.  The 


advance  of  the  past  week  put: 
popular-priced  milk  about  50  cent 
per  case  above  where  it  should  b 
and  even  that  is  probably  not  tl 
top,  as  some  manufacturers  begai 
to  talk  further  advance  even  befo; 
the  one  made  last  week  was  col 

The  outlook  is  for  scarce  ar 
high  condensed  milk  during  the  en 
tire  winter. 

English  Orange  Marmalade  Not  Jelly 

In  a  decision  by  Judge  Byron  S 
Waite,  the  New  York  Board  (b 
General  Appraisers  on  Tuescla 
overruled  a  protest  by  Bogle 
Scott,  of  New  York,  against  the  a 
sessment  of  duty  on  orange  mar 
maladc  at  1  per  cent,  per  pound  ar 
35  per  cent,  ad  valorem,  under  tb 
provision  of  paragraph  “263  of  tl 
tar i ft  act  for  “comfits,  sweetmeat 
and  fruits  preserved  in  sugar.”  Tb 
claim  of  the  importers  was  that  tb 
merchandise  was  dutiable  as  a  jel 
under  the  same  paragraph,  thereb 
aiming  to  save  1  cent  a  pound,  a 
jellies  are  dutiable  at  35  per  cent 
ad  valorem.  The  marmalade  ir 
question  was  made  from  the  bittc 
orange,  and  included  the  juice 
ground  skin  and  pulp  of  the  orange 
with  sugar  added  to  give  it  the  con 
sistency  of  the  well-known  com 
modity  of  marmalade.  In  the  opi] 
ion  of  Judge  Waite,  the  true  jel 
intended  to  be  covered  by  the  tarit 
provision  consists  merely  of  tb 
juice  of  the  fruit  cooked  with  suga 
to  bring  it  to  the  proper  taste  am 
consistency,  and  to  this  descriptio 
the  marmalade  in  question  does  nc 
correspond.  A  similar  claim  in  n 
gard  to  berry  jams  is  also  overrule 
on  the  same  grounds. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


JOHNSON’S  EVERSHARP  SLICING  MACHINE 

Fully  protected  by  four  recent  practical  patents,  and  positively 
restricted  to  a  few  wide-awake  grocers. 

.  Dried  beef  sliced  on  Johnson’s  “EVERSHARP”  in  full  size  sand¬ 
wich  slices,  broad  as  your  bread,  thin,  smooth  and  glossy,  moist,  soft, 
and  delicious — is  certainly  the  finest  the  world  ever  saw,  and  this  self¬ 
same  finest  cannot  be  bought  on  every  corner,  only  a  few  thrifty  patent- 
protected  grocers  allowed  to  handle  it. 

If  a  New  Clerk  Could  Influence  half  as  much  trade  as  Johnson’s 

“EVERSHARP  ”  will  bring  you,  you  would  consider  his  wages  a 
good  investment. 

We  place  the  dried-  beef  business  on  a  higher  plane  than  it  ever  before 
occupied.  No  longer  an  obscure,  neglected,  unprofitable  vexation,  it  has 
become  the  best  liked,  most  talked  of,  fastest  selling,  easiest  managed,  and 
most  profitable  article  kept  in  the  store. 

We  Guarantee  These  Machines  in  ^very  particular,  and  they  can 
be  returned  without  loss  whenever  it  pleases  you  to  discontinue  their  use. 

Send  for  a  free  sample  of  sandwich-sliced  beef  and  see  the  magnet  that  draws  the  trade. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Thi*  Department  i»  devoted  to  the  criticiam 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
ion  request,  and  to  the  suggesting  of  original 
Ivertisements  when  data  is  supplied.  All 
•mmunications  sent  in  for  this  Department 
.ould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
der  and  taken  up  according  to  strict  rotation. 


The  advertising  manager  of  a 
-  hiladelphia  chain-store  concern 
mds  in  a  number  of  advertisements 
I  e  has  used,  with  a  request  that  they 
j  e  taken  up  and  discussed.  I  re- 
roduce  some  of  them  in  somewhat 


sound.  It  ought  to  be  more  enthusi¬ 
astic.  Let  me  try : — 

We  Import  This  Ten  Ourselves. 

A  delicate,  superfine  grade  of 
either  black,  mixed  or  rich  Ceylon. 
The  grades  are  especially  selected 
for  our  Blue  Ribbon  brand,  and  be¬ 
hind  their  quality  we  place  our  en¬ 
tire  reputation.  You  have  probably 
never  tasted  such  tea.  There  is  a 
variety  for  every  taste,  all  relatively 
of  the  same  superfineness.  These 
teas  are  sold  only  in  air-tight  car¬ 
tons. 

Sfc  # 

Here  is  a  coffee  advertisement 
which  came  with  the  lot : — 


We  Roast  Our  Own  Coffee. 

We  want  to  know  what  coffee 
we’re  selling,  so  we  buy  it  green 
from  the  best  importers  and  roast  it 
in  our  own  mills.  Then  we  know  it 
is  right.  But  we’re  not  satisfied  even 
with  good  roasting,  for  the  freshly- 
roasted  coffee  goes  into  air-tight 
patent  bins  and  stays  there  with  all 
of  its  aroma  until  you  get  it. 

^  ^ 

A  good  rule  to  follow  in  the  writ- 
ting  of  an  advertisement  is  to  say 
substantially  what  you  would  say 
were  the  customer  standing  before 
you  and  you  were  trying  to  con- 


Collect  Your  Delinquent  Accounts 
Without  Lawyers’  Fees 

The  Lantus  Collecting  method  is  an 
exclusive  collecting  system  whereby 
you  can  collect  your  own  accounts 
without  delinquents’  knowledge. 
You  settle  on  your  own  terms  and 
the  delinquent  is  under  the  impres¬ 
sion  that  a  collecting  attorney  is  after 
him.  No  suing.  No  costs  or  law¬ 
yers’  fees.  A  few  cents  postage  col¬ 
lects  your  account.  Will  send  sam¬ 
ple  set  of  this  excellent  collection 
method  upon  receipt  of  25  cents. 
Write  at  once.  Booklet  free. 

Hummel  Mercantile  Co. 
Erie,  Penna. 


LOOK  FOR  THE 


We  Excel  in  Coffee 


in  producing  the  goods  that  please, 
and  that  consequently  makes  and 
holds  trade.  We  buy  direct  from  the 
leading  importers,  we  roast  them  in 
our  own  mills,  we  keep  them  in  air¬ 
tight  patent  bins  in  all  our  stores,  re¬ 
taining  all  the  freshness  and  flavor 
that  is  so  much  desired.  For  fine 
flavor  and  strength  our  Coffee  value 
is  unsurpassed. 


:  educed  size.T 

The  advertisement  headed  “Pin 
'our  Faith,”  etc.,  measured  four 
iches  double  column  in  the  origin- 
1.  I  have  read  it  over  several 
mes — somehow  it  doesn't  sound 
onvincing.  It  is  tame.  The 
loney-back  offer  doesn’t  go  far 
nough.  I  don’t  think  it  good  policy 
0  say  you  will  give  back  the  money 
if  your  assertions  are  not  correct.” 
'he  assertions  may  be  perfectly  cor- 
i  ect,  and  yet  the  tea  not  suit  the 
ustomer.  Go  as  far  as  you  can  in 
he  money-back  idea ;  otherwise 
tetter  not  go  into  it  at  all.  I  should 
ay  “If  the  tea  doesn’t  suit  you,  re¬ 
urn  it  and  get  your  money  back. 


We  won’t  even  ask  you  why  you 
:  didn’t  like  it.”  That  inspires  con¬ 
fidence.  People  realizing  there  is 
not  the  slightest  risk,  will  try  a  new 
thing  without  hesitation. 

*  *  * 

I  say  again  that  this  advertise- 
L  ment  does  not  have  a  convincing 


This  is  not  so  bad,  for  what  it 
purports  to  be,  i.  e.,  a  general  talk 
about  the  care  with  which  the 
coffees  of  this  firm  are  bought  and 
roasted.  Still,  it  might  be  sharp¬ 


ened  up,  I  think.  “We  Roast  ( )ur 
Own  Coffees”  would  have  been  bet¬ 
ter  than  the  empty  “We  Excel  in 
j  Coffee.”  I  should  hit  right  out 
|  and  talk  coffee  instead  of  spending 
three  lines  in  a  pointless  claim  to 
excellence.  For  instance,  how 
1  about  this  wording  ? 


vince  her  by  word  of  mouth  that  she 
should  buy  the  given  article. 


Well  Known  Food  Expert  in  Trouble. 

Proceedings  in  bankruptcy  were 
begun  on  Wednesday  against  Mrs. 
Sarah  T.  Rorer,  cookery  expert, 
who  two  years  ago  established  a 
restaurant  at  42  Broadway,  New 
York.  It  is  alleged  that  she  cannot 
pay  the  bills  for  supplies  for  the 
restaurant ;  that  she  does  not  live 
in  New  York;  that  she  does  not 
give  the  enterprise  her  personal  at¬ 
tention,  and  that  it  has  failed  as  a 
result.  She  owes  $2,200  for  rent. 
Creditors  who  have  been  supplying 
Mrs.  Rorer  with  supplies  have  been 
under  the  impression  that  she  is  in 
receipt  of  an  income  of  $10,000  a 
year  besides  anything  she  might 
make  on  the  Broadway  venture  anc 
from  royalties  on  her  numerous 
cook  books.  She  has  declared  as¬ 
sets  of  only  $5,000  besides  the 
fixtures  in  the  restaurant  and  the 
lease  of  the  premises. 


Think  of  it !  Five  thousand  grocers 
in  Pennsylvania  alone  are  selling  the 
Goff  remedies ;  every  grocer  in  the  coun¬ 
try  should  be.  The  firm  is  making  a 
proposition  to  those  who  are  not 
handling  their  standard  remedies  that 
will  enable  them  to  make  70  per  cent, 
profit.  If  you  will  write  to  S.  B.  Goff 
&  Sons  Co.,  Camden,  N.  J,  they  will  tell 
you  how  it  is  done. 


GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


WORLD ” 
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Pin  Your  Faith  Blue  Ribbon 

because  we’ve  succeeded  in  securing  a  combina¬ 
tion  of  delicate  flavor  and  strength  that  makes 
BLUE  RIBBON  THE  BANNER  TEA.  A 
thorough  knowledge  of  the  tea  business,  and  our 
dealing  direct  (being  tea  importers)  gives  us  that 
confidence  in  the  merits  of  Blue  Ribbon,  with 
which  we  desire  to  inspire  the  public. 

It  don’t  cost  you  much  to  give  it  a  trial.  If 
our  assertions  are  not  correct  concerning  Blue 
Ribbon  we  return  the  money  in  full. 

To  more  quickly  introduce  Blue  Ribbon  Tea 
we  offer  _ 

20  Extra  Diamond  Stamps 

WITH  EACH 

*4  lb  Blue  Ribbon  Tea  at  15c 

40  Extra  Stamps  with  each  14  lb  at  30c 
80  Extra  Stamps  with  each  pound  at  60c 

Blue  Ribbon  is  the  Tea  that  tickles  the  palate. 
Black,  Mixed,  India  Ceylon. 
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Talk  This  Over  With  Your  Jobber 


Buying  future  canned  goods  is  always  a  gamble,  with  the 
chances  usually  against  you,  unless  you  get  a  contract  binding 
your  seller  to  deliver  you  ioo  per  cent  — all  you  buy.  If  you  take 
the  ordinary  canned  goods  contract,  you  can  get  anything;  you 
never  know  what  till  you  get  it. 

You,  of  course,  deal  with  the  jobber  and  the  jobber  deals  with 
us.  If  your  jobber  will  buy  Blue  Bell  and  Clover  Farm  canned 
goods  i  the  fanciest  of  their  sort  packed  in  Maryland)  he  will  get 
ioo  per  cent,  contracts,  and  he  can  then  give  such  a  contract  to 
you.  Wouldn’t  it  pay  you  to  stipulate  Blue  Bell  and  Clover  Farm 
brands  for  this  reason,  further  remembering  that  no  better  goods 
can  be  packed  anywhere? 

Think  this  over  hard. 


STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  1VID. 


Boom  Your  Own  Business 


John  G.  Smith’s  Sons  Co. 


Five  Sizes. 


SOME  REASONS 


Why  You  Should 
Buy  From  Us 


1.  We  will  sell  you  any  coffee  lower  than  you  can 

get  it  elsewhere. 

2.  The  same  thing  applies  to  tea  and  spices. 

3.  We  will  match  the  quality — or  beat  it. 

4.  We  will  give  you  Universal  Coupons  with 

every  bill. 

You  buy  from  us  and  these  coupons  mean 
money  to  you. 


Philadelphia,  Pa. 


MADE  IN  THREE  SIZES 


AMERICAN  BUTTER  CUTTING 

21  JAY  STREET,  NEW  YORK  CITY,  N.  Y. 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  is  home-made  ? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine,  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net  ? 

Good  kraut  recipe  free. 

Order  through  jobber  or  direct. 


51  Broadway  -  BUFFALO,  N.  Y. 


WEBER  Sr  LOESCH  ^  p . _ 


The  Only  Complete  Butter  Cutting  and  Printing 


Machine  in  the 
World  — . 


The  only  machine  that 
Prints,  Gauges  Weights 
absolutely  fine  and  takes 
care  of  all  parts. 

No  hand-press  or  other 
device  needed. 


Send  for  Catalogues 

MACHINE  CO. 


The  Installment  House  Gall. 

]  had  occasion  to  get  around 
among  a  lot  of  the  Philadelphia 
grocers  last  week  and  I  can’t  tell 
you  how  many  times  I  heard  ’em 
knock  the  installment  houses. 

I  understand  there  arc  about 
eighteen  or  twenty  of  these  con¬ 
cerns  in  Philadelphia  wjio  sell  stuff 
on  weekly  installments.  Every 
one  of  ’em  sells  at  padded  prices ; 
nevertheless  they  gather  in  a  tre¬ 
mendous  lot  of  victims.  People 
you’d  think  would  never  go  near  the 
installment  places  buy  swads  of 
goods  there. 

The  installment  houses  all  hurt 
the  regular  retail  merchant.  I  be¬ 
lieve  they  hurt  the  grocer  possibly 
more  than  the  others,  because  he’s 
easier.  I  don’t  mean  that  they  hun 
him  by  making  his  customers  buy 
less  stuff  to  eat,  though  in  some 
cases  they  do  even  that. 

The  main  trouble  they  bring  the 
grocer  is  in  making  his  collections 
bad.  People  know  they’ve  got  to 
pay  the  installment  collector,  be¬ 
cause  if  they  don’t  he’ll  strip  their 
houses.  The  grocer  can  wait,  and 
he  usually  does  wait.  He  tells  me 
himself  that  he  waits,  and  he  says 
that  the  reason  he  waits  is  because 
of  the  installment  houses. 

I  had  quite  an  interesting  little 
conversation  with  a  Philadelphia 
grocer  I  know  about  this  last  week. 
He  was  kicking  about  having  so 
much  money  out — couldn’t  get  it  in 
because  a  lot  of  his  trade  bought 
of  the  installment  houses  and  had 
to  have  the  money  ready  for  the 
collector  every  week.  Some  of  his 
customers  had  the  cheek  to  tell  him 
so,  he  said. 

“I’ll  tell  you,”  I  said  to  him, 
“You  could  learn  a  lot  from  the  in¬ 
stallment  houses  if  you  only  knew 
it.” 

“That’s  a  funny  thing  to  say,”  he 
said,  “you  just  said  that  most  of  ’em 
charged  about  50  per  cent,  more  for 
their  goods  than  they  were  worth. 
Want  me  to  learn  to  do  that  sort  of 
business  ?” 

“No,”  I  said,  severely.  “You 
probably  know  that  already.  What 
1  mean  is  that  you  could  learn  to 
use  more  gall.  Don't  be  afraid  to 
stand  up  for  your  rights.” 

"Huh !”  he  said. 


n. 


“All  right.”  1  said,  “now  look  a 
the  difference  between  you  and  til 
installment  house.  What  do  yn 
do  when  a  woman  comes  in  her 
and  wants  to  open  an  account 
You’ve  never  seen  her  before,  yn 
don’t  know  anything  about  her,  b 
if  she  looks  respectable  she  gets  th 
goods.  And  you  may  get  you 
money,  but  it’s  more  by  good  lut 
than  anvthing  else  if  you  do." 

“See  here,”  I  went  on,  “tell  me 
you  even  once,  in  all  the  time  youh 
been  in  business,  asked  a  worn; 
who  came  here  wanting  goods 
credit  anything  about  herself? 
other  words,  did*,  you  even  one 
make  any  attempt  at  all  to  see  if  sh 
was  honest?” 

%  j 

“I  looked  at  her,”  he  sa 
defiantly,  “I  have  to  use  my  o\\ 
judgment,  don’t  I?  I  don’t  lo 
much." 

"Hut  in  such  a  case  have  you  ev< 
asked  even  one  question  about  h 
financial  reliability?”  I  persisted. 

"I  don’t  know  as  I  have,”  he  r< 
plied. 

"Of  course  you  haven’t!"  I  sai> 
"You  went  to  sleep  and  dreamt  ( 
the  big  orders  you  might  get  froi 
her.  and  you  were  afraid  she  migl 
get  mad  and  walk  out  if  you  g< 
inquisitive.” 

"Now.  let’s  see  what  the 
stallment  house  does  when  yi> 


111 


go  there  for  goods  on  credit 


In  the  first  place  they  won’t  .Si 
you  the  goods  at  all — they  simpl 
lease  ’em  to  you  until  the  bill’s  pai 
You  have  to  tell  a  lot  of  stuff  abou 
yourself,  where  you  work  and  wh; 
you  get,  and  besides  this  you  ha\ 
to  give  references,  so  they  can  lo< 
you  up.  And  they  do  look  you  u[ 
too.  1  f  they  find  you’re  all  righ 
you  get  the  goods,  but  they  watt 
you  like  a  hawk  until  they're  pa 
for.  You’re  never  out  of  their  sigh 
and  if  you  fall  down  on  the  pay 
ments  they  come  to  your  house  an 
take  the  goods  away.” 

“You’ve  certainly  got  it  do\\ 
fine.”  he  said,  “you  must  be  a  goo 
installment  customer.” 

“Men  have  died  for  saying  le- 
than  that  to  me,”  I  said  sternly 
"Do  you  see  the  difference?”  I  con 
tinned  ( I  never  notice  rudeness 
“Where  the  installment  house  safi 
guards  itself  at  every  point,  yc 
don't  safeguard  yourself  at  an 
point.  No  wonder  you  have  to  wa 
for  your  money  until  the  installing 
collector's  paid.  They  fix  it  so  1 
will  be  paid.  That’s  what  you  ,c? 
learn  from  the  installment  houses — 
to  use  your  gall." 
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It’s  not  that  you  haven't  got  it,  ’ 
said.  “I  think  that  in  some  things 
!  3U’Ve  got  enough  gall  to  sink  a 
ip.  You  simply  use  it  on  me  and 
ther  salesmen  instead  of  on  your 
stonier." 

You're  right  in  one  thing."  said 
le  grocer,  “these  installment 
ouses  certainly  have  got  the  gall 
11  right.  They  bother  me  a  lot  to 
et  reports  on  my  customers,  and 
lev  never  yet  have  inclosed  a 
camp." 

“Sure  they  do,"  I  said,  “they'll 
io  anything  to  protect  themselves. 
They  argue  that  you  won't  dare  to 
efuse  to  send  in  your  report,  be- 
ause  when  your  customer  found 
mt  you  hadn't  done  it  she'd  get 
nad.  And  as  a  matter  of  fact,  you 
ilways  do  do  it,  don't  you?" 

“I  guess  I  do,"  he  said. 

“And  there  you  are,-’  I  said. 

Gall  is  a  great  thing.  How  I  do 
tvish  I  had  some. 

The  Stroller. 


measures  them  by  their  prompting 
motive,  namely,  whether  done  for 
His  glory  and  with  reference  to  His 
will  or  with  regard  to  the  opinion 
of  men.  The  class  of  men  of  which 
the  “Stroller”  is  a  type  look  with 
contempt  and  disrespect  upon  the 
five  brethren.  But  the  Christian 
man  looks  upon  them  with  pity  and 
is  thankful  for  grace  that  keeps  him 
also  from  being  a  hypocrite,  and 
makes  him  see  himself  as  "the  sin- 
because  he  breaks  the  law  of 


ner 


the  Almighty.  Feigned  religion 
says,  see  what  I  am,  what  1  do ; 
true  religion  says,  see  what  God  is, 
what  God  does.  Feigned  religion 
begins  in  the  store,  at  the  prayer 


meeting  or  in  Africa  and  gets  no 


further.  True  religion  begins  in  the 


Written  for  the  “Grocery  World.” 

Says  Stroller  Was  Right  If  His 
Motive  Was  Good. 


California  Reader  of  the  Stroller’s  Article 

Ion  the  Five  Hypocritical  Merchants 
Says  Stroller  Was  Wrong  in  Judging 
the  Church  by  Its  Renegade  Members 
Sends  Stroller  Two  Books  on  The¬ 
ology  to  Read  on  Sundays. 


I  beg  for  space  to  reply  to-  the 
“Stroller’s”  article,  “The  Five 
Brethren,”  in  the  issue  of  Septem 
her  2d.  I  believe  the  "Stroller-  is 
a  good  man,  a  good  husband,  a  gooc 
citizen,  but  a  poor  theologian.  He 
has  earned  his  way  in  this  work 
and  would  like  to  earn  his  way  to 
heaven.  But  “we  earn  hell,  heaven 
alone  can  be  had  for  the  asking." 
Although  mankind  is  totally  de 
praved,  it  has  enough  natural  vir¬ 
tue  and  sense  of  honor  to  keep  the 
commercial  world  in  equipoise.  But 
to  think  of  any  of  these  virtues  as 
coin  with  which  to  purchase  divine 
favor  is  to  “put  a  piece  of  new  cloth 
into  an  old  garment."  “No  gods 
before  me ;  no  way  but  my  way  is 
the  keynote  of  the  good  book  from 
A  to  Z 

By  their  fruits  (acts)  we  are  to 
know  or  judge  men,  and  the 
“Stroller"  was  right  (if  he  did  it  in 
the  spirit  of  love)  in  criticising  the 
five  brethren,  typical  of  a  large  class 
on  the  broad  way  who  not  only 
serve  Satan,  but  “steal  a  livery 
from  heaven  to  do  it  with."  But 
he  does  not  seem  to  grasp  the  doc¬ 
trine  that  we  measure  acts  by  their 
apparent  good  or  evil  and  that  God 


leart  and  home  and  goes  to  the 


store  and  to  Africa. 

I  have  tried  to  obey  that  com¬ 
mand  of  the  book  to  be  wise  before 
we  were  harmless  and  have  never 
given  my  pocket  book  to  any  of  the 
five  brethren  (unless  they  were 
xmded).  Neither  have  I  fallen  in 
ove  with  any  of  those  long-praying 
women  who  could  shout  "take  my 
lat,  take  my  shawl,  I’m  going  to 
leaven  bench  and  all,"  and  then  lay 
abed  next  morning  and  let  the  fam¬ 
ily  eat  a  cold  breakfast. 

It  is  useless  to  argue,  for  the 
natural  man,  until  he  is  a  recipient 
of  grace,  can't  understand  spiritual 
things.  And,  like  the  Scotch 
fathers,  I  believe  it  is  part  of  the 
punishment  of  the  lost  to  torment 
themselves  with  unanswerable  ques 
tions,  such  as  why  do  the  wicked 
live  and  prosper?  And  how  can  a 
man  be  an  out-and-out  hypocrite  ? 

I  have  derived  pleasure  and 
profit  from  reading  the  “Stroller’s" 
articles  for  the  past  ten  years,  and 
I  am  sending  him  a  couple  of  books 
on  theology,  with  the  request  that 
he  read  only  extracts  from  them  on 
Sunday  afternoons  and  Wednesday 
nights  while  his  Aunt  Mary  is  at 
Sunday  School  and  prayer  meeting. 
What  has  this  to  do  with  selling 
groceries?  This  much:  If  obedi 
ence«to  God  and  love  to  my  fellow 
man  prompts  my  actions,  and  the 
Eighth  Commandment  means  to  me 
that  I  shall  help  my  neighbor  get 
rich  as  well  as  get  rich  myself,  I 
will  soon  gain  the  confidence  and 
respect  of  the  public,  which  means 
their  patronage. 

J.  E.  Witherspoon. 
Sacramento,  Cal.,  Sept.  19,  1907. 

P.  S. — I  infer,  but  do  not  assert 
that  that  man  in  Indiana  who  advei 
tised  he  would  run  his  store  on 


New 


Everybody 


Move 


And  an  important  one  to 
grocers.  There  is  scarcely 
a  grocer  or  consumer 
within  twenty-five  miles 
of  Philadelphia  who  does 
not  know  of  Freihofer’s 
Bread,  Pie  and  Cakes. 
They  have  attained  their 
unprecedented  popularity 
solely  on  merit.  We  are 
now  manufacturing 


Macaroni  and  Noodles. 
These  goods  we  make 
like  our  other  goods,  of 
thefinest  materialsmoney 
can  buy. 

The  goods  are  not  col¬ 
ored  artificially,  they  get 
their  rich  yellow  from 
the  entire  egg.  They 
not  only  conform  to  the 
Pure  Food  Laws,  but  are 
so  much  better  than  the 
law  requires,  that  you 
can  bank  on  making  and 
keeping  trade  with  them. 


Vienna.  Baking  Co. 

PHILADELPHIA,  PA. 


Knows  Them 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 


Cooking  Extract  Co. 


No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Christian  principles  had  more  of  his 
religion  in  his  store  than  in  his 
heart. 

J.  E.  W. 

I  have  read  the  above,  and  have 
gotten  the  two  books.  Thanks,  Mr 
Witherspoon.  You  say  I’m  a  “poor 
theologian.”  I  wonder  what  in 
thunder  that  means.  If  I  ever 
find  out  what  it  means,  and  it’s 
bad,  Witherspoon,  I’m  going  to 
stick  a  pin  in  you.  Just  think  of  me 
getting  books  sent  me  on  theology ! 
Ain’t  I  the  hard  case,  though?  But 
I’m  going  to  try  and  read  those 
books,  all  right.  I  may  become  re 
spectable  yet. — The  Stroller. 


A  Cake  Cabinet. 

One  of  the  nicest  features  that  has 
recently  been  placed  on  the  market 
is  the  Durham  Display  Cake  Cabinet. 
It  was  made  to  serve  the  purpose  of 
keeping  the  cans  of  cakes  and  crackers 
off  the  floor,  to  prevent  the  loss  by 
breakage  and  sampling,  to  keep  the 
moisture  and  dust  out,  and  also  to  serve 
as  an  advertisement  for  the  cake!  It 
works  out  very  satisfactorily,  and  is  so 
arranged  as  to  make  it  desirable  for 
every  grocer  and  general  storekeeper 
to  instal  one.  It  is  made  by  The  Durham 
Display  Fixture  Co.,  Richmond,  Va. 


I  he  economy  of  extravagance  of  a 
purchase  does  not  depend  so  much  on 
what  you  pay  as  on  what  you  get.  When 
you  purchase  Snider’s  Catsup  you  get 
good  value  for  your  money.  It’s  well 
worth  the  price  it  commands. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

• 

“Mutual  Aid  Sheets’’  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad- 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  “Grocery  World’’  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


PHONE  ORDERS. 

We  are  going  to  double  our  list 
of  phone  calls  this  fall.  You  men 
and  women  are  going  to  do  it. 
Find  out  those  who  buy  by  phone  ; 
find  out  whether  it  is  their  pleasure 
that  we  should  call  them.  The  day, 
or  days,  and  the  hour.  Hand  the 
names  to  the  floorwalker.  If  the 
customer  so  wishes  it,  you  yourself 
may  be  connected  on  your  branch 
phone. 

We  installed  the  private  ex¬ 
change  for  the  purpose  of  increas¬ 
ing  the  business. 

THINGS  FOR  PRESERVING. 

This  will  be  tomato  week.  We 
lave  fixed  the  price  at  28  cents  per 
basket  for  firsts.  Put  emphasis  on  ' 


“firsts.  ’  Seconds  are  dear  at  any 
price,  and  we  don’t  touch  them. 
Dig  into  the  whole  mixed  spice  and 
the  green  ginger  root.  Push  out 
the  rubber  rings,  and  the  Mason 
and  Smalley  jars. 

Sell  peaches.  They  are  high,  of 
course,  but  nothing  will  be  gained 
in  the  way  of  price  by  waiting.  We 
will  have  the  finest  Elbertos,  and 
the  handsomest  Mountain  Rose. 
Don’t  be  afraid  to  cut  one  open ; 
hand  a  half  to  your  customer.  Be 
enthusiastic. 

OLIVES. 

Let’s  see  what  we  can  do  with 
olives  this  week. 

Don’t  talk  the  loose  ones  too 
strongly  till  the  cold  weather  comes. 


Pimento  Stuffed  has  the 
Never  show  the  10-cent  size  fii 
Sound  your  customer  by  showi 
the  28  and  35.  If  she’s  a  10-cent 
all  right,  you  have  the  goods. 

You  have  the  Celery  Stuffed  a 
the  Caper  Stuffed  at  35  cei 
Don't  forget  this.  Show  up 
bottle  with  the  label  toward  y 
Don’t  grab  it  in  the  middle.  H< 
the  bottom  in  the  palm  of  one  ha 
and  let  the  neck  rest  on  that  of  t 
other. 

If  you  sell  the  loose  olives,  ji 
say  a  word  about  brine.  A  te 
spoonful  of  salt  to  a  pint  of  wat 
People  will  insist  in  putting  vin 
on  these  things. 

They’re  to  be  served  ice  co 
Not  iced. 


We  Can  Furnish  You  With  Sale 
men  Who  Gan  Sell  Your  Goo 


We  can  furnish  you  with  good,  energeti 
hustling  men,  thoroughly  trained  in  model 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  evt 
man  on  our  list  can  furnish  exceptions 
good  references.  When  you  write  for  1 
kindly  state  territory  you  intend  to 
and  we  will  promptly  put  you  in  touch 
the  best. 


THE  BRABSTREET  STS1  EH,  Rochester,  N. 


After  the  short  career  of  imitations  of  Fels-Naptha  soap,  the  sales  of  the 
original  increase  and  its  popularity  grows  greater  than  ever  before. 

Why?  Because  imitations  but  direct  housekeepers’  attention  to 
the  superiority  of  the  original.  They  resemble  the  original  only 
in  name. 

Let  your  customers  be  always  promptly  supplied  with 

Fels-Naptha  soap. 


Doing  the  Whole  Thing 

Here  is  one  reason  why  Stickney’s  Mustard  is  preferred  by  dealers  and 

consumers  who  like  the  best. 

We  do  the  entire  work  of  mustard  making  in  our  own  plant,  and  have  done 
it  for  almost  a  century. 

Mustard,  which  from  the  seed  to  the  tin  is  under  the  maker’s  supervision,  is 
almost  sure  to  be  better,  and  particularly  to  be  more  regular  in  its  superiority  than 
mustard  produced  as  most  mustard  is — by  concerns  who  buy  it  ground  and  only 

pack  it  themselves. 

There  is  no  better  mustard  made  or  possible  to  be  made,  than  "S.  &  P’s.” 


Founded  1815 


STICKNEY  &  POOR  SPICE  CO.,  BOSTON,  MASS. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
h  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
idows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
ke  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


_ 

House  Cleaning. 

House  cleaning  season  is  ap- 
oaching  and  a  display  of  articles 
ed  in  that  operation  would  be  in 
,e  at  present.  Place  in  your  win- 
w  one  dozen  buckets,  one  box  of 
ap,  one  box  of  soap  powder,  three 
>zen  of  ammonia,  two  dozen  scrub 
ashes,  one  dozen  insect  destroyer, 
o  dozen  brooms,  and  other  goods 
ed  in  house  cleaning  neatly  ar- 
nged  in  window. 

Now,  these  are  goods  the  women 
ill  need,  and  to  attract  you  must 
terest  the  little  maids  who  run  the 
rands. 

To  do  this  you  will  see  that  win- 
>w  contains  $25  or  $30  worth  of 
)ods.  Now,  you  can  easily  afiford 

I  spend  two  or  three  dollars  for 
is  ad.,  as  your  little  friends  will 
rculate  the  news.  If  after  get- 
lg  goods  arranged  you  will  place 
said  window  a  large  doll  and  in 
ont  of  said  doll  you  will  have  a 
gn  stating : — 


a  display  fo  get  the  little  errand  run¬ 
ners  interested  in  your  store,  and 
when  they  come  in  notice  them  and 
give  them  the  glad  hand  and  they 
will  not  forget  it. 

A  neat  sign  hanging  above, 
worded  something  like  this,  would 
not  be  out  of  place : — 


After  a  hard  day's  work  you  will  find 
a  soothing  and  stimulating  effect  in  a 
cup  of  our— tea. 


Every  customer  buying  articles  out  of 
this  display  will  be  given  a  sale  slip 
and  same  will  be  recorded,  and  when 
goods  are  all  sold  the  one  having  the 
largest  amount  of  purchases  will  re¬ 
ceive  the  doll. 


“Now,  listen”  (that  is  the  way 
ty  little  three-year-old  always  riv- 
ts  my  attention,  so  I  hear  it  so 


T.  H.  M.  Townsend. 
Sharon  Hill,  Pa.,  Sept.  24,  1907. 

A  Window  Guaranteeing  Pure  Food. 

On  the  left  corner  shelf  in  win¬ 
dow  are  baked  beans,  large  size  on 
lower  shelf,  small  sizes  on  top 
shelves.  Centre  shelf.  Top  shelf 
contains  -pound  tin  cans  of  cocoa, 
middle  shelf  -pound  glass  jars 
cocoa,  and  bottom  shelf  ]/2- pound 
tin  cans  cocoa. 

Right-hand  corner.  Top  shelf, 
bacon  in  glass.  Centre  shelf,  pea¬ 
nut  butter  in  glass.  Lower  shelf, 
dried  beef  in  glass.  To  the  front  of 
window  is  chocolate  and  baking 
powder. 

Then  place  four  guarantees  that 
the  products  in  the  window  comply 
with  the  pure  food  law  just  passed. 
These  guarantees  are  now  given  out 
by  all  packers  and  manufacturers 
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ntich  it  was  down  before  T 
bought).  Do  not  fill  window  with 
ome  old  soap  that  R  not  salable  or 
iny  such  goods.  Remember  this  is 


of  these  goods.  They  can  easily  be 
had  if  you  do  not  already  have  one. 

As  used  in  this  window  below  il¬ 
lustrated  guarantee  No.  1  is  a  Van 


Why 

you  should  own  an 

American 

Slicing 

Machine 


BECAUSE  without  raising  your  prices  you  can  make  a  better 
profit  on  each  sale  through  the  satisfactory  slicing  of  parts  of  the  meat  now 
sacrificed,  and  through  the  saving  of  waste. 

BECAUSE  you  can,  if  you  like,  put  up  your  own  sliced  meats  in 
packages  at  slight  expense  and  save  yourself  the  extra  profit  you  now  pay 
the  packers  for  these  goods. 

BECAUSE  you  can  give  your  customers  twenty  per  cent,  more 
slices  in  a  given  weight  of  meat  than  is  possible  in  hand-cutting,  thus 
holding  old  trade  and  getting  new. 

BECAUSE  one  who  is  not  expert  can  do  better  work  than  a  skill¬ 
ful  hand-sheer  and  can  do  four  times  as  much. 


SEND  IN  THE 
COUPON,  NOW 

American 
Slicing  Machine 
Company 

54  Fifth  Ave.,  Chicago 


Gentlemen  : 

Please  send  me  catalogue  and  fur¬ 
ther  information. 


Books 


,  r  .  Every  grocer  in  business, 

1  hev  re  other  than  the  cash  dealers, 

"  has  some  bad  debts  on  his 

lltl  books  that  he  has  unsuc- 

_  _  cessfully  tried  to  collect 

O  W1C  himself. 

He  would  probably  em¬ 
ploy  a  collection  agency  if 
he  hadn’t  been  led  to  be¬ 
lieve  they  were  all  dishonest. 

If  you  think  we  are  dishonest,  write  the 
Allegheny,  Pa.,  Retail  Grocers’  Association, 
which  has  adopted  our  system  in  toto.  We 
follow  a  bad  debtor  as  relentlessly  as  Nemesis. 
He  can’t  get  away  unless  he  dies.  Through 
means  we  alone  use,  we  have  collected  thou¬ 
sands  upon  thousands  of  claims  that  were 
considered  utterly  hopeless. 

Write  for  our  plan. 

UNION  MERCANTILE  AGENCY 

314  COURT  EXCHANGE  BUILDING,  BRIDGEPORT,  CONN. 
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MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 


Columbus,  Ohio 


attorney  at  Law 


Sample  (ret,  or  lour  month*’  trial  for  10  cents 


908  G  St.,  W.  W.,  Washington,  O.  C 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they'll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  iii  hot  water. 

Good  goods  and  r  good  profit. 


ROVAL  SPECIALTY  CO.,  Sole  Manufacturers  92  RE*w  Eo^kREET 


YOU  SHOULD  HAVE  THESE  FISH 


I  am  now  prepared  to  supply  you  with  the  finest  of  imported 
fish,  such  as  Holland  Herring,  Scotch  Herring,  Norway  Mack¬ 
erel,  Norwegian  Anchovies,  Sprats,  etc.,  at  the  lowest  prices 
consistent  with  high-class  goods. 

I  am  also  in  position  to  sell  you  New  Grass  “  Ementhaler  ” 
Swiss  Cheese,  the  very  best  that  comes  to  America. 

Don’t  forget  that  I  am  headquarters  for  all  kinds  of  Delicat¬ 
essen  and  fancy  groceries. 

My  prices  will  appeal  to  you. 


CARL  WILDE,  357  North  Second  Street,  Philadelphia 


Don’t  Spend  Much 

You  don’t  have  to  buy  a 
thousand  dollars’  worth  of 

Bismarck 

Heringe 

to  see  whether  your  trade 
wants  it  or  not. 

Order  a  few  cans,  if  you 
like,  but  for  your  own  good 
give  them  a  fair  chance. 
Show  them,  and  take  our 
word,  they’ll  sell.  Partly  be¬ 
cause  deliciously  different 
from  anything  in  the  fish 
specialty  line  your  trade 
have  ever  had.  Packed 
from  the  finest,  small,  tender 
fish,  cured  in  pure  vinegar 
and  spices.  Epicures  go 
wild  over  them  ! 

F.  H.  PHILLIPS  &  CO. 

Nos.  444-446  Greenwich  St.,  New  York 

Philadelphia  Representative,  , 

F.  H.  FROMM  &  CO.,  10  South  Water  St. 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfyyour  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year's  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 

v - _ - y 


Camp  guarantee  guaranteeing  the 
baked  beans.  No.  2  is  Beechnut 
Packing  Co.,  guaranteeing  bacon, 
dried  beef,  peanut  butter,  etc.  No. 

3  Hershey’s  chocolate  and  cocoa 
guarantee.  No.  4  Royal  Baking 
Powder  guarantee. 

These  guarantees  are  about  6  by 
8  inches.  Nos.  1  and  2  arc  tacked  to 
a,  piece  of  board,  while  Nos.  3  and 

4  are  placed  in  the  bottom  of  win¬ 
dow.  Then  have  a  large  sign  in 
your  window  reading  thus : — 


Wc  guarantee  all  our  goods  to  com¬ 
ply  with  the  Pure  Food  Law. 


Or 


We  demand  guarantees  for  all  goods 
purchased,  thus  protecting  our  cus¬ 
tomers  against  impure  food. 


Since  there  is  so  much  talk,  and 
articles  in  reference  to  pure  food 
published  in  our  papers  daily,  which 
comes  to  the  notice  of  our  custom¬ 
ers,  you  will  find  much  good  come 
out  of  a  window  as  illustrated. 
There  are  also  many  other  guaran¬ 
tees  that  can  be  used,  as,  for  in¬ 
stance,  coffee  and  spice  guarantees, 
arranging  a  window  of  coffees  and 
spices.  *  *  * 

Williamstown,  Pa.,  Sept.  23,  1907. 


Millers  Say  They  Can’t  Help 
High  Rolled  Oats. 


Quote  Present  Excessive  Price  of  Raw 
Oats  to  Show  That  Rolled  Oats  Quo¬ 
tation  Leaves  Only  Small  Profits. 
New  Oats  About  to  Come  Forward. 

The  millers  of  rolled  oats  defend 
the  present  exceedingly  high  price 
of  $7.10  per  barrel  in  bulk  by  the 
fact  that  the  present  high  value  of 
raw  oats  just  about  lets  the  miller 
out  whole. 

At  the  present  writing  raw  oats 
are  quoted  at  56  cents  per  bushel. 
Phis  is  about  20  cents  above  a  fair 
average  price.  Where  oats  are  of 
average  weight  it  requires  10 /2 
bushels  to  make  a  barrel  of  the 
rolled  product.  That  aggregates 
$5.88.  The  barrel  costs  35  cents 
and  the  milling  and  other  incidental 
expenses  cat  up  the  mos^  of  the 
balance.  Another  factor  which  this 
year  enters  into  the  case,  according 
to  the  packer,  is  that  the  new  oats 
are  running  light.  That  means  13 
bushels  to  the  barrel  and  a  corre¬ 
sponding  increase  in  the  cost. 

No  new  rolled  oats  have  come 
forward  as  yet,  except  a  few  in 
packages.  New  bulk  oats  will  be¬ 
gin  to  arrive  almost  immediately 


and  will  ease  the  situation,  so  fai 
as  supply  is  concerned,  though  the 
holders  deny  that  there  will  be  any 
material  decline  in  prices. 


AMONG  THE  TRADE. 

Robert  Smith  and  Francis  Smith 
were  found  guilty  in  the  Unitec 
States  District  Court  on  Tuesday 
of  operating  an  illicit  establishment 
for  the  manufacture  of  oleomad 
garine  on  Willard  street.  Judge 
McPherson  sentenced  both  men  to 
pay  a  fine  of  $1,000  each  for  manu¬ 
facturing  the  stuff  and  imposed  an 
extra  fine  of  $200  on  the  former 
for  retailing  it. 

A  petition  was  filed  in  the  Unitec 
States  District  Court  during  the 
week  against  the  Wabash  Milling 
Co.,  of  Tamaqua,  Pa.,  asking  that 
the  concern  be  adjudged  an  involun¬ 
tary  bankrupt.  The  petitioners  and 
their  claims  are:  George  Eckert, 
$2,960.36;  Iloppe  Bros.,  $1,087.10; 
Mauser  Oil  Co.,  $825. 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  rf 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade  Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas.  • 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  lie  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade  Mark  A"» 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing;  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Urn^ 
versal  coupons ;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.'s  goods. 


“Make  a  Front” 

Good  advice  though  a  little  slangy 

Our  printed  posters  are  cheaper  than 
painting  them  yourself,  only  2c.  apiece, 
extra  price  included,  and  make  the  front 
of  your  store  up-to-date  and  very  greatly 
increase  your  trade.  Samples  for  postal. 

GROCERS’  PRINTING  CO. 

66  N.  Fourth  St.  Philadelphia 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hola  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


$ 


^To  Buy  Sugar  by  the  Carload. 

Latrobe,  Pa.,  Sept.  25,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — We  want  to  buy 
sugar  by  the  carload,  although  we 
are  not  a  wholesaler.  Can  you  place 
us  in  communication  with  some  re¬ 
finery  who  will  sell  us  ? 

Yours  truly, 

W.  G.  Young. 

If  you  will  buy  by  the  carload, 
probably  any  refinery  will  sell  you. 
Write  the  Franklin  Sugar  Refining 
Co.,  or  the  McCahan  Sugar  Re¬ 
finery  Co.,  both  of  Philadelphia. 

*  * 

Wants  Back  Numbers. 

Sussex,  N.  J.,  Sept.  21,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Some  few  years  since, 
in  response  to  contest,  the  writer 
was  awarded  first  prize  for  “Best 
set  rules’  for  retail  grocery  store.” 

The  copy  of  article  has  in  some 
way  become  lost,  and  as  I  am  mak¬ 
ing  a  scrap  book  would  willingly 
pay  for  a 'copy  of  same.  Can  you 
forward  from  your  files  ? 

Yours  truly, 

J.  M.  Willson. 

In  the  absence  of  any  idea  of  date, 
the  searching ,  of  the  “Grocery 
World’s”  files  would  be  a  monu¬ 
mental  task,  and  we  would  hardly 
have  the  dime  to  attempt  it.  Give 
us  something  like  the  date  and  we 
will  get  at  it  cheerfully. 

*  *  * 


Says  Coffee  Loss  Was  Overstated. 

Philadelphia,  Pa.,  Sept.  24,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — In  your  “Special  Cor¬ 
respondence”  from  Washington, 

Sunder  date  of  September  20th,  a 
very  able  article  is  spoiled  by  the 
misinformation  contained  in  the 
summing  up  of  the  valorization 
scheme  of  the  Brazilian  Govern¬ 
ment.  Your  correspondent  says 
that  at  the  rate  the  first  2,596,566 
bags  cost  the  Government,  the  en¬ 
tire  7,800,000  bags  which  have  been 
bought  would  have  cost  them  close 
to  $90,000,000.  He  then  assumes 
that  the  Government  have  about 
7,800,000  bags  (which  is  probably 
correct)  at  the  present  time  and  that 
their  value  at  6.37  per  pound  (the 
j  average  market  price  for  No.  7  in 
!  New  York  during  the  week  ending 
July  24th)  is  $65,585,520,  showing 


an  apparent  loss  of  about  $24,000,- 
000  for  the  Government  by  reason 
of  its  purchases. 

While  fin  no  sense  friendly  to  the 
valorization  scheme,  the  writer  does 
not  believe  in  using  false  figures  to 
bolster  up  an  argument  against  it, 
and  these  are  absolutely  false  in  the 
fact  that  the  7,800,000  bags  are  not 
No.  7  coffee.  The  Government’s 
policy  has  been  to  buy  the  better 
grades  and  thereby  create  a  scarcity 
of  such  coffees,  and  this  they  have 
successfully  done.  As  a  matter  of 
fact,  the  average  grade  of  their 
holdings  would  increase  their  value 
over  the  figures  given  at  least  $16,- 
000,000.  There  is  no  question  that 
so  far  their  holdings  would  show  a 
loss  if  they  were  compelled  to  mar¬ 
ket  them,-  but  not  such  a  loss  as  your 
correspondent  would  lead  your 
readers  to  suppose. 

Yours  truly, 

Charles  W.  Ervin. 

*  *  * 

The  Spice  Market. 

Baltimore,  Md.,  Sept.  27,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  is  quite 
active,  spices  generally  being  in 
good  demand.  Seeds  for  pickling 
are  now  much  sought  for. 

Pepper. — Prices  are  practically 
unchanged ;  demand  very  good. 
Spot  stocks  are  light. 

Cayennes  are  in  very  good  (de¬ 
mand.  Bright  Chillies  are  scarce; 
prices  steady,  but  unchanged. 

Cloves. — Spot)  and  near-by  par¬ 
cels  are  being  taken  up  quickly. 
Cable  prices  have  advanced. 

Pimento  (Allspice)  is  very  firm 
and  in  good  demand.  Far  off  ship¬ 
ments  are  offered  at  full  prices. 
There  is  no  question  about  crop 
obeing  seriously  short. 

Nutmegs  are  unchanged  and 
unusually  low. 

Mace. — Prime  stock1  is  very 
scarce.  Prices  are  firm  and  the 
tendency  appears  upward. 

Gingers  are  very  active  and 
steady.  Spot  stocks  are  now  very 
low,  and  there  will  be  no  new  ar¬ 
rivals  until  early  in  1908. 

Green  Ginger  Root. — Exceeding¬ 
ly  scarce  and  practically  unobtain¬ 
able.  The  market,  therefore,  has 
greatly  advanced.  • 

Seeds. — Celery  and  Caraway  are 
steady,  with  practically  unchanged 
prices.  Coriander  seed  is  un¬ 
changed,  2p2  cents  being  market 
value  to-day  for  round  lots.*. 

Yours  truly, 

McCormick  &  Co. 

*  *  * 

Two  Reports  of  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  Sept.  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Continued  favorable 
weather  has  caused  larger  receipts 
of  raw  tomatoes,  and  there  were 
three  days  when  the  market  was 
glutted  with  them  and  the  prices 
for  raw  stock  dropped  to  the  lowest , 


A  Profitable 
Side  Line 

About  as  profitable  a  side 
line  as  any  grocer  could  add 
is  the  notions  of  all  lines. 

And — with  both  goods  and 
plans  for  pushing  them  result- 
fully — the  notions  of  all  lines 
are  made  the  feature  of  our 
October  catalogue. 

The  book  begins  with  a  big 
special  sale  of  notion  leaders, 
and  on  nearly  every  page  are 
such  notion  values  as  you 
would  expect  to  find  at  head¬ 
quarters  for  notions. 

In  addition  all  our  Holiday 
Goods  and  fall  lines  of  general 
merchandise  with  net  prices 
in  plain  figures  are  shown  in 
our  October  catalogue. 

If  you  haven’t  a  copy  tell 
us  Now  to  send  that  catalogue 
No.  D630 — to  You. 

Butler  Brothers 

WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 
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You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

&f)e  Retailer  anb  gbbertteer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it.  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT,  N.  Y. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


point  of  the  season,  but  recovered 
partly  afterward.  So  far  there  has 
been  only  a  slight  weakening,  and 
now  the  market  shows  symptoms  of 
a  firmer  feeling  because  of  renewed 
buying  by  Western  jobbers  and 
Western  canners.  The  news  about 
the  Western  crop  is  not  encourag¬ 
ing,  and  some  Western  canners  have 
already  given  notice  of  short  de¬ 
livery  against  their  contracts,  while 
throughout  this  section  the  whole 
situation  hangs  upon  the  weather 
conditions  during  the  remainder  of 
this  month.  It  looks  like  there  is  an 
active  market  ahead  for  tomatoes, 
and  purchases  made  now  will  prob¬ 
ably  prove  to  be  in  buyer’s  favor. 

In  spite  of  the  advanced  prices, 
the  demand  for  nearly  every  staple 
article!  in  the  line  of  canned  vege¬ 
tables  and  fruits,  as  well  as  cove 
oysters,  continues  active.  Gallon 
apples  advanced  from  $3  to  $3.20 
and  the  buying  continued  at  that 
price.  No.  3  standard  apples, 
peaches,  blackberries,  string  beans, 
sweet  potatoes,  seconds  peas,  corn 
and  berries  of  all  kinds  advanced, 
and  still  show  an  upward  tendency 
because  of  light  stocks.  When  the 
canning  season  ends  and  packers 
have  filled  all  their  contracts  the 
stocks  of  goods  left  for  sale  will  be 
probably  the  lightest  on  hand  at  any 
time  during  the  last  ten  years  or 
more.  The  packing  of  new  pears 
has  commenced  in  a  small  way. 

Tomatoes. — The1  canning  season 
in  this  section  is  not  over  yet,  anc 
one  never  can  tell  what  tomatoes 
are  going  to  do,  but  the  market  at 
this  writing  shows  (increased  activ- 
ity. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 

No.  2. 

Baltimore,  Md.,  Sept.  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — The  market  is  active 
on  tomatoes.  We  are  having  some 
good  buying.  Packers  are  getting 
quite  a  good  deal  of  raw  stock,  but 
are  being  very  much  hampered  by 
the  scarcity  of  labor.  Owing  to  this 
trouble,  a  great  deal  of  stuff  is  going 
to  waste.  The  situation  is  in  very 
leculiar  shape.  In  spite  of  the  good 
jacking  which  has  been  going  on 
for  several  weeks,  there  is  compara¬ 
tively  only  a  limited  number  of 
lackers  who  seem  to  want  business. 
Of  course,  the  explanation  of  this 
is  that  a  great  many  futures  have 
been  sold,  and  while  some  packers 
are  gradually  working  off  their 
orders  there  are  others  who  are  still 
behind.  None  of  them  are  willing 
to  take  any  business  until  they  have 
all  their  orders  filled.  This  has 
made  a  strong  market  so  far  this 
season  and  has  resulted  in  the  sup¬ 
ply  being  a  little  below  the  demand 
at  times. 

We  are  having  a  pretty  fair  de¬ 
mand  for  peaches — that  is,  for  small 
lots.  It  is  impossible  to  buy  any 
large  lots  of  peaches  here. 

Apple  s. — The  demand  is  suf¬ 
ficiently  good  to  keep  the  market 


pretty  bare  all  the  time.  Conse¬ 
quently  there  still  seems  to  be  some¬ 
what  of  a  tendency  toward  higher 
prices.  This  is  especially  true  os 
No.  10s.  It  is  almost  impossible  to 
get  a  price  on  this  size  at  present. 

String  Bean  s. — The  market 
closes  stronger.  There  are  not 
many  beans  being  offered..  Quite 
a  number  of  packers  are  out  of  the 
market,  owing  to  the  fact  that  they 
are  a  little  behind  on  their  orders. 

We  are  having  a  fair  demand  for 
corn,  especially  standard  Maine 
style.  The  market  on  these  goods 
is  in  very  strong  shape. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co. 


Our  Flour  is  Losing  Ground  in  Brazil. 

In  spite  of  the  20  per  cent,  tariff 
preferential  in  favor  of  American 
flour  in  Brazil  the  flour  trade  of  the 
United  States  in  Brazil  for  the  first 
part  of  the  current  year  failed  to 
show  the  expected  increase.  The 
figures  for  the  first  three  months  os 
the  year,  during  which  the  prefer¬ 
ential  in  favor  of  American  flour 
was  in  full  effect,  shows  an  increase 
in  the  imports  of  American  flour 
over  the  imports  of  last  year,  but 
the  increase  is  not  as  great  propor¬ 
tionately  as  that  in  the  imports  from 
all  countries.  Taking  the  entire 
period  the  imports  of  flour  from 
the  United  States  have  decreasec 
about  38  per  cent.,  while  the  gen¬ 
eral  flour  imports  have  increased 
about  93  per  cent. 


Making  Ceylon  Tea  Popular. 

About  two  years  ago  Mr.  Walter  Allan 
Courtney,  the  Ceylon  Tea  Commissioner, 
determined  to  break  away  from  the  sub¬ 
sidy  plan  of  advertising  which  had  been 
in  vogue  by  his  predecessor.  He  de¬ 
termined  to  interest  the  dealers  as  well 
as  the  consumers,  and  with  this  idea  in 
mind  he  sought  for  a  practical  man, 
well  versed  in  the  conduct  of  business 
in  this  country,  to  act  as  his  assistant. 
Mr.  Courtneys  choice  fell  upon  Mr.  T. 
P.  Welsh,  the  popular  vice-president  of 
the  Beaver  National  Bank  of  New  York 
City,  who  is  well-known  and  liked  by 
the  trade. 

They  started  after  the  wholesale  deal¬ 
ers,  getting  them  to  put  up  an  attractive 
package  tea  of  their  own,  supplied  by 
Messrs.  Courtney  &  Welsh,  who  had 
engaged  Mr.  L.  Beling,  the  well-known 
expert  tea  tester,  to  produce  a  tea  of 
superior  quality  at  a  reasonable  price. 

The  wide  scope  of  the  campaign  is 
best  shown  by  what  was  done  for  John 
Scott  &  Co.,  wholesale  grocers  of  Phila¬ 
delphia.  This  firm  was  induced  to  put 
out  a  Ceylon  tea  of  their  own  under  the 
name  “State  House  Ceylon  Tea.”  The 
name  being  a  particularly  happy  selec¬ 
tion  because  of  the  loyalty  of  Pennsylva¬ 
nians  and  Philadelphians  generally  to 
“Independence  Hall.” 

The  blend  of  tea  obtained  for  Messrs. 
Scott  &  Co.  is  so  superior  that  it  is  im¬ 
possible  to  duplicate  it  either  in  quality 
or  price  in  the  Philadelphia  market. 

That  the  greatest  publicity  should  be 
obtained  for  “State  House”  Ceylon  Tea, 
Messrs.  Courtney  &  Welsh  arranged  a 
unique  demonstration  in  John  Wana- 
maker's  store.  They  obtained  about 
1,200  square  feet  of  space  on  the  main 
floor  in  a  choice  part  and  established  a 


Ceylon  Tea  Totam,  or  garden.  The  gar 
den  was  surrounded  by  a  wall  repn 
senting  that  seen  at  the  famous  Tempi 
of  the  Tooth  at  Kandy,  Ceylon.  In  th 
garden  was  a  bungalow,  with  thatche 
roof,  after  the  Singhalese  architecture 
The  entire  decorations  were  Ceylon 
India.  The  tea  tables  and  stools  wer 
specially  designed  to  be  in  harmony  wit 
the  color  scheme.  The  demonstrator 
were  costumed  as  nearly  as  possible  lik 
Tamil  maidens,  and  the  tea  was  serve 
by  East  Indians  in  Tamil  costumes.  Th 
tea  was  made  in  the  new  tilting  “Ceylon 
teapots.  This  teapot  has  to  be  turned  0 
its  back  with  the  spout  in  the  air  whil 
the  tea  is  brewing,  and  as  soon  as  tli 
pot  is  turned  right  side  up  the  tea  leave 
are  automatically  drawn  up  out  of  th 
infusion,  thus  making  a  good  cup  of  te 
a  certainty.  They  furnished  a  power 
ful  object  lesson  in  the  simple  principl 
of  making  good  tea— the  withdrawal  x> 
the  spent  leaves  from  the  liquor. 

At  the  time  of  the  demonstration  somt 
attractive  advertisements  were  run  ii 
the  daily  newspapers  calling  attention  t 
the  exhibit. 

The  value  of  the  campaign  is  be> 
shown  by  the  fact  that  through  it  mori 
than  600  dealers  who  had  never  handle 
a  pure  Ceylon  tea  were  induced  to  stoci- 
“State  House”  Ceylon  Tea,  the  greatei 
portion  of  which  had  been  sold  to  peopl< 
requesting  where  the  tea  could  be  oh 
tained.  While  no  tea  was  sold  at  th< 
Totam.  the  result  was  obtained  by  hav 
ing  visitors  sign  postal  card  orders  01 
their  regular  grocers. 


Recognized  more  each  year  as  the  best 
safest,  cheapest  and  simplest  short  wav 
of  keeping  accounts.  Forbes’  Indexer 
Coupon  Books.  See  adv. 


Pennsylvania  News  Items. 

A  paper  sent  by  Dr.  H.  W.  Wiley, 
chief  of  the  Bureau  of  Chemistry  of 
the  United  States  Agricultural  De¬ 
partment,  on  “How  flours  and  other 
milling  products  may  be  adulterated 
within  the  meaning  of  the  food 
law,”  was  read  at  the  State  Con¬ 
vention  of  Millers  in  Lancaster  on 
Thursday  last.  He  urged  millers 
not  to  label  flour  with  a  brand  that 
is  not  in  the  sack  or  barrel.  He  ad¬ 
vised  millers  not  to  use  chemicals 
to  bleach  flour.  The  claim  has  been 
made  that  nitrogen  is  harmless,  but 
the;  use  of  nitric  acid  is  dangerous. 
There  is  a  mistaken  opinion  that  the 
value  of  flour  is  measured  solely  hv 
color,  when  the  fact  is  that  color  is 
an  accident  and  not  a  quality.  Ex¬ 
treme  whiteness  is  frequently  ob¬ 
tained  at  the  sacrifice  of  some  of  the 
useful  ingredients  of  the  wheat  ker¬ 
nel.  From  a  health  standpoint,  it 
would  be  a  good  idea  to  do  away 
entirely  with  the  bleaching  process. 
The  convention  decided  to  urge  the 
repeal  of  the  mercantile  tax  law. 


JflUn  B.  mcFetridge  &  sons 

Printers 

927  Arch  Street 

Philadelphia 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rrtt 
colt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
accompanied  by  10  cents  in  postage  to  pay  for  remalilng  the  same.  To  non-subscribers  the  price  is  50 
cents  per  issue. 


WANTED. 


WANTED— A  good  second-hand  Toledo 
computing  scale,  one  that  weighs  30  lbs. 
W.  B.  Zullinger,  Mt.  Holly  Springs,  Pa.  15 

WANTED — To  buy  a  second-hand  Ameri¬ 
can  slicing  machine,  cash  register  or  any 
other  good  grocer  fixtures.  Address  Gro¬ 
cer,  care  “Grocery  World,”  Phila.,  Pa.  14 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel- 

phia.  _ tf 


FOR  SALE. 


FOR  SALE — Perfection  dried  beef  chipper, 
in  first-class  condition.  Call  at  2601  East 
Norris  street,  Philadelphia.  17 

FOR  SALE — Grocery  store  property,  do¬ 
ing  cash  business  in  new  and  enterprising 
section  of  Reading,  Pa.  ;  can  give  good  rea¬ 
sons  for  selling.  For  price  and  particulars 
address  or  call  on  K.  Laible,  S.  E.  Corner 
Tulpenhocken  and  West  Oley  streets, 
Reading,  Pa.  14 

FOR  SALE — Store  and  dwelling,  stock  and 
fixtures,  in  good  business  location.  Will 
sell  stock  and  rent  property  or  sell  both  at 
low  figure  because  of  health  and  other  busi¬ 
ness  ;  carrying  $2,000  stock  and  doing  good 
business.  For  particulars  address  V.  K. 
Jones,  Morris,  Pa.  16 

FOR  SALE — In  central  part  of  Wilkes- 
Barre,  Pa.,  store  17  x  40,  does  $400  weekly, 
half  cash,  best  trade,  used  two  wagons; 
barn  included  with  store  rent ;  owner  trades 
nearly  all;  will  sell  at  inventory  at  to-day’s 
prices  and  15  per  cent,  off  on  fixtures  with 
privilege  of  using  “The  Quality  Grocer” 
by  which  the  place  is  known.  Owner  has 
other  business.  Address  D.  25,  care  “Gro¬ 
cery  World,”  Philadelphia,  Pa.  15 

FOR  SALE — Well  established  coffee  and 
tea  business  doing  a  good  paying  trade  ; 
will  stand  full  investigation  ;  owner  of  the 
only  chaff  separator  in  existence;  reason 
for  selling,  poor  health.  Address  A.  L.  G., 
care  “Grocery  World,”  Philadelphia,  Pa.  15 

FOR  SALE — Store  doing  good  business; 
cash,  $200  monthly  and  good  credit  busi¬ 
ness;  will  sell  at  inventory;  store,  21  x  22 
feet ;  rent  $12  a  month.  G.  S.  Francis, 
2230  E.  Fayette  street,  Baltimore,  Md.  15 

FOR  SALE — Grocery  and  provision  busi¬ 
ness,  good  paying  stand  ;  will  stand  fullest 
investigation  ;  will  furnish  particulars  on 
request.  J.  Baer  &  Co.,  1918  Orleans  street, 
Baltimore,  Md. _  15 

FOR  SALE — Store  doing  $200  cftsh  busi¬ 
ness  weekly ;  will  sell  for  $ 500 ,  including 
stock  and  fixtures.  Will  stand  investiga¬ 
tion.  Floor  space,  16  x  75  feet ;  ten-room 
house,  all  the  latest  improvements  ;  rent, 
$25  per  month.  825  E.  Baltimore  street, 
Baltimore,  Md.  14 

FOR  SALE — Thirty-five  hundred  dollars 
for  two  buildings  and  stock  ;  buildings  have 
17  rooms;  floor  space,  20x68  feet;  subject 
to  ground  rent  of  $60  per  year.  Cause  of 
H  selling,  ill  health.  Louis  Siegel,  1318  E. 
Fayette  street,  Baltimore,  Md.  14 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236.— In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254.— In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
|  cent,  clean  and  clear.  Good  house  con- 
|  nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 


now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  •  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $i,coo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300.— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  xo  per  cent,  on  groceries  and  30 
per  cent,  on  ttuck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  303. — In  Frankford,  Philadelphia. 
Size  20  x  20  feet  (double  store).  Does  $400 
weekly,  two-thirds  cash.  Stock  $1,000. 
Good  dwelling  connected.  Uses  one  team. 
Clean  net  profits  20  per  cent.  This  store 
has  been  established  forty  years,  and  is 
a  splendid  proposition.  Family  reasons, 
which  will  be  explained. 

No.  304. — In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  good  profits. 
This  business  nets  $3,000  a  year  above 


' 


everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 
moderate  and  store  thoroughly  sound  and 
prosperous.  Dwelling  connected.  Owner 
is  a  widow  and  has  neither  taste  nor  exper¬ 
ience  for  the  grocery  business.  Will  sell  at 
inventory.  An  extremely  unusual  chance. 

No.  307. — In  select  part  of  West  Phila¬ 
delphia.  Store  15  x  30.  Does  $250  weekly, 
nearly  all  cash.  Fixtures  $750.  Stock  in¬ 
ventory.  Clean  net  profits  15  per  cent. 
Real  estate  if  wanted.  Owner  is  a  woman 
and  wants  to  retire.  A  man  can  easily 
double  this  business. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  309  — In  nearby  aristocratic  Phila¬ 
delphia  suburb.  Store  20  x  60.  Does  $40,000 
per  year  to  best  trade.  Stock  $2,500.  Uses 
three  teams.  Actual  net  profits  8  per  cent. 
Good  dwelling.  Owner  las  been  ill  for 
year*  and  now  must  retire.  Price,  inven¬ 
tory.  This  store  has  been  established 
sixteen  years. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


00000000000000000000000000 

0  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 


00000000000000000000000000 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
subuibs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $1,800,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13 K  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000 cash  or$4,sco 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 
This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade ;  quarter 


cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SITUATION  WANTED. 


WANTED— Three  young  grocers  used  to 
handling  good  trade,  capable  of  taking 
charge  of  departments  where  there  is 
chance  for  advancement;  over  10  years’ 
experience  ;  positions  in  any  live  town  con¬ 
sidered  ;  best  of  reference  from  present 
employers;  $10  and  $12  firms  need  not 
answer.  Address  K.  N.  R.,  care  “Grocery 
World,”  Philadelphia,  Pa.  14 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 

WANTED — Salesman  to  handle  the 
best  jar  ever  put  on  the  market.  Sales¬ 
men  for  manufacturers’  agents  prefer¬ 
red.  Address  Kerr  Glass  Mfg.  Co., 
Portland,  Oregon.  tf 

WANTED — Grocery  clerk;  counter  hand 
and  first- class  solicitor  ;  one  who  is  used  to 
first-class  trade,  for,  suburban  store  near 
Philadelphia;  good  wages  to  the  right  man. 
Address  S  29,  care  “Grocery  World,” 
Philadelphia.  14 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  F.  YOUNG,  P.  D.  F.,  9  Monmouth  St.,  Springfield,  Mass. 
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Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  tret,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


r 


this 

is 

“Club  Cocktail" 
Pineapple 
time 


GROCERY  WORLD 


“An  Emblem  of  Purity” 

Gaiter  &  Williams’ 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

Ft.  DAETWYLER  &  CO., 

N.  iC.  Cor.  Callowhtill  and  Newmarket  Streets. 


PEANUT  BUTTER 

Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  September  30th.  Terms,  net  io  days. 

First  orders  must  be  accompanied  by  references. 


CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 


JAMAICA  BANANAS. 

Jumbo  bunches,  10  hands,  extra  fancy . 

Selected,  10  hands,  . . 

Selected,  9  hands,  packed  1  in  barrel . . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . j 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . . . .  ’ 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . . 

Selected,  8  hands  . . 

Selected,  7  hands  . 


$1.65  per  bunch 
1.50  per  bunch 
1.  IS  per  bunch 
1.10  per  bunch 
1. 00  per  bunch 
.80  per  bunch 
•7 5  per  bunch 
.70  per  bunch 

.  1-35  per  bunch 
1. 00  per  bunch 
.65  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market, 
Surely  you  want  a  case. 


HHS  NO  EQUAL 


Would  You  Like  to  Make  f 
More  Money  on  Foreign  / 
and  Domestic  FRUIT  • 


If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  bow  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 


R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box . ; . . . 

Fancy,  112  size,  per  box  . 

Fancy,  126  size,  per  box . 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . 

Fancy,  250-288  . 

Extra  Choice,  80  size,  per  box.... 

Extra  Choice,  96  size,  per  box . 

Extra  Choice,  112  size,  per  box  ... 
Extra  Choice,  126  size,  per  box  . . . 
Extra  Choice,  150  size,  per  box 
Extra  Choice,  176-200-216,  per  box 
Extra  Choice,  250-288,  per  box  . . . 


3- 50 
375 
4.00 

4- 50 

5- 25 
5-50 
5-50 
3-25 

3- 50 
375 

4- 50 
500 

5- 00 
*“ 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California,  240  size,  per  box  . . 
Fancy  California,  270  size,  per  box  . . , 
Fancy  California,  300-360  size,  per  box 

Fancy  Messina,  300  size,  per  box . 

Fancy  Messina,  360  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box _ 


i 


4-50 

3-50  to  3.75 
3-50 
3-25 


CALIFORNIA  DECIDUOUS  FRUIT. 

Fancy  Tokay  Grapes,  per  4-bas.  crate . 

Choice  Tokay  Grapes,  per  4-bas.  crate . 

Fancy  Malaga  (white),  per  4-bas.  crate . 

Fancy  Blue  Plums,  per  4-bas.  crate . .  .  .  .  . 

Fancy  Red  Plums,  per  4-bas.  crate . ’ 


$'■50  to  1.75 

1.50 

i-50  to  1.75 
1.40  to  r.50 
2.00 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . 

Choice  Prime,  per  barrel . .... 

Fancy  Medium,  per  barrel . 

Choice  Medium  per  barrel . 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper . . . 

Strictly  Fancy  Yellow,  per  hamper . 

Bermuda.  Prime,  per  crate . 

Fancy  Valencia  Onions,  per  crate . 


$300 

275 

2.00 


$f75 

1.50 

MS 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


IN  WRITING  TO  KD1ZERT1SBRS  KINDLY  MENTION  '*  GROCERY  WORLD” 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B"  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 


King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . . 35 

Heno  y,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  J4  and  K  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


i  X 

CANNED  VEGETABLES. 


i  Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2 doz .  1  45 

Wagner's,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz . 95 

|  Wagner’s,  S  lb.,  sauce,  2  doz .  1.00 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 50 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz .  85 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 .45 

Peas— 

i  Rowe  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz .  1.50 

Rob  Roy,  2  lb  ,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1.60 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . ; . 80 

Kidney  Beans— 

21b.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2 doz . 80 

Standard,  2  lb  ,  2  doz .  1  00 

Little  Darling,  2  doz .  1.30 

!  Pumpkins— 

3  lb.,  2  doz . 85 

!  Gallons . 

I  String  Beans— 

2  lb.,  2  doz . 75 

!  Pin  Money  Vegetables— 

i  2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

j  Tomatoes— 

Pin  Money,  whole,  3s,  2  doz .  1.0) 

Standard,  3s,  2  doz . .95 

Gallon,  doz .  3.00 

I  Fair  Quality,  3s . 90 

2s,  2  doz . 75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1  25 

Sockeye,l  lb.,  flat,  4  doz....,/. . v..„  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.40 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  yi  lb.,  flat,  4  doz .  1.25 

Crab  Meat— 

)4  lb.,  4  doz .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat, 4doz .  3.50 

Star,  lA  lb.,  flat,  8  doz .  2.40 

Gold  Label,  ^  lb.,  fiat,  8  doz .  2.60 

Beaver,  )£  lb.,  flat,  8  doz .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1 . 10 

Sardines,  in  Oil—  per  case. 

)£  oil,  100 .  6.00 

Gold  Label,  y  oil,  100  cans .  6.50 

Standard,  oil.  100 .  3.50 

V,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian,  y- oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines— 

Gold  Label ,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4.00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2 . 95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines — 

%  Oil,  Martell  Brand,  100  cans .  16.00 

Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported — 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


RICE.  |Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 0614 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0414 

Japan,  100  lb.  sacks . 05)| 


SALT.  per 

sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  14  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2J4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2J4  bushel 

to  bag .  2.25 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.35 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09 


CANNED  FRUITS.  Perdoz. 


Apples,  3  lb.,  2  doz .  1.10 

Blackberries,  2  lb.,  2  doz .  1.15 

Blueberries,  2  lb.,  2  doz .  1  25 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz. .  1. 35 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  lyi  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  1.40 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 


California  Peaches,  2)4  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb,,  4  doz . 


DRIED  AND  EVAPORATED 


FRUITS. 

Apples —  Per  lb. 

Evaporated,  50  lb . 13 

Evaporated,  1  lb.  packages,  4  doz . li 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 15 


Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 03 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 06 

Stuffed,  1  lb . :..per  doz. 

New  Prunes— 

40-  50. 25  lbs . ..... 

50-  60, 25  lbs . 

60-  70, 25  lbs .  07)4 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06)4 

90-100,25  lbs . 06)4 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 


London  Layers,  20  lbs . per  box  2.10 

seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 14)4 


Sultana,  36  1  lb  packages. 
Sultana,  bulk,  25  lbs . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 43 

Kingsland,  N.  0 . 32 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 30 

Gold  Medal . 32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Syrup . 29 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.80 

California  Amber  Drips,  2)4  lb.  cans .  2. 10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  1 .95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4.80 

No.  1,  A .  4.75 

Light  Y’ellow . i .  4  35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  I  15 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.45 

Red  Cross,  4  doz .  4.10 

Star,  4  doz .  4.20 

Dime  Brand, 4  doz .  3.80 

Lion,  4  doz .  4  20 

Premium,  4  doz .  4.20 

Hires’  Silver,  4  doz .  4.50 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz .  4  CO 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.35 

Our  Pet,  baby  size,  6  doz .  2.9) 

Peerless,  small  size,  4  doz .  2  10 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 


Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1 . 90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 .  ]  0 

Search  Light,  100s,  5  gross .  1 . 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1 .00 

Bull ’ s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . . . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776"  or  60  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4  20 

BuffaloOleine .  60  2.40 

Washday . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.65 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

BestBlue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa's,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 


Fairbank’s . . 

Sapolio . . 

Wrigley’s . 

Wrigley’s . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Armv  and  Navy  Compound . 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 


.  50  1.88 

. 3  doz.  2.25 

. 100  3.50 

.  50  1.80 

. 100  3.60 

.  60  2.25 

.  50  2.00 

....4  doz.  1.80 

. 100  3.85 

.per  bbl.  2.60 

. 100  3.75 

....3  doz.  2.50 

. 100  3.90 

,24pkgS.  1.00 


h 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World  ”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Tor 

,  Who  wiU  be  Pleased  to  send  their  price-list  free  of  chdrge  to  grocers  mentioning  this  paper. 

NOTE.- Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40@.45 

Choice,  barrels .  .38 

Good,  barrels . 26@.30 

Fancy,  quart  Jars . per  doz.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46@.50 

Prime .  .40 

Good . 28@.85 

Ordinary . -  .22 

Blended,  fancy .  .84 

Blended,  choice .  .80 

Blended,  good .  .28 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup- 

Pure,  extra  fancy . 85@.8S 

Pure,  choice .  .24 

Blended,  fancy .  .32 

Choice .  .29 

Vanilla  Drips . 28@ .  30 . 

Tins,  2-lb.,  2  dozen . per  case,  1.95 

Tins,  2%-lb.,  2  dozen . per  case,  2.26 

Tins,  3-Id.,  2  dozen . .per  case,  2. 60 

Tins.  5-lb.,  1  dozen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 . 23.00 

Shore  2s,  count  225@250 .  25.00 

Medium  Irish  2s,  count  450 .  17.00 

Norway,  count  400@450 . 

Norway,  count  300@350 .  18.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder—  Per  lb. 

Cemmon  to  fair . 15@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28@.85 

Choicest . 45@.65 

mperial — 

Common  to  fair . 20@.25 

Superior  to  fine . 30@.85 

Extra  fine  to  finest . 40@.4S 

Choicest . 50@.55 

Toung  Hyson—  , 

Common  to  fair . 16@.18 

Superior  to  fine . 22@ .  30 

xtra  fine  to  finest . 35@.40 

aoicest. . . . 45  @.60 

Hyson- 

Common  to  fair .  @.12% 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @.26 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@ .  25 

Extra  fine  to  finest . 28@.30 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 20@.25 

Basket-fired— Superior  to  fine . 28@.S0 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . — @ .  45 

Dust  .  @.12% 

•mg— 

,-mon  to  fair .  @ .  15 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 14@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@.35 

Choicest  . 40@.60 


s 

Peaberry — 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . .16 

Rio— Fancy . 17 

Rio— Choloe . 16% 

Rio— Fine . . 

8ant08— 

Best . 16 

Choice . 16 

Prime . 14% 

Good . 18% 

Rio—  * 

No.  1— Golden . 16% 

No.  2 . 15 

go.  8 . 14% 

No.  4 . 14 

NO.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
.07 
.30 
.10% 
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ROASTED  COFFEES. 


Java— Mandheling— Fancy  brown.. 
Government— Best . 


Old 

Old  Government — Choice. 
Old  Government— Prime. 
Old  Government— Good .. 

Iiniiauou . 

African . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

Laguayra — 

Caracas—  Finest . ...... 

Caracas—  Choice . . 


.84 

.27 

.25 

.23 

.21 

.20 

.20 


.23 


.16% 

.16 

.15 

.14 


.20 

.17 


Whole,  bags  or  barrels . 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . . 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon.  Saigon .  .80 

Cloves,  Zanzibar . ,19@.20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned . .  .17@,19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-110s . 18@.20 

Nutmegs,  130-140s . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore..,, . 18@,19 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Perdoz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 
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Telephone  2s . .. . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 76@  ,g) 

Succotash— 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s. . 75@  .90 

Pumpkin- 

Fancy,  3s. . 85@1.15 

Fancy,  gallons .  2.76 

Squash- 

Fancy  8s .  1.15 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.50 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1 . 15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  Jars. . 

Beets— 

Fancy  Strawberry  Ss .  1.50@1.75 

Cut  8s .  1.00@1.10 

Sweet  Potatoes  8s . 90@1.00 

Sauer  Kraut  8s . _...  .80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.60 

Fancy  New  Jersey  8s . l.60@1.75 

Gallons .  4.75 


CANNED  GOODS. 
VEGETABLES. 


FRUITS. 

CALIFORNIA. 


Apricots— 

Fancy  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  Whi te  2%s., 

Standard  White  2%s . . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  8%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  doz. 
3.80 


3  20 
2  65 


4.40 

8.75 
3.50 
3.00 

9.75 


3.75 

3.00 


3.00 


3.75 

8.26 


8.50 


1.50 
2.60 
1  25 


Per  doz. 


.42% 
60@  .60 
70@  .85 


Asparagus- 

Extra  white  2%s, unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green.  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s . 

Standard,  plain  or  sauce,  3s .  „ 

Fancy,  plain  or  sauce,  2s .  I.i5@1.25 

Fancy,  plain  or  sauce,  3s .  1.60@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15@i .  25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  l.io@l  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted 2s .  2. 10 

Extra  Bifted  2s .  1.60@1.75 

81fted2s... .  l.30@l.S5 


EASTERN. 

Pears— 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s .  2.00@2.20 

Sliced  or  grated  Is .  1 . 00@1 . 10 

Pie,  grated,  gallons .  3. 60 

Singapore  l%s .  1 . 15@1. 25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


3.25 


2. 50 


1.80 


4  50 

2  50 


1.50 


FISH. 

Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1 . 25@1 . 35 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flatls .  2.10 

Oval  Is  (steaks) .  2  90- 

Sardines—. 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2. 35@4 .25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. . .  .15 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs.  . 

Cleaned  Sultanas— 

Smyrha  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  L 


.15 


@.18 

.09 


@.20 


@.12 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in,  12  lbs . . 

Currants— 

Fancy,  1-lb.  cartons . . 

Cleaned,  1-lb.  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 17 

Lemon  Peel- 

According  to  quality . . . 11 

Orange  Peel- 

According  to  quality . 11%@.12 

Fard  Dates— 

60  lbs.,  bulk . 06  @.07 

1-lb.  pkgs.,  80-lb.  case .  .  09 

Persian  Dates— 

60  lbs . . . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box — 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80.... 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples  — 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.14 

.10t 

.09 


.05 


.11 

.10 

.09t 


.11 


10  , 
12 


.27 

.14 


.26 


.24 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs... 

Valencia,  28  lbs . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs.... . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 


.36  @ 


.25 

.16 


.12% 


Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished, 80  lbs . 

.  .14 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli.  1957  cron . 

Grenoble,  220  lbs . 

Marbots.  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

8trictly  fancy,  boxes.  25  lbs.... 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 

::::::::  :* 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14 .50@18.00 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00@38.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  15  00@i8.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per'  b . 08®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 


CORRECTED  WEEKLY. 

ny  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  price m,  tvill  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Column. 

. .  _Q 

rd,  Pure  and  Compound . 

eserve,  Jams  and  Jellies. . 

ickets . 

DECLINES. 


Column. 


ADDITIONS. 


Column . 


TOM  in  HAJURE  EYIBimn  YOU  BUT. 

Standard  Weight,  per  Bushel. 

Marrow  Bean* . 60  lb. 

Medium  Bean. . . . 60  “ 

Pea  Bean. . 60  “ 

Red  Kidney  Bean*. . 58  " 

Hominy  ... . 56  " 

Pease . 60  *• 

Barley . 48  “ 

Potatoes . 56  " 

flaxseed. . 58  “ 

Onion. . 55  “ 

Sbellbark* . . 48  “ 


um  Cash  Drawer,. 


de  Grease . 

COL. 

33 

47 


gs,  Paper . 41 

ig  and  Twine  Holden™.33 

iking  Powder.. .  5 

rley. . . . *^9 

rkttl,.M.MM...i . m..®* 

tb  Brick . 59 

an. . a 9 

icking,  Shoe .  6 

ileg . .  6 

i  rax . . . 47 

. . 61 

ashes . 63 

ckwheat  Flour . 28 

ng  Borers . 33 

tellers1  Sundries . ...44 

tter  Dishes . 6a 

tier .  7 

itter  Color . 47 


mphor . 

ndles . . 

ndles . 

.lined  Good. . 

California  Fruit... 

Vegetables . 

fish.  . 

Pie  Fruit . 


•47 

,.xj 


...10 
...  8 
...is 
....10 


COL. 

Sardines . . 13 

Meats . . 23 

Soups . 15 

Can  Opener. . 33 

Capers  . . <7 

Caps,  Gun. .  4 

Catsup . . . ~..i6 

Cereal  Specialties . ™. 

Cereal  Coffee . ....„ . ™36 

Cheese  . . ..h..s7 

Chocolate  and  Coooa . 27 

Chewing  Gum . . _.ji 

Cider . . u>.«......»...Je 

Clothes  Pins . 6a 

Cocoanut . ax 

Codfish . 35 

Coffee .  3 

Essence .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  Milk . ao 

Cream . ....si 

Condensed  Mince  Meat . 38 

Com  Meal . . . 39 

Corn  Starch . . . ....58 

Cottolene . 26 

Cracked  Wheat . .9 

Crackers,  Cakes,  etc . sa 

Cranberries  . . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . aa 


COL. 

....44 

47 


Dressed  Meats.. . . 

Drugs,  Grocers’ . 


Egg* . . . 7 

Essence  of  Coffee. .  4 

Extract.  seeeeeeeeeeeeeeee. »*.»♦.***  48 


Fancy  Groceries . ™ . *j 

Farina.. . 19 

Farinaceous  Goods . sg 

Faucet. . .33 

Canned  Fish . . ra 

Fixtures . 3s 

Flour . 28 

Flour,  Self  Rising...... . *8 

Flour,  Buckwheat . a8 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Drled..„35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . . . 47 

Gravel,  Bird . 59 

Grocers’  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 39 

Honey . 36 


lokssstLisi .  ....... osee*' 

COL. 

- - .37 

Insect  Powder. . 

. 48 

Ironing  Wax. . 

Jams.. . 

. 46 

Jan  and  Jar  Rubbers. 

Jellies . . . 

Junket  Tablets . 

• . ~5o 

Ketcbop... . . 

Lamp  Goods.. . 

Lard. ......  . . . 

— 37 

— 44 

Lemons  and  Oranges _ 

Lentils . 29 

Licorice . . . 47 

Lime . . . 37 

Live  Poultry . .....—....45 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel. . .......34 

Maple  Sugar  and  Syrup.  ...60 

Matches . . . ....37 

Measures..... . . . 33 

Meat. . . . 44 

Mince  Meat  . . 38 

Molasses  . . 60 

Mucilage . 59 

Mustard . 57 

Mustard,  Prepared . 57 

Marmalade . 46 

Noodles,  Egg . 29 


COL. 

Nuts. . . . 

Oat  Meal., . sg 

OUa. . 39 

Oil,  American . 40 

Olive  Oil . 40 

Olives . 39 


Paper  . . 4s 

Paper  Bags . . . 41 

Peanuts... . . . 

Peas,  Dried . . . 29 

Pepper  Sauce.... . ..5s 

Pickles . 4a 

Pickled  Meats . 42 

Plum  Pudding . . . 46 

Pork  and  Beef. . .....43 

Potash . 37 

Potato  Chips . 4a 

Poultry  Seasoning . —..45 

Poultry,  Dressed . . 45 

Poultry,  Live . _™..45 

Powder,  Rifle...™.. _ ...  4 

Preserves.™.. . ....46 

Provisions. . . . 43 

Puddlne . . 31 

Putty . . . 47 

Rennet. . 50 

Rice . 51 

Rice  Flour . 29 

Rolled  Oats . 29 

Root  Beer... . 33 


Sago  „ . 29 

Salad  Dreasing. . 31 

Sal  Soda. . 32 

Salt. . 51 

Sapolxo . ,..34 

Sardines. . 23 

Sauce  and  Condiments . 33 

Saner  Kraut . 46 

Scales  . . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . 32 

Seeds . . . 53 

Shoe  Dressing .  6 

Shot. .  4 

Smoked  Fish.. . 34 

Soap,  all  kinds . 34 

Soda,  Bicarb . ...53 

Soft  Drinks . /..... 33 

Soups . . 13 

Specialties . 34 

Spices . 55 

Whole . 57 

Starch . 38 

Stove  Polish . 38 

Soap  Powders . 35 

Segars . 64 


COL 

Sugars. .  1 

Sulphur . 47 

Sundries . 39 

Syrups . 6o 


Tacks. . SV 

Tapioca . 1  \ 

Tar . 4 

Teas . . . 

Tobacco,  Chewing . 6 

Smoking . 64 

Tobacco  Cutters . 33 

Tubs . 6s 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 32 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour . 29 

Wrapping  Paper . 41 

Wringers,  Clothe. . 

Wooden  ware,  Sundries . 6i 

Witch  Hazel . 48 


Yeast  Cakes . 63 


—  I- 

SUQAR. 


mfectioners’  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . . . 

*•  Coarse  Granulated . 

tgle  Tablets . . 

ystal  Dominoes . 

it  Loaf . 

itent  Cubes . •• 

jwdered . 

rtra  Fine  Granulated . 

larse  Granulated . . . 

•anulated . 

ae  Granulated . 

“  in  50-lb.  bags  packed  2  In  100- 

lb.  bag . 

“  In  25-lb.  bags  packed  4  In  100- 

lb.  bag . 

“  In  10-lb.  bags  packed  io  In 

100-lb.  bag . 

In  5-lb.  bags  packed  In  bbls... 
“  In  5-lb.  bags  packed  In  100-lb. 

bags . 

“  In  a-lb.  bags  packed  In  bbls..., 

“  In  3-lb.  bags  packed  In  100-lb. 

bags . 

In  a-lb.  cartons  in  cases . 

In  a-lb.  paper  packages  In 

cases . 

mlecdoners’  A . 

j  —Keystone  A . 

—American  A . 

1  —Centennial  A . 

{  —California  A . 

)  —Franklin  B . 

i  —Keystone  B . 

—American  B . 

;  — Centennial  B . . . 

—California  B . 

— Franklin  Extra  C . 

—Keystone  Extra  C . 

— American  Extra  C . 

j  — Centennial  Extra  C . 

1  — California  Extra  C . . . 

—Franklin  C . 

—Keystone  C . 


5*5 
5*5 
5*45 
5. 10 

5-35 

6.38^ 

7-35 

5.80 
5-35 
5.20 
5.20 
5.20 
5  10 
5.10 

515 

5-15 

5  *5 
5-3° 

5-30 
5  40 

5-40 

5-30 

5-3» 

5  00 
4-85 

4.80 
4-75 
4.70 
4.65 
4.60 
4-55 
4-5° 

4  45 
4.40 
4-35 

4.30 
4,25 
4-25 
4-25 
4  25 


TEA.  Per  lb. 

.pans — Basket-fired .  18  @  35 

;  .pans — Pan-fired — Common  to  Fair .  17  @  23 

j  Fine .  24  ©  28 

Choicest .  30  @  38 

J  >rmosa — Superior  to  Fine .  18  @  20 

j  Choice  to  Extra .  22  @  35 

i  Choicest .  so  ©  50 

j  iochow — Common,  cargo .  13  ©  16 

\  Good,  medium. .  17  @  22 

i  Superior . . .  23  ®  38 

j  . -•••; .  3°  ®  35 

I  Choicest .  @  40 

0NPOWDK8— Choice  to  Extra .  ag  ©  35 

Choicest .  40  ®  45 


Movtjnx — Good. . 
Fine . 


Choicest. . 


30 

® 

4° 

0 

5° 

0 

55 

© 

ao 

0 

*5 

35 

© 

ao 

0 

30 

© 

40 

0 

33 

0 

40 

© 

15 

© 

28 

0 

40 

PACKAGE  TEAS 

Llpton’s  Teas — 

In  54  &  lb.  In  54  lb. 

Ceylon  and  India,  No.  1 . 


Per  lb. 


Black  and  Green, 

11  1 1 

English  Breakfast, 

If  ft 

Formosa  Oolong, 


3 . 

1 . 


1  . 

2  . 


45 

.40 

•35 

•  45 

•  40 
•45 
■4° 
•45 
.40 


•47 
•  4* 
•37 


Connter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  $2.00 

Tetley’s  Tea —  Per  lb. 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 60 

Ex.  Gold,  “  “  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun- Flower . 50 

Mixed  (Green  and  Black),  “  . 50 

Formosa  and  Oolong,  "  . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Carlcol  Blend,  Mart  in  dale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

1 -lb.  “  2254 

54-lb.  *•  . . .  13 

5i-lb.  "  *356 

Lt-lb  "  .  as 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

5  lb.  silver  bags .  ”  “  .19 

1  lb.  silver  bags .  ”  “  .1954 

54  lb.  silver  bags .  “  “  .20 

54  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  to . 85 

No.  25 .  2  .00 

No.  50 .  4.00 

No.  100 . . .  8 .00 


AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.,  per  doz.  .85 
“  “  “  quarts,  1  “  “  1.40 

«  «  ,  <«  “3  “  “  1.40 

“  “  “  54  gals. 1  “  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

“  quarts,!  “  .  “  .go 

H  If  ^  64  (  t  gQ 

“  56  gal*. 1  “  . per  bbl.  1.80 

Violet,  pint's,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  palls . . . . . 80 

Frazer’s,  boxes,  54  gross . per  gross  9.25 

Mica,  54  gross .  “  8.40 

Peerless,  54  gross .  “  4.40 


BAKING  POWDER.  p«rDo. 


54  lb.,  4  doz.  in  case....  1.00 
54  lb.,  2  doz.  in  case. ...  x.8o 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16.75 


Davis’  O.  K.,  54 -lb.,  4  doz . per  doz. 

“  56-lb.,  3  “  .  “ 

“  i-lb.,  2  “  .  “ 

“  5-lb.,  54  “  .  •' 

Cleveland’s,  xo-c.  size,  4  doz . per  doz. 

“  54-lb.,  4  " .  “ 

56-lb.,  *  “  - .  " 

“  i-lb.,  1  .  " 

Leslie’s,  54 -lb.cans,  1  or  2  dz. cartons,  4  dz. cases 
“  54-  “  t  doz.  cases . 


“  5-  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz..  glass,  4  doz . 

Parrot  and  Monkey,  4  doz . 

Ruroford’s  Yeast  Powder: — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.,  1  gross,  in  bbl . per  gross, 

Romford  Baking  Powder : — 

5C.-tlns,  4  doz . per  doz. 

toc.-can,  4  doz.  in  box .  “ 

54-lb.  cans,  2  doz.  In  case .  “ 

r-lb.  cans,  1  doz.  In  case .  " 

Royal,  xoc.  site,  4  doz . 

“  541b.,  4  doz . 

“  54  “  2  «  . 

“  1  “  1  **  . 


•  45 

•2° 

1.65 

7.20 

.84 

1.23 
1  .28 
4-3756 
45 
.90 

1.6ft 

-•2 

45 

•45 

.8254 

1.0754 

1 .04 
1.03 
12.25 

•  45 
■  9° 

1. *5 
*.50 
.86 
1.30 
2.40 
4.63 


Ralston  Baking  Powder,  1  lb,  cans,  per  doz. 

“  “  “  541b.  “  “  “ 

Boston  Brand,  5  lb.  size,  %  doz.  case. 

1 


•'  56 

"  * 

Purity  Brand  j 
“  1 


*■*5 
’’  ’’  1.25 

per  doz.  12.00 
“  *.50 

-55 

6.00 
1.50 
.80 
•45 


BLACKING — Shoo.  Per  Gross, 

Shlnola . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushe  rand 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  In  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

btxby’s  Lest,  No.  1 .  *  75 

“  “  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  54  gross .  s.*2 

“  “  s,  “  s.60 

“  *‘  3,  "  .  *  85 

“  “  4.  “  .  4  55 

“  ‘  5,  7J0 

T.  M.  French . . . . . per  doz.  x  .00 


SHOE  DRESSING.  perDo>. 

Mason’s  Shoe  Dressing . . . 75 

Acme,  x  doz .  1.15 

Blxby’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown's  Shoe  Dressing,  x  doz . 8254 

Browns,  Army  and  Navy,  1  doz . 8254 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Rnsset  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black . .  2.00 

Boston  Waterproof,  black . / .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2.00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet .  2 .00 

Star  Combination,  russet . . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4« 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  dries  up,  large  tins_  .75 
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GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy.™ . 

"  Prime . . . 

"  Choice . 

Santos  PeabcTy,  extra  fancy . 

*•  Fancy . 

“  Choice .  .... . 

Maracaibo,  Strictly  Fancy,  Mild . 

“  Choice . 

Washed  Caracas,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Extra  Fancy . 

"  Fancy . 

Mocha, %  and  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 


Per  lb. 

•  °9%®.io 
@08% 
<S).o8 


•°9%®.°9& 

@09 

■  11 

@  .XI 

•  ia)i®.i3 

@•19 

®-i8% 

®.i8 

®.*9 

@.io5< 

®ro% 


ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif.,  Extra  Fancy  Golden .  ®.»3 

Santos,  Extra  Fancy . 

*  Fancy . . . 

"  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

11  i«  11  2 

««  ii  11  , . 

..  ..  ..  3* . 

4 


@09  'A 
•1354 
&■  13 

@12% 

@•14 

®I4S 

@•15 

®»4  lA 

@*3K 

@.*3>i 


•  S3 
.30 

•17 

«4 


Pack  In  25  and  so-lb.  cans,  and  as,  so  and  100-lb.  bags 


Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

Jap . 

Special,  No.  6 . 

Special  Drive.. 


Packed  in  so  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE. 


•i«X 

•  15X 

.18 

•  13 
.12% 
.  za 


Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  zoo-lb.  Cases.  60-lb.  Cases 
.  ISA*. 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  . 


Salndo,  lbs.. 


s6 


50-lb.  tins . 

“  barrels .  ,8 

viv.ibs . 

“  barrels . . 

,  Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . 26 

Perfection . 2o 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trlunfo,  34  a-lb.  cans . 29 

“  48  i-lb.  cans . 29% 

Trinidad,  60  or  zoo  z-lb.  cartons . 26 

"G-A”  Blend,  30  3-lb.  cans . 24 

La  Cruzada,  60  or  zoo  z-lb.  cartons .  . az  % 

Iowa,  60  or  zoo  z-  and  2-lb.  cartons . it% 

Tumbala,  60  or  zoo  z-lb.  cartons . z6vi 

Quezal  (after-dinner),  za,  34  or  48  %-lb.  cans 

Pei  H  lb . . 

Levering  Coffee  Co.— 

Tourist,  M.  &  J.  Blend,  40  or  60  z  lb.  tins.,,  .37)4 

Tourist,  M.  &  j.  Blond,  24  or  30  3  lb.  tins...  -27% 

Almoco,  40  or  60  z  lb.  tins . 20% 

Almoco,  24  or  30  3  lb.  tins . 20  % 

E  L.  C.,  zoo  lbs.  to  case . zs 

Golden  Drip,  a  lb.  bags,  zoo  lbs.  to  case . z4% 

Golden  Drip,  z  lb.  bags,  zoo  lbs.  to  case .  14% 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr" : — 

So  tins  In  box . per  box 

za  tins  In  box . . . per  carton 

a  lb.  tins . . . . . per  doz, 

George  Floto's  Sous — 

Kioto’s  Coffee  Essence,  % -gross  Improved 

can* . per  gross 

Floto's  Coffee  Essence,  %-gross  cans,  tin 


3.90 

•95 

5-75 


3.35 


ends., 


per  gross  a. 70 


Floto's  Coffee  Essence,  %-gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

H  gross . per  gross 

Hummel’s  Essence,  tin  can,  %  gross,  per  gross 
“  “  tin  ends,  “ 

“  Improved  “  “ 

Chicory,  Sellg’s.  65’$ . 

"  Engllsn  Ground,  bags  about  z6o  lbs. 

“  Francks’,  stick,  65  lbs . 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

“  Koenig’s . 


3.85 

.04% 


*.35 

3.8s 

s.70 

3.15 

■°5« 

•°5^ 

.06% 


•  04  H 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  3s 

Blasting,  B,  kegs.  2s  lbs .  1.  50 

Duck,  kegs,  Z2%  lbs .  4.73 

Duck,  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  xegs,  25  lbs .  4.7c 

FG,  FFG,  FFFG,  kegs,  22%  lbs .  2. 6t 

FG,  FFG,  FFFG,  kegs, 6%  lbs .  z.s; 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  zo,  bags,  25  lbs .  2.00 

BB.  bags,  as  lbs.., .  2.25 


-1- 

BLUING — Dry.  P„  Gross 

Barlow’s,  small,  2  doz .  2.60 

“  large,  z  doz .  5.20 

Sawyer’s,  No.  z,  6  doz .  z  ,50 

“  No.  3,  3  doz .  3.35 

Colburn’s,  No.  z,  4  doz .  z.6o 

No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

"  Ball  Blue,  z  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz . .  5.00 

BLUING — Liquid.  Per  Gross 

Boyer's  Bengal,  8  oz.,  %  gross . 

Cream  Indigo,  2  oz.,  %  gross .  3,90 

Cream  Indigo,  4  oz.,  Q  gross .  7  40 

Cream  Indigo,  8  oz.,  %  gross .  zz.40 


butter. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tub* . . . . 

First,  “  . . . 

Second,  “  . 

Third,  “  . 

Imitation  30-60  11m . 

5-  and  zo-lb.  rolls,  60-  and  zoo¬ 
lb.  boxes . 

Ladles,  30-60  lbs.,  bakers'  use . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-so-lb.  bxt. 

B.  B.,  E.  D.  brands,  20- so-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . . 

Sheai  (“400")  Elgin,  so-so-lb.  boxes . 

Sheaf. .  . . 

B.  S.  Gilt  Edge,  cartons . . . 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . 


Per  lb, 


•  3« 

•  3« 
.29 
.28 
.27 


■32 

•»4 


•35 

34 


•33 

.  ’3a 
.23-.3Z 

•35 

•33 

•3i 


CANDLES. 

P.jkG.,  8’s,  30  lbs . . . 

„  16  *,  “  . 

Paraffine,  4’s,  6’s,  8's  cartons,  36-lb.  cases 

per  lb . 

Searchlight  Hotel,  z6’s,  30  lbs . 

Peerless  “  «  «  . 

Bright  Light,  “  •>  . .  ...per  box 

Werk’s,  8’s,  30  lbs . 

“  z6’s,3olbs . 

Carriage  Candles,  size  6x1% . 

Marina  Wasmtzgton,  tong  zss . perlb. 


Per  lb. 

zz% 

Z2% 


08% 
°9% 
°9 % 
5° 

Z  2 

13 


'7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 35 

Mason’s,  quarts . per  gross  4.60 

Mason's,  half-gallons . par  gross  6.50 


-8- 

Jelly  Tumblers — 

Barrels,  sa  do* . per  do*. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  %  gro  no  rubbers,  per  gro. 
Mason's  Caps  and  Rubbers,  %  gro.,  “ 
Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  z  do*,  cartons . per  lb. 

“  medium,  s  do*,  cartons .  «* 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium. . per  lb. 

(*5  lb.  lou  z  cent  per  lb.  less.) 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram.. ...per  do*. 

Sage .  <1 

Thyme .  « 

Savory .  “ 

Special  case  asssortment,  3 
do*.  Sweet  Marjoram,  1 
do*.  Sage,  %  do*.  Thyme, 

_  %  do*.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

%-lb.  cartons,  z  do* . per  do*. 

V-lb.  “  «  .  «< 

%-lb.  “  ••  . . . ™  ii 

%-lb.  screw  cap  bottles  "ado  *."’.”  per  do*. 

%-lb.  square  cazu.  a  doa . „....  “ 


CANNED  GOODS. 

romxtoe* — 

Frying,  Good  Luck  Brand . 

DuBois’  Frying . . 

Jersey  King.  No.  3,  Standard  Jersey’.'.'.'.""''.  8 

Blue  Hen  Chickens,  No.  3 . 

Klo  uranac  fancy,  Jersey . 

Silver  Lake,  fancy,  Jersey . 

Alta,  No.  2 . 

Alta,  No.  10,  1  doz .  M 

Bull  Dog,  No.  2 . 

Lima  Beans — 

Tinsley's,  extra  small .  J 

Turkey,  fancy,  Jertey .  J 

Silver  Lake .  , 

Boyer's,  Fancy . ”’**  , 

Oxford,  Maine  packed . 

Lanfair,  2s . 

String  BeaDs — 

Red  Jacket,  small .  x 

Mikado,  Penna.,  fancy . 

Cloister,  fancy  N.  Y . 


It’s  a  Blend  That  Nearly 
Everybody  Likes 


It’s  name  is  Spring  Garden.  Your  customers  will  find  it 
the  finest  tea  they  ever  bought  for  60  cents  per  pound. \ We  sell 
it  to  you  for  : 


In 

100-lb.  Barrels 

18 

In 

5-lb.  Silver  Bags 

IS) 

19 

In 

1-lb.  Silver  Bags 

sfi 

•  *= c  0 

19V2 

In 

J£-lb.  Silver  Bags 

TD^CL. 

■  £  =0 

20 

In 

'/4-lb.  Silver  Bags 

ogo 
ro  — 

•  Q- 

21 

cents  per  lb.  net 
cents  per  lb.  net 
[9l/2  cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


What’s  in  a  Name? 


We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  good  as  the  top,  ’  ’  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples,  and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 
Put  them  in,  and  your  troubles  in 
this  direction  are  over. 


BOWN  BROTHERS 

Despatch,  New  York 


H.  COWAN  &  SON 
Distributers 


28  So.  Frozit  Street 
Philadelphia,  Pa. 


“Is  This 
What  I  Made? 
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If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean' 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  b  aud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  COriPANY 

ALLEGHENY,  PA. 
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Boyer's,  as . 82J4 

Acorn,  . .  95 

Acorn,  No.  2 . 72M 


White  Wax  Beans — 

Acorn . . 

Champion . 65 

Compass,  No.  10,  1  doz .  ...  3.C0 


Baked  Beans— 

B.  &  M.,  No.  3 . 

B.  &  M.,  No.  3,  tomato  sauce  ... . 

Campbell's,  No.  2,  plain . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp's,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No/ 

1,  4  doz . 

Schimmel’s,  No.  1,  sauce . 

Schiminel's,  No.  2,  sauce . 

Schimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . : . 

Bunker  Hill,  Nd.  3,  tomato  sauce . 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 
3-lb.  cans,  2  doz . per  doz., 

2- lb.  cans,  3  doz .  “ 

z-lb.  cans,  4  doz .  “ 

1 - gal.  cans,  %  doz .  “ 

Sunnyside  Pork  and  Beans,  plain  or  in  sance- 

3- lb.  cans,  2  doz . per  doz. 

2- lb.  cans,  3  doz. . .  “ 

x-lb.  cans,  4  doz . . .  “ 

1 -gal.  cans,  54  doz .  “ 


1-35 
1  -55 
-*7lA 
.87^ 

.90 

•97  'A 

••37  K 

•  87  K 
••32^ 

.80 

.85 

•4° 

45 

•45 

■9*'A 


.50 
•5° 
■87  K 
.82K 
•  77K 

.80 

1.80 

1.40 

.90 

5-00 

.95 

.70 
•45 
3 .00 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 82$$ 

Martin  Wagner's,  No.  2,  2  doz . 72*4 

Van  Camp's,  No.  2,  2  doz . per  doz.  .82*4 

Victory  brand,  No.  1,  4  doz . per  doz.  .45 


Com— 

Kornlet .  1.50 

Winoor,  kernelled .  1.40 

Paris,  fancy  Maine  .  1.15 

American  beauty,  extra  fancy,  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  G  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg.Osborn's . 72% 

Mark,  crushed . 6754 


■ 
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Peas — 

French,  Extra  Fins,  100  cans,  per  case.,..  16.25 

French,  Tres.  Fins,  100  cans,  per  case .  15.00 

French,  Fins,  100  cans .  14.25 

French,  Moyens,  100  cans .  13  50 

Belle  Rose,  Fancy  N.  Y.  State  Sifted,  Little 

Chamniona .  x.50 

Boyer's,  Midgets .  1.85 

Boyer’*,  Extra  Sifted . . .  1.50 

Boyer's,  Sifted . % .  1 .35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes . 1.10 

Jumbo  June .  1.15 

B.  F.  F.  Junes .  1 .00 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy.  No.  3 .  1  05 

Bohemian,  fancy.  No.  2 . * . 85 

Succotash — Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92  J4 

McMurray's  Mountain . 80 

Spinach — 

Champion,  No.  3 . 1.25 

Shawnee,  No.  3 .  *.*7X 

Farren  s,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 9254 

Dataware,  3-lb. ,  2  doz . . 95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47*4 

Asparagus — 

Del  Monte,  mammoth.  No.  254 .  4.25 

Extra  mammoth.  No.  2% .  4.25 

Superior,  large,  No.  2)4 .  4.C0 

Staple,  medium,  No.  254 .  3.85 

Swan,  medium.  No.  2*4 .  3.85 

Del  Monte  Tips,  No.  i}4 .  3-75 

Extra  Tips,  No.  154 .  3  70 

El  Dorado  Tips,  No.  i54 .  3.50 

Grand  Island,  medium .  3-35 

El  Rio,  medium,  No.  2J4,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  standard .  2  50 

Standard . . .  2.0c 

Pears — 

Bartlett,  extra  quality,  254  s .  2  65 

Bartlett,  extra  standard,  254s .  2.60 

Cherries — 

Extra  quality,  254s .  3.40 

Extra  standard,  254 . 

Standard,  254 .  3.00 
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Peaches — 

Extra  standard,  lemon  clings,  *54* .  2.85 

Extra  standard,  sliced  lemon  clings,  2 J4s .  2 . 85 

Extra  standard,  sliced  Ift-^on  clings,  1  lb.,  4 

doz . 1.65 

Prize  Medal,  lemon  clings, No.  xo,  1  doz .  8.50 

Express,  yellows,  aJ4» . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  2 . 

Silver  Lake,  heavy  syrup.  No  2 . 

Blueberries— 

Doggies,  No.  2 . . . 

Loggies,  No.  10 . 

Ch;mc® — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . * . 

Reaches— 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy.  No.  2 . 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved. 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 . 

Pine-apple — 

Phonograph,  grated,  No.  2 . 

Phonograph,  sliced,  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Wagner's,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . . . 

Singapore  Chunks,  No.  ij4,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  i54,  4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . 


2.85 

1  00 

1.30 

z  .20 

1  50 

7  00 


1.85 


1.65 


z.40 
1.50 
1.83 
7-  50 
2.20 

i-95 
1.90 
1 .90 
1.85 
1  *75 
1 .60 
I*55 

1  50 

1.40 
1 .30 
1.17H 
1  25 
1.1254 
1 .00 

•95 

.90 

.80 
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The  Paul  Taylor  Brown  Co'* 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hin,  ft- lb.  chunks . per  doz.  .80 

"  z  “  “  .  "  .87V 

"  iX"  "  .  “  x.17* 

“  I Ya  “  sliced  .  "  z  .35 

"  1  %“  grated .  “  z.35 

“  a*"  whole  .  "  z.85 

Packed  In  their  own  juice : — 
x54’lb.  chunks,  extra  heavy  syrup.. .per  do*,  x  .4* 
iVa  “  sliced .  “  1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz . 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  *4,  flat,  4  doz .  2.25 

B.  &  M.,  No.  1,  tall,  2  doz . . .  4*05 

Star  brand,  No.  yK,  flat,  4  doz .  1.30 

Star  brand,  No.  5$,  flat,  4  doz .  2  20 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.15 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  1. 25 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz . .  2.50 

Underwood,  soused,  No.  3,  2  doz . .  3.10 

Oysters — 

Boyer's,  No.  x,  2  doz .  1. 15 

Boyer's,  No.  2,  2  doz . j .  2.0754 

M.  &  B.,  No.  1,  2  doz .  1.0754 

Stewart's,  No.  2,  2  doz..* .  2.10 

Stewart’s,  No.  1,  2  doz .  1.02V4 

Victory,  No.  1  doz .  1 .02*4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1*4754 

Salmon — 

Cook’s,  Holly,  Colorado  River,  No.  1,  tall...  1.80 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.10 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1 .6754 

Rising,  light,  fancy,  red,  No.  1.  tall . 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.3*54 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covericj  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  zpo6,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

J.  Ritter  Conserve  Co. 

=PHILAOELPHIA,  PA. - - = 


Fruit  Butters  Preserved  Fruits  Fruit  Syrups 


Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Honey 

Mustard 

l 

Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  5 00  Penn  Mutual  Building 
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Horseshoe,  No.  i .  x.40 

Leader,  fancy,  red,  No.  z.  tall . 

Defender,  medium,  red,  Alaska,  No.  x,  tall.,  x.20 

Plaii. 

La  Champagne,  %’a,  key .  35  00 

.  „  «'*.  key .  17  00 

Lucullus,  %'n . *  13.00 

C.  Morel,  5^*1 . . . . . . .  xo.oo 

• 

3ARD1N&S — Boiolois. 

Le  Marchand,  %'t . . . 

La  Champagne,  #’s,  kay . 

Cadean,  key .  25.00 

1  rn  ported  - 
French, 

^  1,  Martels .  9.40 

%*,  Martels... .  13.50 

Morel,  %%,  boneless .  17.50 

tfs,  Aurora,  smoked .  8.25 

Mustard — 

3t*.  Irma,  100  canj... . .  3.4234 

«s,  Eureka,  key,  100  cane .  3-27)4 

is,  Luncheon,  100  cane .  3.10 

is,  Fox,  100  cans .  3  00 

is,  Undorwood's,  50  cans .  3.95 

it,  Irma,  50  cans .  3.50 

is,  Harbor,  30  cans . 3.35 

it,  Booth's,  extra,  In  cartons,  50  cans .  a. 70 

is,  Continental,  key,  48  cans .  2.50 

£s,  Blanchrille,  jo  cans . . .  a. 30 

Vs,  Irma,  too  cans .  3.6734 

is,  Continental,  key,  too  cans .  3  40 

V«,  Le  Baron,  too  cans .  3 .1254 

Gold  Label,  V<>  oh,  too  cans. .  6.25 

V  s,  mayonnaise  dressing,  too  cans  6  •  40 
“  5*.  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12  00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  02 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Verlbest,  with  key,  No.  1,  2  dot .  1 .20 

“  with  key,  No.  2,  1  dox .  2.2s 

Fairbank’s,  with  key,  No.  1,  2  dot .  1.15 

"  with  key,  No.  2,  1  dox .  a.  15 

“  with  key,  No.  6,  1  dor .  7.65 

with  key.  No.  14,  %  dox .  16.50 

Libby's,  with  key,  No.  1,  2  dor . !.2o 

"  with  key,  No.  2,  1  dor .  2.20 

Chipped  Dried  Beef. 

No.  r,  2  dor .  x.g. 

No.  V,  2  dor .  1.05 

Glass,  No.  V,  2  dor . .  i,35 

Glass,  No.  1,  2  dor. .  a. 35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  2 .72)4 
Beechnut  Sliced  Beef,  No.  34, glass  jars,  per  dor.  x.55 
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Acmo  Sliced  Smoked  Beet.  Per  dor 

Largs  tins,  2  dor . .  2.60 

Medium  tins,  4  dor . .  r.6o 

Medium  tins,  2  dor .  1.65 

Small  tins,  4  dor .  1.00 

Large  glass  jars,  1  dor .  2.85 

Special  jars,  1  dor .  2.60 

Junior  jars,  2  dor .  j.60 

•  Sliced  Bacea. 

Beechnut  Bacon,  No.  x,  glass  jars .  2.7234 

Beechnut  Bacon,  No.  }4,  glass  jars .  1.55 

Acme,  large  glass,  1  dor .  2.75 

Acme,  junior  glass,  2  dor .  1. 60 

Roast  Beef. 

Fairbank’s,  No.  1,  a  dor .  1.12J4 

Fairbank’s,  No.  2,  1  dor. .  2.15 

Armour's,  No.  1,  2  dor .  1.2234 

Armour's,  No.  a,  1  dor .  2.25 

Libby's,  No.  1,  2  dor .  1.20 

Libby's,  No.  2,  1  dor .  a.ao 

Kingan's,  No.  1,  2  dox .  1.05 

Kingan'a,  No.  a,  1  dor .  2 .05 

Lnnch  Tongue. 

Fairbank  s,  No.  1,  a  dor .  2.20 

Libby's,  No.  1,  2  dor .  2.90 

Armour'*,  No.  1,  a  dox .  *.70 

Whole  Ox  Tengaa. 

Fairbank’s  No.  2,  1  doe . . . .  7.00 

Libby’s,  No.  1%,  1  do* . . . .  10.00 


Potted  Ham  or  Ox  Tonga*. 

Armour’s  Veribeet,  No.  V.  4  do*. 

Armour’s  Verlbest,  No.  %,  2  doe . 

Libby’s,  No.  V,  4  do* . .. . . 

Libby’s,  No.  )4,  4  do*. . 


•  4rJ< 

■75 

•75 


Potted  Cblckea  or  Tarkey, 

Armour’s — 

No.  3i,  4  dor .  g.ir 

no.  x.xdor .  :::: 

Libby's—  45 

No.  V,  4  dor . . 

No.  54,  2  dor .  1.  j0 


Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” — 

Chicken,  No.  % . . 

*'  “  1 . . 

Turkey,  >•  % . 

it  It  j 

Whole  Rolled  Ox  Tongue,  No 

Whole  Ham,  No.  ixA . 

Whole  Ham,  No.  2^ . 


Per  Do*. 
...  *.85 
...  5.00 
..  a. 85 
..  5.00 
...  xi  .00 
...  9.00 
..  13.50 
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Dovilled  Meats. 

Curtice  Brothers,  “ Bluo  Label”— 

No.  5  os.  No.  10  os. 
Per  Dor.  For  Dor. 

.  >'5«  *.50 

.  *-50  *.50 

. .  3.«s 

Turkey .  a.  to  3.25 


„  ,  Potted  Meats. 

Curtice  Brothers,  ’’Bine  Label ” — 

No.  V  Tin.  No.  V  Tin. 

Per  Dos.  Per  Dos. 

5“ . . .  *.*5  2  25 

^===  1*95  3. co 

Turk«r . . .  «  95  3-00 


per  dox, 

•  *-35 

•  1  *35 

•  -9<> 

.  5.00 
.  .85 


_  Soaps. 

Snider’s  Tomato  Soup— 

3  lb.  cans,  a  dox . 

a  lb.  cans,  a  dor . 

1  lb.  cans,  4  dor . 

Gallons  cans,  J4  dor . 

Schimmel  s,  assorted,  1  lb.,  4  do« . 

Campbell’s:— 

No.  1  cans,  4  do*,  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  doe.  .8734 

No.  1  can*,  1  doe.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  . 

No.  1  cans,  4  do*,  to  case,  Tomato _ 

No.  8  cans,  24  to  case,  all  kinds  except 

Tomato . . . . . 

No.  8  cans,  24  to  ca at,  Tomato . . 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato . .  . ....„„ 

Gallon  cans,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label  ”— . 


•*7X 

■95 


*.50 

2.65 


l7S 

8.25 


Consomme.. 


Beet . 

Julienne. . . 

Prlntanier  . . . 

Vegetable . 


Pea . 

Mutton  Broth . 

Clam  Chowder., . 


Chicken  Gumbo . 

Mulligatawny . 


Green  Turtle . . 


Quarts. 

Pints. 

K-Plnts. 

Per  Dox. 

Per  Dox. 

Per  Dor. 

•  3-i5 

x-75 

r.15 

•  3-15 

x  -75 

1. *5 

•  3.15 

*•75 

X.25 

•  3-15 

x-75 

x.*5 

•  3-i5 

x-75 

x*5 

3-x5 

x-75 

1. *5 

■  3X5 

x*75 

1.25 

•  3-15 

x-75 

x*5 

3X5 

x-75 

1. *5 

•  3X5 

x-75 

1.15 

3X5 

x  -75 

r.*S 

3-15 

*•75 

1.25 

■  3-x5 

x-75 

1. *5 

3-x5 

x  *75 

x.25 

3-x5 

1  *75 

1. *5 

3*  x5 

1  *75 

1.25 

3-x5 

x-75 

x-25 

|-15 

1  -75 

1.25 

6.  50 

3SO 

2.00 

725 

3-75 

2. *5 

14- 


candies  AND  CONFECTIONER 

Croft  &  Allen  Co.—  per 

Extra  Mixture* . 30.1b.  pail*  ,08 

Cream  Jelly  Mixtures. . . .  ** 

Elcroften  Mixtures. . .  « 

Nobbv  Mixtures . . . 

Cadella  Mixtures .  “ 

Fine  French  Mixtures .  “  fx3 

French  1  Creams . . .  ««  *t0A 

American  Mixtures .  “  .©fc 

Variety  Cut  Drops .  ••  ’ofc 

Darling  Mints .  “  .08 

Golden  Drip  Bar . 15.1b.  boxes  I09 

Sour  Balls . 30.1b.  pails  .0 

Pancella  Cream  Chocolate .  “  .  1 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  “  .15 

Nonparlel  Drops .  *•  ,10 

Chocolate  Covered  Caramele .  *•  .j, 

Dairy  Chocolate  Chips . *5-lb.  palls  .15 

Chocolate  Mints . 30-ib.  palls  .ri 

Honey  B  Comb . 21-lb.  palls  ,x6 

Cream  Cocoanut  Balia . *8-lb.  pails  .09 

Cream  Peppermint . yo-lb.  palla  .09 

Wlntergreen .  11  ,09 

Wellington  Caramels  . . s«-lb.  palls  .02 

Froren  Milk  “  30-lb.  palls  7 

Soft  Jelly  Gum  Drops .  “ 

Superfine  “  .  «<  _10 

Jelly  Beam .  « 

Wlntergreen  Losengers .  " 

Mint  **  . .  « 

Assorted  “  “ 


C.  &  A.  Crown  Stick . . y^lb.  ptili  #©j 

Pancella  Chocolate,  z-lb.  boxes,  30-lb.  cases  ,zz 
Rock  Candjr,  assorted . zo-lb.  boxes  .  09 


Penny  1 


,.zo  boxes  in  caso 


4.50 


CATSUP.  P„  Do 

Beef  Steak  Catsup,  Medium . .  2.oo 

Waldorf,  medium,  i2  or.,  screw  top,  a  dor .  923 

Snider's  Catsup : — 

Pints,  1  dor .  1.10 

34-plnts,  2  dor .  j.3o 

Quarts,  1  dor .  3  2j 

Gallons,  6  jugs  In  crate . per  jug  .85 


KETCHUP. 


Curtice’s  “Blue  Label”  Tomato  Ketchup: — Per  . 

Small,  25  bottles  in  case .  2.75 

Medium,  25  bottles  in  case .  4.25 

Large,  12  bottles  in  case .  3,25 


Thirty 
Thousand 
McCaskey 
Registers 
In  Use 


WHEN  SHORT  OF  OPINIONS  be  careful  of  whom  You  Borrow. 
If  you  Want  to  Know  about  THE  BEST  SYSTEM  ever  invented  We 
will  gladly  give  you  the  names  of  merchants  in  your  own  neighborhood 
that  handle  their  accounts  by  THE  McCASICEY  REGISTER  SYSTEM. 

Get  the  Opinions  of  people  WHO  KNOW. 

CREDIT  SALES  handled  as  FAST  as  CASH  SALES. 
NO  FORGOTTEN  CHARGES. 

NO  DISPUTES. 

IT  COLLECTS  THE  ACCOUNTS. 

AND  PLEASES  YOUIt  CUSTOMERS. 

ONLY  ONE  WRITING. 


A  64-page  Catalogue  FREE. 

THE  McCASKEY  REGISTER  CO.,  30  Rosh  SI,  Alliance,  Obio 

Manufacturers  of  the  F»mOM  Multiplex,  Duplicate  and  Triplicate  Pads;  also, 
Lnd  Carbon,  Side  Carbon  and  Folded  Pads. 


New  York  Office:  140  West  Forty-second  St.,  Q.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Eastern  Penna.  and 
Delaware.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

A, L?8lty^  for  vlr£JnJa.  North  and  South  Carolina 

ma  D  S»t,r,Cct.°f  Columbia.  Office  at  Room  15.  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft's  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  34-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


NjM  WRITING  TO  ADVERTISERS  kindly  mbntion 


"GROCERY  WORLD” 


GROCERY  WORLD 
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.  Campbell’s  Beefsteak  Tomato  Ketchup 

I  u  pints,  24  bottles  to  case .  i .  10 

Pints,  24  bottles  to  case .  2.00 

!  Campbell’s  Tomato  Ketchup 

!  Pint  bottles,  24  to  case,  per  dor .  1 .40 

I  54-pint  bottles,  24  to  case,  per  do* . 90 

I  Campbell’s  Chill  Sauce 

1  Pints,  2  doi.  to  case .  1 .40 

I  pints,  2  doz.  to  case . 90 

I  Asst.  Condiments,  1  doz.  to  case,  per  doz...  .90 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’s 

j  Premium,  12  to  *5  lbs . 

j  Caracas,  sweet,  6  lbs . . 

I  German,  sweet,  6  to  12  lbs . . 

I  Auto,  sweet,  6  lbs . . 

Cocoa,  &-lb.  cans,  12  lbs.  In  box, 
I  Cocoa,  54-lb.  tins,  12  lbs . 


Per  lb. 


.32 
•  32 


■*3 

.32 

■38 

■38 


W.  H.  Baker  s:— 

I  Best  Cocoa,  54-lb.  size . perlb.  .36 

I  “  5-lb.  “  .  “  .38 

i  Premium  Chocolate,  34s,  12  lbs . 30 

“  5fs.  12  lbs . 31 

]  Best  Sweet  Chocolate,  gs . 21 

I  Best  Sweet  Chocolate,  1-5S . 21 

|  Vanilla  Sweet  Chocolate,  54s . 29 


Sershey’s— 

Vanilla  Sweet,  54s,  6  lb . per  box  1.55 

Swiss  Milk,  54s,  6  lb .  “  1.45 


|  Cocoa,  t-pp’s,  54-lb.  tins,  7  lbs . 42 

1  “  Van  Houten’s,  6-Id.  boxes,  t-lb.  tins, 

per  tin,  .72 

I  "  “  6-lb.  boxes,  )4-lb.  tins, 

per  tin,  .3754 

“  “  6-lb.  boxes,  34 -lb.  tins, 

per  tin,  .19 


“  Huyler’s,  54s,  6  lb . 43 

•*  "  54s,  6  1b . 45 


3ensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 


5f-lb.  round  cans . 

•  i854 

2.21 

54-lb.  “  . 

.29 

3.48 

i-lb.  “  . 

•57 

6.84 

i%-o z.  “  50  cant  in  case 

.07 

Per  lb. 

5-ib.  “  . 

*•75 

•55 

lensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 


in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb....5. . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 3« 


Hooker’s  Cocoa  Powder — 

34-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

ffl  i-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 


Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  54s,  12-lb . per  lb. 

Sweet  Clover,  54s,  6-lb . per  lb. 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  54s . 

Cocoa,  labeled,  Is . 

Premium  Chocolate,  54s. 
Premium  Chocolate,  54s, 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  54-lb.  size . per  lb. 

“  “  1-lb.  «  .  “ 

“  Baking  Chocolate,  54-lb  size .  “ 

“  “  «  V-lb.  “  .  “ 

“  Milk  Chocolate,  6-ln.  box . per  box 

“  Vanilla,  Sweet,  6-lb.  “  .  “ 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  54 -lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  Case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 "lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 
tins . 


■38 

•37 


•  3® 


•25 


•  36 
•38 


.28 


•3° 


•4° 
•  41 
.27 
.29 
1.65 
1.65 


•  35 
•35 
■35 
•35 
•3° 
.30 
•3° 
1  -75 
41 
•4i 
.40 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 40 

Cocoa,  ia-lb.  boxes,  6  Doxes  in  case,  54-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 40 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 40 

Diamond  Chocolate,  sweet,  54'lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

T2  “  "  6  "  “  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-Ib.  boxes,  6  boxes  in  case, 

perlb.  .33 

6-lb.  bxs.,  12  bxs.  In  case,  54  lb.  tins  “  34 

54-lb. tins,  6-lb.  bxs. ,  12  bxs.  case  “  33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  1.75 

Peter's  Milk  Chocolate:— 

No.  61 — 54  lb.  size,  croquettes . per  lb,  .48 

No.  62—54  lb.  “  “  .48 

No.  63— 34  lb.  “  flat  packets .  “  .48 

No.  64—34  lb.  “  “  “  “  .48 

No.  93—  l  lb.  “  “  “  “  .48 

No.  66—  54  1b.  “  "  “  “  .50 

No.  67— *lb.  “  '■  “  “  .50 

No.  68— A  lb.  “  “  “  “  .50 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  12-lb. 

boxes . 40 

Croft's  Cocoa,  Js,  2  doz.  In  box .  1.85 

"  “  54s,  61b.  “  37 

“  “  54s,  fi  lb.  “  35 

“  "  is,  12  lb.  "  32 

“  “  5  lb.,  6  cans  In  box . 30 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
“  "  “  120  2-c.  cakes..  1.50 

“  Caracas,  34 -lb.  cakes,  6  lb.  in  box...  .30 

“  Superior  Sweet,  61b.  “  ...  .22 

“  Premium,  54s,  is  lb.  “ 

«  "  54s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  in  box . 3454 

"  34-lb.  *•  24  “  . 3554 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb.  “  “  24-lb.  "  ..  ..  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa- 

Labeled  54'lb.  cans,  6-lb.  boxes . 2954 

“  /4-lb.  "  12-lb.  “  . 29 

“  J-lb.  «  6-lb.  “  3154 

“  i-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-Ib.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

3*c.,7*  “  .  “ 


Premium  Chocolate — 

J£-lb.  cakes,  12-lb.  boxes . 

Vr  lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case., 

4°  “  “  4S  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case., 
24  “  “  48  to  case . 


•27>S 

.27 

.80 

.80 

.78 

•78 


CONDENSED  MILK. 


Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4.00 

Defiance,  4 doz .  3.85 

Dime,  4  doz .  3.  75 

Winner,  4  doz .  4.40 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4.15 

Peninsular .  4.30 

Dr.  Hand's,  2  doz .  3.10 

Leader .  4.10 

Banner, 4  doz . 4.15 

Star,  4  doz . . .  4.-0 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

St.  Chanes,  family  size,  4  doz . 


St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz 

Pet,  10-c.  size,  4  doz . per  case 

Pet.  ^-c  «lze,  doz  . . per  case 

Van  Camps,  *  doz.,  small . . . 


Van  Camps,  4  doz.,  medium . 

Van  Camps,  4  doz.,  large . 


3  50 

2  00 

3  75 

3-25 
3-  25 

2- 75 
2.80 

3- 55 
3  70 


HIRES  CONDENSED 
MILK  AND  CREAM  Per 


Hires  Con¬ 
densed  Milk 


Queen .  4.00 

Blue  Ribbon .  3.80 

Premium .  3.80 

Silver .  4.15 


(Each  of  above  brands 
4  doz.  in  case.) 


Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 
cases .  4.OO 


Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


It  Is  Spelled  RAMLY 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 

Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


BOSTON,  MASS. 


MILLER  &  ENGLAND 

7012=14=16-18  Woodland  Avenue 

PHILADELPHIA,  PA. 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


mWMi ha#} 
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COCOANUT.  Per  lb. 

Schepp'a  Shredded,  V-lb.  pkga.,  >5  lbs.  to  case  .23% 

••  “  a  ibs . 22% 

DuQham's,  5-cent  package . 29 

“  %* . 26 

“  Vi . 28 

"  K>  and  Vs . |6H 

Franklin  Baker  Co’s — 

Brasil,  70  V-lb.  packages .  a. 50 

“  35  %■  lb.  "  .  a  .50 

"  38  V-lb-  and  16  )4-lb.  packages .  a. 50 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palla, 20  lbs . it 

"  "  in  boxes,  25  lbs . . 10% 

“  “  In  barrels,  140  lba . 10 

Table  Talk,  Thread,  in  palls . is 

*•  “  Inboxes . xoJ4 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . soV 

“  Slice,  “  iso  lbs . 10X 

*  Strip,  "  iso  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08V 

Oyster  "  . 08  .08)4 

Wine  Scroll..™  . 10  .10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 07%  .08 

Brown  Edge  Water .  .09 

Butter  Toast . 07%  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple .  ,  10 

Cry  Babies .  .09 

Fig  Bars .  .10 

Fruit  Cookies . 07)4  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  .06)4 

Ginger  Vedettes . .  .07  .07V 


S3 


•o7h 


Graham  Wafers . 

Grandma  Cookies . 

Honey  Jnmbles,  XX . 

“  *'  Iced.. . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . 

Iced  Vedette  Wafer . 07V 

Macaroon  Cookie . . . 

Man-ln-the-Moon . 

Matchless.., 

Milk  Lunch . 


.08 


07 


Oriental  Cookie . 


.07* 


.06 

.07 

.07V 


Per 


°9 

doz. 


uaker  City  Mixed.- 

Quiver  Mixed . 07 

Orange  Cookies . o^% 

Peerless . 

Soda  Biscuit,  XX... 

"  “  No.  1 

Spiced  Wafers . . 

Sunshine  Cookie . . . 07 >4 

Suprema . 08 

Wavelets . 

Package  Goods — 

Bonnie  Water . 

Butter  Toast . 

Cracker  Meal . 

Cresco  Cookies . 

Fairy  Oyster . . . 

Gingerettes . 

Gold  Medal  Soda  (10-cent  size) . 

“  “  (5-cent  size) . 

Graham  Wafers . 

Milk  Lunch . 

Ivinettes . 

Butter  Thins . 

Freight  paid  on  100  lbs.  to  Pennsylvania, _ 

York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


08 


08 


10 

08 

08 

°7X 

08 

08 

°7X 

08 

08 

06V 

°7M 

08 

08 

08 


95 

50 

84 

95 

50 

95 

95 

50 

95 

95 

95 

95 

New 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
"  with  Horse-radish. p.  dz.  1.15 


-S3 


1  -75 
1 -75 


•75 
*•  50 


Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz. 

“  with  Horse-radish. p.  dz. 

Weln  Sent,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  in  15  gallon  kegs..per  gal. 

“  In  5  “  “  .85-. 40 

1  "  In  a  gallon  palls. ..per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  In  case,  * 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  a  doz.  m  case, 

per  doz . 95 


IMPORTED 


.22 

.36 

•3* 

•9° 

.36 

3-»5 


.19 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

•••••• . - . .' . loaf,  .2654 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ia  In  case..per  lb.,  .35,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single. 

In  tin . per  lb. 

“  i-lb  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  ,.4S 

Parmesan,  grated,  ready  for  use,  large  bottle#, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  z.7j 

Ounutzer  Hand  Cheese,  100  in  box  . .  a. a 5 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4 .00 

American  Swiss,  No.  1 . loal  .19  cut  .20 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  .14  ;  %  box. 

15 ;  less . 

Muenster  Cheese . per  ib. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese . .  “ 

Pineapple  (Picnic  size),  6  in  box. . per  box 

“  (Gem  size),  6  In  box .  " 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  a  doz.  In  case .  “ 

Picnic  size,  a  doz.  In  case .  11 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Club  size.per  doz. 

"  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  “  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d'lsigny,  "  6  In  box...  “ 

Wm.  Tell  brand,  ia  In  box .  “ 

Neufchatel  (Cow  brand),  25  in  box . per  box 

Star  Cream,  or  Phlla.,  12  “  ....  «> 

MlniatureCream.orPhila.ia  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

a  4  a  .  ii 

“  4  “  Thuringer .  “ 


•*5 
.18 
.18 
•*9  'A 


3.00 

2.25 
4-5° 
2  .40 

1  -35 
1 .00 
1 .00 
a.  40 
*•95 
*•45 
1.30 
1.30 
1. 10 

•95 
a  .00 
1 .00 

1.25 

.65 

.85 


*  i- 


Farmer  Hand  Cheese,  4  doz.  In  box... per  box 

Schutzen  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . per  lb. 


.16 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  W urate  1,  16  in  tin . per  doz. 

“  8  “  .  «• 

Carlsbad  Speck  (Imported  Bacon) . . .„  “ 

Imported  Cervelat  Sausage  (RolfTs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  11 V  less,  per  lb. 

“  Landjager,  short . . . per  lb. 

“  “  long .  « 

”  Mortadella,  Dry . per  lb. 

"  Knack wurst,  25  In  box,  per  box, 

>4-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

ai J4  ;  less . /.. 

“  Cervelat,  Blue  Ribbon,  50  and  100- 


AN 


.48 

4-75 

a*75 

•3® 

.42 

3-75 

•65 

3.00 

•«4 

•24 


lb.  boxes,  .20  ;  less. 


“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  xb'A  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

",  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23X;  less . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 

"  Salami,  Blue  Ribbon,  50  and  1  oo- 

lb.  boxes,  .19 ;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

"  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

"  Lachs  Ham .  ** 

“  Petit  Dellcatess  Frankhirters,  plain, 

per  doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

"  Paprika  Speck .  “ 

Mettwurst,  half-round .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

„  deUen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurst . .  " 


•  *5 

a. 40 

•*3 

.22 

.18 

•  l6 

.24 

.S3 

.  20 


.18 

.18 


■9® 


.90 

.16 

.18 

.it 


■*4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.7J 

(Derby  Brand),  quart  glass  jara 

per  doz .  5.7, 

(Derby  Brand),  10-oz.  jars, 

per  doz .  3  50 

Calves’  Head,  in  round  tins . per  doz.  1.65 

Pickled  Meats,  In  glass .  “  1 .00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


In  every .  leading  magazine  published 
you  can  find  the  advertisements  of  Ralston 
Health  Food  and  Purina  Whole  Wheat  Flour, 

preaching  the  gospel  of  pure  and  nutri¬ 
tious  food. 

And  incidentally  building  up  the  al¬ 
ready  enormous  business  in  these  pro¬ 
ducts — building  it  up  by  bringing  orders 
to  retail  grocers  the  country  over. 

Samples  supplied  for  your  trade  upon  written 


If  you  believe  in  selling  products  of 
unimpeachable  purity  and  wholesome¬ 
ness,  and  particularly  if  3^011  believe  in 
filling  orders  which  we  are  inspiring  for 
you  every  day,  why  not  stock  up  Ralston 
Health  Food  and  Purina  Whole  Wheat  Flour. 


RALSTON  PURINA  MILLS 

PORTLAND,  ORE.  ST.  LOUS,  MO.  TILSONBURG,  ONT. 

request  to  the  Mills. 


Snow 

Washing 


The  Old  Brands  Lag  Behind 


The  leading  soap  powder  to-day  is  unquestionably  Snow  Boy.  Don’t  take  our  word  for 
this — ask  anybody  who  keeps  posted  on  conditions. 

Time  was  when  other  brands  beat  Snow  Boy,  but  that  time  is  past.  Snow  Boy  Wash¬ 
ing  Powder  is  now  ahead  because  it  never  hurts  anybody’s  hands,  and  always  does  its  work. 
It’s  a  perfect  cleanser,  and  never  disappoints.  Other  soap  powders  will  clean  well  enough, 
but  they  also  clean  off  the  skin  from  the  user’s  hands. 

The  premiums  help,  too. 

Good  Profits* 


Good  Goods*  and 


LAUTZiBROS.  &  CO.  =  Buffalo,  IV.  V. 


IN  WRITING  TO  KDVERTISERS  KINDLY  TUtENTION 
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-Si- 


el  Salad,  In  glaaa . P®r  doi. 

•«  In  pint  jars,  glass . 

“  In  quart  jars,  glass .  ‘‘ 

mb  tongnes,  In  glass . J. .  “ 


.60 


JLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

>11  and  Herring,  mixed,  "Y.  M."  tfbbl.  5.50  60-75 
“  milkers,  “  X  bbl.  6.50  75-85 

"  mixed,  Standard,  bbl, 

X  bbl . 

Hand  Herring,  milkers,  Standard,  bbl. 

X  bbl . 

itland  Herring,  mixed,  large  lulls,  bbl. 

tfbbl  g  00 . 

•  milkers,  large  lulls,  bbl 

X  bbl.  8.00 . 

j-lnlrte  Herring,  Imported,  about  40  in  pail.  1.25 

H  Herring,  Imported,  about  25  In  pall... .  1.00 

Iced  Haring,  Imported,  about  40  in  pall,  r.oo 

arwajr  Stockfish,  dry . per  lb. 

itjes  Herring . per  pall 

BISMARCK  HERRING. 

it  sire,  round  tins,  withlkey . per  tin 

art  "  “  '*  .  “ 

|  II  II  ««  .  “ 


15 


.20 
•35 
•55 
1. 10 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

pH  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin 
at-Haring,  4qt.  tin,  r.ro,  2  qt.  tin,  .60,  qt.  tin 

pgllsh  Sprats,  36  bunches  per  box . 

lager's  Roll-  and  Brat-Haring,  oval  tins, 


per  dor.. 


a. 50 


RUSSIAN  SARDINES. 

iported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  pails . 

it  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

isslan  Sardines,  in  glass  jars . per  doi. 


NORWAY  ANCHOVIES. 

iginal  Package . per  X  bbl. 

ipacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  " 

“  in  5-gal.  kegs . per  keg 

“  in  }4-lb.  flat  tins . per  dor. 

“  in  )$-lb.  tall  tins .  “ 

“  in  i-lb.  tall  tins .  “ 

ncy  Kegs — 1  [  1  keg,  .80;  Xkeg,  .42;  X  keg, 
3*i  Hkeg . 


•  75 
-55 
r.05 
-75 
2.75 
2.25 


5-50 

.60 


1 .10 


*■75 

•95 

1.50 

s  .00 


.20 


SALT  SARDELLEN. 

iginal  Package,  2902... . per  anker  r6.oo 

ipacked— kegs,  about  8  lbs . per  keg  2.75 

“  pint  jars . per doz.  6.00 

large  tumblers . .  “  *.25 

small  tumblers .  "  1.25 


18 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  59  50  X  kilo  Cans,  per  dz.  19  50 
X  “  “  10.50  X  “  “  10.50 

X  “  “  5  5°  H  “  “  5.50 

X  “  “  2  75  A  "  •'  «  75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  2200.. . per  bbl. 

15  “  keg —  “  500 . per  100 

to  “  keg —  “  300 .  “ 

5  "  keg —  "  250 .  “ 

10  lb.  pail —  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

j  11  a  a 

to  lb.  pail . — . . per  pall, 


7-  50 
2.  40 
1.25 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln . .  “ 


.18 

-*5 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen.No.  1,  6  “  ...  “ 

“  “  No.  2,  6  “  ...  “ 

*'  “  No.  3,6  *■  ...  ** 

Amandines,  g-lb.  tins . per  tin 

“  small  tins .  “ 


•3° 
•  5° 
•75 
r.oo 

5*5 

-55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4-5° 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb. 


bags,  per  bag 

Green  Kern  ; . . . pe 


Potato  Flour.. 

German  Dried  Pears.. 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


b. 


■  09X 

.07 

•  14 

.60-80 

.08 


•  05 

.06-. 08 


COTTOLENE. 

20  2-lb.  tins . per  case 

154-lb.  “  .  “ 

6  10-lb.  “  . i .  “ 

Freight  prepaid  on  two-case  lots. 


6.85 

6.85 

6.85 


II 


EQQS.  Per  Doz. 

Nearby,  candied  and  selected, 30-doz.  crates..  .27 
Western . 25-  26 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .  15 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.  .14% 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 15 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

“  “  %  “  .  3-*5 

Anchovy  Paste,  fancy,  per  doz .  4.75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  in  case .  3-75 

“  •*  X  pints,  2  doz.  in  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1 .  jo 

“  “  Quart,  glass . per  doz.  7.00 

“  “  bottled,  %  size...  .per  doz.  2.35 

11  a  a  X  “  .  11  1.90 

“  "  "  X  “  “  1*15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 50 
“  mea.  “  “  12  “  “  5.00 

“  small  “  “  24  •*  “  4.50 

Cherries  in  Maraschino,  In  glass,  r-doz.case...  8. 00 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz.  .  90 

“  “  31b.,  a  dz.  case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  4  0*.,  “  .  225 

“  2  OZ.,  “  .  I.  so 

Russian  Caviar,  Jfi's .  2.85 

“  Ji’s .  550 

“  X's . . .  10.50 

"  i's .  20.00 

French  Peas,  Extra  Fins,  per  case .  17.00 

“  Fins,  per  case .  15.00 

“  Moyen's,  per  case . 13  00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1 .60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  zo  per  case...  12.00 
Huntley  &  Palmer's  Petit  BeurTe  Biscuit,  lb...  .19 

"  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  r.  75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6.5a 

“  “  “  *oz.,  .  3.55 

Armour’s  Beef  Extract,  2  oz.,  “  .  4.  45 

“  “  “  4  oz.,  “  .  8.20 

Anker’s  Extract  of  Beef,  Z20  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

••  "  “  8  ox .  “  7.23 

“  “  “  16  OZ .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  .  22.00 


-88- 

Truffles,  A . per  tin,  .30 

“  X .  "  -55 

“  X .  “  1. 15 

01_  “  X .  “  *  *5 

Shrimps,  Pickled,  small  size .  z .  00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  “  .  a.25 

Rose’sLIme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives ,  per  doz .  5.25 


FLOUR.  Per  Bbl 

Gold  Medal .  6.25 

King  Midas . . .  6.70 

Millbourne .  6.15 

On  Top .  6.30 

Ceresota .  6 . 10 

Pillsbury’s .  6  25 

Taylor’s  Fancy .  5.50 

Semper  Idem .  4  75 

Pride  of  the  West .  5.20 

Sunbeam .  5.10 

Quaker  City .  6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages . 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry's  Pancake,  40  packages . . . 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  iXs . 

“  Flapjack  Flour,  24  . . 

Log  Cabin  Pan  Cak*  Flour,  36  2s .  3 .25 

Ralston's  Purina  Pancake  Flour,  36  as . .  3 .00 


HONEY. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles.  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz . ..per  doz. 

Schlmmel’s,  12-  oz.  bottles,  a  doz.  in  case . 

“  6-  oz.  »• 


.69 
•95 
*•  35 
1  *35 
.90 


We  believe  you’ll  say  yes — as  a  matter  of  fact  it 
attracts  us  all.  If  you  could  induce  almost 
everybody  who  passed  your  store  to  stop  and 
look  in  your  window,  and  you  had  something 
there  which  made  them  remember  your  store, 
would  you  increase  your  trade  ?  We  think  you’ll 
say  yes  again.  You  can  put  a  display  of  goods 
in  your  window  which  you  can  afford  to  sell 
close  and  light  it  with  electric  devices  in  such  a 
way  that  every  passer-by  will  stop  to  look.  You 
can  so  impress  them  that  they  will  come  in  the 
next  day  to  buy.  You  know  what  to  do  with 
them  when  they  come  in.  Sell  them  enough  to 
pay  the  cost  of  your  lighting  for  a  month. 

We  will  show  you  how  it  can  be  done  if 
you  will  go  to  the  phone  and  call  us  up.  Don’t 
wait  a  day.  Start  to  increase  your  trade  NOW. 


The  Philadelphia  Electric  Co. 


TENTH  AND  CHESTNUT  STREETS 


WASHBURN-CROSBY  CO’S 


Gold 


Medal 


Flour 


.  vE,'.  V'-g 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 


fllr*  WR'TIMG  TO  KDY6RTJSBRS  KINDLY  MRNTICN  "  GROCERY  WO'SUU'V 
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KAR1N ACEOUS  GOODS. 

Corn  Mc&l—  Per  Bag 

Lea's,  while,  100  lbs .  2  co 

“  yellow,  granulated.  100  lbs .  2  00 

“  “  table,  100  lbs .  1.95 

Western  yellow,  100  lbs. .  1.7* 

Quaker,  36  packages .  2.75 

Farina,  Hecker's,  24  i's,  per  case .  x.40 

"  Schumacker’s,  24  packages,  per  case..  1.15 

Beans — 

California  Lima,  new . per  lb.  .06% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.25 

Marrows,  New,  Extra  Choice,  N.  Y.  State. 

gra  n  bags . bush.  2  20 

Medium,  Fancy  N.  V.  State,  grain  bags,  bu.  2 .05 
Pea,  fancy,  N.  V.  State,  grain  bags,  bushel  2.C5 

Pea,  fancy,  Michigan,  grain  bags . bushei  2.0  2% 

Red  Kidneys .  "  2.  50 

Peas-  - 

Green . per  bushel  2  40 

Scotch .  “ 

Split,  yellow .  .  11  2.00 

“  green .  “ 

Lentils— 

no-lb.  bags . per  lb.  .08^ 

Less  quantity .  “  .09^ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea's  Breakfast,  xo  pkgs . case  1 .45 

Lea's  Pearl,  100  lbs . per  bag  2.10 

Schumacher's  Breakfast,  10  pkgs.  to  case.... 

Barley — 

OO . 07 

No.  3,  x oo-lb.  bags..  .  3.65 

Noodles.  Climax,  24  10c.  pkgs..  asst. ,  case.  ...  x .  xo 

“  48  SC.  pkgs.,  case .  x  2  > 

“  asstd.,  24  SC.,  ra  10c.  case...  x.15 

'*  Smith's,  30  xo  c.  packages .  1 .90 

“  assorted,  5  and  10  c .  x  .90 

Oatmeal,  B,  per  bbl . 

“  **  kegs  100  lbs.,  per  keg .  4  .C0 

Oaten  Goods,  In  cases —  Per  case 

A  vena,  x  8  packages .  1.55 

Banner  Oats,  20  packages .  4.25 

Friends'  Oats,  36  packages . 
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Mother's,  36  packages .  3  15 

Pawnee,  36  packages . 

Quaker,  18  small  size .  x.55 

Quaker,  20  large  size .  4. 30 

ii-o.M  . . 

Rolled  Oat* — 

Avena,  per  bbl.,  180  lbs .  7.95 

Avcna,  per  keg,  90  lbs . 

Standard,  180-lb.  Obis .  7.00 

“  90-lb.  bags . .. .  3  35 

Sago — 

F ine,  bags  about  160  lbs . 05}^ 

50-lb.  lots . 06 

Admiral,  Pearl,  a4's . 07 

Tapioca,  Instantaneous,  501’s. . 08% 

“  Colburn’s  Hasty,  24  i-lb.  pkgs . 07^ 

“  Minute,  -gross,  per  box .  2  85 

“  Flake,  about  125  los . per  lb.  ,ob 

“  "  less  quantity .  “  .06)4 

“  Pearl,  i5olba .  “  .06)4 

“  11  less  quantity .  **  .07 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  2 . 70 

Purina  Cream  Graham . . .  per  bbl.  5.00 

Ralston  Barley  Food,  24  a  s . per  case,  3.1s 

Purina  Health  Flonr,  so  s’s,  Cartons  “  3  60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12’s,  24's  and  48's. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour.... . 4.00 

Egg-O-See  36  packages .  2  85 

Egg-O-See  Corn  Flakes,  36  packages .  2  85 

Cook’s  Mal.o  Rice,  36  a-lb.  packages .  4.25 

Force  Food,  36  packages .  4 .  to 

Mapl  Flake, 36  “  .  4.05 

shredded  Whole  Wheat,  50  packages .  5.00 

,  "  “  “  *5  “  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza, 24  packages .  2.85 

Flaked  Rice,  Cook’s,  24  packages .  2.70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  a .  70 

Korn  Kinks,  72  packages .  3  75 

Pettijobn’s  Food,  1 8  packages .  r.8o 

Ouaker  Puffed  Rice.  36  packages .  2  80 

Quaker  Wheat  Berries,  36  packages .  2.75 

V  igor,  36  packages .  2.65 

Ralston  Kornklns,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  10c.  packages .  2.80 

Ralston's  Breakfast  Food,  36 a-lb. pkgsTpr. case  4 .50 

Ralston  Health  Food,  24  is . per  case 

Trlscult,  30  packages...- .  2.50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size .  2  70 

Zest,  20  packages,  25  cent  size .  3-4° 
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HOI.LAND  RUSK 
The  Original 

Per  case 

Cases,  3  doz.  pkgs..,.  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2dz. 1  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz 

“  Acidulated . *< 

Cox’s,  large .  “ 

“  small .  i« 

Plymouth  Rock,  Pink  or  White . .  « 

Nelson’s . per  doz 

“  small . *< 

Bromangelon,  assorted  3  doz .  “ 

Fruit  Puddlne  a  doz.,  asst,  flavors  ...  " 

Jell-O,  assorted  flavors,  2  doz .  11 

Jell-O  Ice  Cream  Powder,  2  doz .  “ 

Chalmer's 


1.07K 

1.C7K 

1-5774 

•95 

1.20 

*•  35 
•95 
•87H 

.80 

87K 

■97'A 

90 


Peter  Cooper .  g0 


Tryphoaa 
Imperial  Wine  Jelly . 


.92% 

95 


. . per  doz 

....  per  doz. 

Gelatine,  McKinley'* . per  doz  85 

Wetmore's  Double  Refined,  36  10c. 

. per  case 

Kusto,  60  5-cent  packs . per  case 

Puddine,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


a  .70 
2.00 
1 .60 
.90 
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macaroni. 

re  r 

Larosa  Alphabets,  square,  25  lbs . 

"  Elbows.  “  “  . 

“  Marcaronl,  long,  “  . 

“  square  “  .  0 

Larosa  Spaghetti,  long,  25  lbs . 

"  Vermicelli,  square,  “  . 

“  Macaroni,  bulk,  “  . . 

Anger  Baking  Co. — 

“  Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . . .  z, 

24  1  o-cent  packages .  , 

“  Plain”  Noodles,  24  i-lb.  cartons. .  1 

48  )4-lb.  “  .  1  9 

Egg  Alphabets,  48  5-cent  packages .  1  8 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  z. 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons .  2. 

“Golden  Seal”  brand,  25  i/z  packages  (long)  z 
“  “  481/*  “  5-c.  size  z. 

‘‘Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  canons,  25  x/x  canons .  a. 

“Golden  Seal”  Egg  Macaroni,  25  10-cent 

cartons. .  2 

“  Imperials  ”  brand,  25  z/i  packages  (long).,  z. 
Vermicelli,  ABC  (alphabeta)  Elbows,  z*b. 

cartons,  24  packages .  z . 

Spice  Drops,  In  baskets,  20  lbs .  z, 

“  In  boxes,  12  lbs .  z. 

Small  Lebkucben  (Honey  Cakes),  zo  5-cent 

packages  In  bundle. . per  bundle 

Bulk,  zs-lb.  wooden  boxes . . . 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 . 

I . a . 

“  “  zo . 

“  Stand,  No.  z8 . 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  z, Tin  Scoop,  zo. 00  Brass, 

“  Sugar,  “  s,  •*  7.00  “ 

*<  Tea,  «  3,  «'  6.00  « 

“  Spices,'*  4,  ••  5,00  «• 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale . 

Standard  Cash  Register . 

Tea  Caddies,  round  front,  No.  s . per  doz 

“  ..  "3  ' 

«i  ««  M  J . 

1  e . 


z6.c 

*3‘ 
45  c 

z«.c 

9.e 

7-5 


6.5! 

4-51 


The  Sun  Never  Sets 


WHERE  THE 


BRILLIANT  LAMP  BURNS 


and  no  other  light  half  10  good  or  cheap. 
It’s  economy  to  use  them,  a  saving  of 


50  to  Tf5  per  cent. 


over  any  other  artificial  light,  wliich  is  demonstrated  by 
the  many  thousands  in  use  for  the  last  nine  years  all 
over  the  world.  Write  for  G.  W.  catalog;  it  tells  all 
about  them  and  our  system. 


BRILLIANT  GAS  LAMP 


42  STATE  STREET,  CHICAGO,  ILL. 


too  CANDLE  POWER 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 


Agents  for  SAMUEL  RAE  A.  CO.,  Leghorn,  Italy 


A  Case  With 


Only  One 
Explanation 


No  matter  how  many  new  soaps  you  thought  it  necessary  to  put  in, 
Mr.  Retailer,  you’ve  noticed  that!  they  made  no  difference  in  the  sale  of 

Babbitt’s  Best. 

There  never  were  so  many  soaps  as  there  are  to-day,  and  never  so 
much  energy  spent  in  selling  them,  yet  Babbitt’s  Best^  has  to-day  the 
largest  sale  of  its  long  career ! 

Can  the  cause  of  this  be  anything  else  than  what  we  say  it  is — the  fact 
that  Babbitt  S  Best  is  the  best,  the  most  staple,  and  the  most  wanted 
laundry  soap  made? 


Made  by  B.  T.  BABBITT,  New  York 
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Tobacco  Cutters .  1  -5® 

Alarm  Money  Drawers .  r  •  5° 

Bag  and  Twine  Holder .  i-oo 

Barrel  Cover*,  Sunk  Handles,  si  in. ..per  dox.  i  .50 
••  Top  “  ai  In...  “  a. 00 

Beef  Cutters . . . . .  6.00 

Bung  Borers,  Enterprise  No.  a,  i$4  to  2  In .  1.60 

Can  Openers,  “  Never  Slip” . per  doa.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8.00 

Coffee  Mills,  Dell's  No.  9 .  3»°° 

■*  “  . .  40.00 

“  “  aa . . .  65.00 

Fruit  Augers,  s  prong .  1 .50 

Measuring, Faucets .  2.00 

Philadelphia  Scoop  Co’s  Sugar  Scoops 
Indestructible,  No.  4 . per  doa.  g  oo 

“  5 . .  “  12.00 

*•  6 .  “  15.00 

Kz.  Galvanized  Steel  Blades,  No.  3.. per  dox.  4 .  so 
“  “  “  5-40 

"  “  3..  “  7-  20 

X  Quality,  No.  3.M .  “  a. 60 

11  4 . . . .  "  3.00 

“  4™ .  “  3  4<= 


Sherer’s  Eclipse  Counters  : — 
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No.  of 

No. 

Length. 

Drawers. 

Each. 

6%, 

3  feet  8  inches. 

9 

15. 00 

8)4, 

4  feet  xo  inches, 

12 

20.00 

10  J4, 

6  feet, 

*5 

25.00 

”54, 

7  feet  3  inches, 

18 

28.00 

14) 4, 

8  feet  6  inches, 

21 

31 .00 

i«J4, 

9  feet  8  Inches, 

24 

35.00 

i854, 

10  feet  10  Inches, 

27 

40.00 

2054, 

is  feet. 

30 

45.00 

Capacity  of  Drawers,  40  to 

60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  0.  b.,  Ilion,  N  Y. 


Scales,  Dell's,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

“  “  *54 

11  «i  2 

11  11  2 

n  n  ^ 

Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  x 
“  “  i* 


Bntchers’ ,  without  weights, No.o 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  “  .90 

Large  cartons  or  tins.  2  doz.  in  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  u  .90 


2.60  2.05 


MACKEREL. 

200  lb.  zoo  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater,. 

Ex.  Norway,  No.  1..  45  00  23  10  11 
Ex.  Norway,  No.  2. .  36. co 
Ex.  Norway,  No.  3...  25  00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  36.00 

Ex.  Shore,  No.  1 . 

Shore,  No.  z . 

Large,  No.  z . 

Large  Irish,  No.  2 .  21.00 

Extra  Irish,  No.  2 .  23.00 

Medium  Irish,  No.  2..  Z9.00 

Small  Irish,  No.  2 .  z8 .00 

Irish,  No.  3 . 

Large,  No.  3 .  16.00 

Herring. 

Lab.  Split,  Lg.  No.  z.  7.50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  6.00 
Shore,  Round,  Med... 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  z,  Mess .  15.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled ....  6.03 


DRESSED  BONELESS  FISH- 

Favorite,  Cod,  40  lbs . 07*4 

Our  Choice,  Haddock,  40  lbs . 

Gilt  Edge,  Hake,  40  lbs . . 06% 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs...... . 07 

Snow  White,  i4b.  bricks,  20  lbs . 08 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  z  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  z  .30 

Screw  Top  Jars,  2  doz.  in  case  „ . 90 


18.60 

9  i° 

2.05 

1 .69 

13.10 

6.65 

1.50 

1.25 

18.50 

9.40 

2.05 

1.69 

11 .10 

5  75 

1.30 

1.09 

10.60 

5-5° 

1.25 

1.05 

10.10 

5  25 

1.20 

1 .01 

9 .60 

5-oo 

I.I5 

97 

8 .60 

4  50 

1.05 

.89 

4*35 

3-85 

3.60 

3.60 

8.10 

4.10 

I.CO 

.85 

3.60 
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LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 08 

Large  Bank . oS 

Medium  Bank . .07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  Jfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .15 

Small  Extra  Scaled  Herring . per  box  .15 

Boneless  Henring,  fancy  10  lb.  boxes,  per  lb.  .13 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

**  «  zoos .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 10% 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22*4 

Choice  Royals,  50  lbs . 18J4 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . o8$4 

Gold  Medal,  loose,  25  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbs . o8J4 

“  cleaned,  30  lbs.  bulk . 08  J4 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Fancy  yellows,  25  lbs . 14% 

Extra  choice  Muir’s,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 
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PRUNES. 

Boxes. 

Extra 

Fancy 

Cal. 

Fancy 

Cal. 

20-  30,  25  lbs . 

30-  40, 25  “ . 

.  .io}4 

.10 

40-  50, 25  “ . 

40-  50,  50  “ . 

.  .0954 

.09 

50-  60,25  “ . 

50-  60,  50  “ . 

.  .08)4 

.08 

60-  70,  25  “  . 

60-  70,  50  “ . 

.  -ofA 

•07  x 

70-  80,  25  “ . 

70-  80,  50  “ . 

.  .06 

80-  90,  50  “ . 

.  -0554 

.05  54 

90-100,  25  “ . 

..  -°5'A 

90-100,  50  “ . 

.  .05 

.03% 

IOO— 120,  50  **  . 

Raisins— 

.  .04 

3 

« 


o  ° 

Q  1 

S  £ 


Muscatels,  4  crown,  50  lb . 

“  3  *'  5°  lb . ... 

“  2  ”  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs.. 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Ensign,  fancy,  36  is . . . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

”  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  a  dozen. . 

“  25-  “  x  “  . 

“  15-  and  25-cent  size,  assorted. 

Graln-O — 

Case  No.  4  1  doz.  rB-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5, 1  doz.  a5-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  >  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  a  doz.  “ 


.12M 

•  "X 

•  17 

.16K 

•  ziJi 

^X 


a.  70 
a  .25 
a. 50 


a. 30 
a. 05 
a-47# 

a.  75 


**x5 


*•*5 
a. 40 


It  isn’t  so  much  a  question  of  “Getting  Along” — the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race —  * 

What  you  want  to  do  is  to 


“Get  Ahead ” 
Your  best  asset  is 


“ENTERPRISE” 


&  ENTERPRISE  I 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 


It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 

BN  MRITING  TO  KEWBRT1SERS  KINDLY  MENTION 


SECF-PRIMING  |3|  TlV/f  D 
and  MEASURING  I  IV 1  * 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ink. 

Arnold'*,  bl»ck,  3031 . per  bottle  .48 

Continental,  red,  1  doz . 3° 

“  black,  3  doz . 25 

Royal,  black,  3  doz . *5 

Staflord,  Commercial,  3032.. . . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  I 

Macbeth,  Pearl  Top .  3.84 

Acme,  Victor  Top .  3.60 

Pure  Flint,  Luster  Top .  3.00 

Crystal,  Crimp  Top .  a .  zo 

No.  o.  Tubular  Lantern  Globes . . . 

Cold  Blast . .  34  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  dec.,  107,  " 

No.  0. 

Banner  Burners. . 45 

No  charge  for  packages. 

Oil  Cans— 

l-gallon.  Glass . per  doz 

Galvanized .  “ 

Lenox,  Spout .  “ 

“  Spigot .  “ 

Colombia .  ‘  * 

Banner .  “ 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


4.60 
4.20 

3.60 
a.  70 

.5  doz. 


•90 
No.  1 


•55 


5- 
5- 
5- 
5- 
5- 
5- 

Lantems — 

No.  o,  Standard. . . . per  doz. 

No.  o.  Dash .  " 

Cold  Blast .  “ 


6  doz. 
No.i. 

5:iS 

4.20 

3-3° 

2.75 

lil'  2. 

.85 

1. 00 
.  No.  2 
•75 


2.25 
s.zo 
5.00 
5 -So 
7.00 
8.00 
10.00 
12.00 

4.75 
v.  80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz-  .5*54 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0534 

“  “  25  lb.  boxes,  34  lb .  “  .06J4 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 05% 


LYE  AND  POTASH. 


Banner,  4  doz. . 

Babbitt’s  Potash,  4  doz . 

.per  case  3. 60 
•  “  3-3° 

“  2.24 

Red  Seal,  2  doz . 

1 

1.95 

“  4  doz . 

U 

3-85 

Popular,  4  doz . 

II 

2-45 

MATCHES. 

Per  gro. 

Swift  ft  Courtney's,  zoo's,  i-gross  case.. 
“  40o's,  z  “ 

“  5oo’s,  1 

Blue  Hen,  zoo's,  1 

“  500’s,  1 


1.75-Z.90 
3.50-3.70 
.  3-75-4-O0 

M ...  Z.50-Z.60 

.....  4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  65’s . 41 

“  zoo's,  s-gross  in  cue . 9254 

"  500's . «...  3.9s 

Vulcan  Safety,  65s,  No.  z . 55 

“  65s,  No.  2 . 50 

Columbia  Safety,  no.  2,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

“  zoo's,  s-gross  cases .  .90 

“  No.  Z5,  gross  cases .  z.20 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-50-3-75 

Searchlight,  500'*. .  4.25-4.50 

Press,  200's. . Z.80-Z.90 

“  5do’s .  4  50-4  75 

America,  zoo's .  Z.30-Z.33 

American  Paraffine,  500’s, ex.  qual .  4.15 

Telegraph,  blue  head,  s-gross  cases . 60 

Our  Darling,  z  gross,  No.  3,  z,ooo .  5.50 

Our  Darling,  34  gross,  No.  4,  z,ooo .  2.75 

Superba,  zooos,  z  gross  to  case .  5  00 

Red  Skin,  500s,  z  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  z  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  t  gross  to  case .  z  30 

Blue  Ribbon,  265s,  5  gross  to  case .  z  00 

Blue  Ribbon,  265s,  z  gross  to  case .  z  05 

Astral,  1 50s,  5  gross  to  case . . 85 

Astral,  Z50S,  z  gross  to  case . . . 90 

Planet,  zoos,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .  08  V. 

z8, 37  and  68-lb.  buckers,  "  “  .09 

zo-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  "  6  “  "  .  “  3.65 

S-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8, 37  and  68-lb.  belts.,  XXX,  SuperIor..per  lb.  .  23 
5-lb.  gl.  jars,  6  In  case, XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmonnt . per  lb.  .0754 

z8, 37  and  68-lb.  buckets,  “  “  .08 

Wm.  J.  Troth  : — 

Barrels  and  half  barrels.  Famous . per  lb  .08% 

18, 37  and  60-lb.  buckets,  “  “  .09 

zo-lo.  buckets,  6  in  crate,  "  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .23 
5-lb.  glass  jars,  6  in  case, XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07^ 

z8, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  34  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  kits. .per  lb.  .05 

Crescent,  bbls.,  34  bbls.  and  30-lb.  kits  “  .04% 

Schimmel’s,  30-lb.  Kits,  bbls.,  34  bbls...per  lb.  .0754 

“  z8  and  37  Id.  Kanakins .  “  .08 

"  zo-lb.  Kktis  ,  6  to  crate. ..per  doz.  9 .80 

“  5-lb.  “  “  “  5-3° 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .0534 

Southwark,  30-lb.  palls,  bbls.,  34  bbls.  “  -0434 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.25 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  zo,  wooden  pails . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 0934 

Celebrated — heedless. 

Barrels,  Halves,  Quarters . per  lb.  .0834 

Wooden  Pails,  18,  37  and  68  lbs .  ‘  .0934 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross .  zr.oo 

Keystone — 

Barrels,  Halves,  Quarter! . per  lb.  .07% 

W/wtim  PMIs  *8  and  eH  its.,..,,.,,  “  -o2)4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  z5«test .  “  .2234 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Per  Do*. 

Theodore  Marquet,  Mammoth,  64  oz .  25.50 

“  Extra,  64  oz .  23  -50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  34  pints .  3.25 

“  Extra,  34  pints .  3.00 

Fourees,  29  oz.,  fluted  bottle .  4.75 

De  Lucques,  zo  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  z.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas.zooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.25 

California,  quart  bottles .  6. 50 

California,  individuals .  z.50 
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OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  z  doz .  4.90 

“  “  pts.,  ado* 2.90 

“  “  34-pts.,adoz.  1.90 

Rae's,  Lucca,  litre  bottles,  z  doz .  xz.50 

25-ox.  bottles,  1  doz .  8.75 

Finest  Sublime,  qts.,  z  doz .  6 . 50 

“  "  pts.,  s doz .  7.50 

“  “  )4-pts.,  a  doz._  4.75 

««  8-ox.  flasks,  a>4 

doz .  7.50 

11  11  is-ox.  flasks, 

234  doz .  9.00 

"  Snbllme,  S-oz.  flasks,  a)4  doz...  6.50 

"  "  xa-oz.  “  s)4  doz...  8.00 

Rae's.  Finest  Sublime,  1  gal.,  zo  Incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal  ,,z  or  a  In  case  ,per  gl .  2 . 30 
“  “  z  qt.,  40  to  case,  •'  a. 65 

"  Sublime,  i-qt.  tins,  40  to  case .  s.  35 

“  “  34 -gal.  tins,  20  to  case .  s.ao 

"  “  z-gal.  tins,  zo  to  case .  2  zo 

“  11  5-gal.  tins,  z  or  a  to  case .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  434  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

2  2  z8  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  20  00 

20  z  gal.  cans, case .  as. 00 

20  34  gal.  cans,  case .  22.00 

4°  34  gal-  cans,  case .  23.00 

80  34  gal  .  cans,  case .  25  .00 

Bulk  at  $20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case .  7.2; 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case . . .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  z  z  .oe 

3t  gallon  tin, 8  tins  to  case .  22.10 

32  oz.  tin,  25  tins  to  case . . .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sozzs  Co. 

Quarts,  Cal.  style,  z  doz.  In  case. ...per  case,  8.50 

Pints,  “  a  “  “  „...  “  9.00 

34  Pints.  ••  s  «  “  _  “  4-75 

Oliver’s  Olive  Oil — 

z  dozen  quarts .  6.00 

2  dozen  pints . . .  6.75 

2  dozen  half-pints  .  4. 25 

6  z -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  on  application. 

AMERICAN  OIL. 

Lubon's  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  z6,  2  doz . per  doz.  .95 

Lubon's  No.  32,  z  doz . per  doz.  z.85 

Table  Oil,  No.  6 1 ,  bottles,  2  doz.,  per  doz .  z.oo 
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A  Bottle  of 
Health  and 
Cleanliness 


,  The  Sulpho-Napthol  C? 

BOSTON. MASS 
U.S.A. 


Every  customer  to  whom  you 
sell  Sulpho-Napthol  will  bless 
you.  It  is  the  most  wonderfully 
effective  cleanser  and  purifier  ever 
used  in  the  home. 

Mixed  with  water,  as  per  direc¬ 
tions  in  booklet  in  each  package, 
and  used  in  sinks,  toilets,  closets 
and  cellars,  a  perfect  sanitary 
cleanliness  is  the  result. 

It  drives  away  roaches  and  other  vermin,  and  a  gen¬ 
eral  air  of  purity  pervades  the  air  of  the  homes  in 
which  it  is  used. 

Universal  Coupons  packed  in  every  case  as  an  induce¬ 
ment  for  the  retailer  to  make  its  unprecedented  value 
known  to  their  customers. 

The  Sulpho-Napthol  Company 

BOSTON,  MASSACHUSETTS 


GROCERY  WORLD 


45 


-41- 

paper. 

WRAPPING. 

anila,  15  x  20,  foil . per  ream  .  36 

11  24  x  36,  foil,  20  lbs .  “  *7° 

“  18  x  24,  full,  10  lbs .  ‘  -yiVi 

“  Special,  15  x  20,  61bs_ .  “  .1814 

anilla.  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream  .11 

**  Roll ,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

oil,  White,  light  weight,  9,  ra,  15, 18, 

20  or  24  Inches  wide .  "  .03J4 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  o  3 1 3 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03J4 

'bite  Tea  Paper,  12  x  16,  reg . per  package  .14 

'a*  Butter  Paper . Per  package  ,n 

archment  Butter  Paper  9  X 12...  “  -4° 

PAPER  BAGS.— Manila. 
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•35 

•  78 

•37 

•43 

•55 

I . 

.  -71 

.45 

•  49 

•  55 

•73 

2 . 

.  .89 

•S3 

•97 

.61 

.71 

•93 

3 . 

.  1.09 

•  65 

1.25 

■  75 

.89 

1. 15 

4 . 

.  IIS 

.77 

1-39 

•87 

I  05 

1-33 

s . 

.  I -45 

91 

x  .07 

1 .21 

i-55 

6 . 

.  i-73 

1  °3 

1  95 

* -23 

1. 41 

I. 8l 

8 . 

,  2.09 

1.19 

2.29 

1-49 

1.68 

2 .19 

0 . 

.  **27 

1  37 

2.  55 

I  65 

1.83 

2.41 

2 . 

.  2-69 

3. 11 

2.89 

4 . 

.  3-37 

3-97 

3-75 

6 . 

.  3  87 

4-41 

4.01 

0 . 

.  4  19 

4-79 

4-55 

5 . 

.  4-83 

5-4i 

5  05 

Price  per 

x.ooo  and  not  less  than 

500  lots. 

z!4-lb.  Plain  Flour  Sacks . 

.per  M 

4.00 

5-lb. 

<1 

<< 

. . 

. 

5-75 

3-lb. 

*1 

(i 

XX  25 

PICKLED  MEATS  AND  FISH. 

amb's  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  44  quarts .  ** 

“  IO-CZ.  jars... .  “ 

“  10-lb.  pails . per  pail 

.’ripe,  10-lb.  palls . per  pail 

"  5-gal.  kegs . per  keg 

‘ig’s  Feet,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Mckled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  “  “ 

“  Ox  Heart,  “  “ 

“  Pig’s  Feet,  »  “ 


5-75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2 .25 
1 .10 
1. 10 
1. 10 
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Russian  Sardines . . . ...per  keg 

“  5-lb.  pails  . per  pail 

“  10-lb.  “  .  “ 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  as  lbs . 

Loose,  barrels,  30  lbs . 


•75 

•50 

1 .00 


.18** 

.18 


POPPING  CORN. 

Brad's  * '  Tip-Top  "  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4-o° 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4  00 

I-X-L,  40  is .  2.75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 90 

Medium,  2  doz .  x.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  ja»s,  3  doz . 92^ 

PICKLES. 

Barrels,  45  gal.,  1200s . . .  1®  •  75 

io-gallon  kegs,  700s . . .  2.75 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2  90 

Sweet  Pickles,  700s,  5  gal .  “  3.  *5 

Sweet  Pickles,  i,ooosy  5  gal .  “  3.90 

Sweet  Pickles,  2,000s,  5  gal .  “  4-75 

Chow-Chow,  No.  i,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . 1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  01.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  02.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  22  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  3a  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  3a  oz..  octagon,  quart...  a. 35 
Sweet  Gherkins  or  Sweet  Mixed,  3a  oz., 

octagon .  *-35 

Crosse  &  Blackwell's: — 

Chow-Chow ... 

Qts. 

Casks, 

4  doz. 

5-75 


Octagonal  Style. 

'-Pts. 


Gherkins. 

Mixed  Pickles 
Cauliflower,  ... 

Piccalilli . 

Walnuts . 

Onions .  5  9° 

Chow-Chow,  quarts,  stone. 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  z  doz.  i  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  i  Gal. 
2.25  5.50  4.70  S.35  7.20 


Pts.  Pts.  % 

Casks.  Casks.  Casks. 

5  dox.  4  doz.  6  doz. 
3.25  3.50  2.10 

Smaller  Quantities. 

3.35  3.60  2.25 

.  5-5° 
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5  Gal. 
Kit. 


Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.20  2.30  5.50 

Melon,  Cucumber,  Bur,  Pepper— Mango — 
Glass,  per  case  ot — 


10  to  45  Gals. 
Per  Gal. 

1 .00 


2  doz,  2  doz, 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  2  Gal, 
Kit.  Kit. 

z.70  3.30 


1  doz. 
Qts. 
6.00 


1  doz. 
K  Gal. 
11. 00 


H  doz. 
x  Gal. 
10.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


Per  gal. 
.16 
•  IS 
.12 
.IS 

.14 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Extra  old,  bbls . 

“  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 20 

Crown  Brand  PureCider  Vinegar, qts., p. doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  "  45  "  . °9 

«*  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  2 .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 13% 

“  14-16  lbs . 12& 

“  10-12  lbs . >3% 

Picnics,  6-8  lbs . °95i 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . 14  5a 

“  boneless . 15  54 

S.  P.  Bellies,  14-15  lbs . n}4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongnes,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  Ji-cent  extra;  Covered  Shoulders, 
Pirnlcs  and  Bacon,  54-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 16 

“  large . 15 

“  medium . 15 

“  small . 15 

Breakfast  Bacon . 15 

boneless . 17 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beel  “  10 

Boiled  Hams .  .25 

BeefTongues . per  doz.  11. 00-12. 00 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . 

Premium  Drand  Hams,  16  lb . 

Premium  brand  Hams,  18  lb . 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams, skinned, fatless 

Premium  brand  Bacon . 

Premium  brand  Dried  Beef,  insides . 

Premium  brand  BeefTongues,  shortcut . 

Winchester  brand  skinned  Hams,  all  aver.... 


.1554 

•  *5 

•14 
.14 
.14 
.15 
.25 
.  2  x 
.20 

•17 

•  14 


Winchester  brand  Picnics . 09% 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palls.  60  lbs . 

5  ,4  “  . 

3  14  "  . 


O  V 


95* 

10 

10  'A 


IC& 

1  °5* 
nK 

. 

_ iiJ4iio& 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . n)4 

“  “  tubs . 11% 

“  “  3, 5  and  10-lb.  cans,  .12K 

Swift  &  Co. — 

Premium  brand,  tierces . iiJ4 

Silver  Leaf  brand,  tierces . 10% 

Jewel,  compound,  tierces . og% 

Cotosuet  tierces . 09)* 

DRESSED  MEATS. 

City  Dressed  Beel—  Per  lh 

Choice,  native . 09J4-.1  °54 

Common  to  fair,  native . .  .07  - .  c  8 

Western  Dressed  Beel — 

Choice,  native  cattle . 09)4-. 10% 

Common  to  fair  “  . 07  -.09 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  -.11 

Dressed  Hogs— 

Pigs .  -,C9*4 

Hogs,  heavy .  -.09J4 

“  180  lbs .  -.0954 

“  160  lbs..... .  ~.°9/4 

“  140  lbs .  --09)4 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .iz 

Lamb,  Western,  culls .  .09 

Sheep,  choice .  .09)4 

“  medium .  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 7S-1  • 00 


You  May  Think  You  Can’t  Afford  an 
Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 

A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars  ?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 


F.  A.  HENRY,  Sales  Manager 


Rapid  Motor  Vehicle  Company  MICHIGAN 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  HEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURKRS  O  Ff  HON  KY-CLJ  R  E  BRAND 

Beef,  Beef  Tongues,  Vjr  A  ^  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JLl  4m  IV1  LARD  a  Specialty 
BOILED  MAMS  A  INI)  BEEF  TONGUES 

SUPERIOR  AND  FAIRM0UN1  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 
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Calf  H  cads .  scalded . .  ■  so-  •  75 

Sweetbreads,  veal . per  pair  .60-.90 

“  beef . per  dor.  1.00 

Calf  Livers . . . per  lb.  .20-. 25 

Beef  Kidneys . per  dox.  1.00 

Beef  Livers .  .05 

Ox  Tails . per  dox,  50- . 65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef . . .  .10 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  city . _ .  .13 

“  “  western .  .13 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VKXSU  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H . 16  -.17 

'•  Y.  T . r6  -.17 

Old  hens  and  toms . 16  -.17 

Common  to  Good . n  -.1 2 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  -.27 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 24  -.27 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fawcy . 24  -.27 

Western,  4  to  4)6  lbs.  to  pair,  fancy  ..  .18  -.20 

"  3  to  3)4  lbs.  to  pair,  fancy  ...  .rs  -.17 

“  fair  to  good . 24  -.15 

Fowls — 

Western,  fancy . 24  -.15 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good. . 13  -.17 

Old  cocks . 10  -.ir 

Western  capons,  fancy,  frozen . 

"  “  small,  frozen . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  1 %  to  a  lbs . 24  -.15 

Large  Springers . 15  -.16 

Fowls . .14  -.15 

Roosters . xo  -.11 

Ducks . 22  13 

POULTRY  SEASONING. 

bell'sSpiced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  "  .  “  .85 

Large  or  No.  2,  z  “  .  "  1.40 

2- lb.  caas,  2  doz.  In  case . per  case  4 .00 

a-lb.  “  H  “  “  3-75 

3- lb.  «  %  “  “  5.40 

5-lb.  “  %  "  “  8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 

Extra  Quality  Long  Cut,  25  gals.,  kegs . 

Compass,  No.  3,  cans,  2  doz . 


7  15 
2.60 
.82)4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  )4  lb. .per  doz. 

No.  2,  round  conical,  with  key,  2  doz.  " 

No.  2,  “  2  "  " 

No.  3,  "  **  %  “  “ 

No.  4,  “  “  %  ••  “ 

P.  P.  Sauce,  s  doz..  No.  2 .  “ 

Mmore’i  Genuine  English  Plum  Pudding- 
Seedless  : — 


2 .00 
*•35 
4-»5 

6.50 
8.  50 

2.50 


Individual,  per  case  or  2  doz . 

2-lb.  cans,  “ 

2  ••  . 

.  a  *5 

2-lb.  “ 

2  “  . 

.  4  00 

3- lb.  “ 

4- lb.  «  « 

8  « 

.  3*5 

.  3-85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Fellies —  Per  doz 

No.  2,  stone  crocks . 

No- 33,  jars .  2.05 

No.  5,  toy  pails .  2.85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  20,  tum¬ 
blers . 95 

Schimmel’s,  No.  to,  tumblers . 90 

National,  No.  ro,  tumblers . 77 )4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails .  . *3% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06)4 

Southwark,  4)4-lb.  toy  pails,  %  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks .  2  .;o 

Apple,  No.  32,  jars .  2.05 

Apple,  Southwark,  No.  3,  tins .  2.05 

Apple,  No.  5,  toy  pails .  2.85 

Apple,  30-lb.  pails . per  pail  2 .20 

Apple,  20-lb.  crocks . per  lb.  -07)4 

Apple,  Schimmel's,  30-lb.  palls . perlb.  .06 

Prune,  30-lb.  pails . per  lb.  .07)4 

Jams—  Per  doz. 

Schimmel's,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  26,  jars .  x.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  2.82)4 

Schimmel’s,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

2-lb.  tumblers .  4.00 

M-lb.  “  .  i.25 
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Curtice  Bros.  Preserves—  Per  Dol 

Cherries,  jars . 4.85 

Strawberries,  “  .  4.60 

Raspberries,  "  . .  4.60 

Apricots.  “  peeled .  4.85 

Pineapple,  “  .  4.60 


DRUGS. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  r-lb.,  24-lb.  per  ca.  2 .40 
“  “  X-ib.,  “  2.60 

“  "  “  )4-lb„  “  “  2.80 

Anker's  Beef  Capsules .  j,0o 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  <*  l0g 

Butter  Color,  W.  &  R . . . per  doz.  2.00 

Bluestone,  bulk . perlb.  .09 

Copperas . perlb  or)4 

Camphor,  gum,  2-oz.  blocks .  •  2.40 

“  Flakes,  bbls .  •'  .02)4 

“  “  less  quantity .  “  .o2?4 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02)4 

Castoria,  Fletcher’s . per  doz.  2 . 80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  ,  ,x 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .01)4 

“  Bee  Brand,  )4-*b.  carton,  per  doz.  .30 
56-lb.  “  “  .40 


-48- 

Glauber  Salts. . perlb.  .01 

Glue .  “  .11 

Goff’s  Cough  Syrup,  25c.  size . per  doz.  2.71 

Goff's  Herb  Bitters,  25c.  size .  “  t.71 

Goff 's  Oil  Liniment,  25c.  size . .  “  z.71 

Goff's  Sarsaparilla,  50c.  size . per  doz.  3.51 

Goff’s  Worm  Syrup,  25c.  size .  “  z.ai 

Goff's  Horse  and  Cattle  Pwd.,  25c.  size  “  2.21 

Goff's  Dyspepsia  Tablets,  10c.  size...  “  .7; 

Gum  Arabic . perlb.  .5 

Haarlem  Oil . per  doz.  .3; 

Licorice,  P. &S.,  5c.  stick,  Imported..  “  .31 

“  M.  &  R,.  5-lb.  oozes. . perlb.  .s 

‘  “  Lozenges.  5-lb.  boxes,  “  .2 

“  Y.&S.,  “  5-lb.  glass  front,  " 

“  s-lb.bx.,4’s,6’s,  8's,  22’s,  x6's,  “  .2. 

“  Root . ....  “  .2 

Putty,  25-lb.  cans . per  200  lbs.  2 .6 

“  50-lb.  cans .  “  2.5: 

Petroleum  Jelly,  screw  top,  5-c.  size...  "  .3 

“  **  lo.c.  “  ...  •«  .7; 

Paris  Green,  100-125-lb.  kegs . per  lb.  a 

“  X-lb.  packages . ....  “  .3 

“  )4-lb.  "  .  “  .3 

“  2-lb.  «  . .  «  .3 

Jamaica  Ginger,  Hires’,  flasks . per  doz.  .9 

Sewing  Machine  Oil,  3  oz .  "  3 

Rosin . perlb.  .0. 

Saltpetre,  crystal,  barrels,  about  330  lbs.  “  .o; 

“  granulated,  kegs,  ‘  zoo  '  “  .0; 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  too  lbs.  2.4 

“  roo-lb.  baga .  2.2; 

"  less  quantity . o. 

Squills,  Syrup,  2  02 . per  doz.  .3. 

Syrup  of  Figs . per  doz.  2. O' 

Venetian  Red . perlb.  .0. 

Whiting  . .  “  .0. 

2  OZ.  2  0 

Glycerine . per  doz.  .37  .6 

Laudanum .  *  .45  .8; 

Paregoric. .  “  .35  .6 

Peppermint. . perdoi.  .40  .5: 

Sweet  Spirits  Nitre .  “  .40  .71 

Sweet  OU. . per  doz.  ,30  .41 

Turpentine .  *•  .36  .4 

Husband' s  Magnesia . per  doz.  2.8: 

Bull’s  Gough  Syrup .  “  2 . 91 

Roach  Powder,  Omega,  4-oz.  cans . 81 

"  “  . . per  gross  9.01 

Per  Doz.  Per  Grc 

Roachsault,  large . 4.00  45. 00 

“  medium .  2.00  22.50 

"  small . 80  9.00 

Iron  Glue,  McCormick  &  Co’s : — 

No  5 . 4‘ 

No.  10 . 7 

Tube  V . # 

McCormick  &  Co.,  Bee  Brand —  Per  d 

Insect  Powder . 8< 

Root  Beer . 8< 

Talcum  Powder . 8c 

Triangular  Quinine . 8< 

Quinine  Capsules . 7. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  g 
Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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i«c.  size.  25c.  size. 


2.00 
2.00 
2 .00 
2.00 
2.00 
2.00 


Reliable  Brand — 

Jastoria,  Dr.  Pitcher 

Castor  Oil,  tasteless . 80 

‘  Death-to-Pain . 80 

Diarrhoea  Cure . 80 

Vermifuge . 8* 

Clough  Cure . -8o 

T.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  doz. 

kbsorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9  00 

tfoung's  Kidney  and  Nerve  Powders .  2.00 

Tarolenm,  small  can.. . .  6.00 

Taroleum,  large  can .  z6.oo 

Young’s  Fattening  and  Condition  Drops .  4 .00 

Young's  Colic  and  Indigestion  Cure .  4 . 00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

SF.  O.  B.  Springfield. 

DRUGGISTS’  SUNDRIES. 

phate,  Horsford’s . per  doz. 

ith  Brick,  box  25  bricks . per  box 

iallngWax.M .  *• 

Iver  Sand... . per  bbl. 

ur,  pints.... . per  doz. 

;  '  quarts .  “ 

gallons . each 

‘  54  barrels .  “ 

{  “  barrels .  “ 

cCormtck  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-Ib.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size... 

McCord’s  Magic  Medicine,  25c.  size .  2 .00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  25c.  size  2 .00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  care  Headache  Powders,  iec.  size...  .80 


4:& 

•03 

1.2s 

-75 

z.oo 

.30 

3-5« 

6.00 


3-75 

2.00 


EXTRACTS  AND  ESSENCES 
cCormick  ft  Co.,  Bee  Brand —  Per  doz. 

J Vanilla,  Rose,  Pistachio . roc.  size  .85 

isc.  size 
23c.  size 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size 
15c.  size 
25c.  size 

uer’i  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  dos. 

No.  s,  Vanilla  and  Rose .  “ 

No.  2,  Lemon  and  assorted .  “ 

No.  4,  “  "  .  •• 

No.  4,  Vanlila .  “ 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 


2.00 

2.2s 


.80 

i-75 

2.00 

•45 

.90 

.85 

2.00 

»*5 


-so- 

Bnlk.  Pts.  Qts.  X-GaJ.  Gal. 

XXX  Vanilla- .  z.50  3.00  6.00  12.00 

XX  Vanilla . 1.25  2.30  5.00  10.00 

X  Vanilla .  1.00  2.00  4.00  8.00 

Lemon,  Ginger,  W ln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1. jo  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.2$  4.00  7.30 

Tea .  7.00 

Ext.  Vanlila,  Kitchen  Queen,  No.  2$,  per  doz.  2.00 

“  “  “  “  No.  sX,  ••  .80 

“  «  “  *•  No.  X,  “  .45 

“  Lemon,  “  “  No.  25,  “  1.75 

«  “  «  “  No,  2X,  "  .80 

«  »  '*  “  No.  X,  '•  .45 

Ingersoll’s  Flavoring  Extracts 

High  Grade  Vanilla . per  doz.  1 . 75 

“  Lemon. .  “  1.75 

Select  Vanlila . . “  .75 

“  Lemon .  “  .73 

“  assorted .  “  .75 

“  small  size. . “  .43 

Vanilla . per  gal.  11.00 

Lemon,  1  Oz . per  doz.  .So 

“  20s .  “  1.30 

"  402 . “  3.00 

"  .-per  gal.  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNBBT  AND  TABLETS 

Knight’s  Liquid  Rennet _ _ _ _ per  dos.  1.15 

Blair's  “  “  . . . .  11  1. io 

Hansen’s  Junket  Tablets,  8  dot.,  per  doa.  .73 

Blair’s  Rennet  Tablets,  3  doa.,  per  doa.  .75 

Union  Tablets,  t  doa.,  5c . . .  .45 


CIDER. 

Draught  Cider —  Per  gal. 

Corson’s  Champagne . 18 

*•  Dry  Hard . 18 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.73 
“  “  2  doz.  pints .  4  -25 
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Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 

“  “  a  doz.  pints... 


3-75 

4*a5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

11  boxes,  20  packages . . . 33 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.23 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

'<  “  3-lb.  “  . 06% 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  osM 

Imperial,  fancy  Japan,  i-lb.  pockets . 05X 

“  *'  3-lb.  “  . o  sY* 

Pearl  Head,  5-Ib.  cotton  sacks . 04% 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 0754 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . 05 

Japan — 

Fancy,  100-Ib.  bags . 05K 

Choice,  ioo-lb.  bags . 0554 


SALT. 

WORCESTER  BALT. 

Worcester, bbls.,  contain  320  lbs. .  2.65 

“  “  6obags,  5  lbs.,  11m...  4.00 

“  "  22  “  14  “  ...  3.75 

“  “  30  “  10  "  ...  3.73 

“  “  US  “  sX  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  230  lbs .  2.50 

“  “  ’  5«  “  . 65 

"  '•  “  28  " . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

"  Pretzel,  obis,  contain  280  lbs .  2.40 

“  “  sacks,  180  lbs .  i.SS 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  In  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  s  to  9  bbls.,  3  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 


-is 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  200-lb.  burlaps . 


.40 

•75 

.60 


r&oss  o  g; 

TABLE  S  A  L-T'"V 

f=ui=!e:  a  m  d  ext  r  d  rv 


Family  size,  case  of  4  doz.. . .  3.60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)4 

Durkee’s,  large,  i  doz . per  dos.  4.00 

“  small,  2  doz .  "  2.40 

Schimmel’s.  small,  2  doz . per  doz.  '87 54 

My  Wife’s,  large,  1  doz .  z.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing  ; — 

Pints,  1  doz . perdoe.  2.40 

X  pints,  2  doz .  “  s.40 

Luncheon,  3  doz .  "  _  -9° 

Gallons,  6  jugs  In  crate . per  jug  1 .23 


SAL  SODA. 

Bbls.,  375  lbs . .  too  .6754 

Kegs,  150  lbs . .p«r  J*°  .83 

60-lb.  boxes,  balk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “  7.30 

“  "  middle  "  4.50 

“  "  «mall..  11  s.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  -7754 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  Sauce ; — 

Pints,  1  doz . per  doz.  2.40 

54  pints,  2  doz .  “  1 .40 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  2.40 

54  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


■: — . —  ""  . 

aThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Tell  Your  Customers  They  Needn’t  Be 

Bothered  by  Bugs 


The  famous  Egyptian  Deodorizer  is  put  up  in  little  boxes  con¬ 
taining  a  dozen  cylinders  and  a  little  stand  to  bold  them.  One  of 
these  cylinders  placed  in  the  stand  and  lit  will  diffuse  a  most  delightful 
fragrance  throughout  a  house,  driving  away  mosquitoes,  flies,  moths  and 
other  insects,  making  the  atmosphere  livgienically  pure  and  sanitary. 
Make  a  pyramid  of  a  case  of  Egyptian  Deodorizers,  light  one,  and  every  customer  you  have  will  buy. 
Universal  coupons  packed  in  every  case  for  the  dealer. 


PAUL  MANUFACTURING  CO. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION 


BOSTON,  MASS. 
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Canary  ,bush. 6o-lb  3.25 

Caraway . og 

Celery . so 

Coriander, bleached  ,05 

Flax. . 

Hemp,  bush. 4olbs.  1.60 


SEEDS. 

Mustard,  Brown.. 
Mustard,  Yellow 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunnower,  per  lb. 


.07  54 

.06 

•°S54 

.10 

•0554 


SODA. 

Bt-Carb.,  ken . per  keg 

“  bmk,  »5-lb.  boxes . per  lb. 

••  Babbitt's,  M'«,  »S-lb.  boxee...  “ 

Arm  ft  Hammor  bd.,  V’s,  36  lb*.... . per  lb. 

“  “  “  lbs.,  36  “  .  “ 

“  »  "  «,)4,361bi... . .  " 

Saleratus,  Babbitt’s  bd.,  Ji’s,  2S-lb.  bxa.  “ 


i  .So 
.02^4 
■oiH 
•  °5% 

•04% 
■  0554 
•04% 


SOFT  DRINKS.  p.rdos. 

RootBeer  Extract,  Hires’,  1  dor .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 8754 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87)4 

W elchs  Grape  Julco,  case  quarts,  1  dor .  4.50 

“  "  “  pints,  2  dor . 4.75 

“  •'  "  54-plnts,  3  dor .  4.15 

“  *■  “  3-ounce,  8  dor .  6.00 

“  "  "  J4-gallons,  1  dor....  8.00 

"  “  “  gallons,  6  gal .  7.50 

s  per  cent,  discount  on  s  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz.......  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz . .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klecnatub,  J4  gross .  2.50 

Mon  Ami,  10-ccnt  size . 54  gross  2.50 

Electro  Silicon,  1  doz . per  dor.  .72 

Putr  Liquid,  large,  3  dor . per  gross,  16.50 

Puts  Liquid,  large,  3  dor . per  dor.  1.45 

Pntz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putr  Paste,  large . per  dor.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dor.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solarlne  Bar  Polish— 

No.  13,  t-lb.  pastoboard  boxes,  3  dor.  In 
case.  50  lbs . per  gross  18  00 


SOAP — Laundry. 


Acme . too 

Acorn . »ao 

Ark . too 

American .  7* 

Bee . too 

Best,  Babbitt . too 

Babbitt's  New  York  City .  60 

Benzine-ated . >00 

Big  Master . too 

Brown .  bo 

Borax,  Dreydoppel .  4° 

“  Pearl,  Young  ft  Co .  4° 

Day  &  Frick,  Novelty .  40 

Handsome .  69 

Eavenson,  large . >00 

“  small . . . 100 

Klrkman's . ioo 

Red  Seal . ioo 

Swift’s . 100 

Circus . 100 

Cotton  Oil . xoo 

Coal  Oil  Johnny . xoo 

Cygnet . xoo 

Dobbins'  Electric . xoo 

Dewey . xoo 

Fairy . xoo 

Fels-Naptha. . xoo 

Five-case  lots  freight  prepaid . ioo 

German  Family . ioo 

Good  Morning  . xoo 

Glycerine  Tar . ioo 

Gloss . xoo 

Grand  Pa’a .  5° 

**  xoo 

Ivory . xoo 

“  IOO 

Lenox . ioo 

Life  Buoy .  50 

“  xoo 

Lautz's  Naphtha . . . xoo 

Magic  Cleaner . xoo 

Marseilles,  laundry  size . xoo 

'*  5-cent  size . xoo 

“  toilet  size . 100 

Mayer's . xoo 

“  50 

Miller's  Naptha . xoo 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . xoo 

Octaeou . xoo 

Old  Mill . xoo 

Ozone . 100 


Less 

than 
Bars.  5  bxs. 

3.40 

2.70 
1.7254 
>.80 

385 
3*7° 

2  *95 
4.io 
4-25 

2.40 
2 .60 
•  .So 
2.80 


3.t° 

4-75 

3-75 

3.80 
4 .00 
4.00 

3-5° 

5.80 

3- 50 
4  00 

4- *S 
2.15 
4.00 
4.00 


95 

3» 

75 

75 

S» 

15 

So 


00 

00 

50 


2 .00 
4.00 
4 .00 
3.00 
6.00 
4.00 
4.00 
3.80 
j  .90 
75 
75 
00 
90 
30 
75 
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Oleine,  Conway's .  60 

“  Golden .  60 

“  Eavenson' s .  60 

44  Hamilton's . 4 .  60 

“  Kirk's .  6c 

41  Philadelphia,  x  lb .  60 

44  44  14  oz .  60 

“  Pennsylvania .  60 

“  Procter  &  Gamble . 60 

“  Young's  Best . 60 

Pride,  Swift’s . xoo 

Polo . xto 

Quaker  City,  boxes . ...100 

44  tubs . 150 

Sunlight,  oval . xoo 

44  twin  bars . xoo 

Santa  Claus.* . xoo 

Saratoga . 120 

Star . xoo 

Sunny  Monday . 100 

White  Clond . xoo 

Wool  Soap,  large . , . xoo 

Wool  Soap,  small . 100 


2.90 

2- 55 
*.50 
2.50 
2.30 
2 .90 
2.65 
*.75 
3.00 
2  80 

3- 75 

2- 45 
2.90 
4  50 

3- 85 
3-95 
3-xo 
2.70 

3*5° 

4.00 

3.85 

6.75 

4.00 


TOILET  SOAP3. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 


6.40 
.60 

4.05 

■13% 

.70 

4.40 

4-5° 

45 


Hearts  and  Flowers . gross  10.25 


Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . l..lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  54  gross . gross 

Witch  Hazel,  Swift’s . gross 


8.10 
2. 65 


.09 

•  40 
1  *75 
3-25 
4.05 


SCOURING  SOAP. 


Day  &  Frick’s  flint,  3b  ban . . . 

Young’s,  48  ban . 

Philadelphia  Standard,  60  ban . 

*“  Rand,  26  ban . 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . . .  2.35 

SOAP  POWDBR. 

Pearline,  lbs.,  X -gross  boxes . per  box 

"  6  or.,  100  package*. .  " 

“  8-oz.  packs .  " 


a. 70 
a. 65 
a. 70 
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Soaplne,  7  01.,  100  packa . —  2.3; 

“  it  “  . . .  3.9c 

“  >7  11  36  packs . ...per box  2.4s 

Babbitt's  1776  Powder,  100  6-os .  2.2, 

Flnola,  100  packages .  3.6* 

Gold  Dust,  Falrbank's,  100  12-os.  packages  ...  4.01 
"  "  *4  4-lb.  “  ...  4.51 

Naptha  Borax,  100  packages,  large . .  4.7; 

100  5-cent  package* . . .  3.7' 

Kirkollne,  white,  24  4-lb.  packs .  3.21 

Young’s  Pearl  Borax.  60  i-lb.  package* .  3.61 

Snow  Boy  Washing  Powder,  24  4s .  4.01 

“  “  50  25 .  4.01 

“  "  100  is .  4  01 

Nine  O'clock  Tea,  100  packages  . .  3.1 

I-V  Washing  Tablets.  2  dox._ . ...per  dot.  4 

Swift's  Washing  Powder,  100  is .  3-f 

Swift’s  Washing  Powder,  24  4s .  .  3.S 

SPECIALTIES. 

Anker’s  Boullllon  Capsules . . .  3.0 


■'954 

•  >5 


•23 

•«4 


•32 

•25 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  1854 

Black,  Low  Grade . 14 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade .  16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . .  j3i 

Low  Grade . 24 

Allspice — 

High  Grade . 1254 

Ginger — 

High  Grade . 2554 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 35 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 54  lh. 

54  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

54  lb- 


'354 


.*654 

•»3 


.20 
•'5 
■  '5 


Per  d 


WBliEB  STOKE  FIITIIIES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  ofter  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


“As  Good  as  the  ‘J.  M.’ 
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No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best  || 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.== 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION  "GROCERY  WORLD" 
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Colburn’i  Philadelphia  Mustard,  D.  S.  F. : — 

5  cent  tin*,  *  and  4  do* . per  do*. 

Dime  sl*e,  *  and  4  do* .  “ 

54  lb:  net,  tin*,  *  and  4  do* .  ‘ 

2  *•  *  do* . 

,  “  i  do*. .  “ 

6  lb.  can*,  full  weight . per  lb. 

10  "  “  . .  “ 

Colman’a  Mnitard,  D.  5.  F. 

i-lb.  tin* . do*. 

K-n>a»» . .  ;; 

5<-tb.  turn . 

54-lb.  tin*. . . 

x8-lb.  keg* . 


•  45 
.85 

1. 00 
1. go 
3-7» 
•*3 

.** 


MUSTARD — Prepared.  Per  do*. 

Campbell's,  jar,  2  doz . 8754 

Gulden's,  No.  6,  with  spoon,  a  doz . 95 

Gulden's,  No.  20,  with  spoon,  a  doz . 88 

Gulden's  Mustard  and  Horseradish,  2  doz . 85 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  2  doz . $754 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 9° 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37K 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . 10 

Allspice . . . 06  J4 

I  Clove* . . 

Mace . 48 

Nutmegs,  80’* . .  .*4 

“  no'* . .  .17 

Cinnamon  Bark,  China . 13 

“  Canton. . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

Green  Ginger  Root . o5 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 09% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . . 06J4 

Niagara,  40-lb.,  r-lb.  . . 04% 

Cream,  48-lb.,  r-lb.  “  . . .  3.45 

Klngsford’s,  40-ib.,  x-lb,  "  . . 06 $4 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . 03H 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .03% 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngslord’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . o654 

“  Silver  Gloss,  12  6-lb.  wd.  bxs... „  .07 J4 

Duryea’s,  Superior,  3-lb.  cartons . c6<4 

“  Satin  Gloss,  lb.  package* . 0714 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 07% 

Niagara,  laundry,  50-lb.  bulk . 03 y% 

“  1  lb.  packages,  48  lbs . 04W 

“  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 0554 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  “  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . . . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 


STOVE  POLISH.  Per gro 

Enameline  Paste,  small,  54  gross.. .  4.00 

Enameline  Paste,  large,  54  gross. .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

Klecoc  Paste,  44  gross  boxes .  4.20 

Magic  Paste,  54  gross  boxes .  4 . 75 

Parlor  Pride,  large  size . per  doz.  .8751 

“  “  . per  gross  10.25 

"  small  size . per  do*.  .70 

Climax  Enamel  54  gro . per  gross  9. 40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Snn . per  gro.  5 . 75 

Sun  Paste,  5-cent  size .  “  4.50 

“  10-cent  size .  "  7.20 
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X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  54  gross .  1.25 

Per  box  of  54  gross .  s .  50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  54  gross .  2.15 

Per  box  of  54  gross .  4.50 

Per  gross .  q .  00 


Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

ute  Clotheslines,  90  ft.  to  hank . ...per  do*.  1 .60 

nte  Clotheslines.  10S  ft  to  hank .  “  1.70 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . perpkge.  0454 

Excelsior,  24  packs .  “  .0551 

McAllister,  36  packs .  "  .0554 

Rosenstelns,  rib.  pkgs.,  *  doz . per  lb.  .os54 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Sliver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42)4 

Royal  Glue,  1  doz . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks.  Wooden  Keg,  )4  gross  case, 

assorted,  6,  8.  10's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0654 

6  oz .  “  .07 

8  oz... . . .  “  0754 

10  oz .  “  .of  y~ 

72  OZ .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .eq54 

No.  12,  steel . per  doz.  .  12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.*,  .*5;  No.*,  .23;  No. 3,  .*1 
Cut  Sole  Leather,  out  Into  taps,  6  inches  high  1 . 50 

554  Inches  high . - 1 .48 

5  Inches  high .  1.42 

454  Inches  high .  1.25 

4  Inches  high . 1.18 

354  Inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  ana  Yellow . per  lb.  .30 


ROPE,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  -io54 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .ss 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .23 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  "  .20 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 52 

Fancy,  No.  626 .  50 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . 1 1 

Foundry  Molasses . 1 1 

B.  H.  F.,  Horse  Food  Molasses . 13 


REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid .  35 

Gold  Mine,  in  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


glucose. 


Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars: — 

4  doz.  in  barrel . per  do*.  92J4 

1  “  case .  “  .us 

Karo,  to  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


HENRY  TROEMNERS 

Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 


TROEMNER’S  IS  UNEQUALED 


No.  192  F»  MILL 

\ 


WRITE  FOR  PRICE  LIST 

r  - 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S.  A. 

No.  911  ARCH  STREET 


No.  192  MILL 
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Banner  In  Jan,  compound . per  dot. 

White  Clover,  lnlarr,  compound .  “ 

Purina  Pancake  Syrup,  36  pta .  »“ 

"  "  14  qta .  '* 

“  "  re  tf-gals .  « 

*'  “  6  pda . ....  *• 

Maplocaae,  a  doi.  ej<-lb.  cana . per  caie 


1  00 

•95 

a.aj 

400 

7.00 

n.oo 

3.80 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor.... .  a. 40 

*  “  medium,  dor.  1.40 

"  “  small,  dor . 90 

Vermont  Maple  Syrup,  cal.  tins . per  gal.  r  .se 

"  "  tf-gal.  tins per  dor.  7.75 

Haaen'a  Maple  Syrup,  qt.  bottle* .  “  4.00 

"  “  pt.  bottlea .  “  a. 40 

Towle'r  Log  Cabin  "Camp"  Syrup—  Per  dor. 

Gallon  cans,  6  la  case .  13.50 

Hal/- gallon  cana,  ra  la  caae .  9.15 

Quart  cans,  14  In  case .  4.11)4 

Pint  cans,  14  in  caae .  a .  jo 

Quart  bottles,  11  la  caae .  4.50 

Pint  battles,  34  in  caae .  a 

Jacket  caaa . . . per  gallon 
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No.  WASHBOARDS. 

69,  Good  Enough,  double,  spring  protector.. 

57,  Peerless  double . . . 

to,  Seal  Globe,  double,  swing  protecter . 

61,  Peerless,  double,  spring  protector . 
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CRESCENT  MAPLEINE. 


Per  doc. 


2-OI . .  3.00 

t-ei . 

i4-oz . 

12 -OX . 

G*Il0«2 . 

I -61 . 

OIL  OV  MAPLKINB. 

Per  doz 

2-01 . .  A  HA 

4- ** . 

5- OZ . 

. 

.  «« 

Gallons . 

..each  15.00 

Per  dor 

3*5 
3.85 
3-4° 

„  ,  4-4S 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  bead. .  3.30 

too.  Northern  Queen,  single,  protector .  3.00 

ior,  Tidal  Wave,  single,  protector .  3.03 

n8.  Good  Enough,  single,  protector .  3. 15 

870,  Glass .  3.8s 

Murdock .  3.00 

CelenrCity .  3.30 

raj,  Eagle,  single  wide  head .  1.75 

118,  Anchor,  single  head .  2. as 

130,  Little  Gem,  pail  board .  1.50 


BUCKETS.  Per  dor. 

O.  G.,  a  electric  hoops .  1.75 

O.  G.,  3  electric  hoops .  1.90 

Clear,  s  hoop .  x .  70 

Clear,  j  hoop .  1.80 

Electric  Cedar,  s  hoop .  a .  40 

Electric  Cedar,  3  hoop... .  s.6o 

Pine,  3  galvanized  hoops .  a. so 

Galvanised,  is  quart .  9.,j 

Galvanised,  14  quart . _ .  j.j0 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  1,35 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U.  No.  6,  3  string,  split  handles .  a. 50 

Leader,  No.  6,  3  string  red  handles .  2.40 

Princess,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  a  tie .  1,85 

Toy  Brooms . . 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


*,  Solid  ■ 

3,  Solid  oval .  1.75 

5,  Solid  oval .  2.20 

1,  Wire 

2,  Wire  . . . 

3,  Wire  ends . Vio 

S,  Wire  ends . . . 

Picnic  Plates,  8  Inch . 

Picnic  Plates,  9  inch . . 

Crates  contain  350  each. 


«-55 


1.30 

1.50 


5  gross. 


CLOTHES  PINS. 


Per  bo*. 
..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  ro  sets  fillers . 


.90 

•9S 


FLOWS  ESSENCE 


TO  USE  WITH 


COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  8.  Cardboard  Cans 


FiiOTO'S 

KOEflIG’S 


CHICORY 


IN  ROLLS — 3  and  2*^  to  set 


UAMI3  947 UP  BED] 


Per  dor, 
.  .70 

•  So 
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brushes. 

No.  SCRUB  BRUSHES. 

aa.  White  corner . 

33,  Medium  slae . . 

37,  Large . . . 

00,  white .  . 

Handy  House . ' .  42 


No.  STOVE  BRUSHES.  Per  dor 

10,  Rocker,  curved  end,  wood  handle..., . 95 

*®>  Black  bristle,  curved  end,  wood  handle.....  .90 

10,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  sod,  wood  handle .  2.15 


No.  SHOE  BRUSHES.  Per  dor 

o,  Mexican  fibre  . . go 

4,  Bristle  outside .  , , 

J,  All  bristle .  '  ,  ,, 

11,  All  bristle,  large . .”"  j’s. 

16X,  All  bristle,  extra  value . . . 2!  10 

19,  All  bristle,  spotted  whit* .  3 .  j0 


No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  la.,  White  tampico. . . . 50 

7,  7  in.,  White  tampieo .  ,45 

8,  8  la..  White  tamplco . . 

5.  I  !“•.  Family,  extra  heavy . . 

8,  6  la.,  Family,  extra  heavy . ge 

10,  7  In.,  Family,  extra  heavy. „ . _ .  r.oo 

is,  8  in.,  Family,  oxtra  heavy.. .  x.xj 

6,  5  In.,  A,,  hair  bristle .  !.,< 

8,  6  In.,  A.,  hair  bristle. .  1.50 

10,  7  in..  A.,  hair  bristle. .  1 .85 

12,  8  In.,  A.,  hair  bristle . . .  2.15 

6,  S  Ideal,  all  bristle,  3  row .  1.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  j.05 

8,  Knotted,  all  bristle.  2  row .  2.50 

8,  6  in.,  Royal,  all  wmtc  orlstle .  2.75 


No.  DUST  BRUSHES.  Per  dor 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  x .  15 

ax,  All  hair,  wire  drawn .  2.00 

28,  White,  wire  drawn .  2.80 

1,  7  In.,  All  hair,  flat  end .  i[95 

22,  7  in..  Mixed,  round  end. .  2.00 

nX,  7  In.,  All  hair,  round  end .  2.15 
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TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . ", 

Gold  Rope . . . 

Jolly  Tar  . 

Newsboy . . ’ 

Old  Honesty . " 

Piper  Hcidsick . 

Spear  Head . "" 

Standard  Navy . 

Toddy . 

vinco . 

Town  Talk . 


Per  I 
37 
37 
5* 
39 
39 


SMOKING  TOBACCO. 

Briar  Pipe . 

Duke's  Mixture... . . 

Greenback . . . 

Green  Turtle  . . 

G.  &A.  Nsvy,  3H  ox. . 

Honest . . . . 

Polar  Bear... . 

Ripple . 

Sensation  . 

Wild  Roee . . . . . 

Brown-Holland  Pipe  Tobacco,  s^-lb.  cartons, 
tii-oz.  packages . 


Per  lb 

38 
•39 
.38 
.28 
■33 
■39 
.30 

•39 

•39 

39 

1 .10 
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Pennsylvania  Food  Commissioner  Will 
Not  Generally  Prosecute  Dried  Fruits 

After  a  Conference  With  Wholesale  Trade  He  Agrees  to 
Bring  Two  Test  Cases  and  Wait  for  Decisions  Therein. 
Conference  Reveals  Chance  for  Trouble.  Commissioner 
Says  Important  Protective  Part  of  Law  Is  Unconstitutional. 
Results  of  the  Fight. 


Several  representatives  of  the 
wholesale  grocery  trade  of  Pennsyl¬ 
vania  held  a  conference  last  Satur¬ 
day  afternoon  with  Dairy  and  Food 
.Commissioner  James  Foust,  apro¬ 
pos  of  Rule  ii,  just  issued  by  the 
department,  to  the  effect  that  dried 
fruits  bleached  with  sulphur  would 
be  prosecuted.  The  conference  was 
held  at  Harrisburg,  and  according 
to  those  present  Mr.  Foust’s  evident 
intention  was  or  had  been  to  arrest 
every  dealer  he  could  finll  selling 
sulphured  dried  fruits,  which  means 
every  dealer  who  sells  dried 
fruits  at  all.  At  the  instance 
of  Deputy  Attorney-General  Cun¬ 
ningham,  who  was  called  into 
the  conference,  the  Commis¬ 
sioner  was  persuaded  from 
adopting  that  course,  and  also 
from  bringing  five  cases  which 
he  already  had  under  way. 
He  will  now  bringN  two  cases 
which, will  serve  to  test  the  applica¬ 
tion  and  constitutionality  of  the  act. 

During  the  conference  the  Com¬ 
missioner  made  a  statement  of  in¬ 
tention  which  presages  trouble  for 
the  trade.  He  stated  that  he  had 
been  advised  that  that  portion  of  the 
new  Pennsylvania  State  food  law 
which  forbade  him  from  prosecuting 
goods  which  complied  with  the 
Federal  food  law  and  regulations 
was  unconstitutional,  and  that  he 
therefore  proposed  to  bring  prose¬ 
cutions  under  the  old  drastic  food 
law  of  1895.  This  is  a  very  startling 
attitude  and  will  not  deepen  the 
trade’s  impression  that  Mr.  Foust 
intends  to  give  them  a  square  deal. 

According  to  jobbers  who  were 
present  at  the  conference,  the  Food 
Commissioner  was  not  inclined  to 
concede  the  trade  much  in  the  mat¬ 
ter  of  his  dried  fruit  ruling.  The 
first  demand  made  by  the  trade  was 
that  the  order  should  be  rescinded 
entirely  and  all  attempt  to  interfere 
with  sulphured  dried  fruits  be 
abandoned.  This  on  the  ground  that 
Federal  Food  Inspection  Decision 
No.  76  together  with  the  Food 
Board’s  written  statement  that  no 
prosecution  would  be  brought  even 


against  heavily  sulphured  goods, 
permitted  such  goods  to  be  sold, 
and  under  the  State  act  the  Com¬ 
missioner  could  not  prosecute  them 
for  that  reason.  Mr.  Foust’s 
answer  to  that  was  that  that  part  of 
the  State  law  forbidding  prosecution 
if  in  conformity  with  the  Federal 
law  was  unconstitutional,  and  he 
therefore  proposed  to  prosecute  in 
spite  of  the  provision. 

The  committee  of  jobbers  made 
very  little  headway  until  Deputy 
Attorney-General  Cunningham  was 
called  in.  From  the  beginning  he 
sided  with  the  jobbers,  and  the 
Commissioner  was  induced  to  re¬ 
cede  from  one  position  after  an¬ 
other.  His  attitude  was  that  he 
proposed  to  “execute  the  law,”  and 
that  executing  the  law  meant  im¬ 
mediate  action  against  everybody 
violating  it.  He  was  advised  by  Mr. 
Cunningham  that  the  suggested 
plan  of  making  one  or  two  test  cases 
was  infinitely  fairer  than  general 
prosecution,  particularly  in  view  of 
the  enormity  of  the  industry,  and 
the  large  number  of  men  engaged 
in  it.  The  Commissioner  then  said 
he  had  five  cases  ready  to  bring  and 
he  proposed  to  bring  those  anyway. 
He  was  again  admonished  by  Mr. 
Cunningham  that  five  would  serve 
the  purpose  no  better  than  two. 
Finally  the  Commissioner  decided 
to  bring  only  the  two  cases  and  to 
institute  no  more  until  those  two 
are  decided  If  this  means  decided 
by  the  Supreme  Court,  the  trade  are 
free  for  six  or  nine  months  at  least. 
If  it  means  simply  decided  by  the 
lower  county  court  the  concession 
may  mean  but  a  brief  respite,  as  the 
courts  of  the  interior  counties  put 
through  their  criminal  business  very 
speedily. 

The  two  test  cases  will  be  brought 
in  Blair  and  Clearfield  Counties. 
The  Commissioner  selects  Blair 
probably  because  he  lives  there. 
This  case  was  commenced  almost 
immediately  after  the  conference, 
Charles  Kephardt,  of  Altoona,  being 
the  defendant.  The  charge  was  the 
sale  of  dried  peaches  containing 


sulphurous  acid.  The  Commis¬ 
sioner  agreed  to  base  his  cases  not 
on  the  simple  presence  of  sulphur  in 
the  fruits,  but  upon  the  presence  of 
an  excess  of  35-1,000  of  1  per  cent. 

Both  of  these  actions  will  be 
fought  hard  by  the  associated 
wholesale  grocers  of  the  State. 
The  chance  is  that  the  retail  inter¬ 
ests  will  take  little  if  any  part. 
Leading  attorneys  will  be  engaged, 
probably  those  who  framed  the  sec¬ 
tions  of  the  act  which  the  Com¬ 
missioner  declares  are  unconstitu¬ 
tional. 

One  suggestion  made  by  the  Dep¬ 
uty  Attorney-General  at  the  close 
of  the  conference  will  probably  be 
followed  by  the  jobbers  at  once. 
It  was  that  a  hurry-up  notice  be 
sent  to  the  trade  to  get  the  current 
supply  of  sulphured  fruits  into  con¬ 
sumptive  channels  as  soon  as  possi¬ 
ble,  in  order  to  avoid  trouble  under 
a  possible  adverse  decision. 

Both  the  Wholesale  Grocers’  As¬ 
sociation  of  Pennsylvania,  New 
Jersey  and  Delaware  and  the  Gro¬ 
cers’  and  Importers’  Exchange  will 
be  active  in  the  fight  to  preserve  the 
dried  fruit  industry.  The  various 
members  of  the  latter  organization 
who  are  interested  in  the  dried  fruit 
business  held  a  meeting  at  the  Ex¬ 
change  at  11.45  last  Wednesday. 
Much  discussion  was  had,  but  noth¬ 
ing  definite  done. 

The  Wholesale  Grocers’  Associa¬ 
tion  has  issued  notice  to  its  mem¬ 
bers,  recommending  them  to  guar¬ 
antee  all  retailers  buying  dried 
fruits  ■  against  State  prosecution. 
This  is  really  quite  as  effective  by 
way  of  actual  protection  to  the  re¬ 
tailer  as  a  simple  guarantee  of  con¬ 
formity  with  the  law. 

One  point  which  will  be  insisted 
upon  in  the  defense  of  the  two  test 
cases  above  referred  to  is  that  in 
order  to  decide  how  much  sulphur 
is  present  in  dried  fruit,  analysis 
should  be  made  not  upon  a  sample 
as  sold,  but  upon  a  sample  which 
has  been  soaked  and  cooked,  as 
both  of  the  latter  processes  elimi¬ 
nate  much  of  the  sulphur. 


Cheese  at  Almost  Unprece¬ 
dented  Price. 


Market  3  to  4  Cents  Above  Normal. 
Higher  Prices  Expected  Later.  Scarc¬ 
ity  of  Milk,  Induced  by  High  Feed,  the 
Cause. 

Cheese  has  during  the  week  fol¬ 
lowed  the  advancing  market  in 
other  dairy  products,  and  at  the 
present  writing  rules  at  a  price 


higher  than  for  many  years.  At 
the  present  writing  the  market  for 
New  York  State  full  cream  cheese 
ranges  from  15  to  15J4  cents  in  a 
large  way.  A  normal  price  at  this 
season  is  11  to  12  cents.  Pennsyl¬ 
vania  cheese,  which  usually  rules 
about  J4  cent  below  the  New  York- 
State  market,  is  now  practically 
worth  the  same. 

As  has  been  several  times  ex¬ 
plained,  the  cause  of  these  ex¬ 
tremely  high  prices  of  cheese  is  the 
scarcity  of  milk  and  the  competitive 
demand  for  it  from  other  manu¬ 
facturing  sources.  There  are 
prophecies  that  the  market  will 
eventually  go  to  17  to  18  cents  dur¬ 
ing  the  present  season,  but  there 
seems  to  be  no  reason  to  expect 
these  prices  in  the  near  future.  The 
make  of  cheese  is  small. 

To  give  one  idea  of  the  reason 
why  milk  is  so  scarce,  the  present 
prices  of  feed,  as  compared  with 
the  prices  prevailing  January  1, 
1907,  are  illuminating.  A  certain 
standard  grade  of  feed  which  ruled 
on  the  first  of  the  year  at  $22.60  per 
ton  to-day  commands  $34.60.  An¬ 
other  has  advanced  in  the  same  time 
from  $20.10  to  $32.10.  This  makes 
the  keeping  of  cows  very  expensive 
and  has  unquestionably  caused 
many  farmers  to  sell  cattle  instead 
of  keeping  them. 

The  high  prices  of  cheese  have 
considerably  reduced  the  consump¬ 
tion,  which  is  a  good  thing,  for  if 
the  demand  was  normal  the  price 
would  be  much  higher. 


Collection  Agency  People 
Arrested. 

Members  of  an  Typical  Allgeheny  Con¬ 
cern  Charged  With  Conspiracy  to 
Defraud.  Chester  Has  Not  Passed  a 
Larkin  Soap  Ordinance.  How  Alle¬ 
gheny  Secretary  Collects  Dues  of 
Delinquent  Members. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  October  4,  1907. 
Secretary  J.  R.  Reinhard  writes 
that  the  merchants  who  met  at 
Tower  City  in  district  convention 
recently  will  meet  again  at  Lykens 
in  January,  1908. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  Law 

730-731  Drexel  Building,  Philadelphia,  P*. 
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A.  G.  Crockett  manager  of  the 
nn  of  Duncan  &  King,  collecting 
igents,  with  offices  in  the  Park 
Building,  and  James  Trout,  general 
ittorney  for  the  same  concern,  Alle¬ 
gheny,  Pa.,  were  arrested  last  week 
m  charges  of  conspiracy  to  defraud 
)n  information  made  by  J.  A. 
Swinehart,  of  the  Swinehart 
Clinker  Tire  Co.,  of  Akron,  Ohio. 
It  is  alleged  that  the  informant 
made  a  contract  with  George  Ja¬ 
coby,  who  was  formerly  an  agent 
for  the  Duncan  &  King  firm,  for  the 
sum  of  $100  to  collect  debts  for  the 
Akron  concern.  Mr.  Swinehart  al¬ 
leges  that  his  firm  has  sent  bills 
here  for  collection  and  has  never 
received  any  service  from  the  col¬ 
lecting  agency.  He  alleges  that  he 
was  defrauded  out  of  $100.  Infor¬ 
mation  was  also  made  against  Ja 
coby,  but  the  detectives  say  Jacoby 
is  no  longer  with  the  firm  and  is 
not  living  in  Allegheny. 

The  associations  in  Allegheny 
County  will  make  monthly  ex¬ 
change  of  credit  lists. 

Through  the  able  efforts  of  H.  B. 
Davenport,  secretary,  the  Business 
Men's  Association  of  Plymouth  has 

Ibeen  revived. 

The  Huntingdon  Business  Men’s 
Association  has  increased  its  mem¬ 
bership,  and  has  now  over  60  mem¬ 
bers  upon  its  roster.  Secretary  D. 
M.  Stewart  is  a  hustler. 

Newspaper  clippings  have 


reached  this  office  indicating  that 


two  different  towns  in  Pennsylvania 
have  passed  local  ordinances  requir¬ 
ing  any  soap  club  to  take  out  a 
license  before  they  can  engage  in 
peddling.  Chester,  Pa.,  is  one  of 
these  cities,  but  William  H.  Nelson, 
president  of  the  Chester  Associa¬ 
tion,  informs  us  that  their  Councils 
have  not  considered  any  ordinance 
of  this  character.  If  any  of  the 
merchants  of  Pennsylvania  know  of 
any  city  or  borough  that  has  passed 
such  an  ordinance  they  will  oblige 
the  State  Secretary  with  a  copy  of 
the  ordinance  and  a  statement  of 
how  it  works  in  practice. 

Ira  F.  Smith  has  resigned  as  sec¬ 
retary  of  the  Williamsport  Mer¬ 
chants’  Association,  and  Don  M. 
Larrabee  has  been  elected  to  fill  the 
position. 

Secretary  Jos.  C.  Kane,  of  Alle¬ 
gheny,  writes :  “What  do  you  do 
with  members  of  your  association 
that  do  not  pay  their  dues?  I  had 
two  members  that  their  dues  ran  up 
to  the  amount  of  $3.  I  tried  sev¬ 
eral  times  to  persuade  them  to  pay, 
wrote  letter  after  letter,  telephoned 
to  them  time  after  time,  and  they 


always  had  some  excuse  or  was  out 
or  something,  and  finally  one  of  the 
members  when  I  called  at  his  store 
to  collect  his  dues,  amounting  to  $3, 
deliberately  walked  out  of  the  door 
after  asking  him  for  his  money  and 
got  in  his  wagon  and  drove  away. 

I  thought  that  he  was  a  very  un¬ 
desirable  member  for  our  associa¬ 
tion.  He  would  not  come  to  the 
meetings  and  would  not  take  any 
interest  in  letters  and  other  infor¬ 
mation  mailed  to  him,  so  I  sued  him 
for  his  dues,  and  the  other  member, 
each  owing  $3  apiece,  and  it  cost 
them  $1.98  to  pay  their  dues  to  the 
secretary  of  this  association.  After 
receiving  their  money  from  the 
squire  I  notified  them  that  if  they 
were  not  satisfied  with  our  manner 
of  doing  business  that  we  would 
very  gladly  accept  their  resignation 
and  take  their  names  from  the  roll 
of  membership  in  this  association, 
but  unless  they  do  send  their  resig¬ 
nation  in  writing  they  would  be  sub¬ 
ject  to  50  cents  a  month  dues,  which 
I  would  proceed  to  collect  the  same 
way  if  they  failed  to  pay  in  advance 
in  compliance  to  the  Constitution 
and  By-Laws  of  this  association. 
This  movement  of  mine  seemed  to 
stir  up  excitement  among  the  mem¬ 
bers  and  they  realize  now  that  this 
office  is  run  on  business  principles 
for  business  men  only,  and  I  think 
that  from  the  results  that  I  have  ob¬ 
tained  by  suing  these  two  members 
for  their  dues  that  it  was  a  pretty 
good  stunt  and  I  propose  to  carry  it 
out.” 

A.  M.  Howes, 
State  Secretary. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 


Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws 


Registered, 
U.  S.  Pat.  Off. 


JtO  HIGHEST  AWARDS 

In  Europe  and  America 


Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


STATE 


CEYLON 


TEA 


A  Famous  Name  for  a  Worthy  Tea. 


In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1 ,  %,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sis.,  Philadelphia,  Pa. 


IN  IhZRITINQ  TO  ADVERTISERS  KINDLY  WBNTION  GROCERY  WORl-D 


Wholesale  Grocers  Will  Also  Oppose 
Parcels  Post  Law 

President  of  the  National  Wholesalers’  Association  Writes  Sec¬ 
retary  Green  That  His  Organization  Will  Aid  Retailers  in 
Their  Fight.  Iowa  Food  Law  Squelches  Box  Car  Peddlers. 


Special  correspondence  of  "Grocery  World.” 

Cleveland,  Ohio,  Oct.  3,  1907.  ■ 

The  following  copy  of  a  letter 
recently  received  is  of  more  than 
passing  interest: — 

My  Dear  Mr.  C  jreen  : — Your  very 
kind  letter  of  the  20th  inst.  duly  re¬ 
ceived,  also  copy  of  your  letter  to  the 
President  of  the  United  States. 

This  parcels  post  matter  is  some¬ 
thing  in  which  we  are  all  deeply  in¬ 
terested,  and  1  am  pleased  that  you 
are  doing  all  in  your  power  to  pre¬ 
vent  such  a  law  as  you  mention  be¬ 
ing  enacted  by  the  next  Congress.  I 
believe  that  it  can  be  fairly  shown 
that  a  universal  flat  postage  rate  for 
delivery  of  merchandise  would  be 
detrimental  to  the  interests  of  the 
consumer,  whether  he  lives  in  the 
country  or  in  the  city.  If  he  lives 
in  the  cilv,  it  is  fair  to  presume  that 
he  has  a  home  of  his  own.  Nearly 
all  of  our  working  people  own  their 
own  homes;  therefore  their  interests 
are  far  and  away  from  being  along 
the  line  of  the  excessive  growth  of 
large  cities  somewhere  at  some  dis¬ 
tance.  The  growth  of  his  home 
town  is  much  more  to  his  interest. 

1/  he  lives  in  the  country  and  cul¬ 
tivates  the  land,  there  is  nothing  so 


valuable  to  him  as  a  home  market 
for  his  farm  products.  The  parcels 
post  would  divert  much  trade  from 
the  village  store  or  the  medium¬ 
sized  town  or  city  store  to  the  large 
trade  centres  like  Chicago,  New 
York,  Philadelphia,  etc.  In  the  larg¬ 
est  cities,  big  catalogue  houses  have 
grown  up  under  the  present  laws, 
and  a  parcels  post  law  would  be 
greatly  to  their  advantage.  I  do  not 
believe  that  these  large  stores  are 
helpful  to  the  general  consumer.  If 
the  housekeeper  buys  from  the  cata¬ 
logue  and  makes  up  her  mind  from 
a  picture,  I  do  not  think  she  will  be 
as  satisfactorily  served  as  if  she 
were  to  go  to  the  country  store  and 
make  a  comparison  of  the  quality 
and  price  on  the  spot.  I  believe  an 
occasional  visit  to  her  home  mer¬ 
chant  would  be  much  more  educa¬ 
tional  and  valuable  than  the  perusal 
of  a  printed  catalogue  at  home. 

The  President  of  the  United 
States  and  the  members  of  his  cabi¬ 
net,  I  am  sure,  wish  to  be  practical 
in  these  merchandising  matters. 
They  are  naturally  interested  in 
taking  care  of  the  consumer.  The 
multitude  of  modest  homes  in  our 
beloved  country  need  their  careful 
and  thoughtful  protection.  I  some¬ 
times  fear,  however,  that  they  are 
not  altogether  practical,  nor  do  they 


give  careful  examination  to  real, 
actual  conditions. 

1  shall  be  pleased  to  assist  you  in 
any  way  ]  can,  because  I  think  you 
are  right.  1  am  just  as  much  in  love 
with  my  countrymen  as  any  one.  1 
want  them  served  well,  not  badly. 

1  hey  do  not  need  a  parcels  post  law, 
which  will  eliminate  natural  condi¬ 
tions  of  distance;  they  need  to  be 
educated  up  to  a  high  degree  of  loy¬ 
alty  that  is  due  to  their  locality.  A 
farm  is  worth  much  more  if  it  is  in 
a  well-supported  local  market  than 
it  possibly  can  be  if  it  depends  upon 
a  market  in  a  far  distant  city,  and 
that  is  true  of  a  house  and  lot  in 
any  of  our  medium-sized  towns  and 
cities. 

With  kind  regards,  I  am,  yours 
very  truly, 

.  William  Judson, 

President  National  Association  of 
Wholesale  Grocers. 

*  *  * 

Mr.  Ira  B.  Thomas,  secretary  of 
the  Iowa  State  Retail  Grocers’  As¬ 
sociation,  writes  that  through  the 
efforts  of  the  State  Association,  as¬ 
sisted  by  the  Food  Commissioner, 
a  second  arrest  of  representatives 
of  box  car  grocery  peddlers  was 
made  in  \\  aterloo  a  few  days  ago. 
Two  of  the  agents  were  fined  $25 
each  and,  refusing  to  pay  fines,  were 
placed  in  jail.  After  remaining  in 
jail  over  night  they  paid  their  fines. 

It  is  the  purpose  of  the  Iowa 
State  organization  to  continue  its 
efforts  in  the  prosecution  of  those 


Commissioner  on  hand  whenev 
they  learn  that  they  are  to  make 
delivery  of  a  car  of  goods.  Sam] 
les  of  the  goods  were  secured  1; 
the  food  department  and  it  w; 
found  they  did  not  comply  with  t' 
provisions  of  the  Iowa  law,  hem 
arrests  were  made  and  prosecutin 
will  follow.  John  A.  Green, 
National  Secretan 


Federal  Food  Board  Refuse 
Longer  Time  to  Old  Labels. 

But  Says  Use  of  Old  Labels  Will  Not  B 
Interfered  With  If  All  Misstatement 
Are  Corrected  by  Stickers.  Text  c 
the  Official  Notice. 

Special  correspondence  of  "Grocery  World. 

Washington,  D.  C., 

Oct.  3,  1907. 

1  he  Board  of  hood  and  Drug  In 
spectiou  issued  notice  during  tht 
week  that  no  longer  time  would  1> 
given  for  the  use  of  old  food  labels 
I  he  concession  is  made,  however 
that  old  labels  can  he  used  providet 
all  misrepresentations  of  even 
character  are  corrected  by  stickers 
I  his  includes  misrepresentations 
like  fictitious  firm  names  and  so  on 
Before  October  1st  only  misrepre¬ 
sentation  as  to  the  character/of  the 


peddlers  by 


Deputy  Food 


“  Doing  WELL  some  work  that  is  WELL  worth 
doing  ”  may  apply  to  the  buying  end 
of  your  grocery  business 


Are  YOU  making  your  DOLLARS 
you  well  by  buying  for 

o 


serve 


Horseshoe  Salmon,  1  lb.,  tall  (not  over  10  cases  to  any  one  buyer)  4  doz 
Pnde^of  Delaware  Standard  Early  June  Peas,  single  cases  2  doz 

o  or  lO-case  lots .  . 


New  Imported  Peas  (French  Style),  Extra  Fine!  100,  No.  1  tall  decorated  tin  a  . 

New  Imported  Peas  (French  Style)!  Fine,  IOO,  No.  l/tah,  decoratld  tms  fn  ca ^ . 

New  Imported  PeasJFrench  Style),  Medium,  100,  No.  1,  tall,  decorated  tins  in  ca«e . 

^^eibeve^they^^t^e^lnest^brand1  of  SImport!ed  Pe^baf^  **  t ^  ^  year8  past-'  and  we 
fully  $1.00  lev  case  below  the  present  market  ^  vitae  ^  t0  thlS  °OUntry’  and  prices  are 

fvaenffer!daN0E2Xtcaan?2adozNeW  York  State  ^served  Red  Raspberries,  finest  goods  we  have 

Swl  ,Pa.cked  Preserved  Red  Raspberries,'  No.  2  cans,  2' dozen '.  *.  *  ‘ 


per  doz., 
per  doz., 
per  doz., 
per  case, 
per  case, 
per  case, 


142# 

1.00 

■97# 

14.10 

11.60 

10.60 


New  Baker’s  Corn,  2  doz . 

Golden  Cube  Brand  Imported  Singapore  Pineappie,  1#  lbs.  flat 
o  or  lO-case  lots  ...... 


cans,  4  dozen,  single  cases  . 


6  or  10-box  lots,  one  kind  or  assorted,  at  #c.  per  lb.  iess  . 

Thl  m^rt°QTit^einhighTlrad«  macaroni.  the  best  and  most  profitable  goods  you  w 
„  .  to  r®tail  at  10c.,  with  a  fine  margin.  Send  us  a  trial  order  B  you  w 

lOO^bHots' “o^ove^66’.^016  b6an’  clean’briSht  «>ast,  elegant  drinker,  26-lb.  lots 

Prime  Rio  Coffee,  whole  bean,  ciean,  bright, '25-lb.  iota' or  over . 

lOO-lb.  lots  or  over  . . 

Drop  Shot,  No.  5  and  No.  7  only,  25-lb.  bags  . 


or  over 


5  or  10-case  lots 


W.  H. 


Croft  &  Allen’s  Cocoa, 


These  Prices  for  This  Week  Only-Qctober  7th(  to  '12th,'  inclusive. 


.  .  per  doz., 

2.40 

.  .  per  doz., 

1.50 

.  .  per  doz., 

■72% 

.  .  per  doz., 

1.12% 

.  -  per  doz , 

110 

•  .  per-pack, 

•06# 

.  .  per  pack, 

•06# 

.  .  per  pack, 

■06% 

lere 

.  .  per  lb., 

.12 

.  .  per  lb  , 

•11# 

.lO 

.  .  per  lb., 

.09# 

1.75 

.90 

.  .  per  doz., 

.87# 

.30 

.24 

.35 

.34 

185 
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|  antents  of  the  package  had  to  be 
Directed. 

The  official  notice  is  as  follows : 

When  the  rules  and  regulations  for 
the  enforcement  of  the  Food  and 
Drugs  act  were  issued  by  the  three 
Secretaries  on  October  16,  1906,  one 
of  the  regulations  (17-lj  provided 
that  any  labels  printed  and  on  hand 
on  that  day  which  did  not  contain  a 
misstatement  as  to  the  character  of 
contents  but  which  were  not  in  strict 
compliance  with  other  requirements 
of  the  regulations,  might  be  used 
without  fear  of  prosecution  until 
October  1,  1907. 

Recently  the  National  Wholesale 
Grocers’  Association  and  individual 
wholesalers  and  jobbers  throughout 
the  United  States,  requested  the 
Board  of  Food  and  Drug  Inspection 
to  recommend  to  the  three  secre¬ 
taries  the  extension  of  the  privilege 
until  October  1,  1908. 

After  a  careful  consideration  of 
the  matter  the  Board  has  unani¬ 
mously  decided  to  refuse  to  recom¬ 
mend  such  an  extension.  It  is  the 
opinion  of  the  members  of  the  Board 
that  sufficient  time  has  elapsed  for 
manufacturers,  jobbers  and  whole¬ 
salers  to  adjust  their  business  affairs 
to  the  terms  of  the  law  and  of  the 
regulations. 

It  is  apparent,  from  the  letters  re¬ 
ceived  by  the  Board,  that  the  general 
impression  exists  that  the  use  of 
corrected  labels  will  not  be  permitted 
after  October  1,  1907.  This  is  an 
erroneous  impression,  and  is  evi¬ 
dently  gathered  from  the  wording  of 
regulation  17  (I)  and  more  particu¬ 
larly  from  food  inspection  decision 
43,  which  stated  that  on  and  after 
October  1,  1907,  the  labels  must  be 
originally  properly  printed.  This 
statement  was  advisory  and  con¬ 
veyed  a  warning  that  further  exten- 
-  sion  of  the  privilege  need  not  be 
asked.  It  is  desirable,  of  course, 
both  from  the  standpoint  of  the  gov¬ 
ernment  officials  who  have  charge  of 
the  enforcement  of  the  law,  and 
from  the  viewpoint  of  the  manufac¬ 
turers,  that  the  labels  should  be  cor¬ 
rect  as  originally  printed. 


Any  person  has  a  right  to  use  a 
label  which  is  not  false  or  deceptive 
in  any  particular,  even  though  this 
result  is  arrived  at  through  the  use 
of  stickers,  erasures  or  other  suit¬ 
able  means.  Attention,  however,  is 
directed  to  the  fact  that  misleading 
and  deceptive  statements  must  be 
obliterated.  In  other  words,  it  is 
not  sufficient,  in  the  opinion  of  the 
Board  that  a  deceptive  statement 
should  be  allowed  to  remain  on  one 
portion  of  the  label  with  a  cor¬ 
rective  statement  upon  another  por¬ 
tion  of  the  label. 

Holt. 


Sulphured  Nuts  Legal  If  Not 
Excessively  So. 

Chairman  John  C.  Mahlan,  of  the 
Pure  Food  Committee  of  the  New 
York  Dried  Fruit  Association,  has 
received  a  letter  from  the  Board  of 
Food  and  Drug  inspection,  in  which 
the  board,  replying  to  the  commit¬ 
tee’s  inquiry  regarding  sulphur  in 
imported  nuts,  reiterates  its  former 
decision  that  nuts  bleached  or  pre¬ 
served  with  sulphur  fumes  will  be 
admitted  so  long  as  the  kernels  of 
the  nuts  do  not  contain  more  than 
the  specified  limit  of  sulphur  diox¬ 
ide,  350  milligrams  to  a  kilogram 
of  fruit.  Tests  have  been  made  of 
old  nuts  now  in  stock  and  not  only 
has  the  amount  of  sulphur  been 
found  less  than  the  specified 
amount,  but  it  has  been  found  to  be 
only  a  mere  trace  of  the  acid. 
Nevertheless  the  trade  will  gener¬ 
ally  unite  in  a  policy  of  cautioning 
the  foreign  shippers  and  'thus  en¬ 
deavor  to  have  the  new  goods  en¬ 
tirely  within  the  pale  of  the  law. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


Xin.— Don’t  Dodge  New  Ideas. 

Some  people,  including  mer- 
lants,  always  ridicule  everything 
hey  see  or  hear  that  is  new  to 

iem. 

Do  not  for  a  single  moment  allow 
ourself  to  be  influenced  by  such 
dicule,  for  it  is  merely  the  way 
)me  people  have  of  showing  their 
iperior  knowledge,  and  they  gen- 
■ally  wind  up  by  showing  that  they 
ave  no  knowledge, 
just  bear  in  mind  that  there  is  not 
single  great  invention  now  in  ex- 
tence  which  has  not  been  merci- 
ssly  ridiculed  by  hundreds  and 
lousands  of  people,  and  still  the 
iccess  was  just  as  sure  as  though 
athing  had  been  said  which  was 
i  etrimental. 

Do  not  dodge  the  new  ideas,  no 
latter  what  your  associates  may 
1  iy  of  them,  for  it  is  the  new  idea 
f  to-day  which  is  the  necessity  of 


to-morrow,  and  those  who  take  the 
trouble  to  cultivate  the  new  ideas, 
and  get  all  possible  information,  are 
in  a  position  to  make  the  most  out 
of  them. 

New  ideas  are  being  hatched 
every  second,  and  you  do  not  need 
to  wait  for  something  brilliant  to 
come  from  your  own  brain.  The 
good  idea  of  any  other  man,  if  well 
applied  to  your  business,  will  do 
it  just  as  much  good  as  though  your 
own  brain  did  the  work. 

The  man  who  feels  that  no  ideas 
are  worth  trying  on  his  business 
unless  they  originate  with  him  is  not 
usually  a  success.  It  is  the  man 
who  can  quickly  grasp  the  idea  of 
another  and  at  once  change  it  so  it 
will  apply  to  his  own  business  who 
usually  gets  the  most  benefit  from 
it,  and  gives  his  business  the  repu¬ 
tation  of  being  up  to  date. 

F.  A.  P. 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  'blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  yon  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  Commissioner  talks  of  hav¬ 
ing  certain  portions  of  the  new  food 
act  declared  unconstitutional. 


AT 

927  Arch  Street,  Philadelphia. 


telephones: 


du-i  a  i  I  Bell,  Filbert  2500. 
Philadelphia  j  Keystone>  Race  746. 

New  York— 1394  Franklin. 


Why?  Because  it  works  harm  to 
manufacturer,  dealer  or  consumer? 
Surely  not,  for  all  that  the  section 
which  he  complains  against  does 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 

An  Independent  Journal  pubUghed  ex. 
clutlvely  in  the  interest  of  retail  grocers. 

Subscription  Rates  Including  Postage, 


Payable  in  Advance: 

PBK  YEAR 

To  United  States  and  Mexico .  $3  00 

To  Canada .  3*5° 

To  Great  Britain  and  Continent  of  Europe  and 

Asia .  4  5° 

Single  Copies . . . 10 


is  to  harmonize  the  Federal  and 
State  attitudes  on  the  pre¬ 
servative  and  artificial  color 
questions — an  ideal  condition. 
Naturally,  the  State  provision 
forbidding  the  prosecution  where  a 
given  article  conforms  with  the  Fed¬ 
eral  law  ties  Mr.  Foust’s  hands  to 
some  extent  and  debars  him  from 


Board  has  no  more  right  to  interfere 
than  it  would  have  to  say  that  all 
jelly  manufacturers  must  wear  pink 
ties.  And  even  in  the  case  of  labels 
that  do  misrepresent,  if  the  misrep¬ 
resentation  is  adequately  corrected 
wth  a  sticker,  or  in  any  other 
sufficient  way,  the  label  is  legal,  and 
the  Board  is  powerless  to  meddle 
with  it  in  any  way,  shape  or  form. 
There  is  nothing  in  the  law  to  war¬ 
rant  it  in  doing  so,  and  nothing  in 
the  law  to  permit  it  to  prosecute 
anybody  who  ignores  its  foolish 
orders. 

All  this  will  be  proven  just  as 
soon  as  somebody  has  the  moral 
courage  to  resist. 


CHARLES  M.  WESSELS, 
President  and  General  Manager. 

ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 

DAVID  EZEKIEL, 
Advertising  Manager. 

W.  H.  NAYLOR, 
Circulation  Manager. 

FRANK  D.  WARNER, 
Manager  “Prices-Current.” 


The  “Grocery  World”  fears  that 
Dairy  and  Food  Commissioner 

Foust  has  relaxed 

Mr.  Foust  and  the  his  original  ex- 
Dried  Fruit  Situa¬ 
tion.  presssed  intention 

to  bring  food 
prosecutions  only  when  absolutely 
necessary  for  the  consumer’s  protec¬ 
tion.  He  has  gone  far  out  of  his 
way  to  disturb  the  dried  fruit  situ¬ 
ation,  perfectly  knowing  three 
things :  First,  that  there  was  abso¬ 
lutely  no  public  demand  or  demand 
from  any  quarter  against  the  sale  of 
sulphured  fruit ;  second,  that  no 
case  is  on  record  of  harm  from  sul¬ 
phured  fruits;  third,  that  the  Fed¬ 
eral  Food  Department  had  given  the 
trade  specific  authority  for  the  sale 
of  just  such  goods  as  the  Pennsyl¬ 
vania  Commissioner  has  proceeded 
against.  What  good  reason  can  Mr. 
Foust  have,  in  view  of  these  things, 
for  waging  his  campaign?  He 
could  have  either  of  two  reasons: 
1,  an  exalted  and  conscientious  idea 
of  his  own  duty  in  the  premises, 
unaffected  by  the  action  of  anybody 
else ;  or,  2,  a  sourness  because  his 
predecessor  had  collected  a  thou¬ 
sand  dollars  in  fines  where  he  had 
collected  five,  accompanied  by  a  de¬ 
sire  to  cultivate  a  rich  and  untrod¬ 
den  field  on  his  own  behalf. 


collecting  many  a  fine  which  lay 
ready  for  his  hand  under  the  old 
act  of  1895.  But  how  can  the  Com¬ 
missioner  complain  at  that,  in  view 
of  his  oft-reiterated  statement  that 
he  would  much  prefer  not  to  bring 
a  single  case  during  his  entire 
official  term? 


The  United  States  Board  of  Food 


and  Drug  Inspection  Iras  refused  to 
extend  the  time 
for  the  use  of  old 

Food  RcguUtioos.  ....  ,  „ 

labels  beyond  Oc¬ 
tober  1st,  and  the 
‘'Grocery  World”  is  in  hope  that 
this  will  precipitate  some  declara¬ 
tion  of  decent  independence  on  the 
part  of  somebody  in  the  trade 
against  the  unwarranted  efforts  of' 
the  Federal  Government  to  interfere 
with  matters  that  don’t  concern  it. 

The  Board’s  refusal  to  extend  the 
labeling  date  means  that  Regulation 
17,  Clause  b,  is  now  in  force,  pro¬ 
vided  that  it  has  a  right  to  be  in 
force.  The  regulation  referred  to 
is  as  follows  : — 


(b)  The  principal  label  shall  con¬ 
sist,  first,  of  all  words  which' the 
Food  and  Drugs  Act,  June  30,  1906, 
specifically  requires,  to  wit,  the 
name  of  the  substance  or  product; 
the  name  of  place  of  manufacture  in 
the  case  of  food  compounds  or  mix¬ 
tures;  words  which  show  that  the 
articles  are  compounds,  mixtures, 
or  blends ;  the  words  “compound,” 
“mixture,”  or  “blend ;”  or  words  des¬ 
ignating  the  substances  or  their  deri¬ 
vatives  and  proportions  required  to 
be  named  in  the  case  of  drugs  and 
foods.  All  these  required  words 
shall  appear  upon  the  principal  label 
with  no  intervening  description  or 
explanatory  reading  matter.  Second, 
if  the  name  of  the  manufacturer 
and  place  of  manufacture  are  given, 
they  shall  also  appear  upon  the  prin¬ 
cipal  label.  Third,  elsewhere  upon 
the  principal  label  other  matter  may 
appear  in  the  discretion  of  the  manu¬ 
facturer. 

In  the  case  of  pure  goods  or  any 
goods  whose  labels  do  not  misrepre¬ 
sent  their  character,  the  Federal 


Larkin  Logic. 


The  “Grocery  World”  has  always 
contended  that  the  Larkin  Soap  Co., 
when  they  claimed 
to  “give  away’ 
their  premiums, 
were  guilty  of 
gross  misrepresentation,  and  that 
the  consumer  not  only  paid  for  his 
premiums,  but  paid  a  good  round 
price.  Listen  to  the  Larkin  Co’s 
own  presentation  of  its  case  in  the 
October  “Ladies’  Home  Journal” : 


This  $10  Sewing  Desk  Yours 
Without  Cost. 

How  the  Larkin  idea  means 
money.  In  buying  of  a  retailer  you 
must  pay  for  his  and  other  mid¬ 
dlemen’s  profits,  losses  and  ex¬ 
penses.  Larkin  direct  factory-to- 
family  dealing  is  practical,  co-ope¬ 
rative  and  give  you  double  retail 
value. 

Every  few  weeks  any  small  house¬ 
hold  can  use  $10  worth  of  Larkin 
laundry  and  toilet  soaps,  toilet  ar¬ 
ticles,  coffees,  teas,  spices,  extracts, 
baking  powder,  any  selection  from 
over  150  home  needs  of  superior 
excellence.  You  get  in  addition, 
without  cost,  the  saved  middleman’s 
expenses  in  a  premium  that  alone 
sells  for  $10  at  retail.  All  for  $10. 
Every  Larkin  offer  saves  you  100  per 
cent. 


Now,  listen  to  the  logic  here: 
“In  buying  of  a  retailer  you  must 
pay  for  his  and  other  middlemen’s 
profits,  losses  and  expenses.  Larkin 
*  *  dealing  *  *  *  gives  you 

double  retail  value.  *  *  *.  You 


get  in  addition,  without  cost,  the 
saved  middlemen’s  expenses  in  a 
premium  that  alone  sells  for  $10  at 
retail.”  But  if  the  first  part  of  this 
advertisement  is  true,  those  middle¬ 
men’s  expenses  have  already  been 
saved  in  the  “double  retail  value” 


which  the  “Larkin  direct  factory - 
to-family  dealing”  gives.  But  not¬ 
withstanding  that,  “in  addition” 
comes  the  $10  premium.  In  other 
words,  the  Larkin  people  are  en¬ 
deavoring  to  create  the  impression 
that  they  first  name  prices  on  their 
products  which  save  all  middlemen’s 
profits,  and  in  addition  to  that  throw 


in  a  premium  worth  $10  at  retai 
This,  of  course,  they  could  not  d 
and  do  not  do.  It  is  just  as  fal: 
that  “every  Larkin  offer”  saves  ic 
per  cent.  In  soap,  for  example,  tl 
chief  Larkin  product,  the  combine 
profits  of  twice  the  number  of  mu 
dlemen  at  twice  the  rate  actual 
made  would  not  equal  100  per  cen 

The  Larkin  scheme  is  not  a  fak 
except  so  far  as  it  is  made  one  t 
the  Larkin  Co’s  own  deceitful  a< 
vertising. 

The  oleo  interests  are  agai 
credited  with  the  intention  of  asl 
ing  the  next  C01 
The  oito  Qucition  gress  to  repeal  tl 
AEain.  io-cent  tax 

yellow  oleo.  Ce 
tainly  the  time  is  riper  for  the 
purposes  than  it  has  ever  been  J> 
fore.  Fine  creamery  butter  rangi 
from  36  to  38  cents  per  pound  : 
wholesale,  which  is  at  least  8  cen 
per  pound  above  normal.  The  ok 
people  will  point  to  this  as  a  re: 
son  why  the  public  should  have  ti 
cheaper  substitute  at  a  more  reasot 
'able  price  than  the  io-cent  tax  wi 
allow.  A  conclusive  answer,  hov 
ever,  would  seem  to  be  that  ole 
even  after  paying  the  io-cent  ta: 
is  still  far  below  the  price  of  bu 
ter.  This  would  certainly  give 
the  call  if  the  people  wanted  it. 

While  the  high  price  of  butter 
unquestionably  induced  in  the  ma: 
by  the  scarcity  of  milk,  one  cam 
is  the  scarcity  of  available  stora^ 
butter.  The  Chicago  packers,  wl: 
comprise  what  is  called  the  Butte 
Trust,  are  accredited  with  prodir 
ing  this  result  by  scouring  the  cout 
try  last  June  and  buying  enormoi 
quantities  of  butter.  Their  object 
believed  to  have  been  two-folc 
First,  the  making  of  money  by  tl 
enhancement  of  the  butter  price,  an 
second,  giving  color  by  the  enhance 
ment  of  the  butter  price  to  the  ok 
argument  which  they  expect  to  sul 
mit  to  the  next  Congress.  Much  ( 
this  butter  is  still  held.  If  release 
it  would  greatly  relieve  the  siti 
ation,  but  the  greedy  holders  wai 
to  squeeze  the  last  drop  of  gain  01 
of  it  if  they  can. 

They  may  succeed  in  reducin 
the  oleo  tax,  but  the  “Grocer 
World”  has  no  particular  fears  the 
they  will. 


Peaches  are  now  coming  pract 
cally  only  from  New  York  Stat* 
and  the  season  is  almost  over.  I 
ordinary  baskets  the  price  range 
from  $1.25  to  $1.75,  and  the  deman 
is  light. 
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ichigan  Food  Authorities  Say  Libby, 
McNeill  &  Libby’s  Chicken  Loaf 
Is  “Unwholesome” 


rrent  Number  of  Bulletin  Condemns  Unprecedentedly  Large 
Number  of  Nationally  Well-known  Brands.  Van  Camp’s 
Chicken  Soup  in  the  Toils.  Many  Brands  of  Maple  Syrup 
and  French  Mustard. 


The  latest  number  of  the  bulletin 
ued  by  the  Michigan  Dairy  and 
od  Department  contains  con- 
mnations  of  a  surprisingly  large 
mber  of  nationally  well-known 
inds  of  food  products.  Among 
;m  are  the  butter  of  the  American 
rm  Products  Co.,  the  chicken  loaf 
Libby,  McNeil  &  Libby,  the 
icken  soup  of  the  Van  Camp 
eking  Co.,  several  well-known 
inds  of  maple  syrup,  and  several 
mds  of  French  mustard  and 
ench  peas. 

In  the  following  cases  the  de- 
rtment  adversely  reports  upon 
;  brands  named,  on  the  ground 

ted : — 

No.  10,296,  N-391.  Sample  of 
Chicken  Loaf,”  manufactured  by 
Jbby,  McNeill  &  Libby,  Chicago, 

11.  Unwholsome. 

No.  10,172,  N-385.  Sample  of 
cpple  butter  manufactured  by  Col- 
imbia  Conserve  Co.,  Indianapolis, 
nd.  Ind.  Preservative  not  stated 
>n  the  label 

No.  10,351,  W-138.  Sample  of 
‘Butter”  handled  by  American  But- 
er  &  Cheese  Co.,  Detroit,  Mich. 
Sample  is  renovated  butter. 

No.  10,361,  I-164.  Sample  of  “But- 
er”  manufactured  by  American 
'arm  Products  Co.,  Saginaw,  Mich. 
Sample  is  renovated  butter. 

No.  8,556,  L-796.  Sample  of  “Cat- 
;up-Yankee  Doodle,”  manufactured 
iy  the  American  Relish  Co.,  Indian- 
ipolis,  Ind.  Contains  saccharine. 

No.  10,413,  X-467.  Sample  of  “St. 
Lawrence  Catsup,”  manufactured  by 
Puhl-Webb  &  Co.,  Chicago,  Ill.  Pre¬ 
served  with  a  benzoate  not  stated  on 
the  label. 

No.  10,932,  X-205.  Sample  of 

‘Tomato  Catsup,”  manufactured  by 
H.  G.  Bates,  Blanchester,  Ohio. 
Contains  starchy  material. 

No.  10,919,  G-193.  Sample  of 

1  ‘Crushed  Cherries,”  manufactured 
;  by  The  Mihalovitch-Fletcher  Co., 
Cincinnati,  Ohio.  Contains  preser¬ 
vatives  not  stated  on  the  label. 

No.  10,050,  W-122.  Sample  of 

“Glucose  Mixture,”  manufactured  by 
Warner  Sugar  Refining  Co.,  Wau¬ 
kegan,  Ill.  Not  true  to  formula. 

!  No.  10,427,  Y-47.  Sample  of 

“Corn  Syrup,”  manufactured  by 
I  Warner  Syrup  Refining  Co.,  Wau¬ 
kegan,  Ill.  Not  true  to  label. 

No.  10,653,  W-158.  Sample  of 

:  “Corn  Syrup,”  manufactured  by 
!  Franklin,  MacVeagh  &  Co.,  Chicago, 

1  111.  Not  true  to  formula. 

|  No.  10,554,  W-146.  Sample  of 

j  “Evaporated  Cream,”  manufactured 
by  Michigan  Condensed  Milk  Co., 
j  New  York,  N.  Y.  An  unsweetened 
i  condensed  milk  not  properly  labeled. 

!  No  10,740,  N-416.  Sample  of 

i  “Pet  Evaporated  Cream,”  manufac¬ 
tured  by  Helvetia  Milk  Condensing 


Co.,  Highland,  Ill.  Not  properly 
labeled. 

No.  10,911,  G-185.  Sample  of 
“Pineapple  Extract,”  manufactured 
by  The  Mihalovitch-Fletcher  Co., 
Cincinnati,  Ohio.  An  artificial  prep¬ 
aration. 

10,912,  G-186.  Sample  of  “Straw¬ 
berry  Extract,”  manufactured  by 
The  Mihalovitch-Fletcher  Co.,  Cin¬ 
cinnati,  Ohio.  An  artificial  prepara¬ 
tion. 

No.  9,987,  N-354.  Sample  of  “Va¬ 
nilla,”  manufactured  by  The  Zipp 
Manufacturing  Co.,  Cleveland,  Ohio. 
Not  a  pure  vanilla. 

No.  10,453,  Y-50.  Sample  of  “Ex¬ 
tract  of  Vanilla,”  manufactured  by 
The  Schorndorfer  &  Eberhard  Co., 
Cleveland,  Ohio.  Not  properly  la¬ 
beled. 

No.  10,527,  I-178.  Sample  of  “Va¬ 
nilla  Extract,”  manufactured  by  The 
Schorndorfer  &  Eberhard  Co., 
Cleveland,  Ohio.  A  low  grade  ex¬ 
tract. 

No.  10,649,  W-154.  Sample  of 
“Vanilla  Extract,”  manufactured  by 
Corbin  Sons  &  Co.,  Chicago,  Ill. 
Contains  added  color,  probably  cara¬ 
mel. 

No,  10,734,  I-205.  Sample  of  “Va¬ 
nilla  and  Coumarin  Flavor  (Col¬ 
ored)”  manufactured  by  The  Dieter 
Co.,  Chicago,  Ill.  An  imitation  ex¬ 
tract  colored.  Not  properly  labeled. 

No.  10,240,  I-163.  Sample  of  “Imi¬ 
tation  Fruit  Jelly  (Lemon),”  manu¬ 
factured  by  Joseph  Middleby,  Jr., 
Boston,  Mass.  Preserved  with  a 
benzoate  not  stated  on  the  label. 

No.  10,352,  W-I39.  Sample  of 
“Jelly,”  manufactured  by  the  Benton 
Harbor  Preserving  Co.,  Chicago,  Ill. 
Contains  glucose. 

No.  10,539,  N-406.  Sample  of 

“Raspberry  Jam  (Compound),” 
manufactured  Dodson,  Braun  Manu¬ 
facturing  Co.,  St.  Louis,  Mo.  Imita¬ 
tion  jam,  artificially  colored. 

No.  10,922,  I -231.  Sample  of 

“Orange  Marmalade,”  manufactured 
by  Curtice  Bros.  Co.,  Rochester,  N. 
Y.  Contains  glucose. 

No.  10,743,  I-206.  Sample  “Lard 
Can,”  handled  by  the  Wm.  Fockes 
Sans  Co.,  Dayton,  Ohio.  Sapiple  con¬ 
tained  lard  compound  not  properly 
labeled. 

No.  10,121,  W-124.  Sample  of 

“Blended  Maple  Syrup/’  manufac¬ 
tured  by  The  Western  Reserve 
Syrup  Co.,  Cleveland,  Ohio.  Not  a 
pure  maple  syrup,  and  not  properly 
labeled. 

No.  10,208,  U-199.  Sample  of 
“Maple  Syrup,”  manufactured  by  the 
Champion  Syrup  Refining1  Co.,  In¬ 
dianapolis,  Ind.  Not  a  pure  maple 
syrup. 

No.  10,218,  N-387.  Sample  of 
“Maple  Syrup,”  manufactured  by  E. 
A.  Charbonneau  &  Co.r  Detroit, 
Mich.  Not  a  pure  maple  syrup. 

No.  10,222,  U-202.  Sample  of 
“Maple  Syrup,”  manufactured  by  the 
Franklin,  MacVeagh  Co.,  Chicago, 
Ill.  Not  a  pure  maple  syrup. 

No  10,263,  I-166.  Sample  of 

“Maple  Syrup,”  manufactured  by  the 
Champion  Syrup  Refining  Co.,  In¬ 
dianapolis,  Ind.  Not  a  maple  syrup. 


THe  Piice 


One  reason  which 
lies  at  the  bottom  of 
all  package  coffee  is 
that  coffee  in  a  small 
carton  will  keep 
fresher  than  coffee 
in  a  bag. 

But  many  package 
coffees  are  little  if  any 
better  than  bulk  cof¬ 
fee,  because  the  car¬ 
ton  is  loose  or  care¬ 
lessly  sealed  and  the 
contents  soon  get  as 
stale  as  if  there  were  . 
no  carton. 

In  our  2  5-cent  lead¬ 
er  coffee,  Moco-Mo 
Coffee,  the  freshly 
roasted  coffee  is  first 
sealed  in  a  bag,  and 
the  bag  is  then  again 
sealed  in  a  carton. 
This  double  sealing 
holds  the  coffee  aroma 
intact  until  your  cus¬ 
tomer  opens  the  car¬ 
ton  in  her  own  home. 
“The  coffee  in  the 
bag,  the  bag  in  the 
carton.” 

There’s  of  course 
no  great  secret  about 
packing  coffee  in  two 
packages.  Other 
manufacturers  could 
do  it,  but  they  won’t, 
particularly  on  a  25- 
cent  coffee,  because 
it  costs  too  much. 

The  John  H.  Fitch 
Coffee  Co. 

Importers,  Roasters  and  Jobbers 
of  High-Grade  Coffees 

YOUNG  STOWN,  OHIO 


Five  reasons  why 
it  is  to  YOUR 
interest  to  push 
only  the  Exton. 

1 .  It  is  the  finest  oyster 
cracker  ever  made. 

2.  It  is  so  often  imi¬ 
tated  it  is  being  continu¬ 
ally  endorsed  by  its  com¬ 
petition. 

3.  It  goes  a  long  way 
toward  making  a  poor 
oyster  stew  good  and  it 
makes  a  good  stew  per¬ 
fect. 

4.  You  can’t  find  a 
consumer  anywhere  who 
has  used  the  *  Exton” 
oyster  cracker  who  will 
tell  you  any  other  oyster 
cracker  is  as  good. 

5.  The  above  state¬ 
ments  are  proven  con¬ 
clusively  by  the  fact  that 
the  Exton  cracker  has 
been  on  the  market  60 
years 

A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers , 
Stamped  "Exton" 

r*  The  Best  Known  arid 
Known  as  the  Best  ’’ 
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No.  10.29.4.  N-389.  Sample  of 

“Maple  Sap  Syrup,”  manufactured 
hy  the  Huntington  Maple  Syrup  & 
Sugar  Co.,  Providence,  R.  I.  Not  a 
pure  maple  syrup. 

No.  10,365,  N-395.  Sample  of 
“Maple  Syrup,”  manufactured  by  the 
Horton-Cato  Manufacturing  Co., 
Detroit,  Mich.  Not  a  pure  maple 
svrup. 

No.  10,366,  N-396.  Sample  of 

“Maple  Syrup,”  manufactured  by  the 
Western  Reserve  Syrup  Co.,  Cleve¬ 
land,  Ohio.  Not  a  pure  maple  syrup. 

No.  10,428,  U-204.  Sample  of 

“Vermont  Syrup,”  manufactured  by 
Joannes  Bros.,  Green  Bay,  Wis. 
Not  properly  labeled. 

No.  10.452,  Y-49.  Sample  of 

“Maple  Syrup,”  manufactured  by 
Boyle.  &  Williams,  Bradford,  Pa. 
Not  a  pure  maple  syrup. 

No.  10,533,  X-169.  Sample  of 

“Maple  Sugar.”  manufactured  by  the 
Western  Reserve  Syrup  Co.,  Cleve¬ 
land,  Ohio.  Not  a  maple  sugar. 

No.  10,597.  W-150.  Sample  of 

“Maple  Syrup,”  manufactured  by  the 
Scudder  Syrup  Co.,  Chicago,  Ill. 
Not  a  pure  maple  syrup. 

No.  10,654,  W-159.  Sample  of 

“Ohio  Blended  Maple  Syrup,” 
manufactured  by  the  Western  Re¬ 
serve  Syrup  Co.,  Cleveland,  Ohio. 
Not  properly  labeled. 

(  No.  10,741,  U-208.  Sample  of 

“Marquette  Syrup,”  manufactured  by 
the  Kenwood  Preserving  Co.,  Chi¬ 
cago,  Ill.  Not  properly  labeled. 

No.  10,806,  W-167.  Sample  of 

“Maple  Syrup  (Blossom),”  manu¬ 
factured  by  McNeil  &  Higgins  Co., 
Chicago,  Ill.  Little  or  no  maple 
syrup  present. 

(  No.  10,677,  I-185.  Sample  of 
“Moutarde  Excelsior,”  manufactured 
by  L.  A,  Price,  Bordeaux,  France, 
and  handled  by  Austin,  Nichols  Co., 
New  York.  Not  properly  labeled. 

No  10,680,  I-198.  Sample  of 

“French  Mustard,”  manufactured  by 
I  lie  I- rank  Tea  &  Spice  Co.,  Cin¬ 
cinnati,  Ohio.  Not  properly  labeled. 
No.  10,731,  I-202.  Sample  of 
English  Club  Mustard,”  manufac¬ 
tured  by  John  Robinson  &  Co.,  New 
York,  N.  Y.,  handled  by  Chas.  D. 
Clinton,  Kingston,  N.  J.  Contains 
starch. 

No.  10.926,  I-235.  Sample  of 

’Mustard,”  manufactured  by  Al¬ 
phonse  Pinard,  Bordeaux,  France, 
and  handled  by  Beirs  &  Brady,  New 
York,  N.  Y.  Prepared  mustard  not 
properly  labeled. 

i(  No.  10,976,  I-242.  Sample  of 

“Prepared  Mustard,”  manufactured 
by  Schorndorfer  &  Eberhard,  Cleve¬ 
land,  Ohio.  Contains  foreign  starchy 
material. 

ti  No.  10,122,  I-144.  Simple  of 
“Oleomargarine,”  manufactured  by 
Braun  &  Fitts,  Chicago.  Sample  of 
oleomargarine  colored  in  imitation 
of  yelllow  butter. 

No.  10,927,  I-236.  Sample  of 

“Oleomargarine,”  manufactured  by 
Wm.  Moxley,  Chicago,  111.  Oleo¬ 
margarine  colored  in  imitation  of 
yellow  butter. 

No.  to,  732,  I-203.  Sample  of 

"Petits  l’ois,'  manufactured  by  Bar¬ 
tons  bils,  Paris,  France,  and  handled 
hv  James  P.  Smith,  New  York,  N. 

Y.  Contains  coloring  matter  inju¬ 
rious  to  health. 

No.  10,925,  I-234.  Sample  of 

’Petits  Pois,”  handled  by  Wm  G 
Machring,  New  York,  N.  Y.  Con¬ 
tains  coloring  matter  injurious  to 

health. 

No.  10.572,  H-682.  Sample  of 

Freezem,”  manufactured  by  B.  Def¬ 
ier  &  Co.,  Chicago,  111.  Contains  sul¬ 
phites. 

(i  No.  9,87 r,  N-342.  Sample  of 

“Chicken  Soup,"  manufactured  by 
the  Van  Camp  Packing  Co.,  Indian¬ 
apolis,  Ind.  Preserved  with  a  boron 
compound  not  staled  on  the  label. 


The  New  York  Letter 


Diamond  Match  Company  to  Dine  Retail  Grocers.  Trade 
May  Appeal  Old  Label  Decision.  Stickers  Too  Expensive. 
Trouble  Over  Government  Red  Tape  in  Admitting  Foreign 
Food  Products.  Complaint  Against  Severe  State  Food 
Regulations. 


Special  correspondence  of  ‘‘Grocery  World.” 

New  York,  October  4,  1907. 

Members  of  the  Executive  Com¬ 
mittee  of  the  New  York  State  Re¬ 
tail  Grocers’  Association,  who  are  to 
meet  here  next  Tuesday,  will  be  en¬ 
tertained  at  luncheon  in  the  Cos¬ 
mopolitan  Motel  as  the  guests  of 
State  Secretary  Charles  'Thorpe, 
and  afterward  will  go  to  Brooklyn, 
where  they  will  hold  a  business  ses¬ 
sion  in  the  rooms  of  the  local  as¬ 
sociation.  Later  all  will  be  the  guests 
of  former  Secretary  Fred.  Mason, 
now  of  the  Diamond  Match  Co., 
at  dinner  in  the  Imperial  Hotel  in 
Brooklyn.  The  United  Retail  Gro¬ 
cers’  Association  of  Brooklyn  will 
hold  a  regular  meeting  that  night 
and  it  is  possible  that  the  members 
of  the  committee  will  make  a  call 


during  the  session. 


*  *  * 

Although  the  Board  of  Food  and 
Drug  Inspection  decided  against 
the  jobbers  on  their  request  for 
more  time  to  use  up  old  labels,  the 
Executive  Committee  of  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion  is  persevering  in  its  efforts  to 
obtain  some  concessions.  A  meet¬ 
ing  with  this  end  in  view  was  held 
Wednesday  and  it  was  given  out 
yesterday  than  an  appeal  may  be 
taken  to  the  three  secretaries  hav¬ 
ing  charge  of  the  matter. 

The  jobbers,  it  is  learned,  no 
longer  hope  to  get  a  general  exten¬ 
sion  of  the  time  for  using  old  labels 
in,  but  hope  to  get  permission  to 
use  certain  kinds  of  old  labels  in 
which  the  variation  from  the  regu¬ 
lations  is  deemed  slight.  Some 
jobbers  are  going  ahead,  however, 
in  the  belief  that  no  further  con¬ 
cessions  will  be  made  and  are  turn¬ 
ing  out  and  using  only  labels  that 
comply  in  all  respects  with  the  rules. 

Until  this  month  the  use  of  stick¬ 
ers  to  cover  up  parts  of  the  old 
labels  and  to  supplement  the  state¬ 
ments  on  such  labels  has  been  satis¬ 
factory  to  the  authorities  at  Wash¬ 
ington,  minor  discrepancies  being 
overlooked.  The  jobbers  admit  that 
it  is  possible  by  the  use  of  stickers 
to  make  the  labels  comply  fully 
with  the  law,  but  say  that  this  would 


prove  about  as  expensive,  in  some 
instances,  as  printing  new  labels. 

Reports  received  here  from 
Washington  are  to  the  effect  that 
the  officials  are  not  inclined  to  re 
open  the  question  and  have  their 
minds  quite  well  made  up  in  favor 
of  requiring  a  rigid  adherence  after 
this  to  the  label  requirements.  The 
suspicion  is  entertained  in  some 
quarters,  it  is  said,  that  the  jobbers 
here,  in  seeking  delay,  have  more 
in  mind  than  the  saving  of  the  ex 
pense  of  printing  and  pasting  new 
labels.  It  has  been  suggested  b\ 
some  who  have  discussed  the  sub¬ 
ject  that  the  manufacturers  and 
jobbers  in  some  cases  are  really 
trying  to  continue  certain  of  the  old 
abuses  for  a  year  or  so  longer  and 
therefore  have  tried  to  get  a  con¬ 
tinuance  of  the  lenient  attitude 
shown  thus  far  as  to  labels.  The 
jobbers  say  that  they  have  no  other 
wish  than  to  save  the  expense  of  ob¬ 
taining  entirely  new  sets  of  labels 
while  they  still  have  large  quan¬ 
tities  of  old  stock  on  hand. 

*  *  * 

Importers  of  various  food  prod 
nets  are  complaining  quite  loudly 
because  many  importations  are  de 
tained  in  the  Customs  House, 
sometimes  for  weeks,  pending  a  de 
cision  as  to  whether  or  not  the  labels 
are  in  accord  with  the  regulations 
1  he  complaint  is  even  louder  when 
the  decision  is  against  the  importer, 
as  has  happened  in  several  in 
stances,  and  he  has  been  obliged  to 
send  back  the  shipment  or  place 
new  labels  on  the  cans. 

One  of  the  complaints  is  as  to 
olive  oil.  As  the  bottles  in  the  cases 
’do  not  hold  quarts,  they  are  admit 
ted  as  “bottles”  and  not  as  quarts — 
the  old  practice  to  a  large  extent 
But  the  authorities  here  will  not  ad 
mit  the  so-called  “half  bottles.”  It 
is  held  that  the  latter  are  smaller 
bottles,  but  are  not  halves  of  bot¬ 
tles.  1  he  policy  of  the  department, 
it  is  said,  is  to  encourage  the  state¬ 
ment  on  the  labels  of  the  exact 
quantity  of  oil  instead  of  passing 
the  packages  as  bottles  or  half  bot¬ 
tles.  although  the  former  is  al 
lowed. 


On  some  of  the  delayed  si 
ments  a  word  or  two  of  the  lal 
has  been  in  French  and  this  1 
caused  trouble.  On  others  the 
rangement  of  the  lines  has  not  co 
plied  with  the  regulations  or  t 
type  of  some  part  of  the  labels  h 
been  too  small.  These  matters  set 
trivial  to  the  importer,  exasperat 
by  the  delay  in  getting  his  shi 
ments.  But  the  representatives 
the  Government  point  out  that  ev 
the  displacing  of  a  comma  may  d 
rupt  the  meaning  of  a  sentence  ai 
that  as  the  regulations  were  drav 
to  prevent  deception  the  only  sa 
procedure  is  to  follow  them  close 
In  one  way  even  the  importer 
see  an  advantage  to  come  aft 
everything  settles  down  to  smoot 
working  order.  It  is  that  all  bein 
treated  alike  the  field  will  be  fa 
and  there  will  be  no  opportunity  ft 
officials  to  favor  their  friends  or 
force  tribute  from  people  in 
trade. 

*  *  * 


r„: 


Six  of  the  Western  States,  it 
said  by  some  jobbers,  are  enforcin 
regulations  that  are  unreasonab 
severe.  The  Dakotas,  Wisconsin 
Minnesota,  Iowa  and  Illinoi 
adopted  the  regulations  after  a  con 
ference  of  representatives.  Th 
rules  to  which  the  jobbers  objec 
have  to  do  with  coloring  preserva 
tives  and  the  setting  forth  on  label 
of  the  real  manufacturer’s  nam 
and  address. 


*  *  ★ 


Although  potatoes  are  unusual! 


high  for  this  time  of  year,  sonu 


grocers  have  bought  larger  quanti 
ties  than  they  ever  did  before,  it 
the  expectation  that  there  will  be 
still  higher  prices.  The  same  course 
is  being  followed  in  various  othei 
lines. 

*  *  * 


While  some  of  the  press  work  ol 
the  commercial  dailfcs  is  designed  tc 
give  the  idea  that  there  is  a  great 
rush  of  buyers  in  the  wholesale  gro¬ 
cery  trade,  with  a  scarcity  of  almost 
every  thing  and  a  probability  ol 
there  not  being  enough  to  gc 
around,  the  statements  are  said  tc 
be  exaggerated  by  some  of  the  job¬ 
bers.  Conservative  men  in  the 
trade  talk  of  the  conditions  as  being 
not  far  from  the  ordinary,  with  a 
fairly  satisfactory  trade.  Retailers 
seem  inclined  to  take  about  the 


same  view. 

The  advance  in  prices  of  various 
food  products  continues  the  subject 
of  much  discussion.  The  fact  that 
when  things  are  high  people  are 


>ne  to  buy  in  the  largest  quanti- 
;  is  illustrated  now  to  a  consider- 
e  extent.  Even  some  steady- 

Ing  grocers  are  speculating  a  lit- 
to  the  extent  of  buying  some- 
at  larger  quantities  than  usual  of 
e  or  another  article  that  they 
nk  will  go  still  higher. 

*  * 

\n  officer  of  the  New  York  Mer- 

ltile  Exchange  said  to-day  that 

butter  is  as  yet  being  imported 

o  New  York  except  some  Si- 

rian  butter  which  is  renovated 

!  d  shipped  to  trade  in  South 

nerica  and  the  Islands.  lie  said 

it  he  does  not  believe  it  will  pay 

import  any  high  grade  butter, 

;ause  of  the  duty,  but  if  imported 

tter  is  to  enter  the  market  here 

>st  of  it  will  probably  come  from 

nada.  “But  the  held  butter  has 

t  yet  been  put  on  the  market  in 

y  quantity,”  he  said.  “The  hold- 

.  think  that  they  will  get  still 

;her  prices.  When  they  begin  to 

go  it  will  make  quite  a  differ- 

:e,  and  I  think  that  there  will  be 

nty  of  butter  without  importing 
}> 

\  carload  of  June  butter  sold  yes- 
day  for  30  cents,  the  same  price 
which  fresh  butter  could  have 
'n  bought.  Some  of  the  holders 
asking  32  cents  in  carloads. 

*  -M  * 

2.  C.  Hazard  •&  Co.,  wholesale 
>cers  at  117  Hudson  street,  did 
put  in  any  answer  to  the  petition 
bankruptcy  which  was  filed 
gust  2 1st  by  creditors  and  the 
npany  was  on  Tuesday  adjudged 
bankrupt,  a  referee  being  ap- 
ntecl  to  take  charge  of  further 
iceedings. 

*  *  * 

Vn  advance  of  15  cents  a  case  in 
oil  sardines  has  been  announced 
the  trade  here  by  the  Seacoast 
ining  Co.,  the  increase  in  price 
be  effective  October  15th.  The 
er  Maine  packers  have  not  ad- 
iced  their  prices. 

*  *  * 

Vpplications  for  membership 
■e  been  received  by  the  New 
rk  Retail  Grocers’  Union  from 
following  dealers  :  Louis  Meyer, 

,  9th  avenue ;  L.  Bendix,  354 
45th  street;  John  B.  Windhorst, 
6th  avenue ;  Arthur  Lies,  3407 
>adway ;  John  Roth,  1208  3d  ave- 
;  D.  Ruess,  1443  Amsterdam 
|  nue;  F.  Witte,  707  Lexington 
nue. 

*  *  * 

he  United  Grocers’  Association 
Brooklyn  has  received  the  foi¬ 
ling  applications  for  member¬ 


ship:  Behrmenn  &  Honebein,  154 
7th  avenue ;  Geo.  Rowholt,  204  6th 
avenue;  H.  Fink,  Sumner  and  Mc¬ 
Donough  street;  Tapping  &  Gen- 
nerch,  1610  Avenue  C;  Sold  & 
Dosher,  671  Nostrand  avenue;  IT. 
King,  172  Utica  avenue. 

*  *  * 

Delivery  horses  and  wagons  are 
still  being  stolen  at  all-too-frequent 
intervals  from  the  grocers.  One  of 
the  latest  victims  of  the  horse 
thieves  is  George  Buckmann,  2850 
Broadway.  His  horse  and  wagon, 
he  says,  were  stolen  Tuesday  while 
the  driver  had  left  the  wagon  for 
a  short  time.  On  the  wagon  were 
painted  his  name  and  street  number, 
also  “Cathedral  Heights  Grocery” 
across  the  top  and  on  each  side. 
The  entire  outfit  disappeared  and 
the  police  have  no  clue. 

*  *  * 

Bruno  Haase,  a  grocer  at  432 
Pearl  street,  was  found  dead  Sun¬ 
day  in  his  rooms  in  the  rear  of  his 
little  store,  where  he  resided  with 
his  wife  and  nine  children.  He  had 
shot  himself  a  few  hours  before  his 
body  was  found.  Worry  over  busi¬ 
ness  was  said  to  be  the  cause. 

sjj  -k  ;j; 

Henry  Horn,  a  young  grocer  at 
509  First  street,  Hoboken,  was 
stabbed  to  death  Saturday  in  an 
altercation  among  a  party  who  had 
been  drinking  together.  Ernest 
Trusch,  17  years  old,  a  grocery 
clerk  of  113  Carlton  street,  this  city, 
has  been  held  for  trial  on  the  charge 
of  murder  Horn  was  in  partner¬ 
ship  with  Charles  Hoops,  who  with  I 
several  others,  all  grocers’  clerks, 
were  in  the  party. 

Fred  A.  McGill. 


Of  Great  Interest  to  Newark  (N.  J.) 

Grocers. 

Messrs.  R.  E.  Tongue  &  Bros.,  of 
Philadelphia,  Pa.,  the  well-known  manu¬ 
facturers  of  the  Lustre  Brand  Lamp 
Chimney,  have  added  to  their  business  a 
distributing  warehouse  at  Newark,  N.  J., 
with  an  office  at  273  Summer  avenue.  It 
is  their  intention  to  give  to  the  trade  in 
and  around  Newark,  N.  J.,  the  same 
service  as  they  have  for  years  given 
Philadelphia,  Camden  and  surrounding 
towns,  a  team  to  call  weekly  at  their 
store  with  a  full  line  of  lamp  goods  in 
quantities  as  they  may  require,  saving 
them  freight,  breakage,  hauling,  etc. 


AGENTS  WANTED 

To  Solicite  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 
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Special  Offer  to  Retail  Grocers 


ON 


PROCESS 


Pork  and  Beans 


Write  our  nearest  office  at  once  for  information  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Ca tsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


This  Cabinet 
Will  Attract 
Your 

Customers’ 

Attention 

Can  you  think  of  a  better 
method  of  selling  cakes  than 
by  bringing  them  to  your  cus¬ 
tomers’  attention  in  an  attractive 
manner  ?  You  do  this  best  by 
the  use  of  a  Durham  Display 
Cake  Cabinet.  This  cabinet 
enables  you  to  handle  your 
cakes  in  a  clean,  sanitary  man¬ 
ner,  and  it  soon  pays  for  itself 
in  preventing  the  losses  you  are 
accustomed  to  having,  such  as 
breakage  from  constantly  mov¬ 
ing  the  cans;  sampling,  all  of  you  suffer  from  that;  moisture  and  dust, 
nothing  so  hard  to  sell  as  a  musty,  dusty  cake. 

The  cabinet  is  made  of  highly-polished  oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size.  The  cans  rest  upon  elevated  roller  trays, 
easy  to  slide  in  and  out. 

Further  particulars  and  prices  on  request. 


c 


1 


Durham  Display  Fixture  Co. 


RICHMOND,  VA. 
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THE  BACKBONE 

of  business — is  more  business. 

MAPLEINE 

is  the  right  prescription  for  your  business.  There  are 
no  two  ways  about  it,  Mapleine  is  in  stronger  demand 
than  ever,  and  mail  orders  are  coming  in  right  from 
your  section.  The  question  is,  do  you  want  to  take 
hold  of  a  live  wire  and  tell  your  customers  you  have  it. 
There  is  more  in  it  than  our  “Say-so.” 

Send  jn  the  order  to-day  for  a  case 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agenti,  NEW  YORK  CITY 

- Manufactured  only  bj _ _ 

CRESCENT  MFQ.  CO.  -  .  SEATTLE,  WASH. 


Even  Better  Than  a  $200  One 


We  have  never  claimed  the 
Standard  Cash  Register  to  be 

better  than  the  $200  cash  registers, 
though  we  have  always  claimed  it  to 
be  as  good.  But  here  is  a  man  who 
says  it’s  better : 

Evarts,  S.  D.,  Sept.  14,  1907. 

“Am  using  three  of  your  Cash  Registers 
in  my  different  stores  and  find  them  of  more 
use  to  me  than  a  $200  Cash  Register  of  any 
other  make,  as  I  always  put  down  the  cost 
and  selling  price,  and  don’t  know  of  any 
other  I  could  use.  j  H  CORKEN. 

Standard  Cash  Register  Co. 

No.  32  CHESTNUT  ST..  WABASH,  IND. 


MELBOURNE 

- AND - 

ONTOP 

SPRING  WHEAT 

FLOUR 


It  will  be  difficult  to  make  these  flours  better  than 
they  have  been — expensive,  too — but  it  is  possible. 
Wheat  washing  and  a  double  system  of  purification 
will  do  it,  and  these  improvements  are  now  being 
made.  It  will  cost  more  to  make  MILLBOURNE  and 
ONTOP.  but  they  will  bring  a  better  price  and  sell 
more  easily. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 

SHANE  BROTHERS  6  WILSON  CO. 

Proprietors 

672-688  Bourse  Philadelphia 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  f 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tri< 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribei 
probably  every  one  of  whom  has  some  technical  knowledge  of  wi 
dow-dressing.  What  we  want  is  articles  clearly  describing  windo 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  ne 
or  original — in  fact,  those  which  have  been  used  successfully  ai 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  a 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangemei 
should  be  addressed  to  the  “Window-Dressing  Department.” 
drawings  are  also  sent  they  should  be  made  throughout  in  black  in 
(not  pencil). 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  has  been  fairly 
active  and  steady  during  the  past 
week.  There  have  been  no  changes 
in  price  with  the  exception  of  Ping- 
sueys,  which  are  quoted  1  cent 
higher  on  the  other  side.  Natu- 
ally  this  will  affect  the  market  on 
this  side  if  it  is  maintained.  The 
demand  for  all  grades  of  tea  is  fair, 
and  shows  no  speculation  whatever. 

Coffee. 

The  market  for  Brazil  coffees 
continues  very  narrow.  Options  are 
slightly  higher.  The  buying  pub¬ 
lic  obstinately  refuses,  however,  to 
come  into  the  speculative  market, 
and  the  only  factor  which  gives  the 
market  any  semblance  of  strength 
is  a  good,  active,  seasonable  busi¬ 
ness  for  actual  Rio  and  Santos  cof¬ 
fee,  prices  for  which  show  no 
change.  Mild  coffees  are  somewhat 
excited,  notably  Bogotas.  The  ten¬ 
dency  seems  upward,  and  it  is  re¬ 
ported  that  large  interests  have 
been  heavy  buyers,  particularly  of 
Bogotas  again.  Very  probably  a 
main  reason  for  this  movement  is 
the  large  advance  in  Java  coffee. 
Sales  of  Java  during  the  week 
showed  an  advance  of  1  cent  per 
pound  over  the  sales  of  two  weeks 
ago.  Since  May  last  interior  Javas 
have  advanced  4^2  cents,  thus  con¬ 
firming  the  “Grocery  World’s” 
prophecies  exactly  The  demand 
for  these  coffees  is  much  greater 
than  the  supply,  and  further  ad¬ 
vances  seem  likely.  Mocha  is 
steady  and  unchanged. 

Sugar. 

The  raw  sugar  market  shows  no 
change  for  the  week.  There  have 
been  some  fluctuations  in  both  diy- 
rections,  but  the  net  result  is  about 


steady.  Refined  sugar  is  unchange 
and  in  very  fair  demand.  Stoc! 
in  jobbers’  hands  are  lower  tha 
for  some  time,  and  general  buyin 
will  probably  soon  begin.  If  it  doe 
there  is  every  probability  of  an  a' 
vancc  in  refined,  as  the  margin  i 
now  only  around  70  cents  per  10c 
which  is  lower  than  the  refiners  liki 

Syrup  and  Molasses. 

As  the  result  of  the  advancin 
market  in  corn,  glucose  has  a< 
vanced  5  points  during  the  pa- 
week.  Compound  syrup  moved  u 
y2  cent  for  the  same  reason.  Tli 
demand  for  compound  syrup  ha 
been  fair,  following  the  coc 
weather.  Sugar  syrup  is  in  fair  d< 
mand  at  unchanged  prices.  Me 
lasses  is  unchanged  and  quie 
Prices  on  the  first  new  crop  can 
juice  should  be  forthcoming  i 
about  two  weeks.  As  reported,  tli 
crop  bids  fair  to  be  large. 

Fish. 

The  mackerel  situation  is  stil 
very  much  excited.  New  Norway 
are  very  scarce  and  exceeding! 
high.  It  is  difficult  to  quote  a  price 
because  the  buyers’  ruling  desire  i 
to  get  the  fish  regardless  of  price 
Anything  good  in  fat  Norways  wil 
bring  almost  any  price  in  reason 
The  Irish  mackerel  situation  is  als( 
firm.  There  has  been  no  further  ad 
vance  in  new  Irish,  but  holders  an 
now  talking  of  advancing  old  fish 
and  would  probably  be  successful  i 
they  attempted  it.  The  market  i.‘ 
extremely  firm.  Shore  mackerel  are 
also  firmly  Held.  Cod,  hake  anc 
haddock  have  not  yet  had  the 
weather  they  wanted  and  are  there 
fore  quiet.  Prices  are  unchanged 
Sardines,  both  domestic  and  for¬ 
eign,  are  firm,  unchanged  and  quiet 
An  advance  of  15  cents  in  quarter 
oils,  however,  was  announced  tc 
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.ke  effect  October  15th.  Salmon 
firm  and  unchanged.  Consump- 
ve  demand  fair. 

Canned  Goods. 

The  cool  weather  of  the  past 
eek,  accompanied  by  the  sure  ap- 
roach  of  the  end  of  the  packing 
;ason,  has  noticeably  stiffened  the 
larket  during  the  past  week.  A 
air  quotation  is  now  87^2  cents,  at 
•hich  large  sales  have  been  made 
or  the  West,  though  practically 
:one  as  yet  for  this  market  The 
utlook  is  strong  rather  than  weak, 
die  trade  are  buying  corn  in  mar- 
:ets  outside  of  Philadelphia,  but 
lere  the  market  is  dull.  The  situ- 
ition  is  undeniably  strong,  and 
hoepeg  and  Maine  style  corn  are 
vorth  more  money.  Practically  all 
lackers  of  Maine  corn  will  deliver 
0  to  40  per  cent,  short.  Peas  are 
[uiet,  the  market  being  steady  and 
airly  active.  Some  sales  of  spot 
ipples  have  been  made  at  $3.75  de- 
ivered,  and  one  packer  has  named  a 
uture  price  of  $3.50  f.  o.  b.  The 
mtlook  is  strong,  but  prices  will 
irobably  not  go  higher  than  the 
iresent  range.  Peaches  are  un 
:hanged  and  show  no  improvement 
The  demand  absorbs  the  entire  pack 
without  half  trying.  The  Baltimore 
ine  of  small  canned  goods  is  un¬ 
hanged,  barring  string  beans, 
which  now  average  70  cents.  The 
California  line  is  unchanged  and 
:juiet. 

Dried  Fruits. 

Prunes  are  quiet  and  show  no 
change,  either  in  spot  or  future 
fruit.  Peaches  are  also  unchanged 
and  quiet.  Raisins  are  selling  well 
to  arrive,  at  prices  that  show  no 
change.  There  has  been  a  particu¬ 
larly  good  demand  for  foreign  rai¬ 
sins,  practically  all  shipments  of 
which  have  been  sold  to  arrive. 
The  first  new  crop  currants  are  just 
about  due.  The  market  on  the 
other  side  is  higher,  but  shows  al¬ 
most  no  change  here.  Apricots  are 
slow,  scarce  and  high.  New  York 
State  apples  are  still  very  high 
and  firm.  Evaporated  apples  from 
California  are  now  being  offered 
at  9  to  gy2  cents  f.  o.  b.,  which 
means  a  delivered  price  somewhat 
less  than  the  future  price  of  New 
York  State  fruit. 

Beans  and  Peas. 

The  pea  bean  market  is  still  ex¬ 
cited.  Bad  weather  in  the  growing 
sections  has  inflated  holders’  ideas 
considerably,  and  some  of  them 
have  endeavored  to  get  $2.35  for 
indifferent  stock  during  the  past 
week.  This  is  far  above  the  mar- 
1  ket,  however,  a  fair  idea  of  which 


is  $2.20  to  $2.25.  After  beans  com 
mence  to  move,  the  price  may  go 
off  somewhat.  Marrows  still  aver 
age  $2.40,  and  the  demand  is  fair 
California  limas  are  about  un¬ 
changed,  the  spot  large  way  quota 
tion  being  6  cents  for  old  beans  and 
6y2  cents  for  new.  A  fair  demand 
is  reported.  Split  peas  are  un 
changed  and  in  good  demand 
Sales  of  new  green  whole  peas  have 
been  made  to  arrive  at  $1.75.  No 
price  has  yet  been  named  on  new 
split  green  peas,  but  the  opening 
will  probably  be  high.  Scotch  peas 
are  now  quoted  at  $2.10,  as  against 
$1.85  a  few  weeks  ago 
Butter. 

All  grades  of  butter  have  ad¬ 
vanced  1  cent  during  the  past  week. 
There  is  a  very  active  speculative 
and  consumptive  demand.  The 
make  is  very  much  below  normal 
for  the  season,  and  the  outlook  is 
for  prevailing  prices  during  the 
balance  of  the  year.  Very  firm  con 
ditions  exist  in  every  butter  pro¬ 
ducing  section.  The  extreme  high 
price,  however,  seems  not  to  inter 
fere  with  the  consumption. 

Eggs. 

The  egg  market  is  about  un 
changed  from  a  week  ago.  Prices 
are  unchanged  and  the  consumptive 
demand  is  good.  The  withdrawals 
of  eggs  from  storage  are  about  nor 
mal,  but  the  receipts  of  fresh 
eggs  are  very  light.  The  bulk  of 
the  receipts  shows  poor  quality 
and  have  to  be  sold  relatively  low. 
The  market  is  in  a  wholly  satis¬ 
factory  condition  and  no  radical 
e  is  looked  for  in  the  near 
future. 

Cheese. 

The  make  of  cheese  is  consider 
ably  shorter  than  it  has  ever  been 
before  at  this  season.  In  all  pro¬ 
ducing  sections  the  price  has  ad¬ 
vanced  1  cent  per  pound  and  is  now 
around  15  cents  per  pound.  This  is 
an  almost  unprecedented  price,  and 
is  due  entirely  to  the  short  supply  of 
milk.  The  Consumptive  demand 
continues  very  good  considering  the 
price.  Stocks  in  storage  are  very 
light  and  the  future  price  depends 
on  the  consumptive  demand 
Produce. 

Sweet  potatoes,  primes,  35  to  40 
cents  per  basket;  seconds,  15  to  20 
cents,  demand  good ;  white  potatoes, 
35  to  40  cents  per  basket,  65  to  75 
cents  per  bushel,  demand  good ; 
eggplants,  25  to  40  cents  per  basket, 
demand  good;  cabbage,  xo  to  25 
cents  per  basket,  demand  good ; 
savoy  cabbage,  60  cents  per  barrel, 
demand  fair ;  turnips,  yellow  and 


A  FEW  VARIETIES  OF 

BURK’S  SAUSAGE 

PRODUCTS 

All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 

ESTABLISHMENT  NO.  257 


Fresh  Sausage 

Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 

Smoked  Sausage 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 
Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 


Puddings 


Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 


Scrapple 


Superior 

seasoned. 


to  farmers’  product,  rich  and  well 


TWO  NEW  PRODUCTS 


Our  own  creations, 
grocers  in  Philadelphia. 


Sold  by  the  leading 


Mea.t  Loaf 


Baked  in  loaves  of  about  eight  pounds. 
Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 
Shipped  only  by  express  to  distant  points. 


Lunch  Roll 


(Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured ;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 

GIRARD  AVENUE  4,  THIRD  STREET 

PHILADELPHIA 


IN 
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white,  20  to  30  cents  per  basket,  de¬ 
mand  good ;  string  beans,  25  to  35 
cents  per  basket,  demand  fair;  corn, 
40  to  75  cents  per  basket,  demand 
good;  carrots,  $1.50  to  $2.50  per 
barrel,  demand  fair;  peppers,  green, 
10  to  20  cents  per  basket:  red,  20 
to  30  cents,  demand  good ;  lima 
beans,  improved,  50  to  75  cents  per 
basket;  flat,  35  to  50  cents;  shelled, 
10  to  i-|  cents  per  quart,  demand 
good;  yellow  onions,  65  to  68  cents 
per  bushel :  white,  $3  per  barrel ; 
yellow  pickling.  $3.25  to  $3.50  per 
barrel :  white  pickling,  $4.50  per 
barrel ;  Spanish  onions,  90  cents  to 
$1  per  box,  demand  fair; 
radishes,  $1.50  per  100,  de¬ 
mand  fair:  beets,  $1.50  to  $2  per 
100.  demand  fair ;  horseradish,  10  to 
15  cents  per  bunch,  demand  fair; 
salad,  $1  to  $1.25  per  barrel,  de¬ 
mand  good ;  celery,  York  State,  20 
to  40  cents  per  bunch,  good  de¬ 
mand ;  pumpkins,  15  to  25  cents  per 
basket,  demand  good. 

Nuts. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  ii'/2  cents;  filberts, 
iol/2  cents;  pecans,  16  cents;  mar- 
bot  walnuts,  12  cents;  mixed  nuts, 
11J/2  cents,  demand  poor;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  534  cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 

Green  Fruit. 

Apples,  15  to  60  cents  per  bas¬ 
ket,  $1.50  to  $5  per  barrel,  fair  de¬ 
mand;  California  oranges,  $4  to 
$6.50  per  box,  demand  good ;  ba¬ 
nanas,  firsts,  $1.25  to  $1.75  per 
bunch;  8-hands,  85  cents  to  $1.25: 
7-hands,  60  to  85  cents ;  6-hands, 


40  to  60  cents,  demand  poor ;  pine¬ 
apples,  $3.50  to  $5  per  box,  demand 
slow ;  lemons,  $2.75  to  $3.50  per 
box,  demand  fair;  limes,  50  to  80 
cents  per  100,  demand  slow;  Bart¬ 
lett  pears,  $5.50  to  $6  50  per  barrel ; 
Seckels,  $5  to  7  per  barrel,  good 
demand. 


MARKET  NOTES. 

The  cold  weather  has  consider¬ 
ably  curtailed  the  receipts  of  toma¬ 
toes.  The  range  of  price  is  25  to 
30  cents  per  basket,  while  the  can- 
ners  are  paying  15  to  18  cents.  The 
quality  is  not  particularly  good,  but 
the  price  will  rapidly  advance  from 
now  on. 

The  cool  weather  has  hurt  the 
melon  trade  considerably,  and  the 
demand  is  now  only  moderate.  The 
price  ranges  from  5  to  30  cents. 

Cantaloupes,  outside  of  Colorado 
Rocky  Fords,  are  about  done.  The 
latter  range  from  $1.75  to  $2,  and 
the  demand  is  slow. 

Eggplants  rule  at  a  moderate 
price — 20  to  25  cents  per  basket. 
The  demand  is  only  fair. 


AMONG  THE  TRADE. 

Mr.  Y.  C.  Cramer,  the  well- 
known  broker,  is  buying  for  his 
friends  this  week  upon  the  arrival 
of  a  baby  girl  at  his  home.  The 
week  just  past  has  been  devoted  to 
buying  for  friends  only.  Mr. 
Cramer  desires  the  "Grocery 
World”  to  announce  that  during  the 
coming  week  he  will  buy  for  ac¬ 


quaintances.  All*  those  having  a 
bowing  acquaintance  with  Mr. 
Cramer  will  present  themselves  at 
his  office,  123  South  Front  street,  at 
any  time  after  1 1  o’clock  A.  M., 
which  is  the  usual  time  the  happy 
father  now  gets  down  to  business. 
Applicants  will  form  in  line  and 
keep  orderly. 

Following  the  advance  in  all  other 
corn  products,  starch  has  advanced 
10  points. 

One  or  two  large  milling  con¬ 
cerns  will  this  year  put  cornmeal 
011  the  market  packed  in  packages — 
36  3s  to  the  case.  The  price  to  the 
retailer  will  be  $2.95.  The  package 
plan  was  tested  in  a  small  way  last 
year  and  was  so  successful  that  it 
will  be  tried  on  a  larger  scale  this 
year. 

The  Delaware  State  Department 
on  Wednesday  last  issued  cer¬ 
tificates  of  incorporation  to  the  Con¬ 
sumers’  Grocery  and  Provision  Co. 
to  manufacture,  buy  and  sell  and  to 
generally  deal  in  food  products  of 
every  kind.  The  incorporators  are 
of  Philadelphia,  and  the  capital 
stock  is  $100,000. 


All  Swiss  Milk  Chocolate  Ad¬ 
vances. 


Three  Manufacturers  Doing  Bulk  of 
Business  Advance  Prices  25  Per  Cent, 
by  Agreement.  Present  and  Former 
Price-Lists.  Scarce  Cocoa  the  Cause. 

A  few  weeks  ago  the  “Grocery 
World”  stated  that  a  meeting  had 
just  been  held  abroad  by  the  large 
manufacturers  of  Swiss  milk  choco¬ 


late,  who  were  reported  to  have 
agreed  to  advance  their  prices  to  the 
American  trade.  There  can  no 
longer  be  any  doubt  that  this  agree¬ 
ment  was  actually  made,  as  the 
three  large  concerns  selling  the  bulk 
of  the  Swiss  milk  chocolate  which 
is  sold  in  the  United  States  simul¬ 
taneously  advanced  their  prices  dur¬ 
ing  the  past  week.  The  concerns 
joining  are  Peters  &  Co.,  Caillcr  & 
Co.,  and  Suchard.  The  advance 
amounts  to  about  25  per  cent,  and  i> 
particularly  significant,  since  it  puts 
all  three  concerns  on  precisely  the 
same  price  basis.  Prior  to  the  ad¬ 
vance  the  prices  of  the  various  con¬ 
cerns  differed  somewhat. 

To  show  the  extent  of  the  ad¬ 
vance  the  "Grocery  World”  gives  a1 
full  list  of  the  new  prices  issued  bv 
one  of  the  three  concerns  named, 
compared  with  the  former  prices. 
These  prices  are  now  also  the  prices 
of  the  other  concerns : — 


Tablets. 

New. 

Former. 

5c.  size,  gross . . . . 

•  •  •  $540 

$4-75 

ioc.  size,  doz . 

...  .90 

•75 

20c.  size,  doz . 

...  1.80 

I  40 

40c.  size,  doz . 

. .  .  3.60 

2.80 

Croquettes. 

Sc.  size,  gross.  . . . 

. . .  5.20 

4-50 

ioc.  size,  doz . 

•  •  •  -95 

.80 

20c.  size,  doz . 

...  1 .80 

i-44 

This  advance  will  naturally  cause 
an  immediate  advance  in  retail 
prices,  and  will  make  Swiss  milk 
chocolate  as  sold  in  this  country  a 
decided  luxury. 

The  cause  of  the  advance  is 
scarce  and  high  cocoa  bean  prices. 

_  V 

Near-by  apples  have  a  wide  range 
of  price,  as  they  have  of  quality — 
20  cents  to  $1.  The  demand  is 

good. 


JOHNSON’S  EVERSHARP  SLICING  MACHINE 

Fully  protected  by  four  recent  practical  patents,  and  positively 
restricted  to  a  few  wide-awake  grocers. 

Dried  beef  sliced  on  Johnson’s  “  EVERSHARP  ”  in  full  size  sand¬ 
wich  slices,  broad  as  your  bread,  thin,  smooth  and  glossy,  moist,  soft, 
and  delicious — is  certainly  the  finest  the  world  ever  saw,  and  this  self¬ 
same  finest  cannot  be  bought  on  every  corner,  only  a  few  thrifty  patent- 
protected  grocers  allowed  to  handle  it. 

If  a  New  Clerk  Could  Influence  half  as  much  trade  as  Johnson’s 
“ EVERSHARP ”  will  bring  you,  you  would  consider  his  wages  a 
good  investment. 

We  place  the  dried-beef  business  on  a  higher  plane  than  it  ever  before 
occupied.  No  longer  an  obscure,  neglected,  unprofitable  vexation,  it  has 
become  the  best  liked,  most  talked  of,  fastest  selling,  easiest  managed,  and 
most  profitable  article  kept  in  the  store. 

We  Guarantee  These  Machines  in  every  particular,  and  they  can 
be  returned  without  loss  whenever  it  pleases  you  to  discontinue  their  use. 

Send  for  a  free  sample  of  sandwich-sliced  beef  and  see  the  magnet  that  draws  the  trade. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 
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should  have  been  devoted  to  head¬ 
lines  of  some  kind.  An  advertisc- 


Thi»  Department  ia  devoted  to  the  cntici»n> 
f  advertising  matter  sent  in,  to  the  devising 
f  new  advertising  ideas  for  special  occasions, 
pon  request,  and  to  the  suggesting  of  origins 
dvertisements  when  data  is  supplied.  Ail 
ommunications  sent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
f  Advertising.  They  will  be  filed  in  then 
rder  and  taken  up  according  to  strict  rotation 


Johnstown,  N.  Y.,  Sept.  21.  1907. 
Jditor  of  “Science  of  Advertising,” 
Philadelphia. 

Dear  Sir:— Kindly  criticise  the  ad¬ 
vertisement  enclosed. 

Yours  truly, 

J.  Sponnoble,  Jr., 

40-48  West  State  street. 

The  advertisement  inclosed  meas¬ 
ured  10  inches  across  three  columns, 
and  was  clipped  from  the  Johns- 
;own  “Daily  Republican.”  Here  it 
is  in  miniature  : — 


ment  should  put  its  best  foot  fore 
most,  which  means  that  the  first 
thing  that  catches  the  eye,  i.  e.,  the 
heading,  should  be  as  spicy  and  in 
teresting  as  it  can  possibly  be  made 
An  advertisement  headed  with  a 
name  and  address  puts  its  worst  foot 
foremost,  for  there  is  nothing  less 
interesting  about  an  advertisement 
than  the  advertiser’s  name  and  ad 
dress. 

*  *  * 

The  paragraph  headings  in  this 
advertisement  are  set  in  too  heavy 
type — they  make  the  advertisement 
look  blotched  and  blotted.  More¬ 
over,  they  should  be  set  in  caps  and 
lower  case  instead  of  all  capitals.  It 
is  never  a  good  plan*  to  divide  an 
advertisement  like  this  into  panels 
of  different  widths  and  sizes.  It 
gives  an  impression  of  confusion 


The  wording  of  the  various  para¬ 
graphs  of  this  advertisement  is 
>ood.  Ill  fact,  I  regard  it  as  rather 
unusually  g'ood.  It  has  that  flavor 
of  sincere  enthusiasm  which  creates 
an  impression  on  the  reader.  The 
little  panel  beginning  “Kipling 
tells,”  etc.,  is  out  of  place  where  it 
If  it  belongs  anywhere,  it  be¬ 
longs  in  the  heading  as  an  introduc¬ 
tion.  As  a  matter  of  fact,  however, 
the  advertisement  would  not  have 
lost  one  iota  of  selling  force  had  this  | 
been  omitted  entirely.  The  second 


Telephones,  115  and  337. 


I 


# 

I 


SAUSAGE 

Fresh  mide  every  day,  from 
the  lean  part  of  small  country 
pork,  and  seasoned  with  pure 
spices.  It  is  delicious.  3 

lbs.  25c.  ' 


HAMBURG  STEAK 

Made  from  tresh  beef  and  not 
seasoned.  It  is  made  every  day 


BROOKLYN  MARKET. 

i&town,  N.  Y.  A 

•♦••••J 

ROAST  BEEF  ,  ;•  V 


because  it '  is  in  such  demand 
and  is  always  fresh.  3  lbs 

25c. 


It  is  difficult  to  speak  in  un¬ 
emotional  English  of  these 
western  Rib  Roasts.  They  are 
very  fine.  Cut  from  choicest 
beef  obtainable.  1€>G  P*r  ib- 


SPRING  CHICKENS 


\ 


For  Saturday  the  price  on  chickens  will  be  very  low. 
They  are  all  fresh  dressed,  plump  stock.  Weighing  2 
to  3  lbs.  each.  20c  pet  lb- 


I 

* 

I 


POTATOES. 

Yesterday  we  received  a  lot  of  the  nioest  potatoes  we 
ever  saw.  They  are  dry  and  mealy  cookers.  85c  bu. 


FRESH  SHOULDERS 

Cut  from  small,  corn  fed  country 
pigs.  They  are  tender  and  ju  icy  should¬ 
ers,  weighing  £  to  6  lbs.  IOC  Per  lb. 


1 


SKIN  BACK  HAMS 

On  Saturday  we  will  have  on  sale  about  60  of  these 


FOUR  SPECIAL  VALUES 

for  Saturday. 

VINEGAR 

Pure  cider  vinegar. 
Very  fine.  2  gats.  25c. 


mild  cured  hams.  They  weigh  14  to  16  libs,  each  and 
are  as  sweet  as  a  nut. 

Special  price  while  they  last,  1 4c  lb. 


Cauliflower  .  Cabbage  Celery  Peppers 
Sweet  Potatoes  Apples  Onions 


COCOANUT  CRISPS 


An  oblong  cake,  light 
and  crisp.  Always  sold 
at  14c.  For  Saturday, 

25c. 


2  lbs. 


SALT 

quality 


Best 
salt. 

Special, 

1  4  large  10c  sacks, 


table 


25c, 


^  Lowney’s 


♦ 


A  complete 
ment. 


Chocolates 

assort- 


Kipling  tells  a  fascinating  story  of 
“How  the  new  ship  found  herself.”  As 
she  leaves  port  on  her  trip  the  creaking 
of  fresh  joints,  the  groaning  of  weighted 
masts,  the  busy  thug,  thug  of  .new  ma¬ 
chinery  is  translated  into  words  that 
reveal  the  inevitable  disturbance  which 
must  attend  the  launching  and  early 
progress  of  a  new  venture.  Time  and 
patience  alone  can  eliminate  them. 

The  Brooklyn  Market  has  “found  her¬ 
self.”  It  is  one  of  the  oldest  stores  in 
the  city.  Newness  has  worn  down  to 
smoothness  of  an  almost  faultless  ser¬ 
vice;  stocks  are  ample  in  every  way,  and 
it  has  become  the  “Quality  Store.” 


Spiced  Cake. 

A  fresh  baked  mo¬ 
lasses  cake,  spiced. 
Usual  price  12c,  for 
Satuiday, 

3  lbs.  25c. 


This  summer  we 
have  increased  our  bak- 
ihg  business  as  never 
before. .  Our  goods  are 
fresh. 


Cocoanut  Creams. 

Frappe  Vanilla,  Nugatines. 
v  "  ^  Coffee  Raspberry.  »  - 
“  Orange,  Sour  Orange 
^emon,  Peppermint 
r  Creams.  n 

Assorted,  Maple  ,1 

Creams.  $ 

Pineapple. 

Raspberry  Jelly. 

40c  per  lb. 


bo 


PORTER.  HOUSE  STEAK,  28c  per  lb. 


Fine,  thick,  tender,  juicy,  fine  flavored  western  steak,  that’s 
the  kind  we  will  send  you  if  you  will  just  say  the  word. 

Ring  up  115  and  order  one  of  our  best  cuts  of  porter  house 
and  it  is  doubtful  if  you  can  find  anything  to  match  it  else¬ 
where  in  the  city.-  You  know  we  select  all  of  our  meats  from 
the  best  to  be  had. 


amended  as  follows:  “I he  Brook 
lyn  market,  like  Kipling’s  new  ship, 
has  ‘found  herself.’  ” 


I1  ^2^3  Bouillon  Gapsuli 

iS 

m 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Rea de  St.  NEW  YORK 

Magazine  Notes. 


Let’s  take  up  the  typographical 
faults  first.  The  border  that  sur¬ 
rounds  this  advertisement  is  too 
heavy.  The  name  and  address 
should  have  gone  at  the  bottom  in¬ 
stead  of  at  the  top,  and  the  space 
now  given  to  the  name  and  address 


Make  the  panels  of  the  same  width, 
whether  they  are  of  the  same  length 
or  not.  This  could  have  been  done 
in  this  advertisement  by  dividing  the 
advertisement  into  two  columns,  or 
even  three  columns  would  have 
made  a  better  appearance. 


“The  Whited  Sepulchre,”  The  Tale 
of  Pelde. 

Editors  of  masrazines  which  publish 
novelettes  do  not,  as  a  rule,  find  life  a 
bed  of  roses,  for  really  good  specimens 
of  this  type  of  story  are  hard  to  find. 
When  a  writer  has  a  plot  suitable  for 
a  novelette,  in  nine  cases  out  of  ten  he 
can  just  as  easily  elaborate  it  into  a 
longer  story,  and  will  insist  upon  doing 
so.  Occasionally,  however,  one  is  se¬ 
cured  that  is  of  the  requisite  length— 
about  40,000  words — and  that  possesses 
all  the  other  desirable  qualities,  and 
when  it  is,  there  is  much  editorial  re¬ 
joicing  thereat.  Such  a  novelette  is  that 
in  the  October  “Lippincott’s”— “The 
Whited  Sepulchre,”  by  Will  Levington 
Comfort.  Its  scene  is  laid  in  the  ill-fated 
city  of  Saint  Pierre,  Martinique,  at  the 
time  of  the  eruption  of  Mont  Pelee. 
Constable,  the  hero,  is  a  wealthy  geolo 
gist,  who  has  come  there  for  the  two 
fold  purpose  of  visiting  his  sweetheart 
and  of  studying  the  volcano.  When 
danger  threatens  he  tries  to  remove  the 
the  girl  to  a  place  of  safety,  but  her 
mother  believes  his  fears  to  be  ground¬ 
less,  so  she  interooses  an  objection.  As 
a  result  they  are,  still  within  the  danger 
zone  when  the  crash  comes.  The  de¬ 
scription  of  the  eruption,  and  of  the 
shambles  which  the  place  becomes  after 
the  catastrophe,  forms  a  hit  of  descrip¬ 
tive  writing  of  which  neither  Kipling 
nor  any  other  writer  need  be  ashamed. 
It  is  quite  as  graphic  and  soul  stirring 
as  the  account  of  the  eruption  of  Vesu¬ 
vius  in  Bulwer  Lytton’s  famous  novel, 
“The  Last  Days  of  Pompeii.” 

Other  notable  stories  in  this  issue  of 
“Lippincott’s”  are' “The  Swan  Song,”  by 
George  L.  Knapp;  “Osla  Whale  Hunt¬ 
ing,”  by  Edith  Rickert,  author  of  “The 
Reaper”  and  "The  Golden  Hawk 1  The 
Martyr,”  by  Owen  Oliver ;  “Her  College 
Visit,”  by  Robert  Sterling  Blair;  “Miss 
Carmichael  and  the  Janitor,”  by  Adele 
Marie  Shaw;  “Fat  Fallon,”  by  Alfred 
Damon  Runyon,  and  "Pluck  versus  Di¬ 
plomacy,”  by  H.  B.  Dean.  Edward 
Stratton  Holloway  contributes  a  pleas¬ 
ing  paper  on  “Modern  Literature  and 
Modern  Life,”  and  there  are  other  essays 
on  various  subjects  by  Mary  Moss,  F  red 
G.  Blakeslee,  George  L.  Knapp,  Edwin 
L.  Sabin  and  Louise  Satterthwaite. 
There  are  also  several  charming  bits  of 
verse,  and  the  usual  department  of 
humor,  “Walnuts  and  Wine.”  Alto¬ 
gether  it  is  a  banner  number. 


LOOK  FOR  THE 


GLOBE 


On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1 842 


When-  you  order  catsup,  be  definite, 
specify  Snider’s  Catsup.  You  might  as 
well  have  the  best — the  cost  is  about  the 
same. 


SPECIAL 

PROPOSITION 

GOFF’S 

COUGH 

SYRUP 


Write  for  full  information  about 
our  plan  for  grocers. 


S.B.GOFF  &  SONS  CO., Camden, N.  J. 

ESTABLISHED  1872 
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Original  Captured  on 

EL  TR1UNFO 
PLANTATION 


Sl)r  tin  man  Atnrrtran 
Ciiffrr  (Cumjuwy 


On  Some 
Tired 
Night 

Get  hold  of  a  little 
German-American  Cof¬ 
fee — we’ll  send  you  some 
— and  some  night  when 
you’re  particularly  tired 
and  blue,  let  your  good 
wife  make  you  a  cup. 

If  you  don’t  say  that 
the  fragrance  and  deli¬ 
ciousness  of  that  cup  of 
coffee  surpasses  anything 
you  have  ever  drank,  then 
we’ll  never  say  again  that 
you  have  a  big  trade 
waiting  for  German- 
American  Coffee. 

These  Coffees  are 
grown  in  Central  Amer¬ 
ica  on  the  Triunfo  Plan¬ 
tation,  which  guarantees 
their  peculiar  superiority, 
for  the  Triunfo  Planta¬ 
tion  is  a  notable  tract  of 
coffee  land. 

The  German  American 
Coffee  Company 

Growers,  Importers  and  Roasters 

406  Greenwich  St.,  New  York,  N.Y. 


Illinois. 

The  Illinois  Retail  Grocers’  Asso¬ 
ciation  has  formulated  the  following 
resolutions  and  sent  a  copy  to  prac¬ 
tically  every  retail  merchant  in  the 
State.  When  signed  it  will  be  pre¬ 
sented  to  Congress : — 

To  the  Honorable  President,  Sen¬ 
ators  and  Members  House  of  Rep¬ 
resentatives,  United  Stales  of 
America. 

Honorable  Sirs  : — The  Postmaster- 
General,  Hon.  George  von  L.  Meyer, 
having  in  public  addresses  an¬ 
nounced  his  intention  to  recommend 
the  enlargement  of  parcels  post  ser¬ 
vice  up  to  ten  pounds,  and  believing 
such  an  act  will  not  conserve  the  in¬ 
terest  of  the  masses,  and  for 
several  reasons  herewith  given, 
among  others,  the  undersigned  vig¬ 
orously  oppose  the  enactment  of  a 
Parcels  Post  act  for  the  United 
States. 

1st.  General  conditions  in  our  coun¬ 
try  are  not  on  a  parity  with  those 
of  foreign  countries  where  parcels 
post  is  in  operation,  as  for  instance, 
government  ownership  and  absolute 
control  of  railroads,  and  other  simi¬ 
lar  conditions.  The  area  of  the 
United  States  is  vastly  greater  than 
that  of  foreign  countries  (being 
twelve  times  greater  than  England, 
Germany  and  Switzerland  com¬ 
bined). 

2d.  All  items  entering  into  the 
cost  of  transportation  in  our  coun¬ 
try,  especially  wages,  are  very  much 
higher  than  abroad,  therefore  com¬ 
parisons  with  foreign  countries  are 
not  applicable. 

3d.  The  parcels  post  must  neces¬ 
sarily  create  an  enormous  deficiency 
in  the  postal  department,  since  the 
average  cost  of  mail  from  origin  to 
delivery  at  present  is  17  cents  per 
pound,  and  would  be  greater  with 
increased  service  and  equipment 
necessary  for  handling  increased 
merchandise  shipments.  The  reve¬ 
nue  derived  under  the  proposed  act 
will  be  about  one-sixth  the  present 
average  cost  of. service,  and  the  de¬ 
ficiency  will  greatly  exceed  one 
hundred  million  dollars  per  annum. 
Such  a  deficiency  will  be  out  of  pro¬ 
portion  to  any  corresponding  benefit 
to  all  the  people. 

4th.  Parcels  post  can  benefit  only 
comparatively  small  number  of  the 
people,  as  only  certain  commodities 
can  be  transported  by  parens  post. 
Particular  benefit  can  only  be  de¬ 
rived  by  a  number  of  industries  and 
special  Class  of  merchants. 

5th.  We  believe  it  unjust  to  enact 
a  law  which  will,  in  its  operation, 
create  a  great  loss  to  the  postal  de¬ 
partment,  which  loss  must  be  borne 
through  extra  taxation  upon  a  large 
majority  of  citizens  who  derive  no 
benefit. 

6th.  We  believe  a  greater  benefit 
to  all  the  people  will  be  had  by  re¬ 
ducing  the  rate  on  first-class  postage 
to  one  cent. 

7th.  Parcels  post,  in  its  practical 
operation,  will  benefit  only  a  special 
class  of  merchants  and  corporations 
principally  located  in  the  large  trade 
centers,  thus  facilitating  the  bringing 
about  of  a  concentration  of  the  re¬ 
tailing  of  merchandise  by  a  fevw  large 
interests  which  will  be  detrimental, 
and  seriously  cripple  the  future  pros¬ 
pect  and  largely  reduce  the  number 
of  smaller  dealers,  and  practically 


destroy  an  esteemed  avocation  which 
is  a  necessity  to  the  welfare  and 
maintenance  of  the  smaller  commu¬ 
nities. 

8th.  Being  in  favor  of  cheaper 
rates  on  the  transportation  of  mer¬ 
chandise,  but  deem  it  unjust  for  the 
government  to  bear  the  excessive 
cost  through  a  very  large  deficiency 
in  the  postal  department  as  a  remedy 
therefor.  In  order  to  bring  about  the 
desired  relief  we  believe  it  the  duty 
of  Congress  to  regulate  the  charges 
by  express  companies,  the  same  as 
has  been  done  with  railroad  freight 
rates,  so  that  the  same  may  not  be 
excessive. 

Therefore  the  undersigned  protest 
and  petition  your  Honorable  body 
against  the  passage  of  such  an  act. 

Cleveland,  Ohio. 

At  the  last  meeting  of  the  Cleve¬ 
land  (Ohio)  Retail  Grocers’  Asso¬ 
ciation  a  communication  was  read 
from  a  large  local  produce  jobber, 
which  makes  a  point  that  probably 
the  grocers  of  other  places  could 
consider  with  profit : — 

Mr.  George  J.  Schaefer,  President, 
Cleveland  Retail  Grocers’  Associ¬ 
ation. 

Dear  Sir : — As  a  member  of  the 
Cleveland  Retail  Grocers’  Associa¬ 
tion,  and  also  as  a  wholesale  dealer, 
doing  business  with  the  retailers  of 
this  city,  I  have  a  matter  which  I 
would  be  pleased  to  bring  to  the  at¬ 
tention  of  our  Retail  Grocers’  Asso¬ 
ciation  as  soon  as  it  is  convenient 
for  them  to  consider  the  matter. 

The  season  is  now  approaching 
when  the  retail  grocers  will  begin 
to  lay  in  their  winter  supplies  of 
potatoes.  The  aggregate  amount  of 
all  the  potatoes  which  will  be  stored 
by  retail  grocers  of  Cleveland  is 
enormous.  I  find  in  our  dealings 
with  the  retail  grocers  that  for  years 
it  has  been  the  habit  of  the  majority 
of  them  not  to  weigh  their  potatoes, 
but  they  have  been  allowing  the  sel¬ 
lers  to  bring  out  a  load  of  potatoes, 
put  them  in  their  basement  or  in  his 
warehouse  without  being  weighed 
by  the  grocer  himself. 

This  has  been  a  direct  invitation 
to  the  seller  to  deliver  short  weights, 
and  it  has  now  become  common  talk 
among  wholesalers  that  the  retail 
grocers  have  been  receiving  short 
weights  on  their  deliveries  of  pota¬ 
toes  for  years ;  so  much  so  that  le¬ 
gitimate  dealers  who  have  made  it 
a  practice  to  deliver  60  pounds  to 
the  bushel  have  been  practically 
driven  out  of  the  business,  and  the 
majority  of  the  potatoes  have  been 
delivered  during  the  past  few  years 
by  parties  with  whom  we  have  been 
unable  to  compete  in  prices,  although 
we  buy  our  potatoes  directly  from 
farmers  and  sell  them  on  a  margin 
as  close  as  it  is  possible  for  them  to 
be  handled. 

We  have  known  of  instances 
where  we  have  offered  retail  grocers 
potatoes  at  a  lower  price  than  that 
at  which  we  sold  the  same  potatoes 
to  another  jobber,  who,  in  turn,  sold 
the  potatoes  te  the  same  grocer  to 
whom  we  had  olfered  them.  If  you 
do  not  get  my  point,  please  ask  me 
for  further  explanation  regarding 
this  particular  matter. 

A  grocer  who  does  not  weigh  his 
potatoes  does  not  know  what  he  is 
paying  for  them.  A  grocer  who 
does  not  weigh  his  potatoes  does  not 
know  whether  he  is  making  any 
money  on  them.  He  has  no  means 
of  knowing.  He  may  think  that  he 
is  paying  80  cents  a  bushel  for  po¬ 
tatoes,  and  in  reality  he  is  paying 
over  $1  per  bushel. 

It  is  time  for  the  retail  grocer  to 
wake  up  on  this  point.  No  wonder 
the  majority  of  them  are  hard  up 


and  can  t  make  any  money.  If 
they  conduct  all  their  business  along 
the  same  lines  they  do  their  potato 
business,  it  is  surprising  that  they 
can  stay  in  business  at  all. 

Ii\  making  our  plea  to  the  retail 
grocers  to  weigh  their  potatoes  we 
are  simply  asking  for  a  square  deal. 
We  want  the  retail  grocers  to  weigh 
our  potatoes  as  well  as  the  others. 
Make  every  man  deliver  60  pounds 
to  the  bushel,  and  then  we  will  know 
where  we  are  at,  and  so  will  the 
grocer,  but  if  the  retail  grocer  ex¬ 
pects  us  to  compete  with  our  com¬ 
petitors  in  price  he  must  insist  on 
our  competitor  delivering  the  same 
number  of  pounds  to  the  bushel  as 
we  do. 

The  writer  regards  this  as  the 
most  important  matter  that  can  be 
handled  by  the  Retail  Grocers’  As¬ 
sociation.  If  the  problem  is  solved 
properly  it  will  save  the  retail  gro¬ 
cers  thousands  of  dollars  every  j>ear. 
The  writer  would  suggest  that  uni¬ 
form  sacks  be  used,  and  that  the 
sellers  be  required  to  have  his  name 
stamped  on  the  sacks,  so  that  in 
case  the  grocer  should  wish  at  any 
time  to  weigh  any  of  the  sacks,  he 
could  do  so  in  the  absence  of  the 
seller.  It  is  not  my  object  to  ap¬ 
peal  to  your  prejudices,  but  rather 
to  your  sense  of  fairness. 

The  W.  A.  Banks  Co., 

By  L.  A.  Banks. 

The  above  resulted  in  the  adop 
tion  of  the  following  resolution 

Whereas,  it  appears  to  be  to  the 
best  interest  of  the  trade  that  retail 
dealers  buying  potatoes  should 
weigh  the  goods  as  received,  and 
that  for  convenience  .in  handling 
they  be  delivered  in  sacks  of  uniform 
size,  therefore,  be  it 

'Resolved,  That  members  of  this 
Board  will  hereafter  accept  potatoes 
delivered  by  commission  men  only 
in  sacks  of  too  pounds  net  weight, 
sacks  to  bear  the  name  of  the  seller 
stamped  thereon.  We  recommend 
that  the  members  of  the  association 
adopt  the  same  rule  and  enforce  it. 

Sliainokin,  Pa. 

The  Association  of  Business  am 
Professional  Men  of  Sliainokin  has 
accomplished  reforms  far  beyonc 
what  is  realized  by  themselves  01 
the  community,  first,  as  the  Mer¬ 
chants’  Protective  Association,  ant 
now  as  the  Business  Men’s  Asso¬ 
ciation. 

This,  that,  or  the  other  benefit 
rendered,  as  soon  as  accomplished, 
lias  been  forgotten,  even  by  the 
members  of  their  own  organization. 
Peddlers,  who  at  one  time  covered 
the  community  as  the  “Locusts  of 
Egypt”  in  Biblical  history,  have 
been  driven  out,  thus  rendering  to 
legitimate  business  its  deserts. 
Trading  stamps,  premium  gifts, 
lotteries,  and  kindred  evils,  were 
overcome  by  the  energetic  labors  of 
this  association,  and  by  constant 
effort  have  been  entirely  eradicated 
from  the  community. 

This  association  has  also  adopted 
strenuous  rules  prohibiting  among 
themselves,  and  others  by  their  in¬ 
fluence,  the  purchase  of  tickets  for 
church  festivals,  balls,  benefits,  etc. 
The  latter  for  a  time  was  a  com¬ 
plete  success  and  would  have  re- 
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mined  so  h5d  it  not  been  for  their 
wn  fear  that  they  would  perhaps 
from  their  counters  a  little  ' 


rive 


ustom. 

One  of  the  rules  adopted,  and  to 
ome  extent  adhered  to,  was  that 
rohibiting  illegitimate  advertising 
n  programmes  of  all  kinds,  society, 
■usiness,  church  and  other  director¬ 
's;  annuals,  guides,  time  tables, 
lotel  registers,  etc.,  which  was  one 
,f  the  greatest  evils.  All  business 
aen  admit  they  do  not  derive  one 
, ingle  dollar’s  worth  of  benefit  from 
inch  advertising,  yet  personal  influ- 
■nce  on  the  part  of  some  one  will 
nduce  them  to  depart  from  the  rule. 


Wells  &  Richardson  Co's  Triumph 
With  Their  Purely  Vegetable 
Butter  Color. 

Some  over  thirty  years  ago  the  Wells 
&  Richardson  Co.  embarked  in  the  manu¬ 
facture  of  a  Vegetable  Butter  Color. 
This  was  put  on  the  market  and  held  its 
place  at  the  head  of  the  list  until  the 
coal  tar  products  were  produced.  For  a 
time,  use  was  made  of  these  coal  tar  prod¬ 
ucts  to  such  an  extent  as  to  crowd  out 
the  use  of  the  vegetable  products  in  the 
manufacture  of  butter  color.  Some  six 
years  ago,  seeing  the  trend  of  opinion 
concerning  food  products  in  the  United 
States,  they  began  a  series  of  experiments 
toward  the  production  of  a  perfect 
Vegetable  Butter  Color.  The  results  of 
these  experiments  is  the  Dandelion 
Brand  Butter  Color  (purely  vegetable). 
This  color  has  been  tested  since  that 
time,  and  is  in  use  generally  throughout 
the  United  States  by  the  leading  butter 
makers  and  giving  perfect  satisfaction. 

Owing  to  the  enormous  demand  for 
the  Dandelion  Brand  Butter  Color,  the 
Wells  &  Richardson  Company  now  an¬ 
nounce  that  they  will,  in  future,  confine 
themselves  entirely  to  the  manufacture 
of  this  color. 

In  a  number  of  States,  since  the  pas¬ 
sage  of  the  Federal  Pure  Food  and  Drug 
Act  of  June  30,  1906,  under  conditions 
largely  theoretical,  laws  have  been  passed 
prohibiting,  and  in  other  States  there  has 
been,  and  is,  a  great  deal  of  agitation 
concerning  the  use  of  coal  tar  colors  in 
food  products.  Under  these  conditions, 
and  after  a  careful  consideration  of  the 
matter,  they  have  decided  to  discontinue  | 
the  manufacture  and  sale  of  their  Im¬ 
proved  Butter  Color,  of  which  the  color¬ 
ing  basis  is  a  coal  tar  product,  and  from 
this  time  to  confine  their  efforts  entirely 
to  their  Dandelion  Brand  Butter  Color 
(purely  vegetable),  which  is  without 
question  harmless,  and  is  guaranteed  by 
the  Wells  &  Richardson  Company  as 
meeting  the  requirements  of  all  State 
and  Federal  pure  food  laws,  and  as  not 
being  deleterious  or  injurious  to  health. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods  | 

. 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THK  BBADSTKKET  SIS1KB,  Rochester,  N.  T.  I 
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merica’s  most  noted  authoress 
writes,  from  her  home  on  the  I  fyA 
^  Hudson,  that  Barrington  Hall 
is  the  only  coffee  she  has  been 
able  to  drink  in  many  years : 


"It  is  many  years  since  I  have  been  able  to  drink 
coffee  while  engaged  in  literary  work,  but  I  find 
to  my  great  delight  that  I  can  drink  as  much 
Barrington  Hall  Coffee  as  I  desire,  and  have  done 
so--three  large  cup- fulls  a  day--without  any  ill 
effects  at  all." — Namt  givtn  on  return. 


Baer r  itvstorvil a!1 


k.CHAFF  REMOVED 
IN  PREPARING 
A  POUND 
OF 


6ARRINGTONHALL 


r  STEEL-CUT, 
UNIFORM  ( 
I  PARTICLES 


Ste  e  1- 
Cut 

Barrington  Hall  is  pure,  high  grade  coffee,  prepared 
by  our  patented  process — a  common-sense  method  ot 
treating  the  berry  whereby  the  substances  which  con¬ 
tribute  nothing  to  its  flavor  and  healthfulness  are 
removed,  and  the  coffee  flavor  is  preserved  to  a  re¬ 
markable  degree. 

By  our  process  all  dust  and  the  bitter  cellulose  skin, 
evidently  placed  by  nature  around  the  heart  of  the 
berry  to  protect  it,  are  removed  and  thrown  away; 
and  when  you  buy  a  pound  of  Barrington  Hall  you 
get  a  pound  of  the  best  part  of  the  coffee  berry  only. 
You  can  enjoy  its  delicious  flavor  without  fear  of  ill 
effects.  This  is  the  experience  of  thousands  who  had 
given  up  coffee  drinking,  many  of  whom  have  written 
to  tell  us  so. 

“Steel-cut,”  means  that  the  coffee  is  cut  (not 
ground)  into  fine,  even  particles.  This  cutting  does 
not  crush  the  little  oil  cells  as  does  grinding  and  the 
rich,  aromatic  oil  (Food  Product),  which  makes  coffee 
flavor,  is  preserved.  This  explains  why  a  pound  of 
Barrington  Hall  will  make  15  to  20  cups  more  of  per¬ 
fect  full  strength  coffee  than  would  the  same  coffee  if 
ground  in  a  coffee  mill. 

PRICE:  35c  to  40c  per  pound,  according  to  locality. 
If  your  grocer  tries  to  sell  you  something  “  Just  as 
good”  he  has  his  own  interest,  not  yours,  in  mind. 
Write  us  and  we  can  tell  you  how  and  where  to  get 
Barrington  Hall.  If  you  accept  an  imitation,  please 
do  not  judge  our  coffee  by  it. 


Packed  only 
in  sealed  tins 


TEST  IT  IN  YOUR  HOME  AT  OUR  EXPENSE 

CUT  OFF  OR  COPY  THIS  COUPON  AND  SEND  TO  NEAREST  POINT . 

RAKTFR^rCO . MINNEAPOLIS,  MINN.,  252  No.  2nd  STREET 

BAK.C.K  Cfc  UU/.  or  NEW  YORK  CITY,  108  HUDSON  STREET 

COFFEE  IMPORTERS . .  INt'vv  ’ 

Please  send  me  free  sample  can  of  Barrington  Hall  Coffee  and  booklet  The  Secret 
of  Good  Coffee.”  In  consideration  I  give  my  grocer  s  name  and  name  ot  magazine. 


My  Name  and  Address. 


.Grocer’s  Name. 


Read  Our  Proposition  to  the  Trade 

“  Barrington  Hall”  is  a  success.  It  has  been  a  success  from  the  start,  when  our  advertising 

was  a  small  affair  compared  with  the  kind  we  will  do  this  season. 

The  above  ad.  is  one  of  a  series  that  will  be  in  the  big  magazines  from  now  until  next  July. 

Users  of  high-grade  coffee  are  magazine  readers. 

Note  the  ‘‘free  sample  ”  offer.  We  send  the  sample  and  refer  the  customer  to  his  nearest 

grocer  who  handles  “  Barrington  Hall.”  .  . 

We  sell  to  one  grocer  in  a  town  ;  in  cities  we  sell  to  one  grocer  in  every  section.  There  are 

still  many  valuable  agencies  open.  To  complete  our  distribution  we  make  a  liberal  offer. 

If  you  want  to  take  advantage  of  this  proposition  to  increase  your  trade  on  profitable  coRee- 

Special  high-grade  coffee,  which  does  not  conflict  with  your  regular  lines,  write  us  to-day.  Don  wait 
have  closed  with  some  one  else.  We  have  to  decline  orders  every  day  from  merchants  in  closed  tern  01  j . 

ADDRESS  NEAREST  POINT 

Baker  &  Co.,  212  Second  St.  North,  Minneapolis,  Minn.  Baker  &  Co.,  116  Hudson  St.,  New  \  o.k,  N.  \  . 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’*  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Washday  Window. 


I  am  sending  a  drawing  of  a 
laundry  window,  the  one  I  am  going 
to  use  as  my  display  September  9th 
to  14th.  inclusive. 


Laundry  window  explanation, 
Banner  lye  in  front,  with  lump 
starch  right  back  of  it.  Babbitt’s 
soap  pyramid  to  left  in  rear  of  win¬ 
dow,  and  Miller’s  on  the  right,  with 
price  cards  to  the  side  of  each  pile 
of  soap. 

Also  a  large  card  hanging  in 
rear,  bearing  these  words : —  , 


DON'T  FORGET  THAT 
MONDAY  IS  WASHDAY. 


It  makes  a  very  nice  show  and  an 
inexpensive  display. 

Wm.  C.  Cooper, 

Duke  and  Philadelphia  sts.,  York, 
Pa. 

A  Varied  Window. 

It  is  our  general  rule  to  put  but 
one  or  two  articles  in  window.  By 
putting  in  a  quantity  of  each,  or  by 
fixing  window  so  it  appears  as  a 
quantity,  we  have  derived  the  best 
results.  Our  object  in  this  win-  j 
dow  was  to  introduce  Indian  Corn 
starch.  We  put  in  Uneeda  biscuits 


and  laundry  starch  at  cut  prices  to 
attract  attention  to  window.  While 
we  generally  put  signs  with  prices 
on  everything,  as  you  see  in  the  pic¬ 
ture,  in  this  case  our  idea  was  to 


have  them  come  in  to  inquire  as  to 
Indian  corn  starch,  when  we  ex¬ 
plained  and  demonstrated  to  them 


the  quality  of  this  starch.  We  found 
it  worked  very  well. 

W.  A.  Martin. 

310  W.  Market  street,  York,  Pa. 

The  Current  Pickle  Crop. 

Below  is  a  summary  for  this  sea¬ 
son’s  crop  of  pickles,  as  near  as  can 


be  estimated.  In  the  majority  of 
the  States  the  farmers  are  still  de¬ 
livering  some  cucumbers  to  the  fac¬ 
tories  and  will  continue  to  do  so 
|  until  frost,  etc.,  stops  them,  as  the 
factories  will  keep  open  until  the 
crop  is  completely  done  for,  because 
every  little  bit  helps  (this  year). 
The  cucumber  crop  of  1907  will 
close  with  the  smallest  yield  given 
!  to  the  packers  for  many  years  past, 
and  as  the  receipts  which  may  come 
in  from  now  on  will  have  practically 
no  effect  upon  the  market,  conse¬ 
quently  this  crop  issue  will  be  the 
final  one  for  1907.  Summary: 
Arkansas,  50  per  cent,  crop;  Cali¬ 
fornia,  full  crop;  Colorado,  good 
crop ;  Connecticut,  50  per  cent, 
crop;  Illinois,  30  per  cent,  crop;  In¬ 
diana,  35  per  cent,  crop;  Iowa,  35 
per  cent,  crop ;  Kansas,  60  per  cent, 
crop;  Kentucky,  30  per  cent,  crop; 
Maryland,  40  per  cent,  crop ;  Massa¬ 
chusetts,  40  per  cent,  crop;  Michi¬ 
gan,  40  per  cent,  crop;  Minnesota, 
45  per  cent,  crop ;  Missouri,  35  per 
cent,  crop;  Nebraska,  50  per  cent, 
crop;  New  Jersey,  60  per  cent, 
crop;  New  York,  35  per  cent,  crop; 
Ohio,  25  per  cent,  crop ;  Oregon,  75 
per  cent,  crop;  Rhode  Island,  60  per 
cent,  crop ;  Utah,  50  per  cent,  crop ; 
Virginia,  35  per  cent,  crop;  Wash¬ 
ington,  full  crop;  West  Virginia,  50 
per  cent,  crop;  Wisconsin,  40  per 
cent.  crop. 


Foreign  Sardines  Are  Extremely 
Scarce. 

The  fishing  for  Norway  sardines 
has  been  a  total  failure  of  late  and 
hardly  any  fish  have  been  taken  to 


keep  the  factories  busy  half  the 
working  time.  The  factories  arc 
unable  to  cope  with  the  demand  and 
orders  which  have  been  taken  sev¬ 
eral  months  ago  are  not  filled  yet, 
for  the  simple  reason  that  factories 
have  not  sufficient  fish  to  execute 
their  orders.  In  consequence  of 


this,  anchovies  are  very  scarce  an 
none  have  been  shipped  as  yet.  A 
advance  of  20  per  cent,  over  la 
season’s  price  of  anchovies  has  a 
ready  occurred.  There  is  only 
very  short  time  left  for  fishing  sa 
dines  in  Norway,  that  is  the  fi 
fall  caught  sardines,  which  at 
the  ones  that  are  so  highly  a; 
predated :  and  it  is  almost  certai 
that  there  will  be  quite  a  shortag 
of  those  dark  quality  Norwa 
smoked  sardines  this  season.  ’  1 
Trance  there  has  been  no  chan; 
whatsoever  in  the  sardine  situatio’ 
there  is  hardly  a  case  of  sardint 
to  be  had  and  none  being  packc 
Some  of  the  packers  have  cable 
over  asking  whether  they  shou 
make  dingley  Rj  tins  containii 
about  six  fish,  but  while  buyers  m: 
be  inclined  to  take  even  six  fish  t 
the  can  when  nothing  else  is  to  1 
had,  importers  here  do  not  feel  th; 
they  wish  to  stock  up  with  this  siz 
which  is  undesirable  for  the  Amer 
can  market ;  but  even  with  six  fis 
they  could  not  fill  very  many  car 
as  there  is  absolutely  no  catch.  ] 
Portugal  fishermen  have  gone  qui 
some  out  of  their  way  to  catch  a  fe 
sardines,  and  they  have  succeedi 
in  taking  a  few  catches  far  off  tl 
coast.  Our  packer  has  shipped  t 
a  few  hundred  cases,  and  it  does  n> 
supply  one  hundredth  part  of  th 
demand. 


How  to  Get  a  Holl  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  < 
New  York,  have  made  an  arrangemet 
with  the  Manufacturers’  Trade  Mar 
Association,  the  big  premium  clearing 
house  of  New  York,  which  enables  thei 
to  substantially  reward  retailers  wh 
show  an  interest  in  increasing  the  sa 
of  Barker's  Hasty  Lunch  Chocolat 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  liar 
to  sell  anything  else  to  consumers  one 
they  have  had  them ;  so  besides  the  n 
ward  the  Knickerbocker  Chocolate  C 
give  grocers  for  pushing  them,  they  ai 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  nee< 
a  new  roll-top  desk,  a  safe,  a  chees 
cutter,  a  computing  or  platform  scab 
instead  of  drawing  on  his  bank  accoui 
to  pay  for  them  lie  pushes  the  sale  < 
the  Knickerbocker  Co.'s  goods  with  h 
customers,  saves  the.  Universal  Coupon 
packed  in  every  case  for  him  and  ad< 
them  to  those  coming  to  him  from  oth< 
manufacturers,  and  in  a  short  time  h 
will  have  collected  enough  to  entitle  hii 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade  Mark  A.- 
sociation  issue  a  handsome  illustrate 
catalogue  which  they  send  free  to  grn 
cers,  showing  an  almost  unlimited  arra 
of  useful  articles  of  merchandise  whic 
they  will  send  grocers  in  exchange  fo 
the  Universal  Coupons,  together  with 
list  of  all  the  manufacturers  throughou 
the  country  who  give  these  same  coupon 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  onl; 
manufacturer  of  chocolate  and  coco; 
from  whom  a  grocer  can  get  these  Uni 
versal  coupons;  so  grocers  who  wan 
valuable  free  merchandise  as  well  a: 
their  regular  profits  will  concentrate  thei 
efforts  on  the  sale  of  the  Khickerbocke 
Chocolate  Co.’s  goods. 
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important  nice  to  the  Trade 

Under  the  Federal  Pure  Food  and  Drugs  Act  of  June  30,  1906,  coal  tar  colors  were  not  m  terms  pro¬ 
hibited  from  use  in  food  products.  So  far  as  our  experience,  experiments  and  chemical  tests  can  determine,  we 
are  convinced  that  our  Improved  Butter  Color  of  which  the  coloring  basis  is  a  coal  tar  product,  when  used  m  t  e 
quantities  designated  and  for  the  purposes  intended,  is  neither  injurious  nor  deleterious  to  health. 

However,  under  the  Federal  Food  Inspection  Decision  No.  76,  issued  recently,  it  is  ruled  that 

..  the  use  in  food  for  any  purpose  of  any  mineral  dye  or  any  coal  tar  dye,  except  those  coal  tar  dyes  hereinafter  listed,  will  be  grounds  for  prosecution^ 

None  of  the  seven  shades  of  coal  tar  dyes  mentioned,  which  under  this  ruling,  and  pending  further  investigation, 
are  allowable  for  use  in  food  products,  can  be  employed  in  the  manufacture  of  Butter  Colorings,  for  the  reason 
that  the  orange  or  yellow  shades,  which  would  be  the  only  shades  that  could  possibly  be  used,  are  not  solu  e  in 
fats  or  oils.  Therefore  it  would  be  impossible  to  put  out  a  coal  tar  butter  color  with  any  of  the  shades  w  11c  1 

are  at  present  allowed  for  use  by  the  Federal  Decision. 

In  a  number  of  States,  since  the  passage  of  the  Federal  Pure  Food  and  Drugs  Act  of  June  30,  1906,  under  conditions  largely 
theoretical,  laws  have  been  passed  or  rulings  made  prohibiting,  and  in  other  States  there  has  been,  and  is,  a  great  ea  o '  agi  a  lon 
concerning  the  use  of  coal  tar  colors  in  food  products.  Under  these  conditions,  and  after  a  careful  consideration  of  the  matter, 
we  have  decided  to  offer  to  our  trade  in  the  United  States  only  one  brand  of  Butter  Color ,  namely:  our  Dandelion  Brand  Butter  Color 
(Purely  Vegetable),  which  is  without  question  harmless,  and  is  guaranteed  by  us  as  meeting  the  requirements  of  all  State  and  f  edera 
Pure  Food  Laws,  and  as  not  being  deleterious  or  injurious  to  health. 


OUR  DANDELION  BRAND  BUTTER  COLOR 


No.  2002.  Guaranteed  under 
the  Food  and  Drugs  Act,  June  30,  1906. 

WELLS  & 
RICHARDSON  CO.’S 

DANDELION 

BRAND 

Butter  Color 


MANUFACTURED  BY 

Wells  &  Richardson  Co. 
Burlington,  Vermont,  U.  S.  A. 


Purely  Vegetable 


Price  25  cents 


6TYLE  OF  PACKAGE  ADOPTED  JAN.  2,  1007. 


THIS  IS  A 
REPRODUC¬ 
TION  OF  THE 
DESIGN  AND 
READING 
MATTER 
OF  FRONT 
PANEL  OF 
CARTONS 
AND  GALLON 
CANS  CON- 
TAIN1NG 
OUR 

DANDELION 

BRAND 

BUTTER 

COLOR 

PURELY 

VEGETABLE 


PURELY  VEGETABLE 

IS  NOT  AN  EXPERIMENT 

but  has  been  used  by  many  successful  buttermakers  for  years.  It  is  prepaied 
from  the  finest  quality  Annatto  Seed,  combined  with  pure  Vegetable  Oil.  The 
Dandelion  Trade  Mark,  showing  the  picture  of  a  dandelion  plant  and  flower,  has 
appeared  on  our  butter  color  preparations  for  over  25  years  as  a  guarantee  of 
their  purity.  This  Trade  Mark,  which  has  appeared  on  our  various  brands  of 
Butter  Color  in  the  past,  we  will  continue  to  use  on  our  Dandelion  Brand  Butter 
Color  (Purely  Vegetable). 

You  will  find  it  on  every  package,  whether  it  be 

The  Small  Size  (four  ounce),  retailing  at  25  cts. 

The  Medium  Size  (ten  ounce),  retailing  at  50  cts. 

The  Large  Size  (twenty-four  ounce),  retailing  at  $1.00 
Or  the  Gallon  Can 

We  print  herewith  a  fac-simile  of  the  front  of  our  carton  containing  the  small  size  (four 
ounce),  which  retails  at  25c.  This  same  design  and  reading  matter  (with  the  exception  of  the 
price  line),  appears  upon  the  front  of  the  cartons  of  the  medium  size  (ten  ounce),  retailing 
at  50c.  and  of  the  large  size  (twenty  four  ounce)  retailing  at  $1.00,  and  also  upon  the  front  of 
the  gallon  cans.  You  will  always  find  it  printed  on  a  yellow  back-ground  in  black  ink,  sur¬ 
rounded  by  a  red  border. 


OUR  EXCHANCE  OFFER 

Dealers  should  look  over  their  stock  carefully,  and  if  they  find  any  Butter  Color  of  our 
manufacture  bearing  different  reading  matter  or  designs  on  the  front  of  the  cartons,  or  on  the 
front  of  gallon  cans,  from  that  shown  herewith,  they  should  write  us  stating  the  quantity 
of  each  size  which  they  may  have  on  hand,  and  we  will  advise  them  fully  regarding  our  ex¬ 
change  proposition. 


WELLS  &  RICHARDSON  GO. 


Burlington,  Vermont 
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A  prepared  food  seasoning  that 
saves  your  customer’s  work  and  risk ; 

That  doubles  the  deliciousness  of 
poultry,  meats,  soups,  'etc. 

That  once  used  will  forever  be  a 
household  necessity — 

This  is  Bell’s  Spiced  Seasoning, 
which  sells  all  the  year  round,  but 
especially  in  poultry  time. 

The  William  G.  Bell  Company 

Boston,  M&ss. 


We  Don’t  SHAKE  the  TREES 


Olive  Oil  is  usually  made  from  what 
falls  from  the  olive  trees  when  they  are 
shaken.  It  won’t  take  you  a  moment  to 
realize  what  this  means.  Other  things 
beside  good  olives  fall,  bad  ones  for  ex¬ 
ample,  insects  and  lots  of  things  that 
don’t  improve  olive  oil. 

For  DE  RAGO  we  squeeze  only  perfect 
olives,  the  result  is  perfect  oil.  If  you 
sell  perfect  oil,  which  means  DE  RAGO, 
your  customers  will  see  the  difference 
and  keep  coming  to  you  for  it. 

Besides  we  have  advertised  it  very 
widely  to  your  customers. 


Jas.  J.  Loughery  &  Co. 

IMPORTERS 

Boston,  /Massachusetts 


What  Dr.  Wiley  Eats. 

Some  time  ago  when  I  said  that 
if  Dr.  Wiley,  the  Government  chem¬ 
ist,  went  on,  about  the  only  safe 
thing  left  to  eat  would  be  mother’s 
milk,  some  of  you  fellows  thought  I 
was  trying  to  crack  a  joke. 

By  George  we’re  gettin’  close  to 
it  in  Pennsylvania. 

Do  you  know  what  our  Food 
Commissioner’s  just  done  to  dried 
fruits?  Said  they  were  all  illegal 
and  he’d  prosecute  any  grocer  sell¬ 
ing  ’em!  What  d’ye  think  of  that? 
No  more  peaches  or  apricots  or 
prunes  or  raisins !  How  is  that  for 
high?  That’s  going  some,  ain’t  it? 

It’s  all  Dr.  Wiley’s  doings. 
To  be  sure  the  order  came  from  the 
Pennsylvania  Commissioner,  but  it 
came  through  what  Dr.  Wiley  had 
said  about  the  goods ;  our  Commis¬ 
sioner  Foust  was  only  his  pupil. 

It’s  a  funny  thing — in  this  case 
the  pupil  has  outstripped  his 
teacher.  For  Dr.  Wiley  isn’t  inter¬ 
fering  at  all  with  the  sale  of  dried 
fruits  throughout  the  country,  while 
his  pupil,  the  Pennsylvania  Food 
Commissioner,  has  sat  down  on  ’em 
like  a  ton  of  bricks. 

What’s  the  Pennsylvania  Com¬ 
missioner’s  name — Foust,  ain’t  it? 
It’s  a  good  name,  for  if  he  goes  on 
the  way  he’s  begun  he  bids  fair  to 
be  a  regular  little  devil. 

I  often  wonder  what  Dr.  Wiley 
eats.  I  wonder  whether  he’s  con¬ 
sistent.  I  don’t  see  how  he  can  be. 
According  to  him,  darned  near  all 
our  food  is  poisoned.  Now,  if  he 
really  believes  that,  he  can’t  con¬ 
scientiously  eat  any  of  it,  and  if  he 
don’t  eat  any  of  it,  how’s  he  keepin’ 
alive?  Nobody’s  making  food 
specially  for  him,  as  far’s  I  can  see. 

Tell  us  the  secret,  Doctor  dear, 
is  it  mother’s  milk? 

My  own  personal  opinion  is  that 
the  good  doctor  eats  every  day  a 
dozen  foods  that  he  condemns.  He 
must,  if  he  eats  anything,  for  it 
seems  to  me  he  condemns  just 
about  everything,  even  colored  but¬ 
ter.  Still  he  may  not;  he  may  be 
eating  -only  that  one. 

I  dreamed  the  other  night  I  was 
invited  for  dinner  at  Dr.  Wiley’s 
house.  I  remember  that  I  looked 
eagerly  forward  to  the  meal  just  to 
solve  this  problem — what  does  Dr. 


Wiley  eat?  I  dreamed  I  got  to  the 
house  about  half-past  five  and  spent 
some  time  discussing  various  heavv 
scientific  subjects  with  the  Doctor. 
But  I  couldn’t  smell  anything  cook¬ 
ing,  though  I  sniffed  like  an  old  dog 
with  the  asthma. 

Finally  we  were  called  down  to 
dinner,  and  I  said  to  myself,  “now 
I’ll  know.”  We  were  led  down  a 
corridor,  not  into  any  dining  room,] 
but  into  a  nursery! 

I  ain't  a-going  to  tell  you  any 
more,  but  I  found  out  what  he  ate 
all  right.  I  didn’t  touch  a  thing, 
though  I  saw  the  Doctor  eat  his.  1 
didn’t  eat  any,  because  the  Doctor 
ate  first  to  show  me  how  to  take  it, 
and  when  he  thought  he  had  showed 
me  there  wasn’t  any  left. 

It’s  curious  how  vivid  that  dream 
was.  I  don’t  suppose  I’ll  ever  for¬ 
get  it.  I  can  close  my  eyes  and  see 
the  Doctor  feeding  now.  I  remem¬ 
ber  saying  to  myself,  “well,  there’s 
certainly  nothing  artificial  or  pre¬ 
served  about  that  food,  anyway. 
Even  the  way  he  took  it  was  per¬ 
fectly  natural.” 

Yes,  it  was  one  of  the  clearest 
dreams  I  ever  had.  The  Doctor  is 
fair,  fat,  bald  and  fifty — one  of  these 
cute  Mellin’s  food  babies  with 
dimples  in  his  knees.  That  night  at 
dinner  he  wore  the  cutest  little  milk¬ 
ing  suit  I  ever  saw.  He  told  me 
he  had  always  believed  in  having 
everything  at  a  meal  absolutely  har¬ 
monious,  so  he  wore  little  short  blue 
socks  and  a  Renaissance  didy. 

I  never  shall  forget  it,  never. 
It’s  been  on  my  mind  a  good  bit 
since  Mr.  Foust’s  decree  banishing 
dried  fruits.  It  looks  to  me  as  if 
we  were  slowly  being  hemmed  in. 
Soon  there’ll  be  nothing  left  but 
what  Dr.  Wiley  eats.  When  there's 
only  that  what  are  we  going  to  do 
for  church  suppers? 

Seriously,  do  you  fellows  realize 
what  this  means?  ‘There  are  thou¬ 
sands  of  families  who  never  know 
but  two  kinds  of  sweets — one  is 
dried  fruit  of  some  kind,  and  the 
other  is  molasses  or  glucose  syrup. 
Mr.  Foust  is  going  to  prosecute 
everybody  selling  dried  fruits,  mo¬ 
lasses  or  glucose  syrup  containing 
sulphur,  which  people  who  tell  me 
say  all  of  them  do.  Maybe  not  all 
brands,  but  most.  That  means,  of 
course,  that  dried  fruits,  molasses 
or  glucose  syrup  are  not  going  to 
be  sold — who’s  going  to  put  his 
head  in  a  sling  if  he  knows  it?  *  - 

What  are  these  poor  devils  going 
to  do?  By  gad,  it's  a  serious  matter 
to  them.  With  everything  so  high, 

I  can  see  their  finish  pretty  quick. 
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Nobody  believes  in  food  laws  any 
pnore  than  I  do,  but  nevertheless  I 
>elieve  that  the  time’s  soon  coming 
vhen  the  most  enthusiastic  advocate 
>f  food  laws  will  damn  them  for  the 
nost  colossal  nuisance  we’ve  ever 
lad  since  time  began ! 

Here’s  another: — 

Northampton,  Pa.,  Sept.  30,  1907. 
“The  Stroller,” 

Philadelphia,  Pa. 

Dear  Sir : — I  have  been  an  in¬ 
terested  reader  of  your  article  in 
a  recent  issue  of  “The  Grocery 
World”  on  the  “Five  Brethren.” 

I  wish  to  state  what  I  believe  to 
be  one  reason  for  a  great  many 
hypocrites  in  the  churches,  and  that 
is,  that  people  are  taught  that  God 
is  a  ferocious  monster,  willing,  nay, 
anxious,  to  damn  any  or  all  of  his 
creatures  who  do  not  meet  the  re¬ 
quirements  of  his  just  law  to  hope- 
.  less  misery  and  endless  torment.  In 
the  next  breath  they  say  that  God  is 
love  and  is  anxious  to  save  all  he 
can  from  such  a  horrible  fate,  and 
has  appointed  them  as  preachers  at 
a  good  salary  to  tell  you  such  bad 
tidings  of  great  misery  for  all  except 
a  few  (the  elect  church). 

This  is  in  sharp  contrast  with  the 
news  that  the  angels  brought  to  the 
shepherds  when  Christ  was  born. 
They  said :  “Behold,  we  bring  you 
good  tidings  of  great  joy,  which 
shall  be  unto  all  people.” 

I  hope  you  will  carefully  read  the 
enclosed  tracts,  and  if  interested 
write  for  more  either  to  me  or  the 
publishers. 

Freely  we  have  received,  freely 
we  give. 

Yours,  for  the  truth, 

John  F.  Day. 

The  Stroller. 


How  Dyes  May  Be  Employed 
in  Foods. 


United  States  Department  of  Agricul¬ 
ture  Surrounds  With  Drastic  Regula¬ 
tions  the  Use  of  the  Colors  Which 
Decision  76  Permits  to  be  Used. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Oct.  3,  1907. 

Touching  the  use  in  food  of  the 
coal-tar  dyes  which  the  Board  of 
Food  and  Drug  Enforcement 
agreed  could  be  used  in  Food  In¬ 
spection  Decision  No.  76,  a  further 
decision  (F.  I.  D.  77)  has  been 
issued  during  the  past  week.  It 
surrounds  the  use  of  dye  in  fooc 
with  extraordinary  precautions. 
The  text  of  the  decision  is  as  fol¬ 
lows  : — 

CERTIFICATE  AND  CONTROL  OF  DYES 
PERMISSIBLE  FOR  USE  IN  COLORING 
FOODS  AND  FOODSTUFFS. 

The  Department  of  Agriculture  is 
in  receipt  of  a  large  number  of  inqui¬ 
ries  concerning  the  interpretation  to 
I  be  put  on  that  portion  of  F.  I.  D.  76 
j  which  refers  to  coal-tar  dyes  not  in- 
I  l  hibited  for  use  in  coloring  foods  and 
foodstuffs. 

The  term  “manufacturer,”  as  used 
in  F.  I.  D.  76  and  in  the  present  de¬ 
cision,  applies  to  a  person  or  com¬ 
pany  responsible  for  the  purification 
1  of  the  crude  or  raw  dye  for  the  pur¬ 


pose  of  placing  it  in  a  condition  fit 
for  use  in  foods  and  foodstuffs;  or 
to  the  accredited  selling  ageTlt  in  the 
United  States  of  such  person  or 
company.  Such  accredited  agent 
must  file,  orf  behalf  of  his  foreign 
principal,  if  the  latter  does  not  file 
it,  a  manufacturer’s  certificate,  and 
it  will  be  considered  that  the  respon¬ 
sibility  for  such  certificate  will  rest 
upon  the  accredited  agent  and  not 
upon  the  foreign  principal. 

For  each  permitted  dye  two  certifi¬ 
cates  must  be  filed  by  the  manufac¬ 
turer,  the  first  to  be  known  as  the 
“foundation  certificate,”  the  second 
known  as  the  “manufacturer’s  cer¬ 
tificate.”  It  is  suggested  that  the 
foundation  certificate  be  in  the  fol¬ 
lowing  form : 

FOUNDATION  CERTIFICATE. 

I . .  the  undersigned, 

residing  at . .  (street  ad¬ 
dress),  in  the  city  of . 

county  of . State  of  ...... 

.  hereby  certify  under  oath 

that  I  have  personally  examined  and 

tested  for  .  (full  name 

of  concern),  of  .  (city), 

county  of . State  of . 

the  material  known  as  _. . . 

which  corresponds  to  the  coloring 

matter  numbered  .  in  A.  G. 

Green’s  Edition  (1904)  of  the 
Schultz-Julius  “Systematic  Survey 
of  the  Organic  Coloring  Matters,” 
and  of  which  a  one  (1)  pound  sam¬ 
ple  marked  .  is  herewith 

submitted.  I  have  found  the  said 
material  to  consist  of  that  coloring 
matter  only,  to  be  free  from  harmful 
constituents,  and  not  to  contain  any 
contamination  due  to  imperfect  or 
incomplete  manufacture. 

(Here  insert  a  complete  statement 
of  all  the  tests  applied  to  determine : 

A.  Identity. 

B.  Absence  of 

a.  Mineral  or  metallic  poisons. 

b.  Harmful  organic  constituents. 

c.  Contamination  due  to  im¬ 
proper  or  incomplete  manufac¬ 
ture. 

Special  attention  should  be  given 
to  setting  forth  fully  the  quantities 
or  volume  of  each  material  and  rea¬ 
gent  employed,  its  strength  or  con¬ 
centration,  temperature,  duration  of 
treatment,  limits  of  delicacy  of  tests 
employed,  and  any  other  information 
that  is  necessary  to  enable  others  to 
repeat  accurately  and  correctly  all 
the  work  herein  referred  to,  and 
thus  arrive  at  identical  results.  For 
each  test  performed,  state  what  con¬ 
clusions  are  drawn  from  it  and 
why.) 


(Signature  of  chemist  making  the 

examination.) 

Certification. 

For  the  manufacturer’s  certificate 
the  following  form  is  suggested : 

manufacturer’s  certificate. 

I . .  .the  undersigned, 

a  resident  of  the  United  States,  do¬ 
ing  business  at  .  (street 

address),  in  the  city  of  . 

county  of . State  of . 

.  under  the  style  of  . 

(full  name  of  concern),  do  hereby 
certify  under  oath  that  I  am  the 
manufacturer  of  the  material  known 

as . which  corresponds  to 

the  coloring  matter  numbered . 

in  the  1904  Green  Edition  of  the 
Schultz-Julius  Tables,  of  which  the 
accompanying  foundation  certificate, 
signed  by  .  the  ex¬ 

amining  chemist,  is  the  report  of  an 
analysis  of  a  fair,  average  sample 

drawn  from  a  total  batch  of  . 

pounds.  . . . 

(Signature  of  manufacturer.) 
Certification. 

The  foundation  certificate  must  be 
filed  with  the  Secretary  of  Agricul¬ 
ture  at  the  time  the  first  request  is 
made  of  the  Secretary  to  use  any  or 
all  of  the  permitted  dyes  for  coloring 
foods  and  foodstuffs. 


New 

Move 


And  an  important  one  to 
grocers.  There  is  scarcely 
a  grocer  or  consumer 
within  twenty-five  miles 
of  Philadelphia  who  does 
not  know  of  Freihofer’s 
Bread,  Pie  and  Cakes. 
They  have  attained  their 
unprecedented  popularity 
solely  on  merit.  We  are 
now  manufacturing 
Macaroni  and  Noodles. 
These  goods  we  make 
like  our  other  goods,  of 
thefinest  materialsmoney 
can  buy. 

The  goods  are  not  col¬ 
ored  artificially,  they  get 
their  rich  yellow  from 
the  entire  egg.  They 
not  only  conform  to  the 
Pure  Food  Laws,  but  are 
so  much  better  than  the 
law  requires,  that  you 
can  bank  on  making  and 
keeping  trade  with  them. 


Vienna  BeJking  Co. 

PHILADELPHIA,  PA 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Cfje  ftetatler  anti  gfobertteer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it.  Sample  copy  is  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONQJJE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 
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GROCERY  WORLD 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 


The  Advertising  World 


H.  W.  BISHOP 


Columbus,  Ohio 


Attorney  at  Law 


The  following  form  of  supple- 
menial  certificate  is  suggested  in 
those  cases  where  a  manufacturer 
desires  to  apply  for  permission  to 
place  on  the  market  a  new  batch  of 
a  coal-tar  dye,  which  dyb  has  already 
had  a  foundation  certificate  and  a 
manufacturer’s  certificate  filed  for  it. 


Staple  free,  or  four  months'  trial  for  10  cents  908  B  St,,  hi,  W,,  Washington,  D,  C 


MOKEK 

fifocOAj 

Ku  '1.  Ktl 

Blooker’s  Cocoa 

IS  A  I.l'Xl'RY  TO  THE  PALATE 

A  NECESSITY  TO  THE  STOMACH 

Am  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  H  A  V  EJ!  I  T 

American  Depot,  46  Hudson  St.,  New  York 

la  slock  by  11.  KELLOGQ  &  SONS.  19  South  Front  Street,  Philadelphia,  Pennn. 

Boom  Your  Own  Business 


Five  Sizes. 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  is  home-made  ? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net? 

Good  kraut  recipe  free. 

Order  through  jobber  or  direct. 

John  G.  Smith's  Sons  Go. 

51  Broadway  -  BUFFALO,  N.  Y. 


Do  You  Kjiow 


That  rapidly -becoming -popular 
twice-baked  biscuit,  the  Original 

Holland  Rusk 

(The  prize  toast  of  the  world) 

To  sell  them  means  pleased  customers. 
An  attractive  red  package  containing 
twelve  Rusk  sells  at  ioc.,  and 
allows  you  a  good  profit. 

Cases  of  thivty-six  and  sixty  packages. 
See  price-list.  Ask  your  jobber. 


MANUFACTURED  ONLY  BY 

HOLLAND  RUSK  CO.,  Holland,  Mich. 

There  will  be  imitations  offered  you,  insist  otf  the  package  bearing  a  Dutch  Windmill  for  trade-mark. 


HE  DID  NOT  KNOW 

although  using  them,  the  full  value  and 
merit  of  our 

FORBES'  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  1  ran  out  of 
them,  and  in  the  future  1  intend  to  urge  the  use  of 
them  wherever  1  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SUPPLEMENTAL  CERTIFICATE. 

I . ,  the  undersigned, 

residing  at . . .  (street  ad¬ 
dress),  in  the  city  of . 

county  of . .  State  of  ...... 

.  hereby  certify  under  oath 

that  I  have  personally  examined  and 

tested  for  .  (full  name 

of  concern),  of  .  (city), 

county  of . State  of . 

the  material  known  as  . 

which  corresponds  to  the  coloring 

matter  numbered  .  in  A.  G. 

Green’s  Edition  (1904)  of  the 
Schultz-Julius  “Systematic  Survey 
of  the  Organic  Coloring  Matters,” 
and  of  which  a  one  (1)  pound  sam¬ 
ple  marked  .  is  herewith 

submitted,  and  I  have  found  it  to 
consist  of  that  coloring  matter  only 
and  to  be  free  from  harmful  con¬ 
stituents  and  not  to  contain  any  con¬ 
tamination  due  to  imperfect  or  in¬ 
complete  manufacture. 

This  examination  was  conducted 
in  strict  accordance  with  the  do 
tailed  scheme  of  examination  fully 
set  forth  in  the  foundation  certifi¬ 
cate  filed  .  (date.) 


(Signature  of  chemist.) 
Certification. 

This  supplemental  certificate 
should  likewise  be  accompanied  by 
the  same  type  of  manufacturer’s  cer¬ 
tificate  as  is  described  above. 

When  the  certificates  filed  with  the 
Department  of  Agriculture  are 
found  to  be  satisfactory,  a  “lot  num¬ 
ber”  will  be  assigned  to  each  batch, 
which  lot  number  shall  apply  to  that 
batch  alone  and  to  no  other  batch  of 
the  same  color. 

According  to  F.  I.  D.  76,  the  seven 
permitted  coal-tar  dyes  therein 
named,  made  specifically  for  use  in 
foods,  may  be  used  in  foods  oro- 
vided  they  bear  a  guaranty  from  the 
manufacturer  that  they  are  free  from 
subsidiary  products  and  represent 
the  actual  substance  the  name  of 
which  they  ,bear.  The  guaranty 
herein  considered  shall  be  applied  as 
follows : 

Each  package  sold  by  the  manu¬ 
facturer  should  bear  the  legend 

“Part  of  Certified  Lot  Number . ” 

The  foundation  certificate,  as  well  as 
the  corresponding  supplemental  cer¬ 
tificate,  does  not  apply  to  any  certi¬ 
fied  dye  beyond  the  package  origi¬ 
nally  prepared  by  the  one  establish¬ 
ing  this  certificate.  If  such  a  pack¬ 
age  be  broken  and  the  dye  therein 
contained  be  repacked,  the  repacked 
dye,  except  as  hereinafter  provided, 
becomes  an  uncertified  dye,  and  as 
such  is  inhibited. 

There  is  no  objection  on  the  part 
of  the  Department  of  Agriculture  to 
mixtures  made  from  these  permitted 
and  certified  dyes,  by  those  who 
have  filed  certificates  with  the  De¬ 
partment,  but  one  (1)  pound  -sam¬ 
ples  of  such  mixtures,  and  the  trade 
name  under  which  each  mixture  is 
sold,  must  be  sent  to  the  Secretary  of 
Agriculture,  and  no  such  trade  name 
or  keyed  modification  thereof  may  be 
used  for  any  other  mixture. 

The  exact  formula — that  is,  the 
true  names  as  well  as  the  numbers 
assigned  to  the  original  package  and 
the  proportions  01  the  ingredients 
used — should  be  deposited  with  the 
Secretary  of  Agriculture,  but  such 
formula  need  not  appear  on  the 
label ;  in  lieu  of  which  may  appear 
the  legend  “Made  from  Certified  Lots 

number  ....  and  Number . ”  etc. 

If  the  packages  of  these  mixtures 
bearing  this  legend  bei  broken  and 
repacked,  the  mixture  becomes,  ex¬ 


cept  as  hereinafter  provided,  an  un¬ 
certified  one,  and  hence  its  use  is 
inhibited;  that  is,  the  guaranty  of  the 
manufacturer  shall  extend  only  to 
the  packages  prepared  by  himself 
and  only  for  so  long  as  they  remain 
in  the  unbroken  form.  Whenever 
new  lots  of  previously  established 
mixtures  are  made,  making  use  of 
new  certified  straight  dyes  therein, 
thus  necessitating  a  change  in  the 
label,  i-potind  samples  of  the  new 
mixtures  should  be  sent  to  the  Sec¬ 
retary  of  Agriculture. 

The  term  “competent  experts”  as 
used  in  F.  I.  D.  76  applies  to  those 
who,  by  reason  of  their  training  and 
experience,  are  able  to  examine  coal- 
tar  coloring  matter  to  ascertain  its 
identity  and  to  determine  the  ab¬ 
sence  of  foreign  matter  not  properly 
belonging  to  the  product,  which,  if 
present,  renders  the  substance  unfit 
for  use  in  food  products. 

The  term  "batch”  as  used  above 
is  such  a  quantity  of  the  product 
as  has  undergone  the  same  treatment 
at  the  same  time  and  the  same  place 
as  a  unit  and  not  otherwise — that  is, 
the  lot  for  one  purification. 

Those  to  whom  certification  is 
given  with  respect  to  their  dyes  and 
a  lot  number  assigned  should  control 
the  sale  of  such  batches  so  that  they 
may  account  to  the  Department  of 
Agriculture  by  inspection  of  their 
books  or  otherwise  for  the  destina¬ 
tion  and  disposal  of  each  batch. 

Those  using  these  certified  dyes  in 
the  preparation  of  foods  and  food¬ 
stuffs  must  be  in  a  position  to  sub¬ 
stantiate  the  fact  that  the  dyes  so 
used  were  of  a  properly  certified 
character. 

There  is  no  guaranty  on  the  part 
of  the  Department  of  Agriculture 
that  because  the  tests  described  in 
any  foundation  certificate  have  once 
been  accepted,  the  permanency  of 
such  acceptance  is  assured. 

In  those  cases  where  a  package  of 
a  straight  dye  or  a  mixture  of  such 
dyes,  bearing  proper  labels  to  the 
effect  that  they  are  of  a  certified  lot 
or  lots,  is  broken  and  repacked  in 
still  smaller  lots,  or  treated  with 
solvents,  mixed,  etc.,  the  person  or 
company  so  treating  these  dyes  must 
stand  sponsor  for  their  integrity. 
This  may  be  accomplished  by  sub¬ 
mitting  a  statement  to  the  Secretary 
of  Agriculture  as  follows : 

SECONDARY  CERTIFICATE. 

I, . residing  at . 

(full  address),  do  hereby  certify 
under  oath  that  I  have  repacked  .... 

lbs.  of  certified  lot  (or  lots)  . 

purchased  from  .  of 

.  This  repacking  has 

been  accomplished  in  the  following 

fashion :  . 

(Full  description  of  what  has  been 
done  with  the  lot  or  lots.) 


(Name.) 

Certification. 

On  presentation  of  this  certified 
form,  properly  filled  out,  to  the  Sec¬ 
retary  of  Agriculture,  a  lot  number 
will  be  assigned,  which  number 
should  be  used  in  labeling  according 
to  the  methods  already  described. 
If,  for  example,  a  portion  of  lot 
number  “127”  is  repacked  in  smaller 
packages,  the  lot  number  “127  A” 
will  be  assigned  to  tbis  repacked 
dye,  to  enable  the  Department  to  fol¬ 
low  this  into  consumption  if  neces¬ 
sary,  and  still  trace  it  back  to  the 
person  by  whom  the  dye  was  origin¬ 
ally  certified. 

Holt. 


Concord  grapes  average  12  cents 
per  basket,  while  Delawares  and 
Niagaras  both  rule  at  13  cents. 
The  receipts  of  grapes  are  good  and 
the  demand  excellent. 
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Rfauests  for  information  in  this  Department 
hould  UrseTy  set  out  in  full  all.  the  facts  bear- 
7„  the  case,  and  all  questions  should  be 
llv  framed  to  avoid  misconstruction. 
Vrtte  on  one  side  of  the  sheet  only.  Letters 
hould  be  received  at  this  office  not  later  than 
'uesday  of  each  week  to  ensure  an  answer  in 
he  Monday’s  issue  following.  The  signature 
nrl  address  of  the  writer  must  accompany  all 
nquiries  and  will  be  published  unless,  there 
"^  request  not  to  do  so.  All  inquiries  re- 
cived  will  be  answered  without  charge. 
Address  all  communications  to 

A  Legal  Editor  Grocery  World 

927  Arch  Street. 


A  Case  With  a  Moral. 

A  case  which  shows  how  great  is 
the  need  of  more  adequate  laws  for 
the  protection  of  creditors,  and, 
lacking  those,  for  the  taking  of 
every  possible  precaution  against 
the  making  of  bad  debts,  has  just 
transpired  in  Philadelphia  during 
the  past  week. 

The  wholesale  grocery  firm  of 
Neuman  &  Schwiers,  77  Hudson 
street,  New  York,  sold  a  small  order 
of  goods  to  a  dealer  named  M. 
Paper,  who  has  a  retail  grocery 
store  at  1126  Columbia  avenue, 
Philadelphia.  A  part  of  the  ac¬ 
count  was  paid,  but  thefe  still  ie- 
mained  a  small  balance  which  Neu¬ 
man  &  Schwiers  were  unable  to  col¬ 
lect.  Paper  promised  and  reprom¬ 
ised,  but  failed  to  keep  his  word, 
and  in  the  end  the  New  \  ork  con¬ 
cern  entered  suit  against  him. 
Paper  was  present  at  the  hearing, 
but  made  no  defense,  and  judgment 
was  granted  against  him.  Asked  as 
to  his  intent  to  pay,  he  was  flippant 
and  indifferent  by  turns  and  when 
threatened  with  levy  defied  lus 
creditor  to  make  him  pay  for  any¬ 
thing. 

Nevertheless,  execution  was 
issued  and  the  constable  levied  upon 
Paper’s  goods.  The  next  day 
Paper  filed  a  claim  of  legal  exemp¬ 
tion  and  his  wife  filed  a  claim  of 
ownership  in  the  goods.  Since  the 
defendant’s  stock  was  small,  eitliei 
one  of  the  two  claims  would  have 
been  sufficient  to  prevent  his 
creditor  from  realizing  upon  the 
goods  levied  on.  The  plaintiff  is 
accordingly  compelled  to  drop  his 
suit,  since  he  has  exhausted  all  re¬ 
sources  under  the  present  system  of 
collection  laws. 

This  case  is  typical  of  a  large 
number  where  the  debtor,  once  in 
possession  of  goods,  is  just  as  im- 
pregnably  secure  against  being 
compelled  to  pay  for  them  as  if  he 
were  in  the  fortress  of  Gibraltar. 
This  condition  is  causing  a  loss  of 


hundreds  of  thousands  of  dollars 
every  year,  and  has  only  two  alter 
native  remedies :  First,  eithei  a 
modification  of  the  collection  law  s 
in  favor  of  the  creditor  (the  aver¬ 
age  collection  law'  is  wholly  in  favor 
of  the  debtor)  or  the  taking  of  ad 
ditional  precautions  at  the  time  a 
sale  is  made.  How  this  can  be  done 
is  a  matter  for  much  discussion.  It 
may  be  said  that  95  per  cent,  of  all 
bad  debts  come  from  the  cheapness 
of  credit.  In  the  keen  desire  to  sell, 
a  dealer  argues,  “Oh,  he’ll  pay  me,” 
and  sells  a  man  whom  he  cannot 
force  to  pay  him  by  any  means  open 
to  the  law.  This  puts  the  creditor 
at  the  absolute  mercy  of  the  debtor’s 
honesty,  which  is  often  nil.  If  all 
dealers  would  follow  the  plan  of  re 
fusing  credit  to  men  not  reachable 
by  the  collection  laws,  except  upon 
|  legal  security,  or  except  where  the 
buyer  is  personally  known  to  be 
honest,  the  number  of  bad  debts 
would  be  amazingly  reduced. 


TESTIMONIALS 


Ouestion:  R.  S.  M.,  Pittsburg, 
Kansas. — A  and  B  own  the  capital 
stock  of  a  corporation.  A  sells  his 
stock  to  B  for  $30,000.  A  cove¬ 
nants  with  B  that  he  will  not  en¬ 
gage  in  the  same  line  of  business  in 
the  territory  now  covered  by  said 
corporation  for  a  period  of  five 
years  from  the  date  of  the  contract. 
A  further  covenants  wdth  B  that  he 
will  not  employ  anyone  in  the 
service  of  the  corporation  at  the 
time  the  contract  was  entered  into 
for  a  period  of  five  years  from  the 
date  of  the  contract.  Is  the  last 
clause  of  the  contract  enforceable, 
and  in  case  of  its  breach  by  A  what 
action  can  be  brought  by  B  ? 

Answer. — In  my  judgment  the 


last  clause  of  the  agreement 


clearly  enforceable,  provided  it  had 
consideration,  as  to  which  the  query 
does  not  clearly  state.  The  remedy 
would  probably  be  a  bill  in  equity 
directed  to  A,  praying  for  an  in¬ 
junction  against  him  forbidding  him 
from  employing  the  corporation 
people.  No  bill  in  equity  would 
lie,  however,  if  there  was  an  ade¬ 
quate  remedy  at  law.  Whether 
there  is  an  adequate  remedy  at  law 
could  only  be  told  upon  a  more  com¬ 
prehensive  examination  of  the  case. 


There  are  two  kinds  of  testimonials— the  kind  you  get  and  the  some¬ 
times  stronger  kind  you  don’t  get. 

For  instance. 

A  few  months  ago  we  sold  a  man  in  a  certain  town  an  American 
Slicing  Machine — the  only  one  in  the  town,  as  it  happened. 

Last  week  the  writer  saw  him  again  and  asked  him  how  he  liked  the 

“  Well,”  said  he,  “  I  don’t  mind  telling  you  that  the  machine  has 
brought  me  all  the  trade  of  the  neighborhood  on  sliced  meats.  People 
even  come  considerable  distances  to  buy  the  nice,  evenly  sliced  ham  and 
bacon  and  dried  beef  at  my  store.  But  let  me  tell  you  also,  that  you  d 
better  not  refer  any  other  merchant  within  two  miles  of  my  place  to  me. 
Your  machine  has  given  me  a  mortgage  on  this  trade,  and  no  one  else  is 
going  to  share  it  if  1  can  help  it.” 


Of  course,  that  merchant  wasn’t  giving  us  a  square  deal.  Yet  his 
attitude  constituted  the  strongest  possible  testimonial  to  the  merit  of  the 

machine.  .  ,  .  , 

It  has  brought  him  all  the  trade  in  his  locality  in  this  line. 

It  will  bring  you  all  the  trade  of  your  locality. 

It  costs  you  nothing  to  let  us  prove  it. 

Your  name  and  address,  please. 


American  Slicing  Machine  Co. 

54  FIFTH  AVENUE,  CHICAGO 


The  Soap  Powder  the  People  Want. 

The  three  leaders  are  so  well  known 
and  liked  that  it  requires  no  effort  on 
your  part  to  sell  them.  The  same  result 
will  follow  if  you  will  have  them  try 
Pearl  Borax  Soap  Powder.  It  is  made 
with  the  same  care"  and  attention  as  are 
the  rest  of  Young  &  Co.’s  soaps,  and 
where  once  used  will  always  repeat. 
Don’t*  forget  that  it  contains  one  full 
pound  as  against  6  to  12  ounces  of  most 
other  powders  on  the  market.  1  he  car¬ 
tons  redeemed  by  valuable  gifts.  Made 
by  Chas.  W.  Young  &  Co.,  makers  of 
soaps  of  merit,  Philadelphia. 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 
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GROCERY  WORLD 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
'  old 


not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


‘‘Blowing  Up  Cold  to  Salesmen.” 


Pliila.,  Pa.,  Sept.  26,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — I  want  to  compli¬ 
ment  the  “Stroller”  on  the  article 
which  he  wrote  for  the  issue  of  the 
“Grocery  World”  of  September 
23d 


T  have  read  in  the  “Grocery 
|  World.  If  you  think  it  a  good 
investment  please  let  me  know. 

Wishing  the  “Grocery  World” 
abundant  success  and  continued 
prosperity  in  your  business,  and 
awaiting  your  future  information, 
I  am, 

Yours  truly, 

Martin  F.  Curley. 

I  he  “Grocery  World”  knows  no 
more  of  the  scheme  referred  to  than 
it  published  in  the  last  issue.  Why 
not  write  to  the  Universal  Co. 
direct  ? 

*  *  * 


If  a  writer  ever  “hit  the  nail 
square  on  the  head,”  Mr.  “Stroller” 
did  it  in  “Blowing  Up  Cold  to 
Salesmen,”  and  it  is  a  pity  there 
could  not  be  a  law  passed  that 
would  compel  every  merchandise 
buyer  in  the  United  States  to  read 
it.  Of  course,  to  some  it  does  not 
apply,  but  no  one  need  take  it  per¬ 
sonally  unless  it  fits. 

Let  me  suggest  that  you  start  a 
fund  among  the  different  brokers 
and  salesmen  of  Philadelphia  de¬ 
voted  to  publishing  and  mailing  it 
to  the  buyers  of  this  State.  I  shall 
for  one  be  glad  to  assist. 

Yours  truly, 

W.  G.  Root. 


*  *  * 


As  to  the  New  Chain-Store  Scheme. 

Troy,  N.  Y.,  Sept.  30,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Please  send  to  me  full 
particulars  about  this  new  com¬ 
pany  that  is  going  to  start  all  of 
these  new  grocery  stores.  I  would 


like  to  know  something  about  them, 


as  I  am  a  little  interested  in  what 


Importing  Peanuts  From  the  Orient. 

New  York,  Sept.  23,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  in¬ 
form  me  whether  peanuts  are  im¬ 
ported  into  this  country  at  the  pres¬ 
ent  time  from  China  and  Japan, 
or  could  be  imported  from  there  ad¬ 
vantageously,  and  would  you  also 
furnish  me  with  a  list  of  the  largest 
houses  dealing  in  this  line  in  the 
United  States? 

Thanking  you  in  advance  for 
your  courtesy,  I  am, 

Yours  truly, 

Max-  Israel. 

To  the  best  of  the  “Grocery 
World’s”  knowledge,  no  peanuts 
are  imported  from  China  and  Japan, 
and  we  do  not  believe  could  be  ad¬ 
vantageously. 

Two  large  peanut  concerns  are 
John  Nix  &  Co.,  Inc.,  New  York 
City;  Arguimbau  &  Ramee,  New 
York  City. 


There  will  be,  no  doubt,  a  scarc¬ 
ity  of  some  spices,  which  should 
have  the  tendency  to  advance  prices. 

Pepper. — Holland  is  low  at  pres¬ 
ent  on  Lampong.  London  is  quot- 
mg  higher  prices  on  all  futures. 
Peppers  are,  no  doubt,  safe  at  pres¬ 
ent  prices. 

Cayennes.— Prime  bright  Chillies 
continue  scarce  and  firm. 

Cloves. — There  is  a  great  di¬ 
versity  of  opinion  as  regards  the 
exact  amount  of  new  crop.  Some 
dealers  predict  a  very  high  market ; 
others,  lower  prices.  It  is  hard  to 
predict  the  future  of  this  article. 

Pimento  (Allspice)  remains  very 
firm  and  we  anticipate  a  much 
higher  market  to  prevail. 

Nutmegs  are  in  very  good  de¬ 
mand  and  prices  practically  un 
changed. 

Mace  is  in  large  demand  at  pres¬ 
ent,  and  good  fine  quality  is  very 
scarce  and  hard  to  obtain. 

Gingers. — We  can  report  a  more 
active  market,  with  practically  no 
changes  in  prices. 

Seeds. — Celery  is  firm  and  slight¬ 
ly  higher.  Caraway  steady,  but 
practically  unchanged.  Coriander 
is  selling  well;  market  should  ad¬ 
vance  when  the  heavy  demand  sets 


in. 


Yours  truly, 

McCormick  &  Co. 


*  *  * 


*  *  * 


The  Spice  Market. 

Baltimore,  Md.,  Oct.  4,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  market  is  very 
active  at  present,  grinders  buying 
largely  for  their  needs  during  the 
fall. 


Two  Reports  or  the  Baltimore 
Canned  Goods  Market. 

No.  1. 

Baltimore,  Md.,  Oct.  4,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — As  anticipated  in  our 
previous  market  letters,  the  market 
for  tomatoes  has  been  very  strong, 
and  the  week  closed  with  aklecided- 
ly  upward  tendency.  The  buying 
was  the  largest  by  long  odds 
than  during  any  previous  week 
in  the  season,  and  the  outlook 
is  that  the  coming  week  will 
be  equally  as  active.  Contin 


ued  buying  on  such  a  large  scale 
means  higher  prices,  of  course,  anc 
the  buyer  who  acts  quickly  anc 
covers  his  wants  for  the  fall  anc 
winter  trade  will,  we  think,  not  r. 
gret  his  purchase.  Before  th  s 
week  the  largest  buying  was  on  the 
part  of  the  Western  tomato  canners 
and  jobbers  to  cover  their  shor 
sales,  but  the  jobbers  throughou 
all  the  other  sections  commence' 
to  buy  very  freely,  which  made  the 
aggregate  of  the  purchases  verv 
large.  The  tomato  market  is  worth 
the  immediate  attention  of  intend¬ 
ing  buyers.  Fully  two-thirds  of  the 
jobbers  have  been  awaiting  for 
lower  prices  and  the  percentage  0 
the  buyers  who  have  yet  to  covei 
their  wants  makes  it  unsafe  for 
those  who  have  not  bought  any  to¬ 
matoes  to  wait  longer. 

In  addition  to  the  activity  in  the 
tomato  market,  there  was  an  excel¬ 
lent  demand  for  a  larger  number  of 
articles  in  the  line  of  fruits  and  vege¬ 
tables,  the  prices  of  some  articles 
which  were  again  marked  up,  the 
leaders  in  activity  being  corn, 
apples,  string  beans,  sweet  potatoes 
peas,  etc.  It  is  noticeable  that  a 
very  great  majority  of  the  buying  is 
a  repetition  of  previous  orders  for 
the  same  goods  within  a  short 
period  of  time,  indicating  that  the 
stock  generally  in  the  hands  of  the 
jobbers  must  be  very  light  com¬ 
paratively.  The  outlook  is  for  a 
strong  and  active  market  in  canned 
goods  this  fall. 

Yours  truly, 

Thos.  J.  Meehan  &  Co. 


No.  2. 

Baltimore,  Md.,  Oct.  4,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  demand  for  to¬ 
matoes  has  been  the  heaviest,  we 
think,  this  season.  Orders  are 
coining  from  all  sections,  end  the 
market  closes  in  strong,  healthy 
shape.  Packing  is  still  going  on 
down  here,  though  packers  arc  hav- 


**°GRpceRs. 

iKmiMm  mi 
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Butter  is  high  ;  preserves  are  high,  and  fruit  is  scarce.  We 
take  this  occasion  to  call  your  attention  to  one  of  our  most  popu¬ 
lar  Syrups,  one  of  the  finest.  Price  reasonable. 


^ROGERS. 

208N.DELAWARE  AVE. 

AND 

209  N.  WATER  S.T. 

/  LAD^>V 


Gilt  Edge  Table  Syrup 


Light  color,  cloudy  and  delicious  flavor;  in  barrels  only;  price,  30c.  per  gallon 

A  FULL  LINE  OF  FANCY  AND  STAPLE  GROCERIES 


KIRK,  FOSTER  &  CO. 
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ng  more  or  less  difficulty  with 
’  abor,  etc.  The  demand  for  goods 
s  really  surprising,  and  it  is  begin¬ 
ning  to  look  as  though  no  matter 
io\v  many  tomatoes  are  packed  this 
•ear  they  can  easily  be  disposed  of. 
\Iany  packers  are  still  behind  on 
heir’  orders,  and  those  who  are 
•aught  up  do  not  seem  to  have  any 
rouble  at  all  in  selling  their  sur¬ 
plus  as  they  get  it.  We  have  rarely 
lad  such  a  snappy  market.  One  of 
he  features  of  the  situation  has 
;>een  a  large  demand  from  Western 
joints,  which  is  no  doubt  due  to  the 
,ateness  of  the  season  in  the  West. 

We  are  having  a  heavy  demand 
for  string  beans  of  all  kinds  and 
offerings  are  light.  Packers  do  not 
seem  to  be  able  to  get  up  enough 
surplus  to  enable  them  to  offer 
string  beans  freely ;  as  a  conse¬ 
quence,  it  is  difficult  to  fill  orders. 

Apples. — The  market  continues 
strong.  No.  3s  have  advanced  fur¬ 
ther.  We  are  paying  to-day  $1  per 
dozen  for  No.  3s  and  $3.30  to  $3.35 
per  dozen  for  No.  10s. 

The  situation  on  .  corn  is  in 
strong,  healthy  shape.  Offerings 
of  Maine  style  corn  have  dwindled 
down  very  decidedly.  Corn  pack¬ 
ing  is  still  going  on,  but  owing  to 
the  sales  of  futures  packers  are  still 
mostly  out  of  the  market. 

While  berries  are  not  attracting 
the  attention  that  some  other  lines 
are,  yet  they  seem  to  be  working 
to  a  better  position  right  along. 

Second  peas  are  stronger.  The 
cheap  lots  have  about  been  cleaned 
up. 

Yours  truly, 

Thos.  G.  Cranwell  &  Co 


signor  of  one-half  to  Henry  Fiorentini, 
same  place. 

848,82.3.  Cake  cutter.  S.  J.  Harding, 
Harrisburg,  Pa.,  assignor  to  F.  D.  Hard¬ 
ing,  West  Baldwin,  Me. 

849,074.  Lard  dipper.  J.  S.  Labry, 
Viva,  La. 

849,134.  Grater.  Jules  Husser,  Pitts¬ 
burg,  Pa.  . 

849,178.  ~  Process  of  treating  bacon. 
Thomas  Walsh,  Chicago,  Ill.,  assignor 
to  Swift  &  Co.,  same  place. 

849,225.  Apparatus  for  separating 
chaff  from  coffee.  Louis  Gans,  Los 
Angeles,  Cal. 

849,228.  Guard  for  cooking  utensils. 
Margaret  K.  Giessel,  Wapakoneta,  Ohio. 

849,233.  Fruit  slicing  and  coring  ma¬ 
chine.  Peter  Hansen,  Jersey  City,  N.  J., 
and  G.  W.  Foote,  New  York,  N.  V. 

849,273.  Beater  or  mixer.  E.  J. 
Schuirmann  and  T.  R  Schuirmann, 
Chenoa,  111. 

849,293.  Cake  turner.  Maria  C.  Wals¬ 
ton,  Tullahoma,  Tenn. 

Patents  issued  April  9,  1907. 

849,405.  Egg  tester.  Christian  Linge- 
mann,  St.  Louis,  Mo. 


849,410.  Fish  stringer.  A.  C.  Mills, 
Jackson,  Mich. 

849,463.  Machine  for  peeling  and  cor¬ 
ing  tomatoes.  H.  A.  Crosby,  Mamilton, 
Ontario,  assignor  to  W.  G.  Lumsden, 
same  place. 

849,564.  Coffee  pot.  C.  M.  Overcash, 
Concord,  N.  C. 

849,613.  Beverage-making  device.  D. 
S.  Holley,  Forestville,  Conn.,  assignor  to 
the  American  Silver  Co.,  Bristol,  Conn. 

849,648.  Combined  cleaver  and  meat- 
tenderer.  Frank  White,  Newark,  N.  J. 

849,650.  Apparatus  for  processing 
fruit.  W.  C.  Anderson,  San  Jose,  Cal. 

849,929.  Can  opener.  A.  G.  Snowden, 
Westmount,  Quebec. 

849,945.  Meat-cutting  machine.  I.  B. 
Van  Sise,  Oyster  Bay,  N.  Y. 

850,022.  Pie  cutter.  C.  B.  Lewis,  Los 
Angeles,  Cal. 

TRADE-MARKS 

which  will  be  registered  unless  oppo¬ 
sition  is  entered  within  thirty  days. 

For  crackers  or  biscuits.  H.  L. 
Schlesinger,  Atlanta,  Ga.  The  words 
“Allee  Samee.” 


Useful  Facts  About  Groceries 

The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
«  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir  -—I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
pedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 

Pdnl  was  "thinking  if  the  “  Grocery  World  ”  could  devote,  say  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 

for  work.  ^  ^  fof  t0Q  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by  R. 
W.  Bishop,  Patent  Attorney,  Washing¬ 
ton,  D.  C. 

Patents  issued  March  26,  1907. 

848,018.  Meat  broiler.  S.  A.  Engel¬ 
hard,  Columbus,  Ohio. 

848,057.  Bread  cutter  and  box.  Her 
mann  Seckendorff,  Hanover,  Germany. 

848,090.  Computing  cheese  cutter.  W. 
G.  Dotv.  Dayton  Ohio,  assignor  to  the 
Heinz  Manufacturing  Co.,  same  place. 

848.209.  Cooking  utensil.  Jessie  Ros- 
siger,  Golconda,  Ill. 

848.210.  Process  of  treating  citron 
peel.  Heinrich  Schneider,  Altona-Otten- 
sen,  Germany. 

848,344.  Candy-wrapping  machine.  M. 
E,  W.  W.,  H.  L.  and  A  F.  Buhse,  Min 
neapolis,  Minn. 

848,450.  Fish  cutting  and  dressing 
machine.  E.  G.  Deloe,  Roaring  Spring, 

Pa. 

848,561.  Cake  cutter.  V.  T.  Littlefield, 
Bangor,  Me.,  assignor  of  one-half  to  H. 
A.  M.  Rush,  J.  A.  Rush  and  Eugene 
Rush,  Millinocket,  Me. 

Patents  issued  April  2,  1907. 

848,638.  Icing  machine.  A.  W.  Cop 
land,  Detroit,  Mich. 

848,648.  Twine  holder.  Grant  Hans- 
com,  Loveland,  Colo. 

848,655.  Meat  holder.  C.  Q.  Jackson, 
Kemp,  Texas. 

848,691.  Can  opener.  Matti  Sarvalla 
and  P.  J.  Zeien,  Dekalb,  Ill. 

848,698.  Guard  for  baking-pans.  Mat- 
tie  B.  Smith,  London,  Ohio. 

848,784.  Machine  for  shucking  oysters. 
E.  L.  Torsch  and  J.  H.  Parker,  Balti¬ 
more,  Md. 

849,008.  Ham-compressing  machine. 
Giovanni  Mongardi,  Boston,  Mass.,  as 


Hyson  Tea. 

Hyson,  or  Hichun  (literally 
ling  “blooming  spring”  or 
‘fair  spring”)  is  a  name  for  certain 
kinds  of  green  teas  of  the  first  crop, 
and  were  until  lately  highly  es¬ 
teemed  in  this  country;  but  owing 
to  the  artificial  and  injurious  color¬ 
ing  matter  with  which  the  Chinese 
adulterated  them,  all  green  teas 
have  gone  much  out  of  favor. 
They  are  packed  in  half-chests  and 
boxes,  averaging  58  pounds  and  17 
pounds  each. 

Young  Hyson — from  Chinese  Yu 
Tsien  (“before  the  rains”)  or  Tu 
Chun  (“flourishing  spring”)  — 
means  Hyson  tea  picked  early,  be¬ 
fore  the  rains,  and  is  considered  su¬ 
perior  to  ordinary  Hyson.  Half¬ 
chests  hold  about  65  pounds,  and 
boxes  25  pounds. 


junction  with  other  ingredients  as 
human  food.  It  is  much  darker  in 
color  than  Irish  moss  and  presents 
a  more  drooping  and  shrivelled  ap¬ 
pearance,  but  it  quite  soluble  in  hot 
water  and  forms  a  jelly  when 
cold. 

Its  natural  bitterness  is  removed 
by  soaking  for  about  15  minutes 
each  time  in  several  hot  waters  and 
finally  boiling. 

It  contains  about  80  per  cent,  of 
lichen  starch,  but  not  a  particle  of 
gelatine.  It  is  often  boiled  with 
milk  and  made  into  a  very  agree¬ 
able  jelly-like  food  for  invalids,  etc. 
If  made  with  water  only,  half  its 
weight  of  liquorice  root  added  to 
the  dry  moss  makes  a  great  im¬ 
provement. 


Iceland  Moss. 

A  lichen  which  grows  two  to  four 
feet  high  on  several  Icelandic  moun¬ 
tain  tracks  which  are  otherwise 
desert.  It  is  largely  used  in  that 
country  for  feeding  cattle,  pigs,  etc., 
and  has  long  been  used  in  civilized 
countries  either  alone  or  in  con- 


Hunyadi  Janos. 

A  very  popular  natural  mineral 
water,  having  a  sale  of  several  mil¬ 
lion  bottles  per  annum.  It  pos¬ 
sesses  valuable  aperient  properties, 
and  on  analysis  appears  to  be  com¬ 
posed  of  calcic  sulphate,  0.41 ;  mag- 
nesic  do.,  16.05;  sodic  do.,  25.00; 
magnesic  chloride,  1.20;  silica,  0.12  ; 
water,  957.22 — 1,000.00.  v 


For  a  starch  polish.  B.  L.  Lent,  Bing¬ 
hamton,  N.  Y.  A  representation  of  a 
negro  woman  holding  a  flatiron  in  one 
hand  and  an  ironed  shirt  in  the  other 
hand  and  wearing  an  apron  on  which  is 
a  large  numeral  “1,”  the  numeral  “5” 
and  the  word  “in”  appearing  upon  the 
said  numeral  “1.” 

F'or  pickles  and  vinegar.  G.  B.  Geh- 
lert,  Benton  Harbor,  Mich.  The  words 
“Pocahontas  Brand”  and  a  representa¬ 
tion  of  the  head  of  an  Indian  girl,  a  bow 
and  arrows. 

For  flour.  Valier  &  Spies  Milling  Co., 
Marine  and  St.  Jacob,  Ill.,  and  St.  Louis, 

Mo.  The  word  and  letters  “Cable  IXL.” 

For  washboards.  The  American 
Washboard  Co.,  Cleveland,  Ohio.  The 
words  “Silver  Moon,”  “Brass  Crown,” 
“Seal  Star,”  “Buck-Eye,”  “Tidal  Wave” 
and  “North  Star.” 

Flour.  Gallatin  Valley  Milling  Co., 
Belgrade,  Mont.  The  words  “Golden 
Rule”  and  a  disk  upon  which  is  a  folded 
rule  bearing  the  letters  “G.  V.  M.  Co.” 

For  Ammonia,  dry  blue,  liquid  bluing, 
washing  crystal,  gloss  starch,  saffron, 
baking  powder  and  glycerin.  Sherer- 
Gillett  Co.,  Chicago,  Ill.  The  word 
“Gillett’s.” 

For  washing  crystal,  compounds  for 
softening  water,  gloss  starch  and  saffron. 
Sherer-Gillett  Co.,  Chicago,  Ill.  A  rep¬ 
resentation  of  an  owl  perched  on  the 
moon. 

For  starch.  Sherer-Gillett  Co.,  Chi¬ 
cago,  Ill.  The  word  “Magic.” 

For  flour.  Regina  Flour  Mill  Co.,  St. 
Louis,  Mo.  A  representation  of  a  bow 
with  long  ends  on  which  are  the  words 
Blue  Ribbon.”  Also  the  words  “White 
Silk.” 

For  coffee.  Grace  B.  Feahney,  New 
Orleans,  La.  The  words  “Poydras  Mar¬ 
ket”  and  a  representation  of  a  market 
building. 

For  an  unctuous  food  product. 
Schwarzschild  &  Sulzberger  Co.,  Kansas 
City,  Kans. ;  Chicago,  Ill.,  and  New 
York,  N.  Y.  A  representation  of  a  Mal¬ 
tese  cross  with  the  letters  “S.  &  S.  Co.” 
thereon. 

For  wheat  flakes,  buckwheat  flour, 
oatmeal,  cereal  breakfast  foods  and  pan¬ 
cake  flour.  Nebraska  Mercantile  Co., 
Grand  Island  and  St.  Paul,  Neb.  The 
words  “Red  Cross”  and  a  representation 
of  a  red  Maltese  cross  on  the  arms  of 
which  are  the  word  and  letters  “The 
N.  M.  Co.” 

For  chewing  gum.  A.  M.  Fitch,  In¬ 
dianapolis,  Ind.  A  representation  of  a 
red  box  having  a  yellow  label  on  one 
side  bearing  the  words  “Lady  Gum.” 
The  cover  of  the  box  has  a  yellow 
border. 

For  flour.  George  Urban  Milling  Co., 
Buffalo,  N.  Y.  The  words  “Capitol 
Flour”  and  a  representation  of  a  domed 
building.  . 

For  evaporated  milk.  American  Milk 
Product  Co.,  Chicago,  Ill.  The  letters 
“X  X  X  X.” 

For  flour.  Keillor  Flour  Mills  Co., 
St.  Louis,  Mo. ;  Kansas  City,  Kans.,  and 
East  St.  Louis,  Ill.  The  words  “Kehlor  s 
Neptung”  and  a  representation  of  Nep- 

For  flour.  The  Concordia  Milling  Co., 
Concordia,  Kans.  A  triangular  figure 
having  the  letter  “P”  in  each  corner. 
Also  a  representation  of  the  setting  sun. 

Canned  baked  beans  and  pork  and 
beans.  C.  C.  McDonald,  Elyria,  Ohio. 
The  word  “Crusoe”  and  illustrations  of 
Robinson  Crusoe  episodes. 

For  licorice  paste.  D.  V.  Arguimbau, 
New  York,  N.  Y.  The  letters  “G.  C.” 

For  flour.  The  Southwestern  Milling 
Co.,  Jersey  City,  N.  J.,  and  Kansas  City, 
Mo  The  words  “The  Flour  of  the 
Golden  Glow”  within  a  border  of  radial 

lines.  . 

For  baking  powder.  Kenton  Baking 
Powder  Co.,  Cincinnati,  Ohio.  (he 
word  “Snowking”  and  a  representation 
of  the  crowned  head  of  a  man. 

For  canned  vegetables  and  spices.  Hie 
Great  Atlantic  and  Pacific  Tea  Co.,  New 
York,  N.  Y.  The  word  “Sultana. 

For  tea,  spices  and  flavoring  extracts. 
Hills  Bros.,  San  Francisco,  Cal.  A  rep- 


so 


ghocery  world 


These  Plans  Have  Brought  Business 

A  Handful  of  Good  Breezy  Schemes  Calculated  to  Stir  the  Dry 
Bones  in  Your  Store.  All  Have  Been  in  Actual  Use  With 
Success. 


[The  following  special  plans  for  booming  business  at  special  times  or  dur¬ 
ing  periods  of  natural  dullness,  have  been  collected  from  actual  experience  by 
Butler  Brothers,  of  Chicago,  and  are  reproduced  here  for  use  by  any  reader  who 
may  care  to  adapt  them.  The  strong  feature  about  them  is  that  they  have  all 
been  actually  used.]  «■ 


A  South  Carolina  store  is  getting 
some  excellent  advertising  from  a 
set  of  attractive  souvenir  postal 
cards,  giving  views  of  the  town,  its 
cotton  mills,  the  store  and  other 
local  points  of  interest. 

*  *  * 

No  store  nowadays  has  a 
broken  window  that  cannot  in 
some  way  be  turned  into  an  ad- 
vertisentent.  A  man  fell  through 
the  window  of  a  store  in  a  New 
England  city  recently  and  al¬ 
most  immediately  the  merchant 
had  up  the  following  sign:  “Two 
breaks — our  window  and  our  prices. 
Both  completely  shattered.  Be 
wise.  Come  in  and  take  advantage 
of  the  latter  break.  You  can  save 
money.”  Across  the  inside  of  the 
window,  at  the  top  of  the  break, 
there  was  a  board  upon  which  was 
inscribed  an  admonition  to  look  at 
the  other  side. 

*  *  * 

A  Nebraska  merchant  has  solved 
a  problem  that  has  caused  country 
merchants  no  end  of  worry — the 
loss  of  trade  from  rural  patrons 
who  drive  up  to  the  store  and  go 


elsewhere  from  lack  of  attention 
from  the  clerks  within.  His  inven¬ 
tion  is  an  electric  alarm.  Two 
posts  have  been  erected,  one  in  front 
of  the  store  at  the  curb  line  and 
another  in  the  alley  at  the  rear  of 
the  building.  To  these  posts  an 
electric  wire  is  fastened  with  a  push 
button,  so  that  all  a  farmer  has  to 
do  is  to  drive  up,  push  the  button 
and  the  ring  of  a  bell  in  the  store 
indicates  from  which  direction  the 
call  is  made  and  a  clerk  responds  to  j 
it. 

*  *  * 

This  plan  has  proved  a  big  adver¬ 
tisement  whenever  used.  Every 
one  tries  to  get  to  the  window  and 
then  goes  away  to  tell  his  or  her 
friends.  The  plan  is  simplicity  it¬ 
self.  Place  in  your  window  as 
many  turtles  as  there  are  letters  in 
your  firm’s  name.  Paint  on  the 
back  of  each  turtle  one  of  these  let¬ 
ters,  Ofifer  a  generous  prize  to  the 
person  who  first  sees  the  turtles  in 
a  line  so  as  to  spell  the  name  com¬ 
plete  and  correctly.  With  the 
tendency  of  the  turtles  to  wobble  it 
is  not  difficult  to  keep  up  the  ex 
citement. 


1'or  soap.  The  Cincinnati  Soap  Co., 
Cincinnati,  Ohio.  The  words  “Forest 
Queen-’  and  a  representation  of  a  partly- 
draped  female  standing  beside  a  spring. 

For  washboards.  The  American 
Washboard  Co.,  Cleveland,  Ohio.  The 
words  “Celery  City”  and  “Stag.” 

For  compound  pepper.  J.  D.  Tash, 
Chicago,  Ill.  The  word  “Pepina”  and  a 
diamond-shaped  figure  enclosing  a  mono¬ 
gram  “C.  T.” 

For  stock  for  soups  and  bouillons. 
Patterson-Cabell  Co.,  New  York,  N.  Y. 
The  word  “Patca.” 

,  For  dried  fruit.  Castle  Bros.,  San 
I'  rancisco,  Cal.  The  words  “Primrose 
Brand”  and  a  representation  of  prim¬ 
roses. 

For  syrups.  Alabama-Georgia  Syrup 
Co.,  Montgomery,  Ala.  The  word 
“Alaga.” 

For  rye  flour.  Weeks  &  Parr,  New 
York,  N.  Y.  The  word  “Halb-Seiden.” 

For  baking  powder  and  bicarbonate  of 
soda.  Hills  Bros.,  San  Francisco,  Cal. 
A  representation  of  a  man  wearing  a 
gown  and  a  turban  and  holding  a  cup  to 
his  lips. 

For  cocoa  and  chocolate.  The  Great 
Atlantic  and  Pacific  Tea  Co.,  New  York, 
N.  Y.  The  letters  “A.  &  P.” 

For  candy.  The  Catawba  Candy  Co., 
Sandusky,  Ohio.  The  words  “Catawba 


Brand”  and  a  representation  of  a  bund 
of  grapes. 

For  stove  polish.  Joseph  Dixon  Cm 
able  Co.,  Jersey  City,  N.  J.  The  word: 
“Carburet  of  Iron.” 

For  cocoa,  chocolate  and  preparatio,, 
thereof.  B.  E.  Enge.  Oberlossnitz,  Gtr 
many.  The  word  "Kakaolate.” 


Show  Card  Talk. 

It  is  unnecessary  in  this  enlightens 
day  and  age  of  mercantile  progressive 
ness  to  offer  any  argument  for  the  usi 
of  show  cards,  they  are  a  recognizti 
necessity  in  the  modern  store.'  But  tin 
question  that  confronts  the  merchant 
how  and  where  to  get  up-to-date  cards 
at  reasonable  prices  and  in  the  quicker 
time  possible.  An  attractive  offer  i 
made  on  another  page  of  this  issue  by 
■  St.  Louis  firm  which  is  making  a  specia 
effort  to  reach  the  grocery  trade.  Mei 
chants  who  are  using  or  expect  to  u- 
I  show  cards  will  do  well  to  look  up  thi 
proposition  and  give  the  manufacturers  : 

I  trial  order. 


Some  of  our  people  who  left  ns  to  try 
other  short  account  systems  have  con 
back  to  Forbes"  Indexed  Coupon  Book 
See  adv. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

‘Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Advice 
From  the  Head  of  the  House  on  Selling  Goods  and  Other 
Subjects. 

[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks.— Ed.]  . 


resentation  of  a  man  wearing  a  turban 
and  a  robe  and  holding  a  cup  to  his  lips. 

For  flour.  The  Southwestern  Milling 
Co.,  Jersey  City,  N.  J.,  and  Kansas  City, 
Mo.  The  word  “Aristos”  in  yellow  on  a 
black  band  which  is  enclosed  by  a  circle 
in  orange.  Also  the  words  “Aristos  The 
School  Bag  Flour.” 

Eor  sauces  and  dressings.  The  Citi¬ 
zens’  Wholesale  Supply  Co.,  Columbus, 
Ohio.  A  shield  having  stars  in  the 
points  and  enclosing  a  scroll  bearing  the 
words  “Golden  Rule”  and  a  monogram 
“C.  W.  S.  Co.” 

bor  condensed  milk,  evaporated  milk 
and  butter.  The  Great  Atlantic  and  Pa¬ 
cific  Tea  Co.,  New  York,  N.  Y.  The 
letters  “A.  &  P.” 

Por  soaps.  The  Great  Atlantic  and 
Pacific  Tea  Co.,  New  York,  N.  Y.  The 
letters  “A.  &  P.” 

For  cornmeal.  J.  H.  Keatley,  Minne¬ 
apolis,  Minn.  The  words  “Old  Gold.” 

For  flour.  J.  H.  Keatley,  Minneanolis, 
Minn.  The  words  “America’s  Finest.” 

For  laundry  starch.  National  Starch 
Co.,  Jersey  City,  N.  J.,  and  Oswego,  N. 
Y.  ^  The  words  “Glen  Cove.” 

For  chewing  gum.  Bon-Bon  Com¬ 
pany,  New  York,  N.  Y.  Five  vertical 
lines. 

For  coffee.  Woolson  Spice  Co.,  To¬ 
ledo,  Ohio.  The  words  “Vienna,” 
“flawkeye”  and  “Challenge.” 

Por  coffee.  The  Ohio  Coffee  and 
Spice  Co.,  Columbus,  Ohio.  The  word 
“Capital.” 


For  sauces,  catsup  and  pickles.  Siegel, 
Cooper  &  Co.,  Chicago,  Ill.  The  word 

Hazel  and  a  representation  of  a  hazel 
bloom  and  leaves. 

For  olives  and  olive  oil.  Siegel, 
Cooper  &  Co.,  Chicago,  Ill.  The  word 

Hazel  and  a  representation  of  a  hazel 
nut  and  leaves. 

For  catchup.  Eastern  Importing  & 
Manufacturing  Co.,  Boston,  Mass.  The 
words  “Eastern  Star.” 

For  soap.  David  Brown  &  Son,  Limi¬ 
ted,  Donaghmore,  Ireland.  The  word 

Hibernia.” 

For  cereal  flour  for  binding  and  blend 
mg  sausage  meat.  B.  Heller  &  Co.,  Chi 
cago,  Ill.  The  word  “Bull-Meat.” 

For  prune  juice.  Rheinstrom,  Bett 
man,  Johnson  &  Co.,  Cincinnati,  Ohio 
1  lie  word  “Premium”  and  a  representa 
tion  of  a  padlock. 

For  preserved  pineapple  and  maras¬ 
chino  cherries.  Rheinstrom,  Bettman, 
Johnson  &  Co.,  Cincinnati,  Ohio.  The 
word  “Bell”  and  a  representation  of  the 
Liberty  Bell. 

For  canned  corn.  Portland  Packing 
Co.,  Portland,  Me.  A  representation  of 
the  globe. 

For  chocolate  and  cocoa.  “Lucerna” 
Anglo-Swiss  Milk  Chocolate  Co.,  Hoch- 
dorf-Luzern,  Switzerland.  The  word 
“Lucerna”  and  a  representation  of  a 
stream  with  a  wall  and  towers  on  the 
bank.  Also  the  word  “Lucerne”  and  a 
representation  of  a  large  tower,  a  stream 
and  a  bridge. 


don’t  talk  high  prices. 

The  almost  daily  changes  that  we 
make  in  prices  tending  upward  gives 
you  some  idea  of  how  the  market 
is  going.  Every  single  advance  we 
have  so  far  made  is  warranted  to  the 
letter. 

But  don’t  talk  high  prices. 
Don’t  make  the  situation  any  worse 
than  it  is.  And,  above  all,  don’t 
make  any  apologies  for  the  ad¬ 
vanced  prices.  It  isn’t  our  doing. 
The  thing  is  simply  unavoidable. 
NEW  PEAS. 

We’ll  talk  new  peas  in  a  few  days, 
so  get  ready — that  is,  anticipate  an 
opening  sale.  You’ve  seen  the 
Queen  Quality  cut  and  you’ve  seen 
also  the  Jeromes,  one  is  15  cents, 
the  other  12  cents  the  can.  Go  easy 
on  the  10-cent  article  this  year. 
That  is,  be  a  little  careful  to  whom 
you  sell  them.  Away  along  in  the 
season  you’re  likely  to  hear  com¬ 
plaints  about  “bursts”  and  about 
“your  peas  not  being  the  same  color 
in  the  cans.”  We’ll  go  into  this 
verbally  with  you. 

OLIVE  OIL. 

1  he  olive  oil  “cure”  is  now  being: 
talked  about.  The  medicinal 


properties  of  pure  oil  is  unques¬ 
tioned.  The  purity  and  genuine¬ 
ness  of - & - are  known 

everywhere.  Keep  the  prjee  at  40 
cents  and  75  cents. 

VACATION  IS  OVER 
with  11s  all  for  another  year. 
It’s  work  now,  and  that  word 
“work”  means  thinking  and  acting. 

I  hink  as  you  go.  Think  things  out. 
Aspire,  but  not  like  a  dreamer.  As¬ 
piration  isn  t  worth  the  time  you 
spend  on  it  unless  keep  “digging" 
at  the  same  time. 

c.  o.  d’s. 

Always  take  it  for  granted  that 
the  customer  intends  to  pay  when 
she  gives  the  order  at  the  store. 
Never  ask  her  whether  she  wants 
it  sent  C.  O.  D. 

It  means  a  great  saving  of  time 
for  the  delivery  men,  especially  on 
Saturday,  yet  you  must  be  care¬ 
ful  not  to  make  your  customer  feel 
annoyed  by  insisting  in  the  remotest 
way  on  this.  Just  suggest  like  this: 
“Is  it  not  quicker  and  easier  and 
is  not  the  change  more  likely  to  be 
correct  when  the  transaction  is 
made  with  the  cashier?” 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
t  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  ro  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  50 
cents  per  Issue.  


WANTED. 


WANTED— Small  second-hand  peanut 
roaster,  also  cash  register  and  medium  size 
counter  scales  ;  would  like  to  buy  at  once. 
Write  Philip  Bower,  Spencer,  Tioga  County, 
N.  Y.  _ 1 5 


l6 


WANTED— An  American  slicing  machine, 
a  cash  register,  a  Monitor  gas  coffee  roaster, 
oil  tank,  a  double  electric  coffee  mill  with 
alternating  current,  computing  scales  or 
anything  suitable  for  a  first-class  grocery 
Address  Grocer,  Pottstown,  Pa. _ 

WANTED — A  good  second-hand  Toledo 
computing  scale,  one  that  weighs  30  lbs. 
W.  B.  Zullinger,  Mt.  Holly  Springs,  Pa.  15 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel- 

phia.  _ 


tf 


FOR  SALE. 


will  stand  full  investigation  ;  owner  of  the 
only  chaff  separator  in  existence;  reason 
for  selling,  poor  health.  Address  A.  L.  G., 
care  “Grocery  World,”  Philadelphia,  Pa.  15 


FOR  SALE— Store  doing  goDd  business; 
cash,  $200  monthly  and  good  credit  busi¬ 
ness ;  will  sell  at  inventory;  store,  21  x  22 
feet;  rent  $12  a  month.  G.  S.  Francis, 
2230  E.  Fayette  street,  Baltimore,  Md.  _ 15 


FOR  SALE — Grocery  and  provision  busi¬ 
ness,  good  paying  stand  ;  will  stand  fullest 
investigation  ;  will  furnish  particulars  on 
request.  J.  Baer  &  Co.,  1918  Orleans  street, 
Baltimore,  Md.  15 


BUSINESS  OPPORTUNITIES. 


FOR  SALE— A  good  paying  grocery  busi¬ 
ness  in  Easton,  Pa.,  doing  a  good  business, 
best  location  ;  will  bear  close  investigation  ; 
owner  wishes  to  retire ;  large  pleasant 
store  room  and  big  cellar  with  barn,  &c., 
on  premises ;  heat  store  with  hot  water, 
light  with  gas  ;  large  ice  box  in  place  ;  all 
in  good  shape ;  will  sell  right;  one  team. 
Address  G.  J.,  care  “Grocery  World,”  Phil- 
adelphia,  Pa. _  16 

FOR  SALE— Or  to  rent;  a  good  business 
stand  for  general  merchandise,  hardware 
or  any  other  business;  on  Eiie  R.  R.,  100 
feet  from  depot ;  good  reasons  for  retiring 
from  business.  For  full  particulars  ad¬ 
dress  P.  O.  Box  205,  Hankins,  Sullivan 
County,  N.  Y^  _ J5 

FOR  SALE— Stock  general  merchandise 
and  fixtures;  good  Jersey  village,  along  elec¬ 
tric  railroad  ;  no  answers  unless  mean  busi¬ 
ness  ;  no  agents;  best  reason  for  selling. 
Address  H.  W.,  care  “Grocery  World,” 
Philadelphia,  Ptn _ 16 

FOR  SALE— A  No.  10  Coles  coffee  mill, 


OOOOOOOOOOOOOOOOOOOOOOOOOO 

o 

DO  YOU  WANT  TO  SELL  o 

YOUR  BUSINESS?  o 

We  find  buyers  for  grocery  and  o 
general  store  businesses  —  nothing  o 
else.  We  are  specialists  in  that  and  o 
we  know  what  we  are  about.  0 

In  the  term  “grocery  stores”  we  o 
include  butter  and  egg  stores,  tea  o 
and  coffee  stores,  green  groceries  and  o 
anything  else  in  the  same  line.  o 

If  you  want  to  sell  your  business,  o 
we  have  a  customer.  If  you  want  to  o 
buy  one,  we  know  where  something  is  o 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  0 

WARNER  &  CO.,  o 

927  Arch  Street,  Philadelphia,  Pa.  o 

Phones,  Bell  Filbert  2500,  o 

Keystone,  Race  746.  o 

o 

OOOOOOOOOOOOOOOOOOOOOOOOOO 


Ridgway  butter  box,  Perfection  dried  beel 
cutter,  patented  glass  cheese  case,  all  in 
good  condition  and  will  sell  cheap.  Charles 
R.  Smith,  5170  Thompson  street,  Philadel¬ 
phia,  Pa^ _ *6 

FOR  SALE— Up-to-date  Hosiery  plant. 
Good  reasons  for  selling.  140  Procock 
street,  Pottsville,  Pa.  15 

jj  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
mr*"-  and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
l  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal ” — it’s  free.  tf. 


FOR  SALE — Perfection  dried  beef  chipper, 
in  first-class  condition.  Call  at  2601  East 
Norris  street,  Philadelphia.  17 


FOR  SALE— Store  and  dwelling,  stock  and 
fixtures,  in  good  business  location.  Will 
sell  stock  and  rent  property  or  sell  both  at 
low  figure  because  of  health  and  other  busi¬ 
ness  ;  carrying  $2,000  stock  and  doing  good 
business.  For  particulars  address  V.  K. 
Jones,  Morris,  Pa. _  16 

FOR  SALE — In  central  part  of  Wilkes- 
Barre,  Pa.,  store  17  x  40,  does  $400  weekly, 
half  cash,  best  trade,  used  two  wagons  ; 
barn  included  with  store  rent ;  owner  trades 
nearly  all ;  will  sell  at  inventory  at  to-day’s 
prices  and  15  per  cent,  off  on  fixtures  with 
privilege  of  using  “The  Quality  Grocer” 
by  which  the  place  is  known.  Owner  has 
other  business.  Address  D.  25,  care  “Gro¬ 
cery  World,”  Philadelphia,  Pa.  15 

FOR  SALE — Well  established  coffee  and 
tea  business  doing  a  good  paying  trade  ; 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
10  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two- thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa. 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office 
8  per  cent.  Lack  of  capital  cause  of  selling 
Or  will  take  good  partner.  Price  inven 
tory.  Fixtures  can  be  rented  with  store 

No.  267. — In  Bradford,  Pa.  Size  of  store 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  Invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 


$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288.— In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $i,oco; 
one  team.  Good  dwelling  connected. 
Clears  $i,coo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  304.— In  one  of  the  highest  grade 
Philadelphia  suburbs,  only  grocery  store 
in  place.  Handles  groceries,  meats  and 
provisions.  Does  $38,000  yearly,  stock, 
$2,000  to  $2,500.  Uses  three  teams.  Sells 
the  very  finest  trade  and  gets  good  profits 
This  business  nets  $3,000  a  year  above 
everything.  Good  house  connected.  Owner 
retiring.  Price,  inventory,  favorable  terms. 

No.  305. — In  South  Jersey.  General  store 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,500-$2,8co.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306.— On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash ;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 
moderate  and  store  thoroughly  sound  and 
prosperous.  Dwelling  connected.  Owner 
is  a  widow  and  has  neither  taste  nor  exper¬ 
ience  for  the  grocery  business.  Will  sell  at 
inventory.  An  extremely  unusual  chance. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  309  —In  nearby  aristocratic  Phila¬ 
delphia  suburb.  Store  20  x  60.  Does  $40,000 
per  year  to  best  trade.  Stcck  $2,500.  Uses 
three  teams.  Actual  net  profits  8  per  cent. 
Good  dwelling.  Owner  has  been  ill  for 
years  and  now  roust  retire.  Price,  inven¬ 
tory.  This  store  has  been  established 
sixteen  years. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1334  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,ooocash  or $4,500 
trade,  subject  to  mortgage  of  $2,500. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a'rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
8,000  yearly  to  very  best  trade  ;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  WANTED— Scotch  herring 
firm,  opening  branch  in  New  York,  requires 
first-class  salesman  for  Aberdeen  canned 
fish,  Scotch  and  Holland  cured  herring, 
.Irish  and  Norway  mackerel  and  some 
knowledge  of  German  herring  trade  ;  only 
those  who  have  been  in  the  trade  need 
apply.  Address  Herring,  care  “Grocery 
World,”  Philadelphia.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $1,800,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street 

PHILADELPHIA _ 

SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBI  N  E  cures 
Lameness,  allays  pain,  re¬ 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jr.,  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  aud  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 


EAST  BANGOR.  PA. 


this 

is 

‘Club  Cocktail” 

Pineapple 

time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


“An  Emblem  of  Purity” 

Carter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


FLEISCHMANN'S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Just  a  Little  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS 

butler  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  E>.  Cor.  Ca llowhiill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  Issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  October  7th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


- 


JAMAICA  BANANAS. 


Jumbo  bunches,  io  hands,  extra  fancy . 

Selected,  io  hands . 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per 

Selected,  9  hands,  packed  2  in  crate .  1.50  per 

Selected,  8  hands,  packed  1  in  crate .  1.15  per 

Selected,  8  hands,  packed  2  in  crate .  1.10  per 

Selected,  8  hands,  packed  3  in  crate .  1.00  per 

Selected,  7  hands,  packed  1  in  crate . 80  per 

Selected,  7  hands,  packed  2  in  crate . 75  per 

Selected,  7  hands,  packed  3  in  crate . 70  per 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  j.35  per 

Selected,  8  hands  .  1.00  per 

Selected,  7  hands . 63  per 


h 


bund 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 


bunch 

bunch 

bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities 
bunches  or  upwards. 


of  25 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy, 

Fancy, 

Fancy, 

Fancy, 

Fancy, 

Fancy, 

Fancy, 

Extra 

Extra 

Extra 

Extra 

Extra 

Extra 

Extra 


80  size,  per  box . 

96  size,  per  box . 

1 12  size,  per  box  . 

126  size,  per  box . 

150  size,  per  box  . , ... 

176-200-216  . 

250-288  . 

Choice,  80  size,  per  box . 

Choice,  96  size,  per  box . 

Choice,  1 12  size,  per  box  . . . . 
Choice,  126  size,  per  box  .... 
Choice,  150  size,  per  box 
Choice,  176-200-216,  per  box 
Choice,  250-288,  per  box _ 


6.00 


7.00 

6.00 


550 

550 

5-50 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box  . 

Fancy  Messina,  300  size,  per  box  .  4.00 

Fancy  Messina,  360  size,  per  box  .  3.50 

Choice  Messina,  300  size,  per  box .  3  25 

Choice  Messina,  360  size,  per  box . ’ 


to  4.50 
to  3-75 
to  3-50 
300 


CALIFORNIA  DECIDUOUS  FRUIT. 


Fancy  Tokay  Grapes,  per  4-bas.  crate . .  $1.50  to 

Choice  Tokay  Grapes,  per  4-bas.  crate . 

Fancy  Malaga  (white),  per  4-bas.  crate .  1.50  to 

Fancy  Blue  Plums,  per  4-bas.  crate . 

Fancy  Red  Plums,  per  4-bas.  crate . . 


1.75 

1.50 

i.73 


75 

i-75 

2.00 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel . 

Choice  Medium  per  barrel-. . . . 


$300 

2-75 

2.00 

1.85 


ONIONS. 


REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper . 

Strictly  Fancy  Yellow,  per  hamper . . 

Bermuda,  Prime,  per  crate . 

Fancy  Valencia  Onions,  per  crate . 


$1 


■75 

1.50 


I  15 


VEGETABLES. 


We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

iny  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 
acked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A”  Java . 26 

B”  Java . 24 

C”  Java . 24 

.—Java  and  Mocha  Blend . 24 

Java  and  Mocha  Blend . 22 

A”  Mocha . 24 

B”  Mocha . 22 

-  C”  Mocha . 20 

.aguayra  (Washed  Caracas) . 18 

B”  Maracaibo . 17 

A”  Santos . 18 

B”  Santos . 16 

C”  Santos . 14 

'eaberry  Santos . 14 

A”  Rio . 13 

lo.  IRio . 12 

Jo  2  Rio . 10 

.ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

-ipton  Perfection,  1  lb.  cans . 20 

iattleship,  1  lb.  packages,  any  quantity...  .15 

x>g  Cabin,  1  lb.  packages,  100  to  case . 14 

irDuckle’s,  100  lbs.  to  case . 

Cing  Bee,  ICO  lbs.  to  case . per  case  15.00 


TEA. 

Jo.  25  Gunpowder . 

Jo.  28  Gunpowder . 

lest  Gunpowder . 

Jo.  25  English  Breakfast . 

Jo.  28  English  Breakfast . 

lest  English  Breakfast . 

Jo.  25  Moyune  Gunpowder . 

Jo.  28  Moyune  Gunpowder . 

lest  Moyune  Gunpowder . 

Jo.  25  Imperial . 

Jo.  28  Imperial . 

lest  Imperial . 

Jo.  25  Oolong . 

Jo.  28  Oolong . 

lest  Oolong . 

foung  Hyson . 

apan . 

leno  y,  and  %  lb.  packages . 

lilver  Moon . 

Silver  Bell,  1  lb.  packages . 

alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


CANNED  VEGETABLES. 


laked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin- Money, -2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb  ,  sauce,  2  doz .  110 

Excursion,  3  lb.,  sauce,  2  doz . 9) 

Saratoga,  2  lb.,  2  doz . 60 

lorn— 


Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 . 45 

’cas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz .  1.50 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

21b.,  2  doz . 80 

Sidney  Beans— 

2  lb.,  2  doz . 75 

,ima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.15 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 85 

Gallons . 

String  Beans— 

21b.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 


2  lb.,  2  doz . 95 

tomatoes— 

;  Pin  Money,  whole,  3s,  2  doz .  1 .01 

j  Standard,  3s,  2  doz . 97)4 

>  Gallon.'^  doz .  3.00 

Fair  Quality,  3s . 95 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . .  2.10 

Clover  Leaf,  J4  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1 . 50 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  y  lb.,  flat,  4  doz .  1.25 

Crab  Meat— 

y  lb.,  4  doz . .  1.00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  3 . 50 

Star,  V2  lb.,  flat,  8  doz .  2.40 

Gold  Label,  y  lb.,  flat,  8  doz .  2.b0 

Beaver,  y  lb.,  flat,  8  doz .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil —  per  case. 

y  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

y,  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  )4  oil,  100 .  4  00 

Epicurian,  y  oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines— 

Gold  Label,  100  cans . .  6  50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

§4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines— 

y.  Oil,  Marteli  Brand,  100  cans .  16 .00 

y  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported — 

Marteli, 100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Perdoz. 


Apples,  3  lb.,  2 doz .  1 .10 

Blackberries,  2  lb.,  2  doz . . .  1.15 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1.35 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1 J4  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1  60 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 


California  Peaches.  1'/,  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 


FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 13 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs . 15 


Apricots— 
Evaporated,  25  lbs. 
Currants— 


Package,  36 . 09 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Package,  30  1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 08 

60-  70, 25  lbs .  07  '/2 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06  'A 

90-100,25  lbs . 06)4 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 


London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages . 14)4 

Sultana,  36 1  lb  packages . .... 

Sultana,  bulk,  25  lbs . 


RICE. 

Best  Head,  bbls.  or  100  lb.  sacks . 

No.  2  Head,  bbls.  or  100  lb.  sacks.  .. 
No.  3  broken,  bbls.  or  100  lb.  sacks. 
Japan,  100  lb.  sacks . 


(Per  lb. 


SALT.  Per  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl . 2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl . .  2.28 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 07 

Imported  Lima  Beans,  about  90  lbs.  to 

Sftck  . . .07 

Split  Peas.  210  ibs . per  bbi.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 09 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  O . 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . . . 26 

Black  Strap  Molasses . .  .18 

Gilt  Edge  Syrup . 30 

Gold  Medal . 32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Syrup. . 29 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.80 

California  Amber  Drips,  2 1/2  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  y.  gal.  cans,  1  doz.  1 .95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners'  A .  .  4.85 

No.  1,  A .  4. 80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  6 .20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  4  15 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4 . 45 

Red  Cross,  4  doz .  4.40 

Star,  4  doz .  4.35 

Dime  Brand,  4  doz .  3 . 80 

Lion, 4  doz .  4.20 

Premium,  4  doz . ; .  4.40 

Hires’  Silver,  4  doz .  4.50 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz .  4  00 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.9) 

Peerless,  small  size,  4  doz .  2  10 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 .10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 . 05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . . . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . .- . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  iy  box 
“1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 

‘  ‘1776”  or  120  bars  Best  Soap  free .  4  20 

Buffalo  Oleine .  fo  z.40 

Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.65 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 1 .  ..120  2.50 

Star  Oleine .  60  1 .75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4  00 

Duck . 100  3  85 

20  Mule  Borax . 100  4 .00 

♦  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . I  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .  40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley's . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . . 4  doz.  1 .80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3  75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 
Fancy,  barrels . 

Per  gal. 

.  40@  ■  45 
.38 

.26®. 30 

1.20 

New  Orleans  Molasses — 
Fancy  Open  Kettle . 

.46®. 50 
.40 

.280.35 

.22 

.84 

.80 

.28 

2.80 

2.80 

Sugar  Syrup— 

.85®.  88 

.24 

Rlftndftd,  fancy . 

.32 

.29 

Vanilla  Drips . 

Tins  2-lh  2  dozen . 

. 28®.  SO 

Ttns’  2V-lh..  2  dozen . 

Till*  R-lh.,2do*en . 

Tins.  5-lb..  1  dozen . 

Per  bbl. 


SALT  FISH. 

Mackerel- 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  27  00 

Medium  Irish 2*.  count  450 .  20.00 

Norway,  count  400@450 . 

Norway,  count  300@350 .  26.00 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  , 

Fancy  strips,  60-lb.  boxes . .  -10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxeB . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07)4 

Herring,  Smoked- 

Scaled,  per  box . •••••• . 14 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder— 

Common  to  fair . 15®.  18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 280.35 

Choicest . 45®.  65 

mperial — 

Common  to  fair . 20®.  25 

Superior  to  fine . 30®. 88 

Extra  fine  to  finest . 40@.45 

Choicest . 50@ .  55 

young  Hyson — 

Common  to  fair . 15®.  18 

Superior  to  fine . 22® .  30 

xtra  fine  to  finest . 35®. 40 

uolcest . 45@.60 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . ... 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28@.30 

Choicest . 32@.38 

Basket-flred— Common  to  fair . 20@.25 

Basket-fired— Superior  to  fine . 28@  .30 

Basket-flred— Extra  fine  to  finest . 32@.38 

Basket-flred— Choicest . — ®  .45 

Dust .  @.12)4 

•mg— 

.rtmontofalr .  ®.15 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®  .35 

Choicest . 40@.65 

ouchong— 

Common  to  fair...". . 14®.  18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 30@  .35 

Choicest .  40@.60 


@12)4 

@•18 

@.25 


ROASTED  COFFEES. 


fava—Mandheling— Fancy  brown.. 

Old  Government— Best . . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government— Good . . 

Imiiauuu . . . 

African . . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta — Best . . . 

Cucuta— Choice . . 

Cucuta— Prime . 

Cucuta — Good . . . . . 

Laguayra — 

Caracas — Finest . . . 

Caracas— 1 Choice . » . 


.84 

.27 

.25 

.23 

.21 

.20 

.20 


.28 


.16)4 

.16 

.15 

.14 


.20 

.17 


Pea  berry— 

Santos— Fancy . 17)4 

Santos — Choice . 17 

Santos— Fine . -  .16 

Rio — Fancy . 17 

Rio-Choice . 16  X 

Rio — Fine. . 16 

Santos— 

Best . 16 

Choice . 15 

Prime . 14)4 

Good . 13)4 

Fair . 12)4 

RiO — 

No.  1— Golden . 15)4 

No.  2 . 15 

No.  8 . 14)4 

No.  4 . 14 

No.  6 . 13)4 

No.  6 . 13 

No  7 . 12)4 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . -07 

Cassia  buds .  .30 

Cinnamon,  Mats .  -10)4 

Cinnamon,  Twaio .  .17 

Cinnamon,  Ceylon . 21@  .27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon.. . . -80 

Cloves,  Zanzibar . .  •  19@  •  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18)4®.  20 

Ginger  Jamaica,  unbleacned. . „  .i7@.19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140*s . 15@.18 

Black  Pepper,  Singapore . 10)4@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore... . 18@.19 

White  Pepper,  fancy .  25@  .30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15)4 

Cinnamon,  extra . 26)4 

Cinnamon,  Saigon . 73)4 

Cloves . 26)4 

Ginger . 14 

Nutmeg . 89)4 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22)4 

Paprika . 41 

Mace,  Straight  Penang . 87)4 

Mustard . 24)4 

Pure  Ground,  )4-lb.  tins,  case  2  doien  Per  do*. 

Allspice .  .76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African .  .76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard . 1.05 

Nutmegs .  1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2)4s,  un peeled  Calif. 

Standard  white  2)4s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42)4 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  3s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  3s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  160 

Extra  standard  2s .  1  •  15@1 . 25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  8tyle . 75®  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s . .  2 . 10 

Extra  Sifted  2s .  1  60@1 . 75 

Sifted  2s .  1.30@1.S5 


3 

Telephone  2s . 

Sweet  Wrinkled  2s .  1 . 40@1 . 60 

Standard  E.  J.  2s .  1.1501.20 

Soaked  2s . 75®  .83 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s. . . . 75®  .90 

Pumpkin- 

Fancy,  8s . . . 85@115 

Fancy ,  gallons .  2.75 

Squash- 

Fancy  8s . 1.15 

Tomatoes— 

5)4-ln.  cans,  fancy  New  Jersey .  1.50 

5)4-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75®  . 80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars. . 

JBoctfi 

Fancy  8trawberry  8s .  1.5001.75 

Cut  8s .  1.0001.10 

Sweet  Potatoes  3s . . . 90@1.00 

Sauer  Kraut  8s . 80®  1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1 . 60@1 . 75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  Ss . 

Extra  2)4s . . 

Extra  standard  2)4s . 

Standard  2)4s . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2)4s . 

Extra  standard  White  2)4s . 

Standard  White  2)4s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2)4s . 

Extra  standard  2)4s . 

Fancy  3s . 

Standard  2)48 . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2)4s . 

Standard  2)4s . 

Gallons . 

Peaches,  L.  C.— 

Extra  38 . 

Extra  2)4b . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2)4s . 


Per  do*. 

380 
3  20 
2  65 


4.40 

8.75 
3.50 
3.00 

9.75 


8.75 

3.00 


3.00 


3.76 

3.25 


8.50 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2)4s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  lXs . 

Plums,  egg,  3s . 

Plums,  gage,  3s . . 

Apples— 

Gallons . . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries — 

Red,  fancy,  2s . 

Standard  2s . 


1.50 

2.60 

1.25 


2.00@2.20 

1.0001.10 

3.60 

1.1501.25 


3.25 

250 


1.80 


FISH. 

Lobster- 

Flat  Is . 

Flat  )4s . 

Kippered  Herring— 

Is . - . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  )4s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  Xs,  oil,  100  tins . 

Domestic  Xs,  mustard,  50  tins.... 


4.50 

2.50 


1.50 


1.2501.35 


1.25@1.30 
2.00 
2. 10 

2.90 


2.15@6.00 

2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


-4- 

Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs .  .08 

California,  4  cr.,  50  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  60  lbs . . . 

Baskets,  lib.  and  2  lb . 15  @ .  18 

Layers,  2%-ln.,  10  lbs .  09 

2)4-ln.,  12  lbs . . .  10 '4 

2X-ln-,  12  lbs- .  .09  4 

2-in.,  12  lbs- . - 

Currants— 

Fancy,  1-lb.  cartons .  .10 

Cleaned,  1-lb.  cartons,  choice .  .18 '4 

Bulk,  choice,  60  lbs .  .0>) 

Natural,  choice .  .07-J4 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . . .  .07 

1-lb.  pigs.,  80-lb.  case .  .09 

Persian  Dates— 

60  lhs . 

Prunes,  California,  26-lb.  boxes. 

Epineuse ,  20x30 .  14 

30x40,  choice .  .10 

40x50,  choice .  .09’4 

50x60,  choice .  .ffi'/, 

60x70,  choice .  .07 y. 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 .  .05] 

Prunes  in  cartons— 

Fancy  40x  50 .  .11 

50x  60 .  10 

60x  70 .  .09)4 

70x  80 . - 

Prunes,  Oregon,  26-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs .  .10)4 

Choice,  1-lb.  cartons .  12 

Peaches— 

Fancy,  peeled,  25  lbs .  .27 

Unpeeled,  fancy,  25  lbs .  .15 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs .  .26 

Moorpark,  fancy,  26  lbs . .... 

Royal,  fancy,  25  lbs .  .24 

Royal,  choice,  25  lbs . 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba .  @ 

Valencia,  28  lbs . 36  @ 

Flot,  shelled . ..... 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . . . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

PfiCfiDS- 

Polished,  80  lbs . 16  @ 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Cornea,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


12! 


17 

18  X 

12! 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French'  quarters,  with  bones . 14.50@18.00 

High  quarters,  boneless .  24.50 

Hsu  ves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  Xs,  aceord’g  to  qual.  25.00@35.00 
Mushrooms,  X®.  accord’ g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.OO@2O.0O 

Brussels  Sprouts .  12.00016.00 

French  Macaroni,  cartons,  25  lbs., 

perlb . 060  -00X 


GROCERY  WORLD 
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grocery  world  prices 


CORRECTED  WEEKLY. 


"nun  fir  a  r  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  Journal  by 
Any  subscriber  to  «  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


AD  VANCES.  Column 


Tub  Butter . 

Cora  Meal . 

Beans,  Dried . 


DECLINES. 

Column. 

ADDITIONS. 

Column. 

Cottolene . 

.  27 

Live  Poultry . 

.  45 

1U8I  ilD  U1SUEE  ETIRTTHUB  TOD  BUT. 

Standard  Weight,  per  Bushel. 

..fiolbi 

..60  " 

. 60  " 

. 5*  “ 

. 5«  “ 

. 60  •* 

.48  “ 

. 56  " 

. 58  *• 

Onions. . .  “ 

. . 48 


Hutow  Bean* . . . *♦ . 

Medium  Bvaiix.m.... •••••••••••*••••••• 

PM  HttU . .  . . . 

Rod  Kidney  Boon* . . . . . 

Hominy 
Fmn  . 

Barley . . - 

Potato— . . . 


«»*.*****»**  •  ••••••••••••••* 


Alarm  Cash  Drawer,. 
Ahl«n 

Ammunition  . . . 

Axle  Grot.ee. ........... 


COL. 

. 33 

. 47 

.  4 

.  5 


■fe- 


Bag  and  Twin.  Holders— 33 
Baking  Powder . .  5 

R.ri.y .  "*S 

Baskets. 

R.rh  Brick . 59 

Beans . . 

Blacking,  Shoe .  ® 

Bluing .  6 

Borax . . 

Brooms . . “i 

Brushes . °3 

Buckwheat  Flour . ®8 

Bung  Borers . 33 

Butchers’  Sundries . 44 

Butter  Dishes . 8a 

Butter .  7 

Butter  Color . 47 

Camphor . 47 

Candles . . 

Candles . ~ .  7 

Canned  Goods. . . •»•»*  8 

California  Fruits . to 

Vegetables . .  8 

Fish . ” 

Pie  Fruit . 10 


Sardines . 

Meats  ... . 

Soups . . 

Can  Openers . 

Capers  . . 

Caps,  Gun. . 

OUap  . . . . 

Cereal  Specialties. 

Cereal  Code. . — 

Cheese . . 

Chocolate  and  Cocoa.. 

Chewing  Gum . —. 

Cider .  5® 

Clothes  Pins . 8s 

Cocoanut . at 

Codfish . 35 

Coffee .  3 

Essence .  3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . ao 

Cream. . . . . — 

Condensed  Mince  Meat . 38 

Corn  Meal.. . *9 

Com  Starch . 5° 

Cottolene . - . a6 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc . as 

Cranberries  . . 

Cutters,  Dried  Beef. . 33 

Tobacco . 84 

Delicatessen . . . aa 


col. 

Dressed  . 44 

Drags,  Grocers* . — *47 


Eggs  ....... .......................  *e7 

Essence  of  Coffee.. . .  4 

Extracts . . ......48 


Fancy  Groceries  .....m...... 

Fsrlna._ . . . »—»•**• 

Farinaceous  Goods . — 

Faucets . ™ . — 

Canned  F1sh..». . . 

Fixtures.. . . 

Flour . 

Flour,  Self  Rising. - . 

Flour,  Buckwheat . 

Fly-paper . 

Food,  Bird . . 

Fruit  Buttere . 

Fruits,  Domestic,  Dried. 

Fruits,  Foreign,  Dried . 

Fruits,  Green . . 


Gelatine . 

Ginger,  Jamaica . . 

Gravel,  Bird . 

Grocers’  Fixtures . 

Herring . 

Hominy  and  Grits . 

Honey . 


■*7 

•*9 

•«9 

33 

.is 

.38 

.s8 

,»8 

•59 

•59 

•48 

•35 

•35 


...31 

-47 

-59 

...3a 

-34 

...39 

....38 


Ink.... ..........  .. 

Insect  Powder. 

Ironing  Wax...... 

Jams.. . 48 

Jars  ami  Jar  Rubbers. . 7 

Jellies . . 46 

Junket  Tablets . —3° 


Ketchup— 


eeeeMweeewe 


..37 


tuns  Goods. . - 

Lard _ _ _ _ — — « 

Lemons  end  Orasgts—..... 

Lentils . . ®9 

Licorice  . - . 47 

T.lme  - - - ........ ..47 

Live  Poultry - - 45 

Lye,  Concentrated . 37 


. . 33 


Macaroni  ....... 

Mackerel... . — — 

Maple  Sugar  and  Syrup 

Matches . .MeeeeeM*eeee*wewee37 

Measures^ . . 33 

Meat. . *—•—• . -—*44 

Mince  Meat 

Molasses  . — . . .60 

Mucilage.. . — . 59 

Mustard . . 

Mustard,  Prepared . . 57 

Marmalade . 48 


Noodles,  Egg. 


COL. 

Nuts  •ee.ee.  sees  eeeeeeeeeeessee  ess  ##• 

Oat  Ideal. . *9 

OQlMeseeeeeeeesseeeeeees.ee.sseeees.39 

Oil,  American . 4® 

OUve  OQsesss.sseeeeeeeeeeeeeee«e#4® 

Olive* . . 


Paper  M.eee*#ee**e*********e*******4Z 

Piper  BaCB.eeeeeeMS.eM . 4Z 

Pftfindi*  *i - ...aaeeeen 

Peaa,  Dried . «•••••• . *9 

PepMT  SXWCaM.»ee**eeeee**e#*#.5® 

Pidoes  . . eeeeeeeeeeee.41 

Pickled  Mean . 4* 

Plum  Pudding. . 46 

Pork  and  Bam. . •—••■.— ..43 

Potash— . «...iMHM.i»..37 

Potato  Chip* . ..—.4» 

Poultry  Seasooh^ - 45 

Poultry  1  Dressed -  - 45 

Poultry,  Lhre— 

Powder,  Rifle  _.. 


Provisions... 
Puddlne .... 

Putty . . 

Rennet- . 

Rice- . . 

.  Rice  Flour . 

RoUedOata . 

I,  Root  Beer 


Sago  — . - . *9 

Salad  Deeming.. . — S1 

Sal  - - - ..ca 

Salt . . S» 

Sapallo .  •• ...............—'54 

Sardines _ _ - . 13 

Sauce  and  Condiments . 5a 

Sauer  Riant....— . 4* 

Scales  —....— . 3® 

Scoops,  Grocer*’ . 33 

Scorning  Soap . 5® 

Seeds  . . 53 

Shoe  Dreaalng .  8 

Shot.......— . . 5 

Smoked  Fish— . 34 

Soap,  all  kinds . 54 

Soda,  Bicarb . 53 

Soft  Drinks . 53 

Soups  aeeeeeeee  . . 

Specialties . 54 

SpiOeB  ........  eee ••••••  . . 55 

Whole . . 

Starch  . eee#ee..5* 

Stove  Polish . 58 

Soap  Powders.. . 55 

Segars . 84 


lugars  ... 
Sulphur  . 
Sundries . 
Syrups— 


Tacks 

Tapioca . . 

Tar . 

Testa . - . 

Tobacco,  Chewing . 

Smoking — - . 

Tobacco  Cutter*— . 

Tub* . 

Twine  Holder . 

Twine . . . 


Vermicelli . 

Vinegar . 

Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . 

Wheat  Flour- . 

Wrapping  Paper . 

Wringers,  Clothe*. . 

Woodenware,  Sundries... 
Witch  Haiel . 


•3* 

•43 


..61 

•59 

..39 

..39 

..41 


..61 

..48 


Yeast  Cakes . 


lease********** 


Confectioner*'  Loxenge— .. 

i<  Powdered . - . 

■  ‘  Crown  A . 

<«  Crystal  A . — •■ 

«•  Coarse  Granulated . 

Eagle  Tablets . . . •••••••• 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . 

Powdered . •••••“ . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated.. 


1  «*•**••• »*••••••• 


Fine  Granulated^. 2  jn  IO0. 

lb.  bag . •••••—•• . 

In  35-lb.  bags  packed  4  In  100- 

lb.  bag . — — . . 

In  10-lb.  bags  packed  10  In 

100-lb.  bag . . . 

In  5-lb.  bags  packed  in  bbis... 
in  5-lb.  bags  packed  In  100-lb. 

bags . 

In  i-lb.  bags  packed  In  bbis.... 
In  3-lb.  bags  packed  In  100-lb. 


5®5 
5- *5 
5-45 
S-io 

5-35 

6.38K 

7-35 

5.80 

5-35 

5.30 

5.30 

$.30 

5.10 

5-10 

5-15 

5-«5 

5  ®5 
5  3° 

5-3° 

5  4° 


Mott)  mu — Good . 

Fine . . 

Choice 

Choicest . . . 

Impxrial — Superior  to  fine . 

Choice  to  extra . 

Choicest . . . 

Young  Hysoh— Superior  to  fine.. 

Choice  to  extra . 

Choicest .  «  ^ 

India — Common  to  Fine. . 17  w  3 

Cxvlon — Common  to  Fine .  17  ®  4° 

English  Bubactast— Fair  to  Good .  14  <g  >5 

Choicest .  3°  @  4° 


*7  ®  3° 
35  ®  4° 
45  ®  5° 
®  55 
15  &  so 
33  &  35 
3°  ®  35 
13  @  30 
38  &  30 
35  @  4° 


AMMONIA. 

Purple  Ribbon  Brand,  16  os.,  *  dox.,  per  doi. 
<1  ■■  *<  quarts,  1  ‘ 

r  rt  it  <*  3  n  *i 

1  “  K  gals. i  “  per  bbl. 

Colburn’s,  16  ox.,  3  dor . per  dox. 

“  quarts,i  “  . 

“  “  3  “  .  . . . 

<*  %  gals. 1  “  . . . —per  bbl. 

Violet,  pint*,  3  dox . . . P*r  “°*- 

axle  grease. 

raier’*,  15  lb.  palls . 

Fraser's,  boxes,  K  gross . .  . 

Mica,  gross .  ,, 

Peerless,  yi  gross . 


PACKAGE  TEAS. 


Per  lb. 


Llpton’s  Teas — 


Ceylon  and  India,  No.  . . 

'  .  <•  <<  * . 


In  X  &  lb.  In  yi  lb, 


•t  in  a-lb.  paper  packages 

case* . 

r.  _ _ J»..a»  A  . 

In 

....  5-30 

1  Keystone  A .  2  8o 

3 —  Centennial  A . 

4 —  Calilornia  A . 

5—  Franklin  . . 

....  4-75 
....  4-7° 
....  4.65 

7—  American  . . . 

8 —  Centennial  . . 

g — California  . . . 

i o —  Franklin  Extra  C . . . 

.  4-55 

.  4-5° 

.  4  45 

.  4-4° 

.  4-  35 

/-• _ Vvtvo  r*  .  a. 2*; 

V  ...-Inna  P*  . .  4 .24 

TEA. 

Per  lb. 

.  18  @  35 

Japans — Pan-fired — Common  to  Fair . 

.  17  @  ®3 
.  24  @  38 

Choicest . J . 

Formosa — Superior  to  Fine..... . 

Choice  to  Extra . * . . . . 

.  30  (3  38 
.  18  @  20 
..  23  @  35 
..  40  &  50 

Foochow — Common,  cargo . 

Good,  medium. . 

Superior . 

..  X3  O  l6 
*•  17  (&  22 
23  (91  28 

Choicest . 

Gonpowdmr— Choice  to  Extra . 

..  @  40 

..  ®9  @  35 

Black  and  Green, 

ii  « 

English  Breakfast, 


i.... 

a,... 


•45 

•4° 

•35 

.45 

•  40 
.45 
.40 

•  45 
•4° 


•47 

•  4* 

•  37 


Formosa  O*long,  “  1 . 

if  l*  “  2 . . 

Counter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  $a  .00 

I  Tetley’s  Tea-  ..  .  Pet 

ii  lb.  or  yi  lb.  In  lead  or  tin,  35  lbs.  in  case. 

No  3,  Green  Label,  India  and  Ceylon . 45 

No.  1!  Buff  Label,  "  “  . 80 

Ex.  Gold,  . . 75 

Mixed  (Green  and  Black),  tame  prices  as 
above. 

Formosa  and  Oolong,  same  prices  per  ,b 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  “  . 5° 

Formosa  and  Oolong,  “  . . — . 5° 

Sun-Flower,  10c.  sample  slie,  36  in  carton, 

all  three  grades . — . . Per  doz- 

Carlcol  Blend,  Martlndale  &  Co. 

<-lb.  Silver  Sacks . 

1 -lb.  “  . 

K-lb.  “ 

tf-lb.  “  . 

S-lh  ” 

Spring  Garden  Tea— 

1  ,00  lb.  barrels . Pe,r,'b'"?t 

5  lb.  silver  bags .  ,,  „ 

r  lb.  silver  bags .  ,,  ,, 

%  lb.  silver  bags .  M  ,, 

1/  lb.  silver  bags . ■— .  , 

Packed  in  cases  containing  ioo  pounds. 

McCormick  &  Co’s,  Banquet  Brand—  t  Per  doz. 

No.  10 . Ss 

No.  . . 

No.  50 . . . 

No.  100 . — . 


•  85 

1.40 

1.40 

*.50 

•  75 
.90 
.90 

ItS 


.80 

9-»5 

8.40 

4-4° 


Ralston  Baking  Powder,  x  lb.  cans,  per  dox.  3.15 
1.  ii  «  lb.  “  "  **  1.35 

Boston  Brand,  5 lb.  slxe,  H  dox.  case-per  dox.  xs.oo 


BAKING  POWDER.  Per  Dox 


i/i  lb.,  4  doz.  in  case. .. 
lb.,  2  doz.  in  case... 

1  lb.,  1  doz.  in  case . 

5  lb.,  J4  doz.  in  case.. 


x  .00 
1.80 
3-45 
16  75 


..**••••••] 

■•see****** 


.per  dox. 


.90 

Per  lb, 

.33 

.22* 

*3 

•3* 

•  4 


.18 

.19 

.ig'A 

.20 

.21 


4-00 

8 .00 


Davis’  O.  K.,  tf-lb.,4dox— 

54-lb.,  3  “  .... 

x-ib.,  2  “ .  ;; 

5-lb-,  54  “  .  . 

Cleveland’s,  10-c.  slxe,  4  dox . per  dox. 

“  54-lb-,  4  . 

••  54-lb.,  s  “  - .  H 

•i  x-lb. ,  1  . 

Leslie’s,  U -lb. cans,  1  or  a  dx.cartonx,  4  ds.caae* 
•1  xg.  “  a  dox.  cases . 

•1  •<  1  "  . 

■<  j.  ■■  6  cans  In  cate . per  lb. 

Sea  Gull,  6  ox.,  glass,  4  do* . 

Parrot  aad  Monkey,  4  dox . 

Rumford’s  Yeast  Powder:— 


45 

•  9° 
1.65 
7.30 

.84 

III 

A-37% 

•  45 
.90 

x.65 

.13 

45 

•  45 


I*  x 

“ 

"  54 

Purity  Brand  5 


x 

a 

a 

i 

3 

* 


50 

•55 

•  75 
600 
x.5° 
.80 
■  45 


8-75 


BLACKING— Shoe.  Per  Gross. 

Shlnola .  .....per  doz  .75 

Sbinola,  54  gross  in  box,  with  8  brushe  samj 

daubers  or  rug,  free . per  F°ss 

Bixola.  3  dox.  In  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  . . .  eross 

Blxby’s  Host,  No.  . . 

•I  <•  B.  B.  B.  M . 

Jacquot  Blacking,  No.  5 . . . 

Handy  Box,  French,  No.  *5,  large— 

<«  «*  “  imjdl.... 

Mason’s  No.  1,  54  gxoes . 

“  a,  “  . 


. per  yf  gross 


T.  M 


"  3. 

“  4. 
“  5, 
French . 


. . per  do*. 


.78 

6.90 

*■75 

4- 5° 
4»5 

10.00 

5- o° 

S.S2 

S.60 

*.85 

4-55 

7.50 

I  .00 


000*0*0**04*00  000*01 


Por  Do*. 

•  75 
1x5 

•  78 
.80 
.8254 

•  8254 
.65 
•75 

•  7° 
.70 


— -  8254 


6  oz.  glass,  2  doz 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.,  1  gross,  in  bbl . 

Romford  Baking  Powder 

5c. -tins,  4  d°z . 

ioc. -can,  4  doz.  In  box . . 

54-lb.  cans,  a  doz.  in  case . 

x-lb.  cans,  x  do*,  in  case . 

Royal,  xoc.  *l*«,  4  <*01 . 

**  W  lb. ,  4  do* . . . 

n  U  “  *  u  . 

“  x  **  x  “  . 


. per  gros*, 

. per  dox. 


1.04 

x.03 

12.25 

•  45 
.90 
x.*5 
•  .50 
.86 
x  .30 

.  4-65 


SHOE  DRESSING 

Mason’s  Shoa  Dressing . 

Acme,  1  do* . . . . . 

Blxby’s  Royal  Polish,  x  do* . 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  x  doi. . 

Browns,  Army  and  Navy,  i  do* . 

Boyer's  French  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whlttemore  Bros.  &  Co.- 

Gilt  Edge  Polish,  black . 

Boston  Waterproof,  black— .  . 

Boston  Jr.  Waterproof,  black,  io-cent  size...  .85 

Elite  Combination,  Baby,  black . »5 

Elite  Combination,  large,  black .  2  -°° 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish  .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-pol.shing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . . 

Star  Combination,  russet.... . 

Dandy  Russet  Paste,  large—..... . 

Bossola  Waterproof  Paste  Bojish .  -»ig'— • 

Bossola  Waterproof  Paste  Polish,  small.... 

Ouick  White,  cleans  dirty  canvas  shoes..,. 

Ouick  White,  cleans  dirty  canvas  shoes. .  *.o° 

Oil  Paste  black,  never  dries  up,  large  uns_  .75 


2.00 

2.00 


75 

.75 

2  .OO 

•75 

•  75 
•75 

4» 

•  85 
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GROCERY  WORLD 


GREEN  COFFEE.  Per  lb. 

Rio  Golden  Fancy . . . ...••••Me...... 

“  Prime .  fcQ  08% 

“  Choice .  @.08 

Santos  Peaberry,  extra  fancy .  -  .10 

'*  P“CT . °9%Q.<>9% 

Choice .  @.09 

Maracaibo,  Strictly  Fancy,  Mild . .  .ii)4@.xi34 

“  Choice .  @.11 

Washed  Caracas,  Fancy . ia)4@.i3 

Java,  Extra  Fancy  Old  Government .  tp.iq 

“  Extra  Fancy .  18% 

“  Fancy .  ®.i8 

Mocha,  end  J4  bales,  genuine,  finest.,  ©.19 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed ,  Santos,  Choice .  @ .  iog 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif.,  Extra  Fancy  Golden .  (<£  13 

. 

Choice .  ^-09^4 

Santos,  Extra  Fancy .  .irW 

•  Fancy . J, . . .  ©.13 

“  Choice .  (g>.i2% 

Laguayra,  Fancy .  ©.14 

Maracaibo,  Choice .  ®  14)4 

“  5^* .  @-«S 

Extra  Fancy . 

Java,  Extra  Fancy  Old  Government .  @.*454 

"  Fancy . 

Mocha,  Finest .  bk  2,i 4 

Llpton’s  Blended  Coffee— 

Mocha  and  Java,  No.  1 .  22 

«  •<  <•  .  _ 

* . e.............. .20 

««  «<  <<  _ 

3* . seat  .17 

«  If  ^  ^ 

Pack  In  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

Jap . 

Special,  No.  6 . 

Spedal  Drive.... 


.IS* 

•*4* 

.  18 
■»3 

.I2J4 

ta 


Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perib 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-Ib.  Cases.  60-lb.  Cases 
f.ri0“ .  '5  M.  ISA’s 

k,on . . . . .  13/4  13V 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Salndo,  lbs .  — 

“  50-ib. tins . . 

viv,  lbs . .is 

“  barrels . £ 

Ground  or  pnlverlsed  without  extra  charge. 


LlpWn’z  Package  Coflea — 

Special. . a6 

Perfection . . 

Packed  In  30  and  60  pound  cases. 
German-Amcrican  Coffee  Co. —  Per  lb 

Trlnnfo,  14  a-lb.  cans . 29 

"  4*  1 -lb.  cans . 29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  00  or  100  i-lb.  cartons . 21  }4 

Iowa,  60  or  100  x-  and  2-lb.  cartons . iSJ4 

Tumbala,  60  or  100  x-lb.  cartons . 1634 

Quezal  (after-dinner),  12,  24  or  48  >4 -lb.  cans 

Per  34  lb . . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  <0  1  lb.  tins...  .27)4 

Tourist,  M.  &  J.  Blend,  24  or  30  3  lb.  tins...  .27)4 

Almoco,  40  or  60  1  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,100  lbs.  to  case . 15 

Golden  Drip,  2  lb.  bags,  xoe  lbs.  to  case . 14)4 

Golden  Drip,  x  lb.  bags,  100  lbs.  to  case .  14)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr  ”  : — 

50  tins  In  box . per  box 

xa  tins  In  box . . . per  carton 

s  lb.  tins . . . per  doz. 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  34-gross  Improved 

cans . per  gross 

Floto’s  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  34 -gross  cans,  all 


3-9° 

•95 

5-75 


2.25 


tin.. 


.per  gross 


Flow’s  Package  Chicory,  65-lb.  cases,  perib. 
Flow's  Vienna  Coffee  Essence,  Manilla, 

34  gross . . . per  gross 

Hummel’s  Essence,  tin  can,  34  gross,  per  gross 
“  tin  ends,  “  •* 

“  **  Improved  “ 

Chicory,  Sellg’s,  65’s . 

"  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

**  Koenig’s . 


2.70 

2.85 

■04)4 

a. 25 
2.85 
s.70 
a.xs 
■°5% 

04  M 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12 %  lbs .  4.75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  Kegs,  25  lbs .  4.73 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  2. 6« 

FG,  FFG,  FFFG,  kegs, 634  lbs .  x.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  xo,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


-7- 

BLUING — Dry.  Per  Gross. 

Barlow’s,  small.  2  doz .  2.60 

"  large,  1  doz . c'20 

Sawyer’s,  No.  1,  6  doz .  ,  5„ 

‘  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  2.50 

"  Mammoth,  3  doz .  2.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  g  gross . 

Cream  Indigo,  2  oz.,  V  grosx .  3 .90 

Cream  Indigo,  4  oz.,  34  gross .  7.40 

Cream  Indigo,  8  oz.,  34  gross .  xi.40 

BUTTER.  perib. 

Tub  Butter  :— 

Creamery,  Extra,  60-lb.  tubs . _ .  .  22 

“  First,  “  ax 

“  Second,  *<  J. 

“  Third,  “  29 

Imitation,  30-60  lbs .  .28 

5-  and  xo-lb.  rolls,  60-  and  100- 

lb.  boxes .  ,33 

Ladles,  30-60  lbs,,  bakers’  use .  .  a . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  BO-50-lb.  bxs.  ,  35 

B.  B.,  E,  D.  brands,  20-50-lb.  boxes .  3. 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes .  ,33 

Sheaf  (“400")  Elgin,  so-50-lb.  boxes .  ’32 

ShM*- . 31 

B.  S.  Gilt  Edge,  cartons . ,33 

Gumse,  pounds  or  half  pounds .  33 

Belle  Spring . . . . . 


CANDLES.  Perib. 

J  ®  8.  3°  lbs...... ...... ,xi}4 

I®  *1  *  .12(4 

Paraffine  4’«,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb .  ogv 

Searchlight  Hotel,  16's,  30  lbs .  ‘ 

Bright  Light,  *•  . .per  box  2  ?/* 

Werk’s,  8’s,  30  lbs . 

“  x®’s,  30  lbs . 

Carriage  Candles,  size  6x1  % . . 

Marta*  Wasmngiou,  long  iss . perib. 


*7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.20 

Mason  s,  quarts . . per  gross  4.45 

Mason  s,  half-gallons . par  gross  6.20 


-8- 

Jelly  Tumblers— 

Barrels,  as  doz . per  doz.  .,654 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  %  gio.,  no  rubbers,  per  gro.  x  .75 
Mason’s  Caps  and  Rubbers,  %  gro.,  “  2  05 

Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . per  lb.  45 

“  medium,  x  doz,  cartons .  **  -40 

Reliable,  white  rubber,  wide . 26 

"  “  medium. . a6 

Black,  medium . perib.  .25 

(•5  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Autumn  brand,  Sweet  Marjoram . per  doz.  .25 

"  Thyme .  "  zj 

Savory .  «  ,tj 

Special  case  asssortmeat,  a 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  %  doz.  Thyme, 

_  34  doz.  Savory . per  case  zoo 

e  Elbbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

34-w.  cartons,  1  doz . per  doz  40 

H-lb  "  •(  „ 

-?•  . - .  “  I.23 

54 -lb.  screw  cap  bottles,  a  doz . per  doz.  .90 

54 -lb.  square  cans,  a  doz. .  *<  .80 


CANNED  GOODS 

Tomatoes— 

Frying,  Good  Luck  Brand . . 

DuBois’  Frying . 

Jersey  King,  No.  3,  Standard  jersey 

Blue  Hen  Chickens,  No.  3 . 

Klo  Granae,  fancy,  Jersey . 

Silver  Lake,  fancy,  Jersey . 

Alta,  No.  2 . 

Alta,  No.  10,  1  doz . 

Bull  Dog,  No.  2 . . 

Lima  Beans — 

Tinsley’s,  extra  small . . . 

Turkey,  fancy,  Jersey . . . 

Silver  Lake . 

Boyer’s,  Fancy . 

Oxford,  Maine  packed . 

Lanfair,  2s . 

String  Beans — 

Red  Jacket,  small . 

Mikado,  Penna.,  fancy . 

Cloister,  fancy  N.  Y, 


Par 


Dos. 
itf 
1.22)4 
*.OJ 
I  .OO 
I  05 

i  .ro 
•75 
3  15 
•75 

*•35 
1  10 
1 .05 
i  07)4 
•87 
.65 


It’s  a  Blend  That  Nearly 
Everybody  Likes 

It  s  name  is  Spring  Garden.  Your  custoipers  will  find  it 
the  finest  tea  they  ever  bought  for  60  cents  per  pound.  We  sell 
it  to  you  for  : 


In 

100-lb.  Barrels 

.  ...  18 

In 

5-lb.  Silver  Bags 

•  S0(s  19 

In 

1-lb.  Silver  Bags 

.  in .  im 

In 

%-lb.  Silver  Bags 

.  S^o  .  20 

In 

'/4-Ib.  Silver  Bags 

.  £S2  .  21 

cents  per  lb. 
cents  per  lb. 


net 
net 

- net 

cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruitis  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  6)  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 
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GROCERY  WORLD 


Boyer's,  as.. 

Acorn,  35 . 

|  Acorn,  No.  2., 


|  rhite  Wax  Beans— 

Acorn . 

Champion . . 

j  Compass,  No.  10,  1  doz . 


.70 

.65 

3-oo 


•87M 
.87  54 

.90 


aked  Beans— 

B.  &  M.,  No.  3 .  1  -35 

B.  &  M.,  No.  3,  tomato  sauce .  >-55 

Campbell's,  No.  2,  plain . 

Campbell’s,  No.  2.  sauce . 

Oxford,  No.  3 .  - 

Narragansett,  No.  2,  tomato  sauce . 9754 

Narragansett,  No.  3,  tomato  sauce .  I-37K 

Van  Camp's,  No.  1,  sauce,  4  doz . 87U 

Van  Camp's,  No.  2,  sauce,  2  doz .  > .  3254 

Moore  &  Brady,  No.  3,  plain . 80 

Moore  &  Brady,  No.  3,  sauce . 85 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . 9254 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . . . 

Schimmel’s,  No.  1,  sauce . . . 

Schimmel’s,  No.  2,  sauce.., 


50 

50  , 
•8?54 


scrnmmel  s,  no.  2,  sauce . . . 

Schimmel's,  No.  2,  plain . 82% 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Fork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  1  •  4° 

i-lb.  cans,  4  doz. . . .  “  -9° 

i-gal.  cans,  J4  doz . .  5  00 

Snnnyside  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  a  doz . P«r  doz.  .95 

a-lb.  cans,  3  doz. ... .  “  -7° 

i-lb.  cans,  4  doz .  “  •  45 

i-gal.  cans,  J4  doz .  ‘  3  00 


led  Kidney  Beans — 

Joan  of  Arc,  No.  . . 82^ 

Martin  Wagner’s,  No.  2, 2  doz . 72% 

Van  Camp's,  No.  2,  2  doz . per  doz.  .8254 

Victory  brand,  No.  1,  4  doz . per  doz.  .45 


lots — 

Kornlet . 

Winoor,  kernelled . 

Paris,  fancy  Maine  . 

American  Beauty,  extra  lancy,  Snoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg, Osborn's . 7 2 TV 

Mark,  crushed . 7 2 /a 


1.50 

1.40 

1,5  , 
87* 

•95 
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Peas — 

French,  Extra  Fins,  ioo  cans,  per  case....  16.35 

French,  Tres.  Fins,  100  cans,  per  case . 

French,  Fins,  100  cans .  M*5* 

French,  Moyans,  100  cans . ••*  I3-5° 

Belle  Rosa,  Fancy  N.  Y.  State  Sifted,  Little 

. .  1  •  J° 

Boyer's,  Midgets .  I*°5 

Boyer’s,  Extra  Sifted .  x#5° 

Boyer's,  Sifted .  x*35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes.....! .  110 

Jumbo  June . .  1,1 5 

B.F.F.  Junes .  x*°° 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  x*45 

Silver  Lake,  fancy,  No.  3 .  1  °5 

Bohemian,  fancy,  No.  . . °5 

Succotash — Belle  Rose, fancy  N .  Y.  State .  1  •  00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . 9a 

McMurray's  Mountain . ®° 

Spinach — 

Champion,  No.  3 .  x,*5 

Shawnee,  No.  3 .  x*  277* 

Farren's,  No.  10 .  4»25 

Sweet  Potatoes — 

Plantation,  No.  3 . 92% 

Delaware,  3-lb. ,  a  doz . 95 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  . . *5 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47 54 

Asparagus — 

Del  Monte,  mammoth,  No.  2J4 .  4-25 

Extra  mammoth,  No.  a$$ .  4*25 

Superior,  large.  No.  2J4 .  4* 

Staple,  medium,  No.  .  3  ®5 

Swan,  medium.  No.  2J4 .  3°5 

Del  Monte  Tips,  No.  .  3-75 

Extra  Tips,  No.  1% .  3  7® 

El  Dorado  Tips,  No.  1  lA . . .  3  5® 

Grand  Island,  medium .  3  -35 

El  Rio,  medium,  No.  2J4,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 

Apricots-  d°«- 

Extra  standard .  2  ■  5° 

Standard . 

Pears — 

Bartlett,  extra  quality.  2>4s .  2  65 

Bartlett,  extra  standard,  2 54s .  2.60 

Cherries — 

Extra  quality,  254s .  3-4° 

Extra  standard,  2)4 . - . 

Standard,  2 54—>« .  3  °° 


Peaches — 

Extra  standard,  lemon  clings,  a54* .  2.85 


Extra  standard,  sliced  lemon  clings,  a34»< 
Extra  standard,  sliced  le**on  clings,  r  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  10,  1  doz . 

Express,  yellows,  . 

Plnms — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


2.8s 


8.50 


DOMESTIC  CANNED  FRUIT. 


Apples — 

Derby,  No.  10, 1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  t . 

Silver  Lake,  heavy  syrup,  No  2 . 

Jersey  Duke,  . . 

Blueberries- 

Loggies,  No.  2 . 

Loggies,  No.  10 . 

Chemea— 

Silver  Lake,  pitted,  No.  2 . . . 

Flour  City,  white,  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Mikado,  red,  fancy.  N.  Y.  Sute,  preserved, 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . . . 

Silver  Lake,  No.  2 . J. . 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 . 

Pine-apple — 

Phonograph,  grated.  No.  2 . . . 

Phonograph,  sliced,  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Wagner's,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . 

Singapore  Chunks,  No.  tJ4,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes.  No.  1 54,  4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . 


2.85 

1.00 


1.30 

z  .20 
1. 00 


The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  presented. 
Tan  Chop  Hin,  X-lb.  chunkj . per  dos. 


..  .. 

•*  iyA  "  sliced  . 

••  1)4  **  grated .  “ 

*•  »%  ••  whole .  " 

Packed  In  their  own  juice : — 

1 34-lb.  chunks , extra  heavy  syrup.. .per  dos. 
i«  “  sliced .  “ 


•87H 

>•>754 


1  -35 
».35 
1. 83 


1.40 


1  50 
7  00 


1.85 


1.65 


x.40 

1.50 
1.95 
7-  50 
2.20 


1  *95 
1.90 
1 .90 
1.85 
i-75 
1 .60 
i-55 
1  50 
'.40 

I  .3O 

i.i73< 

1  25 

1.1254 

t  .00 
•95 
.90 
.80 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  d°*  • 

Devilled,  No.  1,  4  dor .  2-2° 

Devilled,  No.  2,  2  dos .  3*25 

Clams — 

Gold  Label,  No.  s,  4  dor . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4-4° 

B.  Sc  M.,  No.  54,  Bat,  4  doz .  2 -2° 

B.  &  M.,  No.  t,  tall,  2  doz .  4-25 

B.  &  M.,  No.  yit  flat,  4  doz .  2-9° 

Star  brand,  No.  34,  flat,  4  doi .  >-35 

Star  brand,  No.  flat,  4  doz .  *  25 

Star  brand,  No.  «,  tall,  4  doz .  3  85 

Star  brand.  No.  1,  flat,  4  doz .  4  35 

Shrimps— 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  *.25 

Mackerel —  f 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  I-5° 

Underwood,  soused.  No.  2,  2  doz .  2.50 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  >,z5 

Boyer’s,  No.  2,  2  doz .  2.0754 

M.  &  B.,  No.  1,2  doz .  t.»754 

Stewart’s,  No.  2,  2  doz..’ .  2->° 

Stewart’s,  No.  1,  2  doz .  >  0254 

Victory,  No.  1  doz .  1.0254 

pered  Herring — 

aconache’s,  2  doz.,  plain .  >*4754 

Salmon— 

Cook’s,  Holly,  Colorado  River,  No.  1, tall... 

Hapgood’s,  No.  1,  tall,  4  doz . 

Hapgood’s,  t  lb.,  flat . .... 

Hapgood’s,  I  lb.,  flat  keys . . .  2.10 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall.  4  doz . . .  >  «754 

Rising,  light,  fancy,  red.  No.  1.  tall . 

Humes,  Karluk,  No.  1,  tall,  4  doz . 


X  .80 

X.85 

2.05 


•  3*54 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 


Philip  J.  Ritter  Conserve  Co. 

=PHILADELPHIA,  PA.  = 


Fruit  Butters 


Preserved  Fruits  Fruit  Syrups 


Cranberry  Sauce 
Mince  Meat 
•Jellies 
Jams 


Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Honey 
Mustard 
Baked  Beans 
Soups 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 


Canned  Fruits 


Canned  Vegetables 


Lamson  Consolidated  Store  Service  Co. 


General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Horsoshoe.  No.  . .  *  4$ 

LmuW,  fancy,  red.  No.  i,  tall . 

Defender,  medium,  red,  Alaska,  No.  i,  tall.. 

Plali. 

La  Champagne,  %'■,  key .  *5  00 

“  «'«.hey .  >700 

Lucullus,  X’» .  13.00 

C.  Morel,  )4’s .  10.00 


SARDINES— Beaaloii. 
Le  Marchand, 


9.40 

13.50 

X7*S° 

8*5 

3-4  *K 

3*7* 

3.10 

3  00 

3-95 

3*5 

3  3° 

*•75 

*.50 

*  3° 


3 -®7  J4 
3.40 
3-i*X 
*.*5 
6' 40 
430 

Skipper  Sardines —  Per  case 

S carters,  Olive  Oil,  key,  too  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  roo  tins .  13  03 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Coraed  Beef.  Per  dor. 

Armour’s  Veribest,  with  key,  No.  1,  2  doz .  1 .20 

“  with  key,  No.  a,  1  doz .  a. *5 

Fatrbank’s,  with  key,  No.  x,  2  doz . 1,15 

"  with  key,  No.  2,  1  doz .  1. 15 

“  with  key,  No.  6,  1  doz .  7.65 

11  with  key,  No.  14,  y%  doz .  16.50 

Libby's,  with  key,  No.  z,  2  doz . 1.20 

"  with  key,  No.  s,  z  doz .  2. so 

Chipped  Dried  Beef. 

No.  1,  t  doz .  z.85 

No.  54,  2  doz .  1.05 

Glass,  No.  54,  2  doz .  1.35 

Glass,  No.  1,  2  doz .  3.35 

Beechnut  Sliced  Beef,  No.  x,  glass  jars,  per  doz.  2 .7254 
Beechnut  Sliced  Beel,  No.  *4,  glass  jars,  per  doz.  1.55 
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Acme  Sliced  Smoked  Beei.  Per  doc. 

Large  tins,  2  doz . . .  a. 60 

Medium  tins,  4  doz.  . . .  1.60 

Medium  tins,  2  doz . ....  1.65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  doz .  2.85 

Special jars,  1  doc.  . .  2.60 

Junior  jars,  2  doz .  x.6o 

Sliced  Bacea. 

Beechnut  Bacon,  No.  x,  glass  jars .  3.7234 

Beechnut  Bacon,  No.  54.  glass  jars .  1.55 

Acme,  large  glass,  t  dor .  a. 75 

Acme,  junior  glass,  3  doz .  1. 60 

Roast  Beet. 

Fairbank's,  No.  x,  2  doc . . .  x.xa)4 

Fairbank’s,  No.  a,  1  doz. .  2.15 

Armour’s,  No.  1,  2  doz .  1.22)4 

Armour’s,  No.  a,  1  doz .  2.25 

Libby's,  No.  1,  2  doz .  i.so 

Libby's,  No.  a,  1  dor .  a.ao 

Kingan's,  No.  i,  3  doz . . .  1.05 

Kingan’s,  No.  2,  1  doz .  2 .05 


Loach  Teagae. 

Fairbank’s,  No.  x,  a  doz . 

Libby’s,  No.  1,  s  dot . . . 

Armour's,  No.  x,  s  doc . 


Whole  Oa  Teagae. 

Fairbank’s  Ne.  2,  s  doe . . 

Libby’s,  No.  a)4, 1  doc . .  . 


2.30 

a.yo 

3.70 


7« 

10.  a 


Potted  Nam  or  Ox  Tongue. 

Armour’s  Veribeet,  No.  34,  4  doe  . 

Armour’s  Veribest,  No.  34,  a  doc.. .......  7. 

Libby’s,  No.  34,  4  doc . J . . 45 

Libby’s,  No.  54,  4  doc. . * . 80 

( 

Potted  Chlckea  or  Turkey. 
Armour's — 

No.  V,  4  doz . . 

Libby’s—  4S 

No.  54,  4  doz . gs 

No.  54,  *  doz .  I>5o 


Boned  Meats. 

Curtice  Brothers,  “  Blue  Label” — 
Chicken,  No.  54 . 

it  ii  j 

Turkey,  " 


Whole  Rolled  Ox  Tongue,  No.  a 

Whole  Ham,  No.  z)4 .  . 

Whole  Ham,  No.  a% . 


Per  Doz. 
...  2.85 
...  5.00 
..  *.85 
...  5.00 
...  zi  .00 
...  9.00 
..  13.50 


-li~ 

Deyllled  Meats. 

Curtice  Brothers,  “  Blue  Label”— 

No.  5  os.  No.  to  oz. 
Per  Dos.  Per  Doz. 

. •' .  1.50  »■ 50 

A®??0*- . —  *-5°  *-50 

Chicken . . .  ,.I0  3.25 

Turkey .  a.zo  3  25 


Potted  Meats. 
Curtice  Brothers,  “Blue  Label" — 
No.  V 


Tin.  No.  )4  Tin. 


Ham.. 

Tongue . . 

J  bicker 


...  z.25 

_ _ _  z.25 

Chicken ................ ......  x  .95 

Turkey . . .  ,  95 


Senps. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  doz . . . 

3  lb.  caaa,  2  dos . . 

z  lb.  cana,  4  doz . . . 

Gallons,  cans,  54  dos . 

Schimmcl’s,  assorted,  1  lb.,  4  dos . 

Campbell's: — 

No.  1  caaa,  i  dos.  to  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per 

No.  z  cane,  1  doz.  to  cate,  assortment 

No.  z  containing  8  cans  Tomato  _  “ 

No.  z  cans,  4  doe.  to  case,  Tomato _ _  “ 

No.  8  cans,  *4  to  case,  all  kinds  except 

Tomato . . . .  <* 

No.  8  cans,  24  to  case,  Tomato . .  “ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato. . . . .  « 

Gallon  cans,  6  to  case,  Tomato .  " 

Curtice  Brothers,  “  Blue  Label  ” — 

Quarts.  Pints. 
Per  Dos.  Per  Do* 


Consomme. 


3-*S 


Boulton . . .  2.  re 

Beet .  3.1J 

Julienne. . . .  3. *5 

Prlntanier .  3,25 

Vegetable .  3.25 

Tomato... .  3.25 

OxTalL .  3., 5 

Mock  Turtle .  3-xs 

Tapioca  Crecy .  3.25 

Tea .  3.25 

Mutton  Broth .  3.25 


Clam  Chowder. 

“  Broth . 

Chicken  Gumbo . 

Mulligatawny . 

Chicken . 

“  Broth . . 

Green  Turtle .  6. 50 

Terrapin .  7.25 


3x5 

3-15 

3x5 

3*»5 

3X5 

63:.15 


X.75 

x-7S 

>•75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

x-75 

3-5° 

3-75 


a  25 
2  25 
3. eo 
3.00 


per  doz. 

•  *35 

•  x.35 

•  -9° 

.  5.00 
.  .85 


doe.  .8754 

“  .873* 

"  *5 

“  S.50 

"  *.65 

“  7-75 

“  8.25 

34 -Pints. 

.  Per  Dos. 
x-sj 
x.»5 

*-«5 
i-  *5 
I. *5 

1.  *5 
x.25 

*5 
*5 
*5 
*5 
*5 
*5 
*5 
x-15 
*  -*5 

X.25 
X.25 

2.00 

2.  *5 
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candies  AND  CONFECTIONERY 


Croft  &  Allen  Co. — 

Extra  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mixtures.. .  ‘ ' 

Elcroften  Mixtures. .  “ 

Nobby  Mixtures . . .  “ 

Cadella  Mixture* . “ 

Fine  French  Mixture* .  “ 

French  |  Creams. .  ** 

American  Mixtures . . .  “ 

Variety  Cut  Drops .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . x  5-lb .  boxes 

Sour  Balls . . . . . .,.30-lb.  pails 

Pancella  Cream  Chocolate .  ‘  ’ 

I  X  L  Assorted  Chocolate . .  “ 

King  B  Assorted  Chocolate .  “ 

No.  z  Fine  Assorted  Chocolate...  " 

Nonparlel  Drops .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . *5-lb.  palls 

Chocolate  Mints . 30-lb.  paHa 

Honey  B  Comb . az-lb.  palls 

Cream  Cocoanut  Balls . *8-lb.  pails 

Cream  Peppermint . . . ....30-lb.  palls 

“  Wlntergreen . 

Wellington  Caramels  . . *5-lb.  palls 

Frosen  MUk  “  . . . jo-lb.  palls 

Soft  Jelly  Gum  Drop* .  '* 

Superfine  “  . .  “ 

Jelly  Beans . •* 

Wlntergreen  Losengers . .  " 

Mint  '*  . 

Assorted  11  . .  '• 

Conversation  “  . . *8-lb.  palls 

C.  ft  A.  Crown  Stick . 30-lb.  palls 

Pancella  Chocolate,  z-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted. . zo-lb.  boxes 

r  goods 


Penny  1 


zo  boxes  In  case  4 


Per  lb. 
.08 

.12 

•  «354 

3 

.0854 

•  °8S 

•°9)4 

.0854 

.20 

•  xx  54 
-x.54 

■  xS54 
•x°54 

-it 

.15X 

.xx54 

-X6K 

•  °9X 
•°9X 
•°954 
•°7X 

•  10 
.07 
.10 
.08 

•°9X 

•0954 

.08 

■  xxX 
°9X 
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CAT8UP.  P„  Dol 

Beef  Steak  Catsup,  Medium . 2.00 

Waldorf,  medium,  12  oz.,  screw  top,  2  doz . 9254 

Snider’s  Catsup : — 

Pints,  2  doz .  *.10 

54-plnts,  2  doz . z.30 

"uarts,  1  doz .  3,25 

Ions,  6  jugs  In  crate . per  jug  .  85 


Quar 

Gallo 


KETCHUP. 

Curtice's  “Blue  Label"  Tomato  Ketchup: — Per  Cate, 

Small,  25  bottles  In  case .  2.75 

Medium,  35  bottles  In  case .  4.25 

Large,  z2  bottles  In  case .  3.25 


The 

MeCaskey 

Account 

Register 


The  MOST  COMPLETE  Filing  Device  ever  invented  for  handling  Sales 
Slips. 

The  McCaSKEY  SYSTEM  takes  care  of  ALL  your  Accounts— Both  Bills 
Receivable  and  Bills  Payable. 

It’s  a  COMPLETE  SIMPLIFIED  SYSTEM. 

The  Union  Supply  Co.,  Romney,  W.  Va.,  say  : — 

“It  saves  the  extra  expense  of  a  bookkeeper.  Therefore,  we  save  the  salary 
of  one  clerk."  J 

The  Stewarton  Lumber  Co.,  Stewarton,  Pa.,  on  Sept.  3,  ’07,  writes  as  follows: 

. .  ‘‘'V!  »  ncw  store.  Want  another  Register.  WE  ARE  USING 

I  HREE  OF  I  HEM  NOW.  Send  your  agent  to  see  us.” 

They  are  NOW  USING  FOUR  McCASKEYS. 

Are  you  looking  for  a  Silent  Partner  that  will  give  you  ALL  the  PROFIT  of 
the  Business? 

If  you  are,  you  better  get  a  McCASKEY  ! 

Write  for  our  FREE  64-page  Catalog. 

THE  McCASKEY  REGISTER  CO.,  30  Rash  St„  Alliance,  Ohio 

Manufacture™  of  the  Famous  Multiplex  Duplicating  Sales  Pads;  also  End 
Carbon,  Side  Carbon  and  Folded  Pads. 

New  York  Office:  140  West  Forty-second  St.,  Q.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mjr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa ;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  54-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 
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Cxmpbell’s  Beefsteak  Tomato  Ketchup  :- 

%  pints,  24  bottles  to  case .  • 

giits,  24  bottles  to  case  . .  a'°° 

Campbell’s  Tomato  Ketchup :— 

Hut  bottles ,  24  to  case,  per  dor .  1  ’ 

tr.pint  bottles,  24  to  case,  per  dox . . 

Campbell’s  Chill  Sauce :  T  An 

Pints,  2  doz.  to  case . J 

iz  oints,  a  doz.  to  case . . . . . . 

As5t.  Condiments,  2  dox.  to  case,  per  dox...  .9° 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s P",lb 

premium,  12  to  15  lbs . 

Caracas,  sweet,  6  lba....... . 8 

German,  sweet.  6  to  12  lbs .  $ 

Auto,  sweet,  6  lbs . . . ; 

Cocoa,  M" lb.  cans.  12  lbs.  In  box . 3® 

Cocoa,  54-lb.  tins,  12  lbs . 


8 


W.H.  Bakers:—  ., 

Best  Cocoa,  M;|b»;« . p“lb’ 

“  |-lb.  “  . 

Premium  Chocolate,  54s,  12  lbs . 

<*  44s.  12  lbs . 

Best  Sweet  Chocolate,  Ms . 

Best  Sweet  Chocolate,  . . 

Vanilla  Sweet  Chocolate,  %s . 


.36 

.38 
.  3° 
•  3t 
.21 
.21 
.29 


Wilbur’s  Cocoa —  ., 

Breakfast,  M'lb-  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes . per  lb. 


Wilbur’s  Chocolate — 

Premium,  Ms,  12-lb . 

Sweet  Clover,  54*,  6_lb . 


.per  lb. 

•3» 

per  lb. 

•37 

.per  lb. 

*3Z 

.per  lb. 

.25 

Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  6-lb.  boxes,  is  boxes  in  case,  >6-lb. 

Cocoa,  12-lb.  boxes,  6  ooxes  in  case,  J4-lb  ■ 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . • . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . v;’Ve"'i’ . 

Diamond  Chocolate,  sweet,  M-lb-  Pk8s- 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

ia“  “  6  “  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  is  bxs.  In  case,  M  lb.  tins  “ 
54-lb.  tins,  6-lb.  bxs.,  12  bxs.  case 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . 

Peter's  Milk  Chocolate:— 

No.  61— 54  lb.  slxe,  croquettes . per  lb. 

No.  62 — M  lb-  “  . 

—  -  -  "  flat  packets . 


.40 


.40 


.40 


Premium  Chocolate — 

54-lb.  cakes,  i2-lb.  boxes . 

5f-lb.  “  24-lb.  “  . 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  «  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  <•  “  48  to  case . 


.80 

.80 

•  7« 
•7* 


.27 

•27 


CONDENSED  MILK. 

Eagle,  4  doz .  ®’25 


•33 
34 
•  33 


t-75 


^Vanilla  Sweet,  54s,  6  lb . per  box 

Swiss  Milk,  54s,  6  lb. 


Cocoa.  Epp’s,  54-lb.  tins,  7  lbs . . 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin, 

.<  <■  6-lb.  boxes,  54-'b-  riQS. 

per  tin, 

0  1*  6-lb.  boxes,  54-lb.  tins, 

per  tin, 


x.55 

x.45 

•4* 


•72 

•3754 


Huyler’s,  54s,  6  lb.. 

~  Ms.  6  1b- 


•t9 

•43 

•45 


Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases- 

Per  cam  * 


Per  doz. 


4/ -lb.  round  cans 

54-lb- 

i-lb. 


154-ox. 


50  cans  in  case 


•  i854 

.29 

•  57 
.07 


3-48 

6.84 


5-lb. 


a.  75 


Per  lb. 
■55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . 

Plain  Cooking  Chocolate,  54-lb.  cake . 

Blooker’s  Cocoa  Powder— 

M-lb.  tins,  2  doz.  in  box . per  doz. 

r>  54-lb.  tins,  2  doz.  in  box .  „ 

x-lb.  tins,  1  doz.  in  box . 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case 


•45 

•42 

.28 

.28 

•3* 


Cocoa,  labeled,  . . 

Cocoa,  labeled,  is . . 

Premium  Chocolate,  . . 28 

Premium  Chocolate,  M* . - . 30 


. per  lb. 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  54-lb.  slxe . 

><  “  i-lb.  "  . 

“  Baking  Chocolate,  54-lb  slxe .  “ 

«  «  «  M‘lb’  “  . 

"  MUk  Chocolate,  6-lb.  box . per  box 

«  VanUla,  Sweet,  6-lb.  “  . 


•  40 
.41 

.27 

.29 

1.65 

1.65 


1.88 

3-50 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxe*,  ia  boxes 

in  case,  54-lb.  packages . . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . . . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  M-lb-  packages... . . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  M-lb-  packages........... . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb-  packages  . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M-lb  packages... . . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  M“lb-  packages . . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . P?rb0* 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . . . •••••••::•• 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-ib. 


Cocoa, S6-ib.  boxes’,  12  boxes  in  case,  M-ib. 


•  35 
•35 
•35 
•35 
•3° 
.30 
.30 
t-75 
•4X 
•41 
.4° 


No.  63-54  lb. 

No.  64— M  lb. 

No.  03 —  f  lb. 

No.  66-54  lb.  “  "  ; 

No.  67  ^  ib.  “  ;;  « 

No.  68 — Alb- 

Croft’s  Cocoa  and  Chocolate—  ... 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . . •••••• . 

Croft’s  Cocoa,  Js,  2  dox.  in  box . 

“  "  M». 6  lb-  . 

•<  “  54s.  6  lb.  “  . 

«  <•  is,  12  lb.  “  . 

•«  «*  5  lb.,  6  cans  inbox . 

<<  Swiss  Milk  Chocolate,  48  s-c.  cakes.. 
«  «  “  120  2-c.  cakes.. 

«<  Caracas,  %-lb.  cakes,  6  lb.  In  box... 

“  Superior  Sweet,  6  lb.  “ 

**  Premium,  M».  x*  }b-  ,,  — 

«  <«  54s,  12  lb.  1 

Hawley  &  Hoop’s  Breakfast  Cocoa— 

A  No.  1,  54-lb.  tins,  12  In  box . 

•<  M-lb-  “  *4  “  . "-.r 

Cocoa  SheUs,  cleaned,  bags . P«r  lb- 


.48 
.48 
.48 
.48 
48 
.50 
•  50 
.50 


Eagle,  2  doz.. 

|  Challenge,  4  dox . 

Defiance,  4  doz . 

Dime,  4  doz . 

I  Winner,  4  doz . 

Baby,  1  doz.,  glass.. 

Red  Cross . . . 

Peninsular . 

Dr.  Hand’s,  2  dox.., 

Leader . 

Banner, 4  dox . 

Star, 4  doz . 


3*  x5 
4.00 
4. co 

3-  75 
4.40 
1.90 

4- 25 
4-40 

3. 10 

4.10 
4- 15 
4-35 


.40 

1.85 
•  37 
•35 
•3* 
.3° 
1.50 
1.50 
•30 
.22 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . •••••—• 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  dox . per  case 

Pet,  e-c.  size,  6  dox . per  case 

Van  Camps,  6  doz.,  small .  2 

Van  Camps,  4  doz.,  medium .  3*33 

Van  Camps,  4  doz.,  large .  3’85 


3  5° 

2  00 

3  95 
3-95 
3-25 
3- Z5 
2.75 
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HIRES  CONDENSED 
| MILK  AND  CREAM  PerCase. 

Hires  Con-  \  =  60 
densed  Milk  ..  /  *’ 


KNICKERBOCKER  CHOCOLATE 

Hasty  Lunch  Chocolate— 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

<|.ib.  “  “  24-lb.  “  .... 

Special  10-c.  packages,  30  to  box. ...per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

«<  54‘lb  •  “  ia-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

“  i-lb.  "  6-lb.  “  . 

«  t-lb.  “  12-lb.  “  . 

Vanilla  Sweet  Chocolate- 

Blue  Ribbon,  54s,  b"'b-  boxes . 

“  54s,  12-lb.  “  . •••••• 

Bustar  Brown,  5-c.,  48  cakes . per  box 

“  3-C-.  7»  . 


CO. 


Queen .  4-4<> 

Blue  Ribbon .  4.05 

Premium .  4.05 

Silver .  4-50 

(Each  of  above  brands 
4  doz.  in  case.) 


Qold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4*00 

Five  cases  or  more .  3-95 

Twenty-five  cases  or  more...  3.9U 

Fifty  cases  or  more .  3.85 


SOLE  LEATHER, 
NAILS,  Etc. 


If  you  carry  a  line  of  Sole  Leather,  Strips,  Cut 
Soles,  etc.,  send  to  us  for  quotations.  We  shall 
deliver  all  goods  to  your  destination  prepaid. 


G.  B.  Weiss  &  Son 

229  EAST  FORTY-SECOND  ST„  NEW  YORK  CITY 


We  Pay  Yea  According  to 
the  Work  You  Do  for  Us 


Besides  the  regular  profit  on  Ariosa  Coffee 
we  give  you  an  additional  profit  according  to 
the  amount  you  sell.  The  vouchers  which  we 
give  you  with  every  case  of  Ariosa  are  ex¬ 
changeable  for  almost  anything  you  want.  You 
can  use  them  instead  of  cash  and  as  you  get 
them  for  nothing  and  your  cash  don’t  come  that 
Way,  you  will  see  the  importance  of  securing  as 
many  of  them  as  possible.  The  values  of  the 
free  merchandise  you  get  from  us  each  year  de¬ 
pends  of  the  amount  of  Ariosa  Coffee  you  sell. 


ARBUCKLE  BROTHERS 

—NEW  YORK 
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COCOANUT. 

Schepp's  Shredded,  V-lb.  pkgs.,  15  lbs.  to  ( 

“  “  J?  lbs . 

Dunham's,  5-cent  package . 

«• . 

« 

••  «.and 
Franklin  Baker  Co’s —  v 

Brasil,  70  W-lb.  packages . 

“  35  H-lb.  "  . . 

"  38  j^-lb.  and  16  3i-lb.  packages... 

Brasil,  18  r-lb.  packages . 

“  Shred,  in  palls,  ao  lbs . 

“  In  Dozes,  as  lbs . 

“  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  pails . 

“  in  boxes . 

“  In  barrels,  140  lbs. 

Bakers',  Macaroon,  barrels,  140  lbs . . 

"  Slice,  “  , ,0  lbs . 

*  strip,  ••  ras  lbs . . 


Per  lb 

■  23% 

■22% 

■  *9 
,»6 
.28 
.26% 

a. so 
a. so 
a.  so 
*50 
.si 
.10% 
.10 
.11 

•  SO* 

.10 

.10* 

.log 

.10* 


CAKES. 

Bbls. 

...  .08 

...  .08 


Bzs. 


CRACKERS  AND 

A.  Eaton  St  Co.: — 

Batter  Crackers . 08  .0854 

WineScroll . . . . .  .1054 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
J'u  '  Iy!s*'  ??“• —  Bbls-  Bzs. 

Brown  Edge  Water . 

Butter  Toast . 

Clover  Mixed . . 

Cocoanut  Ripple . 

Cry  Babies . 

Fig  Bars . . . 

Fruit  Cookies . 07U 

Fruit  Gem . . 

Ginger  Snaps,  XX . 

Ginger  Vedettes . 


■°7% 

.08 
•  °9 

•07% 

.08 

.08 

.10 

■09 

.10 

•°7% 

08 

.08 

.08 

.06 

■06% 

.07 

•07% 

•°7% 


Graham  Wafers . 

Grandma  Cookies . 

Honey  Jumbles,  XX . 

„  "  “  Iced... . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . . . . 

Iced  Vedette  Wdu . 0-14 

Macaroon  Cookie . 

Man-in-the-Moon . . !......" 

Matchless . „ . 08 

Milk  Lunch . 

Oriental  Cookie . .01% 

Quaker  City  Mixed... . .  .07* 

Quiver  Mixed. .  ,0. 

Orange  Cookies . . . .  .07* 

B'yless . . 

SotU  Biscuit,  XX .  .06 

_  No.  x . . . 07 

Spiced  Waters . .  ,0-14 

Sunshine  Cookie .  0.ig 

Suprema .  .08 

Wavelets . 

Package  Goods— 

Bonnie  Water . 

Butter  Toast . 

Cracker  Meal . . 

Cresco  Cookies. 


.  10 
.08 
.10 


.08 

•°v* 

.oi 
.10 
.08 
.08 
■07% 

.08 
.08 

.3“ 

.08 
.06% 
•  07% 
.08 
.08 
.08 
.09 

Per  doz 

•95 
.50 
•84 

Fairy  Oyster . so 

Gingerettes . ?, 

Gold  Medal  Soda  (10- cent  size) .  nc 

_  “  (5-cent  size) . 

Milk  Lunch .  ^ 

Ivinettes . ” 

Freight  paid  on  100  ibs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 


DELIKATESSEN 
8B*?,F*,  PR®PARBD  mustard. 

Stone 1  Pots,  small  size,  s  doz.  In  case,  per  doz.  1 . « 

”  with  Horse-radish. p.  dz.  1,15 


Stone^  Pots,  large  size,  1  doz.  in  case. ..per  doz. 

ur  1  c  .■  uu."  with  Horse-radish. p.  dz. 

Weln  Sent,  In  bbls . per  gal. 

‘‘  1  gallon  stone  jars . per  jar 

„  “  5  gallon  kegs.„. . ...iZkcl 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  }“  x5  gallon  kegs.. per  gal. 

In  10  “  “ 

!  “  in  5  “  «  .,s 

*'•  «  ’  gsllonj>aUs...per  pail 

Prepared  Special,  with  spoon,  a  doz.  In  case. 

per  doz . 

“  Sifting  top,  a  doz.  in  case . per  doz. 

with  Horse-radish,  a  doz.  ui  case 
doz . . . ’ 


1  75 
«-75 


•75 

s.jo 


;-.40 

•75 

.40 

•95 

.46 

•95 


IMPORTED  AND  AMERICAN  FANCY 
„  CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . a6 

Sap  Sago,  3^to  a"ib!!.. ! !cask,  per  lb.',"  18, \*ms  '22^ 

Roquefort  Cheese,  ra  In  case., per  lb.,  .33,  •<  -6 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut  ’32 

Edam  Cheese,  sa  in  case. ..case,  10.50,  single,  .90 

‘“‘‘"•r"' . P«lb.  .26 

„  ,  ,  i-ln.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  a .  75-a  .85 

Sap  Sago,  grated,  ready  for  use,  xo  ox.  bottles. 

per  doz . ’ 

Parmesan,  grated,  ready  for  use,  large  bottle*, 
p«r  doz . 

PM?dS“'  RTaUd’  r“dy  '°r  usc.  smaii'botdes,' 

O ljuu  t  ze  r  Hand  Cheese,  100  in  box "  \.l\ 
Edelweiss, Romatour  and  Bier-Kase...per  doz  4  00 

American  Swiss, No.  1 . loai  ,i9  cut  .ao 

“  Square  loaves.  No.  1,  about 

as  lbs.  each .  per  lb  to 

Llmburger  Cheese,  No.  z . box,  .1$  "%  box.  '  9 

~r.ib-  :!S 

English  Daily  Cheese .  •>  I0i / 

Pineapple  (Picnic  size),  6  In  bo*. . '.^er  box  3.'o^ 

_  IT  <G*m  •■“ho* .  «  2.25 

Royal  Luncheon  Cheese—  2  „ 

Dinner  size,  1  doz.  In  case . per  doz.  4!5o 

Lunch  size,  2  doz.  In  case .  «*  2?0 

Picnic  size,  a  doz.  In  case .  <•  1  ,r 

Trial  size .  «< 

MacLaren  Imperial  Cheese,  Club  ito.per  doz.  1  ioo 

,,  „  “  “  No.  1  size  •*  a. 40 

Roauefort  “  large  size  "  t.oc 
„  ^  J*  "  small  six*  “  z.A 

Frontage  de  Br'e,  M.  C.  C.,  1  In  bo*...per  bo*  1.5s 

«r  „d'I,l8nF-  "  6  In  box...  “ 

Wm.  Tell  brand,  1a  In  bo* .  «  , 

Neufchatel  (Cow  brand),  .5  In  box'Zper  box  t  '05 
SUr  Cream,  or  Phlla.,  xa  ••  ....  »•  2Z 

Miniature  Cream,  or  Phlla.xa  11  *"*  ••  ' 

Hand  Cheese,  8  doz., 

;;  4  “ .. 

4  “  Thnringer., 


Farmer  Hand  Cheese,  4  doz.  In  box... per  box  x.xs 

Schutzen  Cheese,  12  in  box  .  “  x 

American  Mountain  Cheese  (Alpen  Kase)  50  5 

1 -lb.  packages . per  lb.  ,6 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wlener  Wuratel,  16  In  tin . per  doz. 

Carlsbad  Speck  (Imported  Bacon)  ...„  •* 

Imported  Cervelat  Sausage  (Rolfs) . per  lb. 

Imported  Frankfurters . .  d02 

Goose  Breast  Imported  marked  weight,  per  lb.' 

Pate  de  fois  Gras,  small  size . per  doz 

American  Holstelner..by  bbl.  11)4  less  per  lb‘ 

"  Landjager,  short . per  lb.‘ 

long .  «« 

“  Knack wurst,  a \  In  box,  per  box, 

„  #4-75""..... . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

•  . 

Cervelat,  Blue  Ribbon,  50  and  xoo- 

Ib.  boxes,  .20;  less- . 

“  Cervelat,  Crescent,  jo  and  loodb. 

boxes,  .I6J4  ;  less . 

Cervelat,  Tip  Top,  50  and  xoo-ib. 

boxes,  .14;  less . 

Cervelat,  E.  Gothaer,  50  and  zoo-lb. 
boxes,  .23J4 ;  less... 

“  Salami  (E),  50  and  zooib!  boiw'. 

.ax ;  less . ' 

Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .19;  less . 

Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .17;  less . 

“  Tongue  Sauaage . per  lb. 

Smoked  Braunschwelger  Liver  Sau- 

••  L^H^r.::;— 

“  Petit  Dellcatess  Franklurters,  plain, 

per  doz . 

"  Petit  Delicatess  Frankfurters’ with 

r  Bauer  Kraut . . . per  doz. 

Lebanon  Beef  Bologna . per  lb 

Mettwurst,  half-round .  •> 

Liver  Sausage  (Speclal),'truffl'e',  goos'e' or  sar- 

dcllcn . . . .  lb 

Smoked  Thuringer  Blutwurat . 

“  Pfefferwurzt„ .  ”  •« 


ANI 

.48 

4-75 

*■75 

•3* 

.48 

375 

.65 

3.00 

•«4 

•»4 

•»5 

a. 40 

•*3 

.22 

.18 

.16 

■24 

.32 

.  20 

•  l8 
.18 


•  »s 

.28 


■90 


•90 

.16 

.18 

.16 

■®4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . [  .  „ 

(Derby  Brand),  quart  glass  jars 

( Derby0  ^rand )',' '  i(>oj.  jars,  5  ” 

p  ,  ,  Per  . . .  a  50 

pfck,“d ; -  s 
(Tripe,  Ox-Heart,  Beef  Saiad,  Pig's  Feet.) 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No.  8447 

marmalades — Made  from  the 

best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 

REDLANDS 


CALIFORNIA 


’ll 

Want 

to 


^  true  t^iat  un<^er 

*  11  many  collection  laws  a 

debtor  who  doesn’t  want 
to  pay  can’t  be  made  to 
pay,  even  though  he  is 
able  to  pay. 

We  can’t  bring  any  more 
pressure  on  your  debtors 
IT  dV  than  any  other  collector, 

but  we  have  learned  how 
to  apply  that  pressure  differently,  not  to  force  the 
debtor  harder  to  pay,  but  to  make  him  want 
to  pay. 

We  have  taken  thousands  of  debtors  who  were 
ju§t  as  indifferent  as  they  could  be,  and  after  we 
got  through  with  them  they  wanted  to  pay  so 
badly  that  they  couldn’t  send  in  their  checks 
quick  enough. 

\  ou  have  some  old  money  on  your  books 
we  can  get. 


Union  Mercantile  Agency 

314  Court  Exchange  Building  BRIDGEPORT,  CONN. 


Ham  Confidence 

There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 

delicious  and — this  is  important _ 

well  advertised. 

Swift  &  Company,  U.  S.  A. 
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Beet  Salad,  In  glaaa . . . per  dor.  i.oo 

<■  ■<  In  pint  jars,  glass . 

ii  <•  In  quart  jars,  glass .  (( 

Lamb  tongues,  In  glass .  1 ■“° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Palls. 

h°““- H"-,.  i  r.  S3 

•<  mixed,  Standard,  bbl. 

%  bbl .  5-50-S.so 

Holland  Herring,  mllkert^ Standard,  bbl. 

Scotland  Herring.  ml *ed,'"j^ge  "foils,  bbl. 

%  bbl.  o.oo . 

ii  milkers,  large  fulls,  bbl 

%  bbl.  8.oo 
id,  about  so 
out  as  In  pal 

Spleen  Herring,  Imported,  about  40  in  pan. 

Norway  Stockfish,  dry . •Per  ’*?•  15 

Matjes  Herring . Per  Palt 

BISMARCK  HERRING. 

Pint  site,  round  tins,  wlthlkey . per  tin  .ao 

Onart  “  “  "  .  •  35 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 . 10,  a  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4q‘-  tin,  x>°,  *  <1‘- tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . ••••••••• 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  do. . -  *’5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

**  5-lb.  pails . per  pail  .55 

"  10-lb.  palls . .  ‘  1  '°5 

Cut  Spiced  Sardines,  per  io-lb.  pail....  -75 

ii  <«  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  in  glass  jars . .per  dos.  a  .35 

NORWAY  ANCHOVIES. 

Original  Package . . . ........per  %  bbl.  5 .50 

Repacked  in  5-lb.  pail- . perpaU  .60 

“  m  io-lb.  pail .  1,10 

•I  in  5-gal.  kegs . per  keg  a. 75 

•«  in  s4-lb.  flat  tins . per  dos.  .95 

“  in  )4-lb.  tall  tins .  “  X-S“ 

“  in  1 -lb.  tall  tins .  ■ 

Fancy  Kegs— 1  Jr  keg,  .80;  )£keg,  %  keB' 

3a;  H  keg . *° 

SALT  SARDELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked — kegs,  about  8  ibs . per  keg  3. as 

•<  pint  jars . per  do*.  6.00 

i<  large  tumblers . .  *•  a5 

«•  small  tumblers .  I-35 


RUSSIAN  CAVIAR, 
r-lb.  Tins,  per  do*  1950  Yi  kilo  Cans,  per  dr.  19  5° 
u  «  “  10.50  Yt.  “  t°*50 

-<•  «  550H  “  “  5.50 

H  “  **  a  75  A  “  "  2  75 

GERMAN  DILL  PICKLES. 

Regular  Sixe. 

60  gal.  cask— about  aooo . P«r  cask 

«  bbl—  “  raoo... . . per  bbl. 

“  keg-  “  . . Per„I0° 

“  keg—  “  . .  1,00 

“  keg-  “  . .  „ 

10  lb.  pail—  “  50 . . . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . Per 

48  gal.  bbl . per  bbi. 

10  “  keg . per  keg, 

-  H  I*  . . •••••see . 

10  lb.  pail . . . Per  Paii» 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per,, 

Spitzkugeln . . 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .  30 

BaslerLebkuchen.No.i,  6  ‘  ...  -5° 

i<  ‘I  No.  a,  6  “  ...  -75 

i«  “  No.  3, 6  “  ...  “  100 

Amandines,  9-lb.  tins . per  tin  5.35 

"  small  tins .  -55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  3.50, 

jo  gal.  keg . . .  «  S° 


EGGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .ay 
Western . 2*~  2‘ 


New  York,  Full  Cream,  new, fancy,  4°-lb.  bxs. 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.  .15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


6, 50 
a.  40 
1.25 


.18 

.»5 


SUNDRIES. 

Potatoes,  Original  Bags,  110-lb, 


German 
bags,  per  bag., 

Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


...per  lb, 


2.50 

•  °9  Vi 
.07 

•  14 

.60-.  80 
.08 

.05 

.06-. 08 


COTTOLENE. 

3oe-|b.  tins . Please 

x5  4-b-  . .  ..  6.50 

Freight  prepaid  on  two-case  lots. 


CHEESE. 


.16 

.i«; 


“  K .  , 

i<  . . . 

Shrimps,  Pickled,  smtdl  size . 

Dunbar’s  Shrimps,  2  doz.,  per  doz. . 

<•  Figs  in  Cordial,  1  doz.,  per  doz.. 
Bishop's  Figs  in  Cordial,  1  doz.,  per  doz... 

Crystallized  Ginger,  z-lb.  tins,  per  doz . 

1  .1  ><  j4j_ib.  “  “  . 

Rose’sLIme  Juice,  per  doz . 

Victor  Rose  Water,  per  doz . 

“  Peach  Water,  per  doz . 

Pitted  Olives,  per  doz . 


Anchovies,  in  oil,  ^ 

Anchovy  Paste,  fancy,  per  doz . 

«  plain,  per  doz. . 

Bouillon,  Burnham,  pints,  a  doz.  In  case . 

i<  *•  %  pints,  s  doz.  In  case.... 

Capers,  Nonparlel,  K  gallon  kegs . ...... 

■  "  Quart,  glass . per  doz. 

bottled,  %  size...  .per  doz. 

“  %  “  .  “ 

<<  ^  «  .  «• 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
med.  “  “  za  “ 

11  smaU  “  “  14  “  “ 

Cherries  in  Maraschino,  in  glass,  r-doz.  case... 
Clam  Chowder,  Bumham,  1  lb. ,  4  dz.  cse.  p.  dz. 
•<  i*  31b.. adz. case  ' 

Currie  Powder,  pints,  per  dos . 

4  os.,  “  . 

a  oz.,  “  . 

Russian  Caviar,  Jfi’s . 

. 

t . . . . 


»7 

50 

25 

75 

73 

75 


French  Peas,  Extra  Fins,  per  case... 

“  Fins,  per  case . 

MnvAnV  ner  case. 


Dinner  Biscuits,  per  lb... 
Breakfast  BlsculU  ,per  lb. 
(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz. . 

■<  "  %  pints,  per  doz . 

Salt,  In  4-doz.  stone  jars . . . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . 

«  “  “  a  oz.,  '  . 

Armour’s  Beef  Extract,  a  oz.,  “  . 

11  ••  ••  4  ox.,  ‘  . 

Anker’s  Extract  of  Beef,  zao  vials . ...... 

ii  !•  <i  4  oz . per  doz. 

11  ii  11  8  os .  “ 

II  <<  'I  16  os .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  . 


a.  00 

1.50 
7. 00 
a. 35 

I . 90 

s.15 

4- 5° 
500 

4.50 
8.00 

.90 
a  .20 
3-50 
a. *5 

J. SO 

a.  85 

5- 50 

10.50 
20.00 
17.00 
15.00 
13.00 

1.60 

13  .OO 

•  «9 
.29 
•33 

1. *5 
.60 
Si  75 
6.50 
3-55 
4.  45 

8 .30 

4.00 

4.00 

7-35 

»3-50 


FLOUR.  PerBbl 

Gold  Medal .  ®-J5 

King  Midas .  ^  7° 

Melbourne . 

On  Top . 

Ceresota . 

. . 

Taylor's  Fancy . 

Semper  Idem . 

Pride  of  the  West . 

Sunbeam . . . . . 

Quaker  City . 


6.30 
6.15 
6  15 
5-50 
4  •  75 
5. 20 
5-10 
6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  a  .85 

Franklin  Pancake,  . .  7-6,; 

Uncle  Jerry's  Pancake,  40  packages . 

Hecker’s  Buckwheat,  16  . . 

<•  “  64  i)4s . 

*•  Flapjack  Flour,  34  pkgs . 

Log  Cabin  Pan  Cake  Flour,  36  as . 

Ralston's  Purina  Pancake  Flour,  36  as . 


3-65 

2.85 


1  90 
3.25 
3 .00 


.  32.00 


HONEY. 

Domestic,  barrels . Per  8al- 

Seller's,  lunch  bottles.  2  doz . per  doz. 

Seller’s,  medium  bottles,  2  doz . per  doz. 

Schlmmel’s,  za-  oz.  bottles,  a  doz.  In  case . 

“  6-  oz.  *•  . 


.69 
■95 
*•  35 
>•35 
.90 


We  Can  Show  You  How  to 
Increase  Your  Business 


WASHBURN-CROSBY  CO’S 


If  you  walked  down  Market  or  Chestnut  Streets  at  night 
and  one  window  in  a  block  was  brilliantly  illuminated,  while 
the  rest  were  in  darkness,  which  would  you  stop  to  look  at  ? 
The  lighted  one  most  certainly.  If  that  window  displayed 
goods  you  needed  at  a  low  price,  that  store  would  impress 
itself  upon  you  and  most  likely  you  would  go  back  and  buy 
when  it  was  open— because  an  impression  would  be  made 

on  you.  . 

Did  it  ever  strike  you  that  if  you  lighted  your  store  window 

up  at  night  after  you  closed  and  exhibited  something  in  it 
that  would  attract  attention,  that  passers-by  would  remember 
your  place  and  come  in  when  you  opened  up,  to  get  what  you 
offered,  particularly  if  nearby  competitors  left  their  windows 

in  darkness? 

If  it  seems  like  an  unnecessary  expense  to  light  your 
windows  when  your  store  is  closed,  write  or  phone  us  and  we 
will  show  you  that  you  can  make  up  what  it  will  cost  you  for 
a  month,  in  one  day’s  new  business. 


Gold 

Medal 

Flour 


^^ASHBURN-CROSBVCO’ 


Now  Sold  by  Philadelphia  Jobbers 


IS 


FIVE  POUND  SACKS 


The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FARINACEOUS  GOODS. 

Corn  Meal — 

Lea's,  white,  too  lbs . 

“  yellow,  granulated,  too  lbs . 

“  “  table,  too  lew . 

Western  yellow,  ioo  lbs. . 

Quaker,  36  packages . 

Farina,  Hecker's,  24  i's,  per  case . 

“  Schumacker’s,  24  packages,  per 


Beans — 

California  Lima . 


Per  Bag 
.  2.10 

.  2 .00 
•  i-95 
.  i.7S 

.  1. 40 

i.ia56 


..per  lb.  .06)6 


Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush. 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gram  bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “ 


2.30 

2.25 

2.20 

*-»5 

2.20 

2.50 


Peas-- 

Green . per  bushel  2  .40 

Scotch .  “  *  .ac 

Split,  yellaw .  "  2.00 

“  green .  ** 

Lentils — 

1 10-lb.  bags . per  lb.  .08J6 

Less  quantity . . .  “  .09*4 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  .  “ 

Hominy- 

Lea's  Breakfast,  10  pkgs . case  1 .65 

Lea's  Pearl,  100  lbs . . . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case..,. 


Barley — 

GO . 

No.  3,  100-lb.  bags.. 


.07 

3-65 


Noodles,  Climax,  24  10c.  pkgs.,  asst., case .  1.10 

“  48  jc.  pkgs.,  case .  1.23 

“  .  "  asstd.,  24  jc.,  is  ioc.  case...  1.15 

"  Smith's,  30  10  c.  packages .  1.90 

“  assorted,  5  and  to  c .  1 .90 


Oatmeal,  B,  per  bbl . . 

“  “  kegs  too  lbs.,  per  keg . 

Oaten  Goods,  In  cases—  Per  case 

Avena,  18  packages .  1.55 

Banner  Oats,  so  packages .  4.25 

Friends'  Oats,  36  packages .  3  00 
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Mother's,  >8  packages.. 
Pawnee,  36  packages.. 
Quaker,  18  small  sise... 
Quaker,  20  large  size. , 


>•57 

1  -55 

4-3° 


Rolled  Oats — 

Avena,  per  bbl.,  x8o  lbs .  7.35 

Avena,  per  keg,  90  lbs . 

Standard,  180-lb.  bbls .  7.00 

“  90-lb.  bags .  3  4|f 

Sago- 

Fine,  bags  about  160  lbs . 05  % 

50-lb.  lots . 06 

Admiral,  Pearl,  14's . 07J6 

Tapioca,  Instantaneous,  50  i's. . 08)6 

“  Colburn’s  Hasty,  24  i-lb.  pkgs . 07J6 

“  Minute,  -gross,  per  box . . .  2.85 

“  Flake,  abont  125  lbs . per  lb.  ,06 

“  "  less  quantity .  “  .06% 

“  Pearl,  150  lbs .  “  .06 

“  “  less  quantity .  "  .06 % 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  t’s . .per  case,  3.15 

Purina  Health  Flour,  20  5’s,  Cartons  “  3 .60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12's,  24's  and  48’s. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 

Egg-O-See.  36  packages .  2 . 85 

Egg-O-See  Corn  Flakes,  36  packages . .’.  2 . 85 

Cook's  Malto  Rice,  36  a-lb.  packages .  4.25 

Force  Food,  36  packages .  4.10 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

"  “  **  *5  “  .  2. 60 

Cream  Wheat,  36  packages .  4.50 

Apetiea,  24  packages .  2.85 

Flaked  Rice,  Cook's,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2  75 

Pettijohn’s  Food,  1 S  packages .  1.80 

Quaker  Puffed  Rice,  36  padcages .  2.80 

Quaker  Wheat  Berries,  36  packages .  2.75 

V  igor,  36  packages . .  2 . 65 

Ralston  Komklns,  18  25-lb.  sacks- . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lbTpkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . par  case 

Triscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  sise .  2.25 

Zest,  36  packages,  15  cent  slae .  2  70 

Zest,  20  packages,  25  cent  sise .  3.  40 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dor.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats  etc. 

Per  case 

Cases,2dz.i  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos  1 . 07  54 

“  Acidulated .  “  1.C.7K 

Cox’s,  large  ....* .  “  1.5744 

“  small .  •«  .05 

Plymouth  Rock,  Pink  or  White.....—.  "  1.20 

Nelson's . per  dos.  1.35 

“  small..! .  **  .95 

Bromangelon,  assorted  3  dos .  “  -8756 

Fruit  Puddlne.  2  dos.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  -  87}^ 

Jell-0  Ice  Cream  Powder,  2  doz .  "  07'/ 

Chaimer's .  «•  .,o 

Peter  Cooper . y0 

Tryphosa . .*. . per  doz.  .9256 

Imperial  Wine  Jelly . per  doz.  .95 

_  .  “  “  . per  gross  11.00 

Gelatine,  McKinley's . per  doz.  .  85 

Wetmore’s  Double  Refined,  36  ioc. 

t>kgs .  per  case  a .  70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddine,  assorted,  a  doz . per  case  x  .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  25  lbs . .  .05 >4 

••  Elbows,  “  “  . 05;, 

“  Marcaroni,  long,  “  05}^ 

"  “  square  o6j£ 

Larosa  Spaghetti,  long,  25  lbs . 05*1 

"  Vermicelli,  square,  •*  . 055 

“  Macaroni,  bulk,  “  05V 

Anger  Baking  Co. — 

‘‘Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1, 80 

24  10-cent  packages .  1.80 

“  Plain  "  Noodles,  24  x-lb.  cartons. .  1.80 

“  “  48  56-lb.  “  .  1.90 

Egg  Alphabets,  48  5-cent  packages .  1.80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  t  .80 

*4  5-cent  ABC  and  24  5-cent  Egg  Barley...  1 .80 
Macaroni  and  Spaghetti,  ‘‘La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons .  2.25 

"Golden  Seal"  brand,  25  t/t  packages  (long)  1 .88 
“  “  481/a  “  5-c.  size  1.80 

‘‘Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

“GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartons .  1 .88 

“Imperiale”  brand,  25  1/1  packages  (long)..  1.88 

Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1 .91 

Spice  Drops,  In  baskets,  20  lbs .  1 . 6t 

“  In  boxes,  12  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .30 

Bulk,  ia-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  io.no 

8 . - .  16.00 

"  “  10....... .  13. 00 

“  Stand,  No.  18 . . .  45.00 

Less  15  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  .,  “  '  7.00  ‘‘  9.00 

“  Tea,  “  3,  **  6.00  “  7.50 

“  Spices,  "  4,  “  5.00  “  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. .  is. 00 

Standard  Cash  Register .  so. 00 

Tea  Caddies,  round  front.  No.  t . per  dos.  0.00 

“  “  “  3 .  “  6.50 

*•  “  “  4 .  **  4  50 


The  Butter  s  Better 
Than  Its  Picture 

This  is  a  poor  picture  of  a  carton  of  Gurnse 
Butter.  The  butter  itself  is  wrapped  in  brine-dipped 
paper,  which  keeps  the  flavor  and  the  freshness  abso¬ 
lutely  unimpaired. 

Gurnse  Butter 

is  getting  famous.  Our  trade  on  it  shows  enormous 
increases,  partly  because  we’re  spending  considerable 
money  in  advertising  it,  but  mostly  because  those  who 
eat  it  have. found  that  it  never  varies  from  a  superfine 
delicious  quality  of  the  fanciest  grade. 

Produced  by  our  own  creameries  and  inspected  by 
the  Philadelphia  Produce  Exchange  inspector.  Jt 
must  grade  extra.  As  a  leader  it  is  par  excellence. 

P.  F.  BROWN  S  CO., »  S.  Front  St,  Phila. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Stucuo_WHiu  Rice 

POPPING  CORN 

C/S  50/10  oz.  Pkgs. 
C/s  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn ,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad’s  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


r 
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Tobacco  Cutter* . 

tlarm  Money  Drawers. 

3ae  and  Twine  Holder . •• . 

jarrei  Covers,  Sunk  Handles,  si  In. ..per  doi. 
■<  Tod  "  ar  In...  “ 


Top 

3eef  Cutters . ••••••••• . . 

Jane  Borers,  Enterprise  No.  a.  i)4  to  a  In...... 

'an  Openers,  “Never  Slip” . ..per  doi. 

opper's  Can  Opener . per  gross 

Cheese  Cutters . 

Coffee  Mills,  Dell’s  No.  g, 

“  “  10. 

“  “  is. 

fruit  Augers,  a  prong . 

Measuring,  Faucets. . . 


1.50 
*•50 
1. 00 
a. 50 

а.  00 

б. 00 
1. 60 

.90 
13.80 
8.00 
3a. 00 
40.00 
65.00 
1.50 
a.  00 


Philadelphia  Scoop  Co’s  Sugar  Scoops  :— 

Indestructible,  No.  4 . per  do*. 

“  S . 

“  6 .  “ 

Ex.  Galvanised  Steel  Blades,  No.  3..per  do*. 


X  Quality,  No.  3.. 


9.00 
ia  .00 
15.00 
4. to 
5.40 
7.  ao 
a.  60 


. . 

■*  1- . 

i« 

3-40 

Sherer’s  Eclipse  Counter!  : 

No.  of 

No. 

Length. 

Drawers. 

Each. 

6)4, 

3  feet  8  Inches, 

9 

15.00 

8)4, 

4  feet  10  inches, 

IS 

20.00 

*°/4» 

6  feet, 

15 

25.OO 

12)4, 

7  feet  3  inche*, 

iS 

28.00 

14)4, 

8  feet  6  lnchez, 

21 

31 .00 

i6«, 

9  feet  8  Inches, 

*4 

35.00 

18)4, 

xo  feet  xo  Inches, 

*7 

40. 00 

20)4, 

1*  feet, 

30 

45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

_ _ _ _ o  pe  _ 

these  prices,  f,  o.  b.,  llion,  N  Y. 


Soalea,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

■■  ««  it 

«<  ••  «•  t 

>,  n  *•  3 

■1  11  ••  4 

**  Grocer*’,  without  weights,  Brass 

Scoop  and  Brass  Plate,  No.  s 

If  **  “  1% 

U  it  it  9 

11  <t  ti  2 

a  n  tt  ^ 

"  Butchers’ ,  without  welghta,No.o 

gf  tt  tt  j 

it  <1  H  | 

tt  it  ^ 
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SMORBD  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  do*,  in  case . per  do*.  .90 

Tins,  Keyed  (Jewel)  a  do*.  In  case..  “  .90 

Large  cartons  or  tins,  a  do*.  In  case  “  a  00 
Dime  Tumblers,  a  do*,  in  case “  -9° 


MACKEREL.. 


*00  lb.  100  lb. 

50  lb. 

10  lb. 

81b. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  i..  45  °° 

23  IO 

11.75 

2.60 

2.05 

Ex.  Norway,  No.  *...36.00 

l8.6o 

9  5° 

2.05 

X  .69 

Ex.  Norway,  No.  3...  *5.00 

13.10 

6.65 

X.50 

1.25 

Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  36.00 

Ex.  Shore,  No.  1 . 

Shore,  No.  1 . 

Large,  No.  1 . 

Med.  Shore,  No.  i  ...  25.00 

18.50 

9-4° 

*.05 

X  .69 

X3  XO 

6.65 

*  50 

1.25 

Large  Irish,  No.  2 .  22 .00 

11 .60 

6  00 

i-35 

l.*3 

Extra  Irish,  No.  2 .  *1 .00 

IX  .XO 

5-75 

1.30 

1.09 

Medium  Irish,  No.  2..  21.00 

xo.60 

5*5° 

X.25 

I  .05 

Small  Irish,  No.  2 .  20.00 

10.60 

5.50 

I.*5 

I  05 

Irish,  No.  3 . 

Large,  No.  3 . 

v  Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.  35 

Lab.  Split,  Lg.  No.  a.  6.50  3.85 

Shore,  Round,  Large,  y.je  4.35 

Shore,  Round,  Med... 

Ocean  Whitefish, .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15-00  8.10 

Shad,  No.  a,  Mess . 

Haddock,  Pickled ....  6.00  3.60 


4.10 


.85 


DRESSED  BONELESS  PISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . . °6)4 


DRESSED  PISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 

Snow  White,  i-lb.  bricks,  ao  lbs . 


.07 

.08 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  do*,  in  case....  1.30 

"  small  size,  a  do*,  in  case . 90 

Glass  Tumblers,  sealed,  a  do*,  in  case .  1.30 

Screw  Top  Jars,  a  do*,  in  case . 90 
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LOOSE  CODPISH. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . 

Pollock.  ........................ ........... 

Hake . 

In  original  cases,  450  lbs.,  Xc.  lets 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

New  Cromarty  Bloater*,  50s . per  box 

••  “  100* .  “ 


.08 

.08 

.07 


.IS 

•IS 

•13 

.*7 


DOMB8TIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  *5  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  y>.lb.  boxes. . 

Apricots — 

Extra  Choice  Royals,  *5  lbs . *2)4 

Choice  Royals,  50  lbs . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs.. 

Currants — 

Gold  Medal,  recleaned,  36  1* . 08H 

Gold  Medal,  loose,  *5  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 

“  cleaned,  3*  lbs.  balk . 

Nectarines — 

White,  *5  lb* . per  lb. 

Peaches— 

Fancy  Muirs,  25  lbs . 14H 

Extra  choice  Yellows,  *5  ibs . 

Choice  Muirs,  25  lbs . 

Choice  Yellows,  25  lbs . iz)i 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


ioJ4 


.19 


.08)4 

.08% 

.08K 
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prunes.  Ufa  fa  >  S  | 

Boxes.  ,2-0  £0  » 

20-  30,  25  lbs . 

30-  40,  25  “ . ioJ4  .10 

40-  50,  25  “ .  ‘.09)4  .09 

40-  50,  50  “ . 

50-  60,  25  “ . o8)4  .08 

50-  60,  50  “  . 

60-  70,  25  “ . 07%  .07)4 

60-  70,  50  “ . 

70-  80,  25  “  . 

70-  80,50  “ . 06 

80-  90,  50  “ . 0554  .05)4 

90-100,25  “ . 0514 

90-100,  50  “ . C5 

100-120,  50  “ . 04  -03% 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . 

“  2  "  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Ensign,  fancy,  36  is . 14)4 

Not-a-Seed,  Ideal,  36  is . 11% 

Citron,  10  lbs . 17,/i 

“  25  lbs . 17)4 

Lemon  Peel,  10  lbs . *i)4 

“  25  lbs . 

Orange  Peel,  10  lb .  **» 

“  *5  lb . 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  *  dozen .  2.70 

“  25-  “  1  “  .  2.25 

“  15- and  25-cent  size,  assorted..  *.50 

Graln-O — 

Case  No.  4  1  do*.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5, 1  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2-47)4 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  2.15 

24-12  oz.  package,  packed  2  oz.  In 

case . ... . “  “  i*5 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  *.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  4  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “ 


H 

VVUtKEl 

) 

“ENT 

El 

Pi 

USE” 

5N  SaiRITING  TO  KEKBRTISERS  KINDLY  MENTION 


Gfocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ink. 

Arnold'*,  black,  3032 .  . per  bottle  .48 

Continental,  red,  1  doz . 30 

"  black,  3  doz . . 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032..  . . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.84  4.60  5.30 

Acme,  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  a. 70  3.30 

No.  o,  Tubular  Lantern  Globes . 5  do*.  2.75 

Cold  Blast . 436  d°z.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  -85 

“  “  dec.,  Z07,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .55  ,75 

No  charge  for  packages. 

Oil  Cana- 

i-gallon,  Glass . perdos  2.25 

1-  “  Galvanized .  “  s.zo 

S-  "  Lenox,  Spout .  “  5- 00 

5-  “  “  Spigot .  “  5-5° 

5-  “  Colombia .  “  7.00 

5-  "  Banner .  “  8.00 

5-  “  Climax,  Pump .  “  so. 00 

5-  “  Home  Rule,  Pump .  “  is. 00 

Lanterns— 

No.  0,  Standard. . per  doz.  4.75 

No.  o.  Dash .  “  v.8o 

Cold  Blast .  “  8.00 

LIMB. 

Prepared,  s  doz.  In  case . per  doz-  . 52 % 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05)4 

“  “  25  lb.  boxes,  )4  lb .  “  -0634 

Acme,  1  lb.,  sifting,  sj-lb.  boxes . 05)4 


LYB  AND  POTASH. 


Banner,  4  doz. . 

per  case 

3.60 

Babbitt’s  Potash,  4  doz . 

t  * 

3-3° 

Lewis’ . 

a 

3*5 

Red  Seal,  a  doz . 

* 

1.95 

”  4  doz . 

M 

385 

POpHlAT,  4  dOI ...... •••*••••»••  •lessiesseeessee 

1.45 

MATCHES. 

Per  gro. 

Swift  ft  Courtney’s,  soo’s,  1 -gross  case .  1. 75-1. 90 

“  400’s,  1  “  m...  3.30-3.70 

“  500’s,  1  "  — ...  3 -75-4  00 

Blue  Hen,  soo's,  1  “  .....  1.50-1.60 

*'  5oo’s,  1  "  .....  4.00-4. as 


-38- 

Per  Gross. 

Vulcan  Parlor,  65‘s .  .41 

“  100's,  5-gross  in  case . 92)4 

**  <00*S . .  7.  Q5 

Vulcan  Safety,  65s,  No.  x . 55 

“  65s,  No.  2 . 50 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases...... . 50 

“  100's,  5-gross  cases . 90 

“  No.  15,  gross  cases .  z.20 

'*  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500's. .  3  50-3.75 

Searchlight,  500's. .  4.25-4.50 

Press,  200's. . . .  1.80-1.90 

“  500’s . . .  4  50-4-75 

America,  soo's .  1.30-1.35 

American  Paraffine,  500's,  ex,  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  )4  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1 . 30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT, 

lobs  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .  08 ^ 

18, 37  and  68-lb.  buckera,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  **  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case.  “  . per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Snperlor..per  lb.  .13 
S-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .0744 

18, 37  and  68-lb.  buckets,  “  “  .08 

Wm.  J.  Troth : — 

Barrels  and  half  barrels,  Famous . per  lb  .08 yA 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  **  .  “  365 

5-lb.  glass  jars,  6  In  case,  "  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07)4 

18,  37  and  60-lb.  buckets,  “  “  .08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells',  bbls.  ft  %  bblz.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klta..per  lb.  .05 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “  .04)4 

Schlmmel's,  30-lb.  Kits,  bbls.,  %  bbls... per  lb.  . 07 J4 

“  18  and  37  lb.  Kanaklns .  “  .08 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  “  "  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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Natlonal,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05J4 

Southwark,  30-lb.  palls,  bbls.,  J4  bblz.  “  .04)4 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 0954 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  08 )4 

Wooden  Pails,  18,  37  and  68  lbs .  *  .09 54 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2 .00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. .  it. 00 

Keystone — 

Barrels,  Halves,  Quarterr . per  lb.  .07% 

W/wten  t>«l|a  *8.  7*  and  '*s . .  "  .08 )4 

Wooden  Kits,  No.  20  and  35,, . 08 


Stove  Gasoline . 

Headlight,  rsetest. 


OILS. 


.per  gal. 


.18 

.12)4 


OLIVES. 


H.  Kellogg  ft  Soas,  Agents 

Theodore  Marquet,  Mammoth,  64  oz . 

“  Extra,  64  oz . 

‘  Mammoth,  quarts,.. 

“  Extra,  quarts . 

“  Extra,  pint* . 

"  Mammoth,  )4  pints 

“  Extra,  )4  pints . 

Fourees,  19  ez.,  fluted  bottle . 

De  Lucques,  10  oz . . . 

Farcies . 

deen  6  oz . 

im  OUs,  18  oz . . . 

Pirn  Olas,  10  oz . 

California,  quart  tins . 

California,  pint  tins . 

California,  quart  bottles . 

California,  individuals . . 


Q' 

Pi 


Per  Dot. 
IS. 50 

13-5° 

7*5 

6.75 

4  5° 

3- iS 
3.00 

4- 75 
2.40 

3-75 
1.30 
6.00 
3-5° 
3-5° 
*•15 
6.  50 

1.50 


4-9« 

2.90 

1.90 
11.50 

8.75 

6.50 

7-50 

4-75 

7-50 

9. CO 

6.50 
8. co 

a. 40 

O.tl 

••35 

2. 50 

2.10 
a. 00 


-40- 

olive  OIL— Imported. 

Berlin  &  Perrier’s,  extra  fancy,  qts.,  1  doz . 

“  “  pts.,  s  doz..... 

“  “  )4-pts.,  adoz. 

Rae’s,  Lucca,  litre  bottles,  1  doz  • eeeeeeeeseeeeeeeee 

“  25-oz.  bottles,  1  doz . . . 

"  Finest  Sublime,  qts.,  z  doz . 

“  “  pts.,  a  doz . 

"  "  )4-pts.,  s  doz.. 

“  "  8-oz.  flasks,  2)4 

doz . 

“  “  ts-oz.  flasks, 

2)4  doz . 

"  Sublime,  l-oz.  flasks,  a)4  doz... 

**  **  ta-oz.  “  s)4  doz... 

Rae’s,  Finest  Sublime,  1  gal.,  to  In  case,  per  gal. 

Rae’s  Finest  Sublime,  5  gal.,t  or  2  In  case, per  gl 
“  1  qt.,  40  to  case,  “ 

Sublime,  i-qt.  tins,  40  to  Case . 

“  )4-gal.  tins,  ao  to  case . . 

“  i-gal.  tins,  10  to  case . 

“  5-gal.  tins,  1  or  2  to  case. . 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad 

24  4)4  oz.  bottles .  4.7; 

24  8  oz.  bottles .  7.5J 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  20.01 

10  t  gal.  cans, case .  si. or 

20  J4  gal.  cans,  case .  22.00 

40  54  gal.  cans,  case .  23.00 

80  %  gal.  cans,  case .  25.01 

Bulk  at  fzo  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per  c 

Large  bottles,  1  doz.  to  case . . .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  zz.oa 

H  gallon  tin, 8  tins  to  case .  za.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case, 

Pints,  “  s  "  **  .....  “ 

44  Pints.  ••  e  «  “  ...»  u 

Oliver’s  Olive  Oil— 

1  dozen  quarts . 

2  dozen  pints. . 

2  dozen  naif-pints  . 

6  i-gallon  tins . per  gal.  - 

Special  prices  for  quantities,  en  application. 

AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz .  1 


8.50 
9 
4-75 

6.00 
6-75 
4-»5 

2.00 


3  Points  to 
Bear  in  Mind 
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it  /Spire 
“  it  IS  pure 

it  /J  PURE 


WE  GUARANTEE 
it  to  contain. 
I  NO  Adulterants 
w  or  . 
Preservatives 
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ATMORE’S 

Mince  Meat 

AmORE  &  v-SOTN  -  Philadelphia.' 


Ho iv  We  Could 
Make  Thousands 
of  Dollars 

If  we  had  been  willing  to  degrade  the  quality  or  the 
purity  of  Ralston  health  Food  or  Purina  Whole  Wheat 
Flour  one  degree,  we  could  have  made  thousands  of  dollars 
more  in  the  last  few  years  than  we  have  made. 

But — leaving  conscience  out  of  it — would  our  business 
have  grown  as  it  has?  Would  we  have  at  our  back  to-day 
such  an  army  of  healthy  people  who  swear  by  these  two  per¬ 
fect  products. 

No,  had  we  done  that  we  would  not  have  been  certain  of 
anything — except  that  while  we  were  building 
at  the  top  we  were  undermining  at  the  base. 

Ralston  Health  Food  and  Purina  Whole 
Wheat  Flour  embody  100  per  cent,  purity. 
They  are  ideal  foods.  If  you  will  stock  them  in 
and  let  the  fact  be  known  you  will  probably  get 
an  order  the  very  first  day  through  the  advertis¬ 
ing  we  are  doing  in  the  magazines. 

Samples  supplied  for  your  trade  upon 
written  request  to  the  Mills. 

Ralston  Purina  Mills 

ST.  LOUIS,  MO. 

PORTLAND,  ORE.  TILSONBURCJ,  ONT. 


IN  WRITING  TO  HDVERT1SERS  KINDLY  MENTION  "CROCBRY  WORLD” 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 


Manila,  15  x  20,  full . 

per  ream 

•36 

“  24  x  36,  full,  20  lbs . 

.70 

“  18  x  24,  full,  10  lbs . 

*•  Special,  15  x  20,  6  lbs.. . 

< 

•37)4 

.1814 

Manilla,  Bakers’,  15  xao,  10  reams  In 

bundle . 

“  Roll,  Grocers’,  9,  12, 15,  18, 
or  24  Inches  wide.... 

per  ream 
20 

.11 

.03 

30  or  24  Inches  wide .  “ 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “ 

“  Glazed  Silk  Parchment,  12,  15,  ( 

18,  20  or  24  Inches  wide .  " 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  9  x  12...  “ 

PAPER  BAGS.— Manila. 


■03lA 

03/8 

•  14 
.11 
•4° 


3 

•r 

Square. 

,  Em- 
,  Extra 
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s.o.s. 

O 

. 
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3  a 
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O 

it 

N 
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*£  a  u 

rt  P  0 
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’oil  An 
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Square 

M~  .5 

_  eS  p 

§  s  s. 

a  *  0 

uflalo, 

Self-op 

Square 

If) 

*  •< 

5 

n 

Va . 

•48 

.29 

.31 

•35 

•45 

% . 

..  -53 

■35 

■37 

•43 

•55 

I . 

.45  .78 

•  49 

.55 

•73 

2 . 

•53  -97 

.61 

•71 

•93 

3 . 

..  1.09 

.65  1.  *5 

•75 

.89 

*.15 

4 . 

,.  1 -*5 

•77  1-39 

.87 

1.05 

*.33 

5 . 

..  1-45 

•9i 

1 .07 

1.21 

1.55 

6 . 

.  i-73 

1  95 

x  .23 

1. 41 

x.81 

8 . 

„  2.09 

I.  19  S.29 

*•49 

1 .68 

a  .19 

10 . 

..  *-27 

*•37  *•  55 

1.65 

1.83 

a. 41 

12 . 

,.  2.69 

.  3*i 

2.89 

14 . 

..  3-37 

.  3-97 

3-75 

l6 . 

..  387 

.  4-41 

4.01 

20 . 

.  4  ■  39 

.  4-79 

4-55 

*5 . 

.  4-83 

.  5-41 

5-05 

Price  per  1,000  and  not  less  than 

500  lots. 

12%-lb.  Plain  Flour  Sacks . per  M  4.00 

35-lb.  “  “  .  “  3-75 

50-lb.  “  “  .  “  11.25 

PICKLED  MEATS  AND  FISH. 

perdoz.  4-75 
“  5-75 

2.50 
2.50 
.90 
2 .00 
1 .00 
2 .25 
1.  to 
1. 10 
1 .10 

I.ZO 


Lamb’s  Tongue,  glass  jars,  pints... 

“  “  quarts  ...„ 

“  ro-oz.  jars .  “ 

“  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

«  Tripe,  “  “ 

“  Ox  Heart,  “  “ 

“  Pig’s  Feet,  ••  " 
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Russian  Sardines . per  keg  .75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


•  i8}4 

.18 


POPPING  CORN. 

Brad's  “  Tip-Top  ”  : —  Per  case 

50  10  oz.  packages .  2.xo 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is,  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 90 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92)4 

PICKLES. 

Barrels,  45  gal,,  1200s .  ie.35 

io-gallon  kegs,  700s .  2.75 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  2.90 

Sweet  Pickles,  700s,  5  gal .  “  3. 25 

Sweet  Pickles,  1,000s,  5  gal .  “  3.90 

Sweet  Pickles,  2,ooosi  5  gal .  “  4.75 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  3,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  3  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  os.,  octagon  (any 

assortment  except  onions . 

English  Spiced  Onions,  8  oz.,  octagon . 

English  Spiced  Pickles,  10  os.,  octagon . 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  3s  oz., 

octagon .  3 . 10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  3s  oz.,  octagon,  quart...  2. 35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  a.  35 

Crosse  &  Blackwell's : — 

Chow-Chow ... 

Gherkins . 

Mixed  Pickles 
Cauliflowers  ... 

Piccalilli . 

Walnuts . 

Onions . 


.85 

.90 

.90 


Octagonal  Style. 

Qtz. 

Pts.  Pts. 

)4-Pts. 

Casks. 

Cask,.  Casks. 

Casks. 

4  doz. 

5  doz.  4  doz. 

6  doz. 

575 

3.25  3.50 

a.  10 

Smaller  Quantities. 

5  90 

3-35  3  «> 

a.  25 

i,  stone. 

5.50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  1  doz.  1  doz.  doz. 

H  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
t.*5  5-5®  470  *-35  7*0 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1. so  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  01 — 

1  doz.  1  doz.  J4  doz, 
Qts.  J4  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  3  doz 
%  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  2  Gal, 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 

1 -So 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .14 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  2.00 

PROVISIONS. 

Hams,  Skinback,  18-30  lbs . 13^ 

“  14-16  lbs . 12 

“  10-12  lbs . . 

Picnics,  6-8  lbs . 0954 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11 

“  Air  Dried,  sets . 18 

"  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . perbbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . 14)2 

“  boneless . 15)4 

S.  P.  Bellies,  14-15  lbs . ri  )4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 J4 

Covered  Hams,  $4 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  H-cent  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . 15)4 

“  large . 14^ 

“  medium . 14*4 

“  small . 14% 

Breakfast  Bacon . 

“  boneless . 

Beef,  atr-drled,  regular  sets . 

“  Insides  and  knuckles . . 

Ham  Bologna . 

Beef  “  . 

Boiled  Hams.. 


•  15 
.17 

.20 
.23 
.  10 
.  10 

•  24 

BeefTongues . perdoz.  11.00-12.00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . islA 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  Grand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 14 

Premium  brand  skinned  Hams,  18-20  lb . 15 

Premium  brand  boiled  Hams,skinned,fatless  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  BeefTongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14 

Winchester  brand  Picnics . oq 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Pails,  60  lbs . . 

5 

3  “  . 


i°)i 
i°)4 
11 M 
11  y* 
11  lA 


9 % 
9H 
10 
i°5-i 
i°K 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . n)4 

“  “  tubs . 11 54 

“  “  3, 5  and  10-lb.  cans.  .12J4 

Swift  &  Co. — 

Premium  brand,  tierces . n)4 

Silver  Leaf  brand,  tierces . 10% 

Jewel,  compound,  tierces . 09)4 

Cotosuet  tierces . 09 J4 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . °9)4-.i°)4 

Common  to  fair,  native . ...07  -.08 

Western  Dressed  Beef — 

Choice,  native  cattle . 09%-. 10% 

Common  to  fair  “  . . . 07  -.09 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  -.11 

Dressed  Hogs — 

Pigs .  -.0954 

Hogs,  heavy .  -.09)4 

“  180  lbs .  -.0954 

“  160  lbs .  -.09)4 

“  140  lbs .  -.09)4 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls .  .09 

Sheep,  choice  . .09% 

“  medium .  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.02 


Are  You  One 
of  the 

Silly  Ones? 


In  any  year  when  a  future 
canned  goods  contract  is  of 
any  use  at  all,  it  is  important 
that  you  should  get  all  you 
bought.  That  is  the  only 
reason  why  you  bought  ahead 
— to  protect  yourself  against  a 
shortage. 

Isn’t  it  silly  then  to  allow 
your  future  protective  contract 
to  be  wholly  neutralized  by 
letting  your  jobber  deliver 
what  he  pleases  ?  If  you  are 
not  to  get  what  you  bought, 
why  buy  ahead  at  all  ? 

You  can  get  all  you  bought 
by  buying  Blue  Bell  or 
Clover  Farm  canned  goods. 
We  give  your  jobber  ioo  per 
cent,  contracts  on  them,  and 
he  can  give  it  to  you. 


Strasbangb,  Silver  &  Go. 

ABERDEEN,  MARYLAND 


JOHN  BOWER  O  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia*. 


O  U  Ft  EC  Ft  3  OB'  HONBY-OUFtE  BRAND 

Beef,  Beef  Tongues,  IT  Jk  m  j|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  1  Ji  jf\  lVl  LARD  a  Specialty 

BOILED  HAMS  A.IND  BEEF3  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell  : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3,00. 

Shinn  &  Kirk 

*1400  SPRUCE  ST.,  PHILA.,  PA. 
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Calf  Heads,  scalded . 


• 5°~*75 


Sweetbreads,  veal . 

. . per  pair 

Calf  Liven . 

. per  lb. 

western . 


x  .00 
.ao-.a5 
1.00 

.05 
•50-.65 
.03-. 05 
.10 
.18 
•  M 
.  M 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FKBSH  KILLED. 

Turkey*—  lb- 

Western,  V.  H . 16  -.17 

“  Y.  T . 16  -.17 

Old  hens  and  toms . *6  ~->7 

Common  to  Good . 11  -.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24  --27 

'  hla . . 


.24  -.27 


Philadelphia,  fresh  killed,  3%  to  4  lb* 

to  pair . 

Philadelphia,  fre»h  killed,  3  to  3%  lbs 

to  pair,  fancy . 24  -.27 

Western,  4  to  4H  lbs.  to  pair,  fancy  ..  .18  -20 

"  3  to  3%  lb*,  to  pair,  fancy  ...  .16  -.20 

“  fair  to  good . 15  -.16 

Fowls — 

Western,  fancy . I4ra**15 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good. . 

Old  cocks . 

Western  capons,  fancy,  frozen 
“  “  small,  frozen 

Squabs — 

Prime,  large,  ancy . 

Mixed. 


15  -.17 

.10  -.11 


Per  doz. 
4.00 
2.50-3.50 


Dark .  1. 00-1.50 


LIVE  POULTRY. 

Spring  chickens,  nearby,  i>4  to  a  lbs . 

Large  Springers . 

Fowls . . 

Roosters . 

Ducks  . 


Per  lb. 
12  -.14 

14  --is 
14  -.15 


.12  -.13 


POULTRY  SEASONING. 

Bell'sSplced  Seasoning- 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  “  .  “  .85 

Large  or  No.  2, 1  “  .  “  t-4° 

i-lb.  cans,  1  doz.  In  case . per  case  4 .00 

a-lb.  "  %  “  “  3-75 

3-lb.  "  %  “  “  5-40 

5-lb.  •*  %  “  “  8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces.. 


Extra  Quality  Long  Cut,  15  gals.,  kegs . 

Compass,  No.  3,  cans,  2  doz . 


6 .90 
2  .bo 
82J4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  %  lb..per  doz.  1 .00 
No.  1,  round  conical,  with  key,  z  doz.  "  *.35 

No.  2,  "  “  1“  “  4  25 

No.  3,  “  "  S  “  “  6.50 

No.?;  “  "  %  "  "  8.50 

P.  P.  Sauce,  *  doz.,  No.  . .  "  1  -5° 

\tmore’»  Qenuiae  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  a  doz .  *.00 

i-lb.  cans,  “  1  “  ■•■S 

a-lb.  “  “  1  “  .  4  00 

3- lb-  "  "  X  "  3*5 

4- lb.  »  ••  %  "  3-85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  dor 

No.  2,  stone  crocks . 

No.  33,  jars .  >.°5 

No.  5,  toy  pails .  2 .85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  to,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 9° 

National,  No.  10,  tumblers . Tin 

National,  No.  6,  tumblers  . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  jo-lb.  pail* . 13 'A 

National,  30-lb.  pail* . 09 

Southwark,  30-lb.  pails . 06}$ 

Southwark,  4 J4-lb .  toy  pails,  %  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  2,  stone  crocks .  1.50 

Apple,  No.  32,  jars . .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1.05 

Apple,  No.  5,  toy  pails . 2.85 

Apple,  30-lb.  pails . per  pail  1 .20 

Apple,  20-lb.  crocks . per  lb.  .07X 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .0754 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82J4 

Schimmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly—  Per  doz. 

i-lb.  tumbler* . — 4.00 

J4-lb.  “  .  a. 25 
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Curtice  Bros.  Preserves — 

Per  Do* 

Cherries,  jars . 

Strawberries,  “ 

. . 

.  4.60 

Raspberries,  “  . 

. 

.  460 

Apricots,  “  peeled.... 

Pineapple,  “  . 

. 

.  4- 85 

-48- 


•ei* 

.11 

»-75 

1-75 

*-75 

3-50 

1.2a 

1.2a 

•75 

•55 

•»3 
•  *7 


DRUGS. 

Alum... . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 

«  1.  i.  54-it,.,  *<  «■  2.60 

•<  •<  54.1b.,  «  “  a. 80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .09 

“  Lump,  bulk .  “  .09 

Butter  Color,  W.  &  R . per  doz.  *.00 

Bluestone,  balk . per  lb.  .09 

Copperas . per  lb  .01% 

Camphor,  gum,  i-oz.  blocks .  1  1.40 

“  Flakes,  bbla .  •'  .02# 

“  “  less  quantity .  “  .02% 

“  Tar  Ball*,  bbl*.,  250  lbs .  “  .0254 

Castoria,  Fletcher's . per  doz.  2 . 80 

“  Pitcher'* .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01  'A 

“  Bee  Brand,  (4-lb.  carton,  per  doz.  .30 
“  “  54-lb.  “  “  .40 


Glauber  Salts. . per  lb. 

Glue . 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff's  Herb  Bitters,  95c.  size .  “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff'*  Horse  and  Cattle  Pwd.,i5C.*lze  “ 

Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . per  lb. 

Haarlem  OH . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “ 

“  M.  &  R,,  5-lb.  ooxea. . per  lb. 

*  "  Lozenges.  5-lb.  boxes,  “ 

“  Y.&S.,  "  5-lb.  glass  front,  “ 

“  5-lb.bx.,4's,6’s,  8’s,  xa’s,  z6’s,  ** 

'*  Root .  “ 

Putty,  as-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  " 

•r  *.  ,O  Ci  .<  mm  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  54 -lb.  packages .  “ 

••  8-lb.  “  . ....  “ 

■*  i-lb.  *•  . -  “ 

Jamaica  Ginger,  Hires',  flasks . per  doz. 

Sewing  Machine  Oil,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels, about  350  lb*.  " 

"  granulated,  kegs,  1  100  ‘  “  .05 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 

“  100-lb.  bags. .  2.25 

“  less  quantity . 

... ,  s  0* . per  doz. 

.  per  doz. 


•*4 

.11 

1.65 

1.55 

•35 


05-; 

•05' 


Squills,  Syrup,  3  Oz . 

of  Figs 


c3. 

34 


Syrup  ot  ftgs . per  aoz. 

Venetian  Red . per  lb. 

Whiting  . . 


Glycerine. . per  do*. 

Laudanum . * 

Paregoric. .  " 

Peppermint . per  doz. 

Sweet  Spirits  Nitre . ....  “ 

Sweet  OU . per  doz. 

Turpentine 


1  oz. 

•  37 

•  45 

•  35 
.40 

•  40 

•3? 

.26 


....per  doz. 


Husband's  Magnesia . 

Bull's  Cough  Syrup . 

Roach  Powder  Omega,  4-oz.  cans 

"  “  . P«> 

Per  Doz. 

Roachsault,  large .  4.00 

“  medium .  2.00 

“  small . 80 


r  gross 


2.00 
.oz; 
.0* 

•  01 

.65 
.65 

•  fs 

•  58 
.70 
.40 
•45 

*.85 
1.90 
.80 
9.00 
Per  Gros 

45-00 

22.50 

g.oc 


Iron  Glne,  McCormick  &  Co’s  :— 

No.  5 . 

No.  10 . 

Tube  V . 


.40 


•40 


McCormick  &  Co.,  Bee  Brand —  Per  do 

Insect  Powder . So 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . S< 

Quinine  Capsules . 


BY  MERIT  AND  INTEGRITY 


BORDEN’S 

Milk  Products  Have  Con¬ 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 

BORDEN’S  CONDENSED  MILK  CO.,  Originators  of  Condensad  Milk  and  “Leaders  of  Qualify.” 

i8 J»i ■WsSfc  V  .it  :tl^i»ii';::tM^MMMMMBMBMMHHaMMMMMflMMM 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


How  to  Answer  Their  Questions 


IN  AIRITINC  TO  KDUBRT1SBRS  KINDLY  MBNTION  "  GROCERY  WORLD” 


Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 
women’s  eyes  glisten  when  you  name  them  all. 


I-V  WASHING  TABLET  COMPANY ,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 


GROCERY  WORLD 
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I  Reliable  Brand-  »*“•,  *SC-  *f*e. 

;  Castoria,  Dr.  Plteher .  *  °° 

I  Castor  OH,  taatelea* . *°° 

'  Death-to-i’aln . »  <x> 

Diarrhoea  Cure . . . .  *®°  a.oo 

|  Vermifuge . .  *-°° 

|  Congh  Cure . — . -80  *-®Q 

!  F  Young's  Veterinary  Remedies,  whole¬ 
sale  prices-  P"  d<>*- 

Absorbine .  18.00 

Absorbine  Jr.  (Mankind) . . .  9  °° 

Young's  Kidney  and  Nerve  Powder*  . .  s.oo 

Taroleum,  small  can.— .  6.00 

Taroleum,  large  can . 16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure— .  4  “ 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

dd  Phosphate,  Horsford’s... . per  dos.  4. IS 

ath  Brick,  boa  as  bricks . per  boa  .60 

eating  Wtz.M>..M.i< . . . *03 

liver  Sand . per  bbl.  l.aj 

‘a r,  pints . . . see . per  dos.  .75 

“  quarts .  11  1  *°° 

«  gallons . each  .30 

“  %  barrels .  “  3-50 

“  Darrels .  “  e-oo 

IcCermlck  ft  Co. — 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  asc.  sise...  a.oo 

McCord’s  Magic  Medicine,  asc.  sise .  a  .00 

50c.  site .  4.00 

McCormick’s  Tasteleas  Chill  Tonic,  asc.  sine  a  .00 

50c.  sise  4.00 

McCormick's  Watermelon  Svrnp,  50c.  sine..  4.00 
Wondercure  Headache  Powders,  IOC  site...  .to 


EXTRACTS  AND  ESSENCES 
dcCormick  &  Co.,  Bee  Brand—  Per  dot. 

Vanilla,  Rose,  Pistachio . lec.  site  .85 

iSC.  size  a.oo 
asc.  size  a. as 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

ioc.  size  .80 
ISC.  size  1.75 
asc.  size  a.oo 

iauer’s  Flavoring  Extracts: — 

No.  1,  Lemon  and  Vanilla . per  dos.  .48 

No.  a,  Vanilla  and  Rose .  “  *9° 

No.  a.  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  *-°° 

No.  4,  Vanilla .  “  **5 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1.  a  and  4 .  11.80 


-§0- 


1.50 
a.  00 


Bulk.  Pti. 

XXX  Vanilla .  150 

XX  Vanilla .  i  »S 

X  Vanilla . „ .  1.00 

Lemon,  Ginger,  Win- 
tergreen.  Cinnamon, 

Peppermint,  Cloves, 

Celery .  100  1.60 

Peach,  Rose,  Apricot, 

Violet .  i-SO  a.  78 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.«S  »*S 

Ext.  Vanilla,  Kitchen  Queen,  No.  as,  per 
«  <•  “  “  No.  aX, 

<  “  "  “  No.  X, 

1  Lemon,  “  “  No.  as, 

«  •«  "  “  No.  aX, 

.  .<  «  «<  No.  X, 

Ingeraoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . 

“  Lemon. . 

Select  Vanilla . — ... 

<•  Lemon . 

“  assorted . 


Qts.  H-Gal.  Gal. 
3.00  6.00  13.00 

S-oo 
4.00 


10. 00 
8.00 


300 
8 -SO 


4.00 

doz. 


6.00 


780 
7.00 
a  .00 
.80 
•  48 

MS 

•48 
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Mott's  Brand  Golden  Russet,  1  doz  quarts.. 

“  “  a  doz.  pints... 


3- 75 

4- 05 


CHEWING  GUM. 

Adams’,  counter  jars,  100  s-cent  packages .  a  .75 

11  boxes,  ao  packages . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  i.>S 


u 

Worcester  Packing  Salt,  70-lb.  cotton  bags., 
“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  aoo-lb.  burlaps . 


.40 

•75 

.60 


.per  doz. 


Vanilla.- . 

Lemon,  1  ox... 
“  a  os... 
"  4  «*r 

it  \ 


Orange,  Almond,  Peppermint,  V 
Jamaica  Ginger  same  price  as  Lemon 


75 
75 
75 
75 
78 
45 
11. 00 
.80 
1. SO 

"  3  -oo 

per  gal.  7.00 
Wintergreen 


•per 


£!: 


and 


LIQUI 

ght’s  Liqn 
ir's 


I  ID  KBNBBT  AND  TABLETS 

[trid  Rennet  ~. —  — P«  doz. 


Knight 

Blair's  ..  •  - — - — - - 

Hansen’s  Junket  Tablets,  8  dos.,  per  dos 
Blair's  Rennet  Tablets,  3  do*.,  per  do*. 
Union  Tablets,  B  do*,,  5c  .. ••••—,  — «... •••••■ 


1. IS 
1. 10 
•73 
•75 
•45 


CIDER. 

Draught  Cider-  p«  B*l- 

Corson's  Champagne . 

*•  Dry  Hard . 

Bottled  Cider-  Per  cise 

Duffy’s  184a  Apple  Juice,  r  doz.  quarts .  3.50 

“  “  a  doz.  pints .  4  00 

Anchor  Brand  Golden  Russet,  i  doz.  quarts  3.75 
<*  “  a  doz.  pints .  4  -as 


RICE. 

Queen  Quality,  extra  fancy,  i-lb.  poexetz... 
“  “  3-lb.  "  ... 

Coronal,  choice,  z-lb.  pockets . 

“  «  3-lb.  “  . 

Imperial,  iancy  Japan,  i-lb.  pocket* . 

“  “  3-lb.  “ 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  roo-lb.  begs . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 

Japan — 

Fancy,  100-Ib.  bag* . 

Choice,  ie»-lb.  bag* . 


Per  lb. 
.07 

■  06H 
.06 
•05)4 
•05  H 
.05)4 

•04% 

•07)4 

.06 

.05 

■  03H 

.05)4 
•  05)4 


SALT. 

WORCESTER  SALT. 

Worcester,  bblx.,  contain  3*0  lbs. .  a  .65 

6obags,  5  lbs.,  lim...  4.00 

za  “  14  “  3.75 

30  “  10  "  ...  3-75 

115  “  “  •••  4  00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  *.50 

“  “  ’  56  “  . «5 

•*  “  «8  “ . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3- 00 

“  Pretzel,  Dbls.  contain  380  lbs .  a. 40 

"  “  sacks,  180  lbs .  x.55 

“  Cheese,  bbls.  contain  z8o  lbs .  z.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2.  zo 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  a .  60 

Less  than  5  bbls,  the  list  net;  3  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


Ce  1==? 

TABLE  SALT 

f=  U  F=!  e:  and  extra  D  RT 


Family  size,  case  of  4  doz.. . .  3  -6° 

Hotel  size,  case  of  2  28-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz. 

Durfcce  &,  large,  x  ao* . per  dox. 

“  small,  2  doz .  ‘ 

Schimnael's.  small,  a  doz . per  doz. 

My  Wife’s,  large,  1  doz . 

My  Wife’s,  small,  2  doz . 

Snider's  balad  Dressing 

Pints,  1  doz . per  doc. 

%  pints,  2  doz .  ( 

Luncheon,  3  doz .  *  . 

Gallons,  6  jugs  In  crate . per  jug 


4-«x. 

«  4C 

•87M 

2.3O 

1.45 


2.40 

X.40 

.90 

1.25 


SAL  SODA. 

Bbls.,  375  lbs . P"  130  -67)4 

Kegs,  150  lbs . per  1.0  .85 

60-lb.  boxos,  bulk  or  granulated . . 62 


SAUCES. 

Lea  ft  Perrins’ Worcestershire,  large..  "  7  30 

“  “  middle  “  4.50 

ft  11  «mall.  “  t.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77 Vi 

North  of  England  Sauce,  No.  8,  doz . 77  J4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Sauce  : — 

Pints,  1  doz . per  doz.  s  .40 

y  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

y  pints,  2  doz .  “  1.40 

Gallons,  6  jngs  in  crate . .....per  jug  x  .00 


The  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Pas",  Texas 


O  N 


Architects  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  hnd  1012  Chic*£o  Opera  House  Block 

112  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

FLESCH’S  PATENT  HENRY  TROEMNER’S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 


v 
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SEEDS. 


Canary, bush.6o-lb  3.15 

Caraway.  - . .  •  oS 

Celery . 10 

Coriander, bleached  ,05 

Flax. . 

Hemp,  bush,  eolba.  1.60 


Mustard,  Brown...  .07 X 
Mustard,  Yellow..  .06X 

Rape,  per  lb . 05)4 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05X 


SODA. 

Bl-Carb.,  beat . . . per  key  1  Jo 

“  bnlk,  15-lb.  boxes . per  lb.  .02X 

“  Babbitt's,  X’*»  15-lb.  boxes...  “  .04J4 

Arm  4  Hammer  bd.,  W’t,  36  lbs . per  lb.  .  05X 

••  “  '•  lbs.,  36  "  .  "  .04X 

"  “  M  «,)<,361bs .  •'  .05X 

Saleratus,  Babbitt's  bdT,  X’z,  25-lb.  bxs.  “  .  04ft 


SOFT  DRINKS.  Per  dos. 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  2  doz . 87 54 

Hires'  Ginger  Ale,  Carbonated,  2  dor . 87X 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

**  ‘‘  “  pints,  2  dos .  4.75 

“  "  "  X-plnts,  3  dos .  4. 25 

“  "  “  3-ounce,  8  dos .  6.00 

"  •'  “  X-gaUons,  1  dos....  8.00 

"  "  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  2.50 

Bon  Ami,  10-cent  size. . X  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gTOSs,  16.50 

Putz  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small..... . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-Dint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.30 

No.  5,  gallon  cans .  "  13.50 


— §4— 

Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry.  Bars. 

Acme . 100 

Acorn . iso 

Ark. . zoo 

American . 7s 

Bee . zoo 

Best,  Babbitt . zoo 

Babbitt’s  New  York  City .  60 

Benzine-ated . zoo 

Big  Master . zoo 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  ft  Co .  40 

"  Day  &  Frick,  Novelty . 40 

“  Handsome .  69 

"  Eavenson,  large  . . zoo 

“  “  small . . . zoo 

"  Ktrkman's . zoo 

“  Red  Seal . 100 

“  Swift’s . 100 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . zoo 

Dobbins’  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid . zoo 

German  Family . zoo 

Good  Morning  . zoo 

Glycerine  Tar . 100 

Gloss . zoo 

Grand  Pa’s .  50 

“  zoo 

Ivory . zoo 

'*  zoo 

Lenox . zoo 

Life  Buoy .  50 

((  IOO 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . zoo 

5-cent  size . zoo 

“  toilet  size . zoo 

Mayer’s . - . zoo 

“  SO 

Miller’s  Naptha . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


Less 

than 
5  bxs. 

3.40 

2.70 

Z.72X 

a  .80 

3.85 

370 

*•95 

4. »o 

4- *5 

2.40 
2.60 
s  .80 

2. 80 

J.zo 

4*75 

3-75 

3.80 
4.00 
4.00 
3-5° 

5- 8o 
3-50 
4.00 

4«S 

5. Z5 
4.00 
4.00 

3- 95 

4- 3° 


77X 

75 

5° 

15 

80 


3 
3' 

3 
3 
3 

7.00 
4.00 
3-50 
2.00 
4.00 
4 .00 
3.00 
6.00 
4.00 
4.00 
3.80 
z  .90 
75 
75 
00 
90 
30 
75 
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Oleine,  Conway's .  60  a. 90 

"  Golden . . 60  2.55 

“  Eavezzson's .  60  s.50 

"  Hazzzllton's. .  60  2.50 

“  Kirk's . 6c  a. 30 

“  Philadelphia,  z lb .  60  2.90 

“  Z4  oz .  60  2.65 

“  Pennsylvania .  60  x.75 

“  Procter  &  Gamble . 60  3.00 

"  Young’s  Best .  60  2  .80 

Pride,  Swift’s . zoo  3.75 

Polo . zso  2.45 

Quaker  City,  boxes . -.zoo  2.90 

“  tubs . .  4.50 

Sunlight,  oval . zoo  3.85 

“  twin  bars .  zoo  3,95 

Santa  Claus.- . — . zoo  3.Z0 

Saratoga . zao  2.70 

Star . 100  3.50 

Sunny  Monday . ioo  4.00 

White  Cloud. . . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap,  small . 100  4.00 

TOILET  80APS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13% 

Castile,  Conti,  original  boxes . lb.  .zzX 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  zo.25 

Maxine  Elliot . gross  8 .  zo 

Oatmeal,  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

X-!b.  bars  to  box . lb.  .09 

Turkish  Bath . ; . doz.  .40 

Sweetheart,  5»  eakes . box  t.75 

Witch  Hazel,  3  cakes,  X  gross . gross  3.25 

Witch  Hazel,  Swift’s .  gross  4.05 

SCOURING  SOAP. 

Day  ft  Frick's  Flint,  36  bars . .  z .  24 

Youzrg’s,  48  bars .  1.80 

Brooks'  Crystal,  zoo  bars .  3 . 70 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  s .  25 

"  Hand,  36  bars .  i.sj 

Wrigley's,  too  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars . . .  a .  35 

SOAP  POWDER. 

Pear  line,  lbs.,  %-grou  boxes . per  box  s.70 

“  6  oz.,  zoo  packages. .  "  's.65 

“  8-oz.  packs . .  11  s.70 


-§6- 

Soaplne,  7  os.,  zoo^cks . .  2.37X 

“  «7  “  36  packs . per  box  2.42)4 

Babbitt's  1776  Powder,  xoo  6 -os .  s.ao 

Finola,  ioo  packages .  3.60 

Gold  Lhist,  jT&lrbank's.  xoo  xa<os.  packages  ...  4.00 

XT  “u  n  “  *4  4-lb.  “  ...  4.5O 

Naptha  Borax,  xoo  packages,  large . .  4.75 

41  xoo  5-cent  packages . . .  3.75 

Klrkollne,  white,  14  4-lb.  packs . . .  3.30 

Young's  Pearl  Borax.  60  x-lb.  packages..,  ......  3.60 

Snow  Boy  Washing  Powder,  24  41 .  4 .00 

502s .  4.00 

“  “  zoo  zs .  4.00 

Nino  O'clock  Tea,  zoo  packages . . . .  3.Z5 

I-V  Washing  Tablets.  3  doz . .—..per  doz,  43 

Swift's  Washing  Powder,  100  zs .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

SPECIALTIES. 

Azzker’s  Boullllon  Cspsules . . .  j.oo 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper — 

Black,  High  Grade . z8J4  .zoX  .2t Y 

Black,  Low  Grade . Z4  .zs  ,j7  ‘ 

White,  High  Grade . 32  .33 

White,  Low  Grade . 23  .25 

Cayenne,  High  Grade . 21  .23 

Cayenne,  Low  Grade . ,z6  .z8 

Cinnamon — 

High  Grade . 22  .23  25 

Low  Grade . Z3  .14  ,z6 

Cloves — 

High  Grade . 3Z  .32  .34 

Low  Grade . 24  .25  .26 

Allspice — 

High  Grade . 12X  .13X  ->554 

Ginger — 

High  Grade . 25X  .26X  .2854 

Low  Grade . v . t2  .13  .zs 

Mace — 

High  Grade . .78  .80 

Nutmegs — 

High  Grade . 35  .37 

Mustard — 

Yellow,  High  Grade . t9  .20  .22 

Yellow,  Low  Grade . 14  .Z5  ,iy 

Brown,  High  Grade . Z4  .zs  ,t7 

McCormick  &  Co.,  Bee  Brand —  J>er  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gim 

ger,  Allspice . X  lb.  .40 

X  lb-  -75 

Banquet  Brand — 

Mustard.  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . X  lb.  .40 

Yk  lb.  -75 


WHLKEII  STORE  HXTDRES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Don't  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 
PHILADELPHIA,  PENNA. 
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arn’i  Philadelphia  Mnittrd,  D.  S.  F. 

;ent  tins,  a  and  4  dox . per  dox, 

June  tile,  t  and  4  dox .  ” 

lb:  net,  tint,  ■  and  4  dox .  “ 

“  a  dox .  “ 

••  1  dox. .  " 

lb.  cans,  full  weight . per  lb. 

<(  **  . .  ** 

oan’i  Mnstard,  D.  S.  F. : — 

•lb.  tins. . - . per  dox. 

•lb.  tins . —  “ 

•lb.  tins. .  " 

»lb.  tins. . . . . 11 

.lb.  kegs.... ...m... ............ 


IMMtlHttttMtt 


Al 
1. 00 
X.90 

3.70 
•*3 
,ss 

S.40 

5.70 
X.45 

.90 

■43 


MUSTARD— Prspnrsd.  Per  dox. 

pbell's,  jar,  a  doz . 87}$ 

ten’s,  No.  6,  with  spoon,  s  dox . t; 

ten’s.  No.  so,  with  spoon,  a  doz . *8 

ten’s  Mustard  and  Horseradish,  a  doz . 85 

i  Mug,  fancy,  large  size,  s  doz . 65 

lonade  Glass,  tall,  a  dox . *7)4 

seradlsh  and  Mustard,  8  oz.,  with  spoon, 

3  doz . 90 

:  Jar,  glass  top,  a  doz . 85 

er  Tumblers,  glass,  10  oz.,  4  doz . 37)4 


WHOLE  SPICES.  Per  lb. 

per,  Black . . . 10 

pice . . . 07 

•ex . >7 

a . . . 48 

megs,  8o’s . 34 

“  xxo’s . . . -  .17 

laxnon  Bark,  China . 13 

“  Canton. . ia 

Java  Thin  Qulllx,  5-lb.  rolls..  .30 

Saigon. . 79 

in  Ginger  Root . 06 

lie  Mixed  Spices,  bulk,  6-lb.  boxes . 09)4 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  3.70 

Duryea’s,  40-lb.,  x-lb.  packages . . . o6)4 

Niagara,  40-lb.,  x-lb.  “  — . 04% 

Cream,  48-lb.,  i-lb.  "  .  3.45 

Ktngsford’s,  40-lb.,  x-lb,  "  . . 06 yt 


LAUNDRY  STARCH. 

Gilbert’s  Launaxy.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  xs  6-lb.  wd .  bxs. 

"  Linen  Gloss,  3-lb.  cartons . 

Klngstord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Sliver  Gloss,  xa  6-lb.  wd.  t>xs...H 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

8  lbs . 


x  lb.  packages,  48  lb: 
3-lb.  cartons,  48  lbs... 
6-lb.  boxes . 


■Celluloid,  64  10-cent  packages . . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . .  assesses  oeeeeeee 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  so  cakes . per  box 


.03*4 

•  °5)4 
•04% 

•06* 

.06V 

■°7pt 

•  c6)4 
■oiM 

•  »3)4 

.07  y> 

■03)4 

.o4« 

04)< 

•<>5)4 

4 - 30 

a. 20 

5- oe 
s.50 

.08 

.50 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  )£  gross .  4.00 

Enameline  Paste,  large,  )£  gross .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  )£  gross .  4.90 

Kleotlc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  <4  gTOss  boxes . . .  4.75 

Parlor  Pride,  large  size . per  dox.  .87)4 

“  "  . per  gross  10. 15 

“  small  size . per  dox.  .70 

Climax  Enamel  X  gro . per  gross  9. 40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5  ■  75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size. .  "  7. so 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  x  gross . 

Per  box  of  %  gross . 

14  dozen  to  gross . 

10-cent  size.  No.  xo,  per  box  of  X  gross.. 

Per  box  of  %  gross . . . 

Per  gross. . 


SUNDRIES. 

Bird  Pood- 

Crystal,  40  packs,  round . per  pkgs. 

Excelsior,  24  packs .  " 

McAllister,  36  packs .  " 

Rosenstei as,  xlb.  pkgs.,  s  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dsx. 

Red,  quarts,  3  dox... .  “ 

Silver,  pints,  3  dox .  “ 

“  quarts.  3  dox .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  dox. . per  dox. 

Palst’s  "  x  “  .  “ 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  xo’s . per  case 

Carpet  Tacks,  Sliver  Steel,  4  ox. . per  dox. 

6  ox .  *• 

8  ox .  " 

xo  OX.M . . .  “ 

xs  oz . . .  " 

Matting  Tacks — 

No.  xo,  steel . per  doz. 

No.  xx,  steel . per  doz. 

No.  is,  steel . per  doz. 

G .  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .S5;  No.  s,  .S3;  No. 3, 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high 

5)4  Inches  high . 

5  Inches  high . . . 

4)4  Inches  high . 

4  Inches  high . . . . 

3)4  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  xo  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPB,  TIR  YARN,  Btc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 
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I.S5 

s.50 

5.00 

*•*5 

4.50 

9.00 


Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  ,x6 

Best  Jute  Rope,  x6  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dox.  x  .60 

ute  Clotheslines.  108  ft  to  hank .  “  1.70 


•«4)4 

•05K 

•  05)4 

•  os* 


-35 
.70 
•  35 
.70 

.60 


1.85 
•4  z)4 

.80 
•  40 


90 


•  o6)4 


■09 
••9)4 
•  xa 


.sx 
x.5e 
1.48 
1.4a 
1. 25 
i.x8 
1.05 
.90 

3.20 

3.00 

2*35 

•30 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 5a 

Fancy,  No.  626 . 50 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . xi 

Foundry  Molasses . 1 1 

B.  H.  F..  Horse  Food  Molasses . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dox.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  xoa . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  a. 60 

Five  A,  for  confectionery .  2.70 


,.o)4 

.80 

.St 

.CO 

.16 

.CO 

.*5 

.CO 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars: — 

4  doz.  In  barrel . per  doz. 

x  “  case .  “  .05 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


oemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 


/ERWEIGHT. 
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TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good”;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  s  PHILADELPHIA,  PA. 

J.  A.  FLESCH  <Xr  SOIN  112  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  POR  UINITBD  STATES 


IN  MRITING  ■"'Q  HDVEHTISERS  KINDLY  MENTION  “  GROCERY  IniORLD 
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Banner,  In  Jar*,  compound . . . per  do*. 

White  Clover,  In  Jar*,  compound .  “ 

Purina  Pancake  Syrup,  36  pta .  '* 

••  •'  *4  qt* .  “ 

“  “  « .  " 

<i  "  6  (ala . . 

Uaplocane,  a  do*.  *X-**>-  cana . por  caa* 


1  00 

•95 

a.aj 

4.00 
7.00 
ra  .00 
3. So 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doi._ .  a.  40 

<  “  medium,  do*.  1.40 

«*  “  small,  do* . 90 

Vermont  Maple  Syrup,  gal.  tin* . per  gal.  1  .as 

«  “  X-eal.  tin* . per  dor.  7.75 

Haaon’a  Maple  Syrup,  qt.  bottle* .  “  4  00 

**  “  pt.  bottlea .  “  a. 40 

Towle’a  Log  Cabin  “Camp”  Syrup—  Per  do*. 

Gallon  cans,  6  In  case .  13  5° 

Half-gallon  can*,  1*  In  caae .  7. *5 

Quart  cant,  34  In  case .  4-**5< 

Pint  cans,  a*  in  case .  a. JO 

Quart  bottles,  ia  In  caae .  4.50 

Pint  battle*,  *4  in  caae .  *  -75 

Jacket  can* . . . per  gallon  1 . 00 


CRESCENT  MAPLEINE. 


Per  dox. 

t-AZ  . 

16-ai . 

v.  .v.  .v. : :  xlS 

Gallons . 

. tack  xi. 00 

OIL  OF  MAPLEINE.  Per  dox 

. .  8.«< 

16-01 . 

Gallon* . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  3  string,  split  handle* .  a. 50 

Leader,  No.  6,  3  string,  red  handle* .  3.40 

Princess,  No.  4,  fancy  handle* .  2.90 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3 . 50 

Stable,  3  tie,  rattan  centre .  4  °® 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  Per  do*. 

69,  Good  Eooogh,  double,  spring  protector...  3.85 

57,  Peerlesa,  double . . .  3-8S 

*0,  Seal  Globe,  double,  (wine  promoter . ...  3.40 

6s,  PeeTleaa,  double,  spring  protector.. .  4.4$ 

1 10,  Peerless,  tingle,  spring  protector .  3.55 

134,  Universal,  tingle,  wide  need— .  3-3° 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

1 18.  Good  Enough,  tingle,  protector .  3.15 

870,  Glaaa .  3  *5 

Murdock .  3-o° 

Celery  City .  3-3° 

X25,  Eagle,  tingle,  wide  head .  *.75 

118,  Anchor,  tingle  head.. .  *-*5 

130,  Little  Gem,  pail  booed .  «.5» 


BUCKETS. 

O.  G.,  a  electric  hoop* . . 

O.  G.,  3  electric  hoope ...... . 

Clear,  a  hoop . . . . 

Clear,  3  hoop . 

Electric  Cedar,  a  1 
Electric  Coder,  3  k 
Pine,  3  galvanised 
Galvanised,  is  quart . 

Galvanised,  14  quart 


Par  da*. 
.  1.75 
•  1.90 
1.  1.7a 

„  1.80 

.  *.40 

.  1.60 


*.15 

a.ja 


No.  BUTTER  DISHES.  Por  M 

1,  Solid  oval .  >.35 


loaooaaaooaaaaoaoaooao*  1 


a,  Solid  oval 

3,  Solid  end . 

5,  Solid  oval . . 

1,  Wire  eada. 

a,  Wire  end* . . 

3,  Wire  eada.„ . . 

s,  Wire  end* . 

Picnic  Plates,  8  inch.... 

Picnic  Plates,  9  Inch . 

Crate*  contain  *50  each. 


55 

75 

ao 

3* 

3° 

7° 


•  •*•*****••• 


CLOTHES  PINS.  Per  box. 

5  groat . 4* 

EGG  CRATES. 

Perfection . 9° 

Perfection,  to  sets  fillers .  1.95 
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Ne. 

as,  White 
*3,  Medium  sire  . 


BRUSHES. 

SCRUB  BRUSHES. 


*7,  Large..... 

*3,  Mar  bit,  medium  site.. 

oe,  White . 

Handy  Henae . 


Per  dor. 

::  :£ 


r  .00 

•90 

•45 

•4* 


No.  STOVE  BRUSHES.  Per  dor 

10,  Rocker,  curved  end.  wood  handle.  .. . 93 

ao,  Black  brittle,  enrol  and,  wood  handle . 90 

16,  Binck  bristle,  cwved  end,  wood  handle .  x.40 

44,  All  brittle,  carved  and,  wood  handle .  a .  15 


No. 


o,  Mexican  fibre 

r,  M  “ 

AD 

11,  ah - - 

x6X,  AH  haMi, 
•P,  All 


SHOE  BRUSHES. 


Par  dor. 
.90 


1  .** 

1.50 


1. 75 
1. *5 


********  ***>>*  ********* 


Sol* 

3J» 


No 

VI 

t. 


WHITEWASH  BRUSHES 

6  In.,  White  tempi  CO- . . . 

in.,  Whit*  tote  pin*,, . . 

la..  White  tan  pi  m- . . . 

1  in.,  Family,  extra  heavy 

6  la.,  Family,  extra  heavy. _ 

7  I*.,  natm  hoovy... . . 

t  In.,  Faatfiy,  extra  heavy... . 

5  la.,  A,  hair  brittle. . 

6  in.,  A,  hair  brittle.. . 

7  In.,  A.,  hair  briatie. . 

I  la.,  A.,  hair  bxtaii*. 


Por  dor. 


•45 
•  5« 


»S 

1.0c 

X.15 
1. 15 
1.50 
1  85 
a-,5 
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TOBACCOS — PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Neweboy . 

Old  Honeaty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . 


: 


5  In.,  Ideal,  all  briati#,  3  row .  1.85 

6  In.,  Ideal,  all  brittle,  3  row .  a. *5 

Knotted,  all  briatie,  3  row .  1 . 50 

Knotted,  all  briatie,  3  row .  1 .95 

Knotted,  all  brittle,  3  row .  a .  50 

6  in.,  Royal,  all  white  briatie .  a. 75 


No.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  dnwa . 88 

re,  Fibre,  wire  drawn,  extra .  1 . 15 

ax,  All  hair,  wire  drawn .  *  00 

at,  White,  wire  drawn .  *  .80 

1,  7  In.,  AU  hair,  flat  end .  x.95 

22,  7  i*.,  Mixed,  round  end... . .  a. 00 

11X,  7  In.,  All  hair,  round  end .  3.15 


SMOKING  TOBACCO. 

Briar  Pipe . . . 

Duke'*  Mixture.... . . . 

Greenback . . 

Green  Tnrtle  . . 

G.  *  A.  Navy,  3)3  ox_ 

Honest . 

Polar  Bear . . . 

Ripple  . . . . . . 

Sensation  . . 

Wild  Ron* . . . . . . 

Brown- Holland  Pipe  Tobacco,  *K-lb.  carton*, 
mH-oi.  packages . 


Per 


: 


•;' 


YEAST  CAKES. 

Compressed . . per  dot. 

Magic,  1 X  dor.  packages . . . per  box, 

Yeaat  Foam,  1%  dox . per  box 


GOOD 
TIME  TO 
PUSH 


Its  All  in  the  Shreds" 


A  GOOD  THING 


The  prices  of  foods  of  all  kinds  are  soaring  skyward. 
Your  customers  naturally  “squeal.” 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  ‘Believe  in  Us? 


If  you  carry 


SHREDDED  WHEAT 
BISCUIT  and  TRISCUIT 


you  can  always  please  a  dissatisfied  cus¬ 
tomer.  Shredded  Wheat  contains  more  muscle-building, 
strength-giving  material  than  meat,  eggs  or  vegetables,  and 
is  always  the  same  price,  always  pure,  always  clean,  always 
wholesome.  It's  a  good  time  to  push  it. 


THE  NATURAL  FOOD  COMPANY,  NIAGARA  FALLS,  N.  Y. 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  &ny  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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GROCERY  WORLD 


No  Defence  at  Dried  Fruit  Hearing 


Charles  Kephart,  of  Altoona,  Heard  on  Charge  of  Selling  Dried 
Peaches  Containing  Sulphurous  Acid.  Jobbers’  Association 
Not  Represented.  Department’s  Witnesses  Find  Five  Grains 
of  Acid  in  Two  Pounds. 


The  hearing  of  the  case  brought 
by  the  Pennsylvania  Dairy  and 
Food  Department  against  Charles 
Kephart,  of  Altoona,  Pa.,  on  the 
charge  of  selling  dried  peaches  con¬ 
taining  sulphurous  acid  occurred 
late  on  Saturday,  the  5th.  Rather 
singularly,  after  all  their  announce¬ 
ments  of  what  they  proposed  to  do, 
the  jobbers’  associations  were  not 
represented.  In  fact  there  was  no 
attempt  at  a  defense,  and  a  penalty 
of  $50  and  costs  was  imposed  on 
the  defendant.  He  did  not  pay  it, 
but  will  appeal  and  give  the  jobbers 
another  chance. 

At  Mr.  Kephart’s  hearing  the 
department  had  several  expert  wit¬ 
nesses  and  was  prepared  for  a  hot 
fight.  The  chief  chemical  witness 
was  Dr.  Frear,  of  the  State  Col¬ 
lege,  who  testified  that  he  examined 
two  pounds  of  peaches  bought  at 
Kephart’s  store  and  found  five 
grains  of  sulphurous  acid.  To  the 
lay  mind  this  seems  like  an  infini¬ 
tesimal  quantity. 

Two  other  witnesses  were  Dr. 
Horace  Smith  and  Dr.  W.  Albert 
Nason,  both  representing  the  State. 
Both  testified  that  the  quantity  of 
acid  mentioned  was.  injurious  to 
health.  It  impaired  digestion,  they 
'said,  destroyed  the  red  corpuscles 
and  inflamed  the  kidneys. 

There  being  no  defense  presented, 
the  magistrate  promptly  found  Mr. 
Kephart  guilty.  In  this  case  there 
was  no  chance  to  transfer  the  prose¬ 
cution  to  the  jobber,  as  the  firm 
which  sold  the  peaches  to  Mr.  Kep¬ 
hart  was  R.  C.  Williams  &  Co.,  of 
New  York. 

The  Tri-State  Wholesale  Gro¬ 
cers’  Association  has  retained  Sam¬ 
uel  L.  Clement,  Jr.,  to  represent 
it  in  whatever  fight  will  be  made 
The  Grocers’  and  Importers’  Ex¬ 
change  will  probably  retain  an  at¬ 
torney  of  their  own. 

The  Dried  Fruit  Association  of 
New  York,  whose  letter  to  the 
Pennsylvania  Commissioner  stirred 
up  the  dried  fruit  matter,  has 
taken  the  rather  extreme  stand 
that  until  Commissioner  Foust  says 
exactly  what  he  proposes  to  do, 
no  sulphured  dried  fruits  should 
be  shipped  into  Pennsylvania. 


This  would  mean  the  exclu¬ 
sion  of  almost  all  dried  fruits,  as 
they  are  all  sulphured  to  a  greater 
or  less  extent.  The  association’s 
letter  to  the  trade,  issued  during  the 
week,  is  as  follows : 

In  our  bulletin  of  October  1  we 
advised  you  that  the  wholesale  gro¬ 
cers  of  Pennsylvania  and  other 
States  had  taken  the  matter  up  with 
the  Commissioner  and  Attorney- 
General  and  that  it  was  decided  that 
the  matter  was  to  be  settled  by  a 
test  case,  and  that  pending  the  de¬ 
cision  of  the  court  in  this  case  there 
would  be  no  prosecutions  for  the 
sale  of  dried  fruits  that  had  been 
bleached  with  sulphur. 

We  are  advised  to-day  that  there 
is  some  hitch  in  these  proceedings 
and  that  further  conference  on  the 
subject  will  be  held  on  Wednesday 
of  this  week.  As  soon  as  we  have 
further  information  we  will  advise 
you.  In  the  meantime  it  would  seem 
to  be  advisable  not  to  ship  sulphured 
fruits  to  Pennsylvania. 


Western  Butter  Men  Accuse  Rail¬ 
roads. 

Charges  of  discrimination  and 
conspiracy  are  made  in  a  petition 
filed,  with  the  Interstate  Commerce 
Commission  last  week  by  the  Fair¬ 
mont  Creamery  Co.  and  several 
other  creamery  companies  against 
the  Illinois  Central  Railroad  Co.,  a 
large  number  of  other  North¬ 
western  and  Western  railroad  com¬ 
panies,  and  the  United  States, 
Adams,  American  and  Wells  Fargo 
&  Co.  express  companies.  The 
creamery  companies  have  an  aggre¬ 
gate  capital  of  $5,000,000  and  pro¬ 
duce  annually  sixty  million  pounds 
of  butter  of  an  aggregate  value  of 
$14,000,000,  the  net  profit  on  which 
is  asserted  to  be  less  than  one-half 
a  cent  a  pound.  The  complainants 
alleged  that,  under  the  present  rates 
for  the  transportation  of  cream  they 
pay  the  defendant  lines  more  than 
$600,000  a  year  in  freight  and  ex¬ 
press  charges.  It  is  alleged  further 
that,  by  concert  of  action,  the  de¬ 
fendants  decided  and  announced 
they  would  increase  their  charges 
for  the  transportation  of  cream  after 
September  1,  1907,  from  the  aver¬ 
age  of  1  cent  a  pound  of  the  butter 
produced  to  an  average  of  \2/i 
cents  a  pound.  The  complainants 
allege  that  the  increased  rates  will 
cost  them  more  than  $400,000 
annually  and  that  they  are  unjust, 
unreasonable  and  discriminatory ; 


and  that  they  will  wipe  out  abso¬ 
lutely  I  all  profit  the  complainants 
realize  from  their  business.  The 
Illinois  Central,  the  Chicago,  Rock 
Island  and  Pacific,  the  Chicago 
Great  Western,  the  Chicago,  Bur¬ 
lington  and  Quincy  and  the  Chi¬ 
cago,  Milwaukee  and  St.  Paul  are 
the  most  powerful  of  the  defendants 
which  are  charged  with  having 
entered  into  an  illegal  conspiracy 
and  that  it  will  subject  them  to 
enormous  losses.  They  ask,  there¬ 
fore,  that  the  proposed  rates  be  de¬ 
clared  illegal  and  of  no  effect. 


Complain  Over  Our  Small  Use 
of  Porto  Rico  Coffee. 

1  - 

Imports  Into  United  States  Show  Heavy 
Decrease  in  Last  Three  Years. 
American  Dominion  Over  the  Island 
Held  Responsible. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

October  11,  1907. 

The  people  of  Porto  Rico  are  ex¬ 
ceedingly  disappointed  that  the 
United  States  is  not  taking  more 
of  their  coffee,  which  they  claim  is 
superior  to  most  other  varieties.  As 
a  matter  of  fact,  a  marked  decrease 
in  the  coffee  business  has  been 
shown  since  the  United  States  came 
into  possession  of  the  island.  De¬ 
pression  continues  among  the  plant¬ 
ers.  The  protected  Spanish  and 
Cuban  markets  are  lost  to  them, 
while  the  market  of  the  United 
States  obtains  its  supply  of  coffee 
elsewhere.  The  problem  is  an  in¬ 
tricate  one.  In  interviews  with 
planters  in  various  parts  of  the 
island  the  desirability  of  obtaining 
the  market  of  the  United  States,  or 
protection  in  some  form  for  their 
product,  is  deeemed  by  them  as 
necessary  for  the  welfare  of  Porto 
Rico.  It  is  certainly  true  that  if  the 
selling  price  of  coffee  could  be  in¬ 
creased  25  per  cent,  of  the  popula¬ 
tion  would  be  benefited  thereby. 
Coffee  may  be  cultivated  with  a 
comparatively  small  outlay  of  capi¬ 
tal,  and  a  large  acreage  lies  in  the 
mountainous  interior  of  the  island 
which  is  adaptable  to  no  other  pro¬ 
duct.  There  are  at  present  17,000 
plantations,  comprising  185,000 
acres  under  cultivation,  the  average 
yield  of  which  is  200  pounds  an 
acre. 

It  is  claimed  that  the  future  of 
the  industry  will  not  be  solved  until 
improved  methods  of  cultivation  are 
adopted,  thereby  insuring  an  in¬ 
creased  yield. 


The  Cuban  market  takes  all  in¬ 
ferior  grades  of  Porto  Rico  coffee, 
or  seconds,  which,  while  inferior  in 
appearance,  both  as  to  bean  and 
color,  have  a  good  flavor,  and  be¬ 
ing  cheaper  finds  a  ready  sale*  in 
that  market.  American  markets 
take  very  little  of  Porto  Rican  cof¬ 
fee,  and  although  shipments  have 
been  made  of  superior  qualities  of 
large  and  even-sized  beans,  the 
same  as  shipped  to  Europe.  Coffee 
for  home  consumption  is  roasted 
both  with  and  without  sugar,  a 
much  darker  berry  resulting  from 
the  addition  of  20  per  cent  of  sugar. 
It  is  asserted  that  the  berry  thus 
roasted  yields  a  stronger  flavor, 
though  it  is  increased  in  weight. 
The  domestic  retail  price  a  pound 
for  coffee  roasted  with  sugar  is  20 
cents ;  roasted  without  sugar,  25 
cents. 

The  official  figures  show  a  re¬ 
markable  decrease  in  the  imports 
of  Porto  Rico  coffee  into  the  United 
States  within  the  last  three  years. 
They  show  that  in  1904  the  imports 
amount  to  2,415,559  pounds,  valued 
at  $279,461.  In  1905,  they  were 
1,519,149  pounds,  valued  at  $201,- 
642,  and  in  1906  only  303,455 
pounds,  valued  at  $27,069. 

Holt. 


Another  Way  to  Preserve  Eggs. 

An  experiment  station  in  Ger¬ 
many  kept  eggs  eight  months,  test¬ 
ing  twenty  methods.  Most  of  the 
eggs  spoiled,  but  all  of  those  pre¬ 
served  with  water  glass,  lime  or 
vaseline  were  good  at  the  end  of 
the  period.  The  vaseline  method  is 
a  new  one  and  consists  simply  of 
coating  the  eggs  with  the  petroleum 
product  and  keeping  them  in  a  cool 
place.  The  covering  of  the  grease¬ 
like  substance  keeps  the  air  out  of 
the  pores.  This  method  requires 
little  expense,  a  10-cent  bottle  of 
vaseline  being  sufficient  to  preserve 
ten  dozen  if  the  substance  is  heated 
until  it  is  semi-liquid  and  the  eggs 
are  rolled  around  in  it.  Ca^e  should 
be  taken  to  see  that  every  part  of 
the  shell  is  covered.  The  vaseline 
also  may  be  applied  cold. 


ELTON  J.  BUCKLEY 

Editor  44  Grocery  World " 

Attorney  and  Counsellor  at  Law 

730-731  Drexel  Building,  Philadelphia,  Pa. 

f  Bell,  Lombard  1727 
Telephones  j  KeJ„onei  Rice  U6 
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The  New  York  Letter 


The  Salt  Trust  Situation  in  the  East.  Independent  Salt  Concerns 
to  Make  a  Stand.  Grocers  Watching  Standard  Oil  and 
Tobacco  Suits.  Callanan  Again  Denounces  Department 
Store  Advertising.  Small  Trade  News. 


Special  correspondence  of  “Grocery  World.” 


New  York,  October  n,  1907. 

Your  correspondent  called  to-day 
at  the  offices  of  the  International 
Salt  Co.  to  learn  if  there  was  any 
desire  to  say  anything  for  publica¬ 
tion  with  reference  to  the  reports 
that  the  so-called  trust  has  elimi¬ 
nated  competition  here  and  so  has 
now  the  entire  Eastern  field  to  itself, 
this  being  said  to  be  in  violation  of 
the  anti-monopoly  law  of  this  State. 
The  people  at  the  office  were  not 
communicative.  One  of  them  said 
that  the  company  makes  it  a  policy 
not  to  notice  rumors  and  newspaper 
stories  which  are  often  originated 
by  outsiders  with  ulterior  mo¬ 
tives. 

This  position,  in  these  days  of  in¬ 
creasing'  publicity  for  corporation 
affairs,  was  not  taken,  however,  by 
some  other  persons  who  are  in  the 
salt  business  and  who  were  willing 
to  talk  freely  enough  provided  only 
that  their  names  were  not  published. 
They  were  evidently  not  looking  for 
the  trouble  that  might  follow  any 
statements  which  would  not  be  sat¬ 
isfactory  to  other  people  in  the 
trade. 

One  man  who  is  prominent  in  a 
company  which  certainly  was  inde¬ 
pendent  of  the  trust  until  recently — 
if  it  is  not  now — said  : — 

“People  buy  salt  from  any  one  of 
a  large  number  of  salt  companies  or 
agents,  but  hardly  know  whether  or 
not  they  are  really  buying  from  the 
International,  because  the  condi¬ 
tions  are  confused  by  the  number  of 
subsidiary  companies.  The  selling 
agency  of  the  International  in  this 
1  city  is  the  Independent  Salt  Co.,  an 
j  odd  name,  of  course,  under  the  cir- 
1  cumstances.  But  the  trust  sells 
under  various  other  names  and 
through  various  agencies,  so  that 
many  people  are  getting  ‘trust’ 
salt,  as  it  may  be  called,  and  do  not 
know  it. 

“It  is  not  true,  however,  that  the 
trust  has  obtained  control  of  all  the 
companies  that  had  been  operating 
in  this  field.  Last  year  several  inde¬ 
pendent  companies  were  fighting 
i  the  trust  and  prices  were  cut  to  a 
level  at  which  there  was  no  profit 
or  no  reasonable  profit  for  any  of 


the  companies.  It  may  be  that  the 
trust  has  extended  its  influence  over 
one  or  more  of  these  companies,  but 
it  certainly  has  not  obtained  control 
of  all.  We  have  all  found,  however, 
that  it  is  time  to  get  a  fair  price  for 
our  salt.  The  International  ad¬ 
vanced  its  prices  and  we  find  that 
we  can  get  just  as  high  prices  as  it 
is  getting.  Nobody  could  expect  us 
to  sell  for  lower  prices  than  we  can 
readily  get.  All  the  salt  that  we 
wish  to  sell  in  this  market  we  dis¬ 
pose  of  easily  without  leaving  the 
office  to  make  a  sale.  I  think  that 
there  are  other  independent  com¬ 
panies  that  are  similarly  situated, 
but  this  does  not  indicate  that  the 
trust  has  absorbed  any  of  us. 

“Nobody  who  is  not  on  the  inside 
knows  anyway  just  how  the  various 
companies  in  the  trust  are  held  to¬ 
gether.  It  is  not  likely  that  the  ties 
are  any  stronger  than  those  that  are 
sometimes  called  a  community  of 
interest — that  is,  they  decide  at 
what  prices  they  shall  sell  the  out¬ 
put  and  maintain  this  agreement. 
This  is  the  idea  of  many  people,  al¬ 
though  we  could  not  say  positively 
that  such  is  the  arrangement. 

“The  advance  since  last  year  is 

not  unreasonable  and  does  not  go 

* 

any  farther  than  putting  the  busi¬ 
ness  on  a  fairly  profitable  basis. 
The  advance  falls  entirely  on  the 
jobbers.  Salt  is  one  of  their  most 
profitable  lines,  and  while  the  prices 
were  being  cut  the  margins  of  the 
jobbers  were  very  large.  They  can 
now  afford  to  pay  the  higher  prices 
and  still  make  good  money.  As 
far  as  I  have  heard,  no  retailer  has 
been  called  upon  to  pay  more  for  his 
supplies  and  the  consumers  are  pay¬ 
ing  the  old  prices.” 

As  instances  of  the  advance,  it 
may  be  mentioned  that  a  320-pound 
barrel  of  table  salt  that  sold  a  few 
months  ago  for  $1.43  is  now  bring¬ 
ing  $1.62;  a  200-pound  bag  that 
sold  at  80  cents  is  now  91  cents;  a 
324-pound  bag  that  was  sold  at  91 
cents  is  now  $1. 

The  Ohio  Salt  Co.,  of  Cleveland ; 
the  Wadsworth  Salt  Co.,  of  Wads¬ 
worth,  Ohio,  and  the  Colonial  Salt 
Co.,  of  Akron,  Ohio,  are  mentioned 
as  companies  that  formerly  fought 
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CEYLON 

=TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
6o'and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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the  trust,  but  are  now  getting  the 
same  prices  as  does  the  trust. 

In  advancing  the  prices  the  salt 
companies  apparently  made  some 
effort  to  remove  a  grievance  of 
which  the  New  York  jobbers  for¬ 
merly  complained  loudly — that  the 
trust  discriminated  against  them  by 
giving  more  favorable  prices  else¬ 
where,  thus  trying  to  divert  busi¬ 
ness  that  naturally  belonged  to  the 
jobbers  of  this  city.  It  is  said  that 
the  prices  now  are  all  on  the  same 
basis  at  the  works,  the  only  differ¬ 
ences  being  such  as  are  made  by  the 
differences  in  freight  rates.  So 
Western  jobbers  may  buy  Ohio  salt 
more  cheaply  because  the  freight  is 
lower. 

All  the  jobbers  are  not  satisfied 
on  this  score,  and  some  say  that 
there  is  still  discrimination  because 
some  of  their  old  customers,  in 
places  where  the  freight  rates  are 
the  same  as  to  New  York,  may  buy 
iff  comparatively  small  quantities  at 
the  same  prices  quoted  to  jobbers 
here  on  large  lots.  In  other  words, 
the  trust  is  suspected  of  having  de¬ 
signs  to  squeeze  out  the  old  middle¬ 
men,  substituting  its  own  various 
agencies. 

Talk  is  heard  in  the  trade  of  a 


movement  to  present  the  facts  to 
.State  or  Federal  officials,  but  there 
does  not  appear  at  present  to  be  any 
substantial  basis  for  such  talk. 

The  New  York  directory  gives 
the  names  of  about  40  salt  compan¬ 
ies  having  offices  in  this  city.  The 
International  has  its  principal  offices 
in  the  new  building  of  the  United 
States  Express  Co.  in  the  Wall 
street  district.  The  names  of  E.  L. 
and  Mortimer  B.  Fuller  appear  on 
the  door.  The  Avery  Rock  Salt 
Mining  Co.  occupies  the  same 
offices.  The  Independent  Salt  Co. 
has  separate  offices  in  other  parts  of 
the  city. 

*  *  * 

Grocers  are  watching  the  pro¬ 
gress  of  the  Federal  suits  against 
the  Standard  Oil  Co.  and  the 
American  Tobacco  Co.  with  as 
much  or  more  interest  than  other 
people,  and  many  old-fashioned 
dealers  are  beginning  to  dream  of 
a  degree  of  competition  in  that  used 
to  prevail,  in  contrast  with  the  sys¬ 
tem  with  which  the  “large  inter¬ 
ests”  have  been  doing  things  in  .late 
years.  The  legal  developments  and 
the  evidence  as  to  the  smothering 
of  small  companies  and  other  de¬ 
tails  of  high  finance  have  surprised 


even  those  who  expected  the  worst, 
while  conservative  old  merchants 
arc  dumfounded. 

*  *  * 

The  advertisements  of  some  de¬ 
partment  stores  in  the  Sunday 
papers,  whose  misleading  character 
has  been  exposed  from  time  to  time 
in  your  columns,  have  recently 
awakened  new  indignation  because 
of  the  tricks  that  are  being  prac¬ 
ticed,  and  this  was  voiced  to-day  by 
L.  J.  Callanan,  who  said  that  when 
the  pure  food  law  was  passed  it 
should  have  carried  a  companion 
measure  providing  for  the  stamping 
of  the  true  weight  on  all  packages. 

A  recent  advertisement,  lie 
pointed  out,  announced  packages  of 
California  seedless  raisins  at  11 
cents.  Now,  in  view  of  the  fact 
that  peopleware  in  the  habit  of  buy¬ 
ing  raisins  by  the  pound  and  that 
other  articles  mentioned  in  the  same 
advertisement  were  pound  packages, 
he  said,  the  unwary  customer  sup¬ 
poses  \\*hen  he  buys  such  a  package 
of  raisins  that  it  weighs  a  pound. 
The  text  and  the  circumstances 
naturally  would  lead  a  person  not 
used  to  scanning  advertisements 
closely  to  suppose  that  a  pound  of 
raisins  was  offered,  and  without  a 


question  the  purpose  of  the  wording 
was  to  giv*e  this  impression.  Yet 
the  package  contained  only  three- 
quarters  of  a  pound. 

The  other  tricks  the  regular  gro¬ 
cers  already  know,  as  Mr.  Callanan 
suggested.  There  is  the  sale  of  an 
article  at  a  low  price  for  an  hour 
and  only  a  small  percentage  of  those 
who  chase  after  the  bargain  are 
able  to  get  it  in  that  hour.  Or  the 
big  store  sells  something  really 
cheap,  hut  stipulates  that  it  can  only 
be  bought  with  an  order  for  other 
groceries,  so  that  by  the  time  the 
customer  pays  for  all,  including  the 
high  prices  of  some  other  articles  on 
the  list,  he  will  pay  more  than  he 
would  for  the  same  articles  at  any 
regular  grocery  store. 

Jt  is  Mr.  Callanan’s  opinion  that 
the  authorities  made  a  grave  mis¬ 
take  in  dropping  the  plan  for  re¬ 
quiring  the  weight  to  be  stamped  on 
packages,  at  the  same  time  that  they 
put  through  the  food  law,  and  he 
hopes  tljat  a  lively  movement  will 
be  started  by  retailers  to  get  such 
a  law  as  soon  as  possible. 

*  *  * 

Letters  have  been  sent  out  this 
week  by  the  National  Wholesale 
Grocers’  Association  advising  mem- 


What  will  you  lose 
if  you  let  us  collect 
your  bad  accounts  ? 
You  can’t  collect  them 
— you’ve  tried  every¬ 
thing  you  know.  Sup¬ 
pose  we  fail  too — how 
have  you  lost  any¬ 
thing  ? 

But  in  a  great  many  cases  we  won’t 
fail.  We  have  cracked  the  elephantine 
hide  of  many  a  seasoned  dead  beat,  and 
have  gotten  thousands  of  dollars  that  the 
creditors  had  wholly  given  up  as  lost. 

We  can  do  the  same  for  you.  Write  us. 

- - 

Union  Mercantile  Agency 

314  Court  Exchange  Building  BRIDGEPORT,  CONN. 


Everything 
to  Gain 
Nothing 
to  Lose 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 
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Ibers  to  have  all  labels  comply  in  ^ 
every  particular  with  the  require- 
nents  of  the  food  law  and  the  regu¬ 
lations  made  by  the  Federal  authori- 
!'  ...  . 

>  ties.  The  association  in  this  way 

2pves  up  its  effort  to  get  an  exten¬ 
don  of  the  time  for  using  labels  that 
n  a  technical  way  do  not  comply 
vvith  the  regulations. 

An  officer  of  the  association  said 
hat  after  this  the  efforts  of  the  or¬ 
ganization  will  be  centered,  as  far  as 
he  food  law  is  concerned,  in  trying 
:o  obtain  its  complete  and  general 
enforcement.  The  officers  realize 
[hat  as  the  right  thinking  jobbers 
will  do  exactly  as  the  law  directs, 
[hey  must,  for  their  own  protection 
in  trade,  see  that,  as  far  as  it  can  be 
brought  about,  everybody  does  the 
-ame.  So  the  jobbers  are  to  assist 
wherever  they  can  in  the  enforce- 
nent  of  the  law. 

It  is  said  that  the  Department  of 
justice  is  about  ready  to  begin  some 
suits  at  the  request  of  the  Depart- 
nent  of  Agriculture  against  con- 
:erns  that  are  said  to  be  flagrant 
violators  of  the  new  law. 

*  *  * 

W.  FI.  Montayne  &  Co.,  coffee 
ind  spice  dealers  at  68  Barclay 
street,  filed  Tuesday  schedules  in  as¬ 
signment,  showing  liabilities  of 
$64,437  an(J  actual  assets  of  $11,- 
■572,  of  which  $5,900  is  in  accounts, 
$2,000  in  stock  and  $3,000  is  invest¬ 
ment  in  branches.  The  largest 
:reditors  are  Eppens,  Smith  &  Co., 
:o  whom  $26,650  is  due  for  coffees 
sold. 

*1*  ^  ^ 


FI.  O.  Havemeyer,  the  president 
)f  the  American  Sugar  Refining 
0.,  is  on  a  Western  trip  inspecting 
he  company’s  beet  sugar  plants. 

Fred  A.  McGill. 


Business  Failures  Vary  Only 
200  From  Last  Year. 

Official  Figures  Show  Difference  of 
Only  178.  New  England,  Southwest, 
Central  States  and  Western  States 
Had  Fewer  Failures  in  1907,  Other 
Sections  Had  More. 


According  to  the  official  figures 
just  received  from  the  Dun  Mer¬ 
cantile  Agency,  there  were  slightly 
ess  than  200  more  business  failures 
n  1907  than  in  1906.  The  actual 
lifference  was  178.  The  aggregate 
labilities  were  $84,660,237  in  1906, 
is  against  $116,036,348  in  1907. 

It  is  interesting  to  note  how  the 
failures  varied  in  number  in  differ¬ 
ent  sections  of  the  country.  In  New 
England  1907  brought  885  failures 


and  1906  993.  The  Middle  Atlantic 
States  (North)  experienced  1,937 
failures  in  1907  and  1,612  in  1906. 
Middle  Atlantic  States  (South)  re¬ 
port  1,526  in  1907  and  1,389  in  1906. 
The  Southwest  States  had  705  in 
1907  and  823  in  1906.  The  Central 
States  had  1,419  in  1907  and  1,475 
in  1906.  The  Western  States  had 
842  in  1907  and  962  in  1906.  The 
Pacific  States  had  776  in  1907  and 
658  in  1906. 

The  records  of  the  different 
States  with  the  liabilities  in  each, 
are  as  follows : 


stntpc  ' — Total  1907. — , , — Total  1906. — . 

Biaits.  Nq  Liabilities  No  Liabilities. 
New  England. 


Maine .  130  8743,007  103  81,040,782 

New  Hampshire  43  172,170  35  232,527 

Vermont .  30  314,785  33  158,765 

Massachusetts...  468  5,446,910  574  4,9:13,780 

Connecticut .  135  3,880,042  176  1,348,616 

Rhode  Island....  79  814,212  72  949,902 

Middle. 

New  York .  992  847,855,328  779  813,511,611 

New  Jersey .  84  1,693,9', 4  108  2.241,603 

Pennsylvania...  861  9,142,870  725  7,745,008 

South. 

Maryland .  140  81,247,356  142  84,280,224 

Delaware .  35  225,539  29  677,956 

Dist.  Columbia ..  35  1,223,932  20  453,223 

Virginia .  113  761,695  149  731,383 

West  Virginia...  69  588,746  73  625,675 

North  Carolina..  101  1,709,620  70  531,759 

South  Carolina..  65  494,778  83  305,668 

Florida .  100  684,105  101  505,247 

Georgia  .  185  1,890,396  186  1,177,790 

Alabama .  169  1,254,899  106  1,445,777 

Mississippi .  70  577,457  53  430.723 

Louisiana .  101  1,063,637  103  786,753 

Tennessee .  202  1,115,500  155  1,141,167 

Kentucky .  141  1,324,378  119  948,956 

Southwest. 

Arkansas .  202  8906,872  229  81,210,458 

Texas .  187  1,404,952  279  1,786,022 

Missouri .  316  2,064,759  315  2,468,333 

Central. 

Ohio .  876  84,628,785  363  86,159,631 

Indiana .  200  2,029,012  224  2,494,399 

Michigan .  151  1,991,165  98  775,416 

Illinois .  605  5,728,084  682  12,866,018 

Wisconsin .  87  1,352,805  108  1,053,239 

West. 

Minnesota .  174  81,011,172  173  81,602,224 

Iowa .  162  752,500  174  905,400 

Nebraska .  48  448,174  55  296,106 

Kansas .  157  686,649  183  889,522 

Oklahoma .  46  417,882  81  289,376 

Indian  Terrify..  51  136  505  48  335,683 

Montana .  78  269,553  59  255,063 

North  Dakota ...  22  230,970  27  257,540 

South  Dakota ...  33  181,444  45  241,213 

Colorado . .  63  300,691  111  651,242 

Wyoming .  2  20,500  3  13,000 

New  Mexico .  6  36,400  3  7,252 

Pacific. 

Nevada .  12  8118,500  5  850,000 

Utah .  36  309,323  44  95,082 

Idaho .  47  208,295  40  268,800 

Arizona .  11  120,700  11  £2,000 

Washington .  208  1,539,426  164  1,195,241 

Oregon . .• .  96  955,006  104  578,523 

California .  362  3,725,408  287  1,617,259 

Alaska . .  4  235,500  3  8,300 


Aggregate .  8,090  8116,036,348  7,912  884,660,237 

Half  Year .  5,607  69,568,662  5,612  62,664,074 


Third  Quarter  2,483  46,467,686  2,300  21,996,163 


The  cold  weather  has  curtailed 
the  receipts  of  tomatoes,  though 
plenty  are  still  coming  forward. 
The  quality,  however,  is  poor.  The 
market  ranges  from  35  cents  per 
basket  dowfi,  and  the  demand  is 
only  fair. 


Now  Is  the  Time  to  Buy  Fish. 

The  season  is  here  when  Holland  and 
Scotch  herring,  Norway  mackerel,  Nor¬ 
wegian  anchovies,  sprats  and  fish  of 
similar  character,  are  in  demand.  Il 
will  pay  you  to  buy  these  goods  from 
Carl  Wilde,  357  N.  Second  street,  Phila¬ 
delphia,  who  is  one  of  the  largest  im¬ 
porters,  and  who  will  give  you  the  best 
goods  for  the  least  money.  He  has  new 
summer  Ementhaler  Swiss  Cheese,  the 
finest  cheese  that  comes  to  America 
ready  for  you. 


We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  tlia^ 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 

 J 


IN  WRITINC  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 


GROCERY  WORLD 


Pennsylvania  Food  Commissioner  on  the 
Dried  Fruit  Situation 


Pennsylvania  Department  of  Agriculture 
Dairy  and  Food  Division 

Harrisburg,  October  8,  1907. 

E.  J.  Buckley,  Esq., 

730  Drexel  Building,  Philadelphia,  Pa. 

My  Dear  Mr.  Buckley: — The  “Grocery  World”  of  October 
7th,  has  misquoted  me  regarding  my  attitude  in  the  enforcement  of  the 
new  Pennsylvania  Pure  Food  Law.  , 

I  am  quoted  as  saying,  “important  protective  part  of  law  is  un¬ 
constitutional.”  In  this  I  am  misquoted.  I  must  accept  the  law  as 
constitutional  and  uphold  it  as  such  in  every  particular  until  the  Courts 
decide  otherwise.  In  your  editorial  of  same  date  you  quote  me  as 
saying,  “that  I  would  much  prefer  not  to  bring  a  single  case  during  my 
official  term.”  This  is  correct,  provided  the  law  is  not  violated. 

As  Dairy  and  Food  Commissioner  it  is  my  duty  to  enforce  th< 
laws  as  I  find  them.  The  Legislature  made  the  law,  it  is  my  duty  tc 
enforce  it  and  the  Courts  to  interpret  jt.  I  assure  you  this  is  m3 
position. 

A  number  of  propositions  were  made  to  me  by  the  trade,  setting 
forth  numerous  reasons  why  I  should  do  certain  things,  and  I  stated 
that  the  questions  were  questions  for  the  Courts  and  not  for  the  Com¬ 
missioner.  I  made  the  proposition  myself  to  go  to  see  the  Deputy 
Attorney-General,  and  stated  that  I  would  most  certainly  carry  out  hh 
instructions  regarding  the  matter. 

There  were  several  questions  raised  as  to  the  attitude  of  the 
Federal  authorities.  I  suggested  that  all  these  matters  be  placed  before 
the  Court,  inasmuch  as  the  sulphurous  acid  was  found  in  excess  of  the 
amount  allowed  by  the  Federal  rules.  Had  the  amount  been  350  milli 
grammes  or  less,  as  allowed  by  the  Federal  rule,  then,  under  the  Penn 
sylvania  Food  Law,  there  would  have  been  no  case.  The  trade 
contended  that  a  written  statement  or  agreement  was  furnished  by  the 
Federal  authorities  that  no  action  would  be  taken  notwithstanding  the 
sulphurous  acid  was  found  in  excess  of  350  milligrammes  in  this  year': 
crop.  I  stated  that  this  was  undoubtedly  a  matter  entirely  for  the 
Courts  and  not  for  me,  unless  an  official  ruling  was  issued  by  the 
authorities  at  Washington. 

I  think  that  you  will  agree  with  me  that  my  position,  as  statec 
above,  is  no  unreasonable  one ;  on  the  other  hand,  is  perfectly  fair. 

I  feel  that  this  statement  is  necessary  at  this  time  in  order  tha 
my  position  may  be  properly  understood. 

With  kind  regards,  am 

Sincerely  yours, 

JAMES  FOUST. 
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The  Pennsylvania  action  against 
dried  fruits,  from  a  legal  stand¬ 
point,  analyzes  it- 

Tbe  Pennsylvania  Self  tllUS  : - 

Dried  Fruit  Case.  If  the  sample  of 

fruit  on  which 
prosecution  is  brought  contains  a 
percentage  of  sulphur  which  is  per¬ 
mitted  by  the  Federal  rules  and 
regulations,  no  case  can  lie  against 
it  in  Pennsylvania,  provided  that 
part  of  the  State  law  which  protects 
it  is  constitutional.  If  the  sample 
contains  a  percentage  of  sulphur  in 
excess  of  the  35-1000  of  1  per 
cent,  permitted  in  Federal  Decision 
No.  76,  it  will  be  necessary  for  the 
defence  to  prove  that  the  Federal 
authorities  have  issued  a  further 
regulation  permitting  the  percent¬ 
age  shown  to  be  present  in  the 
sample.  To  prove  this  may  or  may 
not  be  easy.  Certainly  the  Fed¬ 
eral  authorities  have  issued  no 
written  regulation  permitting  more 
than  35-1000  of  1  per  cent.,  and 
when  forced  into  a  corner  they  are 
therefore  in  a  position  to  deny 
having  officially  issued  such  a  regu¬ 
lation  at  all.  It  is  well  to  remember 
that  a  Federal  regulation  permitting 
more  than  35-1000  of  1  per  cent. 
must  be  prov.en  in  order  to  protect — 


in  Pennsylvania — dried  fruits  con¬ 
taining  more,  and  that  in  the  ab¬ 
sence  of  anything  in  writing  it  may 
be  difficult  to  prove  that  such  a 
regulation  exists.  But  if  the  exis¬ 
tence  of  such  a  ruling  can  be 
oroven,  the  case  falls. 

If  the  protective  provision  of  the 
State  act  is  unconstitutional,  or  if 
the  percentage  of  sulphur  in  the 
sample  is  in  excess  of  the  Federal 
regulation,  and,  therefore,  unpro¬ 
tected  by  it,  the  defendant  still  can¬ 
not  be  convicted  unless  the  depart¬ 
ment  can  prove  that  the  percentage 
present  is  in  itself  injurious  to 
health.  At  the  test  case  hearing  in 
Altoona  the  State  chemist  testified 
that  two  pounds  of  dried  peaches 
examined  contained  five  grains  of 
sulphurous  acid.  The  chance  is 
that  a  consumer  at  a  sitting  would 
not  consume  more  than  two  ounces 
of  dried  fruit,  which  would  mean 
a  consumption  of  5-16  of  one  grain 
of  sulphurous  acid.  Some  chemists 
will  doubtless  swear  that  this  atom 
will  harm  the  eater,  but  by  no 
means  all  will.  Further  than  that, 
it  is  a  matter  of  evidence  that  dried 
fruit  when  ready  for  the'  table  con¬ 
tains  much  less  acid  than  when  sold 

#  . 

over  the  counter,  because  it  is 
soaked  and  cooked,  both  of  which 
processes  eliminate  a  large  portion 
of  it.  There  is  no  specific  provision 
in  the  State  act  authorizing  the  ex¬ 
amination  of  dried  fruits  when 
ready  to  be  eaten  instead  of  when 
sold,  but  that  that  is  the  spirit  of 
the  act  is  shown  by  that  section 
which  says  that  where  preservatives 
are  externally  applied  to  food,  to  be 
partly  or  wholly  removed  before 
eating,  their  legality  shall  be  esti¬ 
mated  by  their  condition  when 
ready  for  the  table  and  not  when 
sold. 

It  will  be  an  exceedingly  inter¬ 
esting  case. 

Under  ordinary  circumstances 
the  identity  of  the  attorney  engaged 
by  the  Wholesale 

The  WhoiesAiefB’  Grocers’  Associa- 
Attomey.  tion  of  Pennsyl¬ 
vania,  New  Jersey 
and  Delaware  to  represent  it  in  the 
dried  fruit  conflict  would  be  ex¬ 
clusively  its  own  business,  and  any 


criticism  of  its  choice  would  be  gra¬ 
tuitously  impertinent.  The  dried 
fruit  case,  however,  is  not  an  ordi¬ 
nary  case.  Interests  representing 
millions  of  dollars  center  in  it,  and 
the  business  of  every  grocer  in 
Pennsylvania  will  be  directly 
affected  by  the  result.  The  Whole¬ 
sale  Grocers’  Association  has  as¬ 
sumed  the  burden  of  showing  dried 
fruits  as  now  sold  to  be  wholesome 
and  legal,  and  its  plans  in  that  di¬ 
rection  are  therefore  of  consuming 
public  interest  and  a  legitimate  sub¬ 
ject  for  discussion  and  criticism 
if  criticism  reasonably  lies. 


In  the  “Grocery  World’s”  judg 
ment  criticism  does  lie  against  tliei 
selection  of  an  attorney,  and  this  i 
said  without  the  slightest  flavor  o 
disparagement  for  Samuel  L.  Clem 
ents,  Jr.,  the  man  selected.  Mr 
Clements  is  a  fair  all  aroum 
lawyer,  a  man  of  good  character 
and  is  credited  with  much  politic.! 
influence  with  the  ruling  Republics! 
dynasty.  But  he  is  decidedly  no 
the  man  to  handle  a  case  which  mtis 
be  fought  out  in  the  highest  court 
of  the  State  and  which  involves  tin 

J 

welfare  of  the  entire  grocery  trad' 
of  Pennsylvania. 
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dried  fruit  controversy  is  the 
lost  important  food  case  which  has 
ver  transpired  in  Pennsylvania  or 
ny  other  State.  That  being  true, 
ow  utterly  silly  to  go  into  the  fight 
j  ith  any  less  than  the  very  best 
i  iwyers  obtainable — men  like  John 
'  I  Johnson,  of  Philadelphia,  or  D. 
Watson,  of  Pittsburg.  This  isn’t 
time  for  political  lawyers,  for 
olitics  will  have  absolutely  nothing 
)  do  with  this  case. 

What  is  said  here  will  of  course 
ot  change  the  ideas  of  the  Whole- 
ile  Grocers’  Association  in  the 
■ast.  It  will  go  right  ahead,  fol- 
iwing  its  motive  of  saving  money, 
r  of  winning  the  case  through  po- 
tical  pull,  whatever  the  motive  is. 
'he  unfortunate  feature  of  it  is  that 
nee  it  has  assumed  the  initiative 
ie  entire  trade  must  stand  or  fall 
n  what  the  association  does. 


The  automobile  is  beginning  to 
e  held  up  by  the  pulpit  as  an  enemy 

to  the  merchants 

lutomobiles  and  the  wllO  handle  the 
Grocery  Business,  necessaries  of  life. 

Rev.  Frederick  A. 
iould,  of  Grace  Methodist  Church, 
Worcester,  Mass.,  recently  preached 
most  bitter  sermon  against  the 
utomobile,  in  the  course  of  which 
e  made  these  remarks 

Another 'moral  phase  of  it  is  that 
multitudes  are  purchasing  automo¬ 
biles  who  cannot  afford  to  do  it.  It 
is  one  of  the  most  expensive  luxu¬ 
ries  of  our  day,  and  many  spend 
money  for  high-priced  machines  at 
the  expense  of  their  grocer  and  dry 
goods  merchant,  and  at  the  sacrifice 
of  benevolences  and  the  church.  Dr. 
Buckley  says  in  one  city  of  moderate 
size  in  two  months  fifty  men  mort¬ 
gaged  theit  homes  to  get  money  to 
buy  antomobiles,  and  in  a  smaller 
place  twenty-nine  did  the  same  thing. 

There  is  much  solid  truth  in  this, 
ip  to  date  the  automobile  has 
rought  good  only  to  the  manufac- 
trer  of  the  vehicles  and  its  sup- 
lies,  the  physician  and  the  under- 
iker  who  have  fattened  off  the  in- 
umberable  accidents,  and  the 
tandard  Oil  Co.,  which  sells  the 
tost  of  the  gasoline.  The  automo- 
ile  is  a  luxury  pure  and  simple, 
nd,  like  other  luxuries  its  excqss- 
't  use  robs  all  businesses  that  deal 
i  necessities.  Probably  ten  thou- 
ind  automobile  owners  have  held 
ff  their  grocers  in  the  last  five 
ears  because  they  had  automobile 
:  xpenses  to  pay  and  couldn’t  pay 
:  oth.  In  such  a  case  it  is  always  the 
I  >xury  that  gets  the  preference. 


j  The  virtue  of  a  catsup  depends  on  i 
[  avor.  Snider’s  Catsup  is  not  too  swe< 
ot  too  sour.  It’s  just  right,  it  suits  pa 

1  cular  people. 


The  Pittsburg  Produce  Wrangle 
Again. 


Pittsburg  Paper  Lays  Blame  for  the 
Situation  Upon  Retail  Grocers.  Say 
They  Maintained  Famine  Prices  for 
Their  Products. 


Special  correspondence  of  "Grocery  World.” 

Allegheny,  Pa.,  October  n,  1907. 
Here  is  a  clipping  from  one  of  the 
Pittsburg  papers : — 

A  significant  fact  in  connection 
with  the  failure  of  a  produce  com¬ 
mission  house  yesterday  is  that  while 
a  Scottdale  retail  grocer  also  filed 
a  petition  in  bankruptcy,  one  seldom 
hears  of  the  failure  of  a  Pittsburg 
retail  grocer  or  of  one  of  the  huck¬ 
sters  who  have  amassed  fortunes  in 
the  diamond  market. 

H.  G.  and  W.  G.  McCracken, 
doing  business  as  H.  G.  McCracken 
&  Co.,  yesterday  filed  a  petition  in 
bankruptcy,  the  liabilities  being 
$245,387,47  and  assests  $166,200.  Re¬ 
cent  events  in  the  produce  yards 
and  the  absence  of  business  at  the 
retail  groceries  and  in  the  market 
foreshadowed  the  failure.  In  the 
produce  yards  the  wholesalers  were 
selling  potatoes  for  13  cents  a  bushel 
less  than  the  tubers  cost  them  at  the 
farms  500  miles  away.  Peaches, 
offered  away  down,  were  such  a  drug 
on  the  market  that  they  were  al¬ 
lowed  to  rot.  Hundreds  of  boxes  of 
cantaloupes  decayed  because  the 
market  house  stall  holders  and  the 
retail  grocers  would  not  buy  them. 

Directly  on  the  shoulders  of  the 
grocers  and  market  house  sellers 
the  blame  for  the  condition  of  the 
wholesale  business  is  laid,  for  while 
produce  and  fruit  were  rotting  in  the 
yards,  the  retailers  were  asking  fam¬ 
ine  prices  from  the  private  consuip- 
ers. 

This  is  the  canning  season,  when 
housekeepers  ordinarily  buy  great 
supplies  of  fruits  and  vegetables,  but 
because  of  the  high  prices  asked  by 
the  market  men  and  the  grocers 
housewives  are  not  buying. 

William  M.  Kennell,  a  Scottdale 
grocer,  also  filed  a  petition  in  bank¬ 
ruptcy,  placing  his  liabiliities  at 
$2,841.08  and  his  assets  at  $2,055.  No 
reason  for  the  failure  is  stated,  but 
recently  retail  grocers  in  Scottdale 
were  complaining  that  some  fellow 
went  there  every  week  from  Pitts¬ 
burg  with  a  carload  of  fruits  and 
vegetables  and  undersold  the  local 
grocers. 

It  seems  to  me  strange  that  the 
poor  commission  merchants  of 
Pittsburg,  who  have  continually 
controlled  the  fruit  and  vegetable 
business  over  the  retailers  for  so 
many  years,  having  their  own  way 
absolutely,  could  not  operate  their 
business  so  as  to  come  out  on  the 
right  side  of  the  ledger. 

I  suppose  by  the  first  of  January 
there  will  be  many  more  in  the  same 
boat.  Joseph  C.  Kane, 

Sec’y  Retail  Merchants’  Assn. 


Soap  and  Soap  Powder. 

It  stands  to  reason  that  when  a  firm 
gives  the  market  the  best  soap  of  its 
kind,  that  it  can  and  will  give  the  best 
soap  powder.  It  is  an  absolute  fact  that 
Pearl  Borax  .Soap  and  Pearl  Borax 
Soap  Powder  stand  at  the  top.  both  are 
pure  and  both  contain  full  pounds.  The 
wrappers  and  cartons  are  redeemed  for 
gifts.  They  are  made  by  Chas.  W. 
Young  &  Cot,  makers  of  soaps  of 
merit,  Philadelphia. 


A 

Good 

Old 

Recipe 


Our  Spiced  Poultry  Sea¬ 
soning  is  made  from  an  old 
recipe  which  we  have  never 
been  able  to  improve  on  and 
which  certainly  nobody  else 
has. 

It  is  a  blend  of  all  those 
spicy  and  savory  garden 
herbs  that,  used  with  poultry, 
so  delights  the  palate. 

There  is  a  quality  about 
Stickney  &  Poor’s  Spiced 
Seasoning  which  other  pre¬ 
pared  seasonings,  good  as 
some  of  them  are,  entirely 
lack. 

Isn’t  there  a  safe  feeling  in 
dealing  with  a  house  92  years 
old?  _ 

Stickney  &  Poor 
Spice  Co. 

BOSTON,  MASS. 


FOUNDED  1815 


There 

Is 


“Exton” 


The  '•  Exton  ’’  Oyster 
Cracker  has  been  the 
Oyster  Cracker  for  60 
years  !  Think  of  it !  For 
60  years  no  other  cracker 
manufacturer  has  been 
able  to  equal  the r* Exton’’ 
in  quality  or  in  popu¬ 
larity. 

To-day  it  is  f,The  best 
known  and  known  as 
the  best  ’’  throughout 
this  broad  land  wherever 
oysters  are  used. 

Is  not  that  a  good  rea¬ 
son  why  you  should  be 
prepared  for  this  season’s 
business  by  ordering  your 
stock  now  ? 

•  No  better  value  has 
been  offered  you.  No 
better  value  CAN  be  of¬ 
fered  you,  and  no  better 
value  WILL  be  offered 
you. 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers 
Stamped  “Exton” 

L-V. LlL— 
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Collier’s  and  Post  Still  At  It 


“Collier’s  Weekly”  Replies  to  Mr.  Post’s  Charge  That  They 
Attacked  Him  Because  He  Refused  to  Advertise.  Say  They 
Refused  His  Advertising  As  It  Was  Written.  Mr.  Post’s 
Tart  Reply. 


The  conflict  between  “Collier  s 
weekly  and  C.  \\  .  Post,  of  Postum  | 
Cereal  fame,  waxes  warm,  and 
promises  to  he  both  amusing  and  j 
entertaining  before  it  is  concluded.  | 
In  answer  to  Mr.  Post’s  charge  that  j 
the  ‘•Collier’s"  attacked  him  because  j 


the  publishing  company  has  issued 
a  statement,  which  in  part  runs  as 
follows : — 

If  this  were  the  mere  rhetoric  of 
ignorance  we  should  pass  it  by ;  but 
Mr.  Post  knew  all,  and  confesses 
that  he  wrote  the  charge  himself. 
This  being  so,  is  not  the  correspond¬ 
ence  almost  beyond  belief?  On 
November  7,  1905,  the  Grandin  Ad¬ 
vertising  Agency  said,  in  the  course 
of  a  letter  to  us:  “Enclosed  you 
will  find  Postum  advertisement  No. 
1236,  ‘The  Coffee  Heart,’  and  Grape- 
Nuts,  No.  1203,  ‘A  Brain  Worker,’” 
etc.  In  his  reply  of  November  17 
our  advertising  manager  wrote  to 
M  r.  Post : 

Owing  to  the  advertising  pol¬ 
icy  recently  adopted,  copy  of 
which  1  am  enclosing  herewith, 
it  will  be  impossible  for  me  to 
publish  the  style  of  copy  you 
have  been  sending  for  Postum 
and  Grape-Nuts. 

The  following,  of  November  29,  is 
from  Mr.  Post’s  reply: 

I  observe  from  yours  of  the 
22d,  that  you  cpiestion  the  ad¬ 
visability  of  publishing  our  Pos¬ 
tum  and  Grape-Nuts  advertise¬ 
ments  on  the  ground  that  they 
claim  some  medicinal  effect. 

I  have  never  written,  in  my 
recollection,  a  Postum  or  Grape- 
Nut  article  that  makes  any 
claim  in  that  direction. 

I  will  be  obliged  to  you  for 
any  announcement  of  mine  that 
makes  claim  for  medicinal  in¬ 
gredients  or  results. 

On  December  11  Mr.  Post  be¬ 
gins  a  lengthy  argument  to  induce 
11s  to  take  his  advertising  with  these 
words : 

I  have  yours  of  the  6th  for¬ 
warded  from  Battle  Creek.  I 
am  making  reply,  not  for  the 
purpose  of  asking  you  to  use  our 
advertisements,  but  to  see  if  it 
is  possible  to  make  clear  to  your 
mind  the  differences  betweeen 
food  and  the  results  of  food 
and  medicines. 

At  the  end  of  his  long  harangue 
in  celebration  of  his  foods,  Mr.  Post 
give  us  the  naive  permission  to 
print  his  letter  if  we  wish!  Mr. 
Post  was  hard  to  discourage.  On 
December  18  our  advertising  man¬ 
ager  wrote  to  him : 

It  seems  to  be  rather  difficult 
for  us  to  understand  each  other 
in  the  matter  of  inserting  this 
copy. 

Your  standpoint  is  upon  the 
ingredients  of  Postum  and 
Grape-Nuts,  and  mine  upon  the 
method  of  advertising  them.  1 
do  not,  for  one  moment,  main¬ 
tain  that  Postum  and  Grape- 
Nuts  are  medicinal  in  ingredi¬ 
ents  ;  hut  I  do  maintain  that  Pos¬ 
tum  and  Grape-Nuts  can  not  be 


advertised  in  “Collier’s”  as  a 

cure  for  certain  diseases. 

Our  business  office  wished  his  ad¬ 
vertising  only  if  it  was  honestly  ex¬ 
pressed,  and  would  take  it  on  no 
other  terms.  Mr.  Post  begged  us  to 
publish  statements  which  we  be¬ 
lieved  were  untrue  and  should  not 
be  made.  That  was  the  whole  issue. 

Mr.  Post  comes  back  in  a  lengthy 
advertisement  under  the  rude  head¬ 
ing  “  ‘  Boo  1  loo’  Shouts  a  Spanked 
Baby.”  Some  interesting  extracts 
from  this  follow: — 

Usually  a  private  controversy  is 
not  interesting  to  the  public,  but  this 
is  a  public  controversy. 

Collier’s  has  been  using  the  “yel¬ 
low”  methods  to  attract  attention  to 
itself,  but,  jumping  in  the  air,  crack¬ 
ing  heels  together  and  yelling,  “Look 
at  me”  wouldn’t  suffice,  so  it  started 
out  on  a  “Holier  Than  thou”  attack 
on  the  religious  press  and  on  medi¬ 
cines. 

We  leave  it  to  the  public  now,  as 
we  did  when  we  first  resented  Col¬ 
lier’s  attacks,  to  say  whether,  in  a 
craving  for  sensation  and  circulation, 
its  attacks  do  not  amount  to  a  syste¬ 
matic  mercenary  hounding.  We 
likewise  leave  it  to  the  public  to  say 
whether  Collier’s,  by  its  own  policy 
and  methods,  has  not  made  itself 
more  ridiculous  than  any  comment 
of  ours  could  make  it. 

Does  Collier's  expect  to  regain  any 
self-inflicted  loss  of  prestige  by  de¬ 
monstrating  through  suits  for  datna- 
gers  that  it  can  be  more  artful  in 
evading  liability  for  libel  than 
the  humble  but  resentful  victims  of 
its  defamation,  or  does  it  hope  by 
starting  a  campaign  of  libel  suits  to 
silence  the  popular  indignation,  re¬ 
proach  and  resentment  which  it  has 
aroused  ? 

Collier’s  cannot  dodge  this  public 
controversy  by  private  law  suits.  It 
cannot  postpone  the  public  judgment 
against  it.  That  great  jury,  the  Pub¬ 
lic,  will  hardly  hlame  us  for  not 
waitiiig  until  we  get  a  petit  jury  in  a 
court  room  before  denouncing  this 
prodigal  detractor  of  institutions 
founded  and  fostered  either  by  indi¬ 
viduals  or  by  the  public  itself. 

No  announcements  during  our  en¬ 
tire  business  career  were  ever  made 
claiming  "medicinal  effects”  for 
either  Postum  or  Grape-Nuts.  Me¬ 
dicinal  effects  are  results  obtained 
from  the  use  of  medicines. 

Thousands  of  visitors  go  through 
our  entire  works  each  month,  and  see 
for  themselves  that  Grape-Nuts  con¬ 
tains  absolutely  nothing  but  wheat, 
barley  and  a  little  salt;  Postum  ab¬ 
solutely  nothing  but  wheat  and 
about  ten  per  cent.  New  Orleans 
molasses.  The  art  of  preparing  these 
simple  elements  in  a  scientific  man¬ 
ner  to  obtain  the  best  food  value  and 
flavor  required  some  work  and  ex¬ 
perience  to  acquire. 

Now,  when  any  publication  goes 
far  enough  out  of  its  way  to  attack 
us  because  our  advertising  is  “medi¬ 
cal,’’  it  simply  offers  a  remarkable 
exhibition  of  ignorance  or  worse. 

We  do  claim  physiological  or 
bodily  results  of  favorable  character 
following  the  adoption  of  our  sug¬ 
gestions  regarding  the  discontinu¬ 
ance  of  coffee  and  foods  which  may 


not  be  keeping  the  individual  in  good 
health.  We  have  no  advice  to  offer 
the  perfectly  healthful  person.  His 
or  her  health  is  evidence  in  itself  that 
the  beverages  and  foods  used  exactly 
fit  that  person.  Therefore,  why 
change  ? 

The  lawsuit  which  “Collier’s” 
weekly  has  brought  against  Mr. 
Post  will  doubtless  be  an  extremely 
interesting  event. 


Retailers  Liable  for  Adulterated 
Butter  Tax  Only  When  They 
Know  of  Adulteration. 


So  Says  Internal  Revenue  Commissioner 
in  a  Letter  of  Instructions  to  Agents. 
Manufacturers  Primarily  Responsible 
and  They  Must  Bear  the  Blame  Where 
They  Sell  Butter  Through  Commission 
Men. 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

Oct.  11,  1907. 

Apropos  of  the  protest  by  butter 
dealers  all  over  the  country  against 
being  taxed  10  cents  per  pound  for 
selling  butter  adulterated  with  more 
than  16  per  cent,  of  water,  where 
they  bought  the  goods  from  the 
manufacturer  believing  it  to  be 
pure,  the  Internal  Revenue  Depart¬ 
ment  has  issued  a  statement  to  reve¬ 
nue  agents  and  collectors.  The 
statement  clearly  defines  the  status 
under  the  adulterated  butter  law  of 
the  retail  and  wholesale  dealer 
caught  selling  watered  butter  inno¬ 
cently.  The  order  in  part  is  as  fol¬ 
lows  : — 

It  has  been  developed  by  investiga¬ 
tions  made  by  the  officers  of  the 
bureau  that  the  adulterated  butter 
act  is  and  has  been  disregarded  or 
ignored  by  many  manufacturers  of 
creamery,  ladle  and  process  butter, 
the  result  of  which  has  been  the 
cause  of  assessment  and  collection  of 
the  internal  revenue  taxes  imposed 
by  the  act  of  Congress  known  as  the 
adulterated  butter  law  above  referred 
to.  Of  course  these  taxes  would  not 
have  become  due  had  the  persons  in¬ 
terested  kept  their  product  within 
the  limit  fixed  by  the  law  and  regu¬ 
lations. 

Practically  all  the  trouble  has 
arisen  from  failure  on  the  part  of 
butter  makers  or  manipulators  to  see 
to  it  that  the  moisture  content  of 
their  product  is  kept  below  the  16 
per  cent,  limit,  thus  placing  on  the 
market  a  class  of  butter  designated 
by  the  law  as  adulterated  butter,  tax¬ 
able  at  ioc.  per  pound,  and  fixing  the 
liability  of  the  producer  as  a  manu¬ 
facturer,  requiring  the  payment  of  a 
heavy  special  tax  as  well  as  the  tax 
on  the  product.  When  these  taxes 
have  accrued  no  authority  exists  for 
omitting  their  collection. 

In  addition  to  the  taxes  imposed 
on  the  manufacturer  who  produces 
and  markets  the  taxable  product, 
are  the  special  taxes  accruing  against 
persons  or  firms  who  sell  the  same 
as  wholesale  dealers  or  retail  deal¬ 
ers  according  to  the  quantity  sold  at 
one  time.  These  latter  taxes  have 
necessarily  been  collected  from  deal¬ 
ers  who  have  handled  adulterated 
butter  furnished  them  by  the  manu¬ 
facturers,  and  their  liability  has  been 


incurred  without  knowledge  of  the 
character  of  the  butter  handled  and 
without  intent  to  violate  the  law  or 
carry  on  a  business  subject  to  tax. 

In  this  class  of  cases  in  almost 
every  instance  no  liability  would 
have  been  incurred  had  the  proprie¬ 
tor  of  the  creamery  or  other  factory 
where  the  butter  was  produced,  fur¬ 
nished  an  article  that  did  not  contain 
an  abnormal  quantity  of  water. 
Thus  have  innocent  persons  been 
caused  expense,  loss  of  time  and  in¬ 
jury  to  business  through  no  fault  of 
their  own,  but  by  the  handling  of 
an  illicit  product  which  they  had  a 
right  to  suppose  was  free  from  lia¬ 
bility  to  internal  revenue  tax. 

From  interviews  with  a  number  of 
prominent  butter  merchants  and 
commission  men,  it  is  found  that 
much  of  the  butter  handled  by  them 
is  dealt  in  on  commisssion  and  sold 
for  account  of  the  creameries,  ladlers 
or  renovated  buttter  manufacturers, 
who  retain  the  ownership  of  the 
goods  until  sold.  In  such  cases  it  is 
held  by  this  office  that  if  the  butter 
so  consigned  for  sale  is  adulterated 
butter,  the  liability  to  special  tax  as 
dealer  is  on  the  creamery  and  not 
the  commission  merchant,  who  acts 
simply  as  an  agent  of  the  manufac¬ 
turer. 

Hereafter,  in  reporting  persons  or 
firms  as  dealers  in  adulterated  but¬ 
ter,  it  must  be  ascertained  whether 
the  sales  were  made  by  the  manufac¬ 
turer  through  an  agent,  broker  or 
commission  merchant  for  account  of 
the  manufacturer,  in  which  case  the 
tax  as  dealer  will  be  reported  against 
such  manufacturer  and  not  against 
the  agent  so  selling. 

When  it  is  found  that  the  mer¬ 
chant  broker,  etc.,  lias  become  the 
actual  owner  of  the  adulterated  but¬ 
ter  by  purchase  or  otherwise  and  has 
sold  the  same  for  his  own  account 
the  liability  to  special  tax  as  dealer 
is  his  and  should  be  so  reported  for 
assessment.  I11  such  cases  the  name 
of  the  manufacturer  or  producer 
must  if  possible  be  ascertained  and 
reported  so  that  the  business  of  such 
producer  may  be  investigated  with 
the  view  of  requiring  the  payment  of 
the  special  tax  as  manufacturer  as 
well  as  the  tax  on  the  product  re¬ 
moved  and  sold  illegally. 

As  T  view  the  matter  the  entire  re¬ 
sponsibility  for  the  exaction  of  any 
tax  on  the  product  of  creameries  and 
other  manipulators  of  butter  rests 
with  the  manufacturers.  If  the  but¬ 
ter  is  so  mpde  as  to  avoid  its  being 
classed  as  adulterated  butter  or 
process  or  renovated  butter,  no  tax 
accrues  thereon  under  the  internal 
revenue  laws.  It  is  believed  that  the 
manufacturers  can  control  the  per¬ 
cent.  of  moisture  in  their  product  so 
as  to  keep  it  within  the  lawful  limit. 

Holt. 


Co-operative  Buying  Among 
Dry  Goods  Men. 

How  It  Grows  in  Pennsylvania.  New 
Association  Life  at  Luzerne.  No  Soap 
Ordinance  at  Pottstown. 


Special  correspondence  of  "Grocery  World.” 

Erie,  Pa.,  October  10,  1907. 
The  Beaver  Falls  dry  goods  mer¬ 
chants  recently  placed  an  order  col¬ 
lectively  with  a  leading  supply 
house  for  a  carload  of  window 
shades  at  a  big  saving  to  the  mer¬ 
chants  participating.  Co-operative 
buying  is  practical  to  many  trades 
On  September  27th  Secretary  D 
M.  Evans,  of  Fittston,  visited  Fort) 
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Fort  and  Luzerne  and  secured  four 
new  members.  Merchants  at  Lu¬ 
zerne  had  an  organization  two  years 
ago  which  died  in  an  effort  to  regu¬ 
late  early  closing.  The  merchants 
are  very  anxious  for  an  association. 
Forty  Fort,  Luzerne  and  Kingston 
ought  to  organize  jointly  with  a 
strong  association. 

We  are  informed  by  the  Burgess 
of  Pottstown,  Pa.,  that  the  press 
dispatch  stating  that  the  town  had 
passed  a  local  ordinance  which  will 
compel  Pottstown  women  as  well  as 
men  to  pay  a  $10  license  fee  for 
soap  soliciting  is  absolutely  without 
foundation.  No  such  ordinance  has 
been  introduced  or  passed. 

The  Retail  Merchants’  Associa¬ 
tion  of  Jeannette  and  vicinity, 
through  a  committee  consisting  of 
W.  C.  Permar,  J.  A.  Pehrson  and 
D.  H.  Rankin,  secretary,  has  suc¬ 


cessfully  induced  95  per  cent,  of  the 
butchers  and  bakers  in  their  locality 
to  close  Sundays  all  day  and  week¬ 
days  at  6  P.  M.,  excepting  Monday 
and  Saturday. 

A.  M.  Howes, 
State  Secretary. 


Advice  of  a  Collecting  Agency. 

- ,  Va.,  Oct.  8.  1907. 

Editor  “Grocery  World.” 

Dear  Sir : — Kindly  give  us  any 
information  you  may  have  as  to  in¬ 
tegrity  and  reliability  of  a  collect¬ 
ing  agency  styled  the  National 
Credit  Exchange,  Baltimore,  Md. 
We  have  given  them  a  list  of  ac¬ 
counts  and  got  no  response  from 

them.  Yours  truly, 

¥  H'  v 

The  “Grocery  World”  has  never 
heard  of  the  concern  in  question, 
and  knows  nothing  of  its  standing 
or  methods. 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Apple  Butter  Display. 

Place  in  centre  of  window  a 
wheelbarrow  upset.  Put  in  about 
one  bushel  of  apples,  part  of  which 
are  on  floor  of  window.  On  one 
side  place  a  small  half  barrel  or  keg 


apples  grown  on  same,  or  if  you 
cannot  secure  them  you  can  tie  the 
apples  on  the  limbs  with  very  fine 
wire  so  as  not  to  be  detected. 

Your  sign  can  be  of  two  words — 
Apple  Butter — or  you  can  use  some 


; 


with  the  word  cider  on  it,  then  place 
your  crocks  and  jars  of  apple  butter 
in  an  artistic  manner  on  the  floor 
of  the  window  where  you  have 
plenty  of  space.  Do  not  crowd  your 
window. 

Then  have  a  few  limbs  with 


name  as  “Heinz”  or  Williams,  or 
the  words  Special  Sale.  Do  not  try 
to  Say  too  much  on  a  display  card. 

This  window  was  a  winner  for 
11s. 

S.  B.  Bernhart. 

Md  Joy,  Pa. 


Fels-Naptha  soap  is  profit-  ||| 
able,  and  well  advertised. 

Policy  demands  that  you 
keep  prominent  in  your  store 
goods  that  pay  and  are  adver-  j|| 
tised,  because  there  is  the 
minimum  amount  of  work  in 
selling  them. 

Fels-Naptha’s  great 

quality  and  prominence 
move  it  quickly. 


r 
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THE  BACKBONE 


of  business — is  more  business. 


MAPLEINE 


is  the  right  prescription  for  your  business.  There  are 
no  two  ways  about  it,  Mapleine  is  in  stronger  demand 
than  ever,  and  mail  orders  are  coming  in  right  from 
your  section.  The  question  is,  do  you  want  to  take 
hold  of  a  live  wire  and  tell  your  customers  you  have  it. 

There  is  more  in  it  than  our  “Say-so.” 

Send  in  the  order  to-day  for  a  case 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  S  ALLISON.  AgenU,  NEW  YORK  CITY 
_ _ Manufactured  only  by- 


CRESCENT  MFG.  CO. 


SEATTLE,  WASH. 


THE  GROCERY  MARKETS 


Tea. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 


FORBES'  INDEXED  DOUPON  BOOKS 


until  he  ran  out  of  them.  He  says: 


Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  books  saved  me  until  1  ran  out  of 
them,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  I  can. 

H.  McNELLY,  Washington,  Pa. 


All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


MILLBOURNE 


AND 


ONTOP 

SPRING  WHEAT 

FLOUR 


It  will  be  difficult  to  make  these  flours  better  than 
they  have  been — expensive,  too— but  it  is  possible. 
Wheat  washing  and  a  double  system  of  purification 
will  do  it,  and  these  improvements  are  now  being 
made.  It  will  cost  more  to  make  -MILLBOURNE  and 
ONTOP,  but  they  will  bring  a  better  price  and  sell 
more  easily. 


MILLBOURNE  MILLS 

63d  and  Market  Sts. 


SHANE  BROTHERS  6  WILSON  CO. 

Proprietors 

672-688  Bourse  Philadelphia 


To  use  the  language  of  one  of  the 
largest  operators,  “there  is  a  better 
tea  market  to-day  than  we  have  had 
for  three  years.”  The  demand  for 
cheap  teas  is  particularly  active, 
due  to  scarcity.  London  is  buying 
Foochow  Oolong  in  this  country 
now  at  an  average  price  of  I  x  cents. 
This  is  an  advance  of  2  cents  per 
pound  from  the  price  ruling  a  few 
months  ago.  Foochow  Oolong- 
even  at  1 1  cents  is  about  the  cheap¬ 
est  tea  on  the  market.  Hysons, 
Young  Hysons  and  Gunpowder  also 
show  an  advance  of  i  cent  per 
pound  within  a  short  time.  The 
market  seems  stronger  than  for 
some  time  and  the  demand  very 
fairly  active. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  shown  practically  no 
change  for  the  week.  The  market 
has  shown  some  slight  fluctuations, 
but  they  have  not  been  important. 
The  consumptive  demand  is  fair, 
but  the  speculative  demand  is  still 
very  narrow  and  dull.  Mild  coffees 
are  strong,  particularly  Bogotas. 
Javas  are  also  strong.  Mocha  is 
unchanged.  The  general  demand 
or  coffee  is  good. 

Sugar. 

The  sugar  market  shows  practi¬ 
cally  no  change  for  the  week.  Raws 
are  steady  at  ruling  prices.  Refined 
sugar  is  also  unchanged,  and  now 
seems  reasonably  certain  not  to  ad¬ 
vance,  although  it  is  doubtful  if  the 
refiners  are  making  much  money  at 
the  present  market.  The  Federal 
Refinery  has  secured  a  large  num¬ 
ber  of  orders  on  a  basis  below  the 
Trust,  and  there  is  expectation  in 
some  quarters  that  the  latter  may 
decline  its  price  to  meet  the  Fed¬ 
eral’s.  Other  authorities  predict 
that  the  Federal  may  advance  to 
meet  the  others.  The  demand  for 
refined  sugar  is  rather  better  than 
usual  at  the  season. 

Syrup  and  Molasses. 

The  market  for  syrup  and  mo¬ 
lasses  shows  absolutely  no  change 
for  the  week.  Glucose  is  un 
changed,  as  is  compound  syrup,  the 


t 

t 


demand  for  the  latter  being  fair. 


Sugar  syrup  is  unchanged  and 
moderately  active.  Molasses  is 
selling  in  a  small  way  at  ruling 
prices. 

Fish. 

The  mackerel  market  is  still  ex¬ 
cited,  due  to  scarcity  of  all  desir¬ 


able  grades  and  active  demand. 


Fi cures  as  to  the  new  catch  of  fat 

o 


Norway  fish  are  now  obtainable. 
The  current  yield  is  16,000  barrels 
against  38,000  last  year.  A  notable 
feature  of  this  year’s  catch  is  the 
exceedingly  small  percentage  o 
large  fish.  The  percentage  of  No. 
is  was  only  of  1  per  cent.,  and 
of  No.  2s  5  per  cent.  The  balan 
were  3s,  4s  and  5s.  This  assures  a 
scarcity  ofjarge  Norway  mackerel 
throughout  the  winter  season 
Prices  on  all  grades  of  mackerel 
have  remained  firm  during  the 
week,  with  an  active  demand.  Cod, 
hake  and  haddock  are  in  good  fall 
demand  at  unchanged  prices.  The 
advance  in  domestic  sardines  sched¬ 
uled  to  occur  October  15th,  which  is 
next  Tuesday,  has  not  aroused  much 
interest.  The  demand  is  fair 
Imported  sardines  are  firm  and  un¬ 
changed.  Salmon  is  firm  and  un¬ 
changed. 

Canned  Goods. 

The  tomato  market  is  firmer 
owing  to  the  early  cold  spell  and  the 
fact  that  the  packing  season  u 
nearly  over.  Ninety  cents  factor} 
is  now  about  the  lowest,  although 
probably  a  car  or  two  might  be 
picked  up  at  87^2  cents  net  cash 
The  West  is  still  buying  heavily  a‘ 
90  cents,  but  up  to  the  present  writ 
ing  the  “Grocery  World”  has  heart 
of  no  sales  in  the  East  above  87^4 
The  pack  is  about  over,  and  con 
servative  authorities  estimate  it  a 
10,000,000  cases.  Last  year  it  wa 
9,500,000,  which  with  a  carry-ove 
of  one  and  a  half  million  provide* 
a  supply  of  11,000,000  cases.  Thi 
year  there  is  believed  to  be  almos 
no  carry-over.  If  10,000.000  i 
really  the  pack,  the  market  woul 
seem  sure  to  be  steady  throughov 
the  season,  at  about  present  prices 
There  will  probably  be  no  specula 
tion,  as  the  most  uncertain  quan 
tity  on  earth  is  the  tomato  market 
Corn  is  strengthening  on  definit 
information  that  most  deliverie 
will  he  short.  The  important  Main 
packers  have  now  all  notified  th 
trade  what  they  expect  to  deliver 
their  figures  range  from  60  to  9 
per  cent.  The  New  York  Stat 
pack  will  hardly  be  more  tha 
25  to  40  per  cent,  of  normal,  but  a 
the  sales  of  futures  were  small  th 
deliveries  will  probably  be  fai 
Western  deliveries  are  mostly  ex 
pected  to  be  full.  Maryland  cor 
'is  strong,  and  probably  nothin 
good  is  obtainable  below  75  cent 
Offerings  are  small.  There  is  n 
doubt  that  the  corn  pack  will  1 
much  smaller  than  last  year.  Son 
authorities  estimate  six  to  seve 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
le  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
id  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
iveral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
erhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
/era ge  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
lould  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
tot  pencil). 


illion  cases.  The  available  sup- 
v  of  old  corn  is  comparatively 
nail  compared  with  the  last  three 
icks.  Peas  are  unchanged  but 
eady.  There  is  a  good  demand  at 
price.  Peaches  show  no  improve- 
ent.  The  pack  is  still  proceeding 
;  Ohio,  New  York  and  Michigan, 
rt  no  recession  in  prices  seems 
kely.  Apples  still  range  $3.75  for 
illons  and  the  demand  is  excellent, 
he  Baltimore  line  of  small  canned 
aods  is  unchanged  and  dull.  The 
alifornia  line  shows  no  change 
hatever. 

Dried  Fruits. 

New  prunes  show  a  decided 
eakness  on  the  coast,  apparently 
.re  to  a  desire  to  sell.  Old  prunes 
■e  pretty  well  sold  up.  The  new 
■e  quoted  at  to  cent  below 
st  quotations,  and  the  market  is 
tther  soggy,  -since  the  slump 
'omptly  choked  off  everything  but 
ie  necessary  demand.  Peaches  are 
all  and  unchanged.  The  trade  in 
ennsylvania  has  been  greatly  in- 
■rfered  with  by  the  sulphur  con- 
oversy.  Apricots  are  selling  in 
small  way.  New  currants  are 
ettting  in  and  the  market  rules 
net  at  unchanged  prices.  New 
lisins  are  selling  readily  at  good 
'ices.  Apples  are  firm  and  un- 
langed. 

Beans  and  Peas. 

New  pea  beans  are  quoted  around 
2.40,  and  good  old  stock  is  worth 
rout  the  same.  The  demand  is 
ow.  The  supply  of  marrows  is 
datively  larger  and  the  price  is 
lerefore  $2.40  to  $2.50,  practically 
r  more  than  for  pea  beans.  Mar- 
|  )ws  are  selling  moderately.  Cal- 
ornia  limas  are  unchanged  and 
lirly  active.  Split  peas  are  selling 
!  ell  at  practically  unchanged  prices, 
j  otne  manufacturers  named  a  price 


25  cents  off  for  new  peas,  but  with¬ 
drew  it  without  accepting  any 
orders. 

Butter. 

The  butter  market  is  very  firm. 
There  is  an  active  consumptive  de¬ 
mand  for  all  grades.  The  make  is 
fully  25  per  cent,  below  normal  for 
the  season,  and  stocks  in  storage 
are  lighter  than  for  years.  The 
market  is  extremely  firm,  and  if  any 
change  occurs  during  the  coming 
week  it  will  be  an  advance.  The 
above  describes  the  condition  of  all 
grades  of  butter. 

Eggs. 

The  egg  market  is  practically  un¬ 
changed.  The  receipts  of  fresh 
eggs  are  very  light,  and  this  grade 
therefore  commands  outside  prices. 
There  are  still  some  summer  packed 
about,  which  must  be  sold  at  rela¬ 
tively  low  prices.  Stocks  in  stor¬ 
age  are  decreasing  satisfactorily 
and  the  consumptive  trade  is  about 
normal.  No  radical  change  is  likely 
until  freezing  weather. 

Cheese. 

The  cheese  market  is  very  firm  at 
a  further  advance  of  1  cent  per 
pound.  This  makes  the  country 
markets  16  cents  in  a  large  way. 
The  make  of  September  cheese  is 
about  half  what  it  was  a  year  ago, 
owing  to  the  continued  short  sup¬ 
ply  of  milk  and  the  demand  for  it 
for  other  purposes.  All  cheese 
manufacturers  are  much  behind  in 
the  orders  of  September  cheese. 
The  future  is  very  uncertain. 
Stocks  are  short  and  the  future  de¬ 
pends  on  consumers’  willingness  to 
go  on  paying  the  excessive  prices. 

Provisions. 

There  has  been  practically  no 
change  in  provisions  during  the  past 
week.  Everything  in  the  smoked 
meat  line  is  about  normal.  Stocks 


are  about  average  for  the  season. 
Both  pure  and  compound  lard  are 
firm  and  the  demand  is  very  active, 
but  without  change  in  price.  Bar¬ 
reled  pork,  canned  meats  and  dried 
beef  are  all  in  satisfactory  demand 
and  unchanged  in  price. 

Produce. 

Sweet  potatoes,  primes,  50  to  55 
cents  per  basket;  culls,  25  to  30 
cents  per  basket,  derhand  fair ; 
white  potatoes,  Pennsylvania,  75  to 
80  cents  per  bushejl ;  Jerseys,  40  to 
45  cents,  good  demand ;  string 
beans,  40  to  50  cents  per  basket,  de¬ 
mand  good;  tomatoes,  10  to  25 
cents  per  basket;  green,  15  to  20 
cents;  onions,  55  to  65  cents  per 
bushel,  demand  fair;  white  onions, 
$3  per  barrel ;  turnips,  30  to  35 
cents  per  basket,  scarce  and  good 
demand;  pumpkins  20  to  25  cents 
per  basket,. fair  demand;  green  pep¬ 
pers,  red,  30  to  40  cents  per  bas¬ 
ket;  green,  20  to  30  cents,  demand 
good ;  eggplants,  25  to  50  cents  per 
basket,  demand  fair ;  cabbage,  $2  to 
$3.50  per  100,  demand  fair;  beets, 
$2  per  100,  fair  demand ;  lima  beans, 
improved,  90  cents  per  basket ;  flat, 
75  cents;  shelled,  18  cents  per 
quart,  demand  good ;  carrots,  40 
cents  per  basket,  demand  good ; 
horseradish,  10  to  15  cents  per 
bunch,  demand  fair;  radishes,  $1.50 
per  100,  demand  fair;  corn,  $1.50 
to  $2  per  100,  demand  good;  celery, 
York  State,  20  to  35  cents  per 
bunch,  demand  fair;  spinach,  $1.50 
per  barrel,  demand  good ;  water¬ 
cress,  $2  per  100,  demand  fair; 
parsnips,  $2.25  per  barrel,  demand 
fair  to  good;  salad,  50  cents  to 
$1.75  per  barrel,  demand  poor; 
Savoy  cabbage,  40  to  50  cents  per 
barrel,  demand  slow. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.75; 
8-hands,  $1  to  $1.25;  7-hands,  65 
to  85  cents ;  6-hands,  40  to  60  cents, 
slow  demand ;  lemons,  $2.50  to 
$4.25  per  box,  demand  fair  to  good ; 
California  oranges,  $5.50  to  $6.50 
per  barrel,  demand  fair;  Jamaica 
oranges,  $5.25  to  $6  per  barrel,  de¬ 
mand  poor;  Florida  grapefruit,  $6 
to  $6.50  per  box,  demand  scarce 
and  good  demand ;  quinces,  $5  to  $6 
per  barrel,  demand  good;  pine¬ 
apples,  $4.50  to  $6.50  per  box,  de¬ 
mand  slow ;  limes,  80  cents  per  100, 
demand  poor;  pears,  $5  to  $7  per 
barrel,  demand  good ;  apples,  $3  to 
$5  per  barrel,  demand  good. 

Nuts. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  11J/2  cents;  filberts, 
10 cents;  pecans,  16  cents;  mar- 


bot  walnuts,  12  cents;  mixed  nuts, 
11^2  cents,  demand  poor;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  5%  cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  continues  very  ac¬ 
tive.  There  has  been  a  steady 
decrease  in  spot  stocks,  due  to  in¬ 
creased  consumption.  Crop  reports 
now  coming  in  represent  true  facts. 
Pedangs  and  Tellicherry  crops  are 
small,  and  from  present  indications 
crop  of  cloves  will  be  unusually 
large. 

Pepper. — Situation  is  practically 
unchanged.  Peppers,  however,  are 
slightly  firmer,  and  we  expect  to  see 
higher  prices  rule  from  now  on. 

Cayennes. — Bright  Japans  con¬ 
tinue  scarce;  prices  are  practically 
unchanged ;  very  scarce  on  spot ; 
demand  very  good  but  there  is  prac¬ 
tically  no  trading  in  the  futures. 

Pimento  (Allspice)  is  quiet  but 
firm.  The  crop  is  undoubtedly 
short  and  higher  prices  will  likely 
rule. 

Nutmegs  in  very  good  demand  at 
the  lowest  prices  ever  recorded. 

Mace  scarce ;  demand  much  bet¬ 
ter  and  prices  firm  and  tending  up¬ 
ward. 

Gingers  steady  and  practically 
unchanged.  Jamaicas  continue 
high. 

Seeds. — Mustard,  caraway  and 
celery  in  good  demand,  spot  stocks 
of  mustard  being  small  and  prices 
are  very  firm.  It  is  rumored  that 
California  crop  will  be  short.  Cori¬ 
ander  seed  is  now  in  good  demand 
and  will  continue  to  sell  well  until 
late  winter. 

McCormick  &  Co. 

Baltimore,  Mch,  Oct.  11,  1907. 

Baltimore  Canned  Goods. 

No.  1. 

Heavy  buying  of  tomatoes  con¬ 
tinued  up  to  the  close  of  business, 
and  it  certainly  looks  like  there  is 
a  strong  market  for  them  ahead  of 
us.  It  might  be  beneficial  to  all 
concerned  if  there  should  be  a 
breathing  spell  to  enable  the  pack¬ 
ers,  jobbers  and  brokers  to  catch  up 
with  and  straighten  out  the  orders 
already  booked,  but  while  the  buy¬ 
ing  fever  is  on  it  must  work  itself 
out.  The  entire  country  east  of  the 
Missouri  has  again  been  buying 
here  in  large  quantities  all  this  week 
and  at  full  prices,  and  offerings 
made  in  the  morning  are  taken  be¬ 
fore  the  day  closes.  Conservative 
buyers  are  disappointed  and  puz¬ 
zled,  and  they  wonder  if  the  toma¬ 
to  market  is  going  the  same  road 
with  peas,  corn,  string  beans, 
apples,  peaches,  pears  and  all  the 
other  staple  lines  of  canned  vege¬ 
tables  and  fruits.  Every  buyer  is 
of  course  entitled  to  his  own  opin¬ 
ion,  but  here  on  the  firing  line,  so 
to  speak,  the  opinion  seems  to  be 
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all  one  way.  It  is  a  safe  proposi¬ 
tion  for  a  manufacturer  to  sell  his 
goods  when  they  show  him  a  profit, 
and  that  is  what  we  are  asking  our 
canners  to  do  with  any  surplus  they 
may  make  above  their  contracts,  and 
not  speculate  in  them.  If  they  do 
that  then  the  jobber  may  feel  en¬ 
tirely  safe  with  his  purchase.  '1  he 
outlook  is  for  continued  activity. 

The  new  goods  offered  are  all 
(|iiite  strong,  pears,  lima  beans,  spin¬ 
ach,  sweet  potatoes,  etc.,  with  more 
activity  in  corn  than  last  week, 
doubtless  because  of  the  damage 
done  to  the  crop  by  the  frost.  Pro¬ 
tect  your  wants  in  corn  fully  and 
at  once.  Peas  are  stronger  and 
string  beans  are  active  with  an  up¬ 
ward  tendency.  September  was  the 
banner  month  of  the  year,  but  Oc¬ 
tober  starts  out  equally  as  active  for 
the  first  week. 

Titos.  J.  Meehan  &  Co. 

Baltimore,  Md„  Oct.  1 1,  1 907- 


No.  2. 

The  tomato  market  has  advanced 
over  last  week’s  quotations.  Des¬ 
pite  the  higher  prices  buying  is 
good  and  it  is  not  an  easy  matter 
to  fill  orders.  The  past  two  or 
three  weeks  have  certainly  been  re¬ 
markable  ones.  It  is  doubtful  if 
we  have  ever  had  such  an  interest¬ 
ing  or  exciting  market.  Packing 
is  still  going  on,  though  the  glut 
seems  to  be  over.  A  peculiar  thing 
about  the  situation  is  the  limited 
offerings.  There'  has  been  some 
good  heavy  packing  in  this  section 
during  the  past  month,  but  there 
certainly  are  not  many  goods  being 
offered.  As  far  as  Baltimore  city 
proper  is  concerned,  there  is  hardly 
a  packer  to-day  who  is  an  anxious 
seller  of  tomatoes ;  in  fact,  most  of 
them  are  out  of  the  market  entirely. 
With  all  this  excitement,  there  is 
hardly  any  doubt  but  what  the 
tomato  market  ought  to  be  thor¬ 
oughly  sound ;  no  old  goods  carried 
over,  and  a  short  pack  in  the  West 
ought  to  be  a  pretty  good,  strong 
combination  to  make  a  healthy  mar¬ 
ket. 

The  corn  market  closes  very 
much  stronger.  There  is  very  little 
new-packed  corn  being  quoted 
under  80  cents  per  dozen. 

A  few  lima  beans  are  being 
packed  but  the  crop  is  light.  New 
goods  are  now  quoted  at  $1.10  per 
dozen  for  No.  2  standards. 

Tiios.  G.  Cranwell  &  Co. 

Baltimore,  Md.,  Oct.  11,  1907. 


caught  so  far.  No.  1  and  No.  2  are 
extremely  scarce.  Buyers  here  are 
eager  to  purchase  and  are  taking 
the  goods  in  spite  of  the  prevailing 
high  prices. 

Good  Irish  mackerel  are  scarce 
and  in  good  demand  at  advancing 
prices. 

Imported  Oil  Sardines. — \\  ithout 
change.  No  catch  in  h  ranee.  We 
have  letters  from  our  principal 
packers  stating  that  they  have  been 
unable  to  pack  even  a  single  case ; 
others  again  have  paid  for  the  few 
fish  caught  exorbitant  prices  merely 
to  put  up  a  few  cases  of  their 
well-known  brands.  Our  market  is 
entirely  bare  of  French  sardines. 
Portuguese  sardines  are  very 
scarce,  but  it  is  likely  that  theie  will 
be  some  catch  this  month,  and  it  is 
to  be  hoped  that  this  expectation 
may  be  realized  so  that  we  may  have 
some  sardines  to  sell. 

Owing  to  the  extreme  scarcity  of 
French  and  Portuguese  sardines  the 
trade  has  turned  to  the  Norwegian 
smoked  sardines  in  oil,  and  demand 
for  the  same  has  increased  very 
largely  this  season.  The  catch  in 
Norway  may  be  called  a  failure  also 
of  those  sardines,  and  the  principal 
packers  are  unable  to  execute  all  the 
orders  that  they  have  on  hand.  In 
consequence  smoked  sardines  are 
scarce  and  prices  rising. 

Dutch  Mackerel. — A  few  have 


rel  and  New  Jerseys  $5.50  to  $6.50. 
The  crop  promises  to  be  very  fair 
and  a  good  demand  will  set  up  as 
soon  as  the  weather  gets  settled. 


Concord  grapes  range  from  10  to 
12  cents  per  basket,  and  are  plenty 
but  late.  Niagaras  and  Delawares 
go  as  high  as  14  cents  for  the  best, 


and  are  selling  well. 


The  receipts  of  sweet  potatoes 
have  fallen  off,  and  the  market  now 
ranges  from  45  to  50  cents  per  bas¬ 
ket.  A  few  days  ago  they  were 
35  cents. 


Lima  beans  are  advancing  and 


New  Jersey  stock  now  commands 
$2  per  half  barrel.  This  is  an  ad¬ 
vance  of  $1,  due  to  scarcity  and  the 
waning  season. 


been  caught  and  are  coming  over 


here,  but  prices  paid  to  the  fishermen 
have  been  higher  than  during  any 
previous  season.  It  is  rather  a  pity 
that  the  Dutch  fishermen  should  be 
averse  to  splitting  the  mackerel  in 
the  usual  way,  as  they  could  realize 
ver^  much  better  prices  for  the  same 
than  for  the  belly-split  fish  which 
they  are  shipping. 

Strohmeyer  &  Arpe  Co. 

New  York,  Oct.  n,  1907. 


Don’t  Want  Grocers  to  Make  Flour 
Profit. 

The  San  Francisco  (Cal.) 
‘Chronicle”  is  making  war  upon 
;  arrangement  between  the  mil 
ers  of  that  city  and  vicinity  anc 
the  Associated  Retail  Grocers  o:: 
San  Francisco  by  which  the  sell 
ing  prices  of  flour  are  maintainec 
It  publishes  a  facsimile  of  a  notice 
}y  the  Associated  Retail  Grocers, 
giving  the  prices  of  flour  of  nine 


MARKET  NOTES. 


A  few  peaches  are  still  comin 
forward  from  New  York  State, 
but  the  season  is  nearly  over.  The 
range  in  price  is  $2  to  $2.75  per 
rack,  equal  to  a  case,  and  the 
quality  is  poor. 


warning 


SUGGESTION  FOR  CORRECTION. 

(a)  Run  labels  through  the  press 
again,  or — 

(b)  Stamp  with  rubber  stamp,  or 

(c)  Have  stickers  made  to  paste 
over  inaccurate  statement  or  use 
rubber  stamp  with  plain  obliterating 
marks. 


CHIEF  IRREGULARITIES  TO  CORRECT. 

(a)  Name  of  wholesaler  appear¬ 
ing  on  label  when  he  is  not  the 
manufacturer,  without  the  words 
"Packed  for,”  "Distributed  by,” 
“Distributors,”  or  like  phrase- 
Stamp  or  print  in  these  words. 

(b)  Geographical  name  appearing 
on  label  without  the  word  “brand.” 
You  do  not  have  to  use  the  word 
“brand”  when  a  fancy  name  ap¬ 
pears,  i.  e„  “Eclipse,”  or  "Lilas.” 
“Brand”  is  necessary  only  when  the 
word  is  geographical  and  not  true, 
i.  e.,  “Maine”  or  "St.  Loui^” 

(c)  Labels  bearing  fictitious  firm 
names — Pasje  sticker  over  name. 
Fictitious  firm  names  cannot  be  cor¬ 
rected  by  using  the  words  "Packed 
for”  unless  the  firm  becomes  an 
actual  distributing  firm  and  bills  the 
goods.  It  is  not  necessary  under  the 
national  law  to  l;ave  any  name  on  a 
label. 


AMONG  THE  TRADE. 


Practically  all  brands  of  flour  ad 
vanced  from  15  to  25  cents  durin: 
the  week,  owing  to  the 
wheat  situation. 


stron  J 


We  are  making  and  selling  more  book- 
this  year  than  ever  before.  Forbes’  ln-| 
dexetl  Coupon  Books.  See  adv. 


mills,  and  containing  a 
against  cutting  prices.  The 
“Chronicle”  states  that  the  mills  not 
only  fix  the  price  at  which  their 
flour  is  sold  to  the  grocers,  but  the 
price  at  which  retailers  are  allowed 
to  sell.  In  order  to  make  certain 
that  there  shall  be  no  price  cutting, 
the  mills  refuse  to  sell  to  the  whole¬ 
salers  at  all,  and  the  latter  are  com¬ 
pelled  to  buy  flour  from  Oregon  or 
Washington.  Any  retail  grocer 
who  cuts  the  price  fixed  by  the  as¬ 
sociation  or  the  mills  can  buy  no 
flour  of  the  millers,  and  the  gro¬ 
cers  act  as  detectives  on  each  other. 


AGENTS  WANTEI 


To  Solicite  Subscription*  to 

“The  Grocery  World’’ 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entiij 
time,  or  carry  as  side  line.’ 


Imported  Fish  Products. 

Norway  Mackerel. — Our  agents 
in  Norway  report  by  cable  that  the 
catch  is  a  failure  this  season,  and, 
owing  to  unusual  competition 
amongst  the  buyers,  prices  have 
reached  a  much  higher  level  than 
anticipated  in  the  beginning  of  the 
season. 

The  quality  judging  from  ship¬ 
ments  which  we  have  now  on  the 
dock,  is  perfectly  beautiful  this  sea¬ 
son,  but  prices  arc  very  high.  Not 
a  single  barrel  of  Bloaters  has  been 


The  Colorado  cantaloupe  season 
is  about  over,  and  good  melons  are 
bringing  a  good  price — $3-5°  Per 
crate. 


A  few  new  chestnuts  have  made 
their  appearance,  commanding  $7 
per  bushel  both  for  large  and  small. 
The  crop  is  fair,  but  the  demand 


light. 


Apples  arc  still  high,  ranging 
from  $3  to  $5  per  barrel.  The  de¬ 
mand  is  good.  It  looks  like  even 
higher  prices  this  winter  than  last. 


National  Wholesale  Grocers’  Associa¬ 
tion  on  New  Label  Ruling. 

The  National  Wholesale  Grocers’ 
Association  has  issued  a  circular  to 


its  members  urging  them  to  obey 


the  new  regulation  refusing  permis¬ 
sion  to  use  old  and  uncorrected 
labels  after  October  1st.  The  cir 
cular  is  in  part  as  follows : — 


Cranberries  are  getting  plenty. 
Cape  Cods  still  average  $7  per  bar- 


Counsel  for  the  association  lias 
been  notified  that  the  arrangement  of 
label  as  suggested  in  Food  Inspection 
Decision  52  is  merely  advisory,  and 
a  departure  therefrom  is  not  neces-' 
sarily  a  violation  of  the  law.  *  * 

We  recommend  that  members  go 
over  their  stocks  of  labels  again,  and 
if  they  find  anv  violation  of  the  regu¬ 
lations,  that  they  take  immediate 
steps  to  correct  the  same. 


We  Gan  Furnish  You  With  Sales 
men  Who  Gan  Sell  Your  Good! 


We  can  furnish  you  with  good,  energet 
hustling  men,  thoroughly  trained  in  mode 
salesmanship  methods. 


Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  eve 
man  on  our  list  can  furnish  exceptional 
good  references.  When  you  write  for  1 
kindly  state  territory  you  intend  to  cov 
and  we  will  promptly  put  you  in  touch  w 
the  best. 


THE  BBADSTKEET  SYSTEM,  Rochester,  N. 


. 
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Printers 


927  Arch  Street 
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This  Department  ia  devoted  to  the  cntaaam 
advertising  matter  sent  in,  to  the  devising 
Sew  advertising  ideas  for  special  occasions, 
,on  request,  and  to  the  suggesting  of  original 
lvertisements  when  data  '»  .sup151‘'L_^J 
immunications  sent  in  for  this  department 
muld  be  addressed  to  the  Editor  of  Science 
i  Advertising.  They  will  be  filed  in 1 
rder  and  taken  up  according  to  strict  rotation. 


wives  try  to  run  their  kitchens  on  a 
business  basis,  and  every  once  in  a 
while  it  occurs  to  all  of  them  to  ask 
themselves  whether  they  are  really 
doing  it  or  not.  Advertisements 
like  this  are  suggestive  and  are 
likely  to  sink  in  and  make  an  im¬ 
pression  for  that  reason. 

*  *  * 

Let  me  have  more  matter,  please. 


The  trouble  with  grocery  adver- 
ising  is  that  it  is  liable  to  get  into 
groove.  I  see  a  great  deal  of  gro- 
ery  advertising  in  the  course  of  a 
•ear,  and  very  little  of  it  gets  out- 
ide  the  beaten  track.  It  may  be 
r0od  advertising,  understand,  but  it 
s  still  in  the  groove.  I  have  before 
ne  now  an  advertisement  which 
rets  outside  the  groove,  and  which 
[  regard  as  particularly  good  on 
.hat  account.  It  was  used  by  a  gro¬ 
wer  in  Trenton,  N.  J.,  and  the  text 
is  here  reproduced: — 


Kitchen  Management. 

We  want  to  talk  to  you  in  this 
space  to-day  about  kitchen  manage¬ 
ment. 

The  woman  that  runs  her  house 
thoughtfully  and  successfully  is  a 
business  woman. 

It  needs  brains  for  this  work. 

Now,  if  there  are  any  leaks  or  if 
the  expense  runs  too  high,  very 
likely  you  can  trace  it  to  the  kitchen. 

Every  buyer  for  a  big  concern 
must  know  the  place  to  buy  to  make 
his  department  pay. 

It  doesn’t  make  any  difference  how 
hard  it  is  to  get  there  nor  how  much 
“friendship”  exists.  These  things 
cut  no  ice. 

So  it  is  with  you  as  a  buyer — 
Lehman’s  is  headquarters.  You  may 
live  miles  from  any  of  our  stores 
and  you  may  live  next  door. 

Distance  is  nothing.  It's  nothing  to 
the  shrewd  buyer  who  comes  from 
California  to  New  York. 

Run  your  kitchen  on  a  business 
basis. 

Never  mind  your  prejudice;  never 
mind  the  little  ifs  and  ands.  Be  a 
broad-minded  business  woman  and 
try  things  out. 

Come  to  Lehman’s.  Have  it  to 
say  that  you  do  business  with  the 
biggest  people  in  the  town. 

Pride  yourself  in  owning  goods  at 
cash-down  prices. 

This  is  what  we  call  kitchen  man¬ 
agement.  Hand  this  ad.  over  to  the 
gentleman  himself  and  ask  him  to 
read  it.  We  can  hear  his  opinion. 

Let  us  see  you  to-morrow  or  Fri¬ 
day  or  Saturday.  Thousands  of 
bright  women  are  alive  to  the  value 
of  these  stores. 

Come  on. 


"Sears-Roebuck  &  Co’s  Enormous 
Business. 

The  annual  statement  of  Sears- 
Roebuck  &  Co.,  the  Chicago  (Ill.) 
mail-order  house,  is  out,  showing 
that  the  gross  sales  of  the  concern 
for  the  year  ending  June  30,  1907, 
were  more  than  $50,000,000.  Be 
cause  of  a  change  in  the  ending  of 
the  fiscal  year  of  the  corporation 
it  is  impossible  to  make  definite 
comparisons  with  previous  years. 
The  gross  sales  were  $53>285>792, 
and  net  $50,722,839.  The  surplus 
for  the-  year  is  $3,238,502,  which  is 
equal  to  7  per  cent,  on  the  $10,000 
000  preferred  stock,  and  8  per  cent, 
on  the  $30,000,000  common.  The 
only  means  of  comparison  is  with 
the  results  of  the  period  ended  De¬ 
cember  31  last,  when  the  net  sales 
were  $37,943 ,472  and  the  surplus 
$2,868,061.  The  company  was  in¬ 
corporated  in  its  present  form  on 
June  16,  1906.  The  report  com- 
Dares  as  follows  with  the  year  ended 
December  31,  1906  and  December 
3L  1905  •• 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

'  ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


Doesn’t  This  Date  Tell 
You  Something? 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage ;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


June  30,  Dee.  31, 
1907.  1906. 

Gross  sales .  353,285,792  . 

Less  gds.rev.and 

allow .  2,562,953  . 


Dec.  31, ; 
1905. 


Net  sales .  850,722,839  837,943,472  827,604,253 

Dividend .  70,804  50,000  . 


Total  net . 850,793,643  837,993,472  827,942,253 

Aint.  ..e.Y...a.n.d  47,555,151  35,125,141  25,665,381 


Surplus .  83,328,502  82,868,061  82,276,872 


This  is  pretty  brainy  advertising, 
for  it  gets  to  the  root  of  grocery' 
buying.  I  believe  an  occasional 
little  talk  of  this  sort  does  good.  I 
wouldn’t  do  much  of  it,  because 
good  as  it  is  its  effect  would  soon 
be  gone  if  used  to  excess.  And 
more  than  a -very  very  little  would 
undoubtedly  be  excess.  All  house- 


The  balance  sheet  of  the  com¬ 
pany,  as  of  June  30th,  shows  $39r 
206,354  as  the  value  of  the  real 
estate ;  merchandise  and  supplies  on 
hand,  $6,911,426;  cash,  $1,072,215. 
The  value  of  the  assets  to  $49,707,- 
376.  Undivided  profits  amount  to 
$2,542,899;  due  officials  of  the 
company  for  loans,  $2,226,990;  due 
tradesmen  for  merchandise,  $1,336,- 
718;  sundry  other  open  accounts, 

$2,605,144. 


T  ourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


Goff’s  Cough  Syrup  has  been  on  the 
market  for  more  than  35  years.  It  is 
made  from  pure  herbs,  roots,  barks,  etc., 
and  it  is  a  standard  remedy  for  coughs 
and  colds.  The  S.  B.  Goff  &  Sons  Co., 
of  Camden,  N.  J.,  have  a  special  propo¬ 
sition  that  they  would  like  to  tell  you 
about,  which  will  show  you  how  you  can 
make  70  per  cent,  on  their  remedies. 


• 

PH,cr 


71% 

PROFIT 

Goff’s 

Cough 

Syrup 

Write  for 
special 
proposition 
to  grocers. 

S.  B.  Goff 
&  Sons  Co. 

CAM  I  >15  TNT 
NEW  JERSEY 

Established  187s 


This  is  the  date  Knight’s  Cooking 
Extracts  first  decorated  grocers 
shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight’s  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 

KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Baked 
Beans 
Ought 
To  Be 
Baked 


Most  ‘‘baked”  bean 
manufacturers  are 
much  exercised  over 
the  status  of  their  goods 
under  the  National 
food  law.  Wli}'  ?  Be¬ 
cause  their  beans  aren’t 
baked  at  all — they  are 
merely  boiled  or 
steamed.  It’s  a  ques¬ 
tion  whether  they  can 
be  sold  as  baked  beans. 

Actual  bakingmakes 
a  big  difference  not 
only  in  the  flavor  but 
in  everything  else. 
Boiling  or  steaming 
swells  the  bean  and 
makes  it  mushy.  Bak¬ 
ing  reduces  the  size 
and  make  it  not  mushy 
but  mealy.  Anybody 
can  see  and  taste  the 
difference  instantly. 

"  The  tomato  sauce 
used  on  L  &  S.  Baked 
Beans  is  genuine  tomato 
sauce  made  from  the 
ripe  tomatoes  ;  not  the 
catsup  that  is  often 
used. 


Lutz  &  Schramm 
Company 

ALLEGHENY,  PA. 


For  awhile  we  had  a 
tough  fight  to  win  our 
campaign  for  the  gos¬ 
pel  of  purity. 

People  were  indiffer¬ 
ent — s ometimes  we 
almost  concluded  they 
didn’t  care  what  they 
ate. 

But  the  food  laws 
have  changed  all  that. 
Pure  things  are  wanted, 
the  others  are  shrink¬ 
ing  out  of  the  market. 
Ralston  Health  Food  and 
Purina  Whole  Wheat 
never  had  such  a  vogue 
as  they  have  to-day, 
partly  due  to  the  tre¬ 
mendous  advertising 
we  have  done,  and  part¬ 
ly  to  the  fact  that  they 
have  been  held  up  to 
consumers  as  pure  as 
purity  itself. 

Fine  foods  in  fine 
demand  and  paying  a 
fine  profit.  With  our 
advertising  you  can’t 
fail  to  sell  them. 

Samples  supplied  for  your 
trade  upon  written  request  to 
the  Mills. 

RALSTON  PURINA  MILLS 
St.  Louis,  Mo. 

PORTLAND,  ORE.  TILSONBURd,  ONT. 


What  You  Read. 

I  had  a  chance  the  other  night 
to  get  off  something  that’s  been 
buzzing  in  my  old  intellect  for  a 
long  while. 

I  had  to  spend  the  night  down  in 
a  town  in  Maryland,  and  it  hap¬ 
pened  to  be  the  night  the  Retail 
Grocers’  Association  met.  One  of 
my  friends  in  the  place  knew  I’d 
be  stranded  there,  so  he  gave  me 


a  bid  to  go. 


There  were  about  thirty  fellows 
present.  Most  of  them  seemed  to 
be  mighty  bright,  lively  men.  They 
went  through  the  usual  little  busi¬ 
ness  meeting,  and  then  the  president 
asked  all  who  would  like  to  hear 
from  the  gentleman  from  Philadel¬ 
phia  on  anything  of  interest  to  the 
trade  to  please  say  aye. 

By  George,  they  all  voted  for  me 
to  a  man,  and  it  was  one  of  the 
proudest  moments  of  my  life.  I  am 
an  impressive  figure  on  the  public 
rostrum,  and  as  I  rose  and  stood  be¬ 
fore  that  admiring  throng  in  one  of 
those  attitudes  of  careless  grace,  I’ll 
bet  I  looked  all  right. 

Then  I  let  off  this  thing  that  has 
been  simmering.  As  near  as  I  can 
recollect,  this  is  what  I  said,  though 
cold  type  can’t  begin  to  do  justice 
to  the  beauty  of  my  gestures  or  the 
liquid  music  of  my  delivery: — 
‘Gentlemen,’’  I  said,  “I  am  going 
to  say  something  to  you  to-night 
which  I  have  felt  for  a  good  many 
years.  For  a  long  time  I  have 
traveled  among  grocers,  and  I  know 
them  and  their  lives  pretty  thor¬ 
oughly-  It  has  long  seemed  to  me 
that  the  average  grocer  led  a  far  too 
narrow  life  in  one  respect  which 
isn’t  often  touched  upon,  and  that 
is  as  to  his  reading.  Ninety-five  per 
cent,  of  grocers  read  far  too  little 
for  their  own  good  and  the  good  of 
their  business.  I  don’t  mean  trade 
papers  now ;  it  goes  without  saying 
that  they  are  a  necessity  and  every 
merchant  with  his  heart  in  his  busi¬ 
ness  reads  one.  I  mean  general 
reading — reading  of  a  kind  that  will 
keep  him  posted  on  the  doings  of 
the  world  and  his  country.  I  have 
made  a  great  many  inquiries  from 
time  to  time,  and  I  tell  you,  gentle¬ 
men,  the  number  of  intelligent  gro¬ 
cers  who  don’t  read  a  single  book 
in  a  year,  or  who  don’t  take  a  single 


cs- 


magazine,  is  stupendous.  Prob¬ 
ably  you  wouldn’t  believe  it.  Thi: 
lack  leaves  the  grocer  a  good  dea 
lower  in  the  scale  than  he  ought  t 
be.  It  spoils  people’s  opinions 
him,  for  when  you  get  him  in  con 
versation  on  things  outside  of  hi 
business  you’ll  find  he  isn’t  there.' 

That  was  about  all,  and  I  sat 
down.  They  didn’t  know  just  how 
to  take  it.  I  didn’t  get  anywhere 
near  as  much  “tumultuous  ap¬ 
plause”  as  I  usually  get. 

Finally  one  member  got  up 
“Can  I  ask  the  gentleman  a  ques 
tion?”  he  said. 

I  said  sure  he  could. 

“Don't  you  think,”  he  said,  “that 
the  hard,  long  hours  a  grocer  ha- 
are  responsible  for  the  fact  that 
grocers  don’t  read  as  much  as  the\ 
should  ?” 

‘I  do,”  I  replied,  “and  yet  th< 
hours  can’t  excuse  him  altogether. 
I  believe  a  grocer  ought  to  force 
himself  to  read  something  if  he  can’t 
bring  himself  to  want  to  naturally.’’ 

And  then  I  went  on  to  say  that 
the  amount  of  reading  done  by  the 
country  grocer  was  much  greatei 
than  that  which  the  city  grocer  does, 

I  hat  s  the  truth,  too.  I  don’t  know 
why  in  all  cases.  In  some  cases  the 
city  grocep  has  to  get  up  early  and 
go  to  the  wharf  for  truck,  which 
means  going  to  bed  early  and  sleep¬ 
ing  all  day  Sunday.  And  then 
there’s  more  in  the  city  to  eat  up 
the  little  leisure  that  a  grocer  has. 
The  country  grocer  has  more  time 
to  himself  and  less  to  in  it. 

After  that  we  got  into  a  general 
talk  and  had  a  bang-up  time.  After 
a  while  I  said  I  wanted  to  try  an 
experiment. 

“I  want  every  man  here  who  sub¬ 
scribes  for  two  magazines  outside 
of  trade  papers  to  hold  up  his 
hand,”  I  said. 

Only  one  held  up.  What  were 
the  two?  “Munsey’s”  and  the 
‘Black  Cat,”  both  of  ’em  bum  so 
far  as  giving  general  information  is 
concerned. 

“How  many  take  one  magazine?” 
Twelve  held  up  out  of  over  thirty. 

I  got  each  of  the  twelve  to  tell  me 
what  their  magazine  was.  Here’s 
the  list:  “Munsey,”  3;  “Every¬ 
body’s,”  2 ;  “American,”  1 ;  “Popu¬ 
lar,”  3;  “Metropolitan,”  2;  “Ar¬ 
gosy,”  1. 

The  other  eighteen  or  twenty 
didn’t  take  a  single  magazine  of  any 
character ! 

And  of  the  twelve  that  did,  only 
three  are  taking  a  magazine  that 
can  teach  ’em  a  darned  thing  they 
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Our  S&nta  Ctaus 

C^tdJogue 

By  the  time  your  request  for  a  copy  can  reach  us — we  shall  be  mailing 
the  first  copies  of  our  Santa  Claus  catalogue. 

This  new  catalogue  presents  the  most  comprehensive  line  of  holiday 
goods  ever  gathered  into  the  showing  of  a  single  house.  And  it. quotes 

net  prices  in  plain  figures. 

Three  score  of  the  largest  sample  trunks  that  might  be  brought  to  the 
store  would  not  be  as  informing  as  this  catalogue  is  to  every  buyer  of  toys, 
china,  dolls,  fancy  goods,  etc.,  etc. 

Tens  of  thousands  of  retailers  all  over  America  have  learned  to  treat 
this  catalogue  as  the  signal  to  start  their  holiday  buying  without  further 
delay. 

They  know  that  it  marks  the  top  notch  in  wholesale  holiday  prepara¬ 
tions — that  breaks  are  not  far  away — but  that  prompt  ordering  will  still  get 
what  they  want  and  all  they  want. 

That  so  many  shrewd  merchants  consider  our  Santa  Claus  catalogue  so 
important  is  suggestive.  Can  you  afford  not  to  know  the  profit  possibilities 
it  holds  for  you  ? 

That  Santa  Claus  catalogue  is  No.  D634.  Write  for  it — NOW. 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses:  BALTIMORE,  DALLAS 
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really  ought  to  know.  The  “Ameri¬ 
can  Magazine”  and  "Everybody  s 
are  all  right— they  give  you  a  pretty 
good  idea  of  what  s  going  on.  But 
the  others  are  froth  and  slush,  well 
enough,  some  of  cm,  if  you  do  other 
reading  beside,  but  no  better  fitted 
for  a  man’s  whole  brain  food 
than  only  jelly  would  be  for  bis 
tummy. 

A  man  who  reads  four  or  five 
good  magazines  is  going  to  be  a 
pretty  well  informed  fellow.  What 
five?  Well,  I  should  say  "Mc¬ 
Clure’s,”  the  “American”  (or 
“E  v  e  r  y  b  o  d  y’s”),  “Harper’s,” 
“Scribner’s”  and  the  “Century.” 
The  magazine  ain't  the  dull  thing  it 
used  to  be — it  takes  up  the  current  l 
things  and  serves  'em  hot.  A  man 
can  learn  a  lot  from  ’em  without 
doing  any  other  reading  at  all, 
though  he  ought  to  read  some 
books,  too,  if  he  can. 

Well,  after  we  had  found  out 
where  the  magazines  went,  I 
worked  another  stunt.  1  read  a  lot 
of  magazines  myself,  on  the  trains 
mostly,  and  I’m  pretty  well  up  on 
'em.  So  I  jotted  down  a  series  of 
questions  on  subjects  that  I  remem¬ 
bered  reading  articles  on  in  recent 
numbers  of  magazines,  and  threw 
’em  at  ’em.  There  were  only  six. 
Here  they  are : — 


6.  What  is  the  main  point  of  oste¬ 
opathy? 


1.  What  is  the  difference  in 
method  between  the  Walter  Well¬ 
man  campaign  to  find  the  North 
Pole  and  the  Peary  expedition? 

2.  Who  is  Judge  Lindsey,  and 
what  has  he  became  famous  for? 

3.  What  is  the  Esperanto  lan¬ 
guage  ?  .  ' 

4.  Give  just  a  rough  idea  of  the 
principle  of  wireless  telegraphy  and 
who  was  the  inventor? 

Was  Mrs.  Mary  Baker  Eddy 


I  read  these  questions  off  one  by 
one,  and  then  I  said  thus : 

“Gentlemen,’^  I  said,  “I  don’t 
want  anybody  here  to  misunder¬ 
stand  what  this  means.  I’m  not 
trying  to  show  up  anybody’s  ignor¬ 
ance.  Any  ordinarily  well-informed 
man  ought  to  be  able  to  answer  all 
these  questions,  and  he  can  answer 
them  if  he  makes  a  habit  of  keeping 
posted  through  the  magazines.  T 
know  that’s  so,  for  I  learned  all  I 
know  about  ’em  from  magazines 
alone.  Now,  I  want  every  fellow 
who  can  answer  all  these  six  ques¬ 
tions  to  hold  up  his  hand.”  Then 
I  read  ’em  over  slowly  again  and 
waited  for  the  hands. 

Not  one  showed. 

“How  many  can  answer  five?” 
Not  a  hand. 

“Four?”  Not  a  hand. 

“Three?”  Ditto. 

“Two?”  Same. 

“One?” 

One  man  answered  the  question 
about  osteopathy.  He  had  the  right 
idea,  though  he  didn’t  make  his  ex¬ 
planation  very  clear. 

See  here,  I’ve  got  to  stop !  I  had 
no  idea  I’d  written  eighteen  pages. 
I  guess  you  get  the  idea  now — see 
if  you  can’t  make  something  out  of 
it  for  yourself. 

The  Stroller. 


‘valorization’  scheme  is  fraught! 


with  grave  uncertainty  in  the  opin¬ 
ion  even  of  its  friends,  who  favor 
it  as  probably  the  lesser  of  the  two 
evils;  while  the  general  opinion  of 
foreigners  and  others  not  intimately 
affected  is  that  it  must  eventually 
end  in  collapse.  The  withdrawal 
from  the  market  of  the  coffee  now 
held  by  the  Convenio  (about 
8,000,000  sacks)  has  at  least  post¬ 
poned  the  fall  in  price;  but  more 
purchases  are  not  to  be  made  and 
good  crops  hereafter  would  be  fatal 
to  valorization,  the  success  of  which 
is  predicted  upon  an  alternation  of 


good  and  bad  yields.  For  the  past 
year  the  Brazilian  product  has 
reached  the  unprecedented  figure  c 
about  20,500,000  sacks.  Tw 
remedial  courses  are  being  advance 
with  increasing  insistence.  The 
one  is  to  plant  less  coffee  and 
lieu  thereof  rice,  which  the  court 
try  lacks  and  to  the  product!)] 
of  which  the  soil  is  adapte 
the  other  is  by  a  liberal 
penditure  of  money  in  advertising 
coffee  and  making  a  teystemati 
propaganda  in  favor  of  its 
creased  use  in  the  United  State 
and  Europe.” 


ex 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XIV. — Learning  Business  from 
Cranks. 


You  can  generally  learn  some¬ 
thing  from  the  “cranky”  customer. 

Too  many  business  men  are  to¬ 
day  looking  for  the  easy  side  of 
business  so  hard  that  they  overlook 
great  opportunities  to  add  to  their 


business  knowledge.  The  effort  to 


o- 


the  real 
Science? 


discoverer  of  Christian 
If  not,  who  was? 


Gloomy  Prophecies  of  Valorization. 

Mr.  Irving  B.  Dudley,  American 
Ambassador  to  Brazil,  writes  from 
j  Petropolis  as  follows  in  regard  to 
the  progress  of  the  coffee  valoriza¬ 
tion  plan:  “The  outcome  of  the 


dodge  a  “cranky”  customer  is  prob¬ 
ably  as  great  a  mistake  in  this  direc¬ 
tion  as  could  well  be  made,  for  this 
same  “crank”  gets  his  reputation 
because  he  feels  sure  he  knows 
something  well  and  persists  in  dis¬ 
playing  his  knowledge  in  that  par¬ 
ticular  direction. 

Give  this  kind  of  a  customer  a 
chance  and  he  is  liable  to  impart  a 
line  of  information  to  you  which 
may  be  of  great  benefit,  and  cer¬ 
tainly  cannot  harm,  for  if  you  get 


no  further  benefit  from  the  convei 
sation  than  his  good  will  you  w 
find  that  it  is  well  worth  having,  f 
if  you  must  have  cranks  for  custom 
ers,  and  we  all  must,  you  shou 
make  them  the  best  of  customers’!) 
having  their  good  opinion. 

A  close  inspection  will  convinc 
you  that  a  “cranky”  customer  is  nr 
a  fool,  so  do  not  make  the  mista 
of  treating  him  as  such.  He 
probably  a  long  ways  from  it. 
has  a  few  queer  notions,  and  m 
have  a  mighty  good  reason  for  ha 
ing  them.  If  you  will  try  to  get 
these  reasons  you  will  find  that  yc 
are  not  wasting  any  of  your  time 
so  doing,  for  the  information  yc 
imbibe  is  very  likely  to  be  worth  f 
more  than  the  time  spent  in  gettir 
it. 

F.  A.  P 


li 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


FACTS,  INTERESTING  TACTS 


A.  W.  Johnson,  a  retail  grocer,  invented,  patented,  and  is  now  manufacturing 
Johnson’s  "EVERSHARP"  sheer,  the  only  machine  that  ever  did  slice  soft,  moist 
cured  beef  to  perfection.  In  less  than  a  year’s  time  his  retail  sales  of  sandwich 
sliced  beef  increased  to  300  pounds  a  week  in  warm  weather  and  250  pounds  a  week 
in  the  cooler  season.  While  his  full  size  slices,  so  smooth,  broad,  thin  moist  and 
Mossy  cheerfully  sell  for  36  cents  a  pound,  affording  him  a  handsome  profit  of  £58  to 
$45  a  week  on  dried  beef  alone,  with  a  pleasing  increase  of  trade  in  other  goods. 

Edward  M.  Fithian  discarded  a  much  advertised  rotary  cutter  and  installed  a 
Johnson’s  “EVERSHARP”  more  than  a  year  ago.  His  being  the  only  store  in 
Bridgeton,  N.  J.,  able  to  slice  dried  beef  to  perfection,  he  acquires  distinction,  pres¬ 
tige,  increased  trade  and  profits.  ,  . 

I  ehman  &  Co.,  Dover,  N.  J.,  equipped  with  a  circular  knife  slicing  machine, 
discontinued  cutting  dried  beef  because  the  time,  trouble  and  waste  m^t  counter¬ 
balanced  the  profit  on  their  sales.  They  have  just  installed  a  Johnson  s  cVtKSnAKr 
and  are  advertising  sandwich  sliced  beef  in  full  size  slices,  broad,  smooth,  moist 

,UUl  dTh!sUas  a  leading  article  to  draw  trade  and  incidentally  yield  a  profit  of 

60  per  cent.  ......  .  , 

Send  for  a  sample  of  sandwich  sliced  beel  and  cease  to  wonder. 


= 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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\ll  wholesale  grocers  will  agree 
it  prices  of  food  products  are 
flier  than  for  many  years,  yet  of  a 
ge  number  of  jobbers  with  whom 
lave  talked  not  one  but  declares 
it  his  business  is  fully  as  large  as 

J  %  •  • 

lal.  Some  testify  to  an  actual  in- 
■ase  in  business  in  the  same  breath 
th  which  they  groan  of  inflated 
ces.  The  Philadelphia  represen- 


enhance  the  value  of  Ceylon  tea. 
Under  the  present  conditions,  how¬ 
ever,  whenever  the  demand  for 
Ceylon  tea  is  increased  and  the 
price  of  Ceylon  enhanced  by  reason 
of  the  increased  demand  the  im¬ 
mense  ctop  of  India  steps  in  and  the 
proportion  of  India  tea  is  increased, 
leavin*g  Ceylon  just  where  it  stood 
originally.  There  is  no  question  but 
what  the  dead  level  price  of  Ceylon 
teas  could  be  elevated  materially 
along  the  lines  used  by  Messrs. 
Courtney  and  Welsh  in  their  cam¬ 
paign. 

The  Jobber. 


ive  of  one  of  the  large  millers 
rolled  oats  stated  to  me  during 
:  week  that  his  sales  of  rolled  oats, 
the  highest  price  ruling  since  he 
:ered  the  business,  were  larger 
m  ever  before.  It  is  hard  to 
derstand  how  this  can  be,  except 
the  theory  that  the  purchasing 
vver  of  the  working  man,  upon 
lich  the  prosperity  of  the  country 
pends,  has  very  largely  increased 
the  last  few  years.  But  certainly, 
an  if  this  is  true,  there  must  be  a 
lit,  and  when  that  is  reached  the 
iction  will  doubtless  be  sharp. 

*  *  * 

Speaking  of  the  campaign  to  push 
;  sale  of  Ceylon  tea  in  this  coun- 
which  has  been  so  ably  waged 
Messrs.  Courtney  and  Welsh,  the 
:redited  representatives  of  the 
ylon  planters,  there  is  one  point 
it  has  always  struck  me  as  in- 
ngruous :  the  regular  Ceylon  Tea 
immissioner  advocates  the  use  of 
re,  selected  Ceylon  tea,  unmixed 
d  unblended  with  anything,  on 
a  theory  that  it  is  so  fine  that  it 
nnot  be  improved.  At  the  same 
tie  an  Indian  Commissioner  ad- 
rtising  in  the  newspapers  advises 
e  trade  that  Ceylon  tea  is  only 
•od  when  properly  blended  with 
dia  tea,  and  tells  them  to  take  par- 
ular  pains- to  see  that  the  legend 
ads  “India  and  Ceylon.”  In  a 
cent  interview  Mr.  Welsh  states 
at  this  association  of  the  two 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade  Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them ;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale ; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  Sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of-'the  articles  named. 

The  Manufacturers’  Trade  Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  coupons;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


ades  works  to  the  disadvan- 
ge  of  Ceylon  tea.  India  is 
i  immense  empire  capable  of 
oducing  itself  enough  tea  to  fur- 
sh  baths  for  the  people  of  the 
nited  States,  while  Ceylon  is  a 
tie  island,  with  a  limited  capacity, 
his,  if  used  to  its  fullest  extent  and 


PATENTS 

obtained  on  inventions  and  designs.  Trade 
mark*,  prints  and  labels  registered. 

H.  IV.  BISHOP 

Attorney  at  Law 

908  G  St.,  IV.  IV.,  Washington,  0.  C 


MANY  GROCERS 


the  market  is  legitimately  worked  Find  it  pays  them  to  read  the 
absorb  the  tea  from  the  island,  “good  stuff”  in 


imixed  and  unblended  with  ally¬ 
ing  else,  would  of  itself,  by  virtue 
the  limited  output,  considerably 

I 


The  Advertising  World 

Columbus,  Ohio 

Sample  fret,  or  four  mouths’  trial  for  10  cants 


Getting  Out  of  the  Rut 

Suppose  a  wagon  has  gotten  into  a  deep  rut  on  the  road. 

To  get  it  out  and  moving  your  way,  you’ve  got  to  exert  a 
force  not  only  as  great  as  the  force  which  put  it  there,  but  a 
considerably  greater  force  just  because  the  wagon  is  in  the  rut. 

Same  way  with  increasing  your  trade. 

You  want  to  get  the  trade  of  Mrs.  Jones,  who  is  buying  at 
Brown’s. 

The  very  fact  that  she  has  fallen  into  the  habit — the  rut — 
of  buying  there  makes  your  task  harder. 

You’ve  not  only  got  to  give  her  as  good  a  deal  as  Brown 
does,  but  a  better  one. 

You  might  tell  her  that  you  can  give  her  the  best  goods  at 
the  lowest  prices,  but  Brown  is  telling  her  the  same  thing,  and, 
naturally,  she  won’t  exert  herself  to  change. 

Looks  as  if  you’d  have  to  sacrifice  a  good  portion  of  your 
profit  on  some  things  to  exert  the  necessary  pull. 

But  wait  a  minute. 

Suppose  there’s  a  way  for  you  to  give  her  more  goods  and 
better  goods  for  the  same  money,  and  still  better  your  own  profit 
on  each  sale. 

There  is  such  a  way. 

Eight  thousand  merchants  have  found  it. 

The  American  Slicing  Machine  will  enable  you  to  give 
more  slices  and  better-looking  meat  for  the  same  money  and  will 
increase  your  profit. 

The  even,  appetizing,  uniform  slices  will  bring  and  hold  for 
you  all  the  high-class  trade  of  your  locality. 

We  want  you  to  write  us  for  proof. 


American  Slicing  Machine  Co. 

54  FIFTH  AVENUE,  CHICAGO 


Pickles  Packed  in  Tin 


The  Hoffman  House  little  pickles  have  special  features 
that  ought  to  interest  you  in  them. 

First,  they  are  packed  in  sanitary  cans. 

Second,  they  are  prepared  by  a  new  process,  and  have  a 
pickle  taste  instead  of  a  vinegar  taste. 

They  are  guaranteed  to  keep  in  any  climate,  and  are 
altogether  the  tastiest,  meatiest,  spiciest  little  pickles  ever  put 
on  the  market. 

Being  packed  in  cans,  they  are  a  novelty.  You  can  sell 
novelties. 

-  PArurrn  BY  71 

The  J.  Weller  Co.  Cincinnati,  Ohio 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday's  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


A  Seller  May  Choose  His  Buyer. 

In  the  second  department  of  the 
Appellate  Division  of  the  New  York 
Appeal  Court  last  week  an  impor¬ 
tant  decision  was  handed  down 
touching  the  right  of  a  seller  to  sell 
to  whom  he  likes  and  to  refuse  to 
sell  to  whom  he  likes. 

The  case  involved  an  action 
brought  against  the  American  To¬ 
bacco  Co.  through  its  selling  agent 
the  Metropolitan  Tobacco  Co.  by 
John  A.  Locker,  a  llrooklyn  jobber, 
who  was  refused  goods  by  the 
Trust.  Locker  sued  for  $100,000 
damages.  The  lower  court  dis¬ 
missed  the  case  on  the  following 
ground : — 


Tlie  American  Tobacco  Company, 
like  any  corporation  or  person,  may 
lawfully  refuse  to  sell  its  goods  to 
the  plaintiffs  or  to  any  one,  for  any 
reason  or  for  no  reason.  If,  how¬ 
ever,  it  should  combine  with  other 
corporations  or  persons  to  do  so, 
that  would  he  a  combination  in  re¬ 
straint  of  trade  and  unlawful.  The 
trouble  with  this  complaint  is  that 
there  is  no  allegation  of  such  com¬ 
bination. 

The  case  was  carried  to  the  Ap¬ 
peal  Court,  who  affirmed  the  de¬ 
cision  of  the  lower  court  in  the  fol¬ 
lowing  opinion : — 

It  is  the  well-settled  law  of  this 
State  that  the  refusal  to  maintain 
trade  relations  with  any  individual 
is  an  inherent  right  which  every  per¬ 
son  may  exercise  lawfully,  whether 
such  refusal  is  based  upon  reason  or 
is  the  result  of  mere  caprice,  preju¬ 
dice  or  malice. 

It  is  a  part  of  the  liberty  of  action 
which  the  Constitution,  State  and 
Federal,  guarantees  to  the  citizen.  ' 

It  is  not  within  the  power' of  the 
courts  to  compel  an  owner  of  prop¬ 
erty  to  sell  or  part  with  his  title  to 
it.  without  his  consent  and  against 
his  wishes,  to  any  particular  person. 

There  being  no  averment  that  in 
its  growth  and  development  the 
American  Tobacco  Company  has  at 
any  time  entered  into  an  unlawful 
or  forbidden  combination  or  merger, 
or  become  a  party  to  an  illlegal 
agreement  or  arrangement,  we  must 
assume  that  its  relations  with  its 
alllied  companies  are  innocent  and 
lawful,  and  that  such  is  its  legal  status 
upon  the  record  before  us  is  abund¬ 
antly  supported  by  the  decisions  of 
our  courts. 

While  the  plaintiffs  allege  an  in¬ 
jury  resulting  from  the  acts  of  the 


defendants  in  refusing  longer  to  sell 
them  their  products,  such  injury  and 
attendant  damages  flow  directly  from 
the  breach  of  the  alleged  contract 
with  the  American  Tobacco  Com¬ 
pany  to  furnish  such  products  at  all 
times,  and  adequate  and  complete 
damages  are  recoverable  therefor  in 
an  action  at  law. 


Want  New  Method  of  Grading  Rio 
and  Santos  Coffee. 

Consul-General  G.  E.  Anderson 
reports  from  Rio  de  Janeiro  that 
j  the  adoption  of  the  New  York 
classification  for  grading  Brazilian 
coffees,  which  has  obtained  practi¬ 
cally  in  Brazil  for  a  long  time  and 
which  now  has  more  or  less  official 
sanction  through  the  action  of  the 
Santos  Commercial  Association  in 
issuing  a  formal  syllabus  of  the  sys¬ 
tem,  has  met  with  considerable  op¬ 
position  in  Brazilian  coffee  circles, 
and  may  have  some  very  importnat 
results  in  the  coffee  markets  of  the 
world.  The  committee  of  the  Na¬ 
tional  Association  of  Agriculture  of 
Brazil,  which  was  recently  named 
to  consider  the  matter,  has  pub¬ 
lished  a  protest  against  the  New 
York  classification  and  is  carrying 
on  agitation  against  a.,  continuation 
of  present  methods  of  selling  the 
Brazilian  product.  The  committee 
objects  to  the  New  York  classifica- 
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tion  on  the  ground,  first,  that  tl 
recent  action  was  not  represent 
tive  of  Brazilian  coffee  interest 
secondly,  the  adoption  of  the  lie 
York  classification  promotes  spec 
lation  rather  than  legitimate  sellin 
resulting  in  violent  oscillations 
the  prices  of  coffee  and  prejudicit 
interests  dependent  upon  the  pro 
net.  In  the  third  place,  the  cor 
mittee  declares  that  inasmuch  as  t 
types  best  known  to  consumers, 
Java,  Mocha.  Porto  Rico  and  t 
like,  are  mostly  composed  nowada 
of  Brazilian  coffees  without  ai 
recognition  of  the  fact  being  mat 
while  the  coffees  generally  knon 
as  Brazilian  are  those  of  inferi 
grades,  the  waste  coffees,  in  fa< 
it  is  necessary  for  the  protection 
Brazilian  coffee  interests  that  t 
present  New  York  system  shall 
done  away  with,  so  that  the  high 
grades  of  Brazilian  coffee  no 
known  under  other  names  shall 
presented  to  consumers  as  wh 
they  really  are.  Lastly,  the  cor 
mittee  favors  an  ideal  classificatk 
based  upon  chemical  analys 
Whether  there  will  be  any  chan; 
in  the  present  method  of  gradii 
coffee  as  a  result  of  this  new  agit 
tion  in  Brazil  remains  to  be  see 
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Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow.  ) 

/fll\ 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 

No  trade  can  last  long  under  hot  and  vcold 
applications. 

VJ p 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 

SWIFT  &  COMPANY,  U.  S.  A. 

HOW  TO  MAKE  YOUR  ADVERTISING  PAY 

Every  {  jTAbTUeFrcturer  [  NEEDS  THIS  BOOK 

t  RETAILER  J  JUST  OFFTHE  PRESS 

[200  pages,  8  by  n  ;  225  illustrations] 

This  book  is  invaluable  to  a  manufacturer,  jobber,  or  retailer.  It  is  a 

complete  ENCYCLOPEDIA  OF  ADVERTISING; 

Covers  every  branch  of  Newspaper,  Magazine,  Trade  Journal,  Street  Car 
and  Billboard  Adveitising.  It  fully  explains  how  to  prepare  your  own 
advertisements,  where  and  when  to  place  it  to  secure  the  best  results  at 
the  lowest  cost ;  how  to  develop  a  Mail-order  Business ;  the  cost  of  making 
Booklets,  Catalogues,  Mailing  Cards,  Folders,  and  Circulars,  Window  Dress¬ 
ing,  Office  System,  Business-letter  Writing,  Law  of  Trademarks  and  Copy¬ 
rights,  Distributing  Samples,  Arranging  Demonstrations,  and  hundreds  of 
valuable  suggestions  to  increase  your  business. 

Asa  special  introductory  offer,  we  will  send  this  $10.00  volume  <#.5 
to  any  address  in  the  United  States  or  Canada,  charges  prepaid,  for 
Address  all  orders  to  CHAS.  S.  QUINN,  PUBLISHER 

236  SOUTH  ELEVENTH  STREET,  PHILADELPHIA,  PA. 


When  you  buy  Karo  Corn  Syrup,  packed  in  sterilized  sealed  cans 
in  our  factory,  we,  the  manufacturers,,  are  responsible  for  it.  If  it  is 
wrong  in  any  way  it  is  our  wrong,  and  we  must  make  it  right. 

This  is  so  whether  you  buy  through  a  jobber  or  not. 

When  you  buy  syrup  by  the  barrel  the  manufacturer  or  the  jobber 
may  be  responsible,  and  he  may  not.  It  depends  on  circumstances,  and 
it's  often  a  weary,  acrimonious  task  to  get  together. 

You  can’t  buy  any  better  syrup  than  Karo.  It  is  made  direct  from 
corn  and  has  a  smooth,  rich,  sweetness  that  sugar  syrup  never  has.  io,  25, 
and  50-cent  sizes.  Pays  a  good  retail  profit  and  is  for  sale  by  all  jobbers. 


CORN  PRODUCTS  MANUFACTURING  CO.,  Davenport.  Iowa,. 
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in  connection  with  the  propa- 
ida  movement  in  favor  of  Bra- 
an  coffees  as  such  the  indications 
:  that  there  will  be  a  very  de¬ 
mined  movement  to  break  up  the 
;sent  methods  of  selling  cofifee 
the  American  consumer. 


Absorbine  and  Absorbine  Jr. 

J.  Vanderree,  Grand  Rapids,  Mich., 
ier  date  «of  March  23,  1907.  writes : 
have  used  your  medicine,  Absorbine 
1  Absorbine  Jr,  on  man  and  beast, 
.,  bog  spavin  and  thoroughpin,  on  a 
)-year-old  colt.  It  worked  all  right. 
?d  it  on  myself  on  a  large  wen  nearly 


on  the  top  of  my  head,  which  had  been 
growing  there  for  nearly  thirty  years, 
and  which  was  getting  to  be  quite  a 
sight.  Had  I  used  a  litttle  more  I  think 
it  would  have  reduced  the  same  entirely. 
As  it  was  I  stopped  applying  it,  with  the 
result  that  it  is  yet  slowly  growing  less. 
My  wife  also  found  great  benefit  from 
its  use  in  varicose  veins  in  one  of  her 
limbs.  ,  I  am  well  pleased  with  its  use 
as  far  as  I  have  used  it.”  Absorbine  Jr., 
for  mankind,  is  an  antiseptic,  germicide 
and  discutient,  mild  and  pleasant  to  use. 
Cures  varicose  veins,  varicocele,  hydro¬ 
cele;  removes  wens,  goitre  and  all  soft 
bunches  from  mankind. 

$1.00  a  bottle  at  your  local  druggist, 
or  postpaid  upon  receipt  of  price.  W. 
F.  Young,  P.  D.  F.,  9  Monmouth  St., 
Springfield,  Mass. 


eart-to-Heart  Talks  With  Grocery  Clerks 

Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Advice 
From  the  Head  of  the  House  on  Selling  Goods  and  Other 
Subjects. 

[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


INITIATIVE. 

We  read  a  good  deal  these  days 
out  initiative.  Initiative  means, 
applied  to  business,  originality, 
means  getting  out  of  the  rut.  It 
eans  doing  something  differ- 
t  from  the  way  it  was  done  here- 
fore.  But  this  doing  different 
ust  have  motive.  It  must  have 
awing  power.  It  must  make 
ople  say,  “That’s  great"  or 
That’s  the  thing  to  do.’’ 

It’s  a  great  thing  to  become  im- 
ersed  in  business.  When  you  find 
>ur  thoughts  centering  pleasantly 
1  your  work  outside  business  hours 
s  a  pretty  sure  sign  you’re  going 
'  make  a  success  of  that  work. 

Any  of  you  that  may  have  new 
.eas  about  the  management  of  any 
apartment  do  not  hesitate  to  give 
lem  to  us. 

I  ■ 

HANDLING  CRANKS. 

The  ordinary  man  loses  his  tem- 
er  when  things  cross  him.  Your 
;al  business  man  seldom  does  when 
sale  is  in  sight.  We  want  you  to 
ultivate  this  spirit  of  diplomacy, 
t’s  one  of  the  many  important 
lings  for  you  to  work  out.  Kill 
he  impulse  to  retaliate.  Handle 
he  cranks  like  an  artist.  Really 
hese  people  aren’t  looking  for 
rouble.  They’re  susceptible  to  pa- 
ience  and  kindness  and  consider- 
tion.  Their  view  of  life  is  narrow 
nd  their  horizon  a  little  dark, 
oily  them.  Say  to  yourself,  “Poor 
voman,  I’ll  try  to  show  you  how  to 
reat  people.” 


SELLING  SUGAR. 

When  a  woman  comes  in  for  5 
or  10  pounds  of  sugar  and  wants 
nothing  else,  for  any  sake  be  pleas¬ 
ant  about  it.  Too  many  salesmen 
make  the  mistake  of  appearing  dis¬ 
satisfied  with  such  a  purchase.  Of 
course  there’s  no  money  in  it — that 
is,  in  that  single  transaction,  but 
how  about  the  goods  she’ll  need  to¬ 
morrow  ?  Make  her  feel  that  she’s 
welcome  to  the  sugar  even  at  cost. 
She’s  expecting  you  to  show  up  that 
special  on  25-cent  cofifee  we  adver¬ 
tised  last  week.  Fool  her.  Don’t 
do  it.  Mind  this  instruction  is  not 
general  nor  does  it  apply  to  every¬ 
body.  It  simply  applies  to  the 
“smart”  examples  that  you  men  and 
women  come  in  contact  with  every 
day. 

PUSH  FLOUR. 

We’re  about  entering  at  the  be¬ 
ginning  of  the  bread  baking  time. 
All  of  our  own  brand  now  in  stock 
is  owned  at  the  old  price.  That  now 
in  transit  was  bought  at  the  August 
price.  Talk  flour  at  $6.35  a  barrel, 
80  cents  a  243^ -pound  sack.  Our 
own  brand  is  one  of  the  fanciest 
patents  milled.  It  has  strength  and 
spring,  and  of  course  absorbs  far 
more  liquid  than  the  low-priced 
flours.  Dwell  upon  this.  Prove 
that  a  flour  that  takes  in  20  pounds 
more  milk  to  the  barrel  than  the  or¬ 
dinary  flour  means  twenty  extra  5- 
cent  loaves — $1. 

You  have  6-pound  sample  sacks 
at  20  cents. 


6 
o  . 
o 

-O 


VI 

u 

4> 

J3 


S  55 

2 

go-  p 

-  P£)  < 

JitCu  5 

-C  o  </)  o 
o  « 

v,  <d  w 

— -  ^3 

8  S 

,  ~£  1 

si 

5  e.3 
s  <  a-g 

<L> 
i  jH 

'P-4 


tS)  M 

as  .S' 


S  cl 


\A 

W 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCERY  WORLD" 


30 


GROCERY  world 


This  Has  It 


Foreigners  have  a  knack 
of  preparing  food  specialties 
with  a  flavor  that  we  on  this 
side  can’t  seem  to  get.  Take 
Bismarck  Heringe,  a 
canned  fish  specialty  that  we 
import,  and  whose  packing 
we  control.  It  is  cured  in 
pure  vinegar  and  pure  spices, 
and  nothing  else,  and  has  an 
enticing  flavor  that  brings 
back  the  consumer  time  and 
time  again. 

There  is  nothing  like  it  in 
this  country,  and  if  you  want 
something  exclusive,  you 
ought  to  put  it  in. 


F.  H.  PHILLIPS  &  CO. 

Nos.  444-446  Greenwich  Street 
NEW  YORK 


Philadelphia  Representatives, 

F.  H.  FROMM  &  CO.,  10  South  Water  Street 


This  W.  &  D.  Special  Combina¬ 
tion  Fixture  temptingly  displays 
bananas  on  the  top  tree  and  pickles 
in  the  tanks  below.  A  space-saver, 
a  constant  salesman,  an  ornament. 
Oak  or  cherry,  handsomely  fin¬ 
ished  and  with  ball-bearing  casters. 
Uses  only  two  square  feet  of  floor 
space. 

Interesting  price;  write  for  it 
to-day. 


The  Welles  &  Davis  Mfg.  Co, 

WYALUSING,  PA. 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 


The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 


BRAINS 


FOR 

QT fjc  Retailer  anb  gbbertteer 


The  very  best  examples  of  clever, 
money  making  advertising  in  the 
•rldfaj 


world  are  presented  weekly 


If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 


Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents 


1AM  KS  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 


For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


Allegheny  County,  Pa. 

The  adjourned  meeting  of  the 
presidents  and  secretaries  of  the  as¬ 
sociations  in  Allegheny  County  met 
in  Pittsburg  during  the  week  and 
the  name  for  the  association  was 
adopted  as  follows:  “Merchants’ 
Protective  Association  of  Alle 
gheny  County.” 

This  association  was 
for  the  purpose  of  the  encourage¬ 
ment  of  trade  and  commerce 
among,  and  to  more  closely  engage 
in  the  mercantile  business,  to  co¬ 
operate  for  the  common  benefit  o 
all,  to  abate  trade  "abuses,  to  di.« 
seminate  useful  information,  to  ex¬ 
pose  fraud,  to  watch  and  influence 
legislation  toward  the  better  pro¬ 
tection  of  the  members’  capital,  to 
assist  its  members  in  collecting  de 
linquent  accounts,  to  protect  them 
gainst  fraudulent  customers  by 
keeping  a  delinquent  list  in  the 
office  of  the  secretary,  made  up 
from  all  the  associations  in  Alle- 
lieny  County,  to  raise  the  stand- 
acd  of  business  methods,  to  assist 
in  furthering  such  aims  and  objects 
as  may  hereafter  be  deemed  desir¬ 
able  for  the  best  interests  of  the 
members. 

Membership. — The  proprietary 
interests  of  any  legitimate  business, 
partnership  or  corporation  (liquors 
excepted)  or  any  qualified  member 
of  the  professions  is  eligible  to 
membership. 

The  temporary  officers  of  this 
association  are  A.  M.  Carline,  presi¬ 
dent,  of  Wilkinsburg;  Joseph  C. 
Cane,  secretary  of  the  Retail  Mer¬ 
chants’  Association  of  Allegheny 
City. 

It  is  the  intention  of  this  associa¬ 
tion  in  towns  where  they  have  no 
association  to  secure  individual 
members  until  the  number  of  five 
rom  each  town  has  been  elected 
members,  after  which  the  Commit¬ 
tee  on  Rules  and  Membership  will 
take  up  the  proposition  with  the 
live  members  from  the  towns  that 
are  not  organized,  to  have  them  es- 
ablish  an  organization  in  their  own 
town,  at  which  time  their  indi¬ 
vidual  membership  in  this  associa¬ 
tion  will  cease  and  our  committee 
will  endeavor  to  secure  the  mem¬ 
bership  of  the  newly  organized  as¬ 
sociation. 


The  towns  represented  at  till 
meeting  last  week  were  Alleghem 
Carnegie,  Homestead,  North  Brail 
dock,  Pitcairn,  Pittsburg,  Pittsburl 
East  End,  Turtle  Creek  and  W'i 
kinsbtirg. 

,  Individual  Membership. — The  fe 
for  individual  membership  will 
$2  for  membership  and  $2  fc 
annual  dues,  payable  in.  advanc 
The  individual  membership  upon  tl 
forming  of  an  organization  in  tl 
individual  member’s  town  ceases  i| 
this  association. 

The  meeting  adjourned  unt| 
November  nth.  Arrangement 
are  now  being  completed  to  hav 
every  merchant  handling  food  coin| 
modifies  who  desires  to  ask  anyques 
tion  or  any  information  on  the  Stat 
food  law  to  write  his  question  on 
plain  piece  of  paper  without  au| 
signature  and  hand  it  to  the  seere 
tary  of  the  association  in  his  towi 
The  secretaries  of  the  various  ass'l 
ciations  will  bring  their  questions  tj 
the  meeting  to  be  held  on  Novell 
her  14th,  at  which  time  the  StatJ 
Dairy  and  Food  Commissioner  ol 
this  State  will  be  present  to  answc 
and  explain  the  questions  and  givJ 
the  retailers  any  further  advice  hJ 
possibly  can  on  the  new  State  foot) 
law. 

A  systematic  campaign  will  b<| 
taken  up  in  every  town  by  mer¬ 
chants  and  professionals  turning  it 
their  delinquent  lists  to  the  seen 
tary  in  their  town,  which  will  theij 
be  turned  over  to  the  secretary  01 
the  county  organization  and  a  de¬ 
linquent  list  made  up  from  the  same 
for  the  benefit  and  protection  of  al 
the  retail  merchants  and  profes-j 
sional  men  in  Allegheny  county. 


California  Walnuts  Higher  Than  Lasi 
Year. 


Two  hundred  walnut  growers  ol 
Southern  California,  comprising  the 
Walnut  Growers’  Association,  met 
during  the  week  at  Los  Angeles 
and  voted  not  to  accept  less  than  1. 
to  15  cents  for  this  year’s  crop  of 
walnuts.  This  is  an  increase  of 
about  4  cents  over  the  price  of  last 
year.  The  cost  to  the  consumed 
will  be  about  25  cents  a  pound. | 
The  association  controls  almost 
completely  the  walnut  crop  oil 
Southern  California,  which  is  prac-| 
tically  all  that  is  produced  in  the  I 
Jnited  States.  Last  year  752  car- 1 
oads,  or  a  total  of  5.355  tons,  were! 
shipped  out  of  this  State.  This  year 
the  crop  will  be  about  830  tons  less, 
harvesting  will  begin  about  the| 
middle  of  October. 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frt. 
colt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
companled  by  10  cents  in  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  is  50 

nts  per  issue. 


WANTED. 


ANTED— We  want  to  buy  a  second  hand 
ife,  weight  about  750  pounds  ;  must  be  in 
>od  condition.  Address  Crider  Bros., 
alias,  W.  Va. _ J7 

'ANTED— An  American  slicing  machine, 
cash  register,  a  Monitor  gas  coffee  roaster, 
1  tank,  a  double  electric  coffee  mill  with 
ternating  current,  computing  scales  or 
lything  suitable  for  a  first-class  grocery, 
ddress  Grocer,  Pottstown,  Pa  16 

'ANTED — Grocery  and  specialty  sales- 
en,  traveling  in  every  part  of  United 
;ates,  to  solicit  subscriptions.  Write  for 
irticulars,  “Grocery  World,”  Philadel- 
lia.  • _ tf 


FOR  SALE. 

OR  SALE — General  store  business  ;  all 
sw  stock,  purchased  within  the  last  three 
;ars  ;  best  location  in  town  ;  reason  for 
:lling,  owner  does  not  wish  to  take  an 
:tive  part  in  the  business,  and  has  made 
lough  money  to  retire  ;  said  business  is 
lying  and  is  a  good  trade.  Address  for  full 
irticulars,  Opportunity,  care  “Grocery 
forld,”  Philadelphia.  Pa  _ 15 

OR  SALE — First-class  grocery,  bestloca- 
on  in  city,  modern  fixtures  ;  full  particu- 
rs  upon  request.  Price,  $3,000.  Joseph 
asbrouck,  Cor.  Broadway  and  St.  James 
reet,  Kingston,  N.  Y.  17 


No.  254. — In  North  Philadelphia.  Gro- 
I  ceries,  meats  and  provisions.  Store  28  x  30, 

|  with  back-room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 


OR  SALE — A  good  paying  grocery  busi- 
»ss  in  Easton,  Pa.,  doing  a  good  business, 
:st  location  ;  will  bear  close  investigation ; 
vner  wishes  to  retire ;  large  pleasant 
ore  room  and  big  cellar  with  barn,  &c., 
1  premises  ;  heat  store  with  hot  water, 
jht  with  gas  ;  large  ice  box  in  place  ;  all 
1  good  shape;  will  sell  right;  one  team, 
ddress  G.  J.,  care  “Grocery  World,”  Phil- 
ielphia,  Pa.  16 

OR  SALE — Stock  general  merchandise 
id  fixtures;  good  Jersey  village,  along  elec- 
ic  railroad  ;  no  answers  unless  mean  busi- 
sss ;  no  agents;  best  reason  for  selling, 
ddress  H.  W.,  care  “Grocery  World,” 
hiladelphia,  Pa. _ 36 

OR  SALE — A  No.  10  Coles  coffee  mill, 
idgway  butter  box,  Perfection  dried  beet 
itter,  patented  glass  cheese  case,  all  in 
iod  condition  and  will  sell  cheap.  Charles 
.  Smith,  5170  Thompson  street,  Philadel- 
hia,  Pa.  16 

rt  MR.  GRO-SIR  WHY  NOT 

r  make  your  own  collections  with 

J B our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
y  cents  often  covers  the  whole 

'I  B  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
le  United  States  with  astonishing  results, 
omplete  outfit  mailed  on  30  days’  free 
ial.  It  will  cost  you  only  $2,  if  satisfac- 
>ry.  May  we  send  you  full  description?— 
ree.  American  G.  Collecting  Agency, 
astorland,  N.  Y.  Send  for  a  copy  of 
The  Creditor’s  Journal” — it’s  free.  tf. 

OR  SALE — Perfection  dried  beef  chipper, 
1  first-class  condition.  Call  at  2601  East 
(orris  street,  Philadelphia.  17 

OR  SALE — Store  and  dwelling,  stock  and 
xtures,  in  good  business  location.  Will 
ell  stock  and  rent  property  or  sell  both  at 
>w  figure  because  of  health  and  other  busi¬ 
es^  ;  carrying  $2,000  stock  and  doing  good 
usiness.  For  particulars  address  V.  K. 
ones,  Morris,  Pa.  16 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
f  Norristown,  Pa.,  one  of  the  busiest  towns 
1  Eastern  Pennsylvania.  Store  estab- 
shed  for  twenty  years.  Does  $22,000  to 
25,000  yearly  on  stock  of  $2,000.  Uses 
ne  team,  but  horse  not  for  sale.  Nets 
0  per  cent.  Owner  going  into  other  busi- 
ess  and  will  sell  at  inventory.  Take  about 
2,5°o.  Can  be  greatly  increased. 

1 


No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $57,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per'  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296.— In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $ 1,000 .  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 


No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 
moderate  and  store  thoroughly  sound  and 
prosperous.  Owner  is  a  widow  and  has 
neither  taste  nor  experience  for  the  grocery 
business.  Will  sell  at  inventory.  An  ex¬ 
tremely  unusual  chance. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  312. — In  good  part  of  West  Philadel¬ 
phia.  Store  20  x  40  feet,  and  does  strictly 
weekly  cash  business  of  $450.  Stock  only 
$350,  business  mostly  meats.  Clean  net 
profits  of  10  per  cent.  Store  has  been  es¬ 
tablished  three  years  and  is  thoroughly 
self-supporting  and  profitable.  Owner  has 
other  business  and  must  sell.  Price  $750 
outside  of  team. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa  ,81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $  qoco  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


A  PHILADELPHIA  BARGAIN. 

A  widow  owning  a  prosperous  grocery 
store  on  Germantown  Avenue,  doing  $500 
a  week,  but  utterly  unable  through  inex¬ 
perience  to  manage  it,  will  sell  it  complete 
for  $1,500.  This  is  not  more  than  three- 
quarters  of  actual  value.  Includes  two 
horses  and  three  wagons,  about  $1,000 
worth  of  stock  and  fixtures  easily  worth 
$2,500.  Store  making  gocd  profit  every 
week.  Come  quickly  for  this  store  must  be 
sold  at  once. 

WARNER  &  CO., 

9^7  Arch  Street,  Philadelphia,  Pa. 

THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $i,8oo,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13 K  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells  ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,ooocash  or$4,5Co 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meaf'and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 


o  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 


00000000000000000000000000 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  tf 


SITUATION  WANTED. 


WANTED — Young  married  man,  30  years 
of  age,  has  had  10  years’  experience  in 
the  grocery  business ;  manager  for  six 
years  for  one  firm;  not  afraid  of  hard 
work,  but  must  be  chance  for  advancement, 
would  like  position  as  salesman.  A  No.  1 
reference.  Address  Good,  care  “Grocery 
World,”  Philadelphia,  Pa.  18 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

PURE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IV.  Front  Street 
PHILADELPHIA 


An  Inflamed  Tendon 

Needs  Cooling 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $r. 00  bot¬ 
tle.  CuresStrained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

w.  F.  YOUNG,  P.  1».  F-,  0  Ilonuiouth  St.,  Springfield,  Mass 
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FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DART  WYLER  &  CO., 

N.  R.  Cor.  Ca  llowlnill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  October  14th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  10  hands,  extra  fancy . 

Selected,  10  hands,  . 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  buncli 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . .  1 .35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  . 65  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box  . 

Fancy,  112  size,  per  box  .  4.00 

Fancy.  126  size,  per  box  . .  4.50 

Fancy,  150  size,  per  box  .  6.50 

Fancy,  176-200-216  .  7.00 

Fancy,  250-288  .  6.50 

• 

FOREIGN  ORANGES. 

Jamaicas,  about  400  to  bbl  .  $5  00  to  $5.50 

Jamaicas,  boxes,  150-176  .  3.50 

Jamaicas,  boxes,  200-210  .  3.00 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs . . .  4.50 

Choice,  kegs,  61  lbs .  4.00 

Good  Quality,  kegs,  62  lbs .  375 

CRANBERRIES. 

Cape  Cod,  Early  Black,  per  bbl .  8.00 

Cape  Cod,  not  so  dark,  per  bbl .  7-5° 

Fancy  Jersey,  large  dark,  bushel  crate .  3-0° 

Fancy  Jersey,  medium  dark  . 2.75 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box  . 

Fancy  Messina,  300  size,  per  box  .  4.00  to  4.50 

Fancy  Messina,  360  size,  per  box  .  3  50  to  3.75 

Choice  Messina,  300  size,  per  box .  3.25  to  3.50 

Choice  Messina,  360  size,  per  box  .  3  00 

CALIFORNIA  DECIDUOUS  FRUIT. 

Fancy  Tokay  Grapes,  per  4-bas.  crate .  $1.50  to  1.75 

Choice  Tokay  Grapes,,  per  4-bas.  crate .  1.50 

Fancy  Malaga  (white),  per  4-bas.  crate .  1. 50  to  1.75 

Fancy  Blue  Plums,  per  4-bas.  crate . 


Fancy  Red  Plums,  per  4-bas.  crate . 

FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel .  $3  °° 

Choice  Prime,  per  barrel .  2.75 

Fancy  Medium,  per  barrel .  2.00 

Choice  Medium  per  barrel .  185 

ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White,  per  hamper . . .  $!75 

Strictly  Fancy  Yellow,  per  hamper .  1.25 

Bermuda.  Prime,  per  crate  .‘ . 

Fancy  Valencia  Onions,  per  crate .  r  i5 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

iu  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


roasted  coffees. 

icked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

4.”  Java . 26 

3"  Java . 24 

-»>  . . -ii 

—Java  and  Mocha  Blend . 24 

—Java  and  Mocha  Blend . 22 

4”  Mocha . 24 

B”  Mocha . 22 

0”  Mocha . 20 

aguayra  (Washed  Caracas) . 18 

B”  Maracaibo . 1' 

A.”  Santos . 18 

B”  Santos . 16 

C”  Santos . 11 

eaberry  Santos . 11 

A.”  Rio . 16 

o.  1  Rio . 12 

o  2  Rio . 10 

ipton  Special  Mocha  and  Java,  1  lh.  cans  .27 

ipton  Perfection,  1  lb.  cans . 20 

attleship,  1  lb.  packages,  any  quantity...  .15 

og  Cabin,  1  lb.  packages,  100  to  case . 11 

rbuckle’s,  IU0  lbs.  to  case . 

ling  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

To.  25  Gunpowder . 24 

fo.  28  Gunpowder . 35 

lest  Gunpowder . 15 

to.  25  English  Breakfast . 20 

to.  28  English  Breakfast . 33 

lest  English  Breakfast . 10 

lo.  25  Moyune  Gunpowder . 33 

!o.  28  Moyune  Gunpowder . . . 38 

lest  Moyune  Gunpowder . 50 

fo.  25  Imperial . 33 

fo.  28  Imperial . 35 

lest  Imperial . 50 

fo.  25  Oolong . 28 

fo.  28  Oolong . 35 

lest  Oolong . l? 

'oung  Hyson . 35 

apan . 35 

leno  %  and  %  lb.  packages . 50 

lilver  Moon . 27 

lilver  Bell,  1  lb.  packages . 25 

lalada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Jaked  Beans —  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  105 

Wagner’s,  S  lb.,  sauce,  2 doz .  1  10 

Excursion,  3  lb.,  sauce,  2  doz . 9  • 

Saratoga,  2  lb.,  2  doz . 60 

3o  re- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Corn,  2  doz .  1.45 

Peas — 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . . . 90 

Little  Fellow,  2  lb.,  2  doz .  1.50 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1 .75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 80 

Kidney  Beans — 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.15 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . . . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

21b.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz .  1 .09 

Standard,  3s,  2  doz . 97 % 

Gallon,  Yi  doz .  3.00 

Fair  Quality,  3s . 95 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon—  ,  „ 

Clover  Leaf,  1  lb.,  fiat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . - 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . -  .  1.25 

Crab  Meat— 

>4  lb.,  4  doz .  1-00 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  lib.,  flat,  4  doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  14  lb.,  fiat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz .  2.60 

Beaver,  %  lb.,  flat,  8  doz .  2.30 

ClftDIS- 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil —  per  case. 

54  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

y.  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian.  %  oil,  fancy  cartons,  100  cans  4  50 
14  Mustard  Sardines — 

Gold  Label,  100  cans . .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

%  Crown  Mustard,  50  cans .  4  .00 

Gold  Label,  50  cans . .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9 . 25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1  -15 

Blackberries,  2  lb.,  2  doz .  1.15 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1  -50 

Gooseberries,  2  lb.,  2  doz .  1. 35 

Pie  Peaches,  3  lb.,  2  doz .  1  6d 

Pears,  31b.,  2  doz .  1-40 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  I  60 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1-35 

Strawberries,  2  lb., 2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  254  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Fer,Ib' 

Evaporated,  50  lb . 12 

Evaporated,  1  lb.  packages,  4  doz .  12 54 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 14 

Best,  25  lbs . . 1554 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 .  08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Dates— 

Package,  30 1  lb . 06 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 

50-  60, 25  lbs . 08 

60-  70, 25  lbs .  0754 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 0654 

90-100,25  lbs . 0654 

100-120,50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . •••••■ 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.10 

Heedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages . 145* 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  (Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0554 


SALT.  pgr  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 7o 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2 .42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.75 

Lady  Washington  Beans,  about  200  lbs.  to 

hag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 
s&ck  ••••••»•••••••••••  ••••••••••••••••••••■•••••»•••••••  .07 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . . . 07 

Split  Peas.  210  lbs . per  bbl.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  O . 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . ; . 18 

Gilt  Edge  Syrup . 30 

Gold  Medal .  -32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Syrup. . 29 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.80 

California  Amber  Drips,  254  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  54  gal .  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes . : .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners’  A . .  4.85 

No.  1,  A .  4. 80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5 .20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  4  15 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4.45 

Red  Cross,  4  doz .  4.40 

Star,  4  doz .  4.35 

Dime  Brand,  4  doz .  3 . 80 

Lion,  4  doz .  4.40 

Premium,  4  doz . .  4.20 

Hires’  Silver,  4  doz .  4.50 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . L.  4  20 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.35 

Our  Pet,  baby  size,  6  doz .  2.95 

Peerless,  small  size,  4  doz .  2  10 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES,  Per  gross 

Blue  Hen,  200s,  1  gross . .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.85 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . . . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’ ,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

•Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 
“1776”  or  120  bars  Best  Soap  free.....  4  20 

BuffaloOleine .  fO  z.40 

Washday . 120  2.20 

•Bee . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.65 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.50 

•Lifebuoy .  50  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia Oleine .  60  2.65 

*P.  &  G.  Oleine .  60  3. no 

Premium .  80  3.67 

•Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

•Star . 100  3.50 

•Sunlight . 100  4.10 

•Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4  . on 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 

*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . ..100  3.50 

Wrigley’s .  50  1.80 

Scourene . 190  3.50 

Lipp's  Scourer .  60  2. 25 

Sil  San . 50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . Per  bbl.  2.0O 

American  Scourer .  100  3 . 1  ■> 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 40®  -15 

Choice,  barrels .  .38 

Good,  barrels. . 26® ,80 

Fancy,  quart  J are . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®. 60 

Prime .  40 

Good . 28®  .36 

Ordinary . -  .22 

Blended,  fancy .  .84 

Blended,  choice .  .80 

Blended,  good .  .28 

2-1  b  tins,  3  dozen. . per  case,  2 . 80 

Quarts,  2  dozen . per  case,  2.80 

8ugar  Syrup- 

Pure,  extra  fancy . - .  .  85®  88 

Pure,  choice .  .24 

Blended,  fancy .  .32 

Choice .  .29 

Vanilla  Drips . 28®  .30 

Tins,  2-lb..  2  dozen . per  case,  1.95 

Tins,  2%-lb.,  2  dozen . per  case,  2.25 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins.  5-lb..  1  dozen . per  case.  2.25 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  100@110 . 

Georges  count  110@115 .  25  00 

Shore  2s,  count'2J5@250 .  27  00 

Medium  Irish  2s,  count  450 .  20.00 

Norway,  count  400@450 . 

Norway,  count  300@350 .  26.00 

Norway,  count  240®270 . 

Norway,  count  170®185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 28®  .85 

Choicest. . 45@.65 

mpe  rial- 

common  to  fair . 20®. 26 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®. 45 

Choicest . 50®.  55 

young  Hyson- 

Common  to  fair . 15®. 18 

Superior  to  fine . 22®. 30 

Ttra  fine  to  finest . 85®. 40 

joicest .  .45®.  60 

Hyson- 

Common  to  fair .  ® .  12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @ .  25 

Japan- 

Common  to  fair... . . . 

Superior  to  fine . 22®  .25 

Extra  fine  to  finest . 28@.30 

Choicest . 32®  .38 

Basket-fired— Common  to  fair . 20@.25 

Basket-fired— Superior  to  fine . 28@  .30 

Basket-fired— Extra  fine  to  finest . 32®  .38 

Basket-fired— Choicest . — @ .  45 

Dust  .  @.12% 

•mg— 

.^montofalr .  @.15 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25®. 35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 14®.  18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . S0@.35 

Choicest  . 40@ .  60 


ROASTED  COFFEES. 


Java— Mandheling— Fancy  brown . 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government— Good . 

.84 

.27 

.25 

.23 

.21 

.20 

African . . 

.20 

Mocha— 

Genuine  Arabian . 

.28 

Maracaibo— 

Cucuta— Best . 

.16% 

Cucuta— Choice . 

.16 

Cucuta— Prime . 

.16 

Cucuta— Good . 

.14 

Laguayra— 

Caracas—  Finest . a . 

.20 

Caracas— Choice . . . 

.17 
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Peaberry— 

Santos— Fancy .  .17% 

Santos— Choice . 17 

Santos— Fine . .  .16 

Rio — Fancy . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choice . 15 

Prime . 14% 

Good . 13% 

Fair . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
,  .07 
.30 
.10% 
.17 


Whole,  bags  or  barrels . 

Allspice . . . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 21®. 27 

Cinnamon,  Batavia . 25@.S0 

Cinnamon,  Saigon .  .80 

Cloves,  Zanzibar . .....  .19@.20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . S0@.S6 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@  .20 

Ginger  Jamaica,  unbleacned . .  .17@.19 

Ginger,  Calcutta . .08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-110s . 18@.20 

Nutmegs,  130-140s . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@.19 

White  Pepper,  fancy .  25@.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 39% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China . . .  1 .10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . .96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doz. 

Extra  white  2%s,  unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 50®  .60 

Standard,  plain  or  sauce,  3s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  3s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 75@  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  28 .  2. 10 

Extra  8ifted  2s .  1.60@1.75 

81fted2s .  1.30@1.85 
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Telephone  2s...., . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 75@  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . . . 75@  .90 

Pumpkin- 

Fancy,  3a . 85@1 . 15 

Fancy,  gallons .  2.76 

Squash- 

Fancy  3a .  1.15 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.50 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75®  89 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  Jara . 

Boot-fl 

Fancy  Btrawberry  ts .  1.50@1.75 

Cuts* .  1.00@1.10 

8weet  Potatoes  3s . 90@1 .00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  Ss .  1.45@1.50 

Fancy  New  Jersey  3s .  1.50@1.75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  doz. 

Fancy  3s . .'....  3.80 

Extra  2%8 .  3  20 

Extra  standard  2%s .  2  65 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s. .  3 . 00 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.75 

Extra  2  %s .  3. 00 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . . . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs . 8.75 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  3s .  8. 50 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Choice  New  York  2s . . .  1.50 

Choice  New  York  State  2%s .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2 . 00@2 . 20 

Sliced  or  grated  Is .  1 ,00@1 .10 

Pie;  grated,  gallons .  8 . 60 

Singapore  l%s .  1 . 15@1. 25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  3.25 

Strawberries— 

2s,  fancy .  2  50 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  1.80 

Standard  2s . . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %8 .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1 .25®  1.35 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2.90 

nos  ■ 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .  13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

8myrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 
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Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  3  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs_ . 

2-in,  12  lbs . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  l-lb.  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choloe . 

Citron- 

According  to  quality . . . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . 

l-lb.  pkgs.,  80-lb.  case . . . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

TJnpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . „ . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs....i . 

Royal,  choice,  25  lbs . .*. . 


Per  lb 
.0-! 


.18 

,0o 

.10) 

.0: 


.07 

.09 


.14 

.10 

.09 

.07 

.07 


.05 


.11 


i§. 


•10! 

.12 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lba .  @ 

Valencia,  28  lbs . 36  @ 

Flot,  shelled . 

In  shells— 

California  P.  S„  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs .  , 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

P6C&DS- 

Polished,  80  lbs . 16  @ 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  b&gs,  125  lbs . 


12> 


.13 


17 

18%i 

12<i 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case, 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@18.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@18.00 

High  quarters,  boneless .  24.50 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per'  b . 08®  .09% 
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GROCERY  WORLD  PRICES- 


CORRECTED  WEEKLY. 

lubsertber  to  the  "GROCER*  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


advances. 


,  Maracaibo.. 
. . 


and  Peas,  Dried . 

Meal . 

. . 

. . ••■ 

Pure  and  Compound.. 


Cclnmn. 


5 

27 

28 

29 
29 
29 

34 

42 

44 


DECLINES. 


Column. 


ADDITIONS. 


Column. 


TOM  AID  UASUEE  ETIRTTO  TOD  BUT. 

Standard  Weight!  per  Bushel. 


Marrow  Beau . . . 

Medium  . . . . 

>« ••••••  •••••••••60  lbi 

Pea  Beans . 

L,  << 

1  •••••••  ••••••111W 

Hominy  . . . . . 

. 58  “ 

Sheilbarkz  . . 

COL. 

1  Cub  Drawer,. ...... ..33 

. ..... . —47 

imltion  . .  4 

Grease  . 5 

Paper . *♦.. . 4Z 

Ad  Twine  Holders... 33 
i|  Powder.. . .  5 

r  •»*»*••»•••• 

Brick  . . •••59 

i  ••••••••••••••••»••••••• 

dug,  Shoe . —  6 

. .  6 

. . . 

&fl  ...» . . . . 

ies . . 

wheat  Flour . a8 

Boren . 33 

lers’  Sundrlee... . —.44 

•r  Dishes . 8a 

ir . . 7 

ir  Color . 47 

phot . 47 

lies  . . 15 

lies  .,...••»•••••••••••••••••••  7 

ied  Goods .  8 

lifomla  Fraltt . io 

getables . . .  8 

(Re . . . ...*12 

e  Fruit... 


COL 

SiLrdineS.teeee  ••••••*•••••••••••  Z3 

Meats  . z3 

Soups . — •  ..........  ....... ^ 5 

Can  Openers . 33 

Capon  —  ...... . •••••17 

Cap*,  G*m**  ***.*•«  ...••*,*°  ******  4 
Catsup.. •••«•  •••••••••••••••••••«•• 

Cereal  Specialties.— ••••••m« 

Cereal  Coffee  .e»eew.»ew«.»»M».  36 
Cheese  <4? 

Chocolate  and  Cocos..... .... r 7 

Chewing  Qmu... . . 

Cider . 

Clothes  Pins.— . 8* 

Cocoannt . . . ai 

Codfish.  35 

Coffee . — •  3 

Essence . 

Chicory . 

Coffee  Mfllls . 

Cooking  Herbs . . 

Condensed  Milk . 

Cream . — . 

Condensed  Mince  Meat . 38 

Corn  Meal . *9 

Corn  Starch - - - 58 

Cottolene . »6 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc . *e 

Cranberries  . 

Cutten,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . *a 


...  3 

...  3 

...3* 
...  8 
,...20 
,.SI 


COL. 

Dressed  Meats— . — . 44 

Drugs,  Grocers*  .47 


Eggs  •  ••see.  •••••••*••••••*♦♦•••••••  27 

Essence  of  Coffee^ . .  4 

Extracts . .  48 


Fancy  Groceries . . 17 

Failm.i,.— . . *9 

Farinaceous  Goods...— ..*9 

Faucets . ——33 

Canned  Rsh..  ......  ss 

Fixtures....— ............. .M....  3* 

Flour  ...■••..■........*...........*.28 

Flour,  Seif  Rising . . . s8 

Flour,  Buckwheat . 

Fly-papa  fseeeeeeeeeeeeeeseeeee. 

Food,  Bird  eeeeeeeeeseeeeseeeei 

Fruit  Butters . 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


..38 

-59 

-59 

•*48 


Gelatine 

Ginger,  Jamaica.., . 

Gravel,  Bird. 

Grocen*  Fixtures - 

Herring . 

Hominy  and  Grits . 

Honey .... 


COL. 

Ink . ,1.37 

Insect  Powder . 48 

Ironing  Wax..  eeeeeeeeeee*«#*eeee  59 

Jama. . 48 

Jars  and  Jar  Rubbers. . 7 

Jellies— . .48 

Junket  Tablets  eeeeecee*c*«*eeeee  5° 

Ketchup— . . — - 1* 

Lamp  Goods— - - 37 

Lemons  and  Oranges—..... 

T— ..ll  Ms - - 2Q 

Licorice  _ . — . 47 

Lime _ _ — . 37 

Live  Poultry - ...45 

Lye,  Concentrated . 37 

Macaroni _ _ — . .32 

Mackerel-. . —34 

Maple  Sugar  and  Syrup...  60 

Matches _ — . ——37 

Measures _ _ 33 


Mince  Meat - 

Molasses 

Mucilage.. . 

Mustard— . 

Mustard,  Prepared . 

Marmalade . 


COL. 

Nuts  ee«»»e»»»**«*eses#ee***e«eee»»ee 

OM  . 19 

Oil,  American . . 40 

Olive  Ofl  .......  •••#••••  4U 

Olives*********  •*•••**»**•**•  •••••••  39 


Paper  *•**•••••••• . ••••4X 

Papes  Bags....—..—.*1 

“.'—..29 

5® 

, - .......  42 

Pickled  Meats . 42 

Plum  Pudding. . — - - 46 

Pork  and  Beef. . —.43 

Potash — . . . . — 37 

Potato  CUips ............ .. — ..42 

Poultry  Seasoning - - 43 

Poultry,  Dressed— . 45 

Poultry,  Live...... 

Powdex,  Rifle .... 


Peas,  Dried  ........ 

Sauce—.. 


Sago. 

Safiul 

Sal  Sotte— ., 

Salt- _ 

Sa polio  — 
Sardines, 


Provisions—— 
Poddlne  ..— 
Putty 

Rennet- . - 

Rice 

Rice  Flour..., 
Rolled  Oats  . 
Root  Beer.... ... , 


-•  4 

,..46 

...43 

...31 

-47 

...$o 

-Si 

...29 

...29 

’•53 


••9 
•*» 

.*» 

— . 5* 

*54 
»3 


**M**«MSM<*SSM 


Sauce  and  Condiments . 5a 


Sauer  Kraut..*— . 

Scales . . . ..... 

Scoops,  Grocers’... , 

Scouring  Soap . 

Seeds  . . 

Shoe  Dressing . . 

S  hot.. ... .... ............ 

Smoked  Fish—.,. 


■48 

,.32 

•33 

•52 

;:536 
..  4 
•34 


Soap,  all  kinds . 54 


Soda,  Bicarb.. . . 

Soft  Drinks . - . 

Soups  ••«•*••••••••••••••••• 

Specialties . 

SpiCeS  *«**••**•••••••••••*• 

Whole . 

Starch 

Stove  Polish . 

Soap  Powders- . 

Segars.. 


>53 

. 53 

- 15 

. 54 

. 55 

.'.—58 

. 58 

. 55 

. 64 


Sugars  . . . 

Sulphur 
Sundries 
Syrups— 


Tacks  - . - . 

Tapioca- . 

Tar 

Teas.  ■ 

Tobacco,  Chewing- 


Tobacco  I 

Tubs . . 

Twine  Holder  ..... 
Twine  ..■•*——•*■, 


Vermicelli.... 
Vinegar . 


>.ST 

-l' 

-4 

"6 

..64 

"33 

,.6s 

••33 

••59 


•3* 

•45 


Washboards . 8s 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 29 

Wheat  Flour- . 29 

Wrapping  Paper— . 41 

Wringers,  Clothes. . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 48 


rectioners’  Lozenge .  5  *5 

**  Powdered . - .  5 '*5 

«  Crown  A .  5-45 

“  Crystal  A . — . .  5  • 10 

<•  Coarse  Granulated .  5-35 

le  Tablets . - . ••••—•  6-3834 

stal  Dominoes .  7-35 

Loaf .  S-8° 

at  Cubes .  5  •  35 

rdered .  5-20 

ra  Fine  Granulated.... .  5  *° 

rse  Granulated .  5  •  20 

nulated .  5-x0 

9  Granulated . .......... .  S  • 10 

«  In  50-lb.  bags  packed  2  In  100- 

lb.  bag .  5-15 

«  In  25-lb.  bags  packed  4  In  100- 

lb.  bag . 5-i5 

«  In  10-lb.  bags  packed  10  in 

100-lb.  bag .  5  23 

*<  In  5-lb.  bags  packed  in  bbls...  5 . 30 

“  In  5-lb.  bags  packed  In  100-lb. 

bags .  3-3« 

<«  In  2-lb.  bags  packed  In  bbls....  5  40 

*•  In  a-lb.  bags  packed  in  100-lb. 

bags .  5-4° 

«<  In  2-lb.  cartons  in  cases .  5*3° 

*<  In  2-lb.  paper  packages  In 

cases .  5-3° 

vfectlonera’ A .  5°° 

-Keystone  A .  4  “5 

-American  A .  4  - 80 

-Centennial  A .  4>  75 

-California  A .  4-7° 

-Franklin  . .  4- 85 

-Keystone  B . . .  4  80 

-American  . . .  4  • 

-Centennial  B .  4- 

-California  . .  4 

-Franklin  Extra  C .  4 

-Keystone  Extra  C .  4- 

-American  Extra  C .  4. 

—Centennial  Extra  C .  4’ 

-California  Extra  . .  4 

-Franklin  C .  4 

-Keystone  C .  4  •  25 


Movrmx — Good .  *7 

Fine . 35 

Choice . - .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  extra  ... .  22 

Choicest .  3° 

Young  Hyson — Superior  to  fine .  13 

Choice  to  extra .  »8 

Choicest .  35 

India — Common  to  Fine. . 17 

Ceylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra. .  18 

Choicest .  3° 


PACKAGE  TEAS. 

Llpton’a  Teas — 


TEA.  Per  lb. 

PANS— Basket-fired .  18  ®  35 

pans— Pan-fired— Common  to  Fair .  17  @  23 

Fine .  24  ®  28 

Choicest .  3°  ®  3s 

ixhosa — Superior  to  Fine .  18  ®  20 

Choice  to  Extra .  22  ®  35 

Choicest .  *0  ®  5° 

iochow — Common,  cargo .  14  <8  16 

Good,  medium. .  17  &  22 

Superior .  23  ®  28 

Flue .  30  ®  35 

Choicest .  ®  4° 

ttupownxR— Choice  to  Extra .  29  ®  33 

Choicest .  4°  @  45 


@  3« 
&  40 

©  50 
®  55 
@  20 
®  *5 
®  35 

@  30 

@  3° 
®  40 
@  38 
®  40 
®  15 
®  *8 
@  40 


Per  lb. 


Ceylon  and  India,  No.  1.. 

I  II  II  2 " 

“  “  “  3., 

Black  and  Green,  “  1. 


English  Breakfast, 
Ti  11 

Formosa  Oolong, 


In  34  &  lb.  In  34  lb. 


2.. 

1.. 

2.. 


•45 

•  4° 
•35 

•  45 
.40 

•  45 
■40 

•  45 
•4° 


•47 

•  4* 

•  37 


Counter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  $ 2.00 

Tetley’s  Tea—  Per  lb. 

34  lb.  or  }4  lb.  In  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  “  “  . 80 

Ex.  Gold,  “  “  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

J4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  “  . 5° 

Formosa  and  Oolong,  “  . . 5° 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Carlcol  Blend,  Martindale  &  Co.  :— 

5-lb.  Silver  Sacks . 

1 -lb.  “  . 

34-lb.  “  . 

34-lb.  “  . 

L4-lb  '•  . 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

i  lb.  silver  bags .  “  “ 

34  lb.  silver  bags . .'. .  “  " 

54  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  100  pounds. 
McCormick  &  Co’s,  Banquet  Brand —  Per  doz. 

No.  . . 85 

No.  . .  2 . 00 

No.  50 .  4  <N> 

No.  . .  800 


.90 

Per  lb. 
.22 

.2234 

■»3 

•«3X 

25 

.18 

•  !9 

.1934 

.20 

.21 


2- 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  a  doz.,  per  doz. 
|7  «*  «  quarts,  1  “ 

11  2  n  •< 

34  gals. 1  “  per  bbl. 

Colburn’s,  16  oz.,  2  doz . per  doz. 

quarts,  z  “  .  “ 

H  11  3  I-  .  « 

34  gals.i  “  . per  bbl. 

Violet,  pints,  2  doz . per  doz. 


.85 

1.40 

1.40 

2.50 

•  75 
.90 
.90 

1.80 

•  83 


Ralston  Baking  Powder,  1  lb,  cans,  per  doz. 

li  tt  a  ^  it  i<  ti 

Boston  Brand.  5  lb.  size.  H  doz.  case... 
a  z  11  x  “ 

a  34  <f  a  “ 

a  34  f<  3  “ 

Purity  Brand  3  “  34  " 

11  x  11  j  11 

11  n  2  “ 

11  34  "  3  “ 


AXLE  GREASE. 

b  razer’s,  15  lb.  palls . 80 

Frazer's,  boxes,  34  gross . per  gross  9-25 

Mica,  34  gross .  “  8.40 

Peerless,  34  gross .  4-4® 

BAKING  POWDER.  Per  Dos 


34  lb.,  4  doz.  in  case....  1.00 
34  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  J4  doz.  in  case....  16.75 


Davis'  O.  K.,  34-lb.,  4  doz . per  doz. 

“  34-lb.,  3  “  . 

“  i-lb.,  2  «  .  “ 

“  Mb.,  34  “  . 

Cleveland’s,  10-c.  size,  4  doz . per  doz. 

“  34-lb.,  4  " . 

"  3t-'b.,  2  *‘„ . 

“  r-lb. ,  r  . 

LetUe'z,  34-lb.cans,  1  or  2  dz.cartons,  4  dr.caze* 

<*  34.  “  2  doz.  cases . 

“  i-  ••  1  “  . 

*•  5-  “  6  cans  In  case . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Parrot  aad  Monkey,  4  doz . 

Rumford’s  Yeast  Powder:— 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass,  4  doz . . 

6  oz.  glass,  6  doz . 

6  oz.,  1  gross,  in  bbl . per  gross, 

Rumford  Baking  Powder 

5c. -tins,  4  doz . .  . 

10c. -can,  4  doz.  In  box . 

34-lb.  cans,  2  doz.  In  case .  “ 

i-lb.  cans,  1  doz.  in  case .  " 

Royal,  ioc.  size,  4  doz . . . 

“  341b.,  4  doz . 

“  34  '*  a  “  . 

“  1  «■  I  “  . 


.45 
.90 
1 .65 
7.20 

.84 

1.23 

2.28 

4-3734 

•  45 

.90 

x.6s 

.12 

45 

•45 

.8234 

1.0734 

1.04 

••03 

12.25 

•  45 
.90 

125 

2.50 

.86 

1.30 

2.40 

4-65 


BLACKING— Shoe. 


Shlnola . per  doz. 

rushe  si 


Per  Gross. 

Shinola,  34  gross  In  box,  with  8  b rushe  sand 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’t  Best,  No.  . .  *-75 

«  “  B.  B.  B.  M . per  34  gross  4.50 

fnequot  Blacking,  No.  5 .  4-»5 

dandy  Box,  French,  No.  «5,  large .  10.00 

<«  ««  **  tmall . . .  <.00 


8.75 

.78 

6.90 


Mason’s  No.  x,  frost*. 

“  “  t,  “ 

n  a  -j  « 

5>  „  • 1 

11  ci  ^  a  t( 

«  “  si  “  •• 

T.  M.  French . 


. . . . per  dos. 


5- 
a. 22 

1.60 

2.85 

4-55 

710 
1. 00 


SHOE  DRESSING.  p„  Dos. 

Mason's  Shoe  Dressing . - . 75 

Acme,  1  doz .  x*x5 

Blxby’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 8234 

Browns,  Army  and  Navy,  1  doz . 8254 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . . . 75 

Admiral  Russet  Combination . 7° 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black .  2  •  00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . 

Star  Combination,  russet.. . . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes. . 

Oil  Paste  black,  never  dries  up,  large  tine .. 


•  75 
2 .00 

•75 

•  75 
•75 
•4» 

.85 

1.00 

•73 


36 


GROCERY  WORLD 


GREEN  COFFEE. 

Rio  Golden  Fancy . . . . . 

"  Prime . . . 

"  Choice . . 

Santos  Peaberry,  extra  fancy . 

“  Fancy.. . . . . 

"  Choice . . . . . 

Maracaibo,  Strictly  Fancy,  Mild . . 

“  Choice  ..... . .... 

Washed  Caracas.  Fancy . 

I.aguayra,  Fancy . 

Java,  Siui  Fancy  Old  Government . 

“  Extra  Fancy . 

"  Fancy . 

Mocha,  Hand  \  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 

ROASTED  COFFEE  IN 

Rif,,  Extra  Fancy  Golden . 

“  Prime . 

•*  Choice . 

Santos,  Extra  Fancy . 

-  Fancy . . . 

“  Choice . . . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . 

“  Fancy. — . „ . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . 

Mocha,  Finest . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  i . 

«  <*  <•  , . 

44  ««  44  _ 

•*  "  •• 

Pack  In  35  and  50-lb.  cans,  and  35,  50  and 


Per  lb. 

®  08H 
@.08 

•°9tf  ®.°9  a 
® -°9 
•  n)4®.«3 

@ 

@13* 
■toy* 

@  <9 

Q-il'A 

@.18 

a  19 

@>°)4 


«3 


BULK. 

Per  lb. 

@•>3 
Q.  10 

®  09  M 
•x3X 
@  13 

®.iaH 

9.14 

@.15 
® -isM 
@«4M 
@-S3« 
@.33H 

. .  .33 

. 30 

. »7 

. M 

roo-lb.  bags. 


Levering  Coffee  Co. — 

Ventura . 18  )4 

Eureka . . . 15  % 

Leader . 18 

Jap .  '.13 

Special,  No.  6 . 12)4 

Special  Drive . 13 

Packed  in  50  and  too  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  p«rlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  too-lb.  Cases.  6o-lb.  Cases. 

Ariosa .  z5)4  ISA’s 

Lion .  >3/4  *3?< 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  ,s6 

Salndo,  lbs . so 

“  50-lb.  tins . 10 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pnlverixed  without  extra  charge. 


Llpton's  Package  Coffee — 

Special.. . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German -American  Coffee  Co. — 

Triunfo,  34  3-lb.  cans . 

“  48  i-lb.  cuts . 

Trinidad.  60  or  100  1  -lb.  cartons . 

"G-A"  Blend,  30  3-lb.  cans . 

La  Cruzada,  60  or  too  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  3-lb.  cartons . 

Tumbala,  60  or  too  t-lb.  cartons . 

Quezal  (after-dinner),  ia,  34  or  48  )4-lb .  cans 

per  %  lb . 

Levering  Coffee  Co. — 

Tourist,  M.  &  J.  Blend,  40  or  60  1  lb.  tins... 
Tourist,  M.  &  J.  Blend,  34  or  30  3  lb.  tins... 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  34  or  30  3  lb.  tins . 

E  L.  C.,  zoo  lbs.  to  cue . 

Golden  Drip,  3  lb.  bags,  loo  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  too  lbs.  to  case . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “  Kosyr"  :— 

50  tins  In  box . per  box 

ia  tins  In  box . per  carton 

s  lb.  tins . per  doz. 

George  Floto's  Sons — 

Floto's  Coffee  Essence,  )4-gross  Improved 

cans . per  gross 

Floto's  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  )4 -gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

)4  gross . per  gross 

Hummel's  Essence,  tin  can,  %  gross,  per  gross 
“  “  tin  ends,  “ 

"  '*  Improved  “  “ 

Chicory,  Sellg's,  65’s . 

"  English  Ground,  bags  about  160  lbs. 

11  Francks’,  stick,  65  lbs . 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . . . 

“  Koenig’s . 


.16 

.30 

Per  lb 
•9 

•  39>4 
.36 
.34 

•  31  J4 
.1854 

•l6K 

•35 

.37K 
•37X 
.aoH 
.30)4 
•»5 
•MX 
•4  x 


3-9° 

•95 

5*75 


s.35 

3.70 

s.85 

04H 

s.35 

3.85 

3.70 

*•15 

•°5& 

•04H 

.05 


AMMUNITION.  , 

Blasting,  A,  kegs,  35  lbs .  3. 35 

Blasting,  B,  kegs.  35  lbs .  1. 50 

Duck,  kegs,  13 %  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  3.65 

FG,  FFG,  FFFG,  kegs,  35  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  ia)4  lbs..... . 3.6s 

FG,  FFG,  FFFG,  kegs, 6)4  lbs .  i.y> 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  35  lbs .  3.00 

BB.  bags,  35  lbs .  3.35 
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BLUING — Dry.  Per  Grots. 

Barlow’s,  small,  3  doz . . .  3.60 

“  large,  1  doz .  5.30 

Sawyer's,  No.  1,  6  doz . -. .  1 .50 

No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1 .60 

“  No.  3,  3  doz .  3.50 

“  Mammoth,  3  doz .  3.60 

"  Ball  Blue,  1  oz.,  3  doz .  3.65 

Ball  Blue,  a  oz.,  3  doz .  5.00 


B  LU I N  G — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  )4  gross . . 

Cream  Indigo,  3  oz.,  U  gross . . .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7  40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 

\ 

BUTTER.  Per  lb, 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . . .  .  33 

“  First,  “  . 3, 

“  Second,  “  .  .30 

”  Third,  ••  . . 

“  Imitation  30-60  lbs .  .  38 

"  5-  and  zo-lb.  rolls,  60-  and  zoo- 

lb.  boxes .  .33 

Ladles,  30-60  lbs.,  bakers'  use .  .35 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  so-30-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes .  .33 

Sheaf  (“400")  Elgin,  30-30-lb.  boxes .  .33 

Sheaf. . 38-.  3 1 

B.  S.  Gilt  Edge,  cartons .  .37 

Gurnse,  pounds  or  half  pounds .  .35 

Belle  Spring . .33 


CANDLES.  Per  lb. 

P.  fcG.,  8’t,  30  lbs . . . zz)4 

“  z6's,  «  . 

Paraffine,  4't,  6’s,  8’a  cartons,  36-lb.  cases, 

P«t  lb . 08  )4 

Searchlight  Hotel,  z6’s,  30  lbs . . .  oq%4 

Peerless  "  “  «  .  —a? 

Bright  Light,  “  “  . per  box  2  50 

Week’s,  8’s,  30  lbs . . 

“  z6’s,  30  lbs .  ’13 

Carriage  Candles,  size  6x1  H . 

Martha  Washington,  long  zss . per  lb.  .zy 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . . . per  gross  4 .  so 

Mason’s,  quarts . per  gross  4.45 

Mason's,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  sa  doz . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  )4  gro..  no  rubbers,  per  gro.  1  j 
Mason’s  Caps  and  Rubbers,  )4  gro..  “  ,  1 

Jar  Rubbers— 

Lip,  wide . per  gross 

Acme,  wide,  z  doz.  cartons . per  lb. 

“  medium,  z  doz.  cartons . .  " 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium. . . . per  lb. 

(■5  lb.  lots  z  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Mazjoram . per  doz. 

“  Sage .  *• 

"  Thyme - « 

Savory .  “ 

Special  case  aassortmeat,  s 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  %  doz.  Thyme, 

_  ,  _  %  doz.  Savory..... per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

)4-lb.  cartons,  z  doz . . . per  dos. 

)4-lb.  “  «  «« 

)4-lb.  "  •*  *« 

34 -lb.  screw  cap  bottles,  s  doz . per  doz. 

M -lb.  square  cans,  a  doz. .  “ 


CANNED  OOOD8. 

Tomato©*—  p6r 

drying*  Good  Luck  Brand .  x 

DuBois'  Frying .  , 

Jersey  Kin^,  No.  3,  Standard  Jersey  .  j 

Blue  H  en  Chickens,  No.  3 .  j 

Rio  Grande,  fancy,  Jersey .  , 

Silver  Lake,  fancy,  Jersey .  » 

Aha,  No.  2 . .... . j. . 

Alta,  No.  10,  1  doz .  -3 

Bull  Dog,  No.  2 . 

Lima  Beans — 

Tinsley's,  extra  small....... . j 

Turkey,  fancy,  Jersey . .. .  , 

Silver  Lake . j 

Boyer’s,  Fancy .  , 

Oxford,  Maine  packed . 

Lanfair,  2S . 

String  Beans — 

Red  Jacket,  small .  z 

Mikado,  Penna.,  fancy .  i 

Cloister,  fancy  N.  Y .  i 


Don’t  Hiss  This,  Grocers 

Spring  Garden  Tea  is  a  blend  that  will  please  nine  out  of 
ten  of  your  customers,  at  60c.  per  pound — which  means  you 
make  160  per  cent,  profit  on  it,  as  these  are  our  prices: 

cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


In 

100-Ib.  Barrels 

18 

In 

5-lb.  Silver  Bags 

</> 

•  SoS 

19 

In 

I-lb.  Silver  Bags 

s=! 

•  «=.So 

.  19 

In 

J£-lb.  Silver  Bags 

•0  j20u 

*  5°  1 

20 

In 

/4-lb.  Silver  Bags 

is® 

•  0- 

21 

What’s  the  Difference? 


The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 

You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 

/  I 
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oyer's,  as . 

corn,  . . 

corn.  No.  . . 

ride  of  Shenandoah,  No.  2.. 


ite  Wax  Beans— 

com . 

j  hampion . . . 

:  ompass,  No.  10,  r  doz . 


•  *2ji 
1.00 
.75 
•6S 


.70 

.65 

3 .00 


:ed  Beans— 

.  &M.,  No.  3 .  r-35 

.  &  M.,  No.  3,  tomato  sauce .  r  -55 

ampbell’s.  No.  2,  plain . il'A 

ampbell’s.  No.  2,  sauce . 87^ 

ixford.  No.  3 . 9° 

ramagansett,  No.  2,  tomato  sauce . 97*4 

iarragansett.  No.  3,  tomato  sauce .  1-37K 

an  Camp’s,  No.  1,  sauce,  4  doz . 8754 

an  Camp's,  No.  2,  sauce,  2  doz .  »-32/4 

[oore  &  Brady,  No.  3,  plain . 80 

loore  &  Brady,  No.  3,  sauce . 85 

foore  &  Brady,  No.  1,  picnic  size,  plain . 40 

loore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

ictory,  No.  1,  tomato  sauce,  4  doz . 45 

lartin  Wagner  Co.,  No.  3,  plain...., . 9254 

lartin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
lartin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

chimmel's,  No.  1,  sauce . 5° 

chimmel's.  No.  2,  sauce . 87 J4 

chimmel's,  No.  2,  plain . 82J4 

.unker  Hill,  No.  3,  plain . 77 K 

lunker  Hill,  No.  3,  tomato  sauce . 80 

nider’i  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  *-4° 

i-lb.  cans,  4  doz .  “  -9° 

i-gal.  cans,  doz .  "  5  00 

nnnyslde  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  a  doz . per  doz.  .95 

a-lb.  cans,  3  doz. .  “  -7° 

i-lb.  cans,  4  doz . . .  "  ■  45 

i-gal.  cans,  %  doz .  “  3  00 

d  Kidney  Beans — 

oan  of  Arc,  No.  2 . 8256 

lartin  Wagner's,  No.  2,  2  doz . 72/4 

fan  Camp's,  No.  2,  2  doz . per  doz.  .82 

fictory  brand.  No.  1,  4  doz . per  doz.  .45 


m— 

Comlet . . .  1 -50 

Vinoor,  kernelled .  1-4° 

’aris,  fancy  Maine .  1 . 20 

Imerican  Beauty,  extra  tancy,  Shoe  Peg.-  .8754 

'ream  of  Susquehanna . 95 

taker's,  G.  W.,  whole  grain . 72X 

ihoe  Peg,  Susquehanna . 80 

Shoe  Peg,08bom’s . 7 *Vi 

dark,  crushed . 77 % 
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Peas — 

French,  Extra  Fins,  100  cans,  per  case..,. 

French,  Tres.  Fins,  ioo  cans,  per  case . 

French,  Fins,  ioo  cans .  M*25 

Boyer’s,  Midgets . . .  x*85 

Boyer’s,  Extra  Sifted . x*5° 

Boyer's,  Sifted .  1  •  35 

Boyer’s,  Early  June .  *  25 

Parrot  Junes . x**° 

Jumbo  June .  1  •  *5 

B.F.F.  Junes . 

Little  Nell's,  Baltimore . 65 

Beets — 

Red  Jacket,  No.  3,  small .  1  •  45 

Silver  Lake,  fancy,  No.  3 .  1  °5 

Bohemian,  fancy.  No.  2 . 85 

Succotash—  Belle  Rose, fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . 9a  Vx 

McMurray's  Mountain . 80 

Spinach — 

Champion,  No.  3 .  x**5 

Shawnee,  No.  3 .  x*  27% 

Farren's,  No.  10 .  4-25 

Sweet  Potatoes — 

Plantation,  No.  3 . 95 

Victory,  No.  3,  ado* . 1.05 

Pumpkin —  _ 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  . . ®5 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47/4 

Asparagus— 

Del  Monte,  mammoth,  No.  2*4 .  4-25 

Extra  mammoth,  No.  2% .  4-25 

Superior,  large,  No.  .  4«^o 

Staple,  medium,  No.  9% .  3-  °5 

Swan,  medium,  No.  2J4 .  3  ®5 

Del  Monte  Tips,  No.  1 .  3-75 

Extra  Tips,  No.  .  3  70 

El  Dorado  Tips,  No.  1  % .  3  5® 

Grand  Island,  medium .  3-35 

El  Rio,  medium,  No.  2%,  2  do* .  3.25 


CALIFORNIA  CANNED  FRUIT. 


Apricots— 

Per  do*. 

Pears — 

Bartlett,  extra  quality.  a}£s . 

Bartlett,  extra  standard,  2%s . 

Cherries — 

Extra  quality,  aJ4s . 

.  3  40 

Extra  standard,  . 

Standard,  2^ . 
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Peaches — 

Extra  standard,  lemon  clings,  i)£* .  2.85 

Extra  standard,  sliced  lemon  clings,  2)4* .  2 . 85 

Extra  standard,  sliced  lf-xon  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  cling*, No.  >0,  1  doz .  8.50 

Express,  yellows,  a)4s . 

Plums — 

Extra  standard  egg . 

Extra  standard  gresn  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FSUIT. 

Apples— 

Derby,  No.  to,  1  doz .  2.85 

Pride  of  Shenandoah,  No.  3,  2  doz .  1  00 

Blackberries — 

Farren’s,  extra  preserved.  No.  s .  1.30 

Silver  Lake,  heavy  syrup,  No  2 .  1.20 

Jersey  Duke,  2s .  1.00 

Blueberries- 

Loggies,  No.  2 .  1  50 

Loggies,  No.  10 .  7  00 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1.85 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 .  1 . 65 

Raspberries — 

Mikado,  red.  fancy.  N.  Y.  State,  preserved. 

No.* . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  2.00 

Silver  Lake,  No.  10,  1  doz .  7.  50 

Defence,  No.  2 .  2.25 

Pine-apple— 

Phonograph,  grated,  No.  2 .  1.95 

Phonograph,  sliced.  No.  2 .  1.90 

Acorn,  grated,  No.  . .  1  90 

Acorn,  E.  &  C.,  No.  2 .  1.85 

General,  E.  &  C.,  sliced,  No.  2 .  1.75 

Indian  River,  E.  &  C.,  No.  2 .  1 .60 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  r.55 

Wagner’s,  E.  &  C.,  No.  2 .  1  50 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Wallace,  grated.  No.  2 .  1.30 

Singapore  Chunks,  No.  1%,  4  doz .  1.17K 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1  25 

Singapore,  cubes,  No.  ij4,  4  doz .  1.12J4 

Wagner’s,  No.  1,  cocktail,  2  doz .  1 .00 

P.  &  B.,  grated,  No.  3 . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  1,  4  doz . 80 
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The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hln,  K-lb.  chunks . per  do*.  .80 

44  i  "  “  .  44  87^ 

44  *36  41  44  .  44  1.1756 

"  sliced  .  44  x.35 

“  i»  44  grated .  44  1.35 

"  sJ4‘4  whole  .  44  x.85 

Packed  In  their  own  juice  :— 
x 34-lb.  chunks, extra  heavy  syrup.. .per  do*,  x  .4* 
iVA  44  sliced .  “  x.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz . 

Devilled,  No.  1,  4  do* .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  x,  flat,  4  doz .  4.20 

B.  &  M.,  No.  l/2t  flat,  4  doz .  2  20 

B.  &  M.,  No.  x,  tall,  2  doz .  4. 15 

B.  &  M.,  No.  yA,  flat,  4  doz .  2.90 

Star  brand,  No.  yKt  flat,  4  do* .  1.35 

Star  brand.  No.  fy,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3-^5 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  x,  23 

Mackerel — 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.50 

Underwood,  soused,  No.  3,  a  doz .  3.10 

Oysters — 

Boyer's,  No.  x,  2  doz .  x.  15 

Boyer's,  No.  2,  2  doz . .  2.07*4 

M.  &  B.,  No.  1,  «  doz .  x.07^4 

Stewart's,  No.  2,  t  doz..* .  2.10 

Stewart's,  No.  1,  2  doz .  X.02V4 

Victory,  No.  1  doz .  1.02J4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  x*47/4 

Salmon — 

Hapgood's,  No.  x,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat . . .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.10 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  16754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.3*% 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  30,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

PHILADELPHIA,  PA.  - = 


Fruit  Butters 
Cranberry  Sauce  Catsup 
Mince  Meat  Chili  Sauce 

Jellies 
Jams 

Canned  Fruits 


Preserved  Fruits  Fruit  Syrups 

Honey 
Mustard 

Salad  Oil 
Crushed  Fruits 


Baked  Beans 
Soups 
Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 


ASK  FOR  BOOKLET  E  3 


Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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HerMehoe,  No.  i .  1.45 

Leader,  laecy,  red,  No.  i,  tali .  1.33)4 

Defender,  Medium,  red,  Alaska,  Na.  1,  tall.. 

White  Raven,  %a . 9S 


Plata. 

La  Champagne,  X'*.  key . 35.00 

"  M'«,k  ay .  1700 

Lucullua,  M'i . 13.00 

C.  Morel,  .  10.00 


SARDINES — Beatles*. 

Le  Marchand,  X’s . . . 

La  Champagne,  X'*.  key . . . 

Cadeaa,^-.,  key.. 


.....  15.00 


|tl,  Martel* . 

X*.  Martel* . 

Morel,  #a.  bon«le« . 

V  i,  Aarora,  imoked . 

Mmeard 


9.40 

13.30 

17.50 

8.15 


4»,  Inna  100  con*.  .. 

da,  lank*,  key,  100  cnee . 

2  s,  Luncheon,  100  oaaa . . . 

Js,  Pox,  too  can* . 

I,  Underwood’*,  50  oaaa. . . . 

*,  Irma,  50  cane.. . . . _ . „... 

a,  Harbor,  30  can*.. . . . . 

Wb,  Booth'*,  extra,  In  carton*,  ft  ran*.. 
•  *,  Conttneoial,  key,  48  1 
1,  BlaoofariUe,  50  cane... 


J 


3-4*54 

3*7X 

3.10 

300 

3-95 

3-45 

3-3® 

■-7S 

3. 50 

*'3® 


Jjs,  Irma,  100  can* . 

I,  Coottncota),  key,  toe  can* . 

;»,  Le  Baron,  100  can* . 

d  Label,  X*.  oil,  100  can*. . 

X»,  mayonnaise dressing,  100  cans 
"  X*.  "  "  50  cana 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . 

Quarters.  Tomato  Sauce,  key,  100  tins . 

Halves,  Tomato  Sauce,  key,  50  tins . 


3*754 

3-4° 

3- 1*54 
*•  *5 
6'  40 

4- 3® 

Per  case 
12.00 
12.00 
13.00 
13.00 


CANNED  MEATS. 
Corned  Beef. 


Per  dor. 

Armour’s  Verlbeet,  with  key,  No.  1,  a  dos .  1  .*5 

"  with  key,  No.  3,  1  dos .  3.30 

Fairbank's,  with  key,  No.  1,  2  dos . .  1 ,  *5 


with  key,  No.  2,  1  doc .  3. 15 

with  key.  No.  6,  1  dos .  7.65 

with  kejf.  No.  14,  >4  dos .  16. jo 


Libby’s,  erlth  key,  No.  1,  *  dot . .  *.*5 

”  with  key.  No.  1,  1  dee .  j.30 


Chipped  Driad  Beef. 

No.  1,  t  dos . 

No.  X.  s  dos . 

Glass,  No.  X,  *  dos . 

Glass,  No.  1,  3  dox_ . 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot. 
Beechnut  Sliced  Beet,  No.  X.sktss  jars  .per  doi. 


*.»5 

1.05 

*•35 

*•35 

a • 7*54 

*•55 


-14- 

Acme  81iced  Smoked  Baal.  Per  det. 

Large  tins ,  2  doc . .  3.60 

Medium  tins,  4  dor . .  1.60 

Medium  tins,  3  dos .  1.65 

Small  ttna,  4  dor .  1.00 

Large  glass  jars,  1  do* .  3.85 

Special  jam,  r  do* .  3.60 

Junior  jars,  3  dot .  1.60 

Sliced  Bacan. 

Beechnut  Bacon,  No.  1,  glass  jars .  *  -7*54 

Beechnut  Bacon,  No.  X.  glass  jars . >t„  1.55 

Acme,  Urge  glass,  1  do  1 .  3.75 

Acme,  jnt  liar  glass,  3  dos . . .  1.60 

Roast  Beat. 

Fairbank’s,  No.  1,  s  dos .  *-i*X 

Fairbank’s,  No.  a,  1  dor. .  a. 15 

Armour’s,  No.  j,  3  dot .  .  *-**X 

Arm  oar  s,  No.  3,  1  doc .  3.35 

Libby's,  No.  1,  3  dos .  1.S5 

Libby’s,  No.  3,  1  dor.. .  a. 30 

Kingan’s,  No.  t,  3  doc . . . . .  1.05 

Klngan's,  Na.  a,  1  dor . . .  3.05 


Lnacb  Teagna. 

Fairbank's,  Na.  t,  ado* . . 

Libby’s,  No.  1,  a  do* . 

Armour’s,  Na.  «,  •  do* . 


a.  a* 
3. 90 
*•7® 


Whale  Oz  Tongas. 

Fairbank's  No.  a,  t  dos . 

Libby’s,  No.  aX,  1  do*. . -  - . . 


7. a® 

is.  00 


Potted  Mass  ar  Oz  Toon**. 

Armour’s  Variboac,  No.  X.  4  do* 

Armour’s  Varlbest,  No.  X.  *  dos . . 

Libby’*,  No.  X,  4  doe . . 

Libby’s,  No.  X.4  da*. . . . 


•  4*X 

•75 

•45 

.80 


Potted  Chlckea  or  Turkey. 

Armorer's — 

No.  X.  4  do* . . 

No.  X>  •  dos . . 

Libby's — 

No.  X.  4  dor . g5 

No.  X.  *  dor .  1.50 


-*•54 

*•45 


Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” — 
Chicken,  No.  X . 

««  <1  j 

Turkey,  « 

«  it  J 

Whole  Rolled  Ox  Tongue,  No.  a.., 

Whole  Ham,  No.  iX . 

Whole  Ham,  No.  2)4 . 


Per  Do*. 
...  *.85 
...  5.00 
...  2.85 
...  5.00 
...  11 .00 
...  9.00 

..  13.50 


-1»- 


Dsvilled  Meata. 
Curtice  Brothers,  "  Blue  Label”— 


Ham . 

No.  50*. 
Per  Do*. 

No.  10  os. 
Per  Dos. 

Tongue... . 

. 

.  *-5® 

*.50 

Turkey . 

3*  *5 
3*5 

Potted  Meata, 

Curtice  Brothers,  "Bine  Label”— 

No.  X  Tin.  No.  X  Tin. 
Per  Do*.  Per  Do*. 

.  r.25  a. 35 

Tonga . . .  1.25  a. 35 

Chick** .  *-95  3.00 

turkey .  1.95  3.00 


Sonya 

Snider's  Tomato  Sony— 

3  lb.  cant,  a  dos . . . 

s  lb.  cans, 1  das . 

1  lb.  cans,  4  dos 
Gallons 


_ ,  CAAJ,  ^  dos..*.. . 

SchimmoTs,  assorted,  x  ib*  4  do*!!..'.! 
CampbsB’.:- 


p*r  dor. 

•  *35 

•  *-35 

.  .90 

.  5.00 

.  .85 


No.  s  can*,  4  dos.  to  case,  straight  or 

aaaortod,  all  kinds  except  Tomato _ per  dos. 

No.  i  cana,  4  dot.  to  case,  aaaortment 
No.  i  containing  8  cans  Tomato  ......  “  " 

No.  i  cans,  4  dos.  to  case,  To*nato._...  "  “ 
No.  t  cans,  *4  to  case,  all  kinds  except 

Tomato .  . . . .  it  11 

No.  8  enns,  *4  to  caao,  Tmw.  «<  <« 

Gallon  cana,  6  to  cate,  all  kinds  except 

Tomato. . . . . —•mmm  “  “ 

Gallon  cant,  6  to  caee,  Tomato  "  <> 

Curtice  Brothers,  "  Blue  Label  ”— . 


•*7X 


-*7)4 

•95 


a.50 

a.65 


7-75 

i.«j 


Coniomma . 

Boa  Lion . 

Beet . 

Julienne. . . 

Prlntanier . . 

Vegetable . 

Tomato . 

OxTalL .  .... 

Mock  Turtle .  3.15 

Tapioca  Crecy ... 

Mutton  Broth . 3.15 

Clam  Chowder. . 

"  Broth .  a..a 

Chicken  Gumbo .  3.14 

Mulligatawny . 

Chicken . 

“  Broth . 

Green  Turtle .  _.  a„ 

Terrapin .  7.25 


Quarts . 

Pints. 

X-Plnts. 

Per  Dos. 

Per  Do*. 

Per  Do*. 

•  315 

*•75 

*.*5 

•  3*5 

*•75 

*.»5 

•  3. *5 

*•75 

*•*5 

•  3*5 

*•75 

*.*5 

•  3- *5 

*•75 

*.*5 

•  3*5 

*•75 

*•*5 

■  3*5 

*•75 

*•*5 

•  3*5 

*■75 

*•*5 

•  3*5 

*•75 

*.*5 

•  3*5 

*•75 

*•*5 

•  3*5 

*•75 

*•*5 

3*5 

*•75 

1.25 

•  3*5 

*■75 

*.*5 

■  3*5 

*•75 

*.*5 

•  3*5 

*•75 

*.*s 

3.15 

*•75 

*■*5 

•  3*5 

*•75 

*.*5 

•  3*  *5 

*•75 

*•*5 

6.  50 

3-5° 

9.00 

7-*5 

375 

*.*5 

1€- 


CANDIES  AND  CONFECTIONER 


Croft  &  Allen  Co. — 

Extra  Mixtures. . 30-lb.  pails 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixture*. .  “ 

Nobby  Mixtures . .  “ 

Cadella  Mixtures .  “ 

Fine  French  Mlxturea .  “ 

French  |  Creams.. .  «• 

American  Mixtures . . .  «« 

Variety  Cut  Drops... .  " 

Darling  Mints .  ** 

Golden  Drip  Bar . 15-lb.  boxes 

Soar  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .........  “ 

I  X  L  Assorted  ChocoUte .  •• 

King  B  Assorted  ChocoUte....  ....  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops .  ** 

ChocoUte  Covered  Caramels .  ** 

Dairy  ChocoUte  Chips . *5-lb.  palls 

ChocoUte  Mints . . . 30-Ib.  patU 

Honey  B  Comb . . ..ex-lb.  palls 

Creaun  Cocoanut  Balls . 18-lb.  paiU 

Cream  Peppermint.. . . . jo-lb. .  palls 

Wellington  Caramels  „ . a$-lb.  palls 

Fro  ten  MUk  “  . . . „.30-lb.  palls 

Soft  Jelly  Gnm  Drops .  ‘r 

Superfine  “  . . . .  •• 

Jelly  Beans . •« 

Wlnterjreen  Lotengars  . .  ** 

Mint  "  „ .  « 

Assorted  "  . .  •• 

Conversation  “  r.......'....’s8-lb.  palls 

C.  ft  A.  Crown  Stick . . . 30-Ib.  paiU 

PancelU  ChocoUte,  i-ib,  boxes,  30-Ib.  cases 

Rock  Candy,  assorted  . . 10-ib.  boxes 

Penny  goods . ....10  boxes  la  case 


Pet 

.08 

•09; 

.081 

.09 

.1* 


*xi 

.13 


•*3 

.xt 


.16 

.XX 

•x7 
a  XO 


■  C; 

.10 


:3 


.13 

.09 

4.5® 


CAT8UP.  De 

BeefSteak  Catsup,  Medium .  2.00 

Waldorf,  medium,  13  or.,  screw  top,  3  dor .  02 

Snider’s  Catsup  :— 

Pints,  s  dos .  *,IO 

X-plnts,  3  dos .  1.30 

Quart*,  1  dor .  3.25 

Gallons,  6  jugs  In  crate . perjug  .85 


KETCHUP. 

Curtice’s  “Blue  Label”  Tomato  Ketchup:— Per  Cato 

Small,  35  bottle*  In  caee .  3.75 

Medium,  35  bottles  In  cate .  4.25 

Large,  12  bottle*  In  cate .  3.25 


WHERE  ffo? 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  Croft’s 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


Forgotten 

Charges 


Disputes 


Profits 


WOULD  YOU  BE  INTERESTED  in  having  a  System  that  would  stop 
your  clerks  from  FORGETTING  TO  CHARGE  GOODS  going  out  of 
your  store  ? 

WOULD  YOU  CARE  to  have  a  System  that  would  STOP  ALL  DIS¬ 
PUTES  AND  QUIBBLING  OVER  ERRORS  in  Accounts? 

WOULD  YOU  LIKE  to  have  a  System  that  would  DRAW  TRADE 
TO  YOUR  STORE? 

WOULD  YOU  LIKE  to  have  a  System  that  would  COLLECT  YOUR 
ACCOUNTS  Automatically  and  Promptly? 

IF  SO,  Investigate  the  McCASKEY  ACCOUNT  REGISTER  SYSTEM. 

The  Only  COMPLETE,  ONE  WRITING  System  on  the  Market. 

SPECIAL  AUTOMATIC  INDEX. 

INSTANTANEOUS  REFERENCE  TO  ACCOUNTS. 

A  64-page  Catalog  FREE.  WRITE  TO-DAY. 


THE  McCASKEY  REGISTER  CO,,  30  Rush  St,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Pads ;  also 
End  Carbon,  Side  Carbon  and  Folding  Fads. 


New  York  Office:  140  West  Forty-second  St.,  O.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dist.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 
AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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ampbell’s  Beefsteak  Tomato  Ketchup 

pints,  24  bottles  to  case .  1  • 10 

*  „ts,  24  bottles  to  case  - .  *  • 00 

ampbell’s  Tomato  Ketchup 

Pint  bottles,  24  to  case,  per  dot .  1  •  4° 

U-pint  bottles,  24  to  case,  per  do* . 9° 

ampbell’s  Chill  Sauce 

pints,  2  do*,  to  case .  1  -4° 

U  pints,  a  do*,  to  case . . 

Asst.  Condiments,  a  do*,  to  case,  per  do*...  .90 


_ 

1) 


..per  lb. 


•  36 
.38 
.33 

•  33 
.21 
.21 
.29 


. per  box  1.55 

•  •Mteeeee  ^  •  45 


CHOCOLATE  AND  COCOA. 

falter  Baker  &  Co’s : —  Pet  lb. 

Premium,  xa  to  *5  lb* . . 

Caracas,  sweet,  6  lb* . * . . 

German,  sweet,  6  to  xa  lbs .  «24 

Auto,  sweet,  6  lbs . . . . 

Cocoa,  5i-lb.  cans,  xa  lbs.  In  box . 30 

Cocoa,  34*lb-  tins,  ia  lbs... . 38 

/.  H.  Baker  s:— 

Best  Cocoa,  #-lb.  size.... 

**  J-lb.  ,l  . . . 

'  Premium  Chocolate,  J4s,  xa  lbs.. . 

“  tfs.  12  lbs . 

JBest  Sweet  Chocolate,  . 

Best  Sweet  Chocolate,  1-5S . 

Vanilla  Sweet  Chocolate,  54s . 

lershey's — 

Vanilla  Sweet,  '/is,  6  lb... 

Swiss  Milk,  Ms,  6  lb . 

locoa,  Kpp’s,  M-lb-  tlns>,7  "?s . ;"•••• . 4* 

«  Van  Houten’s,  6-lb.  boxes,  x-lb.  tins, 

per  tin,  .72 

“  6-lb.  boxes,  }<-lb.  *Ins> 

per  tin,  .37)4 

<1  >'  6-lb.  boxes,  54 -lb.  tins, 

per  tin,  .19 

••  Huyler’s,  Ms,  6  lb . 43 

"  “  is,  6  lb . 45 

Sensdorp’x  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  dor. 

V -lb.  round  cans . *.®7 

V-lb.  “  . 30  3  60 

i-lb.  “  . 59  7-o8 

1M-0*.  “  50  cans  In  caw  .07 

Per  lb. 

5-lb.  “  .  *-75  -55 

dens  dorp’ s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb . *8 

*•  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-lb.  cake. . 3,J 

Blooker’s  Cocoa  Powder — 

M-lb.  tins,  2  dor.  in  box . per  dor.  1 .88 

34-lb.  tins,  2  dor.  In  box . ’. .  “  3  5° 

i-lb.  tins,  1  dor.  In  box .  “  6.50 

5-lb.  tins,  1  dor.  in  case . per  lb.  .52 

xo-lb.  bags,  1  dor.  in  case . . .  "  -5° 


Wilbur's  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb.  .38 

“  34-lb.  tins,  6-lb.  boxes . per  lb.  .37 


Wilbur’s  Chocolate — 

Premium,  34s,  12-lb . 

Sweet  Clover,  54s,  6-lb . 


. per  lb.  .35 

. per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co.- 


. _ . — rv>-\  *->  ~  ^  \ 

ass 

|| 

jriiU 3® 

|UJ— 

Cocoa,  labeled,  34s . 3® 

Cocoa,  labeled,  is. . 3® 

Premium  Chocolate,  34s . 28 

Premium  Chocolate,  Ms . . . 3° 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  34-lb.  sire . per  lb. 

*'  “  i-lb.  “  .  “ 

“  Bakina  Chocolate,  34-lb  si*e .  “ 

•«  <■  “  M-lb.  “  .  “ 

“  Milk  Chocolate,  6-lb.  box . per  box 

“  VanllU,  Sweet,  6-lb.  “  .  “ 


.40 

.41 

.27 

.29 

1.65 

*.65 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  34-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  M-lb.  packages . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  M-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  5£-lb.  packages . ... 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 
tins . 


35 


75 


4* 


41 


..  -.  I, 

,  : 

' 


....  :;C 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else.  * 


MILLER  <Sc  ENGLAND 

7012=14=16-18  Woodland  Avenue 
PHILADELPHIA,  PA. 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  34-lb. 

tins . . . . . . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12"  “  6  “  “  .  “ 

“Always  Ready’’  Sweet  Cocoa  Powder, 
x-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,J2bxs.lncase,  M  lb.  tins  “ 
54-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . 

Peter's  Milk  Chocolate: — 

No.  6i—34  lb.  sire,  croquettes . per  lb. 

No.  62—34  lb.  “  7‘  “ 

No.  63—34  lb.  “  flat  packets . 

No.  64 — 34  lb.  “  “  “  ;; 

No.  93- I  lb.  “  “  “ 

No.  66-  34  lb.  “  “  “ 

No.  67-Alb.  “  “  “ 

No.  68 — A  lb.  “  “  “ 

Croft’s  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  ia-lb. 

boxes . 

Croft’s  Cocoa,  Is,  2  do*.  In  box . 

“  34s,  61b.  “  . 

“  34s,  6  lb.  “  . 

«*  is,  12  lb.  “  . 

"  5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
Superior  Sweet,  6  lb.  “ 

Premium,  34s,  1*  lb.  “ 

“  34s,  ia  lb.  “ 

Hawley  &  Hoop's  Breakfast  Cocoa— 

A  No.  1,  34-lb.  tins,  12  In  box . 

“  34-lb.  “  24  “  . ;••• 

Cocoa  Shells,  cleaned,  bag* . P*r  lb. 


i-75 

.48 

.48 

.48 

.48 

.48 

.50 

.50 

.50 


.40 

*■95 

•  39 
.38 
-37 

•  37 
1.50 


•  34  % 

•  3534 
.01 


Premium  Chocolate — 

■4-lb.  cakes,  12-lb.  boxes..., 

Vr  lb.  “  24-lb.  “ 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case. . 80 

40  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  do* .  6  *5 

Eagle,  2  doz .  3- *5 

Challenge,  4  do* . .  4 -<>5 

Defiance,  4 doz .  4-°5 

Dime,  4  doz .  3-  75 

Winner,  4  doz .  4-4° 

Baby,  1  doz.,  glass .  1-90 

Rea  Cross .  4-25 

Peninsular .  4-4° 

Dr.  Hand’s,  2  do*.. . .  3.10 

Leader .  4  • 10 

Banner, 4  do* .  4- *5 

Star,  4  doz .  4-35 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  50 

Peerless,  5c.  size,  4  doz .  2  00 

St.  Charles,  family  size,  4  doz .  3  95 

St.  Charles,  hotel  size,  a  doz .  3.95 

Sliver  Cow,  5C.  size . 6  do*.  3.25 

Pet,  10-c.  size,  4  do* . per  case  3.25 

Pet,  e-c.  sl*e,  6  do* . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.80 

Van  Camps,  4  doz.,  medium .  3.55 

Van  Camps,  4  doz.,  large: .  3-85 

HIRES  CONDENSED 
MILK  AND  CREAM 


KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

gib.  “  “  24-lb.  “  .  “  -29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3654 

“  34-lb.  “  12-lb.  “  . . 36 

Bedford  Cocoa— 

Labeled  34-lb.  cans,  6-lb.  boxes . 2934 

“  34-lb.  “  12-lb.  “  . 29 

“  I-lb.  «  6-lb.  “  . 3*34 

“  I-lb.  “  1 2-lb.  "  . 3* 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2634 

“  34s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  “  .  “  1  ‘4° 


Per  case. 

Hires  Con-  \  _ 
densed  Milk  ..  J5' 

Queen .  4.40 

Blue  Ribbon .  4.05 

Premium .  4.05 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4-00 

Five  cases  or  more .  3-95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


Compare  This  Picture  With 
Your  Store 


We  Will  Pay  You 

=====  TO  PUSH  ARIOSA 


Besides  giving  yon  a  good  profit 
on  Ariosa  Coffee  and  making  it 
so  widely  known  that  it  needs  an 
introduction  nowhere,  we  will  give 
you  almost  any  article  of  merchan¬ 
dise  you  may  want  either  for  your 
home  or  store  in  exchange  for  the 
vouchers  which  come  to  you  with 
every  case. 

If  you  haven’t  a  catalogue  we  will 
send  you  one. 


A  r buckle  Brothers 

NEW  YORK 
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COCOANUT. 

Schepp's  Shredded,  U-lb.  pkga.,  15  lbs.  10  c 

"  “  lbs . 

Dunham's,  5-cent  package . 

J4»~ . 

"  54» . 

"  *nd  Jrfi . - . 

Franklin  Baker  Co's — 

Brasil,  70  W-lb.  packages . 

"  35  «-lb.  "  . 

“  38  J^-lb.  and  16  54-Ib.  packages... 

Brasil,  18  1  -lb.  packages . 

“  Shred,  in  pails,  so  lbs . 

"  In  boxes,  sj  lbs . . 

"  “  In  barrels,  140  lbs . . 

Table  Talk,  Thread,  In  pails . . 

“  ••  Inboxes . 

"  In  barrels,  140  lbs., 

Bakers',  Macaroon,  barrels,  140  lbs . 

“  Slice,  “  iso  lbs . 

'  Strip,  *'  ias  lbs . 


Per  lb 

■354 

•■■54 

•*9 
■  s6 
.  s8 

•  ■654 

a. 50 
a. 50 
a. 50 
a. 50 
.si 

•  *°54 
.10 
.11 
.10X 
.10 
,io« 
.108 
.10* 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08X 

Oyster  "  . 08  .08X 

Wine  Scroll...... . .108 

Cracker  Dust . 08  .08 

.  Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Bijou  Cookie . 0754  .08 

Brown  Edge  Water .  -0g 

Butter  Toast . 07X  .08 

Clover  Mixed .  .08 

Cocoanut  Ripple. .  ,i0 

Cry  Babies .  .oq 

Fig  Bars .  ,!o 

Fruit  Cookies . 0754  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . 06  .06% 

Ginger  Vedettes . .  .07  .0754 


Graham  Wafers . 

Grandma  Cookies . . .... 

Honey  Jumbles,  XX . 

"  “  Iced. . 

Honey  Kernel . 

Iced  OlDger  Tablet . 

Iced  Penn  Treaty...., . 

Iced  Vedette  Wafer . . . 

Macaroon  Cookie . 

Mau-tn-the-Moon . 

Matchless . 

Milk  Lunch . 

Oriental  Cookie . 

Quaker  City  Mixed.. . 

Quiver  Mixed . 

Orange  Cookies . 

Peerless . 

Soda  Biscuit,  XX . 

"  “  No.  1 . 

Spiced  Wafers . 

Sunshine  Cookie . 

Supreme . 

Wavelets . 

Package  Goods — 

Bonnie  Water . 


•07X 


•07X 


.08 
•  07 
•°754 
.07X 

.07 

07X 

.06 
.07 
.07X 
•07  54 

.08 


.  IO 
08 
.IO 
.  IO 
.IO 
.08 

.10 

.08 

.08 

•07X 

.08 

.08 

:?S* 

.08 

.0654 

■07  a 

.08 

.  08 
.08 


.09 

Per  doi. 
95 


.84 

95 

50 


Butter  Toast . . 

Cracker  Meal . 

Cresco  Cookies . 

Fairy  Oyster . 

Gingerettes . ”  ,05 

Gold  Medal  Soda  (10-cent  sire) . 95 

„  "  "  (5-cent  size) . 50 

Graham  Wafers .  os 

Milk  Lunch .  .’n5 

Ivinettes . . 

Butter  Thins . ,'95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  s  doz.  In  case, per  doz.  1 . i« 
11  with  Horse-radish. p.  dz.  1.15 


-12- 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz. 

...  “  “  with  Horse-radish. p.  dz. 

Weln  Sen!,  In  bbls . per  gal. 

"  x  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  is  gallon  kegs..per  gal. 

*  In  10  “  « 

”  “  In  s  "  «  .S5-.40 

",  *'  h  '  gallon  palls. ..per  pall  .75 

in  1  1  **  ,io 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 

“  Sifting  top,  3  doz.  In  case. ....per  doz. 

“  with  Horse-radish,  a  doz.  In  case, 

per  doz . . . . . 


*75 

*•75 

•  75 
s.jo 


■95 

•46 


.36 

.*654 

.33 

•3® 

.33 

■5 


*5 

4.00 

.as 

•*9 


IMPORTED  AND  AMERICAN  FANCY 
„  CHEESE. 

Emmen thaler  Swiss  Cheese,  Selected  tub . 

_  •■••• . . . loaf. 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ia  in  case. .per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single, 

*“  Mn . . . per  lb. 

x-lb.  tins . . . per  cas e 

Camembert,  In  wood  boxes . per  doz.  3 . 75-3 .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . ” . ’ 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz . „ 

Ounutzer  Hand  Cheese,  100  in  box .  s.as 

Edelweiss, Romatour  and  Bier-Kase...per  doz. 

American  Swiss,  No.  « . loal  .19  cut 

.“  Square  loaves.  No.  1,  about 

35  lbs.  each . . 

Llmburger  Cheese,  No.  1 . box,  16  ;  54  box. 

>*:  less . "... 

Muenster  Cheese .  ner  iv 

Brick  Cheese,  No.  1 . .  «< 

English  Dairy  Cheese .  <• 

Pineapple  (Picnic  size),  6  In  boiT.ZIper  box 

(G«m  size),  6  In  box .  *' 

Royal  Luncheon  Cheese- 

pinner  size,  i  doz.  in  cate. . pcr  doz. 

Lunch  size,  a  doz.  in  case .  " 

Picnic  size,  a  doz.  in  case  ....  «• 

Trial  size . ”***|  i< 

MacLaren  Imperial  Cheese !  ciubsize. per  doz. 

"  “  “  No.  i  size  “ 

Roquefort  “  large  size  “ 

_  .  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  i  In  box...per  box 
‘  d  Islgny,  “  6  In  box...  « 

Wm.  Tell  brand,  is  in  box  <« 

Neufchatel  (Cow  brand),  aS  in  box.Zper  box 
Star  Cream,  or  Phlla.,  is  “  ....  “ 

Miniature  Cream,  or  Phlla. ia  “  ....  ** 

Hand  Cheese,  8  doz . •• 

"  4  “  <> 

4  "  Thuringer, 


•*7 
.  18 
.18 

•*954 

3.00 
2.35 
2.35 
4  50 
3 .40 
*•35 
1. 00 
1. 00 
3. 40 
■•95 
*•45 
*•55 
*•55 
1.25 
*  05 
3.20 
z.io 
*•*5 
.65 

,8c 
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Farmer  Hand  Cheese,  4  doz.  In  box. 

Schutzen  Cheese,  ia  In  box  . 

American  Mountain  Cheese  (Alpen  Ease),  50 
..ia - l. - 


..per  box 


i-lb.  packages .... 


......per  lb 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

Carlsbad  Speck  (Imported  Bacon)  .....  « 

Imported  Cervelat  Sausage  (RoliTs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holsteiner..by  bbl.  1154  less  per  lb' 

"  Landjager,  short . .’.per  lb.' 

“  Mortadella,  Dry . per  lb. 

"  Knack wurst,  35  In  box,  per  box, 

$4-75 . per  doz. 

Cervelat  (E),  50  and  too-lb.  boxes, 

•  ■!  54 ;  less . 

Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less. . 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  i6J4  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2354;  less . 

Salami  (E),  50  and  100-lb.  boxes, 

•  ai ;  less . 

Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .19;  less . 

Salami,  G.  A.  P.t  50  and  zoo-lb. 

„  boxes,  .17;  less . 

Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau- 

Petit  Dellcatess  Frankfurters,  plain, 

per  doz . .\ . . * 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

Lebanon  Beef  Bologna . per  lb 

"  Paprika  Speck . ?!“. . ^  « 

Mettwurst,  half-round  . .  «« 

Liver  Sausage  (Special),  truffle,  goose  "or  tar- 

c  . per  *b- 

smoked  1  hunngcr  Blutwurst .  “ 

"  Pfefferwurst..... 


>. .a. 


.  .  „  PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . 

(Derby  Brand),  quart  glass  jars 

per  doz . 

(Derby  Brand),  10-oz.  jars, 

per  doz . . . 

Calves’  Head,  In  round  tins . per  doz 

Pickled  Meats,  in  glass .  “ 

fTWn*  n-.u— .  D _ r  e.il'j  "tu’17  — 


4- 7 

5- 7 

*  I 

1.6 

1. 


MEDICINE  AND  FOOD 


*011 VE  OH™ 

i* .  «■•%» 

•*»» 

bc.TOH  U5A-, 


Liots  of  people,  although  they  see d 
it,  uuon’t  take  medieine  because  it*s 
unpleasant.  One  of  the  finest  mediM 
eines  ever  discovered  is  DE  f^AGO 
OLiIVE  OILi,  and  in  taking  it  you  get 
the  effeets  of  the  medieine  cuithout 
the  unpleasantness.  On  the  eontrary, 
the  delieious  flavor  of  DE  l^AGO 
OLiIVE  OILi  makes  everybody  mho 
takes  it  as  a  medieine  LUflflT  it  as  a 
food.  Recommended  by  physicians 
everywhere  for  infantile  and  delieate 
stomaehs. 


Jas.  J.  Loughery  &  Co. 

IMPORTERS 

Boston,  Massachusetts 


More  Lady 
Acquaintances 


There  are  other  good  laundry  soaps 
on  the  market,  of  course  there  are,  but 
none  seem  to  be  the  same  hardy  “stayers” 
that  Babbitt* S  Best  has  been  •  for 
years. 

Babbitt* s  Best  Laundry  Soap 

is  known  by  more  housewives,  and  known 
better,  than  any  other  soap  made.  This 
isn’t  conceit — the  sales  sheets  tell.  We 
know  what’s  going  on. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 
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Salad,  in  glaaa . .. . per  dor. 

i*  In  pint  jar*,  glaaa . 

In  quart  jars,  glaaa  . 
ret,  In 


b  tongues,  in  glass.. 


s  .60 


RUSSIAN  CAVIAR, 
r-lb.  Tina,  per  dor  1950  %  kilo  Cans,  per  dr.  19  50 
■/  ..  “  10.50  x  “  “  10  5° 

g  ..  *•  5  5°  a  ;;  ;  s-s° 

%  «  “  2-75  I1.  “  “  *  » 


.LAND 


AND  SCOTLAND 


HERRINGS. 
Kegs  or 
Palls. 

ind  Hotting,  mixed,  “Y.  M."  Hbbl.  5.50  60-75 
“  «  *  milker*,  “  X  bbl.  S. 50  75-85 

<«  mixed,  Standard,  bbl. 

X  bbl . -  5.50-6.50 

and  Herring,  milker*.  Standard,  bbl. 

X  bbL . 

and  Herring,  mixed,  large  lull*,  bbl. 

X  bbl  8.00 . 

«  milkers,  large  lulls,  bbl 

X  bbl.  8.00 . 

nlrte  Hen-tog,  Imported,  about  40  to  pail. 
Herring,  Imported,  about  as  lnpaU.„....... 

id  Herring,  Imported,  about  40  to  pall. 

say  Stockfish,  dry . Per  !)>• 

les  Herring . P«  P»K 


i.»5 

1. 00 
1. 00 

15 


BISMARCK  HERRING. 

sire,  round  tins,  with|key . per  tin  .  20 

<<  «  '•  .  “  -35 

,  “  ,  “  «  .  “  -55 

“  ..  - - 


SMOKED  DELICATESSEN  FISH, 
SEASON. 

Mops,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin 
-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin 
Ush  Sprats,  36  bunches  per  box. 
ger’s  Roll-  and  Brat-Hai 
x  dor . 


IN 


•  jo 

■  40 


faring,  oval  tins, 


3.50 


RUSSIAN  SARDINES. 

orted  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  pall* . . .  ‘ 

Spiced  Sardine*,  per  ro-lb.  pail.... 

'<  “  5-gal.  keg . per  keg 

tl«n  Sardines,  to  glass  jars . .per  dor. 


•  75 
.55 

1.05 

•  75 
a- 75 
a.  35 


NORWAY  ANCHOVIES. 

ginal  Package . P«  X  bbl. 

packed  in  5-lb.  pail . per  pall 

“  in  ro-lb.  pall . 

*«  in  5-gal.  kegs . per  keg 

••  to  X-lP-  fiat  tins . per  dor. 

•*  in  X-lb- 12111  tlns . -  „ 

«*  to  r-lb.  tall  tins . 

tcy  Kegs—  i|i  keg,  .80;  X keg,  .4a;  X  keg, 

I*!  Hkeg . 


550 
.60 
1 .10 
a-75 
•95 
1.50 

3.00 


.30 


SALT  SARDELLEN. 

gtoal  Package,  . . per  anker 

packed— kegs,  about  8  lbs . per  keg 

pint  jars . per  dor. 

“  targe  tumblers . . 

small  tumblers 


EGGS.  Per  Dor. 

Nearby,  candled  and  selected , 30-doz.  crates...  .27 


Western . 25~  26 


GERMAN  DILL  PICKLES. 
Regulsir  Size. 

60  gal.  cask — abont  2000 . per  cask 

50  “  bbl. —  “  . . per  bbl. 

15  “  keg—  “  5°o per  100 

o  “  keg—  “  3°o . 

5  “  keg-  “  150 . 

10  lb.  pall-  “  50 . 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .16X 

New  York,  Full  Cream,  new,  rst's,  40-lb.  bxs.  .15 
Picnic,  Full  Cream/ new,  fancy,  20-lb.  bxs . 17 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . Per  “Sk 

48  gal.  bbl . per  bbt. 

o  “  keg . per  keg, 

10  lb.  pall . — . . . Per  P»u> 


6.50 
2.  40 

1.25 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spltzkugeto . - . 


.18 
•  »5 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,No.r,  6  ‘  ... 

“  “  No.  2,  6  “  ...  “ 

<«  <•  No.  3,6  “  -  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


•  3» 

•  50 

•  75 
1 .00 

5-»5 
■  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . . .  4-5° 


German  Egg 
bags,  per  b; 
Green  Ke 


tern 


SUNDRIES. 

Potatoes,  Original  Bags,  no-lb, 

8  — .09* 


.per  lb. 


Potato  Flour . 

German  Dried  Pears... 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


.07 
"  -14 
“  .60-. 80 
“  .08 

“  -05 
“  .06-. 08 


COTTOLENE. 

30  3-lb.  tins . per  case 

15  4-jb.  ;; .  „ 

Freight  prepaid  on  two-case  lot*. 


6.50 

6.50 

6.50 


fancy  groceries. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


Anchovy  Paste,  tancy,  per  dor . 

“  plain,  per  dor. . 

Bouillon,  Bnmham,  pints,  2  dor.  In  case . 

«  «  X  pints,  a  dor.  to  case.... 

Capers,  Nonparlel,  X  g»U°“  kegs . ...... 

Quart,  glass . per  dor. 

bottled,  X  *i«—  -per  doz. 

<(  i7  it  «« 

X  . 


Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•  <  med.  “  “  12  “ 


smaU  *•  "  34  " 

Cherries  to  Maraschino,  In  glass,  r-doi.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dr.  cse.  p.  dr. 

3  lb.,  a  dr.  case  ‘ 

Currie  Powder,  pints,  per  do* . 

4  o*-.  “  . 

2  OZ.,  »•**«••#•#*•#*#•••#•••• 

Russian  Caviar,  X’s . 

X’» . 

X'« . 

is . 

French  Peas,  Extra  Fins,  per  case. . 

Fins,  per  case . 

Moyen's,  per  case 


.27 

4.50 

3- 25 

4- 75 
375 

3- 75 
3 .00 
1. 5° 
7. 00 
a.35 
1.90 

1. 15 
4*5 
5 .00 

4- 75 
7.00 

.90 

3.20 

3-5° 

a.35 

i.to 

2.85 

5- 5° 

10.50 
20 .00 
18.00 
16.00 
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Truffles,  A . per  tin,  .30 

“  X .  •« 

<<  u  .  “  1.15 

••  g .  «  2.25 

Shrimps,  Pickled,  small  sire .  1  • 00 

Dunbar’s  Shrimps,  3  dor.,  per  do* .  a.35 

“  Figs  in  Cordial,  1  dor.,  per  dor .  5.00 

Bishop’s  Figs  in  Cordial,  1  dor.,  per  doz .  6.50 

Crystallized  Ginger,  r-lb.  tins,  per  dor . 

“  “  %-\\>.  “  “  .  ». 25 

Rose’sLime  Juice,  per  dor .  3 . 60 

Victor  Rose  Water,  per  do* . .  a. 25 

Peach  Water,  per  dor .  2.25 

Pitted  Olives ,  per  dor .  5  •  4  5 


FLOUR. 


Per  Bbl 

Gold  Medal .  6  •  4° 

King  Midas .  6.90 


Melbourne .  ®-“5 

On  Top . . .  ®-6° 

Ceresota .  °  ■  4° 


13.00 

1.60 


Huntley - ■ ,, 

«  “  Dinner  Biscuits,  per  lb... 

«  «<  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dor. . 

“  “  X  pints,  per  dor . 

Salt,  to  4-do*,  stone  jars . 

Morris’  Extract  of  Beef,  4  or.,  per  do* . 

•<  “  “  2  or.,  “  . 

Armour's  Beef  Extract,  a  or.,  “  . 

*'  «  “  4  or.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . ...... 

u  «  4  or . per  dor. 

11  a  1*  8  oz .  “ 

II  ii  ••  16  ox .  “ 


12.00 

.19 

.29 

.32 


1.25 
.60 
*•  75 
6.  50 
3-55 
4.  45 
8.30 


4.00 

4.00 

7*25 

13-50 


Theodore  Marquet  Mushrooms 

First  Choice . ,■•■•••*... . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  . 


28.00 

26.05 


Pillsbury's . 

Taylor’s  Fancy . 

Semper  Idem . 

Pride  of  the  West . 

Sunbeam.... . 

Quaker  City . . 


6  50 
5-65 

4- 95 

5- 35 
S-*5 
6. 10 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  . .  3  *5 

Uncle  Jerry’s  Pancake,  40  packages .  2.85 

Hecker’s  Buckwheat,  16  3s . 

“  “  641XS . 

“  Flapjack  Flour,  24  pkgs .  1  9° 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3  25 

Ralston's  Purina  Pancake  Flour,  36  as .  3.00 


honey. 


Seller’s,  lunch  bottles.  2  < 


34.00 


6-  oz. 


.per  gal. 

.69 

.per  doz. 

•95 

.per  doz. 

1.35 

case . 

1.45 

“  . 

.90 

We  Are  Going  to  Show  How  You  Can 


Increase  Your  Trade  at  an 


Expense  You  Can  Afford 


Why  is  Willow  Grove  Park  lighted  by  countless  thou¬ 
sands  of  electric  bulbs  ? 

Why  are  Coney  Island’s  Parks  illuminated  in  the  same 
way? 

Why  do  all  amusement  places,  department  stores,  and 
other  big  business  enterprises  spend  such  enormous  sums 
for  light?  There  is  only  one  answer — to  attract  the 
people.  Their  success  depends  entirely  on  attracting  the 
people.  Doesn’t  yours  ?  Why  can’t  you  take  a  leaf  out 
of  their  book  ?  If  light  brings  them  trade,  won’t  it  bring 
trade  to  you  ? 

Did  you  ever  stop  to  consider  that  you  could  illuminate 
your  window  in  such  a  way  that  it  would  be  sure  to  attract 
the  people”— and  that  if  you  get  one  new  customer  a  day 
through  it,  the  expense  will  be  paid  for  a  month.  We  will 
show  you  how  it  can  be  done  if  you  will  write  or  phone  us. 


The  Philadelphia.  Electric  Co. 


Tenth  and  Chestnut  Streets 


WASHBURN-CROSBY  CO’S 


Gold 


Medal 


Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 
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FARINACEOUS  GOODS. 


Corn  Meal — 

Lea’s,  white,  too  lbs . 

"  yellow,  granulated,  too  lbs 

“  “  table,  ioo  lbs . 

Western  yellow,  ioo  lbs. . 

Quaker,  36  packages . 

Farina,  Hecker's,  34  t's,  per  case, 

“  Schumacher's,  24  packages,  per  case.. 


Per  Bag 
a.»5 
3.15 

3.30 

».85 


1.40 


Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush. 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  *• 


.06X 


s.40 


*•35 
*■35 
*•35 
*•35 
a.  50 


Peas-- 

Green . . . per  bushel  2 .20 

Scotch .  “  s.3c 

Split,  yellaw .  *'  2.00 

"  green .  " 


Lentils— 

110-lb.  bags . per  lb.  .08)6 

Less  quantity .  “  .09^ 


Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 


Hominy — 

Lea's  Breakfast,  to  pkgs . . case  1.75 

Lea's  Pearl,  ioo  lbs . per  bag  3.35 

Schumacher’s  Breakfast,  to  pkgs.  to  case.... 


Barley — 

OO . . . 07 

No.  3,  100-lb.  bags .  3.75 


Noodles,  Climax,  34  toe.  pkgs.,  asst.,  case .  1. 10 

“  48  5c.  pkgs.,  case .  1.23 

“  asstd.,  24  5c.,  is  ioc.  case...  1.15 

“  Smith's,  30  to  c.  packages .  1.90 

“  assorted,  5  and  to  c .  1.90 


■K 


egs  100  lba.,  per  keg.. 


Oaten  Goods,  In  cases — 

Avena,  18  packages. . . 

Banner  Oats,  so  packages . 

FViends'  Oats,  36  packages. . . 
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Mother' s,  18  packages. 
Pawnee,  36  packages.., 
Quaker,  18  small  sire.... 
Quaker,  20  large  sire. .. 


<■57 


1  -55 
<•3° 


Rolled  Oats— 

Avena,  per  bbl.,  180  lbs.. 
Avena,  per  keg,  90  lbs... 
Standard,  180-1  b.  bbls.,., 
“  90-lb.  bags . 


7-35 


7.00 
3  45 


Sago- 

Fine,  bags  about  160  lbs . 

50-lb.  lots . 

Admiral.  Pearl,  24's . 

Tapioca,  Instantaneous,  50  x's. . 

“  Colburn’s  Hasty,  24  x-lb.  pkgs . 

"  Minute,  ^-gTOss,  per  box . 

“  Flake,  about  125  lbs . per  lb. 

"  “  less  quantity .  •' 

“  Pearl,  150  lbs .  “ 

“  “  less  quantity .  “ 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  34  a's . per  case, 

Purina  Health  Flour,  20  5’s,  Cartons  “ 

Purina  Pankake  Flour,  36  2s . 

Purina  Whole  Wheat  Flour . 

Packed  in  12's,  24's  and  48's. 

No.  1,  assorted  case  containing  15  a-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour . 

Egg-O-See.  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  a-lb. 

Force  Food,  36  packages. 

Mapl  Flake,  36 
fit 


•05)4 

.06 

•07H 
■  08J4 
•°7  y* 

*.85 

.06 

.06^ 

•°5K 

.06 


3.70 

500 

3<5 

3.60 

3.00 

500 


.  packages.. 


Shredded  Whole  Wheat,  50  packages.. 


*5 


Cream  Wheat,  36  packages . 

Apetira,  24  packages . 

Flaked  Rice,  Cook's,  34  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  18  packages . . 

Quaker  Puffed  Rice,  36  packages . 

Quaker  Wheat  Berries,  36  packages . 


Vigor,  36  packages.... 
n  Komklns,  18 


Ralston  Komklns,  18  25-lb.  sacks . per  bale 

Health  Crisps,  36  10c.  packages . 

Ralston's  Breakfast  Food,  36 2-lb. pkgs. pr. case 

Ralston  Health  Food,  34  is . per  case 

Trlscult,  30  packages . 

Kellozg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  slje . 

Zest,  36  packages,  15  cent  sire . . 

Zest,  ao  packages,  25  cent  slxe . 


4.00 

2.85 

*■85 
4. *5 
4.10 
405 
5.00 
2. 60 
4-50 
2.85 
2.70 
3.50 

4-5° 

2.70 

*  75 
z  .80 

2 .80 
*•75 
3.65 

3- 75 

2.80 

4- 50 


a. 50 
2.85 

2.25 

2  70 

3  9° 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs..,.  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2  dz.z  lb.  pkgs.  z.8o 
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macaroni.  p 

Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  “  «  . 

**  Marcaronl,  long,  “  . 

“  square  “  . 

Larosa  Spaghetti,  long,  25  lbs . 

Vermicelli,  square,  “  . . . 

“  Macaroni,  bulk,  "  . 

Anger  Baking  Co. — 

“  Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  s-cent  packages . x 

34  10-cent  packages .  1 

“Plain"  Noodles,  24  z-lb.  cartons .  x 

"  “  48  X-lb.  “  - .  1 

Egg  Alphabets,  48  5-cent  packages .  x 

Egg  Barley  (Eler  Gcrste),  48  5-centjpkgs _  x 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  3 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1 
,,  **_  ,  “  481/2  “  5-c.  size  1 

Golden  Seal  ”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/x  cartons .  3 

“  Golden  Seal  “  Egg  Macaroni,  25  xo-cent 

cartons. .  , 

“  Imperlale  "  brand,  25  x/x  packages  (long)..  1 
Vermicelli,  ABC  (alphabets)  Elbows,  x*b. 

cartons,  24  packages .  1 

Spice  Drops,  In  baskets,  20  lbs .  1 

“  In  boxes,  12  lbs .  1 

Small  Lebkuchen  (Honey  Cakes),  xo  5-cent 

packages  In  bundle . . . per  bundle 

Bulk,  i2-lb.  wooden  boxes . _ . 


doz. 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz 

“  Acidulated . 

Cox’s,  large . . 

“  small . 

Plymouth  Rock,  Pink  or  White _ 

Nelson's . De 

“  small . 

Bromangelon,  assorted  3  doz . 

Fruit  Puddlne.  3  doz.,  asst,  flavors  ... 

Jell-0,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Chatmer's . 

Peter  Cooper . 

Tryphosa . . 

Imperial  Wine  Jelly . . 

(i  11  ’ 


x.07)4 
1.07)6 
*-57« 
•95 
z.20 
»•  35 
•95 
•87)6 

.80 

•87  K 
•97  'A 

.90 

.90 

•9*>4 

95 


doz, 
per  doz. 
per  gross  11 .00 

.,  „  .  . per  doz.  .85 

Wetmore’s  Double  Refined,  36  ioc. 

. . . per  case  2 . 70 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddlne,  assarted,  2  doz . per  case  x  .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


Gelatine,  McKinley's.. 

)ouble 


ISUSSHIMSSSSSSai 


FIXTURES. 

H.  F.  Heacock. 

Coles' Coffee  Mill,  No.  7. . 

11  I.  1 

“  “  xo... 

“  Stand,  No.  x8 . . . 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  x,Tln Scoop,  10.00  Brass, 

“  Sugar,  "3,  “  7.00  “ 

“  Tea,  «  3,  ••  6.00  “ 

“  Spices,"  4,  ••  5.00  •* 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . 

Standard  Cash  Register . 

Tea  Caddlea,  round  front.  No.  a . per  doz. 

3. 

4. 


*3 


45 


<4.° 
9 


Grades 

It 

“  Extra” 


One  reason  why  it’s  safer  for  you  to  sell 


Gurnse  Butter 


than  other  butter : — 

As  an  extraordinary  precaution  we  have 
every  pound  of  it  inspected  by  the  official 
inspector  of  the  Philadelphia  Produce  Ex¬ 
change.  He  looks  it  over  with  the  utmost 
closeness — examines  it  for  every  phase  of 
quality  and  after  he’s  through  grades  it 
extra,”  the  highest  grade  known  to  the 
butter  trade. 

\  our  reputation  depends  more  on  the 
butter  you  sell  than  most  other  things. 
Here’s  reputation-insurance  for  you. 


P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 


You  May  Think  You  Can’t  Afford  an 
Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 


A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars  ?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 


F.  A.  HENRY,  Sales  Manager 


Rapid  Motor  Vehicle  Company 


PONTIAC 

MICHIGAN 
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obacco  Cutter* .  1  *5° 

larm  Money  Drawers .  1  •  5° 

ig  and  Twine  Holder .  r  -°o 

arrei  Covers,  Sunk  Handles,  si  In. ..per  do*,  a  .50 
•<  Top  “  *1  In—  “  2.00 

eef  Cutters .  ®-°° 

nng  Borers,  Enterprise  No.  a,  to  2  In .  1.60 

an  Openers,  “  Never  Slip” . per  do*.  .90 

upper's  Can  Opener . per  gross  13.80 

heese  Cutters. .  8  00 

offee  Mills,  Dell's  No.  . .  3»  °° 

«  “  .  40.00 

"  '•  it .  65.00 

mlt  Augers,  s  prong .  1  •  jo 

leasurlngiFaucets. . . .  *-oo 

biladelpbia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  do*.  9.00 

<*  j .  “  12.00 

<*  6 .  “  15.00 

Kz.  Galvanized  Steel  Blades,  No.  3-per  do*.  4 .  so 
“  “  4..  “  5  40 

"  "  5..  “  7-20 

X  Quality,  No.  3.., .  “  2 -6° 

"  4- .  “  3-oo 

"  I- .  “  3  40 


No.  of 
Drawers. 
9 

is 


herer’s  Eclipse  Counters 

No.  Length. 

6)4,  3  feet  8  Inches, 

8  %,  4  feet  10  Inches, 

10 J4,  6  feet,  15 

12)4,  7  feet  3  inches,  18 

14)4,  I  feet  6  Inches,  21 

1634,  9  feet  S  Indies,  24 

10  feet  10  Inches,  *7 

is  feet,  3° 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
iese  prices,  f,  o.  b.,  flion,  N  Y. 


18X, 

30fc, 


Each. 
15.00 
20.00 
25.00 
28.00 
31 .00 
35.oo 
40.00 
45  00 


sales,  Dell's,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

..  r. 

ti  it  it  | 

It  <1  II  j 

I  It  II  ^ 

tf  Grocers' ,  without  weights ,  Brass 

Scoop  and  Brass  Plate,  No.  i 
•«  “  “  1 % 

1*  a  1*  | 

II  it  a  j 

i«  n  tt  ^ 

‘  Batchers',  without  weights, No.o 
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SMORED  FISH,  CODFISH  AND 
MACKEREL.. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  2  do*.  In  case . per  do*.  .90 

Tins,  Keyed  (Jewel)  2  do*,  in  case..  “  .90 

Large  cartons  or  tins.  2  do*.  In  case  "  2.00 

Dime  Tumblers,  2  do*,  in  case .  “  .90 


MACKEREL. 


Ex.  Norway  Bloater. 
Ex.  Norway,  No.  1.. 


Ex.  Norway,  No.  4— 

Ex.  Bloaters,  xxx . 

Ex.  Shore,  No.  1 . 

Shore,  No.  1 . 

Large,  No.  1 . 


Irish,  No.  3 . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 
Ocean  Whltefish.... 
Salmon,  Halifax .... 
Shad,  No.  1,  Mess- 
Shad,  No.  2,  Mess- 
Haddock,  Pickled . 


200  lb. 

100  lb. 

50  lb. 

10  lb. 

81b. 

45  00 

23  10 

11.75 

2.60 

2.05 

36 .  CO 

18.60 

9  5° 

2.05 

I  .69 

25.00 

13.10 

6.65 

1.50 

1.25 

40.00 

20.60 

10.45 

2.25 

•■95 

29.00 

15  10 

7-75 

I  .  7O 

1. 41 

23.00 

12.ro 

6.25 

1.40 

I.I7 

22.00 

11 .60 

6.10 

1  -35 

1.13 

,  2  .50 

H.35 

5.87 

1.32 

I  .11 

21.00 

II  .  xo 

5-75 

1.30 

I  .09 

7-50 

4-35 

6.50 

3-85 

7.50 

4-35 

6.00 

3.60 

15*00 

8.10 

4.10 

I  .CO 

\rt 

00 

6.00  3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . o3 

Gilt  Edge,  40  lbs . . o6J4 

DRESSED  FISH  BRICKS. 

GUt  Edge,  2-lb.  bricks,  4c  lbs . 07 

Snow  White,  i4b.  bricks,  20  lbs . «8 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  *  doz.  in  case . 90 
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LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . .07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  )4c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .  18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

“  «  zoos .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 10 % 

Apricots — 

Extra  Choice  Royals,  25  lbs . t2% 

Choice  Royals,  50  lbs . 19 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . o8f£ 

Gold  Medal,  loose,  25  lbs . 08 Ys 

Private  Growth,  extra,  cleaned,  36  lbs . 08% 

“  cleaned,  30  lbs.  bulk . o8J4 

Nectarines — 

White,  35  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14)4 

Fancy  Muirs,  50  lbs . 14 

Extra  Choice  Muirs,  50  lbs . 13 % 

"  Choice  Muirs,  25  lbs . 13% 

C  Choice  Muirs,  50  lbs . 13 

Choice  Yellows,  25  lbs . 12% 

Choice  Yellows,  50  ibs . 12)4 

Pears — 

Fancy  California,  Bartlett,  25  lb . 
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PRUNES. 

Boxes. 

20-  30,  25  lbs . 

30-  40,  25  “  . 

40-  50,  25  “ . 

40-  50,  50  “ . . 

50-  60,  25  “ . . 

50-  60,  50  11  . 

60-  70,  25  “  . 

60-  70,  50  “ . . 

70-  80,  25  “ . 

70-  80,  50  “  . 

80-  90,  50  “  . 

90-100,  25  “ . o's% 

90-100,50  “ . 05 

100-120,  50  ” . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . „..., 

“  2  “  50  lb . . 

Cal.  Thompson  Seedless,  so  lbs... 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Ensign,  fancy,  36  is . . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lb* . 

Lemon  Peel,  10  lb£ . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


a 
o  o 

a 

s  t 

<*-0 


.10 

.09 

.08 

•°7)4 


■°s'A 


■03% 


■  14% 

•  11)4 
.1734 

•  1754 

.11% 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen .  2.70 

“  25-  “  1  “  .  2.25 

“  15- and  25-cent  size,  assorted-  a. 50 

Grain-O — 

Case  No.  4  1  doz.  iS-cent  size,  %  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5,  1  doz.  26-centsize . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2.47)4 

2  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  2.15 

24-12  oz.  package,  packed  2  oz.  in 

case . „...._  “  “  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  9.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  s  doz,  “  .90 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BE5T- 


“ENTERPRISE” 


SHARPENING  DEVICE  . 


The  experience  of  all  users  proves  that  the 

''Enterprise’’  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&h. 

Philadelphia ,  U.  S.  A. 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 
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ink. 

Arnold's,  black.  3032 . 

Continental,  red,  1  doz . . . . 

“  black,  3  doz.. . 

Royal,  black,  3  doz . . . 

Stafford,  Commercial.  3032..  * . 


.per  bottle 


....per  bottle 


48 

.30 

.25 

•*5 

.58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top . ...  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal.  Crimp  Top .  a .  10  a .  70 

No.  o.  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 


4  j!  doz. 
No.  1 

•  75 
.90 
No.! 
55 


Jumbo  Chimneys,  plain . per  doz. 

“  “  dec.,  107,  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 

i-gallon,  Glass . per  doz 

i.  “  Galvanized .  “ 

Lenox,  Spout .  “ 

"  Spigot .  “ 

Columbia .  “ 

Banner .  “ 

Climax,  Pump .  “ 

Home  Rule,  Pump .  " 


6  doz. 
No.  a. 
4.80 
4.80 
4  20 

3’  3° 
*•75 

lit,. 

.85 

1 .00 
.  No.  a 
•  75 


5- 
5- 
5- 
5- 
5- 
5* 

Lanterns — 

No.  0,  Standard. . par  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


3.35 

3.10 

5.00 

5-50 

l '* 

0.00 

10.00 

ia.00 


4.75 

*».8o 

8.00 


LIME. 

Prepared,  3  doz.  In  case . per  doz*  -5*% 

Chloride,  sifting,  35  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  35  lb.  boxes,  J4  lb .  /‘  .0654 

Acme,  2  lb.,  sifting,  ss-lb.  boxes . 05)4 


LYE 

AND  POTASH. 

Banner,  4  doz . 

. per  case 

3. 60 

Babbitt’s  Potash, 

4  doz .  “ 

3-3° 

Lewis’ . 

it 

3-25 

Red  Seal,  a  doz.... 

t 

1  *95 

“  4  doz.... 

l< 

3-85 

Popular,  4  doz . 

If 

Z-45 

MATCHES. 

Per  gro. 

Swift  &  Courtney’s,  soo’s,  r-gross  case... 
“  400's,  1  “ 

"  5oo’s,  1  “ 

Blue  Hen,  soo’s,  1  “ 

“  Soo’s,  1  " 


1. 75- 1. 90 

3.50- 3.70 

3.75- 4.00 

2.50- 2.60 
4.00-4. *3 
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Per  Gross. 

Vulcan  Parlor,  6s’s . . 

“  200‘s,  5-gross  in  case . 9254 

"  soo’s . . «...  3-95 

Vulcan  Safety,  65s,  No.  t . 55 

"  65s,  No.  3 . 5° 

Columbia  Safety,  No.  a,  5-gross  cases . 55 

’•  No.  37,  5-gross  cases . 50 

"  roo’s,  5-gross  cases .  .90 

“  No.  25,  gross  cases .  2.30 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  2'S°~3-7S 

Searchlight,  500's .  4.35-4.50 

Press,  aoo’s  . . 2.80-2.90 

"  5oo’s . . .  4  50-4  75 

America,  soo’s .  1 .30-2. 35 

American  Paraffine,  500's,  ex.  qual .  4.25 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  t  gross,  No.  3,  2,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  2,000 .  2.75 

Superba,  2000s,  :  gross  to  case .  5  00 

Red  Skin,  500s,  t  gross  to  case .  4-o°. 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  I  gross  to  case .  3  00 

Red  Cross,  200s,  2  gross  to  case .  1.30 

Blue  Ribbon,  265s,  5  gross  to  case .  2  00 

Blue  Ribbon,  165s,  2  gross  to  case .  2  05 

Astral,  isos,  5  gross  to  case. . 85 

Astral,  250s,  1  gross  to  case . 90 

Planet,  200s,  3  gross  to  case . 80 

MINCE  MEAT. 

tohn  Bower  4  Co. 

larrels  and  half  barrels,  Superior . per  lb.  .08)4 

t8, 37  and  68-lb.  buckets,  “  .  "  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3.6s 

5-lb.  glass  jars,  6  In  caae,  “  . per  case  3.80 

28, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .23 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Patrmonnt . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  “  .  “  .08 

Wrn.J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08)4 

28, 37  and  60-lb.  buckets,  “  “  .09 

20-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  «  6  “  “  .  «  3 -65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 

gib.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

arrelsand  half  barrels.  Golden . per  lb.  .07)4 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells',  bbls.  &  Kbbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .0454 

Schlmmel’s,  30-lb.  Kits,  bbls.,  J4  bbls...per  lb.  .07)4 

“  28  and  37  lb.  Kanakins .  “  .  08 

“  20-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

•  5-lb.  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 


-SB- 

National,  30-lb.  Kits,  bbls.  %  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  )4  bbls.  “  .04)4 

Atmore  4  Son,  Extra  Family — Seedless  : — 

No.  5,  glass  jars . per  case  6  jars  4 . 50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  to,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09)^ 

Cele  bratcu — 0  cedicss. 

Barrels,  Halves,  Quarters . . per  I'o.  .0854 

Wooden  Pails,  28,  37  and  68  lbs .  ‘  .0954 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross .  12.00 

Keystone — 

Barrels.  Halves,  Qoarterr . . per  lb.  .07% 

wv«kn  p,»lls.  -8,  37  and  ns  its .  .okg 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .28 

Headlight,  25«test . . .  “  .2254 


OLIVES. 


H.  Kellogg  4  Sons,  Agents : —  Doz  ' 

Theodore  Marquet,  Mammoth,  6402 .  15.50 

“  Extra,  64  02 .  23.50 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  }4  pints .  3.15 

“  Extra,  J4  pints .  3.00 

Fourees,  29  tz.,  fluted  bottle .  4 . 75 

De  Lucques,  10  02 .  2.40 

Farcies . . .  3 . 75 

Queen,  6  02 .  2.30 

Pirn  Olas,  28  02 .  6.00 

PimOias,ioo2 .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals .  2.50 
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olive  OIL — Imported. 

Benin  &  Perrier's,  extra  fancy,  qts.,  2  doz . 

“  “  pts.,2doz . 

“  “  )4-pts.,adoz. 

Rae’s,  Lucca,  litre  bottles,  2  doz . 

35-oz.  bottles,  t  doz . 

Finest  Sublime,  qts.,  2  doz . 

“  "  pts.,adoz . 

*’  "  J4-pts.,  3  doz... 

"  “  8-oz.  flasks,  aJ4 

doz . 

“  “  13-ox.  flasks, 

3)4  doz . 

“  Sublime,  8-oz.  flasks,  a%  doz... 

“  “  22-oz.  “  n%  doz... 

Rae's,  Finest  Sublime,  2  gal.,  to  Incase,  per  gal. 
Rae's  Finest  Sublime,  5  gal.,2  or  a  In  case, per  g 
“  “  1  qt.,  40  to  case,  •’ 

“  Sublime,  t-qt.  tins,  40  to  case . 

“  )4-gal-  tins,  30  to  case. . 

“  t-gal.  tins,  20  to  case . 

“  5-gal.  tins,  t  or  a  to  case. . 


4-90 
2.9a 
2. 9e 
22.50 

8.75 
6.50 
7-59 

4.75 


7.50 


9.00 
6.50 
8. co 


3. 40 

.‘:f 

*•35 

a. so 

a.  10 
a.  00 


J.  L.  NefF  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4%  oz.  bottles . 1 .  4.7; 

24  8  oz.  bottles .  7*5° 

12  18  oz.  bottles . . .  6.7.N 

2  5  gal.  cans,  case . . .  20. <x< 

10  1  gal.  cans, case .  ai.ot 

20  l/2  gal.  cans,  case . 22.00 

40  Yi  gal.  cans,  case .  23.00 

80  *4  gal  -  cans,  case .  25.00 

Bulk  at  £20  for  zo  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per  ca 

Large  bottles,  1  doz.  to  case .  7.2, 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  1 1 .00 

Y  gallon  tin, 8  tins  to  case .  12. <0 

32  oz.  tin,  25  tins  to  case . j..  22  00 

Trade  discounts  on  quantity. 


8.5c 
9- 

4-75 


[as.  Hill  &  Sens  Co. 

Quarts,  Cal.  style,  z  doz.  In  case. ...per  case, 

Pints,  “  a  “  “  Mat*  11 

U  Pints.  "  s  •  “  ...m  M 

Oliver's  Olive  Oil — 

1  dozen  quarts . 6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4. 25 

6  z-gallon  tins . per  gal.  2 

Special  prices  for  quantities,  on  application. 


AMERICAN  OIL. 

Lubon's  No.  8,  2  doz . per  doz. 

Lubon’s,  No.  16,  2  doz . per  doz. 

Lubon’s  No.  32,  z  doz . per  doz. 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz . 


x.85 

Z.00 
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We  GUARANTEE  the  Rarity  of 


ATMQRE'S 

Mince  Meat 


Contains  No  Adulterant  or  Preservative 

AT/TORE,  &  SON  Philadelphia 


SNOWJjoy 

Washing 


Makes 
work  easier. 


aurtAio.NY 


What  Washing  Powder  Do  You  Sell? 


Some  old  and  half- forgotten  brand,  sold  only  because  ^ 


you  always  have  sold  it  ? 

Or  Snow  Boy  Washing  Powder,  a  powder  made  of 
pure  soap  and  other  cleansing  ingredients,  quickly  cleaning 
everything  water  won’t  hurt ;  containing  none  of  the  skin¬ 
eating  alkalies  that  some  of  the  old  brands  do ;  carrying 
beautiful  and  high-grade  premiums  to  your  customers  ? 

There  is  room  in  your  store  for  a  good  washing  powder, 
but  be  sure  that  you  handle  the  best. 

Good  Goods  and  Good  Profits 


LAUTZ  BROS  &  CO.  =  Buffalo,  N.  Y.r 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

ila,  is  *  ao,  fall . per  ream  .  36 

34  x  36,  fall,  20  lbs .  “  .70 

18  x  24,  full,  10  lbs .  ‘  -3754 

Special,  15  x  20,  61bs„ .  “  .1854 

ilia,  Bakers',  15x20.  10  reams  In 

bundle . per  ream  .  1 1 

Rol>,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  03^ 

,  White,  light  weight,  9, 12, 15, 18, 

20  or  24  Inches  wide .  “  .03J4 

Glazed  Fibre.  12, 15,  18,  20  or  24 

Inches  wide .  “  03% 

Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  .0354 

j  te  Tea  Paper,  12  x  16,  reg . per  package  .14 

'  Butter  Paper . Per  package  .  11 

■hment  Butter  Paper  9  x  ia...  ‘  -4° 


PAPER  BAGS.— Manila. 
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•7« 

•37 

•43 
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.71 

•  45 

•49 

•  55 

•73 

.89 

•53 

•97 

.61 

•71 

•93 

...  1.09 

•  65 

1.25 

•  75 

•89 

1. 15 

...  i'»5 

•77 

*•39 

.87 

1.05 

i-33 

...  1 -45 

•9i 

I  .07 

X  .  21 

*•55 

...  i-73 

1.03 

*  95 

I  .23 

1. 41 

i.8z 

...  2.09 

1. 19 

2.29 

*•49 

x  .68 

2 .19 

2.27 

*•37 

2.55 

1.65 

1.83 

a. 41 

...  2-69 

3. 11 

2.89 

...  3-37 

3-97 

3-75 

...  3  87 

4-4* 

4. ox 

...  4  19 

4-79 

4-55 

...  4-83 

5-41 

5  °5 

Price  per  1,000 

and  not  less  than 

500  lots. 

-lb.  Plain  Flour  Sacks . 

per  M 

4.00 

it 

5-75 

11  25 

>. 

it 

n 

PICKLED  MEATS  AND  FISH. 

lb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  “  quarts “  5-75 

“  zo-oz.  jars .  “  2.50 

“  10-Ib.  pails . per  pail  2.50 

>e,  10-lb.  pails . per  pail  .90 

5-gal.  kegs . per  keg  2.00 

's  Feet,  10-lb.  palls . per  pail  1 .00 

“  5-gal  kegs . per  keg  2.25 

ded  Beef  Salad,  in  glass . per  doz.  1 . 10 

‘  Tripe,  "  “  1. 10 

“  Ox  Heart,  “  ... .  “  1.10 

■'  Pig’s  Feet,  “  “  z.io 
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Russian  Sardines . per  keg  .75 

“  5-lb.  pails  . per  pail  .50 

“  10-lb.  “  .  “  1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i854 

Loose,  barrels,  30  lbs . »8 

POPPING  CORN. 

Brad’s  "  Tip-Top  ’’ Per  case 

50  10  oz.  packages .  2.10 

100  10  oz .  packages .  4  °° 

24  20  oz.  packages .  2.05 

4S  20  oz.  packages .  4  °o 

I-X-L,  40  is.  White  Rice . .  2.75 


PEANUT  BUTTER. 

MicLaren’s — 

Small,  2  doz . 

Medium,  2  doz . 

Large,  1  doz . 

Peanutene,  No.  2  jars,  2  doz . . . 

Peanutene,  No.  4  jars,  3  doz . 


Per  doz. 
.90 
1-45 
.  2 .75 
,  1.85 

•  9254 


PICKLES. 

Barrels,  45  gal.,  iojos .  ie.oo 

10-gallon  kegs,  700s .  2.75 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  3° 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1, 000s,  5  gal .  “  4-,5 

Sweet  Pickles,  2,000s,  5  gal .  “  5  00 

Chow-Chow,  No.  1,  5  gal.  kegs .  *  .95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Do 

English  Spiced  Pickles,  8  oz.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 
or  Chow,  32  oz.,  octagon,  quart .  3.00 


Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 


octagon .  3-io 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  a.  35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  2.35 

Crosse  &  Blackwell’s 
Chow-Chow ... 

Qts. 

Casks. 

4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 
Pts.  Pts.  54-Pts. 

Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3.25  3.50  2.10 

Smaller  Quantities. 

5-9°  3*35  3-6o  *-*S 

Chow-Chow,  quarts,  stone .  5  -5° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  *  doz.  1  doz.  1  doz.  %  doz. 

54  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
2.25  5.50  4.70  S.35  7»° 


Certainly  you  do.  Every  storekeeper  does  !  Here 
is  the  opportunity  of  not  only  doubling  your  sales,  but 
also  of  preventing  the  most  serious  losses  connected 
with  the  cake  trade,  that  of  sampling  and  breakage. 

USE  A  v 

Durham  Display  Cake  Cabinet 

and  your  cake  troubles  are  over.  It  is  made  of  highly 
polished  oak  in  sizes  to  hold  12,  16,  20,  and  24  cans  of 
standard  size,  and  so  arranged  that  the  cans  rest  upon 
elevated  roller  trays,  easy  to  slide  in  and  out.  Each 
can  is  numbered  to  save  time  and  labor  in  filling  orders. 
Send  for  prices  and  full  description. 


r -  ^ 

Want  to  double 

your  cake  sales? 


DURHAM  DISPLAY  FIXTURE  CO. 


RICHMOND,  VA. 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5-50  100 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz  2  doz.  1  doz.  1  doz.  54  doz. 

54  Pints.  Pints.  Qts.  54  Gal.  1  Gal. 

4.00  7.OO  6.00  II.  OO  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . .20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

"  “  Extra  Strength......  .15 

Crosse  &  Blackwell’s . per  doz.  s  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . x354 

“  14-16  lbs . 12 

“  10-12  lbs . J3 

Picnics,  6-8  lbs . °9% 

N.  Y.  Shoulders,  10-ia  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . . 

“  Flats . 11 

“  Air  Dried,  sets .  -18 

■<  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . . . per  bbl.  18.50 

“  Family .  “  20.50  ^ 

Breakfast  Bacon,  rib  in . 14 54 

“  boneless . 54 

S.  P.  Bellies,  14-15  lbs . ”54 

Bologna,  25-lb.  boxes . . . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . io54 

Covered  Hams,  -cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  54 -cent  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . is54 

“  “  large . 1454 

“  “  medium... . 1454 

“  “  small . 1454 

“  Breakfast  Bacon . 15 

“  “  boneless . 17 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .24 

BeefTongues . per  doz.  11. 00-12. 00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15 Vi 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  Drand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb .  .14 

Premium  brand  skinned  Hams,  18-20  lb . 15 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  BeefTongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 14 

Winchester  brand  Picnics . oq 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 

Pure 

Lard. 

•0 

a 

o*g 

I5 

Tierces,  about  340  lbs . . . 

11 

9% 

Plain  Tubs,  50  and  60  lb.  cans . 

XX 

954 

10-lb.  Tin  Palls,  60  lbs . 

11 V2 

10/1 

5  “  “  . 

12 

i°54 

3  "  “  . 

11 % 

10  54 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

“  "  tubs . xi  Yt 

u  “  3,  5  and  xo-lb.  cans.  .12K 

Swift  &  Co. — 

Premium  brand,  tierces . iiJ4 

Silver  Leaf  brand,  tierces . 10 

Jewel,  compound,  tierces . . 09^ 

Cotosuet  tierces . ©9/4 

DRESSED  MEATS. 

City  Dressed  Beel—  Per  lb 

Choice,  native . 09^-.  10% 

Common  to  fair,  native . «.c6  -.08 

Western  Dressed  Beef — 

Choice,  native  cattle . 0956-.  10% 

Common  to  fair  “  . c6  -.08 

City  Dressed  Veal- 

Prime . . .  ”• 12 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  x6o  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice  . . . 

“  medium . . 


-.09^ 

-.0954 

-.0944 

-.0954 

-,c954 

.12 

.09 

.09 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.03 


JOHN  BOWER  &  CO. 

GENERAL  PRO  V I S I  O  N  HEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


OURKRS  OK  HONE3Y-OURE3  BRAND 

Beef,  Beef  Tongues,  VT  /k  ^  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  O  1\  1Y1  LARD  a  Specialty 

BOILED  HAMS  A.IND  BEEF  TO.NQUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


■HHUMt 
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Calf  Heads,  scalded . . 

Sweetbreads,  veal . 

“  beef . . 

. per  pair  .60-. 90 

. per  dos.  x.oo 

beef  Kidneys . 

. per  dos.  s.oo 

Ox  Tail* . 

Hearts,  beef. . 

Tenderloin,  beef,  western . 

Fzezb  Pork,  loins,  city . 

“  "  western ... 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

raasu  killed. 

Turkeys — 

Western,  Y.  H . 16 

“  Y.  T . 16 

Old  hens  and  toms . 16 

Common  to  Good . . .  .  n 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 24 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3 X  lbs. 

to  pair,  fasrcy . 24 

Western,  4  to  4X  lbs.  to  pair,  fancy ... 

“  3  to  3%  lbs.  to  pair,  fancy  ... 

“  lair  to  good . 

Fowls — 

Western,  fancy 


Per  !b. 


•»7 
•  17 

•l7 


-.27 
24  -.27 


.18 

16 

»S 


-.27 

-.20 

-.20 

-.16 


14  X- 


MMIWH,  . . *S?2-.r5 

Heavy  Roasters,  4  to  5  lbs . 18  -.20 

Fair  to  good. . 15  -.17 

Old  cocks . 10  -.11 

Western  capons,  fancy,  frozen . 

"  “  small,  frozen . . 

Squabs — 

Prime,  large,  ancy . 

Mixed . 

Dark . 


Per  doz. 
4.00 
3.50-3-50 
1 .00-1.30 


LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 14  -.13 

Large  Springers . 14  -.25 

Fowls . *  .14  -.15 

Roosters .  - .  10 

Ducks  . 12  13 


POULTRY  SEASONING. 

HelTsSpiced  Seasoning — 

Small  or  No.  z,  2  doz.  In  case . per  doz. 


Large  or  No.  2,  z  “  .  “ 

i-lb.  cans,  1  doz.  in  case . per  case 

a-lb.  “  X  “  .. .  “ 

3-lb.  «  %  "  . .  “ 

5-lb.  “  X  «  .  “ 


85 

.85 

x*4° 

4.00 

3-75 

5.40 

8.70 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  so-gal.  tierces . . 

Extra  Quality  Long  Cut,  15  gals.,  kegs . 

Compass,  No.  3,  cans,  2  doz . 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb..per  dos. 
No.  1,  round  conical,  with  key,  z  doz.  “ 
No.  2,  •*  “  z  " 


6.90 
2.60 
■  82  X 


¥' 


No.  3. 

No.  4. 

P.  P.  Sauce,  s  dos.,  No.  1 . 

Mmore’s  Genuine  English  Plata  Pudding— 
Seedless : — 


1 .00 
»• 35 
4»5 

6.50 

8. 50 

1.50 


Individual,  per  case  ot  s  dos . 

a-lb.  “ 
3-lb.  “ 

at 

at 

1  •«•»•••••••••••»•••< 

...  4  00 

4-lb.  *« 

<1 

£  " . . . 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  2,  stone  crocks . ;.. 

No.  33,  jars .  1.05 

No.  5,  toy  pails .  2.85 

American,  pure  apple,  tumblers,  assorted 

slices . _ . 95 

American,  assorted,  uncolored,  No.  to,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  to,  tumblers . 77X 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . 13 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . 00% 

Southwark,  4^-lb.  toy  pails,  X  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks . .  1 . jo 

Apple,  No.  32,  jars . . .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 .05 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .07X 

Apple,  Schimmel’s,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07X 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported .  x  .82X 

Schimmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly —  Per  doz. 

x-lb.  tumblers . 4.00 

X-lb.  «  .  2.25 
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Curtice  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  •*  . 

Raspberries, 

Apricots, 

Pineapple, 


peeled.... 


Per  Dos 
...  485 
...  4 . 60 
...  4.60 
...  4-85 
...  4.6a 


DRUGS. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.40 
"  “  “  X-lb.,  “  “  2.60 

“  "  “  X-lb.,  “  “  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered. bulk . perlb.  .08 

“  Lump,  bulk .  <«  ,08 

Butter  Color,  W.  &  R . . . per  doz.  a. 00 

Bluestone,  bulk . per  lb.  .09 

Copperas . perlb  01% 

Camphor,  gum,  x-oz.  blocks .  ‘  1 .10 

“  Flakes,  bbls .  • '  .  02% 

“  "  less  quantity .  “  .03 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02X 

Castorla,  Fletcher’s . per  doz.  a  .80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  ,n 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .01X 

“  Bee  Brand,  X-lb.  carton,  per  doz.  .30 
"  “  2-lb.  «  •>  .40 
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Glauber  Salts. . perlb. 

Glue .  •• 

Goff’s  Cough  Syrup,  25c.  size . per  doz.  x 

Goff’s  Herb  Bitters,  23c.  size .  “  j 

Goff 's  Oil  Liniment,  25c.  size .  “  z, 

Goff's  Sarsaparilla,  50c.  size . per  doz.  3 

Goff’s  Worm  Syrup,  15c.  size .  “  1 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “  1 

GofT s  Dyspepsia  Tablets,  ioc.size...  “ 

Gum  Arabic . perlb. 

Haarlem  OH . .per  doz. 

Licorice,  P.  &  S.,  5c.  stick.  Imported..  " 

“  M.  &  R,,  5-lb.  ooxes.. . perlb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  « 

“  s-lb.bx.,4's,6’s,8's,xa’s,x6’s,  “ 

“  Root . “ 

Putty,  25-lb.  cans . ...per  100  lbs.  1 

“  50-lb.  cans .  “  1 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

,r  “  io.c.  “  ...  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  X”lb.  packages .  “ 

•«  X-lb.  "  .  •* 

"  x-lb.  “  ■■■■”* . «• 

Jamaica  Ginger,  Hires’,  flasks . .per  doz. 

Sewing  Machine  Oil,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels, about  350  lbs.  “ 

“  granulated,  kegs,  1  100  ‘  " 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2 

“  xoo-lb.  bags. .  3, 

“  less  quantity . 

Squills,  Syrup,  3  oz . per  doz. 

Syrup  of  Figs . per  doz.  2 

Venetian  Red . per  lb. 

Whiting  .„ .  " 

1  oz.  1 

Glycerine . per  doz.  .  37 

Laudanum .  •  ,80  1 

Paregoric .  "  .35 

Peppermint . per  doz.  .40 

Sweet  Spirits  Nitre . “  .40 

Sweet  Oil. . . . per  doz.  .30 

Turpentine .  “  .36 

Husband's  Magnesia . per  doz.  a 

Bull’s  Cough  Syxup .  “  1 

Roach  Powder,  Omega,  4-oz.  cans . 

"  “  .. . per  gross  9 

Per  Doz.  Per  G 

Roachsault,  large .  4.00  45. 

“  medium .  a.  00  2a 

“  small . .  .80  9 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . .. . ... 

No.  10 . 

Tube  V . 

McCormick  &  Co.,  Bee  Brand —  Pe- 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Capsules . 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  & 

Tea-store  decoration.  * 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

Tor  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  Sc  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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ioc.  aixe. 


.So 

.So 

.80 

.8* 

.80 


35c.  size. 

3.00 
3.00 
3.00 
3.00 
3.00 
3.00 


able  Brand— 

i  oria,  Dr.  Plteher . 

;  or  Oil,  tasteless . 

I  th-to-Pain . 

I  -rhoea  Cure . 

j  nifage..., . 

gh  Cure . - 

Young’s  Veterinary  Remedies,  whole- 
]  sale  prices —  **er  doz 

srbine .  j8°° 

orbine  Jr.  (Mankind) .  9  •  0° 

ig’s  Kidney  and  N»rye  Powder* .  3.00 

ileum,  small  can.. . . 6.00 

jleum,  large  can...., .  16.00 

og's  Fattening  and  Condition  Drops .  4.00 

ng’s  Colic  and  Indigestion  Cure... .  4 . 00 

«ss  3  per  cant,  cask  10  day*.  Net  30  day*. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Phosphate,  Horsford’s . per  doz.  4.15 

Brick,  box  *5  brick* . per  box  .60 

g  W az.M.... . *°3 

Sand. . perbbl.  i.*s 

. . per  do*.  .75 

luart* .  “  i.oo 

.illons . each  .30 

<  barrels .  “  3-5° 

tarrel* .  “  6.00 

rmlck  ft  Co.- 

key  Animal  Food,  3  doz.  i-lb.  package* 

tdpreminms . per  case  3.75 

S,  Nerve  and  Bona  Liniment,  35c.  sire...  3.00 

Cord's  Magic  Medicine,  35c.  sise .  3.00 

50c.  sise .  4.00 

Cormick’s  Tasteless  Chill  Tonic,  35c.  sise  3.00 

50c.  sire  4.00 

Comtek's  Watermelon  Syrup,  50c.  sire..  4.00 
odor  cure  Headache  Powders,  iec,  alse...  .80 


EXTRACTS  AND  ESSENCES 
irmick  ft  Co.,  Bee  Brand —  Per  doz. 

dlls,  Rose,  Pistachio . roc.  size  .85 

15c.  size  a.oo 
35c.  size  3.75 

non,  Almond,  Apple,  Apricot,  Banana, 
llackberry,  Orange,  Peach,  Pear,  Pine- 
pple,  Raspberry,  Strawberry.  Violet, 
ioc.  size 
15c.  size  1.75 
35c.  size  3.00 

's  Flavoring  Extracts  :— 

.  1,  Lemon  and  Vanilla . per  dot 

,  s,  Vanilla  and  Rose .  “ 

.  s,  Lemon  and  assorted .  “ 

’  it  it  .  i< 

!  4,  Vanlila . “ 

orted  cases,  Nos.  1  and  a .  10.80 

Nos.  1,  3  and  4 .  11.80 


.80 


■45 

% 

3.00 

*. aj 


*. SO 
3.00 


z.oo  1.60 


»-75 


Balk.  Pts. 

XXX  Vanilla  . .  1.50 

XX  Vanilla .  x.35 

X  Vanilla .  1.00 

Lemon,  Ginger,  w in¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  s.*5 

Tea . 

No.  *s,t 
No.  *X, 

<*  «  No.  X, 

*«  "  No.  35. 

'<  No.  aX, 

“  No.  X, 

Ingersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . 

“  Lemon. . 

Select  Vanilla . — . 

“  Lemon . 

“  assorted . 

“  small  size. . . . 

Vanilla...  ....per 

Lemon,  z  oz . . . per 

"  3  os . 

“  4  03 . 


Qtx.  H-Gal.  Gal. 

3.OO  6.00  13.00 

3-00 
4.00 


10.  00 
8.00 


550 


3.3S  4-00 

x  ex  , . . . 

Ext.  Vanilla,  Kitchen  Queen,  No.  35,  per  dot. 

..  ,,  It  u-  _ 


Lemon, 


6.00 


10.00 


750 

7.00 

3.00 

.80 

•  45 

\E 

•  45 


lessee*** ••♦#••••« 


.per  dos.  1.75 
.  “  i-75 

•75 

•  75 

•  75 

•  45 

gal.  11. 00 
dos.  .80 
1  1. SO 

1  3-oo 

. . .  .gal.  7.00 

Orange,  Almond,  Peppermint,  Wintergreen  and 
Jamaica  Ginger  same  price  as  Lemon. 


LIQUID  RBNBBT  AND  TABLETS 

Knight’s  Liquid  Rennet - - per  dot. 

Hansen's  Junket  Tablets,  t  dos.,  per  dox. 
Blair’s  Rennet  Tablets,  3  dos.,  per  do*. 

Union  Tablets.  8  doc.,  sc  . . 


1.15 
1. 10 
•73 
•75 
•45 


Mott’s  Brand  Golden  Russet,  1  dot  quarts.. 
“  “  *  doz.  pints... 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages.. 

“  boxes,  ao  packages . . 

Gee  Whizz,  73  packs  . 

Fleer’s  Chiclets.  3  lbs.,  bulk . 


Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


3.75 
•55 
•  47 
i.35 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

3-lb.  “  . o6« 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  . 05& 

Imperial,  fancy  Japan,  i-lb.  pockets . 05H 

■<  «  3-lb.  “  . . 05V 

Pearl  Head,  s-lb.  cotton  sacks . 04 K 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 K 

Fancy  Head,  100-lb.  bags . 06 

Choice,  r oo-lb.  bags . 04K 

Prime,  100-lb.  bags . 03^ 

Fancy,  soo-lb.  bags . °5 K 

Choice,  zeodb.  bags . 05  J4 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3S0  lba. . 

“  “  6obags,  s  lb*-»  Ui“"' 

“  ««  33  “  14  “  ... 

*•  "  30  ”  10  “  ... 

IIS  "  flL 


3.6s 

4.00 

3-75 

3-75 

4.00 


Worcester,  Irish  Linen,  bags,  *50  lbs .  t.50 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet, bbl . 20 

Corson's  Champagne . 18 

“  Dry  Hard . so 

New  Juice  Cider,  bbls . !. . 18 

New  Juice  Cider,  bbls.,  28  gals .  5 -bo 

New  Juice  Cider, bbls.,  14  gals .  3  35 

Bottled  Cider—  Per  case 

Duffy’s  1843  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  3  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.7s 
“  “  3  doz.  pints .  4  '*5 


•65 
•  35 


Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3  00 

*’  Pretzel,  obis,  contain  280  lbs .  3.40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  380  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  3. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  breezing  ice  cream  salt, 

30  in  barrel . perbbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbl*.,  5  per 
cent,  discount;  io  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


1=?  g  B  Q 

T  A  BLE  S  A  I— 


Family  size,  case  of  4  doz.. . .  3-6° 

Hotel  size,  case  of  2  28-lb  tins .  3-°° 


SALAD  DRESSING. 


Campbell's,  small,  pat.  cap,  2 

doz . doz. 

.8754 

Durkee's,  large,  1  no* . 

. per  doz. 

4.00 

“  small,  2  doz . 

C.40 

Schimmel’s,  small,  2  doz . 

■»7% 

My  Wife’s,  large,  i  doz . 

My  Wife’s,  small,  2  doz . 

Snider's  Salad  Dressing ;— 

2.30 

. per  doc. 

1.45 

Pints,  1  doz . 

1.40  , 

U  pints,  2  doz . 

ii 

1.40 

.90 

Gallons,  6  jugs  In  crate . 

. perj*f 

I.*5 

SAL  SODA. 


Bbls.,  375  lbs . 

Kegs,  15a  lbs . 

60-lb.  boxes,  bulk  or  granulated .... 


..per  100  .67)4 

..per  1*0  .85 

Z7. . 62 


SAUCES. 

Lea  ft  Perrins'  Worcestershire,  large.,  “ 
a  "  middle  “ 

11  11  small..  ” 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider's  Chili  Sauce : — 

Pints,  1  doz . per  doz. 

pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz. 

%  pints,  2  doz . .  “ 

Gallons,  6  jugs  in  crate . per  jug 


7-50 

4-50 

*.50 

•  77V4 
■77% 

•  75 

3. 40 
1-4° 

1 .00 

2.40 

1.40 
1 .00 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


- 


- 


ae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


VEGETABLE  CUTTERS 

FASTEST  CUTTER  IN  THE  WORLD 

Will  cut  a  batch  of  meat,  fruits  or 
vegetables  fine  in  less  than  two 
minutes. 

Used  for  mincing,  for  picalilli, 
Chile  sauce,  Worcestershire  and  celery 
sauces,  relishes,  mince  meat,  etc. 
Also  used  for  fruits,  for  making 
crushed  fruits. 


ALSO  MAKE  KRAUT  CUTTERS 


JOHN  E.  SMITH’S  SONS  CO. 


SI  Broadway 


Buffalo,  IV.  V. 
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SEEDS. 


Canary  ,bush.  60-lb 

Caraway . 

3*  *5 

Mustard,  Brown... 

.07W 

.08 

Mustard,  Yellow.. 

■o6}6 

Celary . 

•  XO 

Rape,  per  lb . 

-05)4 

Coriander, bleached 

.05 

^oppy,  Pcr  lb . 

Sunflower,  per  lb.. 

.XO 

Flex. . 

•05)4 

Hemp,  bu*h.4olbe. 

1.60 

-14- 


Sa.arlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  so  lbs . per  gross  18.00 


SODA. 

81-Carb.,  ken . . . . . par  keg  1.80 

“  balk,  15-lb.  boxes . . . per  lb.  .03; 

"  Babbitt's,  Id's.  *S-lb.  boxes...  “  .04; 

Arm  It  Hammer  bd.,  W's,  36  lbs.... . per  lb  .osf4 

“  “  “  lbs.,  36  “  .  “  .04J4 

"  “  "  «.X.3«lhs .  “  .05X 

Saleratus,  Babbitt's  bd.,  ji's,  s$-lb.bxa.  “  .  04# 


SOFT  DRINKS.  p.r  dos. 

Root  Beer  Extract,  Hires',  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 8755 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

"  '*  “  pints,  s  dos .  4.75 

“  **  *'  K-pInts,  3  doz .  4  *5 

“  “  “  3-ounce,  8  doz .  6.00 

“  «  •*  K-gallons,  1  doz....  8.00 

"  "  '*  gallons,  6  gal .  7  50 

<  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2 . 10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  2.50 

O  ja  Ami,  10-cont  size . '/x  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16. jo 

Puts  Liquid,  large,  3  doz.... . per  doz.  1.45 

Puts  Liqnld,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Puts  Paste,  large . per  doz.  .55 

Solarlne  White  Liqnld  Metal  Polish — 

No.  0,  sixth-pint  cans . per  gross  9.00 

No.  1,  half-pint  cans .  ••  18.00 

No  s,  pint  cans .  “  33.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  hall-gallon  cans .  "  7.50 

No.  5,  gallon  cans .  “  13.50 


SOAP — Laundry. 


Lass 

than 
Bars.  5  bxs. 


Acme . zoo 

Acorn . tao 

Ark . . 

American .  7a 

Bee . 100 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Benzine-ated . 100 

Big  Master . 100 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  &  Co .  40 

"  Day  at  Frick,  Novelty .  40 

"  Handsome .  69 

“  Eavenson,  large  ...„ . 100 

“  **  small . . . 100 

“  Klrkman's . 100 

“  Rad  Seal . 100 

“  Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  OU  Johnny . 100 

Cygnet . 100 

Dooblns'  Electric . too 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid . too 

German  Family . 100 

Good  Morning  . 10c 

Glycerine  Tar . 100 

Gloss . xoo 

Grand  Pa’s .  50 

“  zoo 

Ivory . 100 

*  100 

Lenox . too 

Life  Buoy .  50 

“  . — . 100 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

5-cent  size . zoo 

“  toilet  size . 100 

Mayer's . 100 

“  50 

Miller's  Naptha . „ . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  fk  G . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


3.40 
a.  70 

172  'A 

a. 80 

3  85 

3.70 

3.95 

4.10 
4*5 
a.  40 
a  .60 
a  .80 

а.  80 

3.10 
4-75 
3-75 

3.80 
4 .00 
4.00 
3-50 

5.80 

3 - 50 
4.00 

4- 15 
»Z5 
4.00 
4.00 

3- 95 

4- 3° 
3-7754 
3-  75 
3-5° 
3*5 

3.80 
7.00 
4.00 
3-50 
2.00 
4.00 

4  .00 
3.00 

б. 00 
4.00 
4.00 
3.80 
1 .90 
3-75 
3-75 
4.00 
3-9° 
3.30 
3  75 
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Oleine,  Conway's .  60 

“  Golden . 60 

“  Eavenson’s .  60 

"  Hamilton's .  60 

“  Kirk's .  6c 

“  Philadelphia,  z  lb .  60 

“  14  oz .  60 

“  PennMlvanla .  60 

“  Proc^F  &  Gamble .  60 

“  Young's  Best .  60 

Pride,  Swift’s . zoo 

Polo . zao 

Quaker  City,  boxes . ...100 

“  tubs . X50 

Sunlight,  oval . ioo 

"  twin  bars . zoo 

Santa  Claus... . zoo 

Saratoga . X20 

Star . zoo 

Sunny  Monday . zoo 

White  Clond . zoo 

Wool  Soap,  large....... . zoo 

Wool  Soap,  small . zoo 


a. 90 
2  -55 
a. 50 
a.  50 
3.30 
a  .90 
a.  65 

1.75 
3.00 
2  80 

3- 75 
2  -45 
3.90 

4- 5« 
3-s5 
3-95 
3.10 
a.  70 

3.50 

4.00 

3.85 

4. 75 
4.00 


TOILET  30APS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . gross 

Castile,  imported/  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  in  box .  gross 

Olive  Oil  Castile,  white,  green  or  mottled  9 

}£-lb.  bars  to  box . lb. 

Turkish  Bath . .'. . doz. 

Sweetheart,  5»  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift's . gross 


6.40 
.60 

405 

•  1354 

.70 

4.40 
4-50 

•  45 
10.35 
8.zo 
2. 65 


■09 

■40 

•75 

25 

05 


SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  bzurs .  1.24 

Young’s,  48  bars .  z .  80 

Brooks'  Crystal,  zoo  bars .  3.70 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  a. 25 

“  Hand,  36  ban .  a. 25 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 


SOAP  POWDER. 

Pearllne,  lbs.,  -gross  boxes . per  box  a. 70 

“  6  oz.,  zoo  packages .  “  a. 65 

“  8-oz.  packs .  “  a. 70 
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Soaplne,  7  oz.,  zoo  packs . . 

41  j  |  it  Is 

“  17  “  36  pack*..‘.;.,3.3.Vpirio*  2 

Babbitt's  1776  Powder,  xoo  6-ox .  a 

Finola,  100  packages .  3 

Gold  Duet,  fali-bank'*,  xoo  xs-ox.  packages  ...  4 
“  “  *4  4-lb.  “  ...  4 

Naptha  Borax,  xoo  packages,  large .  4 

“  100  5-cent  packages .  3 

Klrkoline,  white,  *4  4-lb.  pack* . .  3 

Young'*  Pearl  Borax.  60  x-lb.  packages .  3 

Snow  Boy  Washing  Powder,  24  4* .  4 

50  2* .  4 

‘  “  xoo  is .  4 

Nine  O'clock  Tea,  100  package* .  3 

I-V  Washing  Tablet*,  2  dox . ....per  dox. 

Swift’s  Washing  Powder,  xoo  is . . .  3 

Swift’s  Washing  Powder,  24  4s .  .  3 


SPECIALTIES. 

Anker'*  Boullllon  Capsules . . . . .  3. 


.23 

•M 


•32 

.23 


•13K 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  i814  .19 U 

Black,  Low  Grade . 14  .15 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade . 16 

Cinnamon — 

High  Grade . 22 

Low  Grade . X3 

Cloves — 

High  Grade . 31 

Low  Grade . 22 

Allspice — 

High  Grade . 12 X 

Ginger — 

High  Grade . 25# 

Low  Grade . .12 

Mace — 

High  Grade . . . 78 

Nutmegs — 

High  Grade . 3a 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . i4 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin 

ger,  Allspice . %  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

K  lb. 


. 


26X 

•3 


•15 

■«5 


Per 


WtILKEB  SHE  fKHES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 
The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 


Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.— = 


IIS  WRITING  TO  SDVERTISERS  KINDLY  7WVEISTIOIS  “GROCERY  WORLD  *' 
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burn’s  Philadelphia  Mustard,  D.  S.  F. :— 

cent  tins,  a  and  4  do* . per  do*.  .45 

)lme  sl*e,  *  and  4  do* .  *  •  8S 

( lb:  net,  tin*,  *  and  4  do* .  „  1  • 00 

j  «  s  do* .  “  *-90 

,  “  1  do*. .  “  370 

6  lb.  cans,  full  weight . per  lb.  .23 

0  "  '•  .  “  .8* 

man’s  Mustard,  D.  S. F. : — 

r-lb.  tins. . - . per  do*.  5  40 

(-lb.  tins . —  *  *-7° 

(-lb.  tins. .  ‘  1-45 

(-lb.  tins.. .  90 

E-lb.  keg* . . . 43 


MUSTARD— Prepared.  Per  do*. 

npbell's,  jar,  2  do* . 87% 

lden’s,  No.  6,  with  spoon,  2  do* . 95 

lden’s.  No.  20,  with  spoon,  2  doz . 88 

Iden’s  Mustard  and  Horseradish,  2  doz . 85 

tr  Mug,  fancy,  large  size,  2  doz . . . 65 

oionade  Glass,  tall,  a  doz . 67)4 

irseradish  and  Mustard,  8  0 z.,  with  spoon, 

2  doz . 9° 

Ik  Jar,  glass  top,  2  doz . 85 

iter  Tumblers,  glass,  10  oz.,  4  doz . 37)4 


WHOLE  SPICES.  Per  lb. 

pper,  Black . . . 10 

spice . 07 

. . 17 

tee . 48 

itmegs,  So’s . . 

“  iio’s . . . .  .17 

inamon  Bark,  China . 13 

“  Canton. . 12 

“  Java  Thin  Quills,  s-!b.  rolls..  .30 

“  Saigon. . 79 

sen  Ginger  Root . 06 

aole  Mixed  Spices,  bulk,  6-lb.  boxes . 09)4 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06 % 

Niagara,  40-10.,  r-lb.  "  . . . . 04% 

Cream,  48-lb.,  i-lb.  “  .  3. 45 

Klngsford’s,  40-lb.,  i-lb,  “  . . . . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes .  .03^ 

“  Patent  Gloss,  crates,  ia  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons .  .04% 

Klngstord’s,  Pure,  3-lb.  cartons .  .06 yA 

“  Pure  Gloss,  lb.  packages . o6l4 

“  Silver  Gloss,  12  6-lb.  wd.  bxs .  ..07J4 

Duryea’s,  Superior,  3-lb.  cartons . c6yi 

“  Satin  Gloss,  lb.  packages . 07% 

“  Superior  B,  bulk . .0334 

“  Satin  Gloss,  crates,  1*  6-lb,  wood 

boxes . 07  y% 

Niagara,  laundry,  50-lb.  bulk . 03% 

“  1  lb.  packages,  48  lbs . .0434 

“  3-lb.  cartons,  48  lbs .  04^ 

“  6-lb.  boxes . .0534 

Celluloid,  64  10-cent  packages  .i . .  4  •  3° 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5  °° 

"  64  5-cent  “  .  *-5° 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  -08 

Starch  Polish,  ao  cakes.  . . p«r  box  .  50 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  )(  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  VA  gross .  6.65 

Enameline,  Liquid,  small,  yA  gross .  4.90 

KlecUc  Paste,  54  gross  boxes .  4-20 

Magic  Paste,  kl  gross  boxes .  4-75 

Parlor  Pride,  large  st*e . per  do*.  •  87 % 

“  “  . per  gross  10,25 

“  small  size . per  do*.  .  70 

Climax  Enamel  yi  gro . per  gross  9. 40 

Black  Jack,  yi  gross,  per  gross .  6.60 

Rising  Son . per  gro.  5.75 

Sun  Paste,  5-cent  size .  “  4-5° 

“  10-cent  size .  "  7-*o 


-5t- 

X-Ray  Stove  Polish — 

5-cent  site.  No.  5,  per  box  of  K  gross .  1.25 

Per  box  of  %  gross .  2.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  *0,  per  box  of  5(  gross .  2.25 

Per  box  of  %  gross .  4.50 

Per  gross .  9.00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .04^ 

Excelsior,  24  packs . . .  “  .0534 

McAllister,  36  packs .  “  .  05^ 

Rosensteins,  ilb.  pkgs.,  *  doz . per  lb.  .05K 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  do*.  .35 

Red,  quarts,  3  doz .  “  .70 

Sliver,  pints,  3  doz .  “  .35 

“  quarts.  3  do* .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4234 

Royal  Glue,  1  doz . per  do*.  .bo 

Palst’s  “  1  “  .  “  .40 

Carpet  Tack*,  Wooden  Keg,  3(  gross  caso, 

assorted,  6,  8.  ro’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  o* . per  do*.  .0 e)4 

6oz .  “  .07 

80* . “  .07)4 

zoo* .  “  .0 

12  oz .  “  .09  y 

Matting  Tack* — 

No.  10,  steel . per  doz.  .09 

No.  iz,  steel . per  doz.  .09% 

No.  12,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .*5:  No.*,  .*3;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

5  Inches  high .  1 .48 

5  Inches  high .  1.42 

4%  Inches  high . . .  1 . 25 

4  inches  high .  1.18 

3)4  Inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  ana  Vellow . per  lb.  .30 

ROPE,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  io)( 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .2* 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick .  “  .2s 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb.  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 52 

Fancy,  No.  626 . 50 

Strictly  Choice,  No.  615 . 49 

Strictly  Choice,  No.  628 . 45 

Strictly  Prime,  No.  627 . 38 

Good,  No.  635 . 29 

Black  Strap . 11 

Foundry  Molasses . *1 

B.  H.  F.,  Horse  Food  Molasses . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . .'. . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2 . 70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  do*.  In  barrel . per  do*.  92)4 

1  “  case .  “  .05 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


THAT  PROVE  THEIR  “METAL” 


them. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


And  Tor  Over  fiTty  Years  They  Have  Proven  Their  “Metal” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


COrrEE  AND  TEA  BINS 
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Banner  ,  Id  Jan,  compound . per  dot. 

White  Clover,  1»  Jan,  compound .  “ 

Purina  Pancake  Syrup,  36  pta .  “ 

'•  "  14  qtt . ...  “ 

'«  «  xa  H-iala .  " 

«  <•  j  gala, .  «* 

Maplecaae,  ■  dot.  1 54-lb.  earn . per  case 


s  00 
•95 

■«5 

4.00 
7  00 
it.  00 
3.80 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor... .  a. 40 

•  11  medium,  dor.  1.40 

'•  “  small,  dor . 90 

Vermont  Maple  Syrup,  cal.  das . per  gal.  1  .*5 

*•  “  54~gui.  tins . per  dor.  7.75 

Haven's  Maple  Syrup,  qt.  Dottle* .  “  4.00 

“  11  pt.  bottle* .  “  a. 40 

Towle's  Log  Cabin  “Camp"  Syrup—  Per  dot. 

Gallon  cans,  6  In  case .  13.50 

Half-gallon  cant,  it  In  case .  7.  *5 

Quart  cans,  >4  In  case .  4.1*54 

Pint  cans,  *4  la  case .  a. 50 

Quart  bottles,  11  In  caae . .  4.50 

Plat  bottle*,  S4  in  cate .  *.75 

Jacket  caa* . .. . per  gallon  1.00 


CRESCENT  MAPLBINE. 


Fer  dH. 

1 6-o  i . 

12 -•! . . . 

Gallon* . 

..lack  xx  .oo 

OIL  OR  MAPLBINE. 

Par  doz 

•-•« . 

. - . - . 

. .  450 

.  48.00 

gallons . . 

. 

..each  15.00 

WOOD 

AND  WILLOW 

BROOMS. 

WARE. 

Per  doz. 

Little  Gem,  fancy  parlor,  a  string .  a. 50 

N  U,  No.  6,  3  string,  split  handles .  a. 50 

Leader,  No.  6,  3  string,  red  handles. . .  2.40 

Prince**,  No.  4,  fancy  handle* .  2.90 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  2  sewed..... . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double  . .  3-®5 

80,  Seal  Globe,  double,  swing  protaeter .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

IIO,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head_ .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

SOI,  Tidal  Wave,  single,  protector .  3.05 

1 18.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3-»5 

Murdock .  3- 00 

Celery  City .  3 .3° 

125,  Eagle,  single  wide  head .  2.75 

128,  Anchor,  single  head. .  2.25 

130,  Little  Gem,  pail  board .  1.5° 


BUCKETS.  Per  doz. 

O.  G.,  a  electric  hoops .  1.75 

O.  G.,  3  electric  hoops  . .  X.90 

Clear,  a  hoop .  1.70 

Clear,  3  hoop .  180 

Electric  Cedar,  a  hoop  . . *.40 

Electric  Coder,  3  hoop .  a. 60 

Pine,  3  galvanized  hoop* .  s.so 

Galvanized,  za  . .  >S 

Galvanised,  14  quart . 2.50 

No.  BUTTEK  DISHES.  Per  M 

1,  Solid  oval .  z.35 

s,  Solid  oval . 1.55 

3,  Solid  oval . — .  1.75 

5,  Solid  oval . . .  a. 20 

1,  Wire  ends.M. . 1.30 

2,  Wire  ends .  1.50 

3,  Wire  ends .  z.70 

5,  Wire  ends . 

Picnic  Plates,  8  Inch. . . . 

Picnic  Plates,  9  inch. . 

Crates  contain  250  each. 

I 

CLOTHES  PINS.  Per  box. 

5  gross . 48 

EGG  CRATES. 

Perfection . 9a 

Perfection,  10  sets  fillers .  1 . 95 
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brushes. 


No.  SCRUB  BRUSHES. 

22,  White  corner . 

Per  doz. 

23,  Medium  size . 

.80 

27,  Large . 

13,  Martrie,  medium  size . 

00,  WWtc . 

..  .90 

No.  STOVE  BRUSHES. 

Per  doz 

*0,  Black  bristle,  curved  end,  wood  bundle.. 
16,  Black  bristle,  curved  end,  wood  bundle.. 
44,  All  bristle,  curved  end,  wood  bundle . 

..  .90 

..  1.40 
»  IS 

No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre  . . . . 90 

1,  Mexican  fibre,  large .  x.*o 

4,  Bristle  outside  ....*.. .mm*. ......  z.50 

5,  AU  bristle . . . . . .  1 . 75 

11,  All  bristle,  large . . .  1.85 

16X,  All  brledr,  extra  value . . .  a. is 

19,  All  bristle,  a  petted  white .  3.5a 

N*.  WHITEWASH  BRUSHES  Per  doz. 

6,  t  in.,  White  mmpico_ . . . 40 

7,  7  In.,  Whit*  tamploo.. . . . 45 

8,  8  in.,  White  tamploo.. . 50 

8, 1  In.,  Family,  extra  heavy . . . 75 

8,  6  in.,  Family,  extra  heavy . 85 

10,  7  la.,  Family,  extra  heavy.. . _ .  1.00 

11,  8  la.,  Family,  extra  heavy, . . .71 .  1.15 

6,  5  In.,  A.,  hair  brittle. .  1.J5 

8,  6  la.,  A.,  balr  briatie. .  1.50 

10,  7  In.,  A.,  hair  bristle. .  x.85 

12,  8  in.,  A.,  hair  bristle. .  2.15 

6,  5  in..  Ideal,  all  bristle,  3  row .  1.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  brietle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2.75 

No.  DUST  BRUSHES.  Per  doz. 

yX  Fibre,  wire  drawn . 88 

to,  Fibre,  wire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  a. 00 

t8.  White,  wire  drawn .  a. 80 

z,  7  in.,  All  hair,  flat  end .  1 .95 

22,  7  in.,  Mixed,  round  end....__ .  2.00 

11X,  7  in..  All  hair,  round  end, .  a. 15 
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TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . . 

Jolly  Tar  . 

Newsboy . . . 

Old  Honesty . . 

Piper  Heidsick . 

Spear  Head . 

Standard  Nary . 

Toddy . 

Vinco  . 

Town  Talk . . . . 


1  see###  a  see  sees#  a 


SMOKING  TOBACCO,  PeI 

Briar  Pipe. 

Duke's  Mi: 

Greenback  ...a..——. . 

Green  Turtle  „ . . 

G.  &  A.  Navy,  jjfi  m. . 

Honest . „ . . 

Polar  Bear....... . ...... 

Ripple . . . . 

Sensation  . . . . 

Wild  Roae . . . . . . . 

Brown-Holland  Pipe  Tobacco,  *  54-lb.  cartons, 

sK-oz.  packages . . .  1 


YEAST  CAKES. 

Compressed . . per  doz. 

Magic,  1  %  doz.  packages . . . per  box, 

Yeast  Foam,  ijfi  doz . per  box 


FLOTO’S  ESSENCE 


TO  USE  WITH 


COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  8.  Cardboard  Cans 


PHOTO’S 

KOENIG’S 


chicory 


IN  ROLLS— B  and  2 y2  to  set 


UAB9PA9VI9BBB  BT 


GEO.  FLOTO’S  SONS 

186  UNION  AVENUE 

Factory,  1, 3,  5,  7  and  9  Devoe  St.  Brooklyn,  New  York 

IN  WRITING  TO  RDVERTISERS  KIM 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


‘The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 
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At  Last  We  Know  What  Secretary  Wilson 

Said 


Mystery  Over  Whether  He  Really  Granted  Permission  to  Use 
More  Than  35-1000  of  One  Per  Cent,  of  Sulphur  in  Molasses 
and  Dried  Fruits,  Dispelled  by  Letter  to  New  Orleans  Mo¬ 
lasses  Man.  Text  Reproduced  Showing  Department’s 
Attitude. 


For  months  there  has  been  spec¬ 
ulation  among  the  trade  as  to 
whether  the  Federal  food  authori¬ 
ties  had  or  had  not  given  specific 
permission  to  the  Louisiana  mo¬ 
lasses  manufacturers  and  the  Cali¬ 
fornia  evaporated  fruit  interests  to 
use  more  sulphur  than  F.  I.  Deci¬ 
sion,  No.  76,  permitted,  i.  e.,  thirty- 
five  one  thousands  of  1  per  cent. 
Practically  all  manufacturers  of  the 
two  lines  of  products  named  are  us¬ 
ing  more  than  the  above  percent¬ 
age  of  sulphur  and  it  has  been 
widely  stated  that  they  are  doing  so 
with  the  positive  sanction  of  the 
Secretary  of  Agriculture 

It  has  been  said  by  some  that 
this  sanction  was  given  by  word  of 
mouth  and  by  others  that  it  was 
given  by  letter  but  up  to  this  time 
no  letter  granting  definite  permis¬ 
sion  has  been  produced. 

The  “Grocery  World”  now  pre¬ 
sents  the  text  of  a  letter  signed  by 
Secretary  of  Agriculture  Wilson 
which  for  the  first  time  clearly 
shows  as  a  matter  of  record  the 
position  of  the  Department  on  this 
highly  important  question.  The 
letter  was  addressed  to  a  well- 
known  molasses  handler  of  New 
Orleans,  La.,  and  bore  the  signa¬ 
ture  of  James  Wilson,  Secretary  of 
Agriculture.  In  part  it  is  as  fol¬ 
lows  : — 


The  above  seems  to  be  as 
definite  as  anything  short  of  an 
official  regulation  can  be,  yet 
the  fact  remains  that  it  is  not 
a  regulation,  but  is  rather  a 
permission  to  temporarily  evade  a 
regulation.  F'or  this  reason  the 
Pennsylvania  courts,  if  the  above 
were  looked  to  for  protection 
against  dried  fruit  prosecutions 
where  the  sample  contained  more 
than  35-1,000  of  1  per  cent.,  would 
probably  refuse  to  allow  it  to  be 
considered. 


Doings  of  the  Pennsylvania 
Local  Associations. 


"I  gave  the  California  people  as¬ 
surance  that  I  would  not  take  them 
into  Court  if  they  were  doing  the  best 
they  could  along  the  line  of  sulphur, 
even  if  they  did  use  more  than  was 
permitted  by  P.  I.  D.  70.  Of  course, 
I  have  said  the  same  to  your  people 
[molasses  manufacturers],  and  I  do 
not  think  there  need  be  any  appre¬ 
hension  with  regard  to  your  handling 
of  this  coming  crop." 

"The  California  people  wanted  me 
to  abrogate  or  suspend  the  ruling  — 
I  cannot  do  that.  It  was  made  in  con¬ 
formity  with  the  law  and  agreed  to 
by  the  three  Secretaries.  I  can  refuse 
to  prosecute  where  I  am  not  satisfied 
that  people  should  be  prosecuted. 
We  can  modify  the  decision,  and  if 
we  find  from  further  investigation 
that  it  should  be  modified,  we  shall 
do  so.  Just  assure  them  that  they 
should  go  on  with  their  business  and 
everything  will  come  out  all  right.  If 
it  be  found  that  Decision  70  may  be 
well  modified,  it  will  be  modified." 


Two  New  Applications  from  Coates- 
ville  and  Nazareth.  New  York  Pro¬ 
moting  Scheme  Under  Investigation 
Allegheney  Association  After  Food 
Fakes.  Small  News  of  the  State. 


Special  correspondence  of  ‘‘Grocery  World.” 

Erie,  Pa.,  October  17,  1907. 

Our  134th  affiliation  is  the 
Coatesville  Business  Men’s  Asso¬ 
ciation,  which  was  organized  June 
1,  1907,  with  the  following  officers: 
President,  Wm.  R.  Jackson;  first 
vice-president,  I.  Braunstain ;  sec¬ 
ond  vice-president,  J.  E.  Ramsey; 
secretary,  F.  H.  Ewald;  treasurer, 
L.  C.  Robinson.  Executive  Com¬ 
mittee:  A.  Tucks,  Jas.  Ginis,  W.  W. 
Mast,  Theo.  Wickersham,  J.  M. 
Duncan,  Jas.  G.  Kennedy,  C.  N. 
Speakman,  John  E.  Martin,  E.  E. 
Schrack.  Meetings  are  held  on  the 
third  Tuesday  of  each  month.  They 
have  77  members  in  good  standing, 
with  an  average  attendance  of  30. 
Annual  dues  are  $5.  They  are  in¬ 
terested  in  co-operative  buying, 
municipal  and  State  legislation, 
collecting,  credit  reporting,  arbitra¬ 
tion  of  strikes,  fire,  life,  plate  glass 
and  horse  insurance  and  trade  ex¬ 
cursions. 

Our  135th  affiliation  is  the  Mer¬ 
chants’  Protective  Association  of 
Nazareth  and  vicinity.  This  asso¬ 
ciation  was  organized  June  19,  1907, 
with  the  following  officers :  Presi¬ 
dent,  E.  J.  Unaugst;  vice-president, 
A.  J.  Stoffler;  secretary,  L.  P.  Kos- 


tenbader;  assistant  secretary,  Geo. 
H.  Weltz;  treasurer,  J.  J.  Kem- 
mcrer.  They  have  37  members  in 
good  standing,  with  an  average  at¬ 
tendance  of  50  per  cent.  Meetings 
are  held  monthly:  Entrance  fee,  $2. 

The  Merchants’  Legislative 
League,  incorporated  under  the 
lawsjof  New  York  State,  George  S. 
Hughes,  secretary;  “Judge”  Par¬ 
sons,  attorney,  have  established 
headquarters  at  Erie,  Pa.,  in  the  in¬ 
terests  of  their  Merchants’  Legis¬ 
lative  League  Advocate.  They  in¬ 
tend  to  become  a  legislative  factor 
in  Pennsylvania,  and  have  applied 
for  indorsement  of  the  Erie  Busi¬ 
ness  Men’s  Exchange  and  the  Retail 
Merchants’  Association  of  Pennsyl¬ 
vania.  Indorsement  has  not  been 


given.  The  character  of  their  work 


and  workers  is  being  carefully  in¬ 
vestigated.  Their  proposition  in¬ 
volves  an  “initiation  fee”  of  $2  for 
“membership”  and  “dues”  of  $2  per 
year  payable  semi-annually  in  ad¬ 
vance.  Membership  carries  no  vot¬ 
ing  privileges.  The  project  is  prac¬ 
tically  a  subscription  proposition  for 
the  Merchants’  League  Advocate, 


which,  it  is  alleged,  has  done  ve 
effective  work  in  promoting  m 
cantile  legislation  in  the  Eni] 
State. 

At  the  regular  meeting  of  the  R 
tail  Merchants’  Association  of  A1 
gheny  considerable  interest  w 
taken  in  the  reports  made  by  1 
secretary  qn  fifty-five  different  ai 
cles  that  he  had  gathered  up  1 
tween  the  time  of  the  previous  me 
ing,  giving  the  name  of  the  mai 
facturer,  the  brand  and  what  t 
adulterations  were  in  each  artii 
warning  the  members  of  this  as 
ciation  to  protect  themselves  agai 
such  goods.  Another  resolution 
structing  the  secretary  to  take 
the  matter  of  proper  guarantees 
all  invoices  covering  food  commo 
ties  that  are  subject  to  the  St;! 
food  law. 

Secretary  E.  J.  Weidler,  of  Mei 
ville,  writes  that  the  libel  suit  ins 
tuted  some  time  ago  by  a  listed  < 
linquent  has  bobbed  up  again  a 
will  be  considered  before  the  coi 
this  week. 

A.  M.  Howes, 


State  Secret 


Cimbel  Bros.  Sold  Short  Weight  Prunes 


Only  Full  Weight  Store  in  the  City  Detected  in  Selling  I5J^  Ounc 
of  Prunes  for  a  Full  Pound.  “Grocery  World’’  Represent 
tive  Answers  Gimbel  Advertisement. 


A  great  shock  awaits  the  general 
grocery  trade  of  the  East.  Owing 
to  the  modest  and  oft-repeated  con¬ 
fession  of  Gimbel  Bros.,  the  Phila¬ 
delphia  department  store  people, 
that  their’s  was  about  the  only  gro¬ 
cery  store  in  the  city  which  gave 
full  weight  and  which  abhorred  all 
forms  of  short  weight  frauds  with 
furious  horror,  the  general  trade 
have  come  to  hold  a  deep  reverence 
for  the  Philadelphia  concern  and 
to  feel  an  humble  gladness  that 
there  was  at  least  one  grocery 
store  in  the  vicinity  to  which  they 
could  point  with  pride. 

The  “Grocery  World”  is  now 
about  to  add  to  Gimbel  Bros’  repu¬ 
tation.  In  last  Thursday’s  daily 
advertisement  appeared  the  follow- 


Pitted  Prunes — Ensign  ;  fancy, 
large,  meaty  California  fruit;  three 
1  -lb.  packages  for  40c;  or  15c  lb. 


tion  was  asked  and  the  unequivoc 
answer  received  that  each  cart 
did  contain  a  full  pound. 

The  cartons  were  brought  to  t 
“Grocery  World”  office 
weighed  on  scientifically  exa 
Troentner  scales.  Two  of  the 

1 

were  straight.  The  third  failed 
weigh  a  Tull  pound,  carton  and  a 
The  exact  gross  weight  was  15 
ounces.  Stripped,  the  prunes  thei 
selves  weighed  only  1554  ounce 

Considering  that  Gimbel  Br 
advertised  to  sell  full  pounds,  ai 
that  their  clerk  specifically  inform 
the  buyer  that  she  was  selling  ft 
pounds,  and  that  the  concern  fi 
filled  these  promises  with  15 
ounces,  where  does  that  place  the 
Pharisees  on  the  short  weight  que 
tion  now? 


The  “Grocery  World”  sent  a 
representative  to  the  Gimbel  store 
to  buy  three  cartons  and  to  take 
the  added  precaution  of  asking  the 
clerk  whether  each  one  contained  a 
full  pound  of  prunes.  This  ques- 


ELTON  J.  BUCKLEY 

Editor  "Grocery  World” 

Attorney  and  Counsellor  at  La 

730-731  Drexei  Building,  Philadelphia,  Pa. 

Ttlenhent.  /  >•».  Lombtrd  1727 
Telephones  j  Keyitone>  Racc  ut 

COLLECTIONS,  CORPORATION  PRACTIC 


CASES  UNDER  FOOD  LAWS 
TRADEMARK  REGISTRATION 
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The  New  York  Letter 


-jeers  in  Trouble  Over  Sale  of  Milk.  Retailers  Chief  Short 
Weight  Victims.  Complaint  Over  Future  Canned  Goods 
Contract.  Rumors  of  Coming  Tea  and  Coffee  Advances. 
National  Food  Manufacturers’  Association  Will  Fight  for 
Benzoate  of  Soda. 


:ial  correspondence  of  "Grocery  World. 


'  vJew  York,  October  18,  1907. 
iesolutions  adopted  at  last  week’s 
eting  of  the  New  York  Retail 
Deers’  Union  on  the  subject  of 
k  inspection  do  not  meet  with 
approval  of  some  prominent 
mbers  who  happened  to  be  absent 
m  the  meeting,  and  it  is  likely 
,t  the  question  will  be  brought  up 
further  consideration  at  another 
le.  The  resolutions  indorsed  the 
itude  of  Comptroller  Metz  in  op- 
iition  to  a  request  of  the  Health 
ard  authorities  for  more  money 
;h  which  to  employ  additional  in- 
ictors. 

The  Health  authorities  claim  that 
larger  force  of  inspectors  is  re- 
ired  in  order  to  asure  the  purity 
the  milk  supply  of  the  city.  The 
mptroller  says  that  the  inspection 
eady  in  force  has  resulted  in 
•owing  most  of  the  business  into 
;  control  of  a  few  large  compan- 
,  and  he  believes  all  the  small 
mpanies  will  be  driven  out  if  the 
esent  tendencies  are  encouraged. 
Some  of  the  members  said  at  the 
ieting  that  as  a  result  of  the  sys- 
n  of  inspection  and  restrictions  it 
s  been  getting  more  and  more 
ficult  for  grocers  to  handle  milk 
th  any  satisfaction  and  with  any 
rt  of  profit.  One  or  two  seemed 
think  that  it  will  be  just  as  well 
r  the  grocers  to  cease  the  sale  of 
lid  milk  altogether  and  give  up 
e  field  to  the  large  dealers. 

The  principal  criticisms  of  the 
solutions  is  that  retail  grocers 
ould  not,  especially  at  this  time, 
ke  any  position  against  the  most 
11  inspection  of  food  products, 
ne  of  the  officers  who  intends  to 
>eak  on  the  subject  at  the  first 
>portunity  said  that  even  if  the 
•ocers  should  have  to  abandon  the 
ile  of  fluid  milk,  they  should  de- 
are  themselves  in  favor  of  the  best 
id  most  rigorous  inspection  that 
to  be  had,  for  the  purpose  of  safe- 
uarding  the  supply  in  every  way. 
he  chief  trouble  at  present,  accord- 
ig  to  Health  Board  authorities,  is 
lat  many  of  the  producers  are  care- 
'  ss  as  to  the  sanitary  conditions 
nder  which  the  milk  is  collected 


and  shipped  into  the  city.  It  is  be- 
ieved  by  some,  however,  that  the 
more  exacting  are  the  requirements, 
the  more  likely  are  the  grocers,  at 
east  in  parts  of  the  city,  to  sell  the 
oroduct.  In  some  parts  of  the  city 
the  number  of  people  who  prefer  to 
get  their  milk  in  bottles  from  their 
grocer  instead  of  from  a  milkman  is 
said  to  be  increasing. 

*  *  * 

Now  that  short  weights  is  a 
topic  receiving  consideration  in 
various  quarters,  retail  grocers  are 
pointing  out  that  they  are.  often 
among  the  victims,  because  packers 
and  shippers  carelessly  or  other¬ 
wise  neglect  to  deliver  the  full 
quantity  of  various  articles.  One 
large  grocer  said  that  among  the 
products  that  have  reached  him 
short  of  weight  are  potatoes,  which 
have  come  in  some  instances  from 
five  to  forty  pounds  below  the  stand¬ 
ard  180  pounds  that  should  be  in  a 
barrel.  The  advice  is  given  to  the 
retailers  to  use  the  utmost  vigilance 
in  weighing  on  its  receipt  every¬ 
thing  that  is  sold  by  weight,  and 
taking  nothing  for  granted.  If  the 
barrel  or  bag  of  potatoes  is  passed 
along  by  the  retailer  to  a  customer, 
as  sometimes  happens,  without  re¬ 
weighing  there  is  a  possibility  that 
it  did  not  contain  the  full  weight, 
and  if  the  customer  should,  per¬ 
chance,  learn  this  he  would  put  the 
responsibility  on  the  grocer. 

*  i* 

Anxiety  is  expressed  by  retailers 
who  have  made  their  contracts  for 
canned  goods  with  the  usual  condi¬ 
tions,  which  will  let  out  the  jobber 
if  the  receipts  turn  out  small  anc 
there  should  be  a  scarcity  of  sup¬ 
plies  a  little  later  in  the  season, 
perhaps  about  the  holiday  times. 
In  that  case  the  retailer  would,  as 
in  former  years,  under  similar  cir¬ 
cumstances,  have  to  pay  higher 
prices,  and  the  contracts  would 
prove  of  no  avail.  The  jobber  in 
turn  puts  it  up  to  the  packer  and  to 
the  producers,  saying  that  they  will 
not  .make  deliveries  if  the  crops  are 
not  up  to  requirements. 

Still  a  retailer  is  heard  now  and 
then  to  complain  that  he  gets  the 


CEYLON 
— TEA- 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  int(  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y£,  an<^  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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hard  end  either  way.  If  supplies 
are  plentiful  lie  is  expected  to  take 
the  maximum  quantities  under  the 
contract  and  sell  them  somehow, 
but  if  there  is  a  scarcity  he  has  to 
take  what  he  can  get  and  be  thank¬ 
ful. 

*  *  * 


Although  the  holder  of  a  fruit 
concession  outside  a  chain  grocery 
store  on  Fulton  street,  in  Brooklyn, 
has  been  compelled  by  the  city  au¬ 
thorities  to  pay  a  license  fee,  others 
who  have  like  concessions  have  not 
been  prosecuted  for  the  fee.  In  the 
case  in  question  it  was  held  that  the 
man  is  only  a  stand  owner  and  is 
not  in  the  class  of  storekeepers,  al¬ 
though  he  pays  a  rental  to  the  chain 
grocery  company  for  the  space  in 
front  of  the  store,  extending  to  the 
sidewalk  line,  and  also  for  room  in 
the  cellar.  Many  grocers  sublet 
the  stand  at  their  doors  in  like  mam 
ner,  so  that  if  there  should  be  a 
general  crusade  to  collect  license 
fees  it  would  mean  the  collection  of 
considerable  money. 

The  probability  is  that  in  the  Ful¬ 
ton  street  case  there  was  complaint 
because  the  holder  of  the  concession 
has  branched  out  to  an  unusual  ex¬ 
tent,  occupying  with  his  stand  much 


more  than  the  ordinary  sidewalk 
space,  and  this  resulted  in  the  de¬ 


mand  for  the  license  fee.  Some¬ 
times  the  stand  owners  scatter  their 
stock  of  fruit  about  so  that  it  al¬ 
most  blockades  the  sidewalk,  and 
this  has  been  the  cause  of  occasional 
complaint. 


*  *  * 


The  American  Sugar  Refining 
Co's  books  are  still  closed  to  the  at¬ 
torneys  of  the  Pennsylvania  Sugar 
Refining  Co.,  which  some  time  ago 
began  a  suit  to  recover  damages  for 
the  closing  of  the  complainant’s  re¬ 
finery  in  Philadelphia.  In  the 
United  States  Circuit  Court  in  this 
city,  Judge  Hough  on  Tuesday  de¬ 
nied  a  motion  to  compel  the  de¬ 
fendant  to  produce  in  court  its 
books  and  papers. 

Reports  that  the  sugar  combine 
had  acquired  control  of  the  Colonial 
Sugars  Co.  were  denied  in  this  city 
this  week  by  the  president  of  the 
company,  John  Farr. 


*  *  * 


The  petition  in  bankruptcy  filed 
on  September  4th  against  the  Man¬ 
hattan  Biscuit  Co.,  manufacturers 
of  crackers  and  biscuits  at  392 
Greenwich  street,  was  on  Monday 
dismissed  by  the  United  States  Dis¬ 


trict  Court  and  the  appointment  of 
William  Blau  as  receiver  was  va¬ 
cated.  A  satisfactory  settlement 
was  made  with  the  creditors.  The 
stipulation  for  the  withdrawal  of 
the  bankruptcy  proceedings  was 
signed  by  115  creditors. 


*  *  * 


Schedules  in  bankruptcy  of 
Nathan  Ressler,  wholesale  grocer, 
209  Canal  street,  were  filed  this 
week.  The  schedules  show  liabili¬ 
ties  of  $45,446  and  assets  of  $7,367, 
consisting  of  accounts,  $2,367,  and 
$5,000  realized  by  the  sale  of  stock 
and  fixtures  by  the  receiver.  There 
are  107  creditors,  among  whom  are 
Jacob  Kulla,  $5,809;  Hyman  Ress¬ 
ler,  $4,974;  G.  Perkins  and  Sons, 
Gloucester,  Mass.,  $2,388;  Van 
Camp  Packing  Co.,  Indianapolis, 
$1,400 ;  Halstead  &  Co.,  Jersey  City, 
$2,000;  Kingan  Provision  Co., 
$1,796. 

*  *  * 


Grocers,  as  far  as  is  observed, 
are  as  yet  paying  little  attention  to 
the  reports  that  have  been  put  out 
with  much  emphasis  as  to  the  proba¬ 
bility  of  coffee  being  advanced  in 
price  in  the  near  future.  A  number 
of  jobbers  and  retailers  who  were 
asked  if  they  were  buying  more 


largely  than  usual  in  anticipatioi 
a  rise  in  prices  answered  in 
negative,  but  then  tl\ey  may  be 
any  time,  and  say  nothing. 

*  *  * 

New  members  of  the  New  Y 
Retail  Grocers’  Union  are :  A 
Nolte,  1058  Amsterdam  avtn 
Geo.  Bachre  &  Co.,  3490  Broadv 
The  United  Retail  Grocers’  /Vs 
ciation  of  Brooklyn  has  applica' 
for  membership  from  W.  Leid 
berg,  197  Adelphi  street;  E.  Tor 
56th  street  and  Utrecht  avenue 


*  *  * 

Tea  importing  and  com  miss 
houses  report  that  Japanese  tea 
all  grades  are  up  in  price  as  n 
suit  of  a  shortage  in  the  crop 
other  causes.  Grades  that  so 
year  ago  at  12  cents  are  now  bri 
ing  18  and  19  cents  a  pound. 

It  was  said  several  months 
that  the  Japanese  firms  operat 
here  and  in  Japan  had  made  plan 
obtain  exclusive  control  of  the 
put,  having  the  backing  of  the 
anese  Government  and  public  se: 
ment  in  that  country.  What 
truth  there  may  have  been  in 
report,  it  is  now  said  that  the 
American 


eigners,  including 


1 


chants,  have  obtained  about  70 


There  are  plenty  of  these  three  classes  of  merchants,  both  wholesale  and  retail 

WORKERS  SHIRKERS  JERKERS 

Doing  the  best  possible  Doing  as  little  as  possible  Doing  a  little  now  and  then 

We  WORK  for  your  business  with  lowest  prices  and  you  SHIRK  your  opportunity,  if  you  JERK 

in  only  a  few  of  our  bargains,  and  only  from  time  to  time 


Extra  Quality  long  Cut  Sour  Krout,  50-gallon  wood  hoop  tierces  .  .  . . . per  tierce,  $6  00 


Libby's  No.  1  Corn  Beef,  2  doz . 

Libby’s  No.  2  Corn  Beef,  1  doz . 

Andrews’  Chipped  Beef,  6-lb.  hermetically  sealed  cans,  1  doz.  cans 


Ark 


,  F.  O.  B.  cars  Philadelphia,  no  free  delivery  in  any  quantity. 

Best  Quality  Western  Yellow  Granulated  Corn  Meal,  100-lb.  bags . 

Not  over  5  bags  to  any  one  buyer. 

Herbert's  Extra  Fancy  New  30-40s  Santa  Clara  Prunes,  extra  fine  quality,  positively  new,  crop  of  1907 


5  or  10-lb. 


Commander  Brand  New 


These  are  both  fine  quality,  bright,  meaty  Peaches,  and  most  decided  values. 

Purity  Brand  California  Pitted  Prunes,  fine  quality,  50  1-lb.  packages . 

New  Gold  Medal  Currants,  36  Is . . . 

Rogers’  Fancy  New  4-Crown  Ondara  Layer  Valencia  Raisins,  28-lb.  boxes . 

Chalmer’s  Gelatine . 


French  Marbot  Walnuts,  very  fine  quality,  bright,  bags  about  110  lbs . 

French  Marbot  Walnuts,  very  fine  quality,  bright,  60-lb.  lots . 

Pure  Yellow  Mustard,  ground,  6  or  10-lb.  boxes . 

Pure  Yellow  Mustard,  ground,  25-lb.  pails . . 

Pure  Yellow  Mustard,  ground,  50-lb.  drums . 

New  No  2  Extra  Shore  Mackerel,  200  to  220  fish  . . 

Golden  Gate  Red  Alaska  Salmon,  1-lb.  tall  cans,  4  doz . 

Elijah’s  Manna,  the  newest  and  the  largest  and  the  best  Corn  Flake,  24  15c. 


I'  ine  goods,  about  the  size  and  shape  of  a  silver  dollar,  that  can  be  sold  by  the  piece  or  by  the  pound.  Try  a  tin  on  our  recon 

of  satisfaction,  or  they  may  be  returned  at  our  expense  immediately  after  receipt  and  examination. 

These  Prices  fpr  This  Week  Only — October  21st  to  26th,  inclusive. 


per  tierce,  $6  60 

per  keg, 

2.50 

per  doz., 

1.25 

per  doz., 

2.26 

per  lb., 

•14  V 

Beef  market. 

per  box, 

1.77V 

per  bag, 

1.82V 

per  lb., 

,10V 

per  lb., 

.10 

per  lb., 

.14 

per  lb., 

.13 

per  lb., 

•  07V 

per  lb., 

•08  V 

per  lb., 

.08 

per  gross. 

10.40 

per  doz., 

.90 

per  lb.  ; 

.13 

per  lb., 

•13V 

per  lb., 

•10V 

per  lb., 

•10V 

per  lb., 

.09V 

per  bbl., 

25  50 

per  doz., 

1.30 

per  case, 

2.70 

per  lb., 

.09 

lation  and  guarantee 

WHITE  FOR 


'THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

Water  Street 
Delaware  Avenue 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  is 


Phila.,  Pa. 
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cent,  of  the  present  crop,  so  that  it 
is  not  in  Japanese  control.  The 
Japanese  are  said  to  have  intended 
!  to  advance  prices  quite  high  during 
the  coming  winter,  but  there  are 
other  people  who  know  about  as 
much  as  they  do  as  to  the  methods 
of  putting  up  prices.  Large  tea 
dealers  hint  that  by  getting  hold  of 
a  large  proportion  of  the  crop  they 
have  kept  prices  from  going  still 
higher,  but  everybody  does  not 
agree  as  to  this  claim. 

*  *  * 

The  National  Association  of  Food 
Manufacturers  held  a  regular  meet¬ 
ing  in  this  city  on  Thursday  and 
decided  finally  to  make  a  stand  in 
favor  of  the  continued  use  of  benzo¬ 
ate  of  soda  as  a  food  preservative. 
It  was  voted  to  recommend  to  all 
these  and  certain  other  associations 
that  each  appoint  a  committee  of 
three,  to  combine  into  a  national 
committee  to  have  charge  of  the 
campaign  in  the  interests  of  the  con¬ 
tinued  use  of  benzoate  of  soda.  In¬ 
vitations  were  accepted  from  sev¬ 
eral  of  the  organizations  to  send 
delegates  to  their  conventions  soon 
to  be  held. 

After  a  general  discussion  of  the 
benzoate  question,  the  following 
resolution  was  unanimously 
adopted : — 

Be  it  resolved  by  the  Food  Man- 
ufacturers’  Association  at  their 
meeting  in  New  York,  October  17, 
1907 : — 

(1)  That  we  commend  the  move¬ 
ment  of  the  Government  in  the  di¬ 
rection  of  improving  the  food  sup¬ 
ply  of  the  country  as  being  in  the 
interests  of  the  manufacturers,  dis¬ 
tributer  and  consumer  alike. 

(2)  Resolved,  however,  that  at 
the  same  time  we  must  give  expres¬ 
sion  to  our  regret  at  the  inconven¬ 
ience  and  difficulties  under  which 
the  business  interests  labor  from  the 
conflicts  in  the  various  State  laws 
and  their  interpretation,  and  would, 
therefore,  urge  the  unification  as 
far  as  practicable,  of  the  various 
laws  and  regulations  adopted  there¬ 
under. 

(3)  Resolved,  That,  believing  ben¬ 
zoate  of  soda  to  be  harmless,  and 
knowing  its  necessity  to  our  business 
in  small  quantities,  we  urge  the  food 
officials  to  allow  its  continued  use. 

Fred.  A.  McGill. 


Postmaster-General  Will  Give 
Country  Merchants  Parcels 
Post  of  Their  Own. 

Proposes  to  Remove  Parcels  Post  Oppo¬ 
sition  of  Retail  Merchants  by  Giving 
Them  a  Lower  Rate  for  Their  Own 
Parcels.  Suggests  12  Cents  Per 
Pound  to  the  Mail  Order  House  and 
Five  Cents  for  the  Country  Dealer. 

|  The  official  statement  of  his  in¬ 
tentions  at  the  coming  session  of 
Congress,  issued  during  the  week 
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by  Postmaster-General  Meyer,  | 
shows  that  he  is  relying  upon  a 
small  sop  granted  to  the  retail  inter¬ 
ests  of  the  country  to  induce  the 
withdrawal  of  their  opposition  to 
his  parcels  post  scheme. 

As  to  this  the  report  speaks  as 
follows : — 

Two  interests  are  opposing  the  ex¬ 
tension  of  parcels  post  in  this  coun¬ 
try — the  express  companies  and  the 
country  retail  merchants.  The  latter 
fear  that  the  mail  order  houses  will 
derive  a  benefit  to  their  own  disad¬ 
vantage.  It  is  in  connection  with  the 
country  retail  merchants  that  I  de¬ 
sire  to  speak  especially.  I  propose 
to  recommend  the  establishment  of 
a  parcels  post  in  rural  routes  which 
will  meet  the  objections  of  the  small 
storekeepers  and  retailers.  This 
will  be  a  boon  to  our  rural  popula¬ 
tion,  and  to  the  storekeeper,  so  the 
latter  can  receive  his  orders  by  mail 
or  telephone  and  dispatch  the  de¬ 
sired  merchandise  by  the  rural  car¬ 
rier. 

If  my  recommendations  are 
adooted  it  will  cost  12  cents  a  pound 
for  the  mail  order  house  to  send 
parcels  to  the  rural  delivery  patron 
from  any  city  post  office,  while  for 
delivery  from  the  distributing  office 
of  said  route,  the  charge  will  be  but 
5  cents  for  the  first  pound  and  2 
cents  for  each  additional  pound,  up 
to  eleven  pounds,  or  25  cents  for  a 
package  weighing  eleven  pounds. 

I  am  also  considering  the  advis¬ 
ability  of  recommending  a  local  par¬ 
cels  post  delivery  at  city  free  de¬ 
livery  post  offices,  but  in  order  to 
install  such  a  system  it  will  be  nec¬ 
essary  to  obtain  from  Congress  a 
special  appropriation  to  acquire 
wagons  and  automobiles  to  do  the 
required  hauling.  The  object  of  my 
recommendation  to  Congress  will  be 
to  get  an  adjustment  of  rates  and 
weights  that  will  meet  the  rates 
and  weights  charged  for  parcels  sent 
by  post  to  other  counties.  This 
will  mean  a  reduction  in  the  rate 
from  16  to  12  cents  per  pound,  and 
an  increase  in  the  weight  limit  from 
four  to  eleven  pounds. 


Made  $100. 

T.  R.  Elliot  writes  under  date  of  Sep¬ 
tember  24,  1907 :  “I  have  used  several 
bottles  of  Absorbine  and  I  find  it.  to 
work  exactly  as  you  say.  The  first  I 
used  was  on  a  horse  with  strained  ten¬ 
dons,  and  after  using  two  bottles  you 
would  never  know  there  was  anything 
wrong  with  him.  An  expert  horse  buy¬ 
er  bought  him  and  never  notices  his 
leg  at  all,  where  before  we  used  Absorb¬ 
ine  it  was  nuffy  and  enlarged.  Sold  him 
for  $150,  and  before  he  was  not  worth 
any  more  than  $50  for  market.  Also 
took  off  bog  spavin  in  about  ten  days, 
so  it  was  as  natural  as  could  be.  Wish¬ 
ing  you  every  success.”  Absorbine  pen¬ 
etrates  to  the  seat  of  the  trouble  prompt¬ 
ly  and  effectually  without  blistering  or 
removing  the  hair.  Does  not  require 
the  horse  to  be  laid  up.  Mild  in  its 
action,  but  positive  in  its  results.  It  will 
give  you  satisfaction.  Two  dollars  a  bot¬ 
tle  at  druggists,  or  express  paid.  W.  F. 
Young,  P.  D.  F.,  9  Monmouth  street, 
Springfield,  Mass. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in  / 

The  Advertising  World 
Columbus,  Ohio 

Sample  tree,  or  lour  month*'  trial  lor  10  cent* 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a- 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Grocery  World 

-TUBLISBZD  WEEKLY  1Y  THE 
GROCERY  WORLD  PUBLICATION  CO., 

AT 

927  Arch  Street,  Philadelphia. 


The  “Grocery  World’’  wonders 
whether  one  carton  of  these  prunes 
was  short  out  of  every  three  sold. 


In  an  interview  on  old  and  new 


Only  Sellers  in  Fresh  Meats,  Etc.,  Neec 
Be  Licensed  in  Philadelphia 


telephones: 


D,  a  ul:.  I  Bell,  Filbert  3500. 
Philadelphia  |  keystone.  Race  746. 

New  York— 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gr®. 
eery  World  Publication  Co.  • 


An  Independent  Journal  published  ex¬ 
clusively  In  the  Interest  of  retail  grocers. 


business  methods  last  Sunday, 
Hetty  Green,  the 
richest  American 

Forty  Years  Afo.  .  , 

woman,  said 
this : — 


Business  is  not  conducted  in  the 
same  way  to-day  as  it  was  forty 
years  ago.  Then  a  man’s  word  was 
as  good  as  his  bond.  To-day,  you 
should  have  good  glasses  when  you 
inspect  his  bond. 


Philadelphia,  October  15,  1907. 

Mr.  Elton  J.  Buckley,  Attorney  at  Law, 

730  Drexel  Building,  Philadelphia,  Pa. 

My  Dear  Mr.  Buckley : — With  reference  to  the  matter  of  requiring 
licenses  from  grocers  and  other  retail  shops  handling  dried  meats,  canned 
meats,  potted  meats  and  cured  ham,  the  Board  of  Health  after  deliberatipn 
and  after  consulting  counsel  on  the  subject,  has  decided  for  the  time  being 
not  to  require  a  license  of  such  merchants  as  properly  come  within  the 
group  designated  above.  Trusting  this  may  be  satisfactory,  I  am 

Very  truly  yours, 

A.  C.  ABBOTT,  Chief  of  Bureau. 


The  above  letter  reports  the  final  decision  of  the  Philadelphi; 
Bureau  of  Health  upon  a  matter  previously  discussed  in  these  columns 
When  the  Act  of  1907  was  passed  requiring  all  Philadelphia  dealers  ii 
meats,  game,  shellfish,  fish  and  poultry  to  procure  a  license  and  subjec 
themselves  to  the  supervision  of  the  Health  Bureau,  Dr.  Abbott,  th 
chief  of  that  department,  announced  that  in  his  judgment  the  Ac 
applied  to  dried  beef  and  other  provisions,  canned  meats,  mince  meal 
canned  products,  sausage,  etc.,  and  that  all  dealers  therein  were  sub 
jects  of  the  law.  Elton  J.  Buckley,  Esq.,  representing  certain  trad 
interests,  filed  a  brief  of  argument  to  the  contrary,  which  seemingly  ha. 
persuaded  the  Bureau  that  their  original  attitude  was  wrong. 

There  is  no  specific  mention  in  the  above  letter  of  mince  meat 
sausage,  etc.,  but  the  decision  unquestionably  includes  them. — Ed. 
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Gimbel  Bros.,  the  Philadelphia 
department  storekeepers,  who  have 
been  caught  by 

Gimbel  Brother.'  the  “Grocery 

Short  Weights.  World”  selling 

short  weight 
prunes,  will  probably  excuse  them¬ 
selves  with  the  plea — if  they  make 
any  excuse  at  all — that  they  were 
deceived  by  the  prune  packer — that 
they  bought  the  goods  in  good  faith 
and  believed  they  were  full  pounds 
when  they  advertised  and  sold  them 
as  such. 

To  a  concern  other  than  Gimbel 
Bros,  that  might  be  a  good  excuse 
or  it  might  not.  In  most  cases  it 
probably  would  be.  But  in  Gimbel 
Bros’  case  it  is  no  excuse  at  all. 
With  a  great  blare  of  trumpet  and 
roll  of  drum  they  have  called  at¬ 
tention  to  themselves  as  the  only 
store  that  made  absolutely  sure  that 
everything  sold  was  full  weight. 
With  statements  that  reflected  upon 
other  grocers  as  heavily  as  it  flat¬ 
tered  themselves  they  have  posed  on 
their  little  advertising  pedestal  as 
the  embodiment  of  all  things  pure 
and  holy  in  the  grocery  business. 

The  GimbelS  probably  did  not  sell 
short  weight  prunes  wilfully.  But 
if  they  did  it  carelessly  and  negli¬ 
gently  they  are  just  as  guilty,  and 
they  must  have  been  careless  and 
negligent  in  this  particular  case  if 
they  told  the  truth  about  the  ex¬ 
traordinary  precautions  they  take. 


This  same  suggestion  has  been 
several  times  made  in  the  “Grocery 
World,”  and  confirmation  from 
such  high  authority  is  strong.  The 
old  days  were  best  in  that  respect 
at  least.  In  this  day  we  deal  with 
each  other  “at  arm’s  length,”  as 
the  law  puts  it,  and  men  do  to  their 
fellows,  on  the  principle  that  “busi¬ 
ness  is  business,”  things  which  in 
the  old  days  they  would  be  ostra¬ 
cized  for.  Only  the  other  day  a  pre¬ 
sumably  upright  business  man  who 
had  given  his  verbal  word  to  the 
writer  refused  to  carry  it  out,  after 
consultation  with  a  lawyer,  on  the 
ground  that  it  was  not  binding  upon 
him,  because  not  in  writing!  In 
the  writer's  mind,  that  closely  ap¬ 
proaches  dishonesty,  yet  it  is  only 
one  case  out  of  myriads.  A  man 
who  would  have  done  such  a  thing 
half  a  century  ago  would  have  been 
an  outcast  among  his  fellows, 
trusted  by  no  one  and  despised  by 
all !  Yet  on  the  principle  that  in 
order  to  keep  upright  to-day  men 
need  to  do  only  what  the  law  com¬ 
pels,  this  man  was  wholly  within 
his  rights. 

In  a  recent  official  report  to  the 
State  Department,  United  States 
Consul  F.  W. 
imprisonment  for  Alahon,  stationed 
Debt-  at  Nottingham, 

England,  says 
something  which  will  make  many 
a  beat- ridden  American  grocer 
envious : — 

A  debtor  here  against  whom  judg¬ 
ment  is  rendered  for  debt  may  be 
summarily  required  to  pay  before  a 
given  date  on  penalty  of  imprison¬ 
ment.  This  power  of  committal 
resides  in  the  judge  of  the  court. 
Some  judges  exercise  it  much  more 
freely  than  others.  In  Nottingham 
County  imprisonment  for  debt  is 
rare.  In  other  populous  court  dis¬ 
tricts  with  much  court  business  the 
cases  of  imprisonment  do  not  ex¬ 
ceed  50  a  year,  while  in  some  less 
populous!  districts  with  less  court 
1  business  the  number  reaches  500  a 
year.  But  it  would  seem  that,  on 
the  whole,  the  indulgence  shown  to 
delinquent  debtors  is  steadily  de¬ 
creasing,  for  the  cases  of  imprison¬ 
ment  in  the  country  have  decennially 
increased  as  follows  under  the  ex¬ 


isting  law:  In  1876,  4,228;  1886, 
5,486;  1896,  8,190;  1906,  11,986. 

Technically  the  imprisonment  is  for 
contempt  of  court.  The  judge  or¬ 
ders  the  debtor  to  pay  before  a  given 
day,  failing  which  he  may  be  jailed 
for  contempt,  not  exceeding  forty 
days,  however,  in  any  case,  and  he 
is  released  at  once  if  he  pays  in 
the  meantime. 

In  this  country  imprisonment  for 
debt,  formerly  general,  has  practi¬ 
cally  been  abolished.  In  Pennsyl¬ 
vania  it  was  wholly  abolished  in 
1845.  ^  the  imprisonment  penalty 
could  be  administered  with  discre¬ 
tion  it  would  be  both  wholesome 
and  salutary,  but  its  difficulty  is  that 
under  most  laws  discretion,  while 
usually  possible,  cannot  be  com¬ 
pelled.  A  creature  without  assets, 
but  earning  good  wages,  who  will 
not  pay  a  debt  because  the  law  will 
not  compel  him  to,  is  a  virtual  thief 
and  should  be  jailed.  None  but 
himself  would  complain  at  the  en¬ 
forcement  of  the  imprisonment  pen¬ 
alty  against  him.  But  the  righteous 
poor  man  who  does  not  pay  simply 
because  he  is  in  distress  and  cannot, 
is  not  a  fit  subject  for  it,  though 
under  the  general  statutes  covering 
the  subject  the  imprisonment  pen¬ 
alty  can  be  and  often  is  enforced 
against  him.  But  no  law  has  yet 
been  devised  to  compel  a  judge  to 
jail  the  first  man  and  release  the 
second,  yet  nothing  short  of  that 
can  make  the  penalty  equitable. 
The  English  method  approaches  it 
as  nearly  as  possible,  but  even  there 
much  is  left  to  the  discretion  of  a 


judge,  which  is  not  always  a  saf 
refuge. 


Current  Grocery  and  Genera 
Store  Failures. 


Figures  of  September  and  Third  Quar 
ter  of  1907,  Compared  With  Sam 
Periods  of  1906. 


The  figures  covering  the  grocer 
and  general  store  failures  for  til 
month  of  September,  1907  ano 
1908,  show  a  considerable  differ 
ence.  The  official  figures  obtains 
from  the  Dun  agency  are  as  fol 
lows : — 

General  stores,  September,  1907 
65  ;  liabilities,  $428,967 ;  September 

1906,  78;  liabilities,  $477,355- 
Grocery  stores,  September,  1907 

210;  liabilities,  $594,323;  Septem 
her,  1906,  168;  liabilities,  $600,854 
The  figures  covering  the  thin 
quarter  of  1907  show  less  difference 
from  the  same  quarter  of  1906 
The  figures  are  reproduced: — 
General  stores,  third  quarter 

1907,  221  ;  liabilities,  $1,638,712 
same,  1906,  217;  liabilities,  $1,240,- 
033- 

Grocery  stores,  third  quarter 
1907,  529;  liabilities,  $1,715,113 
same,  1906,  513;  liabilities,  $1,634,- 
980. 

•  _ 

Apples  average  $4.50  per  barrel 
for  fine  fruit.  Ordinary  varieties 
range  from  $3  to  $3.50.  All  these 
prices  are  at  least  $1  above  normal. 
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jnnsylvania  Seems  Clean  of 
Impure  Foods. 


test  Bulletin  Reported  1600  Milk  Ex- 
iminations,  With  Only  One  Adultera- 
ion.  Few  Other  Bad  Goods  Found. 
Origin  of  the  Prepared  Mustard  Rui¬ 
ng.  What  the  Department  Thinks  of 
he  Philadelphia  Retail  Grocers'  Asso- 
:iation. 

!  " 

The  latest  number  of  the  Penn- 
lvania  Food  Department  Bul- 
tin,  dated  September  16,  1907, 
an  unusually  bulky  volume,  con- 
ining  a  large  number  of  pages 
voted  to  chemists’  reports  worded 
!  :o  adulteration  detected.”  Ac- 
irding  to  this  bulletin  about  1 ,600 
mples  of  milk  and  cream  were 
{ lalyzed,  detecting  only  a  single 
ise  of  adulteration ! 

The  book  reports  the  following 
ises  of  adulteration  : — 

Sample  bought  of  J.  N.  Shipley, 

C.  L.  Elliott,  805  Fifth  avenue,  Mc¬ 
Keesport.  Sold  for  butter.  Chem¬ 
ist’s  report — Colored  oleomargarine. 

Sample  bought  of  Chicago  Dairy 
Co.,  Chas.  Donovan,  329  Fifth  ave¬ 
nue,  McKeesport.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  John  Vohr,  6902 
Hamilton  avenue,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  George  Keely, 
2136  Fifth  avenue,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  restaurant 
(Sam.  Miller),  Smithfield  street, 
Pittsburg.  Sold  for  butter.  Chem- 
I  ist’s  report — Oleomargarine.  No 
license. 

Sample  bought  of  Harry  G.  Reel, 
128  Frankstown  avenue,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Lincoln  Dairy 
Co.,  J.  T.  Hill,  6510  Frankstown 
avenue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Geo.  M.  Dun¬ 
lap,  West  Gay  street,  West  Chester. 
Sold  for  codfish.  Chemist’s  report 
— Preserved. 

Sample  bought  of  Geo.  M.  Dun- 
I,  lap,  Main  street,  Coatesville.  Sold 
for  codfish.  Chemist’s  report — Pre¬ 
served. 

Sample  bought  of  J.  E.  &  T.  C. 

|  Smith,  153  Main  street,  Coatesville. 
Sold  for  codfish.  Chemist’s  report 
— Preserved. 

Sample  bought  of  D.  C.  Mont¬ 
gomery  &  Co.,  Avondale.  Sold  for 
codfish.  Chemist’s  report— Pre¬ 
served. 

Sample  bought  of  Geo.  M.  Dun¬ 
lap,  Phoenixville.  Sold  for  codfish. 
Chemist’s  report — Preserved. 

1  Sample  bought  of  E.  Cosgrove. 
West  Chester.  Sold  for  cider  vine¬ 
gar.  Chemist’s  report — Not  cider 
vinegar. 

The  current  number  of  the  food 
ulletin  also  contains  many  pages 
f  editorial  matter,  an  interesting 
xtract  from  which  is  as  follows : — 

CONCERNING  PREPARED  MUSTARD. 

One  firm  engaged  in  the  manufac¬ 
ture  and  sale  of  mustard  complained 
about  the  rule  which  requires  that 
prepared  mustard  shall  bear  on  the 
|  label  thereof  a  distinct  'Statement 
1  of  all  the  ingredients  with  the  per¬ 


centage  of  mustard  contained  there¬ 
in.  But  this  rule  requires  no  man¬ 
ufacturer  to  give  any  of  his  trade 
secrets  away.  While  the  names  of 
the  various  ingredients  must  be 
given,  the  quantity  is  not  required. 
The  percentage  of  mustard  used 
must  be  given,  but  surely  that  is  a 
piece  of  information  to  which  the 
purchaser  is  entitled  and  it  can  do 
the  manufacturer  no  harm,  nor  the 
vender  either. 

The  truth  is,  this  rule  was  brought 
into  existence  through  statements 
made  by  two  Washington  County 
merchants  who  were  on  a  grand 
jury  that  considered  some  milk  pros¬ 
ecutions  brought  in  that  county. 
They  complained  to  the  agent  of  the 
division  that  a  merchant  in  their 
neighborhood  was  selling  a  quart 
Mason  jar  of  prepared  mustard  for 
10  cents,  whereas  the  ordinary  price 
of  pure  mustard  is  10  cents  a  glass. 
Besides  the  remarkable  price  the 
enterprising  merchant  was  present¬ 
ing  each  purchaser  of  mustard  with 
a  glass  dish  as  a  premium.  They 
held  that  they  couldn’t  compete  with 
a  man  like  that  and  wanted  to  know 
if  something  could  not  be  done  to 
protect  the  honest  dealer  and  the  pur¬ 
chaser.  This  led  to  the  formula¬ 
tion  of  the  rule,  which  is  perfectly 
fair  and  just  to  all  concerned. 

The  theory  of  the  Dairy  and  Food 
Division  is  that  the  Act  of  Assembly 
contemplates  the  protection  of  the 
consumer  from  unscrupulous  manu¬ 
facturers.  It  likewise  means  that 
the  man  who  purchases  mustard 
shall  obtain  mustard.  The  most 
effective  way  to  promote  this  aim 
of  the  law  is  to  insist  upon  the  ob¬ 
servance  of  the  rule  which  has  been 
complained  of.  It  may  prevent  the 
sale  of  cheap  sham  mustard,  but  it 
will  promote  the  public  health  and 
tend  to  the  increase  of  common 
honesty. 

Another  paragraph  is  also  worthy 
of  reproduction,  because  directly 
apropos  of  a  slur  recently  emitted 
by  Gimbel  Bros.,  of  Phila.,  against 
the  Philadelphia  Retail  Grocers’ 
Association,  which  organization  it 
accused  of  having  joined  the  ranks 
of  the  short  weight  frauds.  The 
“Grocery  World,”  in  commenting 
upon  this  accusation,  asserted  that 
no  concern  in  all  Pennsylvania  was 
more  careful  about  the  character  of 
the  goods  sold — and  few  as  much 
so — as  the  Philadelphia  Association. 
The  best  source  of  information  on 
this  point  is  of  course  the  Dairy  and 
Food  Department,  which  alone  can 
speak  by  the  card.  The  latest  num¬ 
ber  of  the  Pennsylvania  bulletin 
contained  the  following  directly  in 
point : — 

If  every  retail  merchant  in  Penn¬ 
sylvania  would  purchase  his  goods 
after  the  plan  pursued  by  the  Re¬ 
tail  Grocers’  Association  of  Phila¬ 
delphia,  through  its  secretary,  Wil¬ 
liam  Smedley,  there  would  be  no 
prosecutions  and  the  trade  and  the 
public  would  be  well  served.  Mr. 
Smedley  is  the  purchasing  agent  for 
about  750  retail  firms  in  Philadel¬ 
phia.  H,e  always  lays  down  the 
rules  prepared  by  the  Dairy  and 
Food  Commissioner  under  Section  3 
of  the  new  law  when  confronted 
by  an  agent  and  says :  “Do  your 
goods  comply  with  the  requirements 
of  these  rules?  If  they  do,  I  am 
ready  to  do  business.  If  not,  you 
can  sell  me  no  goods.”  Recently 
a  firm  making  and  selling  prepared 


Here’s 
A  New 
FALL 
IDEA 

Tliis  is  tlie  season 
when  you  begin  to  get 
busy  with  new  ideas.  The 
summer  lassitude  is  gone 
— it’s  a  case  of  good,  keen 
business  now  for  six 
months  anyway. 

Let  one  of  your  new 
ideas  be  to  put  in  Oerinan- 
American  coffees.  Why  ? 
Because  they’re  new  to 
you  and  will  be  new  to 
your  customers.  You’ve 
never  handled  anything 
like  them.  They  are 
grown  on  the  T  r  i  u  n  f  o 
Plantations  of  Central 
America,  which  are  known 
to  every  coffee  connois¬ 
seur  in  Europe  and  many 
in  America. 

Smooth,  mellow,  rich 
and  fragrant  coffees  that 
will  be  welcomed  with  de¬ 
light  by  everybody  who 
likes  coffee  at  all. 

The  German* American 
Coffee  Company 

Growers,  Importers  and  Roasters 

406  Greenwich  St.,  New  York,  N.Y. 


The  Best  Known  and 
Known  as  the  Best 


The  Most  Widely  Imitated 
Because  the  Most 
Widely  Popular 


It  Makes  a  Poor  Stew  Bet¬ 
ter  and  a  Good  Stew  Best 


It  was  First,  1847 
It  is  First  in  1907 


Because  of  its  Purity, 
Crispness  and  flavor 


It  is  the  Most  Perfect 
Oyster  Cracker 
Ever  Made 


A.  EXTON  &  CO. 


TRENTON,  N.  J. 


IN  JHtRA  INC  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 
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mustard  objected  to  the  rule  cover¬ 
ing  prepared  mustards,  on  the 
ground  that  it  should  not  be  com¬ 
pelled  to  disclose  the  percentage  of 
mustard  in  the  preparation.  Mr. 
Smedley  declared  that  the  rule  was 
perfectly  fair  and  added  that  if  the 
firm  wanted  to  sell  any  mustard  to 
the  merchants  whom  he  represented, 
it  would  have  to  comply  with  the 
Act  of  Assembly.  He  added  that 
the  formula  should  be  printed  in 
plain  type,  so  that  everyone  could 
see  And  understand  just  what  ingre¬ 
dients  the  preparation  contained. 
No  man  in  Pennsylvania  is  doing 
more  to  compel  manufacturers  to 
comply  with  the  rules  of  the  Dairy 
and  I'ood  Division  than  Mr.  Wil¬ 
liam  Smedley.  Such  service  as  he 
is  rendering  counts  continually  and 
forcefully  in  the  right  direction. 


Only  Rice  Crop  Equals  Normal. 


Corn,  Wheat,  Oats,  Barley,  Rye,  Buck¬ 
wheat  and  Potatoes  All  Below  Last 
Year  in  Size  of  Crop.  Oats  Deficient 
Both  by  Size  of  Crop  and  Yield  to 
Acre. 


The  Crop  Reporting  Board  of  the 
Bureau  of  Statistics  of  the  Depart¬ 
ment  of  Agriculture  finds,  from  the 
reports  of  the  correspondents  and 
agents  of  the  Bureau,  as  follows : 

The  condition  of  corn  on  October 


ist  was  78.0,  as  compared  with  80.2 
last  month,  90. 1  on  October  1.  1906, 
89.2  on  October  i,  1905.  and  a  ten- 
year  average  of  79.6. 

The  preliminary  estimate  of  the 
average  yield  per  acre  of  spring 
wheat  is  13.1  bushels,  which  com¬ 
pares  with  13.7  bushels  as  finally 
estimated  in  1906,  14.7  in  1905,  and 
a  ten-year  average  of  14.0  bushels. 
The  total  indicated  production  of 
spring  wheat  is  about  216,067,000 
bushels,  compared  with  242,372,966 
bushels  as  finally  estimated  in  1906. 
The  production  of  spring  and 
winter  wheat  combined  is  about 
625.567,000  bushels,  compared  with 
735,260,970  bushels  as  finally  esti¬ 
mated  a  year  ago.  These  and  other 
preliminary  estimates  of  yield  are 
subject  to  such  revision  and  correc¬ 
tion,  when  the  final  estimates  of  the 
bureau  are  made  in  December,  as 
may  be  found  proper  through  more 
thorough  investigation. 

The  average  quality  of  spring 
wheat  is  88.8,  as  compared  with 
88.5  in  1906,  89.0  in  1905.  and  75.7 
in  1904. 


An  average  yield  of  oats  of  about 
23.5  bushels  per  acre  is  indicated, 
as  compared  with  31.2  bushels  fin¬ 
ally  estimated  in  1906,  34.0  bushels 
in  1905,  and  a  ten-year  average  of 

30.1  bushels.  A  total  yield  of  about 
741,521.000  bushels  is  thus  indi¬ 
cated,  as  compared  with  964,904,522 
bushels  finally  estimated  in  1906. 
The  average  quality  is  77.0,  against 

88.2  in  1906,  92.4  in  1905,  and  91.4 
in  1904. 

The  preliminary  estimate  of  yield 
per  acre  of  barley  is  23.9  bushels, 
against  28.3  bushels  as  finally  esti¬ 
mated  in  1906,  26.8  bushels  in  1905, 
and  a  ten-year  average  of  25.5  bush¬ 
els.  A  total  production  of  147,192,- 
000  is  thus  indicated,  as  compared 
with  178,916,484  bushels  finally  es¬ 
timated  in  1906.  The  average  qual¬ 
ity  is  88.1,  against  89.1  in  1906,  86.2 
in  1905,  and  88.7  in  1904. 

The  preliminary  estimate  of  yield 
per  acre  of  rye  is  16.4  bushels, 
against  16.7  bushels  as  finally  esti¬ 
mated  in  1906,  16.5  bushels  in  1905, 
and  a  ten-year  average  of  15.7  bush¬ 
els.  A  total  production  of  31,566,- 


of  packages  of  coffee.  Coffee  beans 
are  made  to  appear  as  running  from 
the  spout  by  gluing  them  to  a  piece 
of  flexible  cardboard.  A  bucket  is 
set  under  this  spout.  The  pole 
and  support  for  the  well  can  easily 
be  secured.  A  rope  is  fastened  to 
the  end  of  the  pole  and  leads  into 
the  well. 

The  floor  is  green  cloth  puffed. 
Coffee  is  displayed  in  small  pails  in 
the  front  of  window,  with  a  card 
stating  kind  and  price. 

The  large  sign  in  window  reads : 

“You  never  miss  the  water 
Till  the  well  runs  dry. 

You  don’t  know  what  you 

Miss  if  you  don’t  try  our  Coffee.” 


000  bushels  is  thus  indicated, 
compared  with  33-374,833  bush 
finally  estimated  in  1906.  The  av 
age  quality  is  91.6,  against  94.1 
1906,  92.6  in  1905,  and  91.6  in  191 

The  average  condition  of  biu 
wheat  at  time  of  harvest  was  '3c  1 
as  compared  with  77.4  Septeml 
ist,  84.9  a  year  ago,  91.6  in  191 
and  a  ten-year  average  of  82.9. 

The  average  condition  of  potati 
on  October  ist  was  77.0,  as  co 
pared  with  80.2  last  month,  8. 
October  1,  1906,  74.3  October 
1905,  and  a  ten-year  average 
74-7- 

The  average  condition  of  rice 
October  ist  was  88.7,  as  compar 
with  87.2  October  1,  1906,  89.3  C 
tober  1,  1905,  and  87.3  October 
1904- 


Want  $1,000,000  to  Enfor 
Federal  Food  'Law. 


Dr.  Wiley  Says  Reason  Law  Not  Mi 
Actively  Enforced  Is  from  Lack 
Funds.  New  Decision  on  Label  C- 
rections  and  Collecting  Samples. 

Special  correspondence  of  “Grocery  Worl 

Washington  D.  C., 

October  17,  1907 
During  the  week  Dr.  H. 
Wiley,  chief  of  the  Federal  Fc 
Law  Enforcement  Board,  answei 
a  large  number  of  criticisms  tl 
after  nearly  a  year'  no  appar- 
effort  had  been  made  to  actua 
enforce  the  law,  by  the  statenu 
that  the  reason  why  the  act  had  1 
been  more  actively  enforced  was 
cause  of  scarcity  of  funds, 
coupled  this  with  the  statement  tl 
the  board  will  ask  the  next  G 
gress  to  appropriate  $i,ooo,c 
more  for  the  carrying  on  of  ' 
work.  I  quote  the  following  fr- 
Dr.  Wiley’s  statement: — 

We  have  in  the  neighborhood  a 
$650,000  available  to  carry  on  thi 
work,  but  it  has  already  been  dein 
onstrated  that  that  sum  will  not  b- 
sufficient  to  meet  the  needs.  W 
expect  to  ask  Congress  to  give  us  a 
appropriation  of  $1,000,000  for  th 
next  year.  That  will  about  carr 
us  through.  The  amount  seem1 
large,  but  the  results  now  bein 
achieved  fully  warrant  the  expense. 

This  country  is  getting  now  wha 
it  never  had  before — what  no  coim 
try  ever  has  had — pure  foods,  drink 
and  drugs.  I  do  not  mean  to  sa 
that  every  article  of  food  and  ever 
drug  that  is  purchased  is  absolutel 
wholesome,  or  perfectly  free  fron 
impurities.  That  is  a  consumma 
tion  devoutly  to  be  wished,  but  al 
most  unattainable.  However,  th 
people  know  now — or  may  know  > 
they  care  to  examine  the  article! 
they  buy — just  what  they  are  pur 
chasing.  The  labels  on  articles  0 
food  and  drugs  show  precisely  wha 
the  articles  are,  what  the  ingredientl 
are  and  how  they  are  constituted. 

Fully  95  per  cent,  of  the  manufac 
turers  of  the  country  have  show: 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Clever  Coffee  Window. 

By  C.  H.  Lockwell,  Advertising  Manager 
National  Cash  Register  Company. 


The  background  is  made  by  tak¬ 
ing  two  irregular  shaped  hoards. 
Apply  grey  paint  to  them  to 
make  them  appear  weather-beaten. 


These  are  mounted  on  three  posts 
composed  of  packages  of  coffee. 
Between  the  posts  two  signs  are 
suspended,  reading  as  follows : 
“Try  Our  Special  'Blend,”  and 
“Fresh  Roasted  Coffee.” 

In  front  of  this  fence,  on  one 
side  of  window,  an  old  well  is  made 
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sincere  disposition  to  conform  to 
le  law  and  regulations.  By  so  do- 
ig  they  are  promoting  common 
mesty  between  themselves  and  the 
jnsumers  of  their  goods  and  lay- 
a  foundation  for  business  in  the 
iture. 


The  Federal  Food  Board  issued 
supplementary  decision  during 
week  regarding  the  legality  of 
|  >d  labels.  The  text  follows  : — 

|  Attention  is  directed  to  the  fact 
j  jat  misleading  and  deceptive  state- 
:  ients  of  the  Board  should  be  al- 
>wed  to  remain  on  one  portion  of 
le  label  with  a  corrective  state- 
lent  upon  another  portion  of  the 
j  ibel.  This  principle  of  correction 
j  rill  be  waived  until  further  notice 
j  i  case  of  decorated  sardine  tins 
hich  were  printed  and  manufac- 
ured  prior  to  January  I,  1907.  In 
lese  cases  the  corrections  may  all 
e  made  in  one  label  attached  se- 
nrely  to  one  side  of  the  package. 

1  iach  invoice  should  be  accompanied 
y  a  certincate  from  the  exporter, 
bowing  the  date  of  manufacture  of 
he  tins. 

Still  another  decision  was  handed 
wn  making  a  change  in  the  pres- 
t  method  of  collecting  food  sam- 
:s  under  the  Federal  law.  The 
cision  is  in  the  shape  of  a  recom- 
mdation  to  the  three  Secretaries, 
t  is  now  official  as  it  has  been  ap- 
oved  of  by  those  officials. 

The  text  of  this  decision  is  as  fol- 

| 

j  vs : — 

1  The  Board  of  Food  and  Drug 
nspection  recommends  that  regula- 
j  ion  3,  of  the  rules  and  regulations 
or  the  enforcement  of  the  Food  and 
)rugs  Act,  be  amended  to  read  as 
I  ollow s,  the  amendment  to  become 
I  nd  be  effective  on  and  after  No- 
’  ember  1,  1907  : — 

j  Regulation  3,  collection  of  sarn¬ 
ies.  Section  4.  “Samples  of  un¬ 


broken  packages  shall  be  collected 
only  by  authorized  agents  of  the 
Department  of  Agriculture,  or  by 
the  health,  food  or  drug  officer  of 
any  State,  Territory  or  the  District 
of  Columbia,  when  commissioned  by 
the  Secretary  of  Agriculture  for  this 
purpose.  Samples  may  be  purchased 
in  the  open  market  and,  if  in  bulk, 
the  marks,  brands  or  tags  upon  the 
package,  carton,  container,  wrapper 
or  accompanying  printed  or  written 
matter  shall  be  noted.  The  collect¬ 
or  shall  also  note  the  names  of  the 
vendor  and  agent  through  whom 
the  sale  was  actually  made,  together 
with  the  date  of  the  purchase.  The 
collector  shall  purchase  representa¬ 
tive  samples. 

A  sample  taken  from  bulk 
goods  shall  be  divided  into  three 
parts,  and  each  shall  be  labeled  with 
the  identifying  marks.  If  a  pack¬ 
age  be  less  than  four  pounds,  or  in 
volume  less  than  two  quarts,  three 
packages  shall  be  purchased  when 
practicable,  and  the  marks  and  tags 
upon  each  noted  as  above.  When 
three  samples  are  purchased,  one 
sample  shall  be  delivered  to  the  Bu¬ 
reau  of  Chemistry  or  to  such  chem¬ 
ist  or  examiner  as  may  be  desig¬ 
nated  by  the  Secretary  of  Agricul¬ 
ture  ;  the  second  and  third  samples 
shall  be  held  under  seal  by  the 
Secretary  of  Agriculture,  who,  upon 
request,  shall  deliver  one  of  such 
samples  to  the  party  from  whom 
purchased  or  to  the  party  guaran¬ 
teeing  such  merchandise. 

“When  it  is  impracticable  to  col¬ 
lect  three  samples,  or  to  divide  the 
sample  or  samples,  the  order  of  de¬ 
livery  outlined  above  shall  obtain, 
and  in  case  there  is  a  second  sam¬ 
ple  the  Secretary  of  Agriculture 
may,  at  his  discretion,  deliver  such 
sample  to  the  parties  interested. 
All  samples  shall  be  sealed  by  one 
collector  with  a  seal  provided  for 
the  .purpose.’’ 

'  Holt. 


■  Many  of  ouf  customers  have  been 
using  them  regularly  for  fourteen  years. 
Forbes  indexed  coupon  books.  See  ad¬ 
vertisement. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XV.— Work  for  Good  Roads. 

Good  roads  mean  good  business. 
Few  business  men  realize  the  loss 
business  occasioned  by  poor 
ads.  The  goods  wanted  by  the 
rmer  to-day  may  be  forgotten  by 
•morrow,  and  if  he  has  good 
ads  when  the  weather  is  such  that 
cannot  farm  he  will  go  to  town 
d  buy  what  he  wants  while  he  has 
;nty  of  time.  If  the  roads  are 
d  and  he  stays  at  home  until  they 
e  good  he  then  has  something  else 
do  and  the  merchant  loses. 

This  is  a  subject  which  should 
ve  the  best  thoughts  of  merchants 
d  trade  organizations.  It  means 
uch  to  every  town,  big  or  little, 
d  too  much  effort  cannot  be  made 
this  direction,  but  when  you  start 
building  roads  out  of  your  town, 
not  follow  the  customary  plan  of 
from  your  town  to  the 


ilding 


next  one.  That  trip  can  be  made 
on  the  train  if  desired.  Be  logical, 
and  build  your  road  from  your  town 
to  the  outer  edge  of  your  trade 
territory  which  is  furthest  from  the 
railroad.  Every  road  built  from 
nowhere  to  your  city  will  bring 
business  to  you.  Every  road  built 
from  some  other  town  to  your  city 
will  bring  business  to  you  and  the 
other  town,  but  if  you  are  spending 
your  money  to  develop  road  build¬ 
ing  you  are  not  working  for  the 
other  town,  but  want  to  broaden 
your  own  territory.  It  costs  much 
money  to  build  good  roads,  and  this 
little  point  may  help  each  town  to 
make  its  investment  a  better  one. 

When  States  and  counties  begin 
to  build  roads  they  will  run  from 
one  town  to  another.  Each  town 
will  have  to  take  care  of  its  own 
territory  still.  F.  A.  P. 


Special  Offer  to  Retail  Grocers 


ON 


PROCESS 


Pork  and  Beans 


Write  our  nearest  office  at  once  for  information  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


Must  or  May -Which? 

How  many  of  your  customers  must  keep  coming  to  your  store— 
because  you’re  giving  them  something  your  competitor  can’t  duplicate? 

How  many  of  your  customers  may  keep  coming  to  your  store — until 
some  other  fellow  happens  to  catch  their  eye  ?  Then  they'll  go  to  him 
because  he  can  give  them  just  about  the  same  grade  of  goods  at  the  same 
prices. 

Which  kind  of  customers  would  you  prefer  ? 

Which  kind  pays  best  ? 

Don't  all  speak  at  once. 


Well,  then. 

The  American  Slicing  Machine  makes  trade  for  you 
that  must  keep  coming. 

Why  ? 

Because  you  can  give  them  dainty,  delicious  sliced  meats  just  the  right 
thickness  and  can  give  more  slices  for  their  money.  Your  competitor  can 
only  saw  off  uneven  chunks  by  hand. 

Besides,  you  save  waste  and  make  a  better  profit. 

See  ? 

Ask  us  about  the  machine. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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MAPLEINE 

Is  synonomous  with  Excellence,  Purity, 
and  Wholesomeness  and  is  the  only  extract 
on  the  market  which  gives  the  true  maple 
flavor  and  makes  A  Better  Syrup  than  “Ye 
Old  Time  Maple.”  It  is  used  for  flavoring 
cakes,  frostings,  desserts,  bonbons,  ices — in 
fact,  any  dainty  in  which  a  maple  flavor  is 
desired.  A  2-oz.  bottle  at  35  cents  will  make 
more  than  two  gallons  of  pure  syrup. 

Write  to-day  for  a  sample  bottle  and  give  it  a  trial. 
Mapleine  is  Very  Popular  and  a  Ready  Seller 

E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  4  ALLISON,  Aienti,  NEW  YORK  CITY 
- Made  only  by - 


CRESCENT  MFG.  CO. 


SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 

FORBES’  INDEXED  COUPON  BOOKS 

until  he  ran  out  of  them.  He  says: 

Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  hooks  saved  me  until  I  ran  out  of 
them,  and  in  the  future  1  intend  to  urge  the  use  of 
them  wherever  1  can. 

H.  McNELLY,  Washington,  Pa. 

All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


DISPLAY  YOUR 

DEPENDABLE 

MILLBOURNE 

FLOUR 


and  get  the  full  benefit  of  the  newspaper 
advertising.  The  demand  is  in¬ 
creasing  e\*ery  day 


SHANE  BROTHERS  <&  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 

MILLBOURNE  MILLS 

63d  and  Market  Sts. 


THE  GROCERY  MARKETS 

Tea. 

The  demand  for  tea  is  still  active, 
all  grades  participating.  London 
continues  to  buy  low  grade  Foo¬ 
chow  Oolongs  in  this  country,  though 
no  further  advance  has  occurred  in 
price.  The  week  has  brought  no 
changes  and  no  developments  of  any 
character.  It  is  expected  that  the 
active  demand  will  continue  until 
toward  the  close  of  November, 
when  the  usual  holiday  dullness  will 
set  in. 

Coffee. 

The  market  for  Brazil  coffee  has 
had  some  steady  days  during  the 
past  week,  but  at  no  time  have 
values  been  firm.  There  have  been 
some  fluctuations  of  a  few  points 
both  up  and  down.  Mild  coffees 
are  steady  to  firm.  Java  firm. 
Mocha  steady.  General  demand  for 
coffee  moderate. 

Sugar. 

The  sugar  market  shows  no 
change  for  the  week.  Raws  have 
been  fairly  steady,  though  some 
sales  are  reported  at  a  slight  de¬ 
cline.  Refined  sugar  is  unchanged, 
and  gives  no  immediate  prospect  of 
any  change.  The  demand  is  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
demand  at  ruling  prices.  Sugar 
syrup  is  steady  to  firm  and  in  ex¬ 
cellent  demand.  Molasses  is  quiet 
and  unchanged.  New  crop  goods 
have  not  yet  become  available  in 
any  serious  quantity. 

Canned  Goods. 

The  tomato  market  vacillates  be¬ 
tween  87J-2  and  90  cents  county,  and 
shows  very  little  demand  in  the 
East.  The  West,  however,  is  a 
heavy  purchaser.  The  situation  in 
tomatoes  will  be  rather  uncertain 
until  the  size  of  the  pack  is  definitely 
known.  Some  authorities  contend 
that  it  will  not  be  in  excess  of  8,- 
500,000.  which  if  true  would  doubt¬ 
less  mean  $1  tomatoes  at  least.  All 
estimates  at  this  stage,  however, 
are  mere  guesses,  and  it  is  impossi¬ 
ble  to  form  any  adequate  idea  of 
the  subject.  There  seems  to  be 
some  reason,  however,  for  doubting 
that  the  pack  will  fall  as  low  as  the 
above  figures.  Corn  is  stronger  and 
indications  point  to  higher  prices. 
The  week  lias  shown  more  inquiry 
and  the  general  undertone  is  strong. 
Out  of  the  West  comes  the  state¬ 
ment  that  the  pack  of  Western  corn 
is  2.000,000  cases  less  than  last  year, 
which  is  interesting,  since  it  was  the 
excessive  Western  pack  which  lay 


so  heavily  on  the  market.  Indica 
tions  point  to  a  gradual  advance  ir 
corn  from  now  until  next  season 
though  present  prices  are  alread) 
somewhat  above  normal.  Peas  an 
unchanged.  The  market  is  firm 
with  but  few  offerings.  A  heavj 
demand  waits  for  a  low  price 
Peaches  are  unchanged,  Easterr 
grades  being  short,  dull  and  firm 
Apples  have  been  sold  at  $3.50  foi 
New  York  State  gallons  during  thi 
week,  which  is  a  concession  of  2; 
cents.  The  demand  is  good.  Th< 
Baltimore  line  is  unchanged  am 
broken.  String  beans  steadily  forgt 
upward.  The  California  cannei 
goods  line  is  unchanged  and  dull 
Deliveries  are  expected  to  rangi 
from  50  to  95  per  cent. 

Fish. 

The  mackerel  market  continue 
very  strong,  with  great  scarcity  am 
constantly  advancing  prices  as  th 
features.  Norway  fat  mackerel  an 
still  very  scarce,  and  prices  are  s« 
uncertain  and  uneasy  as  to  1* 
hardly  quotable.  The  effort  01 
the  part  of  buyers  is  to  get  til* 
goods  at  almost  any  price  in  reason 
The  demand  for  shore  mackerel  a 
a  substitute  for  Norways  has  showi 
an  increase,  on  account  of  the  scare 
ity  of  the  latter.  Prices  show  n 
advance  as  yet,  but  will  if  the  de 
mand  continues.  Irish  mackerel  ar 
scarce  also  and  bring  high  prices 
New  fish  are  particularly  scara 
Cod,  hake  and  haddock  are  all  com 
paratively  slow  and  unchanged  it 
price.  The  advance  of  15  cents  pe 
case  on  domestic  sardines  becam, 
operative  last  Tuesday,  but  cause-i 
no  ripple  in  the  trade.  The  demam 
is  light.  Foreign  sardines  are  da- 
and  unchanged  at  firm  prices.  Sal 
mon  is  steady  to  firm  and  in  moder 
ate  demand. 

Dried  Fruits. 

Primes  are  still  easy,  but  the  mat 
ket  is  about  unchanged  from  las 
week.  New  fruit  of  all  sizes  is  nov 
in  market,  but  the  demand  is  lighl 
largely  on  account  of  the  sulphu 
agitation.  Peaches  are  the  deades 
line  of  all,  as  the  sulphur  campaigi 
centres  there,  and  the  trade  ar 
chary  of  buying  despite  the  officia 
statement  that  no  further  prosecu 
tions  will  for  the  present  b 
brought.  Prices  of  peaches  are  tin 
changed  and  stocks  are  still  light 
Apricots  are  dull  and  unchanged 
Currants  are  in  excellent  shapi 
and  strong.  The  demand  from  firs 
hands  is  slow,  as  deliveries  of  nev 
goods  are  now  beginning.  Th 
market  is  really  a  trifle  higher,  i 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
e  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
d  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
veral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
j  robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
erhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
yerage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
liould  be  addressed  to  the  “Window-Dressing  Department.”  11 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


uying  be  done  to-day.  The  first 
ar  of  new  California  seeded  rais- 
is  arrived  on  Wednesday,  and  sold 
eadily  on  a  basis  of  nl/2  cents, 
’hich  is  2*4  cents  above  the  open- 
ig.  The  market  for  loose  Califor- 
ia  raisins  is  being  greatly  inter- 
ered  with  by  imported  raisins, 
'he  latter  were  delivered  some  time 
nd  have  been  readily  selling  at 
omewhat  below  the  California 
.rice.  In  consequence  California 
1  Dose  raisins  can  be  bought  to-day 
j  >elow  the  opening  price.  Apples 
re  firm  and  in  fair  demand. 

Beans  and  Peas. 

Pea  beans  have  now  passed  mar- 
ows  in  price,  and  are  now  quoted  at 
12.50  for  York  State  and  $2.40  for 
dichigan.  The  demand  is  good, 
darrows  are  obtainable  at  $2.35  for 
>ld  and  $2.45  for  new.  California 
1  imas  range  from  5^4  to  6  cents  for 
j  lew  goods  to  arrive,  late  and 
irompt  shipment  respectively.  Split 
>eas  are  very  scarce  and  firm,  and 
he  quotation  for  yellows  is  about 
>7.50  per  barrel.  Green  splits  are 
vorth  about  $10  per  barrel.  The 
situation  is  very  strong. 

Butter. 

The  butter  market  has  declined  1 
:ent  on  all  grades  during  the  past 
veek.  The  cause  was  the  decline 
)f  consumption  due  to  the  ex- 
remely  high  prices.  The  make  is 
ibout  normal  and  the  quality  is 
'mining  very  good.  The  market 
s  barely  steady  at  present  prices, 
ind  if  the  coming  week  brings  any 
:hange  it  will  probably  be  a  further 
dight  decline. 

Egg*. 

I  The  egg  market  remains  about 
unchanged  from  last  week.  Fresh 
new  laid  eggs  continue  very  scarce, 
■nit  prices  show  no  change.  The 
I  market  for  storage  eggs  also  re¬ 


mains  about  unchanged.  Stocks 
are  decreasing  satisfactorily  and  no 
special  change  is  looked  for  during 
the  next  few  days.  The  demand  for 
eggs  holds  up  very  well. 

Cheese. 

The  market  for  full  cream  cheese 
shows  another  *4  cent  advance  dur¬ 
ing  the  week,  and  on  to-day’s  mar¬ 
ket  the  retailer  will  be  charged 
abouf  17  cents  per  pound.  No  job¬ 
ber  has  named  this  price  yet,  how¬ 
ever,  as  most  had  bought  ahead. 
The  supply  of  cheese  is  still  short 
and  the  consumptive  demand  good. 
Unless  all  signs  fail  the  present 
high  prices,  as  soon  as  they  are  felt, 
will  curtail  consumption,  and  thus 
stop  the  advance.  Materially  lower 
prices,  however,  can  scarcely  be 
expected.  / 

Provisions. 

The  week  has  brought  no  change 
in  smoked  meats  of  any  cut.  De¬ 
mand  and  supply  are  both  about 
normal.  Pure  lard  is  very  scarce 
and  has  advanced  *4  cent.  The 
scarcity  is  likely  to  last  until  colder 
weather,  when  the  local  butchers 
will  begin  to  make  lard.  Compound 
lard  is  unchanged  and  in  good  de¬ 
mand.  New  crop  cotton  oil  will  be 
available  soon,  and  this  will  steady 
the  price  of  compound  lard.  Bar¬ 
rel  pork  is  firm  and  has  an  upward 
tendency.  Canned  meats  and  dried 
beef  are  both  firm  and  unchanged. 
There  is  a  good  demand  for  the 
season. 

Produce. 

White  potatoes,  Pennsylvania,  70 
to  73  cents  per  bushel ;  York  State, 
63  to  68  cents;  Jersey,  40  to  45 
cents,  good  demand ;  sweet  pota¬ 
toes,  primes,  50  to  55  cents  per 
basket ;  seconds,  30  to  35  cents, 
good  demand ;  turnips,  yellow,  35 
to  40  cents  per  basket ;  white,  30  to 


35  cents,  good  demand ;  cabbage,  20 
to  25  cents;  Savoy,  75  cents  per 
barrel,  demand  fair ;  string  beans, 
30  to  50  cents  per  basket,  demand 
good ;  corn,  75  to  90  cents  per  bas¬ 
ket,  good  demand ;  carrots,  40  to 
50  cents  per  basket,  demand  good ; 
peppers,  20  to  25  cents  per  basket, 
demand  good ;  lima  beans,  im¬ 
proved,  90  cents  to  $1  per  basket; 
flat,  50  to  60  cents ;  shelled,  18  cents 
per  quart,  demand  good ;  yellow 
onions,  60  to-70  cents  per  bushel, 
fair  demand ;  yellow  pickling 
onions,  75  cents  to  $1  per  basket; 
white,  $1.25  to  $1.50  per  basket, 
demand  fair;  beets,  $2  per  100,  de¬ 
mand  fair;  horseradish,  10  cents  per 
bunch,  demand  fair;  salad,  $2  per 
barrel,  demand  fair;  celery,  Penn¬ 
sylvania,  10  cents  per  bunch,  de¬ 
mand  fair;  pumpkins,  $3  to  $8  per 
100,  demand  fair;  tomatoes,  15  to  50 
cents  per  basket,  demand  fair;  York 
State  celery,  35  cents  per  bunch, 
fair  to  good  demand. 

Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.75  per 
bunch ;  8-hands,  85  cents  to  $1 ;  7- 
hands,  60  to  85  cents;  6-hands,  40 
to  60  cents,  demand  poor;  pine¬ 
apples,  $3  to  $5  per  box,  demand 
poor;  lemons,  $2.75  to  $4.50  per 
box,  demand  fair;  limes,  80  cents 
per  100,  demand  fair;  Bartlett 
pears,  $6  to  $7  per  barrel ;  Seckels, 
$6  to  $7.75  per  barrel,  demand 
good;  Jersey  apples,  20  to  50  cents 
per  basket;  20-ounce,  $3.50  to  $4 
per  barrel ;  Kings,  $4  to  $5 ;  Bald¬ 
wins,  $3.50  to  $4 ;  Hulberson,  $3.75 
to  $4;  Greenings,  $3.75  to  $4,  de¬ 
mand  fair ;  quinces,  $5  to  $5.50  per 
barrel,  demand  good;  California 
oranges,  $6  to  $7  per  box,  demand 
good;  Florida  grapefruit,  $6  to 
$6.50  per  box,  demand  fair;  Ja¬ 
maica  oranges,  $5  to  $5.50  per  box, 
demand  fair. 

Nuta. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  1134  cents;  filberts, 
10 J4  cents;  pecans,  16  cents;  mar- 
bot  walnuts,  12  cents;  mixed  nuts, 
1 1 34  cents,  demand  poor ;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  5J4  cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 

Coffee. 

Santos  coffee,  of  which  there  is 
no  doubt  a  considerable  shortage  in 
the  production  this  year  as  com¬ 
pared  with  the  requirements  for 
consumption,  has  been  ruling  very 
firm,  and  at  no  time  during  the  pres¬ 


ent  crop  season  were  any  large 
quantities  on  offer  such  as  we  have 
been  used  to  see  on  the  market  in 
past  years.  The  premium  paid  for 
Santos  coffee  over  the  price  ruling 
for  Rio  exceeded  in  a  great  many 
cases  1  cent  per  pound,  grade  for 
grade,  and  this  premium  is  likely 
to  be  increased  still  further. 

The  government  holdings  are  ap¬ 
parently  kept  intact,  and  it  is  the 
general  impression  that  none  of 
that  coffee  will  be  sold  unless  a 
much  higher  price  is  reached. 
There  is,  however,  enough  coffee 
to  go  around  for  all  purposes  at 
the  present  time,  but  these  condi¬ 
tions  will  only  govern  as  long  as 
the  receipts  are  large.  It  must  not 
be  overlooked  that  the  available 
visible  supply  will  be  cut  into  per¬ 
ceptibly  towards  the  end  of  the  fis¬ 
cal  year.  If  we  are  not  entirely  mis¬ 
taken  in  our  ideas  with  regard  to 
the  size  of  the  crop,  higher  prices 
are  bound  to  rule  later  on,  unless 
the  Sao  Paulo  Government  is  will¬ 
ing  to  meet  some  of  the  trade  de¬ 
mand. 

In  making  this  assertion,  we  have 
in  mind  only  actual  Santos  coffee. 
Options,  which  are  based  on  the 
import  cost  of  Rios  and  Bahias, 
and  primarily  on  the  prospects  for 
the*  growing  crop,  may  not  respond 
to  the  same  extent.  Furthermore 
it  is  almost  certain  that  speculators 
will  not  enter  the  market  for  a  bull 
campaign  with  the  present  enor¬ 
mous  visible  supply,  no  matter  how 
small  they  believe  the  current  crop 
to  be.  Even  the  trade  is  not  willing 
to  stock  up;  it  has  shown  remark¬ 
able  powers  of  abstention  for  over 
a  year  past;  but  this  makes  the  po¬ 
sition  so  much  stronger,  as  it  in¬ 
sures  an  uninterrupted  and  steady 
demand  distributed  throughout  the 
year. 

Importers  and  jobbers  who  have 
sold  against  their  stock  (and  there 
are  many  of  them)  will  buy,  and  are 
buying  back  their  options  as  they 
make  sales  of  the  actual  coffee, 
thus  lending  some  support  to  values 
on  the  Coffee  Exchange. 

With  regard  to  the  growing  crop, 
reports  have  reached  us  that  the 
flowering  up  to  the  end  of  Septem¬ 
ber  was  very  moderate.  The  trees, 
however,  have  a  splendid  appear¬ 
ance,  being  full  of  leaves,  and  we 
have  received  news  recently  that  the 
flowering  so  far  this  month  shows 
some  improvement,  which  may  ex¬ 
tend,  in  fact,  promises  still  better 
results  during  the  rest  of  this 
month.  Tf>e  weather  is  fine,  the 
trees  are  strong,  and  whatever 
flowering  takes  place  will  most 
likely  turn  into  fruit.  A  larger  crop 
than  was  produced  this  year  may 
therefore  be  reasonably  expected. 
How  much  larger  depends  entirely 
on  the  extent  of  the  flowering  dur¬ 
ing  the  next  two  weeks. 

Pending  the  above-mentioned  de¬ 
velopments,  it  seems  advisable  to 
pursue  a  conservative  course. 
Cables  will  no  doubt  reach  here, 
off  and  on,  reporting  conditions  as 
the  respective  senders  may  con- 
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strue  them.  These  cables  are  often 
.sent  for  the  purpose  of  influencing 
the  market  and  should  be  accepted 
with  due  allowance. 

With  regard  to  mild  coffee  crops, 
we  can  only  reiterate  our  previous 
estimate  of  3,000,000  bags  (ex¬ 
clusive  of  Bahia  and  Victoria). 
This  estimate,  although  seemingly 
a  low  one,  is  based  on  the  shortage 
of  the  crops  in  Central  America, 
Venezuela  and  East  Indies,  as  re¬ 
ported  to  us  by  reliable  correspond¬ 
ents. 

Washed  milds  of  prime  quality 
continue  to  be  in  good  demand, 
with  available  supplies  down  to  a 
minimum.  Unwashed  of  medium 
and  low  grades  remain  neglected, 
although  the  supply  of  these  is  only 
moderate. 

Henry  Nordlinger  &  Co. 

New  York,  Oct.  18,  1907. 

Spices. 

The  market  continues  active  and 
the  principal  feature  of  the  week 
has  been  a  decline  in  peppers.  We 
are  advised,  however,  by  cable  that 
the  decline  in  peppers  has  suddenly 
stopped.  The  decline  in  the  past 
two  years  is  about  5  cents.  The 
crops  last  year  were  large.  This 
year,  however,  they  are  below  nor¬ 
mal.  The  consumption  has  been 
very  large. 

Peppers. — We  think  that  the  mar¬ 
ket  has  reached  bottom  and  the 
present  should  prove  a  most  attract¬ 
ive  time  to  make  purchases. 

Cayennes. — Mombassas  are  about 
closed  out.  Bright  Japans  continue 
scarce  and  in  good  demand. 

Cloves. — Spot  stock  is  scarce 
Large  consignments  are  en  route, 
prices  for  import  being  low.  This 
is  for  new  crop  cloves.  This 
stock,  however,  is  not  as  satisfactory 
as  good  old  dry  cloves. 

Pimento  (Allspice). — The  crop  is 
exceedingly  small,  in  fact,  smaller 
than  during  the  past  twenty  years. 
The  market,  therefore,  is  strong, 
with  upward  tendency. 

Nutmegs. — Low  prices  continue 
to  rule.  The  demand  is  very  good. 

Mace. — Prices  firm,  the  demand 
good  and  prime  stock  continues 
scarce. 

Gingers. — Prices  remain  steady, 
but  unchanged.  It  is  reported  that 
Cochin  stock  will  be  very  small. 

Seeds  arc  very  active,  especially 
Caraway  and  Celery.  The  import 
cost  of  Caraway  to-day  is  about  8 
cents.  Celery  is  also  much  higher, 
and  no  decline  is  anticipated.  Mus¬ 
tard  seed  is  exceedingly  scarce, 
especially  good  grades. 

McCormick  &  Co. 

Baltimore,  Md.,  Oct.  18,  1907. 

Baltimore  Canned  Goods. 

Though  less  spectacular  as  to  the 
size  of  the  orders  to  buy  tomatoes, 
the  aggregate  sales  were  but  little 
under  the  total  of  the  business  done 
in  that  article  in  this  market  in  the 
previous  week  or  the  week  before 
that.  Heavier  frost  on  three  nights, 
and  the  first  appearance  of  ice  in 
the  mountains  near  us,  hurt  corn 


more  than  tomatoes,  the  latter 
escaping  it  almost  unhurt.  The 
crop  is  about  cleaned  up  anyway, 
so  that  it  won’t  make  very  much 
difference  how  soon  a  killing  frost 
comes.  The  tomato  statisticians  are 
already  at  work  and  the  first 
“guess”  is  that  the  output  for  the 
whole  country  will  total  8,500,000 
cases  this  year,  as  against  a  little 
over  9,000,000  in  1906.  Regardless 
of  figures  in  that  direction,  there  is 
a  strong  market  ahead  for  the 
canned  article,  and  those  who  are 
still  awaiting  lower  prices  before 
buying  their  winter  supply  may 
have  to  pay  a  premium  before  long. 
There  will  be  no  famine  in  toma¬ 
toes  before  the  next  canning  season 
rolls  around,  but  the  character  of 
the  present  buying  indicates  a 
steady  if  not  a  rising  market,  es¬ 
pecially  in  view  of  the  high  prices  of 
all  other  vegetables. 

From  -out  of  the  depths,  within 
the  span  of  only  one  season,  canned 
corn  has  again  risen  to  a  place  of 
respect  and  esteem  in  the  list,  and 
to-day  it  is  one  of  the  strongest 
articles  in  the  market  and  quite 
active  at  the  top  prices  of  the  year 
so  far.  String  beans  are  strong  and 
active  and  there  is  a  good  demand 
for  sweet  potatoes,  spinach,  baked 
beans,  peas,  etc. 

New  pears  are  fairly  active  and 
apples  are  in  excellent  demand,  the 
advanced  prices  not  hindering  the 
sale  of  them  very  much.  It  looks 
like  there  will  be  a  very  small  sup¬ 
ply  of  those  two  articles  this  winter, 
and  the  same  remark  applies  to  all 
canned  fruits  here  without  excep¬ 
tion. 

The  fall  canning  season  for  cove 
oysters  in  Baltimore  is  at  hand  and 
shipments  will  commence  shortly. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md.,  Oct.  18,  1907. 

No.  2. 

Though  the  tomato  pack  in  some 
sections  has  been  comparatively 
good  and  is  still  going  on  to  some 
extent,  offerings  are  light.  None 
of  the  packers  will  probably  have 
much  of  a  surplus,  and  there  seems 
to  be  a  disposition  to  wait  until  the 
season  is  entirely  over  and  all  orders 
already  booked  are  shipped  before 
taking  any  further  business.  The 
heavy  sales  of  futures  has  been 
keeping  packers  busy  during  the 
season  and  there  has  been  so  much 
additional  business  right  along  that 
there  cannot  be  much  of  a  surplus 
left  over  in  this  section.  This,  to¬ 
gether  with  the  shortage  in  the 
West,  makes  the  market  look 
healthy.  Our  business  has  been 
good.  There  has  been  a  heavy  de¬ 
mand  for  unlabeled  tomatoes  at  90 
cents  Baltimore,  though  it  is  a 
difficult  matter  to  buy  them. 

Maine  sty  le  corn  is  selling  freely. 
There  is  very  little  of  it  lying 
around  under  80  cents  per  dozen. 

The  market  on  country  pack 
sweet  potatoes  closes  very  much 
stronger.  We  are  paying  90  cents 
Peninsula,  against  85  cents  last 
week. 


Packers  are  being  pressed  to  take 
business  for  future  spinach,  but 
very  few  of  them  are  quoting. 
There  has  already  been  considerable 
business  booked  at  $1.10  for  No.  3 
and  $3.50  for  No.  10. 

We  are  quoting  No.  3  standard 
apples  at  $1  and  No.  10  standard 
at  $3-35  Per  dozen  for  prompt  ship¬ 
ment.  These  prices  are  being  firmly 
maintained.  As  the  season  ad¬ 
vanced  there  has  been  a  steady  up¬ 
ward  tendency  and  the  predictions 
of  a  break  have  so  far  been  pretty 
wide  of  the  mark.  The  fact  is  that 
the  market  was  so  bare  that  the 
demand  is  naturally  good,  and 
orders  which  packers  are  taking 
are  keeping  them  pretty  well  sold 
up  most  of  the  time. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md.,  Oct.  18,  1907. 


Imported  Fish  Products. 

Holland  Herring. — Market  is 
unchanged.  Supplies  are  coming 
in  freely,  but  demand  has  improved, 
so  that  prices  are  about  same.  They 
are  likely  to  go  higher  when  the 
cold  weather  sets  in. 

Norway  Herring. — First  ship¬ 
ments  have  come  in  and  show 
beautiful  quality.  Prices  are  so  ex¬ 
tremely  low  now  that  they  are 
likely  to  advance  shortly. 

Stockfish. — Shippers  in  Norway 
not  having  received  orders  as  freely 
as  they  expected  have  now  reduced 
the  prices,  but  not  sufficiently  to  in¬ 
duce  buyers  to  come  into  the  mar¬ 
ket  freely.  They  will  have  to  go 
down  further  before  they  will 
stimulate  the  demand. 

Imported  Oil  Sardines. — Abso¬ 
lutely  no  change.  There  is  no 
catch  and  no  stocks,  and  an  excel¬ 
lent  demand  which  cannot  be  satis¬ 
fied.  The  trade  has  turned  to  Nor¬ 
wegian  smoked  sardines  as  a  sub¬ 
stitute  for  the  French  and  Portu¬ 
guese.  We  are  advised  by  cable 
from  Norway  that  not  more  than 
half  of  contracts  for  brands  of 
smoked  sardines  will  be  executed 
this  season.  It  is  only  natural  that 
prices  for  smoked  sardines  should 
go  higher. 

Norway  mackerel  are  now  com¬ 
ing  in.  Catch  will  be  about  7,000 
barrels  less  than  last  season.  The 
prices  for  Norway  mackerel  are  ex¬ 
tremely  high,  but  this  is  a  natural 
consequence  of  the  keen  competi¬ 
tion  amongst  the  American  buyers 
in  the  Norwegian  market.  The 
prices  paid  to  the  fishermen  for  the 
fresh  mackerel  have  never  been 
equalled.  Norway  mackerel  are  to¬ 
day  a  luxury  and  still  they  sell  and 
sell  freely  at  present  asking  prices, 
which  are  several  dollars  per  barrel 
higher  than  when  the  market 
opened  up  when  the  first  shipments 
arrived  here.  There  is  no  chance 
of  lower  prices  for  Norway  mack¬ 
erel  this  season  and  there  will  be 
hardly  enough  to  satisfy  the  de¬ 
mand. 

Strohmeyer  &  Arpe  Co. 

New  York,  Oct.  18,  1907. 


MARKET  NOTES. 

The  tomato  season  is  gradually 
nearing  its  close.  A  few  tomatoes 
are  coming  forward  and  jobbing 
from  15  to  30  cents,  but  the  quality 
is  mostly  poor. 

A  few  peaches  are  coming  in 
from  New  York  State,  but  they  are 
mostly  small  and  poor.  The  range 
in  price  is  $2  to  $2.50  per  case,  and 
the  demand  is  light. 

Black  wine  grapes  average  $2.50 
per  100  pounds,  and  Niagaras  about 
the  same.  Small  baskets  range 
from  12  to  14  cents,  and  large  front 

23  to  25  cents. 

Sweet  potatoes  range  from  50  to 
55  cents  per  basket,  which  shows 
an  advance  of  about  20  cents  in  a 
week.  Shortage  is  the  cause. 

White  potatoes  promise  to  be 
high.  The  range  is  80  to  85  cent- 
and  prospects  point  to  $1.  A  nor¬ 
mal  price  at  this  season  would  be 
50  to  60  cents.  A  heavy  propor¬ 
tion  of  the  crop  has  rotted  in  all 
growing  sections. 

New  Florida  eggplants  are  in 
ranging  from  $1.50  to  $1.75  pet 
crate.  Jerseys  are  about  yet,  rang¬ 
ing  from  30  to  40  cents.  The  latter 
however,  though  cheaper,  haw 
very  poor  keeping  qualities. 

The  first  new  crop  Florida  beam 
have  come  North,  but  scared) 
brought  expressage.  Virgink 
beans  average  $1.25  per  half  bar¬ 
rel.  Jersey  beans  are  still  hanging 
or.  at  40  to  50  cents. 


What  Soap  Powder  Are  You  Selling  ‘. 

It  is  easy  for  anyone  to  tell  you  tha 
their  soap  powder  is  the  best,  but  it  i< 
not  so  easy  to  prove  it.  Few  of  then 
will  invite  comparisons  and  submit  t< 
tests  such  as  Chas.  W.  Young  &  Co.,  0 
Philadelphia  do,  with  their  Pearl  Borax 
Soap  Powder.  This  powder  is  the 
purest  and  whitest  on  the  market,  anc 
cleans  without  injury,  either  to  the 
fabric  or  the  hands.  It  is  put  up  in  ful 
pound  cartons  and  the  cartons  are  re 
deemed  by  gifts. 


“See  here,”  howled  the  grocer 
“does  it  take  you  four  hours  tc 
carry  a  basket  three  squares  and  re 
turn ?” 

“W’y,”  said  the  new  delivery  boy 
“you  told  me  to  see  how  long  ii 
would  take  me  to  go  there  and  back 
and  I  done  it.” 
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his  Department  is  devoted  to  the  criticism 
idvertising  matter  sent  in,  to  the  devising 
lew  advertising  ideas  for  special  occasions, 
n  request,  and  to  the  suggesting  oi  original 
ertisements  when  data  is  supplied.  All 
imunications  sent  in  for  this  Department 
uld  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
er  and  taken  up  according  to  strict  rotation. 


I  may  have  bored  the  readers  of 
s  department  by  the  frequency 
th  which  I  have  reproduced  the 
vertisements  of  Lehman  &  Co., 
;  Trenton,  N.  J.,  grocers,  of  late, 
t  they  are  so  far  above  the  aver¬ 


age  that  I  have  deemed  them  par¬ 
ticularly  good  as  examples  of  what 
good  grocery  advertising  ought  to 
be.  I  want  this  week  to  reproduce 
just  one  more,  and  then  I  am 
through  with  Lehman  &  Co.  for  a 
while. 

*  *  * 

The  advertisement  which  appears 
below  I  consider  just  about  as  good 
a  retail  grocery  advertisement  as  I 
ever  saw.  If  it  is  possible  to  guar¬ 
antee  an  advertisement  to  get  re¬ 
sults  I  would  consider  it  safe  to 
guarantee  this  one,  always  provided 
it  is  placed  in  good  mediums.  In 
the  original  it  measures  io  inches 
double  column,  and  I  reproduce  it 
slightly  smaller  than  the  original : — 


"Yon  Gel  It  Cheaper  al  Lehman's” 


A  Little  •  Chat  About  Things  That  Break  the  Sameness  of  the 
Dinner  Table.  By  Lehman. 


Apple 

Butter 


'  Find  out  what  Apple  Butter 
is.  What  it  tastes  ilk®  What 
it  looks  like  It  can  he  clone  for 
12e-  and  that  gets  you  a  pound. 

No  more  wholesome,  no  more 
palatable  preserve  is  made.  Smooth  as  a  little  ball  of  butter, 
that  clean,  melting,  dreamy  taste.  It’s  hard  to  quit  it.  It’s  an 
effort  to  say  "ThatVs  enough,  thanks.” 


Peanut 

Butter 


The  world  is  just  discovering 
the  nourishment  that  is  hidden 
away  in  the  little,  common, 
every  day.  oCtep-despised  pea¬ 
nut.  Science  is  a  wonderful  re- 
vealer. 


Xow i  we  have  the  |very  essence  of  the  peanut  in  the  form  of  Peanut 
Butter  It.  too.  is  sold\at  Lehman’s  by  the  pound  for  only  20c.  Think  of 
that  T/he  poorest  of  Kks  can  afford  the  richest  The  richest  of  all  nut 
foods  fpr  about  half  the  price  of  creamery  butter.  Makes  a  rare  sand¬ 
wich.  CO  cents  _ 


Saif 

Mackerel 


Did  you  ever  see  the  day  you 
could  not  enjoy  a  piece  of  new 
salt  mackerel  1  Boiled  a  little  and 
broiled  a  little,  served  with  a 
boiled  potato. 

No'Other  October -breakfast  dish  can  touch  it. 

Here  you'll  find  the' real  Irish  coast  catch.  Here,  too.  you’ll  see  laid 
out  the  big  Norwegians/ with  their  shiny  blue-black  backs  and  their 
thick,  meaty  sides — Oh.  'they’re  a  picture  even  as  they  lie  dripping  here 
Into  the  barrel. v  By  the^pound.  12  and  18  and  20. 


The 

Grapes 


this  can  .afford  a  basket.  14  cents. 


More  Grapes. 

More  Concords/and  Niagaras 
packed  in  handle  baskets,  at  the 
foolish  price  of  M  cents. 

Every  one  of  you  that  reads 


Why, {you've  paid  25, 

Ing  of  It. 


•  you've  paid  25.  yes  and  30c.  many  a  time  and  thought  noth- 
’  Our  ear  is- at  the  phone.  How  many? 


Peach 

Perfection 


Peaches  weretaggravating  this 
past  summer.  They  were  like 
Dan  Dawson ’sipumpkin,  “Good 
and  handsomedookin’,  but  noth¬ 
in'  doin’  insiefie.’ 


Friends,  we  have  a  California ‘canned  peach  onj  our  shelves  at  25 
<cents  that  for  color,  for  size,  for  flavor  and  fOr  gencirai  perfection  beats 
ell  records  and  is  a  credit  to  the  man  who  sells  it  anal  a  Joy  to  the  home 
that  buys  tit. 

Yellow*  as  gold.  Without  a  blemish.  Preserved  to'thomost  finished 
nicety  In  tihe  finest  of  heavy -syrup.  It  really  Isn’t  faJr'not  to  try  even 


one  can. 


25. 


rule  that  have  been  used  beside  and 
below  the  heads.  There  was  abso¬ 
lutely  no  need  of  anything  so  black 
— a  light  rule  about  half  that  thick¬ 
ness  would  have  made  a  much  bet¬ 
ter  appearance.  The  type  in  which 
the  headlines  appear  is  also  a  little 
heavy  but  not  enough  to  do  much 
harm.  The  trouble  is  with  those 
rules — they  are  out  of  all  proportion 
to  the  necessities  of  the  case. 

*  *  * 

I  am  waiting  for  more  matter. 


AGENTS  WANTED 

To  Solicite  Subscriptions  to 

“The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


In  matter,  this  is  an  extremely 
.ell  written  advertisement.  Per- 
aps  the  writer  of  it  let  his  imagi- 
ation  gambol  too  freely  when  he 
eferred  -to  apple  butter  as  having  a 
dreamy”  taste,  still  I  have  never 
ted  apple  butter  and  cannot  speak 


exactly.  Practically  throughout, 
however,  the  wording  of  this  adver¬ 
tisement  is  seductive,  persuasive 
and  just  as  sure  to  get  results  as 
anything  can  be  sure.  The  appear¬ 
ance,  however,  is  spoiled  in  my 
judgment  by  those  heavy  pieces  of 


Bad  Eggs  and  the  Food  Law. 

In  the  last  issue  of  the  “Egg  Re¬ 
porter”  a  correspondent  writes  the 
editor  as  follows :  “Would  you 
kindly  send  me  particulars  concern¬ 
ing  the  sale  of  rotten  eggs  as  de¬ 
scribed  by  the  National  Pure  Food 
Law?  We  want  to  publish  this  in 
the  county  papers,  as  most  of  the 
farmers  around  here  do  not  know 
it  is  unlawful  to  sell  rotten  eggs 
and  are  acting  accordingly.  We 
candle  our  eggs  and  find  lots  of  bad 
ones.  It  would  be  a  fine  thing  if 
all  the  newspapers  in  the  country 
would  publish  this  law  and  stop  the 
enormous  loss  of  which  some  of 
the  ’easy’  dealers  are  now  standing 
and  letting  sellers  ‘gouge’  them. 
We  think  this  particular  egg  law  is 
one  of  the  best  in  existence  and 
should  be  enforced,  which  will  be 
the  means  of  saving  the  produce 
dealers  thousands  of  dollars,  as  an 
egg  will  then  have  to  be  tested  di¬ 
rect  from  the  farmers  and  the 
proper  parties  will  then  have  to 
stand  the  loss.”  The  paper’s  reply 
was  as  follows :  “There  is  a  clause 
in  the  National  Pure  Food  Law 
which  reads  that  any  food  will  be 
considered  adulterated  ‘if  it  consists 
of  the  whole  or  any  part  of  a  de¬ 
ceased,  filthy,  decomposed  or  putrid 
animal  or  vegetable  substance,  or 
any  portion  of  an  animal  unfit  for 
food,  whether  manufactured  or  not. 
This  law  is  plainly  applicable  to 
eggs  and  is  being  so  construed 
But  there  are  no  facilities  for  en 
forcing  it  to  any  great  extent,  and 
although  the  law  is  now  in  force,  it 
is  not  being  enforced  vigorously 
though  it  ought  to  be.  The  sug 
gestion  you  make  of  having  the 
county  papers  publish  this  informa 
tion  is  certainly  a  good  one.  Write 
the  Agricultural  Department 
Washington,  D.  C.,  for  a  complete 
copy  of  the  law.  In  it  you  will  fine 
this  clause  with  penalties.” 


Snider’s  catsup  is  thoroughly  steri 
ized  after  being  bottled.  None  of  th 
good  qualities  can  get  out — no  impurities 
can  get  in. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  if  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


71%  PROTIT 

GOFFS 

COUGH 

SVRUP 


Write  for  special 
proposition  to  grocers. 


S.B.GOFF  &  SONS  CO., Camden, N.J. 


ESTABLISHED  1872 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  FENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable:  saves  coal  and  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  Ave.,  New  York 
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You  know  it’s  always  been  a 
favorite  idea  of  mine  that  a  man 
ought  to  be  compelled  to  show  some 
fitness  for  business  before  he’s  al¬ 
lowed  to  go  into  it. 

Not  so  much  for  his  own  protec¬ 
tion  as  for  other  people’s. 

It  might  be  done  by  some  sort  of 
a  licensing  scheme,  and  it  ought  to 
be  done. 

As  it  is  now,  any  lunkhead  can 
go  into  any  business  he  likes,  ex¬ 
cept  of  course  lawyer,  doctor  or 
druggist.  Me  can  go  into  business 
with  no  sort  of  fitness  for  it,  with¬ 
out  any  brains,  and  he  can  simply 
turn  things  inside  out  in  two  weeks. 
Cost  his  competitors  hundreds  of 
dollars  and  simply  run  amuck  gen¬ 
erally. 

And  when  he’s  done  that,  no¬ 
body  can  get  back  at  him.  Even  the 
men  that  lie  owes  money  to  can’t 
get  back  at  him,  because  the  col¬ 
lection  laws  were  made  to  protect 
him  and  not  them. 

Surely  we  have  a  right  to  be  pro¬ 
tected  from  a  man  like  that.  I  hold 
we  have  a  right  to  say  to  the  Gov¬ 
ernment.  “either  you  make  this  man 
show  that  he’s  fit  for  business  be¬ 
fore  you  let  him  go  in  business,  or 
if  you  let  him  go  in  without  the 
slightest  idea  whether  he’s  fit  or  i 
not,  then  give  'us  laws  that  will  let  !i 
us  get  back  at  him  after  he’s  hurt 
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I  heard  of  a  case  the  other  day 
that  1  can  cite  right  here.  The  fel¬ 
low  chiefly  concerned  in  it  used  to 
be  a  clerk  in  a  fancy  grocery  store 
on  Walnut  street,  Philadelphia.  I 
understand  he  was  a  pretty  good 
clerk,  too. 

He  got  the  idea  lie  wanted  to  go 
into  business  for  himself,  and  he 
borrowed  the  money  from  a  brother 
and  bought  a  store  in  West  Phila¬ 
delphia. 

It  was  a  good  store  when  he 
bought  it,  but  its  own  mother 
wouldn’t  have  known  it  six  months 
after.  The  fellow  fell  down  com- 

l 

pletely,  proved  obnoxious  to  a  big 
slice  of  the  trade,  and  in  a  very  few 
months  he  wasn’t  making  expenses. 

He  blamed  it  on  the  location, 
though  the  location  had  supported 
the  store  for  six  years  before  he 
bungled  it.  Pie  rented  another  store 
in  another  part  of  the  city  and 
moved  his  remnant  of  stock  there. 
He  did  a  little  better  there,  but  not 
enough  to  keep  going.  People  who 
kept  in  touch  with  him  told  me  he 
was  the  most  lamentable  failure  as 
a  manager  of  his  own  business  that 
ever  came  down  the  pike.  He  soon 
petered  out  in  the  second  place  and 
went  back  to  clerking.  He  owed 
a  lot  of  money  when  he  went  out. 
and  still  owes  it.  I  was  told  his 
brother  lost  all  he  lent  him,  too. 

Clerki  ng  wasn’t  exciting  enough 
for  this  man,  after  running  two 
businesses  of  his  own,  so  pretty 
soon  he  got  itchy  again  for  his  own 
store.  The  failures  he'd  made 
didn’t  daunt  him  at  all — he  blamed 
’em  both  on  other  things  than  his 
own  fatheadedness. 


Belonging  to  this  man’s  church 
was  a  good  old  widow  lady  with  a 
little  money  to  invest.  He  got  after 
her,  swelled  her  all  up  with  a  story 
|  of  how  much  she  could  make  in  the 
grocery  business,  and  the  poor  in¬ 
nocent  old  soul  finally  agreed  to 
back  him.  I  believe  she  put  up 
about  $2,200  to  buy  another  store — 
a  first-class  place  out  in  German¬ 
town. 

He  proved  by  the  way  he  ran  his 
thi;-d  store  that  he  hadn’t  learned 
a  thing.  Prosperous  for  twenty 
years,  that  store  began  to  go  down 
the  day  he  took  hold.  Customers 
left,  all  the  system  the  store  had 
ever  known  disappeared  out  of  the 
window,  and  the  store  was  sold 
again  last  month.  He  had  had  it 
four  months ! 

The  widow  lost  over  $8oo  by 
that  deal. 

Our  friend  himself  has  gone  back 
to  clerking,  and  let’s  all  pray  he’ll 
stay  there. 

His  brother  whose  money  he  lost 
can’t  get  back  at  him. 

The  creditors  that  he  left  unpaid 
can’t  get  back  at  him,  because  he 
has  nothing  but  an  unmitigated  gall, 
and  you  can’t  levy  on  that. 

The  poor  widow  whose  money  he 
blew  in  can’t  get  back  at  him. 

But  if  they  had  all  had  the  right 
to  compel  him  to  show  ,  his  fitness 
for  business  before  he  went  in,  he 
wouldn’t  have  gotten  in,  and  they’d 
all  have  their  money  to-day. 

By  showing  fitness  for  business, 
I  don't  mean  show  information 
about  goods.  He  had  plenty  of  in¬ 
formation  about  the  goods.  Any¬ 
body  can  have  it  who  goes  after  it. 


I  mean  brains — common  sens 
gumption ! 

As  a  matter  of  fact,  many  a 
has  gone  into  the  grocery  busi 
without  the  slightest  informal 
about  it  and  got  along  from 
start. 

.  While  others  who  knew  all  al 
it  went  plumb  to  the  bottom. 

Horse  sense  is  the  thing, 
say  it  would  be  hard  to  find 
whether  a  man  had  that  or  n( 
no,  it  wouldn’t.  I’ll  bet  I  could 
up  some  questions  that  would  sm 
a  lunkhead  out  in  half  an  hou 

Of  course  the  minute  you 
to  talk  about  putting  hindrance 
the  way  of  a  man’s  going  into  b 
ness  you  hear  howls  of  interfer 
with  “personal  liberty.”  Well, 
interfere  with  the  personal  libc 
of  a  lunatic  or  a  drunken  man,  d 
we  ?  Why  ?  Because  they  n 
hurt  the  rest  of  us. 

And  that’s  exactly  why  I  w 
to  interfere  with  the  personal 
erty  of  a  lot  of  fellows  who  n 
be  perfect  gentlemen,  but  are  siin 
exaggerated  asses  when  they 
into  business.  They  do  a  lot 
people  harm.  In  fact  there’s 
limit  to  the  harm  they  can  do. 

The  Stroller 


Mechanical  Accuracy. 

Mechanical  devices  of  all  sorts  for 
suring  absolute  accuracy  are  to  be  foi 
in  every  modern  business  house  or  st< 
No  business  concern  will  attempt  to  ca 
on  its  business  in  this  age  of  com 
tition  and  rapid  improvement  with 
the  assistance  of  the  many  median 
devices. 

In  the  first  place,  when  all  records 
operations  are  left  the  memory,  it  is 
most  impossible  to  obtain  accuracy. 

In  the  second  place,  much  more  ti 
is  required  than  the  business  man  C 
afford  to  spend. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends 


A.  W.  Johnson,  a  retail  grocer,  invented,  patented,  and  is  now  manufacturing 
Johnson’s  "EVERSHARP"  slicer,  the  only  machine  that  ever  did  slice  soft,  moist 
cured  beef  to  perfection.  In  less  than  a  year’s  time  his  retail  sales  of  sandwich 
sliced  beef  increased  to  300  pounds  a  week  in  warm  weather  and  250  pounds  a  week 
in  the  cooler  season.  While  his  full  size  slices,  so  smooth,  broad,  thin,  moist  and 
glossy  cheerfully  sell  for  36  cents  a  pound,  affording  him  a  handsome  profit  of  £38  to 
#45  a  week  on  dried  beef  alone,  with  a  pleasing  increase  of  trade  in  other  goods. 

Edward  M.  Fithian  discarded  a  much  advertised  rotary  cutter  and  installed  a 
Johnson’s  “  EVERSHARP  ”  more  than  a  year  ago.  His  being  the  only  store  in 
Bridgeton,  N.  J.,  able  to  slice  dried  beef  to  perfection,  he  acquires  distinction  pres¬ 
tige,  increased  trade  and  profits. 

Lehman  &  Co.,  Dover,  N.  J.,  equipped  with  a  circular  knife  slicing  machine, 
discontinued  cutting  dried  beef  because  the  time,  trouble  and  waste  meat  counter¬ 
balanced  the  profit  on  their  sales.^  They  have  just  installed  a  Johnson’s  "EVERSHARP" 
and  are  advertising  sandwich  sliced  beef  in  full  size  slices,  broad,  smooth,  moist 
and  delicious. 

This  as  a  leading  article  to  draw  trade  and  incidentally  yield  a  profit  of 
60  per  cent. 

Send  for  a  sample  of  sandwich  sliced  beef  and  cease  to  wonder.  • 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Buy  Holiday  Goods 

Now-Of  Us  Only 

Because — ours,  besides  being  the  largest  line,  is  the  only 

one  still  COMPLETE. 

The  entire  line — including  the  very  last  of  the  Christmas 
novelties — with  net  prices  in  plain  figures,  is  shown  on  our 
sample  floors  in  six  cities  and  in  our  Santa  Claus  catalogue, 
just  out. 

With  this  catalogue  before  you — in  your  own  store, 
right  now — you.  will  have  by  far  a  wider  range  of  choice  than 

the  merchant  who  picked  from  one  of  the  smaller  lines  -in 

\ 

market — weeks  ago. 

But — even  our  line  cannot  long  withstand  the  present 
tremendous  buying  onslaught.  “Cuts”  are  sure  to  multiply 
fast  from  now  on. 

Besides  with  the  beginning  of  your  own  holiday  rush  so 
near  at  hand  TO-DAY  is  late  enough  for  the  start  of  YOUR 
holiday  campaign. 

Make  your  first  move  the  getting  of  our  Santa  Claus 
catalogue,  and  then  immediately  pick  YOURS  from  its  goods, 
and  plan  for  using  them  resultfully. 

NOW-  -write  for  catalogue  No.  D634,  the  Santa  Claus  edition. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses:  BALTIMORE,  DALLAS 
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Adding  machines,  computing  scales, 
adequate  filing  systems,  typewriters, 
telephones  and  the  rest  arc  as  necessary 
to  the  modern  storekeeper  or  business 
man  as  the  chair  or  counter. 


For  the  man  who  sells  groceries,  per¬ 
haps  the  most  modern  and  the  greatest 
money  saver  has  not  been  mentioned — 
the  cash  register.  One  of  the  most  in¬ 
fallible  proofs  of  the  value  of  this  sys¬ 


tem  is  the  fact  that  it  is  practically  im¬ 
possible  to  find  a  grocery  store  of  any 
size  which  is  not  provided  with  a  cash 
register  system. 

A  cash  register  system  is  more  than 
a  cash  register.  A  cash  register  sys¬ 
tem,  when  used  to  its  fullest  extent, 
not  only  will  guarantee  that  every  cus¬ 
tomer  will  be  satisfied,  but  it  will  bring 
new  customers  to  a  store.  Every 
storekeeper  is  well  aware  that  “good 
will”  is  a  very  tangible  asset.  It  is 
also  certain  that  a  satisfied  customer 
personifies  this  quality  known  as  “good 
will.”  When  the  customers  of  a  certain 
store  are  convinced  that  they  not  only 
Will  be  treated  courteously,  but  that 
every  transaction  which  occurs  in  the 
store  is  absolutely  mechanically  cor¬ 
rect,  they  will  not  only  continue  to  trade 
at  the  store,  but  they  will  also  recom¬ 
mend  it  to  their  friends. 

The  receipt  issued  by  the  National 
cash  register  and  given  to  the  pur¬ 
chaser  indicates  that  the  record  has  been 
made  in  the  register  exactly  as  it  ap¬ 
pears  on  the  receipt,  and  that  there 
will  be  no  question  regarding  the  pay¬ 
ment  or  non-payment  of  the  hill.  In 
almost  every  grocery  store  it  happens 
that  a  large  per  cent,  of  purchases  are 
made  by  children.  When  a  mother 
gives  her  little  boy  or  girl  a  quarter 
with  which  to  buy  12  cents’  worth  of 
goods,  she  knows  when  her  child  comes 
home  with  a  receipt  for  12  cents  and  the 
13  cents  change  that  both  the  storekeep¬ 
er  and  the  child  are  honest. 

Perhaps  the  chief  value  in  this  par¬ 
ticular  instance  is  the  fact  that  temp¬ 
tation  has  been  removed  entirely  from 
this  little  child.  For  if  the  storekeeper 
had  not  given  the  child  a  receipt  for  the 
amount  of  the  purchase,  it  would  have 
been  posible  for  this  young  child  to  buy 
to  cents’  worth  of  goods,  spend  the  2 
cents  for  candy  and  beein  a  habit  which 
might  eventually  land  him  behind  the 
bars.  Thus  it  is  evident  that  mechanical 


accuracy  is  not  only  a  business  good, 
but  a  moral  good  as  well. 

Another  important  value  of  this  re¬ 
ceipt  is  its  advertising  value.  By  this 
you  actually  place  an  advertisement  in 
the  hands  of  every  customer.  It  does 
not  matter  whether  the  person  purchases 
2  cents’  worth  or  $200  worth  of  goods 
in  your  store,  he  takes  home  with  him 
a  neatly  printed  card  upon  which  is  the 
advertisement  of  your  store. 

One  of  the  most  important  character¬ 
istics  of  this  sort  of  a  system  is  its 
assistance  in  making  clerks  more  effi¬ 
cient.  Every  sale  made  by  each  individ¬ 
ual  clerk,  that  is  to  say  the  register 
shows  at  the  end  of  the  day  the  number 
of  sales  made  by  each  clerk  and  the  ex¬ 
act  amount  of  money  which  each  clerk 
handled  for  that  day.  If  there  is  any 
mistake,  however  small  this  register 
places  the  responsibility  and  furnishes 
proof  in  the  smallest  possible  space  of 
time.  The  result  of  this  is  that  each 
clerk  knows  exactly  what  every  other 
clerk  is  doing,  as  well  as  the  business 
he  himself,  has  done.  He  knows  that 
if  he  makes  a  mistake,  he  must  as¬ 
sume  the  blame.  It  is  impossible  to  shirk 
the  responsibility  or  blame  it  on  some 
other  clerk.  By  placing  a  premium  upon 
the  efficiency  of  his  clerks,  it  is  very  easy 
for  the  storekeeper  to  stimulate  them  to 
better  work.  When  a  careless  or  lazy 
clerk  discovers  that  everyone  else  in 
the  store  knows  his  carelessness  and 
laziness,  it  is  pretty  safe  to  say  that  he 
will  put  forth  greater  efforts  and  that  he 
will  sell  more  goods. 

One  of  the  most  trying  departments 
of  any  store,  unless  the  storekeeper  has 
an  entirely  adequate  system,  is  the  cred¬ 
it  business.  Unless  there  is  some  me¬ 
chanical  device  which  will  ensure  a  rec¬ 
ord  of  everv  charge  sale,  there  is  sure  to 
be  a  dispute  regarding  bills;  there  are 
sure  to  be  a  lot  of  credit  sales  which 
the  clerks  fail  to  charge.  Storekeepers 
who  do  a  considerable  business  are  well 


aware  that  many  "oods  get  out  of  the 
stores  for  which  they  receive  nothin 
They  also  know  that  disputes  over  b| 
invariably  result  in  loss  of  customer 
To  eliminate  this  trouble  and  loss  ( 
money,  the  mechanical  accuracy  of  tl 
National  cash  register  system  is  perfect 
and  entirely  adequate. 

The  proprietor  of  every  store  has  tl 
right  to  know  exactly  how  every  dett 
of  his  business  is  conducted,  and  mu 
keep  in  close  touch  with  it  or  snu 
leaks  will  grow  into  large  ones. 

Bad  system  or  the  lack  of  system  ha 
caused  more  failures  than  any  q 
agency.  It’s  the  little  leak,  which  b 
comes  a  great  one,  or  multiplies  into 
number  of  little  leaks,  which  sap  a  bus 
ness  of  its  profits. 

The  sales  strip,  upon  which  is  ant 
matically  printed  a  detailed  stateme 
of  every  transaction  of  the  day,  giv 
the  owner  of  a  cash  register  system  t 
information  which  he  must  have  if  1 
would  get  the  greatest  possible  bene 
out  of  his  business.  The  sales  strip  m; 
be  detached  each  night  and  mailed  to  t 
storekeeper.  When  he  is  away  on  bus 
ness,  he  can  keep  in  absolute  touch  wi 
every  transaction  that  occurs  in  4 h 
store.  The  information  on  each  sal 
strip  indicates  whether  each  transactu 
is  for  cash,  money  received  on  dccout 
or  charge  sale,  or  money  paid  out, 
whether  the  cash  drawer  was  opened 
change  coin  or  bill  and  the  initial  of  tl 
clerk  making  the  transaction. 

The  register  gives  the  storekeepe 
along  with  this  detailed  statement,  tl 
total  business  of  the  day,  total  sales  < 
each  clerk.  With  this  information 
hand  the  storekeeper  will  spend  a  fe 
minutes  balancing  up  his  affairs  for  tl 
day,  when  he  would  spend  hours  a  fe 
years  ago,  before  cash  register  systen 
were  perfected  to  the  extent  they  a; 
now. 

Everv  storekeeper  places  a  mom 
value  on  his  time.  The  time  save 


Boom  Your  Own  Business 


Five  Sizes. 


Do  you  know  that  you  can  make  your 
own  sauer  kraut  and  please  your  customers 
because  it  -is  home-made  ? 

Do  you  know  that  all  that  is  necessary  is 
cabbage,  salt  and  one  of  our  Kraut  Cutters? 

Do  you  know  that  the  profits  you  make 
on  it  will  be  big  enough  to  pay  for  the 
machine  in  a  little  while,  and  that  when 
that  is  done  all  you  make  is  net  ? 

Good  kraut  recipe  free. 

Order  through  jobber  or  direct. 

John  E.  Smith’s  Sons  Go. 

51  Broadway  =  BUFFALO,  N.  Y. 


HOW  TO  MARE  YOUR  ADVERTISING  PAY 

Every  {roABNBUEFRACTURERj^™«  ™IS  BOOK 

(.RETAILER  )  J  UST  OFF  TH  E  PR  ESS 


[200  pages,  8  by  11  ;  225  illustrations] 

Invaluable  to  a  manufacturer,  jobber,  or  retailer.  It  is  a  complete 

ENCYCLOPEDIA  OF  ADVERTISING,- 

Covers  every  branch  of  Newspaper,  Magazine,  Trade  Journal,  Street  Car 
and  Billboard  Advertising.  It  fully  explains  how  to  prepare  your  own 
advertisements,  where  and  when  to  place  it  to  secure  the  best  results  at 
the  lowest  cost ;  how  to  develop  a  Mail-order  Business ;  the  cost  of  making 
Booklets,  Catalogues,  Mailing  Cards,  Folders,  and  Circulars,  Window  Dress¬ 
ing,  Office  System,  Business-letter  Writing,  Law  of  Trademarks  and  Copy¬ 
rights,  Distributing  Samples,  Arranging  Demonstrations,  and  hundreds  of 
valuable  suggestions  to  increase  your  business. 

As  a  special  introductory  offer, we  will  send  this  $10.00  volume  d*  n 
to  any  address  in  the  United  States  or  Canada,  charges  prepaid,  for  tpO»UU 
Address  all  orders  to  CHAS.  S.  QUINN,  PUBLISHER 

236  SOUTH  ELEVENTH  STREET,  PHILADELPHIA,  PA. 


% 


A  Wonderful  New  Process 


No  pickles  packed  in  glass  can  approach 
Hoffman  House  little  pickles,  packed  in  tin. 

They  are  unquestionably  the  most  de¬ 
licious  little  pickles  packed,  not  because 
they  are  packed  in  tin  altogether,  but  be¬ 
cause  they  are  prepared  by  a  new  process, 


owned  and  used  by  us  alone. 

Tenders  them  without  destroying  crisp¬ 
ness,  gives  them  an  extra  spicy  vim,  and 
entirely  eliminates  that  harsh  vinegary 
bite  that  keeps  the  eater  of  some  pickles 
from  eating  all  he  wants. 


Packed  by  THE  J.  WELLER  COMPANY,  Cincinnati,  Ohio 
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king  over  accounts  amounts  to  many 

Bars  every  week. 

hus,  with  mechanical  accuracy,  a 
-class  cash  register  system  gives  the 
ekeeper  absolute  protection,  increases 
sales,  makes  a  merchant  out  of  every 
k,  tells  the  total  of  each  clerk’s  sales, 
5  who  is  the  best  clerk,  stimulates  effi- 
iCy,  indicates  the  number  of  custom- 
waited  on  by  each  clerk,  shows  who 


;h  Sale  by 

'kA.v/ 

arge  Sale  by 
•rluB 


1.00 
0.45 ; 
D  2.00 
IE  0.50 
0.00 


are  shows  when 
jprietor  left  Store 


oney  Received 
a  Account  by 
eric  E 


>ace  shows  w  hen 
oprietor  returned 

oney  Paid  Out  ^ 
Clerk  A 


★  D  0.5c 
ChB  2.35 

★  E  3.42 


PdA 

★  K 

★  B 

★  H 

WrE 


0.50 

0.78 

3.45 

0.24 

0.00 


Section  of  sales-strlp  show¬ 
ing  detailed  record  of  sales, 
amounts  and  Initials  of  clerks. 


ikes  mistakes,  furnishes  a  valuable 
vertising  plan,  balances  the  days  busi- 
ss  in  a  few  minutes,  records  cash  sales, 
arge  sales,  -C.  O.  D.  sales,  money  re- 
ved  on  account,  money  paid  out,  every 
ne  change  is  made,  puts  the  storekeep- 
in  touch  with  his  business  to  a  cent, 
lether  he  is  at  the  store  or  away  from 
and  last,  but  not  by  any  means  the 
ist,  removes  temptation  and  prevents 
just  suspicion. 

These  are  the  styles  of  receipts  and 
uchers  issued  by  National  cash  reg- 
ers. 


,135  MAR  4 

RcA  20.75 

M.  E.  PHILLIPS 

Fancy  Groceries 

S 

429  Main  St. 

1 

Thifi  is  a  receipt  for 
your  purchase 


Receipt  issued  by  Clerk  A  for 
payment  on  account 


273  MAR  15 

PdK  1.35 

GRANT  &  WELLS 

Corner  Grocers 

A  Word  About  Coffee 


Java  Blend  20c. 

Boston  Java,  25c. 

Merique,  30c. 

If  you  can  beat  above 
prices  and  quality,  we 
will  furnish  you  coffee 
free  for  one  year. 


Paid-out  memorandum  issued  by 
Clerk  K  showing  advertisement 

They  are  printed  by  the  register  on 
white  or  tinted  paper  about  as  thick  as 
a  postal  card.  They  are  handed  to  the 
customer  as  a  receipt  or  voucher  for  the 
sales. 

Each  receipt  shows  the  date,  the  con¬ 
secutive  number,  amount  and  kind  of 
transaction,  with  the  initial  of  the  clerk 
who  made  it,  together  with  any  desired 
printed  matter.  This  printed  matter  can 
be  quickly  changed. 

The  receipts  can  be  used  as  a  medium 
to  draw  cash  trade  by  offering  a  dis¬ 
count,  for  which  they  give  the  cheapest, 
quickest  and  safest  plan  known.  They 
can  be  used  as  a  general  advertisement 
of  your  store,  or  of  special  goods  you 
want  to  push. 

These  receipts  cost  about  8  cents  per 
1,000. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure- 
f  r  e  e  from  coloring 
matter,  chemical  sol 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
V.  S.  Pat.  Off. 


4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass, 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Raw 

90S  G  St.,  <V.  W.,  Washington,  O.  C 


Judge  a 
Grocery 
Store  by 
Its 

Butter 


Ever  think  that  peo¬ 
ple  are  more  apt  to 
judge  a  grocery  store 
by  its  butter  than  by 
anything  else?  Possi¬ 
bly  that’s  because  bad¬ 
ness  in  butter  shows 
more  quickly  than  bad¬ 
ness  in  most  other 
things.  Whatever  the 
reason,  the  shrewd 
grocer  is  just  a  little 
more  careful  to  see  that 
his  butter  is  all  right 
— and  always  all  right 
— than  -he  is  about 
other  things. 

If  he  will  adopt 

Gurnse 

Butter 

as  his  leader,  he  can 
relax  his  vigilance. 

Gurnse  Butter  is 

doubly  inspected  and  isn’t 
sent  out  unless  it  is  per¬ 
fect — perfect  in  taste, 
smell,  body,  color  and 
everything  else  —  that’ s 
why  it’s  always  uniform. 

Gurnse  Butter  is  the 

finest  creamery  butter 
produced.  It  is  all  right 
and  always  all  right. 

P.  F.  BROWN  &  CO. 

No.  39  S.  Front  Street 
Philadelphia 


SNOWJBpy 

Washing, 


Powder 


Sates 

w&ris  e.'tsier.  4  ,  , 


Use  a 
tabk-siKKmftil 
in  your 
dishwater. 

a\ir*Atx>jik  , 


As 

Staple 

As 

Sugar 

GOOD  soap  pow¬ 
der  is  as  staple  as 
sugar.  If  you  sell  a 
good  brand  it  is  cer¬ 
tain  to  sell  in  suffi¬ 
cient  quantity  to 
make  itself  profitable. 

Soap  powderwould 
sell  even  better  if 
some  manufacturers 
hadn’t  used  a  lot  of 
harsh  alkalies  that 
ate  off  the  skin. 

Snow  Boy  Washing 
Powder  is  little  more 
than  the  purest  soap, 
powdered  for  greater 
convenience,  and 
rounded  out  with 
some  other  innocent 
and  effective  ingre¬ 
dients.  It  is  a  safe 
and  splendid 
cleanser. 

And  the  premiums 
your  customers  get 
with  it  are  just  as 
good. 


Good  Goods  and 
Good  Profits  .  . 

Lautz  Bros.  &  Co. 

BUFFALO,  N.  Y.  - 
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The  Inside  of  a  Grocery  Peddling  Scheme 

Interesting  Data  Concerning  Chicago  Concern’s  Prospective 
Effort  to  Sell  Groceries  Direct  to  Eastern  Consumers  Through 
Agents.  The  Drop  Shipment  Plan.  “Can  I  Make  Any 
Money  Out  of  the  Grocery  Business?”  How  the  Business  Is 
Analyzed  That  the  Last  Drop  of  Profit  May  Be  Squeezed 
Out.  Sample  Grocery  Order  from  Agent. 


The  following  want  advertise¬ 
ment,  which  recently  appeared  in 
several  Eastern  daily  papers,  at¬ 
tracted  the  attention  of  a  “Grocery 
World”  representative : — 

SELL  GROCERIES  TO  CON- 
siimers  in  towns  and  country ; 
pays  35  per  cent,  profit;  weekly  ad¬ 
vances  ;  write  for  “drop  shipment 
plan.”  Loverin  &  Browne  Co.,  1716 
State  street,  Chicago. 

Upon  preliminary  investigation, 

the  concern  whose  name  was  signed 

to  the  above  advertisement  proved 

to  have  a  mercantile  rating  of  $75,- 

000  to  $100,000,  which  means  that 

its  fight  for  the  Eastern  peddler 

trade  will  not  be  hampered  by  lack 

of  funds. 

A  “Grocery  World”  representa¬ 
tive  wrote  for  the  details  of  the 
scheme  and  received  a  large  batch 
of  literature  which  makes  very  in¬ 
teresting  reading.  The  concern 
operates  entirely  through  agents  or 
peddlers,  and  has  two  schemes.  One 
it  calls  the  drop  shipment  plan  and 
its  own  description  of  it  is  as  fol¬ 
lows  : — 

OUR  “DROP  SHIPMENT”  PLAN. 

YOU  SEND  US  THE  ORDERS — "wE  DO 
THE  REST." 

On  this  plan  salesmen  have  noth¬ 
ing  to  do  with  collections  or  delivery 
of  goods.  They  simply  take  the 
orders  and  mail  them  to  us  with 
their  selling  prices  and  shipping  di¬ 
rections  filled  in.  Each  customer’s 
order  is  packed  separately  and  ship¬ 
ped  C.  O.  D.  and  draft  and  bill  of 
lading  mailed  to  the  bank  or  rail¬ 
road  agent  for  collection. 

On  this  plan  the  customer  can¬ 
not  examine  the  goods  before  paying 
for  them,  because  the  railroad  com¬ 
pany  will  not  allow  the  goods  to  be 
opened  until  the  bill  of  lading  is 
presented  and,  of  course,  the  cus¬ 
tomer  cannot  get  bill  of  lading  until 
he  pays  the  amount  of  the  draft. 
We,  therefore,  send  instructions  to 
all  collectors  to  hold  the  money  five 
days,  to  give  the  customer  a  chance 
to  take  the  goods  home  and  examine 
them  and  if  not  satisfactory,  all  that 
is  necessary  is  for  them  to  notify 
the  collector  or  ourselves  and  we  ad¬ 
just  satisfactorily. 

The  invoice  is  mailed  to  the  cus-- 
tomer  and  a  carbon  copy  to  the 
salesman,  showing  his  profits.  We 
pay  all  collection  charges  on  orders 
that  amount  to  $5,  wholesale,  besides 
sugar,  and  add  10  cents  to  cover  col¬ 
lection  charges  on  orders  below  $5. 
Some  salesmen  feel  that  they  can 
make  more  money  by  paying  the 
freight,  as  they  can  sell  more  goods 
at  better  prices.  We  will  prepay  the 
freight,  if  mentioned  on  the  order, 
and  deduct  from  the  salesmen’s 
profit. 


On  orders  shipped,  we  will  ad¬ 
vance  commissions  to  pay  sales¬ 
men’s  weekly  expenses,  in  amounts 
not  to  exceed  one-half  of  the  profits, 
and  make  a  statement  monthly,  or 
at  any  time  desired,  of  all  paid  ship¬ 
ments  and  send  check  for  all  com¬ 
mission,  less  cash  advanced. 

We  are  the  originators  of  this 
plan  and  our  salesmen  have  sold 
goods  in  this  way  many  years  in  the 
same  locality.  It  suits  the  farmers, 
as  they  have  their  mail  delivered 
every  day,  they  receive  their  invoice 
and  notice  from  the  railroad  com¬ 
pany,  and  instead  of  having  to  go 
after  their  goods  on  a  specified 
date,  as  on  the  delivery  plan,  they 
can  go  any  day  during  the  week 
that  is  convenient,  and  it  does  not 
interfere  with  their  work.  It  pleases 
the  salesman,  as  he  does  not  have  to 
spend  his  time  delivering  and  col¬ 
lecting  and  can  devote  all  of  his 
time  selling  goods ;  furthermore,  if 
he  needs  any  expense  money  to  carry 
him  through,  he  has  no  trouble  in 
obtaining  an  advance  from  us  on 
his  orders  shipped.  It  suits  us  be¬ 
cause  we  know  just  what  we  are 
delivering  to  each  customer  and 
can  adjust  anything  not  satisfac¬ 
tory.  Not  so  on  the  delivery  plan 
— customer  and  salesman  both  get 
tangled  up  and  we  cannot  well  ad¬ 
just  a  transaction  which  we  did  not 
handle. 

The  other  scheme  is  the  ordinary 
one  which  has  been  so  fiercely  op¬ 
posed  in  the  West.  The  salesman 
gets  the  orders,  bunches  them  in  a 
carload  order  and  when  it  arrives 
distributes  their  purchases  to  his 
various  customers. 

With  both  schemes  it  is  the  sales¬ 
man  who  makes  the  selling  price  to 
the  consumer.  The  concern  says  in 
one  of  its  statements :  “We  do  not 
pay  any  salaries  or  commissions,  but 
we  do  what  is  better  for  good  men ; 
we  make  a  net  cost  price  on  the 
goods  and  they  make  their  own  sell¬ 
ing  prices  and  profits,  which  gives 
them  a  chance  to  make  from  10  to 
15  per  cent,  better  profit  than 
they  could  make  on  a  commis¬ 
sion.” 

With  this  literature  came  a  long 
statement  headed  “How  Much  Can 
I  Make  Out  of  the  Grocery  Busi¬ 
ness?”  which  reveals,  better  than 
any  matter  which  the  “Grocery 
World”  has  been  able  to  present  be¬ 
fore,  how  these  scheme  peddling 
concerns  and  their  agents  analyze 
the  grocery  business  and  apply 
proper  pressure  so  that  the  last  drop 
of  profit  may  be  squeezed  out.  A 
number  of  self  explanatory  extracts 


are  taken  from  the  statement  re¬ 
ferred  to : — 

The  following  statistics  have 
been  taken  from  the  records  of  our 
salesmen  and  a  careful  study  of 
them  in  your  own  way  will  give  you 
a  better  idea  of  what  is  practical 
than  any  comments  we  have  made. 
No  attempt  has  been  made  to  se¬ 
lect  extraordinary  or  unusual  ex¬ 
amples,  we  have  selected  the  average 
of  these  salesmen.  To  be  sure,  we 
have  not  selected  poor  salesmen,  that 
would  not  be  fair  either  to  you  or 
ourselves.  It  will  be  our  endeavor 
to  show  you  the  average  of  a  good 
salesman,  that  you  may  determine 
whether  or  not  you  wish  to  take  up 
the  work  with  us. 

Our  largest  and  best  business  is 
written  in  the  rural  districts  among 
ranchmen  and  farmers.  They  buy 
in  larger  quantities  and  usually  the 
best  goods  in  the  market;  they  will 
repeat  their  orders  and  be  glad  to 
see  you  again.  These  large  ranches 
are  usually  long  distances  from  rail¬ 
way  stations,  they  cannot  afford  to 
send  their  supply  teams  in  often,  and 
they  must  make  liberal  purchases, 
in  order  to  carry  them  through. 

PAYS  35  PER  CENT.  PROFIT,  OR  26  PER 
CENT.  COMMISSION. 

Our  drop  shipment  plan  is  popu¬ 
lar,  as  many  of  them  come  150  miles, 
and  it  is  not  easy  for  them  to  cal¬ 
culate  to  be  at  a  delivery  on  a  cer¬ 
tain  day.  There  need  be  no  doubt 
in  your  mind  as  to  these  men 
taking  their  orders  and  paying  for 
them,  as  they  make  their  prepara¬ 
tions  to  pay  for  these  supplies  at 
such  time.  All  they  need  is  fair 
treatment  on  the  part  of  the  sales¬ 
man.  Loverin  &  Browne  and  the 
ranchman  will  do  their  part.  They 
will  give  a  large  order,  especially  in 
the  fall,  when  laying  in  their  winter 
supply,  depending  upon  the  size  of 
the  ranchtnan  and  the  amount  of 
heavy  staples  ordered,  seldom  under 
$50,  usually  from  $100  to  $200,  many 
in  the  $300  and  $400  mark,  and  some 
above  that.  The  largest  order  we 
remember  shipping  to  any  indi¬ 
vidual  ranchman  was  $875.  These 
large  orders  are  only  obtained  by 
driving  long  distances,  and  a  sales¬ 
man  many  times  will  see  but  one 
customer  in  a  day.  While  the  ex¬ 
penses  of  the  team  may  be  heavy, 
living  expenses  are  low,  as  you  live 
with  the  ranchmen. 

DROP  SHIPMENT  4899-6. 

Cost.  Selling. 

1 — 50  lb.  Lov.  Best 


Corrjb.  Coffee  . $11.50  $16.50 

1 — 5  lb.  Ex.  Fey. 

Gunpowder  Tea  ..  1.80  3.00 

1 — 5  lb.  L.  B.  Bak¬ 
ing  Powder . 60  1.50 

1 — 16  oz.  Lemon  Ex¬ 
tract  . 58  1.25 

1 — 16  oz.  Vanilla  Ex¬ 
tract  . 84  1.50 

1 — 16  oz.  Strawberry 

Extract  . 84  1.50 

1— 16  oz.  Wintergreen 

Extract . 84  1.50 

1 — 16  oz.  Pineapple 

Extract . 84  1.50 

1 — 16  oz.  Orange  Ex¬ 
tract  . 84  1.50 

1 — 16  oz.  Banana  Ex¬ 
tract  . 84  1.50 

1 — 3  lb.  Blk.  Pepper.  .57  .90 

1 — 1  lb.  Whole  Mace.  .50  1.00 

1 — 2  lb.  Cinnamon...  .52  .90 

1 — 2  lb.  Ginger . 34  .80 

1 — 2  lb.  Pick.  Spice. .  .30  .75 

1 — 6  lb.  can  Cocoa- 

nut  .  1.02  2.00 

12 — 1  lb.  Lov.  Soda..  .42  .60 

12 — 1  lb.  Lov.  Corn 

Starch . 45  .84 

1 — 25  lb.  Flake  Hom¬ 
iny  . 56  1. 00 

1 — 50  lb.  Ch.  Farina  1.75  3.50 


1 — 5  gals.  L.  Best 

Drips  .  1.75  2.75 

1—2  lb.  Red  Sugar 

Sand . 26  .40 

1 — 2  lb.  Green  Sugar 

Sand . 26  .40 

1 — 2  lb.  Blue  Sugar 

Sand . 26  .40 

1 — 25  lb.  Mixed  Nuts,  3.75  5.00 

1 — 25  lb.  Imp.  Suit. 

Raisins  .  2.38  4.00 

1 — 25  lb.  Ruby  Prunes  2.50  3.00 

1 — 25  lb.  Jumbo 

Peaches  .  3.50  3.50 

1  case,  25  i-lb.  Mac¬ 
aroni  . * .  1.65  2.50 

1  case,  12  i-lb.  Noo¬ 


dles  . •  1.20  1.50 

1 — 15  lb.  Flake  Tap- 

'oca  . . 97  1-35 

1 — 25  lb.  Imp.  Rice..  1.50  1.50 

1 — 25  lb.  Oyster  Crax  1.37  1.87 

1 — 1  gal.  Catsup . 60  .90 

1 — 5  gal.  Chow  Chow  2.50  3.75 

1 — V2  box  Borax 

Soap  .  1.28  1.75 

1  case  Ker-O-Zino. .  3.00  6.00 

1 — 15  lb.  Axle  Grease  .45  .85 

1—5  lb.  Bull  Durham 

Tobacco  .  3.25  2.25 

12  cakes  Tar  Soap...  .65  .90 

1 — 4  lb.  Mot.  Cast. 

Soap  . .35  -95 

1  set  Bak.  Dishes...  .30  .55 

1  case  A.  T.  Matches.  1.20  1.75 

12  pkgs.  Cigarette 

Papers . 24  .35 

1 —  10  lb.  L.  Layer 

Raisins  . .  1.10  1.20 

25  Draw  String  Bags.  .87 


$62.69  $92.91 
Commission  on  this  order,  $30.22. 

The  above  is  a  fair  sample  of 
the  average  size  order  given  by  one 
of  the  cattle  and  sheep  ranchmen  of 
the  Northwest.  It  shows  the  kind 
of  goods  sold  and  the  profits.  The 
following  are  only  the  totals,  cost 
and  selling  of  nine  other  orders 


shipped  to  the 

same  place  at  the 

same  time: — 

Cost. 

Selling. 

$146.61 

$203.15 

127.58 

158.24 

96.97 

122.27 

34-45 

44-00 

9376 

129.29 

43-54 

59-32 

131.42 

177-34 

44-31 

63-75 

40.05 

57-43 

62.69 

92.91 

The  total  cost 

of  the  ten  orders, 

$821.35,  total  selling,  $1,107.71,  net 
profits  or  commission,  $285.36;  35 
per  cent,  profit  on  the  cost,  or  26  per 
cent,  commission  on  the  selling,  the 
average  size  of  these  orders  being 
$110  with  an  average  commission  of 
$28.50  on  each  order. 

EARNS  $6,000  PER  YEAR. 

We  also  have  before  us  one  of  his 
orders.  No.  4761-6,  costing  $295.38, 
selling  $390.78.  This  same  salesman 
also  makes  delivery  shipments  for 
his  trade  in  and  around  the  town. 
In  one  year  we  paid  this  salesman 
$3,000  in  commission  to  be  collected 
by  the  house,  and  he  advises  us 
that  he  made  over  $3,000  off  of  his 
delivery  shipments.  Out  of  this 
must  be  taken  his  expenses  to  de¬ 
termine  his  net  earnings  for  the  year. 

PAY  54  PER  CENT.  PROFIT,  OR  34  PER 
CENT.  COMMISSION. 

In  reference  to  the  following  or¬ 
ders,  5899,  5356  and  4851,  will  give 
you  an  idea  of  what  one  salesman 
is  doing  selling  this  trade.  His  or¬ 
ders  usually  range  $25,  $50,  $75  to 
$100.  We  have  selected  three  of  his 
orders  in  those  figures.  You  will 
notice  that  5356  does  not  pay  as 
large  a  percentage  of  profit  as  the 
other  two.  You  will  also  notice  that 
one-third  of  his  order  is  made  up  of 
sugar,  on  which  he  made  no  profit. 
You  will  also  notice  that  he  makes 
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leader  of  soda,  starch,  clothes  pins, 
aker’s  cocoa,  candy  and  sugar, 
ivery  salesman  in  every  business 
as  his  leaders,  on  which  there  is  no 
rofit.  Sugar  is  a  great  leader  with 
ie  local  merchant,  as  you  probably 
ave  observed.  These  three  orders 
low  a  net  profit  of  54  per  cent,  on 
ie  cost,  or  a  commission  of  34  per 
ent.  on  the  selling  price. 


DROP  SHIPMENT 


5899-6. 

Cost.  Selling. 


—50  lb.  Select  Rio 

Coffee  .  $22.50  $39.00 

—1  lb.  A.  &  A.  Soda. 

•15 

.12 

2 — 1  lb.  Lov.  Corn 
Starch  . 

■5i 

.48 

—5  lb.  Perf.  Bk.  Pdr. 

■45 

1.48 

gross  Clothes  Pins. . 

.IO 

.10 

only  Wire  Line.... 

•  15 

1. 00 

only  No.  1000  Comb 

.21 

•35 

—5  lb.  Ex.  Cho.  B.  F. 
Tea  . 

1.60 

340 

— 10  lb.  Jewel  Mix 
Tobacco  . 

2.50 

3.80 

—10  lb.  box  Macaroni 

1.65 

300 

boxes  Carb.  Cocoa 
Soap  . 

.60 

1.28 

—25  lb.  Spec.  Jap. 

/ 

Rice  . 

I-3I 

2.00 

— 6  lb.  box.  Lov. 
Starch  . 

•33 

•33 

box  Borax  Soap. . . . 

2-45 

345 

— 25  lb.  Cal.  Seedless 
Raisins  . 

1-75 

175 

— 25  lb.  Clean  Cur¬ 
rants  . 

2.12 

313 

— 10  lb.  Cherry  Pre¬ 
serves  . 

1.29 

2.50 

; — 30  lb.  Compound 
Apple  Butter  . 

3.00 

6.00 

— 2Y  gal.  Canada 
Maple  Syrup  . 

2.40 

370 

: — 1  gal.  Lov.  Cat¬ 
sup  . 

■50 

1-25 

—3  lb.  can  Cocoanut 
: — 1  lb.  Baker’s  Cocoa 

•5t 

•65 

■33 

■33 

( — 2  lb.  Rock  Candy. . 

.24 

.22 

i — 5  lb.  Hoarhound 
Candy  . 

•55 

•55 

1— -5  lb.  Mixed  Candy 
i — 5  lb.  Baker’s  P. 
Chocolate  . 

.70 

.70 

MS 

1.50 

$49.38  $82.07 

Commission  on  this  order,  $32.69. 

DROP  SHIPMENT 

5356-6. 

Cost.  Selling. 

1 — 50  lb.  Economy 
Blend  Coffee  . 

$  8.00  $13.00 

1 — 25  lb.  Spec.  Jap. 
Rice  . 

i.3i 

1.38 

4  boxes  Carb.  Cocoa 
Soap  . 

.60 

1.28 

1 — Y  box  Borax  Soap 

1.28 

2.00 

ii — 5  lb.  Ex.  C.  B.  F. 
Tea  . 

1.60 

340 

1 — 5  gal.  Lov.  Best 
Drips  . 

1.85 

3.00 

6—1  lb.  A.  &  H.  Soda. 

•30 

.24 

30 — 1  lb.  Lov.  Corn 
Starch  . 

1.28 

1.44 

1 — 5  lb.  P.  C.  Bak. 
Powder  . 

■45 

1.48 

1 — 12  lb.  Sago  . 

.72 

1. 00 

i — 12  lb.  Pearl  Tap¬ 
ioca  . 

78 

1. 00 

1  bbl.  Gran.  Sugar. . . . 

15-84 

15.04 

\ 

$34.01  $44.26 

Commission  on  this  order,  $10.25. 

DROP'  SHIPMENT 

4851-6. 

Cost.  Selling. 

i — 50  lb.  Economy 

Blend  . 

$  8.00 

$13.00 

2 — 1  lb.  Jewel  Mix. 
Tobacco  . . 

•49 

.64 

1  box  Borax  Soap.  . . . 

2-45 

3-25 

■  12  packages  Soapine. . 

■85 

1-25 

4  boxes  Carb.  Cocoa 
Soap  . 

.60 

1.28 

6 — 1  lb.  Lov.  Soda... 

.21 

.24 

1 —214  lb.  P.  C.  Baking- 
Powder  . 

•25 

.90 

12 — 1  lb.  Lov.  C. 

Starch  . 

■45 

.48 

1 — 30  lb.  Compound 
Apple  Butter  . 

1.50 

2.80 

|i — 1  gro.  Clothes  Pins 

.10 

.10 

1 — 100  ft.Wire  Clothes 

Line . 15  100 

1 — 1  lb.  Black  Pepper  .19  .20 


$15.15  $25.14 

Commission  on  this  order,  $9.99. 

FARMING  AND  TOWN  TRADE. 

The  farming  and  town  trade 
when  worked  together  we  believe  to 
be  the  most  substantial  and  profit¬ 
able  trade  in  this  business,  as  it 
can  be  worked  every  day  and  for 
twelve  months  in  the  year,  and  there 
,is  a  good  trade  to  be  found  in 
every  community.  This  trade  usu¬ 
ally  combines  the  small  and  the 
large  farmer  in  the  rural  district 
with  the  hotels,  restaurants,  board- 
houses  and  much  large  family  trade 
in  the  town.  The  following  is  a 
series  covering  this  trade : — 

PAYS  77  PER  CENT.  PROFIT,  OR  44  PER 
CENT.  COMMISSION. 

The  following  shipments,  1795 
and  1799,  were  selected  from  twelve 
shipments  made  to  one  point  in  the 
same  week,  ranging  in  size  from 
$11.65  to  $30.65.  total  selling,  $270.50, 
total  cost,  $153.04,  leaving  a  net 
profit  of  $117.48;  a  profit  of  77  per 
cent,  on  the  cost,  or  44  per  cent, 
on  the  selling  price.  These  orders 
average  $23.54  each,  and  pay  a  profit 
of  almost  $10  each.  A  thorough 
study  of  the  character  of  these  or¬ 
ders,  kind  of  goods  sold,  will  show 
you  that  there  is  profit  in  the  gro¬ 
cery  business.  You  will  notice  that 
theses  shipments  contain  neither 
leader  nor  unprofitable  goods  of  any 
kind  whatsoever,  and  that  he  obtains 
a  very  large  percentage  of  profit 
on  everything  he  sells.  He  has  been 
selling  goods  for  us  for  several 
years,  and  he  holds  his  trade  against 
all  competition,  selling  it  over  and 
over  each  year. 

DROP  SHIPMENT  4878-7. 

Cost.  Selling. 


1 — 50  lb.  drum  Mara- 


1 — 5  lb.  can  Cocoanut  .85  2.00 

1 — 10  lb.  Cor.  B.  Pow¬ 
der  .  1.20  300 

1 — 16  oz.  Strawberry 

Extract  . . 84  1.80 

1 — 16  oz.  Vanilla  Ex¬ 
tract  . 84  1.80 

I — 21  lb.  Cinnamon 

Extract  . 52  1.30 

1 — 2  lb.  Blk.  Pepper..  .38  .60 

1 — 25  lb.  Axle  Grease  .65  1.25 

1  case  Ker-O-Zino. . .  3.00  6.00 

1 — Y  gal-  Prep.  Mus¬ 
tard  . 20  .50 

1 —  15  lb.  Spec.  Style 

Rice  . 79  120 

1 — Yz  lb.  Nutmegs...  .18  .65 

1 — 4  lb.  Mot.  Castile 

Soap . 35  100 

1 — 25  lb.  Lge.  L.  G. 

Prunes  .  2.00  2.75 

1 — 12  lb.  Raspberries.  4.14  4.80 

1 — 16  oz.  Shampoo...  .28  1.00 

1 — 8  oz.  Sewing  Ma¬ 
chine  Oil  .  .09  .45 


$25.81  $46.60 
Commission  on  this  order.  $20.79. 

DROP  SHIPMENT  I795~7. 


Cost.  Selling.  • 


1 — 25  lb.  can  Coffee. . 

$  5.00  $  8.25 

1  case  Ker-O-Zino. . . . 

1 — 5  lb.  Baking  Pow- 

300 

6.00 

der  . 

.60 

1.50 

1 — 3  lb.  can  Cocoanut. 

•5i 

1.20 

1 — 16  oz.  Shampoo... 

1 — 4  oz.  Perf.  Petrola- 

.28 

1. 00 

turn  . 

•  14 

■45 

1 — 4  oz.  Red  Fruit 

Color  . 

.10 

.20 

1 — 2  lb.  Cinnamon... 

1 — Y2  lb.  Who.  Nut- 

•52 

1.30 

meg  . . . 

1 — 10  lb.  Chickena... 

.18 

.90 

■65 

2.00 

1 — 10  lb.  Stock  Food. 

1 — 8  oz.  Lemon  Ex- 

.60 

1. 00 

■85 

tract  . 

•32 

B 


jfastfoious 

Allan's 

Branfc 

Go  anywhere  in  New 
England  and  you  will 

find  DE  RAGO  OLIVE 

OIL  a  household  brand. 
This  means  much,  for 
the  people  of  this  sec¬ 
tion  are  known  for  their 
fastidiousness  the  land 
over. 

The  brand  isn’t 
known  so  well  outside 
because  we  are  just 
starting  to  push  it  out¬ 
side.  It  will  be  as  well 
known,  however,  when 
we  have  finished. 

We  earnestly  recom¬ 
mend  DE  RAGO  oil  for 
your  special  and  par¬ 
ticular  consideration. 
It  is  delicious,  superfine 
olive  oil,  quite  the  finest 
we  have  ever  seen  in 
an  experience  of  many 
years.  If  you  want  an 
olive  oil  that  is  better 
than  anything  you  have 
ever  seen  before,  look 

up  DE  RAGO. 


Jas.  J.  Loughery  &  Co 

IMPORTERS  ' 

Boston,  Massachusetts 
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You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Eetatler  anti  gfobertiser 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


LUSTRE  BRAND  is  a  strictly 
pure  flint  glass  selected  lamp  chim¬ 
ney,  composed  of  the  finest  ma¬ 
terial  money  can  buy,  and  will 
not  break  from  heat. 

For  sale  by  all  leading  jobbers 

R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.  and  Amber  St. 
PHILADELPHIA 


1M  JiiCRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  ” 
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i — 8  oz.  Vanilla  Ex¬ 
tract  . 44  100 

i — 8  oz.  Peach  Extract  .44  1. 00 

1 — 8  oz.  Orange  Ex¬ 
tract  . 44  100 

1 — 4  lb.  Green  Cast. 

Soap  . 40  1. 00 


$13.87  $28.40 


DROP  SHIPMENT  I799'7- 

Cost.  Selling. 

I — 30  lb.  lb.  can  Mara¬ 
caibo  Coffee  .  $  6.00  $  9.90 


I — I 

.11). 

Cinnamon  . . . 

.26  ■ 

•65 

I — I 

lb. 

Blk.  Pepper.. 

.19 

■30 

I — 2 

lb. 

can  Cocoanut 

■34 

.80 

$  6.79  $11.65 

Commission  on  this  order,  $4.86. 

There  is  very  little  that  can  be 
said  about  the  following  orders,  6682, 
7263  and  7342,  other  than  we  would 
be  glad  to  have  £ou  look  these  over, 
and  also  note  the  profits  this  sales¬ 
man  is  able  to  obtain.  He  also 
makes  no  leaders,  and  you  will  note 
he  makes  a  profit  on  every  article 
he  sells.  He  does  give  an  earthen 
tea  pot  as  a  premium  with  five 
pounds  of  tea.  These  orders  show 
a  net  profit  of  67  per  cent.,  or  a  com¬ 
mission  of  40  per  cent,  on  the  sell¬ 
ing  price. 

DROP  SHIPMENT  6682-6. 

Cost.  Selling. 

1 — 50  lb.  Lov.  Best 

Com.  Coffee  . $11.50  $16.50 


1 — 10  lb.  Coronet  Bk. 
Powder  . 

1.20 

3.00 

6 — 15  lb.  Axle  Grease 

2.70 

4.80 

3— Yz  gal.  Prep.  Must. 

.60 

1.20 

1 — 32  oz.  Lemon  Ex¬ 
tract  . 

1. 10 

3.20 

1 — 5  lb.  can  Cocoanut 

.85 

2.00 

1 — 5  lb.  can.  Lov.  Best 
B.  F.  Tea  . 

2.00 

4-25 

1  only  Earthen  T.  Pot 

.20 

.00 

1 — 2  lb.  Ginger . 

•34 

•  .80 

18  packages  Ker-O- 
Zino  . 

1.65 

3.00 

1 — 1  lb.  Nutmeg,  Grd. 

.40 

•95 

6  Am.  Ball  Blue . 

•15 

.60 

2 — 15  lb.  G.  H.  Rice. . 

2.25 

2.40 

1 — 12  lb.  L.  G.  Prunes, 
Med . 

.78 

1. 10 

1— 12  lb.  No.  1  L.  M. 
,  Raisins  . 

1.08 

1.20 

1— 12  oz.  Electric  Lin¬ 
iment  . 

•45 

1.90 

12 — 1  lb.  A.  &  H.  Soda 

•50 

.60 

1 — 16  oz.  Chocolate 
Extract  . 

.84 

1.60 

1 — 4  lb.  Mot.  Cast. 
Soap  . 

■35 

1. 00 

1 — 12  lb.  Med.  L.  G. 
Prunes  . 

78 

1.20 

$29.82 

$51.80 

Commission  on  this 

order, 

$21.98. 

DROP  SHIPMENT 

7263-6. 

Cost.  Selling. 

1-50  lb.  O.  G.  J.  M. 
Coffee  . 

$11.50  $16.50 

1 — 16  oz.  Lemon  Ex¬ 
tract  . 

•58 

1.60 

I — 16  oz.  Vanilla  Ex¬ 
tract  . 

.84 

1.60 

1 — 10  lb.  Coronet  Bak. 
Powder  . 

1.20 

3.00 

1 — 1  gal.  Prep.  Must. 

■35 

.85 

1 — 15  lb.  Axle  Grease. 

■45 

75 

1 — 1  lb.  Nutmeg . 

■35 

•95 

1 — 2  lb.  can  Cocoanut 

■34 

.80 

1 — 2'  lb.  Blk.  Pepper. . 

•38 

.60 

1 — 14  lb.  Mot.  Cast. 
Soap  . 

•35 

I. OO 

1 — 60  lb.  Navy  Beans 

1 .60 

2.20 

1— 15  lb.  G.  11.  Rice.. 

1. 13 

1.20 

1 — 12  lb.  Clean  Cur¬ 
rants  . 

1.08 

1.26 

-  .  .  $20.33  $32.13 

Commission  on  this  order,  $11.80. 


EARNING  $2,000  PER  YEAR  ON  1 5  PER 
CENT.  PROFIT. 

Lumber  and  mining  districts  are 
not  alwavs  as  profitable  as  the  farm¬ 


ing  and  cattle  districts  or  good  town 
trade ;  one  of  our  salesmen  shows 
what  may  be  done  in  such  territory, 
and  on  a  low  per  cent,  of  profit. 

Referring  to  his  last  statem  nt, 
we  find  that  in  July  he  sold  89  or¬ 
ders  for  $1,376.09,  which  cost  him 
$1,209.28,  leaving  him  a  profit  of 
$166.81  ;  a  commission  of  a  little 
under  14  per  cent,  on  his  business 
for  July.  His  89  orders  varied  in 
size,  ranging  from  $5  to  $75,  aver¬ 
aging  a  little  over  $15  each,  and  an 
average  profit  of  $1.85  per  order. 
This  is  the  lowest  average  that  a 
salesman  is  required  to  take.  This 
low  percentage  of  profit  is  due  to 
the  fact  that  these  customers  do 
not  care  for  quality,  but  quantity  is 
what  they  want,  and  at  a  low  price, 
besides,  they  use  a  verv  staple  ar¬ 
ticle,  on  which  there  is  very  little 
profit  Yet  this  point  is  counter¬ 
acted  by  the  fact  that  they  buy  of¬ 
ten  and  use  large  quantities. 

We  give  you  below  two  of  his 
orders,  ranging  in  the  $15  average. 
You  will  notice  in  the  order  No. 
B4299,  that  he  makes  but  1  cent  a 
pound  on  his  coffee,  while  other 
salesmen  have  been  making  from 
5  to  14  cents,  and  that  his  $1.98 
profit  is  made  up  in  very  small 
proportions  on  the  five  articles  he 
sold,  and  referring  to  his  order 
B4524,  while  he  made  $1.78  on  this 
order,  he  was  required  to  sell  fifteen 
different  kinds  of  goods  to  obtain 
this  profit,  and  that  his  profit  was 
very  small  in  many  cases.  We 
consider  this  a  good  example  of 
earning  commission  under  the  most 
adverse  conditions  that  one  could 
hardly  meet  in  this  business,  and 
it  also  shows  what  may  be  done  un¬ 
der  such  conditions. 

That  a  good  profitable  business 
can  be  conducted  on  an  average  of 
15  per  cent,  profit  and  that  such 
profit  can  be  realized  under  the  most 
adverse  conditions,  these  sales  were 
all  made  on  our  “drop  shipment” 
plan,  the  salesman  had  no  time, 
trouble  or  expense  in  making  the 
delivery  or  collection,  and  his 
$166.81  was  a  clear  profit  for  the 
month,  and  the  month  of  July  is 
one  of  the  quiet  months  in  this  busi¬ 
ness. 


DROP  SHIPMENT  4299-7. 

Cost.  Selling. 


1 — 50  lb.  drum  Spec. 

Drive  Coffee  .  $  5.50  $  6.50 

1—25  lb.  Med.  L.  G. 

Prunes  .  1.63  2.00 

1 — 25  lb.  Cal.  Raisins  2.50  2.50 

1 — 25  lb.  Fey.  R.  Ap¬ 
ples  .  2.25  2.50 

18  cakes  Lov.  Borax 

Soap . 72 

18  cakes  Lov.  W.  Lily 
Soap  . > . 67  1.75 


$13.27  $15  25 

Profit  on  this  order,  $1.98. 

DROP  SHIPMENT  4524-7. 

Cost  Selling. 

— 5  lb.  can  Prime  S. 

C.  Jap.  Tea . 

—16  lb.  Std.  Club 

$  i-47  $ 

1-75 

Ham  . 

— 5  lb.  Fey.  Af.  Java 

2.21 

2.31 

Coffee  . 

— Yz  box  ‘Borax 

1.20 

1.50 

Soap  . 

[ — 1  *lh.  Lov.  E.  G. 

i-45 

175 

Starch  . „ . 

■05 

.06 

— 5  lb.  Navy  Beans.. 
— 5  lb.  Special  Style 

.18 

.20 

Rice  . 

i--i  lb.  Fey.  Seed  Rai- 

.26 

•30 

sins  . 

— 12  lb.  Lge.  L.  G. 

.62 

.68 

Prunes  . 

— 25  lb.  Graham 

1.02 

1. 14 

Flour  . 

— 12  lh.  Soda  Crack- 

•So 

•55 

ers  . 

.61 

•72 

i  cans  No.  3  Apples. . 

.48 

•  55 

>  cans  Fey.  Tomatoes 

.60 

70 

2  pgks.  Ker-O-Zino..  .18  .40 
100  lbs.  Gran.  Sugar. v  5.12  5.12 


$15-95  $1775 

Profit  on  this  order,  $1.78. 

FAMILY  ASSORTMENTS  PAY. 

The  following  4753  shows  what 
this  same  salesman  is  able  to  do 
by  selling  one  of  our  No.  7  Fam¬ 
ily  Assortments  together  with  other 
goods.  He  makes  $9.30  on  a  $29 
order.  We  think  in  many  cases  this 
is  due  to  the  fact  that  our  sales¬ 
men  hesitate  to  ask  a  price,  while 
in  these  family  assortments  we  fix 
the  price  that  they  should  be  sold 
for. 

DROP  SHIPMENT  4753"7- 

Cost.  Selling. 

1  only  No.  7  Family 

Assortment  . $11.00  $16.00 

Lov.  B.  Combina¬ 
tion  Coffee  ....... 

Eng.  Bkfst.  Tea  - 

Dinner  Set  . 


—20  lb.  Std.  Gun.Pow- 


der  Tea  . 

4.00 

6.00 

1 — 50  lb.  Small  L.  G. 

Prunes  . 

2.25 

3-50 

1 — 90  lb.  Rolled  Oats. 

i-95 

2.70 

1 — F  1650  Baking 

Dishes  . 

•30 

•50 

1 — bal.  No.  2  Brooms. 

•65 

•75 

$20.15  $29.45 

Commission  on  this 

order, 

$9.30. 

HOTELS,  RESTAURANTS  AND  BOARDING 
HOUSE  TRADE. 

A  good  business  may  be  done  with 
the  hotels,  restaurants  and  board¬ 
ing  houses,  particularly  in  the  small¬ 
er  towns,  large  towns  usually  have 
wholesale  houses  from  which  they 
can  buy,  the  saiiie  as  the  local  deal¬ 
ers.  One  disadvantage  is  the  fact 
that  such  trade  places  your  custom¬ 
ers  so  far  apart,  and  it  would  not 
pay  to  travel  by  rail  to  reach  them, 
but  it  is  well  to  work  such  trade 
in  the  territory  you  are  already 
working. 

The  following  is  an  extract  from 
the  record  of  one  of  our  salesmen 
who  has  been  selling  for  us  for 
some  twelve  years.  He  also  carries 
‘another  line,  usually  clothing  or 
some  line  which  he  sells  to  the  con¬ 
sumers’  trade  in  the  smaller  towns. 
His  recent  statement  shows  a  report 
of  33  orders  sold  for.  $550.43,  house 
cost  $409.77;  net  profit  $140.66  or 
34  per  cent.  The  two  following  or¬ 
ders  among  the  lot  show  their  char¬ 
acter  and  style.  Many  orders  con¬ 
tained  only  two,  three  and  four 
articles  similar  to  6105.  The  cups 
and  saucers  in  this  order  were  given 
as  a  premium,  he  makes  no  charge 
for  these,  but  we  charge  him. 
Many  salesmen  give  away  pre¬ 
miums  in  this  manner.  Larger  and 
more  general  orders  run  like  7153. 
A  careful  study  of  these  two  orders 
will  give  you  an  idea  of  what  may 
be  done  among  restaurants,  hotels 
and  boarding  houses  : — 

DROP  SHIPMENT  7153-6. 

Cost.  Selling. 

1 — 50  lb.  Lg.  L.  G. 

Prunes  .  $  3.50  $  5.00 


1 — 25  lb.  Jumbo 

Peaches  . 

375 

425 

1 — 32  oz.  Lemon  Ex. 

1. 10 

2.50 

1 — 32  oz.  Vanilla  Ex. 

1 — 16  oz.  Strawberry 

1.60 

2.50 

Ex  . 

.84 

2.40 

125 

300 

2  cases  Std.  Corn.... 

1  case  Std.  String 

Beans  . 

1.40 

1.90 

2  cases  Std.  Pumpkins 

2.60 

3.20 

2 — 1  gal.  Lov.  Catsup. 

1 — 25  gal.  Perf.  Cream 

1.20 

1.40 

Bk.  Powder  . 

12  only  Cups  and  Sail- 

2.00 

500 

cers  . 

ms 

1 — 100  lb.  Bag  Select 

Rio  . 

1 — 2  oz.  Dom.  White 

14.00 

19.00 

Rose  . 

•25 

.00 

1 —  10  lb.  Wide  Noo¬ 
dles  . 55  75 

2 —  25  lb.  drums  Loy. 

Best  Comb.  Coffee.  11.50  15.00 

$47.84  $64.75 

Profit  on  this  order,  $16.91. 

DROP  SHIPMENT  6105-6. 

Cost.  Selling. 

1 — 100  lb.  bag  Select 

Rio  Coffee  .  $14.00  $19.00 

1  case  A.  T.  Matches.  1.20  2.00 

1 — 25  lb.  Perf.  C.  Bk. 

Powder  .  2.00  5.00 

12  Coffee  Cups  and 
Saucers  .  1. 15  .00 

$18.35  $26.00 

Profit  on  this  order,  $7.65. 


Cheap  Sugar  Swindler  Nailed. 

William  M.  Wagner,  charg* 
with  using  the  United  States  ma 
to  defraud,  through  a  sugar  scheir 
has  been  held  in  $1,000  for  the  a 
tion  of  the  Federal  Grand  Jury 
United  States  Commissioner  Ande 
son,  at  Cumberland,  Md.  Wagn 
advertised  to  sell  granulated  sug 
at  2  cents  a  pound.  He  would  1 
the  first  order,  which  was  a  sm; 
one,  and  when  the  second  order, 
larger  one,  with  inclosure,  can 
he  would  ignore  it.  These  are  t 
allegations,  and  it  is  said  that  he  h; 
victims  all  over  the  country.  Jol 
D.  Elbert  came  from  Taylorsvil 
Ill.,  to  testify  against  Wagner.  E 
saw  an  advertisement  in  whi 
Wagner  offered  to  sell  200  poun 
of  sugar  for  $5.  He  sent  the  mon 
and  got  the  sugar.  He  then  wr< 
Wagner  and  asked  him  what 
would  sell  8,000  pounds  for.  Wa 
ner  replied  $100,  but  said  that  $ 
must  be  in  cash  to  cover  freig 
charges,  and  the  balance  was  to 
paid  upon  the  receipt  of  the  sug 
The  $60  was  sent  by  post-ofti 
order,  but  the  sugar  was  not  1 
ceived.  This  happened  last  Jut 
Many  of  Wagner’s  victims  reside 
Pennsylvania,  one  at  Williamsp': 
losing  a  large  sum  of  money.  T 
strange  part  of  the  affair  is  til 
Wagner  made  no  attempt  to  co 
ceal  his  real  name  nor  his  identit 


Armour  Tries  to  Enjoin  Michig. 

Food  Commissioner. 

Arguments  were  heard  at  1 
Joseph,  Mich.,  last  week  in  the  ca 
of  Armour  &  Co.,  of  Chicago,  w 
have  asked  for  a  permanent  in j  ui 
tion  against  State  Dairy  and  Fo 
Commissioner  Bird  to  prevent  hi 
from  interfering  with  their  bin 
ness  in  Michigan.  The  Chica; 
firm  complained  that  the  Commi 
sioner  has  been  reporting  that  th< 
sausage  products  are  adulterat 
with  water  and  cereals.  A  temp 
rary  injunction  was  granted  sor 
time  ago. 
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l<  ten  for  the  “Grocery  World." 


.ICli  -  - 

I  rong  Scheme  of  Life  Responsible  for 
High  Food  Prices 


iladelphia  Writer  Says  Wages  Have  Not  Kept  Pace  With  Food 
Prices  and  Cannot  Under  Present  Method  of  Wage  Earning. 
Several  Staples  as  Examples. 


rhere  is  probably  not  a  day  in 
ich  the  retailer  of  food  products 
>s  not  have  to  listen  to  the  bitter 
nplaints  of  some  of  his  customers 
regard  to  the  high  prices  of  al- 
,st  every  article  he  handles, 
ese  complaints  are  rendered  the 
re  trying  to  his  patience  from  the 
t  that  he  knows  his  business  is 
s  profitable  than  it  was  when 
ver  food  values  were  in  force. 
The  consumer  feels  keenly  every 
vance  owing  to  the  fact  that 
.ges  have  not  advanced  in  pro- 
rtion  to  the  value  of  the  food 
iich  he  is  obliged  to  consume  to 
nserve  his  earning  power. 

Marx,  the  great  German  econo- 
st,  some  years  ago  announced 
lat  he  called  “the  iron  law  of 
iges,”  which,  summarized  in  a 


iv  words,  amounted  to  this : 
ages,  by  an  inexorable  law  work- 
y  through  the  capitalistic  sys- 
n,  tended  always  to  the  point  of 
bsistence ;  that  is,  an  amount  suf- 
ient  to  enable  the  worker  to  pur- 
ase  food  and  clothing  and  repro- 
ice  his  kind.  In  other  words,  if 
a  series  of  years  wages  advanced, 

would  the  price  of  those  things 
icessary  to  support  life. 

This  law  he  claimed  would  work 
ith  positively  automatic  precision 
i  long  as  society  lived  under  the 
'ofit  system.  With  our  customarv 
merican  energy  or  hysteria  we 
:em  anxious  to  more  than  prove 
larx’s  law  of  wages,  for  we  are 
aw  engaged  (or  at  least  an  all 
owerful,  though  infinitesimal  mi 
ority  of  our  citizens  is)  in  pushing 
rices  upward  with  an  ever  acceler- 
ting  speed,  while  wages  lag  hope 
issly  in  the  rear. 

There  is  a  portion  of  our  people 
Elicit  seems  to  think  that  even  the 
aw  of  gravitation  does  not  hold 
'ood  for  the  United  States  and  that 
re  can  with  perfect  impunity  vio- 
ate  every  economic  law  and  still 
■scape  the  penalty. 

The  highly  organized  trades  have 
)een  able  to  compel  an  advance  in 
vages  most  nearly  approximating 
he  advance  in  commodities,  but 
lave  not  succeeded  in  equalizing 
heir  wages  with  the  enhanced  val¬ 


ues.  They  comprise  but  a  small 
portion  of  the  wage  earners,  the 
vast  majority  of  whom  is  compelled 
to  curtail  its  purchases  in  either 
quantity  or  quality  at  the  prevailing 
prices. 

Take  a  commodity  which  is 
looked  upon  as  a  cheap  diet,  such 
as  beans  for  an  example.  Crop  re¬ 
ports  on  this  article  showed  15  per 
cent. 'below  normal,  while  the  price 
is  over  40  per  cent,  higher  than  last 
year.  It  is  claimed  that  the  high 
price  of  other  foodstuffs  has  or  will 
force  the  people  to  use  a  greater 
quantity  of  beans,  and  hence  the  ad¬ 
vance.  This  is  true  also  of  some 
other  commodities  which  are  classed 
as  cheap  diet.  With  the  exception 
of  tea,  coffee  and  sugar  the  entire 
ist  of  food  products  has  advanced 
out  of  proportion  to  the  purchasing 
power  of  the  -consumer.  While 
glib-tongued  and  ignorant  political 
spellbinders  announce  from  the 
stump  that  we  are  living  in  an  era 
of  prosperity  the  thoughtful  citizen 
knows  that  yearly  his  burden  be 
comes  heavier  whether  he  belongs 
to  the  wage-earning  or  the  so 
called  middle  class. 

Has  the  jobber  been  benefited  by 
the  constantly  enhancing  values  ? 
Under  date  of  October  nth  the 
New  York  “Commercial  Bulletin,” 
in  speaking  of  the  general  grocery 
line,  said :  “While  it  may  appear  to 
the  outsider  the  jobber  must  be 
growing  immensely  wealthy  out  of 
the  prevailing  prices,  many  a  job 
ber  finds  himself  in  anything  but  an 
enviable  position  as  respects  earn 
ings.” 

The  era  of  high  prices  for  food 
stuffs  has  been  of  no  permanent 
benefit  to  either  retailer  or  jobber, 
but  rather  a  detriment.  Why  is 
this  ?  An  intelligent  answer  to  this 
would  seem  to  be  that  the  intensity 
of  competition  has  forced  an  ever- 
increasing  concentration  of  capital 
so  that  an  ever-decreasing  number 
of  people  must  reap  the  benefit  of 
the  profit' system.  Yellow  journals 
may  indulge  in  personal  attacks  on 
the  Rockefellers,  the  Ilarrimans, 
the  Rogers,  the  Havemeyers,  etc., 
but  to  what  useful  end?  They  are 


Announcement ! 

T « — 

Following  numerous  disappoint¬ 
ments  we  are  finally  able  to  state 
that  the 

OPENING 


O  F 


BURK’S  ABATTOIRS 
AND  SAUSAGE 
KITCHENS 

will  take  place  on  Wednesday,  Octo¬ 
ber  23  and  Thursday,  October  24, 
1907,  from  1  to  5  p.  m.,  and  the  read¬ 
ers  of  the  “Grocery  World”  are 
most  cordially  invited  to  inspect 
what  is  conceded  to  be 

THe  Finest,  Cleanest  and  1st  sanitaiy  Estan- 

iroment  insaectii 


for  the  Slaughtering  of  Cattle, 
Hogs,  Lambs  and  Calves,  and  the 

preparation  of  Sausage  and  Meat 
Food  Products. 

Come,  inspect  it  personally,  and 
judge  for  yourselves  whether  the 
flattering  comments  of  others  are 
warranted 


LOUIS  BURK 

GIRARD  AVENUE  AND  THIRD  STREET 

PHILADELPHIA 
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not  demigods,  but  merely  creatures 
of  the  same  race  and  blood  as  our¬ 
selves,  and  is  not  their  success  proof 
that  out  present  economic  system 
favored  their  development?  Are 
they  not  the  most  fit  to  survive 
under  the  competitive  system  ? 

The  “fittest”  does  not  always  mean 
the  “best.”  Place  a  man  and  a  tiger 
in  a  cage  and  the  tiger  is  the  most 
likely  to  survive,  as  he  is  the  most 
fit  for  the  environment.  Can  the 
conditions  be  changed  so  that  the 
best  will  survive?  Is  it  possible 
that  a  majority  in  place  of  a  small 
minority  shall  reap  the  benefits  of 
our  enormous  productive  capacity? 
Unlike  the  sphinx  of  the  ancients, 
who  knowing  the  answer  to  the  rid 
die  of  life  refused  to  utter  it,  mod 
ern  economic  science  will  solve  the 
riddle  and  a  true  economic  democ¬ 
racy  will  insure  to  all  our  people  at 
least  equality  of  opportunity. 

Charles  W.  Ervin. 

Phila.,  Pa.,  Oct.  17,  1907. 


How  Shall  Grocers  Raise  Their  Prices? 

National  Secretary  Green  Says  It  Is  Highly  Necessary  to  Do  It, 
Since  the  Grocer’s  Own  Buying  Prices  Have  Increased. 
Everything  the  Grocer  Uses  Has  Advanced,  Yet  in  Many 
Cases  He  Still  Sells  at  the  Old  Figures.  National  President 
Asks  Justice  as  to  Parcels  Post  from  Roosevelt.  Smash  at 
Home  Trade  League. 


Figure  This  Out. 

.  Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Me, 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley's 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  hoam  Baking  Powder 
Co.,  New  York;  Modon  Manufacturing 
Co.,  Boston,  Mass.;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


Special  correspondence  of  “Grocery  World." 

Cleveland,  Ohio,  Oct.  17,  1907. 
The  time  has  now  come  when  a 
serious  problem  presents  itself  to 
the  retailers  of  the  United  States, 
and  that  is  the  raising  of  prices  on 
almost  every  staple  article  in  the 
line.  For  years  the  consumer  has 
been  in  the  habit  of  paying  10  cents 
per  package  for  cereals  of  almost 
every  description.  .  The  price  to 
the  retailer  has  increased,  with  no 
increase  to  the  consumer,  and  if 
there  has  been  an  increase  in  the 
price  of  any  single  article  it  has 
been  met  with  criticism  and  unjust 
censure.  1 

I  he  cost  of  operating  expenses, 
as  well  as  the  cost  of  the  articles 
sold  has  increased  very  materially. 

Help  and  rents  have  increased 
25  per  cent,  or  more. 

Articles  that  were  bought  and 
sold  for  10  cents  a  few  years  ago 
were  put  on  the  market  at  75  cents 
to  80  cents  per  dozen.  To-day  those 
same  articles  are  put  into  the  hands 
of  the  retailer  at  from  $1  to  $1.10 
per  dozen,  and  horse  feed,  cost  of 
wagon  equipment,  new  outfits,  and 
indeed  every  possible  channel  of 
operating  expenses  has  increased 
so  much  that  the  condition  now 
presents  itself  to  the  retailer  in  so 
forcible  a  manner  that  many  are 
being  financially  crippled,  and  many 
more  forced  out  of  business. 

There  is  but  one  way  to  remedy 
the  situation,  and  that  is  a  steady 
increase  in  the  price  to  the  con¬ 
sumer  for  goods  all  along  the  line. 

t  has  been  our  purpose  during 
the  last  few  years  to  inform  the  re¬ 
tailer  as  to.  the  cost  of  doing  busi¬ 
ness  and  the  absolute  necessity  of 
securing  for  himself  a  profit  that 
will  insure  him  a  fair  remuneration 
for  the  time  and  labor  put  forth  in 
the  efforts  to  satisfy  the  trade. 

I  f  there  ever  was  a  time  that  as¬ 
sociation  was  needed  and  an  attend¬ 
ance  at  the  meetings,  that  time  is 
now.  There  is  no  dearth  of  ques¬ 
tions  to  be  considered,  and  it  is  only 
by  a  coming  together  and  a  unity 
of  opinion,  which  unity  of  opinion 
can  only  be  brought  about  by  con¬ 


stant  association,  one  with  the  other, 
that  conditions  can  be  improved. 

Let  the  secretaries  of  the  differ¬ 
ent  associations  make  an  extra 
effort  to  get  together  the  retailers 
and  take  up  these  questions  which 
are  of  such  vital  importance  and 
provide  for  them  information  which 
should  be  brought  very  forcibly  to 
their  attention. 

The  summer  is  over.  The  time 
for  taking  up  these  questions  is  now, 
and  the  opportunity  for  increasing 
the  membership  and  doing  good  for 
all  concerned  was  never  more  ap¬ 
parent  than  at  the  present  time. 

Let  there  be  a  general  renewal  of 
interest  all  along  the  line. 

j}« 

The  president  of  the  National  As¬ 
sociation  of  Retail  Grocers  has  ad¬ 
dressed  the  following  letter  to 
President  Roosevelt  apropos  of  the 
parcels  post  agitation  : — 

His  Excellency,  Theodore  Roosevelt, 

President. 

Honorable  Sir  : — I  have  noticed  by 
the  daily  papers,  and  it  has  also 
been  called  to  my  attention,  an  inter¬ 
view  supposed  to  have  been  had  be¬ 
tween  your  honor  and  Postmaster- 
General  Meyer  in  which  it  is  stated 
that  in  your  next  annual  report  you 
will  recommend  a  domestic  parcels 
post. 

The  retail  merchants  of  the  coun¬ 
try  have  studied  this  matter  care¬ 
fully  for  several  years  past  and  are 
fully  convinced  that  the  enactment 
by  Congress  of  a  parcels  post  law 
will  have,  the  effect  of  putting  out 
of  business  a  large  number  of  -the 
smaller  merchants  and  enlarging  the 
business  of  a  few  in  the  large  trade 
centres.  I  he  retail  merchants  do 
net  feel  thajt  the  Government  should 
be  a  party  to  creating  such  a  con¬ 
dition  as  this,  and  we  sincerely  trust 
that  we  have  been  misinformed  as 
to  your  intention  to  make  such  a  rec¬ 
ommendation. 

We  humbly  beg  your  earnest  con¬ 
sideration  of  the  position  of  the  re¬ 
tail  merchants  in  this  matter,  and 
beg  to  remain, 

Yours  very  truly, 

I  he  National  Association  of  Re¬ 
tail  Grocers. 

C.  J.  Kramer,  President. 


up  for  private  enterprise  and  it 
not  our  wish  to  interfere  in  any  w 
with  outside  affairs,  but  we  lit 
before,  and  do  again  advise  the  1 
and  State  associations  to  withli 
any  support  given  to  outside  parti 
It  is  not  best  that  we  ally  cj 
selves  with  any  outside  influe 
or  combination  of  any  kind  ot 
than  our  own. 

All  that  we  are  expected  to 
comes  within  our  own  jurisdicti 
and  the  members  of  our  associaii 
are  perfectly  capable  of  handli 
their  affairs  as  far  as  we  are  jee 
cerned. 

John  A.  Green, 
National  Secreta 


*  *  * 


For  several  weeks  we  have  been 
receiving  letters  in  regard  to  the 
Home  Trade  League  and  other, 
leagues  that  have  been  soliciting 
the  aid  and  support  of  the  different 
local  and  State  associations.  These 
leagues  and  companies  are  gotten 


CORRESPONDENCE 

As  to  the  National  Credit  Exchan 

Norwood,  Pa.,  Oct.  17.  1907 
Editor  “Grocery  World.” 

Dear  Sir: — On  page  15  of  t 
“Grocery  World”  of  October  1. 

1  see  an  inquiry  about  a  collecti 
agency  styled  “The  National  Crec 
Exchange,”  of  Baltimore,  Md. 

It  is  a  fraud.  This  so-called  L 
tional  Credit  Exchange  is  conduct 
by  a  fellow  individually  who  trav 
over  certain  portions  of  States  o 
tiguous  to  Maryland  or  Baltimoi 
He  makes  great  representations 
what  they  can  do,  what  they  ha 
done  and  what  they  will  do,  and 
my  case  have  done  nothing. 

About  two  years  ago 'he  dropp 
in  Norwood  and  Mrs.  S.  ga 
him  some  bills  to  collect  and  mai 
an  advance  payment.  If  at  the  ei 
of  six  months  they  had  not  collect 
or  no  money  paid  to  her  by  t 
claims  given  him,  the  money  was 
be  returned. 

The  whole  credit  exchange  is  01 
man  by  the  name  of  Fishman,  pi 
vate  residence  1513  Mt.  Royal  a\ 
nne,  Baltimore,  Md.  No  sign  0 
indicating  the  business  of  t 
dweller.  Last  summer,  one  d 
being  in  Baltimore,  I  called  at  15 
and  saw  only  a  woman  and  was  to 
Mr.  Fishman  was  not  at  home, 
lie  was  traveling  in  West  Virgini 

You  can  reply  to  the  inqui 
from  Virginia  that  he  is  anoth 
victim  of  the  so-called  credit  e 
change. 

Yours  truly, 

H.  C.  Shipley. 


Using  Sulphur  in  Corn  Starch. 

Dr.  Edward  Gudeman,  consultir 
chemist  and  chemical  engineer  1 
Chicago,  has  made  representatioi 
to  the  Federal  Food  Law  Board  c 
Jehalf  of  Douglass  &  Co.,  of  Ced; 
Rapids,  Iowa,  and  also  in  the  ii 
terests  of  the  National  Confectioi 
ers’  Association,  relative  to  tl 
manufacture  of  corn  starch  and  th 
chemicals  employed  therein.  D 
Gudeman  contends  that  the  decisio 
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j  the  Board  would  affect  the  meth- 
,  s  of  manufacture  used  in  pre¬ 
ring  the  product  of  some  70,000,- 
J  3  or  80,000,000  bushels  of  corn. 

'!  ie  special  point  made  by  Dr. 
i  ideman  is  the  present  use  of  sul- 
1  u rous  acid.  This  he  claims  is 

I  reduced  simply  for  the  treatment 
the  grain,  loosening  the  tissues 
d  rendering  possible  the  separa- 
n  of  the  starch  granulates  from 
;  other  portions.  In  no  way  is 
;  sulphurous  acid  employed  for 
;  purpose  of  bleaching  or  preserv- 
r  the  corn  starch.  It  has  been 
arged  by  some  that  the  object  of 
;  use  of  the  acid  was  the  preven- 
>n  of  processes  of  fermentation 
)m  setting  in.  This  Dr.  Gudeman 
lolly  denies,  and  he  argued  that 
ismuch  as  the  sulphurous  acid 
not  a  bleach  or  preservative  it  did 
t  fall  within  the  scope  of  the  pure 
od  law  and  that  no  cognizance  of 
employment  should  be  taken  by 
e  Board  of  Food  and  Drug  Fl¬ 
ection. 

— 

rth  Dakota  Food  Commissioner 
Takes  Biscuit  Trust  By  Neck. 

Prof.  Ladd,  Food  Commissioner 
North  Dakota,  has  issued  instruc- 
ins  that  the  National  Biscuit  Co. 
ust  either  comply  with  the  law 
id  furnish  dealers  of  North  Da- 
>ta  with  full  weight  cracker  pack- 
res  or  else  must  mark  the  exact 
eight  of  packages,  showing  how 
uch  they  are  short  of  the  weight 
hich  the  package  is  supposed  to 
mtain.  The  National  Biscuit  Co. 
reatens  that  unless  Prof.  Ladd 
■scinds  his  order  the  company  will 
ithdraw  its  business  from  North 
akota. 


Dried  Fruit  Case  Appealed  and  Ready  for 

the  Courts 


Jobbers  Hold  Another  Conference  at  Pittsburg.  Trade  Still 
Unnecessarily  Uneasy  Concerning  Their  Position.  Under 
Commissioner’s  Agreement  Dried  Fruits  Can  Freely  Be  Sold 
Until  Test  Case’s  Decision.  Experiment  Showing  Effect  of 
Stewing  to  Reduce  Percentage  of  Sulphur  in  Dried  Fruits. 


Little  of  note  has  transpired  in 
the  sulphured  fruit  situation  during 
the  past  week.  The  test  case 
brought  against  Charles  Kephart, 
of  Altoona,  Pa.,  was  appealed,  and 
is  now  in  shape  to  permit  the  case 
to  be  fought  on  its  merits.  Repre¬ 
sentatives  of  the  various  jobbing 
interests  involved  held  another  con¬ 
ference  on  the  situation  at  Pitts¬ 
burg  on  Tuesday,  but  nothing  was 
done  beyond  discussing  the  plans 
for  defending  the  test  cases  already 
brought.  It  is  likely  that  the  star 
expert  witness  for  the  defense,  as 
to  the  effect  of  sulphured  food  upon 
the  human  system,  will  be  Prof. 
Blouin,  who  is  in  charge  of  the 
Government  Experiment  Station  in 
Louisiana.  Prof.  Blouin  conducted 
the  recent  molasses  test,  in  which 
sulphured  molasses  was  fed  to 
negro  convicts.  It  will  be  remem- 
bered  that  the  subjects  all  thrived 
and  some  gained  14  pounds.  Ihe 
object  of  this  testimony  will  be  to 
controvert  the  theory  of  the  prose¬ 
cution  that  sulphurous  acid  in  any 
quantity  is  injurious. 

In  the  meantime  the  grocery 
trade  of  the  State  is  having  great 
difficulty  to  place  confidence  in  the 


statement  that  no  more  cases 
against  dried  fruits  will  be  brought 
until  the  test  cases  are  decided, 
which  means  in  all  probability  a 
year  at  least.  Food  Commissioner 
Foust  has  declared  in  the  presence 
of  many  witnesses  that  no  attempt 
would  be  made  to  molest  dealers 
until  the  final  decision  of  the  court 
in  the  test  cases  gave  him  author¬ 
ity  to  do  so.  That  leaves  the  trade 
absolutely  free  to  sell  all  the  dried 
fruits  they  like  until  that  time,  and 
it  is  difficult  to  understand  why 
they  are  still  uncertain  of  their  po¬ 
sition.  In  order  to  quiet  the  retail 
trade,  some  of  the  jobbers  have 
sent  letters  to  their  salesmen,  to  be 
communicated  by  the  salesmen  to 
their  retail  customers,  guarantee¬ 
ing  all  buyers  against  prosecution, 
and  agreeing  to  take  back  unsold 
fruit,  if  any  were  on  hand  after  an 
unfavorable  decision  from  the 
court. 

The  Philadelphia  Grocers’  and 
Importers’  Exchange  will  probably 
retain  James  Scarlet,  Esq.,  the 
State’s  attorney  in  the  Capitol  in¬ 
vestigation,  to  represent  them  in  the 
test  cases. 

As  convincing  proof  of  the  state¬ 


ment  that  much  of  the  sulphurous 
acid  contained  in  dried  fruits  is 
dissipated  by  the  operations  of  soak¬ 
ing  and  stewing,  one  of  the  Penn¬ 
sylvania  State  chemists  has  just 
made  a  series  of  analyses  on  sam¬ 
ples  from  a  carload  of  dried 
peaches.  The  sample  was  thor¬ 
oughly  washed  in  cold  water,  and 
another  in  warm.  Both  showed, 
upon  subsequent  analysis,  the  pres¬ 
ence  of  41-1,000  of  1  per  cent,  of 
sulphurous  acid,  there  being  no  ap¬ 
parent  difference  between  the 
effect  of  hot  and  cold  water.  Next 
the  sample  was  stewed  in  the  way 
dried  fruit  is  invariably  prepared 
for  the  table,  and  a  third  sample 
taken  and  analyzed.  This  showed 
only  13-1,000  of  1  per  cent.,  or 
about  one-third  the  percentage  al¬ 
lowed  by  the  Federal  Government. 


Where  You  Should  Buy  Coffee. 

There  are  so  many  varieties  and 
grades  of  coffee  that  the  only  safe  way 
for  you  to  buy  is  to  deal  with  reliable 
coffee  houses.  One  of  the  best  and,  at 
the  same  time,  the  oldest  coffee  house 
in  America  is  Sami.  Wilde’s  Sons  Co., 
of  11  Dutch  str.eet,  New  York  City. 
This  firm  is  one  of  the  pioneers,  and 
for  nearly  a  century  has  been  under  the 
one  name  and  in  the  one  family.  It  has 
passed  from  generation  to  generation, 
and  the  knowledge  of  the  fathers  has 
been  given  to  the  sons.  The  founder  of 
the  house  believed  that  every  buyer 
should  receive  the  goods  he  bought  with¬ 
out  misrepresentation  or  substitution, 
and  the  same  policy  is  followed  to-day. 
There  has  in  nearly  a  century  of  busi¬ 
ness  never  been  any  change  in  policy, 
but  as  improved  systems  were  discov¬ 
ered  they  were  instantly  adopted,  so 
that  to-day  the  most  advanced  methods 
are  employed.  Being  direct  importers, 
they  are  able  to  furnish  you  with  the 
same  grade  and  variety  at  all  times 
and  at  prices  below  that  of  their  com¬ 
petitors  for  similar  goods.  They  are 
always  pleased  to  send  samples  or  have 
one  of  their  representatives  call  on 
you. 


208  N.DEL  AWARE  AVE. 

AND 

209  N.  WATER  ST. 


Arriving  Almost  Daily 


The  new  pack  of  Canned  Goods.  Also  the  new  crop  of  Dried 
Fruit,  including  Nuts,  etc.,  are  arriving  almost  daily.  Every  few 
days  something  new  added  to  stock.  Send  us  your  orders. 


J  OSTE 

^GRQgjjS- 

208N.DELAWARE  AVE. 

AND 

209  N.  WATER  S.T. 


SYRUPS — Selling  better  now  than  any  time  of  the  year.  Our  brands  all  well  known  and  popular.  King  B  Drips,  Gilt  E^T3bleSYrupEx  Amber  Drips 
Quaker  City  Syrup,  Royal  Table  Syrup,  Cruiser  Syrup,  Ex.  Maple  Drips,  and  our  Sugar  Syrups  r New  Century  Fancy  Table  Syrup,  AAA  Sugar  Loaf,  Xcel  Grainy  Syrup, 
Sunlight  Syrup,  XX  Sugar  Syrup.  Write  for  prices.  All  grades  New  Orleans  Molasses. 

NEW  PRUNES — We  have  received  a  car  load  of  strictly  Fancy  Santa  Clara  County,  Cal.,  Prunes,  they  are  crop  of  1907,  and  very  nice  goods,  wouia 
quote  as  follows  :  40-50S  at  9#c.,  50-60S  at  8#c.,  60-70S  at  8tfc.,  70-80S  at  j&c.,  80-90S  at  7'/c.,  90-ioos  at  6^c.  The  above  in  25-lb.  boxes.  50-lb.  boxes 

J^c.  per  lb.  less.  „  ..f 

HOLIDAY  GOODS- With  the  approach  of  Halloween  there  will  be  a  demand  for  the  following  :  New  Layer  Figs,  10-lb.  boxes,  at  10c.;  L-aiitorma 
°  Package  Figs,  10-lb.  boxes,  at  85c. -.Dates  in  Packages,  30  to  box,  at  4c.;  Marbot  Walnuts,  fresh  arrival,  at  14c  per  lb.;  Pop  Corn,  fancy  heavy  sugar- 
coated,  by  the  bbl.,  per  lb.,  8^c.  No.  1  Pop  Corn,  by  the  bbl.,  per  lb.,  7^c.;  boxes  containing  40  measurers,  per  box,  90c.  Popping  Corn,  100  5c.  pkgs., 

per  case,  84  00.  A  FljLL  UNE  0F  FANCY  AND  STAPLE  GROCERIES 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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Here  Is 
-Something- 
New 


The  Durham  Display 
Cake  Cabinet  was  invented 
and  perfected  by  a  grocer  to 
do  away  with  the  sample 
fiend,  who  makes  a  lunch  on 
cakes  and  crackers — at  your 
expense.  It  not  only  does 
this,  but  here  are  some  of  the 
other  things  it  does  : 

It  displays  cakes  and  crack¬ 
ers  to  the  best  advantage, 
acting  as  a  standing  advertise¬ 
ment  by  keeping  them  con¬ 
stantly  before  your  customers. 

It  saves  time  and  labor  and 
prevents  mistakes  in  filling 
orders,  each  tray  being  num¬ 
bered. 

It  protects  your  cakes  from 
dust  and  moisture. 

It  prevents  the  breakage  of 
cakes,  caused  from  removing 
and  jostling  your  cans  around 
— the  saving  from  this  alone 
will  soon  pay  for  a  Cabinet. 

The  Durham  Display  Cab¬ 
inet  is  made  of  highly  polished 
oak,  is  light  in  weight  and 
occupies  but  little  floor  space. 

It  is  made  in  sizes  to  hold 
12,  i 6,  20  and  24  cans  of 
standard  size.  Special  sizes 
to  order. 

The  cans  rest  upon  pivoted , 
elevated  roller  trays,  being 
easy  to  slide  in  and  out  and 
cannot  get  out  of  order. 

You  need  and  can  afford  to 
have  one. 

Write  for  prices  and  a  full 
description. 

Durham  Display  Fixture  Co. 

^RICHMOND,  VIRGINIA 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Advice 
From  the  Head  of  the  House  on  Selling  Goods  and  Other 
Subjects. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


PEANUT  BUTTER. 

The  food  reform  people  are  giv¬ 
ing  peanut  butter  a  boost  by  show¬ 
ing  the  large  per  cent,  of  nutriment 
it  contains. 

Just  the  time  to  talk  peanut  but¬ 
ter. 

Then  you  have  the  argument  of 
the  price  of  regular  butter,  whereas 
the  pure  peanut  article  is  only  20 
cents  a  pound.  You'll  have  a  pail 
of  it  at  your  hand  this  week  and 
some  sandwiches  made  up.  Dig  in 
and  sell  some. 

TUB  BUTTER. 

People  can’t  afford  print  butter 
at  the  price  we’ll  have  to  ask.  Sell 
renovated  at  32  cents  and  tub 
creamery  at  37  cents.  Don’t  lose 
any  sales  on  account  of  price.  This 
renovated  is  good,  sweet  butter  and 
you’ll  find  it  will  suit  lots  of  people. 
Of  course  you’ll  use  discretion  about 
the  class  of  customers  you’re  deal¬ 
ing  with. 

Laurelvale  print  will  be  40  cents 
till  further  notice.  Fox  River  will 
be  45  cents. 

PUT  YOURSELF  OUT. 

The  writer  has  often  heard  the 
women  remark  about  the  obliging 
clerks  at  such  and  such  a  place. 
Let  11s  get  this  reputation.  It’s  a 
magnet.  Appear  to  “put  yourself 
out”  for  people.  It’s  the  little  cour¬ 
tesies  in  business  life  as  well  as 
social  life  that  please.  Requesting 
a  woman  with  three  or  four  bundles 
to  allow  you  wrap  them  up  for  her. 
Permission  to  get  an  article  we  are 
out  of  or  don’t  handle.  Instruct¬ 
ing  the  store  operator  to  get  her 
party  on  the  phone.  Handing  her 
a  chair.  Things  like  these  leave  a 
splendid  impression. 

FLOUR. 

We'll  put  flour  up  Wednesday 
morning  from  $6.75  to  $7.20  a  bar¬ 
rel.  Tt’s  so  advertised  you’ll  ob¬ 
serve.  Mention  this  fact  to  every 
man  and  woman  you  do  business 
with  Monday  and  Tuesday.  We’ll 
see  who  will  sell  the  most  and  we’ll 
see  a  record-breaking  flour  sale  too. 


Go  at  it  in  earnest.  We  want  you  to 
feel  the  truth  of  things.  We  want 
you  to  be  downright  interested  to 
all  business  transactions  of  this 
nature. 

_ 

ASSOCIATION  NEWS 

Little  Rock,  Ark. 

The  annual  meeting  of  the  Re¬ 
tail  Grocers’  Ice  Co.,  operated  by 
the  Little  Rock  (Ark.)  Retail  Gro¬ 
cers’  Association,  was  held  last 
week.  The  report  of  the  officers 
showed  that  the  company  is  entirely 
out  of  debt  and  it  was  decided  to 
commence  work  at  once  on  the  ad- 

t 

dition  to  the  plant  to  increase  its 
capacity  100  tons  per  day,  making 
a  total  capacity  for  next  season  of 
160  tons  per  day.  The  history  of 
this  company  shows  what  can  be 
done  by  co-operation  and  standing 
together. 


AMONG  THE  TRADE. 

Hanscom  Brothers  have  estab¬ 
lished  a  new  grocery  store  at  19 
South  Second  street. 

George  D.  Woodside,  president 
of  the  Philadelphia  Freezing  Co., 
was,  during  the  week,  appointed 
receiver  of  the  corporation  in  an 
amicable  suit  in  which  it  was  de¬ 
clared  that  the  company  was  insol¬ 
vent.  Mr.  Woodside,  with  Benja¬ 
min  A.  Flazell,  also  a  stockholder 
and  director  of  the  company,  insti¬ 
tuted  the  proceedings  individually 
and  as  executors  of  the  esta'te  of 
John  W.  Woodside,  who  was  in¬ 
dorser  on  promissory  notes  issued 
by  the  concern  for  $93,221.02.  The 
company  is  a  Pennsylvania  corpo¬ 
ration,  capitalized  at  $700,000  and 
with  a  $550,000  stock  issue. 


Come  and  Visit  Us. 

Louis  Burk,  of  Girard  avenue  and 
I  hird  street,  Philadelphia,  announce  in 
this  issue  the  formal  opening  of  Burk’s 
Abattoirs  and  Sausage  Kitchens,  and 
cordially  invite  the  readers  of  this 
paper  to  visit  and  inspect  the  finest, 
cleanest  and  most  sanitary  establish¬ 


ment  of  its  kind  in  the  world  on  \Ve 
nesday  and  Thursday,  October  23  a 
24^  1907,  from  one  to  five  o’clock  P. 

The  writer,  the  advertising  mana§ 
of  the  “Grocery  World,”  has  never  se 
its  equal  and  there  is  no  equal  at  t 
present  time  of  this  magnificent  un< 
taking,  which  reflects  great  credit,  1 
alone  to  Mr.  Burk,  but  to  the  city 
Philadelphia  as  well.  To  those  of  y 
who  are  interested  in  seeing  things 
their  best,  it  will  pay  you  to  take  : 
vantage  of  this  opportunity  and  exam 
this  plant.  You  will  all  agree  that  not 
ing  has  been  left  undone  to  make 
the  modern  plant  it  is,  and  in  ma 
ways  money  has  been  lavishly  spent 
insure  the  perfecting  of  Mr.  Bur 
ideas.  It  can  be  truthfully  said  that 
is  the  home  of  the  purest  and  best 
meat  and  pork  products. 


Mrs.  Knowsitt — “This  is  the  1st 
ond  time  you  sent  me  this  bill,  a: 
I  paid  it  once.” 

The  Grocer — “That’s  the  boo 
keeper’s  fault,  ma’am.  He  kee 
his  books  by  the  double  entry  sj 

tern.’’ 


Inclosed  find  check  for  $3,  i 
which  please  send  me  the  “Groce 
World”  for  one  year.  I  into 
opening  my  new  store  about  t 
15th  of  this  month  and  I  feel 
though  I  can’t  do  business  witho 
the  “Grocery  World.” — W.  • 
Bauer,  Lyons,  N.  Y. 


JOHuBJCFfifflp&SO 


Printers 


927  Arch  Street 


DO  IT  NOV) 

Increase  your  Cash  Sales 

by  giving  our  Beautiful 
Premiums  away  to  get  new 
trade.  Catalog  and  particu¬ 
lars  free. 

B.  L.  WILLIAMS  &  CC 

Successors  to  Williams,  Ridgway  &  Co. 

132  Market  Street,  Philadelph 

We  Can  Furnish  You  With  Sale: 
men  Who  Can  Sell  Your  Goot 

We  can  furnish  you  with  good,  energet 
hustling  men,  thoroughly  trained  in  mode 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  eve: 
man  on  our  list  can  furnish  exceptional 
good  references.  When  you  write  for  1 
kindly  state  territory  you  intend  to  cov 
and  we  will  promptly  put  you  in  touch  wi 
the  best. 

THE  BRADSTBKET  SYS!  EM,  Rochester,  N. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rru 
cut.  Answers  may  be  addressed  to  the  Geocsrt  World  when  desired,  provided  the  advertisement  is 
ccompanied  by  10  cents  in  postage  to  pay  for  remitting  the  same.  To  non-aubscribers  the  price  is  So 
nts  per  issue. 


WANTED. 


.VANTED — We  want  to  buy  a  second  hand 
;afe,  weight  about  750  pounds  ;  must  be  in 
;ood  condition.  Address  Crider  Bros., 
Dallas,  W.  Va. _ _ J7 

WANTED— Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — Cheap,  a  centrally  located 
estaurant  in  Pottstown  doing  a  good  pay¬ 
ing  business ;  fixtures  in  fine  condition. 
Reason  for  selling,  poor  health.  Address 
P.  B.,  care  “Grocery  World,”  Philadel¬ 
phia,  Pa.  _  18 

FOR  SALE — In  good  business  location, 
doing  $200  cash  business  weekly ;  well 
established;  moderate  rent ;  no  reasonable 
offer  refused.  2220  Pennsylvania  avenue, 

I  Baltimore,  Md.  _ 18 

FOR  SALE— Old  established  grocery  busi¬ 
ness,  doing  $300  cash  business  weekly; 
will  sell  for  $ 500  ;  a  big  bargain  ;  look  into 
before  deciding  on  any  other  store.  1947 
Pennsylvania  avenue,  Baltimore,  Md.  18 


FOR  SALE — General  store  business  ;  all 
new  stock,  purchased  within  the  last  three 
years ;  best  location  in  town  ;  reason  for 
selling,  owner  does  not  wish  to  take  an 
active  part  in  the  business  ;  said  business  is 
paying  and  is  a  good  trade.  Address  for  full 
particulars,  Opportunity,  care  “  Grocery 
World,”  Philadelphia.  Pa.  17 


FOR  SALE — First-class  grocery,  bestloca 
tion  in  city,  modern  fixtures ;  full  particu¬ 
lars  upon  request.  Price,  $3,000.  Joseph 
Hasbrouck,  Cor.  Broadway  and  St.  James 
street,  Kingston,  N.  Y.  _  17 


j*  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
MT**-  and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
B  expense  of  collecting  an  old  ac 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description  ?■ 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf. 


FOR  SALE — Perfection  dried  beef  chipper, 
in  first-class  condition.  Call  at  2601  East 
Norris  street,  Philadelphia.  17 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 


feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Qnly  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 

8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  288. — In  West  Philadelphia.  Store 
15  x  27  feet.  Does  $400  to  $425  weekly,  all 
cash.  Clears  $40  cash  every  week.  Uses 
one  team.  Good  house  connected  for  sale 
or  rent.  Owner  has  a  saloon  license  and 
must  sell  store.  Price  inventory. 

No.  290.-— In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  296. — In  best  northern  residential 
Philadelphia  suburb.  General  provision 
store.  Opened  April  1,  1907,  and  did  $175 
the  first  week.  Last  week  in  June,  1907, 
did  $376.  Stock  about  $1,000.  Business 
thoroughly  profitable,  paying  clear  above 
everything  $70  per  week.  Owner  has  other 
business  and  cannot  attend.  Splendid 
chance  for  increasing.  Price  inventory. 

No.  300  — In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  ct  nt.  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,soo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  306. — On  busiest  part  of  German¬ 
town  Avenue.  Store  19  x  60.  Does  $600 
weekly,  three-quarters  cash;  stock  $1,500 
to  $2,000.  Uses  three  teams.  Business 
actually  clears  $100  weekly.  Fixed  charges 
moderate  and  store  thoroughly  sound  and 
prosperous.  Owner  is  a  widow  and  has 
i  neither  taste  nor  experience  for  the  grocery 
!  business.  Will  sell  at  inventory.  An  ex¬ 
tremely  unusual  chance. 

No.  308. — In  Germantown.  Does  $200 
j  weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  soper  cent. 

No  312. — In  good  part  of  West  Philadel¬ 
phia.  Store  20  x  40  feet,  and  does  strictly 
weekly  cash  business  of  $450.  Stock  only 
$350.  business  mostly  meats.  Clean  net 
profits  of  10  per  cent.  Store  has  been  es¬ 


tablished  three  years  and  is  thoroughly 
self-supporting  and  profitable.  Owner  has 
other  business  and  must  sell.  Price  $750 
outside  of  team. 

No.  312.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $i,oco  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


A  PHILADELPHIA  BARGAIN. 

A  widow  owning  a  prosperous  grocery 
store  on  Germantown  Avenue,  doing  $500 
a  week,  but  utterly  unable  through  inex¬ 
perience  to  manage  it,  will  sell  it  complete 
for  $1,500.  This  is  not  more  than  three- 
quarters  of  actual  value.  Includes  two 
horses  and  three  wagons,  about  $1,000 
worth  of  stock  and  fixtures  easily  woith 
$2, 5C0.  Store  making  gocd  profit  every 
week.  Come  quickly  for  this  store  must  be 
sold  at  once. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


0  o 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  0 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  0 

00000000000000000000000000 


HELP  WANTED. 


WANTED — A  good  salesmanfor  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SITUATION  WANTED. 


WANTED— Young  married  man,  30  years 
of  age,  has  had  xo  years’  experience  in 
the  grocery  business  ;  manager  for  six 
years  for  one  firm;  not  afraid  of  hard 
work,  but  must  be  chance  for  advancement, 
would  like  position  as  salesman.  A  No.  1 
reference.  Address  Good,  care  “Grocery 
World,”  Philadelphia,  Pa.  18 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $1,800,  but  will  sell 
for  $1,000.  Stock  inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street. _ Philadelphia,  Pa, 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1354  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells  ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000 cash  or$4,5co 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  •  Philadelphia,  Pa 


THE  ONLY  STORE  IN  THE  PLACE. 

This  seems  like  a  rare  chance.  We  offer 
the  only  grocery,  meat  and  provision  store 
in  high-class  Philadelphia  suburb.  Does 
$38,000  yearly  to  very  best  trade ;  quarter 
cash,  quarter  weekly,  balance  monthly. 
Stock,  $2,000  to  $2,500.  Business  has  been 
established  for  several  years  and  the  owner 
sells  only  because  he  has  a  stock  farm 
which  he  likes  better.  Comfortable  house 
connected.  Clean  and  clear  net  profits  8 
per  cent.  Price,  inventory,  half  cash,  bal¬ 
ance  any  fair  terms  well  secured. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


get  your  printed 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IN.  Front  Street 

PHILADELPHIA 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  pet 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

W.  F.  TOn'G,  P.  I).  F.,  !•  Moumoutli  SI.,  Springfield,  Mass. 
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GROCERY  WORLD 


Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
—a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 


learn  about 


German  Fir 


Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


this 


IS 


‘Club  Cocktail” 

Pineapple 

time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


“An  Emblem  of  Purity” 

Garter  k  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 


TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Streets 
PHILADELPHIA 


' 


FOREIGN  AND  DOMESTIC  FRUITS,) 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EC.  Cor  Callowhill  and  Newmarket  Streets 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  October  21st.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  10  hands,  extra  fancy . . . 

Selected,  10  hands,  . 

Selected,  9  hands,  packed  1  in  barrel .  $1 

Selected,  9  hands,  packed  2  in  crate .  1 

Selected,  8  hands,  packed  1  in  crate .  1 

Selected,  8  hands,  packed  2  in  crate .  1 

Selected,  8  hands,  packed  3  in  crate .  1 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1 

Selected.  8  hands  .  1 

Selected,  7  hands  . 


65  per 
50  per 
.15  per 
.10  per 
00  per 


.80  per 
•75  per 


.70  per 


35  per 
.00  per 


.65  per 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box  . . 
Fancy,  96  size,  per  box  . , 
Fancy.  126  size,  per  box  . 
Fancy,  150  size,  per  box 
Fancy,  176-200-216  ...... 

Fancy,  250-288 . 


FOREIGN  ORANGES. 


ALMERIA  GRAPES. 


Fine  Quality,  kegs,  61  lbs . .  $5-25  to 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . . 

Good  Quality,  kegs,  60  lbs . 


CRANBERRIES. 


Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl.  .!.... 
Fancy  Jersey,  large  dark,  bushel  crate. 
Fancy  Jersey,  medium  dark  . 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box 


CALIFORNIA  DECIDUOUS  FRUIT. 


Fancy  Tokay  Grapes,  per  4-bas.  crate . 

Choice  Tokay  Grapes,  per  4-bas.  crate . 

Fancy  Malaga  (white),  per  4-bas.  crate . 

Fancy  Blue  Plums,  per  4-bas.  crate . 

Fancy  Red  Plums,  per  4-bas.  crate . . 


$1.50  to 


1.50  to 


FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel... 
Choice  Prime,  per  barrel.  . 
Fancy  Medium,  per  barrel. 
Choice  Medium  per  barrel. 


ONIONS. 


regular  bushel  crates. 

Strictly  Fancy  White,  per  hamper . 

Strictly  Fancy  Yellow,  per  hamper . 

Bermuda,  Prime,  per  crate . 

Fancy  Valencia  Onions,  per  crate . 


VEGETABLES. 


bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 


bunch 

bunch 

bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


500 

550 

6-75 

7.00 

7.00 

6-75 


Jamaicas,  about  400  to  bbl  .  $5.00  to  $5.50 

Jamaicas,  boxes,  150-176 .  3.50 

Jamaicas,  boxes,  200-210  . . .  3.00 


$5-5° 

4.00 

3-25 

3-50 


8.00 

7-50 

300 

2-75 


Fancy  California,  240  size,  per  box  . . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box  . 

Fancy  Messina,  300  size,  per  box  .  4.00  to  4.50 


Fancy  Messina,  360  size,  per  box  .  3.50  to  3.75 


to  3.50 
3-00 


i-75 
1.50 
1  75 


$3.00 

275 

2.00 

1.85 


$*■75 

L25 


M5 


We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

I  ■ 

ny  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES, 

icked  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

V”  Java . 26 

1”  Java . 24 

1”  Java . 24 

-Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

4”  Mocha . 24 

5"  Mocha . 22 

1”  Mocha . 20 

iguayra  (Washed  Caracas) . 18 

i  Maracaibo . 18 

1”  Maracaibo . 17 

V.”  Santos . 18 

1”  Santos . 16 

?’  Santos . 14 

;  saberry  Santos. . 14 

k.”  Rio . 13 

>.  1  Rio . 12 

)  2  Rio . 10 

pton  Special  Mocha  and  Java,  1  lb.  cans  .27 

pton  Perfection,  lib.  cans . 20 

ittleship,  1  lb.  packages,  any  quantity...  .15 
>g  Cabin,  1  lb.  packages,  100  to  case . 14 

ing  Bee,  100  lbs.  to  case . per  case  15.00 


TEA. 

■>.  25  Gunpowder . 

j.  28  Gunpowder . 

:st  Gunpowder . 

>.  25  English  Breakfast . 

3. 28  English  Breakfast . 

I  at  English  Breakfast . 

).  25  Moyune  Gunpowder . 

3.  28  Moyune  Gunpowder . 

at  Moyune  Gunpowder . 

3.  25  Imperial . 

3.  28  Imperial . 

®t  Imperial . . . 

|  3.  25  Oolong . . . 

3.  28  Oolong . 

at  Oolong . 

>ung  Hyson . 

pan . 

eno  %  and  %  lb.  packages . 

Iver  Moon . 

Iver  Bell,  1  lb.  packages . 

lada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . r.. . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 


.90 


CANNED  VEGETABLES. 

iked  Beans—  Per  doz. 


Pin  Money,  3  lb.,  sauce,  2  doz .  150 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 50 

Wagner's,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  3  lb. ,  sauce,  2  doz .  1 .10 

Excursion,  3  lb.,  sauce,  2  doz . 9 1 

Saratoga,  2  lb.,  2  doz . 60 

>m— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb  ,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 .45 

:as— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

I  Belle  Brand,  2  doz . 90 

I I  Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
n  Money  Combination— 

2  lb.,  2  doz . 80 

idney  Beans— 

2  lb.,  2  doz . 75 

ma  Beans— 

Derby,  soaked,  2  lb.,  2 doz . 80 

Standard,  2  lb.,  2  doz .  1.25 


impklns— 

1  lb.,  2  doz . 95 

Gallons . 

ring  Beans— 

2  lb.,  2  doz . 85 

n  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

sweet  Potatoes,  3  lb„  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

ccotash— 

2  lb.,  2  doz . 95 

■matoes— 


Pin  Money,  whole,  3s,  2  doz. 

Standard,  3s,  2  doz . 

Gallon,  'A  doz . 

Fair  Quality,  3s . 

2».  2  doz . 


1.01 
.97  % 
3.16 
.95 
.80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz...... . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  l.bo 

Victor,  1  lb.,  tall,  4  doz .  l  .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Crab  Meat — 


Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  lb.,  flat,  8  doz .  2.40 

Gold  Label..  lA  lb.,  flat,  8  doz .  2.b0 

Beaver,  J4  lb.,  flat,  8  doz .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil —  per  case. 

'A  oil,  100 .  6.00 

Gold  Label,  *4  oil,  100  cans .  6.50 

Standard ,  %  oil .  1 00 .  3.50 

lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  34  oil,  100 .  4  00 

Epicurian,  34  oil,  fancycartons,  100  cans  4  50 
34  Mustard  Sardines— 

Gold  Label,  100  cans..... .  6.50 

Standard,  100  cans .  3. 65 

Lederney  Brand ,  100  cans .  3.75 

34  Mustard  Sardines— 

34  Crown  Mustard,  50  cans .  4  00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

3!  Oil,  Marie  Elizabeth,  bonelesB,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


RICE.  (Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . ‘  .06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.j)r  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0534 


SALT,  Ppr  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  'A  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  234s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . . . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 

to  bag .  2.75 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 07 

Imported  Lima  Beans,  about  90  lbs.  to 
s&c  k  07 

Split  Peas,  210  ibs . per  bbi.  7.50 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08% 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz .  1.15 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  134  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1 . 35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 


California  Peaches,  234  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


MOLASSES  AND  SYRUPS. 


01.  Lian  ,  i'(.  . . . . . 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.80 

California  Amber  Drips,  234  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 

California  Amber  Drips,  34  gal.  cans,  1  doz.  1  95 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 12 

Evaporated,  1  lb.  packages,  4  doz .  12  % 

Dried,  50  ibs . 

Peaches— 

Evaporated,  50  lbs . 14 

Best,  25  lbs . 15% 

Apricots— 

Evaporated,  25  lbs . 

Currants— 


Package,  36 . 08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Dates— 

Package,  301  lb . . . 06% 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 08 

60-  70, 25  lbs .  0734 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 0634 

90-100, 25  lbs . 06% 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . . 


London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  Ibs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 14% 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners’  A .  4.85 

No.  1,  A .  4.80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5 .20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4  15 

Eagle,  4  doz .  6.25 

M agnolia, 4  doz .  4.45 

Red  Cross,  4  doz .  4.40 

Star,  4  doz .  4.35 

Dime  Brand,  4  doz .  3.80 

Lion, 4  doz .  4.40 

Premium,  4  doz .  4.15 

Hires’  Silver,  4  doz .  4.50 


EVAPORATED  CREAM,  case. 


Gold,  double  size  can,  4  doz .  4  20 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.95 

Peerless,  small  size,  4  doz .  2  10 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2 . 75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . !  .50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  5U0s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s  . iuo  3  75 

5  box  lots  freight  paid,  with  ]  )4  box 
“1776"  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

“1776”  or  120  bars  Best  Soap  free .  4  20 

Buffalo  Oleine .  CO  2. 40 

Washday . 120  2.20 

*Bee . 1(j0  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . . . 100  3  50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.65 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4  00 

*Ivory,  10  oz . 100  7.00 

♦Kirkman’s . .. . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

*Magic  Cleaner . 100 

’•’Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.65 

*P.  &  G.  Oleine  .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

‘Sunlight . 100  4.10 

♦Sunshine . .'. . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.76 

♦Snowherry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.00 

Duck . 100  3  85 

20MuleBorax . 100  400 

♦  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . .'. . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . ..100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  180 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 

Per  gal. 

. 40 

Fancy,  quart  jars . 

New  Orleans  Molasses— 

oSxl6 . Z'ZZ’.‘. . 28@.85 

. 84 

. 80 

Sugar  Syrup— 

A  V*V*M  ***‘ ‘"2  q. 

A  lAAOj  . . 

.  .32 

w^uunVi™'"".... . 28®  .80 

Tips  9-lh  2  dozen . 

Tirtn  SV'-lf*  .  2  dozen . 

Tinfl  ft-ih.,  *2  dozen . 

Tins'.  5-lb..  1  dozen . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters, count  85®195 .  40.00 

Georges  count  11U@U5 .  25.00 

Shore  2s,  count  225@250 .  29.00 

Medium  Irish  2»,  count  450 .  22  no 

Norway,  count  400@450 .  -3-50 

Norway,  count  300@350 .  27.00 

Norway,  count  240@270 .  36 .03 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish- 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 


Fancy  middles,  40-lb.  boxes . 12 


08% 


Choice  strips,  40-lb.  boxes.. 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . . 

Herring,  Smoked- 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs.... 

Bloaters,  Cromarty,  100s . 


•07% 


.13 

.20 


TEAS. 

Gunpowder— 

Common  to  fair . lo@.l8 

Superior  to  fine . 20@.25 

Extra  flue  to  finest . 28@.S5 

Choicest . 45@.65 

(Jommon  to  fair . 20@-2f 

Superior  to  fine . 

Extra  fine  to  finest . 40®. 45 

Choicest . 50@.55 

Young  Hyson— 

Common  to  fair . lfi@  l® 

Superior  to  flue . 22®.  30 

xtra  fine  to  finest . 35@.40 

rolcest . . . 45@.60 

Common  to  fair .  @12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @  •  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22®. 25 

Extra  fine  to  finest . 28®. 30 

Choicest . . . 32@  38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.88 

Basket-fired— Choicest . —@.45 

Dust  .  @-12% 


-mg— 

-mmi  to  fair . 

. 17@.22 

Extra  fine  to  finest . 

ouchong— 

Common  to  fair . 

. 20@  .25 

Choicest . 

ROASTED  COFFEES. 


lava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . . 

Old  Government— Prime . 

Old  Government— Good . 


lumauuu . 

African . 

Mocha- 

Genuine  Arabian . 
Maracaibo— 

Cucuta — Best . 

Cucuta— Choice  .... 

Cucuta— Prime . 

Cucuta — Good . 


.84 

.27 

.25 

.23 

.21 

.20 

.20 


.28 
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Pea  berry— 

Santos— Fancy . 

Santos— Choice . J ’ 

Santos— Flue . -  -J* 

Rio— Fancy . ~ . 1' 

Rio— Choice . J®% 

Rio — Fine. . I® 

Santos— 

Best . 

Choice . 

Prime . }J% 

Good . J3J4 

Fair . 12  % 

Rio —  1K1/ 

No.  . . 16 

No.  8 . 

No.  5 . 18X 

No.  6 . 18 

No  7 . UX 


SPICES. 

Whole,  bags  or  barrels .  Per  lb. 

Allspice . - . O’ 

Cassia  buds .  •  *** 

Cinnamon,  Mats . 10% 

Cinnamon,  Twalo .  •J’ 

Cinnamon,  Ceylon . 21@  .27 

Cinnamon,  Batavia . 25@.30 

Cinnamon.  Saigon . 

Cloves,  Zanzibar . -l9@-20 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 30@.85 

Ginger,  African .  -08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned . .  .17@.19 

Ginger,  Calcutta. .  08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140» . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  -16 

White  Pepper,  Singapore... . 18@.19 

White  Pepper,  fancy .  25@.30 

Red  Peppers . .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . ’3% 

Cloves . 26% 

Singer . 14 

Nutmeg . 89% 

Black  Pepper  - . If 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . f’% 

Mustard . -24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  dot. 

Allspice .  •’$ 

Cinnamon,  China .  110 

Cinnamon,  Saigon  .  2.60 

Cloves . . .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1-05 

Nutmegs .  1  -50 

Paprika .  1-45 

Pepjier,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


.16% 

.16 

.15 

.14 


Laguayra — 
Caracas— Finest... 
Caracas— Choice  , 


.20 

.17 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s,  unpeeled  Calit.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 60@  .60 

Standard,  plain  or  sauce,  3s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s . . .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  2s .  2 . 25@2 . 50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2a .  .80 

3eang _ 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cnt . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  28,  Maine  Style . 75@  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60@1.76 

Sifted  2s .  1 . 80@1 . 86 
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Telephone2s .  • 

8weet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 75@  .89 

Succotash- 

Extra  fancy  Maine  2s .  1-25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s. . . . 75@  .90 

Pumpkin- 

Fancy,  8s . 85@1.15 

Fancy,  gallons .  2.75 

Squash- 

Fancy  8s. .  1.13 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars. . 

Fancy  Strawberry  ts .  1  ■  50@1 . 76 

Cut  3s .  1.00@1.10 

Sweet  Potatoes  3s . 90@100 

Sauer  Kraut  8s . 80@110 

Spinach — 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  3s .  1.50@1.75 

Gallons . 4.75 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  3s . . 

Extra  standard  2%s . . 


Per  do*. 
380 
3  20 
2.65 


4.40 

3.75 
3.50 
3  00 

9.75 


8.75 

3.00 


3.00 


8.75 

8.25 


8.60 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . . . 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


1.50 

2.60 

1.25 


2.00@2.20 

1.00@1.10 

3.60 

1.15@1.25 


3.25 

2. 50 


1.80 


FISH. 

Lobster- 

Flat  Is . 

Flat  %8 . 

Kippered  Herring— 

Is . 

Alaska  Salmon— 

Pink  is . 

Medium  Red . . . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . . 

Tall  Is . 

Flat  is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins..., 


4.50 

2.50 


1.50 


1.25@1.35 


Loose  Raisins—  • 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  or.,  50  lbs . 

California,  3  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

baskets,  1  lb.  and  2  lb . IS 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-in.,  12  lba . - . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . ... 

Lemon  Peel- 

According  to  quality . - . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . j, 

1-lb.  pkgs.,  30-lb.  case . . . 

Persian  Dates— 

60  lbs . . . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . - . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

60x  60 . - . 

60*  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . ■<■■■■ 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 

.0s 


.1"), 

.o4 


.10 

•Os 

.0^ 

.07: 


•  0  ! 


■  I"? 

.12 


.27 

.1 


.2' 

.24 


1.25@1.30 
2.00 
2. 10 

2.90 


2.15@6.00 
2. 35  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


NUTS. 

Almonds— 

Jordan,  6helled,  large,  28  lba . 

Valencia,  28  lbs . 36 

Flot,  shelled . ..... 

In  shells— 

California  P.  S.,  80  lba . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 16 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lba . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


>.4  ' 

MU 


.2 

.16 


.1 


.11 

@.19 


■ 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accord’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  8prouts . 

French  Macaroni,  cartons,  25  lbs., 
perl  b . 


Per 
8.00@22.00 


14 .50@22.0C 

24.50@27.C 

15.00@40.0C 

12  00@20.0C 
25.00@35.CC 
I8OO@VO.C1C 
12  00@17.0C 
18.00@20  * 
12.00@16 


j 
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CORRECTED  WEEKLY. 


guhtcriber  to  the  "  GROCER'S  WORLD*'  who  <i  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
V  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. _ 


ADVANCE, 8. 

Column. 

. 28 

,  p 

DECLINES. 

Column. 

ADDITIONS. 

Column. 

/ 

TOM  in  IlAJUBE  ETMTHUft  TOD  BDT. 

Standard  Weight*  per  Bushel. 


MtITOW  BlUHIn«MHH.MHM4IHI 

Medium  Beans..* . — 

■  lba 

Am  11 

.00*0— 0*00*  •OO.O.OOOOOOO..W 

Rod  Kidney  Beaas- . 

eg  “ 

.•eeeeeeeeeeseees.eeeee.ee*  J* 

Burley  ..•••••*—*  •••••***••**  ##•••***• 

. . . 60  •’ 

.Q  II 

•  ••••••«<  eeeooooeooee  •••*•• 

(8  ** 

•  a**  ooeo  •*  **••****•*•**•  i.o* 

Shellbarkx  . . 

COL. 

,j  rm  C*iR  Drtwir, . 33 

01  47 

..  4 
..  5 


munition  .*•****• 
e  Grease  .«»***•••*•' 


*  h; 


and  Twin.  Holder*!— 33 
line  Powder— . —  S 

liy.MM .  . . M*9 

kets..  ...»»«•• 

h  Brick  . . 

ms  ••••••*9 

eking,  Shoe . .  6 

l ng . ® 

. . ••••••••  47 

oms  ..... ................ 

shes . 63 

tkwheat  Flour . *8 

ig  Boren . 3S 

tellers’  Sundries . -..44 

*er  Dishes . 6a 

ItOr. . . f 

tter  Color .  ........ ......  47 


mphor . 47 

adies . . 

odltt  . .......MS . .  7 

lined  Goods . . .  ° 

California  Fruits . io 

Vegetables. 

fish . ~x» 

>ie  Fruit . JO 


COL 

Sardines .  J3 

Heats  — . J3 

Soupi  t ...........................  15 

Can  Openers . 33 

Capers  eeeeeeeeeeeeeeeeeeeeeeeeeeeeeSy 

Caps,  Gun. . - .  4 

Catsup.. . . -eel6 

Ceres]  Specialties... . 

Cereal  Coffee . 36 

Cheese  ..•.♦•^...•e..«....e.*^eS7 
Chocolate  and  Qocoa.eeeeeee.17 
Chewing  Gum. ........ 51 

Cider .  .......  .eeeeueeeeeeeee.ee  5® 

Clothes  Pins . 6* 

Cocoanut . ax 

Codfish . 35 

Coffee .  3 

Essence...—. .  3 

Chicory .  3 

Coffee  Mills . 33 

Cooking  Herbs .  8 

Condensed  Milk . »o 

Cream . — . . — .si 

Condensed  Mince  Meat . 38 

Corn  Mail— . - . >9 

Corn  Starch....— . —.58 

Cottolene . — . »6 

Cracked  Wheat . .9 

Crackers,  Cakes,  etc . ss 

Cranberries  . 

Cutten,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 12 


COL. 

Dressed  ldeats.— •••— ......44 

Drags,  Grocers' . —47 


Eggs  ......S7 

Essence  of  Coffee—.— .  4 

Extracts . — . —....48 


Fancy  Groceries . — - *7 

Farina— . — . . — — - 29 

Farinaceous  Goods _ *9 

Faucets  . . —33 

Canned  Fish...— . . is 

Fixtures..— 3  a 

Flour . 38 

Flour,  Self  Rising— . 28 

Floor,  Buckwheat . 28 

Fly-paper . 59 

Food,  Bird  ..,•*.••..*.....•**....59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried— 35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . . 

Ginger,  Jamaica.., . 

Gravel,  Bird............... 

Grocers’  Fixtures . 

Herring . 

Hominy  and  Grits . . 


Ink,. ........... 

Insect  Powder 
Ironing  Wax... 


!ars  and  Jar  Rubbers . 7 

allies.— . 46 

unket  Tablets  eeeeeeeeeeeeeeeeee  JO 


Ketchup. . — 


—.16 

— — ..*37 


Lamp  Goods— . — 

Lard _ — . . ——44 

Lemons  and  Oranges— . 

Lentils..— ..—.29 

Licorice  . . — . 47 

Lime . — . —..—37 

Live  Poultry  - - —....45 

Lye,  Concentrated . 37 

Macaroni  . — . 32 

MackcreL. .  — . 34 

Maple  Sugar  and  Syrup...  60 
Matches.— ———37 

Measures. _ _ — — . 33 

Mffit.  1 ........ . .......... .. ... .. .  44 

Mince  Meat . . — —36 

Molasses  ..60 

Mucilage. . —————59 

Mustard . 5; 

Mustard,  Prepared . . 57 

Marmalade . 46 


COL. 

Nuts  ee.».«.eeeeeeeeeeeeoe#eeoeeeeeee 

Oat  Meal . . . *9 

Oils....  ••••••— .....— .———39 

Oil,  American . —...40 

Olive  Oil . 40 

Olives . . 


Paper  aeeeeeeeeeeeeeeeeeeeeeeeeeeeee4X 

Paper  Bags...—. - ..4« 

Peanuts.— .............. ...m.... 

Peas,  Dried . . ..JJ 

Pepper  Sauce..— . —5* 

Pickles  .  •• .... ......... .........4* 

Pickled  Meats . 42 

Plum  Pudding. . . 46 

Pork  and  Beef. . —.—43 

Potash..—. . . . 37 

Potato  Craps . ..42 

Poultry  Seasoning - 45 

Poultry,  Dressed - - 45 

Poultry,  Live. . 

Powder,  Rifle, 

Pi 

Provisions.... 

Puddlne .— ... 

Putty . — .. 

Rennet. . . 

Rice  . . . . 

Rice  Flour . 

Rolled  Oats . 

Root  Beer... . . 53 


Sugars  . . 

Sulphur . 

Sundries 
Syrups.. 


leeeeseeeee  X 


eeeeee.ee a s • #»•»»• e • •••••• 


SftCO  aeeseeeeaasaeeeeeeesaaeeetsa 

Salad  Dreaalng— . - 

Sal  Soda.—........—.. 

Salt . . - 

Sa  polio . . . — 

Sardines—— . 

Sauce  and  Condiments 

Sauer  Kraut..—..— . 

Scales  — . . 

Scoops,  Grocers' . 

Scorning  Soap . 

Seeds  M**eaeeeeeeeeeeeeeeoeee». 

Shoe  Dressing . 

Shot. . . . 

Smoked  rah— . . . 

Soap,  all  kinds... . 

Soda,  Bicarb. . . 

Soft  Drinks . . . 

Soups  eee.ee.ee  -  eeeeee ........ eeee 

Specialties 

Spices . 

Whole . 

Starch  eeaaeeeaeesseeeeasaaaeeeeai 

Stove  Polish . . 

Soap  Powders. . . 

Segars 


> eeeeeeeee ee..ot.e*< 


•  •■9 
••fi 
-*■ 

,.js 

-54 

-23 

-5* 

•46 

.32 

-33 

•5* 

::5i 

...  4 
.34 
,.54 
-53 
.33 
,..15 
-54 
•••55 

"M 

..58 

-55 

..64 


Tacks... 

Tapioca, 

Tar  . . — . . 

Tese. ..... ... 

Tobacco,  Chawing . 


•  JC 

-Iv 


Tobacco 
Tubs 


.‘4 

-33 


Twine  Holder . 

—33 

Twine . 

. 59 

Vermicelli . . 

. 3* 

Vinegar . . 

W tlhbOUfdl  ..eeeeeeeeeteeee 

. 6t 

Wax,  Fruit  Jet . 

. 59 

Wheat,  Cracked . 

. 29 

Wrapping  Paper..— . 

. 4> 

Wringers,  Cloth ee . 

Woodenware,  Sundries. 

. 6x 

Witch  Hazel . 

. 4* 

Yeast  Cakes . 

eeeeeeeeeeeee. 


nfectioners’  Iosonge . . 

“  Powdered . - . 

“  Crown  A . 

“  Crystal  A . — . - 

“  •  Coarse  Granulated . 

igle  Tablets . — 

ystal  Dominoes . 

it  Loaf.. . . . . 

itent  Cubes . 

iwdered . . . 

ttra  Fine  Granulated . 

>arse  Granulated . 

•anulated . 

ne  Granulated . . . . 

<1  In  50-lb.  bags  packed  2  In  100- 

lb.  bag . 

<1  In  25-lb.  bags  packed  4  In  100- 

lb.  bag . — 

“  In  ro-lb.  bags  packed  10  In 

roo-lb.  bag . 

<*  In  5-lb.  bags  packed  in  bbls... 

“  In  5-lb.  bags  packed  In  roo-lb. 

bags . 

«  In  2-lb.  bags  packed  in  bbls.... 

••  In  2-lb.  bags  packed  In  100-lb. 

bags . 

*‘  In  a-lb.  cartons  in  cases . 

In  2-lb.  paper  packages  In 


5*5 

5-*5 

5-43 

5  10 

5-35 

6.38M 

7-35 

5.80 

5-35 

S  .20 

5-*° 

5.20 

3.10 

5.10 

5-15 

5-J3 

5-25 
5  3° 

5-3° 

5  4° 

5-4° 

5-3° 


Movu: 

Fine . . 

Choice . - . 

Choicest . 

Imperial — Superior  to  fine . . 

Choice  to  extra  — . 

Choicest . 

Young  Hvson — Superior  to  fine . 

Choice  to  extra . 

Choicest . 

India — Common  to  Fine. . 

Cetlon— Common  to  Fine . 

English  Breakpast — Fair  to  Good... 

Choice  to  Extra. . 

Choicest . 

PACKAGE  TEAS 


cases . 

!  1 — Centennial  B . . . 

....  4-  5° 

a — American  Extra  C . 

TEA. 

afahs — Basket-fired . 

▲pans — Pan-fired — Common  to  Fair . 

Fine  . 

Per  lb. 
18  @  35 
17  @  23 
24  @  28 

30  (®  38 
x8  @  20 
22  @  35 

AO  (cb  5° 

I  rOBMOSA — Superior  to  Fine . 

14  ©  16 

17  ®  22 

Superior . 

Fine . . . 

23  ®  28 

■  3°  @  35 
(0)  40 

Sunfowder— Choice  to  Extra . 

Choicest . 

29  a  35 
•  40  @  45 

-Good.— 


27  @  30 
35  @  4° 

45  ®  5° 

@  55 
15  @  20 
22  @  25 
3°  @  35 
13  @  20 
,  28  @  30 
35  @  4° 
17  @  38 

17  @  4° 

.  14  @  15 

18  @  28 
30  @  40 

Per  lb. 


Llpton’s  Teas — 

Ceylon  and  India,  No.  1... . 

«  “  “  a.... 

11  <«  <1  j,im 

Black  and  Green,  “  1— . 

ic  11  i<  2..., 

English  Breakfast,  “  1— , 
Formosa  Oolong,  “  1..., 


In  54  &  lb.  In  ft  lb. 


•45 

•4° 

•35 

.45 

.4° 

.45 

•4° 

•45 

•4° 


•47 

.4* 

•  37 


•5° 


■4’ 

Per  lb. 


Connter  box,  30  ten  cent  tins,  only  packed 
In  No.  1  quality,  fa. 00 

Levering  Coffee  Co. — 

Tourist,  and  54s,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . . . . 

Almoco,  lead  foil  package  teas,  54  s  and  15  s, 
i5,2oand25lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley's  Tea — 

y  lb.  or  %  lb.  In  lead  or  tin,  25  lbs.  In  case 

No.  2,  Green  Label,  India  and  Ceylon . 

No.  r,  Buff  Label,  “  “  . 

Ex.  Gold,  “  "  . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb 

India  and  Ceylon,  Snn-Flower . 

Mixed  (Green  and  Black),  “  . 

Formosa  and  Oolong,  “ 

Sun-Flower,  roc.  sample  size,  36  in  carton, 
all  three  grades . per  doz. 

Carlcol  Blend,  Martlndale  &  Co. : — 


.45 

.60 


.5° 

•  5° 

•  5° 

.90 
Per  lb 


5-lb.  Silver  Sacks . 

.22 

.22% 

ujh  0  . 

■3 

*35< 

at 

X/Jh  “  . 

Spring  Garden  Tea — 

100  lb.  barrel* . 

. per  lb.  net 

44  <4 

.18 

.19 

.1954 

44  41 

*4"lb.  silver  bags . 

1/  lb.  silver  baes . 

It  44 

.20 

4  i  44 

.21 

.  Packed  in  case*  containing  100  pounds. 

McCormick  &  Co’s,  Banquet  Brand — 

No.  . . 

No.  25. 

No.  50 . 

No.  100 . . 


AMMONIA. 

Purple  Ribbon  Brand,  16  ox.,  t  doz.,  per  doz. 
“  “  “  quarts,  1  “  “ 

If  44  it  II  ^  **  ** 

ii  <■  )4  gals. 1  “  per  bbl. 

Colburn’s,  16  oz.,  2  doz . per  do*. 

“  quarts,  1  “  .  ‘ 


“  54  gals.  1  "  . per  bbl. 

Violet,  pints,  2  doz . per  dox. 

axle  grease. 

hraxer’s,  15  lb.  palls . 

z razor's,  boxes,  54  gross . per  gross 

Mica,  54  gross .  " 

Peerless,  54  gross . 


•  *5 
1.40 
1.40 
*50 

•  75 
.90 
.90 

1.80 

.85 


.80 

9.25 

8.40 

4-40 


BAKING  POWDER.  Per  Dox 


54  lb.,  4  doz.  in  case. ...  1.00 
54  lb.,  2  doz.  in  case. ...  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  >n  case....  16.75 


Davis'  O.  K.,  54-lb.,  4  dox . per  do*. 

::  x-}b..3 .  :: 

“  i-lb.,  a  . 

“  5-ib.,5<‘' .  “ 

Cleveland’s,  10-c.  slxe,  4  dox . per  do*. 

54-lb-.  4  " . 

“  54-lb.,  *  «  - .  " 

“  i-lb.,  1  . 

Leslie's,  54 -lb. cans,  1  or  a  dx.cartonx,  4  dx.caxea 
“  54-  “  2  do*,  cases . 

“  1-  “  1  “  . •••• 

■<  5-  “  6  can*  In  case . per  lb. 

Sea  Gull,  6  ox.,  glass,  4  dox . 

Parrot  a»d  Monkey,  4  do* . 

Rumford’*  Yeast  Powder:— 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass,  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.,  1  gross,  in  bbl . per  gross, 

Rumford  Baking  Powder 

5c. -tins,  4  doz . per  do*. 

roc. -can,  4  doz.  In  box . 

54-lb.  cans,  t  doz.  In  caso .  i( 

i-lb.  cans,  1  dos.  In  case . . . 


Royal,  10c.  size,  4  dox. 

“  541b.,  4  dox.. 

“  %  “  « 

“  1  11  1  . 

Ralston  Baking  Powder,  1  lb.  cans,  per  do*. 

ii  ••  i<  ib.  "  "  " 

Boston  Brand,  5  lb.  size,  54  dox. 

“  x  “  1  ‘ 

1  * 


s...per  doz. 


X 

“  K 

Purity  Brand  5 
“  1 


.86 

x.30 

1.40 

4.65 

«*5 

x.»S 

12.00 

2.50 
■  55 

6.00 

1.50 

.80 

•45 


BLACKING— Shoe.  PerGroxs. 

Shlnola . ............per  do*.  .75 

Shinola,  54  gross  In  box,  with  8  bnishe  sand 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  do*.  In  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

blxby's  Best,  No.  x . 

“  “  B.  B.  B.  M. 


Jacquot  Blacking,  No.  5 


. per  54  gx°*» 


•7« 

6.90 

•75 
4-5° 
4  *5 


Handy  Box,  French,  No.  15,  large .  10.00 


small.. 


Maxon’t  No.  1,  54  grow 

“  “  a,  “ 

if  ii  •  « 

II  II  ^  *« 

II  l<  ^  I* 

T.  M.  French.... 


..per  dox. 


S°° 

2.22 

I.60 

*•85 

4-55 

71° 
1 .00 


.45 

•9° 

1.65 

7.20 

.84 

1.23 

*.28 

4-37^ 

•45 

.90 

1.65 

.  T2 

45 

•  45 

.8254 
1.0754 
1  04 

1.03 

12.25 

•  45 

.90 

1.25 

*•5° 


SHOE  DRESSING.  Per  Do*. 

Maxon’x  Shoe  Dretting . - . 75 

Acme,  1  dox .  x.*5 

Blxby’s  Royal  Polish,  1  do* . 78 

Bixby  Jet  Oil  Polish . |o 

Brown's  Shoe  Dressing,  1  dox . . . 8254 

Browns,  Army  and  Navy,  1  do* . 8254 

Boyer’ 1  French  Dreasing . 65 

“  Oil  Polish . . 

Admiral  Russet  Combination . 7° 

Admiral  Shoe  Dressing . - . 70 

Whlttemore  Bros.  &  Co. — 

Gilt  Edge  Polish,  black .  *  °° 

Boston  Waterproof,  black . . .  2. 00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet .  2 .00 

Star  Combination,  russet.... . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Ilossola  Waterproof  Paste  Polish,  small . 4» 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  dries  up,  large  tins..  .7$ 
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GROCERY  WORLD 


GREEN  COFFEE.  Per  lb 

Rio  Golden  Fancy.... . . . 09 Vi®  .1 

"  Prime .  (a,  08  Vi 

**  Choice . @.08 

Santos  Peaberry,  extra  fancy . . .  ,i* 

“  P“C7 . .  .09)40.09) 4 

"  Choice . . . 0.09 

Maracaibo,  Strictly  Fancy,  Mild . .  .i*X@- 12 

"  Choice .  @.u  y, 

Washed  Caracas,  Fancy . 13  @.13)4 

I.aguayra,  Fancy .  .10)4 

Java,  axtra  Fancy  Old  lioverument . 19 ■  <  ®  .20 

“  Extra  Fancy .  ®.i9 

"  Fancy  . .  ®.i8  X 

Moche.  Vi  and  Vi  bales,  genuine,  finest..  ©19 

Mocha  Seed,  Santos,  Fancy .  @.1054 

Mocha  Seed .  Santos,  Choice .  @ .  zo)4 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif.,  Extra  Fancy  Golden . . 

“  Prime . . 

«  Choice . 

Santos,  Extra  Fancy . 

“  Fancy . . . 

“  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy..— . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . 

Mocha,  Finest . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . . 


@13 

®.n 

@09  X 

■»3* 

0.12)4 

@12 

0.14 

©MX 

@.15 

@.15X 

@.aiM 

@-»3X 

@.23)4 


•MX 
13 
.12 
.11 
.11 
•  10  'A 


e>3 

M  If  Iff  _ . . . . 

. . . 

««  (I  k  ^ 

Pack  In  25  and  50-lb.  cans,  and  23,  so  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . ; . z8 

Eureka. . . . 

Leader . ' 

Jap . 

Special,  No.  6 . 

Special  Drive . 

Extra  Value  Blend . 

Bargain  Blend . . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 

*rio,» .  15X  rsA*, 

Ll0n .  13X  13V 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  r  lb.  tins,  .s6 

Salndo,  lbs .  — 

“  50-lb.  tins . \  |I9 

“  barrels .  ,§ 

viv,  lbs .  ;l6 

"  barrels . 

Ground  or  pnlverlxed  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German- American  Coffee  Co. — 

Triunfo,  >4  2-lb.  cans . 

“  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . 

“G-A"  Blend,  20  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  sa,  24  or  48  )4-lb.  cans 

per  X  lb . 

Levering  Coffee  Co. — 

Tourist, 40 or  60  1  lb.  tins .  . 

Tourist,  24  or  30  3  lb.  tins . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  Ins.  to  case . 

E.  L.  C.,  60 lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  In  box . per  box 

is  tins  In  box . . . . . per  carton 

a  lb.  tins . . . per  doz. 

George  Floto'a  Sons — 

Floto’s  Coffee  Essence,  )4 -gross  Improved 

cans . per  gross 

Floto's  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  )4 -gross  cans,  all 

tin . per  gross 

Floto's  Package  Chicory,  65-lb.  cases,  perlb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross 

Hummel's  Essence,  tin  can,  X  gross,  per  gross 
“  “  tin  ends,  “  “ 

“  Improved  “  " 

Chicory,  Selig’s.65’s . 

"  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . . 

“  Koenig’s . 


.26 

.30 

Per  lb 
•»9 
•»9  'A 
.36 
.24 

-a.X 

.18X 

.16)4 

•35 

•  *7X 
•27X 
•20)4 

.30)4 

•M*> 

MX 


3.90 

•95 

5-75 


2.25 
a.  70 

2.85 

.04X 

2-25 

3.85 
a.  70 
2.15 

•°5X 

•°5)4 

06  Vi 

•04X 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  35 

Blasting,  B,  kegs.  25  lbs .  t.  50 

Duck,  kegs,  12)4  lbs .  4.7. 

Duck,  kegs,  6)4  lbs .  2.65 

FG,  FFG,  FFFG,  xegs,  33  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12X  lbs .  2. 6c 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2  00 

BB.  bags,  25  lbs . . . 


2.25 


-7- 

BLUING — Dry.  Per  Gross 

Barlow’s,  small.  2  doz .  2.60 

"  large,  1  doz .  5.20 

Sawyer's,  No.  r,  6  doz .  1 .50 

‘  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1  .60 

"  No.  2,  3  doz .  j.50 

“  Mammoth,  3  doz .  3.60 

"  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  54  gross . 

Cream  Indigo,  2  oz.,  )4  gross... .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7  40 

Cream  Indigo,  8  oz.,  %  gross .  it. 40 

BUTTER.  Perlb. 

Tub  Butter : — 

.  Creamery,  Extra,  60-lb.  tubs . . .  .31 

“  First,  ••  39 

“  Second,  "  .29 

"  Third,  “  28 

Imitation  30-60  'bs . 26-  38 

"  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  ,3, 

Ladles,  30-60  lbs.,  bakers'  use .  .. 

Print  Butter:—  ....  5 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  ,4 

J.  J..  C.  V.,  Gilt  Edge,  Gold  Medal,  *0- 

50-lb.  boxes .  ,, 

Sheal  (“400")  Elgin,  so-50-lb.  boxes .  32 

. 28-.tr 

B.  S.  Gilt  Edge,  cartons .  .35 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . 

CANDLES.  Perlb 

P.*G„  8’s,  30  lbs .  ,  u 

Paraffine  4’s,  6’s,  8’s  cartons,  3&-lb.  cases, 

per  lb .  .  08 V 

Searchlight  Hotel,  x6’s,  30  lbs . . oqV. 

Peerless  “  «  ** 

Bright  Light,  <•  “  ....'...::'.:;;;^'r'w  2'50* 

Werk’s,  8’s,  30  lbs .  „ 

“  16’s,  30  lbs . '13 

Carriage  Candles,  size  6x1 54 . 

Martha  Washington,  long  las . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints... . per  gross  4.20 

Mason’s,  quarts . per  gross  4 .45 

Mason  s,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  *2  do* . per  doz 

(No  charge  for  bsirrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  X  gro..  no  rubbers,  per  gro.  1 
Mason’s  Caps  and  Rubbers,  X  gro..  “  2 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

“  medium,  r  doz.  cartons .  “ 

Reliable,  white  rubber,  wide . 

“  "  medium . 

Black,  medium . perlb. 

(25  lb.  lota  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage .  •« 

“  Thyme . ... .  « 

“  Savory .  “ 

Special  case  asssortmeat,  s 
doz.  Sweet  Marjoram,  s 
doz.  Sage,  X  doz.  Thyme, 

X  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram. 
Thyme,  Sage,  Savoy — 

X-lb.  cartons,  1  doz... . per  doz. 

X-lb.  “  .  *< 

X-lb.  "  •«  « 

K-lb.  screw  cap  bottle*,  t  dos . per  do*. 

if -lb.  aqoare  can*,  a  do*. . 


CANNED  GOODS. 

tomatoes — 

Frying,  Good  Luck  Brand . 

DuBois’  Frying.. 


Per 


Jersey  King,  No.  3,  Standard  Jersey  . 

Blue  Hen  Chickens,  No.  3 . 


Klo  or&nde,  fancy,  Jersey . 

Sliver  Lake,  fancy,  Jersey . 

Alta,  No.  2 . 

Alta,  No.  10,  1  doz . 

Bull  Dog,  No.  2 . 

Lima  Beans — 

Tinsley's  extra  small . 

Turkey,  fancy,  Jersey . 

Silver  Lake . 

Boyer's,  Fancy . 

Oxford,  Maine  packed . 

Lanfair,  2s . 

String  Beans — 

Red  Jacket,  small . 

Mikado,  Penna.,  fancy . . 

Cloister,  fancy  N.  Y . 


me  Biggest  money  maker  a  Grocer  Ever  MM 

Is  Spring  Garden  Tea,  for  it  is  a  blend  so  carefully  prepared  that  it  pleases 
almost  everybody.  It  can  be  sold  at  60  cents  per  pound  with  the  assurance 
that  those  who  buy  it  will  he  back  for  more,  and  we  sell  it  to  you  at  prices 
showing  you  160  per  cent,  profit. 

In  100-lb.  Barrels  18 


In  5-lb.  Silver  Bags 
In  I-lb.  Silver  Bags 
In  %-lb.  Silver  Bags 
In  '/4-lb.  Silver  Bags 


ill . 
Sso  ■  20 
£S£  .  21 


cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABOUT  IT 


API 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
lop  '  iu  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


BY  MERIT  AND  INTEGRITY 

BORDEN’S 


EAGLE 

BRAND 

CONDENSED 

MILK 


Milk  Products  Have  Con¬ 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


BORDEN  S  CONDENSED  MILK  CO.,  Originators  of  Condensed  Milk  and  “Leaders  of  Quality.” 
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Hjyer’s,  as . 

:Srn,3« .  1-°° 

:orn.  No.  a . . . H 

-ide  ofShenandoah,  No.  a . 65 

te  Wax  Beans— 

torn... . 1° 

lampion . *5 

impass,  No.  10,  x  doz . 3.00 


d  Beans — 

&M.,  No.  3 .  »-35 

&  M.,  No  3,  tomato  sauce .  1.55 

impbell’s.  No.  2,  plain . 92X 

impbeli's.  No.  2.  sauce . 52^ 

cford.  No.  3 . 9° 

arragansett,  No.  2,  tomato  sauce.’ . 97 

arragansett,  No.  3,  tomato  sauce .  X-37K 

in  Camp's,  No.  x,  sauce,  4  doz . 8754 

in  Camp’s,  No.  2,  sauce,  2  doz .  i.32K 

oore  &  Brady,  No.  3,  plain . 82^ 

oore  &  Brady,  No.  3,  sauce . 8754 

oore  &  Brady,  No.  1,  picnic  size,  plain . 40 

oore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

ctory,  No.  1,  tomato  sauce,  4  doz . 45 

artin  Wagner  Co.,  No.  3,  plain . 92K 

artin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . SO 

himmel’s.  No.  1,  sauce . 50 

himmel’s,  No.  2,  sauce . 87J4 

ihimmel’s.  No.  2,  plain . 82)4 

inker  Hill,  No.  3,  plain . 77 J4 

t  inker  Hill,  No.  3,  tomato  sauce . 80 

doer's  Boric  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  1.4° 

z-lb.  cans,  4  doz .  “  9° 

i-gal.  cans,  %  doz .  "  5  °o 

innyside  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  a  doz . per  doz.  .95 

a-lb.  cans,  3  doz. ... .  “  -7° 

|  x-lb.  cans,  4  doz .  "  .45 

x-gal .  cans,  J4  doz . . .  "  3  00 


a,  Kidney  Beans — 

an  of  Arc,  No.  2 . 8236 

artin  Wagner’s,  No.  2,  a  doz . 72)4 

an  Camp's,  No.  2,  2  doz . per  doz.  .8234 

• 


*  ornlet .  1  •  5° 

'inoor,  kernelled .  140 

i  aris,  fancy  Maine  . 

mertcan  beauty,  extra  tancy,  Snoe  Peg...  .90 

1  ream  of  Susquehanna . 05 

iker's,  G.  W.,  whole  grain . 8> 

loe  Peg,  Susquehanna . 85 

loe  Peg .  Osborn' s. . 75 

1  ark,  crushed . 7754 
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Peas — 

French,  Extra  Fins,  100  cans,  per  case.... 

French,  Tres.  Fins,  100  cans,  per  case . 

French,  Fins,  100  cans .  M*a5 

Boyer’s,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  **5° 

Boyer’s,  Sifted .  *  •  35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes . -.  x,o 

Jumbo  June .  x  •  x5 

B.  F.  F.  Junes .  i.oz}& 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 55 

Beets — 

Red  Jacket,  No.  3,  small .  1  *45 

Silver  Lake,  fancy,  No.  3 .  x  05 

Bohemian,  fancy.  No.  2 . 85 

Succotash — Belle  Rose,  fancy  N.  Y.  State .  1.00 

Quaker,  extra  fancy . . .  x  °5 

Poland,  extra  fancy  Maine . 92  % 

Spinach- 

Champion,  No.  3 . x*35 

Shawnee,  No.  3 .  *•  3° 

Farren's,  No.  10 .  4*25 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  a  doz . . .  1 .05 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  . . $5 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47/4 

Asparagus — 

Del  Monte,  mammoth.  No.  2 J4 . 

Extra  mammoth,  No.  .  4-25 

Superior,  large.  No.  2% .  4*co 

Staple,  medium,  No.  2 % .  3  85 

Swan,  medium,  No.  254 .  3-85 

Del  Monte  Tips,  No.  i}4 .  3-75 

Extra  Tips,  No.  i$4 .  3  7° 

El  Dorado  Ti*ps,  No.  1% .  3  5° 

Grand  Island,  medium .  3*35 

El  Rio,  medium,  No.  2J4,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 


Apricots — 

Per  dos. 

Pears — 

Bartlett,  extra  quality,  a^s . 

Bartlett,  extra  standard,  2%% . 

Cherries— 

Extra  quality,  aj^s . 

Extra  standard,  2% . 

Standard,  2  34 . 

. 

.  3-oo 
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Peaches — 

Extra  standard,  lemon  clings,  a  J4» .  2 . 85 

Extra  standard,  sliced  lemon  clings,  2 J4s .  2 . 85 

Extra  standard,  sliced  lf»*on  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  zo,  z  doz .  8.50 

Express,  yellows,  2)4* . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz .  3  40 

Pride  ofShenandoah,  No.  3,  2  doz .  1  oa 

Blackberries— 

Farren's,  extra  preserved.  No.  2 .  1.30 

Silver  Lake,  heavy  syrup.  No  2 .  z  .20 

Jersey  Duke,  2s .  z.15 

Blueberries 

Loggies,  No.  2 .  1  50 

Loggies,  No.  xo .  7  00 

Cherries- 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 .  z  .85 

peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears- 

Matchless,  extra  fancy.  No.  2 .  1.65 

Raspberries — 

Mikado,  red,  fancy.  N.  Y.  State,  preserved. 

No,  . . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 .  z.40 

Jumbo,  No.  z,  4  doz . . .  1.50 

Silver  Lake,  No.  2 .  2.00 

Silver  Lake,  No.  zo,  z  doz .  7.  50 

Defence,  No.  2 .  2.25 

Pine-apple — 

Phonograph,  grated,  No.  2 .  z.95 

Phonograph,  sliced.  No.  2 .  1.90 

Acorn,  grated.  No.  2 .  1.90 

Acorn,  E.  &  C.,  No.  2 .  1.85 

General,  E.  &  C.,  sliced.  No.  2 .  1.75 

Indian  River,  E.  &  C.,  No.  2....; .  1 .60 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.55 

Wagner's,  E.  &  C.,  No.  2 .  1  50 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Wallace,  grated.  No.  2 .  1.30 

Singapore  Chunks,  No.  ij4,  4  doz .  i.x7$6 

Wallace,  E.  &  C.,  sliced,  No.  2 .  z  25 

Singapore,  cubes,  No.  i$4,  4  doz .  1.12J4 

Wagner's,  No.  1,  cocktail,  2  doz .  1 .00 

P.  &  B.,  grated.  No.  3 . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  z,  4  doz . . . 80 


-1*- 

The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hin,  ft-lb.  chunks . per  doz.  .80 

“  z  "  “  .  “  .87U 

*•  i%<'  "  “  X.17J4 

“  1%  u  sliced  .  “  z  .35 

M  1  grated .  “  z.35 

“  2%  **  whole  .  “  z.85 

Packed  In  their  own  juice : — 
z 34-lb.  chunks,  extra  heavy  syrup.. .per  doz.  z  .4* 

“  sliced .  “  z.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz . 

Devilled,  No.  z,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  z,  4  doz . 

Star,  No.  z,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4 doz .  4.20 

B.  &  M.,  No.  Yz,  flat,  4  doz .  2  20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  &  M.,  No.  flat,  4  doz .  2.90 

Star  brand,  No.  yKt  flat,  4  doz .  x.35 

Star  brand.  No.  ,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  1. 20 

Mackerel — 

Picker's,  soused.  No.  1,  4  doz .  1.60 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused.  No.  2,  a  doz .  2.50 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  x,  2  doz .  1.15 

Boyer's,  No.  2,  2  doz . .  2.07J4 

M.  &  B.,  No.  1,  2  doz .  z.0734 

Stewart’s,  No.  2,  t  doz./ .  2.10 

Stewart's,  No.  1,  2  doz .  1.02V4 

Victory,  No.  1  doz .  1.02J4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.47J4 

Salmon — 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.10 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall.  4  doz .  1.67 Yz 

Humes,  Karluk,  No.  1,  tall,  4  doz .  i.3256 


Ritter’s  Guaranty 


■ 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  30 ,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 

-^PHILADELPHIA,  PA.  ====== 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits  Fruit  Syrups 


Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Phil&delphit  Office,  500  Penn  Mutual  Building 


J 
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Herseshoe,  No.  . .  *.4S 

Leader,  fancy,  red.  No.  i,  Call .  1.32)4 

White  Bear,  red.  No.  >,  tall .  1.3S 

White  Raven,  %s . 95 

Plata. 

La  Champagne,  %'s,  key .  95.00 

“  V'»,  key . . . - .  17  00 

Lucullus,  %'s . .  13  00 

C.  Morel,  %'s . 10.00 

SARDINES— Bsaalaaa. 

Le  March  and,  )4  a.  ............................. 

La  Champagne,  % 's,  kay . . . 

Cadeau,  %'s,  key . ...  95.00 

Imported— 

French, 

Vs,  Martels .  9.40 

Ka,  Martels .  >3.5* 

Moral,  %s,  bonctoaa .  17.5° 

Vs,  Aurora,  amoked . 8.95 

Mustard — 

Us,  Irma  100  cana....— . . .  3.4 *'£ 

2s,  Eureka,  key,  100  cans . .  3.97)4 

Vs,  Loncheon,  100  cans .  3.10 

Vs,  Fox,  100  cans . 3.00 

Vs,  Underwood's,  50  cans. . . .  3.95 

Vs,  Irma.  50  cans.. . . . . . .  3.45 

v»,  Harbor,  50  cans. . . .  3.30 

V*,  Booth's,  extra,  In  cartons,  jo  cans. .  9.75 

Ms,  Continental,  key,  48  cans .  9.50 

Ms,  Blanchvllle,  50  cans. .  9.30 

OD— 

Ms,  Irma,  too  cans .  3.67 V 

Vs,  Continental,  key,  too  cans .  3.40 

Vs,  Le  Baron,  100  cans .  3.12)4 

Gold  Label,  V*.  °'l. 100  cans_ .  6.25 

“  %s,  mayonnaise  dressing,  too  cans  6  40 

“  V*.  “  "  JO  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  too  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Verlbest,  with  key.  No.  1,  2  dor .  1 .35 

“  with  key,  No.  2,  1  dor .  2. -.5 

Fairbank's,  with  key,  No.  1,  2  dot . 1.25 

“  with  key,  No.  2,  1  dor .  9.25 

“  with  key.  No.  6,  1  dor .  7.60 

“  with  key,  No.  14,  y%  dor .  16.  jo 

Libby’s,  with  key,  No.  1,  a  dor . 1.35 

'*  with  key.  No.  2,  1  dor .  2.35 

Chipped  Dried  Beef. 

No.  t,  t  dor .  1.85 

No.  %,  2  dor .  1 .05 

Glass,  No.  %,  1  dor .  1.35 

Glass,  No.  1,  2  dor .  2.35 

Beechnut  Sliced  Beef,  No.  1,  glassjars,perdor(  2 .72)4 
Beechnut  Sliced  Beet,  No.  )4, glass  jars, per  dor.  1.55 
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Acme  Sliced  Smoked  Beet.  Per  dor. 

Large  tins,  2  doc .  2.60 

Medium  tins,  4  dor . -  1.60 

Medium  tins,  2  dor . .  r.65 

Small  tins,  4  dor .  t  oo 

Large  glass  jars,  1  dor .  2  *5 

Special  jars,  1  doc .  2.60 

Junior  jars,  2  dot .  t.6o 

Sliced  Bacen. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72)4 

Beechnut  Bacon,  No.  )4,  glass  jars .  1.55 

Acme,  large  glare,  I  dor. .  2.75 

Acme,  junior  glass,  2  dor .  1. 60 

Roast  Beet. 

Fairbank’s,  No.  1,  e  dor .  1.25 

Fairbank’s,  No.  e,  1  dor. .  9.25 

Armour’s,  No.  r,  2  dor .  1.22)4 

Armour's  No.  2,  1  dor .  2.95 

Libby's,  No.  r,  2  dor .  1.35 

Libby's.  No.  2,  1  dor .  2.35 

Klngan's,  No.  t,  2  dor . . .  1.15 

King  an’.,  No.  2,  1  dor .  2.15 

Lunch  Tongue. 

Fairbank's,  No.  1,  2 dor .  2.20 

Libby’s,  No.  r,  2  dor . . .  s.90 

Armour's,  No.  i,  a  dor .  9.70 


Whale  Os  Tenges. 

Fairbank's  Ne.  9,  t  doe . . 

Libby's,  No.  s%,  r  doe . . . 


Potted  Ham  or  Os  Tongsie. 

Armour’s  Veribcst,  No.  V,  4  doe...—..... 

Armour's  Verlbest,  No.  )4,  2  doc . . 

Libby’s,  No.  V,  4  doe.. 

Libby's,  No.  )4,  4  doe.. 


7.00 

10.00 


•45 

.80 

■45 

.80 


Potted  Chicken  or  Torkey. 

Armour’s— 

No.  M,  4  dot . 

No.  V,  2  dor . 

Libby’s— 

No.  V,  4  dor . 85 

No.  %,  2  dor .  1,50 


.8254 
*•  45 


Boned  Meate. 

Curtice  Brothers,  “  Blue  Label” —  Per  Dos. 

Chicken,  No.  % .  1.85 

1 . . . . .  5.00 

Turkey,  “  % .  i.8s 

*  * .  S-oo 

Whole  Rolled  Ox  Tongue,  No.  e .  11.00 

Whole  Ham,  No.  1  )4 .  0.00 

Whole  Ham,  No.  2)4 .  13^50 
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Devllled  Meats. 
Curtice  Brother!,  "  Blue  Label”— 


Hum . 

No.  50s. 
Per  Dos. 

No.  to  os. 
Per  Dor. 

Tongue . 

3-*5 

3*5 

Turkey . 

Potted  Meate. 

Curtice  Brothers,  ”  Blue  Label” — 

No.  V  Tin.  No.  )4Tln. 
Per  Dos.  Per  Dos. 

Ham . . .  1.25  2  95 

Tongue .  1,25  a.  25 

Chicken .  z*95  3>co 

Turkey . 1.95  3,00 


Sonpi. 

Snider’s  Tomato  Soup—  per  dor. 

3  lb.  cans,  a  dor . . .  a. 35 

s  lb.  cans,  a  dor .  i.3j 

t  lb.  cans,  4  dor . 90 

Gallons,  cans,  )4  dor .  5.00 

Schlmmel’s,  assorted,  1  lb„  4  dor . 85 

Campbell  s: — 

No.  1  cans,  4  doe.  to  case,  straight  or 
assorted,  all  kinds  except  Tomato— per  doe.  .87)4 
No.  r  cans,  4  doe.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  . 

No.  1  cans,  4  doe.  to  case,  Tomato. _... 

No.  8  cans,  34  to  case,  all  kinds  except 

Tomato . — . . . 

No.  8  cans,  94  to  case.  Tomato . . 

Gallon  cans,  6  to  case,  all  kinds  except 
Tomato,  .....,..n,..M.....HH,....IH.l  - 

Gallon  cans,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label  ”— 


*7* 

■93 

9-SO 

9.65 

7-75 

8.25 


Consomme . . . 

Boullon . 3.1J 

Beet . 

Julienne . . . 

Prtntanier .... .  _  _ 

Vegetable .  3.X5 

Ox  Tall. .  3.4 

Mock  Turtle . 3.15 

Tapioca  Crecy .  3.15 

Pea .  3.15 

Mutton  Broth .  3.15 

Clam  Chowder . .  3.15 

’’  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

„  “  Broth .  3. is 

Green  Turtle .  6. 50 

Terrapin .  7.25 


Quarts. 

Pints. 

)4-Plnts. 

Per  Dos. 

Per  Dos. 

Per  Dos. 

•  3XS 

x-7  S 

2.25 

•  3-25 

x  -75 

*•*5 

•  3-»5 

x-75 

1.25 

■  3*5 

*•75 

1.95 

•  3-25 

*•75 

1.25 

■  3»5 

x  -75 

2. *5 

•  3X5 

1  -75 

1. 25 

•  3-25 

*75 

1.95 

•  3X3 

x  *75 

*  *5 

•  3*5 

x-75 

*•95 

•  3-25 

275 

*•25 

•  3*  x5 

2-75 

1.25 

•  3-x5 

2-73 

1.25 

•  3*5 

*•75 

1.25 

•  3*5 

*•75 

1.95 

■  3*  x5 

*•75 

1.25 

•  3X5 

»-75 

*•25 

■  3-  x5 

*•75 

1.25 

6.  50 

3-50 

2.00 

,  725 

3-75 

*•*5 

•°9* 
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CANDIES  AND  CONFECTIONERY 

Croft  &  Allen  Co. —  per  lb, 

Extra  Mixtures. . 30-lb.  paili  .08 

Cream  Jelly  Mixtures. .  ,r 

Elcroften  Mixtures. .  “ 

Nobby  Mixtures . . .  " 

Cadella  Mixtures . . .  “ 

Fine  French  Mixtures .  “ 

French|Creams„ .  “ 

American  Mixtures . . .  “ 

Variety  Cut  Drops... .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Soar  Balls . ...30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate.. .  ” 

No.  1  Fine  Assorted  Choooiate...  " 

Nonparlel  Drops .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . ss-lb.  palls 

Chocolate  Mints . 30-lb.  palls 

Honey  B  Comb . ax-lb.  palls 

Cream  Cocoanut  Balls . s84b.  pails 

Cream  Peppermint  ..........M.......so-lb.  pails 

“  Wlntergreen .  ” 

Wellington  Caramels  . . ..sg-lb.  palls 

Froxen  Milk  “  jo-lb.  palls 

Soft  Jelly  Gum  Drops .  ,r 

Superfine  “  . .  " 

Jelly  Beans .  “ 

Wlntergreen  Loxengers. .  " 

Mint 

Assorted  "  . .  " 

Conversation  “  . . s8-lb.  palls 

C.  &  A.  Crown  Stick . . . 30-lb.  palls 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted  . . xo-lb.  boxes 

y  goods . . . 


Penny  | 


„.io  boxes  In  case 


•°8H 

•><X 

.12 

• 1 3  54 
-»&54 

•x3 

.11 

.16)4 

•»H 

•I7X 

■  10 

•°9X 

•°oH 

.c8 

.to 

•07)4 

.10 

.08 

.09 

•09 

•09K 

•°9» 

.08 

,12 

•®9; 

4.30 


CAT8UP.  P.,  Doi 

Beef  Steak  Catsup,  Medium .  2.00 

Waldori,  medium,  12  or.,  screw  top,  a  dos . 92)4 

Snider’s  Catsup  :— 

Pints,  2  dos .  9,io 

)4 -pints,  2  dos .  1.30 

Quarts,  1  dor . . . 3.15 

Gallons,  6  jugs  in  crate . par  jug  .85 


KETCHUP. 

Curtice's  "Blue  Label”  Tomato  Ketchup:— Per  Cate 

Small,  25  bottles  In  case .  2.75 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  In  case . . .  3.25 


The 

Money  Vou 
Save 
Ifi  What 
Counts 


If  you  spend  a  large  part  of  your  PROFITS  in  doing  needless  work, 
your  BANK  ACCOUNT  will  be  correspondingly  smaller. 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of 
all  your  accounts  giving  you  COMPLETE  DETAILS  of  every  transaction, 
and  every  transaction  is  completed  at  the  time  it  is  made. 

Cash  sales,  credit  sales,  cash  on  account,  C.  O.  D.  or  exchange  sales, 
money  received  on  account  or  money  paid  out— all  done  WITH  ONLY 
( )NE  WRITING.  Credit  sales  handled  as  fast  as  cash  sales.  No  forgetting 
to  charge  goods.  No  disputes  with  customers.  No  night  work.  It  is  a 
collector  and  a  trade  getter. 

Our  64-page  Catalog  is  FREE.  WRITE. 

THE  McCASKEY  REGISTER  CO.,  30  Rnsh  St.,  Alliance,  Ohio 

Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Pads;  also 
End  Carbon,  Side  Carbon  and  Folded  Pads. 


New  York  Office:  140  West  Forty-second  St.,  d.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  5th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  jrou  mention  the  “  Grocery 
World”  when  you  write? 

•fO  cents  a  pound 

Packed  in  )4-H>.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


**3  WRITING  TO  HDVERTISERS  KINDLY  MENTION  "  GROCERY  in^ORI-D'1 


r 


GROCERY  WORLD 


39 
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ampbeU’s  Beefsteak  Tomato  Ketchup  :— 

pints,  24  bottles  to  case .  *  -10 

pints,  34  bottles  to  case . . .  a  • 00 

ampbeU's  Tomato  Ketchup:— 

Pint  bottles,  24  to  case,  per  doz .  1  ■  4° 

u.pint  bottles,  24  to  case,  per  do* . 90 

ampbeU’s  Chill  Sauce : 

pints,  2  doz.  to  case . . .  1  •  4° 

%  pints,  2  doz.  to  case . 90 

Asst.  Condiments,  t  dot.  to  case,  per  doi...  .90 


CHOCOLATE  AND  COCOA, 

falter  Baker  &  Co’s Per  lb. 

Premium,  12  to  25  lbs . 35 

Caracas,  sweet,  6  lbs . 3* 

German,  sweet,  6  to  ra  lbs. ..•••■ . 24 

Auto,  sweet,  6  lbs . t . 32 

Cocoa,  }i-lb.  cans,  12  lbs.  In  box . 4° 

Cocoa,  )£-lb.  tins,  ralbs . 4° 

f.  H.  Bakers:— 

Pest  Cocoa,  %-\b.  sire . per  lb.  37 

“  fib.  “  .  .38 

Premium  Chocolate,  M®,  ra  lbs . 34 

“  Ms-  ralbs . 34 

Best  Sweet  Chocolate,  Ms . 2r 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  %s . 29 

tershey’s— 

Mi  k,  J4s,  6  lb . . . per  box  1.55 

ocoa,  Epp's,  56-lb.  tins,  7  lbs . •••••" . 4® 

“  Van  Houten’s,  6-lb.  boxes,  r-lb.  tins, 

per  tin,  .72 

**  *•  6-lb.  boxes,  5<-lb.  tins, 

per  tin,  .37M 

«  »  6-lb.  boxes,  5^ -lb.  tins, 

per  tin,  .29 

**  Huyler’s,  M®<  6  lb . 43 

«  “  Ms.  6  lb . 45 

lensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

M -lb.  round  cans . 19  2.27 

2-lb.  “  . 3o  3  60 

r-lb.  “  . 59  7-o8 

iU-oz.  "  50  cam  In  care  .07 

Per  lb. 

5-lb.  "  .  a-75  -55 

iensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb..f. . 45 

Queen,  4  to  lb . 4Z 

Sweet  Vanilla,  4  to  lb . *8 

8  to  lb . 28 

Plain  Cooking  Chocolate,  cakes . 36 

Hooker’s  Cocoa  Powder — 

M-lb.  tins,  2  doz.  In  box . per  doz.  1.88 

J^-lb.  tins,  2  doz.  in  box .  “  3-5° 

r-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  r  doz.  in  case . . . per  lb.  .52 

!  to-lb.  bags,  r  doz.  in  case .  “  -5° 
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WUbur’s  Cocoa — 

Breakfast,  M-lb.  tins,  6-lb.  boxes . per  lb.  .38 

“  M-lb.  tins,  6-lb.  boxes . per  lb.  .37 

Wilbur’s  Chocolate — 

Premium,  Ms,  12-lb . per  lb.  .35 

Sweet  Clover,  54*.  6-lb . per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  M® . 36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  Ms . “8 

Premium  Chocolate,  Ms . - . . 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  %-lb.  size . per  lb.  .40 

“  “  i-lb.  “  .  “  .41 

“  Baking  Chocolate,  M-lb  size .  “  27 

*<  ««  «  v-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-lb.  box . per  box  r.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  165 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ra  boxes 

in  case,  packages . 35 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  M'lb-  packages . 35 

Premium  Chocolate,  6-lb.  boxes,  ra  boxes 

In  case,  M-'b-  packages . 35 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes 

In  case,  M-lb-  packages . : . 35 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J4-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  M'lb  packages . 30 

VaniUa  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  r.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 41 

Cocoa,  6-lb.  boxes,  12  boxes  in  case, 

tins . . 


-19- 

Cocoa,  6-lb.  boxes,  ra  boxes  In  case,  M''b- 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  M-lb. 

tins . . 

Cocoa,  ra-lb.  boxes,  6  boxes  In  case,  r-lb. 

tins . .4 . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  M-lb-  pkgs. 

6- lb.  boxes,  ra  boxes  In  case . per  lb.  .27 

12“  "  6  “  “  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,r2bxs.  In  case,  M  lb.  tins  “  34 

M-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  r-75 

Peter's  Milk  Chocolate : — 

No.  6r — M  lb.  size,  croquettes . per  lb.  .48 

No.  6a— M  lb.  “  r‘  "  48 

No.  63— M  lb.  “  flat  packets .  "  .48 

No.  64— M  lb.  “  “  “  “  -48 

No.  93- *  lb.  “  “  “  “  -48 

No.  66— J4  lb.  "  “  "  “  -5° 

No.  67-Alb.  “  “  “  “  *5° 

No.  68— Alb-  “  “  “  “  .30 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  M->b-  jars,  6-  »nd  ra-lb. 

boxes . 4° 

Croft's  Cocoa,  Js,  2  doz.  In  box .  1.95 

“  «  M®.  61b-  “  39 

“  "  Ms. 6  lb-  “  38 

“  "  is,  12  lb.  “  37 

**  «  5  lb.,  6  cans  In  box . 37 

“  Swiss  MUk  Chocolate,  48  s-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “ 

“  Premium,  M®>  11  lb-  “ 

«  **  M*.  12  lb.  “ 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  M-lb.  tins,  ra  In  box . 3456 

“  M-lb.  “  24  “  . .  -3554 

Cocoa  Shells,  cleaned,  bags . por  lb.  .01 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate— 

14-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

%-lb.  “  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb.  tins,  6-lb.  boxes . 

"  i^-lb.  “  xa-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  %-lb.  cans,  6-lb.  boxes . 29% 

"  >£-lb.  “  xa-lb.  "  29 

“  4-lb.  “  6-lb.  "  . 

“  J-lb.  “  12-lb.  "  31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  J4 s,  6-lb.  boxes . 

**  *4s,  1 2-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  “  .  “  140 
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Premium  Chocolate — 

5^-lb.  cakes,  12-lb.  boxes . 27% 

%-lb.  “  24-lb.  “  . 27 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  “  “  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  "  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4°5 

Defiance,  4 doz .  4.C0 

Dime,  4  doz .  3.75 

Winner,  4  doz .  4.40 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4.25 

Peninsular .  4 . 40 

Dr.  Hand’s,  2  doz .  3.10 

Leader .  4  •  10 

Banner, 4  doz .  4.15 

Star,  4  doz .  4  40 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  50 

Peerless,  5c.  size,  4  doz .  2  00 

St.  Charles,  family  size,  4  doz .  3.75 

St.  Charles,  hotel  size,  2  doz .  3  95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  ro-c.  size,  4  doz . per  case  3. 25 

Pet,  e-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2  90 

Van  Camps,  4  doz.,  family .  3. '5 

Van  Camps,  4  doz.,  large . . .  4  05 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \  _  All 
densed  Milk  ..  /  5'0U 

Queen .  4.40 

Blue  Ribbon .  4.05 

Premium .  4.05 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4-00 

Five  cases  or  more .  3-95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


Do  You  Know  What 
Ramly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  i  o  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 

404  Atlantic  Avenue  -  -  BOSTON,  MASS. 

Philadelphia  Representative: — Arthur  Hagan  &  Co.,  151  N.  Third  St. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG!!&  SONS,  Philadelphia 

Agknts  for  SAMUEL  RAE  A  CO.p  Liamom,  Italy 


#RADS. 


F 

5eieited_White  Rice 

POPPING  CORN 

C /S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 

ask  for  prices 


Say,  Mr.  Grocer : — 

Popping  corn ,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad’s  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  J obbers ,  or  write , 

Bradshaw’  Co. 

New  York 


dly  mention 
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COCOANUT.  Per  lb. 

Schepp’z  Shredded,  W-lb.  pkgi.,  ts  lbs.  to  cue  .23% 

••  “  lbs . 22% 

Dunham's,  5-cent  package . *9 

“  X»- . *6 

"  *• . .. . 28 

“  %•  and  ){i . . . .. . 26a 

Franklin  Baker  Co’s— 

Brazil,  70  )4 -lb.  packages .  9.50 

“  35  "  .  a  .50 

“  38  )^-lb.  and  16  )4-lb.  packages .  a. 50 

Brazil,  18  i-lb.  packages .  9.50 

"  Shred,  in  palls,  ao  lba . 11 

“  “  In  boxes,  aj  lbs . . 10% 

"  “  In  barrels,  140  lba . so 

Table  Talk,  Thread,  in  palls . is 

"  “  In  boxes . 10% 

"  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10 VI 

'•  Slice,  ■*  iao  lbs . 10% 

*  Strip,  “  rae  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  -o&% 

Oyster  “  08  .08)4 

Wine  Scroll. ...»  . 10  .1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Bijou  Cookie . 0754  .08 

Brown  Edge  Water .  ,09 

Butter  Toast . .07%  .08 

Clover  Mixed . . .  .08 

Cocoanut  Ripple. .  .10 

Cry  Babies .  .09 

Fig  Bars . . .  .10 

Fruit  Cookies . 07%  08 

Fruit  Gem . 08  .08 

Ginger  Snaps,  XX . .  .06  .06% 

Ginger  Vedettes . .  .07  .07)4 


Graham  Wafers .  ,10 

Grandma  Cookies . .  . 07 %  08 

Honey  J ambles,  XX .  ,10 

"  Iced. .  .10 

Honey  Kernel .  .  10 

Iced  Ginger  Tablet .  .08 

Iced  Prnn  Treaty  . _  .07U 

Iced  Vedette  Wafer . 0754  .08 

Macaroon  Cookie .  .10 

Man-in-the-Moon .  .08 

Matchless . „ . .  .08  .08 

Milk  Lunch . . . 07  . 07 % 

Oriental  Cookie . 07)4  .08 

Quaker  City  Mixed.. .  .07)4  .08 

Quiver  Mixed....'. . 07  07)4 

Orange  Cookies . . . 07)4  .08 

Peerless . .08 

Soda  Biscuit,  XX . 06  .0614 

"  "  No.  1 . 07  .0734 

Spiced  Wafers . .0734  .08 

Sunshine  Cookie . 0754  .08 

Suprema . 08  .08 

Wavelets .  .09 

Package  Goods —  Per  doz. 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (10-cent  size) . 95 

“  "  (5-cent  size) . 50 

Graham  Wafers . 95 

Milk  Lunch . 95 

Ivinettes . 95 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  9  doz.  In  case, per  doz.  1 . 15 
"  with  Horse-radish. p.  dz.  i.ij 
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Stone  Pots,  largeslze,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1.75 

Weln  Senl,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  gegS . per  keg  a.  50 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

**  “  in  '5  ••  ••  .15-. 40  > 

“  In  9  gallon  grails... per  pall  .75 

Prepared  Special,  with  spoon,  s  doz.  In  case,  * 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case. ....per  dor.  .46 
“  with  Horse-radish,  a  doz.  In  case, 

per  doz . 95 

IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 96 

. - . loaf,  .26% 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .aa 

Roquefort  Cheese,  19  in  case. .per  lb.,  .35,  11  ,36 

Parmesan,  loavesabout  30  lbs . loaf,  .97,  cut  .32 

Edam  Cheese,  xa  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

"  t-lb  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  z.4S 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . „ 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  ,.75 

Olmutzer  Hand  Cheese,  100  in  box .  2.95 

Edelweiss, Romatoor  and  Bier-Kase...per  doz.  4.00 

American  Swiss, No.  1 . loaf  .19  cut  .ao 

"  “  Square  loaves.  No.  1,  about 

95  lbs.  each . perlb.  .19 

Limburger  Cheese,  No.  1 . box,  17  •  %  box. 

17;  less . ,8 

Muenster  Cheese . . per  lb.  .19 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese . “  .17% 

Pineapple  (Picnic  size),  6  in  box._ . per  box  3.00 

“  (Gem  size),  6  In  box .  "  2.25 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  doz.  In  case . per  doz.  4 . 50 

Lunch  size,  2  doz.  In  case .  “  2.40 

Picnic  size,  9  doz.  In  case .  “  1.3c 

Trial  size .  “  1.00 

MacLaren  Imperial  Cheese,  Club  size. per  doz.  1 .00 
“  “  **  No.  1  size  “  9.40 

"  Roquefort  “  largeslze  "  2.95 

"  “  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  x.55 
“  d'Isigny,  “  6  In  box...  “  1.55 

Wm.  Tell  brand,  12  In  box .  •'  1,2$ 

Neufchatel  (Cow  brand),  25  in  box . per  box  1  05 

Star  Cream,  or  Phila.,  19  “  ....  “  2.22 

MlniatureCream.0rPhlla.12  "  ....  "  j.xo 

Hand  Cheese,  8  doz .  <*  .  a* 

4  “  . -  “  .75 

“  4  “  Thuringer . .  11  ,85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box  t. 

Schutzen  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . —per  ib. 

IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

«  8  "  .  11 

Carlsbad  Speck  (Imported  Bacon) ...»  “ 

Imported  Cervelat  Sausage  (Rolffs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  11%  less,  per  lb. 

“  Landjager,  short . per  lb 

“  "  long . .  “ 

“  Mortadella,  Dry . per  lb. 

"  Knack wurst,  a|  In  box,  per  box, 

#4-75 . per  doz. 

Cervelat  (E),  50  and  xoo-lb.  boxes, 

.21)4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  xoo- 

lb.  boxes^  .20;  less- . 

“  Cervelat,  Crescent,  50  and  roo-lb. 

boxes,  .16)4  1  less . 

“  Cervelat,  Tip  Top,  50  and  100-ib. 

boxes,  .14;  less... . 

Cervelat,  E.  Gothaer,  50  and  xoo-lb. 

boxes,  .23)4  ;  leas . 

“  Salami  (E),  50  and  xoo-lb.  boxes, 

•  ax  ;  less . 

“  Salami,  Bine  Ribbon,  50  and  100- 

1b.  boxes,  .19;  less . 

“  Salami,  G.  A.  P.,  50  and  xoo-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

"  Lachs  Ham .  << 

“  Petit  Dellcateas  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna . perlb. 

"  Paprika  Speck .  “ 

Mettwurst,  half-round .  " 

Liver  Sausage  (Special),  truffle’  goose  or  sar- 

dellen . ...per  lb. 

Smoked  Thuringer  Blutwurst . .  " 

"  Pfefferwurst„ .  •  • 


45 
*  >5 

It 

AN 

4  75 
>75 
3* 
■48 
3  75 
.65 
3.00 
«4 
•>4 

•>5 

*4« 

•*3 

.22 

.18 

.16 

•>4 

•  ss 

.20 

.l8 

.18 

•  ■5 
.28 


.90 

.16 

.18 

.16 
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PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

pc*  do* . .  4.75 

(Derby  Brand),  quart  glass  jars 

doz.......... . . .  5.75 

•y  Brand),  io-o*.  jars, 

per  do* .  a  50 

Calves'  Head,  In  roond  tins . per  do*.  1.65 

Pickled  Meats,  In  glass .  “  x.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


per  di 
(Derby 


Judge  Us  Sharply 


The 

Ralston] 
Miller 


Ralston  « 
Health  Food  ii 

‘  Everybody  knows 
s  most  healthful — 
for  big  folks  and  little 
folks.’ 

‘ But  you  keep  right 
_r  s  on  eating  it  because  it 

_ J  tastes  so  good.’ 

‘  It’s  the  flavor-hold¬ 
ing,  nut  sweet, 

golden  yellow 

hearts  of  choicest  jft! 
wheat.’ 

‘  It’s  real  food—  U 
1  not  fluff.  Keeps 
\  always  good  be- 


1 


V 


r] 


IhtiMll  »n  •  ik  imm 


cause  I  sterilize 
it.’ 

‘  Pack  ge  makes  50  yi 
J  plates  of  food.’  ” 

|  The  Ralston  Miller. 

RALSTON  PURINA 
MILLS 

"  ll'fterc  Pm »  ity  is  Paramount 

St.  Louis.  Mo.,  Portland,  Ore., 
Tllsonburg,  Ont. 


You  must  sell  some  cer¬ 
eals,  Mr.  Grocer — you  are 
selling  some — how  shall 
you  decide  whether  you 
have  the  best  ? 

First  consider  quality, 
and  as  you  go  along  apply 
your  test  to  RALSTON 
HEALTH  FOOD  and 
PURINA  WHOLE 
WHEAT  FLOUR.  Are 
they  good  ?  We  guaran¬ 
tee  them  of  the  highest 
producible  grade,  pure, 
wholesome,  splendid 
foods  !  N  obody  can  give 
any  higher  guarantee  of 
quality  than  we  give. 

Second  consider  ease  of 
selling — and  here  RALS¬ 
TON  HEALTH  FOOD 
and  PURINA  WHOLE 
WHEAT  FLOUR  are 
especially  strong,  for  we 
have  simply  advertised 
them  into  a  solid  popu¬ 
larity.  Both  are  half  sold 
when  you  put  them  in, 
because  so  many  of  your 
people  have  read  our  ad¬ 
vertisements  and  know 
about  them. 

What  other  cereal  prod¬ 
ucts  can  meet  these  tests 
so  well  ? 


Ralston  Purina.  Mills 

Portland,  Ore.  ST.  LOUIS,  MO.  Tiljonburg,  Ont. 


HOW  TO 
SEASON 
POULTRY 


Cool  weather  brings  the 
demand  for  poultry,  and 
the  demand  for  poultry 
brings  the  necessity  of 
seasoning  it  with  some¬ 
thing.  Will  it  be  with 
home-made  seasoning — 
a  few  herbs  and  spices 
thrown  in  and  mixed  at 
random,  never  twice  alike, 
or  will  you  sell  our  Spiced 
Poultry  Seasoning? 


Spiced  Poultry  Seasoning 

is  composed  of  garden 
herbs  and  spices,  blended 
always  the  same,  in  pre¬ 
cisely  the  proportions 
needed  to  produce  the 
acme  of  savoriness.  It  is 
safe  to  say  that  home¬ 
made  seasoning  can  never 
be  half  as  good  as  Spiced 
Poultry  Seasoning.  Just 
tell  your  customers  this. 


FOUN  DED  1815 


STICKNEY  &  POOR  SPICE  COHPANY 

BOSTON,  MASS. 
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eel  Salad,  In  glass . .. . per  dor.  i.oo 

I.  «  In  pint  jars,  glass . 

i<  x  In  quart  jars,  glass . 

amb  tongues,  In  glass .  “  I-6° 

tOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

«  mixed.  Standard,  bbl. 

tfbbl .  5-50-6.50 

lolland  Herring,  mllkers^Standard,  bbl. 

Gotland  Herring,  mixed’  large  fails,  bbl. 

bbl.  8.00 . 

**  milkers,  large  lulls,  bbl 

%  bbl.  8.00 . 

iarlnlrte  Herring,  Imported,  about  40  In  pall.  1  .»5 

loll  Herring,  Imported,  about  25  In  pail. .  100 

plced  Herring,  Imported,  about  40  In  pail.  1.00 

forway  Stockfish,  <£7 . per  lb.  >5 

latjes  Herring . .  P»K 

BISMARCK  HERRING. 

’int  sire,  round  tins,  withlkey . per  tin  .20 

luart  “  “  “  .  -35 

'  Qt.  ><  "  "  .  “  55 

II  «  *«  .  M  I.  IO 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

loll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin 
irat-Haring,  4qt.  tin,  x.xo,  a  qt.  tin,  ,6o,qt.tln 

inglish  Sprats,  36  bunches  per  box . 

Cruger’s  Roll-  and  Brat-Haring,  oval  tins, 

per  dor . . . 

RUSSIAN  SARDINES. 

imported  Fish  (Wallkoff  Brand) . per  keg 

«  5-lb.  pails . per  pail 

“  10-lb.  pails .  ‘ 

:ut  Spiced  Sardines,  per  10-lb.  pail....  “ 

**  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . .per  dor. 

NORWAY  ANCHOVIES. 

Original  Package . Ya  bbl. 

Repacked  in  5-lb.  pail . per  pail 

“  in  so-lb.  pail . 

“  in  5-gal.  kegs . per  keg 

<«  In  }4-lb.  flat  tins . per  dor. 

•*  in  )£-ib.  tall  tins .  “ 

In  i-lb.  tall  tins .  “ 

fancy  Kegs — 1 1 1  keg,  .80;  K  keg,  .42;  Ya  keg, 

.32;  Hteg . 


•  5° 

•  40 


2.50 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


5 -50 
.60 
1 .10 
a- 75 
•95 
1.50 
2.00 

.20 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dor  195a  Ya  kiloCans.per  dr.  19  50 
%  "  "  10.50  Ya  “  “  10.50 

Ya  “  “  5  5°  H  “  “  5.5° 

A  “  “2  75  A  “  "  a  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200 . . per  bbl. 

15  “  keg—  "  500 . Per  100 

io  “  keg —  “  300 .  “  1.00 

5  “  keg—  “  150 .  “ 

10  lb.  pail —  “  50 . 

DOMESTIC  SOURKROUT 
Long  Cut. 


60-gal.  cask . 

6. 50 

10  x  keg . 

5  “  x  . 

2.  40 

1  *25 

10  lb.  pall . — . 

IMPORTED  LEBKUCHEN. 

.18 

Dampfnusse  (Pfeffernusse) . 

Spitzkugeln . 

•  *5 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “ 

“  “  No.  2,  6  “  ...  “ 

"  “  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

"  small  tins .  “ 


•  30 

•  5° 
•75 

1 .00 
5- *5 

•  55 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3 . 25 

pint  jars . per  dor.  6.00 

*'  large  tumblers .  41  **35 

•  mall  tninhUrt . .  **  1.25 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal-  keg  2.50, 

10  gal.  keg . . .  4-5° 

SUNDRIES. 

German  Egg  Potatoes,  Uriginal  Bags,  110-lb, 

bags,  per  bag . ;•••  2 -5° 

Green  Kern . per  lb.  .  09'A 

.  “  °7 

.  “  14 

. 44  .6O-.80 

. .  “  .08 

.  “  05 

.  “  ,06-. 08 
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EGGS.  Per  Dor. 

Nearby,  candled  and  selected ,  30-doz.  crates...  .28 
Western . 25~  27 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs. 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs. 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


Potato  Flour.. 

German  Dried  Pears., 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


COTTOLENE. 

302-lb.  tins . per  case 

15  4-lb.  “  . 

6  10-lb.  '*  .  , 

Freight  prepaid  on  two-case  lota. 


6.50 

6.50 

6.50 


Anchovy  Paste,  tancy,  per  doz . 

“  plain,  per  doz. . 

Bouillon,  Burnham,  pints,  2  doz.  In  case . 

“  «*  %  pints,  2  doz.  In  case.... 

Capers,  Nonparlel,  %  gallon  kegs . 

*<  “  Quart,  glass . per  doz. 

“  “  bottled,  %  size...  .per  doz. 

«  11  •<  jg  «  .  x 

II  II  II  II  .  X 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•'  med.  “  “  12  “ 

x  small  “  “  24  “  “ 

Cherries  In  Maraschino,  In  glass,  i-doi.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz. 
x  x  3  lb.,  a  dz.  case  ’* 

Currie  Powder,  pints,  per  doz . 

4  0*.,  “  . 

“  2  oz.,  . 

Russian  Caviar,  J|’s . 

“  K’» . 

“  K’s . 

«  r’s . 

French  Peas,  Extra  Fins,  per  case. . 

“  Fins,  per  case . 

“  Moyen’s,  per  case . 

Kippered  Herring,  6  doz.  In  case . per  doz. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb... 
“  “  Dinner  Biscuits,  per  lb... 

x  “  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  pints,  per  doz . 

Salt,  in  4-doz.  stone  jars . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . 

“  “  “  2  OZ.,  “  . 

Armour's  Beef  Extract,  2  oz.,  “  . 

“  "  x  4  0I->  «  . 

Anker’s  Extract  of  Beef,  120  vials . 

“  x  x  4  0I . per  doz. 

11  11  •’  g  oz .  x 

x  x  11  ,6  ox .  x 

Theodore  Marquet  Mushrooms  :— 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  "  . 


•  17 

.16 

•  17 


•27 

4-50 

3- 2S 

4- 75 
3-75 
3-75 
2.00 

1. 50 
7. 00 
2.35 
z  .90 
1. 15 
4  65 
5.00 
4.  75 
7.00 

.90 

2.20 
3-5° 
2*5 

1.50 

2- 85 

5- 50 

10.50 
20.00 
18 .00 
16 .00 
13.00 

1.60 
12 .00 

.19 

•29 

■32 

1.25 

.60 

1-75 

6. 50 

3- 55 
4.  45 

8.20 
4.00 
4.00 
7-25 

13-50 

28 .00 
26.01 

24.00 
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Truffles,  A . per  tin,  .30 

“  A .  “  55 

“  Ya .  »-*S 

X  .  X  2 .35 

Shrimps,  Pickled,  small  size .  1 .00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5-°o 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  r-lb.  tins,  per  doz .  4  00 

“  “  )$.lb.  x  *«  .  2 .25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  a. 25 

“  Peach  Water,  per  doz .  2.23 

Pitted  Olives,  per  doz .  5 -25 


FLOUR.  Per  Bbl 

Gold  Medal .  6.85 

King  Midas . . .  7-°o 

Millbourne . . .  6.45 

On  Top . J. .  6.80 

Ceresota .  6  50 

Pillsbury’s .  6  40 

Taylor’s  Fancy .  5  -75 

Semper  Idem .  5-*° 

Pride  of  the  West . . .  5  45 

Sunbeam .  5-  35 

Quaker  City .  6. 25 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  . .  3.65 

Uncle  Jerry’s  Pancake,  40  packages .  2.85 

Heeker’s  Buckwheat,  16  3s . 

x  x  64  ij£s . 

x  Flapjack  Flour,  24  pkgs .  1  5° 

Log  Cabin  Pan  Caks  Flour,  36  as .  3 .25 

Ralston's  Purina  Pancake  Flour,  36  as .  3 .00 


HONEY. 

Domestic,  barrels . Per  gal. 

Selser’s,  lunch  bottles.  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz . per  doz. 

Schlmmel’s,  io-  oz.  bottles,  2  doz.  In  case . 

x  6-  oz.  *•  x  x  . 


LOOK  AT  THE 
CUT  STORES  AT  NIGHT 


Grocery  customers  are  like  flowers — they 
turn  toward  the  light.  As  between  two  grocery 
stores — one  brilliantly  lighted,  the  other  only 
indifferently— eight  out  of  ten  people  will  seek 
the  light  store.  There  is  nothing  gloomier  than 
a  half-lighted  grocery  store  after  dark.  People 
enter  it  only  when  they  must. 

Put  nothing  ahead  of  light  in  your  store 
because  nothing  is  more  important  as  an  after¬ 
dark  business  getter.  Look  at  the  cut  stores— 
not  one  of  them  but  glows  like  day  the  minute  it 
gets  dark. 

Do  the  cut  stores  spend  all  that  money  for 
electric  light  for  the  fun  of  it?  Scarcely,  they 
know  its  power. 

No  light  is  so  brilliant  or  inexpensive  as 
electric  light.  Write  us. 


The  Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  I  A* 
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FARINACEOUS  GOODS. 

Corn  Moil-  Per  Bag 

L *a’s,  white,  100  lbs .  *  *5 

"  yellow,  granulated,  too  lbs .  a  *5 

“  “  table,  too  lb* .  3. 20 

Western  yellow,  xoo  lbs. .  1.85 

Quaker,  36  packages . 

Farina,  Hecker'a,  34  i's,  per  caso .  1. 4° 

11  Schumacker’s,  24  packages,  per  case.,  i.u'/i 

Beans — 

California  Lima . ..per  lb.  -06% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  «• ta* 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2  45 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.5a 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.42% 

Pea,  fancy,  Michigan, grain  bags . bushel  2.40 

Red  Kidneys . . .  *'  50 

Pea#-- 

Green . *, . per  bushel  2  25 

Scotch .  “  a- 25 

Split,  yellew .  “  2 .00 

"  green .  11 

Lentils — 

110-lb.  bags . per  lb.  .08^ 

Less  quantity . . .  11 

Shaker  Corn — 

Fancy,  barrels . ptr  lb. 

Less  quantity . .  “ 

Hominy — 

Lea's  Breakfast,  xo  pkgs . . case  x  .75 

Lea's  Pearl,  100  Iks . per  bag  2.25 

Schumacher's  Breakfast,  xo  pkgs.  to  case.... 

Western  Pearl,  xoo  lb.  bags .  x.90 

Western  Grits,  xoo  lb.  bags .  x  90 

Barley— 

OO  . 07 

No.  3,  xoo-lb.  b*g» .  3-75 

Noodles,  Climax,  34  roc.  pkgs.,  asst.,  case .  i.io 

“  “  48  5c.  pkgs.,  case .  i  2> 

“  "  asstd  ,  34  5c.,  12  10c.  case...  1.15 

"  Smith’s,  30  10  c.  packages .  1.90 

"  “  assorted,  5  and  10  c .  1.90 

Oatmeal,  B,  per  bbl . . . 

“  “  kegs  100  lbs.,  per  keg . 

Oaten  Goods,  tn  cases —  Per  case 

Avena,  18  packages...™ .  1.55 

Banner  Oats,  so  packages .  4.20 

Friends’  Oats,  36  packages .  3  oo 


Don't  Plunge 


Don’t  get  into  the  cash  reg¬ 
ister  business  by  buying  a 
$250  machine.  You  may  not 
like  it  at  all.  You  may  even 
prefer  the  old-fashioned  money 
drawer. 

Buy  a  Standard  Cash  Register, 

which  costs  but  a  small  sum, 
first.  See  what  you  think  of 
that.  If  you  decide  that  you 
like  the  cash  register  idea  and 
are  dissatisfied  with  the  Stand¬ 
ard,  buy  a  more  expensive  one. 

But  you  never  will  be  dis¬ 
satisfied,  for  the  Standard  does 
everything  you  want  a  cash 
register  to  do.  Keeps  your 
cash  and  credits  straight, 
keeps  tabs  on  your  clerks — 
simply  does  almost  as  much 
actual  work  as  a  bookkeeper. 
Write. 


Standard  Cash  Register  Co. 


32  CHESTNUT  ST.,  WABASH,  IND. 
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Mothcr’i,  18  packages .  1  -57 

Pawnee,  36  packages . 

Quaker,  18  small  fire .  >-55 

Quaker,  30  large  size .  4*3° 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7-4$ 

Avena,  per  keg,  90  lbs .  3.85 

Standard,  180-10.  bbls . . .  7.10 

“  90-lb.  bags .  3  5° 

Sago- 

Fine,  bags  about  160  lbs . 05X 

50-lb.  lots . 06 

Admiral,  Pearl,  24’s . 08 

Tapioca,  Instantaneous,  50  i’s. . 08X 

Colburn's  Hasty,  34  i-lb.  pkgs . 07^ 

“  Minute,  H -gross,  per  bo* .  2.85 

“  Flake,  about  125  Ids . per  lb.  .06 

“  “  less  quantity .  “  .06% 

“  Pearl,  150  lbs .  “  .05  K 

“  “  less  quantity .  “  .06 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  2.70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  2’s . .per  case,  3.15 

Purina  Health  Floor,  so  s's,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  . .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  12’s,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 

Egg-O-See  36  packages .  *  ■  85 

Egg-O-See  Corn  Flakes,  36  packages .  2.85 

Cook's  Malio  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4.10 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

•*  •*  «  15  ••  .  2.60 

Cream  Wheat,  36  packages . 4.50 

Apetiza,  24  packages .  2 . 85 

Flaked  Rice,  Cook’s,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2  75 

Pettijobn’s  Food,  18  packages .  1.80 

Quaker  Puffed  Rice,  36  packages .  2.80 

Quaker  Wheat  Berries,  36  packages .  2.75 

Vigor,  36  packages . .  2.65 

Ralston  Kornkins,  18  35-lb.  sacks. . per  bale  3.75 

“  Health  Crisps,  36  10c.  packages .  2.80 

Ralston’s  Breakfast  Food,  362-lb.pkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscnlt,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  tin .  2.25 

Zest,  36  packages,  15  cent  size .  2  70 

Zest,  30  packages,  25  cent  sixe . 
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HOI.LAND  RUSK 
The  Original 

Per  case 

Cases,  5  dot.  pkgs....  4.75 
Cases,  3  dot.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cas«s,2dt.s  lb.  pkgs.  1.80 


dot. 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  doi 

“  Acidulated . 

Cox’s,  large . 

“  small . 

Plymouth  Rock,  Pink  or  White..— _. 

Nelson’s . pe 

“  small . 

Bromangelon,  assorted  3  dot . 

Fruit  Puddlne.  2  dot.,  asst,  flavors  ... 

Jell-O,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz . 

Charmer's . 

Peter  Cooper . 

Tryphosa . . . per  dot. 

Imperial  Wine  Jelly . I . per  doz 

“  V . per  gross  11.00 

Gelatine,  McKinley's . per  dot.  .85 

Wetmore’s  Doable  Refined,  36  10c. 

pkgs . per  case 

Kusto,  60  5-oent  packs . per  case 

Puddlne,  assarted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


1.07H 
*■'7  Vt 
I-57X 
•95 
1.20 
I-  35 
•95 
87X 

.80 

•87X 

•97X 

.90 

.90 

•9*X 

95 


a. 70 
a. 00 
1.60 
.90 


E looker's  Cocoa 


IS  A  LUXURY  XO  THE  PALATE 
A  NECESSITY  XO  THI!  STOMACH 

an  economy  xo  xhe  pocket 


ALL  GROCERS  SHOULD  HAVE  IT 


American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  4  SONS,  19  South  Front  Street,  Philadelphia,  Penns. 


Make  Your  Jobber  Tell  You 


If  you,  Mr.  Retailer,  have  signed  any  future  canned  goods 
contracts,  ask  your  jobber  what  per  cent,  of  your  order  he  will 
absolutely  guarantee  to  give  you. 

In  most  cases  he  will  make  no  guarantee  whatever.  He 
can’t,  since  the  packer  has  made  none  to  him. 

In  no  case  except  one  will  he  make  a  guarantee  to  deliver 
you  all  you  ordered,  or  ioo  per  cent.  That  one  case  is  where 
he  buys  Blue  Bell  or  Clover  Farm  canned  goods,  for  we,  who  sell 
those  brands,  always  give  a  jobber  ioo  per  cent,  contracts  on 
them,  and  the  jobber  can  therefore  give  it  to  you. 

The  moral  is  to  buy  the  brands  you  can  get  what  you 
buy  on. 


STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  AID. 


Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  When 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  c  good  profit. 


ROVAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Reade  STREET 

N  EW  YORK 
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macaroni.  „tlb 

Larosa  Alphabets,  square,  95  lbs . 05U 

“  Elbows,  “  “  . 05J1 

“  Marcaroni,  long,  “  05V 

"  “  square  “  c6\ 

Larosa  Spaghetti,  long,  25  lbs . 05) 

"  Vermicelli,  square,  “  05V 

“  Macaroni,  bulk,  “  05) 

Anger  Baking  Co. — 

™ Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages .  1. 80 

24  10-cent  packages .  1.80 

“  Plain"  Noodles,  24  i-lb.  cartons .  x.to 

"  “  48«-lb.  “  .  1.9 

Egg  Alphabets,  48  5-cent  packages .  1  .8 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs 1 .80 

34  5-cent  ABC  and  24  5-cent  Egg  Barley ...  1.80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  2.35 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1.88 
“  “  481/s  “  5 -c.  size  1.80 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  35  s/i  cartons .  s.oo 

"  Golden  Seal ’’  Egg  Macaroni,  25  10-cent 

cartons. .  1.88 

“  Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  rdb. 

cartons,  34  packages . . .  1  .g. 

Spice  Drops,  In  baskets,  20  lbs .  1.6. 

“  In  boxes,  ss  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  in  bundle. . per  bundle  .30 

Bulk,  is-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  so. 00 

8.M4SS*MIMMtMISStSMtl  16.OO 

“  "  SO. .  S3. 00 

l(  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  "  s,  “  7.00  “  9.00 

“  Tea,  »  3,  “  6.00  “  7.50 

“  Spices,"  4,  “  5.00  "  6.00 

Leas  40  per  cent,  discount, 

600-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  so. 00 

Tea  Caddies,  round  front,  No.  s . per  dos.  9.00 

“  "  “  3 .  “  6 .50 

“  "  "  4 .  "  4-50 


For  Mies  Slone 


Here  is  the  T.  &  S.  Pickle  Cabinet, 
made  revolving  or  non-revolving,  as  you 
like.  Has  no  banana  tree  and  is  for 
pickles  exclusively. 

A  handsome  fixture.  Solid  oak  or 
cherry,  ball-bearing  casters,  with  four 
three-gallon  clean  glass  jars  with  covets. 
Dirt  and  insect  proof  and  occupies  only 
two  square  feet  of  floor  space.  Keeps 
pickles  clean,  fresh  and  inviting.  A 
silent  but  effective  salesman. 


TheWellesS  Davis  Mfg.  Co. 


WYALUSING,  PA. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  dor.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  a  doz.  In  case..  “  .90 

Large  cartons  or  tins,  a  doz.  In  case  “  a. 00 

Dime  Tumblers,  a  doz.  in  case .  “  .90 


MACKEREL. 

too  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a. ..36. 00  18.60  9  ;o  2.05  1.69 
Ex.  Norway,  No.  3...  17.00  14.10  7,2s  1.60  1.33 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  40.00  20.6010.45  2-25  <  95 

Ex.  Shore,  No.  1 . 

Shore,  No.  1 . 

Large,  No.  1 . 

Med.  Shore,  No.  1  ...  29.00  15.10  7.75  1.70  1.41 

Large  Irish,  No.  2 . 25.00  13.10  6.65  1.50  1.25 

Extra  Irish, No.  a . 24.50  12.85  6  s8  1.48  1.23 

Medium  Irish,  No.  2..  23. 50  12.35  6.33  1.4)  1.19 

Small  Irish,  No.  2 . 12.50  11.85  6.08  1.38  1.15 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg.  No.  a.  6.30  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med... 

Ocean  Whltefish .  6.00  3.60 

Salmon,  HaUiax . 

Shad,  No.  1,  Mess .  15-00  8.10  4.10  1.00  .85 

Shad,  No.  a.  Mess . 

Haddock,  Pickled ....  6.00  3.60 

DRESSED  BONELESS  FISH. 

Favorite,  Cod.  40  lbs . 08 

GUt  Edge.  40  lbs . 06)4 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 


Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  white,  i~lb.  bricks,  so  lbs . 08 

White  Rose,  1  lb.  cakes,  24  lbs . 08 % 

Favorite  Cod,  2-lb.  bricks,  40  lbs . .  .08 J4 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  doz.  In  case....  1.30 

“  small  size,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  a  doz.  in  case .  1.30 

Screw  Top  Jars,  s  doz.  In  case . 90 
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LOOSE  CODFISH. 


Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 


In  original  cases,  450  lbs.,  J|c.  less 
SMOKED  FISH. 


New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fanoy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

••  «  loot  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  50  lbs . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 

"  cleaned,  30  lbs.  balk . 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Fancy  Muirs,  50  lbs . . . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  25  lbs . 

C  Choice  Muirs,  50  lbs . 

Choice  Yellows,  25  lbs . 

Choice  Yellows,  50  ibs . . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


•»2  % 
.19 


.0814 

•o8fc 

,oS% 

•°8  K 


•  is 

•14/6 

.14 

•13* 

•13  X 

•  13 

•  13 
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PRUNES. 

Boxes. 


2  o  _• 

w£u 


20-  30,  25  lbs . 

30-  40,25  “ . ioj4 

40-  50,  25  “ . ogii 

40-  50,  SO  “ . 

50-  60,  25  “ . 0&H 

50-  60,  50  “ 


60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80, 50 
80-  90, 50 


.07% 


.06 

•05  X 


.09ft 
•08  K 

.08 

•°7X 


90-100,  25  “ . 051^ 

90-100,  50  “ . 05 

100-120,  50  “ . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . 

"  a  '•  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Ensign,  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


•  °5X 


03% 


•  mX 

.  12 

•  17X 
■  *7X 

•  i>X 

n* 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  s  dozen. .  a. 70 

“  95-  **  1  “  .  2.25 

“  15- and  as-cent  size,  assorted.,  a. 30 

Grain- O — 

Case  No.  4  1  doz.  i5-cent  size,  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5, 1  doz.  a6-cent  size . “  "  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2.47)6 

2  doz.  15-ceot  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size .  a. 75 

Knelpp’s  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  x.15 

24-12  oz.  package,  packed  2  oz.  in 

case . “  “  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs . .  *.40 


HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  doz.  .87X 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz.  “  .90 


Coffee  Mill 


Electrically 

Driven 


Enterprise 
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bacco  Cutters . .  1.50 

Money  Drawers .  1 . 5° 

and  Twine  Holder .  1 .00 

Covers,  Sunk  Handles,  21  In. ..per  doz.  2.50 

■  Top  “  21  In...’  “  2.00 

Cutters .  6- 00 

Borers,  Enterprise  No.  2,  i}4  to  2  In .  1.60 

“  Never  Slip” . per  doz.  .90 

Opener . per  gross  13.80 

Cutters .  8-°° 

Mills,  Dell's  No.  . .  32.00 

*«  “  .  40.00 

“  “  is .  65.00 

Augers,  s  prong .  1.50 

ensuring;  Faucets.. .  2.00 

hiladelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  4 . per  doz.  9.00 

<*  5 .  “  12.00 

"  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3..per  doz.  4.20 

“  “  4..  "  5-4° 

•«  “  5..  “  7*  20 

X  Quality,  No.  3.* .  “  2.60 

H  s  **  o  QO 

fiHeee  eeesesss  •  eeeses  •  •  •  ••  • 

“  t.~ .  “  340 


berer’s  Eclipse  Counters 


No. 

6 X, 

8X, 

i°X. 

i»X, 

»4X, 

I6X, 

18X, 

20X, 


Length. 

3  feet  8  Inches, 

4  feet  10  Inches, 

6  feet, 

7  feet  3  Inches, 
I  feet  6  Inches, 
9  feet  8  Indies, 

10  feet  10  laches, 
12  feet. 


No.  of 

Drawers. 

9 

12 

»S 

18 

21 

24 
*7 

3» 


12  ieet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
«se  prices,  f.  e.  b.,  Dion,  N.  Y. 


Each. 
15. 00 
ao.oo 
25.00 
28.00 
31 .00 

35-00 

40.00 

45.00 


s,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  i 

..  r. 

II  II  It  | 

If  II  II  ^ 

II  II  II  ^ 

“  Grocers*,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  x 
••  “  “  1 % 

11  11  11  | 

11  11  11  ^ 

11  11  11  ^ 

Batchers’,  without  weights, No.o 
11  11  11  x 

a  11  11  | 

if  ii  11  2 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Usk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 


will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphiaf  U.  S.  Ji. 
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ink. 

Arnold's,  black,  303a . P«  bottle  .48 

Continental,  red,  1  . . . 

“  black,  3  dox . . 

Royal,  black,  3 dox . .  .a| 

SuAord,  Commercial,  303a... . per  bottle  .58 

LAMP  GOODS. 

Per  case  of  6  dox. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3. bo  4.ao  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4-ao 

Crystal,  Crimp  Top .  a.  10  a. 70  3.30 

No.  o,  Tubular  Lantern  Globes . 5  dox.  a. 75 

Cold  Blast . 4X  dox.  a.38 

No.  x.  No.  a. 

Jumbo  Chimneys,  plain . per  dox.  .75  .85 

"  “  dec.,  107,  “  .90  100 

t  No,  o.  No.  1.  No.  a 

Banner  Burners . 45  >55  -75 

No  charge  for  packages. 

OH  Cans— 

i-gallon,  Glass . per  dox  a. as 

I-  44  Galvanised .  44  a.xo 

5-  “  Lenox,  Spout .  “  5.°° 

5-  "  "  Spigot .  “  5-JO 

j-  “  Colombia .  “  7  00 

5-  *•  Banner . . . . .  44  8.00 

5-  "  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  “  xa.oo 

Lanterns— 

No.  o,  Standard. . per  dot.  4 . 75 

No.  o.  Dash .  “  *.80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  a  dox.  In  case . per  dot'  .52X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  “  as  lb.  boxes,  X  lb .  “  .06X 

Acme,  x  lb.,  sifting,  ss-lb.  boxes . 05  X 


LYE  AND 

Banner,  4  dox . 

Babbitt’s  Potash,  4  dox.. 

Lewis’ . 

Red  Seal,  a  dox . 

“  4  dox . 

Popular,  4  dox . 


POTASH. 

. per  case 


MATCHES. 

Swift  &  Courtney's,  soo’s,  x-gross  case.. 
“  400’s,  1  “ 

"  500’s,  1  " 

Blue  Hen,  soo’s,  1  44  M 

“  500’s,  x  “ 


3.60 
3 -30 
3-2S 
x.9S 
385 
*45 


Per  gro. 
1.75-1.9° 

3.50- 3.7° 

3-75-4  °° 

1 . 50- 1 . 00 
4 .00-4.  as 
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Per  Gross. 

Vulcan  Parlor,  6s’s . . 

“  100’s,  s-gross  in  case . 90 

“  soo’s . .....  3-95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a..... . 45 

Columbia  Safety,  iNo.  a,  5-gross  cases . 55 

“  No.  37,  5-gross  cases. . 50 

“  100’s,  5-gross  cases .  .90 

"  No.  15,  gross  cases .  x.ao 

"  No.  3a,  5-gross  cases . 55 

Safety . 45 

Maxeppa.  Parlors,  500's. .  3-5<>-3-75 

Searchlight,  500’s .  4.25-4-5° 

Press,  aoo’s .  x. 80-1. 90 

“  500’s .  4  •  5°r4  •  75 

America,  soo’s .  1*30-1.35 

American  Paraffine,  500*8,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  X  gross,  No.  4,  1,000 .  2.75 

Superba,  xooos,  1  gross  to  case . : .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  -oo 

Pok-O-Dot,  noiseless,  500s,  x  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1  30 

Blue  Ribbon,  265s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  t  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  ft  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb.  .  °8X 

18, 37  and  68-lb.  buckers,  "  .  “  .09 

xo-lb.  buckets,  6  In  crate,  44  per  crate  6.25 

5-lb.  44  6  44  44  .  *’  3-65 

5-lb.  glass  jars,  6  In  case,  44  per  case  3.80 

x8, 37  ana  68-lb.  belts.,  XXX,  Supertor..per  lb.  .13 
5-lb.  gl.  jars, 6  In  case. XXX,  44  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07 X 

18, 37  and  68-lb.  buckets,  44  “  .08 

Wm.J.  Troth : — 

Barrels  and  half  barrels.  Famous . per  lb  .08X 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  44  “  .  "  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 

Sib.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

arreU  and  half  barrels.  Golden . per  lb.  .07% 

18, 37  and  60-lb.  buckets,  44  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  "  .08 

Mrs.  Wells’, bbls.  &  X  bbls.  &3o-lb.  klU.perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  .04)6 

Schlmmel's,  30-lb.  Kits,  bbls.,  X  bbls... per  lb.  .07% 

“  18  and  37  lb.  Kanakins .  “  .08 

“  xo-lb.  Ktns  ,  6  to  crate. ..per  dox.  9.80 

“  5-lb.  44  "  “  5-3» 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  X  bbls . per  lb.  .05X 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  .04% 

Atmore  *  Son,  Extra  Family — Seedless  :— 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

1  No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09X 

Cele  Ora  ecu — Oeedicss . 

Barrels,  Halves,  Quarter? . per  lb.  .  08X 

Wooden  Pails,  18,  37  and  68  lbs .  4  .09X 

Atmore's  Mincemeat,  No.  2,  2  dox.  in  case, 

per  dox .  2.00 

Cartons  Condensed,  (3doxen  In  case,) 

per  gross.. .  11.00 

Keystone — 

Barrels,  Halves,  Quarter? .  . per  lb.  .07% 

W/wlan  x>v(]#  ,8,  2?  and  an  1  r  44  .08X 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  xsetest .  44 


.18 

.12X 


OLIVES. 


H.  Kellogg  at  Sobs,  Agents:—  Dox. 

Theodore  Marquet,  Mammoth,  64  ox .  15. 50 

44  Extra,  64  ox .  13  50 

4  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

44  Extra,  pints .  4  50 

“  Mammoth,  X  pints .  3.15 

44  Extra,  X  pints .  3.00 

Fourees,  19  ax.,  fluted  bottle .  4.75 

De  Lucques,  10  ox .  2.40 

Farcies .  3.75 

Queen,  6  ox .  1.30 

Pirn  Olas,  18  ox .  6.00 

Pirn  Olas,  1002 .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  4. 50 

California,  individuals . 1.50 
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olive  OIL— Importsd. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  x  dox .  4.9c 

“  44  pts.,sdox .  a.90 

“  44  X-P®-.**10*'  «.9o 

Rae's,  Lucca,  litre  bottles,  1  dox .  11.50 

“  25-01.  bottles,  1  dox .  8.75 

“  Finest  Sublime,  qts.,  x  dox .  6.50 

44  4  4  pts.,adox .  7.50 

44  44  X-Pk-.  «  4.75 

4  4  44  8-01.  flasks,  2X 

dox .  7.50 

“  44  xs-ox.  flasks, 

4  2X  dox .  9.00 

44  Sublime,  8-ox.  flasks,  aX  dox...  6.50 

44  44  12-ox.  44  sX  dox...  8,00 

Rae's,  Finest  Sublime,x  gal.,  xo  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,i  or  2  In  case, per  gl.  2.30 
44  44  1  qt.,  40  to  case,  44  1.65 

44  Sublime,  x-qt.  tins,  40  to  case .  a. 35 

4  4  44  X-gai-  tins,  20  to  case .  a. so 

44  44  1 -gal.  tins,  10  to  case .  s.xo 

44  44  5-gal.  tins,  1  or  2  to  cate. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4  X  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6-75 

2  5  gal.  cans,  case .  20.00 

10  1  gal.  cans, case .  tx.oo 

20  X  gal.  cans,  case .  22.00 

40  X  gal-  cans,  case .  23.00 

80  %  gal.  cans,  case .  25.00 

Bulk  at  fio  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  ctse 

Large  bottles,  1  doz.  to  case .  7.2; 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case . - .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

I  gallon  tin,  4  tins  to  case .  it  ,o« 

X  gallon  tin, 8  tins  to  case .  I2.ro 

32  oz.  tin,  25  tins  to  case . . .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sens  Co. 

Quarts,  Cal.  style,  1  dox.  In  case... .per  case,  8.50 

Pints,  44  2  44  44  „...  44  9  00 

X  Pints.  44  2  4  44  ...»  44  4  75 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  6  00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4-  >S 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  an  application. 

AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  dox.  .52 

Lubon’s,  No.  16,  2  dox . per  dox.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz  .  1.00 


hi 
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ATMORE’S 

Mince  Meat 
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It  IS  Pure ! 

ATMORE  &  SOiS  PKilacdelpKiek 


. 


Your  Profit  on 
ARI08A 


The  idea  some  grocers  have  that  they  can’t 
make  a  good  profit  on  Ariosa  Coffee  is  incorrect. 

Ariosa  Coffee  is  the  largest  package  Coffee 
seller  in  the  world.  As  with  all  widely-sold 
things  it  is  sold  closer  than  things  that  sell  in  one 
quarter  the  quantity. 

Which  is  better — to  sell  twenty-five  pounds  of 
your  own  package  Coffee  a  week  and  make  io 
cents  a  pound  profit,  or  sell  ioo  pounds  of  Ariosa 
and  make  5  cents  a  pound  profit? 

Not  to  speak  of  the  Ariosa  vouchers  that  are 
practically  like  finding  several  hundred  dollars'a 
year. 

Don’t  forget  that  we  have  already  created  the 
demand  for  Ariosa  Coffee;  there  is  nothing  left 
for  you  to  do  but  satisfy  it. 


ARBUCKLE  BROTHERS 

NEW  YORK 
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paper. 

WRAPPING. 

Manila,  15  x  20,  fall . Per  ream 

"  24  z  36,  full,  20  lbs . . .  “ 

18  X  24,  fall,  10  lbs .  ‘ 

«  Special,  is  *  20,  6  lbs- .  “ 

Manilla,  Bakers’,  15x20,  10  reams  in 

bundle . per  ream 

Roll  Grocers’,  9.  ia,  15,  18,  20 

or  24  inches  wide . per  lb. 

Roll,  White,  light  weight,  9,  ia,  15, 18, 

20  or  24  Inches  wide .  " 

"  Glazed  Fibre,  12, 15,  18,  20  or  24 

inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “ 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper-.. . Per  package 

?archment  Butter  Paper  9  X  12... 


PAPER  BAGS.— Manila. 
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Price  per  1,000  and  not  les*  than  500  lots. 

isK-lb.  Plain  Flour  Sacks . per  M  4.00 

>5-lb.  “  "  .  “  5-75 

50-lb.  "  “  .  “  ••  25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  ‘‘  quarts .  “  5-75 

“  10-oz.  jars .  “  2.50 

"  10-lb.  pails . per  pail  a. 50 

Tripe,  10-lb,  palls . per  pail  .90 

“  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  10-lb.  pails . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Pickled  Beef  Salad,  in  glass . per  doz.  1 . 10 

IS 


Tripe, 

Ox  Heart, 
Pig’s  Feet, 


1.10 
1. 10 
1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb,  pails  . per  pail  .  50 

"  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


•  •854 

18 


POPPING  CORN. 

Brad’s  ”  Tip-Top  ” : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz .  packages .  4  00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 92^ 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92^ 

PICKLES. 

Barrels,  45  gal.,  1030s . ie.75 

io-gallon  kegs,  700s .  2.75 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  :, 000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  oz.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon...., .  2.35 

Crosse  &  Blackwell’s : — 

Chow-Chow ... 

Gherkins . 

Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions . 


Octagonal  Style. 

Qtz. 

Pt».  Pts.  H-Pts. 

Casks. 

Casks.  Casks.  Casks. 

4  doz. 

5  doz.  4  doz.  6  doz. 

5-75 

3.*5  3.50  2.10 

Smaller  Quantities. 

5-90 

3.35  3.60  2.23 

1,  stone. 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  1  doz.  s  doz.  X  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
1.25  5.50  4-7°  8.35  7*o 
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Wood,  each — 

1  Gal.  a  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

z  .so  a.  30  5.50  1 .00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 

2  doz.  a  doz.  1  doz.  1  doz.  X  doz, 

X  Pints.  Pints.  Qts.  X  Gal.  1  Gal. 

4.00  7.00  6.00  ix. 00  10.20 

Wood,  each — 

I  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

•  •70  3-30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pnre  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

<•  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  2 .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . i3)i 

“  14-16  lbs . J2 

II  10-12  lbs . . 

Picnics,  6-8  lbs . °9X 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . n 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . 14K 

“  boneless . 15  Vi 

S.  P.  Bellies.  14-15  lbs . n)4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10  J4 

Covered  Hams,  )4-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . is)4 

“  “  large . 14)6 

“  medium . 14X 

“  “  small . 14% 

“  Breakfast  Bacon . 15 

“  “  boneless . 17 

Beef,  alr-drted,  regular  sets . 20 

“  “  Insides  and  knuckles . 23 

Ham  Bologna . io 

Beef  “  10 

Boiled  Hams .  .24 

Beef  Tongues . per  doz.  11.oo-1a.oo 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . isxA 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  Drand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb . 14 

Premium  brand  skinned  Hams,  18-20  lb . nxA 

Premium  brand  boiled  Hams, skinned, fatless  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 13*4 

Winchester  brand  Picnics . oq% 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Palls,  60  lbs . 

5  44  “  . 

2  11  11 
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John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11 A 

“  “  tubs . xi% 

*'  M  3,  s  and  10-lb.  cans.  .12  \A 

Swift  &  Co. — 

Premium  brand,  tierces . 11^ 

Silver  Leaf  brand,  tierces . ic^ 

Jewel,  compound,  tierces . 09^ 

Cotosuet  tierces . 09*4 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . oq^-.io^ 

Common  to  fair,  native . ~.c6  -.c8 

Western  Dressed  Beef — 

Choice,  native  cattle . 09^-10)4 

Common  to  fair  “  . c6  -.08 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  -.10 

Dressed  Hogs— 

Pigs .  -.10 

Hogs,  heavy .  -.12 

“  180  lbs .  -.i> 

“  160  lbs . . . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . . . 

“  medium . . 


-.15 
—  .15 

.12 

.09 

:°98 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1 .00 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS— the  same 
yesterday,  to-day  and  for- 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

V _ / 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  U  re  EC  R  S  OK  HON  ECY-CU  RE  BRA.ND 

Beef,  Beef  Tongues,  *jr  /k  mj|  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  41  1V1  LARD  a  Specialty 
BOILED  MAMS  AND  BEEP  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


ABSOLUTELY 
PURE  FOOD 

Guaranteed ;  Serial  No.  8447 

MARMALADES — Made  from  tli^ 
best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 

FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 

LEMON  JUICE — The  pure  juice 
of  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 

For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 
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Calf  Heads,  scalded . . 

.per  pair 

•50--75 
.60-. 90 

’•  '  beef . «... 

Calf  Liven . — . 

.per  dot. 

.per  dos. 

1. 00 
.so-. as 
x  .00 

Beef  Livers . . . . . 

•»s 

•50-65 

.03-. 05 
.10 

Hearn,  beef. . 

Rolls,  beef . 

....per  lb. 

Tenderloin,  beef,  western . . . 

Fresh  Pork,  loins,  dry . . . 

"  "  western  . . 

— * . 

.18 

.15 

.15 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


Per  lb. 
24  -.26 


-.  26 
-•»7 
-.ia 


-.24 


.22  -.24 


entrails  In. 

vbbsh  xillid. 

Turkeys — 

Western,  V.  H.,  5  to  7  lbs . 

'•  Y.  T.,  j  to  7  lbs . 24 

Old  hens  and  toms . 16 

Common  to  Good . . . 11 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . .-. . 

Philadelphia,  fresh  killed,  3  to  3 54  lbs. 

to  pair,  fancy . 22 

Western,  4  to  4)<  lbs.  to  pair,  fancy  .. 

"  3  to  3 34  lbs.  to  pair,  fancy  ... 

fair  to  good . 

fowls — 

Western,  fancy . 14X-.15 

Heavy  Roasters,  4  to  5  lbs..... 

Fair  to  good.. . . 

Old  cocks . 

Western  capons,  fancy,  froien.. 

“  “  small,  frozen .. 

Squabs — 

Prime,  large,  ancy . . . 

Mixed . 

Dark . 


.18 
.18 
•  IS 


-.24 

-.20 

-.22 

-.16 


•l8  -.20 

IS  -.17 

II  -.12 


Per  dos. 
4.00 
2.50-3.50 
1 .00-1.50 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 34  to  2  lbs . 14 

Large  Springers . 14 

Fowls . ... 

Roosters . 

Ducks  . 12 


Per  lb. 
-•IS 
-.15 
-•14 

-.  is 

-.13 


POULTRY  SEASONING. 

Bell'sSplced  Seasoning — 

Small  or  No.  1,  2  dos.  In  case . per  dos. 

u  j  11  .  11 

Large  or  No.  2,  1  “  .  “ 

i-lb.  cans,  1  doi.  In  case. . per  case 

s-lb.  “  K  “  “ 

3-lb.  «  %  «  “ 

5-lb.  “  %  "  “ 


85 

.85 

1.40 

4.00 

375 

K 
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SAUER  KRAUT. 

Extra  Quality  Long  cut,  50-gal.  tierces . 


6 .90 


Quality  uuii|  wttt,  J —  6 — ■  ■  — . .  - 

Extra  Quality  Long  Cut,  15  gals.,  kegs .  2-b° 

Compass,  No.  3,  cans,  a  doi . 8aX 


PLUM  PUDDING. 

Richardson  &  Robins ; — 

Individual  Size,  a  dos.  In  case,  54  lb..per  dos. 

No.  1,  round  conical,  with  key,  1  dos. 

No.  s,  “  “  1  “  “ 

No.  3,  “  "  X  “ 

No.  4,  "  “  X  , 

P.  P.  Sauce,  a  dos.,  No.  . . 

Mmore’s  Qeaulas  English  Pinna  Pudding— 
Seedless : — 

Individual,  per  case  01  a  dot. 
i-lb.  cans,  “  1 

a-lb.  "  "  1 

3-‘b- ::  ::  g 
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Cnrtice  Bros.  Preserves —  Per  Doi 

Cherries,  jars .  4-85 

Strawberries,  "  . .  4 -bo 

Raspberries,  “  .  4 -bo 

Apricots,  "  peeled . . .  4.85 

Pineapple,  “  . . .  4.  bo 


1 .00 
*•35 

b.50 

8. 50 

1.50 


eseeeeseesst 

esssMseesei 


4-lb. 


a. 00 
a. 25 

4.00 

3*3 

3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz 

No.  2,  stone  crocks . 

No.  33,  jars .  i-°5 

No.  5,  toy  pails .  *.85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers .  '  95 

Schimmel’s,  No.  10,  tumblers . 9° 

National,  No.  10,  tumblers . 77 X 

National,  No.  b,  tumblers . 55 

Preserves—  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . <3% 

National,  30-lb.  palls . 09 

Southwark,  jo-lb.  palls . obJ£ 

Southwark,  4  54-lb.  toy  pails,  54  dos .  4.10 

Fruit  Butters —  P*r  doz. 

Apple,  No.  2,  stone  crocks . 

Apple,  No.  32,  jars .  105 

Apple,  Southwark,  No.  3,  tins .  1 .05 

Apple,  No.  5,  toy  pails . 1 . .  2.85 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .07)4 

Apple,  Schimmel’s,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .0754 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted.  No.  ib,  jars .  105 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1-8254 

Schimmel’s,  pure .  i.bo 

Warrock's  Guava  Jelly—  Per  doz. 

i-lb.  tumblers . .  4.00 

54-lb.  “  .  2.25 


DRUGS. 

Alum . perlb.  .03 

20  Mnle-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2 .40 
“  “  “  54-ib.,  «  “  2.60 

“  **  “  34-lb.,  “  “  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . per  doz.  a. 00 

Bluestone,  bulk . per  lb.  .09 

Copperas . perlb  .01 34 

Camphor,  gum,  i-oz.  blocks .  ‘  1 .10 

“  Flakes,  bbls .  •’  .02 y4 

“  “  less  quantity .  “  ,03 

“  Tar  Balls,  bbls.,  250  lbs .  “  .0254 

Castoria,  Fletcher’s . per  doz.  a. 80 

"  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .0154 

“  Bee  Brand,  54-lb.  carton,  per  doz,  .30 
“  “  54-lb.  “  •'  .40 
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•0.34 

.11 

1.75 

1-75 

«-75 

3.50 

1. sc 
i.ao 
•75 
•55 
.40 

•3b 

•*3 

•sj 


Glauber  Salts . perlb. 

Glue .  «• 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff’s  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 

Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  OH . per  doz. 

Licorice,  P.  &S.,  50.  stick,  Imported..  “ 

“  M.  &  R.,  5-lb.  coxes. . perlb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

11  Y.&S.,  “  5-lb.  glass firont,  " 

5-lb.  bx.,4's,  6’s,  8’s,  la’s,  16's,  " 

“  Root... . . . .....  “ 

Putty,  25-lb.  cans . per  too  lbs. 

"  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  10.C.  “  ._  “ 

Paris  Green,  100-125-lb.  kegs . per  lb 

“  34-lb.  packages . ....  “ 

«  )4-lb.  ”  .  “ 

•«  i-lb.  “  .  “ 

Jamaica  Ginger,  Hires’,  flasks . per  doz. 

Sewing  Machine  OU,  3  oz .  “ 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  ‘  100  ‘  “ 

Sulphur,  Flour,  i7S-lb.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. .  2.25 

lass  quantity . 03 14 


•*4 

.11 

i.«5 

1-55 

•35 


•75 

*954 

•34 

•33 

•32 

•90 

•35 

•04 

■05X 

<>5*4 

*•45 


Squills,  Syrup,  2  oz . per  doz. 

Syrup  of  Figs . per  doz. 

Vet 


enetlan  Red . per  lb. 

Whiting  .„. 


34 

2.00 

.0*54 


Glycerine . per  dos. 

Laudanum .  ‘ 

Paregoric. .  “ 

Peppermint. . per  doz. 

Sweet  Spirits  Nitre .  “ 

Sweet  OU . per  doz. 

Turpentine 


1  oz. 
•  37 
.80 
•35 
•40 
.40 

:*6 


.per  doz. 


a  os 

•«5 

1.25 

:Jl 

.70 

•4® 

•45 

*.85 

1.90 


Husband' s  Magnesia . 

Bull's  Gough  Syrup . 

Roach  Powder,  Omega,  4-Oz.  cans . 80 

“  “  . . per  grots  9.00 

Per  Doz.  Per  Groti 

Roachsault,  large .  4.00  45-  00 

“  medium .  2.00  22.50 

"  small . 80  9.00 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . . 

Talcum  Powder . 

Triangular  Quinine . . 

Quinine  Capsules . . 


Per  doz 
..  .80 

..  .80 

..  .80 

..  .80 

•  -75 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 


SHINN  A  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


Do  You  Kjiow 


That  rapidly -becoming -popular 
twice-baked  biscuit,  the  Original 


Holland  Rusk 


(The  prize  toast  of  the  world) 

To  sell  them  means  pleased  customers. 
An  attractive  red  package  containing 
twelve  Rusk  sells  at  10c.,  and 
allows  you  a  good  profit. 

Cases  of  thirty-six  and  sixty  packages. 
See  price-list.  Ask  your  jobber. 

MANUFACTURED  OKLY  BY 

HOLLAND  RUSK  CO.,  Holland,  IWicH. 

There  will  be  imitations  offered  you,  Insist  on  the  package  bearing  a  Dutch  Windmill  for  trade-mark. 


L.  &  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market — why 
should  you  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer : 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar !  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That' s  why  you  should  choose  L.  &  S. 

Pickles. 


LUTZ  &  SCHRAMM  COMPANY 

ALLEGHENY,  PA. 
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Reliable  Brand —  ioc.  alie.  a5e.sU*. 

Castoria,  Dr.  Pitcher .  *  «*> 

Castor  Oil.  taatelea* . •*  J  0° 

Death-to-Pala . *•  » • 00 

Diarrhoea  Cure . . . 80  *.00 

Vermifuge . 8*  *-°° 

Cough  Cure . 80  *  00 

F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powder* .  a. 00 

Taroleum,  small  can.™ .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

old  Phosphate,  Horsford’s™ . per  dos. 

»th  Brick,  box  *5  bricks . per  box 

waller  Wax  eoo  *********  see* ************** ******••• 

j  lver  Sand™ . per  bbl. 

ar,  pints . per  dos. 

“  quarts .  “ 

•  gallons . each 

“  %  barrels .  “ 

■*  barrels .  " 

icCormlck  &  Co. — 

Jockey  Animal  Food,  3  dor.  i-lb.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bon*  Liniment,  15c.  sise... 

McCord's  Magic  Medicine,  25c.  sis* . 

50c.  sise . 

McCormick's  Tasteless  Chill  Tonic,  05c.  sise 

50c.  sis* 

McCormick’s  Watermelon  Syrup,  50c.  sise.. 
W*nd*rcure  Headache  Powders,  i*c.  sis*... 


4-£ 

.60 

.oj 
l.aj 
*75 
1. 00 
*3* 
3-50 
6.00 


3-75 
a.  00 
a. 00 
4.00 
a. 00 
4*o 
4.00 
.80 


EXTRACTS  AND  ESSENCES 
(eCormlck  &  Co.,  Bee  Brand —  Per  dor. 

Vanilla,  Rose,  Pistachio . roc.  size  .8s 

15c.  size  a. 00 
25c.  size  a. 75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  a. 00 

suer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dos.  .45 

No.  a,  Vanilla  and  Rose .  “  ,  90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  “  .  “  s  oo 

No.  4,  Vanilla .  “  a. 25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1,  a  and  4 .  11.80 


-so- 

Bolk.  Pts. 

XXX  Vanilla  .  1.50 

XX  Vanilla .  1.25 

X  Vanilla .  x.oo 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  x-so 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 
Strawberry,  Fruit .  x.tj 

Ext.  Vanilla,  Kitchen  Queen,  No. 
««  **  •«  “  No. 

«  «  *•  “  No. 

"  Lemon,  “  "  No. 

«  »4  tt  «  No. 

•  «  K  «  •<  No. 

Ingersoll’t  Flavoring  Extracts : — 

High  Grade  Vanilla . 

*■  Lemon. . 

Select  Vanilla . — . . 

“  Lemon . . 

“  assorted . 

“  small  sise.  ••••••********• 


Qts.  K-Gal. 
3.00  6.00 
a. 50  5.00 
a.  00  4.00 


1.60  3.00 
*•75  5*50 


*.*S  400 
er  dos. 


Gel. 

ia.00 

10.00 

8.00 


6.00 

10,00 


75* 
7.00 
a.  00 
.80 

•  45 

•  45 


..per  doz,  1.75 
..  “  1.75 

..  “  .85 

“  .85 

..  .85 

*•  '•  *45 


ar 

X, 

», 

X, 


LIQUID  RBMHBT  AND  TABLETS 

Knight’s  Liquid  Rennet  — — ..  — - p*r  doz. 

Blair's  “  “  _ _  “ 

Hansen’s  Junket  Tablets,  t  dos.,  per  dos. 
Blair’s  Rennet  Tablets,  3  dos.,  p«r  dos. 

Union  Tablets.  8  dos.,  59  . . . .— .  — . ......... 


I.IS 

z.io 

•73 

•75 

•45 


CIDER. 

Corson’s  Golded  Russet, bbl . 

Corson's  Champagne . 

*•  Dry  Hard . 

New  Juice  Cider,  bbls . 

New  Juice  Cider,  bbls.,  28  gals . 

New  Juice  Cider,  %  bbls.,  14  gals . 

Bottled  Cider — 

Duffy’s  184a  Apple  Juice,  1  doz.  quarts 

ti  it  —  j.. 


-  Joz.  p: 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 


2  doz.  pint! . 

1  doz.  quart 
a  doz.  pints 


Per  gal. 

.  .20 

.  .18 

.  ,20 

.  .18 

.  S-6° 

•  315 
Per  case 
3*5° 

4 


-§1- 

Mott's  Brand  Golden  Rusact,  1  dos  quarts.. 
“  “  a  dos.  pints... 


3*75 

4-*S 


CHEWING  GUM. 

Adams’,  counter  jars,  i*o  5-cent  packages .  a  .75 

“  boxes,  ao  packages. . 55 

Gee  Whlss,  71  packs  . 47 

Fleer's  Chiclets,  3  lbs.,  bulk . . .  1.25 


RICE. 

Par  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

3-lb.  «  . 06 

Coroast,  choice,  s-lb.  pockets . 06 

“  “  3-lh.  “  05)6 

Imperial,  fancy  Japan,  i-lb.  pockets . 05  H 

“  “  3-lb.  "  . ojV 

Pearl  Head,  5-lb.  cotton  lacks . 04  ft 

Extra  Fancy  Head,  XXXX,  ioo-lb.  bags . 07^ 

Fancy  Head,  100-lh.  bag* . .. . 06 

Choice,  100-lb.  bags . 04ft 

Prime,  100-lb.  bags . 03ft 

^  fancy,  100-lb.  bags . *554 

Choice.  i*»db.  bags . *5K 


SALT. 

WORCB8TBR  SALT. 

Worcostor,  bbls.,  contain  3*0  lb*. .  a  .6$ 

“  “  6obags,  5  lbs.,  lim...  4.00 

“  "  as  “  14  “  ...  3.75 

"  “  30  “  10  "  ...  3.75 

*'  “  1x5  “  *K  “  ...  4-oo 

Worcester,  Irish  Linen,  bags,  S50  lbs .  *.50 


.65 
•  35 


-n- 

Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  “  .  "  140-lb.  “  **  „ 

Agricultural  Salt,'aoo-lb.  burlaps . 


.40 

•  75 
.60 


Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3-** 

“  Pretzel,  obis,  contain  380  lba .  a. 40 

“  “  sacks,  180  lbs .  s.55 

"  Cheese,  bbls.  contain  a8o  lb* .  a .  40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  x.  ao 

New  Ivory  Salt,  a*  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  gait, 

30  in  barrel . ...per  bbl.  a. 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  P*r 
cent,  discount ;  10  bbls.  or  more,  7ft  per  cent,  discount 
may  be  allowed. 


gJ=L.Q  S 

table  S  A  LTrv 


I  PURE  /\MD  EXTRA  DRY  1 

Family  size,  case  of  4  doz.. . . 

3.60 

Hotel  size,  case  of  a  *8-lb  tins . 

3.00 

SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz... 

.87  'A 

Durkee's,  large,  1  do* . 

•per  doz. 

4.00 

“  small,  a  doz . 

(( 

1.40 

Schlmaael’s,  small,  a  doz . . 

.per  doz. 

•*7X 

My  Wife’s,  large,  1  doz . . 

My  Wife’s,  small,  2  doz . . 

Snider’s  Salad  Dressing 

2.30 

.perd*«. 

**45 

Pint*,  1  doz . 

a*  4* 

%  pints,  2  doz . 

iBBCkfiM  0  doc . . . 

it 

It 

x.40 

•9° 

Gallons.  6  jug*  in  crat* . 

™per7i«« 

1.25 

8AL  SODA. 

Bbls.,  37s  lbs  eeeeeeee*  ************  *e*#*******e***P®^  100 

Kexs,  150  lbt . . “P®1 

60-Ib.  box**,  bulk  er  granulated . 


SAUCES. 

Lea  ft  Perrins'  Worcestershire,  large.,  ” 

••  <•  middle  " 

•«  '«  small..  " 

Worcester  Sauce,  Campbell's,  No.  8,  a  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider’s  Chill  Bance : — 

Pint*,  1  dot . per  doz. 

pints,  a  doz .  “ 

Gallons,  <  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz. 

%  pints,  a  doz . .  “ 

Gallons,  6  jugs  In  crate . per  jug 


.67% 

.85 

.6a 


7-5* 

4*50 

*50 

•77H 

•  7754 

•  75 

■•4* 

1.4* 

I. OO 

a. 40 
1.40 

1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

J.  A.  F  L  E 

s  c 

H  &  SON 

REFERENCES 

S.  P.  Nlssen  Co. 

Oak  Park,  Ill. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Architects 

and 

Designers 

Simpson,  Crawford  Co. 

New  York  City 

Lutey  Bros. 

Butte,  Mont. 

Of  Store  Fixtures 

for  Modern  Grocery  Stores 

Henry  Siegel  Co. 

Boston,  Mass. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 

Portland,  Ore. 

IOIO  and  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 

£3 

CHICAGO 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

Louis  Kunkel 

San  Antonio,  Texas 

Lion  Grocery  Co. 
j  El  Paso,  Texas 

FLESCH’S  PATENT 

COOLERS  and  COUNTERS 

HENRY  TROEMNER’S 

SCALES,  BINS,  CANS,  etc. 

John  B.  Watson 

El  Paso,  Texas 
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SEEDS. 


Cxxxxry,buxh.6o-lb  3.15 
Caraway . .  *ol 

Celery . 10 

Coriander, bleached  ,05 

Flax.. . 0$ 

Hemp, buah.eolb*.  x.6o 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


•°754 
•  °654 
•°554 

.10 

.°s54 


SODA. 

Bl-Carb.,  ken . P"  k»*  1  *0 

“  balk,  es-lb.  boxes . . . per  lb.  ■  or 7$ 

"  Babbitt's,  54  "*i  t5-lb.  boxes...  “  .04 yt 

Arm  ft  Hammer  bd.,  W’»,  36  lbs.... . per  lb 

“  •*  '■  lbs.,  36  "  .  “ 

••  “  «.k.3« lb?-*- . 

Saleratus,  Babbitt's bd.,«'s,  15-lb.  baa. 


•  ®5$4 

•  °4?i 
•05# 
•°4?i 


SOFT  DRINKS.  Per  dot. 

RootBeer  Extract,  Hires',  1  dox .  1.50 

Hires'  Root  Beer,  Carbonated,  2  dor . 8754 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  do* .  4.5° 

“  •*  “  pints,  s  dos . .  4.75 

“  **  “  54  plnts,  3  dox .  4 .*5 

"  11  *•  3-ounce,  8  dox. .  6.00 

"  “  “  ^-gallons,  1  dox...,  8.00 

"  "  11  gallons,  6  gal .  7-5° 

5  per  cent,  discount  on  5  caxe  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  dor .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.ro 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross .  2.50 

Bon  Ami,  10-cent  sue. . Jf£  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  dox . per  gross,  16.50 

Puts  Liquid,  large,  3  dox . per  dox.  x.45 

Putz  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  dox.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  x,  half-pint  cans .  "  18.00 

No  1,  pint  cans . .  “  32.00 

No.  3,  quart  cans . per  doz.  4 .50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


-14- 


Solarlne  Bar  Polish — 

No.  13,  1 -lb.  pasteboard  boxes,  3  dox.  In 
case  30  lbs . per  gross  18.00 


Lass 

than 

SOAP— Laundry.  Ban.  5  bxs. 

Acme . »°®  3-4° 

Acorn . »*°  »-7°„ 

Ark. . 100  1T‘A 

American .  7*  *  •  ®° 

Be . 100  3  85 

Best,  Babbitt . »°®  3.70 

Babbitt’s  New  York  City .  60  2.95 

Benzine-ated . 100  4. 10 

Big  Master . ,°°  4- *5 

Brown .  60  ®-4® 

Borax,  Dreydoppel .  4®  *.°° 

*'  Pearl,  Young  ft  Co .  4®  *-8o 

“  Day  ft  Frick,  Novelty .  4®  *-8o 

“  Handsome .  69  3.10 

"  Eavenson,  large . xoo  4.75 

«<  ««  small . . . to®  3-75 

••  Klrlc  man's . »®o  3.80 

“  Red  Seal . »°°  4  °® 

“  Swift’s . >0®  4°° 

Circus . »o®  3-5° 

Cotton  Oil . to®  5-  80 

Coal  Oil  Johnny . to®  3-5® 

Cygnet . too  4.00 

Dobbins'  Electric . too  4.15 

Dewey . »®®  »-»5 

Fairy . »°®  4°° 

Fels-Naptha . to®  4  °® 

Five-case  lots  freight  prepaid. . 100  3.95 

German  Family . to®  4-3° 

Good  Morning  . toe  3.7754 

Glycerine  Tar . to®  3-75 

Gloss . .’. . to®  3  5° 

GrandPa’s .  5®  3*5 

•  •  xoo  3.80 

Ivory . to®  7  °® 

<«  100  4.00 

Lenox..." . to®  3-5® 

Life  Buoy .  5®  *  °° 

“  xoo  4.00 

Lautz’s  Naphtha . to®  4-°® 

Magic  Cleaner . to®  3-°® 

Marseilles,  laundry  size . xo®  6.00 

'•  5-cent  size . xoo  4°° 

*'  toilet  size . 100  4.00 

Mayer's . too  3.80 

.  50  x.90 

Miller’s  Naptha . - . too  3.75 

Naphtha,  Swift’s . to®  3-75 

Naptha,  P.  ft  G . to®  4-°° 

Octagon . xoo  3.90 

Old  Mill . ....too  3.30 

Ozone . too  3.75 


-II- 

Oleine,  Conway’s . 60  a. 90 

"  Golden .  60  2.55 

“  Eavenson’s .  60  2.50 

“  Hamilton's. .  60  9.50 

"  Kirk’s .  6c  2.30 

“  Philadelphia,  1  lb .  60  2.90 

"  “  X4  ox .  60  9 .65 

“  Pennsylvania .  60  x.75 

“  Procter  &  Gamble .  60  3 .00 

"  Young's  Best .  60  2  80 

Pride,  Swift’s . too  3.75 

Polo . iso  2.45 

Quaker  City,  boxes . ...100  2 . 90 

“  tubs . X50  4  50 

Sunlight,  oral . 100  3.85 

“  twin  bars . xoo  3.95 

Santa  Claus. . . xoo  3.10 

Saratoga . 12a  2.70 

Star . xoo  3.50 

Sunny  Monday . 100  4.00 

White  Cloud . xoo  3.85 

Wool  Soap,  large . . . 100  6.75  . 

Wool  Soap,  small . •. . xoo  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .>354 

Castile,  Conti,  original  boxes . lb.  .11% 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal,  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

54-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  52  cakes . box  x  .73 

Witch  Hazel,  3  cakes,  54  gross . grpss  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  bars  .....'. .  x .  24 

Young's,  48  bars .  1 .80 

Brooks'  Crystal,  xoo  bars .  3.70 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  *.25 

“  Hand,  36  bars . . .  2.25 

Wrigley’s,  too  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36 bars. .  2.35 

SOAP  POWDER. 

Pearline,  lbs.,  U -gr®**  boxes . per  box  2.70 

“  6  ox.,  xoo  packages .  "  a. 65 

“  8-ox.  packs .  “  2.70 
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Soapine,  No.  7,  100  packs .  ®  37)4 

Soapine,  No.  12,  100  packs .  3.^0 

Soapine,  No.  17,  36  packs .  ®.4-54 

bhuu.tt  a  177L  a  uwuat,  ioo  0-0* . .  S.35 

Finola,  xoo  packages . . .  3.25 

Gold  Dust,  Fab-bank's,  100  12-ox.  packages  ...  4.00 
“  "  *4  4-lb.  "  ....  4.50 

Naptha  Borax,  xoo  packages,  large . .  4.75 

100  5-cent  packages . . .  3.75 

Kirkollne,  white.  14  4-lb.  packs . ....  3  55 

Kirkoline,  White,  ico  5-cent  packages .  3.5c 

Young's  tear.  Borax,  uo  1-10.  paca~ge» . .  3.60 

Snow  Boy  Washing  Powder,  24  4a .  4.00 

“  “  50  as .  4.00 

“  “  100  xs .  4  00 

Nine  O'clock  Tea,  100  packages  . .  3.x; 

i-v  Wguhlne  Tablets.  2  dox . per  dox.  43 

Swift's  Washing  Powder,  too  is . . .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 


SPECIALTIES. 

Anker’s  Boulillon  Capsules . . .  3.0c 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  1854 

Black,  Low  Grade . 14 

White,  High  Grade .  32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade .  16 

Cinnamon — 


Can,. 


•1954 

1S 


.  21 
•>7 
■34 
•  ®S 


:3 


High  Grade . 

Cloves — 

High  Grade . 

Low  Grade . 

Allspice — 

. 31 

Ginger— 

Mace — 

■®3 

•14 


25 
.  16 


•3® 

.23 


*354  -IS) 


.2654 

■13 


-28  >4 

•  15 


.20 
•  «S 
•»5 


High  Grade . 78 

Nutmegs — 

High  Grade . 32 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . .14 

McCormick  ft  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . x/%  lb. 

54  lb- 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

54  lb. 


.80 


•35 


■17 

Per  doz 


WflUEB  SHE  Film 

- - Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  ofier  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Strong, 
Easy- 
Runnlng, 
Finest 
Steel  Tires, 
Wheels 
Second- 
£  Growth 
Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FELTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.  — 
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otb'i  Philadelphia  Moataid,  D.  S.  F.:— 
cot  tins,  a  and  4  doz.., . . ......per  doz, 

me  size,  a  and  4  doz  aaaaaaaaaaaaaaaaa 

lb:  net,  tins,  a  and  4  doz .  " 

2  doz . .  ^ 

X  dOSaaaaaaaaaaaeaeeaaaaeeaa 

lb.  ciqS)  full  weight . lh. 

44  •*  . . . .  M 

nn's  Mustard,  D.  S.  F. 

lb.  tin*. . - . per  doz. 

■lb.  tins . —  * 

•lb.  tina. .  „ 

lb.  . . 

•lb.  kegz . 


:1‘ 
1. 00 
z.90 
3-7® 
,•3 
•aa 

S.40 

a. 70 
1*45 
.90 
•43 


MUSTARD— Fraparad.  Far  doz. 

pbell’s,  jar,  2  doz . 87 

len's,  No.  6,  with  spoon,  a  doz . 95 

len's.  No.  *0,  with  spoon,  1  doz . »8 

len’s  Mustard  and  Horseradish,  a  doz . 85 

•  Mug,  fancy,  large  size,  a  doz . 65 

ionade  Glass,  tall,  a  doz . 

seradlsh  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 9° 

:  Jar,  glass  top,  a  doz . 85 

er  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Far  lb 

per,  Black . . . . . .  •  *» 

pice . . . . 

res . . 

* . •• . 48 

megs,  . . . 

11  no  s. 1. .17 
lamon  Bark,  China  eaaaeaa . aaa  eeeeeeee . a  aaa  a  I  3 

“  Canton. . . . 13 

“  Java  Thin  Qnllls,  s-lb.  rolls..  .30 

“  Saigon. . . 

on  Ginger  Root . 

ole  Mixed  Splcea,  bulk,  6-lb.  boxes  eeeeeeeee  ■°9'A 


-*8- 

CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  40-lb.,  i-lb.  packages . 

Niagara,  40-lb.,  i-lb. 

Cream,  4<-lb.,  z-lb. 

Klngsford's,  40-lb.,  i-lb, 


.•••••••••••• 


1.80 
2.70 
,o6« 
.04% 
3-45 
06  Yt 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 03% 

“  Patent  Gloss, crates,  is  6-lb.  wd.bxs.  .05^ 

«  Linen  Gloss,  3-lb.  cartons . 04% 

Klngsford’s,  Pure,  3-lb.  cartons . 06)4 

“  Pore  Gloss,  lb.  packages . 06 M 

“  Silver  Gloss,  12  6-lb.  wd.  Oxs . 07 ya 

Duryea’s,  Superior,  3-lb.  cartons . c6X 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . °7^8 

Niagara,  laundry,  50-lb.  bulk . 03% 

“  1  lb.  packages,  48  lbs . 04  Js 

"  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . «5% 

Celluloid,  64  10-cent  packages .  4  3° 

“  64  5-cent  "  .  »  20 

Elastic,  64  10-cent  packages .  5  -°o 

“  64  5-cent  “  .  a. io 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . par  box  .50 


STOVE  POLISH.  pergro 

Enameline  Paste,  small,  X  gross .  4  °° 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  X  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

hlectlc  Paste,  %  gross  boxes... .  4.  so 

Magic  Paste,  X  gross  boxes .  4  -75 

Parlor  Pride,  large  size . per  doz.  .87X 

“  “  . . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  X  gro . per  gross  9. 40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun  •  •eeeeeeeee  eeeeeeeeeeeeeeeeee eeeeeeeee  perpo.  5.75 

Sun  Paste,  5-cent  size . -  "  4-5° 

"  10-cent  size. .  “  7. so 


89 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  X  gross . 

Per  box  of  X  gross . 

14  dozen  to  gross . 

10-cent  size,  No.  10,  per  box  of  X  gross.. 

Per  box  of  it  gross . 

Per  gross . . 


I.Z5 

z.50 

5.00 

z*5 

4-SO 

9.00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  " 

McAllister,  36  packs .  " 

Rosenstelns,  ilb.  pkgs.,  z  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz .  “ 

“  quarts.  3 doz .  “ 

Bath  Brick,  25  bricks . . . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz. . per  doz. 

Paist’s  “  1  “  .  “ 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  10’s . . . per  case 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz. 

6oz .  “ 

8  oz . . .  “ 

10  oz .  “ 

is  oz .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  11,  steel . per  doz. 

No.  12,  steel . per  doz. 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  1,  .»5;  No.  a,  .23;  No.  3, 
Cut  Sole  Leather,  out  Into  Ups,  6  inches  high 

SX  Inches  high . 

5  Inches  high . 

4%  Inches  high . 

4  Inches  high . 

3 %  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPB,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . por  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 


-ao- 

Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  "  1.70 


»4  y*. 
•°5*« 
•°5>i 

05X 

•35 

.70 

•35 

.70 

-60 

1.85 

•  42K 

.80 

•  40 

9° 

.*>54 

.07 

.07X 

.osy? 

.09  j| 

•09 

.09X 

.12 

•  IX 

*-5» 
1.48 
X.43 
1-35 
1. 18 
I. os 
.90 

2.29 

3.00 

2.35 

•30 


10* 

.80 

.It 

.20 

.x6 

.20 

*5 

.20 


STRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  6xo . 

Fancy,  No.  626 . 

Strictly  Choice,  No.  639 . 

Strictly  Choice,  No.  628 . 

Strictly  Prime,  No.  627 . 

Good.  No.  635.... . 

Fair,  No.  632 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses . 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 

top  cans,  both  freight  paid . 

Gold  Mine,  in  bbls . . . 

Fancy,  No  101 . . 

Fancy,  No.  100 . 

Choice,  No.  576 . 

Prime,  No.  102 . 


PORTO  RICO  MOLASSES 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice.  No.  510,  compound...... 

Porto  Rico,  No.  551 . 


GLUCOSE. 

Three  Star  A,  for  confectionery..  .. 
Five  A,  for  confectionery . 


•so 

.48 

.46 

•44 

•36 

•  2Q 

.22 

.XI 

.11 

•13 


•35 

.30 

•34 

.32 

.26 


38 

.29 

.25 

.15 


2.60 

2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz. 

1  “  case .  “ 

Karo,  to  cent  size,  2  doz . per  doz. 


9*54 

'5 
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Karo,  25  cent  size,  1  doz .  2.20 


Losing  Your  Weights: 


P 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 

Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely."  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

^ ^ ^ ^ — — o— —— — 

HENRY  TROEMNER,  911  Arch  St„  Philadelphia,  Pa„  U.  S.  A. 
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Bann«r,  In  Jan,  compound . .. . per  dor.  i  .oo 

Whit*  Clover.  in  Jars,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pU .  ”  t.aj 

"  "  *4  qts .  “  4  <» 

•'  **  n  J<-gais .  "  7  00 

•'  «  6  pda. .  “  1*. 00 

llaplecane,  1  doi.  aX-!b.  cana . par  ease  3  So 


MAPLE  SYRUP. 

Grean  Mountain  Mapla  Syrup,  dor._ .  *.40 

*  “  Bedlam,  dor.  1.40 

«  11  rmall,  dor . 90 

Vermont  Mapla  Syrup,  gal.  tin* . —.per  gal.  I.»S 

"  “  -gal.  tine . per  dor.  7.75 

Haraa’r  Maple  Syrnp,  qt.  bottler .  11  4.00 

“  “  pt.  bottle* .  “  a. 40 

Toarle’t  Log  Cabin  "Camp"  Syrup—  Per  dor. 

Gallon  cant,  6  In  care .  13.50 

Half-gallon  cana,  11  In  cane .  7.*$ 

Quart  cana,  *4  In  care .  4->*H 

Pint  caar,  *4  la  care .  a. 50 

Quart  bottler,  ir  in  caaa . .  4.50 

Pint  battler,  *4  ia  ouo* .  *.75 

Jacket  can* . . . per  gaUoa  r .  00 


CRESCENT  MAPLBINE. 


Per  det . 

C,::; 

I*-6« . 

::::::::  x!:£ 

Sail  *m. 

.tack  xi. 60 

OIL  OR  MAPLBINE. 

Per  dot 

141.... 
4-4*.... 
Ui .... 

MM 

MM 

Mi! 

MM 

...» .  4-5« 

*••••*••• . •••••••••  1  •  >5 

•■•**••*•••«•••••••••*«••••*  15 

halloa* 

..each  15.00 

No.  WASHBOARPS.  Per  dor 

69,  Good  Enough,  double,  tpriag  protector...  3.85 

57,  Peerlcrr,  double . . .  3-*5 

*o,  Seal  Globe,  double,  taring  promoter .  3.40 

61,  Pearler*,  doable,  spring  protector .  4.45 

no,  Peer!***,  tingle,  rprmg  protector .  3.55 

134,  Unlaeraal,  tingle,  arkle  need.- .  3.30 

too.  Northern  Queen,  tingle,  protector .  3.00 

rot,  Tidal  Ware,  single,  protector .  3.05 

1 18.  Good  Enough,  tingle,  protector .  3-rS 


870,  Giant .  3-85 

Murdock .  3°° 

Celery  City .  3  - 3° 


™S  tingle  wide  bead .  *-75 

118,  Anchor,  tingle  head. .  r.35 

130,  Little  Gem,  pail  board .  r.50 


BUCKETS. 

O.  G.,  *  electric  hoop* . 

O.  G.,  3  electric  hoop*  ...» . 

Per  doz 

.  x.90 

Electric  Cexfar,  ■  hoop  — . — .... 

.  a-4° 

Galvanized,  ta  quart  . 

No.  BUTTER  DISHES.  Per  M 

r,  Solid  oval . . . .  1 . 35 

t,  Solid  oral . — .  t-55 

3,  Solid  oral . ....... .  r  -75 

5,  Solid  oral . *.20 

r,  Wire  end*.... . . . . .  r  .30 

a,  Wire  end* .  I.jo 

3,  Wire  end* .  X.70 

5,  Wire  end* . 


Picnic  Plat**,  8  Inch. . 

Picnic  Plater,  9  inch . 

Crater  contain  150  each. 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U.  No.  6,  split  handle* .  2.4S 

Leader,  No.  6,  3  string,  red  handles.. .  2.45 

Prince**,  No.  4,  fancy  handle* .  *.90 

Parlor,  No.  3,  2  tie.. .  1.85 

Toy  Brooms . 90 

Whisks,  2  tewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 


5  grots 


CLOTHES  PINS. 


Per  box. 
.  -4* 


EGG  CRATES. 


Perfection . 90 

Perfection,  10  sets  filler* .  1.95 


BRUSHES. 


No.  SCRUB  BRUSHES 

aa,  White  corner . 

23,  Medium  size . . 

27,  Large . 

13,  Marble,  medium  size . 

00,  White . 

Handy  House . 


Per  dor. 

:  :E 

1 .00 
.90 
•43 
•4* 


No.  STOVE  BRUSHES.  Per  dor 

10,  Rocker,  curved  end,  wood  handle . 9$ 

so,  Black  brittle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  cwod  end,  wood  handle r.40 

44,  All  bristle,  curved  *nd,  wood  handle .  *.15 


No.  SHOE  BRUSHES.  P«r  dor 

0,  Mexican  fibre  . . . . 90 

1,  Mexican  fibre,  ‘“fO . .. .  1. *0 

4,  BrWe  outsidk . — . . .  1.50 

5,  All  biitile  . . . . .  1 . 75 

II,  Ail  Wind*,  large . . . . .  1.85 

16X,  All  WtmU,  extra  vain* . . . . . .  t.t* 

19,  All  bristle,  spotted  whit* .  3.30 


No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tempi 00. . . . 

7,  7  in.,  White  tampion. . . . 

8,  8  la.,  White  tampioo. . 

6, 1  hi.,  Family,  *xtru  heavy.. . 

8,  6  la.,  Family,  extra  heavy.. . . 

so,  7  la..  Family,  extra  heavy . . . 

1*,  8  la.,  Family,  extra  heavy . . . 

6,  s  ia.,  A.,  hair  briMte . 

8,  6  la..  A.,  hair  brimla.. . 

to,  7  In.,  A.,  hair  bristle. . 

12,  8  la.,  A.,  hair  brie  tie.. . 

6,  s  la..  Ideal,  all  bristle,  3  row . 

8,  6  la.,  Ideal,  all  briatle,  3  row . 

4,  Knotted,  all  briatle,  3  row . 

6,  Knotted,  all  bristle,  3  row . 

8,  Knotted,  all  bristle,  3  row . 

8,  6  in.,  Royal,  all  white  bristle . 


Per  dot. 
.  .40 

.  45 

,  .50 

:  :ll 

1.00 

1. 15 

1.15 
1.5* 

I. is 

2.15 
.  1.85 
.  2.25 
.  1.50 
.  1-95 
.  2.50 
.  2.75 


No.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  a. 00 

28,  White,  wire  drawn .  2.80 

x,  7  In.,  All  hair,  fiat  end .  1.9s 

22,  7  in.,  Mixed,  round  end. . .  2.00 

11X,  7  In.,  All  hair,  round  end .  2.1$ 


TOBACCOS — PLUG. 

Battle  Ax  ****************************** ssstesssssssse* ****** 

Deer  Skin . 

Gold  Rope . . . 

2* . 

NCWIBOj  ******************i******** *•••*•••••  •*••••••••••••• 

Old  Honesty.. . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . . 


P«i 


Briar  Pip 


i*  *•*••*•  •••****•• 


SMOKING  TOBACCO. 

Pip# . . . 

Duke’.  Ml: 

Greenback 

Green  Turtle  . . . 

G.  It  A.  Navy,  3)4  os. . 

Honest . . 

Polar  Bear— . . . . 

Ripple . . . . . . 

Sensation  . . . 

Wild  Rom . . » . . . 

Brown- Holland  Ftp*  Tobaocn,  s JfrJk.  cartons, 
sjfi-ox.  packages .  1 


YEAST  CAKE8. 

Compressed . per  dor. 

Magtc(_ dor.  package* . . . per  box, 

Yeast  Foam,  1%  dor . per  box 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCBRY  WORLD* 


GOOD 
TIME  TO 
PUSH 


A  GOOD  THING 

The  prices  of  foods  of  all  kinds  are  soaring  skyward. 
Your  customers  naturally  “squeal.” 

If  you  carry 

SHREDDED  WHEAT 
BISCUIT  and  TRISCUIT 

you  can  always  please  a  dissatisfied  cus¬ 
tomer.  Shredded  Wheat  contains  more  muscle-building, 
strength-giving  material  than  meat,  eggs  or  vegetables,  and 
is  always  the  same  price,  always  pure,  always  clean,  always 
wholesome.  It’s  a  good  time  to  push  it. 

THE  NATURAL  FOOD  COMPANY,  NIAGARA  FALLS,  N.  Y. 


Entered  at  the  Philadelphia  Post-Office  as  Second-dais  Matter. 
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8  GROCERY  WORLD 


Match  Trust  Backs  Down  From  North 
Carolina  Contracts 

Recent  Arrest  of  Its  Salesman  on  Ground  That  Its  Wholesale 
Grocery  Contracts  Violated  Trust  Laws,  Has  Caused  It  to 
Cancel  All  North  Carolina  Contracts.  Offers  New  One 
Which  It  Claims  Is  Legal. 


In  a  recent  issue  the  “Grocery 
World”  reported  the  fact  that  a 
salesman  of  the  Diamond  Match  Co. 
had  been  arrested  in  North  Carolina, 
on  the  ground  that  the  contract 
through  which  the  Trust  tied  up 
wholesale  grocers  was  in  violation 
of  the  North  Carolina  anti-Trust 
laws.  In  order  to  set  itself  straight 
with  the  trade,  the  Match  Trust  has 
now  cancelled  all  of  its  contracts 
with  North  Carolina  jobbers,  and 
has  substituted  another,  which  its  at¬ 
torneys  say  does  not  violate  the  law. 

The  cancellation  of  the  North 
Carolina  contracts  was  announced 
through  the  following  notice,  sent  to 
all  North  Carolina  grocery  concerns 
with  which  the  Trust  had  relations: 

Gentlemen  : — Referring  to  your 
agency  contract  with  us,  our  atten¬ 
tion  has  recently  been  called  to 
Chapter  218  of  the/ 1907  laws  of 
North  Carolina,  which  may  pos¬ 
sibly  be  construed  by  some  to  invali¬ 
date  such  contract.  While  we  do 
not  admit  or  believe  that  such  is  the 
case,  yet  we  are  unwilling  that  you 
or  this  company  should  be  placed 
in  seeming  opposition  to  the  policy 
of  the  State  of  North  Carolina,  as 
indicated  by  such  act;  we  have, 
therefore,  concluded  to  cancel  all 
contracts  of  the  nature  of  that  held 
by  you,  and  until  the  statute  in 
question  has  been  construed  by  the 
Courts. 

Your  above-mentioned  contract 
with  11s  is  thereby  hereby  revoked 
and  canceled. 

We  are  inclosing  you  herewith  a 
form  of  contract  which  our  attor¬ 
neys  and  leading  counsel  in  your 
State  advise  us  is  entirely  unob¬ 
jectionable  from  any  possible  stand¬ 
point  under  your  laws. 

Will  you  kindly  sign  and  return 
to  us  at  your  earliest  convenience 
and  oblige, 

Yours  truly, 

The  Diamond  Match  Co. 

The  new  contract,  through  which 
the  Trust  hopes  to  evade  the  trust 
law,  is  as  follows : — 

Dear  Sirs: — As  requested,  and 
until  further  notice,  we  will  ship 
your  our  matches  to  be  cared  for 
and  sold  by  you  upon  commission, 
subject  to  the  following  conditions, 
to  wit : — 

First. — All  matches  consigned  to 
you  must  be  sold  by  you  at  the 
price  designated  in  the  price-list  as 
issued  from  time  to  time  by  this 
company,  and  if  not  sold  must  be 
returned  to  11s. 

Second. — You  are  to  indemnify 
11s  against  any  loss  incurred  be¬ 
tween  the  time  of  receipt  of  the 
matches  by  you  and  the  sale  of 
same,  it  being  expressly  understood 
and  agreed  that  your  responsibility 
commences  when  we  have  made  de¬ 
livery  to  you  in  good  order. 


Third. — You  are  to  assume  the 
risk  of  and  guarantee  the  payment 
of  all  the  sales  made  by  you. 

Fourth. — As  full  compensation 
for  the  services  rendered  by  you 
as  above  provided,  we  will  pay  you 
a  commission  of  10  per  cent,  on  the 
15th  day  of  January,  April,  July 
and  October,  on  all  matches  sold  by 
you  during  the  preceding  three 
months  ending  December  31st, 
March  31st,  June  30th  and  Septem¬ 
ber  30th ;  and  a  further  commis¬ 
sion  or  interest  allowance  of  2  per 
cent,  from  price-list  for  cash  ad¬ 
vanced  against  the  value  of  any 
shipment  at  any  time  within  ten 
days  from  the  date  of  same,  which 
commission  shall  include  and  shall 
be  in  full  for  any  expense  incurred  - 
by  you  as  commission  merchant  in 
and  about  the  matters  herein  pro¬ 
vided  for. 

The  Diamond  Match  Co. 


Food  Commissioner’s  Campaign 
of  Education. 


In  Pursuance  of  It  He  Addresses  the 
United  Business  Men’s  Association 
Upon  the  Enforcement  of  the  Food 
Laws.  Summary  of  the  Address. 

The  Dairy  and  Food  Commis¬ 
sioner  of  Pennsylvania,  James 
Foust,  in  pursuance  of  his  campaign 
of  educating  the  general  public  in 
the  details  of  food  laws,  delivered 
an  address  before  the  regular  meet¬ 
ing  of'  the  United  Business  Men’s 
Association  of  Philadelphia  last 
Friday  evening.  The  organization 
referred  to  is  one  of  the  most  im¬ 
portant  in  Philadelphia,  represent¬ 
ing  over  40  of  the  largest  subsidiary 
organizations  of  the  city. 

.Commissioner  Foust  was  the 
main  speaker  of  the  evening  and 
the  salient  portion  of  his  remarks 
follow : — 

I  was  appointed  an  agent  of  the 
Dairy  and  Food  Division  in  April, 
1900.  My  work  was  to  purchase 
samples,  seal  and  label  them  so  that 
they  could  be  identified,  and  deliver 
them  to  the  chemists  for  analyses. 
My  territory  covered  all  of  Western 
Pennsylvania.  I  also  had  charge  of 
the  work  done  by  other  agents  in 
preparing  cases,  employing  attorneys 
and  expert  witnesses  when  neces- 
ary.  Western  Pennsylvania  had 
more  prosecutions  than  any  other 
part  of  the  State.  One-half  of  all 
the  revenue  sent  to  the  Department 
came  from  Allegheny  County. 
About  one  year  ago  114  candy  cases 
were  instituted  in  one  week  in  Pitts¬ 
burg  and  were  all  terminated  in  a 
short  time.  The  candy  supply  of 
the  State  has  been  revolutionized. 

The  new  Pennsylvania  Food  Law, 
approved  June  1,  1907,  is  modeled 
very  much  after  the  National  Food 


and  Drugs  Act  of  June  30,  1906. 

It  provides  that  the  Dairy  and  Food 
Commissioner  shall  make  uniform 
rules  and  regulations  for  its  enforce¬ 
ment.  These  rules  are  for  the  in¬ 
formation  of  the  trade,  and  I  am 
very  happy  to  say  the  trade  is  doing 
everything  possible  to  compel  the 
manufacturers  to  comply  with  the 
requirements  of  the  Commissioner. 
The  new  law  has  not  been  tested  to 
any  great  extent.  While  several 
cases  have  been  brought  under  it, 
they  were  of  a  local  character  and 
in  all  but  two  or  three  the  fines  were 
paid  without  any  contest.  There 
are,  however,  a  few  pending  that 
may  be  contested. 

Since  my  appointment,  on  April 
15,  1907,  between  8,000  and  9,000 
samples  of  milk,  cream,  ice  cream, 
various  kinds  of  meat,  catsup,  jelly, 
jam,  olive  oil,  pickles,  oleomarga¬ 
rine  renovated  butter,  vinegar  and 
other  food  samples  have  been  pur¬ 
chased  and  many  prosecutions  have 
been  instituted. 

From  April  15  to  October  12, 
1907,  there  have  been  terminated  112 
pure  food  cases,  100  oleomargarine, 
22  milk,  ■  3  renovated  butter  and  3 
vinegar,  making  a  total  of  240  cases 
terminated. 

The  total  amount  of  fines  re¬ 
ceived  from  April  15  to  October  12, 
1907,  inclusive,  was  $10,804.  The  ' 
total  amount  received  from  oleomar¬ 
garine  and  renovated  butter  licenses 
during  the  same  period  was 
$2,211.02,  making  a  grand  total  of 
$13,015.02  turned  into  the  State 
Treasury  for  the  use  of  the  Com¬ 
monwealth  from  April  15  ta  Octo¬ 
ber  12,  1907,  inclusive. 

The  Dairy  and  Food  Division  of 
Pennsylvania  has  in  its  employ  one 
commissioner,  one  assistant  com¬ 
missioner,  five  clerks  and  one  mes¬ 
senger  in  the  office ;  fourteen  special 
agents,  whose  duties  are  to  pur¬ 
chase  samples  and  deliver  them  to 
the  various  chemists  for  analyses. 
The  agents  have  all  been  with  the 
Division  from  four  to  eight  years, 
with  the  exception  of  three.  Four 
attorneys  are  also  emplQyed. 

The  six  chemists  employed  are  as 
follows : — 

Prof.  Charles  H.  LeWall,  Phila-' 
delphia,  who  is  known  to  many  of 
you,  and  stands  high  in  his  pro¬ 
fession. 

Prof.  C.  B.  Cochran,  West  Ches¬ 
ter,  Pa.,  who  is  connected  with  the 
Normal  School  and  has  had  many 
years’  experience  in  analyzing  food 
products. 

Dr.  William  Frear,  Professor  of 
Chemistry  of  State  College,  and 
also  President  of  the  Food  Stand¬ 
ards  Commission,  acting  under  the 
authority  of  the  Government  of  the 
United  States.  He  is  also  the  chem¬ 
ist  who  now  has  in  his  hands  sam¬ 
ples  of  practically  all  the  different 
brands  of  cereals  sold  and  cpnsumed 
in  Pennsylvania.  His  report  will 
be  an  interesting  one,  not  only  to 
the  people  of  our  State,  but  through¬ 
out  the  entire  country,  as  I  have 
received  numerous  letters  from 
many  sections  desiring  to  know  the 
result  of  this  investigation. 

Dr.  F.  T.  Aschman,  Pittsburg, 
Pa.,  Professor  of  Chemistry  of  the 
Western  University. 

Dr.  H.  C.  Steifel,  Pittsburg,  Pa., 
who  has  had  years  of  experience 
in  analyzing  food  products  in  the 
United  States  and  Germany. 

Prof.  James  A.  Evans,  Erie,  Pa., 
was  employed  for  many,  years  by 
the  Dairy  and  Food  Department  of 
the  State  of  Ohio ;  so  you  can  see 
the  State  has  a  corps  of  experienced 
scientific  men  who  do  the  analyt¬ 
ical  work. 

The  oleomargarine  work  in  Alle¬ 
gheny  County  is  important.  This 
county  is  a  bee-hive  of  iron  works 
and  there  is  a  great1  demand  for 
cheap  butter.  We  have  many  oleo¬ 


margarine  cases  in  that  section.  We 
are  compelled  to  use  different  meth¬ 
ods  to  secure  the  samples.  In  the 
mill  districts  sometimes  we  have  an 
agent  dress  up  in  mill  clothes,  hol»> 
nail  shoes,  with  face  blackened  and 
a  towel  around  his  neck,  dinner  pail 
in  his  hand  and  a  corncob  pipe  in 
his  mouth  from  four  until  six 
o’clock  in  the  afternoon  when  the 
mill  men  are  going  home  from  work. 
The  agent  then  enters  the  different 
stores  and  in  this  way  we  get  oleo¬ 
margarine  for  butter,  which  results, 
of  course,  in  prosecutions.  When 
the  hearings  take  place,  then  all  the 
facts  come  out  as  to  how  and  in 
what  way  the  samples  were  ob¬ 
tained.  Sometimes  we  have  a  lady 
with  a  basket  containing  some  gro¬ 
ceries  enter  the  stores  in  the  mi  l 
and  other  districts ;  the  agent  hi 
charge  waits  a  short  distance  away, 
sees  the  lady  go  in  and  come  oi  t 
and  she  delivers  the  sample  to  hitYi ; 
he  prepares  the  label,  has  the  lady- 
sign  it  and  then  he  takes  absolute 
charge  of  the  sample  and  delivers 
it  to  the  chemist.  So,  you  see,  we 
have  to  use  many  methods  in  per¬ 
forming  the  work  of  our  Divisioi 
and  in  protecting  the  consuming 
public  and  honest  dealer  from  frau< 
and  deception. 

In  conclusion  I  desire  to  say  that 
the  new  Pennsylvania  Pure  FoO' 
Law  is,  as  yet,  untried.  It  is  my 
duty  to  uphold  it  in  every  possible 
way.  The  courts  are  to  interpret 
it,  not  the  Commissioner.  The  pur¬ 
pose  of  food  legislation  is,  first,  am 
above  all,  to  protect  the  health  of 
the  public  against  impure  and  in¬ 
jurious  foods.  If  the  new  law  will 
do  this,  then  that  is  all  that  can  be 
asked. 

Following  the  Commissiont 
address  various  members  of  the  j 
sociation  asked  a  number  of  qu< 
tions  bearing  on  the  food  law  woi 
William  Smedley,  secretary  of  t 
Philadelphia  Retail  Grocers’  As- 
ciation,  who  is  also  secretary  of  t 
United  Business  Men’s  AssociatP 
made  a  brief  address,  emphasizi 
the  need  of  co-operation  betwo 
the  consumer  and  the  dealer  a 
manufacturer,  if  the  food  suppl) 
to  be  kept  pure.  Elton  J.  Buckl 
also  made  a  brief  address,  expre; 
ing  gratification  that  the  appan. 
intention  of  the  present  Penns 
vania  food  administration  was 
avoid  sensationalism  in  reporti 
the  food  work,  and  to  keep  the  pi 
lie  well  informed  along  food  k 
lines. 


S.  B.  Goff  &  Sons  Co.,  of  Camden, 
J.,  arc  offering  a  25-cent  bottle  of  th 
cough  syrup  free  to  any  dealer  sendi 
for  it.  They  have  a  special  offer  tl 
will  interest  you;  better  write  to-d; 
You  get  in  good  company  when  y 
stock  Goff's  remedies,  as  more  tii 
14,000  grocers  are  handling  them. 


ELTON  J.  BUCKLEY  f 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  Lai 

730-731  Drexel  Building,  Philadelphia,  Pm 

i>  1  l  f  Bell,  Lombard  1727 
Telephone!  j  Keyitonti  Rlce  U6 

COLLECTIONS,  CORPORATION  PRACTICE 
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dicago  Mail  Order  Houses  Strike  Back 


cure  Indictments  Against  Nineteen  of  the  Concerns  Who 
Worked  the  Little  Black  Book  Scheme  of  Sending  Fake 
Requests  for  Expensive  Catalogue.  United  States  Govern¬ 
ment  Appears  as  Prosecutor. 


n  a  recent  issue  the  “Grocery 
)rld”  discussed  at  some  length 
latest  method  of  fighting  the 
il-order  houses  of  Chicago,  nota- 
|  Montgomery  Ward  &  Co.  The 
n  was  known  as  the  “little  black 
)k  plan,”  and  was  worked  by  a 
ge  number  of  lumbermen  and 

Inbermen’s  associations  of  the 
-st,  in  collaboration  with  several 
ail  merchants’  associations.  In 
ef  the  scheme  comprehended  an 
ort  to  cripple  the  mail-order 
uses  by  sending  in  hundreds  of 
ce  requests  for  ’their  catalogues 
lich  cost  $i  each  to  print.  Also 
Hinvolve  them  in  making  many 
nplicated  estimates  for  mill  work 
lich  never  came  to  anything.  The 
ter  is  where  the  lumbermen  came 

It  is  understood  that  the  plan  suc- 
Med  admirably  and  was  the  direct 
bans  of  having  sent  out  and 
rned  thousands  of  costly  cata- 
*ues.  Up  to  last  week  the  mad¬ 
der  concerns  affected  did  nothing 
1  yond  issuing  some  warm  protests 
I  ainst  the  imposition. 

Now,  however',  they  have  struck 
ck.  In  Minneapolis,  Minn.,  last 
;ek  nineteen  retail  dealers  in  lum- 
r  were  arrested  by  the  United 
'  ates  District  Attorney,  and  in- 
jcted  by  the  Grand  Jury,  charged 
ith  conspiracy  and'  intent  to  de- 
i  aud  through  the  use  of  the  mails, 
liveral  officers  of  lumbermen’s  as- 
iciations  are  included.  The  pen- 
ty  is  a  fine  not  exceeding  $10,000 
I  f  imprisonment  for  not  more  than 
/o  years.  Up  to  the  present  time 
one  of  the  retail  merchants’  asso- 
ations  who  aided  and  abetted  the 
heme  have  been  attacked. 

;  The  scheme  to  defraud,  as 
1  larged  in  the  indictment,  is  that 
ie  mail-order  houses  “were  then 
!  nd  there  engaged  in  the  business  of 
aying  and  selling  lumber,  millwork 
nd  builders’  supplies,  by  means  of 
!  hat  is  commonly  known  as  a  cata- 
>gue  mail-order  system,  and  that 
ie  classes  of  lumber,  millwork,  etc., 
i  ere  set  forth  in  certain  catalogues, 
rice-lists,  etc.,  issued  by  these  com- 
anics.” 

j  The  catalogues  were  valued  at  ap- 
1  roximately  $1  apiece  and  the  in- 
ictment  charges  that  the  persons 


named  as  conspirators  “well  know¬ 
ing  the  plan  and  system  by  which 
these  corporations  were  selling  and 
conducting  their  business,  combined 
to  fraudulently  solicit  and  obtain 
from  the  said  corporations,  through 
and  by  means  of  the  post-offices  es¬ 
tablished  in  the  United  States,  cata¬ 
logues,  samples  of  merchandise  and 
their  descriptions  and  in  like  man¬ 
ner  put  in  requests  for  estimates  and 
prices  in  fictitious  and  spurious  bills 
of  lumber  and  building  material.” 
Both  Montgomery  Ward  &  Co.  and 
Sears,  Roebuck  &  Co.  appear  as 
plaintiffs. 

The  facts  concerning  the  “little 
black  book,”  which  was  the  cause  of 
the  investigation  by  the  Federal  au¬ 
thorities,  are  well  known.  The  idea 
is  said  to  have  originated  with  the 
lumbermen,  but  has  been  carried  on 
very  extensively  by  retail  merchants 
in  all  lines  of  trade  throughout  the 
Northwest,  and  has  undoubtedly 
proved  a  serious  menace  to  the  busi¬ 
ness  of  the  catalogue  houses. 


Oil  Trust  Afraid  of  Indianapolis  Short 
Weight  Ordinance. 

The  temporary  restraining  order 
issued  against  the  city  of  Indian¬ 
apolis,  Inch,  on  the  petition  of  the 
Standard  Oil  Co.  to  prevent  arrests 
of  its  employees  and  for  giving 
short-measure  gallons  of  oil  and 
gasoline  has  been  dissolved  and  a 
permanent  injunction  denied.  The 
court  held  that  the  ordinance  of  the 
city  fixing  penalties  for  short 
weights  and  measures  can  be  en¬ 
forced  and  that  the  Standard  Oil 
Co.  was  not  entitled  to  the  relief  for 
•which  it  prayed,  as  it  would  be  a 
practical  exemption  of  the  company 
from  the  terms  of  the  ordinance. 
The  court  further  held  that  the 
question  as  to  whether  the  cans  in 
which  the  company  delivered  oil 
contained  a  gallon  is  matter  for 
proof,  and  that  the  case  must  origin¬ 
ate  in  a  prosecution  in  its  proper 
court.  Within  a  few  days  it  is  ex¬ 
pected  that  the  manager  of  the  can¬ 
ning  department  will  be  arrested  on 
a  charge  of  violating  the  ordinance, 
and  his  case  “will  be  a  test  case.  If  it 
is  decided  in  police  court  that  he  is 
guilty  of  a  misdemeanor,  other  ar¬ 
rests  and  prosecutions  will  follow. 


STAT 
HOUSE 


CEYLON 

=TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  int<  nded  to  retail  at  50> 
60  and  80  cents  a  pound,  in  1,  Y\  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  <&,  CO. 


INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Spent  $75,000  Booming  An  Olive  Oil 

Brand 

One  Example  of  the  Strenuous  Task  Which  Confronts  One  Try¬ 
ing  to  Introduce  a  New  Brand  of  a  Staple  Product.'  How 
One  Man  Tried  to  Put  a  New  California  Olive  Oil  on  Its  Feet. 


If  not  the  case  will  be  appealed  and 
as  soon  as  the  city  is  successful  in 
a  higher  court  the  other  prosecu¬ 
tions  will  begin. 


Spice  Men  Want  New  Standards. 

A  committee  consisting  of 
Messrs.  Durkee,  Weiker,  Greidanus 
and  Wesley,  representing  the  spice 
manufacturing  interests  of  the  coun¬ 
try,  went  to  Washington  last  week 
and  appeared  before  the  Board  of 
Pood  and  Drug  Inspection  in  a 
hearing  at  the  Department  of  Agri¬ 
culture.  The  ground  covered  re¬ 
lated  to  the  establishment  of  new 
spice  standards  in  place  of  some  of 
those  which  are  now  in  effect.  The 
standards  desired  to  be  changed  arc 
those  relating  chiefly  to  peppers, 
both  cayenne  and  black,  and  in  a 
subordinate  way  to  other  classes  of 
spices.  Much  attention  was  paid  to 
the  question  of  nutmegs  and  mace 
and  the  committee  submitted  a  brief 
in  which  argument  was  presented  in 
detail.  No  definite  standards  were 
suggested  and  the  board  requested 
that  a  specific  representation  be 
made  to  it  as  soon  as  the  manufac¬ 
turing  interests  should  find  it  possi¬ 
ble  to  do  so.  This  Mr.  Durkee  and 
his  committee  undertook  to  do. 


The  introducing  of  a  new  brand 
of  food  products,  in  this  day  when 
the  markets  are  crowded  and  over¬ 
crowded  with  ten  times  as  many 
brands  as  there  arc  any  real  need 
for,  is  a  strenuous  process.  Unless 
the  promoters  have  unlimited  funds 
they  are  apt  to  grow  weary  in  well 
doing  long  before  the  enterprise  be¬ 
gins  to  show  returns. 

The  “Grocery  World”  has  had 
related  to  it  the  story  of  a  Califor¬ 
nia  olive  man  who  not  so  long  ago 
attempted  to  put  a  new  brand  of 
California  olive  oil  on  the  market; 
not  on  any  local  market,  but  on  the 
markets  of  the  entire  country.  This  J 
little  story  gives  a  vivid  glimpse  of 
the  task  before  any  man  who  sets 
out  to  induce  the  general  public,  or 
a  goodly  share  thereof,  to  use  a  new 
brand  of  a  staple  product.  From 
the  story,  as  it  comes  to  the  “Gro- , 


eery  World,”  the  following  extracts 
are  taken : — 

Twenty-five  salesmen  were  sent 
out  over  the  country  to  sell  this 
first  season’s  output.  They  were 
the  best  salesmen  that  could  be 
hired,  and — not  one  man  of  the 
twenty-five  sold  enough  olive  oil  to 
pay  his  traveling  expenses.  'Not 
satisfied  with  their  efforts,  the  man¬ 
ager  of  the  company  went  to  Chi¬ 
cago  and  New  York,  and  these  are 
his  words : — 

“I  begged  men,  I  tell  you  I 
begged  them  to  take  our  oil  de¬ 
livered  in  New  York  at  a  dollar 
a  gallon,  when  older  oil  was  bring¬ 
ing  from  one  and  a  half  to  two, 
and  they  would  not  take  it. 

“I  went  to  the  buyer  of  the  best- 
known  hotel  in  New  York,  became 
well  acquainted  with  him,  and 
•asked  him  if  he  would  let  us  send 
him  some  of  our  oil.  He  sampled 
it,  found  no  fault  with  it,  and  said : 

‘If  I  put  your  oil  into  this  hotel,  what 
is  there  in  it  for  me?’  To  which 
I  replied,  ‘There’s  nothing  in  it  for 
you.’  He  did  not  buy. 

“I  went  to  the  manufacturers  of 
th’e  best-known  brand  of  salad 
dressing  and  offeree}  them  our  oil 
and  was  told  they  would  not  ac- 


- 

cept  it  as  a  gift.  I  afterwar 
learned  that  they  were  using  fia 
per  cent,  of  cotton-seed  oil  in  thei 
salad  dressing  and  they  had  to  kte 
up  a  big  bluff. 

“I  went  to  the  best-known  manu 
facturer  of  pickles  and  asked  him  i 
he  was  in  the  market  for  olive  oi 
He  told  me  he  was  always  in  th 
market  for  anything  he  used.  I 
reply  to  my  question  as  to  whetbe 
he  knew  anything  about  our  oil  h 
said:  ‘I  don’t  know  anything  abet 
it  and  don't  want  to  know  any 
thing  about  it.  We  use  two  o 
three  thousand  gallons  a  year,  bu 
we  don't  want  any  California  oil 
He  did  consent  finally  to  take 
small  quantity  at  $1.25  a  galloi 
delivered  at  the  factory,  and  a  yea 
and  a  half  afterward,  when  i 
didn’t  iqcan  anything  to  us,  Jh 
wrote  for  more. 

"I  had  started  out  to  deal  wit 
jobbers,  and  on  the  way  home 
visited  the  leading  jobbers  in  variant 
large  cities,  and  afterward  wrote  h 
those  J  had  not  seen.  If  I  ha 
this  reply  from  one,  1  had  it  froi 
a  thousand: — 

“  ‘What  do  you  suppose  we  wan 
to  handle  your  product  for?  Yc 
have  no  market.  When  you  get 
market,  come  around !’ 

“We  advertised  in  the  leadin 
magazines  and  in  many  newspaper- 
We  bottled  gallons  of  oil  in  smal 
bottles  and  distributed  samples  fn 
to  everybody  that  wanted  them  am 
to  many  that  didn’t.  We  offered  t 
prepay  express  on  <  rders  receive 
from  any  part  of  the  United  State 
By  and  by  orders  came  for  a  bottl 
or  two,  or  a  gallon,  sometime 
accompanied  by  a  money  orde; 
sometimes  on  the  conditions  offeree 
that  the  money  need  not  be  pai< 
until  the  oil  was  sampled  and  foum 
satisfactory.  These  orders  wer 
filled  with  the  nicest  care,  and  th 


Soap  that  to  women  endears  itself  without  prizes,  premiums,  stamps,  cards 
and  endless  other  botherations  to  the  grocer,  deserves  to  be  pushed  and  well 
pushed  by  the  dealers. 

Such  is  Fels-Naptha. 

As  for  its  great  quality  (always  doing  just  what  we  claim) — 
well,  that  is  another  story! 

Just  say  Fels-Naptha  soap  to  your  jobber. 


— 


In  every  leading  magazine  published 
you  can  find  the  advertisements  of  RdlStOfl 

Health  food  and  Purina  Whole  Wheat  flour, 

preaching  the  gospel  of  pure  and  nutri¬ 
tious  food. 

And  incidentally  building  up  the  al¬ 
ready  enormous  business  in  these  pro¬ 
ducts — building  it  up  by  bringing  orders 
to  retail  grocers  the  country  over. 

Samples  supplied  for  your  trade  upon  written 


If  you  believe  in  selling  products  of 
unimpeachable  purity  and  wholesome¬ 
ness,  and  particularly  if  you  believe  in 
filling  orders  which  we  are  inspiring  for 
you  every  day,  why  not  stock  up  Ralston 
Health  food  and  Purina  Whole  Wheat  flour. 

RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  JAMES  &  CO.,  General  Distributers 

esi  to  the  Mills.  *2-16  Chestnut  St.,  Philadelphia 
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Kuyer  was  asked  to  write  his  opin- 
>n.  If  it  was  evidently  a  house- 
eeper,  she  was  asked  in  case  she 
ked  the  oil  to  tell  her  neighbors 
bout  it.  Always  we  believed  ab- 
olutely  that  the  person  who  once 
sed  our  oil  would  never  use  any 
ther. 

‘When  we  had  secured  two  or 
!  iree  orders  from  one  town  we 
ould  take  one  of  the  big  business 
irectories  and  pick  out  two  or 
iree  grocers  in  that  town  and  write 
lem  that  these  people  were  sending 
)  the  factory  for  the  oil — would 
not  be  to  their  interest  to  put  it 
1  stock  and  supply  these  and  other 
ossible  customers  ?  About  seventy- 
ve  per  cent,  of  such  letters  re¬ 
cited  in  an  order  for  a  case  of 
uarts.  If  the  housekeeper  ordered 
gain  she  would  be  told  she  could 
et  the  oil  from  her  home  grocer, 
erhaps  she  would  insist  that  she 
referred  to  get  it  from  the  factory, 
nowing  it  would  alwavs  be  the 
ime.  If  so,  it  was  shipped  from 
le  factory,  through  the  grocer,  who 
'as  credited  With  her  remittance 
nd  the  express  charges. 

“While  thousands  and  thousands 
f  cases  were  being  sold  in  this  way, 
le  company  again  made  a  test  of 
le  jobbers.  A  hundred  pint  bottles 
■ere  mailed  to  the  leading  jobbers 
f  the  East.  There  was  just  one 
cknowledgment,  and  that  was  from 
man  who  wrote  that  he  did  not 
uy  olive  oil.” 


This  advertising  campaign  cost 
5,000 !  And  when  this  enormous 


not  received  a  single  penny  on  their 
investment!  Very  probably  there 
will  be  dividends,  but  the  concern  is 
coming  up  to  them  through  great 
tribulations. 

Perhaps  the  above  is  an  extreme 
case,  yet  there  are  hundreds  of 
others  of  similar  character,  in  many 
of  which  the  promoters  have  dis- 
heartedly  withdrawn  long  before 
they  were  even  in  sight  of  success. 

Government  Seizes  Trust  Tobacco 
Under  Anti-Trust  Law. 

A  $7,000  shipment  of  leaf  tobacco 
and  cigarettes  in  transit  from  fac¬ 
tories  of  the  British-American  To¬ 
bacco  Co.  at  Petersburg,  Va.,  and 
Durham,  N.  C.,  to  New  York  and 
foreign  countries  has  been  attached 
by  the  Government  at  Norfolk,  Va., 
and  is  now  being  held  by  the  Cus¬ 
toms  authorities.  The  action  was 
brought  following  a  conference 
here  last  week  between  Collector  of 
Customs  Hughes,  United  States 
District  Attorney  L.  L.  Lewis  and  a 
representative  from  the  Department 
of  Justice  at  Washington.  The  to- 


j  ount  of  money  was  gone,  not  a  | 
1  gle  dividend  had  been  declared  to 

f)w  for  it.  In  fact  the  concern 
ose  story  this  is,  while  now  pros- 
•ous,  has  never  yet  declared  a 
idend,  and  those  who  contributed 
f;  $75»°00  and  other  moneys  have 


bacco  seizure  at  Norfolk  was  made 
under  Section  6  of  the  Sherman 
anti-trust  law,  which  provides  that 
any  property  owned  by  a  combina¬ 
tion  in  restraint  of  trade  in  course 
of  transport  shall  be  forfeited  to  the 
I  United  States. 


ittsburg  Fight  Against  High  Food  Prices 
Wages  Hotter 


t 

w  Complaint  Filed  in  Court  Naming  Railroads  and  Large 
Shippers  of  Fruit  and  Produce  as  Defendants.  Many  of 
These  Concerns  of  National  Scope. 

— 


cial  correspondence  of  “Grocery  World.” 

Pittsburg,  Pa.,  Oct.  24,  1907. 

The  fight  against  high  food  prices 
1  wages  in  this  city,  and  by  far 
I  most  important  step  yet  taken  in 
;  course  of  it  was  taken  last  week 
en  an  amended  bill  in  equity  was 
d  here,  including  a  large  number 
local  produce  concerns,  several 
lroads  and  a  number  of  large 
ppers  and  receivers  of  produce. 
The  new  complaint  covers  much 
*re  ground  than  that  previously 
d.  By  the  new  bill  all  ‘the  persons 
o  were  formerly  mentioned  as 
fing  been  placed  on  the  alleged 
;  cklist  of  the  trade  association 
j  ve  been  made  complainants  in 
i  case  and  many  of  the  largest 
i  'it  growers  of  the  country 
1  jether  with  all  the  railroads  lead¬ 


ing  into  Pittsburg  are  defendants. 

Among  the  concerns  named  in  the 
bill  as  defendants  are  the  Erie  Grape 
Growers’  Association,  National 
Produce  Distributing  Co.,  Califor¬ 
nia  Fruit  Growers’  Exchange,  the 
International  Apple  Shippers’  Asso¬ 
ciation,  the  Elgin  Board  of  Trade 
and  John  Fite,  the  Pittsburg  agent. 

In  the  latter  part  of  the  bill  there 
are  several  pages  which  contain 
photographic  copies  of  the  adver¬ 
tisements  some  of  the  defendants 
named,  in  which  the  claim  is  made 
that  they  “own  or  control”  the  en¬ 
tire  output  of  a  certain  class  of 
products.  An  answer  to  the 
amended  bill  will  be  required  in 
thirty  days,  when  arguments  will  be 
allowed. 

R.  O.  W. 


a 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.Flscner& Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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The  “Grocery  World”  notes  with 
healthy  satisfaction  that  the  Federal 

Government  has 

Finis  of  the  Black  SCCUred  illdict- 

Book  Scheme.  nients  against 

nineteen  of  the 
ringleaders  in  the  notorious  black 
book  scheme  of  fighting  the  mail¬ 
order  houses  of  Chicago.  Through¬ 
out  the  West  hundreds  of  retail  mer¬ 
chants  have  worked  the  plan,  and 
to-day  they  sit  in  fear  and  trembling 
lest  the  lightning  shall  descend  upon 
them  also.  And  well  they  may,  for 
they  have  been  guilty  of  a  mean 
crime  both  against  decency  and 
against  the  law. 

The  black  book  plan  gets  its  name 
from  the  fact  that  instructions  for 
operating  it  were  circulated 
throughout  the  West  in  a  thin  black 
pamphlet.  In  brief  the  scheme  com¬ 
prehended  inducing  thousands  of  re¬ 
tailers — who  agreed  because  they 
considered  themselves  injured  by 
the  mail-order  concerns — to  send 
for  the  bulky  mail-order  catalogues 
and  burn  them.  Since  they  cost  $1 
each  to  print,  the  extent  to  which  the 
scheme  might  get  in  on  the  victims 
can  easily  be  seen.  The  plot  had 
other  phases,  but  this  was  chief. 
It  is  said  to  have  mulcted  the  mail¬ 
order  houses  in  thousands  of  dol¬ 
lars. 

The  “Grocery  World”  has  sev¬ 
eral  times  expressed  its  opinion  of 
this  scheme.  It  is  contemptible 
sneak  thievery  of  the  worst  sort  and 
that  the  operators  of  it  will  surely 
be  severely  punished  will  find  no  re¬ 
gret  in  any  honest  breast.  In  dis¬ 


honesty  and  disregard  of  all  com¬ 
mercial  ethics  it  transcends  any¬ 
thing  else  ever  tried  in  this  country. 


The  German  Government  has  just 
taken  a  step  regarding  the  sale  of 
patent  medicines 

German,  and  Patent  which  will  prob- 

Medicine,.  ably  be  eventually 
followed  in  the 
United  States  and  all  other  civilized 
countries.  It  has  passed  a  law  sur¬ 
rounding  the  sale  of  these  fakes 
with  such  restrictions  that  from  now 
on  the  business  will  be  practically 
dead.  Yet  the  law  contains  not  a 
single  provision  which  is  not  dic¬ 
tated  by  common  sense  and  common 
prudence. 

A  brief  summary  of  the  new  law 
follows : — 

It  enacts  that  the  exteriors  o/f 
bottles,  this  and  other  vessels  con¬ 
taining  medical  compounds  shall 
hear  conspicuously  printed  Upon 
them  (A)  the  name  and  address  of 
the  firms  manufacturing  them  and 
(B)  the  name  and  address  of  the 
retailer  who  sells  them.  (This  does 
not  apply  to  wholesalers.) 

It  forbids  the  use  of  any  writ¬ 
ten  or  printed  statement  in  praise 
of  the  article  or  compound,  any  tes¬ 
timonial  or  recommendation  or  any¬ 
thing  in  the  nature  of  an  advertise¬ 
ment  or  an  inducement  to  buy. 

Chemists  and  other  retailers  are 
required  to  know  the  ingredients  of 
the  compounds  if  they  sell  them  on 
their  own  responsibility.  Where 
they  do  not  or  cannot  know  the  in¬ 
gredients  of  the  articles  and  com¬ 
pounds  they  are  forbidden  to  sell 
them  except  by  order  of  a  qualified 
doctor,  dentist  or  veterinary  sur¬ 
geon  (in  the  latter  case  the  article 
must  be  for  the  use  of  animals 
only),  and  a  separate  order,  duly 
signed  and  dated,  must  be  received 
for  each  separate  supply.  The  re¬ 
tailers  must  also  see  that  medicines, 
which  they  can  only  supply  to  the 
order  of  one  of  those  qualified  prac¬ 
titioners,  bear  labels  which  con- 
spiculously  state  their  condition. 

Lengthy  lists  of  patent  medicines 
governed  by  these  restrictions  have 
been  officially  circulated,  and  it  is 
enacted  that  public  advertisements 
of  the  articles  mentioned  is  strictly 
prohibited,  the  term  advertisements 
to  include  anything  and  everything 
whatsoever  in  the  nature  of  an  ad¬ 
vertisement,  directly  or  indirectly, 
such  as  an  announcement  offering 
to  supply  on  request  printed  matter, 
the  object  of  which  is  to  further 
sales. 

No  legislation  was  ever  more 
sorely  needed  than  this.  These 
birds  of  prey,  selling  their  alcoholic 
or  narcotic  compounds  through  the 
most  flagrant  falsehoods  and  mis¬ 
representations,  ought  to  be  made  to 
suffer  the  torments  of  all  the  com¬ 
plaints  they  have  falsely  promised  in 
their  advertising  to  alleviate. 

The  whole  patent  medicine  idea 
is  illogical,  since  the  successful  ad¬ 
ministration  of  any  remedy  depends 
wholly  on  accurate  diagnosis.  This 
cannot  be  accomplished  by  the  pa¬ 
tient  himself.  The  most  stupendous 


outrages  are  committed  under  the 
cloak  of  the  patent  medicine  busi¬ 
ness  !  One  of  the  most  widely  ad¬ 
vertised  catarrh  remedies  proved  on 
recent  analysis  to  be  composed  of  26 
per  cent,  of  alcohol,  74  per  cent,  of 
water,  and  less  than  one-half  of  1 
per  cent,  of  remedial  agents !  The 
stuff  is  simply  a  tipple  and  while  it 
will  stimulate  because  of  its  alcohol, 
can  never  cure  anything. 

There  are  probably  a  hundred 
other  patent  medicines  on  the  mar¬ 
ket,  just  as  widely  sold,  which  em¬ 
body  frauds  every  bit  as  glaring. 
The  time  has  come  to  scotch  the 
thing ! 


In  Philadelphia  we  have  just  been 
treated  to  another  illustration  of  the 
Oil  Trust’s  cor- 

Tht  Philadelphia  Oil  ™pt  control  over 
Inspector  Case.  the  reillS  of  Gov- 

-ernment.  The  city 
oil  inspector,  Frank  G.  Edwards, 
admittedly  the  only  straight  in¬ 
spector  the  municipality  has  had  in 
years,  has  been  removed  by  Mayor 
Reyburn,  only  one  cause  being  al¬ 
leged  :  The  fact  that  the  Atlantic 
^Refining  Co.,  which  is  the  Philadel¬ 
phia  end  of  the  Standard  Oil  Co., 
had  complained  against  him !  The 
burden  of  the  Trust’s  complaint  was 
that  Inspector  Edwards  misrepre¬ 
sented  it  before  the  last  Pennsyl¬ 
vania  Legislature,  when  the  Trust 
vainly  tried  to  lobby  through  a 
much  looser  inspection  law  than 
now  exists. 


An  honest  man  or  corporation  ! 
libelled,  as  the  Oil  Trust  declare 
itself  to  have  been  here,  would  have 
brought  an  action  against  the  libel- J 
ler.  Not  so  the  Trust,  which  pre-j 
fers  the  underhanded  method 
reason  of  infinite  experience  with  it  | 
The  Trust  goes  through  devious  b| 
lilical  channels  to  the  appointing 
power,  and  thus  robs  Philadelphi; 

I  of  the  best  oil  inspector  she  has  evej 
had. 

In  this  case  one’s  mental  attiffic 
is  divided  between  righteous  rat,, 
at  the  Oil  Trust  for  its  continttec 
defiance  of  all  decency  and  honor| 
and  bitter  contempt  at  the  win 
donkey  who  rules  Philadelphia,  f: 
his  arrant  cowardice  in  removing 
good  official  for  such  a  cause. 


North  Dakota  Food  Commiseione 
Tied  Up. 

The  validity  of  the  ruling  recentl\| 
made  by  Commissioner  E.  F.  Ladd 
of  the  North  Dakota  Food  Depart  | 
ment,  against  the  sale  of  bleachd 
flour  in  North  Dakota  is  to  be  testeJ 
in  the  courts  of  that  State.  Till 
Russell  Miller  Milling  Co.,  owner  ol 
several  mills  in  North  Dakota,  ha  I 
been  granted  a  temporary  injuncj 
tion  restraining  the  Food  Commisl 
sioner  from  publishing  or  circu| 
lating  bulletins  condemning  flour 
manufactured  by  the  plaintiff,  anc| 
also  from  seizing  goods  of  that  com 
pany  for  alleged  violation  of  till 
pure  food  law.  The  order  is  returr 
I  able  October  29th. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XVI. -Don't  Knock. 

No  business  man  can  afford  to  be 
knocker. 

Some  men  feel  that  they  are  not 
loing  justice  to  their  own  goods  un- 
ess  they  are  showing  the  weak 
ioints  in  the  goods  of  a  competitor, 
sine  times  out  of  ten  such  a  knock 
3  a  boost  for  the  competitor.  No 
nan  likes  to  hear  another  knock. 
Ie  may  even  know  that  the  knock 
s  largely  truthful,  or  possibly  cn- 
irely  truthful,  but  he  resents  it  just 
he  same.  On  the  other  hand,  if  all 
he  good  points  of  your  own. goods 
Lre  set  forth,  there  is  no  reason  why 
he  customer  cannot  absorb  enough 
>f  your  ideas  as  to  what  makes 
ralue  to  make  him  feel  prejudiced 
igainst  other  goods  which  do  not 
how  the  same  good  points  as  yours. 


A  knocker  generally  has  fev 
friends,  no  matter  what  he  i| 
knocking  against,  and  the  habij 
grows  upon  him,  and  the  longer  hi 
knocks  the  harder  he  knocks  and  th| 
less  justice  there  is  in  the  knot! 
ad  as  a  result  his  friends  becom| 
fewer  and  fewer,  until  none  are  lef 
Young  men  who  are  inclined  tl 
edge  in  a  little  knock  now  and  the 
should  refrain,  for  the  habit  wil 
grow,  and  it  does  not  take  long  tj 
acquire  a  reputation  which  wi 
make  promotion  a  slow  possibility 
Find  the  merit  in  your  own  good! 
and  then  always  be  sure  to  makll 
the  customer  thoroughly  appreciatl 
every  point  they  have,  and  yc<u| 
case  is  in  the  best  possible  conditioij 
for  goocl  business. 

F.  A.  P. 
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dvance  in  OnlyOne  Line  of  Food  Products 


j  List  of  Figures  Showing  the  Heavy  Advances  Which  Have 
Occurred  in  Bread,  Cake  and  Pastry  in  the  Last  Ten  Years. 


We’ve  plane  “EIIOP”  Oyster  tenets 
- foi  60  teats- - 


Advances  in  Same  Items  Over  IOO  Per  Cent.  General 
Advance  in  Materials  Over  70  Per  Cent,  and  in  Operation 
Nearly  40  Per  Cent. 


As  showing  the  course  of  ad- 
ncing  prices  in  only  one  line  of 
man  food — bread,  cake,  pastry, 
the  “Grocery  World”  has  had 
statement  prepared  showing  the 
ry  heavy  increases  in  all  the  ele¬ 
cts  of  raw  material  and  operat- 
r  expenses  which  enter  into  the 
xlucts  mentioned.  Bread,  cake 
d  pastry  have  been  selected,  be- 
iise  they  are  perhaps  more  gen- 
illy  consumed  than  almost  any- 
ng  else. 

The  following  figures  show  the 
j  urse  of  the  market  in  the  last  ten 

ars 

Per  Cent. 


|:  ’atent  flour  has  risen  .  47.8 

lye  flour  has  risen  .  71.4 

first  clear  flour  has  risen  ....  75.5 

..ard  compound  has  risen  ....  110.0 

3ure  lard  has  risen  .  115  0 

Hooking  oil  has  risen .  130  ° 

Hhocolate  icing  has  risen  ....  130.0 
laisins  have  risen  .  190.0 


The  lowest  increases  in  this  line 

e  in 

Per  Cent. 


Molasses,  which  has  risen  .  25 

i  Horn  starch,  which  has  risen  . .  22 
1  Drange  peel,  which  has  risen  ...  15 
i^emon  peel,  which  has  risen  ...  10 


Lemon  peel,  of  which  so  small  an 
nount  is  used  that  it  is  scarcely 
orth  figuring  upon,  has  gone  up 
1  per  cent.  But  the  rise  on  the 
tides  which  are  mostly  used, 
imely,  flour,  lard  and  cooking  oil 
-which  form  perhaps  75  per  cent. 
'  the  ingredients  used  in  baking — 
91.6  per  cent.  Rye  flour  alone  is 
.4  per  cent,  higher  than  ten  years 

P 

As  to  fruits  used  in  the  products 

imed, 

Per  Cent. 


Blueberries  have  gone  up .  90 

Canned  apples  have  gone  up...  95 

Peaches  have  gone  up .  100 

Apricots  have  gone  up .  100 


It  is  alleged  by  bakers  that  be- 
tuse  of  the  above  mixed  bread 
)sts  56^2  per  cent,  more  to  make 
j;  >-day  than  it  did  ten  years  ago. 

But  the  manufacturer  of  bread, 
ike  and  pastry  has  been  plagued 
|y  other  advances  even  outside  of 
ie  above — advances  which  have 
i|  fifected  other  lines  of  business  also 
!  1  the  general  conduct  of  his  busi- 
|  ess.  For  example,  take  the  fol- 
>wing : — 


Per  Cent. 


Horses  have  gone  up  .  50 

Rent  has  gone  up  .  45 

Wages  have  gone  up .  40 

Feed  has  gone  up  .  40 

Wagons  have  gone  up .  30 

Ovens  have  gone  up .  20 

Maple  cord-wood  has  gone  up.  ..  30 


and  hard  coal  has  gone  up  20.8  per 
cent.  The  average  percentage  of 
these  nine  factors  or  elements  of 
equipment  for  operation  is  37.97 
per  cent.  The  cost  of  operation 
and  equipment  then  is  to-day  almost 
38  per  cent,  higher  than  it  was  in 
1897. 

There  are  listed  in  the  following 
table  twenty-eight  various  com¬ 
modities  which  are  necessary  in  the 
manufacture  of  the  products  re¬ 
ferred  to,  and  practically  all  of 
which  also  touch  the  grocer  some¬ 
where,  and  nine  elements  or  fac¬ 
tors  of  equipments  and  operation 
which  also  affect  the  grocer.  There 
has  been  a  rise  in  these  ingredients 
of  over  70  per  cent.,  and  in  the  mat¬ 
ter  of  equipment  and  operation  of 
37.97  per  cent.  Taking  them  to¬ 
gether,  we  find  an  increase  of  about 
55.87  per  cent. 

INCREASE. 

Per  Cent. 


Lemon  peel  .  10.0 

Orange  peel  .  15.0 

Hard  coal  .  20.8 

Corn  starch  . .• . .  22.0 

Molasses  .  25.0 

Almond  paste  .  26.0 

Plum  butter  .  28.0 

Almond  powder  .  28.5 

Wagons  .  30.0 

Cocoanut  .  35.0 

Wages  .  40.0 

Feed  .  40.0 

Rent  .  45.0 

Patent  flour  .  47.8 

Chocolate  .  50.0 

Shelled  walnuts  . 50.0 

Peanuts  . 50.0 

Horses  .  50.0 

Citron  .  55.0 

Jelly  .  57-0 

Glucose  .  60.0 

Almonds  . v .  65.0 

Eggs  .  65.0 

Rye  flour  . 71.4 

Cleaned  currants  .  88.0 

Canned  Blueberries  .  90.0 

Butter  .  92.0 

Canned  apples  .  95.0 

Canned  peaches  .  100.0 

Evaporated  apricots  .  100.0 

Shelled  filberts  .  100.0 

Shelled  hickory  nuts .  105.0 

Lard  compound  .  110.0 

Pure  lard  .  115.0 

Cooking  oil  .  130.0 

Chocolate  icing . .  130.0 

Shelled  pecans  . 145-0 

Raisins  .  190.0 


All  manufacturers  of  bread,  cake 
and  pastry  declare  that  an  advance 


In  itself,  and  by  itself,  that  fact  is  significant. 

Nothing  but  a  superior  article  could  last  so 
long,  and  none  but  a  very  superior  cracker 
could  retain  its  leadership  as  the  ‘‘EXTON” 
Oyster  Cracker  has  done. 

It  MADE  the  standard  of  quality  by  which 
all  other  oyster  crackers  can  safely  be  judged, 
and  by  which  they  HAVE  been  judged. 

It’s  the  Cracker  King  now  as  it  has  always 
been,  and  makes  its  sixty-first  annual  bow  to 
the  trade  with  a  vigor  that’s  growing  steadily. 

It’s  ready  for  the  fall  business  whenever  yon 
are,  and  guarantees  tUe  same  ideal  quality 
which  has  made  the  name  “EXTON”  famous 
wherever  oysters  are  known. 

A.  EXTON  &  CO., Trenton,  N.  J. 

PIONEER  BAKERS  tf  the  CELEBRATED  TRENTON 
OYSTER  CRACKERS,  STAMPED  "EXTON” 


“The  Best  Known  and  Known  as  the  Best 99 


- Why? - 

Anybody  who  knows  will  tell  you  that  Corn  Syrup 
has  almost  completely  supplanted  sugar  syrup  in  some 
sections  of  the  country. 

Why  ?  Because  it  is  smoother,  mellower  and  lacks 
the  sharp  twang  that  makes  sugar  syrup  disliked  by 
many. 

Karo  Syrup  is  the  acknowledged  best  of  the  Corn 
Syrups.  Its  superfine  quality  never  varies,  and  all  job¬ 
bers  handle  it — two  important  things  to  remember. 

Sealed  at  the  factory  in  10,  25  and  50-cent  sizes. 


CORN  PRODUCTS  MANUFACTURING  COMPANY 

Davenport,  Iowa>. 
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all  along  the  line  is  inevitable  if  raw- 
material  conditions  do  not  improve. 


The  New  York  Letter 


unions,  but  L.  J.  Callanan,  of  Vcse 
street,  always  speaks  his  mind  with 
out  fear.  When  somebody  returne 


On  the  Road  in  New  York  State. 


Grocery  Interests  Not  Affected  by  Banking  Troubles. 


How 


Some  Incidents  of  a  “Grocery  World" 
Representative’s  Flying  Visit  to  Some 
of  the  Big  Food  Manufacturing  Con- 


Jobbers  Are  Handling  the  High  Prices.  Callanan’s  Views  of 
Labor  Unions.  Current  News  of  the  New  York  Market. 


cerns  of  New  York  State. 


Buffalo,  N.  Y.„  Oct.  24,  1907. 
Editor  “Grocery  World.'’ 

Dear  Sir: — In  the  course  of  a  flying 
trip  through  the  West  and  Northwest, 
I  stopped  at  Johnstown,  N.  Y.,  to  see 
the  great  gelatine  man,  Charles  B. 
Knox.  1  found  that  he  was  so  worn 
out  trying  to  fill  twice  as  many  orders 
as  his  big  plant  could  turn  out  that  he 
had  been  forced  to  take  a  month’s  va¬ 
cation.  This  put  the  conduct  of  this  big 
business  on  the  shoulders  of  Charles 
B.  Knox,  Jr.  He  was  laid  up  in 
bed  So  much  for  the  “Knox”  these 
gentlemen  had  to  contend  with. 

Then  I  went  to  Oneida  to  see  the 
Burt  Olnev  Canning  Co.  You  should 
see  the  Olney  plant !  I  learned  from  Mr. 
Olney  that  last  season  they  only  filled* 
about  75  per  cent,  of  their  orders,  and 
(hat  they  would  be  even  worse  off  the 
coming  season.  The  magnitude  of  their 
establishment  would  lead  one  to  believe 
that  they  could  put  up  more  goods  than 
it  would  be  possible  to  sell. 

1  went  from  Oneida  to  Oswego. 
What  a  gloriously  clean  place!  Mr. 
Murdock,  the  general  manager  of  the 
Oswego  Maize  Products  Co.,  took  me 
over  their  plant,  and  when  I  saw  how 
they  made  corn  and  laundry  starch,  the 
work  they  did  to  rid  their  products  en¬ 
tirely  of  gluten,  I  understood  why  there 
was  such  a  demand  for  their  goods. 

In  Rochester  I  met  some  of  the  finest 
fellows  in  the  world.  1  inquired  for  Mr. 
Michael  Doyle,  of  the  Mohawk  Con¬ 
densed  Milk  Co.,  whom  everybody  in 
Rochester  seems  to  know,  and  when  I 
presented  myself  to  him  I  found  him 
the  busiest  man  in  town.  An  advance 
in  the  price  of  milk  of  20  cents  per  case 
had  made  it  necessary  for  him  to  long¬ 
distance  the  big  cities  all  over  the  coun¬ 
try,  but  he  was  cordiality  and  gracious¬ 
ness  personified  between  his  phone  calls. 

Nothing  can  compare  with  an  Irish 
welcome.  He  has  two  clever  young  men 
with  him,  a  Mr.  McGrath  and  a  Mr. 
Foley,  who  are  his  right  and  left  bowers. 
I  felt  like  staying  with  them  a  week, 
to  learn,  if  I  could,  how  to  be  fearfully 
busy  and  smile  a  welcome  at  a  stranger 
at  the  same  time. 

I  also  called  on  Curtice  Bros.  Their 
place  looks  as  big  as  Baldwin’s  Locomo¬ 
tive  Works.  Mr.  Badger,  the  secretary, 
cordially  invited  me  into  his  office, 
handed  me  a  box  of  good  cigars  and  re¬ 
gretted  that  I  called  too  late  in  the  day 
for  him  to  take  me  over  the  works.  Mr. 
Badger  is  another  man  I’d  like  to  spend 
a  week  with.  I  feel  as  though  I  wctlild 
learn  something.  Curtice  Bros,  are 
away  behind  with  their  orders  this  sea¬ 
son,  can’t  get  the  raw  materiall  they 
need  at  any  price. 

Stopped  to  see  Mr.  Glidden,  of  the  D 
Zerta  Co.,  another  good  fellow.  He  has 
a  great  new  product.  It  is  called  “Our 
Pie.”  The  housewife  makes  the  crust, 
adds  a  little  fluid  to  the  new  D  Zerta 
product,  puts  it  in  the  oven  and  she  has 
a  pie  like  mother  used  to  make.  It  is 
selling  to  beat  the  band  wherever  it  has 
been  introduced,  and  I  guess  it  won’t 
be  long  getting  on  the  Eastern  market, 
for  it’s  too  good  a  thing  to  keep  out  of 
sight  long.  Yours  fraternally, 


Special  correspondence  of  ^Grocery  World.” 

New  York,  Oct.  25,  1907. 

Grocery  interests  have  not  been 
shaken  by  the  banking  develop¬ 
ments,  as  far  as  known,  and  both 
wholesale  and  retail  dealers  say  that 
business  is  proceeding  about  as 
usual.  It  is  said  that  the  jobbers 
are  quite  conservative  in  making 
purchases  and  that,  in  fact,  they 
have  been  pursuing  a  most  careful 
course  in  this  respect  for  some  time 
past,  which  puts  them  in  the  better 
condition  now.  In  the  changes  in 
the  directorates  of  banks  several 
jobbers  are  mentioned.  The  most 
notable  instance,  perhaps,  was  that 
J.  E.  Nichols,  of  Austin,  Nichols  & 
Co.,  was  placed  in  the  new  director¬ 
ate  of  the  Mercantile  National 
Bank  on  its  reorganization. 

*  *  * 

Higher  prices  being  the  subject 
of  discussion  among  retail  grocers, 
a  number  of  letters  which  Francis 
H.  Leggett  &  Co.  have  printed  in 
their  circulars  of  instruction  sent  to 
salesmen  are  of  interest.  The  let¬ 
ters  were  addressed  to  J.  C.  Juhr- 
ing,  of  the  company,  and  were  writ¬ 
ten  by  some  of  the  salesmen  them¬ 
selves,  so  that  their  dissemination 
is  for  the  purpose  of  reaching  the 
others  and  getting  all  to  act  to¬ 
gether.  The  idea  is  for  the  sales¬ 
men  to  encourage  the  retailers  to 
ask  higher  prices  and  thus  get  a 
greater  percentage  of  profit. 

When  your  correspondent  saw 
Mr.  Juhring  to-day,  he  said  that  the 
subject  is  of  much  importance  and 
he  did  not  hesitate  in  saying  that  the 
time  has  come  when  retail  prices 
must  go  up.  The  wholesaler,  hav¬ 
ing  to  pay  more  for  nearly  every¬ 
thing  that  he  buys,  has  to  get  higher 
prices  from  the  retailer  and  the  only 
way  that  will  enable  the  latter  to 
pay  such  advances  is  to  put  them 
up  to  the  consumer. 

The  writer  of  one  of  the  letters 
said : — 

'T  have  been  preaching  this  for 
some  time  as  hard  as  I  can  to  my 


paper,  twine  and  packages.  Our 
percentages  of  profits  are  rapidly 
shrinking  because  the  grocer  does 
not  raise  his  prices.  In  many  cases 
lie  cannot  reflect  every  advance.  A 
10-cent  article  cannot  be  put  to  11 
cents  (in  this  section),  and  the  price 
must  move  to  \2]/2  cents  to,  move  at 
all.  I  have  urged  this  move  in 
many  cases,  and  especially  the  raise 
in  the  price  of  all  held  articles  that 
have  advanced. 

“The  proper  economic  effect  of 
an  advance  in  prices  is  to  reduce 
consumption  or  to  throw  the  de¬ 
mand  to  some  substitute  which  has 
not  yet  advanced  so  much.  But  if 
the  grocer  absorbs  the  advance  and 
pockets  the  loss  the  demand  for  the 
high-priced  article  still  continues 
unimpaired.  Many  a  grocer  will  in¬ 
voice  this  winter,  and  after  having 
had  an  apparently  good  business, 
i.  c.,  large  sales,  he  will  find  that  he 
has  made  no  money. 

“We  want  to  keep  our  trade  in 
business  and  our  salesmen  should 
make  a  point  of  urging  advances  in 
prices  at  retail.  The  slogan  ‘put  up 
your  prices  or  put  up  your  shut¬ 
ters’  expresses  it  all.” 

Among  retailers  with  whom  the 
writer  has  spoken  opinions  vary. 
Some  say  emphatically  that  there 
should  be  higher  prices  in  many 
lines,  in  order  that  reasonable 
profits  may  be  made.  Others  say 
that  the  situation  is  adjusting  itself 
in  a  natural  way  and  that  there  is 
no  occasion  for  any  special  agitation 
of  the  subject.  One  large  grocer 
said  that  with  the  exception  of 
fruits  and  vegetables  food  is  not 
costing  more  than  a  year  ago.  He 
admitted  that  the  two  exceptions 
are  pretty  broad. 

A  jobber  said  that  the  national 
food  law  has  been  one  of  the  factors 
that  has  put  up  prices,  but  that  natu¬ 
ral  laws  of  trade  are  chiefly  respon¬ 
sible.  “Wheat  and  oats  and  every¬ 
thing  made  of  them  costs  more,” 
he  said,  “so  do  most  of  the  vege¬ 
tables  and  fruit  that  we  can,  the  tin 


C.  M.  Wessels. 


Many  catsups  have  similar  outward 
appearances.  It’s  the  delicious  flavor 
found  only  in  Snider’s  catsup  that  makes 
it  the  most  popular  brand  in. -the  world. 
It’s  a  perfected  product  of  twenty-five 
years’  experience.  Try  it. 


trade,  in  many  cases  arranging  be¬ 
tween  merchants  to  receive  a  raise 
in  prices.  They  must  do  it  or  we 
will  have  failures  on  our  hands. 
Every  element  of  cost  has  increased 
— wages,  horse  feed,  wagon  repairs, 


cans  cost  more,  the  expenses  of 
doing  business  are  higher  in  a  hun¬ 
dred  ways  than  they  were.” 

5|t  *  * 

It  is  not  usual  for  a  retail  dealer 
to  throw  down  the  gauntlet  to  labor 


to  him  copies  of  his  house  orqa 
with  a  paster,  saying  that  this  \va 
done  because  of  the  absence  of 
union  label,  he  was  indignant  a 
the  way  through.  He  did  not  kno\ 
who  returned  the  copies,  so  he  ex 
pressed  himself  in  the  next  issue 
just  out,  and  gave  several  pages  t 
telling  his  opinions  of  labor  union 
and  their  methods. 

Among  other  things,  he  told  of 
movement  to  organize  the  grocer 
clerks  into  a  branch  of  the  Knight 
of  Labor.  One  of  his  clerks,  wh 
was  drawing  a  good  salary,  aske 
Mr.  Callanan  if  he  had  any  objec 
tion  to  the  boys  joining  the  unioi 
The  grocer  said  that  he  had  nbni 

The  clerk  was  asked  a  few  ques 
tions,  however,  by  his  employei 
This  brought  out  the  fact  that  til 
particular  clerk  knew  that  he  \va 
getting  much  higher  pay  than  som 
of  the  others,  and  realized  that  tlii 
was  because  he  was  worth  more  t 
his  employer  than  the  others  wen 
He  also  agreed  that  there  was  n 
possibility  of  all  getting  as  high 
salary  as  he  got.  He  was  told  tlu 
the  union  would  insist  on  all  gel 
ting  the  same  pay.  The  conclusio 
was  that  if  the  union  was  forme 
and  had  its  way  he  would  find  h 
pay  reduced  so  as  to  bring  all  to  a< 
average  level.  This  broke  up  th 
movement  among  these  clerks. 

Mr.  Callanan  in  his  article  criti 
cises  the  unions  for  putting  all  me 
on  a  level,  for  not  permitting  tl 
workman  to  do  his  best  work  an 
for  allowing  demagogues  and  pc 
litical  lobbyists  to  conduct  the  01 
ganizations,  often  to  the  injury  c 
business  interests  and  of  the  worl 
ingmen  themselves.  He  gav, 
numerous  illustrations  and  urge 
that  it  is  time  for  business  men  t 
stand  firmly  together  in  oppositio 
to  the  claims  of  the  profession: 
labor  agitators  who  assume  to  re| 
resent  the  workingmen  at  sessior 
of  State  Legislatures  and  even  : 
meetings  of  Congress. 

=1=  *  * 

Agitation  for  another  daily  call  I 
the  butter  market  is  in  progress.  . 
is  said  that  the  absence  of  any  kini 
of  official  quotations  is  quite  til 
satisfactory  to  many  receivers  t 
well  as  to  shippers.  The  seerd 
premiums  that  existed  under  the  ol 
system  have  not  disappeared  to  t Y 
extent*  that  was  expected.  It 
argued  that  the  evil  of  the  old  sy:; 
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n  was  in  the  fact  that  the  quota- 
ms  were  false,  but  that  a  daily  call 
Duld  give  true  prices  based  on 
tual  transactions.  A  new  trick  in 
e  trade,  it  is  said,  is  to  give  secret 
emiums  and  then  juggle  the  class 
which  the  butter  is  placed. 

*  *  * 

Those  who  have  been  predicting 
gher  prices  for  coffee  are  now 
Anting  to  the  heavy  purchases  of 
gh-grade  Santos  made  of  late  by 
rbuckle  Bros,  as  an  indication  of 
le  way  the  wind  is  blowing.  The 
irchases  amounted  to  40,000  bags 
is  said  that  because  of  a  reduc- 
on  in  the  supplies  of  mild  grades 
le  jobbers  will  be  obliged  to  buy 
antos  as  a  substitute. 


^  ^ 


Brooklyn  papers  are  charging 
lat  there  has  been  neglect  some- 
•here  in  not  prosecuting  a  case 
gainst  the  American  Sugar  Co.  for 
525,000,  claimed  to  be  due  for 
-ater  taken  from  the  city  after 
jmebody  had  secretly  tapped  the 
ater  mains  for  the  company.  The 
vidence  as  to  the  alleged  stealing 
f  water  was  first  presented  to  the 
:gal  officers  of  the  county  four 
ears  ago.  The  Corporation  Court  - 
el  is,  after  the  long  delay,  about  to 
lake  an  effort  to  collect  the  money, 
:  is  said.  There  is  of  course  no  idea 
lat  any  of  the  officials  of  the  com- 
any  knew  of  the  theft  of  water, 
.hich  went  on  for  years,  it  is 
laimed,  but  the  suspicion  is  that 
ubordinates  were  guilty  and  profit- 
d  in  some  manner. 


>1=  *  * 


L.  W.  Kraemer,  a  grocer  in  As- 
oria,  was  swindled  of  $10  several 
lays  ago  by  a  man  who  said  that 
ie  had  been  sent  to  buy  provisions 
or  a  schooner  moored  in  the  river 
t  Brooklyn.  The  supposed  sailor 
1  >laced  quite  a  large  order  and  then 
lorrowed  the  money.  The  grocer 
vhen  he  looked  for  the  boat  could 
lot  find  it.  This  is  an  old  game 

tmd  city  grocers  are  usually  on  their 
,ruard  in  cases  of  this  kind. 

Fred.  A.  McGill. 


Opening  of  Burk’s  New  Plant. 

An  event  of  considerable  importance 
00k  place  on  Wednesday  and  Thursday, 
fctober  23d  and  24th,  when  Louis  Burk 
hrew  open  his  mammoth  new  plant  for 
nspection  to  the  trade  and  general  pub¬ 
ic. 


penditure  that  were  everywhere  apparent 
in  all  parts  of  the  establishment.  Some 
idea  of  the  size  of  the  plant  can  be  best 
obtained  by  these  figures: — 

It  has  a  frontage  of  115  feet  on  Girard 
avenue  and  256  feet  on  Third  street,  ex¬ 
tending  200  feet  to  Orianna  street.  The 
entire  first  floor  of  this  magnificent 
building  is  practically  all  glass,  another 
one  of  Mr.  Burk’s  ideas  being  that  hav¬ 
ing  nothing  to  conceal  he  could  readily 
take  the  public  into  his  confidence  and 
allow  them  to  see  from  the  streets  how 
his  work  was  done. 

The  power  plant  is  of  the  most  mod¬ 
ern  type  and  is  operated  by  two  250- 
horse  power  Fitchburg  engines,  with 
160  K.  W.  direct  connecting  generators. 
Every  piece  of  machinery  in  the  entire 
plant  is  driven  by  a  direct  connected 
motor.  The  refrigerating  and  ice  plant 
is  run  by  two  75-ton  refrigerating  ma¬ 
chines,  giving  an  enormous  chilling  ca¬ 
pacity.  One  of  the  most  interesting 
branches  is  the  sausage  department,  the 
main  room  of  which  is  250  feet  long  by 
70  feet  wide.  The  walls  are  tiled  por¬ 
celain  and  the  ceiling  and  columns  are 
white  enameled.  The  machinery  con¬ 
sists  of  cutters,  grinders,  mixers,  all  of 
which  are  white  enameled.  The  sausage 
stuffers  are  operated  by  water  power. 
The  tables  connected  with  them  are 
Tarara  glass;  the  whole  room  has  that 
sanitary,  appetitizing  appearance  that 
appeals  so  strongly  to  one’s  sense  of 
cleanliness ;  one  would  know  that  the 
product  of  such  a  place  must  be  pure 
and  wholesome. 

Another  innovation  is  found  in  the 
curing  room,  which  is  done  in  tierces  and 
concrete  vats,  this  again  is  a  great  ad¬ 
vancement  over  the  old  methods  still 
employed  in  many  places. 

In  conformity  with  the  rest  of  the 
building  is  the  stable,  here  again  the 
most  modern  sanitary  methods  were 
employed.  The  stalls  are  made  of  iron 
and  there  is  room  for  75  head  of  horses. 

Everywhere  throughout  the  establish¬ 
ment  are  toilets  and  shower  baths,  all 
of  white  marble. 

An  innovation  that  was  first  intro¬ 
duced  in  this  establishment  is  the  laun¬ 
dry.  All  the  employees  are  compelled 
to  change  their  uniforms  daily,  the  wash¬ 
ing  and  ironing  being  done  in  the  place. 

The  office  and  salesroom  occupy  the 
first  floor  and  are  finished  in  the  most 
attractive  manner,  the  columns  being 
concealed  with  art  marble.  Adjoining 
is  the  beef  salesroom,  being  finished  in 
white  enamel  and,  as  stated  before,  the 
entire  frontage  being  glass,  making  an 
inviting  room. 

For  the  accommodation  of  the  neigh¬ 
borhood  there  is  a  retail  store,  which  is 
conceded  to  be  the  finest  in  Philadel¬ 
phia.  The  electric  design  is  original 
and  catchy,  having  a  candelabra  effect. 
The  counters  and  wall  cases  aje  all 
refrigerated. 

During  the  two  days  not  less  than 
15,000  peonle  were  entertained,  being 
shown  how  cattle  are  slaughtered  and 
how  sausages  are  stuffed,  besides  the 
elaborate  repast  that  was  served  to  them, 
comprising  all  of  the  products  of  the 
establishment. 

The  visitors  were  taken  through  by 
the  employees  of  the  place,  all  of  whom 
wore  uniforms  of  immaculate  white.  It 
was  interesting  to  see  how  Dr.  C.  A. 
Schaufler,  the  inspector  ip  chief,  and  his 
assistants  of  the  Bureau  of  Animal  In¬ 
dustry  at  their  various  stations,  all  of 
them  in  their  neat  uniforms  and  wearing 
the  official  badge,  showing  that  every 
part  was  under  Governmental  authority. 


“When  in-Needof  Pish  Consult  Me,” 


Visitors  from  at  least  a  dozen  States 
locked  to  see  what  has  rightly  been 
ernied  the  model  abattoir  and  pork 
jacking  establishment  in  the  United 
:  states.  Nothing  but  words  of  praise 
'ould  be  heard  and  some  of  those  who 
ppoke  most  hfghly  were  men  who  have 
i  slants  of  their  own  and  could  recognize 
he  thoroughness,  care  and  lavish  ex- 


That  is  what  Carl  Wilde,  of  357  N. 
Second  street,  Philadelphia,  said  recently 
in  response  to  a  question  about  Holland 
and  Scotch  herring,  Norway  mackerel 
and  anchovies,  “as  I  have  a  complete 
stock  of  the  very  finest  fish  that  is  brought 
to  this  country.  The  same  is  true  as 
to  summer  Ementhaler  Swiss  cheese  and 
all  kinds  of  delicatessen.” 


Special  Offer  to  Retail  Grocers 

ON 

SNIDER’S 

PROCESS 

Pork  and  Beans 


Write  our  nearest  office  at  once  for  information  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


Questions  Answered 

In  installing  an  American  Slicing  Machine  three^questions  come  up. 

Let  us  see  how  users  of  the  machine  answer  them  : 

1.  WILL  IT  PAY? 

“  The  American  Slicing  Machine  paid  for  itself  in  less  than  a  month  s 
time.” — Boston  Beef  Co.,  New  Bedford,  Mass. 

2.  WILL  IT  LAST? 

“  The  machine  shows  absolutely  no  signs  of  wear  from  the  long  use 
it  has  had  in  my  store.  You  have  apparently  built  it  so  there  is 
nothing  to  wear  out.’’ — Frank  f.  Gauvie,  Troy,  Kansas. 

3.  WILL  IT  INCREASE  TRADE? 

“  It  has  increased  my  trade  5°  Per  cent.  People  who  buy  other 
meats  at  other  markets  come  to  me  for  their  cold  meats.” 

— I.  B.  fones,  Watseka,  III. 


Eight  thousand  users  enthusiastically  endorse  it. 

It  will  save  waste,  time  and  labor;  increase  your  profit  on  each  sale- 
and  bring  you  all  the  best  trade  of  your  locality. 

Progressive  stores  right  in  your  town  have  proved  this  for  themselves. 
May  we  show  you  the  proof? 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago,  Ill. 
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MAPLEINE 

Is  synonomous  with  Excellence,  Purity, 
and  Wholesomeness  and  is  the  only  extract 
on  the  market  which  gives  the  true  maple 
flavor  and  makes  A  Better  Syrup  than  “Ye 
Old  Time  Maple.’’  It  is  used  for  flavoring 
cakes,  frostings,  desserts,  bonbons,  ices — in 
fact,  any  dainty  in  which  a  maple  flavor  is 
desired.  A  2-0 z.  bottle  at  35  cents  will  make 
more  than  two  gallons  of  pure  syrup. 

Write  to-day  for  a  sample  bottle  and  give  it  a  trial. 
Mapleine  is  Very  Popular  and  a  Ready  Seller 

E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 

- Made  only  bj - 

CRESCENT  MFG.  CO.  -  .  SEATTLE,  WASH. 


HE  DID  NOT  KNOW 


although  using  them,  the  full  value  and 
merit  of  our 


FORBES’  INDEXED  COUPON  BOOKS 


until  he  ran  out  of  them.  He  says: 


Please  ship  me  300  books  ***.  I  never  knew 
how  much  these  hooks  saved  me  until  I  ran  out  of 
them  ,  and  in  the  future  I  intend  to  urge  the  use  of 
them  wherever  )  can. 

H.  McNELLY,  Washington,  Pa. 


All  sizes.  F.  O.  B.  your  nearest  express 
office.  Prompt  shipments.  Stop  worry,  book¬ 
keeping,  forgotten  charges,  etc.  Best  for 
cash  or  credit.  Many  have  used  them  for 
more  than  ten  years.  You  need  them  and  will 
want  them.  Ask  us  for  samples. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


DISPLAY  YOUR 

DEPENDABLE 

MILLBOURNE 

FLOUR 


and  get  the  full  benefit  of  the  newspaper 
advertising.  The  demand  is  in¬ 
creasing  every  day 


SHANE  BROTHERS  &  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 

MILLBOURNE  MILLS 

63d  and  Market  Sts. 


[HE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  still  healthy 
and  active.  The  demand  continues 
better  than  it  has  been  for  many 
months.  There  is  an  excellent  de¬ 
mand  for  all  grades  and  the  market 
is  steady  to  strong.  No  changes  of 
any  description  have  occurred  dur¬ 
ing  the  past  week. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  been  groggy  during  the 
greater  part  of  the  week,  showing 
an  apparent  undertone  of  weakness. 
The  bull  element  made  some  effort 
to  maintain  it,  but  had  no  conspicu¬ 
ous  success.  Consumptive  demand 
fair.  Mild  coffees  were  firm  and 
active,  washed  coffees  especially, 
java  firm,  Mocha  steady,  demand 
fair. 

Sugar. 

The  sugar  market  has  remained 
about  in  statu  quo  during  the  past 
week.  The  raw  market  shows  prac¬ 
tically  no  change.  The  refiners  are 
buying  sugar  in  moderate  quantities 
only.  Refined  sugar  is  unchanged 
and  in  fair  demand.  There  seems 
to  be  no  reason  to  expect  any 
change  in  the  near  future. 

Syrup  and  Molasses. 

Glucose  remains  unchange  d. 
Compound  syrup  is  steady  at  ruling 
prices  and  in  fair  demand  owing  to 
the  fall  weather.  Sugar  syrup  is 
moving  out  well  at  unchanged 
prices.  Molasses  is  unchanged  and 
in  fair  demand.  The  receipts  of 
new  molasses  have  practically 
amounted  to  nothing  up  to  the  pres¬ 
ent  time.  The  first  receipts  will 
probably  be  late  this  year. 

Canned  Goods. 

Tomatoes  are  practically  un¬ 
changed.  The  price  averages  87R2 
cents  f.  0.  b.,  as  it  did  last  week. 
Several  packers  are  holding  out  for 
90  cents,  but  practically  no  sales 
have  been  made  at  that  in  this  sec¬ 
tion  of  the  country.  If  the  pack  is 
as  small  as  some  authorities  seem  to 
think,  the  price  will  doubtless  go  to 
90  cents  and  beyond.  The  demand 
for  tomatoes  is  only  fair.  Even  the 
West  is  now  buying  more  moder¬ 
ately.  It  is  believed  that  Eastern 
jobbers  average  smaller  stocks  of 
tomatoes  than  for  many  years. 
Corn  is  dull,  but  strong.  Offerings 
are  light,  and  the  outlook  is  firm. 
New  York  standard  corn  is  not  now 
((noted  below  85  cents.  Peas  are 
scarce,  strong  and  active.  Apples 
seem  to  have  settled  down  on  a 
basis  of  $3.50  for  New  York  State 
gallons.  Some  holders  still  ask 


$3.75,  however.  Peaches  are  un¬ 
changed,  both  Eastern  and  Western 
brands,  and  the  demand  is  light 
The  California  line  of  canned  goods 
is  well  broken  up  and  in  light  de¬ 
mand.  Baltimore  small  canned 
goods  are  unchanged  and  in  light 
demand.  String  beans  are  a  notch 
higher,  and  baked  beans,  by  reason 
of  the  firm  bean  market,  are  high. 

Dried  Fruits. 

The  prune  market  is  easier  on  the 
coast,  though  no  further  decline  has 
occurred  during  the  past  week. 
The  easiness  seems  to  be  particu¬ 
larly  notable  on  large  'sizes.  The 
demand  is  light  both  in  primary  and 
secondary  markets.  Peaches  are 
beginning  to  sell  again,  though  no 
brisk  demand  has  developed  as  yet. 
Prices  are  unchanged.  A  few  apri¬ 
cots  are  selling  on  an  unchanged 
basis,  ranging  from  22  to  25  cents 
in  first  hands.  Currants  are  mov¬ 
ing  out  well,  mostly  on  contracts, 
at  unchanged  prices.  Raisins  are  in 
good  demand.  Loose  raisins  are 
easy,  largely  because  there  is  a  sur¬ 
plus,  due  to  the  fact  that  the  seed¬ 
ing  capacity  is  sold  up  and  loose 
raisins  are  therefore  pushed  for 
sale.  Four-crown  loose  muscatel 
raisins  opened  at  8 cents  delivered 
in  the  East,  and  from  various  rea¬ 
sons  the  market  has  declined  / 
cent.  Even  further  declines  will 
probably  be  necessary  before  the 
California  loose  raisins  can  com¬ 
pete  with  imported  Valencias,  which 
sell  at  7  cents  delivered.  Apples  are 
steady  and  in  fair  demand. 

Fish. 

Mackerel  continues  firm  and 
active.  Norway  fat  fish  are  still 
very  scarce,  and  are  snapped  up 
whenever  they  are  offered.  Prices 
are  maintained  on  the  former  high 
basis.  Irish  fish  are  wanted  also, 
hut  are  scarce  and  high.  The  only 
grade  of  mackerel  which  is  reason¬ 
ably  plentiful  is  shores,  which  range 
from  $22  to  $26  per  barrel.  The 
demand  is  fairly  good,  owing  to  the 
scarcity  of  other  mackerel.  Cod. 
hake  and  haddock  are  in  fair  de¬ 
mand  at  unchanged  prices.  Sar¬ 
dines  are  unchanged,  but  it  is  re¬ 
ported  that  goods  can  he  bought  at 
a  somewhat  lower  price  than  before 
the  last  advance.  Imported  sar¬ 
dines  are  firm  and  moderately] 
wanted.  Salmon  is  unchanged  and 
in  fair  demand. 

Beans  and  Peas. 

Pea  beans  show  another  sharp 
advance  to  $2.60  to  $2.65  on  spot. 
The  cause  is  extreme  Scarcity.  To- 
come  forward  the  quotation  is  $2.30. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 

_ _ _ _ _ . 


to  $2.40.  The  demand  is  good. 
New  marrows  average  $2.35  and 
old  $2.30.  The  demand  is  fair. 
California  limas  have  advanced  jj 
cent  on  the  coast  by  reason  of  bad 
weather.  In  the  East  the  market  is 
unchanged,  demand  light.  Split 
peas  are  in  light  offering  and  show 
no  change  for  any  grade.  The  mar¬ 
ket  is  stiff  throughout. 

Butter. 

The  butter  market  is  unchanged 
from  a  week  ago.  The  supply  is 
about  normal  for  the  season,  and 
the  quality  fancy.  The  consumptive 
demand  for  butter  is  good  consider- 
I  ’  ing  the  price,  and  the  market  is  in 
a  fairly  healthy  condition,  with  all 
prospects  of  remaining  so.  An  un- 
I  changed  situation  is  looked  for  dur¬ 
ing  the  coming  week.  As  the  sea¬ 
son  advances  the  supply  of  fresh 
butter  will  fall  off,  and  the  price  will 
depend  on  the  consumptive  demand. 

Eggs. 

The  market  for  fresh  eggs  is  very 
firm  at  an  advance  of  1  cent  per 
dozen  over  the  week  before.  The 
supply  of  fresh  eggs  is  very  short 
j  and  the  few  that  are  getting  in  are 
selling  at  top  prices.  There  is  a 
firm  outlook  for  the  coming  week. 
Both  fresh  and  refrigerator  eggs 
are  in  good  demand. 

Provisions. 

The  .market  on  everything  in  the 
smoked  meat  line  is  steady  and  un¬ 
changed.  There  is  a  good  supply 
of  hams,  bacon  and  dried  beef. 
Pure  lard  continues  scarce ;  com¬ 
pound  is  unchanged.  There  will 
likely  be  a  falling  off  in  the  con¬ 
sumptive  demand  for  everything  in 
|  the  smoked  meat  and  lard  line,  and 
!  any  change  which  takes  place  will 
i  therefore  probably  be  a  decline.  No 
change  seems  likely,  however,  for 
several  days.  Barrel  pork  is  firm 


and  in  fair  demand.  Canned  meats 
are  unchanged  and  dull. 

Cheese. 

The  cheese  market  is  firm  and 
unchanged.  The  consumptive  de¬ 
mand  is  good  considering  the  ex¬ 
treme  prices.  The  supply  of  cheese 
is  still  very  short,  being  fully  40 
per  cent,  below  a  year  ago.  This  is 
due,  as  has  previously  been  ex¬ 
plained  to  shortage  of  milk  in  the 
cheese  producing  sections.  No  re¬ 
lief  in  prices  is  likely  as  long  as  the 
consumptive  demand  continues. 

Produce. 

White  potatoes,  Pennsylvania,  68 
to  73  cents  per  bushel;  York  State, 
65  to  70  cents;  Jersey,  40  to  45 
cents,  fair  to  good  demand;  sweet 
potatoes,  primes,  40  to  50  cents,  fair 
to  good  demand;  cabbage,  15  to  20 
cents  per  basket,  demand  fair;  yel¬ 
low  turnips,  40  cents  per  basket; 
white,  25  to  30  cents  per  basket,  fair 
demand;  carrots,  50  cents  per  bas¬ 
ket,  demand  fair;  peppers,  20  cents 
per  basket,  fair  to  good  demand ; 
lima  beans,  improved,  $1  per  bas¬ 
ket ;  flat,  65  to  75  cents;  shelled,  15 
to  18  cents  per  quart,  good  demand  ; 
yellow  onions,  45  to  55  cents  per 
basket,  demand  good;  beets,  $1.50 
to  $2.50  per  100,  demand  fair; 
horseradish,  $5  to  $7  per  barrel,  de¬ 
mand  fair;  salad,  $1  to  $1.50,  per 
barrel,  demand  fair;  celery,  8  to  10 
cents  per  bunch,  fair  demand; 
pumpkins,  15  to  20  cents  per  bas¬ 
ket,  fair  to  good  demand;  York 
State  celery,  30  to  40  cents  per 
bunch,  fair  demand;  parsnips,  $2.25 
per  barrel,  demand  fair;  cauli¬ 
flower,  $2  to  $3  per  barrel,  demand 
fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $3.50  per 
bunch;  8-hands,  $1  to  $1.50;  7- 
hands,  60  to  85  cents;  6-hands,  50 


to  60  cents,  demand  poor;  pine¬ 
apples,  $4  to  $5  per  box,  demand 
fair  to  good ;  quinces,  $5  to  $5.50 
per  barrel,  fair  to  good  demand; 
California  oranges,  $6.25  to  $7.25 
per  box,  demand  good ;  Florida 
grapefruit,  $5.50  to  $6.50  per  box, 
good  demand;  Jamaica  oranges, 
$5.25  to  $5.50  per  box,  slow  de¬ 
mand  ;  lemons,  $2.75  to  $4  per  box, 
fair  demand ;  Bartlett  pears,  $6  to 
$8  per  barrel ;  Seckels,  $6  to  $7 ; 
Duchess,  $3  to  $4;  Sheldon,  $3.50 
to  $4.50,  demand  good ;  apples,  20- 
ounce,  $4  to  $4.50;  Kings,  $4  to 
$4.50;  Baldwins,  $3.50  to  $4;  Hul- 
berson,  $3  to  $3.50;  Greenings,  $3 
to  $3.50,  good  demand. 

Nuts. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  11^2  cents;  filberts, 
ioj4  cents;  pecans,  16  cents;  mar- 
bot  walnuts,  12  cents;  mixed  nuts, 
11^2  cents,  demand  poor;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  sH  cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

Norway  Mackerel. — According 
to  reports  received  from  our  Nor¬ 
wegian  agent,  the  catch  this  season 
available  for  the  American  market 
will  not  amount  to  more  than  half 
the  quantity  of  last  season. 

Bloaters  are  almost  unobtainable. 

No.  1  are  very  scarce.  Alto¬ 
gether  just  a  very  small  percentage 
of  large  fish  has  been  cured.  The 
competition  amongst  the  buyers  in 
the  Norwegian  market  has  been 
keener  than  ever  before  and  the 
prices  paid  to  the  fishermen  for  the 
fresh  fish  were  higher  than  ever  be¬ 
fore.  Although  high  prices  are  asked' 
for  Norway  mackerel  here,  they 
nevertheless  hardly  cover  first  cost. 
Notwithstanding  high  prices  there 
has  been  a  good  demand  for  all 
Norway  mackerel,  and  especially 
for  the  finest  quality  white  fat  fish 
which  is  held  in  a  few  very  firm 
hands.  There  is  not  the  least  doubt 
that  supplies  will  be  exhausted 
very  shortly,  so  that  buyers  will 
find  the  market  entirely  bare  if  they 
wait  too  long  before  securing  their 
wants  for  the  season. 

Irish  mackerel  are  scarce  and  in 
good  demand.  A  few  have  been 
caught  in  Ireland,  but  the  quality  is 
so  far  inferior  to  the  Norways  that 
the  asking  price  for  Irish  is  really 
in  no  proportion  to  the  Norways  sof 
the  same  size  considering  difference 
in  the  quality. 

Sardines  and  sprats  arc  scarce 
and  the  market  is  very  scantily  sup¬ 
plied.  In  Norway  the  catch  of 
smoked  sardines  has  proved  to  be  a 
failure  and  some  of  the  best  brands 
are  all  sold  out  for  the  season. 
There  is  very  little,  if  anything, 


available  in  Norway  except  brands 
which  are  not  at  all  known  and  not 
wanted  in  this  market.  Prices  in 
consequence  have  been  advanced  all 
around  and  supplies  are  short. 

Holland  and  Scotch  herring  are 
in  fair  demand;  prices  unchanged. 

Strotimeyer  &  Arpe  Co. 

New  York,  Oct.  25,  1907. 

Spices. 

The  market  continues  unusually 
active.  The  demand  is  better 
throughout  the  list.  Pepper  is 
firmer  and  we  look  for  a  slowly  but 
steady  rise  in  values. 

Pepper. — After  the  low  price  re¬ 
ported  last  week,  the  market  is  more 
steady  and  much  firmer,  in  fact  has 
advanced  to  about  cent  per 
pound.  We  believe  that  at  present 
prices  this  article  is  a  safe  buy. 

Cayennes. — The  market  is  un¬ 
changed.  Bright  Chillies  ape  scarce 
and  very  firm. 

Cloves. — The  demand  is  unusual 
and  all  arrivals  are  quickly  taken  up 
from  the  wharf.  The  crop  is  no 
doubt  large,  and  we  do  not  antici¬ 
pate  higher  prices  at  present.  It 
is,  however,  hard  to  predict  the  fu¬ 
ture  on  this  spice. 

Pimento  (Allspice)  is  in  steady 
demand  at  unchanged  prices.  We, 
however,  look  for  a  slowly  rising 
market. 

Mace. — Demand  continues  ex¬ 
ceedingly  good.  Prices  are  steady 
and  prime  stock  continues  scarce. 

Nutmegs  are  rather  active. 
Prices,  however,  continue  unusually 
low,  in  fact  lowest  on  record. 

Cassias. — Demand  continues  ex¬ 
ceedingly  good.  Prices  steady,  but 
practically  unchanged  during  the 
week. 

Gingers. — very  firm  and  moving 
in  a  satisfactory  way.  Reports  pre¬ 
dict  a  failure  in  the  crop  of  Cochin 
for  1908. 

Seeds  are  very  active  and  the  de¬ 
mand  is  big.  Caraway  is  steadily 
advancing.  Import  cost  is  much 
higher  than  8  cents.  Celery  has  ad¬ 
vanced  about  JJ  cent  during  the 
week.  Poppy  is  in  good  demand  at 
steady  prices,  and  good  grades  of 
Mustard  are  scarce. 

McCormick  &  Co. 

Baltimore,  Md.,  Oct.  25,  1907. 

Sugar. 

The  raw  market  has  been  quiet 
this  week.  Prices  are  five  points 
lower,  sales  being  made  at  3.90 
cents. 

Business  keeps  along  upon  a  nor¬ 
mal  level  and  prices  are  not  much 
affected.  Each  week  some  raws 
have  passed  to  the  refiners,  lessen¬ 
ing  the  small  quantities  still  to  come 
forward.  There  don't  seem  to  be 
anything  in  the  near  future  that 
would  help  in  establishing  prices 
upon  a  higher  range,  but  along  to¬ 
ward  the  end  of  the  season  it  is  pos¬ 
sible  that  the  few  sugars  then  re¬ 
maining  may  bring  a  little  more 
money.  Europe  has  been  having  a 
rather  hard  time  with  her  quota¬ 
tions,  not  being  able  to  maintain 
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them.  They  were  based  largely  on 
weather  conditions  and  speculation 
as  to  how  the  growing  continental 
beet  crops  would  outturn.  Good 
weather  meant  only  a  small  short¬ 
age  from  last  year.  They’ve  had 
good  weather  for  three  weeks  and 
prices  have  suffered.  Europe’s 
quotation  has  come  down  to  the 
equivalent  of  3.96  cents  New  York. 
We  didn’t  get  above  3.95  cents,  so 
the  drop  there  has  not  hurt  us  much. 
Mr.  Licht’s  estimate  has  been  pub¬ 
lished.  Judging  from  the  present 
condition  of  the  fields  and  plants  he 
believes  the  crop  will  be  6,580,000 
tons,  130,000  tons  less  than  last 
year’s  yield.  That  is  a  little  too 
much  sugar  for  high  prices.  Quo¬ 
tations  have  been  adjusting  them¬ 
selves  to  such  a  tonnage.  It  isn’t 
too  much  sugar,  combined  with  the 
cane  output,  for  the  world’s  needs. 
Consumption  has  been  going  along 
all  right,  and  from  such  a  crop  there 
won’t  be  much  to  carry  over.  Eu¬ 
rope  should  be  able  to  hold  her 
present  price  of  9/3  J4  for  two 
months  yet.  At  any  rate  they 
shouldn’t  lose  much  from  that  price. 
Here  we  have  a  market  for  the  cane 
supplies  still  to  come  in.  Those 
supplies  are  limited  and  will  look 
better  later  on.  The  refiners  have 
good  stocks,  but  their  meltings  are 
reaching  41,000  tons  a  week  and  a 
great  deal  of  refined  sugar  must  be 
got  ready  to  ship  out  to  the  West¬ 
ern  consignment  points  before  rail 
and  lake  navigation  closes.  The 
orders  for  prompt  shipment  refined 
show  no  abatement.  There  isn’t  a 
big  business,  but  the  demand  is  nor¬ 
mal  for  this  time  of  year,  and  there 
will  be  trade  in  refined  and  room  for 
the  raw  supplies  right  up  to  the 
end  of  the  season.  To-day’s  prices 
of  both  raw  and  refined  are  upon 
a  reasonable  basis. 

The  arrival  of  the  bark  Fooling 
Suey  from  the  Hawaiian  Islands  is 
reported.  She  brings  a  cargo  of 
sugar.  Many  Java  steamers  are 
afloat,  expected  within  the  next  six 
or  seven  weeks,  and  one  or  two  lots 
from  the  Philippines.  These  sup¬ 
plies,  in  addition  to  the  little  left  in 
Cuba  and  Porto  Rico,  with  perhaps 
some  from  Brazil  and  a  shipment  or 
so  from  Demerara,  are  the  sugars 
to  be  used  in  carrying  us  along  un¬ 
til  new  crop  Cubas  arrive. 

Refined  Sugar. — The  American 
Sugar  Refining  Co.,  Howell,  and 
Arbuckle,  quote  a  basis  of  granu¬ 
lated  at  4.80  cents,  less  1  per  cent, 
cash,  privilege  of  prompt  or  thirty 
days  delayed  shipment.  The  Fed¬ 
eral  is  taking  orders  at  4.70  cents, 
less  i  per  cent,  cash,  subject  to  ship¬ 
ment  within  two  weeks. 

M.  G.  Wanzor  &  Co. 

New  York,  Oct.  25,  1907. 

Baltimore  Canned  Goods. 

Continued  buying  of  tomatoes  on 
a  large  scale  has  been  encouraging 
to  the  canners  in  this  section.  The 
demand  came  from  all  parts  of  the 
country,  but  the  Western  canners 
and  jobbers  were  the  'largest  buyers, 
and  their  orders  embraced  all  three 


sizes,  though  chiefly  for  No.  3 
standards.  It  is  thought  that  the 
canners  in  Maryland,  Delaware  and 
New  Jersey  will  have  this  season  a 
smaller  surplus  stock  to  carry  for 
the  winter  trade  than  in  several 
years  after  they  have  filled  their 
contracts  and  delivered  their  recent 
sales.  At  all  events,  they  do  not  ap¬ 
pear  to  be  bothered  about  the  out¬ 
look,  and  they  think  the  market  is 
in  good  position  to  take  care  of  it¬ 
self.  The  demand  for  tomatoes  this 
season  for  buyers’  labels  has  been 
larger  than  ever  and  to  secure  really 
choice  quality  for  that  purpose  a 
small  premium  has  to  be  paid  above 
the  market  price  for  same  grade 
under  the  packers’  own  labels. 
They  are  worth  the  attention  of  all 
buyers,  especially  those  who  are  in¬ 
terested  in  having  shipments  made 
before  freezing  weather  commences 
or  lake  and  rail  navigation  closes. 

Corn,  string  beans  and  sweet  po¬ 
tatoes,  next  to  tomatoes,  were  the 
most  active  articles  in  the  line  of 
vegetables  this  week,  but  there  was 
scarcely  an  article,  from  the  cheap¬ 
est  to  the  highest-priced  goods  in 
the  list,  that  was  not  wanted. 
Baked  beans  were  again  fairly 
active  and  stronger.  It  looks  like 
the  entire  list  of  vegetables  is  safe 
to  buy  at  to-day’s  prices. 

New  pears  are  in  demand  and 
shipments  can  be  made  promptly. 
Up  to  this  date  the  pack  has  been 
very  small,  just  as  expected,  and  the 
prices  are  firm.  Apples  were  active 
again  this  week  and  the  orders  for 
them  increased.  There  was  the 
usual  demand  for  small  lots  of  ber¬ 
ries  of  all  kinds  and  pineapples  for 
shipment  in  assorted  carload  lots. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md.,  Oct.  25,  1907. 


MARKET  NOTES. 

The  first  new  crop  Florida 
oranges  reached  Northern  markets 
during  the  week  and  jobbed  from 
$2.75  to  $3.50.  The  quality,  how¬ 
ever,  was  extremely  poor,  the  fruit 
being  very  green.  The  demand  was 
good  considering  the  quality. 

A  few  eggplants  are  coming  for¬ 
ward  from  Florida  and  average 
$1.50  per  crate.  There  are  a  few 
Jerseys  about,  but  scarcely  enough 
to  quote.  The  season  is  about  over. 

Virginia  beans  are  coming  for¬ 
ward  and  average  $1.50  per  half 
barrel.  New  Jersey  beans  are  also 
still  in  market  at  an  average  of  60 
cents  per  basket.  The  demand  is 
good. 

New  crop  Florida  tomatoes  are 
ready  for  shipment  and  arc  expected 
to  open  at  about  $2  per  crate.  The 
first  shipment  is  expected  to  be  in 
Northern  markets  in  about  ten  days. 


The  grape  market  is  about  un¬ 
changed.  Small  baskets  range  from 
11  to  12  cents,  and  wine  grapes 
$2.50  per  100.  The  price  of  grapes 
is  holding  up  well  considering  the 
quality.  A  normal  price  for  wine 
grapes  would  be  $1.25  to  $1.50. 


Definition  of  Java  Coffee  Soon  Forth¬ 
coming. 

The  Bureau  of  Chemistry  in  the 
Department  of  Agriculture  has  just 
received  the  report  from  the  Gov¬ 
ernment  of  Holland,  for  which  it 
has  been  looking  for  a  good  while, 
in  connection  with  its  attitude  on 
the  cofifee  situation.  This  report 
deals  specifically  with  the  extent  of 
territory  which  is  considered  by  the 
Dutch  Government  as  being  in¬ 
cluded  in  the  wo.rd  “Java”  and  will 
be  of  great  weight  in  determining 
the  position  to  be  taken  by  the  Bu¬ 
reau  of  Chemistry  in  the  matter  of 
branding  coffee  as  “Java”  or  other¬ 
wise.  The  position  has  been  taken 
by  coffee  interests  that  the  term 
“Java”  was  a  trade  name  of  suf¬ 
ficiently  definite  meaning,  and  that 
it  didn’t  have  a  distinct  geographi¬ 
cal  significance.  A  food  inspection 
decision  on  the  branding  of  coffee 
will  probably  be  issued  in  the  near 
future  and  along  with  it  will  prob¬ 
ably  go  a  determination  of  the  ques¬ 
tions  relating  to  the  “glazing”  of 
coffee  beans. 


Big  Fish  Concern  in  Trouble. 

A  bad  fishing  season,  caused  by 
the  presence  of  large  schools  of 
dogfish,  which  drove  away  the  men¬ 
haden,  is  claimed  to  be  responsible 
for  the  failure  of  the  Fisheries  Co., 
a  New  Jersey  corporation,  whose 
offices  are  in  the  Drexel  Building, 
Philadelphia.  Application  was 
made  in  the  United  States  Circuit 
Court  in  Trenton  for  a  receiver  last 
Saturday,  and  Garrett  D.  W. 
Vroorn  and  Orlando  J.  Delaney 
were  appointed.  As  the  company 
also  owns  considerable  property  in 
Rhode  Island,  another  application 
was  made  in  that  State  on  Wednes¬ 
day,  and  Mr.  Delaney  was  made  re¬ 
ceiver,  with  William  P.  Sheffield,  of 
Newport.  Robert  R.  Haydock, 
vice-president  of  the  company,  made 
both  applications.  The  concern  is 
capitalized  at  $3,000,000.  It  main¬ 
tained  a  fleet  of  fifty  vessels. 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade  Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 


show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them ;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade  Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  coupons;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


Magazine  Notes. 


A  New  Mystery  Story— Under  the 
Black  Cassock.” 

One  of  the  best  mystery  stories  we 
have  read  in  a  long  time  is  Edith  Mor¬ 
gan  Willett’s  novel,  “Under  the  Black 
Cassock,”  which  is  published  complete 
in  the  November  “Lippincott’s.  The 
opening  scenes  are  laid  in  New  York, 
after  which  the  action  shifts  to  Charles¬ 
ton,  and  the  characters  are  society  folk 
of  the  intelligent,  well-bred  kind  which 
really  exists,  and  not  at  all  the  hysteric, 
exotic,  little-short-of-idiotic  sort  that 
arc  pictured  so  often  in  the  so-called 
society  stories.  The  plot  is  an  ingenious 
one,  and  the  denouement  is  quite  unex¬ 
pected.  Among  the  shorter  fiction  is  a 
charming  story  called  “The  First  Hur¬ 
dle,”  by  John  Reed  Scott,  who  won  rec¬ 
ognition  with  his  two  novels,  “The  Col¬ 
onel  of  the  Red  Huzzars”  and  “Beatrix 
of  Clare.”  “The  Blood  o’  Innocence,” 
by  George  L.  Knapp,  is  a  strongly  dra¬ 
matic  story  of  a  feud  in  England  in  the 
days  when  men  wore  swords.  “The  Old 
Folks  at  Home,”  by  Sarah  Chichester 
Page,  is  a  delightful  sketch  of  Virginia 
life.  Other  noteworthy  contributions  in 
the  fiction  line  are  by  Mabel  Nelson 
Thurston,  George  Brydges  Rodney,  Jos¬ 
eph  M.  Rogers  and  Mrs.  E.  Ayrtoii- 
Zangwill.  There  is  another  of  Mrs. 
John  van  Vorst’s  excellent  Parisian  ar¬ 
ticles,  this  time  on  “French  School-Girls 
of  To-day.”  Other  papers  are  “A  Cana¬ 
dian  Heronry,”  by  Bonnycastle  Dale; 
“The  Brutality  of  the  Matinee  Girl,” 
by  Juliet  Wilbor  Tompkins;  “The 
Vehicle  of  Disease,”  by  Lewis  B.  Ely; 
“Madame  Nazimova — A  Comparison,” 
by  Anna  McClure  Sholl,  and  “Appren¬ 
ticeship  in  Letters,”  by  Rene  Bache. 
Some  exceptionally  good  verses  and  the 
usual  department  of  humor,  “Walnuts 
and  Wine,”  complete  the  number. 


Blease  find  herewith  check  for 
$3,  for  which  please  send  to  my  ad¬ 
dress  the  “Grocery  /World”  one; 
year  (renewal).  Would  be  very 
sorry  indeed  to  be  without  this 
journal,  as  statements  and  informa¬ 
tion  it  contains  are  to  be  relied  on. — 1 
J.  W.  Walters,  Pulaski,  Va. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 

BXn  request,  and  to  the  suggesting  of  original 
ertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


- ,  N.  J„  Oct.  21,  1907. 

Editor  Science  of  Advertising. 

Dear  Sir: — I  have  a  grocery  ^tore 
]  'in  a  small  village  of  about  500 
people  within  two  miles  of  the  coun¬ 
ty  seat  of - county.  There 

•  are  two  other  grocery  stores  here 
;  beside  my  own.  I  have  never  done 
any  advertising,  being  contented 
with  the  share  of  the  local  business 
which  naturally  came  to  me  but  of 
late  I  have  been  solicited  to  adver¬ 
tise  in  one  of  the  county  week¬ 
lies,  published  two  miles  away  and 
circulating  all  over  the  county. 
The  paper  claims  2,000  circulation 
and  I  am  free  to  say  is  a  bright 
newsy  sheet.  The  editor  has  called 
on  me  several  times  wanting  me  to 
advertise,  and  says  he  is  making  a 
specialty  of  advertising  by  the  mer¬ 
chants  of  the  surrounding  towns. 
He  makes  all  manner  of  induce¬ 
ments,  offering  me  three  inches  of 
space  each  week  for  $15  a  year,  and 
being  willing  to  take  same  out  in 
trade.  He  also  promises  to  write 
the  advertisements  himself  and  to 
see  that  they  are  properly  dis¬ 
played  in  good  position  in  the  paper. 

To  many  merchants  this  might 
seem  like  a  trifle,  but  to  me,  who 
|  has  never  done  any  advertising,  it 
seems  like  entering  a  new  field,  and 
I  want  to  be  sure  I  am  right  before 
1  I  go  ahead.  So  I  ask  your  advice, 
Mr.  Editor,  and  have  no  objection 
to  your  answering  through  the 
“Grocery  World”  provided  my 
|  name  and  address  are  not  used. 

Yours  truly, 


*  *  * 

If  I  were  this  correspondent  I 
should  not  accept  the  proposition 
he  describes.  Fifteen  dollars  a  year 
in  trade  looks  like  a  small  sum,  but 
should  it  be  thrown  away  on  that 
account?  I  have  had  some  experi¬ 
ence  with  country  newspapers. 
This  one  may  have  a  circulation  of 
2,000.  I  am  of  course  not  in  posi¬ 
tion  to  doubt  it ;  nevertheless  not 
one  out  of  a  hundred  has  that  cir¬ 
culation  or  anything  like  it.  If  this 
paper  had  twice  2,000  circulation, 
however,  the  proposition  would  not 
materially  improve  for  this  corre¬ 
spondent.  It  is  easy  to  see  why. 
His  is  a  local  store.  He  can  expect 
trade  only  from  his  own  village 
people,  together  with  what  few 
farmers  make  the  village  their  shop- 
i  ping  centre.  It  is  utterly  impracti- 
,  cable  for  him  to  advertise  in  such 
-  a  way  as  to  bring  people  to  him 
ifrom  the  county  seat,  or  from 
|  towns  beyond  the  county  seat,  or 
j  from  any  towns  but  his  own.  While 


people  all  over  the  county  might 
see  his  advertisement  in  the  coun¬ 
ty  paper,  they  would  not  come  to 
his  store  because  it  would  be  too  in¬ 
convenient.  They  have  their  own 
local  stores,  which  sell  everything 
this  correspondent  would  sell,  and 
sell  it  as  cheap  or  cheaper. 

;{c  >}c 

So  that  while  my  friend  is  paying 
his  $15  a  year  for  a  weekly  circu¬ 
lation  of  2,000  subscribers,  the 
greater  part  of  that  circulation  is 
wasted  as  to  hyn,  and  he  cannot 
hope  to  get  from  it  a  single  cent’s 
worth  of  business.  The  only  part  of 
the  circulation  of  this  paper  which 
is  of  the  slightest  use  to  him  is  that 
part  which  is  distributed  through¬ 
out  his  own  town  and  the  territory 
for  which  his  town  is  a  centre.  I 
should  suppose  one  hundred  a  large 
estimate  for  that  part  of  the  circu¬ 
lation,  so  that  it  is  for  that,  and  not 
for  the  2,000,  that  the  correspondent 
is  paying  his  $15  a  year. 

*  *  * 

In  my  judgment  nothing  is 
clearer  than  that  merchants  situated 
like  the  writer  of  the  above  letter 
cannot  profitably  advertise  in  any 
way  except  locally.  That  means 
circulars  or  a  little  store  paper  of 
his  own,  preferably  a  good  circular 
in  this  case,  as  it  is  a  question 
whether  the  territory  is  large 
enough  to  pay  the  expense  of  the 
paper.  A  good,  clean  circular,  ad¬ 
vertising  seasonable  things  in  a 
chatty,  enthusiastic,  persuasive  way, 
at  attractive  prices,  and  sent  to  a 
carefully  compiled  list  of  all  the  de¬ 
sirable  people  in  the  place,  together 
with  the  farmers  who  come  in  or 
could  be  brought  in,  would  surely 
produce  results.  Such  a  circular 
could  be  issued  once  a  week,  and  the 
campaign  would  almost  surely  cost 
more  than  $15  a  year,  yet  it  would 
stand  to  get  direct  results,  while  the 
newspaper  campaign  could  not. 

*  *  * 

More  matter,  please. 


Minnesota  Food  Department  Pursu¬ 
ing  Bad  Eggs. 

A  vigorous  campaign  is  being 
conducted  by  the  Minnesota  State 
Dairy  and  Food  Department  for  the 
purpose  of  lessening  the  amount  of 
unsalable  eggs  placed  on  the  mar¬ 
ket.  Already  its  results  are  appar¬ 
ent.  Merchants  are  exercising 
greater  care  in  marketing  eggs  and 
are  disposed  to  be  much  more  par¬ 
ticular  about  the  eggs  they  buy  from 
farmers.  It  is  the  intention  of  the 
department  to  maintain  its  activity 


DO  IT  NOW 

Increase  your  Cash  Sales 

by  giving  our  Beautiful 
Premiums  away  to  get  new 
trade.  Catalog  and  particu¬ 
lars  free. 

B.  L.  WILLIAMS  &  CO. 

Successors  to  Williams,  Ridgway  &  Co. 

132  Market  Street,  Philadelphia 


We  Can  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 
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THE  GROCER 

who  gets  his  cus¬ 
tomers  to  try 

Goff’s 

Cough 

Syrup 

will  make  pertna- 
neut  demand. 
Write  for  proposi¬ 
tion  and  special 
advertising 
methods. 

S.  B.  Goff 
&  Sons  Co. 

CAMDEN 
NEW  JERSEY 

Established  1872 


ROYAL  GELATINE 

is  most  satisfactory  to  the  con¬ 
sumer,  is  of  best  quality,  the  . 
package  is  neat  and  attractive. 
Retails  at  10  cents,  pays  a,  good 
profit  and  makes  trade.  Every 
grocer  should  get  it  in  stock; 
all  jobbers  have  it  or  can  get 
it  from 

THE  CEYLON  SPICE  COMPANY 

PHILADELPHIA,  PA. 

PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

Attorney  at  Law 

908  G  St.,  W.  W.,  Washington,  0.  C 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  lour  months’  trial  for  10  centi 


AGENTS  WANTED 

To  Solicite  Subscription*  to 

“The  Grocery  World” 

'  -■  A'l.  U' 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that>  will  make 
money  for  you. 

Levering'  Coffee  Co. 

Baltimore,  Md. 

Established  1 842 


r 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
«  ase  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
b:  dropped  in  a 
cup  of  hot  water; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  •< 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD.  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  monev,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable:  savescoaland  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Pork  Ave.,  New  York 

— n—a ■HmiTiTii  ~riMw— besmbb— 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


Don’t  Sell  It 
C — Unless  It  Pays-'O 

No  matter  how  well  known  a  proprietary 
article  is,  don’t  you  sell  it  unless  you  can 
make  some  profit  on  it. 

Even  if  the  manufacturer’s  advertising 
will  bring  you  a  hundred  orders  a  day,  where 
will  you  come  in  if  they  pay  you  no  profit  ? 

Babbitt’s  Best  Soap  is  the  best-known 
laundry  soap  on  the  market  to-day,  and  even 
better,  every  cake  that  its  wide  reputation  sells  ; 
for  you  will  leave  you  a  satisfactory  margin. 


Made  by  B.  T.  BABBITT,  New  York 
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in  the  endeavor  to  put  a  stop  to  the 
marketing  of  eggs  which  are  abso¬ 
lutely  unfit  for  consumption.  Here¬ 
tofore  the  department  has  been  dis¬ 
posed  to  show  some  leniency  to¬ 
wards  retail  merchants  who  blame 
the  farmers  for  having  sold  them 
rotten  eggs,  but  in  the  future  the 
law  will  be  enforced  strictly,  and 
while  every  retail  dealer  will  get  an 
absolutely  “square  deal,”  there  will 
be  no  excuses  accepted.  Retail  mer¬ 
chants  will  be  held  responsible  for 
the  condition  of  the  eggs  they  offer 
for  sale,  and  it  is  their  business  to 
know  what  that  condition  is.  A 
Minnesota  merchant  was  recently 
find  $50  for  selling  eggs  which  were 
not  fit  for  market,  and  the  only  rea¬ 
son  why  the  farmer  who  sold  him 
the  eggs  was  not  proceeded  agqinst 
in  a  criminal  action  was  that  some 
three  days  after  lie  sold  the  eggs  he 


removed  to  North  Dakota.  A  civil 
action  to  recover  costs  and  damages 
for  injury  to  his  business  will  be  in¬ 
stituted  by  the  merchant  against  this 
farmer. 


Your  Shelf  Room. 

Many  a  worrisome  moment  have  you 
put  in  wondering  where  you  were  goini> 
to  put  the  goods  that  you  just  received 
because  you  had  no  more  room  on  vour 
shelves.  A  great  deal  of  this  trouble  can 
be  avoided  if  you  were  to  support  yout 
shelves  with  Baines’  brackets,  manufac¬ 
tured  and  controlled  by  the  Piqun 
Bracket  Co.,  of  Piqua,  Ohio.  These 
brackets  are  made  both  adjustable  and 
fixed,  and  will  insure  about  25  per  cent, 
more  space  on  your  shelves  over  the 
ordinary  kind  usually  used.  They  are 
so  constructed  that  there  are  no  obstruc¬ 
tions.  giving  you  a  full  sweep  along  the 
entire  rows  of  shelving.  It  gives  yonr 
store  a  neat,  inviting  effect  and  are  a 
necessary  fixture  in  every  well  regulated 
store.  They  are  economical,  because  th< 
space  saved  will  pay  for  itself  in  storage 
You  will  be  interested  if  you  will  take 
the  time  to  send  for  the  catalogue  the 
Piqua  Bracket  Co.  issues. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  besi 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  th< 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  wit 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
pedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  e.  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridgb. 


Indigo. 

A11  important  and  valuable  blue 
coloring  matter,  mostly  used  by 
dyers  and  artists,  but  also  sparingly 
by  confectioners,  etc.,  and  very 
largely  for  making  laundry  blue. 
It  is  obtained  front  the  leaves 
of  several  kinds  of  plants  in 
the  East  Indies,  and  is  a  light 
friable  substance  of  a  deep  blue 
color.  Nine-tenths  of  it  comes 
from  India  and  is  very  powerful. 
The  kind  cultivated  in  Bengal  and 
known  as  Indigofera  tinctoria  is 
considered  the  best,  and  next  to  it 
are  the  I.  anil  of  the  West  Indies, 
and  the  I.  guatemali  of  Central 
America. 

The  chief  Indigo  plant  is  nearly 
like  that  of  tares,  and  the  pods  of 
similar  shape.  The  seed,  which 
much  resembles  gunpowder  in  size 
and  shape,  is  sown  in  the  spring  in 
rows  about  a  foot  apart,  and  if  kept 
free  from  weeds  it  grows  very 
rapidly. 


In  about  nine  weeks  after  sowing, 
and  just  as  it  is  beginning  to  flower; 
the  leafy  stems,  then  three  to  four 
feet  high,  are  all  cut  off  with  a 
pruning  knife  to  within  a  couple  ol 
inches  of  the  ground,  another  crop 
of  leaves  is  ready  in  about  six 
weeks,  and  even  a  third  crop  will 
grow  in  favorable  seasons. 

Tbe  leaves,  similar  in  shape  to 
those  of  the  ash,  are  gathered  into 
bundles,  put  at  once  into  wooden 
vats  and  covered  with  water,  where 
in  fifteen  to  twenty  hours  they  be¬ 
gin  to  ferment,  turning  the  water 
thick  and  green  and  evolving  bub] 
bles  of  carbonic  acid  gas.  The  light 
green  liquor  is  then  drawn  off  into 
an  empty  vat,  a  little  lime  water  is 
added  to  it,  and  well  beaten  up— 
this  causes  the  green  water  to  turn 
blue  and  settle  to  the  bottom  of  the 
vat.  The  clearer  water  is  next 
drawn  off,  and  the  pasty  residuum 
is  formed  into  small  lumps  or  cakes, 
dried  by  the  sun,  and  finally  mar¬ 
keted. 
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Bob,  the  Butter-In. 


I  was  home  most  of  last  week  and 
was  sitting  in  the  “Grocery  World” 
office  one  day  when  somebody  called 
me  on  the  phone.  It  was  an  old  ac¬ 
quaintance  of  mine  that  I’ve 
knocked  about  with  for  about  ten 
years. 

He  said  he  wanted  to  see  me  for 
a  minute,  so  he  came  right  around. 

“Hello,  Bob,”  I  said,  when  he 
came  in,  “how’s  things?  Still  up 
at  Jones?” 

“No,”  said  Bob,  “I  ain't  been 
there  since  last  month.  That’s  what 
I  want  to  see  you  about.  Don’t 
know  of  anything  open,  do  you  ?”• 

Jones,  of  course,  ain’t  the  right 
name.  It  represents  a  wholesale 
grocery  house  where  I  helped  to  get 
Bob  a  job  as  assistant  bookkeeper 
about  six  months  ago. 

“Good  Lord,  man !”  I  said,  when 
he  told  me  he  had  left,  “you  had  to 
lose  that  too,  eh?  I  don’t  know 
what  to  make  of  you  Bob.  That’s 
the  sixth  good  job  you’ve  had  in 
three  years,  and  most  of  ’em  I 
helped  you  get.  I’m  afraid  you’re  a 
hopeless  case !” 

I  knew  or  thought  I  knew  what 
the  trouble  was,  but  I  wanted  his 
version  of  it. 

“Why,  those  people  were  darned 
fools !”  he  said,  “nobody  could  get 
along  with  them.  I  think  I  know 
something  about  bookkeeping— I 
been  at  it  long  enough  to,  anyway— 
and  I  kept  their  books  in  a  way  I 
knew  was  right.  The  headbooker 
he  thought  he  was  Theodore  Roose- 
i  velt  and  he  tried  to  put  it  all  over 
I  me.  What  worried  him  was  that  I’d 
forgot  more  about  bookkeeping 
j  than  he  ever  knew.  I  stood  it  as 
long  as  I  could.  He  ordered  me  to 
keep  the  books  wrong  and  him  and 
I  had  a  set-to  about  it.  I’d  a-gone 
to  the  boss,  but  he  was  away  at  the 
time,  so  I  simply  wrote  him  a  letter 
and  said  I  wouldn’t  come  back  until 
that  louse  was  kicked  out.  I  don’t 
think  I’d  go  back,  though,  even  if 
I  was  sent  for.” 

“Which  you  won’t  be,”  I  ob¬ 
served. 

“I  reckon  not,”  he  said.  “I  don’t 
■  give  a  - !  I  ain’t  a-going  to 

(stay  where  I  ain’t  comfortable.  The 
thing  is,  do  you  know  of  anything 

open  ?” 

■ 
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“No,  Bob,  I  don’t,”  I  answered, 
“but  I’ll  keep  looking  and  if  I  find 
anything  I’ll  let  you  know.” 

This  same  thing  has  happened  to 
me  almost  exactly  at  least  four  or 
five  times  before.  I’ve  helped  that 
fellow  get  job  after  job.  Good  jobs, 
too.  But  though  he’s  a  mighty 
clever  fellow  and  knows  the  gro¬ 
cery  business  thoroughly,  he  never 
holds  jobs  any  time.  It’s  always 
something.  Either  he  can’t  get 
along  with  the  other  employees  or 
with  the  bosses,  or  the  business  ain’t 
run  to  suit  him. 

Bob  is  a  type  of  employee  that’s 
his  own  worst  enemy.  Without 
meaning  to  be  at  all,  he’s  a  mischief- 
maker.  A  trouble-maker. 

I  got  him  a  job  once  with  one  of 
the  big  Philadelphia  chain-store 
concerns.  He  was  a  clerk  in  one  of 
the  branch  stores,  and  he  had  a  good 
future  before  him.  I  told  him  at  the 
time  there  was  no  reason  why  he 
couldn’t  get  to  be  store  manager, 
and  so  on  up  to  superintendent. 

So  he  could,  too,  if  he  only  had 
been  willing  to  butt  out  of  other 
people’s  business. 

The  manager  of  Bob’s  store  was 
one  of  these  sporty  boys.  He  had 
a  family,  but  it  wasn’t  any  secret, 
I  believe,  that  he  hung  around  with 
another  woman. 

This  woman  used  to  come  around 
to  the  store  occasionally,  and  of 
course  all  the  clerks  knew  about  her. 
Though  it  wasn’t  any  of  his  busi¬ 
ness,  Bob  got  exceedingly  nasty 
about  her.  Snubbed  her  one  day  in 
the  store,  when  the  manager  had 
gone  out  for  a  minute,  and  of  course 
she  told  on  him.  The  manager  sat 
down  on  Bob  fearfully  and  what  did 
the  chump  do  then  but  go  to  the 
district  superintendent,  or  whatever 
the  next  highest  official  was,  and 
raise  an  awful  time.  It  came  to  a 
choice  between  firing  Bob  or  the 
manager,  and  the  manager  had  the 
bigger  pull,  so  he  stayed. 

Bob  came  to  me  in  an  awful  state. 
“Only  did  his  duty !”  “Fired  for 
doing  the  right  thing !”  and  all  that 
sort  of  guff. 

“But  how  in  thunder  was  it  your 
business,”  I  demanded. 

“It’s  my  business  because  a  dog 
like  that  ought  to  be  shown  up !”  he 
said. 

“Sure  he  ought!”  I  said,  “but 
who  appointed  you  to  do  it?  He 
wasn’t  interfering  with  you,  was 
he?  Were  you  hired  as  a  clerk  or 
as  a  spy?” 

“Well,  he  had  no  business  to  have 
his  old  tads  coming  around  the 
store !”  said  Bob. 
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“Old  man,”  I  said — this  was  the 
second  time  he  had  lost  a  good  job 
through  butting  in — “you’ve  got  to 
learn  to  mind  your  own  business. 
You'll  never  get  anywhere  in  the 
world  if  you  don’t.” 

Another  time  I  got  him  a  job  as 
clerk  in  a  regular  retail  store.  It 
was  a  good-sized  place  and  used  a 
lot  of  people.  Bob  was  in  the 
wrapping  and  shipping  department, 
and  he  had  a  good  chance  to  get 
ahead  there,  too. 

He  lost  that  in  three  weeks.  As 
usual  he  came  straight  to  me  with 
his  tale  of  woe. 

“What  now?”  I  said  as  he  came 
in. 

“I’ve  left - ’s,”  he  said. 

“I’m  not  surprised,”  I  said  dryly, 
“whose  business  did  you  butt  into 
this  time?” 

"Didn’t  butt  into  anybody,”  he 
said.  “A  fellow  simply  tried  to 
soldier  on  me  and  I  wouldn’t  stand 
for  it,  that’s  all.” 

“Soldier  on  you?”  I  repeated. 

“Yes,”  he  said,  “one  of  the  fel¬ 
lows  in  the  department  there  was 
the  biggest  loafer  I  ever  saw.  He 
could  work  more  schemes  to  get  out 
of  his  share  of  the  work  than  any¬ 
body  I  ever  saw !  He  worked  right 
next  to  me  and  I  stood  it  as  long 
as  I  could.  Then  he  and  I  had  it. 
He  called  me  an  s.  b.  and  I  smashed 
him.” 

“Following  which,”  I  observed, 
“you  were  of  course  fired.” 

“Would  you  let  a  man  call  you 
that  ?”  he  demanded  belligerently. 

“Not  if  I  could  help  it,”  I  said, 
“but  I  wouldn’t  provoke  him  into 
doing  it  in  the  first  place.  I  want 


you  to  tell  me  how  it  became  your 
business  how  this  fellow  worked.” 

“For  two  reasons,”  he  said  (he 
had  his  defense  all  prepared  this 
time).  “I’ve  got  to  protect  my  em¬ 
ployer’s  interests,  ain’t  I  ?  And  be¬ 
sides  that,  didn’t  it  leave  more 
work  for  the  rest  of  us  to  do 
when  that  fellow  shysted  out  of  his 
share ?” 

“Of  course  it’s  your  business  to 
protect  your  employer’s  interests,” 
I  said,  “but  not  in  that  way.  You 
protect  his  interests  by  giving  a 
decent  day’s  work  for  your  day’s 
wages  and  not  in  spying  on  his 
other  employees.  It’s  his  business 
to  see  if  his  people  are  working  and 
not  yours,  unless  you’re  hired  for 
that  purpose.  You  simply  butted  in 
again,  that’s  all,  just  as  you’ve  done 
before.  And  his  loafing  didn’t 
make  you  more  work,  either,  for  all 
you’re  there  to  do  is  a  fair  day’s 
work,  which  you’d  do  anyway 
whether  the  other  men  worked  or 
not.” 

“Well,  I  wasn’t  going  to  let  him 
call  me  an  s.  b.,”  he  reiterated 
weakly. 

There’s  an  awful  lot  of  fellows 
just  like  Bob.  One  of  the  times 
when  he  got  fired  I  went  to  his  boss 
to  see  if  I  couldn’t  get  him  back. 

The  employer  shook  his  head. 
“I  wouldn’t  take  him  back  if  he’d 
work  for  nothing,”  he  said.  “Bob’s 
a  good  clever  boy  and  he  can  do 
anything  in  the  grocery  business, 
but  nobody  can  tell  him  anything. 
He  always  knows  it  all,  and  his 
way  is  always  better  than  anybody 
else’s.  And  unless  everybody  else  in 
the  place  does  their  work  exactly 


the  way  Bob  thinks  it  ought  to  be 
done,  there’s  trouble.  I  never  was 
so  glad  to  be  rid  of  a  man  in  my 
life.” 

That’s  Bob.  Ain’t  it  a  shame 
when  a  man’s  created  such  a  dad- 
burned  fool? 

The  Stroller. 


ASSOCIATION  NEWS 

New  Orleans,  La. 

The  question  of  the  present  vol¬ 
ume  of  high  prices  obtaining  on  al¬ 
most  all  articles  of  food,  especially 
those  handled  in  the  local  retail  gro¬ 
cery  stores,  was  gone  into  with  con¬ 
siderable  detail  at  the  last  meeting 
of  the  New  Orleans  (La.)  Retail 
Grocers’  Association.  It  was  shown 
that  the  grocers  can  in  no  way  be 
held  responsible  for  the  advance  in 
prices,  which,  it  was  stated,  have 
been  brought  about  by  the  manufac¬ 
turers  and  the  producers  of  the  raw 
material. 

“Three  years  back  numerous  arti¬ 
cles  sold  by  retail  grocers  for  io 
cents  were  purchased  at  from  80  to 
90  cents  per  dozen,  netting  a 
splendid  profit  and  offsetting  the 
loss  on  some  articles  which  sold  for 
cost  or  nearly  cost,”  said  President 
T.  C.  King,  of  the  Retail  Grocers’ 
Association. 

“Standard  brands  of  domestic 
peas  are  bringing  $1  to  $1.05  per 
dozen,  and  yet  the  retail  price  re¬ 
mains  the  same.” 

Among  other  things  Mr.  King 
pointed  out  that  French  sardines, 
which  sold  at  the  beginning  of  last 
season  at  $15.50  per  case,  were  re¬ 
tailed  at  20  cents  per  can,  but  the 


same  goods  have  advanced  in  price 
and  are  now  bringing  $19  to  $20 
per  case,  or  nearly  25  per  cent,  ad¬ 
vance  in  the  wholesale  price.  Can¬ 
dles  have  advanced  2  cents  per 
pound,  Mr.  King  said,  and  hun¬ 
dreds  of  other  articles  could  be  men¬ 
tioned  to  show  how  goods  have  in¬ 
creased  in  price  to  the  retailers. 
Standard  California  peaches,  for  in¬ 
stance,  which  formerly  sold  at  $l.8c 
per  dozen,  bring  $2.25,  and  jams 
have  gone  up  15  cents  per  dozen 
within  the  past  year. 

Mr.  King  attributes  the  presenl 
high  prices  which  the  producer  is 
getting  for  raw  materials  to  the  in¬ 
creased  cost  of  labor.  A  great  man) 
retail  grocers  in  the  city,  he  de¬ 
clared,  have  not  advanced  theii 
prices  and  are  still  asking  the  sam< 
for  their  goods  as  when  they  wen 
from  10  to  25  per  cent,  lower  that 
they  are  at  present.  The  retai 
prices  have  been  increased,  he  ob 
served,  because  the  jobbers  are  ask 
ing  more  money  for  their  goods,  anc 
consequently  the  retail  merchant: 
have  to  make  a  profit  in  order  to  re 
main  in  the  business.  When  thi 
wholesale  figures  are  reduced  th< 
retail  price  is  also  cut  down  in  pro 
portion,  but  as  long  as  the  manufac 
turers  continue  advancing  thei 
prices  the  retailers  will  have  to  d< 
the  same  thing. 


“Par  Superior.” 

It  is  nice  to  know  and  nicer  to  sel 
a  soap  powder  that  is  superior  to  th 
ordinary  kind  that  you  are  accustoms 
to  handling.  Pearl  Borax  Soap  Powde 
is  conceded  to  be  the  purest  and  bes 
powder  on  the  market,  it  does  the  worl 
without  injury  to  the  fabric  or  hand* 
It  is  made  by  Chas.  W.  Young  &  Co 
Makers  of  Soaps  of  Merit,  Philadelphic 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


If  Eversharp  Slicing  Machines 
Were  For  Sale 

CH  EN  any  dealer  could  buy  one  and  slice  dried  beef  to  perfection,  and  freshly-cut 
sandwich-sliced  dried  beef  in  full  size  wafer  slices,  thin,  smooth  and  glossy, 
moist,  soft  and  delicious  could  be  bought  at  every  grocers.  An  ideal  business 
divided  and  shorn  of  profit.  A  competence  for  one— only  a  pittance  for  many. 

IT  IS  BETTER,  FUR  BETTER,  TO  PHY  THREE  DOLLARS  A  MONTH  ROYALTY 

and  have  this  valuable  patented  monopoly  all  to  yourself. 

Delighting  your  customers,  swelling  your  profits,  increasing  your  trade,  and 
earning  the  good  will  and  approval  of  your  entire  town.  . 

A  leading  article  that  draws  more  trade  than  sugar  at  cost,  and  pays  a  princely 
profit  besides.  An  advertisement  that  works  overtime  and  spreads  in  circles  when¬ 
ever  friends  exchange  greetings — on  the  street,  in  the  market,  at  the  store,  or  over 
the  back  fence* 

To-day  there  are  hundreds  of  grocers  regretting,  knowing  they  are  left  because 
thev  made  delay— let  their  chance  slip  away  until  their  energetic  rival  had  his 
"EVERSHARP  ”  running  full  time.  Don’t  be  slow. 

Send  for  a  sample  of  sandwich-sliced  beef— the  quality  will  surprise  you. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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The  “Grocery  World”  knows 
nothing  of  the  “New  Midway  Gold 
Mining  Co.,”  the  property  of  which, 
according  to  a  circular  which  Mr. 
Robbins  incloses,  is  about  to  be  sold 
at  judicial  sale  for  the  payment  of 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


its  debts.  It  can  be  unqualifiedly 
said,  however,  that  ninety-nine  per 
cent,  of  these  gold  mining  schemes 
are  fakes.  Any  grocer  who  puts 
money  into  any  of  them  is  foolish  in 


the  extreme. 


Status  of  Soaked  Vegetables. 

- ,  Pa.,  Oct.  19,  1907. 

-Editor  “Grocery  World.” 

Dear  Sir : — Will  the  retailer  or 
jobber  have  to  relabel  or  in  any  way 
mark  goods  of  the  following  on 
hand  and  on  shelves  bought  and  still 
unsold  of  the  pack  of  1906  or  pre¬ 
vious  :  Canned  succotash  with 
soaked  lima  beans,  imported  or  do¬ 
mestic  sardines  (imported  of  the 
“Boat  Race”  or  other  brands,  do¬ 
mestic  34  oils  and  mustards), 
lima  beans  in  cans  called  lima  beans, 
but  canned  from  dried  limas? 

[  Thanking  you  in  advance  for 
your  kindness,  we  are, 

Yours  truly, 

The  United  States  Department  of 
Agriculture  has  ruled  that  under 
the  Federal  food  law  when  soaked 
vegetables  are  canned  they  must  be 
labeled  soaked.  There  is  no  such 
regulation  in  Pennsylvania,  though 
the  Federal  regulations  are  fol¬ 
lowed  here  wherever  practicable. 
The  writer’s  opinion,  however,  is 
that  such  a  regulation  could  not  be 
enforced,  either  under  the  State  or 
Federal  regulations.  Soaked  lima 
beans  are  none  the  less  lima  beans 
because  they  have  been  soaked,  and 
a  man  who  canned  them  and  sold 
them  canned  as  lima  beans  is  not 
misrepresenting  the  character  of  the 
goods  to  the  slightest  degree,  and  in 
i  the  writer’s  judgment  could  not  be 
|  successfully  prosecuted. 

* *  *  * 

News  of  a  Gold  Mining  Company. 

f  “Bridgeton,  N.  J.,  Oct.  22,  1907. 
j  Editor  “Grocery  World.” 

1:.  Dear  Sir: — Can  you  give  me  any 
information  about  the  New  Midway 
Gold  Mining  Co.?  Some  time  ago 
I  bought  100  shares  at  40  cents  per 
share.  At  that  time  it  was  a  non¬ 
assessable  company,  but  since  it  has 
been  changed  to  an  assessable  com¬ 
pany  and  I  have  paid  $4  in  four 
different  assessments.  Now,  I  have 
received  this  circular  and  I  want  to 
j  know  if  the  thing  is  straight  and  if 
|  it  is  worth  anything.  I  think  the 
office  is  on  Chestnut  street.  Any 
I  light  that  you  can  give  me  will  be 
greatly  appreciated  by  a  subscriber 
to  the  “Grocery  World.” 

*  Yours  truly, 

'w  Eli  T.  Robbins. 


No  non-assessable  company  can 
be  changed  to  an  assessment  com¬ 
pany  without  the  consent  of  the 
stockholders,  and  any  stockholder 
who  bought  full-paid  and  non¬ 
assessable  stock  cannot  be  com¬ 
pelled  to  pay  one  cent’s  worth  of 
assessments. 


Famous  German  Chemist  Says  Amer¬ 
ican  Sulphured  Fruits  are 
Harmless. 

Prof.  Hofman,  of  the  German 
University  of  Liepsig,  in  a  written 
statement  -declares  American  sul¬ 
phured  dried  fruits  to  be  absolutely 
harmless.  The  decision  was  ren¬ 
dered  in  the  case  of  a  German  fruit 
dealer  handling  California  apricots. 
The  opinion  is  in  part  as  follows : — 

Farnsteiner  has  proven  that  the 
so-called  American  fruit,  either 
raw  or  cooked,  contains  a  combi¬ 
nation  of  sulphurous  acid  with  or¬ 
ganic  substances  (sugar).  That 
these  combinations  when  united 
have  an  entirely  different  relation 
and  an  entirely  different  effect  on 
the  body  than  have  the  sulphurous 
acid  and  the  common  sulphite  is 
proven  by  experiment.  These  fruits 
contain  no  or  only  small  traces  of 
free  sulphurous  acid. 

From  general  medical  considera¬ 
tions  it  can  be  accepted  as  certain 
that  this  combination,  if  not  con¬ 
sumed  in  excessively  large  quantities, 
but  in  the  usual  quantities  in  which 
dried  fruits  are  eaten,  is  absorbed 
by  the  blood,  the  same  as  other 
easily  dissolved  varieties  of  sugar, 
and  is  soon  absorbed  and  oxidized 
in  the  body  in  an  entirely  unharm¬ 
ful  way. 

It  is  to  be  considered  that  sul¬ 
phured  fruits  are  rarely  eaten  raw, 
and  then  only  in  limited  quantities, 
and  that  when  cooked  they  swell  up 
to  two  or  three  times  their  former 
volume,  and  therefore  even  in  this 
condition  are  consumed  in  limited 
quantities  only  and  not  daily. 

The  undersigned  is  therefore  un¬ 
able  on  the  strength  of  his  medical 
experience  to  find  any  reasonable 
proofs  that  the  consumption  of  Cal¬ 
ifornia  apricots  sold  by  defendant 
containing  0.152  per  cent,  and  0.176 
per  cent.,  respectively,  of  sulphurous 
acid  have  been  in  any  way  injurious 
to  health  or  even  could  be  so. 

On  the  other  hand,  it  is  possible 
to  prove  that  sulphurous  acid  in  the 
united  combination  as  same  exists 
in  dried  fruits,  even  in  much  larger 
quantities,  and  even  if  consumed 
daily,  can  be  taken  without  the  per¬ 
ception  of  any  injury  to  health  what¬ 
ever. 


.  The  first  man  to  whom  we  sold  books, 
fourteen  years  ago,  still  uses  them. 
Forbes’  coupon  books.  See  advertise¬ 
ment. 


Your  Holiday 
Profits 

Holiday  profits  are  fancy  ;  but 
they’re  not  as  big  as  they  CAN  be 
if  your  costs  are  too  high  ;  or  if  you 
buy  where  your  re-orders  can’t  be 
filled. 

May  be  you  can  get  SOME 
holiday  items  lower  than  we  quote. 

It  will  take  comparison  of  prices  and 
qualities  to  satisfy  you  on  that  point. 

But  not  even  comparison  is  nec¬ 
essary  to  be  sure  of  our  unapproached 
ability  to  fill  re-orders. 

Because  with  our  catalogue  we 
can  cover  the  country  in  a  period 
impossibly  short  for  men  —  we  can 
carry  our  immense  holiday  stocks 
COMPLETE  long  after  the  smaller 
lines  are  hopelessly  broken. 

We  show  everything  in  Our  Jusf- 
out  Santa  Claus  Catalogue. 

And  with  it  comparison  is  easy — 
in  your  own  store,  where  the  sole  in¬ 
fluence  will  be  your  own  desire  to 
make  your  own  holiday  profits  as  big 
as  possible. 

Shall  we  send  YOU  that  Santa 
Claus  Catalogue — D639  ? 

None  too  much  time  is  left  for 
getting  ready  right.  Better  write — 
right  now. 

Butler  Brothers 

WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 
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Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 


Agents  r on  SAMUEL  RAE  &  CO.,  Leghorn,  Italy 


To  Display  Pickles 


Here  is  a  handsome  single  jar 
for  displaying  pickles  on  your 
counters.  Embodies  an  entirely 
new  idea.  The  support  is  made  of 
hard  wood  with  brass  nickeled 
hinge  supporting  a  composition 
cover  which  doesn’t  warp,  is  acid- 
proof,  and  is  both  fly  and  dust- 
proof.  A  salesman  that  never  gets 
tired.  Very  moderate  price.  Write 


The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


We  Were  Surprised 


"ouvc  Oil" 


Bottom  US' 


HEN  we  first  began  to  import  De  Rago 
Olive  Oil  we  never  expected  it  to  sell 
as  it  has  done.  We  knew  we  had  a  splendid, 
pure,  delicious  oil,  but  there  were  other 
oils,  and  we  figured  on  getting  simply  a 
share  of  the  business. 


But  De  Rago  Olive  Oil  seemed  to  go  from 
the  first  moment  it  went  on  sale.  All 
through  New  England  it  is  the  brand  of 
discriminating  people.  Now  we  are  giving 
it  a  chance  outside,  and  it  is  meeting  with 
the  same  phenomenal  success. 

This  brand  enthusiastically  satisfies  the 
most  particular  people  in  the  United  States. 
Don’t  you  think  you  might  do  something 
with  it  ? 


Jas.  J.  Loughery  &  Co. 

IMPORTERS 

Boston,  Massachusetts 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  des 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  thei 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  t 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


An  Express  Wagon  Display. 

Several  ways  to  use  an  express 
wagon  in  window  display : — 

First,  to  advertise  your  delivery 
of  goods  by  fixing  a  wagon  to  repre¬ 
sent  an  automobile.  The  wagon 
can  be  had  free  with  one  box  of 
Eavenson’s  washing  powder,  or 
Ivins’  cakes.  Take  a  round  stick 
(broom  handle)  and  fasten  wheel  to 
end,  which  can  be  made  out  of  a 
hoop,  covering  it  with  dark  material, 
giving  it  the  appearance  of  the  steer- 


window,  the  express  wagon  repre 
senting  automobile.  Then  have 


card  in  window  reading  thus : — 


In  th* 


We  Will 


Our  Orders  Promptly. 


Leave  two  or  more  words  blah 
and  give  a  doll  to  the  person  wh 
will  be  the  first  to  fill  out  blanl 
properly. 

Give  a  trial  with  every  purchas 
of  canned  goods  in  display,  but  sa 


fctvt,  y  k>v 

•  ''Ur: 

w#  ijcKvtT 
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/ 

/ 
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ing  wheel  to  an  automobile.  Select 
nice  delivery  boxes,  fill  same  with 
groceries,  such  bottles  and  packages 
as  are  usually  sent  out  with  orders. 
Place  a  few  boxes  to  side  of  window 
and  a  few  in  the  wagon.  Have  sign 
in  window  to  read  thus  : — 


Give  Us  Your  Order. 
We  Deliver  Promptly. 


Second,  take  the  express  wagon 
and  fill  same  with  your  leading 
brands  of  corn,  peas  and  tomatoes, 
using  one  brand  for  the  entire  win¬ 
dow.  Have  three  pyramids  to  the 
rear  of  window,  one  of  corn,  one  of 
peas  and  one  of  tomatoes.  Then 
have  a  sign  to  read  thus : — 


Try  Our  Battleship  Brand  of  Corn, 
Tomatoes  and  Peas.  They  Must  Be 
Good ;  We  Are  Getting  Loads  of 
Orders  for  Them. 


Third,  to  have  a  rebus  display, 
using  the  canned  goods  to  rear  of 


!  the  customer  must  bring  a  slip  fille 
out  when  purchase  is  made  so  as  nc 
to  take  up  any  time.  Have  anothe 
card  in  window  stating  that  yo 
wish  to  advertise  one  line  of  you 
business  and  the  display  in  the  win 
dow  represents  the  words  to  be  sup 
plied  in  the  above  at!.,  and  the  firs 
one  filling  in  the  proper  words  \Vil 
receive  a  doll  (which  should  be  01 
display). 

Every  purchaser  of  a  can  o 
goods  to  rear  of  window  is  entitle: 
to  a  chance,  but  slips  must  b< 
brought  ready  filled  out  when  pur 
chase  is  made. 

You  will  find  most  persons  to  sup 
ply  these  words,  “In  the  automobile 
we  will  deliver  our  orders  prompt 
ly,”  while  it  should  be  “In  the  fu¬ 
ture  we  will  deliver  our  order- 
prompt  ly.” 

The  canned  goods  represents  the 
word  “future,”  being  bought  as  fu¬ 
tures  and  just  arriving  at  this  sea- 
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son,  the  wagon  representing  the 
word  deliver. 

M. 

Williamstown,  Pa.,  Oct.  22,  1907. 


Autumn  Work  Beginning  to  Stir 
Among  Local  Associations. 

U  Homestead  Merchants  Fighting  New 
Sidewalk  Ordinance.  McKeesporters 
Elect  New  Officers.  The  Pittsburg 
Suit  Against  Produce  Firms  Now  a 
National  Contest. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Oct.  25,  1907. 

At  a  meeting  of  the  Ordinance 
Committee  of  the  Homestead  Coun¬ 
cil  recently  Ordinance  Officer  Coyan 
reported  he  had  canvassed  the  bor¬ 
ough  and  found  practically  all  busi¬ 
ness  men  opposed  to  the  sidewalk 
ordinance,  the  enforcement  of  which 
has  led  to  much  local  litigation.  A 
new  ordinance  will  be  drafted  to¬ 
gether  with  one  eliminating  swing¬ 
ing  signs  and  permanent  awnings. 

The  McKeesport  Merchants’  As¬ 
sociation  held  its  annual  meeting 
last  week  in  the  Chamber  of  Com¬ 
merce  Hall.  It  was  a  large  and 
enthusiastic  meeting  of  representa¬ 
tive  business  men.  President  J.  D. 
O’Neil  presided.  The  merchants 
were  entertained  by  vaudeville 
artists  from  the  Altmayer  Theatre. 
Charles  Campbell  was  chairman  of 
the  Entertainment  Committee.  J. 
K.  Skelly  reported  favorably  on  the 
poultry  show  project,  and  it  was 
agreed  that  the  rules  be  suspended 
and  merchants  be  permitted  to  offer 
prizes  for  the  various  events  if  they 
so  desired.  Grievances  regarding 
the  Bell  Telephone  Co.,  which  is  de¬ 
manding  advanced  payment  of  rent¬ 
als  at  McKeesport,  was  a  fruitful 
subject  for  discussion.  J.  Booker 
Ayres  talked  on  “Boosting  McKees¬ 
port.”  His  remarks  were  greeted 
with  applause.  W.  C.  Cronemeyer, 
president  of  the  Chamber  of  Com¬ 
merce  ;  R.  E.  Stone,  J.  W.  Borland, 
J.  K.  Skelley  also  spoke.  Election 
of  officers  resulted  in  the  following 
selection:  President,  J.  D.  O’Neil, 
re-elected ;  first  vice-president,  J.  W. 
Borland;  second  vice-president,  R. 
E.  ^  Stone ;  secretary,  Edward 
:  Haber;  treasurer,  F.  O.  Reed.  An 
excellent  luncheon  was  served.  An- 
;  other  meeting  will  be  held  within 
the  next  week  for  definite  action  on 
the  telephone  situation. 

T  he  Union  City  grocers  who  have 
j|  been  charged  with  supporting  other 
I  IT>en’s  wives  have  discontinued  the 
’  practice.  Unlimited  credit  will  not 


be  as  easy  to  get  hereafter  as  for¬ 
merly. 

The  Erie  Retail  Grocers’  Associa¬ 
tion  admitted  four  new  members 
during  the  last  month. 

As  to  the  amended  bill  in  the  suits 
began  by  W.  H.  Arbour  against  the 
Pittsburg  Produce  Trade  Associa¬ 
tion  and  its  members,  Attorney  An¬ 
derson  says  the  amended  bill  makes 
this  suit  national  in  scope  and  is 
literally  a  suit  which  involves  all 
the  produce  companies  and  associa¬ 
tions  from  the  Atlantic  to  the  Pa¬ 
cific  who  do  business  in  the  Pitts¬ 
burg  market.  It  is  designed  to  stop 
the  practice  of  these  powerful  com¬ 
binations  and  prohibit  them  from 
carrying  on  a  practice  which  prac¬ 
tically  amounts  to  a  monopoly. 
These  great  fruit  and  produce  ship¬ 
pers  consign  their  goods  to  them¬ 
selves,  and  although  the  goods  ar¬ 
rive  at  their  destinations,  it  is  still 
owned  by  the  shipper  until  released 
by  wire  when  the  price  is  fixed 
through  a  few  telegrams  sent  to  the 
different  trade  centres. 

The  Merchants’  Protective  Asso¬ 
ciation  of  Cannonsburg,  Pa.,  held  a 
special  meeting  on  Monday  evening, 
October  21,  1907,  to  elect  officers 
and  the  adoption  of  the  new  consti¬ 
tution  and  by-laws,  also  pledge. 
The  following  officers  were  elected 
for  the  ensuing  year :  President, 
James  M.  Collins;  vice-president, 
Joseph  G.  Charlton;  secretary,  Geo. 
H.  B.  Freeby;  treasurer,  S.  A. 
Crozier.  Directors :  James  M.  Col¬ 
lins,  Geo.  H.  B.  Freeby,  S.  A.  Cro¬ 
zier,  A.  Hilfinger,  John  C.  Neill, 
Wm.  Edwards,  M.  F.  Egan. 

A.  M.  Howes, 
State  Secretary. 


Chestnuts  are  extremely  high — 
$12  per  bushel.  This  is  the  highest 
price  on  record,  and  is  caused  by 
the  scarcity.  A  few  cold  storage 
chestnuts  held  over  from  last  year 
command  $7,  but  they  have  practi¬ 
cally  no  flavor  whatever.  The  large 
cultivated  nuts  bring  only  $6.  The 
curtailment  of  consumption  will 
probably  cause  a  decline  in  the 
price. 


Another  Co  operative  Retail  Business. 

A  coterie  of  consumers  of  Salt 
Lake  City,  Utah,  are  about  to  start 
a  co-operative  business.  A  com¬ 
pany  has  been  incorporated  with 
$50,000  capital  for  the  purpose  of 
carrying  on  a  general  mercantile 
business,  which  will  include  grocer- 


“  What 
Profit 
Can 

I 

Make  ?  ” 

Consider  the  profit 
you  can  make  on  our 

Poultry  Seasoning. 

It  costs  you  75 
cents  a  dozen  (small 
size)  and  brings  you 
in  $1.20.  No  one  can 
complain  at  that 
profit,  especially  on 
a  specialty  that 
makes  no  trouble. 

Stickney&  Poor’s 
Poultry  Seasoning 

is  a  delicious  adjunct 
to  poultry  or  meats, 
and  because  it  is 
delicious  everybody 
who  eats  poultry  or 
meats  will  buy  it. 
But  of  course  they 
can’t  buy  it  if  you 
won’t  sell  it. 


FOUriDBD  1815 

Stiekney  <5  Poof 
Spiee  Gompany 

BOSTON  *  MASS. 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Go  outside  your 
store  some  night  and 
look  at  it  after  it’s 
lighted  up. 

Is  it  brilliant  ?  Is 
it  inviting?  Is  it 
as  well  lighted  as 
any  competitive 
store  of  the  same 
size  ? 

If  it  isn’t,  you  can 
make  up  your  mind 
instantly  that  you 
are  not  doing  the  best 
thing  for  your  busi¬ 
ness.  You  are  econo¬ 
mizing  in  the  very 
thing  that  draws  lots 
of  people  to  a  store 
—  light. 

Imagine  a  fisher¬ 
man  economizing  in 
bait ! 

We  can  give  you 
a  brilliant,  inviting 
store  at  a  cost  so 
light  that  even  the 
smallest  merchant 
can  afford  it.  See  us. 


The 

Philadelphia  Electric 
Company 

TENTH  AND  CHESTNUT  STS. 


How  Many 
Canned 
Goods  Did 
You  Get? 


Future  canned  goods  are 
coming  in  ?  How  many  full 
deliveries  did  you  have  ? 

This  is  a  good  time  to  re¬ 
flect  that  if  you’ve  bought 
Blue  Bell  or  Clover  Farm 
canned  goods  you  will  get 
every  can  you  bought.  And 
this  year  you’ll  probably'  need 
every  can  you  bought. 

You’re  jobber  may  sell 
these  brands  or  he  may  not. 
If  he  doesn’t,  he  can,  and  it’s 
as  much  his  interest  to  do  so 
as  it  is  yours.  Take  it  up 
with  him  right  now. 


Strasbaugh,  Silver  &  Co. 

ABERDEEN,  MD. 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  bu}^. 
A  trial  will  convince  you 


R.  E.  TONfillE  &  BRO. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 

BRANCH,  NEWARK,  N.  J. 


ies.  The  following  circular,  setting 
forth  the  objects  of  the  new  concern, 1 
has  just  been  issued: — 

The  Salt  Lake  Co-operativ^  As¬ 
sociation  is  organized  for  the  pur¬ 
pose  of  transacting  a  general  mer¬ 
cantile  and  manufacturing  business 
in  Salt  Lake  City,  Utah,  but  in  ac¬ 
cordance  with  the  articles  of  incor¬ 
poration,  may  be  extended  to  any 
city,  county  or  state.  It  is  pro¬ 
posed  at  the  outset  to  carry  gro¬ 
ceries,  meats,  fruits,  vegetables, 
butter,  eggs,  etc.,  to  be  found  in  a 
first-class  grocery  and  market. 

The  capital  stock  is  $50,000,  di¬ 
vided  into  50,000  shares  at  a  par 
value  of  $1  each,  no  person  being 


allowed  to  hold  more  than  100  or 
less  than  five  shares,  the  purpose 
and  intent  of  the  organization  being 
that  it  shall  always  be  a  co-opera¬ 
tive  association,  and  to  this  end  that 
its  stock  control  thereof  shall  not  be 
consolidated  into  the  hands  of  a 
few,  to  the  detriment  of  any  stock¬ 
holder,  or  otherwise;  and  further, 
with  the  intent  and  purpose  that  the 
stock  shall  always  remain  in  small 
blocks  in  the  hands  of  a  large  num¬ 
ber  of  stockholders. 

From  present  indications  the  as¬ 
sociation  will  be  able  to  start  with 
at  least  500  subscribers,  which,  with¬ 
out  doubt,  will  be  doubled  as  soon 
as  sufficient  time  has  elapsed  to 
demonstrate  to  the  public  what  our. 
association  will  do  for  its  members. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Advice 
From  the  Head  of  the  House  on  Selling  Goods  and  Other 
Subjects. 


*-Th,?  Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


GRAPES. 

Two  thousand  baskets  of  grapes 
are  due  Monday  morning — 1,000 
Concords  and  1,000  Niagaras  direct 
from  the  orchard  in  Keuka,  New 
York. 

We’ll  clear  these  up  at  14  cents  a 
basket  and  we  want  you  to  get  a 
basket  in  every  possible  order.  Talk- 
grapes  to  everybody.  Thirteen 
cents  is  the  jobbers  selling  price,  so 
nobody  in  town  will  care  to  touch 
our  figure. 

“You’re  in  business.”  In  the  first 
stage  of  it — remember  that.  Cer¬ 
tainly  you  do  not  have  to  pay  the 
bills,  but  that  isn’t  the  point. 

You’re  in  business  and  you  can 
make  a  fizzle  of  it  or  you  can  make 
a  success  of  it.  It  depends  on  how 
much  hard  work  and  how  much 
earnestness  and  concentration  you 
put  into  your  duties.  There  is  a 
whole  lot  of  fellows  that  don’t  think 
enough.  If  you  want  to  be  in  the 
second  and  third  and  tenth  stage 
you’ll  have  to  study.  And  if  you 
want  to  be  a  manager  you’ll  have  to 
know  things. 

TO-DAY. 

To-day  is  grand,  whether  it  rains 
or  snows  or  blows.  It’s  your  day 
and  our  day.  Make  it  count.  Make 
it  earn  you  something  besides  your 
pay.  To-morrow  will  be  too  late. 
Learn  some  one  thing  to-day. 

Get  a  bit  of  useful  knowledge 
about  your  business  and  put  it  away 
with  the  fact  you  found  out  yester¬ 
day.  Get  two  or  three  “bits”  and 


put  them  away.  Recall  them  to¬ 
night.  Some  day  we  may  want  you 
to  begin  putting  them  into  daily  use. 

FALL  THINGS. 

The  days  for  morning  griddle 
cakes  are  here  again.  Push  “our 
own”  buckwheat.  Mention  the 
popular  pancake  preparations  and 
the  different  syrups.  You  noticed 
our  100-case  shipment  of  Karo  a 
few  weeks  ago.  Let  us  turn  a  lot 
of  it  into  money  this  week. 

There’s  a  fairly  good  percentage 
in  the  genuine  New  Orleans  mo¬ 
lasses  at  20  cents  a  quart  jar.  Get 
your  farmer  customer  interested  in 
it  by  the  gallon  at  60  cents. 

It’s  these  timely  suggestions  that 
count.  If  there’s  no  response  to 
them  to-day  there  may  be  to-mor¬ 
row.  Anyway  keep  out  of  the  rut. 

“You’re  in  business.” 


Valuable  Secret  Was  Made  Public. 

I11  the  household  arts  department  of 
the  State  fair  yesterday  afternoon,  Miss 
Sadie  Abrams,  of  714  East  Clay  street, 
won  five  blue  ribbons  or  first  prizes  for 
her  five  cakes,  which  she  had  in  a  large 
competitive  exhibit.  The  cakes 'were 
not  only  well  mounted,  but  were  deli¬ 
cious  to  the  taste. 

For  some  time  Miss  Abrams  has  been 
making  cakes  that  were  the  favorites  of 
customers  of  the  Woman’s  Exchange, 
and  she  has  carefully  guarded  her  re¬ 
ceipts  until  yesterday,  when  she  sur¬ 
rounded  each  of  her  cakes  with  lemons, 
signifying  the  name  of  the  ingredient 
to'  which  the  maker  attributed  the  ex¬ 
cellence  of  her  cakes. 

As  everyone  knows,  lemons  are  sour, 
and  Miss  Abrams  admitted  that  the  great 
secret  of  her  success  is  in  using  Sauer’s 
flavoring  extracts  in  all  her  pastries  and 
confections.  —  Richmond,  Va.,  “News 
Leader.” 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
cost.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  io  cents  In  postage  to  pay  for  rematllng  the  same.  To  non-subscribers  tho  price  Is  50 
cents  per  Issue. 


WANTED. 


WANTED — One  trial  and  we  can  convince 
you  that  Bennett’s  Pure  Peanut  Jam  is  abso¬ 
lutely  the  purest  and  best  peanut  butter 
you  can  buy;  we  will  pay  the  express  on 
the  first  trial  order  of  one  dozen  ;  what  more 
can  we  do?  Give  us  one  trial.  W.  W. 
Bennett,  Peanut  Products,  Troy,  N.  Y.  18 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — Grocery  and  provision  busi¬ 
ness,  good  paying  stand ;  will  stand  fullest 
investigation;  will  furnish  particulars  on 
request.  J.  Baer  &  Co.,  1918  Orleans  street, 
Baltimore,  Md.  18 


FOR  SALE — Store  doing  good  business; 
cash,  $200  monthly  and  good  credit  busi¬ 
ness  ;  will  sell  at  inventory ;  store  21  x  22 
feet;  rent  $12  a  month.  G.  S.  Francis, 
2230  E  Fayette  street,  Baltimore,  Md.  18 


FOR  SALE — Cheap,  a  centrally  located 
restaurant  in  Pottstown  doing  a  good  pay¬ 
ing  business ;  fixtures  in  fine  condition. 
Reason  for  selling,  poor  health.  Address 
P.  B.,  care  “Grocery  World,”  Philadel¬ 
phia,  Pa.  18 


FOR  SALE — In  good  business  location, 
doing  $200  cash  business  weekly ;  well 
established;  moderate  rent ;  no  reasonable 
offer  refused.  2220  Pennsylvania  avenue, 
Baltimore,  Md.  18 


FOR  SALE — Old  established  grocery  busi¬ 
ness,  doing  $300  cash  business  weekly; 
will  sell  for  $500 ;  a  big  bargain  ;  look  into 
before  deciding  on  any  other  store.  1947 
Pennsylvania  avenue,  Baltimore,  Md.  18 


j*  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
1  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal ” — it’s  free.  tf. 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila- 
i  uelphia.  Store  18  x  45.  Does  $350  per  week, 

;  two-thirds  cash.  Stock  about  $1,000.  Net 
I  profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 

|  Groceries  and  provisions.  Store  40x40 
:  feet.  Yearly  business,  $25,000,  half  cash, 
r  Stock  carried,  $1,500.  Net  profits  15  per 
j  cent.  Good  dwelling  connected.  Uses  two 

' 


teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  300.— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  312. — In  good  part  of  West  Philadel¬ 
phia.  Store  20  x  40  feet,  and  does  strictly 
weekly  cash  business  of  $450.  Stock  only 
$350,  business  mostly  meats.  Clean  net 
profits  of  10  per  cent.  Store  has  been  es¬ 
tablished  three  years  and  is  thoroughly 
self-supporting  and  profitable.  Owner  has 
other  business  and  must  sell.  Price  $750 
outside  of  team. 

No.  312.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 


weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two  thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $2so-$joo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  319. — In  North  Philadelphia.  Store 
18  x  30.  Does  $300,  two-thirds  cash.  Stock 
carried  $1,000.  One  team.  Net  profits  15 
per  cent.  Dwelling  connected,  for  sale  or 
rent.  Owner  retiring  from  business  and 
will  sell  at  inventory.  This  store  was 
established  by  the  present  owner  29  years 
ago. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $?,oco  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THE  BIGGEST  GROCERY  STORE 
BARGAIN  OF  THE  YEAR. 

We  offer  one  of  the  best  grocery  stores  in 
suburbs,  seven  miles  from  Philadelphia, 
only  one  other  store.  Does  $40,000  yearly. 
Stock  $1,500.  Uses  three  teams.  Net 
profits,  clean  10  per  cent.  Dwelling  con¬ 
nected.  Owners  both  seriously  ill  and 
must  sell  immediately.  Fixtures  and 
teams  are  fairly  worth  $1,800,  but  will  sell 
for  $1,000.  Stock  Inventory.  A  clean, 
handsome,  active  store.  Fullest  investiga¬ 
tion. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1354  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  an,d  yard  ;  two  good  wells ; 
too  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Join  11  jeFet  ridge  k  sons 

Printers 

927  Arch  Street 

Philadelphia 


00000000000000000000000000 
0  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SITUATION  WANTED. 


WANTED — Young  married  man,  30  years 
of  age,  has  had  10  years'  experience  in 
the  grocery  business ;  manager  for  six 
years  for  one  firm;  not  afraid  of  hard 
work,  but  must  be  chance  for  advancement, 
would  like  position  as  salesman.  A  No.  1 
reference.  Address  Good,  care  “Grocery 
World,”  Philadelphia,  Pa.  18 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 
PURE  JAMS°AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IN.  Front  Street 

PHILADELPHIA 


Seldom  See 

a  big  knee  like  this,  but  your  horse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINE 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG.  P.  D.  F„  9  Monmootk  St„  Springfield,  Mast 
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Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


r 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


“An  Emblem  of  Parity” 

Carter  &  Williams’ 

PEANUT  BUTTER 

Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 

CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Would,  You  Like  to  Make  f\ 
More  Money  on  Foreign  ( 
and  Domestic  FRUIT  1 

If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  bow  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 

* 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EC.  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  October  28th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Jumbo  bunches,  10  hands,  extra  fancy . 


Selected,  10  hands . 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate . 1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1 .35  per  bunch 

Selected,  8  hands  .  1 .00  per  bunch 

Selected,  7  hands . 65  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy,  80  size,  per  box . 

Fancy,  96  size,  per  box .  j 

Fancy,  126  size,  per  box  . .  6.75 

Fancy,  150  size,  per  box  . 

Fancy,  176-200-216  . .  7 

Fancy,  250-288  .  . 


FOREIGN  ORANGES. 

Jamaicas,  about  400  to  bbl  . . 

Jamaicas,  boxes,  150-176 . 

Jamaicas,  boxes,  200-210  . . . 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs . 

Choice,  kegs,  61  lbs . . . 

Good  Quality,  kegs,  62  lbs . •. . 

Good  Quality,  kegs,  60  lbs . 


$5.00  to  $5.50 
350 
3.25 


$525  to  $5.50 
4.00 
3-25 
3  50 


CRANBERRIES. 

Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl . 

Fancy  Jersey,  large  dark,  bushel  crate . 

Fancy  Jersey,  medium  dark  . 


8.50 

7-50 

300 

2-75 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . * . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box . . . !  5  50 

Fancy  Messina,  300  size,  per  box  .  4.00  to  4^50 

Fancy  Messina,  360  size,  per  box .  3.50  to  3.75 

Choice  Messina,  300  size,  per  box . \ .  3.25  to  3.50 

Choice  Messina,  360  size,  per  box . ", .  3  00 


CALIFORNIA  DECIDUOUS  FRUIT. 

Fancy  Tokay  Grapes,  per  4-bas.  crate . 

Choice  Tokay  Grapes,  per  4-bas.  crate . 

Fancy  Malaga  (white),  per  4-bas.  crate . 

Fancy  Blue  Plums,  per  4-bas.  crate . 

Fancy  Red  Plums,  per  4-bas.  crate . 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $3.00 

Choice  Prime,  per  barrel .  2.75 

Fancy  Medium,  per  barrel . .  2.oo 

Choice  Medium  per  barrel .  j  85 

ONIONS. 

REGULAR  BUSHEL  CRATES. 


Strictly  Fancy  White,  per  hamper .  $1.75 

Strictly  Fancy  Yellow,  per  hamper . . .  1,25 

Bermuda.  Prime,  per  crate  . 

Fancy  Valencia  Onions,  per  crate .  1.35 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


IN  WRITING  TO  KDUBRT1SBRS  KINDLY  MENTION  "  GROCERY  WORLD" 


GROCERY  WORLD 


3S 


BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  commvmicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . . . 24 

«.c»  java . . . . •*•#••••»••«•••••••••  .24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

‘‘A?’  Maracaibo . 18 

“B"  Maracaibo . 17 

“A”  Santos . 18 

"B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 


King  Bee,  100  lbs.  to  case . per  case  15  00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  V,  and  %  lb.  packages . . . 50 

8ilver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  Vi  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4doz . 50 

Wagner's,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb. ,  sauce,  2  doz .  1 .10 

Excursion,  3  lb.,  sauce,  2  doz . 9 1 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz .  1.00 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . . . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  1 .00 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 80 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 


Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

\  Pin  Money,  whole,  3s,  2  doz .  1 .00 

Standard,  3s,  2  doz . 97'/2 

Gallon,  %  doz .  3.15 

Fair  Quality,  3s . 95 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz .  1.25 

Crab  Meat— 

J4  lb.,  4  doz . 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz..i .  2.50 

Beaver,  %  ib.,  fiat,  8  doz . . .  2  30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.15 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

%  oil,  100 .  6.00 

Gold  Label ,  *4  oil ,  100  cans .  6.50 

Standard,  J4  oil.  100 .  3 . 50 

*/  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  M  oil, 100 .  4  00 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
>4  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

34  Mustard  Sardines— 

34  Crown  Mustard,  50  cans .  4.00 

Gold  Label,  50  cans .  4. 50 

34  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.50 

Imported  Sardines— 

Vi  Oil,  Martell  Brand,  100  cans .  16.00 

Vi  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz .  1 .15 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries ,  2  lb. ,  2  doz .  1.50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 


California  Peaches,  9%  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50.  25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  251bs . 


Per  lb. 

.12 

12>, 


.14 

.1534 


.0834 


.10 


.20 


.0634 


.08 

97% 

.07 

.06)4 

,06>4 


2.10 

.14 


RICE.  ;Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05*4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 05)4 


SALT.  per  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial.  36  5c.  packages .  1.30 

Rock  Salt . . . per  cwt.  .95 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross . 1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top. 


Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’ ,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 


Acorn . „ . 120  2.70 

*Pearl  White  Floating . 100  4 . 00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 


to  bag .  2.65 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas,  210  lbs . per  bbl.  7.90 

Less  quantity . . . 04 

Lentils,  about  100  lbs.  to  sack . 08)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  O . 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal .  .32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Syrum . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.80 

California  Amber  Drips,  2)4  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 

California  Amber  Drips,  )4  gal.  cans,  1  doz.  1  95 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners'  A .  4.85 

No.  1,  A .  4.80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags . . .  6.20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1.90 

challenge,  4  aoz .  4.35 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4 . 65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.55 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.70 


EVAPORATED  CREAM.  Case. 


Gold,  double  size  can,  4  doz .  4  30 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3  35 

Our  Pet,  baby  size,  6  doz .  2.95 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  do* .  2.75 


5  box  lots  freight  paid,  with  1%  box 
"1776”  or  100  cakes  Best  Soap  free..  4.25 


10  box  lots  freight  paid,  with  2%  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax ..." . 100  3.75 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  OZ . .100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.65 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . .120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . .1 . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.00 

Duck . 100  3  *5 

20  Mule  Borax . 100  4 .00 


♦  5  box  lots  delivered. 


•  TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Fairbank’s . 

Sapolio . 

Wrigley’s . 

Wrigley’s . 

Scourene . . 

Lipp’s  Scourer . 

Sil  San . 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 


Bars.  Box. 

. .  50  1.88 

....3  doz.  2.25 

. 100  3.50 

.  50  1.80 

. 100  3.60 

.  60  2.26 

.  50  2.00 

....4  doz.  1.80 

. 100  3.86 

.per  bbl.  2.60 

. 100  3.76 

....3  doz.  2.50 

. 100  390 

24  pkgs.  1.00 


' 
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NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molaasee—  Per  gal. 

Fancy,  barrels . 42@.45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .80 

Fancy,  quart  jars . per  dos.t  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®  .50 

Prime .  .40 

Good . . 28®.  86 

Ordinary . »  .22 

Blended,  fancy .  .84 

Blended,  choice .  .80 

Blended,  good .  .28 

2-lb  tins,  8  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup- 

Pure,  extra  fancy . - . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 28®. 80 

Tins,  2-lb.,  2  dozen . per  case,  1  95 

Tins,  2%-lb.,  2  dozen . per  case,  2.80 

Tins,  8-lD.,  2  dozen . per  case,  2.50 

Tins,  6-lb..  1  dozen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  8hore  Bloaters,  count  85@}95 .  40.00 

Georges  count  110@115 .  25.00 

Shore2s,  count225@250 .  29.00 

Medium  Irish  2s,  count  450 .  22  00 

Norway,  count  400@450 .  23.50 

Norway,  count  300@350 .  27.00 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08 % 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 28®.  85 

Choicest . 45®  .65 

mperial— 

Common  to  fair .  .20®  .25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .46 

Choicest . 50®  .55 

young  Hyson- 

Common  to  fair . 15®.  18 

Superior  to  fine . 22® .  30 

xtra  fine  to  finest . 85@.40 

joicest . 45®.  60 

Hyson- 

Common  to  fair .  @.12% 

Superior  to  fine .  ©18 

Extra  fine  to  finest .  @.25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22®.  25 

Extra  fine  to  finest . 28®. 30 

Choicest . 82@.38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . — @  .45 

Dust .  @.12% 

-mg— 

.mmon  to  fair .  @.15 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.S5 

Choicest . 40@ .  65 

ouchong— 

Common  to  fair . 16®.  18 

Superior  to  fine . 20®. 25 

Extra  fine  to  finest . 80@.35 

Choicest  . 40@  .60 


ROASTED  COFFEES. 


Java— Mandheling— Fancy  brown . 84 

Old  Government— Best .  .27 

Old  Government— Choice . 25 

Old  Government— Prime . 23 

Old  Government— Good . 21 

Imit.ai.iuu .  .20 

African . 20 

Mocha- 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta— Best . 16% 

Cucuta— Choioe . . . 16 

Cuouta— Prime . 15 

Cucuta— Good . 14 

Laguayra — 

Caracas— Finest . .* . 20 

Caracas— Choice . . . 17 


Pea  berry— 

Santos— Fanoy . 17% 

Santos— Choice . 17 

Santos— Fine . -  .16 

Rio— Fancy . . .. . 17 

Rio— Choioe . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choioe . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . .. . 15% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . - . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
.07 
.30 

a1?* 


Whole,  bags  or  barrels. 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.S0 

Cinnamon,  Saigon . .80 

Cloves,  Zanzibar . ,19@.20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%®.  20 

Ginger  Jamaica,  unbleacned. . -  .17@.19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25®  35 

Nutmegs,  105-110s . 18®.  20 

Nutmegs,  130-140» . 16@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot. .  .16 

White  Pepper,  Singapore.., . 18®. 19 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15} 

Cinnamon,  extra . 26} 

Cinnamon,  Saigon . 73} 

Cloves . . . 26} 

Ginger . 14 

Nutmeg . „ . 89% 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . ; . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1 . 40@1 . 60 

Standard  E.  J.  2s.„ . 1.15@1.20 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s. . 76®  .90 

Pumpkin- 

Fancy,  8s. . 86@1.15 

Fancy,  gallons .  2.75 

Squash — 

Fancy  8s .  1.15 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  Jars. . 

Beets— 

Fancy  8trawberry  Is .  1.50®1.75 

Out  8s .  1.00®1.10 

Sweet  Potatoes  8s . 90@1 . 00 

Sauer  Kraut  8s . 80®1.10 

Spinach- 

Standard  Maryland  8s . . .  1.45@1.60 

Fancy  New  Jersey  8s .  1.60@1.76 

Gallons .  4.75 


CANNED  GOODS. 
VEGETABLES. 


Asparagus- 

Extra  white  2%s,un peeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s . 

Standard,  plain  or  sauce,  8s . 

Fancy,  plain  or  sauce,  2s . 

Fancy,  plain  or  sauce,  3s . 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s . 

Extra  standard  2s . 

Standard . 

Soaked . 

Beans,  Stringless— 

Fancy  2s . 

Fancy  Is . 

Extra  2s . 

Extra  standard  2s . 

Standard  2s . - . 

Standard,  not  stringless,  2s . 

Beans— 

Yellow  Wax  2s,  fancy . 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 

Corn- 

Fancy  Maine  2s . 

Fancy  New  York  2s . 

Standard  New  York  2s . 

Maryland  2s,  Maine  8tyle . 

Other  standard  grades  2s . 

Peas — 

Smallest  Sifted  2s . 

Extra  8ifted  2s . 

Sifted  2s . 


Per  do*. 


.42% 
.50®  .60 
.70®  .85 
1.15@1.25 
1.50@1.60 


1.60 
1 . 15@1 . 25 
1.10@1.15 
•  60@  .80 


2.25@2.50 
1.10@1.20 
1 .40@1 .75 
1  10@1.15 
90 
.80 


1.20@1.25 

■85@1.00 


1.10@1  15 
.90@1.00 
.75 

.75®  .80 


2.10 
1  60@1 . 75 
1 . 30@1 . 85 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%£ . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  Ss— . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2%s . 


Per 


do*. 
8.80 
3  20 
2.65 


4.40 

8.75 
3.50 
3.00 

9.75 


8.75 

3.00 


3.00 


8.75 

3.26 


8.60 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  8tate  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


1.60 

2.60 

1.26 


2.00@2.20 
1.00@1.10 
3.60 
1.15®  1.25 


3.25 

2.50 


1.80 


FISH. 

Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  is . 

Medium  Red . . . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


4.50 

2.50 


1.50 


1.25@1.35 


1.26@1.30 

2.00 

2.10 

2.90 


2.15@6.00 
2. 85  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  oartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .10 
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Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs — 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-in.,  12  lbs- . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choice . 

Bulk,  choice,  60  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . - . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . .. . . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . 

80x40,  choice . 

40x50,  choice . . 

50x60,  choice . . 

60x70,  choice . 

70x80,  choice . . 

Choice.  50-lb.  box — 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  60 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . . 

Prime,  50  lbs . 

Choice,  1-lb.  cartona . . . 

Peaches — 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  26  lbs . 


Per  lb 
.08 
.09 
.08 
.08 


.15 


@.18 

.09 

.10 

.09 

.08 


.10 

.08’ 

.081 

.07 


.07’ 

.09 


.07 


.17 

.11 

.09; 

.07? 

.07} 


-u; 

.10 

.09} 


.10 

.09 


.11 

.13 


.30 

.15} 


.27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba . 39 

Valencia,  28  lbs . 36 

Flot,  shelled . 

In  shells— 

California  P.  S-,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Fllberts- 

Turklsh . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,80  lbs . 12 

Louisiana  Paper  Shell . 

Walnuts— 


@.46 

@40 


.23 

-15* 


.12% 


.12 

.14 

@.14 


Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.13 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

.17 

Extra  choice,  boxes,  25  lbs . 

•  18* 

Choice,  bags,  125  lbs . 

•  12% 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.00 

High  quarters,  boneless .  24.50@27.C0 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  18  00@v0.00 
String  Beans,  according  to  qual...  12  00@17.00 
Lima  Beans,  acoordlng  to  quality  18.00@20.00 

Brussels  8prouts .  12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

P©r!  b . 06®  .09% 
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CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


Java  Coffee.. 

Eggi . 


DECLINES. 

Column. 

ADDITIONS. 

Colamn. 

Sauer  Kraut . 

TIM  1HI  HUUBE  ETIBTTIUB  YOU  BUT. 

Standard  Weight*  per  Baahel. 


. 60  lb* 

Pet  Beans...—. . . 

(Si)  ** 

Red  Kidney  Beans* . 

(ft  « 

•  ••••••••• . . 

Pease  ••••••••••••••••••••••••••••••••••• 

An  1 1 

•  •••• . . . . 

Potatoes. . * . — . 

c6  11 

!•••  •••••••••••••••••••••• 

Sh*UbarksM . . 

COL. 

alarm  C**'* 1  Diawai  ,*■••*•*••33 
Alum  ••.•••••••••••*•••••••••••••••  47 

Ammunition  .  4 

Azin  Greass.*...***************  5 


Baft,  Pap** . - . 4* 

Bag  and  Twin*  Holdsrs— ..33 
Baking  Powder... .....•••••••••  5 

Barley . >~*9 

Baskets  ..•••••••••••••••••  •••••••••®* 

Bath  Brick 

Beam  .••••••••••••*••••••••••  ••••••*9 

Blacking,  Shoe . — .  6 

Bluing. .  6 

Borax  .•••••• . ....••••••47 

Brooms  . . — .6x 

Broshes . 63 

Buckwheat  Flour . *8 

Bung  Boren . . . 33 

Butchers'  Sundries . —.44 

Butter  Dishes . 6a 

Butter . . .  7 

Butter  Color  •••...•••••••«• ••••••  47 


Camphor 


Campt 
Candle 

Candles . 

Canned  Goods . 

California  Fruits . 

Vegetables, . 

Fish . . 

Pie  Fruit . . 


. 47 

. »S 

......  7 

•••••#  o 

. 10 

»•••••  8 

. is 

. 10 


COL. 

Sardlnet . - . —.13 

Meals  — . z3 

Soup!  I  ••••.•*••  15 

Can  Openers . 33 

Capers  »••••••••«•  •••••••••»••••••••  a  7 

Capa,  Gan...... . - .  4 

Caisap . . . - . —.10 

Cereal  Specialties. 

Cereal  Cefce.... . ■■...M..3i 

Cheese  ■•.•hk.......m.......h..s7 

Chocolate  and  Cooo*.....~..i7 

Chewing  Bum - yi 

Cider .  •  •••••••••••M.......M.>SO 

Clothe*  Pins . 6t 

Cocoanut. . si 

Codfish . ......35 

Coffee . 3 

Essence . . .  3 

Chicory . 3 

Coffee  Milk . 31 

Cooking  Herbs . ..... .  8 

Condensed  Milk . so 

Cream . . . —si 

Condensed  Mince  Meat . 38 

Com  Meal- . *9 

Com  Starch . . . 58 

Cottolene. ••••••*•••••••.•••••••••  26 

Cracked  Wheat. . . . sg 

Crackers,  Cakes,  etc.... . ss 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen. ................. ...sa 


Dressed  Meau 
Drags,  Grocers’ ., 


COL. 


EggS  . ..H.......H. . 

bmet  of  Coffee... — . 

Extracts  •  ••••♦♦••  »••••♦<•  see  «s.««i 


Fancy  Groceries . — . .7 

Farina ............. .....»,..»....»*S9 

Farinaceous  Goods - —..eg 

Faucets . ———..33 

Canned  Fish _ _ _ is 

flitQres...HMH.....H.....wn..3t 

Flour . a8 

Flour,  Self  Rising.- . s8 

Floor,  Buckwheat. . *8 

Fly-papa  r. .  39 

Food,  Bird  •••••••••••••••••••••at  59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried. ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatin* . 

Ginger,  Jsmaiva...... . 

Gravel,  Bird . 

Grocers'  Fixtures . 

Herring . 

Hominy  and  Grits . 

Honey . 


.31 

•47 

•59 

..33 

•34 

..39 

..36 


COL. 

Ink.....— .......  ...37 

Insect  Powder . 48 

Ironing  Wax- . 59 

Jasu- . 46 

Jars  and  Jar  Rubbers . 7 

jellies . . . 46 

Junket  Tablets  •  •■•••••••••mi*m)0 


•••■9 

Licorice  . 47 

T  .tree— ........... ..37 

Lire  Poultry  ... _ ——...45 

Lye,  Concentrated . ..37 

Macaroni  33 

Mackerel— . . 34 

Maple  Sugar  and  Syrup... 60 
Matches— ..—37 

Measures. _ 33 

Meat— 44 

Minos  Meat _ ...38 

—...«.. »6c 

- 59 

57 


Mucilage. . 

Mustard  — . 

Mustard,  Prepared . 57 

Marmalade . 46 


Noodles,  Egg . 


..39 


COL. 

Nuts  —•••♦•*— —•••#»— »*es«»s 

0*1  llttll|«ISM  . ^9 

Oils..  tee*eeeee**e*eeoeee*s«**s*eess«99 

Oil,  American . —40 

Olive  Oil  •  ••••  .•••••••••s«*«*  ••••••  4® 

Olives . . . - . 39 


..41 

..- - 41 


Paper  — . 


PI 

Pickled 
Plum 
Pork  and 
Potash., 

Potato 

Poultry  Seasoning . 45 

Poultry,  Dressed— —.45 

Poultry,  Live. . . 45 

Powder,  . —  4 

UveeeemM 

riw.1  VCJ*.— . 

Provisions-. 

Puddlne .. 

Putty-.-. 

Rennet- . 

Rice  . . ... 

Rice  Flour.. 

Rolled  Oats . 39 

Root  Beer... . 53 


Rope 
Rosin . 


COL. 

ieee#eesees59 


•47 


Sago  - 
Salad 


leeeeeeeeeeeeeeeeet 


Sal  Soda... 

Salt—.—— . 

Sapoito 

Sardlnea— — — — . 13 

Same  and  Condiments . je 

Saner  Kraut . . 46 

Scales  — — — . 3s 

Scoops,  Grocers’ . 33 

Scorning  Soap . 53 

Seeds  •••••eeeeeeeeee  see  eeeeee  #••#•• 

Shoe  Dressing .  6 

Shot.....— . - . -  4 

Smoked  Fish..... .............. ..34 

Soap,  ah  kinds . 54 

Soda,  Bicarb.. . —.53 

Soft  Drinks. . 53 

Soups  — . —.15 

Specialties . — — . 54 

Spices . 55 

Whale . 57 

Starch . . . 58 

Stove  Polish . 58 

Soap  Powders. . 55 

Segars . 64 


I 

Sundries 

Syrups.. 


COL 


iseeeeeeeee  X 

1 • »e •••••••  4  7 


eeeeeeeeeeeeeee*e*eee> 


59 

. <• 


Tacks  ....9C 

Tapteca. . - . - . 31 

Tar  .................4 

Tobacco,  Chairing . 6 

. *4 

--6a 

. 33 

. 59 


Tobacco  < 

Tube . 

Twine  Holder . 

Twine . 


Vermicelli . 

Vinegar . 


Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Crmdted . 

Wheat  Flour- . - . 

Wrapping  Paper..... . 

Wringers,  Clothes. . 

Wooden  ware,  Sundries.. 
Witch  Hazel . 


•  3* 

■43 


,.(1 

•59 

..39 

•«9 

..41 


..61 

.48 


Yeast  Cakes . 63 


-1- 

SUQAR. 

Confectioners’  Lozenge .  5  •  25 

“  Powdered .  5*25 

“  Crown  A .  5-45 

“  Crystal  A .  5.10 

“  Coarse  Granulated .  5.35 

Eagle  Tablets .  6.38^ 

Crystal  Dominoes .  7-35 

Cut  Loaf . . .  5-  80 

Patent  Cubes .  5  -35 

Powdered . •* .  5- 20 

Extra  Fine  Granulated .  5- 20 

Coarse  Granulated .  5- 20 

Granulated .  5IQ 

Fine  Granulated . . .  5-*o 

<*  in  50-lb.  bags  packed  2  in  100- 

lb.  bag .  5.15 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . .  5i5 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5  25 

u  in  5-lb.  bags  packed  in  bbls....  5.30 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5-3° 

“  in  2-lb.  bags  packed  in  bbls  ...  5.40 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . 5*4o 

“  in  2-lb.  cartons  in  cases .  5.30 

“  in  2-lb.  paper  packages  in 

cases .  5.30 

Confectioners’  A .  5  00 

1—  Keystone  4. .  4-85 

2 —  American  A . 4.80 

3 —  Centennial  A .  4*75 

4 —  California  A .  4-7° 

5 —  Franklin  B . * .  4  65 

6—  Keystone  B . a .  4.60 

7 —  American  B .  4-55 

8—  Centennial  B .  4-5° 

9—  California  B .  4-45 

10—  Franklin  Extra  C .  4-4° 

11 —  Keystone  Extra  C .  4  -35 

12 —  American  Extra  C .  4  3° 

13—  Centennial  Extra  C .  4-25 

14 —  California  Extra  C .  4-25 

15 —  Franklin  C .  4-25 

16—  Keystone  C .  4  25 


TEA.  Per  lb. 

Japans — Basket-fired .  18  @  35 

Japans— Pan-fired— Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest . . . 30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  22 

Superior .  23  @  28 

Fine..,,. . 30  @  35 

Choicest . . .  @  4° 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Moyune— Good .  27  @  30 

Fine .  35  @  4° 

Choice .  45  @  5° 

Choicest .  @  55 

Imperial — Superior  to  fine . . .  15  @  20 

Choice  to  Extra . 22  @  25 

Choicest . 30  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  @  30 

Choicest . 35  @  4° 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  40 

English  Breakfast— Fair  to  Good .  14  @  15 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  H  &  lb.  In  yx  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 . 35  -37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2  00 
Levering  Coffee  Co. — 

Tourist,  yxs  and  %s,  15,20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea.* . 

Almoco,  lead  foil  package  teas,  ys  and  *4s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . . 

Tetley's  Tea — 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

%-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower. . 5° 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .  90 

Caricol  Blend,  Martindale  &  Co. :—  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  22 

^-lb.  Silver  Sacks . . 

y-\h.  Silver  Sacks . 23 Vi 

14-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  “  * 

1  lb.  silver  bags .  “ 

*4  lb.  silver  bags .  “ 

y  lb.  silver  bags . . .  “  ** 

Packed  in  case*  containing  100  pounds. 


•50 


.40 

Per  lb. 


.18 

.19 

•1 9'A 

.20 

.21 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50.. .  4-oo 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  ^  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's;  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross .  . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Do. 


y  lb.,  4  doz.  in  case....  1 .00 
14  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  y-\b.,  4  doz . per  doz.  -45 

Davis’  O.  K.,  ^-lb.,  3  doz . per  doz.  .90 

Davis'  O.K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-37)4 

Leslie's, ^-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^-lb.  cans,  2  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases .  105 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82 /z 

6  oz.  glass,  2  doz .  1-07/4 

6  oz.  glass.  4  doz .  x  o4 

6  oz.  glass,  6  doz .  1  °3 

6  oz.  ,1  gross,  in.bbl . ....per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

*4-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4*doz.. 
“  y  lb.,  4  doz . 

/  “  h  “  2  “ . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

H-lb. . . 

doz.  case. ...per  doz. 


Boston  Brand 


.  “  y* 

Purity  Brand  s 


id,  5-lb.  size,  yz  d 


V* 


3 

1 

3 

3 


.86 
1.30 
2.40 
4  65 
2.25 
1  .*5 

12.00 

2.50 
•55 
•75 

6.00 

1.50 

.80 

■45 


B LACKING — Shoo.  Per  Groai. 

Shinola . per  doz.  .75 

Shinola,  l/i  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .  78 

Blackola,  3  doz . pergross  6.90 

Bixby’s  Best,  No.  . .  2.75 

“  “  B.  B.  B.  M . per  V.  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  "  “  small .  5.00 

Mason's  No.  1,  gross . 


2.22 
2 .60 
2.85 
4-55 

7.50 

1 .00 


T.  M.  French . per  doz. 

?HOB  DRESSING,  p..  Do,. 

Mason’s  Shoe  Dressing . 75 

Acme,  1  doz .  1 .  *5 

Bixhy’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 82% 

Brown’s,  Army  and  Navy,  1  doz . 8i<4 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 7° 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2 .00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  ,8s 

Elite  Combination,  Baby,  black . . . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet. .  *  00 

Star  Combination,  russet — . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .a>ge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4» 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes. .  *.00 

Oil  Paste  black,  never  dries  up,  large  tin*...  .75 


36 


GROCERY  WORLD 


GREEN  COFFEE.  Per  lb. 

Rio  Golden  Fancy . „ . 09 Vi®  10 

“  Prime .  %  08  )4 

'•  Choice .  @08 

Santos  Peaberry,  extra  fancy .  .13 

*’  Fancy . ° 

“  Choice .  @.09 

Maracaibo,  Strictly  Fancy,  Mild  . 

“  Choice .  @.n)4 

Washed  Caracas.  Fancy . 13  @.13)4 

I.aguayra,  Fancy .  ,xo)4 

Java,  siira  Fancy  Old  Government . 20 ]/~  ®  .2 1 

“  Extra  Fancy .  ©.  .0 

"  Fancy . . .  ®.I9X 

■docha,  Hand  Vi  bales,  genuine,  finest..  ©19 

Mocha  Seed,  Santos,  Fancy .  (0).xoJ4 

Mocha  Seed ,  Santos,  Choice .  © .  io)4 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif  ,  E  xtra  Fancy  Golden . . .  ($  .13 

“  Prime .  ®  11 

"  Choice..... .  ©09M 

Santos,  Extra  fancy...., .  .13 

‘  Fancy . ©.12)4 

”  Choice . . . . .  ®.X2 

Lsgusyrm,  Fancy .  @.14 

Maracaibo,  Choice .  @.1454 

'*  Fancy.... .  @.15 

Extra  Fancy .  ©.15H 

Java,  Extra  Fancy  Old  Government .  @  2554 

“  Fancy .  @.24)4 

Mocha,  Finest .  ©.23)4 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 23 

“  “  “  3 . 30 

"  “  3 . 17 

"  “  4 . 14 

Pack  In  35  and  50-lb.  cans,  and  35,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . ig 

Eureka . 14U 

Leader . . 

Jap . . 

Special,  No.  6 . . 

Special  Drive . . 

Extra  Value  Blend . J0}4 

Bargain  Blend . J0 

Packed  in  50  and  100  lb.  tancy  paper  lined  bags. 

PACKAGE  COFFEE. 


Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

A. Ho,» .  «5X  15, V, 

Lion .  1354  1314 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .36 

Salndo,  lbs . to 

“  50-lb.  tin* . . 

“  barrels . xg 

Vlv,  lbs.. . ,6 

"  so-lb.  tint . it 

“  barrels . . 

Ground  or  pulverized  without  extra  charge. 


Linton's  Package  Coffee — 

Special. . s6 

Perfection . ao 

Packed  In  30  and  60  pound  case*. 
German-American  Coffee  Co. —  Per  lb 

Trlunfo,  34  3-lb.  cans . 39 

"  48  i-lb.  cans . 29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A”  Blend,  ao  3-lb.  cans . 34 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 A 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  A 

Tumbala,  60  or  100  r-lb.  cartons . 16)4 

Quezat  (after-dinner),  is,  24  or  48  )4-lb.  cans 

per  A  lb . 35 

Levering  Coffes  Co. — 

Tourist, 40 or  60  1  lb.  tins . . .  .37)4 

Tourist,  34  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . 2054 

E  L.  C.,  100  lbs.  to  case . 15 

E.  L.  C  ,  6jlbs.  to  case . 14,*,, 

Golden  Drip,  a  lb.  bags,  io«  lbs.  to  case . 147, 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  In  box . per  box 

12  tins  In  box . per  carton 

e  lb.  tins . per  doz. 

George  Floto's  Sons — 

Floto's  Coffee  Essence,  J4-gross  improved 

cans . . . per  gross 

Floto's  Coffee  Essence,  Ji-fftoss  cans,  tin 

ends . per  gross 

Floto's  Coffee  Essence,  A -gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

A  gross . per  gross 

Hommel's  Essence,  tin  can,  A  gross,  per  gross 
"  “  tin  ends,  “  “ 

“  "  Improved  "  «• 

Chicory,  Sellg's,  65’s..., . . . 

“  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

“  Koenig’s . 


3.90 

•95 

5-75 


a. zs 


2.70 


2.85 
•  °4* 


*.25 

2.85 

1.70 

t.15 

•05K 

■°sA 

■06A 


.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  *.  33 

Blasting,  B,  kegs.  25  lbs .  1.  50 

Duck,  kegs,  12 A  lbs .  4.75 

Duck,  kegs  654  lbs .  2.65 

FG,  FFG,  FFFG,  aegs,  35  lbs.,,., .  4.74 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  i.  6« 

FG,  FFG,  FFFG,  kegs, 654  lbs .  r.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 
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BLUING — Dry.  Par  Grou. 

Barlow’s,  small,  2  doz .  2.60 

"  large,  1  doz .  5.20 

Sawyer’s,  No.  1,  6  doz .  z  .50 

‘  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1 .60 

No.  1,  3  doz .  2.50 

Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Grots 

Boyer’s  Bengal,  8  oz.,  A  gros* . 

Cream  Indigo,  2  oz.,  V  gross .  3 .90 

Cream  Indigo,  4  oz.,  Q  groas . . .  7  40 

Cream  Indigo,  8  oz.,  %  grosz .  11.40 


BUTTER.  Per  lb. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tub* . . .  .31 

“  Flr»t,  “  3e 

“  Second,  “  .29 

»  Third,  *•  28 

“  Imitation,  30-60  'bs . 26-  28 

“  5-  and  10-lb.  rolls,  60-  and  xoo- 

[  lb.  boxes .  ,3z 

Ladles,  30-60  lbs.,  bakers'  use .  .25 

Print  Butter : — 

Star  or  S.  D,  brands,  1  lb.,  so-50-lb.  bxs,  ,35 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  10- 

50-lb.  boxes .  ,33 

Sheal  (“400")  Elgin,  so-50-lb.  boxes .  .32 

Sheaf.  . 23-.  3  x 

B.  S.  Gilt  Edge,  cartons .  .35 

Gurnse,  pounds  or  half  pounds .  .34 

Belle  Spring.., .  ,32 

CANDLES.  P„ib 

. 

Paraffine,  4’*,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . o854 

Searchlight  Hotel,  16’s,  30  lbs . 

Peerless  “  “  "  . /oU 

Bright  light,  “  “  . per  box  2  50 

Werk’s,  8's,  30  lbs . . 

“  i6’s,3olbs . |  'jj 

Carriage  Candles,  size  6x1  >4 . 

Martha  Washington,  long  12s . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason’s,  pints . per  gross  4.20 

Mason’s,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 
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Jelly  Tumblers— 

Barrels,  *2  do* . per  do*.  .16 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  A  gro.,  no  rubbers,  per  gro.  1 .7 
Jar  Rubbers — 

Lip,  wide . per  grots  .£< 

Acme,  wide,  1  doz.  cartons . per  lb.  4 

“  medium,  z  doz.  cartons .  “  ,4C 

Reliable,  white  rubber,  wide . ar 

medium . 2t 

Black,  medium. . perlb.  .2 

(*5  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  doz.  .« 

Sage .  “  .. 

"  Thyme . „ .  "  ,t 

“  Savory .  “  ,2 

Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  %  doz.  Thyme, 

_  ,  .  X  doz.  Savory . per  case  1  0 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savojr — 

X-lb.  cartons,  1  doz . . . per  doz.  .4 

X-lb.  “  “  “  7 

x-ib.  “  •* .  - 

)4-lb.  screw  cap  bottles,  s  doz . per  doz.  9 

54-lb.  square  cans,  s  doz .  “  .8 


CANNED  GOODS. 

Tomatoes—  p„  Dt 

Frying,  Good  Luck  Brand .  1 ,  r  j 

DuBois’  Frying .  ,  22 

lersey  King,  No.  3,  Standard  Jersey  1 '05 

Blue  Hen  Chickens,  No.  3 .  1 .00 

Klo  Grande,  fancy,  Jersey .  x  05 

Silver  Lake,  fancy,  Jersey .  x.ro 

Alta,  No.  2 . 7j 

Alta,  No.  to,  r  doz .  3  jc 

Bull  Dog,  No.  2 . 72 

Lima  Beans — 

Tinsley’s  extra  small .  1  35 

Turkey,  fancy,  Jersey .  1  10 

Silver  Lake .  ,  OCi 

Boyer's,  Fancy .  , -0’7 

Oxford,  Maine  packed . 87 

Lanfair,  2s . 5- 

Strtng  Beans — 

Red  Jacket,  small .  1.55 

Mikado,  Penna.,  fancy .  1 .00 

Cloister,  fancy  N.  Y .  1.45 


What’s  in  a  Name? 

We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  good  as  the  top,”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples,  and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 

Tut  them  in,  and  your  troubles  in 
this  direction  are  over. 

BOWN  BROTHERS 

Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 

Distributers  Philadelphia,  Pa. 


GET  THE 

Butter  Burden  =, 

Off  Your  Mind 


No  retail  grocer,  except  he  who  has  had  a  lot  to 
do  with  butter,  has  the  time  or  the  experience  to  prop¬ 
erly  j  udge  butter. 

It  ought  to  be  a  comfort  and  relief  to  a  grocer 
when  he  can  get  rid  of  the  responsibility  of  having  to 
inspect  it,  when  he  can  buy.  under  conditions  which 
assure  him  positively  that  the  butter  is  all  right  and 
needs  no  inspecting. 

He  can  buy  Gurnse  Butter  exactly  that  way, 
for  it  is  doubly  and  trebly  inspected — finally  by  the 
inspector  of  the  Philadelphia  Produce  Exchange.  We 
know  every  pound  of  Gurnse  Butter  is  all  right. 
You  can  rely  on  it  absolutely  and  give  it  to  your 
customer  with  the  utmost  confidence. 


P.  F.  BROWN  &  CO. 

INo.  39  S.  Front  St,,  Philadelphia 
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Boyer's,  as.. 

Acorn,  3*.. 

Acorn.  No.  2 . 

Pride  of  Shenandoah,  No.  2.. 


White  Wax  Beans— 

Acorn... . 

Champion . . 

Compass,  No.  10,  1  doz.. 


Baked  Beans — 

B.  &  M.,  No.  3 . 

B.  &  M.,  No.  3,  tomato  sauce . 

Campbell’s,  No.  2,  plain . 

Campbell’s,  No.  2.  sauce . 

Oxford,  No.  3 .  . 

Narragansctt,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp's,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory.  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.  .. 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel's,  No.  1,  sauce. 

Schimmel's,  No.  2,  sauce. 


.8254 

x  .00 
.75 

.65 


.70 

.65 

3 .00 


1-35 
*■55 
■9  2  54 
■  s  *34 

.90 

•  97  34 
t-37  54 
•8754 
1-3  *54 
8*34 
•8754 

•4° 

45 

•45 

•9*54 

1 .00 

•50 

•5° 

■8754 


Schimmel’s,  No.  2,  plain . : 

.8zK 

Bunker  Hill,  No.  3,  plain . 

•7734 

Bunker  Hill,  No.  3,  tomato  sauce. 

.80 

bnider’s  Boric  and  Beans,  in  tomato  sauce — 

3-lb.  cstns,  a  doz . 

.per  doz., 

1. 80 

a-lb.  cans,  3  doz . 

. 

1.40 

i-lb.  cans,  4  doz . 

.90 

i-gal.  cans,  34  doz . . 

•t 

5  OO 

Sunnyslde  Pork  and  Beans,  plain  or  In  jaace — 

3-lb.  cans,  a  doz . 

•95 

a-lb.  cans,  3  doz.  . . 

•7° 

i-lb.  cans,  4  doz . 

i< 

■45 

i-gal.  cans,  34  doz . 

a 

3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 

Martin  Warner’s,  No.  2,  2  doz . 

Van  Camp's,  No.  2,  2  doz . per  doz. 


Corn— 

Kornlet . 

Winoor,  kernelled . 

Paris,  fancy  Maine. . 

American  beauty,  extra  lancy,  snoe  Peg., 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg,  Osborn's. . 

Mark,  crushed . . . 


•  82* 

.7  *54 
■  to'A 


i-5° 

1 .40 
1.20 
•95 
•«5 
.85 
•85 

•75 
•  7754 
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Peas— 

French,  very  fine,  1*0  cans .  15. co 

French,  fine,  100  cans . .  >3-75 

French,  medium,  100  cans .  12  00 

Boyer's,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  1.50 

Boyer's,  Sifted .  1 . 35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes . .  1 . 10 

Jumbo  June .  1 . 15 

B.  F.  F.  Junes .  1.02# 

Little  Nell's,  Baltimore .  65 

Hermit  Brand,  No.  2 . 60 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy,  No.  3 .  1  05 

Bohemian,  fancy,  No.  2 . 85 

Succotash — Belle  Rose,  fancy  N .  Y.  State .  x  .  00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92  % 

Spinach — 

Champion,  No.  3 .  1.25 

Shawnee,  No.  3 .  x.  27^4 

Farren’s,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation.  No.  3 . 

Victory,  No.  3,  2  doz .  1  05 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 85 

M.  &  W.,  Dog  Head,  No.  3 . 80 

Andrews  &  Co.,  No.  2 . 47*4 

Asparagus — 

Del  Monte,  mammoth.  No.  2% . 

Extra  mammoth,  No.  2% .  4.25 

Superior,  large,  No.  2 % .  4.C0 

Staple,  medium,  No.  2^ .  3.  85 

Swan,  medium,  No.  254 .  3-85 

Del  Monte  Tips,  No.  1% .  3.75 

Extra  Tips,  No.  1 % .  3  7® 

El  Dorado  Tips,  No.  iJ4 .  3  5® 

Grand  Island,  medium .  3-35 

El  Rio,  medium,  No.  2%,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 
Apricots—  Per  dot. 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality.  2%% .  2  65 

Bartlett,  extra  standard,  2j^s .  2.60 

Cherries — 

Extra  quality,  2%s .  3.40 

Extra  standard,  2J6 . 

Standard,  2% .  3.00 
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Peaches— 

Extra  standard,  lemon  clings,  aj£s . .  2.85 

Extra  standard,  sliced  iemon  clings,  2%a .  2.85 

Extra  standard,  sliced  lf»\on  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  xo,  1  doz .  8.50 

Express,  yellows,  2%% . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10,  1  doz .  3.40 

Pride  of  Shenandoah,  No.  3,  2  doz .  1  00 

Black  Denies— 

Farren’s,  extra  preserved,  No.  2 .  1.30 

Silver  Lake,  heavy  syrup,  No  2 .  1 .20 

Jersey  Duke,  2s .  1.15 

BiueOeines 

Loggies,  No.  2 .  x.50 

Loggies,  No.  10 .  7.00 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  wnite,  No.  2 .  1 .85 

Beaches— 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 .  1.65 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved, 

No.  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  2.00 

Silver  Lake,  No.  10,  1  doz .  7.  50 

Defence,  No.  2 .  2.23 

Pine-apple— 

Phonograph,  grated,  No.  2 .  1.95 

Phonograph,  sliced,  No.  2 .  1.90 

Acorn,  grated.  No.  2 .  1 .90 

Acorn,  E.  &  C.,  No.  2 .  1.85 

General,  E.  &  C.,  sliced.  No.  2 .  1.75 

Indian  River,  E.  &  C.,  No.  2 .  1 .60 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.55 

Wagner's,  E.  &  C.,  No.  2 .  1  50 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Wallace,  grated.  No.  2 . 1.30 

Singapore  Chunks,  No.  1*^,  4  doz .  1.17$$ 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1  25 

Singapore,  cubes,  No.  1%,  4  doz .  x.i2$£ 

Wagner's,  No.  1,  cocktail,  2  doz .  1 .00 

P.  &  B.,  grated.  No.  3 . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  1,  4  doz . 80 
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The  Paul  Taylor  Brown  Co’i 

Singapore  Pineapple,  extra  preferred. 
Tan  Chop  HIn,  ft-lb.  chunks . per  doz. 

"  ,  n  it  u 

r  34 11  "  ...!*•!!•  11 

1 34  •*  «Uced  “ 

1 34  “  grated .  “ 

*34  “  whole  .  '• 

Packed  In  their  own  juice : — 

1 34-lh.  chunks, extra  heavy  «yrup...per  do*. 

i44“  fllced .  “ 


.80 

*•35 

*•35 

x.85 


•  4! 
.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz . 

Devilled,  No.  1,  4  doz . . .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz .  1 .50 

Lobster — 

B.  &  M.,  No.  1,  fiat,  4  doz .  4.40 

B.  &  M.,  No.  y2,  flat,  4  doz .  2  30 

B.  &  M.,  No.  1,  tall,  2  doz .  4.25 

B.  &  M.,  No.  Yi,  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  1.35 

Star  brand.  No.  fy,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  x.  20 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz .  1.60 

Pickert’s,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused.  No.  2,  2  doz .  2.50 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  x.  15 

Boyer's,  No.  2,  2  doz .  2.07J4 

M.  &  B.,  No.  1,  *  doz .  1.07^ 

Stewart's,  No.  2,  *  doz..* .  2.X0 

Stewart's,  No.  x,  2  doz .  1 .02^4 

Victory,  No.  1  doz .  1.02J4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.47*4 

Salmon — 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  i  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1.67J4 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  101 7. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 


J.  Ritter  Conserve  Co. 

^PHILADELPHIA,  PA.=== 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


'  ' 

I 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You* 
can  have  both  by  installing  a  Lanison 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lanison  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philndelphi*  Office,  500  Penn  Mutual  Building 
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Horseshoe,  No.  x .  1.4S 

Leader,  fancy,  red.  No.  x,  tall . 

White  Bear,  red.  No.  x,  tall .  1.3s 

White  Raven,  . 95 

Plata. 

La  Champagne,  %'%,  key .  35  .00 

“  H'*.  key . —  *700 

Lucullus,  V'* .  13  00 

C.  Morel,  V's.... .  10.00 

SARDINES — Bossies*. 

Le  Marchand,  34 '» . . . 

La  Champagne,  34'»,  key . 

Cadeau,  V’s,  key .  *5.00 

Imported — 

French, 

74»,  Martel* .  9.40 

Mortals .  13  *  jo 

Morel,  bonds** .  >7-50 

Vs,  Aurora,  smoked .  8.25 

Mustard — 

Vs,  Irma,  100  can*  ......—. .  3.4234 

Vs,  Eureka,  key,  100  com . ..  3.2774 

%m,  Luncheon,  100  cans .  3.10 

V*,  Fox,  100  cans .  3  00 

“is,  Underwood’s,  50  cons .  3.95 

if,  Irma,  50  cans.. . 3.45 

is,  Harbor,  30  cans. . 3.30 

4s,  Booth's,  extra,  in  cartons,  jo  cans.. .  1.73 

is,  Continental,  key,  48  cams .  3.50 

(s,  Blanchyllle,  30  cane .  2.30 

Vs,  Irma,  100  cans . .*. .  3.6774 

V*.  Continental,  key,  ion  cans .  3.40 

34»,  Le  Baron,  100  cans .  3.1274 

Gold  Label,  Vs,  oil,  100  cens_ .  6, 25 

“  Vsi  mayonnaise  dressing,  100  cans  6-40 

"  74*.  "  “  50  cans  4.30 

Skipper  Sardines—  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  too  tins .  13  00 

alves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour’s  Verlbest,  with  key.  No.  1,  2  dor .  1 .35 

"  with  key,  No.  2,  1  dor .  2.25 

Fatrbank's,  with  key,  No.  1,  2  dor . .  1.25 

“  with  key,  No.  2,  1  dor . ;....  3.25 

“  with  key,  No.  6,  1  dor .  7.60 

“  with  key,  No.  14,  >4  dor .  16. jo 

v  Libby’s,  with  key,  No.  1,  2  dor . 2.35 

"  with  key.  No.  3,  1  dor .  2.35 

Chipped  Dried  Beef. 

No.  x,  3  dor .  1  (c 

No.  74,*  dor .  ,.05 

Glare,  No.  34,  2  dos . ...; .  1.35 

Glass,  No.  1,2  dos. .  2.35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  2.7274 
Beechnut  Sliced  Beel,  No.  34,gl*ssjars,per  dor.  1 . 55 
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Acme  Sliced  Smoked  Beef.  Par  dex. 

Large  tins,  2  dos . . .  3.60 

Medium  tins,  4  dos . -  1.  bo 

Medium  tins,  2  dor . .  1.65 

Small  tins,  4  dos .  1.00 

Large  glass  j an,  s  dos .  2.(5 

Special  jars,  1  doc . .  2.60 

Junior  jars,  2  dos .  1.60 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jars .  3.7274 

Beechnut  Bacon,  No.  74,  glass  jan .  ,.55 

Acme,  large  glass,  ,  dos .  2.75 

Acme,  junior  glass,  a  dor .  x.  60 

Roast  Beef. 

Fairbaak’s,  No.  1,  s  dor .  1.15 

Fairbanks,  No.  e,  1  dos. .  2.23 

Armour's,  No.  1,  2  dos .  1.2274 

Armour's,  No.  a,  1  dor .  2.25 

Libby’s,  No.  x,  2  dor .  1.35 

Libby's  No.  2,  x  dor., .  3.35 

K  lagan's,  No.  1,  3  dos . . .  i.rj 

Klngaa’s,  No.  2,  1  dor .  2.15 

Lunch  Tongue. 

Fairbank's,  Ne.  i,  Idas .  1.2a 

Libby’s,  No.  1,  2  doc . . . . .  a. 90 

Armour's,  No.  1,  s  dax .  3.70 


Whole  On  Tengme. 

Fab-bank's  Na.  a,  1  doe . . 

Libby’s,  No.  374, 1  doc . ---  . . 


7.00 

10.00 


Potted  Haas  or  Ox  Tongwo, 

Armour’s  Variboat,  No.  V,  4  da* .  . . 

Armour’s  Verlbest,  No.  %,  3  doc. . .  .8„ 

Libby's,  No.  3f,  4  doc . . . . 

Libby's,  No.  74,  4  doc. . . . . 85 

Potted  Chicken  or  Turkey. 

Armour's — 

No.  V,  4  dos .  g-ig 

. : 

No.  V,  4  do* . Sc 

No.  74,  2  dor .  I. jo 


Boned  Monte. 

Curtice  Brothers,  “  Blue  Label”— 
Chicken,  No.  74 . . 

•<  a  t 

Turkey,  “  34"!’"“!!”!""] 

II  II  J 

Whole  Rolled  Ox  Tongue,  No 

Whole  Ham,  No.  ,74 . 

Whole  Ham,  No.  274 . . 


For  Dos. 
...  e.85 
...  J .  00 

..  s.85 
...  5.00 
...  11 .00 
...  9.00 

..  1350 


1»- 


Devillcd  Mente. 

Curtice  Brothers,  “  Blue  Label”— 

No.  50*.  No.  ioox. 
Per  Dor.  Per  Dor. 

“*■ .  1.50  a. 50 

Tongue... . 

Chicken . 

Turkey..,,. . 


1.50 

2.  xo 
3.10 


3.50 
3- *5 
3*5 


Potted  Monts, 

Curtice  Brothers,  “Blue  Label” — 

No.  V  Tin.  No.  7<  Tin. 
Per  Dor.  Per  Dor. 

Ham . . .  x.25  2  35 

Tongue 


longue. 

Chicken 

Turkey. 


NSISSSISSSII 


• . X.25 

.  1  -95 

.  *-95 


2 .25 
3.00 
3.00 


,  per  dor. 

...  e.35 

...  1.35 

...  .90 

...  5.00 
...  .85 


Soups, 

Snider's  Tomato  Soup — 

3  lb.  cans,  2  dor . 

2  lb.  cams,  2  dor . . . 

1  lb.  caas,  4  dor . . . 

Gallons  cuu,  ^  4m . 

Schlnunors,  assorted,  x  ib..  4  dot . 

CampbeS’s: — 

No.  1  cans,  4  doe.  ta  case,  straight  or 

assorted,  all  kinds  except  Tomato _ per  dos.  .8774 

No.  1  cans,  4  doc.  to  case,  assortment 
No.  1  containing  t  cans  Tomato  _....  " 

No.  1  caas,  4  dos.  to  case,  Tomato _ _  <• 

No.  8  cans,  04  to  case,  all  kinds  excoot 

Tomato . — . . .  " 

No.  8  cans,  34  to  case,  Tonmto . .  “ 

Gallon  caas,  6  to  case,  ail  kinds  except 

Tomato. . .  44 

GsJlon  cans,  6  to  case,  Tomato.. .”.’!!!!!!!  “ 

Curtice  Brothers,  “  Blue  Label  ”— 


•87X 

•95 


e.50 

s.65 


'* 


7-75 

*•*5 


Boulton... 

Beet . ...... 

Julienne. . 

Printanier 

Vegetable .  3.15 

Tomato . .  3.15 

Ox  Tall.. .  3.15 

Mock  Turtle .  3.rs 

Tapioca  Crecy . 

Pea  . . 

Mutton  Broth .  3.13 

Clam  Chowder... 

"  Broth . 

Chicken  Gumbo 
Mulligatawny ... 

Chicken .  3.15 

"  Broth . 

Green  Turtle . . 

Terrapin . 


Quarts. 

Pints. 

K-Plnts. 

Per  Dex. 

Per  Dor. 

Per  Dor. 

•  3*5 

*•75 

*•*5 

•  3-*5 

*•75 

*•*5 

•  3.15 

*•75 

*.S5 

•  3*5 

*•75 

*•*5 

•  3.i5 

*•75 

*•*5 

•  3*5 

*•75 

*•*5 

•  3*5 

*•75 

*•*5 

•  3- *5 

*■75 

*.S5 

■  3- *5 

*•75 

*•*5 

•  3-15 

*■75 

1. 25 

•  3-15 

*•75 

*.ss 

3-15 

*•75 

*.25 

•  3*5 

*•75 

*.ss 

3*15 

*•75 

*•*5 

.  3*5 

*•75 

1. 25 

3-15 

*•75 

*•*5 

■  3-15 

*•75 

*.25 

■  3-15 

*•75 

1.25 

6.  50 

350 

a. 00 

7*5 

3-75 

*.*5 

— IS — 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  per  lb, 

Extra  Mixtures. . •„.,•••• 30-lb.  pails  .08 

Cream  Jelly  Mixtures .  •*  .0974 

Elcroften  Mixtures .  « 

Nobby  Mixtures . . "  .09C 

Cadella  Mixtures . j .  "  .,s 

Fine  French  Mixtures .  “  .13)4 

French|Creams .  “  .09V 

American  Mixtures .  “  .087, 

Variety  Cut  Drops..- .  "  ,o87-j 

Darling  Mints .  “  ,o8>4 

Golden  Drip  Bar . 15-lb.  boxes  .n 

Sour  Balls . . . 30-lb.  pails  .08K 

Fancclla  Cream  Chocolate .  ”  .,,74 

I  X  L  Assorted  Chocolate . .  '•  .J2 

King  B  Assorted  Chocolate .  “  .1374 

No,  1  Fine  Assorted  Chocolate..,  “  .1674 

Noupariel  Drops . "  .13 

Chocolate  Covered  Caramels .  “  .is 

Dairy  Chocolste  Chips . sj-lb.  palls  .i674 

Chocolate  Mints . 30-lb.  palls  .zi74 

Honey  B  Comb . sz-lb.  palls  .1734 

Cream  Cocoanut  Balls . s8-lb.  pails  ,  10 

Cream  Peppermint . 30-lb.  palls  .0974 

“  Wlntergreen . .  ”  *oo74 

Wellington  Caramels . 15-lb.  palls  ,c8 

Frozen  Milk  ‘ 1  . . ........,.30-lb.  pills  .xo 

Soft  Jelly  Gum  Drops .  "  .07V 

Superfine  “  . . .  *■  .10 

Jefly  Beans .  “  ,og 

Wlntergreen  Lorongeri  - .  "  .0574 

Assorted  "  2 . !!!!!!  “  .0934 

Conversation  “  . . 18-lb.  palls  .og74 

C.  A  A.  Crown  Stick . 30-lb.  palls  .08 

Pan  cello  Chocolate,  1-lb.  boxes,  30-lb.  coses  ,  1 2  74 

Rock  Candy,  assorted  - . 10-lb.  boxes  ,  0974 

Pinny  goods . 10  boxes  In  esse  4, 50 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium .  2.00 

Waldorf,  medium,  12  or.,  screw  top,  a  dor . 0274 

Snider's  Catsup  :— 

Pints,  s  dor .  s.  10 

34-plnts,  a  dor .  1.30 

Quarts,  1  dor .  3.25 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “Blue  Label”  Tomato  Ketchup Per  Can 

Small,  25  bottles  In  case .  2.7s 

Medium,  25  bottles  In  case .  4.25 

Large,  12  bottles  In  case .  3.25 


Money 

Thrown 


Away 


of  their* ACC O U N T s”1  S  ^  p0sitive,y  throwing  away  money  in  the  handling 

It  is  only  a  little  each  day  and  they  do  not  notice  it ;  it’s  like  a  little  LEAK 
from  a  barrel,  just  a  drop  at  a  time,  but  if  it  is  not  stopped  the  barrel  will  soon 
run  dry. 

STOP  THE  LEAKS! 

They  amount  to  a  great  many  dollars  in  the  course  of  a  vear 

DOING  USELESS  WORK  is  a  LEAK.  y 

FORGETTING  TO  CHARGE  GOOODS  is  a  LEAK. 

Errors  and  disputes  cause  Loss  of  Trade. 

LOSS  OF  TRADE  is  a  LEAK. 

McCASKEY  ACCOUNT  REGISTER  handles  ALL  YOUR  AC- 
COUNl  S  with  only  ONE  WRITING,  showing  EVERY  DETAIL  of  the  business. 

I  hen  why  spend  your  time  in  copying  and  posting. 

INVESTIGATE  the  GREATEST  LABOR-SAVING,  MONEY-MAKING 
device  ever  invented  for  the  retail  merchant. 

A  64-page  Catalog  FREE  for  the  asking. 


THE  McCASKEY  REGISTER  CO.,  30  Rush  St,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Pads ;  also 
Single  Carbon  Pads  In  End  Carbon,  Side  Carbon  or  Folded  Pads. 


New  York  Office:  140  West  Forty-second  St.,  Q.  M.  Orton,  Mgr, 

New  Jersey  Office,  15  Clinton  St.,  Newark. 

r»  C‘  TV,E?xter’  D,st'  M*r‘  for  Maryland,  Delaware  and  Eastern 

£fnn*'  ?if  feaa1tdo6.xCentra,  Trust  B,dS"  Cor-  Market  and  4th 
Streets,  Philadelphia,  Pa. 

L®s,®y»  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they-can  save  a  little  on 
the  cost  of  making.  , 

Croft’s  Swiss  Milk  Cocoa 
has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  74-lb.  jars,  6  and  12-Ib. 
boxes 


CROFT  &  ALLEN  CO. 

»*<*<*-**  ’  p  Exvy  SFL  VA  N I A 


1M  WRITING  TO  HDVERTISERS  KINDLY 


MENTION  ”  GROCERY  WORLC" 
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Campbell's  Beefsteak  Tomato  Ketchup 

u  pints,  24  bottles  to  case .  i .  10 

Pints,  24  bottles  to  case  _ .  a.oo 

Campbell's  Tomato  Ketchup 

Pint  bottles,  24  to  case,  per  do* .  1 .40 

14. pint  bottles,  24  to  case,  per  do* . 90 

Campbell’s  Chill  Sauce 

I  j  Pints,  2  do*,  to  case .  *-4° 

U  pints,  2  do*,  to  case . 9° 

Asst.  Condiments,  s  do*,  to  caie,  per  do*...  .90 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  ra  to  *5  lb* . 35 

Caracas,  sweet,  6  lbs . 3a 

German,  sweet,  6  to  12  lbs . 24 

Auto,  sweet,  6  lbs . 32 

Cocoa,  %-lb.  cans,  12  lbs.  In  box . 4° 

Cocoa,  j£-lb.  tins,  ralbs.™ . 4° 

W.  H.  Baker  s:— 

Best  Cocoa,  &-lb.  si*e . per  lb.  37 

“  |-lb.  “  . . ^...  “  .38 

Premium  Chocolate,  Ms,  12  lbs . 34 

“  Ms.  12  lbs . 34 

Best  Sweet  Chocolate,  . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  54s . 29 

Hershey's— 

Mi.k,  36s,  61b . per  bo*  1.55 

Cocoa,  Epp's,  56-lb.  tins,  7  lbs . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  "  6-lb.  boxes,  M'lb-  tins, 

per  tin,  .37M 

“  “  6-lb.  boxes,  M-'b.  tins, 

per  tin,  .19 

•'  Huyler’s,  M*>  6  lb . 43 

“  “  Ms,  6  1b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 


M-lb.  round  cans.. 
M-lb.  “  .. 

i-lb. 
iM-o*. 

S-ib. 


50  cans  in  case 


•'9 

•30 

•59 

.07 

2 -75 


*•■7 

3.60 

7.08 

Per  lb. 

•55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

'•  8  to  lb . 28 

Plain  Cooking  Chocolate,  36-lb.  cakes . 36 

Blooker’s  Cocoa  Powder — 

M-lb.  tins,  2  doz.  in  box . per  doz. 

36-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 


45 


i.88 

3-50 

6.50 

•  52 

•  5° 
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Wilbur’s  Cocoa — 

Breakfast,  M'lb.  tins,  6-lb.  boxes . per  lb. 

“  36-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  36s,  12-lb . per  lb. 

Sweet  Clover,  36*,  6-lb . per  lb. 


Hooton  Cocoa  and  Chocolate  Co.— 


•38 

•37 


■35 
•  25 


Cocoa,  labeled,  36s.. . 36 

Cocoa,  labeled,  Is. . 38 

Premium  Chocolate,  36s . 28 

Premium  Chocolate,  Ms . . . 3° 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  36-lb.  size . per  lb.  .40 

“  “  J-lb.  “  .  “  *4Z 

“  Baking  Chocolate,  36-lb  size .  “  .27 

“  “  “  U-lb.  “  .  “  *9 

“  MUk  Chocolate,  6-lb.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  "  1.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  36-lb.  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  36*lb.  packages . 38 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  M -lb.  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  M-lb.  packages . 38 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  36-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-\b  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  M’lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  M-lb. 

tins . 42 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  36-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  uoxes  In  case,  36-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 42 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 42 

Diamond  Chocolate,  sweet,  M'lb-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12“  “  6  “  *'  .  “  .27 

“Always  Ready’’  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12  bxs.  In  case,  M  lb.  tins  “  34 

36 -lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  1.75 

Peter's  Milk  Chocolate: — 

No.  61 — 36  lb.  size,  croquettes . per  lb.  .48 

No.  62— M  lb.  “  7‘  “  .48 

No.  63— 36  lb.  “  flat  packets .  “  .48 

No.  64— M  lb.  “  “  “  “  .48 

No.  93—  1  lb.  “  “  “  “  .48 

No.  66-36  lb.  “  “  “  “  .50 

N0.67— Alb.  “  “  '*  “  .50 

N0.6S— *lb.  '•  “  "  “  .30 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  36-lb.  jars,  6-  and  12-lb. 

boxes . 4° 

Croft’s  Cocoa,  Js,  2  do*.  In  box .  1 .95 

“  «  m».  61b-  “  39 

“  “  36s,  6  lb.  “  38 

“  **  is,  12  lb.  "  37 

“  "  5  lb.,  6  cans  Inbox . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  61b.  “ 

“  Premium,  M*.  12  lb.  “ 

“  “  36s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  36-lb.  tins,  12  In  box. . 3436 

“  M-lb.  “  *4  “  . 3536 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

36-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

36-lb.  “  “  *4-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  36-lb.  tins,  6-lb.  boxes . 36V6 

“  36-lb.  «  22-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  36-lb.  cans,  6-lb.  boxes . 2936 

“  36-lb.  “  12-lb.  “  . 29 

«  I-lb.  “  6-lb.  “  3z36 

“  i-lb.  «  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  36s,  6-lb.  boxes . 2636 

“  36s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1 . 35 

“  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

36-lb.  cakes,  12-lb.  boxes . 2736 

36-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hah  case . 80 

40  “  '*  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  caae  . 78 

CONDENSED  MILK. 

Eagle,  4  dox. .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz . .  4.30 

Defiance,  4 doz .  4-3° 

Magnolia,  4  doz .  4. 80 

Rose,  4  doz .  4-4° 

Dime,  4  doz .  3*90 

Winner,  4  doz .  4 . 40 

Baby,  1  doz.,  glass .  1.90 

Kea  Cross .  4.25 

Peninsular .  4-4° 

Dr.  Hand's,  2  doz . . .  3.10 

Leader . . . . . .  4.10 

Banner,  4  doz .  4.15 

Star,  4  doz .  4  40 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2  20 

Yacht,  family .  3  50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz . .  3  95 

Silver  Cow,  5c.  size . . . 6  doz.  3.25 

Pet,  xo-c.  size,  4  doz . per  case  3.  25 

Pet,  «-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3/5 

Van  Camps,  4  doz.,  large .  4  05 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  l  ,n 
densed  Milk  ../5  °u 

21^10)11  Queen .  4.40 

Blue  Ribbon .  4.05 

Premium .  4.05 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


It  Is  Spelled  R=A=M=L=Y 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  "look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


You  May  Think  You  Can’t  Afford  an 
Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 

A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars  ?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 

F.  A.  HENRY,  Sales  Manager 
Rapid  Motor  Vehicle  Company  MICHIGAN 


IN  SiiRLTiNG  TO  KDVERTISERS  KINDLY  MENTION  ”  GROCERY  ^VORLD 
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COCOANUT.  p„  lb. 

Scbepp’i  Shredded,  V-lb.  pkgi.,  15  lbs.  to  case  .23% 

"  "  Jilbs . 23* 

Dunham's,  5-cent  package . 39 

"  X* . .6 

“  . . . 

“  a6X 

Franklin  Baker  Co's — 

Brazil,  70  X-lb.  packages .  2.50 

“  35  *-">•  “  .  a. 50 

“  36  J^-lb.  and  16  %-lb.  packages .  3.50 

Brazil,  z8  z-lb.  packages .  3.50 

"  Shred,  in  palls,  20  lbs . 11 

“  “  In  hoses,  35  lbs . . zo)4 

“  In  barrets,  140  lbs .  ,10 

Table  Talk,  Thread,  In  palls . 11 

“  Inboxes . 10X 

“  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10X 

“  Slice,  “  iso  lbs . 10X 

‘  Strip,  "  iaslbe . 10% 
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■°7% 


Graham  Wafers . 

Grandma  Cookies . 

Honey  Jumbles,  XX,,.. 

“  “  Iced . 

Honey  Kernel . 

Iced  Ginger  Tablet . 

Iced  Penn  Treaty . . . 

Iced  Vedette  Wafer .  .07J4 

Macaroon  Cookie . 

Man-tn-the-Moon . 

Matchless . 

Milk  Lunch . 

Oriental  Cookie . 

Quaker  City  Mixed. . 

Quiver  Mixed . 

Orange  Cookies . 07X 

Peerless . 

Soda  Biscuit,  XX . 06 

“  “  No.  1 

Spiced  Wafers 


.  10 
08 
.  10 


.08 

•°7X 

.08 


08 

07 

°7X 

°7* 

07 


07 
07  X 


Sunshine  Cookie . 07% 


.08 


.08 

.08 

•07X 

.08 

.08 

°7X 

.08 

.08 

.06X 

•°7X 

.08 

.08 

.08 


.09 
Per  doz. 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08X 

Oyster  “  08  .08X 

Wine  Scroll.. ....  . i0  .10U 

Cracker  Dust . 08  . 08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S. .Ivins’  Son:—  Bbls.  Bxs. 


Suprema . 

Wavelets . 

Package  Goods — 

Bonnie  Water . 95 

Butter  Toast . 50 

Cracker  Meal . 84 

Cresco  Cookies . 95 

Fairy  Oyster . 50 

Gingerettes . 95 

Gold  Medal  Soda  (zo-cent  size) . 95 

“  (5-cent  size) . 50 

Graham  Wafers . 05 

Milk  Lunch . 95 

Ivinettes . 05 

Butter  Thins . 95 

Freight  paid  on  100  lbs.  to  Pennsylvania,  New 

York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 
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Stone  Pots,  large  size,  1  dor.  in  case.. .per  doz. 

“  with  Horse-radish. p.  dz. 

Weln  Senl,  in  bbls . per  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . per  keg  3.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  in  15  gallon  kegs..per  gal. 

*  in  zo  N  “  u 

“  “  in  s  “  “  .35-. 40 

“  in  *  gallon  palls, ..per  pall  .75 
In  1  ,r  “  -  .40 

Prepared  Special,  with  spoon,  3  doz.  In  case, 

per  doz . . 

“  Sifting  top,  a  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  In  case, 

ner  doz . . 


Sap  Sago,  3  to  a  lb . cask,  per  lb. .  .18,  less 

Roquefort  Cheese,  za  In  case..per  ib. ,  .35,  '* 

Parmesan,  loaveS  about  30  lbs . loaf,  .27,  cut 

rag 


.90 

.26 
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Bijou  Cookie . 07X 

Brown  Edge  Water . 

Butter  Toast . 07X 

Clover  Mixed . . . 

Cocoanut  Ripple . 

Cry  Babies . 

Fig  Ban . . . . . 

Fruit  Cookies . 07)4 

Fruit  Gem . 08 

Ginger  Snaps,  XX . 06 

Ginger  Vedettes . .  .07 


08 


08 

.08 

06X 
•  07X 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1.15 
“  with  Horse-radish. p.  dz.  1.15 


>•45 


■  >9 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaier  Swiss  Cheese,  Selected  tub . 26 

loaf,  .  26J4 

.33 

•36 

Edam  Cheese,  za  in  case. ..case,  10.50,  single, 

1°  tin . per  lb. 

z-lb.  tins . ..per  case 

Camembert,  In  wood  boxes . per  doz.  a .  75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  Oz.  bottles, 

per  doz . 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  gTatad,  ready  lor  use,  small  bottles, 

per  doz .  , 

Ounutzer  Hand  Cheese,  zoo  in  box .  a. 2 5 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  1 . loaf  .19  cut  .20 

“  “  Square  loaves.  No.  1,  about 

35  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  18  •  £  box 

18;  less . . . J . 

Muenster  Cheese . ............... 

Brick  Cheese,  No.  1 . I'..'.’.'.'.  “ 

English  Dairy  Cheese . 11111!!  11 

Pineapple  (Picnic  size),  6  In  boxlUllll'.Hper  box  3! 

“  (Gem  size),  6  In  box .  «  2. 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  3  doz.  in  case .  ‘  < 

Picnic  size,  2  doz.  In  case .  ** 

Trial  size . 1  «< 

MacLaren  Imperial  Cheese,  Club  sizelper  doz. 

I*  “  “  No.  1  size  “ 

Roquefort  “  large  size  “ 

„  “  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box 
...  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  «« 

Neufchatel  (Cow  brand),  35  in  box . per  box 

Star  Cream,  or  Phi  la.,  xa  if  ....  <■ 

M lniature  Cream,  or  Phlla.xa  u  *.’*  « 

Hand  Cheese,  8  doz . «* 

4  “  . 111!  “ 

4  “  Thuringer . .  “ 


•»9 

•>9 

.z8 

•>7X 

.  OG 
.35 
2.35 

4-5° 

2.40 

*•35 
1 .00 
zoo 

3.40 
3.95 
*•45 
*•55 
*•55 
*•*5 
*  05 
2.33 
I.  IO 

*•45 

.75 

.85 
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Farmer  Hand  Cheese,  4  doz.  in  box.,. per  box 

Schutzen  Cheese,  za  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Rase),  50 


•45 

*5 


z-lb.  package, . . -per  lb 


.18 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  z6  In  tin . per  doz. 

“  8  “  . .  .. 

Carlsbad  Speck  (Imported  Bacon) ..._  “ 

Imported  Cervelat  Sausage  (RollTs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner..bvbbi.  13  lets,  per  lb! 

“  Landjager,  short . per  lb! 

”  Mortadella,  Dry . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

,.#4-73 . per  doz. 

Cervelat  (E),  50  and  zoo-lb.  boxes, 

•  azX  :  less . 

“  Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .30 ;  less. . 

“  Cervelat,  Crescent,  50  and  100-ib 

boxes,  .  16%  ;  less . 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  .14;  less . 

‘ ' .  Cervelat,  E.  Gothaer,  50  and  zoo-lb 

boxes,  .23X;  less . 1 

Salami  (E),  50  and  zoo-lb.  boxes, 

.21 ;  less . 

Salami,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .so];  less . 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  ib. 

“  Smoked  Braunschwelger  Liver  Sam 

*•  L^^:r:rzrz^fb- 

"  Petit  Dellcateas  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb 

“  Paprika  Speck . j! . ...Z?  » 

Mettwurst,  half-round .  *« 

Liver  Sausage  (Special),  truffle', 'go'ose'or  sar- 

_  dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurst.. . . . •< 


ANQ 


.48 

4-75 

*•75 

•3* 

•48 

3-75 

•65 

3.00 

•*4 

•*4 


•*5 

■40 

•*3 

.32 

.z8 
.  16 

•*4 


.32 


.18 

.18 


•  *5 
.28 


•90 


.90 

.z6 

.18 

.16 


•»4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  ... 

(Derby  Brand),  quart  glass  jars 

per  doz . 

(Derby  Brand),  zo-oz.  jars, 

per  doz . 

Calves’  Head,  In  round  tins . per  doz! 

Pickled  Meats,  In  glass .  11 

(Tripe,  Ox-Heart,  Beef  Salad/ Hg**  Feet.) 


5-75 


a  50 
*.65 
z.oo 


How  to  Make  Your  Cake 

Trade  Pay 
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The  easiest,  cheapest  and 
simplest  way  to  make  your 
cake  trade  pay  a  decent  profit 
is  to  put  in  a  Durham  Display 
Cake  Cabinet. 

This  cabinet  is  the  most 
useful  store  fixture  ever  intro¬ 
duced  to  the  trade.  It  prevents 
your  most  serious  losses — those 
caused  by  sampling  and 
breakage. 

The  saving  on  these  items 
alone  will  soon  pay  for  the 
cabinet. 

It  is  made  of  highly  polished 
oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size. 
It  is  light  in  weight  and  so  ar¬ 
ranged  that  the  cans  rest  upon 
elevated  roller  trays,  easy  to 


slide  in  and  out,  and  as  each  can  is  numbered  you  save  time  and  labor 
in  taking  and  filling  orders. 

Send  for  full  particulars  and  prices. 


Durham  Display  Fixture  Co. 

RICHMOND,  VA 


Are  There  Any  Black** Shoes  in  Your  Town? 


Here  are  four  more  specialties  from  our  list. 

It  ...Jt  T? - vill  - 


--  — - - - -  iioui  our  iisz.  Everyone  is  guaranteed.  Everyone 

will  suit.  Every  one  will  bring  repeat  orders.  3 

Three  are  for  black  shoes  and  one  for  white  shoes. 


BOSSOLA 

This  is  a  great  seller—"  Bossola  ” — a  fine 
waterproof  polish.  For  men's,  women'* 
or  children’s  shoes.  It  blacks,  softens  and 
polishes  leather,  and  the  shine  lasts  phe¬ 
nomenally — that  is  the  point  about  Bossola. 
The  shine  from  this  polish  comes  up 
instantly. 

5c.  size,  gross  $4.50 
10c.  size,  gross  $9.00 


BOSTON  WATERPROOF  POLISH 


This  is  a  black  liquid 
polish  for  men's  and  boys' 
shoes.  A  perfectly  harm¬ 
less  preparation  that  gives 
a  high  patent  leather 
polish  without  brushing. 
Brilliant  and  waterproof. 
Shine  an  old  shoe  with 
this,  put  it  in  your  win¬ 
dow  and  see  it  sell. 


Per  grosa,  $24.00 
10c.  size,  gross  $10.00 


THE  ELITE  COM¬ 
BINATION 


For  black  shoes. 
Paste  and  liquid  in 
one  package.  This 
is  the  only  polish 
that  the  manufact¬ 
urers  of  box  calf  in¬ 
dorse.  Why  ?  Be¬ 
cause  it  contains  oil 
and  nourishes 
leather  like  food. 
Both  a  preservative 
and  polish. 


Per  grass  $24.00 
10c.  size,  gross  $10.00 


DIRTY  CANVAS 
SHOES 


made  perfectly  clean  and 
white  by  using  our"Quick 
White"  Compound.  In 
liquid  form,  so  it  can  be 
quickly  and  easily  applied. 
No  dust  comes  from  it. 
It  won’t  rub  off  nor  injure 
the  fabric.  Our  guaran¬ 
tee  that  it  is  just  as  we 
represent  it  means  that 
you  send  it  back  if  it 
isn't.  For  1907  a  sponge 
in  every  bottfe,  so  always 
ready  for  use. 


Large  size,  per  gras 
10c.  size,  per  gross 


WHITTEMORE  BROS.  &  CO. 

The  Oldest  and  Largest  Manufacturers  of  Shoe  Polishes  in  the  World 

20-22-24-26  Albany  Street  0  CAMBRIDQE  A,  MASS. 


IIS  WRITING  TO  ADVERTISERS  KINDLY  MBNTION 


"  CROCBRY  WORLD *' 
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Beel  Salad,  In  glass . per  do*,  i.oo 

In  "  In  pint  jars,  glass .  “ 

«  *«  in  quart  jars,  glass .  " 

Lamb  tongues,  In  glass .  “  r.6o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

Holland  Herring,  mixed,  “Y.  M."  Xbbl.5.50  6o-7S 

•I  milkers,  “  Jtbbl.6. 50  75-85 

“  mixed.  Standard,  bbl, 

Mi  bbl . . .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

X  bbl . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl  8.00 . 

“  milkers,  large  fulls,  bbl 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  abont  40  in  pall.  1  .as 

Roll  Herring.  Imported,  about  25  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pail.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  pall 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  with,key . per  tin 

Quart  “  “  "  .  “ 

2  Qt.  “  «  '*  .  “ 

4  Qt.  *«  “  “  .  “ 


.20 

•35 

•55 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  r.ro,  2  qt.  tin,  .60, qt.  tin  .50 
Brat- Haring,  4qt.  tin,  r.ro,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dor . 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  palls .  ‘‘ 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  dor. 

NORWAY  ANCHOVIES. 

Original  Package . per  X  bbl. 

Repacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

“  in  5-gal.  kegs . per  keg 

In  j4-lb.  flat  tins . per  dor. 

“  in  )6-lb.  tall  tins .  “ 

"  In  i-lb.  tall  tins .  “ 

Fancy  Kegs— iji  keg,  .80;  $6 beg,  .42;  X  keg, 
•3a;  X  beg . 


2.50 


•  75 

•  55 
1.05 

•75 

*•75 

2.25 


5-50 

.60 

r.ro 

a-75 

•9S 

1.50 

2.00 

.to 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  r6.oo 

Repacked — kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  dor.  6.00 

“  large  tumblers . .  “  s.25 

small  tumblers .  “  1.25 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dor  1950  J4  kilo  Cans,  per  dr.  29  50 
X  “  “  ro-50  X  "  “  10 -5° 

X  "  "  5  50  H  “  “  5-50 

X  “  “ *  75  A  “  “  *  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200.. .._ . per  bbl. 

15  “  keg —  “  500 . per  100 

10  "  keg —  “  300 .  “  1.00 

S  “  keg—  '•  150 .  “ 

10  lb.  pail —  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbi. 

10  “  keg . per  keg, 

$  «  «  It 

10  lb.  pall . — . per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln . .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  “  ...  “ 

“  “  No.  a,  6  “  ...  “ 

“  «  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins .  “ 


6.50 
2.  40 
1. *5 


.18 
•  as 


•  30 

•  50 
•75 

1.00 

5»5 

•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4-5° 

SUNDRIES. 

German  Ege  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag .  2 . 50 

Green  Kern . per  lb.  .  09M 

Potato  Flour. .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  *  ‘  .  60- .  80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

3oa-lb.  tins . per  case  6.50 

15  4-lb.  “  .  “  6-50 

6  ro-lb.  “  .  “  6 .50 

Freight  prepaid  on  two-case  lots. 
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EGGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .30 
Western . -*5-  29 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .17 
New  York,  Full  Cream,  new,  rst’s,  40-lb.  bxs.  .16 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 17 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4-5° 

“  “  X  “  .  3*5 

Anchovy  Paste,  tancy,  per  doz .  4.75 

“  plain,  per  doz. . . .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3  -75 

“  **  X  pints,  2  doz.  In  case....  2.00 

Capers,  Nonpariel,  X  gallon  kegs .  1.50 

“  “  Quart,  glass . per  doz.  7.00 

“  “  bottled,  %  size...  .per  doz.  2.35 

*'  "  “  X  “  .  “  r  .90 

It  It  it  ^  It  .  <•  1x5 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4 . 65 
“  med.  “  “  za  “  “  5.00 

“  small  “  “  24  “  “  4.75 

Cherries  In  Maraschino,  in  glass,  i-doi.  case...  7.00 
Clam  Chowder,  Burnham,  rib.,  4  dz.  cse.  p.  dz.  .90 

“  “  31b., 2  dz. case  '•  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  4  °**»  “  .  *. 25 

“  iot.,  “  z.50 

Russian  Caviar,  M’s .  2.85 

“  X’* .  5  50 

“  X'a . 10.50 

“  x's . 20.00 

French  Peas,  Extra  Fins,  per  case .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case .  13.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .  19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits , per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pint*,  per  doz .  .60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6. 50 

“  “  “  soz.,  “  .  3.55 

Armour’s  Beef  Extract,  2  oz.,  “  .  4.  45 

•'  "  “  40Z.,  “  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

“  "  "  8  os .  “  7.25 

“  '*  “  r6  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.09 

Extra,  “  “  . 

Hotel.  “  “  . . .  24.00 
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Truffles,  A . per  tin,  .30 

“  X .  "  -55 

"  X .  “  1. 25 

“  X .  “  a. 25 

Shrimps,  Pickled,  small  size .  r.oo 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  *.25 

“  Figs  In  Cordial,  1  doz.,  per  doz .  5.0a 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz.. .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  M-lb.  “  “  .  a. 25 

Rose’sLime  Juice, per  doz .  3.60 

Victor  Rose  Water,  per  doz . .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5 .25 


FLOUR.  Per  Bbl 

Gold  Medal .  6.85 

King  Midas .  6.95 

Millbourne .  6-35 

On  Top .  6.80 

Ceresota .  6  50 

Pillsbury's .  6 . 40 

Taylor's  Fancy .  5.75 

Semper  Idem .  5.00 

Pride  of  the  West .  5.45 

Sunbeam .  5. 35 

Quaker  City . . .  6.  *5 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  2,85 

Franklin  Pancake,  30  2s .  3.65 

Uncle  Jerry's  Pancake,  40  packages .  a  .85 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  ij£s . 

“  Flapjack  Flour,  24  pkgs .  1  90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Floor,  36  as .  3.00 


HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Seller’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  dor.  1. 35 

Schlmmel’s,  so-  oz.  bottles,  2  doz.  In  cue .  1.45 

“  6-or.  •*  “  “ . 90 


“Is  This 
What  I  Made  ? 
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If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAfin  COHPANY 


ALLEGHENY,  F»A. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


..  WL 
■ — ■  ?  .  £ 


*'Ovugwu'»a 


•Tov$ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


5M  WRITING  TO  KOYSfiTISBRS  KINDLY  7>A eMTlCT*  "  GROCERY  MORLX>-‘ 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag 

Lea's,  white,  too  lbs .  2-25 

“  yellow,  granulated.  100  lbs .  2.25 

“  “  table,  100  lbs .  2.20 

Western  yellow,  too  lbs. .  1.85 

Quaker,  36  packages . 

Farina,  Hecker’s,  24  i'»,  per  case . . .  1,40 

“  Schumacker’s,  24  packages,  per  case..  1.12% 

Beans — 

California  Lima . per  lb.  .06X 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.47X 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2.45 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.5a 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2 . 4 2 X 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “  2.  so 

Peas-  - 

Green . per  bushel  2  .25 

Scotch .  “ 

Split,  yellsw .  “  2.25 

"  greon .  “ 

Lentils — 

110-lb.  bags . per  lb.  ■<>&% 

Less  quantity .  “  .ogX 

Shaker  Corn — 

Fancy,  barrels . . . per  lb. 

Less  quantity . .  “ 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1 . 75 

Lea's  Pearl,  100  lbs . per  bag  2.25 

Schumacher's  Breakfast,  ro  pkgs.  to  case.... 

Western  Pearl,  100  lb.  bags .  x.90 

Western  Grits,  too  lb.  bags .  1  90 

Barley — 

OO . 07 

No.  3,  100-lb.  bags .  4.00 

V 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  r.xo 

“  48  5c.  pkgs.,  case .  1.2s 

“  asstd.,  24  sc.,  12  xoc.  case...  1.15 

"  Smith’s,  30  10  c.  packages .  1 .90 

“  assorted,  5  and  10  c .  1.90 

Oatmeal,  B,  per  bbl . 

"  “  kegs  100  lbs.,  per  keg . 

Oaten  Goods,  In  cases —  Per  case 

Avena,  18  packages...™ .  1.55 

Banner  Oats,  20  packages .  4.20 

FYiends’  Oats,  36  packages .  3  00 
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Mother' s,  18  pncaages . . .  1 .57X 

Pawnee,  36  packages . 

Quaker,  x8  small  site .  1.55 

Quaker,  20  large  size .  4.30 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7.4s 

Avena,  per  keg,  90  lbs .  3.85 

Standard,  180-iD.  bbls . . .  7.10 

“  90-lb.  bags . . .  3  50 

Sago- 

Fine,  bags  about  160  lbs . 05% 

50-lb.  lots . 06 

Admiral,  Pearl,  24’s . 07X 

Tapioca,  Instantaneous,  50  x’s. . 08  X 

“  Colburn’s  Hasty,  24  x-lb.  pkgs . 07X 

“  Minute,  X'8ross,  per  box .  2.85 

“  Flake,  about  125  Ids . per  lb.  .06 

“  “  less  quantity .  “  .06% 

“  Pearl,  150  lbs .  "  .05X 

“  "  less  quantity .  “  .06 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  a. 70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  a’s . per  case,  3.15 

Purina  Health  Flour,  20  5’s,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  2s . . .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  in  X2's,  24’s  and  48’s. 

No.  1,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 

Egg-O-See.  36  packages .  2 . 85 

Egg-O-See  Corn  Flakes,  36  packages .  2 . 85 

Cook's  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4 .10 

Mapl  Flake, 36  “  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  “  25  “  .  2.  60 

Cream  Wheat,  36  packages .  4.50 

Apetiea,  24  packages .  2 . 85 

Flaked  Rice,  Cook's,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages .  1.80 

Quaker  Puffed  Rice,  36  packages .  2.80 

Quaker  Wheat  Berries,  36  packages .  2 . 75 

V  igor,  36  packages .  2 . 65 

Ralston  Koraklns,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  10c.  packages .  2.80 

Ralston's  Breakfast  Food,  362-l6Tpkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscult,  30  packages .  2 . 50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  size .  2  70 

Zest,  20  packages,  25  cent  slse .  3  go 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dot.  pkgs....  4.75 
Cases,  3  doi.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2dz.x  lb.  pkgs.  x.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dox  1.07X 

“  Acidulated .  “  1.C7X 

Co,*’s- lar** .  “  I-57X 

small .  «  .05 

Plymouth  Rods,  Pink  or  White....™.  “  j.ao 

Bromangelon,  assorted  3  dox .  “  .87X 

Fruit  Puddlne.  2  dox.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  -87/4 

Jell-0  Ice  Cream  Powder,  2  doz .  “  .07 U. 

C  Banner's . . .  «<  .g„ 

Peter  Cooper . g0 

Tryphosa . perdox.  .92X 

Imperial  Wine  Jelly . per  doz.  .95 

_  .  .  “  . . . per  gross  11.00 

Gelatine,  McKinley's . per  dox  .85 

W  etmore't  Double  Refined,  36  xoc. 

pkgs .  . per  case  a .  70 

Kusto,  60  5 -cent  packs . per  case  2 . 00 

Puddine,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Per!t 

Larosa  Alphabets,  square,  95  lbs . 01! 

“  Elbows,  “  "  . 05j 

“  Marcaronl,  long,  “  05} 

"  “  square  •*  . 06] 

Larosa  Spaghetti,  long,  *5  lbs . 05! 

“  Vermicelli,  square,  “  or) 

Macaroni,  bulk,  “  . or] 

Anger  Baking  Co.— 

“  Golden  Seal  ’  ’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  10-cent  packages .  1.80 

“  Plain”  Noodles,  24  i-lb.  cartons .  x.8o 

“  "  48  X-lb.  “  .  1. 9o 

Egg  Alphabete,  48  5-cent  packages .  1.80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  A  fi  C  and  24  5-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  2.25 

“Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
...  “  “  481/2  “  5-c.slxe  x.8o 

“Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

“Golden  Seal"  Egg  Macaroni,  25  xo-cent 

cartons. .  z  ,$g 

“Imperlale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  idb. 

cartons,  24  packages .  1 . 91 

Spice  Drops,  In  baskets,  20  lbs .  1 . 6« 

“  In  boxes,  12  lbs .  1 .00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .30 

Bulk,  xs-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles  Coffee  Mill,  No.  7 . xo.oo 

“  “  8 .  16.00 

‘  “  zo. .  »3  00 

Stand,  No.  18 . 45.00 

Less  «5  per  cent,  discount. 

Scales,  Flour,  No.  i.TlnScoop,  10.00  Brass,  14.00 

“  Sugar,  “  a,  “  7.00  “  9.00 

“  Tea,  “  3,  ■<  6.00  “  7.50 

“  Spices,  “  4,  5.00  •*  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  i*.oo 

Standard  Cash  Register .  to. 00 

Tea  Caddies,  round  front.  No.  a . perdox.  0.00 

“  "  “  3 .  "  6  50 

“  "  "  « .  "  4  50 


4* 


Compare  This  Picture  With' 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 


/012=14=16*18  Woodland  Avenue 
PHILADELPHIA,  F»A. 


Has  Our 
Advertising 
Failed? 


Have  our  advertisements  about 
German-American  Coffee  con¬ 
vinced  you  at  all  ?  Have  they 
given  you  even  the  slighest  im¬ 
pulse  to  learn  more  about  these' 
unusual  coffees  ? 

You  must  admit  we’re  pretty 
enthusiastic  about  German- 
American  Coffees;  don’t  you 
feel  as  if  there  must  be  some 
pretty  good  cause  ?  At  any  rate, 
give  us  the  benefit  of  the  doubt, 
and  get  in  touch  with  us.  If  we 
don’t  convince  you  that  German- 
American  Coffees  will  liven  up 
your  coffee  department,  you  don’t 
have  to  buy. 

Grown  on  the  Triunfo  Planta¬ 
tions  of  Central  America,  and 
quite  unlike  any  other  coffee. 


Tbe  German-American  Coffee  Co. 

Growers,  Importers  and  Roasters 

406  Greenwich  Street,  NEW  YORK,  N.  Y. 


Original  Captured  on 
EL  TRIUNFO 
PLANTATION 


Cljf  (Smnon-Amrrtnui , 
CpSrr  Company 
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Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  doz.  9.00 

5 .  “  12.00 

“  6 .  “  ij.oo 

Ex.  Galvanized  Steel  Blades,  No.  3..per  doz.  4 .  so 
"  “  4-  “  5-40 

“  s„  “  7. 20 

X  Quality,  No.  . .  “  2.60 

“  4. .  “  3.00 

«. .  “  3  40 


Sherer’s  Eclipa*  Counters  : — 


No.  ol 
Drawers. 
9 


No.  Length. 

6%,  3  feet  8  Inches, 

i%,  4  feet  10  Inches, 

ioii,  6  feet, 

12%,  7  feet  3  inches, 

14%,  8  feet  6  Inches, 

1 6J<,  9  feet  8  Inches, 

z8J<,  10  feet  10  Inches, 

20%,  12  feet. 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  to  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Ilion,  N,  Y. 


IS 

18 


*4 

*7 

30 


Each. 
15.00 
20.00 
25.00 
28.00 
31 .00 

35-00 

40.00 

45-00 


Soales,  Dell's,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  x 

“  “  t % 

II  II  s 

II  II 

•  *  II  ^ 

Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  z 
««  « 

u  tt  f 

«  11  _ 

“  “  4 

Bntchen’,  without  weights, No.o 

"  “  1 
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Tobacco  Cutters .  1.50 

Alarm  Money  Drawers .  z .  50 

Bag  and  Twine  Holder .  1 .00 

Barrel  Covers,  Sunk  Handles,  21  in. ..per  doz.  2 .50 
“  Top  "  2i  In...  “  2.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  2,  zJ4  to 2  in .  z.60 

Can  Openers,  “  Never  Slip” . per  doz.  .90 

Hopper’s  Can  Opener . per  gross  X3.80 

Cheese  Cutters .  8.00 

Coffee  Mills,  Dell's  No.  9 .  32 .00 

“  “  10 .  40.00 

“  “  za .  65.00 

Fruit  Augers,  t  prong .  x.50 

Measurlng.Fancets. .  2.00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  ::  90 

Large  cartons  or  tins,  z  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  "  .90 


MACKEREL. 

200  lb.  too  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2. ..36. 00  18.60  9  50  2.05  t.69 
Ex.  Norway,  No.  3...  27.00  24. ro  7.25  x.6o  z.33 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  42.00  21.60  ro. 05  2.35  2.12 

Ex.  Shore,  No.  1 . 

Shore,  No.  1 . 

Large,  No.  1 . 

Med.  Shore,  No.  1  ...  29.00  15  ro  7.75  x.70  1.41 

Large  Irish,  No.  2 . 25.00  13.10  6.65  1.50  t.25 

Extra  Irish,  No.  2 . 24.50  12.85  6  58  z.48  1.23 

Medium  Irish,  No.  2..  23.50  *2.35  6.33  1.41  1.19 

Small  Irish,  No. 2 .  22.50  zz.85  6.08  x.38  r.15 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  r.05 

Herring. 

Lab.  Spilt,  Lg.  No.  1.  7.50  4. 35 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whltefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  r,  Mess .  15.00  8.ro  4.10  z  oo  .85' 

Shad,  No.  2,  Mess . 

Haddock ,  Pickled ....  6.00 


3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 

Gilt  Edge.  40  lbs 


.08 

•o6)4 


Favorite  Middies,  60  lbs . i . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  wbjte,  r-lb.  bricks,  20  lbs . 08 

White  Rose,  r  lb.  cakes,  24  lbs . c8$< 

Favorite  Cod,  2-Ib.  bricks,  40  lbs . o8J£ 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  r  and  2  doz.  in  case....  t.3o 

“  small  size,  2  doz.  ia  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  z  .30 

Screw  Top  Jars,  2  doz.  in  case . 90 
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LOOSE  CODFISH/ 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  Jfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Henlng . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fanoy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box 

“  “  100s .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 27 

Choice  Royals,  50  lbs . 19^ 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . o8!4 

Gold  Medal,  loose,  25  lbs . 08^ 

Private  Growth,  extra,  cleaned,  36  lbs . 08k 

“  cleaned,  30  lbs.  balk. . 08^ 

Nectarines — 

White,  25  lbs . . . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14% 

Fancy  Muirs,  50  lbs . 14 

Extra  Choice  Muirs,  50  lbs . 13^ 

Choice  Muirs,  25  lbs . 13^ 

(  Choice  Muirs,  50  lbs . 13 

Choice  Yellows,  25  lbs . 12% 

Choice  Yellows,  50  ibs . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 
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PRUNES. 

Boxes. 


2  &_• 

h 


>.  . 
<J  — < 

a  « 


•  10* 
.09% 


.07% 


.06% 


20-  30,  25  lbs, 

30-  40, 25  “ 

40-  50,  25  “  , 

40-  50,  50  *• 

50-  60,  25  " . 08* 

50-  60,  50  " 

60-  70,  25  “ 

60-  70,  50  “ 

70-  80,  25  “ 

70-  80,  50  “ 

80-  90,  50  “ . 06 

90-100,25  “ . 06 

90-100,  50  “ . os% 

too-120,  50  " . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . 

“  a  "  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Ensign  fancy,  36  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


jo 

s 

CC 


Jo 

a  os 

5  E 

f-O 


.09% 

■°*y* 

.08 

•°7* 


•°5X 


03% 


14* 

12 

18 

17* 

1 2* 

it* 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen .  2.70 

“  25-  “  1  «  .  2.25 

“  15-  and  25-cent  size,  assorted..  2.50 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . . per  case  2.30 

Case  No.  5,  1  doz.  25-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  a>47* 

2  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  xo-cent  size .  2.75 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . . per  doz.  2.15 

24-12  oz.  package,  packed  2  oz.  In 

case . “  “  1.2; 

Perfection  Rye  Coffee  24  z  lb.  pkgs . —  2.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .92% 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “  .90 


It  isn’t  so  much  a  question  of 


tt 


Getting  Along” — the  other 

won’t 


fellow  may  get  along  so  much  faster  that  you 
be  in  the  race — 

What  you  want  to  do  is  to  “ Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


86  • 


1  99 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 


The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SELF-PRIMING 
and  MEASURING 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $ 6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ink. 


Arnold's,  black,  303a . per  bottle  .48 

Continental,  red,  1  do* . 3° 

“  black,  3  do* . *5 

Royal,  black,  3  do* . *5 

Stafford,  Commercial,  303a... . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3.60  4.ao  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  to  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  do*.  2.75 

Cold  Blast . 4%  do*-  3;3» 

No.  1.  No.  2. 


Jumbo  Chimneys,  plain . per  do*. 

“  “  dec.,  107,  " 

No.  o. 


•  75  -8S 

.90  1 .00 

No.  1.  No.  2 


Banner  Burners . 45  -55 

No  charge  fbr  packages. 

Oil  Cans— 

t-gallon.  Glass . per  do* 

1-  “  Galvanised .  “ 

5.  "  Lenox,  Spout .  “ 

5-  “  “  Spigot .  “ 

5-  11  Colombia .  “ 

5.  '■  Banner .  " 

5-  “  Climax,  Pump . 

3-  “  Home  Rule,  Pump . .  “ 

Lanterns — 

No.  o,  Standard. . . . per  do*. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


•  75 


a. 25 
t.io 
5.  CO 
5-50 
7.00 
8.00 


10.00 

12.00 


4.75 

-?.8o 

8 .00 


LIMK. 

Prepared,  2  do*.  In  case . . . —per  do*’  .52% 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

'•  “  25  lb.  boxes,  )4  lb .  “  .0654 

Acme,  1  lb.,  sifting,  15 -lb.  boxes . 05)4 


LYE  AND  POTASH. 


Banner,  4  doz. . 

Babbitt's  Potash,  4  doz..., 
lewis’  . . 

. per  case  3.60 

.  “  3-3° 

Red  Seal,  2  doz . 

« 

2.05 

"  4  do* . 

3-85 

Popular,  4  do* . 

2.4s 

MATCHES. 

Per  gro. 

Swift  &  Courtney’s,  eoo's,  i-grosa  case .  1. 75-1. 90 

“  400's,  t  “  .....  3  50-3.70 

“  500'*,*  “  .  3  7S-4  <» 

Blue  Hen,  aoo’s,  1  “  .....1.50-2.60 

11  400’s,  j  "  «...  4.00-4. *5 


Per  Gross. 

Vulcan  Parlor,  65'* . . 

“  100’s,  5-gross  in  case . 90 

'*  500's . «...  3-95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  . . 45 

Columbia  Safety,  no.  a,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

“  100's,  5-gross  cases .  .90 

"  No.  15,  gross  cases .  1.20 

“  No.  3a,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s .  3-S»~3-75 

Searchlight,  500’s .  4 .*5-4-50 

Press,  aoo’s  . . .  1.80-2.90 

“  500’s .  4  50-4  75 

America,  soo’s .  2.30-2.35 

American  Paraffine,  500's, ex.  qual .  4.25 

Telegraph,  blue  head,  5-gross  cases .  60 

Our  Darling,  1  gross,  No.  3,  r,ooo .  5-5° 

Our  Darling,  )4  gross,  No.  4,  r,ooo .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  t  gross  to  case .  4  -oo 

Pok-O-Dot,  noiseless,  500s,  r  gross  to  case .  4  .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  r  30 

Blue  Ribbon,  265s,  5  gross  to  case .  t  00 

Blue  Ribbon,  165s,  2  gross  to  case .  2  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  250s,  1  gross  to  case . 90 

Planet,  roos,  3  gross  to  case .  .80 


MINCE  MEAT. 

tohn  Bower  ft  Co. : — 

larrels  and  half  barrels,  Superior . per  lb.  .  0844 

28, 37  and  68-lb.  buckere,  “  .  “  09 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.95 

5-lb.  “  6  “  “  .  “  365 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

28, 37  and  68-lb.  beks.,  XXX,  Snperlor..per  lb.  .13 
5-lb.  gl.  jars,  6  In  case, XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07% 

18, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth 

Barrels  and  half  barrels.  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  .  “  09 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

j-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .07% 

18, 37  and  60-lb.  buckets,  “  .  “  08 

Campbell's  Mince  Meat,  30-lb.  palls .  "  .08 

Mrs.  Wells',  bbls.  &  %  bbls.  &  30-lb.  kits,  per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts.,per  lb.  .05 

Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “  .04)4 

Schlmmel’s,  30-lb.  Kits,  bbls.,  )4  bbls...per  lb.  .0754 

“  18  and  37  lb.  Kanakins .  “  .08 

“  10-lb.  Kkns  ,  6  to  crate. ..per  do*.  9.80 

“  5-lb.  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 


National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  palls ,  bbls.,  %  bbls.  **  .04 yA 

Atmore  A  Soa,  Extra  Family — Seedless: : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  s,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 


No.  18,  37  and  68,  wooden  pails . 09^ 

Celc  braicu — Seed  less . 

Barrels,  Halves,  Quarter* . per  lb.  .  o8}£ 

Wooden  Pails,  x8,  37  and  6b  lbs .  *  -09 & 

Atmore's  Mincemeat,  No.  a,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross .  zx.oo 

Keystone — 

Barrels,  Halves,  Quarter* . per  lb.  .07% 

Poll*  -ft  n  «nH  § . .  *'  °^lA 

Wooden  Kits,  No.  20  and  35 . 08 


OILS, 

Stove  Gasoline . per  gal. 

Headlight,  isetest . . .  “ 


.18 

.I2ji 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  23 .50 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts . ,....  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  )4  pints .  3.25 

“  Extra,  %  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4  75 

De  Lucques,  10  oz .  2.40 

Farcies .  3. 75 

Queen,  6  oz .  2.30 

Pim  Olas,  28  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2  •  25 

California,  quart  bottles .  6. 50 

California,  individuals .  1.50 
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olive  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pts.,  2 doz .  2.90 

“  "  X-pts.,2doi.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz .  21.50 

“  25-0*.  bottles,  1  doz .  8.75 

Finest  Sublime,  qts.,  1  do* .  6.50 

“  ”  pts.,  a  doz .  7.50 

“  “  K-pts.,  a  do*._  4.75 

11  “  8-0*.  flasks,  a  % 

do* .  7.50 

“  “  ta-o*.  flasks, 

2)4  doz .  9.00 

"  Sublime,  8-oz.  flasks,  2)4  do*...  6.50 

"  “  12-oz.  “  a)4  do*...  8.00 

Rae’s,  FinestSublime,igal.,  20  incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal. ,2  or  2  In  case, per  gl.  a  .30 
“  1  qt.,  40  to  case,  “  a. 65 

“  Sublime,  t-qt.  tins,  40  to  case .  a,  35 

“  “  )4-gal.  tins,  ao  to  case .  s.ao 

“  “  2 -gal.  tins,  10  to  case. .  a. 20 

“  11  5-gal.  tins,  1  or  2  to  case .  1.00 


j.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad.  4 


24  4)5  oz.  bottles .  4-75 

24  8  oz.  bottles .  7-5° 

12  tS  oz.  bottles .  6.75 

2  5  gal.  cans, case .  20  00 

to  t  gal.  cans, case .  92 .00 

20  J4  gal.  cans,  case .  22,00 

40  Yi  gal.  cans,  case .  23.00 

80  l/a  gal.  cans,  case .  25.00 


Bulk  at  $20  for  10  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  ol  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per  cas 

I-arge  bottles,  t  doz.  to  case .  725 

Medium  bottles,  2  do2.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  2 1 .09 

V  gallon  tin, 8  tins  to  case .  12. <0 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


| as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  2  doz  In  case  ...per  case,  8  50 

Pint*,  “  t  *■  •'  “  9-oo 

hi  Pints.  “  *  *  “  .....  "  4  75 

Oliver’s  Olive  Oil — 

t  dozen  quarts .  6.00 

2  dozen  pints .  5-75 

2  dozen  half-pints  .  4-  *5 

6  2-gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon's,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz .  2 .00 


Have  You 
Said  This? 

“  You  couldn’t  hire  me  to  sell  Ariosa  Coffee 
because  I  can  sell  my  own  package  coffee  !” 

But  look  what  the  sale  of  your  own  package 
coffee  loses  for  you.  It  ioses  the  advantage  of 
the  advertising  we  are  doing  to  your  customers, 
all  of  which  helps  actively  to  sell  Ariosa.  It 
loses  the  selling  force  of  the  fact  that  every  man, 
woman  and  child  in  your  town  has  heard  of 
Ariosa  and  knows  what  it  is. 

And  it  loses  the  vouchers  that  come  to  you 
with  Ariosa;  vouchers,  that  if  you  will  work 
hand  in  hand  with  us,  will  bring  you  several 
hundred  dollars  of  merchandise  every  year  gra¬ 
tuitously. 

ARBUCKLE  BROTHERS 

NEW  YORK 


IN  ifl^RITING  TO  KDVERT1SBRS  KINDLY  MENTION  "  GROCERY  JnlORLD  " 


GROCERY  WORLD 
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PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . . per  ream  .  36 

11  24  x  36,  full,  *0  lbs .  “  .90 

“  18  x  34,  full,  10  lbs .  ‘  .37 }4 

“  Special,  15  x  20,  6  lbs- .  “  .1854 

Manilla,  Bakers’,  15  x  ao,  10  reams  In 

bundle . per  ream  .  1 2 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  34  Incnes  wide . per  lb.  .03^ 

Roll,  White,  light  weight,  9,  ra,  15, 18, 

20  or  24  Inches  wide .  “  .03J4 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  03  '/a 

“  Glazed  Silk  Parchment,  12,  15, 

18,  ao  or  24  Inches  wide .  “  °3% 

■Vhite  Tea  Paper,  12  x  16,  reg . per  package  .14 

‘Vax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  q  x  12...  “  .40 


PAPER  BAGS.— Manila. 
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PICKLED  MEATS  AND  FISH. 

ramb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts .  “  57S 

10-oz.  jars .  "  2.50 

ro-lb.  pails . per  pail  2 . 50 

ripe,  10-lb.  pails . per  pail  .90 

1  5-gtd.  kegs . per  keg  2 .00 

ig's  Feet,  10-lb.  pails- . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Ickled  Beef  Salad,  in  glass- . per  doz.  1.10 

“  Tripe,  “  “  1. 10 

“  OxHeart,  “  “  1.10 

“  Pig’s  Feet,  **  “  1. 10 
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Russian  Sardines . per  keg  75 

“  5-lb.  palls  . per  pail  .50 

10-lb.  “  . .  “  i.  00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8J4 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad's  if  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

4*  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . q2% 

PICKLES. 

Barrels,  45  gal.,  iox* .  10.75 

io-gallon  kegs,  700s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  30 

Sweet  Pickles.  700s,  5  gal .  .  “  3.60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2,  5  gallons . .  1 . 75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  01.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  a.  35 

Crosse  &  Blackwell's : — 

Chow-Chow 

Qts. 

Casks. 

4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 
Pts.  Pts.  #-Pts. 

Casks.  Casks.  Casks. 
5  doz.  4  doz.  6  doz. 
3-25  3-50  210 

Smaller  Quantities. 

S9»  3-35  360  **25 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  z  doz.  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  x  Gal. 
**•*5  5-50  4.70  8.35  7*0 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz.  J4  doz. 

54  Pint*.  Pints.  Qts.  J4  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Perga!. 

Pure  Apple  Vinegar,  Extra  old,  bbis- . 16 

“  “  “  40  grain,  bbis . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain .  ,  .15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .  16 

White  Wine,  go  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dox.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

"  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . . . per  dox.  2 .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 131^ 

“  14-16  lbs . . 

“  10-12  lbs . 13 

Picnics,  6-8  lbs . ooV. 

N.  V.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . . 

“  Flats . . 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . . . per  bbl.  18.50 

“  Family . .  “  20.50 

Breakfast  Bacon,  rib  In . .14J2 

“  boneless . 15  54 

S.  P.  Bellies,  14-15  lbs .  .  nJ4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  dox.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  -cent  extra;  Covered  Shonlders, 
P’-nlrs  and  Bacon,  54 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 15)4 

l^ge . 1454 

medium . 14% 

“  “  small . 1414 

“  Breakfast  Bacon . 15 

boneless . 17 

Eeef,  air-dried,  regular  seta . 20 

“  “  insides  and  knuckle* . 23 

Ham  Bologna . . 

Beef  “  . . 

Boiled  Hams .  .24 

Beef  Tongue* . per  do*,  ix.oo-xa.oo 


-44- 

swift  &  Co.- 

Premium  brand  Hams,  10  lb . 15)4 

Premium  brand  Hams,  12  lb . 15 

Premium  brand  Hams,  14  lb . 14 

Premium  Drand  Hams,  16  lb . 14 

Premium  brand  Hams,  18  lb .  .14 

Premium  brand  skinned  Hams,  18-20  lb . 14)4 

Premium  brand  boiled  Hams.skinned.fatless  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 13*4 

Winchester  brand  Picnics . 01,  J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . . 

Plain  Tabs,  50  and  60  lb.  carts., 
to-lb.  Tin  Palls,  69  lb* . . 

5  “  “  . 

3  “  "  . 


S-o 


11  yi 

12 


c3 


9* 
9  'A 

10  V* 

10X 

10% 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 1154 

“  tubs . 11 J4 

3,  5  and  10-lb.  cans.  .1254 

Swift  &  Co.- 

Premium  brand,  tierces . 11 54 

Silver  Leaf  brand,  tierces . 10J4 

Jewel,  compound,  tierces . 0954 

Cotosuet  tierces . . . 0954 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . og}4-.io)4 

Common  to  fair,  native . . .  06  - .  08 

Western  Dressed  Beef — 

Choice,  native  cattle . . . 09J4-.  ro% 

Common  to  fair  “  . 06  -.08 

City  Dressed  Veal — 

Prime .  _.,2 

Good  to  choice .  _.,0 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls .  ,09 

Sheep,  choice . .09 

“  medium . *0g 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . . 


-.10 
-.to 
-.10 
-.  10 
-.10 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  is 
going  to  buy  lots  of  ham. 


Swift  &  Company,  U.  S.  A. 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  DEALERS 

abattoir,  packing,  curing  and  smoking  establishment 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


OURBRS  OB'  HON  E  Y  -  O  U  RE  BRAND 

Beef,  Beef  Tongues,  vv  AL  a  a  ^  Pure  Kettle-rendered 
Breakfast  Bacon, etc.  1Y1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEE  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Wot  Ketailer  anb  &bbertfeer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men’s  experience,  men 
who  have  given  years  to  the 
study  of  advertising 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 


in  antsaiiriise  to  hdybhtisbrs  kindly  mention  "grocery  worlds 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

«  beef . 

.  50-.75 

. . per  pair  .60-. 90 

. per  doz.  x.oo 

rw  Talk . 

Hearts,  beef. . 

Rolls  beef . 

.  .  x8 

Fresh  Pork,  loins,  city . 

“  “  western . . 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FR1SH  KILLED. 

Turkeys — 

Western,  Y.  H.,  5  to  7  Its . 

*■  Y.  T.,  5  to  7  lbs . 24  -.26 

Old  hens  and  toms . 

Common  to  Good .  .it  -.12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3 X  to  4  lbs 

to  pair  . 

Philadelphia,  fresh  killed,  3  to  3X  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4X  lbs.  to  pair,  fancy  ..  .18  -.20 

"  3  to  3X  lbs.  to  pair,  fane 

“  fair  to  good . 

fowls — 

Western,  fancy . 13X-  .  14X 

Heavy  Roasters,  4  to  5  lbs . .16  -.18 

Fair  to  good. . 14 

Old  cocks . 

Western  capons,  fancy,  frozen . 

"  “  small,  frozen . 

Squabs — 

Prime,  large,  ancy . 

Mixed . 

Dark . 


Per  lb. 

.24 

-.26 

26 

.16 

-.17 

-.12 

.22 

-.24 

.22 

-.24 

.22 

-.24 

.18 

-.20 

.18 

-.22 

•»5 

-.26 

.15 
.10  -.11 


Per  doz. 
4.00 
2.50-3.50 
1 .00-1 .50 


LIVE  POULTRY. 


Per  lb. 


Spring  chickens,  nearby,  xX  to  2  lbs . 14  -.15 


Large  Springers . >2 

Fowls .... 

Roosters 
Ducks  ... 


■13 


.12  -.13 
-.IS 


12  13 


POULTRY  SEASONING. 

Bell'sSplced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz. 


Large  or  No.  2,  1 


85 

85 

1.40 


i-lb.  cans,  1  doz.  In  case . per  case  4 .00 


2- lb. 

3- lb. 
5-lb. 


% 

X 


3-75 

5-4° 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  6.60 

Extra  Quality,  15  gals.,  kegs .  2.50 

Compass,  No.  3,  cans,  2  doz . 82X 


PLUM  PUDDING. 

Richardson  St  Robins : — 

Individual  Size,  2  doz.  In  case,  X  lb. .per  doz.  x  .00 
No.  x,  round  conical,  with  key,  1  doz.  “  a.  35 
No.  a,  ••  “  x  «  “  4  35 

No.  3  "  “  X"  “  6-5° 

No.?!  "  “  X  "  “  8-50 

P.  P.  Sauce,  a  doz..  No.  . . .  "  x.50 

Mmore’i  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  01  2  doz .  a. 00 

x-lb.  cans,  “  1  “  .  0.25 

a-lb.  “  “  1  “  .  4  °° 

3- lb.  “  “  X  “  .  3  *5 

4- lb.  »  »  X  “  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  2,  stone  crocks . 

No.  33,  jars .  x.05 

No.  5,  toy  pails .  2.85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77X 

National,  No.  6,  tumblers  . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  palls . 1 3 Z 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . 06X 

Southwark,  4X-lb.  toy  pails,  X  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks . 

Apple,  No.  32,  jars .  1.05 

Apple,  Southwark,  No.  3,  tins .  1 .05 

Apple,  No.  5,  toy  pails .  2.85 

Apple,  30-lb.  pails . per  pail  x.20 

Apple,  20-lb.  crocks . per  lb.  .07X 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07X 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  x.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82J4 

Schimmel's,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

x-lb.  tumblers . .  4.00 

X-lb.  «  .  2.25 
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Curtice  Bros.  Preserves—  Per  Do* 

Cherries,  jars . . .  485 

Strawberries,  “  .  4.60 

Raspberries,  "  . . .  4-6° 

Apricots,  “  peeled .  4.85 

Pineapple,  “  . .  4.60 


/ 


DRUGS. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2 .40 
“  “  “  X-lb.,  “  “  2.60 

“  **  “  X-lb.,  “  “  2.80 

Anker’s  Beef  Capsules .  .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone,  balk . per  lb.  .09 

Copperas . per  lb  .01X 

Camphor,  gum,  x-oz.  blocks . .  '  x  .10 

“  Flakes,  bbls . •'  .02% 

“  “  less  quantity .  “  ,03 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02^ 

Castoria,  Fletcher’s . per  doz.  a. 80 

“  Pitcher’s . “  .85 

Carbonate  of  Ammonia. .  V  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . per  lb.  .01X 

“  Bee  Brand,  %-lb.  carton,  per  doz.  .30 
“  “  X-lb.  “  “  .40 


-48-  • 

Glauber  Salts. . perlb.  .oij 

Glue .  “  .11 

Goff’s  Cough  Syrup,  25c.  size . per  doz.  1.75 

Goff’s  Herb  Bitters,  25c.  size .  “  1.75 

Goff 's  Oil  Liniment,  25c.  size .  “  1.75 

Goff's  Sarsaparilla,  50c.  size . per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  x.so 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “  x.so 

Goff's  Dyspepsia  Tablets,  xoc.  size...  “  .75 

Gum  Arabic . . . perlb.  .55 

Haarlem  OU . per  doz.  .40 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “  .36 

“  M.  &  R,,  5-lb.  ooxes. . perlb.  .23 

*  “  Lozenges,  5-lb.  boxes,  “  .*7 

“  Y.&S.,  “  3-lb.  glass  front,  « 

“  5-lb.  bx.,4’s,6’s,  8’s,  xs’s,  x6’s,  “  .*4 

**  Root .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  x.65 

50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  “  .35 

*  *  10. c#  in  *75 

Paris  Green,  100-125-lb.  kegs . per  lb.  2$ 

“  X-lb.  packages .  “  .34 

•*  K-lb.  **  "  33 

"  x-lb.  11  . .........  “  .32 

Jamaica  Ginger,  Hires',  flasks . .per  doz.  .9c 

Sewing  Machine  Oil,  3  oz .  “  .35 

Rosin . perlb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  .05 

*'  granulated,  kegs,  ‘  100  ‘  “  .oj 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 

“  100-lb.  bags. .  2.25 

11  less  quantity . 03 

Squills,  Syrup,  1  oz . per  doz.  .34 

Syrup  of  Figs . per  doz.  2.0c 

Venetian  Red . perlb.  .02 

Whiting  . . “  .ot 

1  oz.  s  01 

Glycerine . per  do*.  .37  -®5 

Laudanum .  *  .80  x.25 

Paregoric.. .  “  .35  .6; 

Peppermint . per  doz.  .40  .58 

Sweet  Spirits  Nitre . .  “  .40  .70 

Sweet  OIL . per  doz.  .30  .4c 

Turpentine .  “  .36  .45 

Husband's  Magnesia . . . per  doz.  a. 85 

Bull's  Cough  Syrup .  “  x.90 

Roach  Powder,  Omega,  4-oz.  cans . 8c 

“  “  . . per  gross  9.00 

Per  Doz.  Per  Groi 

Roachsault,  large .  4.00  45. 00 

“  medium .  2.00  22.50 

“  small . 80  9.00 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . 4c 

No.  . . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  dc 

Insect  Powder . 8c 

Root  Beer . 8c 

Talcum  Powder . 8c 

Triangular  Quinine . 8c 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  ^ 

Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 


CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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z«c.  rite. 


35c.  size. 

a. 00 

3.00 
3.00 
1.00 
1.00 
a. 00 


Reliable  Brand— 

Cwtoria,  Dr.  Pitcher . 

Castor  OH,  tasteleas . So 

Death-to-Pain . 80 

Diarrhoea  Cure . 80 

Vermifuge . .  . . 8o 

Cough  Cure . 80 

F.  Young's  Veterinary  Remedies,  whole¬ 
sale  pricea —  Per  doz 

Absorbing .  18.00 

Absorblne  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Narye  Powders .  a. 00 

Taroleum,  small  can.. . .  6.00 

Taroleum,  large  can.,... . 16.00 


Young's  fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4 . 00 

T  _ _ * _ * _ U _ J _ TO_. _ -I _ _ 


Less  3  per  cent,  cash  10  days.  Net  30  days. 
F.  O.  B.  Springfield. 


,  DRUGGISTS’  SUNDRIES. 

cld  Phosphate,  HorsJord’s... . per  doa. 

lath  Brick,  bon  15  bricks . per  box 

aaling  Wax . . ...  *• 

liver  Sand... . per  bbl. 

ar,  pints . per  doz. 

“  quart* .  " 

“  gallons . each 

“  54  barrels .  “ 

“  barrels .  «• 

(cCormlck  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  15c.  sise... 

McCord’s  Magic  Medicine,  35c.  size . 

50c.  size . 

McCormick's  Tasteless  Chill  Tonic,  15c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Wend  ere  ore  Headache  Powders,  zee.  size... 


4:£ 


.03 

1.15 

•75 

1. 00 

.30 

i50 

0.00 


3-75 

1.00 

1.00 

4.00 

3.00 

4.00 

4.00 

•  to 


EXTRACTS  AND  ESSENCES 
IcCormick  &  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio . zoc.  size  .85 

15c.  size  3.00 
35c.  size  3.7s 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

zoc.  size  .80 
15c.  size  1.75 
35c.  size  3.00 

luer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .43 

No.  s,  Vanilla  and  Rose .  “  .00 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  “  •'  .  •'  s  .00 

No.  4,  Vanilla .  “  *.35 

Assorted  cases,  Nos.  1  and  3 .  10.80 

“  Nos.  1,  a  and  4 .  11.80 
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Bnlk.  Fts,  Qts.  H-Gal. 

XXX  Vanilla  „ .  1.50  3.00  6.00 

XX  Vanilla .  1.35  s.50  5.00 

X  Vanilla .  1.00  s.00  4.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  1. jo  *.75  j-50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.sj  *.15  4.00 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  ac,  per  doz. 

“  “  “  «  No.  *X,  “ 

"  “  "  “  No.  X,  “ 

“  Lemon,  “  "  No.  *5,  “ 

“  “  “  "  No.  *X,  « 

“  •'  "  “  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla . . per  doz. 

“  Lemon. .  “ 

Select  Vanilla . . .  •• 

“  Lemon .  “ 

“  assorted . .. .  “ 


Gal. 

13.00 

10.00 

8.00 


6.00 

10.00 


7-50 

7.00 

3.00 
.80 
•  45 
1.75 


•45 


i-75 

1.75 

.85 
•  85 
.85 
•45 


LIQUID  RENNET  AND  TABLBTB 

Knight’s  Liquid  Rennet  ..... _ _ _ per  doz. 

Blair’s  *•  _ 

Hansen’s  Junket  Tablets,  t  do*.,  per  dos. 
Blair's  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets,  S  dos.,  5c  . . 


1.15 

1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . zo 

Corson’s  Champagne . 18 

“  Dry  Hard . ao 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  38  gals .  5 .60 

New  Juice  Cider,  g  bbls.,  14 gals .  3.35 

Bottled  Cider —  Per  case 

Duffy’s  184a  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  3  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
"  “  s  doz.  pints .  4  -as 
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Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 
"  “  s  doz.  pints... 


3-75 

4*a5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  j-eent  packages .  3.7s 

“  boxes,  zo  packages . 55 

Gee  Whizz,  7*  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.35 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  "  3-lb.  **  . o6« 

Coronet,  choice,  i-lb.  pockets . 06 

“  "  3-lb.  “  . oS54 

Imperial,  fancy  Japan,  z-lb.  pockets . 05  H 

“  "  3-lb.  “  . . 05* 

Pearl  Head,  5-lb.  cotton  sacks . . . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07& 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . 04$^ 

Prime,  100-lb.  bags . 03^ 

Japan- 

Fancy,  zoo-lb.  bags . osH 

Choice,  roo-lb.  bags . 05^ 

SALT. 

WORCESTER  8ALT. 

Worcester,  bbls.,  oontaln  3*0  lbs. .  s  .65 

“  “  6obags,  j  lbs.,  Urn...  4.00 

“  “  **  “  14  “  ...  3-75 

"  “  30  “  10  “  ...  3.75 

"  "  «S  "  *K  "  ...  4  00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.50 

"  *•  •'  a8  '• . 3l 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  nbls.  contain  380  lbs .  a. 40 

‘1  "  sacks,  180  lbs .  1.55 

Cheese,  bbls.  contain  380  lbs .  3.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  34  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  In  barrel. . . per  bbl.  a. 60 

Less  than  5  bbls,  the  list  net;  5  to  g  bbls.,  5  per 
cent,  discount;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  140-lb.  “  “  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•75 

.60 


t-?  g  B  Q  g; 

TABLE  SALX^ 

'UR  E  N  D  EXTR  A  DRV 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  s  *8-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz . doz.  .87 54 

Durkee'z,  large,  1  doz . per  doz.  4.00 

“  small,  *  do* .  “  s.40 

Schlmmel’s,  small,  s  doz . per  doz.  •  87)4 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing  : — 

Pints,  1  doz . per  doz.  2. 4s 

M  pints,  2  doz . . .  “  1.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  in  crate . per  jug  z  .25 


SAL  SODA. 

. per  zoo  .6754 

. .per  zeo  .85 

60-lb.  boxes,  bulk  or  granulated . 63 


Bbls.,  375  lbs.. 
Kegs,  150  lbs., 
>-».  t 


SAUCES. 

Lea  8t  Perrins’  Worcestershire,  large..  “  7.50 

"  ”  middle  “  4.50 

"  "  email..  “  s.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77H 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Sauce ; — 

Pints,  1  doz . per  doz.  s.40 

54  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce ; — 

Pints,  2  doz . per  doz.  2.40 

%  pints,  2  doz .  “  s.40 

Gallons,  6  jngs  In  crate . per  jug  1 .00 


€<The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 

YOU  SHOULD  HAVE  THESE  FISH 

These  Will  Attract  Your  Fish  Trade 

There  is  nothing  more  inviting  and  appetizing  than 
good  Sardines.  We  believe  we  have  reached  perfection 
in  our 

“VITA  BRAND” 

These  are  Norwegian  Smoked  Sardines,  packed  in 
pure  olive  oil.  We  have  never  seen  or  tasted  any  quite 
their  equal,  as  only  the  very  best  of  autumn  fish  and  the 
purest  of  olive  oil  is  used  in  the  packing. 

Try  a  few,  you  will  send  for  more. 

P.  H.  PHILLIPS  tSr  CO. 

444-446  Greenwich  Street  NEW  YORK 

Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  10  South  Water  Street 

I  am  now  prepared  to  supply  you  with  the  finest  of  imported 
fish,  such  as  Holland  Herring,  Scotch  Herring,  Norway  Mack¬ 
erel,  Norwegian  Anchovies,  Sprats,  etc.,  at  the  lowest  prices 
consistent  with  high-class  goods. 

I  am  ako  in  position  to  sell  you  New  Grass  “  Ementhaler  ” 

Swiss  Cheese,  the  very  best  that  comes  to  America. 

Don’t  forget  that  I  am  headquarters  for  all  kinds  of  Delicat- 
esseh  and  fancy  groceries . 

My  prices  will  appeal  to  you. 

|  CARL  WILDE,  357  North  Second  Street,  Philadelphia 
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SEEDS. 


Canary ,buih.6o-lb  3.35 

Caraway . 08 

Celery . >0 

Coriander, bleached  ,05 

Fla*. . 05 

Hemp,  bush. eolbe.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.°7tf 
■  °6% 
•°5H 
.10 

•0554 


Bl-Carb., 


SODA. 

'3  ,  *s-lb.  boxes . per  lb. 

'•  Babbitt's,  »5-lb.  boxes...  “ 

Arm  It  Hammer  bd.,  W'f,  36  lbs . per  lb 

“  “  "  lbs.,  36  “  .  " 

<•  ••  “  «,H.361b* .  “ 

Saleiatus,  Babbitt's  b<L,  »s-lb.  bxs.  “ 


per  keg  1 .80 


■  04H 
•  04H 
■OiJi 


SOFT  DRINKS.  Per  do*. 

RootBeer  Extract,  Hires’,  1  dos .  s.;o 

Hires'  Root  Beer,  Carbonated,  a  dor . 87^ 

Hires'  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.511 

**  "  “  pints,  a  do* .  4.75 

"  "  54-plnts,  3  dos .  4  *5 

“  “  3-ounce,  8  do* .  6.00 

"  "  Ji-gaUons,  1  do*....  8.00 

"  “  eallons,  6  gal .  7.30 

t  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale.  extra  dry,  pints,  2  doz .  2 .  to 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  ouality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  ^  gross .  2  50 

Oon  Ami,  io-cont  size. . '/*  gross  a. 50 

Electro  Silicon,  1  doz..... . per  doz.  .72 

Put*  Liquid,  large,  3  doz . per  grosi,  16.50 

Putz  Liquid,  large,  3  doz . per  doz.  1.45 

Pntz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  g  .00 

No.  1,  half-pint  cans . “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  do*.  4 .50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  can* .  “  13.50 


K4- 


Solarlnt  Bar  Polish— 

No.  13,  x-lb.  pasteboard  boxes,  3  dox.  In 
case,  50  lbs . per  gross  18.00 


Less 

_  than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . .  3.40 

Acorn . no  2.70 

Ark . *<*  177% 

American .  7*  9  *8° 

Bee . .  3  85 

Best,  Babbitt . 100  3.70 

Babbitt's  New  York  City  .  60  a. 95 

Benzine-ated . .  4.10 

Big  Master . 100  4.25 

Brown . 60  2.40 

Borax,  Dreydoppel .  4°  3-<>o 

“  Peari,  Young  &  Co .  40  s.8o 

“  Day  &  Frick,  Novelty .  4°  *.8o 

“  Handsome .  69  3. to 

“  Eavenson,  large . 100  4.75 

“  “  small . xoo  3.75 

“  Klrkman's . 100  3.80 

“  Red  Seal . 100  4.00 

“  Swift’s . 100  4.00 

Circus . xoo  3.50 

Cotton  Oil . 100  5.80 

Coal  Oil  Johnny . 100  3.50 

Cygnet . 100  4  00 

Doublns'  Electric . 100  4.15 

Dewey . 100  *.15 

Fairy . too  4.00 

Fels-Naptha . 100  4.00 

Five-case  lots  freight  prepaid . 100  3.95 

German  Family . 100  4.30 

Good  Morning  . 10c.  3.85 

Glycerine  Tar . 100  3.  75 

Gloss . zoo  3.50 

Grand  Pa’s . 50  3  x5 

“  100  3.80 

Ivory . 100  7.00 

**  100  4.00 

Lenox . 100  3.50 

Life  Buoy .  50  2.00 

"  100  4.00 

Lautz’s  Naphtha . 100  4  .00 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . . . xoo  6.00 

'*  5-cent  size . 100  4.00 

“  toilet  size . too  4.00 

Mayer's . 100  3.80 

“  50  z  -90 

Miller's  Naptha . .. . 100  3.75 

Naphtha,  Swift's . 100  3.75 

Naptha,  P.  &  G . xoo  4.00 

Octaeon . 100  3.90 

Old  Mill . too  3.30 

Ozone . xoo  3.75 
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Oleine,  Conway's .  60  a. 90 

“  Golden .  60  2.55 

“  Eavenson's .  60  s.50 

“  Hamilton's .  60  2.5a 

"  Kirk's .  6c  2.30 

“  Philadelphia,  z  lb .  60  2.90 

"  14  oz .  60  2.65 

Pennsylvania .  60  x.75 

'*  Procter  &  Gamble .  60  3.00 

“  Young's  Best .  60  2  80 

Pride,  Swift's . 100  3.75 

Polo . ISO  2.45 

Quaker  City,  boxes . 100  2.90 

“  tubs . . . 150  4  50 

Sunlight,  oval . xoo  3  85 

“  twin  bars . xoo  3.95 

Santa  Claus.., . 100  3.10 

Saratoga . 120  2.70 

Star  . 100  3.50 

Sunny  Monday . too  4.00 

White  Cloud . too  3.85 

Wool  Soap,  large . . . 100  6.75 

Wool  Soap, small . 100  4.00 

TOILST  SOAPS. 

Buttermilk  Cosmo . gross  6.40 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13# 

Castile,  Conti,  original  boxes . lb.  .11  yA 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.  40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  ]4  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick'i  Hint,  30  ban . .  x  24 

Y oung's,  48  bars .  1 . 80 

Brooks'  Crystal,  100  bars .  3.  70 

Philadelphia  Standard,  60  bars . 60 

Sapolio,  36  bars .  2.25 

“  Hand,  t6  bars .  2.25 

Wrigley’s,  100  bais .  3  75 

(50  bars  free  and  75  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2.35 

80AP  POWDER. 

Pearlioe,  lbs.,  ^ -gross  boxes . ptr  box  2.70 

“  6  oz.,  xoo  package* .  “  *.65 

“  8-os.  packs .  “  *.70 
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Soapine,  No.  7,  xoo  packs .  2  3; 

Soapinc,  No.  12,  100  packs .  3.^ 

Soapine,  No.  17,  36  packs .  2.4. 

I>KUt>.fcfc  «  I7'/0  a  OWUfll,  lOO  0-0* .  .  2.3c 

Finola,  xoo  packages .  3.2J 

Kxoia  Dust,  e  AirDauK's,  xoo  x?oz.  packages  ...  4.0c 

“  “  *4  4-lb.  “  ...  4.5c 

Naptha  Borax,  xoo  packages,  large . . .  4.7. 

xoo  5-cent  packages .  3.7c 

Kirkollne,  whit®.  24  4-Ib.  backs .  3  51 

Kirkolinc,  While,  ico  5-ccnt  packages .  3.5* 

koung  *  rear  1  Bur  ax.  uo  z-lb.  paca^gca .  3.6c 

Snow  Boy  Washing  Powder,  24  42 .  4.0c 

.  4-<* 

“  “  *00  xs .  4  oc 

Nine  O'clock  Tea,  100  packages . . .  3.15 

r.V  Wnnhtng  Tablets.  2  dot . per  doz.  41 

Swift’s  Washing  Powder,  xoo  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.8* 

Penny  wash,  1  gross  and  144-1  cent  cakes  free..  10.2; 


SPECIALTIES. 

Anker's  Bouilllon  Capsules . . .  3.0 


PURE  GROUND  SPICKS. 

Bbls.  Boxs.  Cai 

Pepper — 

Black,  High  Grade .  iS]4  .19 ]4  .21 

Black,  Low  Grade . . . 14  .15  .17 

White,  High  Grade . 32  .34 

White,  Low  Grade . 23  .25 

Cayenne,  High  Grade . 21  .23 

Cayenne,  Low  Grade .  16  .xfi 

Cinnamon — 

High  Grade . 22  .23  25 

Low  Grade . .  .13  .14  .16 

Cloves — 

High  Grade . 31  .32  .34 

Low  Grade . 22  .23  .24 

Allspice — 

High  Grade . 12*4  >*3/4  .15 

Ginger — 

High  Grade . 25^  .26%  .28 

Low  Grade . 12  .13  .15 

Mace- 

High  Grade . 78  .8c 

Nutmegs — 

High  Grade . 32  .35 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  d< 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . %  lb.  .4c 

„  _  .  Va.  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb.  .40 

V*  lb.  .75 


11LKER  STORE  FIITOBE 

- Attract  Good  Trade  — 

\ 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


I 


66 


As  Good  as  the  ‘J.  M.’ 


99 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv-  ; 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for  i 
wheels,  as  we  do.  * 

Write  for  our  catalogue.  ;j 


FELTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 


PHILADELPHIA,  PA.: 


TS.  j 
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Album's  Philadelphia  Moatard,  D.  S.  F. 

5  cent  tins,  a  and  4  dox . per  dox, 

Dime  size,  a  and  4  dos . " 

X  lb;  net,  tins,  a  and  4  dos .  “ 

%  “  a  dox .  “ 

x  "  x  dox. .  “ 

6  lb.  cans,  full  weight . per  lb. 

,o  “  “  .  •• 

oiman’s  Moatard,  D.  S.  F. 

z-lb.  tins. . . . . . per  dos. 

X-lb.  tins . " 


X-lb.  tins . . . 

H-lb.  tins. . 

1 8-lb.  kega . 


— §8— 


x.oo 

X.90 

370 

•*3 

,aa 


CORN  STARCH. 


Davis,  48  5-cent  packages . 

Davis,  36  10-cent  packages . 

Duryea’s,  40-lb.,  x-lb.  packages 

Niagara,  40-lb.,  x-lb. 

Cream,  48-lb.,  x-lb.  “ 
Klngsford’s,  40-lb.,  i-lb,  “ 


..per  case 
per  case 


S-4» 
a. 70 

.90 

•43 


1.80 

2.70 

•°6X 

•°4X 

3-45 


06  yt 
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X-Ray  Stove  Polish — 

5-oent  size,  No.  5,  per  bo*  of  X  gross .  1  .as 

Per  bo*  of  X  gross .  a  .50 

14  dozen  to  gross .  5 . 00 

xo-cent  size,  No.  xo,  per  bo*  of  X  cross .  a. as 

Per  bo*  of  %  gross .  4.50 

Per  gross .  9.00 


-eo- 

Coarse  Hemp  Twine,  8  ball*  to  lb..  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  dox. 

Jute  Clotheslines.  108  ft  to  hank .  “ 


rt 


.  ifi 

.09 
I  .60 


t.70 


SUNDRIES. 

Bird  Food-- 


rv'o.  192  F»  mill 


WRITE  FOR  PRICE  LIST 


No.  192  MILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


No.  19  JVIIUL, 


MUSTARD-Prapared.  Far  tios. 

ampbell’s,  jar,  2  dor . 87X 

■ulden's,  No.  6,  with  spoon,  a  doz . 05 

•ulden’s,  No.  ao,  with  spoon,  a  doz . 88 

•ulden's  Mustard  and  Horseradish,  2  doz . 85 

■eer  Mug,  fancy,  large  size,  a  doz . 65 

■emonade  Glass,  tall,  a  doz . 67X 

lorseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . go 

[ilk  Jar,  glass  top,  a  doz . 85 

fater  Tumblers,  glass,  10  oz.,  4  doz . 37X 


WHOLE  SPICES.  P.r lb. 

tpper,  Black . . 

Usptce . „ . 07 

oves . ,- 

ace . . . 48 

utmegs,  8o's . i...’..!'.!.*.!.*.*.*.*.*!!*......!  .24 

. . 

ttnAmon  Bark,  China . x. 

Canton . . 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . . 

een  Ginger  Root . 

hole  Mixed  Spices,  bulk,  6-lb.  boxes..!!..!."  .09% 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . ,0354 

“  Patent  Gloss,  crates,  ia  6-lb,  wd.bxs.  .05H 

"  Linen  Gloss,  3-lb.  cartons . 01% 

Rlngstord's,  Pure,  3-lb.  cartons . C6X 

Pure  Gloss,  lb.  packages . 06X 

“  Sliver  Gloss,  xa  6-lb.  wd.  bxs. ....  . 07kg 

Duryea’s,  Superior,  3-lb.  cartons . ....  ,C6X 

"  Satin  Gloss,  lb.  packages . 071^ 

"  Superior  B,  bulk . 03X 

Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 07  ye 

Niagara,  laundry,  50-lb.  bulk . 03X 

7‘  1  lb.  packages,  48  lbs . 04K 

"  3-Jb- cartons,  48lbs . 

Celluloid,  64  xo-cent  packages .  4.30 

“  64  5-cent  «  . .  a  20 

Elastic,  64  10-cent  packages .  j  .00 

“  64  5-cent  "  .  1.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . . . per  bo*  .50 


STOVE  POLISH 

Enameline  Paste,  small,  X  gross 
Enameline  Paste,  large,  X  gross 
Enameline,  Liquid,  large,  X  gros 
Enameline,  Liquid,  small,  X  gro 

Elec  tic  Paste,  %  gross  boxes. 

Magic  Paste,  X  grot*  boxes... 

Parlor  Pride,  large  size . 


“  small  size . 

Climax  Enamel  X  gro . 

Black  Jack,  X  gross,  per  gross. 

Rising  Sun . 

Sun  Paste,  5-cent  size . 

"  10-cent  size . 


Pat  gro 

4.00 
7.00 
6.65 
4.90 

4*° 
4-75 

•87X 

10.  *5 
.70 
9.40 
6.60 
per  gro.  5.75 
4.50 
*  7-*o 


..per  doz. 
..per  gross 
....per  doz. 
...per  gross 


Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs.. .  *■ 

McAllister,  36  packs . . .  " 

Rosenstelns,  xlb.  pkgs.,  a  dot . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Rod,  pints,  3  doz. ...per  dox. 

Red,  quarts,  3  doz .  " 

Silver,  pints,  3  doz .  “ 

“  quarts.  3 doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . . . per  dox. 

Paist's  “  z  "  .  “ 

Carpet  Tackx,  Wooden  Keg,  X  grots  case, 

assorted,  6,  8,  ro's . per  case 

Carpet  Tacks,  Sliver  Steel,  4  o* . per  do*. 

6  OZ . .  << 

8  oz . ’  . ‘  « 


°4ji 
°5K 
03 
05  X 


10  oz .  <« 

z*  oz .  « 

Matting  Tacki — 

No.  10,  steel . per  dpz. 

No.  iz,  steel . per  doz. 

No.  xa,  steel . per  doz. 

G.  B. Weiss  &  Son — 

Sole  Leather,  No.  1,  .25;  No.  a,  .23;  No.  3, 
Cut  Sole  Leather,  out  Into  taro.  6  inches  high 

SX  Inches  high . J... . 

5  Inches  high . 

4%  Inches  high . 

4  inches  high . 

3X  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 


90 

,uoX 

07 

■°7'A 

.09 


•09 

.09X 


•  SI 

1.50 
1.48 
1.4a 
r»5 
1. 18 
1.03 
.90 


2.20 
3.00 
2  *35 
•30 


ROPE,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  eo  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  «« 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 
lb.  bunches .  '* 


.80 

■  it 

•  ao 
.  x6 
.20 
•*5 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 .  .,0 

Fancy,  No.  626 . 

Strictly  Choice,  No.  639 . 46 

Strictly  Choice,  No.  628 . 44 

Strictly  Prime,  No.  627 .  .  ,6 

Good.  No.  635 . . 

Fair,  No.  632 . . 

Black  Strap . . . 

Foundry  Molasses . !.!.,  .  1 1 

B.  H.  F.,  Horse  Food  Molasses . 13 

REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doa.  No.  3  screw- 

top  cans,  both  freight  paid . . 

Gold  Mine,  in  bbis . . 

Fancy,  No  101 . 

Fancy,  No.  100 .  ,2 

Choice,  No.  576 . ' 

Prime,  No.  102 . !!!!.!.!!.!!!!.!.  .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . ,5 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2 . 70 


■  ao 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars; — 

4  doz.  in  barrel . per  doz.  92^ 

1  “  case . . .  “  -os 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2!2o 


HENRY  TROEMNER  S 


Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 


TROEMNER’S  IS  UNEQUALED 


IN  WRITING  ""'w  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 


GROCERY  WORLD 


*0 


-61- 

Bannnr,  In  Jar*,  compound . - . p«r  doi.  1 .00 

White  Clover.  (n  jaia,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pU .  '*  •■•i 

“  **  >4  qta .  “  4.00 

<•  “  j  1 -rail .  "  7.00 

«■  "  6  tala .  "  ia.00 

Maplacano,  a  do«.  aH-lb.  can* . por  case  3.80 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dot .  *.40 

•  “  medium,  doi.  1.40 

«  “  small,  doz . 90 

Vermont  Maple  Syrop,  gal.  tine . „..per  gal.  1 .15 

“  “  %  -gal.  tine . per  dot.  7.75 

H aeon's  Maple  Syrup,  qt.  bottlee .  "  4  °o 

«  11  pt.  bottle* .  “  t.Ao 

Towle'*  Log  Cabin  “Camp”  Syrup—  Per  doi. 

Gallon  cans,  6  In  cnee .  >3-S° 

Hxif-gxlloo  cane,  it  In  case .  7  *S 

Quart  cane,  14  In  cate .  4  >*54 

Plat  cant,  14  In  cate .  a. 50 

Quart  bottles,  is  In  caee . .  4  5° 

Pint  bottlee,  04  in  cnee .  a. 75 

Jacket  cans . . . P«r  gallon  l.eo 


CRESCENT  MAPLEINE. 


For  doc. 

t-+f  „ .  (.06 

. . .  (.If 

. - . - .  J  5° 

12-0* . ••  •  •  ■ 

Gallon* . 

. . .  3$  ' 

. 66Ch  XX. 66 

x-o* . 

OIL  OF  MAPLKINE.  Ptr  dos 

4-«* . 

. . .  ®  **S 

1 6-or . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doi. 

Little  Gem,  fancy  parlor,  2  string .  1.50 

N  U,  No.  6,  split  handles .  a  4; 

Leader,  No.  6,  3  string,  red  handles.. .  0.45 

Princess,  No.  4,  fancy  handles. .  s.90 

Parlor,  No.  3,  2  tie .  i.e$ 

Toy  Brooms . 9° 

Whlskt,  a  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4°° 

Factory,  heavy .  2 -9° 

Handy  Wall  Broom  Rack,  for  13  brooms . 90 


No.  WASHBOARDS.  Per  doi. 

69,  Good  Kaongh,  doable,  spring  protecaor...  3. *5 

57,  Peerless,  double  .  3*85 

So,  Seal  Globe,  doable,  swing  protester .  3 . 40 

61,  Poerleee,  double,  iprrng  protecte* .  4-4S 

no.  Peerless,  ttsigie,  spring  protector .  3.35 

134,  Unfreruel,  tingle,  wide  head- .  3-3° 

100,  Northern  Queen,  tingle,  protector .  3.00 

101,  Tidal  Ware,  single.  protector .  3.05 

118,  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3- *5 

Murdock .  3-°° 

CelerwCity .  3-3° 

115,  Eagle,  single,  wide  head .  *-75 

is8.  Anchor,  single  head- .  *  •  »S 

130,  Little  Gem,  pail  beard .  *-S# 


BUCKETS.  Per  dot. 

O  .  G. ,  s  electric  hoops .  «  •  7$ 

O.  G.,  3  electric  heaps .  1  ■  9° 

Clear,  a  hoop  * ■  7® 

Clear,  j  hoop . . .  1  • 80 

Electric  Cedar,  1  hoop . . . . .  *.40 

Electric  Cedar,  3  hoop..— . . .  »•&“ 

Pina,  3  galvanised  heaps . . .  a. an 

Galesalead,  is  part . . . .  ••  15 

Galrasdaed,  14  quart . . .  »-5» 

No.  BUTTER  DISRaS.  Par  M 

1,  Solid  oral . . .  >.35 

s,  Solid  eeal . - .  «-55 

3,  Solid  oral . - . — .  >  -75 

j,  Solid  oral . . . - .  *  •  so 

i,  Who  oudi.— .. ............. ...........................  x.30 

s,  Wire  and*  . . .  1  *5® 

3,  Wire  ends.- . — .  x-7° 

S,  Wire  ends . 

Picnic  Platas,  t  lack. . . . 

Picnic  Plate*,  9  inch . 

Crate*  contain  *50  each. 

CLOTHES  PINS.  Per  boa. 

S  grotl . 4* 

EGG  CRATES. 

Perfection . 9° 

Perfection,  10  sets  fillers .  1.95 
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brushes. 

No.  SCRUB  BRUSHES. 

ai,  White  comer . . 

33,  Medium  sin . 

13’  MmSte,'  medium  size . 

00,  White. . . . . . . . . 

Handy  Heuse . 


Fer  doz. 

::  :£ 

.  s  .00 
•  -9° 

-  -45 

.  .4* 


No.  STOVE  BRUSHES.  Per  do* 

10,  Rocker,  curved  end,  wood  handle . 95 

so,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  carved  end,  wood  handle .  s.40 

44,  All  bristle,  carved  tad,  wood  handle .  1.15 


Ne.  SHOE  BRUSHES. 

0,  Mexican  fibre  - . - . 

1,  Mexican  fibre,  large . . . . 

4,  Briede  outside . — . 

5,  Ail  bristle . . 

11,  All  brisiie,  lerge . — . 

16X,  AH  beMe,  extra  vsdne . . . - . 

W.AI11 . 


Par  dot. 

.  .90 

I. so 

.  1.50 


. . 


1.75 
1. *5 


s.io 

3-So 


Per  doi. 
■  40 
•  45 
.jo 


'll 


No.  WHITEWASH  BRUSHES 

6,  C  In.,  White  tampico- . - . 

7,  7  In.,  White  tamptoe— . . . 

I,  8  in..  White  tampico . 

6,  |  In.,  Family,  extra  heavy . 

8,  t  la.,  Family,  extin  heavy . 85 

is,  7  la.,  Family,  extea  heavy— . _ .  1.00 

is,  8  In.,  Vassily,  extra  heavy.— .  1.15 

6,  5  in.,  A.,  hair  brittle .  1.15 

8,  6  la.,  A.,  hair  bristle— .  1.50 

10,  7  In.,  A.,  hair  bristle- .  1.85 

re,  I  in.,  A.,  hair  brittle. .  a. 15 

6,  5  in.,  Ideal,  all  bristle,  3  rew .  s.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  a. 15 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  1.95 

8,  Knotted,  all  bristle,  3  row .  3.50 

8,  6  in.,  Royal,  all  white  bristle .  a . 75 


No.  DUST  BRUSHES.  Per  dot 

7X ,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

31,  All  hair,  wire  drawn .  a. 00 

s8,  White,  wire  drawn .  a  .80 

1,  7  in.,  All  hair,  flat  end .  1  95 

32,  7  in.,  Mixed,  round  end _ — .  2. 00 

11X,  7  In.,  All  hair,  round  end .  3.15 
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TOBACCOS — PLUG. 

Battle  Ax . . . 

Deer  Skin . 

Gold  Rope . . . - . 

Jolly  Tar  . 

Newsboy . 

Old  Honesty . . . 

Piper  Heldsick . . . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vinco  . 

Town  Talk . . 


Peril 
•37 
•37 
•  5« 
•39 
•39 

•44 

•37 

•3! 

•3« 

.a8 


SMOKINQ  TOBACCO.  Peri 

Briar  Pipe . - . 38 

Duke’s  Mixture . . 39 

Greenback . . . 38 

Green  Turtle  —■•••••••«....— ..••••*••■•••.•••••••••*••••  »afi 

G.  &  A.  Navy,  35k  °*— . . . ••••».••••••••  .33 

Honest  *35 

Polar  Bear— . 3' 

Ripple . 39 

Sensation  . . 

Wild  Roue...™. . - . . . 39 

Brown-Holland  Pipe  Tobacco,  stf-lb.  cartons, 

tjfi-os.  packages .  >•>« 


YEAST  CAKES. 

Compressed . . P°r  do*. 

Magic,  i3<  do*,  packages . - . per  box, 

Yeast  Foam,  1%  do* . . . per  box 


FLOWS  ESSENCE 


TO  USE  WITH 


COFFEE 


No.  1.  All  Tin  Cans 
No.  2.  Combination  Cans 
No.  8.  Cardboard  Cans 


pbOTO’S 

KOENIG’S 


CHICORY 


IN  ROLLS— 8  and  2^  to  set 


GEO.  FLOTO’S  SONS 


186  UNION  AVENUE 

factory,  1,  3,  5,  7  and  9  Devoe  St.  Brooklyn,  New  York 

IN  WRITING  TO  HDIZERTISERS  KINDLY  MENTION  "GROCERY  MORLD  ** 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 


Circulates  in  every 
State  of  the  Union 
and  Canada. 
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GROCERY  WORLD 


“Do  You  Know  Your  Grocer?” 


Woman’s  Paper  Begins  Series  of  Articles  Designed  to  Make 
Consumers  Dissatisfied  With  Their  Grocers.  Insinuate  That 
Grocers  Put  in  Telephones  So  As  to  Keep  Customers  Away 
From  Their  Stores.  Charges  Average  Store  Is  Unclean. 


The  editor  of  the  “Woman’s 
Home  Companion,"  a  woman  s 
paper  with  a  circulation  of  several 
hundred  thousand,  sends  the 
“Grocery  World”  a  number  of 
proof  clippings  of  an  article  which 
appears  in  the  November  number. 
The  article  seemed  interesting 
enough  to  warrant  the  reading  of 
all  of  it,  so  the  writer  expended  a 
dime  and  got  a  copy.  The  article 
is  the  first  of  a  series  apparently 
designed  to  make  consumers  more 
dissatisfied  with  their  grocers. 
The  November  article  is  headed 
“Do  you  know  your  grocer?”  It 
fills  an  entire  page  of  the  maga¬ 
zine,  and  naturally  cannot  be  re¬ 
produced  in  full.  The  “Grocery 
World”  does,  however,  reproduce 
about  half  of  it  for  the  delighted 
perusal  of  the  grocers  whose  cus¬ 
tomers  may  read  the  “Woman’s 
Home  Companion.” 

Grocers  are  perfectly  willing  that 
their  women  customers  shall  never 
know  them  any  better.  1  For  grocers, 
like  other  mortals,  do  not  always 
improve  on  more  intimate  acquain¬ 
tance.  For  instance,  if  you  should 
come  to  know  your  grocer  very  well 
indeed  you  might  find  out  that  he 
does  not  keep  his  store  half  as  clean 
as  you  keep  your  kitchen.  Back  of 
the  door,  leading  into  the  lavatory 
where  his  clerks  wash,  you  might 
find  a  towel  that  you  would  blush  to 
own  as  a  dish  rag  or  a  mop.  You 
might  learn  that  the  delivery  boy 
who  has  just  been  letting  his  horse 
eat  sugar  out  of  his  hand  is  using 
that  same  hand  to  dig  prunes  out  of 
a  box  to  fill  your  order.  You  might 
know  that  the  creamery  butter,  with 
its  crisp  white  wrapping  and  stamp 
that  stands  for  pure  production,  is 
kept  in  a  cooler  or  refrigerator 
which  is  absolutely  slimy  within, 
though  mirrored  and  white  enamel¬ 
ed  without.  You  might  ascertain 
that  the  lid  from  the  cracker  barrel 
has  been  lost  and  never  replaced, 
though  the  store  floor  is  swept  vig¬ 
orously  night  and  morning,  and  the 
dust  rises  and  falls  again  in  one 
great  germ-laden  cloud. 

These  are  a  few,  a  very  few,  of 
the  intimate  details  of  his  business 
life  which  your  obliging  grocer  does 
not  wish  you  to  know.  And  that  is 
why  he  sends  a  solicitor  to  your 
kitchen  door  every  morning,  why  he 
assures  you  that  your  children  will 
be  served  as  honestly  and  promptly 
as  yourself,  and  why  he  is  highly 
elated  when  you  put  in  a  telephone 
and  join  his  list  of  telephone  cus¬ 
tomers. 

The  telephone  and  the  order  clerk 
or  solicitor  have  probably  done  more 
to  kill  the  housewifely  instinct  in 
women  and  further  the  ends  of  care¬ 
less  or  unscrupulous  grocers  than 
any  other  labor-saving  household  in¬ 
stitution  of  the  century.  Even  the 
most  competent  of  housekeepers  can 
always  find  one  thing  more  to  do 


at  home — and  when  the  solicitor 
takes  such  a  friendly  interest  in  her 
needs  and  what  her  family  likes,  or 
the  telephone  can  be  used  without 
changing  from  the  house  frock  to  a 
street  suit,  she  is  very  apt  to  drop 
the  habit  of  marketing.  A  New 
York  grocer  established  one  year  in 
a  new  and  prosperous  residence  dis¬ 
trict  thus  summed  up  his  trade : — 

“We  must  make  special  appeal  for 
the  telephone  and  solicit  trade,  be¬ 
cause  our  store  and  staff  of  clerks 
is  not  large  enough  to  accommodate 
customers  if  they  called  every  day 
to  market.  Two-thirds  of  our  trade 
is  secured  either  by  telephone  or  by 
soliciting,  and  the  women  never 
come  to  the  store  except  when  they 
happen  to  be  passing  on  some  other 
errand,  or  when  there  is  some  mis¬ 
take  in  the  bill.  Yet  it  takes  half 
our  clerks  to  wait  on  the  remaining 
one-third  of  the  trade — women  who 
come  here  every  day,  and  who  waste 
our  time  picking  over  goods,  chang¬ 
ing  their  minds,  waiting  for  change, 
deciding  between  this  brand  and 
that.” 

“Then  you  do  not  care  for  -the 
woman  who  wants  to  see  what  she 
buys  for  her  family  to  eat?” 

The  man  had  a  saving  sense  of 
humor,  and  replied: — 

“I  can’t  say  that  we  really  care 
for  her — but  I  don’t  mind  adding 
that  we  respect  her.” 

For  several  days  the  writer 
watched  that  store.  The  grocer 
spoke  the  truth.  While  half  the 
clerks  filled  orders  for  two-thirds  of 
the  customers,  which  came  in 
through  solicitors  or  by  telephone, 
the  other  half  waited  on  the  one- 
third  or  remaining  customers  in  the 
store.  In  the  latter  class  were  pre¬ 
cisely  the  same  women  day  after 
day,  and  very  few  of  these  women 
were  deeply  interested  in  the  quality, 
of  the  goods  purchased.  They  or¬ 
dered  in  absent-minded  fashion,  as 
if  waiting  to  meet  some  fellow-shop¬ 
per.  They  conversed  with  the  pretty 
cashierwhile  the  clerkfilled  the  order 
which  they  were  not  watching.  If 
they  offered  any  criticism,  it  was  on 
an  overcharge,  but  not  one  of  them 
noticed  that  a  young  man  with  ex¬ 
tremely  dirty  hands  lifted  dill 
pickles  from  an  open  barrel  without 
the  aid  or  consent  of  fork,  dipper  or 
any  other  utensil. 

There  are  twelve  thousand  retail 
grocery  stores  in  Greater  New  York 
and  its  suburbs.  One  third  of  their 
patrons  or  less  know  their  grocer. 

In  a  lovely,  old-fashioned  section 
of  Washington  the  writer  met  a  ver¬ 
itable  aristocrat,  attened  by  her  col¬ 
ored  servant,  on  marketing  bound. 

“I  come  way  over  here  to  get  my 
groceries  because  it  is  an  old-fash¬ 
ioned  store.  In  the  new  stores  they 
think  it  a  waste  of  time  to  attend  to 
the  needs  of  a  fiissy  old  housekeeper 
like  me.  They  all  want  to  fill  tele¬ 
phone  orders.” 

She  is  one  of  the  few  women  who 
still  insist  upon  knowing  their  gro¬ 
cers. 

In  Grand  Island,  Nebraska  there 
are  twelve  groceries  to  twelve  thou¬ 
sand  inhabitants,  or  about  one  gro¬ 
cer  to  every  thousand  citizens.  In 
addition,  the  local  grocers  have  the 
trade  of  the  surrounding  farming 
districts.  A  successful  grocer  of 
that  city  told  the  writer  that  half  his 
trade  was  secured  by  telephone  and 


one-third  by  soliciting.  That  means 
that  three-sixths  of  his  orders  come 
by  telephone  and  two-sixths  by  so¬ 
licitors,  which  leaves  exactly  one- 
sixth  to  come  direct  from  customer 
to  grocei*. 

One  sixth  of  his  patrons  really 
know  their  grocer. 

When  shopping  for  a  new  frock,  a 
carpet,  enameled  cooking  ware, 
gloves,  a  veil,  a  book,  or  a  picture 
the  average  woman  goes  to  the  store 
that  is  immaculate,  where  goods  are 
fresh  and  unmarred  by  soiled  hands, 
and  whose  clerks  are  dainty  in  hand¬ 
ling  the  wares.  She  refuses  shop¬ 
worn  drygoods  and  house  furnish¬ 
ings,  but  she  will  accept  groceries 
that  have  been  subjected  to  flies  and 
dust  and  handled  by  clerks  whose 
hands  and  aprons  are  disgustingly 
unsanitary.  This  is  due  largely  to  a 
fallacious  belief  that  a  grocery  store 
cannot  be  kept  clean. 

When  you  have  decided  to  become 
thoroughly  acquainted  with  the  gro¬ 
cer  behind  his  counter,  and  with  his 
store  methods,  you  will  know  wheth¬ 
er  his  cooler  or  refrigerator  is  sweet 
and  clean  or  slimy  with  germs ; 
whether  he  covers  his  bins  or  leaves 
them  open  for  the  entrance  of  dust, 
bugs  and  kittens ;  whether  he  has 
sanitarvdinpers  for  bulk  pickles,  fish, 
jellies,  preserves,  etc.;  whether  his 
clerks  have  clean  towels  and  running 
water  at  their  command ;  whether 
the  boy  who  fills  your  order  for  but¬ 
ter,  sugar,  flour,  tea  and  crackers  is 
wearing  the  same  checkered  jumper 
that  he  had  on  when  he  curried  his 
delivery  horse whether  the  wooden 
trays  and  pastebard  bags  used  for 
sending  out  lard,  pickles,  salads, 
butter,  oysters,  etc.,  are  kept  where 
they  are  free  from  dust — in  fact, 
whether  your  grocer  is  spending  any 
money  at  all  in  the  interest  of  com¬ 
mon  decency,  cleanliness  and  sanita¬ 
tion. 


Two  New  Pennsylvania  State 
Food  Rules. 


Dairy  and  Food  Department  Issues 
Third  Supplement  to  Rules  and  Reg¬ 
ulations.  Department  Will  Not  Ap¬ 
prove  Labels.  Use  of  Benzoate  Con¬ 
ditionally  Permitted  During  Present 
Season. 


During  the  past  week  the  Penn¬ 
sylvania  Dairy  and  Food  Depart¬ 
ment  has  issued  another  supple¬ 
ment  to  the  rules  and  regulations 
recently  issued  for  the  enforce¬ 
ment  of  the  State  law.  The  sup1- 
plement  includes  Rules  12  and  13, 
the  first  of  which  declines  to  ap¬ 
prove  food  labels,  and  the  second 
of  which  grants  permission  to  use 
benzoate  of  soda  in  goods  of  this 
season's  pack  under  certain  restri- 
tions.  The  full  text  of  the  new 
rules  is  as  follows  : — 

Rule  12,  LABELS.  Rule  13,  SODI¬ 
UM  BENZOATE  and  BENZOIC 
ACID. 

Rule  12.  Numerous  requests  are 
referred  to  this  division  for  the  ap¬ 
proval  of  labels  to  be  used  in  con¬ 
nection  with  food  products  under 
the  Pennsylvania  Pure  Food  Act  of 
June  1,  1907.  This  act  does  not 
authorize  the  Dairy  and  Food  Com¬ 
missioner,  nor  any  agent  of  the  di¬ 
vision,  to  approve  labels.  The  di¬ 
vision,  therefore,  will  not  give  its 


approval  to  any  label.  Any  printed 
matter  upon  the  label  implying  that 
this  division  has  approved  it  will  be 
without  warrant.  It  is  believed  that 
with  the  law  and  regulations  before 
the  manufacturers  they  will  have 
no  difficulty  in  arranging  labels  in 
conformity  with  the  requirements 
set  forth. 

Rule  13.  No  prosecutions  will  be 
based  upon  the  manufacture,  sale,  or 
having  in  possession  with  intent  to 
sell,  foods  and  food  products  manu¬ 
factured  or  packed  during  the  season 
of  1907  which  contains  sodium  beiw 
zoate  in  quantities  not  exceeding 
one-tenth  of  I  per  cerrt.,  or  benzoic 
acid  equivalent  thereto,  provided 
sodium  benzoate  or  benzoic  acid  has 
hitherto  been  generally  used  in  such 
foods  and  food  products;  and  pro¬ 
vided  further,  that  sodium  benzoate 
or  benzoic  acid  is  not  used  in  con¬ 
nection  with  coal-tar  dyes  or  any 
foreign  coloring  matter. 

The  label  of  each  package  of  food 
or  food  products  containing  sodium 
benzoate  or  benzoic  acid  shall  bear 
a  statement  that  the  food  contains 
one-tenth  of  1  per  cent,  of  sodium 
benzoate,  or  benzoic  acid  equivalent 
thereto,  as  the  case  may  be. 

James  Foust, 

Dairy  and  Food  Commissioner. 


Small  News  of  Local  Grocer: 
Associations. 


Various  Retail  Grocers’  Associatior 
Active  In  Their  Own  and  the  Publ 
Good.  Pittston  Grocers  After  Frt 
Bridge. 

Special  correspondence  of  “Grocery  World. 

Erie,  Pa.,  October  30,  1907. 
The  Merchants’  Protective  A 
sociation  of  Pittston  and  vicinit 
elected  nine  new  members  at  i 
last  meeting. 

The  free-bridge  question  is  tal 
ing  a  great  deal  of  their  time  ; 
present. 

An  Entertainment  Commits 
has  been  appointed  for  the  wint< 
months  to  consist  of  the  followin 
gentlemen :  George  Evans,  E< 
ward  Burke,  Wm.  Devane 
George  Drury,  Joe  Delahanu 
Samuel  M.  Evans,  D.  M.  Evai 
and  J.  O.  D.  Mangan.  A  pla 
“The  Hurry  Up  Grocer,”  will  1 
put  on  in  the  near  future. 

The  Business  Men’s  Associ 
tion  of  Butler,  Pa.,  has  selects 
the  following  Insurance  Boar<. 
Harry  Snaman,  M.  E.  Heinzc 
Robert  Fisher,  J.  H.  Harper  an 
C.  A.  Templeton.  Secretary  B.jl 
Jack  will  act  as  agent. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World” 

Attorney  and  Counsellor  at  La’ 

730-731  Drexel  Building,  Philadelphia,  Pa. 

T.i.rLifl.a  f  Bell,  Lotnbird  1727 
Telephones  j  Keygtone  Bice  U6 

COLLECTIONS,  CORPORATION  PRACTIC 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATION 
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The  merchants  of  Cannonsburg 
j  had  a  pleasant  banquet  on  Oc- 

atober  22(1  which  was  attended  by 
about  fifty  merchants.  President 
J.  C.  Neill  presided.  Guests  of 
the  association  were  Organizer  E. 
J.  Spangler,  of  Pittsburg;  H.  G. 
Lincoln,  secretary,  Washington; 
B.  F.  Paul,  a  member  of  the 
Washington  organization.  The 
latter  read  a  practical  paper  on 
the  subject:  “Are  we  doing  all  we 
can  to  become  our  own  masters?” 
Secretary  H.  G.  Lincoln  ad¬ 
dressed  the  meeting,  dwelling 
largely  on  co-operation.  I.  B. 
Linn,  agent  for  the  Pennsylvania 
Railroad  at  Cannonsburg,  ex¬ 
plained  the  policy  of  the  company 
he  represents.  Among  others 
who  spoke  were  Secretary  George 
H.  B.  Freeby,  C.  C.  Johnson,  J.  A. 
Hilfinger,  W.  J.  Elliott  and  Wm. 
Edwards. 

The  Committee  on  Arrange¬ 
ments  were  James  M.  Collins, 


George  H.  B.  Freeby  and  M. 
Eagan. 

The  Nazareth  Association  has  ^ 
fixed  its  dues  at  50  cents  per 
month. 

The  Scottdale  Association  has 
not  been  holding  any  meetings 
for  some  time,  but  is  expected  to 
reorganize  on  a  new  plan.  The 
present  officers  are  M.  B.  Porter, 
president;  O.  D.  Weimer,  vice- 
president  ;  M.  A.  McCombs,  treas¬ 
urer  and  R.  M.  Young,  secretary. 

A.  M.  Howes, 

State  Secretary. 


The  first  few  new  Florida  to¬ 
matoes  reached  Northern  mar¬ 
kets,  and  proved  to  be  in  poor  con¬ 
dition.  The  price  ranged  from 
$1.50  to  $2,  and  the  demand 
was  only  limited.  A  few  Jersey 
goods  are  still  about,  more  or  less 
good,  and  ranging  from  30  to  75 
cents  per  basket. 

- f - 


Written  for  the  “Grocery  World.” 

Why  Mild  Coffees  Are  and  Will  Be 

Higher 


Philadelphia  Coffee  Man  Notes  Recent  Advances  in  Washed 
Coffee  and  Says  It  Is  Partly  Due  to  Coming  Short  Crop 
and  Heavy  Spot  Buying.  Further  Advance  Likely  Unless 
Conditions  Change. 


The  market  for  mild  coffees 
luring  the  past  thirty  days  has 
shown  a  very  rapid  advance,  par- 
:icularly  for  coffees  of  the  Lava- 
lo  or  washed  character.  Mara- 
:aibo,  Caracas,  Bogota,  Costa 
Rica,  Guatemala  and  Mexicans 
lave  all  advanced  materially,  Bo- 
jotas  showing  the  greatest  ad¬ 


vance. 

At  this  season  of  the  year  the 
irice  for  these  coffees  generally 
lardens,  but  this  year,  owing  to 
lie  rapid  advance  in  Java,  coupled 
with  the  report  that  the  next  crop 
if  milds  will  be  very  much 
smaller,  the  advance  has  been 
much  more  radical  than  for  sev¬ 
eral  years.  Europe  has  taken  a 
arger  quantity  than  usual  and 
arge  interests  in  New  York  have 
ieen  very  large  buyers  of  spot 
supplies. 


Those  familiar  with  the  condi- 
ions  prevailing  in  the  countries 
where  these  coffees  are  grown 
lave  looked  for  an  advance  in 
brices.  The  cost  of  production  is 
much  greater  than  in  Brazil,  the 


one  item  of  transportation  from 
the  plantation  to  the  sea  port 
being  in  many  cases  four  times  as 
great  as  the  charges  made  the 
Brazilian  planter.  This  being  so, 
at  the  prices  ruling  the  past  five 
years,  there  has  been  absolutely 
no  incentive  for  new  planting, 
coupled  with  the  fact  that  the 
labor  conditions  would  warrant 
practically  no  increase,  there 
being  little  or  no  immigration  to 
these  countries  of  the  labor  class, 
with  the  exception  Mexico,  where 
the  influx  of  Oriental  labor  has 
changed  the  conditions  somewhat. 

It  would  seem  that  an  advance 
in  the  price  of  these  coffees  is  war¬ 
ranted  by  the  conditions,  and  that 
a  gradual  further  advance  in  val¬ 
ues  may  be  looked  for  without  the 
artificial  stimulus  which  has  been 
found  necessary  to  push  up  the 
price  of  Brazil  coffees. 

Javas  continue  to  rule  firm  at 
the  recent  advance  and  is  in  very'' 
small  supply  both  spot  and  of 
afloat.  Chas.  W.  Ervin. 

Phil|.,  Pa.,  Oct.  31,  1907. 


TAT 
HOUS 


E 

E 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  j4,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


CEYLON 
=TEA — 


ALifK 

.'/  .  •  / X •  . 

j '  ’  ;  ;>>  /. 
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The  New  York  Letter 


No  Lower  Prices  Immediately. 
Already.  Butter  and  Eggs  Off. 
Enter  Politics.  Effort  to  Restore  Skim 


New  York  Retailers  Expect 
Some  Wholesale  Easing 
Brooklyn  Retailers 
Milk.  Business  Troubles. 


Special  correspondence  of  "Grocery  World.” 

New  York,  Nov.  I,  1907. 

Among  retailers  with  whom  your 
correspondent  talked  to-day  the 
general  sentiment  was  that  a  low¬ 
ering  of  prices,  such  as  has  been 
suggested  in  telegraphic  reports 
from  the  West,  is  not  likely  to  take 
place  in  the  immediate  future,  and 
some  said  that,  except  in  a  few 
lines,  they  do  not  expect  lower 
prices  until  there  is  another  crop. 

Wholesale  prices  of  butter  and 
eggs  have  fallen  off  here  this  week 
and  there  is  said  to  be  a  slight  eas¬ 
ing  of  prices  in  some  kinds  of 
canned  food.  But  it  is  as  to  the 
canned  food,  in  general,  that  the 
dealers  are  firm  in  saying  that 
prices  will  not  go  down.  The  rea¬ 
son  that  they  give  is  that  in  buying 
supplies  they  have  been  obliged  to 
accept  a  fraction  of  the  total  that 
they  desired.  “Take  the  canned 


corn  situation,”  said  one  large 
dealer,  “I  could  get  only  a  little 
more  than  one-half  of  the  amount 
that  I  was  willing  to  take.  As  far 
as  I  am  concerned,  the  situation 
is  fixed.  I  shall  sell  the  reduced 
quantity  and  certainly  I  will  not 
reduce  my  prices  in  doing  so.  Other 
dealers  were  limited  in  ordering 
stocks,  and  they  are  not  likely  to 
cut  prices  when  they  all  know,  as 
I  do,  that  they  could  sell  more  if 
they  could  get  it.” 

The  rumors  of  supplies  of  canned 
food  of  various  kinds  being  re¬ 
turned  to  jobbers  and  packers  and 
of  deliveries  being  delayed  with  a 
view  to  canceling  orders,  could  not 
be  traced  to  any  substantial  basis 
in  fact  by  diligent  questioning  in 
the  wholesale  district.  If  such  sup¬ 
plies  are  finding  their  way  back  to 
wholesale  channels,  the  effect  has 
not  yet  been  felt  by  the  retailers, 


who  say  that  no  offerings  at  re¬ 
duced  prices  are  being  made.  If 
such  offerings  should  come  later 
they  would  be  welcomed  by  many 
retailers,  but  the  belief  seems  to  be 
that  any  business  of  this  kind  may 
be  transacted  will  be  exceptional. 

Whatever  easing  of  prices  may 
occur  in  canned  food,  the  dealers, 
say,  may  properly  be  turned  to  ad¬ 
vantage  in  adding  a  little  to  the 
slender  margin  of  profit  that  there 
has  been  for  the  retailer.  As  was 
told  last  week,  at  least  one  jobbing 
house  has  been  urging  its  custom¬ 
ers  to  advance  prices  so  as  to  make 
a  reasonable  profit,  the  wholesalei 
arguing  that  unless  they  did  so, 
they  could  not  afford  to  continue 
in  business.  It  may  be  that  some 
little  reduction  in  wholesale  prices 
will  accomplish  in  part  this  result, 
providing  the  retailer  keeps  his  quo¬ 
tations  at  least  up  to  the  present 
level. 

The  butter  and  egg  situation,  it 
is  conceded,  is  quite  different  fi£>m 
other  lines.  It  was  freely  admitted 
in  the  wholesale  trade,  when  prices 
were  at  the  top  notch,  that  large 
supplies  were  being  held  back  for 
speculative  purposes  and  that  there 
was  no  actual  scarcity  of  the  com¬ 


modities.  The  financial  panic 
seems  to  have  smoked  put  some  of 
the  large  holders,  and  it  is  in  these 
products  that  the  principal  effects 
of  the  scarcity  of  money  have  been 
felt  as  far  as  the  grocery  trade  is 
concerned. 

Banks  and  warehouses  made 
some  stiff  demands  for  the  return 
of  cash  advanced  on  butter  and 
eggs  in  storage,  and  while  the  de¬ 
mands  were  met,  the  holders  found 
if  convenient  to  sell  off  some  of 
the  supplies  in  order  to  get  money. 
It  is  said  that  four  butter  and  egg 
firms  on  the  West  Side  lost  con¬ 
siderably  by  the  failures  of  two 
Chicago  houses  of  which  they  had 
been  correspondents.  Accofding  tc 
the  reports,  the  Chicago  firms  had 
considerably  overdrawn  their  ac¬ 
counts  with  the  New  York  con¬ 
cerns.  The  latter,  it  seems,  have 
been  in  the  habit  of  accommodat¬ 
ing  their  Western  correspondents 
by  making  advances  of  cash  before 
the  arrival  of  invoices.  These  re¬ 
ports  have  further  weakened  ithe 
market  in  these  products. 

*  *  * 

The  United  Retail  Grocers’  As¬ 
sociation  of  Brooklyn,  acting  on  the 
advice  that  grocers  should  take  a 

- - - 


GROCERIES 

IT  IS  SAID : 

“Some  Fleas  are  necessary  for  the  best  health  of  a  dog” 


WE  SAY: 


A  TRIAL  order  is  the  necessary  introduction  to  our  low  prices  for  CASH 


50-lb.  lots  . . 

Buttermilk  Toilet  Soap  (Genuine  Cosmo),  in  gross  lots  or  over 
In  quarter  cross  lots  . 


Automobile  Brand  California  Lemon  Cling  Peaches,  No.  2 #  cans,  single  cases,  2 
Yosemite  California  Yellow  Free  Peaches,  No.  2#  cans,  single  cases,  2  doz.  .  .  . 


Signal  Brand  No.  3  Standard  Cold  Packed  Tomatoes,  5-case  lots  or  over . 

Bull  Dog  Brand  No.  2  Standard  Cold  Packed  Tomatoes,  5  or  10-case  lots  or  over . 

Narcissus  Brand  Wisconsin  Sifted  Early  June  Peas,  single  cases,  2  doz . 

Arbutus  Brand  Wisconsin  Standard  Early  June  Peas,  single  cases,  2  doz . 

5  or  10-case  lots  or  over  either  above  brands  of  Peas,  one  kind  or  assorted,  at  2#c.  per  doz.  loss. 

New  Green  Peas,  grain  bags  about  2 #  bushels . 

Battle  Ax  Brand  Fancy  Red  Alaska  Salmon,  new  goods,  pack  1907,  1-lb.  tall  cans,  4  doz . 

5  or  10-case  lots . . 

Fowling  Creek  Brand  Canned  Pears,  No.  3  size  cans,  in  heavy  syrup,  2  doz . ' . 

Golden  Cubes  Imported  Pineapple,  #s  flat  cans,  4  doz . !  !  .  . 

Extra  Quality  No.»0  Lamp  Burners  ....  per  doz.,  $0.40  I  Extra  Quality  No.  2  Lamp  Burners  .... 

Extra  Quality  No.  1  Lamp  Burners  ....  per  doz.,  .45  I  Extra  Quality  No.  3  Lamp  Burners  .... 

In  0  doz.  lots  or  over,  either  one  size  or  assorted,  at  2#c.  per  doz.  less.  You  will  not  find  these  low 
prices  on  lamp  burners  elsewhere. 

NEW  CAL.  PRUNES!  NEW  CAL.  PRUNES!  NEW  CAL.  PRUNES! 

Peerless  Brand  Extra  Quality  Black  Glossy  Fruit: — 

30-40s,  25-lb.  boxes . per  lb.,  $0.10 

40-608,  “  per  lb.,  .08# 

60-608,  “  per  lb.,  . 08 # 

60-708,  "  per  lb.,  .07# 


per  lb., 

$0.04# 

per  lb., 

•04# 

per  gross, 

6.25 

per  gross, 

0.40 

per  bbl., 

11.25 

per  keg, 

10.00 

per  doz., 

2.17# 

per  doz., 

1.97# 

per  doz., 

.92# 

per  doz., 

.70 

per  doz., 

1.22# 

per  doz., 

1.16 

per  bush., 

2.00 

per  doz., 

1.32# 

per  doz., 

1.30 

per  doz., 

1.20 

per  doz., 

•77# 

per  doz., 

•  62# 

per  doz., 

.95 

boxes . per  lb., 

. per  lb., 

. per  lb., 

. per  lbi, 

. per  lb., 

per  lb., 


$0.08# 

0.08 


40-50s,  50-lb. 

50-60s,  ‘ 

60-70s, 

70-80s, 

80-908, 

90-100s, 

New  Fancy  4-crown  Loose  Muscatel  Raisins,  50-lb.  boxes . per  lb.j 

New  Fancy  3-crown  Loose  Muscatel  Raisins,  50-lb.  boxes . per  lb., 

New  Fancy  2-crown  Loose  Muscatel  Raisins,  50-lb.  boxes . per  lb., 

Extra  Fancy  New  Stemmed  and  Cleaned  California  Seedless  Raisins,  particularly  fancy  stock,  50-lb.  boxes,  per  lb., 

Rogers’  Fancy  New  4-crown  Ondara  Layer  Valencia  Raisins,  28-lb.  boxes . per  lb., 

_ These  Prices  for  This  Week  Only— November  4th  to  9th,  inclusive.  _ 

WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  SKiTST*  Phila.,  Pa 


•07# 
.07 
•  06# 
.00 
.08# 
•08# 
.07# 
.08# 
.08 
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more  active  part  in  politics  in  order 
to  get  legislation  that  is  favorable 
and  to  oppose  unfavorable  legisla¬ 
tion,  called  a  special  mass  meet¬ 
ing  in  the  rooms  of  the  organization 
for  Monday  evening.  Invitations 
were  sent  to  various  candidates  for 
the  Assembly  to  appear  and  state 
their  views  on  the  subject  of  the 
Wife's  Liability  Bill  and  other  meas¬ 
ures  in  which  the  grocers  are  in¬ 
terested.  The  plans  were  not  car¬ 
ried  out,  however.  One  reason  was 
chat  the  grocers  are  especially  busy 
just  now  getting  in  stock,  and  so 
few  appeared  for  the  meeting.  It 
was  also  found  that  the  candidates 
had  a  disinclination  to  appear  and 
tell  what  attitude  they  would  take 
as  to  a  specific  kind  of  legislation 
if  they  were  elected.  A  question 
was  raised  as  to  the  propriety  of 
candidates  putting  themselves  in  a 
losition  where  they  might  be  ac¬ 
cused  of  trying  to  win  votes  by 
promising  to  support  a  particular 
)ill  whose  passage  was  demanded 
ly  one  class  of  merchants.  Some 
;aid  that  without  regard  to  any 
question  as  to  the  merits  of  the 
)ills  to  be  discussed,  it  would  be 
mproper  for  a  candidate  to  make 
iromises,  directly  or  indirectly,  as 
.o  what  course  he  should  pursue 
,n  relation  to  such  measures,  if  he 
hould  be  elected  and  should  be 
ailed  upon  to  vote.  As  a  result 
'f  the  light  attendance  and  the  ob- 
ections,  the  mass  meeting  was  not 
ield. 

One  of  the  officers  said  afterward 
hat  the  general  idea  of  getting 
usy  in  politics  in  favor  of  the  right 
ind  of  men  is  attractive,  and  this 
an  be  done  without  holding  mass 
Meetings.  The  grocers  can  determine 
ho  is  likely  to  vote  for  good  busi- 
'ess  legislation,  even  if  the  candi- 
ates  do  not  make  any  pledges.  He 
hid,  however,  that  he  regarded  pol- 
jics  as  one  of  the  most  delicate 
hbjects  to  which  the  association 
puld  give  attention,  so  that  action 
,iould  never  be  taken  without  full 
;  onsideration  of  the  subject  in  all 
hases.  Many  associations  have 
-en  wrecked  simply  by  taking  part 
i  politics. 


sale,  it  is  further  said,  would  re¬ 
lieve  to  some  extent  the  scarcity 
of  milk  which,  has  resulted  in  high¬ 
er  prices. 

An  objection  that  is  urged  among 
others,  is  that  grocers  would  again 
sell  the  skimmed  milk,  if  the  sale 
were  allowed,  from  cans  kept  on 
the  sidewalk,  along  with  green 
goods  and  other  articles,  and  that 
when  kept  this  way  the  milk  is  not 
wholesome.  This  suggests  to  the 
grocers  the  old  criticism  of  keeping 
food  on  the  sidewalks  where  it  re¬ 
ceives  the  dust  of  the  street.  While 
the  proposed  laws  against  the  prac 
tice  of  sidewalk  displays  of  foot 
have  not  been  passed,  it  is  believec 
that  there  is  an  increasing  number 
of  grocers  who  refrain  from  exhib¬ 
iting  on  the  sidewalks  any  article 
that  is  not  protected  from  the  dust 
The  improvement  in  conditions  is 
ascribed  to  the  agitation  on  the 
subject  conducted  among  the  gro 
cers,  especially  among  the  members 
of  the  various  organizations. 


*  *  * 


A  petition  in  bankruptcy  was  filed 
Tuesday  in  the  bankruptcy  court 
in  Brooklyn  against  Savarese  &  Co  , 
jobbers  in  groceries,  at  42  Wash¬ 


ington 


avenue,  in  that  borough 


The  petitioning  creditors  were  F. 
Vitelli  &  Son,  Zucca  &  Co.  and 
Lauritano  Bros.  It  is  alleged  that 
real  estate  and  mortgages  to  the 
value  of  $15,000  was  transferred  to 
favored  creditors.  Rufus  O.  Cat- 
lin  was  appointed  temporary 
ceiver. 


re- 


*  *  * 


*  *  * 


There  is  some  agitation  for  an 
nendment  of  the  ordinances  in 
us  city  so  as  to  permit  again,  as 
former  years,  the  sale  of 
■immed  milk.  It  is  urged  that  the 
•lc  could  be  hedged  about  with 
/ich  restrictions  that  the  milk 
ould  be  sold  simply  for  what  it 
*•  and  that  it  is  wholesome.  The 


The  Chegwidden  &  Ohlmeyer 
Co.,  wholesale  dealers  in  teas,  cof¬ 
fees  and  spices,  at  414  Greenwich 
street,  has  made  an  assignment  to 
W.  Lester  Wemper.  The  deed  of 
assignment,  executed  by  J.  Colb- 
win,  as  vice-president  of  the  com 
pany,  was  filed  Tuesday.  The  com¬ 
pany  was  incorporated  with  a  cap¬ 
ital  stock  of  $12,000  three  years 
ago.  It  took  over  the  business  of 
John  Chegwidden,  who  was  the 
first  president.  He  sold  out  his  in¬ 
terest  a  year  ago  to  Wm.  B.  Buck, 
of  Philadelphia. 


*  *  * 


d  he  United  Delicatessen  Stores, 
New  York,  was  incorporated  sev¬ 
eral  days  ago  with  a  capital  stock 
of  $10,000  by  Henry  and  Hyman 
Siegel,  of  312  W.  One  Hundred  and 
Seventeenth  street,  and  A.  and  Ida 
Weinstein,  of  1864  Seventh  avenue. 

Fred.  A.  McGill. 


The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  world  holds  quite  a  num¬ 
ber  of  asses,  and  up  to  the  pres¬ 
ent  time  there 

••Do  You  Know  Your  has  been  no  overt 
Grocer?”  competition  for 
the  title  of  chief. 
If  the  editor  of  the  “Woman’s 
Home  Companion,”  however,  pro¬ 
gresses  at. his  present  rate,  he  will 
be  in  excellent  position  to  claim 
the  enviable  distinction  of  being 
the  most  brilliantly  scintillating 
ass  in  the  United  States  at  least. 

The  “Woman’s  Home  Com¬ 
panion”  is  a  woman’s  monthly 
paper  which  aims  to  dictate  the 
thoughts  and  the  acts  of  the  fe¬ 
male  life.  In  the  November  issue 
the  editor  begins  the  publication 
of  a  personally  written  series  of 
articles  attacking  retail  grocers. 
A  part  of  the  initial  article  ap¬ 
pears  elsewhere  in  this  issue.  It 
will  interest  retail  grocers  very 
much. 

The  editor  of  the  “Woman’s 
Home  Companion”  perpetrates 
some  novel  ideas  in  his  first  arti¬ 
cle.  One  is  that  grocers  put  in 
telephones  so  their  customers  will 
stay  away  and  not  see  the  filth  in 
their  stores.  That  of  course  is 
a  pure  absurdity.  Not  a  grocer  in 
business  but  would  prefer  a  cus¬ 
tomer  to  come  to  his  store  for  the 
fundamental  reason  that  once 
there  he  can  interest  her  in  the 
numerous  other  articles  before 
her.  Orders  over  the  telephone 
lack  the  persuasive  stimulus  of 
contact  with  other  things,  and  are 
therefore  confined  to  goods  which 


the  customer  has  actually  resolved 
to  buy. 

Another  bit  of  humor  in  the 
same  article  is  that  grocers  em¬ 
ploy  expensive  salesmen  to  call  at 
their  customers’  homes  for  the 
same  reason — to  prevent  them 
from  calling  at  the  store  and  being 
revolted  by  the  abounding  filth  ! 
This  need  not  be  discussed  at  all. 

Such  is  the  general  trend  of  the 
article  referred  to.  It  is  cheap, 
crude,  ignorant  and  wholly  untrue 
and  unjust.  The  title  of  the  ar¬ 
ticle  is  “Do  You  Know  Your  Gro¬ 
cer?”  The  “Grocery  World” 
feels  that  it  can  answer  it  affirma¬ 
tively  and  can  also  add  that  it 
feels  as  if  it  also  knew  the  editor 
of  the  “Woman’s  Home  Com¬ 
panion.” 

In  a  letter  to  the  “Grocery 
World”  on  the  subject  of  these 
articles,  the  general  manager  of 
the  “Woman’s  Home  Companion” 
asks  that  this  journal  “lend  us 
your  co-operation  in  every  way 
possible  toward  the  remedying  of 
evil  conditions.”  Unquestionably 
we  will.  Let  us  begin  upon  base¬ 
less  yellow  stuff  printed  against 
the  grocery  business  by  ignorant 
fools. 


Messrs.  Gimbel  Brothers,  the 
Philadelphia  department  store- 
keepers,  who 

Rescue  for  the  Drug  modestly  admit 
Business.  to  conducting  the 
only  good  gro¬ 
cery  store  in  Philadelphia,  are 
now  about  to  lift  the  drug  busi¬ 
ness  from  its  slough  of  despond 
by  establishing  a  drug  depart¬ 
ment.  For  some  time,  therefore, 
the  high-principled  Gimbel  policy 
of  building  themselves  up  by  tear¬ 
ing  others  down  will  be  applied  to 
the  drug  trade,  whose  short¬ 
comings,  true  and  false,  will  now 
be  dwelt  upon  ad  nauseum. 


Food  laws  are  at  last  doing  to 
the  Biscuit  Trust  what  not  con¬ 
science,  exposure 
or  trade  senti- 

Biscuit  Trust  At  Bay.  , 

ment  has  been 
able  to  do — make 
it  do  the  decent  thing  regarding 
the  weight  of  its  package  goods. 
The  Trust  has  fattened  on  pub¬ 
lic  misapprehension  for  years. 
The  bulk  of  its  business  is  done 
in  small  package  goods,  which 
represent  neither  pounds  or  the 
aliquot  parts  of  a  pound.  A  Trust 
package  would  look  like  a  pound 
and  would  be  bought  under  the 


free  to  “Grocery  World”  Readers 


The  “  Grocery  World”  has  on  hand  about  five  hundred  copies  o 
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Now  we  propose  to  give  a  copy  to  any  subscriber  who  may  wan 
it,  free  of  all  cost  save  the  postage  of  seven  cents. 

Send  seven  cents  and  the  book  is  yours. 


impression  that  it  contained  a 
pound,  but  would  actually  contain 
only  10  to  14  ounces.  This  was 
not  legal  fraud,  because  the  Trust 
always  sold  as  “packages”  and 
never  as  given  quantities.  Never¬ 
theless  it  knew  perfectly  well  of 
the  public  delusion,  and  craftily 
took  advantage  of  it  while  keep¬ 
ing  within  the  letter  of  the  law. 

Two  States  have  now  taken 
steps  to  protect  their  people 
against  schemes  like  the  Biscuit 
Trust’s — first  North  Dakota  and 
now  Nebraska.  Both  have  re¬ 
cently  enacted  statutes  requiring 
all  concerns  to  print  the  net 
weight  upon  all  packages..  The 
Trust  is  vainly  fighting  both  laws, 
thereby  revealing  its  bad  faith 
very  clearly.  For  if  it  had  noth¬ 
ing  to  lose  by  so  doing,  there  is 
no  reason  why  it  should  not  in¬ 
stantly  agree  to  publish  its  net 
weights. 


The  Federal  Postmaster-Gen¬ 
eral,  George  V on  L.  Meyer,  is 
carrying  on  a  de- 
fh«  Postmaster-Gen-  cidedly  interest- 

Scheme.  ing  propaganda 

in  the  interest  of 
his  parcels  post  scheme.  In  the 
principal  cities  he  is  holding  meet¬ 
ings  at  which  are  present  the 
leading  local  politicians,  but  from 
which  are  conspicuously  absent 
any  one  representing  the  retail  in- 
tprpcts  which  are  ODDOsint?  the 


plan. 

The  latest  one  of  these  meetings 
was  held  in  Philadelphia  last 
week.  The  principal  guests  and 
speechmakers  were  as  follows: — 

YV.  Atlee  Burpee,  seed  dealer,  per¬ 
sonally  interested  in  all  possible  ex¬ 
tension  of  parcels  post. 

John  Wanamaker,  who  conducts  a 
mail-order  department. 

Henry  H.  Bingham,  Congressman 
from  Philadelphia.  Interested  in 
nothing  save  the  continued  holding 
of  his  office. 


William  B.  Howland,  publisher  of 
the  “Outlook,”  New  York.  Inter¬ 
ested  in  parcels  post  because  it  will 
increase  mail-order  advertising. 

Richard  H.  Rushton,  president 
Fourth  National  Bank,  who  has  no 
personal  interest  in  the  subject  either 
way. 

Mahlon  H.  Kline,  wholesale  drug¬ 
gist,  whose  house  sells  both  the  re¬ 
tail  dealer  and.  the  mail-ordef 
houses. 

There  were  many  others  pres 
ent,  but  not  one  who  represents 
the  organized  retail  opposition 
Naturally  the  meeting  was  en 
thusiastic  in  favoring  that  whicl 
would  most  greatly  advance  th 
interest  of  those  present.  Th 
Postmaster-General  made  th 
same  stereotyped  statement  con 
cerning  the  opposition  of  the  re 
tail  merchants  which  he  made  a 
similar  meetings  in  other  cities 
Here  is  the  gist  of  it : — 

Heretofore  the  opposition  to  the 
extension  of  the  parcels  post  has 
come  in  the  first  instance  from  the 
express  companies,  and  then  from 
the  retail  merchant  and  the  country 
storekeeper,  the  fear  in  his  case 
being  that  the  mail-order  house 
would  derive  a  benefit  to  his  own 
disadvantage.  Now,  I  can  disarm 
the  criticism  of  the  retail  country 
merchant  and  storekeeper  by  the  fact 
that  I  shall  recommend  a  parcels 
post  system  on  the  rural  delivery 
routes,  a  special  rate  to  be  charged 
on  the  packages  for  delivery  from 
the  distributing  office  of  the  rural 
route,  or  if  mailed  by  a  pa¬ 
tron  of  any  rural  route  for  de¬ 
livery  to  a  patron  on  the 
same  route,  or  at  the  distributing 
office  of  said  route.  The  rate  would 
be  5  cents  for  the  first  pound  and  2 
cents  for  each  additional  pound  up 
to  eleven  pounds.  This  will  be  a 
great  boon  to  the  farmers  and  others 
on  the  rural  routes,  because  when 
they  are  able  to  order  their  goods 
by  telephone  or  postal  card  it  will 
relieve  them  of  the  inconvenience 
of  going  to  town  to  obtain  the  neces¬ 
saries  of  life.  It  will  facilitate  the 
consumption  and  increase  the  busi¬ 
ness  of  the  country  merchant,  who 
necessarily  obtains  his  goods  from 
the  wholesale  dealer.  Therefore  all 
will  be  benefited.  The  result  of  this 
service  will  be  an  increased  cancel¬ 
ation  of  stamps,  which  in  turn  means 
an  increase  of  salary  to  the  fourth- 
class  postmaster,  as  w(dl  as  a  larger 
revenue  for  the  postal  service  which 
could  be  credited  to  the  rural  de¬ 
livery  routes,  as  it  would  be  practi- 
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cally  all  pure  gain  over  and  above 
the  commissions  to  the  postmasters. 

One  of  the  unconsciously  hum¬ 
orous  incidents  of  the  meeting 
was  the  address  of  the  sainted 
John  Wanamaker,  who  reassured 
the  objecting  retail  merchants  in 
the  following  language: — 

I  have  had  some  little  experience 
in  one  of  these  stores  you  have 
heard  about  and  of  which  the  small 
country  storekeeper  professes  to 
fear.  I  say  to  you,  and  other  mer¬ 
chants  who  are  here — Mr.  Snellen- 
burg  and  Mr.  Lit  will  agree  with 
me — that  the  mail-order  business  of 
our  stores  is  not  profitable. 

I  want  the  senior  Senator  and  the 
Postmaster-General  to  understand 
this  statement.  There  are  stores 
that  make  money  through  the  mail¬ 
order  business,  but  they  are  devoted 
,  solely  to  that  branch  of  trade.  We 
find  that  our  mail-order  business,  ac¬ 
companied  as  it  is  by  the  mailing  of 
samples,  is  only  an  incident  of  the 
accommodation  we  seek  to  give  to 
our  patrons.  I  think  the  knowledge 
of  this  fact  should  be  reassuring  to 
the  small  storekeepers  who  are  mak¬ 
ing  these  objections. 

Mr.  Wanamaker  says  that 

his  mail-order  business  is  not 

profitable,  and  argues  that 

that  fact  should  reassure  the 

retailers.  In  Heaven’s  name 

why,  if  he  still  continues  to 

go  after  it?  As  a  matter  of  fact, 

the  unprofitable  feature  of  Mr. 

Wanamaker’s  mail-order  busi¬ 


ness,  if  true,  is  decidedly  wwreas- 
suring,  since  it  indicates  close 
selling  and  thus  increases  the 
danger  of  the  competition. 


The  “Grocery  World”  feels  ab¬ 
solutely  confident  that  at  some 
time  not  far  dis- 
The  Food  l * w’«  tant  there  will 
Nether  Side.  come  a  sane  reac¬ 
tion  from  the 
present  rigid  and  arbitrary  en¬ 
forcement  of  the  food  laws. 

Consider  from  a  practical 
standpoint  a  case  which  came 
under  the  writer’s  eye  during  the 
past  week.  A  certain  well-known 
brand  of  English  marmalade  is 
sold  quite  largely  in  this  coun¬ 
try.  Prior  to  the  enforcement  of 
the  Federal  food  law  it  con¬ 
tained  a  minute  quantity  of 
salicylic  acid  to  increase  its  keep¬ 
ing  quality.  Containing  this  acid 
the  marmalade  has  been  freely 
sold  for  many  years,  with  not  a 
case  on  record  of  harm  in  any 
form. 

The  Federal  food  law  prohibits 
the  use  of  salicylic  acid,  and  the 
marmalade  referred  to  has  for  a 
year  or  more  come  to  America 


without  it.  As  a  result  dozens  of 
jars  are  spoiling  all  over  Philadel¬ 
phia,  not  to  speak  of  outside 
points.  In  one  case  the  consumer 
has  thrown  away  over  half  of 
three  consecutive  jars  for  this  rea¬ 
son. 

If  to  the  contention  that  such  a 
law  visits  an  unmitigated  hard¬ 
ship  upon  the  consumer,  instead 
of  benefiting  him,  it  is  answered 
that  salicylic  acid  has  no  place  in 
food  and  should  not  be  permitted 
there,  there  is  still  another  re¬ 
joinder  to  make:  If  there  is  no 
evidence  that  the  presence  of  that 
drop  of  acid  has  ever  worked 
harm,  but  on  the  contrary  has 
worked  great  good  in  the  way  of 
preservation,  in  Heaven’s  name 
what  reasonable  objection  can  lie 
to  its  use? 


Biscuit  Trust  Smoked  Out  in 
Nebraska. 

The  section  of  the  new  Nebras¬ 
ka  food  law,  requiring  net  weights 
of  package  goods  to  be  stated  on 
the  label,  is  causing  must  uneasi¬ 
ness,  the  handling  of  crackers  in 
packages  being  particularly  af¬ 
fected.  Press  advices  say  that  the 
National  Biscuit  Co.,  as  the  largest 


manufacturer  of  package  crackers, 
is  seriously  objecting  to.  the  ruling 
of  Deputy  Food  Commissioner 
Johnson  regarding  net  weights,  and 
it  is  said  that  the  cracker  company 
contemplates  contesting  the  legality 
of  the  ruling.  Retailers  through¬ 
out  the  State  have  been  warned 
of  the  danger  and  told  of  the 
difficulty  of  obtaining  safe  goods 
in  the  following  communication 
from  Secretary  Avery,  of  the 
State  association : — 

I  understand  that  it  has  been  al¬ 
most  impossible  for  the  merchants 
of  Nebraska  to  secure  package 
crackers  that  will  comply  with  the 
laws  of  our  State.  Deputy  Commis¬ 
sioner  Johnson  has  made  a  ruling 
that  a  guarantee  from  a  wholesaler 
or  manufacturer  covering  the  stamp¬ 
ing  of  the  net  weight  on  the  pack¬ 
age  does  not  release  the  retailer 
from  liability  under  the  law,  but  that 
the  weight  must  be  stamped  on  the 
package.  He  says  that  a  guaran¬ 
tee  covering  the  purity  of  the  goods 
contained  in  the  package  will  re¬ 
lease  the  retailer  from  liability  only 
so  far  as  the  quality  of  the  goods  is 
concerned,  but  don’t  release  him 
from  a  penalty  if  the  net  weight  is 
not  stamped  on  the  package. 

I  would  advise  every  merchant  in 
the  State  to  handle  only  crackers 
that  have  the  weight  stamped  on  the 
package,  as  that  is  the  only  safe  way 
to  avoid  arrest  and  fine  for  violation 
of  the  pure  food  law  in  regard  to 
.these  goods. 

Yours  respectfullv, 

W.  H.  Avery,  Secretary. 
Tilden,  Neb.,  October  8. 


Mr.  Grocer 
Why  Not? 


This  Trade  Mark  has 
appeared  on  our 
Butter  Color  for  over 
25  years. 


Are  you  handling  our  “ Dandelion ”  Butter  Color?  Are 
you  on  to  the  fact  that  we  have  on  our  books  grocers 
all  over  the  country  who  sell  without  any  trouble  thousands 
of  dollars'  worth  of  our  “ Dandelion"  Butter  Color  at  a 
big,  easy  profit  ?  Are  you  getting  some  of  these  profits? 
If  not, — why  not  ? 

Write  your  Wholesaler  or  Us  for  Price  List 

DANDELION  BRAND  BUTTER  COLOR  (PURELY 
VEGETABLE)  complies  with  the  Pure  Food  Laws  of  State 
and  Nation. 

DANDELION  BRAND  BUTTER  COLOR  (PURELY 
VEGETABLE)  complies  with  every  requirement  of  every  Pure 
Food  Law,  and  is  the  strongest,  clearest  and  purest  Vegetable 
Butter  Color  made. 

Here  is  the  Dandelion  Trade  Mark  which  appears  on  every  package. 
Don't  accept  any  butter  color  unless  the  Dandelion  Trade  Mark  is 
conspicuously  displayed  on  the  label. 


WELLS  6?  RICHARDSON  CO.,  Burlington,  Vt. 
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Special  Offer  to  Retail  Grocers 

ON 


PROCESS 


Pork  and  Beans 


Iflil  i».^" 


l|  |  III  1 1 1 1 1 1 1 1 


Write  our  nearest  office  at  once  tor  mtormation  on  this  special  offer 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


How  Much? 

Your  possible  trade  on  a  given  line — how  much  of  it  have  you  ? 

Every  family  in  your  neighborhood  uses  a  certain  amount  of  sliced 
meat— whether  ham,  bacon,  dried  beef,  sausage,  tongue  or  corned  beef.  In 
the  Middle  West  the  average,  roughly  speaking,  is  about  a  pound  and  a  half 
per  family  per  week. 

Therefore  it  is  easy  for  you  to  calculate  the  amount  of  sliced  meat  you 
ought  to  be  selling,  whether  you  have  fifty  or  five  hundred  possible  cus¬ 
tomers  to  draw  on.  Remember  that  “possible  customers”  doesn’t  mean 
only  people  who  are  coming  to  the  store,  but  people  who  might  be  coming 
there  if  there  was  a  reason  for  it.  Probably  you  are  not  selling  your  full 
share,  because  to  the  average  buyer  your  sliced  meats  look  just  about  like 
those  sold  anywhere  else. 


Dried  Fruit  Shippers  Pressed 
for  Money. 

Offer  Eastern  Trade  Extra  Discount  for 
Payment  of  Drafts  Now  Instead  of 
When  Goods  Arrive.  Many  Goods 
Long  on  Road.  Offer  Mostly  De¬ 
clined. 

The  California  shippers  of  dried 
fruits  are  endeavoring  to  transfer 
to  Eastern  wholesale  buyers  of 
prunes,  raisins,  peaches,  etc.,  the 
worryoverthe  railroad  companies’ 
tardy  deliveries.  Practically  all 
oK  them  are  offering  Eastern  job¬ 
bers  an  extra  discount  of  ]/2  to  I 
per  cent,  if  they  will  pay  the  ship¬ 
pers’  drafts  at  once  without  wait¬ 
ing  for  the  goods  to  arrive.  In 
all  but  a  very  few  cases  the  offer 
has  been  declined. 

Most  dried  fruits  are  sold  to 
wholesale  grocers  on  sight  draft, 
which  is  due  immediately  after 
arrival  and  inspection  of  the 
goods.  This  means  that  if  the 
goods  are  long  in  transit  the  ship¬ 
pers  are  kept  so  much  longer  out 
of  their  money.  This  is  nevei 
pleasant,  but  in  view  of  the  pres¬ 
ent  tight  money  situation  it  is 
probably  squeezing  some  of  the 
California  shippers  pretty  hard. 
They  therefore  offer  the  extra  dis¬ 
count  if  receivers  will  pay  for 
their  bills  now  without  waiting  for 
the  goods  to  arrive. 

As  stated,  the  offer  has  been  re¬ 
jected  by  practically  everybody. 
Partly  because  most  jobbers  want 
to  see  their  goods  before  paying 
for  them,  and  partly  because  they 
don’t  like  to  be  kept  out  of  their 
money  any  more  than  the  shippei. 


Some  of  this  year’s  dried  fruit  has 
been  on  the  road  for  about  four 
times  as  long  as  it  should  have 
taken. 


Say  Pittsburg  Produce  Prices 
Higher  Than  Outside. 

Details  of  the  Amended  Charges  Against 
Wholesale  Produce  Dealers.  Defend¬ 
ants  in  Action  Charged  With  Main¬ 
taining  Close  Handed  Trust  Over 
Produce. 


I  have  succeeded  during  the 
past  week  in  obtaining  a  copy  of 
the  amended  bill  in  equity  which 
has  been  filed  in  the  Common 
Pleas  Courts  here  by  the  associ¬ 
ated  retail  merchants  against  the 
wholesale  dealers  in  produce,  as 
well  as  certain  large  shipping  in¬ 
terests,  all  of  which  have  a  con¬ 
nection  with  this  market.  The 
bill  is  quite  verbose  and,  in  sub¬ 
stance,  charges  all  of  the  defend¬ 
ants  with  maintaining  an  illegal 
combination  in  restraint  of  trade, 
and  this  in  violation  of  the  law. 

Its  main  points  are  reproduced 
below : — 

Ninth — That  your  orators  are  ad¬ 
vised  and  believe  and  so  aver  that 
the  prices  for  said  produce  in  the 
markets  of  Pittsburg  and  said  vicin¬ 
ity  have  been,  are  and  will  continue 
to  be  excessive,  unreasonable  and 
more  than  would  prevail  under  ordi¬ 
nary  and  usual  market  conditions, 
for  the  following  reasons : — 

(a)  That  the  members  of  said 
Pittsburg  Produce  Trade  Associa¬ 
tion,  receiving  more  than  90  per 
cent,  of  the  produce  handled  to  said 
markets,  almost  all  of  which  is 
shipped  from  states  and  countries  ' 
outside  of  Pennsylvania  and  from 
said  several  corporations  and  com- 
.  binations  hereinbefore  mentioned 
and  others,  have  been,  are  and  will 


Two-Minute  Sermons  for  the  Retail 

Grocer 


The  AMERICAN  SLICING  MACHINE  will  make  your  sliced  meats 
“  different.” 

It  will  enable  you  to  give  more  slices  for  the  money,  and  better-looking, 
better-tasting  meat. 

It  will  increase  your  profit  per  pound. 

It  has  done  this  for  thousands  of  other  merchants. 

It  costs  you  nothing  to  investigate. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago,  Ill. 


XVII.— Keep  Cheerful  at  All  Events. 

The  cheerful  man  is  a  success. 
Especially  if  he  does  a  cash  busi¬ 
ness. 

No  matter  whether  he  acquires 
riches  or  remains  poor,  the  mer¬ 
chant  who  can  remain  cheerful  is  a 
success,  for  he  is  not  only  well  sat¬ 
isfied  with  his  own  lot,  but  makes 
those  around  him  better  satisfied 
with  theirs. 

Look  the  world  over,  and  it  is 
the  cheerful  people  who  have  the 
most  friends,  an^  that  should  mean 
a  cheerful  merchant  should  have 
the  most  customers.  Cheerfulness 
implies  a  vast  amount  of  faith  in 
human  nature,  however,  and  the 


out  on  his  mercantile  career  with 
a  cast-iron  rule  to  not  extend  cred¬ 
it.  He  will  find  it  is  much  easier  to 
carry  his  cheerfulness  through  life 
on  a  cash  basis  than  it  would  be  if 
he  adopted  the  credit  system,  and 
the  cheerful  man  has  enough  to 
do  without  worrying  about  finan¬ 
cial  matters,  for  all  the  troubles  of 
his  community  will  gravitate  to¬ 
wards  him  to  be  dispelled,  and 
every  time  he  is  called  upon  to  say 
the  magic  words  which  make 
another  mortal  get  a  larger  glimpse 
of  the  brighter  side  of  life,  he 
should  make  a  firmer  friend  and 
a  better  customer  (if  on  a  cash 
basis). 


cheerful  man  would  do  well  to  start 


F.  A.  P. 
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SUCCESS!  SUCCESS!  SUCCESS! 
NOTHING  BUT  SUCCESS 


Write  Us  To-Day 


The  Aretino  Co. 

56  Fifth  Avenue,  Chicago 


For  the  Merchant  Who  Uses  the  Aretino  Talking 
Machine  and  the  Aretino  Records  as  a  Premium 

Listen : 

The  Aretino  Record 
Fits  All  Other 
Talking  Machines 


ONE  of  our  merchants  sold  over  500 
Aretino  Records  the  first  three  days 
he  handled  them.  “Going  some, 
isn’t  it,  Mr.  Merchant?”  There’s  a 
reason.  The  Aretino  Record  fits  them  all. 
Furthermore,  it’s  an  absolute  impossibility 
to  use  any  other  record  on  the  Aretino 
machine. 

We  guarantee  our  Machines  and  Records. 
We  also  guarantee  a  great  increase  in  your 
cash  sales  the  first  thirty-six  hours. 


be  in  position  to  control  the  prices  to 
be  asked  for  such  produce,  and  they 
have  so  done  and  have  made  and- 
maintained  prices  which  have  been 
and  are  and  will  be  higher  than  the 
market  prices  in  cities  of  similar  size 
and  location  as  to  fields  of  produce 
production. 

(b)  That  said  produce  distribut¬ 
ing  companies,  with  their  large  capi¬ 
tal  and  extensive  organization  as  ad¬ 
vertised,  have  and  maintain  absolute 
power  over  large  quantities  of  pro¬ 
duce  handled  by  them,  and  have  con¬ 
trolled  and  can  control  the  prices  at 
which  they  shall  sell  such  produce, 
and  have  made  and  can  make  them 
higher  than  would  otherwise  be  the 
case  in  the  ordinary  and  usual 
course  of  trade. 

(c)  That  said  various  growers’ 
associations  and  other  associations, 
by  maintaining  exclusive  agents  or 
distributers  in  the  various  markets, 
are  thereby  enabled  to  secure  a 
higher  price  than  would  otherwise 
be  possible  under  ordinary  market 
conditions. 


(d)  That  said  fruit  exchanges,  by 
becoming  the  only  purchasers  of  the 
products  of  larger  districts  or  states, 
are  thereby  enabled  to  hold  down 
the  producer  to  a  less  than  a  fair 
price,  and  without  allowing  such  dif¬ 
ference  at  point  of  sale,  make  larger 
profits  than  they  are  justly  or  legally 
entitled  to  under  the  usual  course  of 
business. 

(c)  That  by  reason  of  the  central 
location  of  the  Pittsburg  district  in 
the  transportation  system  of  the 


country  it  is  easy  to  and  the  said 
various  combinations,  either  singly 
or  in  joint  action,  can  divert  and 
have  diverted  cars  of  produce  to 
other  points,  and;  can  hold  and  have 
held  them  at  various  adjoining 
1  points  of  shipment,  and  thereby  can 
and  have  regulated  the  “supply”  for 
said  markets,  and  thereby  control 


the  prices  to  be  received  for  supplies 
already  on  sale  therein. 

(f)  That  the  members  of  said  as¬ 
sociation  can  regulate  and  have  reg¬ 
ulated  the  “supply  and  demand”  in 
the  Pittsburg  district  markets  by 
stopping  in  transit  at  points  outside 
of  said  district  of  cars  of  produce 
shipped  to  and  intended  for  said 
markets  for  the  purpose  of  maintain¬ 
ing  higher  prices  for  the  goods  al¬ 
ready  on  hand  than  would  have 
been  or  would  be  possible  under  the 
ordinary  course  of  business. 

(h)  That  it  is  alleged  that  mem¬ 
bers  of  said  association  have  caused 
to  be  thrown  upon  the  “dump”  sup¬ 
plies  of  produce  of  good  quality, 
thereby  maintaining  a  higher  price 
in  said  markets  than  would  have 
been  possible  had  said  supplies  so 
thrown  away  been  permitted  to  come 
in,  and  depriving  the  consumers  of 
said  district  of  foodstuffs  which  they 
otherwise  would  have  received  under 
the  usual  course  of  business. 

R.  O.  W. 


Barrel  Industry  Confronts  Growing 
Scarcity  of  Raw  Material. 

The  Forest  Service  of  the  United 
States  Government  calls  attention  to 
the  rapidly  decreasing  supply  of 
lumber  in  the  country  and  raises  the 
question  where  are  we  to  get  bar¬ 
rels  from  when  the  supply  is  wholly 
gone.  The  production  of  elm  lum¬ 
ber,  which  is  mostly  used  for  bar¬ 
rels,  has  decreased  over  50  per  cent, 
in  the  last  seven  years.  Elm  is  cut 
most  largely  in  the  Northern  States 
and  particularly  in  Wisconsin,  In¬ 


diana  and  Michigan,  and  the  ex¬ 
haustion  of  the  supply  in  those 
States  has  had  a  most  serious  effect 
upon  the  barrel  industry.  One  of 
the  prominent  manufacturers  esti¬ 
mates  that  there  are  not  half  the 
staves  made  in  Michigan  now  that 
there  were  ten  years  ago.  It  is  the 
opinion  of  one  of  the  best  informed 
‘and  most  prominent  manufacturers 
in  Ohio  that  to-day  there  are  not 
1,000  staves  produced  in  that  State 
where  there  were  10,000  staves 
made  ten  years  ago.  Red  gum  lum¬ 
ber,  used  as  a  substitute  for  elm, 
grows  most  abundantly  in  Arkan¬ 
sas,  Missouri,  Mississippi  and  Ten¬ 
nessee,  and  with  the  increased  use 
of  this  and  other  Southern  woods 
in  the  manufacture  of  barrels  the 
industry  is  shifting  southward  at  a 
rapid  rate.  There  are  now  a  score 
of  first-class  plants  making  staves 
and  heading  in  Louisiana  where 
there  was  only  one  of  any  large 
capacity  ten  years  ago.  It  will  be 
only  a  few  years,  however,  until  the 
maximum  output  of  these  States  is 
reached,  and  there,  too,  the  manu¬ 
facturers  will  be  compelled  by  the 
scarcity  of  material  to  hunt  vigor¬ 
ously  for  a  new  supply  of  timber. 
Manufacturers  of  barrels  are  con¬ 


fronted  by  the  same  problems  which 
are  now  meeting  almost  every  user 
of  wood  in  the  United  States,  an  in¬ 
creasing  scarcity  and  a  correspond¬ 
ingly  higher  price. 


Cincinnati  Pure  Food  Show. 

The  Cincinnati  Retail  Grocers’  Asso¬ 
ciation  will  hold  their  first  pure  food 
show  in  that  city  the  last  two  weeks  in 
April  and  the  first  week  in  May  of  next 
year.  Cincinnati  has  one  of  the  largest 
and  strongest  grocers’associations  in  the 
country,  the  membership  books  showing 
an  enrollment  of  899  names  at  the  pres¬ 
ent  time.  The  exhibition  will  be  held  in 
Music  Hall,  the  largest  building  of  the 
kind  in  the  state,  which  will  comfortably 
accommodate  200  exhibitors.  Seven 
different  street  car  lines  pass  directly  by 
this  building  and  reach  out  into  every 
section  of  the  city  and  into  Covington, 
Newport  and  other  Kentucky  towns. 
The  total  population  of  Cincinnati  and 
its  suburban  towns  is  considerably  over 
half  a  million. 

This  is  the  first  venture  of  the  Cincin¬ 
nati  association  into  the  field  of  pure 
food  shows,  and  it  will  also  be  the  first 
exhibition  of  the  kind  ever  held  in  that 
city.  With  the  strong  forces  behind  it 
and  the  immense  prospective  patronage 
it  is  expected  to  make  this  the  greatest 
event  of  the  kind  qver  held  in  this  coun¬ 
try. 

Any  further  information  can  be  se¬ 
cured  by  writing  C.  H.  Elliott,  202  West 
Seventh  street,  Manager  of  Cincinnati 
Retail  Grocers’  Association. 


Cold  storage  peaches  range 
from  $1.25  to  $1.50  per  crate,  bpt 
there  is  very  little  demand  owing 
to  the  poor  quality. 
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MAPLEINE 


Is  synonomous  with  Excellence,  Purity, 
and  Wholesomeness  and  is  the  only  extract 
on  the  market  which  gives  the  true  maple 
flavor  and  makes  A  Better  Syrup  than  “Ye 
Old  Time  Maple.”  It  is  used  for  flavoring 
cakes,  frostings,  desserts,  bonbons,  ices — in 
fact,  any  dainty  in  which  a  maple  flavor  is 
desired.  A  2-oz.  bottle  at  35  cents  will  make 
more  than  two  gallons  of  pure  syrup. 

Write  to-day  for  a  sample  bottle  and  give  it  a  trial. 

Mapleine  is  Very  Popular  and  a  Ready  Sellar 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 
- Made  only  by - 


CRESCENT  MFQ.  CO. 


SEATTLE,  WASH. 


GOING  SOME! 


Forbes’ 


THE  SALE  OP 

Indexed  Coupon  Books 


FOR  OCTOBER  INCREASED  NEARLY 


200  Per  Cent. 


Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  iNDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  K.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 


“  Have  used  your  books  for  twelve  year*. 
Enclosed  find  order  from  N.  C.  Campbell. 
BOYD  &  LYFORD,  Humboldt,  Neb." 


Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


DISPLAY  YOUR 


DEPENDABLE  ' 


MILLBOURNE 


FLOUR 


and  get  the  full  benefit  of  the  newspaper 
advertising.  The  demand  is  in¬ 


creasing  every  day 


SHANE  BROTHERS  6  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  is  in  active, 
healthy  condition.  There  has 
been  a  good  demand  during  the 
week,  particularly  for  the  lower 
grades,  which  are  strong  at  the 
recently  noted  advances.  The 
week  has  brought  no  change  in 
price,  and  the  entire  line  is  in  a 
well-sustained  and  wholesome 
condition. 


Coffee. 

The  coffee  market  has  suffered 
very  little  from  the  conditions  of 
the  stock  market,  although  there 
has  been  some  effect.  The  fact 
that  there  has  not  been  more  is 
due  to  the  fact  that  the  public  has 
been  very  slow  in  dealing  in  coffee 
options  for  a  year  past,  and  this 
has  kept  them  out  of  harm’s  way 
during  the  money  flurry.  For  this 
reason  there  has  been  very  little 
forced  liquidation.  As  stated, 
however,  a  slight  decline  has  oc 
curred  owing  to  the  fact  that  cer¬ 
tain  large  interests  were  unable 
to  hold  on,  and  this  caused  the  op 
tion  market  to  decline  25  to  30 
points  and  actual  Rio  and  Santos 
coffee  34  cent.  This  refers  par¬ 
ticularly  to  the  lower  grades  of 
Brazil  coffee.  Owing  to  the  very 
small  supply  of  the  better  grades 
of  Brazil  coffee,  coupled  with  the 
fact  that  one  large  interest  pur¬ 
chased  heavily  of  high-grade  San¬ 
tos  on  the  spot,  the  better  grades 
have  hardened  somewhat.  Mild 
grades  show  a  radical  advance,  as 
explained  in  detail  in  another  col¬ 
umn.  Java  is  firm  at  an  advance. 
Mocha  steady. 

Sugar. 

The  raw  sugar  market  has  re¬ 
mained  about  unchanged  during 
the  past  week.  The  refined  mar¬ 
ket  is  unchanged  also,  and  strong 
upon  reports  of  a  very  heavy  busi¬ 
ness.  The  refiners  all  seem  to  be 
selling  sugar  and  the  jobbers  also. 
Confectioners  particularly  are  in 
the  market,  and  all  told  the  mar¬ 
ket  is  much  more  active  than 
usual  at  this  season  of  the  year. 
The  demand  seems  to  be  wholly 
consumptive  and  for  actual  wants. 

Fish. 

There  has  been  a  lull  in  the  de¬ 
mand  for  mackerel  during  the  past 
week,  though  this  has  brought  no 
recession  in  prices.  All  grades  of 
mackerel  are  scarce  and  firm. 
Norways  are  in  very  light  supply 
and  rule  at  high  prices.  Irish  ar§ 
also  hard  to  get  and  so  are  shores. 
Even  though  the  demand  should 


still  further  decline,  no  material 
recession  in  prices  is  expected,  as 
the  available  supply  is  extremely 
light.  Cod,  hake  and  haddock  are 
unchanged,  except  for  the  fact 
that  sales  of  hake  have  been  made 
at  a  slight  decline.  Sardines  are 
unchanged  and  as  to  imported 
brands  very  firm.  French  sar¬ 
dines  are  especially  scarce  and 
the  demand  is  being  diverted  to 
Norwegian  smoked  sardines.  Sal¬ 
mon  is  unchanged  and  in  fair  de¬ 
mand. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  selling 
in  moderate  quantities  at  ruling 
prices.  Sugar  syrup  is  wanted  to 
a  slight  extent,  only  prices  being 
unchanged.  Molasses  is  un¬ 
changed  and  quiet.  ' 

Canned  Goods. 

The  tomato  market  shows  no 
special  change  for  the  week.  The 
situation  is  somewhat  unsettled. 
Quite  a  number  of  holders  will 
sell  at  85  cents  f.  o.  b.,  while  others 
want  8/34  cents  and  some  even  90 
cents.  The  demand  is  light.  De¬ 
spite  the  continuance  of  the  rather 
low  prices,  most  authorities  are 
expecting  a  firmer  market  later 
on.  Corn  is  in  quite  some  de¬ 
mand,  shoepeg  and  Maine  style 
being  particularly  wanted.  No 
change  in  price  has  occurred  dur¬ 
ing  the  week.  Maine  corn  is  high, 
sales  having  been  made  at  $1, 
which  is  15  cents  over  the  open¬ 
ing.  This  was  1906  corn  at  that. 
Peas  are  strong  and  unchanged. 
Apples  still  average  $3.50  and  are 
in  small  demand.  Peaches  are 
unchanged  and  still  scarce.  The 
demand  is  active  and  the  supply 
light.  The  California  line  of 
canned  goods  shows  no  change. 
The  supply  is  light  and  much 
broken.  Some  packers  have  a 
surplus  of  nothing  but  pears.  The 
Baltimore  line  of  small  canned 
goods  is  unchanged.  The  pack  of 
oysters  is  about  beginning,  the 
outlook  being  fair. 

Dried  Fruits. 

Prunes  are  dull,  but  no  further 
decline  has  occurred.  The  demand 
is  very  light,  but  is  expected  to 
improve  during  the  present 
month.  Peaches  are  unchanged 
and  very  dull.  Apricots  are  still 
prohibitively  high  and  therefore 
quite  dull.  Currants  are  strong 
and  in  good  demand  at  unchanged 
prices.  In  raisins  everything  is 
weak  except  seeded,  which  are 
strong  and  high.  The  supply  is  * 
inadequate  for  the  demand. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


Loose  California  muscatels  now 
rule  below  the  opening  price. 
Apples  are  steady  to  firm  and  un¬ 
changed. 

Beans  and  Peas. 

Pea  beans  are  some  unsettled, 
owing  to  apparently  reckless  and 
unnecessary  sales  below  the  mar¬ 
ket.  The  spot  market  is  $2.50 
and  to  come  forward  nominally 
$2.40.  As  stated,  however,  sales 
have  been  made  for  less.  The  de¬ 
mand  is  fair.  Marrows  rule  from 
$2.25  to  $2.30  and  the  demand  is 
fair.  California  limas  are  un¬ 
changed  on  spot  and  in  moderate 
demand.  -  The  coast  market  is 
somewhat  higher  by  reason  of 
heavy  rains.  Dried  peas  are  firm. 
Green  peas  average  $1.95  and 
Scotch  $2,  and  the  demand  is  fair. 
Yellow  splits  still  average  $7.50 
per  barrel. 

Butter. 

The  butter  market  is  steady  at 
a  decline  of  2  cents  per  pound 
from  last  week.  The  make  of 
fresh  butter  is  about  normal,  and 
stocks  in  storage  are  about  what 
they  were  a  year  ago.  The  de¬ 
cline  is  due  to  the  falling  off  in 
consumption,  always  the  safety 
valve  against  inordinately  high 
prices,  and  the  short  money  mar¬ 
ket.  The  latter  factor  has  caused 
the  banks  to  call  in  loans  which 
had  been  made  on  storage  butter, 
and  this  has  forced  the  holders 
thereof  to  unload  it  at  a  sacrifice 
to  raise  the  necessary  funds.  Two 
large  Chicago  butter  concerns  for 
this  reason  were  compelled  to 
Undergo  receiverships  during  the 
past  week.  Even  at  the  decline 
the  price  is  still  10  per  cent,  above 
I  a  year  ago,  and  a  further  decline 
is  therefore  likely,  possibly  of  1 
cent  per  pound.  The  price  may 


remain  stationary  for  a  few  days, 
after  which  the  market  will  go 
into  cold  weather  and  become 
firmer  and  higher  again.  The 
money  market  is  likely  to  have  a 
continued  effect  upon  the  situ¬ 
ation. 

Egg*. 

The  market  for  fresh  eggs  has 
advanced  2  cents  during  the  past 
week,  owing  to  extreme  scarcity 
of  new-laid  eggs.  Refrigerator 
eggs,  during  the  same  time,  have 
declined  1  cent  per  dozen,  owing 
first  to  the  falling  off  in  the  de¬ 
mand,  and  second  to  the  same  rea¬ 
son  which  caused  butter  to  break 
— the  call  of  loans  for  which  eggs 
had  been  pledged.  The  greater 
part,  if  not  all,  of  the  refrigerator 
eggs  now  selling  are  selling  at 
a  loss,  as  they  had  to  be  unloaded 
for  the  above  reason  by  holders 
who  had  borrowed  money.  This 
made  the  market  and  other  hold¬ 
ers  who  had  not  borrowed  money 
were  compelled  to  withdraw  their 
storage  eggs  and  sell  them  at  the 
same  price,  even  though  a  loss 
was  the  result.  Stocks  of  storage 
eggs  are  about  normal  and  the 
quality  very  fair.  The  outlook 
for  a  few  days  is  for  an  unchanged 
market. 

Cheese. 

The  cheese  market  is  steady 
and  unchanged.  Factories  are 
closing  earlier  than  usual,  owing 
to  the  scarcity  of  milk.  Stocks  of 
cheese  are  fully  30  per  cent,  below 
a  year  ago,  and  prices  are  about 
20  per  cent,  higher.  If  the  con¬ 
sumptive  demand  continues,  how¬ 
ever,  there  will  probably  be  no 
recession  in  prices. 

Provision*. 

The  provision  market  is  un¬ 
changed  on  a  basis  about  like  a 


week  ago.  Stocks  of  everything 
in  the  smoked  line  are  closely 
cleaned  up  and  rule  at  unchanged 
prices.  Both  pure  and  compound 
lard  are  firm  and  unchanged. 
Dried  beef  and  barrel  pork  are 
steady  and  unchanged.  Canned 
meats  are  dull  and  unchanged. 
No  change  seems  likely  in  any 
line. 

Produce. 

Pennsylvania  potatoes,  70  to  75 
cents  per  bushel;  York  State,  65 
to  70  cents  per  bushel;  Jersey,  4c 
to  45  cents  per  bushel,  demand 
good ;  sweet  potatoes,  primes,  40 
to  50  cents  per  basket;  culls,  15  to 
25  cents  per  basket,  demand  good  ; 
carrots,  40  to  50  cents  per  basket, 
2  to  2y2  cents  per  bunch,  demand 
fair;  cabbage,  15  to  20  cents  per 
basket,  $3  to  $4  per  100,  demand 
good;  yellow  turnips,  40  to  50 
cents  per  basket ;  white,  30  to  40 
cents  per  basket,  demand  fair; 
yellow  onions,  45  cents  per  bas¬ 
ket,  $1.60  to  $1.75  per  bag,  de¬ 
mand  fair;  beets,  2  to  2*4  cents 
per  bunch,  demand  fair;  horserad¬ 
ish,  10  to  12  cents  per  bunch,  $5 
to  $6  per  barrel,  demand  fair; 
salad,  $1.25  per  basket,  $1.50  to 
$2  per  barrel,  demand  fair;  celery, 
Pennsylvania,  7  to  12  cents  per 
bunch ;  York  State,  30  to  45  cents 
per  bunch,  demand  fair ;  cauli¬ 
flower,  $2  to  $3  per  barrel,  demand 
fair;  parsnips,  $2.25  to  $2.50  pei 
barrel,  45  to  50  cents  per  basket 
demand  fair ;  pumpkins,  $5  to  $1 
per  100,  demand  fair;  watercress 

2  to  2^2  cents  per  bunch,  demanc 
fair;  spinach,  $1.25  to  $1.50  pe: 
barrel,  demand  fair;  oyster  plants 

3  to  VA  cents  per  bunch,  demanc 
fair. 

Green  Fruit. 

Apples,  20-ounce,  $4.50  to  $; 
per  barrel ;  Kings,  $4  to  $4.50  pei 
barrel ;  Baldwins,  $3.25  to  $3.7; 
per  barrel ;  Hulberson,  $3.50  to 
per  barrel ;  Greenings,  $3.50  tc 
$4  per  barrel ;  Pippins,  $3  to  $3. 5c 
per  barrel,  demand  good ;  lemons 
$2.75  to  $4  per  box,  demand  fair 
Bartlett  pears,  $5  to  $7  per  barrel 
Seckels,  $6  to  $7  per  barrel ;  Du 
chess,  $3.50  to  $4.50  per  barrel 
Sheldon,  $4.50  to  $5  per  barrel 
demand  fair  to  good ;  Floridc 
grapefruit,  $4.50  to  $6.50  per  box 
demand  good;  Jamaica  oranges 
$4.50  to  $5  per  box,  demand  slow 
California  oranges,  $6.50  to  $7.50 
per  box,  demand  good ;  quinces 
$4  to  $4.50  per  barrel,  demand 
good ;  pineapples,  $4.50  to  $5  pet 
box,  demand  fair ;  bananas,  firsts 
$1.25  to  $3.25;  8-hands,  $1  tc 


If  You  Want  to 
Trade  It 

A  letter  from  C.  A.  Hee-  ' 
gaard,  of  Mandau,  N.  D., 
shows  you  what  you  can  do 
with  a  Standard  Cash  Register 
if  you  should  decide,  after 
using  it  awhile,  to  get  a  larger 
one. 

Mr.  Heegaard  says,  “We 
have  used  the  Standard  Cash 
Register  over  sixteen  years,  and 
must  say  we  would  not  be 
without  it  or  trade  it  for  a 
high-priced  key  machine.  The 
key  register  people  have  often 
offered  us  in  trade  more  than 
we  paid  for  it.  ” 

Mr.  Heegaard  used  a  Stand¬ 
ard  sixteen  years  without  want¬ 
ing  to  trade,  and  so  will  you. 
But  if  you  did,  you  see  you 
could  get  all  you  paid  for  it. 

Standard  Cash  Register  Co. 

32  CHESTNUT  ST..  WABASH.  IND. 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sis. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 
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$1.50;  /-hands,  65  cents  to  $1 ;  6- 
hands,  45  to  60  cents,  demand 
poor. 

Nuts. 

Almonds,  21  to  22  cents  per 
pound;  Brazil,  11^2  cents;  filberts, 
10^2  cents;  pecans,  16  cents;  mar- 
hot  walnuts,  12  cents;  mixed  nuts, 
11J/2  cents,  demand  poor;  green 
peanuts,  jumbo,  8  cents;  fancy,  7 
cents;  choice,  5 cents;  roasted, 
jumbo,  $1.65  per  bushel;  fancy, 
$1.50;  choice,  $1.25,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

There  was  less  activity  this 
week  in  the  canned  goods  market 
in  this  section.  Every  one  has 
been  expecting  a  breathing  spell, 
simply  because  it  is  a  physical  im¬ 
possibility  to  keep  a  full  head  of 
steam  on  indefinitely  and  a  slow¬ 
ing  down  had  become  necessary. 
It  would  have  come  regardless  of 
the  trouble  in  the  Eastern  money 
markets,  and  with  the  passing  of 
the  worst  period  in  that  direction 
a  condition  nearer  to  normal  will 
prevail  during  the  winter,  to  be 
followed  probably  in  the  spring  by 
a  stronger  market  based  on  the 
light  supplies  in  first  hands  of  all 
staple  articles  of  canned  fruits  and 
vegetables.  From  now  until  the 
holidays  there  will  be  doubtlesg 
the  usual  demand  for  seasonable 
goods,  or  if  not  the  stability  of  the 
present  prices  may  be  given  a 
good  test.  Up  to  this  date  the 
smallest  concession  in  the  price  of 
strictly  standard  quality  tomatoes 
brings  ready  buyers,  especially  for 
goods  on  which  buyers’  labels  can 
be  put,  and  the  orders  for  them 
are  not  confined  to  any  one  sec¬ 
tion  of  the  country.  During  this 
week  the  Northern  and  Western 
houses  have  been  liberal  buyers  at 
full  prices. 

Again  this  week  there  wras  liber¬ 
al  buying  of  corn,  string  beans, 
baked  beans  and  spinach,  and 
sweet  potatoes  were  especially 
strong  with  an,  upward  tendency. 
Dried  beans  suitable  for  baking 
seem  to  be  particularly  scarce, 
hence  the  canned  article  is  liable 
to  advance  at  any  time.  Low- 
priced  seconds  and  standard  peas 
are  getting  scarce  here. 

bruits  of  all  kinds  were  rather 
quiet  all  this  week,  but  the  ex¬ 
tremely  small  stocks  held  here 
won’t  bother  the  holders  of  them 
il  there  should  be  no  demand  at 
all  before  next  spring.  Illus¬ 
trative  of  that  fact,  an  assorted 
order  that  we  received  during  the 
week  for  seven  items  in  the  line 
of  fruits  had  to  be  divided  up 
among  five  canners  in  order  to  ob¬ 
tain  for  our  buyer  the  lowest  price 
on  each  of  them.  The  demand 
this  week  was  chiefly  for  apples 
and  pears. 


The  fall  packing  season  for  cove 
oysters  has  opened  with  a  small 
supply  of  the  raw  stock  at  high 
cost.  The  question  of  prices  de¬ 
pends  upon  the  weather,  which 
has  been  rather  mild  in  the  last 
half  of  the  month. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md.,  Nov.  1,  1907. 

No.  2. 

The  packing  of  fall  beans  is 
about  over  here  with  light  stocks 
held  by  packers.  Although  there 
has  already  been  a  heavy  advance 
in  string  beans  from  the  opening 
price  and  though  the  present  mar¬ 
ket  is  considerably  higher  than 
for  the  same  time  last  year,  yet 
conservative  people  seem  to  think 
that  string  beans  have  not  yet 
reached  their  limit.  As  to  this, 
of  course,  it  is  impossible  to  say. 
We  can  only  report  that  there  are 
not  many  beans  held  in  Baltimore, 
and  that  judging  from  the  inquiry 
we  are  getting  from  various  sec¬ 
tions  there  are  still  a  good  many 
gaps  to  be  filled  up.  String  beans 
were  entirely  cleaned  up  last  year 
two  months  before  packing  season 
began,  and  there  promises  to  be 
a  repetition  of  this  experience 
again  this  year.- 

Sweet  potatoes  are  very  snappy. 
We  are  paying  $1  per  dozen,  f.  o. 
b.  Baltimore,  in  a  small  way  for 
prompt  shipment.  We  have  suc¬ 
ceeded  in  buying  this  week  sev¬ 
eral  cars  for  season  shipment  at 
923/3  cents  per  dozen,  less  1V2  per 
cent.,  f.  o.  b.  country  factory. 
Most  of  the  sweet  potato  packers 
in  the  country  sections  report  that 
they  have  sold  to  such  an  extent 
that  they  will  have  to  have  an  un¬ 
usually  good  crop  to  fill  their 
orders  in  full. 

There  is  a  very  strong  market 
on  pumpkin,  owing  to  scarcity. 
This  seems  to  be  true  not  only  of 
the  East,  but  of  the  Western  sec¬ 
tions  as  well. 

All  kinds  of  pineapple  are  get¬ 
ting  to  be  cleaned  up. 

C  heap  jellies  and  preserves 
have  been  selling  freely,  with  the 
result  that  packers  are  prettv  well 
oversold  and  are  not  very  anxious 
for  business. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md.,  Nov.  1,  1907. 

Spices. 

The  market  opened  during  last 
week  in  a  most  promising  way. 
The  demand,  however,  was  halted 
to  some  extent,  due  to  the  finan¬ 
cial  flurry  in  Wall  street.  Indica¬ 
tions,  however,  point  to  a  health¬ 
ier  condition  from  now  on. 

Pepper. — The  upward  tendency 
stopped  temporarily,  due  to  con¬ 
ditions  noted  above.  There  ap¬ 
pears  to  be  little  pressure  to  sell 
either  for  spot  goods  or  goods  en 
route.  1  lie  demand  continues 
quite  satisfactory  and  stocks  have 
been  greatly  reduced. 

I  imento  (Allspice). — It  is  quite 
otcady,  but  practically  unchanged. 


Indications  point  to  a  higher  mar¬ 
ket. 

Mace  is  in  active  demand  anc 
prices  remain  unchanged. 

Cayenne  s. — The  market  is 
steady  but  unchanged.  Demanc 
exceedingly  good. 

Cassias  are  quiet,  but  steady. 
The  demand  continues  quite 
active. 

Gingers  continue  at  regular 
prices  and  the  demand  is  steady, 
Cochin  being  quite  scarce  at  this 
time. 

Seeds  are  very  active,  prices 
holding  firmer.  Celery  is  much 
firmer  and  is  quoted  at  8l/2  cents 
to-day.  Caraway  seed  is  slowly, 
but  steadily  advancing.  Mustan 
Seed — demand  is  good  and  prime 
quality  scarce.  Coriander  is  sell¬ 
ing  at  unchanged  prices. 

McCormick  &  Co. 

Baltimore,  Md.,  Nov.  1,  1907. 

Imported  Fish  Products. 

Our  herring  market  is  un¬ 
changed,  with  large  arrivals  and 
prices  in  buyer’s  favor.  Norway 
fancy  fat  herrings  show  the  finest 
quality  seen  for  years  and  prices 
are  exceptionally  low. 

Imported  Oil  Sardines. — Al¬ 
most  unobtainable.  Catch  is  a 
failure  all  over. 

Norwegian  Smoked  Sardines. — 
Getting  very  scarce.  The  best 
qualities  will  soon  be  sold  out. 
Some  of  the  best  brands  have 
been  withdrawn  from  the  market, 
as  no  supplies  can  be  had. 

Mackerel. — Irish  are  in  good 
demand,  but  good  stock  is  vir¬ 
tually  unobtainable. 

Norway  mackerel  are  virtually 
sold  out  in  primary  markets,  and 
we  do  not  think  any  more  can  be 
had  in  Norway.  Catch  is  very 
much  smaller  than  last  season, 
and  the  proportion  of  large  fish 
exceptionally  small.  Demand  for 
Norway  mackerel  is  very  good, 
notwithstanding  the  high  prices, 
and  if  it  continues  unchanged  sup¬ 
plies  will  soon  be  exhausted. 

Strohmeyer  &  Arpe  Co. 

New  York,  Nov.  1,  1907. 


MARKET  NOTES. 

The  best  Cape  Cod  cranberries 
range  from  $7.50  to  $8  per 
crate  and  the  price  graduates  from 
that  figure  down  to  $2  to  $2.50  for 
New  Jersey  crates.  The  demand 
is  fair. 

Charleston  beans  are  coming 
North  and  average  $1.50.  Vir¬ 
ginia  is  also  sending  beans  north 
at  about  the  same  price.  Jersey 
beans  are  still  about  at  30-40  cents 
per  basket,  but  the  quality  is  poor. 
The  demand  is  fair. 

Florida  oranges  have  not  yet 
begun  to  come  forward  in  any 
volume.  A  few  odd  lots  are 
around,  rather  better  in 


than  the  first  shipment,  and  aver 
age  $3  per  crate.  The  demanc 
is  fair. 

Apples  about  hold  their  own 
the  range  being  $3.50  to  $4.50  pei 
barrel.  Ordinary  cooking  apple- 
average  $2.50  and  are  in  good  de 
mand.  N 

I  he  hot  houses  are  supplying 
a  few  mushrooms  at  the  un 
usually  high  price  of  75  cents  pei 
pound.  The  demand  is  fair. 

Chestnuts  have  declined  to  $; 
to  $8  per  bushel  by  reason  of  lar 
ger  supply.  Even  at  the  decline 
however,  they  are  extremely  high 
as  last  year  at  this  time  they  wen 
ranging  from  $3  to  $3.50. 


Figure  This  Out, 

Manufacturers  who  have  adopted  pre 
mi  urn  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer's  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find1  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia  ;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co.. 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass. ;  Potter  &  Wrighting 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the! 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con-1 
sideration  should  have  the  grocer’s  ’ 
hearty  co-operation? 


The  little  round  cracker  with  “Exton”| 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys-1 
ter  cracker  can  take  its  place  in  the  es-J 
teem  of  those  who  know  the  differenced 
between  fair  and  good. 


quality 
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Thi*  Department  ii  devoted  to  the  criticiiin 
»f  advertising  matter  sent  in,  to  the  devising 
•){  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
sdvertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
ihould  be  addressed  to  the  Editor  of  Science 
»f  Advertising.  They  will  be  filed  in  their 
arder  and  taken  up  according  to  strict  rotation. 


- ,  N.  Y.,  Oct.  28,  1907. 

Editor  Science  of  Advertising. 

Dear  Sir: — If  you  print  this  letter 
in  your  department  do  not  print  my 
name  or  address,  as  I  wish  same  to 
remain  secret.  I  am  a  good  deal 
worried  over  something  that  is  hap¬ 
pening  in  my  town  and  I  should 
like  your  advice  if  possible  to  get  it. 
About  six  months  ago  I  started  the 
use  of  trading  stamps.  I  did  so 
rather  against  my  better  judgment, 
but  business  was  a  little  slack  just 
then,  and  the  salesman  they  sent 
was  a  convincing  talker,  and  before 
I  knew  it  I  had  signed  the  order. 
I  have  since  used  the  stamps,  and 
believe  they  have  brought  me  some 
little  trade.  I  know  it  to  be  a  fact 
that  I  have  taken  one  or  two  cus¬ 
tomers  from  a  competitor  about  two 
squares  away,  as  I  know  that  cer¬ 
tain  people  who  used  to  deal  there 
are  now  coming  to  me,  probably  to 
get  the  stamps,  as  they  are  very 
careful  about  asking  for  them  al¬ 
ways.  This  has  made  my  competitor 
very  angry  at  me,  and  he  has  stopped 
speaking  to  me  in  the  street.  That  I 
do  not  care  for,  as  he  is  not  such  a 
man  as  I  care  to  know  very  well.  He 
has  started  in  to  advertise,  however 
in  a  way  which  reflects  on  me,  and 
which  is  likely  to  affect  my  business. 
I  inclose  three  of  his  advertisements 
and  would  ask  you  to  look  them 
over.  They  are  causing  some  talk, 
and  as  I  am  the  only  grocer  in  the 
towt\  S'v'ng  stamps  I  have  been 
compelled  to  answer  a  large  number 
of  questions  about  the  matter. 
Please  advise  me  what  to  do.  I  am 
a  man  of  peace  and  do  not  like 
wrangles  with  anybody,  especially  a 
neighbor.  I  feel  that  I  must  pro¬ 
tect  myself,  however,  in  some  way. 

Respectfully  yours, 


The  advertisements  inclosed 
vith  this  letter  are  truly  what 
ould  be  called  “hot  stuff.”  The 
ompetitor  referred  to  by  the 
bove  correspondent  has  incorpo- 
ated  an  attack  upon  trading 
tamps  in  the  introduction  to  his 
dvertising.  Here  is  one: — 

BEvVARE  OF  TRADING 
STAMPS! 

Certain  merchants  in  -  are 

distributing  trading  stamps  with  all 
purchases.  We  say  to  the  public  be¬ 
ware  !  There  is  no  bigger  fraud 
than  this  same  trading  stamp.  I 
had  a  chance  to  go  in  on  it,  but  when 
I  said  to  the  salesman  for  the  stamp 
company  that  my  profits  were  not 
large  enough  to  allow  me  to  take  the 
cost  of  premiums  out  of  them  he 
said :  “Why  not  put  up  your  prices 
a  little  ?  Almost  all  the  people  who 
give  out  the  stamps  do  that.”  That 
makes  trading  stamps  a  fraud  upon 
the  public  and  I  refused  to  go  in.  A 
merchant  who  would  profess  to  give 
1  stamps  away,  but  at  the  same  time 
would  put  up  his  prices  to  pay  for 
1  them,  is  a  thief,  and  is  robbing  the 


public.  Compare  our  prices  with 

others  giving  stamps. 

I  don’t  wonder  in  the  least  that 
my  correspondent  was  annoyed  at 
this,  for  it  is  calculated  to  draw 
unfavorable  attention  to  him, 
since  he  is  the  only  grocer  giving 
stamps  in  his  town.  Neverthe¬ 
less,  there  is  nothing  that  can  rea¬ 
sonably  be  objected  to  in  this  ad¬ 
vertisement.  Unquestionably  a 
dealer  representing  that  trading 
stamps  are  a  gift,  while  he  is 
actually  charging  in  cold  cash  for 
them,  is  doing  something  both 
dishonest  and  irregular.  My  ad¬ 
vice  as  to  how  this  correspondent 
should  protect  himself  depends  on 
whether  he  is  following  this  prac¬ 
tice  or  not.  If  he  did,  as  a  matter 
of  fact,  advance  his  prices  to  take 
care  of  the  stamps,  then  his  com¬ 
petitor’s  advertisement  justly  re¬ 
flected  upon  him,  and  I  see  no 
honest  way  out.  If,  on  the  con¬ 
trary,  however,  he  did  not  raise  his 
prices  on  account  of  the  stamps, 
then  I  should  get  right  after  the 
matter.  I  should  take  special 
space  in  all  the  papers  and  take 
the  bull  by  the  horns.  I  should 
call  attention  to  my  competitor’s 
advertising  and  say  that  it  pointed 
directly  at  me,  since  I  was  the 
only  grocer  with  '  enterprise 
enough  to  give  the  stamps  away. 
I  should  deny  in  the  most  positive 
fashion  that  I  had  advanced  my 
prices  a  single  cent  on  account  of 
the  stamps,  and  to  prove  it  I 
should  go  before  a  notary  and 
make  oath  to  it,  reproducing  the 
affidavit  in  the  advertisement. 
When  I  had  done  this  I  should 
take  a  rise  out  of  my  competitor 
by  stating  that  he  was  grouchy 
simply  because  several  of  his  dis¬ 
satisfied  customers  had  come  to 
my  store.  I  should  then  quote  his 
prices  and  mine  for  the  same 
goods  side  by  side.  If  they  are 
the  same,  the  addition  of  stamps 
with  mine  would  show  them 
clearly  to  embody  the  better 
proposition. 


DO  IT  NOW 

Increase  your  Cash  Sales 

by  giving  our  Beautiful 
Premiums  away  to  get  new 

trade.  Catalog  and  particu¬ 
lars  free. 

B.  L.  WILLIAMS  &  CO. 

Successors  to  Williams,  Rldgway  &  Co. 

132  Market  Street,  Philadelphia 


THE  GROCER 

who  gets  his  customers  to  try 

GOFF’S 

COUGH 

SYRUP 

will  make  permanent  demand. 
Write  for  proposition  and  special 
advertising  methods. 


S.B.G0FF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  lour  month*’  trial  for  10  cent* 

PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
mark*,  prints  and  labels  registered. 

R.  IV.  BISHOP 

attorney  at  Law 

908  G  St.,  IV.  W„  Washington,  D.  C 


To  Display 
Fruit 


The  T.  €f  S.  Fruit-Display  Tree  is 

by  far  the  best  thing  on  the  market 
for  showing  of  fruit  and  making 
it  sell  itself.  Solid  oak  or  cherry, 
revolving  top,  ball-bearing  casters; 
stands  6  feet  4  inches  high. 

Dealers  have  told  us  this  fixture 
sold  25  to  50  per  cent,  more  bananas 
for  them. 

Write  for  prices. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


AGENTS  WANTED 

To  Solicite  Subscription*  to 

"The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516*18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering'  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


Bouillon  Capsule 

S 

0 

It's  little  sellable 

specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING  | 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans  I 
and  purifies  everything  washable:  saves  coal  and  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  Ave.,  New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soaps  of  Merit 

Philadelphia,  Pa. 


Established  1877- 


There  is 

Only 

ONE 

GOOD 

WAY! 


ft 


THE  BENNETT  ”  WA  V 


( One  Account  at  a  Time) 

Use  “The  Bennett”  Account  Always  Posted  System. 

The  “  one  account  at  a  time  ”  system. 

A  one  writing  system. 

No  springs  to  get  out  of  order  and  cause  you  trouble. 

Keeps  dust,  dirt  and  flies  from  your  accounts. 

Index  always  in  front  of  you,  you  can’t  cover  it  up. 

A  half  dozen  clerks  can  work  at  one  time,  just  as  well  as  one. 

It  shows  you  how  much  credit  you  have  outstanding  at  any  time. 

A  postal  will  bring  catalogue. 


The  Bennett  Register  Co. 


No.  2  Park  Avenue 


LISBON,  OHIO 


Bad  Advice. 

When  I  -  get  to  Congress  my 
time’ll  be  pretty  well  taken  up,  I 
reckon,  passing  laws  that  I’m  stor¬ 
ing  up  in  my  mind  to  pass  when 
that  time  comes. 

I’ve  got  another  one  now. 

It  came  to  me  after  having  two 
cases  related  to  me  last  week. 

It’s  a  law  to  prevent  people  from 
giving  advice  on  things  they  know 
nothing  about. 

I  believe  over  half  the  misery  in 
the  world  comes  from  taking  fool 
advice. 

A  man  will  decide  what  to  do  in 
a  certain  matter.  As  a  fellow  will 
when  he’s  about  to  do  something 
out  of  the  common,  he’ll  talk  it 
over  with  his  friends.  “Oh,  no,  I 
would’nt  do  it  that  way  at  all,” 
some  addle-headed  ass  will  say, 
“what  you  want  to  do  is  to  do  it 
thus  and  so.” 

Somebody  else’ll  have  a  different 
scheme,  and  in  the  end  the  man 
will  be  so  balled  up  that  ten  chances 
to  one  he’ll  throw  up  his  original 
plan,  which  was  probably  right, 
and  hit  on  some  other  way,  which 
is  probably  wrong. 

I  say  his  own  was  probably  right, 
because  he  had  likely  given  it  ten 
times  as  much  thought  as  the  other 
people  had  theirs. 

Listen  to  this  : — 

About  nine  months  ago  a  man 
from  up  the  State  with  some  money 
got  in  touch  with  a  fellow  who 
had  been  managing  an  Acme  store 
in  Philadelphia.  The  Acme  man 
had  the  experience  and  the  man 
from  up  the  State  had  the  money, 
so  they  decided  to  tie  up  together 
and  open  a  grocery  store  in  Phila¬ 
delphia. 

Both  of  ’em  thought  the  best 
thing  to  do  was  to  buy  an  estab¬ 
lished  store.  They  dickered  with  a 
friend  of  mine  in  West  Philadel¬ 
phia  who  had  made  a  little  money 
and  wanted  to  get  out.  His  store 
was  all  right.  It  was  doing  about 
$400  a  week,  a  good  part  cash,  and 
was  on  the  solidest  kind  of  a  foot¬ 
ing.  They  could  have  bought  it 
at  inventory,  too,  not  a  cent  for 
good  will. 

They  had  all  but  put  through 
the  deal  when  one  of  these  lunk¬ 
heads  who  would  rather  give  ad¬ 


vice  than  eat  came  into  the  ca 

“Oh,  they  were  making  a  fear 
mistake  to  buy  an  old  store !  W 
they  ought  to  do,  by  all  means,  \ 
to  start  a  store  of  their  own,  tl 
they  could  build  their  business 
they  wanted  it  from  the  st; 
Look  at  the  Acme  Tea  Co.,” 
said,  “  look  how  they’d  got  ahe 
Did  they  ever  buy  an  old  sto 
Not  on  your  life  !  They  found  tl 
place  and  then  opened  up  a  brij; 
clean,  fresh  place  after  their  0 
ideas.  And  it  always  went,  too. 

Well,  they  didn’t  know  what 
do.  The  fool  was  a  plausible  tall 
and  in  the  end  they  gave  up  the  I 
of  buying  an  established  store  1 
decided  to  start  their  own.  Tl 
asked  their  friend  where  he  wo 
start,  and  he  pointed  out  a  pi 
out  near  Fifty-fifth  and  Mar 
streets,  where  there  was  a  peri 
nest  of  cut  stores.  I  knew 
place.  There  were  already 
many  stores  there,  and  the  wrc 
sort  of  stores  to  buck  up  agaii 
unless  you  must. 

Nobody  with  a  grain  of  se 
seemed  to  be  around  to  point 
what  a  bad  break  they  were  m 
ing,  so  they  leased  a  store  in 
heart  of  that  district  and  fitted 
a  place. 

It  cost  the  man  from  up  the  St 
a  trifle  over  $1,500  for  stock  ; 
fixtures.  $1,500,  by  the  way,  a 
to  have  been  the  price  of  the  st 
they  were  thinking  of  buying.  J 
think  of  that !  They  had  two  off 
at  $1,500.  One  was  to  buy  st< 
and  fixtures  for  an  empty  store 
a  nest  of  cutters,  the  other  was 
buy  stock,  fixtures  and  an  est 
lished  business  of  $400  a  week! 

And  on  their  wise  friend’s 
vice  they  took  the  first ! 

Wouldn’t  that  gnash  y< 
teeth  ! 

They  opened  on  Saturday,  tak 
in  for  the  full  day’s  business 
princely  sum  of  $4.11 ! 

Six  months  saw  them  out  of  t 
location.  They  never  got  anywh 
at  all!  Never  did  a  decent  da 
business  a  single  day  they  w 
there ! 

At  the  end  of  six  months  tl 
got  out  of  their  lease  somelr 
and  moved  a  square  away,  over 
ward  Market  street.  They  di< 
little  better  there,  but  never  c 
beyond  $100  a  week.  That’s  ab< 
what  they’re  doing  now.  A  moi 
ago  the  ex- Acme  manager  gave 
the  ghost  and  went  back  to  his  < 
job,  running  somebody  els 
store. 
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j  His  sadder  and  wiser  partner 
rom  up  the  State  he  left  behind 
;  o  get  what  he  could  out  of  the 
/reck. 

That  poor,  little  run-down  imita- 
ion  of  a  grocery  store  is  now  for 
ale  for  $200,  and  it  isn’t  worth  a 
ent  more  !  There’s  nothing  left  of 
1 1  but  a  few  little  fixtures  and  a 
andful  of  stock. 

Now  do  you  see  where  my  law 
zould  come  in?  If  some  kind 
’rovidence  had  dropped  a  brick  on 
lat  self-appointed  adviser’s  wood- 
n  skull  before  he  put  those  fellows 
ut  of  the  notion  of  buying  a  ready- 
lade  business,  they  would  probably 
>e  happy  and  prosperous  to-day. 
t  ain’t  a  matter  of  opinion  that 
is  advice  was  wrong.  When  you 
an  get  a  good  business  thrown  in 
ar  nothing  with  the  price  for  stock 
nd  fixtures,  it’s  as  plain  as  can  be 
lat  it’s  good  business  to  take  it. 
Being  bad  advice,  it  oughtn’t  to 
ave  been  given,  and  I  don’t  know 
ny  way  to  prevent  it’s  being  given, 
xcept  to  pass  a  law  against  it. 

I  say  again  that  if  fools  would 
eep  their  mouths  shut  and  let  us 
'ho  are  chiefly  concerned  work  out 
ur  own  ways  of  doing  things,  half 
le  misery  in  the  world  would  be 
ived. 

Another  case,  and  just  a  minute 
)  tell  about  it. 

Last  Tuesday  the  remnant  of  a 
rocery  store  in  the  northern  sec- 
on  of  the  city  was  sold  at  auction, 
•ess  than  a  year  a  widow  bought 
for  $1,800.  She  knew  nothing  at 
II  about  the  grocery  business,  and 
ie  store  was  run  down  when  she 
aught  it.  Still  she  was  advised 
)  buy  it  by  a  salesman  who  after- 
ard  took  a  job  to  manage  it  for 
er.  He  thought  it  could  be  built 
p,  and  after  he  went  in  as  man¬ 
ner  he  started  to  build  it  up  in 
fearful  and  wonderful  way. 

The  store  was  doing  $450  a  week 
hen  he  took  hold,  and  he  hired 
ew  clerks  until  there  were  nine ! 
hink  of  it.  I  don’t  need  to  go  on. 
ou  see  the  finish.  The  store  went 
own  and  down,  choked  by  exces- 
ve  expense,  the  manager  finally 
upped  out,  and  after  trying  hard 
‘  >  sell  the  place  the  old  lady  finally  j 
it  it  up  at  auction. 

She’s  another  one  who  was  badly 
lvised.  The  fellow  that  got  her 
it  may  have  been  a  good  sales- 
an,  but  he  was  a  durned  poor 
Iviser.  I’ll  bet  she  lost  over 
|t,ooo  through  him. 

,  Pity  a  brick  didn’t  drop  on  him, 

o. 


1  ,  '  4.  •  • 

that  you  can 
drink  and  enjoy 
without  fear 
of  injurious 
effects  — 


Barrirv^torOHall 


TUP  Steel- 

1  Cvxt, 


Read  Our  Proposition  to  the  Trade 

“  Barrington  Hall  is  a  success.  It  has  been  a  success  from  the  start,  when  our  advertis¬ 
ing  was  a  small  affair  compared  with  the  kind  we  will  do  this  season. 

The  above  ad.  is  one  of  a  series  that  will  be  in  the  big  magazines  from  now  until  next  July. 
Users  of  high-grade  coffee  are  magazine  readers. 

Note  the  “  free  sample  ”  offer.  We  send  the  sample  and  refer  the  customer  to  his  nearest 
grocer  who  handles  “  Barrington  Hall.” 

We  sell  to  one  grocer  in  a  town  ;  in  cities  we  sell  to  one  grocer  in  every  section.  There  are 
still  many  valuable  agencies  open.  To  complete  our  distribution  we  make  a  liberal  offer. 

If  you  want  to  take  advantage  of  this  proposition  to  increase  your  trade  on  profitable  high-grade  coffee — 
Special  high-grade  coffee,  which  does  not  conflict  with  your  regular  lines,  write  us  to-day.  Don’t  wait  until  we 
have  closed  with  some  one  else.  We  have  to  decline  orders  every  day  from  merchants  in  closed  territory. 

ADDRESS  NEAREST  POINT 

Baker  &  Co.,  212  Second  St.  North,  Minneapolis,  Minn.  Baker  &  Co.,  116  Hudson  St.,  New  York,  N.  Y. 


PR  1  III  fl^F  ^KlM 

REMOVED  IN  Barrington  Hall  is  pure,  high  grade  coffee  prepared  by  our  patented 
PREPARING  process — a  common-sense  method  of  treating  the  berry  whereby  the 
s^^t^POUNO  substances  which  contribute  nothing  to  its  flavor  and  healthful- 
OF  ness  are  removed,  and  the  coffee  flavor  is  preserved  to  a  remark- 
1 Vt£tz>  able  degree. 

By  our  process  all  dust  and  the  bitter  cellulose  skin,  evidently 
BARRINljJON  KAIL  placed  by  nature  around  the  heart  of  the  berry  to  protect  it,  are 
A'  removed  and  thrown  away;  and  when  you  buy  a  pound  of  Barring¬ 

ton  Hall  you  get  a  pound  of  the  best  part  of  the  coffee  berr,y  only. 


STEEL-CUT, 

UNIFORM 

PARTICLES 


STEEL  CUT  means  that  the  coffee  is  cut,  not  ground,  into  fine, 
even  particles.  This  cutting  does  not  crush  the  little  oil  cells  as 
does  grinding  and  the  rich  aromatic  oil  (Food  Product),  which 
makes  coffee  flavor,  is  preserved.  This  explains  why  a  pound  of 
Barrington  Hall  will  make  15  to  20  cups  more  of  perfect  full 
Strength  coffee  than  would  the  same  coffee  if  ground  in  a  coffee  mill. 


BAKER 
&  Company 

Coffee  Importers 

*50  X.  2nd  Street  *• 

Minneapolis,  Minn. 

or 

119  Hudson  Street 
New  York,  N.  Y.  \\  ■ 

Please  send  me  free  sample  can  xN 
•  f  Barrington  Hall  coffee  und  bookjet 
The  Secret  of  Good  Coffee.”  In  consid-  \CvV/ 
eration  I  give  my  grocer’s  name  and  name 
of  magazine.  \y  vO 


Grocer’s  Name. 


PRICE:  35c  to  40c  a  pound  according 
to  locality.  Sold  in  sealed  tins  only.  If 
your  grocer  tries  to  sell  you  something 
“Just  as  good”  he  has  his  own  interest, 
not  yours,  in  mind.  Write  us  and  we  can 
tell  you  how  and  where  to  get  Barring¬ 
ton  Hall.  If  you  accept  an  imitation, 
please  do  not  judge  our  coffee  by  it. 


My  Name  &  Address . 


V. 


y 
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Of  course,  these  people  who  ad¬ 
vise  us  are  sincere.  I’ll  even  grant 
they  give  their  advice  out  of  a  gen¬ 
erous  idea  of  doing  us  good — and 
they  do  do  us  good  most  of  the 
time.  But  does  their  sincerity 
make  their  advice  any  better? 

Not  on  your  life !  They  ought 
to  be  compelled  to  keep  shut! 

The  Stroller. 


The  Unique  Collier  Project. 

“Collier’s,  the  National  Weekly,”  has 
gone  further  in  attempting  to  create  co¬ 
operation  between  the  manufacturers  of 
food  products  and  the  retail  dealers 
therein,  than  any  other  American  maga¬ 
zine  has  ever  dreamed  of  going.  As 
may  be  seen  from  the  eight  special  pages 
which  appear  in  this  issue,  the  weekly  is 
bringing  to  the  attention  of  over  40,000 
retail  grocers  throughout  the  country  the 
extensive  advertising  which  certain  food 
manufacturers  are  doing,  all  of  which 
as  “Collier’s”  points  out,  is  destined  to 
bring  orders  to  the  retail  dealers  hand¬ 
ling  the  goods. 

The  manufacturers  whose  advertising 
“Collier’s”  is  thus  emphasizing  to  retail¬ 
ers  are  as  follows: — 

C.  F.  Blanke,  Tea  and  Coffee  Co., 
St.  Louis,  Mo. 

S.  L.  Bartlett  Co.,  Importers  of 
Bensdorf’s  Royal  Dutch  Cocoa. 

Merritt=SouIe  Co.,  Manufacturers 
of  “None  Such  Mince-meat.” 

Swift  &  Co.,  “Swift’s  Pride  Soap.” 

Pillsbury  Washburn  Flour  Mills 
Co.,  Flour  and  Cereals. 

Cream  of  Wheat. 

Every  product  represented  here  is 
standard,  every  one  is  known  from  ocean 
to  ocean,  and  every  one  is  called  for  in 
local  grocery  stores  thousands  of  times 
every  day.  To  handle  such  products  is 
both  creditable  and  enterprising  because 
they  are  unsurpassed  in  their  lines  and 
enterprising  because  the  dealer  who 
handles  them  is  getting  benefit  from  ex¬ 
tremely  valuable  advertising  which  costs 
him  nothing. 


In  case  of  fire,  if  you  use  Forbes  in¬ 
dexed  coupon  books  your  accounts  are  in 
the  ledger  in  the  safe.  If  your  accounts 
are  all  in  a  large  cabinet,  in  case  of  fire, 
they  are  in  danger.  See  Forbes  coupon 
book  advertisement. 


Cleveland,  Ohio. 

At  the  last  meeting  of  the 
Cleveland  (Ohio)  Retail  Grocers’ 
Association  a  highly  interesting 
discussion  was  opened  by  Secre¬ 
tary  J.  A.  Green,  who  raised  the 
question  whether  it  pays  to  sell  at 
10  cents  each  goods  costing  $1.05 
per  dozen.  He  referred  to  the 
greatly  increased  cost  of  service, 
higher  rent,  extended  delivery,  in¬ 
creased  cost  of  labor,  under  which 
a  boy  who  formerly  worked  for  $6 
now  demands  $9,  and  rarely  earns 
it.  He  asserted  that  he  knew  of 
two  grocers  whose  investment  in 
stock  and  fixtures  exceeds  $5,000 
each,  and  neither  of  whom  is  mak¬ 
ing  the  wages  of  a  common  la¬ 
borer. 

D.  L.  Beck  suggested  as  a  rem¬ 
edy  first  that  it  might  be  a  good 
thing  to  color  shavings  and  feed 
them  to  the  horses  instead  of  oats. 
Taking  a  more  serious  aspect  of 
the  case  he  spoke  of  having  pur¬ 
chased  for  5  cents  from  a  neigh¬ 
boring  grocer  a  package  of  to¬ 
bacco  which  cost  7  cents  at  whole¬ 
sale.  Upon  inquiry  of  the  pro¬ 
prietor  he  was  told  that  he  is  sell¬ 
ing  goods  at  the  prices  which 
were  given  to  him  by  the  mer¬ 
chant  from  whom  he  bought  the 
store  some  years  ago.  Asked 
whether  he  knew  what  the  cost 
was,  this  grocer  told  Mr.  Beck 


that  his  eyesight  was  bad  and  that 
he  did  not  read  his  bills;  had  not 
even  kept  them  in  fact.  Mr.  Beck 
repeated  a  long  list  of  articles 
which  are  sold  upon  the  same 
basis  by  various'  retailers. 

In  response  to  a  question,  Presi¬ 
dent  George  J.  Shaefer  explained 
the  action  of  the  board  of  directors 
in  recommending  that  potatoes  be 
purchased  hereafter  in  uniform 
sacks  of  the  standard  size,  which  is 
150  pounds.  This  is  intended  to 
facilitate  checking.  On  receiving 
a  load  of  potatoes  a  retailer  can 
readily  count  the  sacks  and  by 
weighing  an  occasional  sack  of  ap¬ 
parently  uniform  size  he  can  ascer¬ 
tain  whether  he  is  receiving  the 
amount  for  which  he  paid.  Where 
the  sacks  are  of  varying  sizes  each 
one  would  necessarily  be  weighed 
in  order  to  check  the  amount. 

Cincinnati,  Ohio. 

The  Cincinnati  (Ohio)  Retail 
Grocers’  Association  is  deeply 
aroused  against  the  Procter  &  Gam¬ 
ble  Soap  Co. 

There  has  not  been  very  good 
feeling  between  many  of  the  gro¬ 
cers  of  the  city  and  the  Procter  & 
Gamble  Co.  for  some  time  past, 
and  as  a  probable  result  of  such 


feeling  the  company  have  found  it 
advisable  to  call  in  some  of  their 
best  men  to  assist  in  a  strenuous 
effort  which  is  being  made  to  re¬ 
store  Lenox  soap  to  the  position 
which  it  at  one  time  held  in  that 
city.  But  the  very  means  employed 
by  the  company  in  trying  to  ac¬ 
complish  this  rather  discouraging- 
feat  has  only  served  to  still  further 
widen  the  breach  which  exists  be¬ 
tween  them  and  the  grocers. 

Other  concerns,  in  sampling  the 
city  with  their  products,  leave  a 
coupon  at  each  house  which  calls 
for  a  bar  of  soap  when  presented 
to  the  grocer  with  whom  they  arc 
trading.  This  coupon  is  eventually 
redeemed  by  the  manufacturer. 
The  sample  gets  into  the  house  and 
the  grocer  gets  his  profit  as  on  a 
regular  sale.  Instead  of  following 
this  plan,  however,  the  Procter  & 
Gamble  Co.  leave  the  soap  itself  at 
each  house.  As  it  takes  about  1,600 
boxes  of  soap  to  cover  Cincinnati, 
it  can  readily  be  seen  that  the  gro¬ 
cers  are  actual  losers  to  the  amount 
of  about  $1,400,  as  each  bar  given 
away  deprives  them  of  a  sale. 

Another  discordant  element  in 
the  situation  is  the  fact  that  the 
chain  stores  regularly  sell  Procter 
&  Gamble  soaps  at  a  cut  price. 


If  Eversharp  Slicing  Machines 
Were  For  Sale 

CHEN  any  dealer  could  buy  one  and  slice  dried  beef  to  perfection,  and  freshly-cut 
sandwich-sliced  dried  beef  in  full  size  wafer  slices,  thin,  smooth  and  glossy, 
moist,  soft  and  delicious  could  be  bought  at  every  grocers.  An  ideal  business 
divided  and  shorn  of  profit.  A  competence  for  one — only  a  pittance  for  many. 

IT  IS  BETTER,  FAR  BETTER,  TO  PAY  THREE  DOLLARS  A  MONTH  ROYALTY 

and  have  this  valuable  patented  monopoly  all  to  yourself. 

Delighting  your  customers,  swelling  your  profits,  increasing  your  trade,  and 
earning  the  good  will  and  approval  of  your  entire  town. 

A  leading  article  that  draws  more  trade  than  sugar  at  cost,  and  pays  a  princely 
profit  besides.  An  advertisement  that  works  overtime  and  spreads  in  circles  where- 
ever  friends  exchange  greetings — on  the  street,  in  the  market,  at  the  store,  or  over 
the  back  fence. 

To-day  there  are  hundreds  of  grocers  regretting,  knowing  they  are  left,  because 
they  made  delay — let  their  chance  slip  away  until  their  energetic  rival  had  his 
"EVERSHARP  ”  running  full  time.  Don’t  be  slow. 

Send  for  a  sample  of  sandwich-sliced  beef— the  quality  will  surprise  you. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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On  Some 
Tired 
Night 


Get  hold  of  a  little 
German-American  Cof¬ 
fee — we’ll  send  you  some 
— and  some  night  when 
you’re  particularly  tired 
and  blue,  let  your  good 
wife  make  you  a  cup. 

If  you  don’t  say  that 
the  fragrance  and  deli¬ 
ciousness  of  that  cup  of 
coffee  surpasses  anything 
you  have  ever  drank,  then 
we’ll  never  say  again  that 
|  you  have  a  big  trade 
waiting  for  German- 
American  Coffee. 

These  Coffees  are 
grown  in  Central  Amer¬ 
ica  on  the  Triunfo  Plan¬ 
tation,  which  guarantees 
their  peculiar  superiority, 
I  for  the  Triunfo  Planta- 
1  tion  is  a  notable  tract  of 
coffee  land. 

The  Qerman= American 
Coffee  Company 

Growers,  Importers  and  Roasters 

406  Greenwich  St.,  New  York,  N.Y. 
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A  FEW  VARIETIES  OF 


BURK'S  SAUSAGE 

PRODUCTS 

All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 

ESTABLISHMENT  NO.  257 


Fresh  Sausage 

Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 

Smoked  Sausage 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 
Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

Puddings 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

Scrapple 

Superior  to  farmers’  product,  rich  and  well 
seasoned. 


TWO  NEW  PRODUCTS 

Our  'own  creations.  Sold  by  the  leading 
grocers  in  Philadelphia. 

Meat  Loaf 

Baked  in  loaves  of  about  eight  pounds. 
Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 

Shipped  only  by  express  to  distant  points. 

Lunch  Roll  (Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured  ;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 

GIRARD  AVENUE  &  THIRD  STREET 

PHILADELPHIA 

_ _ _ * 
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Five  reasons  why 
it  is  to  YOUR 
interest  to  push 
only  the  Exton. 

1 .  It  is  the  finest  oyster 
cracker  ever  made. 

2.  It  is  so  often  imi¬ 
tated  it  is  being  continu¬ 
ally  endorsed  by  its  com¬ 
petition. 

3.  It  goes  a  long  way 
toward  making  a  poor 
oyster  stew  good  and  it 
makes  a  good  stew  per¬ 
fect. 

4.  You  can’t  find  a 
consumer  anywhere  who 
has  used  the  '*  Exton” 
oyster  cracker  who  will 
tell  you  any  other  oyster 
cracker  is  as  good. 

5.  The  above  state¬ 
ments  are  proven  con¬ 
clusively  by  the  fact  that 
the  Exton  cracker  has 
been  on  the  market  60 
years 

A.  EXTON  k  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers, 
Stamped  44 Exton  " 

f'  The  Best  Known  arid 
Known  as  the  Best” 
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Get  Our 

C - No.  -5b - Y 

A  copy  of  our  Catalogue  No.  4  will  help  s 
you  to  decide  a  lot  of  questions.  ;| 

It  is  called  “Grocers’  Tinware,”  and 
contains  photographic  descriptions  of  every¬ 
thing  in  the  line  of  tinware  that  a  grocer 
can  possibly  use.  A  price-list  comes  separate. 

Having  them  both  saves  a  lot  of  correspond¬ 
ence. 

First  write  us  for  the  catalogue  and  then 
order  from  your  jobber.  Always  remember 
to  specify 

"American”  Goods 

They  are  as  good  as  the  name  always. 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  *  *  *,  Pa. — A 

owns  a  farm,  B  is  a  manufactur¬ 
ing  plant,  C  is  a  railroad  and  D 
is  a  railroad.  C  has  a  switch  to 
plant  B,  through  A’s  property. 
Now,  D  wants  to  lay  a  switch  to 
plant  B  through  farm  of  A.  This 
is  the  only  way  D  can  get  to  B. 
This  switch  of  D  requires  about 
ip2  acres  of  a  meadow,  the  most 
valuable  part  of  the  farm,  being 
worth  about  $100  a  year  for  hay. 
A  wants  to  sell  the  whole  farm 
and  D  refuses  and  wants  to  pur¬ 
chase  only  the  1^2  acres.  The 
farm  is  located  in  the  cement  re¬ 
gions  and  is  worth  about  $300  per 
acre.  If  A  refuses  to  sell  less  than 
the  farm  can  D  have  the  strip 
condemned  and  take  it  in  that 
way?  What  would  be  a  reason¬ 
able  compensation  for  the  strip? 


“Don't  Let's  60  In  There; 
It’s  Too  Dark.” 


Is  there  a  chance  that  any  night-shopper 
could  have  said  this  of  your  store,  and  passed 
on  to  some  competitor  with  a  brighter  place  ? 

Light  makes  cheeriness.  People  like  cheer¬ 
iness  in  everything.  A  grocery  store  well- 
lighted  at  night  is  seen  from  afar,  and  every 
beam  it  sends  out  beckons  customers  in  where 
it’s  cheerful  and  bright. 

Don’t  lose  trade  through  false  economy  in 
light.  We  can  make  your  store  shine  like 
the  sun,  at  a  sum  you  will  be  glad  to  afford. 


The  Philadelphia  Electric  Co. 

Tentm  and  chestnut  Streets 


Answer. — If  D  has  the  right  of 
eminent  domain  here  at  all,  it  has 
the  right  to  take  simply  the  strip 
which  it  needs  without  buying  the 
whole  farm.  What  would  be 
proper  compensation  for  the 
strip  is  a  question  of  real  es¬ 
tate  values  which  I  cannot  pos¬ 
sibly  answer  without  data 
covering  the  market  values 
of  realty  in  that  neighborhood 
and  the  value  of  the  farm  before 
and  after  the  taking.  The  meas¬ 
ure  of  value,  -in  my  judgment, 
would  be  the  difference  between 
the  value  of  the  whole  tract  be¬ 
fore  the  strip  was  taken  and  the 
value  after  it  was  taken. 

As  to  whether  the  railroad  com¬ 
pany  has  the  right  of  eminent  do¬ 
main  in  this  case  public  corpora¬ 
tions  such  as  railroads  have  the 
right  to  condemn  land  for  their 
corporate  uses,  always  provided 
that  the  proposed  improvement 
comprehends  some  proper  exten¬ 
sion  of  their  lines.  In  such  a  case 
as  this  the  owner  of  a  manufactur¬ 
ing  plant  who  wants  an  outlet 
can  himself  condemn  enough  land 
for  that  purpose.  On  the  facts 
as  stated  by  the  correspondent,  I 
think  there  might  be  some  ques¬ 
tion  whether  a  switch  to  a  single 


plant  would  be  a  proper  extensioi 
of  railroad  lines  or  necessary  a* 
an  outlet  for  the  plant,  since  there 
is  already  one  switch  laid.  As  t( 
this  I  cannot  speak  more  definitely 
without  a  more  comprehensive 
study  of  the  case  upon  additiona 
data. 

Question :  G.  G.  N.,  Latrobe 
Pa. — I  just  received  some  Mara 
schino  cherries  from  a  firm  ii 
Ohio.  The  invoice  is  stampec 
“Guaranteed  not  to  be  adulteratec 
or  misbranded  within  the  mean¬ 
ing  of  the  national  and  State  foot 
law.”  I  had  a  sample  of  samt 
kind  of  goods  taken  up  by  the 
pure  food  agent  about  two  yean 
ago  and  they  found  them  impure 
according  to  the  law  of  1895 
Then  the  firm  guaranteed  them 
but  I  never  got  the  full  amount 
of  the  fine  from  them  that  I  had 
ta  pay.  I  do  not  want  to  havt 
these  on  sale  if  they  are  not  all 
right.  Let  me  know  if  I  was  fined 
on  them  if  I  would  have  any 
trouble  collecting  same  from  firm 
that  sold  the  goods.  I  inclose 
envelope  for  reply,  and  you  car 
answer  through  your  paper  if  you 
so  desire. 

Answer. — You  are  properly 
protected  under  the  guarantee  ol 
purity  and  in  case  action  is 
brought  against  you  and  you 
are  fined  you  have  a  good 
case  against  your  seller.  This 
you  could  either  pursue  by  issu¬ 
ing  a  writ  in  their  home  city, 
through  a  lawyer  there,  or  at¬ 
taching  anything  of  the  defend¬ 
ant’s  you  could  find  in  Pennsyl¬ 
vania. 

The  probability  is,  however, 
you  would  not  be  prosecuted  after 
showing  the  guarantee,  as  there 
is  a  section  of  the  State  Food 
food  law  which  compels  the  State 
Food  Commissioner,  where  a 
guarantee  is  given  by  a  concern 
outside  the  State,  to  certify  the 
facts  of  the  case  «to  the  Federal 
Agricultural  Department,  which 
will  begin  an  action  under  the 
Federal  Food  law. 


Government  to  Test  Sulphur  in 
Molasses. 

Several  days  ago  arrangements 
were  concluded  with  the  owners  of 
a  prominent  open  train  sugar  house 
in  Iberville,  La.,  whereby  the  pro¬ 
prietors  will  turn  over  their  Ever¬ 
green  factory  for  three  days  to  the 
chemists  of  the  United  States  De¬ 
partment  of  Agriculture  for  the 
conduct  of  experiments  with  the 
use  of  sulphur  fumes  as  a  clarifier 
of  cane  juice.  In  securing  the 
Evergreen  house,  which  is  capable 
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Seven  Out  of  Ten  Repeats 


We  have  found  that  seven  out  of  every  ten  people  who  once  eat  Hoffman 
House  pickles  will  call  for  them  again.  Our  new  process  of  pickling  by  which 
they  are  prepared  gives  them  something  that  no  other  pickle  has— a  delicious 
appetizing  quality  that  doesn’t  burn  like  other  pickles  and  never  palls.  You  can 
test  this  “repeat”  quality  at  very  slight  expense,  and  if  Hoffman  House  pickles 
will  make  the  hit  for  you  they  have  made  for  others  you  will  be  mighty  glad  you 
made  the  experiment. 

Packed  in  tins,  enameled  inside. 


Packed  by  THE  J.  WELLER  CO.,  Cincinnati,  Ohio 


ATURALLY  you  can  give  your 
customers  fresh  coffee  without 
selling  Moco-Mo.  If  you  will  get 
coffee  fresh  from  some  roaster,  and 
will  then  pack  each  pound  of  it  in 
two  sealed  wrappers,  you  will  have  a 
coffee  that  in  freshness  may  approach 
Moco-Mo. 

But  few  grocers  are  willing  to 
take  that  much  trouble,  so  with  our 
Moco-Mo  we  do  it  for  them. 
Moco-Mo  is  sold  all  over  the  United  States  as 
a  25-cent  leader.  It  is  the  only  brand  in  which  the 
fresh-roasted  coffee  is  first  sealed  in  the  bag,  and  the 
bag  then  sealed  in  a  carton. 

A  pound  of  Moco-Mo  Coffee,  six  months  old — 
though  it  won’t  stay  with  you  one-tenth  that  long — 
will  be  as  fresh  as  other  brands  one  week  old. 

The  John  H.  Fitch  Coffee  Co. 


Importers,  Roasters  and  Jobbers 
of  High-Grade  Coffees 

YOUNGSTOWN,  OHIO 


'BELL’S  SEASONING- 

40  Years  the  original  Favorite 

for  delicately  flavoring 
^  Dressings  for  Turkey 
Chicken.Game.Fish, 
Lamb.Croqueftes.Oysier 
Patties.Escallops.etc 

DELICIOUS  LAMB  CROQUETTES.  (Chicken 
or  Beef  Croquettes  made  in  the  same  manner  are  excel¬ 
lent.)  Prepare  5  cups  of  chopped  lamb.  Take  1£  even 
tablespoons  butter,  melt  in  saucepan,  and  add  1  heaping 
tablespoon  flour  and  1  cup  of  milk,  stirring  continually 
until  it  boils.  Add  1  even  teaspoon  of  Bell’s  Sea- 

_ .  D  ,,  Boning  and  1  even  teaspoon  salt.  Break  1  egg  over  the 

meat.  Pour  over  same  the  sauce  made  as  above,  and  stir  thoroughly.  Make  into  cro¬ 
quettes  of  size  desired,  and  put  in  a  cool  place  to  harden.  Fry  in  hot  lard.  Serve  with 
green  peas  (From  Bell’s  Receipts.  Ask  your  grocer.) 

Sausages  Flavored  with  Bell’s  Sausage  Seasoning  Are  Delicious. 

This  advertisement  will  explain  some  of  the  many 
uses  of  Bell’s  Seasoning. 

Your  customers  may  be  acquainted  with  it  already  ; 

If  they  are  not,  they’ll  thank  you  for  introducing  it  to 
them. 

Bell’s'Seasoning  can  be  secured  from  many  of  the 
Philadelphia  wholesalers.  If  yours  cannot  supply  you, 
write  us  direct. 

The  WILLIAM  G.  BELL  COMPANY 

Sole  Proprietors 

50  Commercial  Street,  Boston,  Mass. 

WILLIAM  H.  SUTTER,  Manufacturers’  Agent,  S  SOUTH  FRONT  ST.,  PHILADELPHIA,  PA. 


Stickney  &  Poor’s  Poultry  Seasoning  pro¬ 
duces  such  deliciousness  of  flavor  that  it  gives  dignity  to 
dishes  that  would  otherwise  be  insignificant. 

Take  the  bread  filling  of  a  turkey,  season  that  with  a 
little  Poultry  Seasoning,  and  it  becomes  good  enough 
to  eat  for  itself ;  and  when  this  superbly  spicy  flavor  is 
diffused  throughout  the  meat  of  the  fowl  by  the  process  of 
cooking,  the  result  is  100  per  cent,  better  than  any  home¬ 
made  seasoning  can  give. 

So  many  thousand  consumers  believe  this,  and,  believing 
it,  have  bought  Stickney  &  Poor’s  Poultry  Sea¬ 
soning  for  years  that  we  are  sure  your  customers  will  feel 
and  do  the  same. 

STICKNEY  &  POOR  SPICE  COMPANY,  Boston,  Mass. 
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Make  a  Specialty  of 
Private  Estate  Coffee 


iHKmK/itmmcmnmiiaa! 
'  ftOTitrAPWEEMfraairaisraiffiBo! 

^PRIVATE  ! 


1  M 
j  I 


STATE* 


i COFFEE 

I  FA£W)CH0IS&£0.-THEFUU0HHIUS^ 

|  Eswuseroa  2jft£KEW«wciTr.ii5* 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  07ie  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 


F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 


Philadelphia  Branch,  139  S.  Front  Street 


of  handling  about  300  tons  daily, 
our  authorities  have  placed  at  the 
service  of  Dr.  Wiley’s  corps  of 
chemists  a  house  which  has  about 
the  right  capacity  desired,  a  plant 
centrally  located  and  one  which 
has  a  name  for  turning  out  an  ex¬ 
cellent  grade  of  goods,  be  it  syrup, 
“O.  K.”  sugar  or  molasses,  these 
latter  qualifications  to  prove  a  good 
standard  for  the  chemists  to  com¬ 
pare  their  less-than-normal  sul¬ 
phured  output  with. 


Chemists  Defend  Flour  Bleaching. 

“Bleaching  of  Flour  as  Now 
Practiced  by  Millers,”  by  Dr.  J.  A. 
Wesener  and  Prof.  G.  S.  Teller, 
of  the  Columbus  Laboratory,  Chi¬ 
cago,  Ill.,  was  the  subject  of  a  paper 
read  before  the  New  York  section 
of  the  Society  of  Chemical  Indus¬ 
try  at  the  first  meeting  of  this 
year’s  session,  held  at  the  Chemists’ 
Club  last  week.  The  authors  say 


in  part :  “Of  late  several  articles 
have  appeared  against  the  bleaching 
of  flour  as  now  practiced  by  millers 
Bulletin  No.  72,  issued  by  the  Ex 
periment  Station  at  North  Dakota 
written  by  E.  F.  Ladd  and  R.  E 
Stallings,  and  a  paper  read  by  Prof 
Ladd  before  the  convention  of  foo< 
commissioners  at  Jamestown,  hav> 
taken  a  very  positive  stand  agains 
the  art  of  bleaching,  and  have  de 
nounced  such  practice  as  unessen 
tial,  undesirable,  dangerous  and  ; 
fraud.  The  authors  take  radica 
grounds  in  regard  to  the  bleach 
ing  of  flour.  In  the  interest  01 
truth  and  fair  dealing,  it  is  the  pur 
pose  of  this  article  to  show  tha 
the  bleaching  of  flour  does  not  leav» 
in  it  any  harmful  chemical  resid 
uum  and  that  no  fraud  is  practice! 
by  bleaching,  but  that  the  bleach 
ing  process  is  a  desirable  adjunc 
to  the  manufacture  of  flour  an< 
improves  the  flour  itself.” 


Heart-to-Heart  Talks  With  Grocery  Clerk? 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocei 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Advici 
From  the  Head  of  the  House  on  Selling  Goods  and  Othei 
Subjects. 


The  Butter  s  Better 
Than  Its  Picture 

This  is  a  poor  picture  of  a  carton  of  Gurnse 
Butter.  The  butter  itself  is  wrapped  in  brine-dipped 
paper,  which  keeps  the  flavor  and  the  freshness  abso¬ 
lutely  unimpaired. 

Gurnse  Butter 

is  getting  famous.  Our  trade  on  it  shows  enormous 
increases,  partly  because  we’re  spending  considerable 
money  in  advertising  it,  but  mostly  because  those  who 
eat  it  have  found  that  it  never  varies  from  a  superfine 
delicious  quality  of  the  fanciest  grade. 

Produced  by  our  own  creameries  and  inspected  by 
the  Philadelphia  Produce  Exchange  inspector.  It 
must  grade  extra.  As  a  leader  it  is  par  excellence. 

P.  F.  BROWN  &  CO.,  39  S.  Front  St.,  Phila. 

Ski. 


[The  “Grocery  World”  has  come  into  possession  of  a  series  of  “Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


THE  WORD  “NEW.” 

We  wish  you  to  employ  the  word 
“new”  as  often  as  you  know  it  to 
be  consistent  with  truth. 

New  peas,  new  seedless  raisins, 
new  honey,  new  buckwheat,  new 
candied  peel,  etc. 

It  gives  the  article  a  double  rec¬ 
ommendation. 

Referring  to  honey.  Do  you 
know  why  some  of  our  strained 
honey  is  very  light  in  color  and 
some  dark?  The  light  is  summer 
made  and  the  dark  the  fall  made. 

Both  are  equally  pure. 

TALK  BUTTER. 

You’re  leaving  the  butter  man  to 
do  most  of  the  selling.  Sell  butter. 
Every  customer  is  a  butter-user. 
Get  her  price;  you  can  certainly 
meet  it  with  eight  grades.  Get  her 
over  to  the  butter  counter.  Let 
her  smell  the  goods.  Let  her  taste 
her  grade  on  a  piece  of  cracker. 
Whatever  you  do,  don’t  allow  her 
butter  money  to  get  away  from  you. 

ANOTHER  THING. 

Get  fish  enthusiastic  this  week. 
We’re  going  to  sell  it  every  day  at 


actual  cost.  That  is,  we’re  goim 
to  mark  it  just  1  cent  a  pound  ove 
the  billing  to  cover  freight  am 
handling.  It  will  be  a  fish  week  ii 
earnest.  But  not  unless  you  go  a 
it  right.  It’s  up  to  you,  boys,  t< 
clinch  the  advertisements.  Let  th< 
people  see  we  mean  business.  En 
courage  the  ad.  man.  Let  hin 
feel  his  work  amounts  to  some 
thing. 

This  is  what  the  big  fellows  mear 
by  “store  follow-up  system.” 

THE  ELECTION. 

Don’t  vent  your  politics  in  thi 
store.  Let  the  customer  do  it.  It’s 
all  business  with  us.  Vote  quietly 
for  the  man  you  believe  is  on  the 
right  track,  irrespective  of  what 
political  influence  is  brought  to  bear 
on  you — but  vote. 

Learn  something  every  day. 

Watch  closely  our  advertise¬ 
ments. 

Believe  in  yourself — and  em¬ 
ployer. 

Do  the  right  thing. 

Be  a  worker. 

Be  a  success. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
ith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
indows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
ake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Canned  Vegetable  Window  for 
Grocers. 


C.  H.  Lockwell,  Advertising  Manager 
National  Cash  Register  Company. 


Get  the  required  size  of  car  suit- 
>le  for  your  window  and  make  a 
atform  from  box  lumber;  the  ends 
lould  be  slightly  rounded  ofif.  The 
>of  is  made  in  same  manner  as 
atform  and  placed  on  top  of  cans 
ter  being  built  to  required  height, 
trdboard  is  used  to  round  off  roof, 
id  an  extra  board  is  cut  out  for 
evated  section. 

On  this  the  trolley  pole,  a  stick 
wood  painted  black,  is  placed, 
thin  strip  of  board  should  be  run 


Another  Canned  Goods  Display. 

It’s  very  easy  to  arrange  a  dis¬ 
play  of  canned  goods — but  it’s 
mighty  hard  to  make  one  that  is 
distinctive — that  gets  away  from 
the  standard  pyramid. 

Now  here’s  a  display  that,  while 
it  will  take  a  little  longer  to  arrange 
than  the  ordinary  sort,  is  sure  to 
stir  things  up  in  the  canned  goods 
line. 

All  that  is  required  is  a  few 
screw  hooks,  a  ball  of  strong  thin 
twine  and  a  card  lettered  “Canned 
Goods — $i  a  String.” 

First  screw  the  hooks  into  the 
ceiling  of  the  window — commenc¬ 
ing  about  twelve  inches  from  the 


F.C.Watson 


entire  length  of  car  above  win- 
vs,  for  the  top  row  of  cans  to 
;  on. 

'he  little  sign  on  top  reads : 
-W  Line."  The  wheels,  are  gal- 
cans  laid  with  end  to  outside  of 
dow,  with  a  narrow  strip  of 
Jboard  pasted  across  the  ends  in 
centre. 

n  order  to  set  the  car  off  in 
window,  it  can  be  built  on  a 
form.  Small  wooden  tracks  are 

d  for  rails. 

m  assortment  of  canned  vege- 
es  is  arranged  in  sections  in  the 
it  of  window  with  a  small  price 
1  for  each  section. 

1  he  large  sign  reads 

“Just  Arrived 
New  Line  of  Canned 
Vegetables” 


front  corner.  Put  in  the  other 
hooks  so  as  to  form  a  semi-circle 
that  touches  the  back  of  your  win¬ 
dow  at  the  centre  and  ends  about 
twelve  inches  from  the  glass  at  the 
front  corners. 

Next  cut  your  twine  in  the  same 
number  of  pieces  as  you  have  hooks 

each  piece  being  three  times  as 
long  as  the  height  of  your  window. 

Use  twelve  cans — preferably  as¬ 
sorted — to  each  string,  tying  them 
securely  at  equal  intervals  until  you 
have  a  string  of  cans  that  will  reach 
from  the  top  to  bottom  of  your 
window. 

Make  a  loop  at  one  end  of  the 
cord  and  slip  it  over  one  of  the 
hooks.  Repeat  until  you  have  a 
string  of  cans  hanging  from  each 
hook. 


The  Ways  and  Means 

For  Holiday  Profits 


BOTH  are  in  our  Santa  Claus 
catalogue,  which  —  besides  THE 
Goods — also  contains  Resultful  Plans 
for  using  them. 

Not  only  does  that  Santa  Claus 
catalogue  show  the  largest  line  of 
holiday  goods  STILL  complete. 

That  Santa  Claus  catalogue 
ALSO  shows  the  leaders  with  which 
to  COMPEL  trade  your  way — from 
now  on  to  Christmas  day. 

In  fact — for  its  special  features 

ALONE  —  our  Santa  Claus  cata¬ 
logue  is  uniquely  valuable  to  every 
retailer  really  determined  to  profit 
ALL  he  can. 

And  because  each  year  sees  a 
bigger  increase  in  the  number  of  mer¬ 
chants  who  KNOW  by  experience 
the  possibilities  in  it  for  them — some¬ 
times,  we  run  out  of  Santa  Claus 
catalogues. 

Right  now  we  have  Santa  Claus 
catalogues  to  send.  And  not  one 
day  too  much  time  is  left  for  YOUR 
holiday  preparations. 

Tell  us  NOW  to  send  this  Santa 
Claus  catalogue  D639 — to  YOU. 


Butler  Brothers 

WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 
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Now,  tack  the  lower  ends  of  the 
strings  to  the  floor  of  the  window 
and  place  your  card  directly  in  the 
centre. 

If  the  window  requires  it,  cover 
the^ floor  with  a  bright  colored  paper 
— orange,  for  example — or  use  au¬ 
tumn  leaves,  if  they  can  be  obtained. 

If  you  wish  to  do  so,  you  can 
have  each  string  carry  a  different 
assortment  and  designate  each 
with  a  letter,  viz. :  A,  B,  C,  etc.,  so 
that  customers  can  indicate  the 
assortment  that  they  wish. 

It  might  even  be  well  to  carry 
this  same  idea  into  the  store  by 
hanging  a  few  strings  at  different 
points.  This  serves  as  a  reminder 
and  it  also  induces  people  to  ask 
about  the  plan. 

And  inquiries  are  easily  turned 
into  orders. 

Russell  Gray. 

678  Bourse,  Philadelphia. 


Almeria  grapes  show  a  wide 
range  of  quality,  and  therefore  of 
price — $1  to  $6.  The  price  for 
the  average  grade  is  $2.50  to 
$3.50.  The  receipts  show  con¬ 
siderable  rot,  but  not  as  much 
as  last  year.  This  year’s  crop  is 
supposed  to  be  very  large. 


The  extremely  large  business 
which  a  Philadelphia  jobbing 
house  has  lately  been  doing  in 
Lyle’s  English  sugar  syrup  em¬ 
phasizes  what  seems  to  be  the 
complete  destruction  of  our  own 
industry  in  the  manufacture  of 
high-grade  sugar  syrup.  The 
head  of  the  jobbing  house  re¬ 
ferred  to  informed  me  during  the 
week  that  so  large  had  the  busi¬ 
ness  become  that  he  was  sending 
salesmen  as  far  west  as  Kansas 
City,  and  that  these  salesmen  had 
booked  orders  for  several  hun¬ 
dreds  of  cases.  That  this  busi¬ 
ness  should  go  to  an  English 
syrup,  when  we  have  sugar  re¬ 
fineries  all  over  this  country, 
seems  to  me  most  remarkable.  So 
far  as  I  know  there  is  but  a  single 
brand  of  American-made  sugar 
syrup  which  in  any  way  compares 
with  Lyle’s.  The  brand  referred 
to  is  made  in  Philadelphia,  and  in 
every  respect  save  color  is  the 


English  brand’s  equal.  The  lat¬ 
ter  has  a  beautiful  honey  color 
which  gives  it  a  very  beautiful  ap¬ 
pearance.  None  of  the  sugar  re¬ 
fineries,  which  are  the  natural 
sources  of  supply  for  sugar  syrup, 
treat  sugar  as  a  by-product.  They 
all  make  and  sell  sugar  syrup,  but 
it  is  not  to  be  compared  in  any 
way  with  the  English  brand  re¬ 
ferred  to.  When  asked  why  they 
do  not  give  more  attention  to  the 
product  of  a  fine  sugar  syrup,  the 
refiners  claim  there  is  no  demand, 
but  a  conclusive  answer  to  this 
would  seem  to  be  the  heavy  de¬ 
mand  which  Lyle’s  has  attained. 
This  condition,  where  there  is 
really  only  one  brand  of  fancy 
sugar  syrup  made  in  this  country, 
did  not  always  exist.  In  the  old 
days  in  Philadelphia  there  was  a 
brand  of  sugar  syrup  made  which 
was  quite  the  equal  of  Lyle’s.  I 
refer  to  Lovering’s  Golden  Drips, 
a  sugar  syrup  which  in  its  day  was 
considered  very  fine.  And  indeed 
it  was,  but  it  gradually  declined 
until  it  disappeared  entirely. 

*  *  * 

There  are  selling  in  Philadel¬ 
phia  at  the  present  moment  some 
New  York  State  peaches  which 


for  several  weeks  have  been  kef 
in  cold  storage.  They  show  in 
very  striking  way  the  effect  whic 
cold  storage  has  upon  certain  fon 
products.  The  peaches  referre 
to  have  no  more  flavor  than  s 
much  wood.  When  they  wei 
into  the  ice  houses  they  were  rq 
andof  luscious  flavor, but  thefree 
ing  has  destroyed  that  absolutel 
The  peaches  look  just  as  they  s 
ways  do,  but  in  flavor  they  mig' 
just  as  well  be  anything  else, 
is  curious  that  cold  storage  has  1 
such  effect  upon  pears,  apples 
poultry. 

*  *  * 

There  is  a  unique  form  of  frai 
going  on  among  some  of  the  r 
ceivers  of  fruit,  produce,  oystei 
crabs  and  such  articles  in  Phi! 
delphia,  which  I  think  should 
shown  up.  To  accomplish  tl 
the  health  laws  and  the  rath 
loose  enforcement  of  them  by  t 
Board  of  Health  are  used.  F 
instance,  a  receiver  holds  for  sc 
a  quantity  of  crab  meat,  the  pre 
erty  of  the  shipper  and  to  be  sc 
on  commission  for  the  shipper, 
may  be  perfectly  sound,  nevert! 
less,  the  receiver  will  send  for 
inspector  of  the  Board  of  Heal 
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When  You’re  in  the  Market  Again 

Most  future  canned  goods  have  been  delivered,  and 
you  may  not  need  any  more  goods  for  several  months. 

But  when  you  do,  wouldn’t  it  be  a  good  idea  to 
buy  some  Blue  Bell  or  Clover  Farm,  simply  to  see 
what  they’re  like.  If  they’re  as  good  as  we  say,  you 
will  then  probably  want  to  buy  futures  of  these  brands 
next  year. 

They  come  to  you  backed  with  a  contract  to  deliver 
full  100  per  cent.  That’s  the  only  business-like  con¬ 
tract  to  make,  but  do  you  know  anybody  who  makes  it 
but  us  ? 

Strasbaugh,  Silver  &  Co.  -  Aberdeen,  Md. 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 
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Old 

Fashioned 

Gelatine 


The  cleanest  gelatine  in  the  world  now  conies  to  you,  Mr. 
Grocer,  packed  with  Universal  Coupons. 

For  purity  of  stock  and  scrupulous  cleanliness  of  manipu¬ 
lation  Chalmer’s  Gelatine  has  no  equal  anywhere. 

Nothing  but  the  finest  calves’  stock  and  the  clearest 
spring  water.  The  result  is  real  rich  old-fashioned  gelatine, 
as  far  removed  from  the  nauseous  imitations  of  it  as  wheat  is 
removed  from  chaff. 

The  average  consumer  has  been  fed  on  imitation  gelatine 
so  long  that  he  will  turn  with  immense  relief  to  Chalmer’s — 
if  you’ll  let  him. 

Two  styles — granulated  and  shredded. 

JAMES  CHALMERS’  SONS,  Williamsville,  N.  Y. 
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and  with  the  plausible  plea  that 
“he  wanted  to  be  sure  that  the 
crab  meat  was  all  right  before  he 
sold  it,”  would  call  the  inspector’s 
attention  to  it,  and  ask  his  opinion 
on  it.  The  inspector  might  see 
nothing  wrong  with  it,  but  if  the 
dealer,  naturally  much  better  in¬ 
formed  than  he  on  such  things,  in 
timated  that  it  was  spoiled,  the  in 
spector  would  naturally  condemn 
it.  His  manner  of  condemning  it 
is  loose  in  the  extreme.  He  sim 
ply  gives  the  holder  a  receipt  or 
statement  that  the  goods  have 
oeen  condemned,  and  leaves  it  to 
:he  holder  to  himself  destroy  the 
joods.  The  looseness  lies  in  not 
limself  removing  and  condemn- 
ng  them,  for  dishonest  holders 
tvill  and  do  send  the  shipper  the 
;ondemnation  receipt  to  show 
hat  the  goods  were  unsalable  and 
worthless,  and  then  sell  them  and 
socket  the  receipts.  I  have  per¬ 
sonal  knowledge  that  this  practice 
s  going  on  in  Philadelphia  and  I 
loftbt  not  in  other  cities,  not  only 
n  crab  or  crab  meat,  which  I  use 
is  an  illustration,  but  in  other 
ood  products  also  sold  on  com- 


nission. 


ii  ' 


The  Jobber. 


CORRESPONDENCE 


Manufacturers  of  Lumber  Wagons. 

'Jorthampton,  Pa.,  Oct.  29.  1907. 
iditor  “Grocery  World.” 

Dear  Sir : — Can  you  furnish  me 
he  addresses  of  any  manufacturers 
if  heavy  farm  or  lumber  wagons, 
ocated  in  this  State  or  New  Jersey? 
And  oblige, 

Yours  truly, 

E.  A.  Day. 

Columbia  Wagon  Co.,  Columbia, 


AMONG  THE  TRADE. 


Prices  on  new  Singapore  pine- 
pple  for  spring  shipment  have  just 
■een  named  by  certain  importing 
Concerns.  The  figures  show  a 
light  increase  over  last  prices,  part 
f  which  is  said  by  the  importers 
j  0  be  accounted  for  by  improved 
[uality. 

The  Freyling-Bradley  Co.,  of 
’hiladelphia,  has  applied  for  a  char- 
er  to  do  a  wholesale  and  retail 
rocery  business.  The  incorpora¬ 
tes  are  Louis  Freyling,  Chas.  A. 
Sradley  and  Wm.  E.  Fritz. 


Considering  the  large  grape 
rop,  the  price  keeps  high — 12-14 
j  ents  for  small  baskets.  The  de- 
|'iand  is  good. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  »  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Jamaica  Ginger. 

This  is  the  finest  ginger  known 
in  the  market,  and  realizes  the  high¬ 
est  prices;  the  best  being  known 
as  plant  ginger. 

The  cultivation  of  ginger  in  Ja¬ 
maica  has  long  received  special  at¬ 
tention,  and  it  has  been  found  that 
the  production  of  the  best  depends 
largely  upon  the  ground  in  which 
it  is  grown,  the  deep  black  soil  of 
the  virgin  forest  being  most  favor¬ 
able  to  it.  When  the  soil  has  be¬ 
come  too  poor  to  grow  white  or 
plant  ginger,  then  blue  ginger,  an 
inferior  variety  is  cultivated.  The 
drying,  however,  is  of  more  vital 
importance  than  the  growing,  and 
in  wet  seasons  an  evaporator  has 
toi  be  employed  to  drive  off  the 
moisture. 

The  ginger  is  prepared  as  either 
coated  or  uncoated  ginger.  The 
latter  is  that  prepared  for  medicinal 
purposes.  In  ctiring  it  the  roots 
are  simply  scraped,  washed  and 
well  dried  in  the  sun.  It  should 
have  a  pale  buff  hue,  a  striated  and 
fibrous  surface ;  should  break  easily, 
exhibiting  a  short  farinaceous  frac¬ 
ture  with  numerous  bristle-like 
fibres. 

Jordon  Almonds. 

The  most  esteemed  variety  of 
sweet  almonds.  They  take  their 
name  not  from  the  River  Jordan, 
but  from  a  corruption  of  jardin, 
or  garden,  to  distinguish  them  from 
cultivated  almonds,  and  are  grown 
in  the  Malaga  district  of  Spain. 

There  are  two  sorts,  one  large, 
flat  and  oblong  in  form,  while  the 
other  is  remarkable  for  its  brittle¬ 
ness.  They  are  more  plump,  less 
pointed  at  one  end  and  less  rounded 
at  the  other.  Jordan  almonds  have 
also  thicker  and  harder  shells  and 
somewhat  paler  skins  than  other 
sorts,  and  are  more  delicate  in  fla¬ 
vor.  The  shells  containing  the 


sweet  kernels  are  all  cracked  by 
hand,  giving  employment  to  large 
numbers  of  girls.  Imported  from 
Malaga  in  25-pound  boxes. 

Jordan  almonds  appear  to  be  get¬ 
ting  smaller  in  size  every  year,  and 
this  is  explained  to  arise  from  the 
fact  that  the  medium  and  lower 
grades  only  are  now  cultivated,  the 
production  of  firsts  and  seconds  be¬ 
ing  almost  nil. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Registered, 
XJ.  S.  Pat.  Off. 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
_  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

4,0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


ROYAL  GELATINE 

is  most  satisfactory  to  the  con¬ 
sumer,  is  of  best  quality,  the 
package  is  neat  and  attractive. 
Retails  at  xo  cents,  pays  a  good 
profit  and  makes  trade.  Every 
grocer  should  get  it  in  stock; 
all  jobbers  have  it  or  can  get 
it  from 

THE  CEYLON  SPICE  COMPANY 

PHILADELPHIA,  PA. 


“X  MAS  PRESENT” 

USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
evermade  this  offer — this  beauti¬ 
ful  4-piece  set  of  Silverware 
(guaranteed);  full  size  forfamily 
use  packed  in  case  ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able— the  famous  “Rose.  ”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY — This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 
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Be 

Proud 

of 

Your 

Olive 

Oil 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 


in  writing  to  Advertisers  kindly  mention  "grocery  ihiorld" 


so 


GROCERY  WORLD 


National  Secretary  Green  Warns  Against 
Short  Count  Potatoes 

Says  Retailers  Can  Be  Victimized  If  They  Don’t  Look  Out. 
One  Case  Where  There  Were  Six  Sacks  Short.  The  Prob¬ 
lem  of  Raising  Prices  on  Package  Goods  Where  Figures 
Are  Marked  on  the  Carton. 

Special  correspondence  of  "Grocery  World. 


Cleveland,  Ohio,  Oct.. 31,  1907. 

Some  time  ago  I  advised  the 
trade  in  regard  to  being  cautious 
about  the  weight  of  cheese.  This 
was  called  to  the  grocers’  notice 
to  such  an  extent  that  the  trade, 
through  the  general  discussion  in 

the  papers,  were  benefited  to  a 

•  \ 

very  great  extent.  One  other  line 
of  goods  which  has  come  to  our 
notice  is  potatoes. 

Many  of  our  merchants  are 
about  to  lay  in  their  winter  sup¬ 
ply  of  potatoes,  and  very  often  are 
careless  in  regard  to  the  weight 
when  they  arc  delivered  at  the 
store. 

Not  long  since  an  instance  was 
called  to  our  attention  where  a  lot 
of  potatoes  being  weighed  while 
the  buyer  was  in  attendance  were 
six  sacks  short  when  delivered  at 
the  store.  This  was  discovered  by 
mere  accident. 

It  is  fair  to  presume  that  this 
condition  exists  in  many  places, 
and  this  timely  notice  to  the  re¬ 
tailers  would  seem  at  this  time  to 
be  very  desirable. 

It  is  not  because  the  merchant 
has  not  the  ability  to  discern,  but 
on  account  of  carelessness  in  not 


weighing  goods  of  bulk  that  come 
into  his  store,  and  his  loss  begins 
before  he  sells  one  dollar’s  worth 
of  the  goods  in  question. 

*  *  * 

Since  the  last  issue  of  the  trade 
press  bulletin  several  letters 
have  come  to  this  office  in  re¬ 
sponse  to  the  article  in  regard  to 
the  increased  cost  of  manufac¬ 
tured  products  distributed  by  re¬ 
tailers  to  the  consuming  public, 
one  of  which  is  as  follows : — 

Dear  Mr.  Green: — Your  article  in 
the  trade  press  correspondence  of 
October  12th  in  regard  to  the  retail¬ 
ers  raising  prices  is  good  advice,  but 
I  would  ask:  As  retailers,  how  are 
we  going  to  ask  11  or  12  cents  a 
package  for  Quaker  Oats,  the  price 
we  ought  to  get,  when  it  is  printed 
on  the  package  to  sell  for  10  cents? 

Now,  I  think  it  is  about  time  for 
the  retailers  to  say  something  about 
their  business,  and  not  allow  the 
manufacturers  to  tell  us  what  we 
shall  pay  for  goods  and  also  what 
we  shall  sell  them  for. 

This  is  not  only  a  local  and  State 
question,  but  one  of  national  im¬ 
portance,  and  is  of  interest  to  every 
retailer  in  the  country. 

Please  give  this  your  attention. 

Yours  very  truly, 

Frederick  Humphrey. 

Boston,  Mass. 

We  are  somewhat  surprised  to 
learn  that  package  goods  of  any 
description  have  on  them  the  sell¬ 
ing  price,  especially  those  of 
cereals. 


At  several  of  the  State  conven¬ 
tions  during  the  last  year  this 
matter  has  been  taken  up  and  dis¬ 
cussed,  and  the  •  manufacturers 
have  been  asked  to  discontinue 
this  method,  and  in  all  instances 
have  complied  as  far  as  our 
knowledge  goes. 

If  we  are  mistaken  in  this  mat¬ 
ter  it  would  be  well  to  have  the 
local  associations  wherever  this 
price  on  the  package  is  in  vogue 
take  this  matter  up  and  send  a 
unanimous  request  to  the  manu¬ 
facturers  that  this  be  discontin¬ 
ued. 

I  again  take  this  opportunity  of 
declaring  that  the  retailer  is  not 
getting  for  himself  a  fair  remuner¬ 
ation. 

The  time  has  come  when  a  radi¬ 
cal  change  must  take  place,  and 
this  change  can  only  come 
through  associated  effort. 

The  time  has  come  when  the  re¬ 
tailer  not  only  should,  but  is  com¬ 
pelled  to  take  a  decided  stand  as 
regards  the  conducting  of  his  own 
business. 

The  local  secretary  is  the  one 
who  should  think  out  and  suggest 
to  the  members  of  his  association 
some  plan  whereby  they  shall 
know  by  what  means  they  can 
better  their  condition. 

In  other  words,  the  secretarv 
should  be  a  man  who  has  the  time 
to  think  and  the  ability  to  plan 
and  explain. 

If  he  is  able  to  fill  this  position 
there  will  no  longer  be  any  reason 
for  any  one  to  ask,  "What  good 
is  the  association  to  me,  or  what 
benefit  shall  I  derive  therefrom?” 


Three  things  are  absolutely 
necessary  for  the  future  welfare  of 
the  retail  grocer:  An  absolute 
knowledge  of  the  cost  of  goods; 
the  cost  of  distribution,  and  abil¬ 
ity  to  collect  for  the  goods  dis¬ 
tributed. 

John  A.  Green, 
National  Secretarv 


Delaware’s  Food  Law  Now  Operative. 

A  conference  was  held  at  Wil¬ 
mington,  Del.,  during  the  week  be¬ 
tween  officials  of  the  State  Board 
of  Health  and  the  State  Board  of 
Pharmacy  to  frame  regulations  for 
putting  in  operation  the  new  State 
Pure  Food  Law  which  became  op 
erative  on  the  first  of  November 
Dr.  E.  W.  Cooper,  president,  and 
Dr.  A.  E.  Frantz,  a  member  of  the 
Board  of  Health ;  Dr.  Willard 
Smith  and  Oscar  C.  Draper,  a  mem¬ 
ber  of  the  State  Board  of  Phar¬ 
macy,  were  present  and  discussed 
the  ground  fully,  preparatory  to 
framing  regulations  which  will#be 
harmonious  and  effective  in  enforc¬ 
ing  the  two  branches  of  the  law. 
The  members  of  both  boards  have 
determined  that  the  law  shall  be 
observed,  and  they  intend  to  sec 
that  many  of  the  discrepancies  that 
have  crept  into  the  drug  business 
and  food  supply  business  will  be 
eliminated  as  soon  as  the  new  meas¬ 
ure  becomes  operative. 


Florida  is  still  shipping  egg 
plants  North,  ranging  from  $2 
to  $2.25  per  crate.  The  quality  is 
good.  A  few  Jerseys  are  still 
about  at  50  cents.  The  demand 
is  only  fair. 


^MOSTER  £  W 
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208N.DEIAWARE  AVE 

AND 

209  N.  WATER  ST. 


Fall  Suggestions 

W e  liave  endeavored  to  quote  you  a  few  items  that  are  now 
in  season,  and  believe  you  will  find  them  all  good  sellers. 

Write,  telephone  or  wire  us.  Your  trade  solicited.  ::  :: 


^JOSTER^ 

^.GpCjgS. 

208IIDELAWARE  AVE. 

AND 

209  N.  WATER  S.T. 


b'e”  *  ,lm'  ”  ha”  had  *  fa“>r  «  0»r  New  Con, wry  brand,  doliciou.  B.vor,  brigh,  and 

HO,',DK.!ic^S^  “«I“"  Allowing  seasonable  goods  :  Citron,  Fancy  Imported,  a,  aoc.;  Lemon  Peel,  Er. 

POP  oSS?r*  IP  “££  b0”s-  *•  pml“ 

POULTRY  SFASONIVg"  .aTT^’  /  ?  !’v  P  k  lb’,8*C‘:  N°'  1  P°P  C°rn’  by  the  barre1’  Per  lb-  7*c.;  boxes  containing  40  measures,  per  box,  85c. 

Ssl  b'end  °f  thC  finCSt  SWCet  hCrbS  and  ar0matic  sPices-  se,ected  with  great  care,  put  up  for  seasoning  meat,  game,  fish  and  poultry,  2  doz.  in 

MAPL? dl ?nUaP7.Ih|2h40o'CMte  MaTsfielV'™  F,°ur  dema?d-  Maple  Syrup  will  sell  freely.  Mt.  Mansfield,  pure,  square  quart  bottles, 

gals.,  per  gal  j?.o£  ’  Mans,ield’  Wh,te-  P,nts«  2  doz-  ln  a  case,  per  do*.,  *1.50  ;  Pure  Vermont  Sap,  M-gal.  cans,  1  doz.  in  case,  pel  doz.,  $S4oo  ;  Mt.  Mansfield, 

_  A;  FULL  LINE  OF  FANCY  AND  STAPLE  GROCERIES 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


209 


NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frtt 
catt.  Answers  may  be  addressed  to  the  Grocirv  World  when  desired,  provided  the  advertisement  is 
accompanied  by  10  cents  In  postage  to  pay  (or  r emailing  tfie  same.  To  non-subscribers  the  price  Is  50 
cents  per  Issne. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE — The  leading  grocery  catering 
to  the  high-class  trade  of  Thirty-third  and 
Huntingdon  ;  now  doing  a  very  profitable 
business  which  could  be  doubled  by  new 
management.  Leaving  Pennsylvania  the 
only  cause  for  selling.  Particulars  verbal 
or  by  letter.  J.  M.  Strand.  19 

FOR  SALE — General  store  and  stock,  a 
good  ten-room  dwelling  house,  good  barn 
and  out-buildings,  good  orchard,  about  two 
acres  of  farm  land.  Post-office  in  the  store. 
Located  in  good  farming  section  ;  has  a  well- 
established  trade.  For  anyone  wanting  a 
sure  thing,  this  is  a  good  chance.  For  par¬ 
ticulars  address  P.  V.,  care  of  “  Grocery 
World,”  Philadelphia  Pa.  so 

FOR  SALE — Less  than  one-half  actual 
value,  1,600  lb.  Barnes  safe,  12  light  chan¬ 
delier,  Bowser  oil  tank,  complete,  9  show 
cases,  mostly  metal  frames;  3  tables,  plat¬ 
form  scales,  8-day  clock,  4  thread  cases, 
tobacco  cutter,  oil  cans,  measuring  faucets, 
etc.,  all  for  one  hundred  dollars  F.  O.  B. 
cars,  Imler,  Bedford  Co.,  Pa.  Write  C.  H. 
Weyant,  Mt.  Union,  Pa.  20 


FOR  SALE — Germantown  Grocer  wishes 
to  sell  his  store,  corner  property,  with 
meats.  This  store  is  doing  a  paying  busi¬ 
ness.  Sold  on  account  of  sickness  of  owner. 
Apply  5853  Germantown  Ave.  20 

FOR  SALE — Butter  and  Egg  Route.  I 
will  sell  my  team  and  business.  An 
excellent  opportunity  for  a  young  man 
to  engage  in  business  for  himself.  Full 
particulars  by  letter  or  personal  interview. 
Don’t  answer  unless  you  mean  business 
and  have  $300  cash.  Ray  T.  Gallagher, 
2122  Natrona  St.,  Philadelphia.  19 

j*  MR.  GRO-SIR  WHY  NOT 

r  make  your  own  collections  with 

our  wonderfully  effective,  quick 
■  and  simple  system.  Debtors 

settle  direct  with  you.  Five 
cents  often  covers  the  whole 
ft  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal  ” — it’s  free.  tf. 


BUSINESS  OPPORTUNITIES. 

EVERY  ONE  A  GOOD  CHANCE. 

No.  236.— In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi- 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18x45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es- 


- —  lhwic  es¬ 

tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 


feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  300.— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, ooo-$3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  se'l  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wavne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 


two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318.— In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$3oo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  319. — In  North  Philadelphia.  Store 
18  x  30.  Does  $300,  two-thirds  cash.  Stock 
carried  $1,000.  One  team.  Net  profits  15 
per  cent.  Dwelling  connected,  for  sale  or 
rent.  Owner  retiring  from  business  and 
will  sell  at  inventory.  This  store  was 
established  by  the  present  owner  29  years 
ago. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.’  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  0 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  include  butter  and  egg  stores,  tea  p 
o  and  coffee  stores,  green  groceries  and  6 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  0 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 

00000000000000000000000000 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $;, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1314  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells; 


100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — By  a  roasting  and  importing 
house  a  resident  tea  and  coffee  salesman 
for  North  Carolina.  Must  have  experience. 
Position  will  be  open  January  1st,  1908.  All 
communications  will  be  considered  confi¬ 
dential.  Address  N.  C.,  care  of  “  Grocery 
World.” _ 19 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

PURE  JAMS°AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IN.  Front  Street 
PHILADELPHIA 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYSTEM,  Rochester,  N.  Y. 


You  Can’t  Cut  Out 

A  BOG  SPAVIN  or 
THOROUGHPIN,  but 

ABSORBINE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absorbine,  «Jr.,  for  man- 
find,  $1.00  bottle.  Cures  Varicose  Veins, 
faricocele,  Hydrocele,  Ruptured  Muscles  or 
figaments,  Enlarged  Glands,  Allays  Pain. 
Jenuine  mfd.  only  by 

F.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St,,  Springfield,  Mass. 
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Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  bolds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 

CAST  BANGOR.  PA. 


this 

is 

“Club  Cocktail” 
Pineapple 
time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


“An  Emblem  of  Parity” 


Carter  &  Williams' 


PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  CsLllowtiill  and  Newmarket  Streets. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  November  4th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 


Jumbo  bunches,  10  hands,  extra  fancy . 

Selected,  10  hands . 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . 1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  . 65  per  bunch 


We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


Cocoanuts,  100  to  bag . $4  25  per  bag 


CALIFORNIA  LATE  VALENCIA  ORANGES. 


Fancy,  80  size,  per  box  . . 
Fancy,  96  size,  per  box  . . 
Fancy,  126  size,  per  box  . 
Fancy,  150  size,  per  box 

Fancy,  176-200-216 . 

Fancy,  250-288 . 


7-25 

7.00 


FOREIGN  ORANGES. 


Jamaicas,  about  400  to  bbl  .  $5.00  to  $5.50 

Jamaicas,  boxes,  150-176 .  3.50 

Jamaicas,  boxes,  200-210  .  3.25 


Just  a  Little  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
P  H 1  LAD  ELPH  IA 


ALMERIA  GRAPES. 


Fine  Quality,  kegs,  61  lbs .  $5-25  to  $5.50 

Choice,  kegs,  61  lbs .  4.00 

Good  Quality,  kegs,  62  lbs . • .  3.25 

Good  Quality,  kegs,  60  lbs .  3.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large  .  $10.00 

Cape  Cod,  Early  Black,  per  bbl.  .  9.00 

Cape  Cod,  not  so  dark,  per  bbl .  8.50 

Fancy  Cod,  large  dark,  bushel  crate .  3.00  to  3.25 

Fancy  Jersey,  medium  dark  .  2.75 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  240  size,  per  box  . 

Fancy  California,  270  size,  per  box  . 

Fancy  California,  300-360  size,  per  box  .  5.00 

Fancy  Messina,  300  size,  per  box  .  4.00 

Fancy  Messina,  360  size,  per  box  .  3.50  to  3.75 

Choice  Messina,  300  size,  per  box .  3.25  to  3.50 

Choice  Messina,  360  size,  per  box .  3.00 

CALIFORNIA  DECIDUOUS  FRUIT. 

Fancy  Tokay  Grapes,  per  4-bas.  crate . . .  2.00 

Choice  Tokay  Grapes,  per  4-bas.  crate .  1.75 

Fancy  Malaga  (white),  per  4-bas.  crate . 

Fancy  Blue  Plums,  per  4-bas.  crate . 

Fancy  Red  Plums,  per  4-bas.  crate . 

FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel .  $3-00 

Choice  Prime,  per  barrel .  2.75 

Fancy  Medium,  per  barrel .  2.00 

Choice  Medium  per  barrel .  1.75 

ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White  .  $175 

Strictly  Fancy  Yellow  .  1.25 

Bermuda,  Prime,  per  crate  . 

Fancy  Valencia  Onions,  per  crate .  1.35 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . - . 26 

‘B”  Java. . 24 

MQM  java . . . . *  .24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B"  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A"’  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 18 

"B”  Santos . 16 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .16 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arpuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong...., . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4 doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz .  1.00 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream ,  2  lb. ,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 80 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz .  1 .01 

Standard,  3s,  2  doz . 97)4 

Gallon,  %  doz .  3.15 

Fair  Quality,  3s . 95 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz . :..  1.05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Crab  Meat — 

y,  lb.,  4  doz . : . 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  %  lb.,  8  doz.  in  case . . .  1.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.60 

Beaver,  %  lb.,  flat,  8  doz .  2.30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .15 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

■ A  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3 . 50 

54  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
54  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.65 

Ledemey  Brand,  100  cans .  3.75 

54  Mustard  Sardines — 

54  Crown  Mustard ,  50  cans .  4.00 

Gold  Label,  50  cans .  4. 50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans . .  3.50 

Imported  Sardines — 

> 4  Oil,  Martell  Brand,  100  cans .  16.00 

5 1  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported — 

Martell ,  100 cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans..... . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1 .15 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1 .50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

PearB,  3  lb. ,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb . ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  2)4  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 12^ 

Evaporated,  1  lb.  packages,  4  doz .  13 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 14 

Best,  25  lbs . 16% 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 .  08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb..*. . 

Package ,  30  1  lb .  •  06% 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 

50-  60,  25  lbs . 08 

60-  70, 25  lbs .  0754 

70-  80,  25  lbs . . 07 

80-  90, 25  lbs . 0654 

90-100,25  lbs . 06% 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50 lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20 lbs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  361  lb.  packages . 12% 

Sultana,  36 1  lb  packages . . . 

Sultana,  bulk,  25  lbs . 


RICE.  ;Perlb. 

Best  Head,  bbls.  or  100  lb.  sacks . '  .06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0554 


SALT.  Per  sack 

Fine  Table,  224  lbs . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl . 2.28 

Worcester,  2}4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag . .  2.65 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas.  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08% 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 48 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

No.  12  Syrup . 18 

No.  6  Amber  Svrum . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2J4  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf .  5.85 

Powdered . . .  5.30 

XX XX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners’  A .  4.85 

No.  1,  A . 1 .  4.80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  6.20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4.65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.55 

Dime  Brand, 4  doz .  4.00 

Lion, 4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.70 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz .  4  30 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.35 

Our  Pet,  baby  size,  6  doz .  2.95 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  pgr  gross 

Blue  Hen ,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1 .90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 66 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2 >2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

•Bee . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine  . .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman's . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.50 

•Lifebuoy .  50  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.65 

•P.&G.  Oleine .  60  3.00 

Premium . 80  3.67 

•Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

•Star . 100  3.50 

•Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonder  Worker .  100  4 . 00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia.... . 100  3.95 

•P.&G.  Naptha . 100  4.  On 

Duck . 100  3  86 

20  Mule  Borax . 100  4  00 

*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa's,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 166  3.50 

Lipp’S Scourer .  60  2.25 

Sil  San .  60  2.(W 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2 .50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . --100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42@.45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .30 

Fancy,  quart  jars . per  doz.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®  .60 

Prime .  40 

Good . 28®. 85 

Ordinary . .22 

Blended,  fancy .  36 

Blended,  choice .  .83 

Blended,  good . . .  .80 

2-lb  tins,  3  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup- 

Pure,  extra  fanoy . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips .  29®  .30 

Tins,  2-lb.,  2  dozen . per  case,  1  95 

Tins,  2%-lb.,  2  dozen . per  case,  2.80 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins.  5-lb..  1  dozen . per  case,  2.25 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  40.00 

Georges  count  11U@116 . 25.00 

Shore  2s,  count  226@250 .  29.00 

Medium  Irish  2s,  count  450 .  22  no 

Norway,  count  400®450 .  23.50 

Norway,  count  300@350 .  27.00 

Norway,  count  240®270 .  36.03 

Norway,  count  170®185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 16®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28®.  35 

Choicest. . 45®.  65 

mperial— 

Common  to  fair . 20®  .26 

Superior  to  fine . 30®. 35 

Extra  fine  to  finest . 40®. 45 

Choicest . 50®  .55 

young  Hyson- 

Common  to  fair . 15®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 35@.40 

aoicest . 45®  .60 

Hyson- 

Common  to  fair .  ®  .12% 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28®  . 30 

Choicest . 32®.  38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28®  . 30 

Basket-fired— Extra  fine  to  finest . 32@  .38 

Basket-fired— Choicest . — @.45 

Dust  .  @.12% 

cng- 

.nmontofalr .  @.15 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 26®  . 85 

Choicest . 40@.66 

ouehong— 

Common  to  fair . 16®  .18 

Superior  to  fine . 20@,25 

Extra  fine  to  finest . 30®  .36 

Choicest  . 40@.60 


ROASTED  COFFEES. 


rava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . . 

Old  Government — Prime . 

Old  Government— Good . 


nimauuu . 

African . 

Mocha- 

Genuine  Arabian . . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

Laguayra— 

Caracas— Finest . _»... 

Caracas— Choioe . . 


.84 

.27 

.25 

.28 

.21 

.20 

.20 


.28 


•  16% 
.16 
.16 
.14 
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Pea  berry— 

Santos— Fancy .  .17% 

Santos — Choice . 17 

Santos— Fine . .  .16 

Rio— Fancy . 17 

Rio— Choice. . 16% 

Rio— Fine . 16 

8antos— 

Best . 16 

Choioe . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
.07 
.30 
.10% 
.17 


Whole,  bags  or  barrels. 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 2l@.27 

Cinnamon,  Batavia . 25@.30 

Cinnamon,  Saigon .  .80 

Cloves,  Zanzibar . ,19@.20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80®. 86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@  20 

Ginger  Jamaica,  unbleacned . .  .17@.19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25@  36 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140s . 15@  .18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore... . 18@  .19 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15) 

Cinnamon,  extra . 26) 

Cinnamon,  Saigon . 73) 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon  .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace . 2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . . . 75®  .90 

Pumpkin- 

Fancy,  8a . 85@1  ■  15 

Fancy ,  gall  ons .  2.76 

Squash- 

Fancy  3a .  1,15 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.50 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars. . 

Beets— 

Fancy  Strawberry  la .  1.60@1.75 

Cut  3s .  1.00@1.10 

8weet  Potatoes  8a . 90@1 . 00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8a .  1.45@1.50 

Fancy  New  Jersey  Ss .  1.50@1.75 

Gallons .  4.75 


CANNED  GOODS. 
VEGETABLES. 


.20 

.17 


Asparagus- 

Extra  white  2%s,unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2a . 

Standard,  plain  or  sauce,  3s . 

Fancy,  plain  or  sauce,  2s . 

Fancy,  plain  or  sauce,  3s . 

Beans,  Lima- 

Fancy  la . 

Fancy  2s . 

Extra  standard  2s . 

Standard . 

Soaked . 

Beans,  Stringless — 

Fancy  2s . * . 

Fancy  Is . 

Extra  2s . 

Extra  standard  2s . """ 

Standard  2s . . . 

Standard,  not  stringless,  2s . 

Beans— 

Yellow  Wax  2s,  fancy . 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 

Corn- 

Fancy  Maine  2s . 

Fancy  New  York  2s . 

Standard  New  York  2s . 

Maryland  2s,  Maine  Style . 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2a . 

Extra  81fted  2s . 

Sifted  2s . 


Per  do*. 


.42% 
.50®  .60 
.70®  .85 
1.15@1.25 
1.50®  1.60 


1.60 
1.15@1.25 
1.10@1.15 
•  60@  .80 


2.25@2.50 
1.10@1.20 
1.40@1.75 
1.10®  1.15 
90 
.80 


1.20@1.25 


•85@1.00 


1.10@1  15 
•90@1.00 
.75 

.75@  .80 


2.10 
1.60@1.75 
1  -30@1 .35 


FRUITS. 

CALIFORNIA. 

Apricots —  Per  doz . 

Fancy  3s .  3. 80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s .  4.40 

Extra  White  2%s .  8.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s .  3  00 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  3.75 

Extra  2%s .  3  00 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs .  8.75 

Extra  2%s .  3.26 

Peaches,  Crawford— 

Fancy  3s .  8. 50 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Choice  New  York  2s .  1.60 

Choice  New  York  State  2%s .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2.00@2.20 

Sliced  or  grated  Is . . .  1 .00@1 .10 

Pie,  grated,  gallons .  3.60 

Singapore  l%s .  1 . 15@1. 25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons . .  3.26 

Strawberries— 

2s,  fancy .  2  -50 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  1.80 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is .  1 . 25@1 . 35 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2. S5@4 .25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  ,ig 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .10 
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Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs . . .  .08 

California,  4  cr.,  60  lbs .  .09% 

California,  8  cr.,  60  lbs. .  .08 

California,  2  cr.,  60  lbs .  .08 

Figs- 

Baskets,  1  lb .  and  2  lb . 15  @ .  18 

Layers,  2%-ln.,  10  lbs .  .09 

2%-in.,  12  lbs .  .10% 

2% -In.,  12  lbs_ .  .09% 

2-in.,  12  lbs- .  .08% 

Currants— 

Fancy,  1-lb.  cartons . .  .10 

Cleaned,  1-lb.  cartons,  choice .  .08% 

Bulk,  choice,  50  lbs .  .0s% 

Natural,  choice .  .07% 

Citron- 

According  to  quality . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs. .bulk .  .07% 

1-lb .  pkgs. ,  80-lb.  case .  .09 

Persian  Dates— 

60  lbs .  ,cf 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . ;  .17 

30x40,  choice .  .11 

40x50,  choice .  .09% 

50x60,  choice .  .07% 

60x70,  choice .  .07% 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 .  .11% 

50x  60 .  .10 

60x  70 .  .09% 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . . . .  .10 

40x50 .  .09 

Apples— 

Fancy,  50  lbs . i . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs .  .11 

Choice,  1-lb.  cartons .  .13 

Peaches— 

Fancy,  peeled,  25  lbs .  .  30 

Unpeeled,  fancy,  25  lbs .  .15% 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs .  .27 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


NUTS. 


.39 

.36 


Almonds— 

Jordan,  shelled,  large,  28  lbs..... 

Valencia,  28  lbs . . 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished, 80  lbs . 12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


>.46 

M0 


.23 

.15% 


12% 


.12 

.14 

.14 


.13 


.17 

.13% 

•12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  ftccord’g  to  qual.  2S.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  18.00@70.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16  .00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . 06®  .09% 
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CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  Journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


Canned  Pineapple .  i 

Clothes  Pins .  So 


D  JBGL  INJRSs  Column. 

Butter,  all  grades .  7 

Cheese .  27 

Hams,  Swift  &  Co .  44 

Dressed  Fowls .  45 


ADDITIONS. 


Ceiamn. 


TOM  in  H1SUKE  ETMTIH8  ion  BUI. 

Standard  Weight*  per  Bnahel. 


Marrow  Baeju.....M.......M.. ............................. .60  lhi 

Medium  Beau  s»eee  eeeeeeee#  eeeeeeee#  e**.~eeeee**eeeeeee*eeee*6o  *  * 

Red  Kidney  Beans**  .  . . .  . . .  5®  ,f 

Hominy  •eeeeeeeeee*  *•#•#*«**  eeeeeeee*  ••••••  .  j6  ** 

Barley 

.  . . . . ** 

Potttoe.(...H..».H......H.........i.........................j6 

ihrMeLn...MH.......H. . . . ...•■. . ji  *  * 

Oaione. . 55  «* 

SheDbarks  . . . 48  “ 


COL. 

alarm  Cash  Drawer . . 

alum  eeeeeeee*  **********e**e*eeeeee47 

ammunition  . .  4 

axle  Grease  *********************  5 

Bags,  Paper . 41 

Bag  and  Twin*  Hold*n....33 

Baking  Powder.. . 5 

Barley . .~*9 

Baskets . . . —...6a 

Bath  Brick . ..59 

Beans . *9 

Blacking,  Shoe . 6 

Bluing.. .  6 

Borax . ...47 

Brooms . . ...61 

Brushes . 63 

Buckwheat  Flour . *8 

Bung  Borers . 33 

Butchers'  Sundries . ...44 

Butter  Dishes . 6s 

Butter . . . 7 

Butter  Color . 47 

Camphor . 47 

Candles . 15 

Candles .  7 

Canned  Goods .  8 

California  Fmits . 10 

Vegetables .  8 

Fish . .13 

Pie  Fruit . 10 


Sardines... 

Meats ...... 

Soups . 

Can  Openers 
Capers  ..... 


COL. 

....13 
....S3 

...15 

...33 

4 

16 


!•*••**••  •*••••*••••*< 


•*•*•****•••••* 

3« 
*7 

*7 
51 

.....................  30 

6* 


Caps,  Gnn... 

Catsup . . 

Cereal  Specialties... 

Cereal  Coffee 
Cheese 

Chocolate  and  Cocoa.. 
Chewing  Gum....—.. 

Cider . . 

Clothes  Pins. 

Cocoanut . ..si 

Codfish . .....35 

Coffee . 3 

Essence . . .  3 

Chicory . 3 

Coffee  Mills . .....32 

Cooking  Herbs . . .  8 

Condensed  Milk . so 

Cream . . . „..._si 

Condensed  Mince  Meat . 38 

Corn  Meal. . ........so 

Corn  Starch . . . 58 

Cottolene . . . ...........si 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc... . a* 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 


COL. 

Dreeeed  Meats.. . . . 44 

Drugs,  Grocers' . ...47 


FggS 

•  •••••  •****•**•**•••••*«•**•••  *87 

Essence  of  Coffee. - .....  4 

Extracts 

•  ••••M*M*******l***«M**l4R 


Fancy  Groceries  *********  *«**«*8y 

Farina— . . *9 

Farinaceous  Goods . . *9 

Faucets . . — - 33 

Canned  Fish . . . ss 

Fixtures. ...... ...... ...3s 

Flour . .28 

Flour,  Self  Rising.. . *8 

Flour,  Buckwheat. . 18 

Fly-paper. . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried. ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 39 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


Ink.....,,...,  .. 

Insect  Powder. 
Ironing  Wax..., 


COL. 

...37 

. 48 

.....J9 


Jan  and  Jar  Rubbers. . 7 

Tellies . . .46 

Junket  Tablets  ***••»**•*****••**  JO 


Ketchup—.... . . 

Lamp  Goods.. . . 

Lemons  and  Orange*..... 

Lentils — . — ... 

Licorice  — . — .... 


_.*6 

-3 » 
-44 


Live  Poultry ....... 

Lye,  Concentrated.., 


•  •«9 
•47 
••37 
-45 

-37 


Macaroni  . . 3a 

Mackerel— . .  ......34 

Maple  Sugar  and  Syrup. ..  60 

Matches - .37 

Measures— — — . 33 

Meat. . . . ..—..44 

Mince  Meat _ ..38 

Molasses  .60 

Mucilage. _ _ 59 

Mustard . . 37 

Mustard,  Prepared . . 37 

Marmalade . 46 

Noodles,  Egg. . 39 


COL. 

Nuts. . . . . . 

Oat  Meal  eg********ee##******eeee**8Q 

on*. . — . . . . 39 

Oil,  American . 40 

Olive  OH . 40 

Olives . 39 


Paper  —  .... 
Paper  Bags. 
Peanuts 


•**eee**e**eeee**e*eee4^ 
•*.....**s...4Z 


Peas,  Dried . — . sg 

Pepper  Sauce—..—. . —.3* 

Pickles  . . 4a 

Pickled  Meats . . . 4s 

Plum  Pudding . . . 46 

Pork  and  Bern. . 43 

Potash.— . . . 37 

Potato  Chips ............. .....42 

Poultry  Sraaonlng— —45 

Poultry,  Dreseed_ . . . 45 

Poultry,  Live. . . . 45 

Powder,  Rifle..—. _ _  4 

Preserves . — _ 46 

Provisions..——— —.43 
Puddlne ......  ——31 

Putty  . . .47 

Rennet. . . . 30 

Rice. . . . 31 

Rice  Flour . sg 

Rolled  Oats . 29 

Root  Beer . . 53 


COL. 

ROP*  — . 59 

. 47 


MJO  e«***ee******e***e**eeeeeeeeeee»BQ 

Salad  Dressing- . . 

Sal  Soda-  eeww—  o***e**s*eoe****»S8 
Salt  1 1 1 1  — ...gs 

Sapolio  .....34 

Sardines— . 13 

Sauce  and  CoadbneMs . 5* 

Sauer  Kraut——.— . 46 

Scales  — — — . 32 

Scoops,  Grocers’—— . 33 


Scorning  Soap . 32 

Seeds  .......  .........33 

Shoe  Dressing . . .  6 

Shot—.—. . 4 

Smoked  Fish— . 34 

Soap,  all  kinds  eeeeeees# eeeeeeee*  54 

Soda,  Bicarb. . —.33 

Soft  Drink*...— . 33 

Soaps  — . . 13 

Specialties . . . 34 

Spices . 55 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powden. . 35 

Segars . 64 


COL 

Sugars. .  1 

Sulphur . 47 

Sundries . 39 

Syrups . (a 


Tacks  . . — . . sc 

Tapioca . jr 

Tar  .............  4 

Teas . - 

Tobacco,  Chawing . 6 

3moM m-_ . 64 

Tobacco  Csttars— . . 33 

Tata . 62 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 32 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour. . . . 19 

Wrapping  Paper... . 41 

Wringers,  Clothe#. . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes . 63 
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SUQAR. 

Confectioners' Lozenge . a....  5.25 

“  Powdered .  5*25 

“  Crown  A .  5.45 

“  Crystal  A .  5.10 

“  Coarse  Granulated .  5.35 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7.35 

Cut  Loaf .  5.80 

Patent  Cubes .  5.35 

Powdered .  5.20 

Extra  Fine  Granulated . . .  5.20 

Coarse  Granulated .  5.20 

Granulated .  5.10 

Fine  Granulated .  5.10 

**  in  50-lb.  bags  packed  2  in  100- 

lb.  bag .  5.15 

'*  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.15 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.25 

in  5-lb.  bags  packed  in  bbls....  5.30 
“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.30 

“  m  2-lb.  bags  packed  in  bbls....  5.40 

in  2-lb.  bags  packed  in  100-lb. 

bags . 5.40 

“  in  2-lb.  cartons  in  cases .  5. 30 

in  2-lb.  paper  packages  in 

cases .  5.30 

Confectioners’ A .  4.90 

1—  Keystone  \ .  4.85 

2 —  American  A .  4.80 

3—  Centennial  A .  4.75 

4 —  California  A .  4.70 

5 —  Franklin  B .  4.65 

6—  Keystone  B .  4.60 

7 —  American  B .  4*55 

8—  Centennial  B .  4.50 

9 —  California  B .  4.45 

10 —  Franklin  Extra  C .  4.40 

11 —  Keystone  Extra  C .  4.35 

12 —  American  Extra  C  .  4. 30 

13—  Centennial  Extra  C .  4. 25 

(4 — California  Extra  C .  4.25 

;5 — Franklin  C .  4.25 

16 — Keystone  C .  4*25 

TEA,  Per  lb. 

fapans — Basket-fired  .  18  @  35 

[apans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  (a}  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

1  Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium. . 17  @  22 

-  Superior .  23  @  28 

'  Fine . . .  30  @  35 

,  ^  Choicest..! .  @  40 

L  Gunpowder — Choice  to  Extra .  29  @  35 

[  Choicest .  40  @  45 


Fine . 

Choice.... 
Choicest  . 


PACKAGE  TEAS. 


Lipton's  Teas- 


In  ^  &  lb.  In  yA  lb. 


.  I . 

•45 

•  47 

.  2 . 

.40 

.42 

•  3 . 

.35 

•37 

.  I . 

•45 

,  2 . 

.40 

,  I . 

■  45 

.  2 . 

.40 

.  I . 

•  45 

.  2  . 

.40 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3 
Black  and  Green,  No.  1 
Black  and  Green,  No 
English  Breakfast,  No 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2  00 
Levering  Coffee  Co. — 

Tourist,  %s  and  ^s,  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and 
15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  x/i  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

lA~\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks . 32 

Silver  Sacks . 23 

y\b.  Silver  Sacks . 23^ 

l/a-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags  . .  “  “ 

1  lb.  silver  bags .  “  “ 

lb.  silver  bags .  “  ** 

y  lb.  silver  bags .  **  " 

Packed  in  cases  containing  100  pounds. 


.18 

.19 

■19H 

.20 

.21 


..  27 

@ 

30 

<0 

40 

(a) 

5° 

(0 

55 

...  15 

(0 

20 

(0 

25 

(0 

35 

..  13 

(0 

20 

..  28 

(0 

3° 

(a), 

40 

(0 

38 

••  17 

(0 

40 

..  14 

(0 

15 

..  18 

(0 

28 

..  3° 

<s> 

40 

Per  lb. 
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McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ^  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  y  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross . . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Do* 


y.  lb.,  4  doz.  in  case....  i.oo 
%  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb-,  Yl^oz.  in  case....  16.75 


Davis'  O.  K.,  }£-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  J4  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  34-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  jl-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37^ 

Leslie's, ^-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  j^-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans,  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  02.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82/4 

6  oz.  glass,  2  doz .  1  °7/4 

6  oz.  glass.  4  doz .  *  -04 

6  oz.  glass,  6  doz .  x*°3 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . .....per  doz.  .90 

%-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


Royal,  ioc.  size,  4’doz., 
“  y  lb.,  4  doz . 

"  %  ■:  2 " . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

54-lb. . 

Boston  Brand,  s-Ib.  size,  %  doz.  case. ...per  doz. 


“  54 

“  54 

Purity  Brand  s 


54 

54 


3 

54 

1 

3 

3 


.86 

t.30 

2.40 

465 

2.25 

1  -25 
12.00 

2.50 
•  55 
•75 

6.00 

1.50 
.80 


•45 

BLACKING— Shoe.  Per  Groee. 

Shinola . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby's  Best,  No.  1 .  2-75 

“  “  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  54  gross .  2.22 

“  “  2,  “  2.60 

“  “  3,  “  2-8s 

“  “  4.  “  4-55 

“  “  5,  75» 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  por 

Mason’s  Shoe  Dressing . 

Acme,  1  doz .  1 

Bixby’s  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown’s,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing...  , . 

“  Oil  Polish..... . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co : — 

Gilt  Edge  Polish,  black . . .  2 . 

Boston  Waterproof,  black .  2 . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2 . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . .  2 . 

Star  Combination,  russet . . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  2. 

Oil  Paste  black,  never  dries  up,  large  tune.. 


Do,. 

•75 

•  15 

.78 

.80 

.8254 

.8254 

•65 

•75 

.70 

.70 
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75 

00 

75 

75 

75 
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00 
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GROCERY  WORLD 


GREEN  COFFEE.  F«r  lb. 

Rio  Golden  Fancy . . . . . 09^®  10 

“  Prime . . . . . . .  @  °$'A 

••  Choice . .  ®-o8 

Santos  Peaberty,  extra  fancy . . .  -ia 

“  Fancy . «9  X®'°9^ 

'•  Choice .  .  @09 

Maracaibo,  Strictly  Fancy,  Mild . _  .ziX$-13 

"  Choice.... .  @.nX 

Washed  Caracas.  Fancy . I3H@  I4 

Laguayra,  Fancy .  .xoX 

Java,  ffxixa  Fancy  Old  Government . aoJ4®.ai 

“  Extra  Fancy . . .  ®.  20 

"  Fancy .  ®.X9X 

Mocha,  Hand  %  bales,  genuine,  finest.,  ®.>9 

Mocha  Seed,  Santos,  Fancy .  @.zo X 

Mocha  Seed,  Santos,  Choice .  @.xoX 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif,,  Extra  Fancy  Golden . . 

"  Prime . . . 

"  Choice . 

Santos,  Extra  Fancy . 

“  Fancy . _ . 

“  Choice . .... . 

Laguayra,  Fancy  . . 

Maracaibo,  Choice. . 

“  Fancy.... . 

**  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . . . 

Mocha,  Finest . . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . . . 1..  .as 

"  “  “  a . so 

••  "  “  3. . 17 

"  "  “  4. . 14 

Pack  In  a;  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17% 

Eureka . 14X 

Leader . . . 13 

Jap . 12 

Special,  No.  6 . 11 

Special  Drive . n 

Extra  Value  Blend . 10X 

Bargain  Blend . jo 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perth 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Arlosa .  15K  15^*, 

Lion .  1 5 14  13X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .a6 

Saludo,  lbs . to 

“  50-lb.  tins . 19 

“  barrels . 18 

VI  v,  lbs . 16 

“  50-lb.  tins. . . . 15 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


1^.13 

® .  1 1 

®  °9'A 
•13 

&■ 

@  .12 
®.I4 

@.15 

®15« 

®.2SH 

@-34X 

®.23K 


Llpton’s  Package  Coffee — 

Special. . . . .  -afi 

Perfection . so 

Packed  In  30  and  60  pound  cases. 
German-Amertcan  Coffee  Co. —  Per  lb 

Trlunfo,  24  2-lb.  cans . 29 

"  48  i-lb.  cans . 29% 

Trinidad,  60  or  too  r-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . 34 

La  Crusada,  60  or  100  r-lb.  cartons . axX 

Iowa,  60  or  100  «-  and  2-lb.  cartons . it 'A 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  12,  24  or  48  )4-lb.  cans 

per  %  lb . 33 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 27% 

Tourist,  34  or  30  3  lb.  tins . 27% 

Almoco,  40 or  60  1  lb.  tins . 20  X 

Almoco,  24  or  30  3  lb.  tins . 20% 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  6olbs.  to  case . 141^ 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 2479 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr”  :— 

50  tins  in  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

t  lb.  tins . per  doz.  5.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  X -grots  Improved 

cans . per  gross  2,25 

Floto's  Coffee  Essence,  %-gross  cans,  tin 

ends . per  gross  3 . 70 

Floto's  Coffee  Essence,  %-grost  cans,  all 

tin . per  gross  3.85 

Floto’s  Package  Chicory,  65-lb .  cases ,  per  lb.  .  04  X 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross  3.25 

Hummel’s  Essence,  tin  can,  X  gross,  per  gross  a. 85 
“  “  tlnends,  “  “  2.70 

“  “  Improved  “  **  a.  15 

Chicory,  Sellg’s.  65’s . 05X 

“  English  Ground,  bags  about  160  lbs.  .05X 

“  Francks',  stick,  65  lbs . 06X 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 04X 

"  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 35 

Blasting,  B,  kegs.  25  lbs .  1.  50 

Duck,  kegs,  12 %  lbs .  4.75 

Duck,  kegs,  6X  lbs .  a. 65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4*75 

FG,  FFG,  FFFG,  kegs,  X2X  lbs..,,, . . .  2. 6s 

FG,  FFG,  FFFG,  kegs,  6X  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


-T- 

BLUING — Dry.  Par  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  x  doz . . .  5.20 

Sawyer's,  No.  1,  6  doz .  1.50 

''  No.  3,  3  doz .  3.35 

Colburn's,  No.  x,  4  doz .  x.6o 

u  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  x  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Par  Gross. 

Boyer’s  Bengal,  8  oz.,  K  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  yK  gross .  7  40 

Cream  Indigo,  8  oz.,  yA  gross . . .  xi.40 


BUTTER.  Per  lb. 

Tub  Butter  :— 

Creamery,  Extra,  6o-lb.  tubs . „ . .  .29 

“  First,  “  28 

“  Second,  “  .27 

“  Third,  “  25 

“  Imitation,  30-60  ’bs . 24-  25 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . . .  .33 

Ladles,  30-60  lbs.,  bakers'  use . . .  .20 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .34 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .32 

Shea!  (“400")  Elgin,  so-so-lb.  boxes .  .31 

Sheaf . . . 28-.  30 

B.  S.  Gilt  Edge,  cartons .  .35 

Gumse,  pounds  or  half  pounds .  .33 

Belle  Spring .  .31 

CANDLES.  Par  lb. 

P.  *  G.,  8’s,  30  lbs . riX 

“  »6’».  “  . »X 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . .  .08X 

Searchlight  Hotel,  16’s,  30  lbs . oq% 

Peerless  “  “  “  . i0U 

Bright  Light,  *«  »  . per  box  2  50 

Werk’s,  8’s,  30  lbs . . 

“  r6’s,3olbs . 13 

Carriage  Candles,  size  6x1% . 

Martha  Washington,  long  zas . per  lb.  .ij 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 20 

Mason’s,  quarts . per  gross  4.45 

Mason's,  half-gallons . par  gross  6.20 
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Jelly  Tumblers— 

Barrels,  22  doz . per  dos.  .]$] 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers— 

Mason's  Caps,  X  gro.,  n°  rubbers,  per  gro.  1 .72 
Jar  Rubbers — 

Lip,  wide . per  gross  ,85 

Acme,  wide,  1  dos.  cartons . per  lb.  45 

“  medium,  1  doz.  cartons .  “  ,40 

Reliable,  white  rubber,  wide . a6 

“  “  medium . 26 

Black,  medium. . per  lb.  .15 

(15  lb.  lota  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage .  •* 

“  Thyme . .. .  " 

“  Savory .  “ 

"  Special  case  aiasortment,  s 

dos.  Sweet  Marjoram,  1 

dot.  Sage,  X  dos.  Thyme, 

X  dos.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

X-lo-  cartons,  1  doz . per  dos. 

X-lb.  “  “  « 

rz.ih  •<  .<  1, 

71  ‘Vi  . . . 

X-lb.  screw  cap  bottles,  t  dos . per  dos. 

X-lb.  square  cans,  a  dos. .  “ 


•  »5 
•»5 

•  *5 
•»5 


•4® 

•75 

I.  *5 


X 


CANNED  GOODS. 

Tomatoes—  Per  Dt 

Frying,  Good  Luck  Brand. .  x.15 

DuBois’ Frying .  x.22 

Jersey  King.  No.  3,  Standard  Jersey  .  x.05 

Blue  Hen  Chickens,  No.  3 .  z  .00 

Rio  Grande,  fancy,  Jersey .  1.05 

Sliver  Lake,  fancy,  Jersey .  x.xo 

Alta,  No.  2 . 72 

Alta,  No.  to,  1  doz .  3  1; 

Bull  Dog,  No.  2 . 72 

Lima  Beans — 

Tinsley's,  extra  small .  1.35 

Turkey,  fancy,  Jersey . . .  r  ic 

Silver  Lake .  1.05 

Boyer's, No.  2 .  x.07 

Oxford,  Maine  packed . 87 

Lanfair,  2s . 65 

String  Beans — 

Mikado,  Penna.,  fancy .  1.0c 

Cloister,  fancy  N.  Y .  1.45 


An  Article  You  Can  Make  Trade  and  160  per 
cent.  Profit  on  is  Worth  Handling 
Don’t  You  Think? 

You  can  do  both  with  Spring  Garden  Tea.  It  is  a  blend  that 
pleases  “  most  of  the  people  all  of  the  time.”  You  can  get  6oc 
per  pound  for  it  with  no  complaints.  Our  prices  to  you : 


In 

100-lb.  Barrels 

.  ...  18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

•  !-« • 19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

.  H§ . 

cents  per  lb.  net 

In 

J4-lb.  Silver  Bags 

.  Sio  •  20 

cents  per  lb.  net 

In 

'/4-lb.  Silver  Bags 

.  £S2 . 21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 

grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The. square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


BY  MERIT  AND  INTEGRITY 

BORDEN’S 


EAGLE 

BRAND 

CONDENSED 

MILK 


Milk  Products  Have  Con¬ 
tinued  in  Popularity  with 
Dealer  and  Consumer  for 

50  YEARS 


PEERLESS 

BRAND 

EVAPORATED 

MILK 

(unsweetened) 


BORDEN  S  CONDENSED  MILK  CO.,  Originators  of  Condensed  Milk  and  “  Leaders  of  Quality.1” 
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Joyer's,  as . 82^ 

Icorn,  3?. .  x.05 


Vcorn.  No.  2.. 


•  77%. 


lite  Wax  Beans— 

xom . .. . 70 

Champion . ’. . 65 

Compass,  No.  10,  1  doz .  ...  3.00 


ced  Beans— 

b  &  M.,  No.  3 .  1 

5.  &  M.,  No.  3,  tomato  sauce .  1 

’ampbell's.  No.  2 ,  plain . 

’ampbell's,  No.  2,  sauce . 

>xford,  No.  3 . 

farragansett,  No.  2,  tomato  sauce . 

Jarragansett,  No.  3,  tomato  sauce .  1 

an  Camp's,  No.  1,  sauce,  }  doz . 

ran  Camp's,  No.  2,  sauce,  2  doz .  1 

loore  &  Brady,  No.  3,  plain . 

loore  &  Brady,  No.  3,  sauce . 

loore  &  Brady,  No.  1,  picnic  size,  plain . 

Toore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

ictory.  No.  1,  tomato  sauce,  4  doz . 

lartin  Wagner  Co.,  No.  3,  plain . 

lartin  Wagner  Co.,  No.  3,  tomato  sauce....  1 
[artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

chimmel's,  No.  1,  sauce . 

chimmel's,  No.  2,  sauce . 

chimmel's,  No.  2,  plain . 

unker  Hill,  No.  3,  plain . 

unker  Hill,  No.  3,  tomato  sauce . 

aider’s  Boric  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1. 

a-lb.  cans,  3  doz .  “  1 . 

z-lb.  cans,  4  doz .  “ 

1- gal.  cans,  %  doz .  “  5  . 

onnyside  Pork  and  Beans,  plain  or  In  sauce — 
3-lb.  cans,  2  doz . per  doz. 

2- lb.  cans,  3  doz. . .  “ 

x-lb.  cans,  4  doz . .  14 

x -gal.  cans,  3>4  doz .  44  3. 


•35 

■55 

■92  'A 

90 
97K 
37  'A 
&7'A 
3  2'A 
»2'A 
87'A 
•»° 

45 

47  A 
92'A 


So 

5° 

87  K 
82  K 
77  A 

80 

80 

40 

90 


l  Kidney  Beans — 

>an  of  Arc,  No.  2 . 82^ 

artin  Wagner's,  No.  2,  2  doz . 72% 

artin  Wagner's  Extra  Quality . 80 

an  Camp's,  No.  2,  2  doz . per  doz.  .82^ 


ornlet .  1.65 

'inoor,  kernelled .  1.40 

iris,  fancy  Maine .  1 . 20 

merican  Beauty,  extra  tancy,  Shoe  Peg...  .95 

ream  of  Susquehanna . 95 

tkcr's,  G.  W..  whole  grain . .85 

ioc  Peg,  Susquehanna . 85 

loe  Peg  .  Osborn's . 75 

ark,  crushed . 77% 
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Peas— 

French,  very’  fine,  100  cans .  *5*75 

French,  fine,  100  cans .  13 .75 

French,  medium,  100  cans .  12  00 

Boyer's,  Midgets .  1 . 85 

Boyer’s,  Extra  Sifted .  1-50 

Boyer's,  Sifted .  1.35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes .  1.10 

Jumbo  June .  1 . 15 

B.  F.  F.  Junes .  1.02% 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 55 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy,  No.  3 .  1  05 

Bohemian,  fancy.  No.  2 . 85 

Succotash —  Belie  Rose,  fancy  N .  Y.  State .  1 . 00 

Quaker,  extra  fancy . ■. .  1  05 

Poland,  extra  fancy  Maine . 9254 

Spinach — 

Champion,  No.  3 . , .  1.25 

Shawnee,  No.  3 .  1.  27 54 

Farren's,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  a  doz .  1.05 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 87^ 

M.  &  W.,  Dog  Head,  No.  3 . %<y2 

Andrews  &  Co.,  No.  2 . 55 

Asparagus — 

Del  Monte,  mammoth.  No.  254 . 

Extra  mammoth,  No.  2% .  4.50 

Superior,  large.  No.  2 54 .  4.C0 

Staple,  medium,  No.  2^ .  3.85 

Swan,  medium.  No.  254 .  3  85 

Del  Monte  Tips,  No.  . 1  .  3*75 

Extra  Tips,  No.  1  54 .  3  70 

El  Dorado  Tips,  No.  i54 .  3  50 

Grand  Island,  medium .  3  .35 

El  Rio,  medium,  No.  254,  2  doz .  3.25 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality. .  2.75 

Extra  standard .  2.65 

Pears — 

Bartlett,  extra  quality.  254s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Cherries — 

Extra  quality,  2%s .  3.40 

Extra  standard,  254 . . . 

Standard,  254 .  3.00 
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Peaches — 

Extra  standard,  lemon  clings,  2%% .  2 . 85 

Extra  standard,  sliced  iemon  clings,  2^3 .  2.85 

Extra  standard,  sliced  lf^on  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  10,  1  doz .  8.50 

Express,  yellows,  a  54* . 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . • 

Standard  egg . 

Standard  gage . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10,  1  doz .  3.40 

Pride  of  Shenandoah,  No.  3,  2  doz .  1  00 

Blackberries — 

Farren's,  extra  preserved,  No.  2 .  1.30 

Silver  Lake,  heavy  syrup.  No  2 .  1 .20 

Jersey  Duke,  2s .  1.15 

Biuebernes 

Loggies,  No.  2.... . 1.50 

Loggies,  No.  10 .  7.00 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 .  1 .85 

Reaches— 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 .  1.65 

Raspberries — 

Mikado,  red,  fancy,  N.  Y.  State,  preserved, 

No,  2 . 

Rhubarb — 

Silver  Lake,  No.  3 . .) . 

Strawberries — 

Anchor,  No.  2.4 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  2.00 

Silver  Lake,  No.  10,  1  doz .  7.  50 

Defence,  No.  2 .  2.25 

Pine-apple — 

Phonograph,  grated.  No.  2 .  2.00 

Phonograph,  sliced,  No.  2 .  1.95 

Acorn,  grated.  No.  2 .  2 .00 

Acorn,  E.  &  C.,No.  2 .  i.eo 

Qeneral,  E.  &  C.,  sliced.  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Wallace,  grated.  No.  2 .  1.40 

Singapore  Chunks,  No.  i*4,  4  doz .  1.1 714 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1  30 

Singapore,  cubes,  No.  iJ4,  4  doz .  1.12J4 

Wagner's,  No.  1,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . . . 80 


—IS— 

The  Paul  Taylor  Brown  Co'* 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  HIn,  ?$-lb.  chunk* . per  doz.  .80 

“  "  .  “  x.i7g 

“  u  sliced  .  44  1.35 

“  i  grated .  "  1.35 

“  *54  “  whole .  “  1.85 

Packed  In  their  own  juice  : — 

1 54-lb,  chunks, extra  heavy  syrup...per  do*.  1 .4* 
i\i  “  sliced  . .  4i  1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz . 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  }4,  flat,  4  doz .  2.20 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  1.35 

Star  brand,  No.  5$,  flat,  4  doz .  2  25 

Star  brand,  No.  1,  tall,  4  doz . ; .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  1,  2  doz .  1.20 

Mackerel — 

Picker's,  soused.  No.  1,  4  doz .  1.60 

Pickert’s,  soused.  No.  2,  2  doz .  2.50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused.  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  2  doz .  2.50 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  a  doz .  1. 15 

Boyer's,  No.  2,  2  doz . .  2.0754 

M.  &  B.,  No.  1,  2  doz .  1.0754 

Stewart's,  No.  2,  2  doz..* .  2.10 

Stewart's,  No.  1,  2  doz .  1.02V4 

Victory,  No.  1  doz .  .  1  *°2K 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.4754 

Salmon — 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  i  lb.,  flat . .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.15 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1.6754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
coverin  j  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  zoiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole- 
.  some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

J.  Ritter  Conserve  Co. 


PHILADELPHIA,  PA. 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Canned  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

A6K  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Phil&delphi*  Office,  5 00  Penn  Mutual  Building 
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Horomhoe,  No.  i .  <-4S 

Leader,  fancy,  red.  No.  i,  tall . 

White  Bear,  red,  No.  i,  tall .  1.35 

White  Raven,  }4s . 95 

Plata. 

La  Champagne,  %’t,  key .  *5.00 

“  tf's,  key .  17.00 

Lucullas,  V’» .  13  0° 

C.  Morel,  &'• .  10.00 

SARDINBS — Boieleai. 

Le  Marchand,  %'a . 

La  Champagne,  )4’s,  key . . . 

Cadeau,  V'i,  key .  *5  .00 

Imported — 

French, 

J4*,  Martels .  9-75 

Me,  Martels . 

Morel,  %a,  boneleoe .  17-5° 

Vs,  Aurora,  smoked .  8. 25 

Mustard — 

tfs,  Irma,  100  cans....— .  3-42K 

Si,  Kuroha,  key,  100  caae .  3-a7X 

gi,  Laocheon,  100  cans . . .  3. 10 

Ks,  Fox,  100  cans .  3  00 

54s,  Underwood's,  50  cams. .  3.95 

Ms,  Irma,  50  eaaa. . - .  3 . 45 

%»,  Harbor,  48  cans,  wrapped .  3  40 

Js,  Booth's,  extra,  In  cartes*,  50  cans. .  1.75 

1,  Continental,  key,  48  cans .  3 . 50 

s,  BlanchvtUe,  jo  cane .  3.30 

Ms,  Irma  ieo  cans .  3-*7% 

3  s.  Continental ,  key,  100  cans .  3 . 40 

54s,  Le  Baron,  roe  cans .  3.12)4 

Gold  Label,  J4«,  oil,  100  cans. .  6.  40 

“  Ms,  mayonnaise  dressing,  100  cans  6‘  40 

"  “  "  jo  cans  4.30 

Skipper  Sardines —  Per  case 

S carters,  Olive  Oil,  key,  100  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour's  Verlbest,  with  key,  No.  1,  2  dot .  1 .35 

“  “  with  key,  No.  2,  1  dox .  2.35 

Falrbank’s,  with  key,  No.  1,  2  dot .  1.25 

“  with  key,  No.  2,  1  doi .  1.25 

“  with  key,  No.  6,  1  dot .  7.60 

“  with  key,  No.  14,  %  dot .  16.50 

Libby’s,  with  key,  No.  1,  t  dot . 1.35 

“  with  key,  No.  3,  1  dot .  2.35 

Chipped  Dried  Beef. 

No.  1,  s  dot .  1.85 

No.  X,  2  dot .  1.05 

Glass,  No.  X>  2  dot . . .  1 .35 

Glass,  No.  1,  a  dot .  3.35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot.  2 . 73  X 
Beechnut  Sliced  Beel,  No.  X, glass  jars.per  dot.  1.55 
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Acme  Sliced  8moked  Beef.  Per  dot. 

Large  tins,  2  dot .  2  6° 

Medium  tins,  4  dot . -  x-6o 

Medium  tins,  3  dot . .  1  ■  ^5 

Smell  tine,  4  dot .  100 

Large  glass  jan,  1  dox .  2  ®5 

Special  jars,  1  doe .  2  60 

Junior  jars,  2  dot . . .  1  60 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glasa  jars . .  2  72!4 

Beechnut  Bacon,  No.  X.  gl*“  jar* .  1  -55 

Acme,  large  glaas,  x  dot .  2.75 

Acme,  jnnier  glass,  3  dot .  1. 60 

Roast  Beef. 

Fairbaak't,  No.  t,  1  dot .  1 .25 

Fairhank’s,  No.  a,  1  dot. .  2.25 

Armour's,  No.  x,  2  dot .  1.22X 

Armour's,  No.  2,  1  dot.. . . .  3.25 

Libby’s,  No.  x,  2  dot . . . .  1.35 

Libby's,  No.  2, 1  dot .  2.35 

Kingmn's,  No.  1,  2  dot . - .  1.15 

Rlngan's,  No.  3,  x  dot . . .  2.15 


Loach  Tongas. 

FairbAak's,  Ns.  x,  2  dot .  2 .20 

Libby’s,  No.  i,  s  des . . . .  s.90 

Armour's,  No.  i,  s  dot .  a. 70 


Whale  Oa  Teague. 

Fair  bank's  Ne.  a,  1  doe . . 

Libby's,  No.  aX,  1  doc . . . 


7.00 

10.00 


Potted  Ham  or  Ox  Toegne. 

Armour’s  Verlbest,  No.  X.  4  doe... 
Armour’s  Veribest,  No.  X<  *  <’ 

Libby’s,  No.  X,  4  *>* . 

Libby's,  No.  X>  4  dox. . . 


1  doe... 


•  45 
.80 


•45 

.80 


Potted  Chickea  ar  Tnrkey. 

Armour's — 

No.  X.  4  do* . *aX 

No.  X.«doi .  ,.4s 

Libby’s — 

No.  X,  4  dot . 85 

No.  X.  *  dot .  1,50 

Boaed  Meats. 

Cturtlce  Brothers, ’’ Bine  Label”—  Per  Do*. 

Chicken,  No.  X .  t.85 

“  “  » .  5.00 

Turkey,  “  X .  *.*5 

"  “  » .  5  00 

Whole  Rolled  Ox  Tongue,  No.  2 . . .  11 .00 

Whole  Ham, No.  xX .  9.00 

Whole  Ham,  No.  2X .  *3.50 


lfe- 


Devllled  Meats. 

Curtice  Brothers,  “ Blue  Label”— 


Him  TttftfT 

No.  50s. 
Per  Dos. 

Ne.  1001. 
Per  Dos. 

Tonne.. . 

Chickea . 

Turkey . 

. . .  a.XO 

3-«S 

3*5 

Curtice  Brothers, 


Potted  Meats. 
“Bine  Labol”— 


No.  M  Tin. 

No.  K  Tin 

Per  Dot. 

Per  Dot. 

Ham . 

»  *5 

Tonfue . . . 

Chkion . 

seeeeeeee  Is  25 

.  i-95 

2  .25 
3. CO 

Turkey . 

3*oo 

••*•*****•****1 


per  dox. 
.  a. 35 

•  I.3S 

.  90 

.  5.00 

•  ,8j 


Senpe. 

Snider’s  Tomato  Soup — 

3  lb.  cant,  2  dot . 

t  lb.  cams,  s  dot . 

1  lb.  cans,  4  dot . . 

Gallont  cant,  %  dot . 

Schlmmel's,  assorted,  x  lb.,  4  do*.. 

Campbell's:— 

No.  x  cans,  4  doe.  to  caae,  straight  or 

assorted,  all  kinds  except  Tomato _ per  doe.  .(7X 

No.  1  cane,  4  dox.  to  case,  assortment 

No.  1  containing  8  cans  Tomato  . 

No.  1  cans,  4  doe.  to  case,  Tomato..... 

No.  g  cans,  14  to  case,  all  kinds  except 

Tomato . — . . . . 

No.  8  cans,  24  to  case,  Tomato .  ■ 

Gallon  cans,  6  to  case,  all  kinds  except 

Tomato. . — . . . . 

Gallon  cant,  6  to  case,  Tomato . 

Curtice  Brothers,  “  Blue  Label"— 


*7X 

•95 


■SO 

S.65 


7-75 

8.*5 


Quarts. 

Pints. 

K-Plnta. 

Per  Dos. 

Per  Dos. 

Per  Dos. 

Consomme . 

1*75 

x.*5 

Botxllon . . 

*•75 

x  *5 

Beet . . . 

*•75 

x- *5 

Julienne. . „ . 

...  3*XS 

x-75 

1.25 

Prlntanier  . . 

...  3*x5 

t.75 

».*5 

Vegetable . 

*•75 

i. *5 

Tomato . 

*  *75 

*•*5 

Ox  TalL . 

*•75 

« *  *5 

Mock  Turtle . 

x-75 

x»5 

Tapioca  Crecy . . 

x-75 

1. *5 

Pea . 

1  -75 

1  15 

Mutton  Broth . 

X-7S 

i. *5 

Clam  Chowder.. . 

*•75 

x-*5 

"  Broth . 

x-75 

*•*5 

Chicken  Gumbo . 

*•75 

1.25 

Mulligatawny . 

...  3. >5 

1 '75 

i. *5 

Chicken . 

x-75 

1.25 

“  Broth . 

1-75 

1.25 

Green  Turtle . 

350 

2.00 

Terrapin . 

3-75 

2.25 

— 1C— 

CANDIES  AND  CONFECTIONERY 

Ctoft  &  Allen  Co. —  Per  lb 

Extra  Mixtures. . 30-lb.  pails  ,08 

Cream  Jelly  Mixtures . .  “  .09$ 

Elcroften  Mixtures. .  “  .08$ 

Nobby  Mixtures . . .  11  .09) 

Cadella  Mixtures .  ”  .12 

Fine  French  Mixture* .  “  ,13) 

French  |  Creams- .  “  .09} 

American  Mixture* . . .  “  .oSJ 

Variety  Cut  Drops... .  “  ,o8J 

Darling  Mints .  “  .08) 

Golden  Drip  Bar . 15-lb.  boxes  .xx 

Sour  Balls . 30-lb.  pails  .o8j 

Pancell*  Cxeam  Chocolate .  “  .xxj 

I  X  L  Assorted  Chocolate .  “  .12 

King  B  Assorted  Chocolate .  “  .13 

No.  1  Fine  Assorted  Chocolate...  “  .16 

Nonparlel  Drops . . .  “  .13 

Chocolate  Covered  Caramels .  “  .11 

Dairy  Chocolate  Chips . 15-lb.  palls  .z6j 

Chocolate  Mints . 30-lb.  palls  ,11] 

Honey  B  Comb . si-Ib.  palls  .171 

Cream  Cocoanut  Balls . 18-lb .  pails  ,  10 

Cream  Peppermint  •teeeeeeeeueeeeeeeee  30-lb.  palls  .09! 

“  W  Intergreen . . .  **  ,ee] 

Wellington  Caramels . . sj-lb.  palls  ,o£ 

Frozen  Milk  “  . . . 30-lb.  palls  .10 

Soft  Jelly  Gum  Drops .  “  .07 

Superfine  “  .  "  .to 

Jelly  Beans .  “  .08 

Wlntergreen  Losengers . .  11  ,oo: 

Mint  . .  «  .S1 

Assorted  ”  . .  ”  .09! 

Conversation  "  . . 18-lb.  palls  .05 

C.  8c  A.  Crown  Stick . 30-lb.  palls  l08 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases  .13 

Rock  Candy,  assorted . xo-lb.  boxes  ,09 

Fonny  good* . 10  boxes  In  case  4.50 


CATSUP.  Per  Do 

BeefSteak  Catsup,  Medium .  2. 00 

Waldorf,  medium,  12  or.,  screw  top,  2  dot . 92 

Snider’s  Catsup : — 

Pints,  2  dot .  s.xo 

X -pints.  *  dot .  1.30 

Quarts,  1  dot .  3.15 

Gallons,  6  jugs  in  crate . per  jug  .85 


KETCHUP. 

Curtice's  “Blue  Label”  Tomato  Ketchup : — Per  Cai 

Small,  25  bottles  In  case .  3.00 

Medium,  25  bottles  In  case .  4.75 

Large,  12  bottles  In  case . . .  3.75 


SIMPLE 

BUT 

NOT 

FOOLISH 

/ 


THE  McCASKEY  ACCOUNT  REGISTER — the  MOST  COMPLETE 
Device  on  the  Market  for  handling  the  Accounts  of  the  Retail  Merchant 
Built  on  Common  Sense  Scientific  Principles. 

No  Useless  Attachments  to  get  out  of  order. 

Over  30,000  in  use  among  the  MOST  UP-TO-DATE  Merchants  in  the 
Country.  There  are  hundreds  of  concerns  using  from  two  to  fifteen  Registers 
They  are  being  sold  to  COMMERCIAL  COLLEGES,  where  thev  are 
being  used  for  demonstrating  the  LATEST  UP-TO-DATE  Methods  of  Handline 
Accounts.  6 

ALL  vour  accounts  handled  with  but  ONE  WRITING  NO  COPYING 
OR  POSTING.  NO  STATEMENTS  at  the  end  of  the  month.'  NO  DISPUTES 

with  Customers.  NO  FORGOTTEN  CHARGES.  A  MONEY  MAKER  AND 
TRADE  WINNER.  iiaae-k 

It  has  the  Automatic  Index. 

All  Important  Features  FULLY  PROTECTED  BY  PATENTS. 

Our  64-page  Catalog  is  FREE. 


THE  McCASKEY  REGISTER  CO.,  30  Rash  St,  Alliance,  Ohio 

Manufacturers  of  the  Famous  Multiplex  Duplicating  and  Triplicating  Tads; 
also  Knd  Carbon,  Side  Carbon  and  Folded  Pads. 

New  York  Office:  140  West  Forty-second  St.,  0.  M.  Orton,  Mgr. 
New  Jersey  Office,  15  Clinton  St.,  Newark. 


C.  T.  Baxter,  Diet.  Mgr.  for  Maryland, 
Penna.  Office  at  406  Central  Trust  Bldg.. 
Streets,  Philadelphia,  Pa. 


Delaware  and  Eastern 
Cor.  Market  and  4th 


. J-  D;  DIst •  Mgr.  for  Virginia,  North  and  South  Carolina 

mdo.D^th  Cct °f  .Co,“m|£,a*  (?ff'Ce  at.Room  *5»  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  AVenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. . 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  yon  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  In  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  ,  Pennsylvania  .  . 


IN  WRITING  TO  KDYERTISERS 


KINDLY  MENTION  ,J  GROCERY  WORLD” 


GROCERY  WORLD 


39 
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;ampbell’s  Beefsteak  Tomato  Ketchup  :— 
%  pints,  34  bottles  to  case, 


pints,  34  bottles  to  case  . .  a .  oo 

Jampbell’s  Tomato  Ketchup  :— 

Pint  bottles ,  34  to  case,  per  do* .  1 . 4° 

jj.pirn  bottles,  34  to  case,  per  do* . 

Jampbell’B  Chill  Sauce : — 

Pints,  a  do*,  to  case . 

%  pints,  a  do*,  to  case . 

Asst.  Condiments,  a  do*,  to  case,  per  do*... 


90 


1.40 

.90 

.9° 


CHOCOLATE  AND  COCOA. 

Valter  Baker  &  Co’s Per  lb. 

Premium,  xa  to  *5  lbs . 35 

Caracas,  sweet,  6  lbs . . . . . 32 

German,  sweet,  6  to  ia  lbs . 34 

Auto,  sweet,  6  lbs . . 

Cocoa,  &-lb.  cans,  13  lbs.  In  box . 40 

Cocoa,  %-lb.  tins,  ia  lbs . 4° 

V.  H.  Baker  s:— 

Best  Cocoa,  %-lb.  si*e . per  lb.  .37 

“  l -lb.  “  .  “  .38 

Premium  Chocolate,  }£s,  ia  lbs . 34 

“  Vi  s  ■  ia  lbs . 34 

Best  Sweet  Chocolate,  i^s . . . ai 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  34s . 29 

drrshey's— 

Milk,  J4s,  6  lb . per  box  1.55 

;ocoa,  Epp’s,  34-lb.  tins,  7  lbs . 4a 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .73 

“  6-lb.  boxes,  J4-lb.  tins, 

per  tin,  .37J6 

“  “  6-lb.  boxes,  J^-lb.  tins, 

per  tin,  .19 

“  Huyler's,  %s,  6  lb . 43 

“  “  6  lb . 45 

Sensdorp’s  Royal  Dutch  Cocoa,  13-lb.  cases — 

Per  can.  Per  do*. 

^-lb.  round  cans . 19  2.37 

34-lb.  “  30  3-fio 

i-lb.  "  59  7-°8 

i%-oz.  "  50 cans  In  case  .07 

Per  lb. 

5-ib.  “  *-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . aS 

"  8  to  lb . 28 

Plain  Cooking  Chocolate,  56*lb>.  cakes . 36 

Blooker’s  Cocoa  Powder — 

*^-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

J§-lb.  tins,  2  do*,  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . . . per  lb.  .52 

10-lb.  bags,  z  doz.  in  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-lb.  boxes . per  lb.  .38 

“  )6-lb.  tins,  6-lb.  boxes . per  lb.  .37 

Wilbur’s  Chocolate — 

Premium,  34s,  12-lb . per  lb.  .35 

Sweet  Clover,  3is,  6-lb . per  lb.  .25 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  34s . 36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  34s . 28 

Premium  Chocolate,  34  s . . . . 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  34-lb.  size . per  lb.  .40 

“  “  i-lb.  “  .  “  .41 

“  Baking  Chocolate,  34-lb  size .  “  .27 

“  “  ••  v-lb.  “  .  “  .ag 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  1.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  34-lb-  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  56-lb.  packages . .38 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 38 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  if -lb.  packages . 38 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J£-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  5^ -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  hfth-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 42 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb. 

tins.-. . . . 42 
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Cocoa,  6-lb.  boxes,  13  boxes  In  case,  34-lb. 

tins . 42 

Cocoa,  ia-lb.  boxes,  6  Doxes  in  case,  34-lb. 

tins . 42 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 42 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- Ib.tins . 42 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  xa  boxes  In  case . per  lb.  .27 

ia“  “  6  “  “  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,zabx8.  Incase,  34  lb.  tins  “  34 

*4-lb. tins,  6-lb.  bxs.,  12  bx8.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . ». . .  1.75 

Peter's  Milk  Chocolate: — 

No.  61 — 54  lb.  size,  croquettes . per  lb.  .48 

No.  62— 34  lb.  “  “  .48 

No.  63 — 'A  lb.  “  flat  packets .  “  .48 

No.  64 — 34  lb.  “  “  “  "  .48 

No.  93— Jib.  “  “  “  “  .48 

No.  66—  '/i  lb.  “  “  "  “  .50 

No.  67— Alb.  “  *‘  “  “  .50 

No.  68 — Jo  lb.  "  "  “  “  .30 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  xa-lb. 

boxes . 40 

Croft’s  Cocoa,  Js,  2  do*.  In  box .  1.95 

“  “  34s,  6  lb.  “  39 

**  "  34s,  6  lb.  "  38 

“  "  is,  12  lb.  “  37 

“  "  5  lb.,  6  cans  Inbox . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “ 

“  Premium,  34s,  is  lb.  “ 

«  «'  34s,  ia  lb.  “  ... 

Hawley  &  Hoop's  Breakfast  Cocoa — 

A  No.  1,  34-lb.  tins,  12  In  box . 3434 

“  34-lb.  “  *4  “  . 3534 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate— 

3<-lb.  decorated  cans,  ia-lb.  boxes . per  lb.  .30 

34-lb.  “  “  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3634 

“  34-lb.  “  I2-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  /•i-lb.  cans,  6-lb.  boxes . 2934 

“  34-lb.  “  12-lb.  "  . 29 

“  J-lb.  «  6-lb.  “  3*34 

“  i-lb.  “  12-lb.  «  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 26J.4 

“  34s,  1  a-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  7a  “  .  “  1.40 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 2734 

34-lb.  “  24-lb.  “  . 37 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  34  to  halt  case . 80 

4°  “  “  48  to  case . go 

34  5-cent  cakes  in  box,  24  to  half  case. 


24 


78 

48  to  case . ■/% 


CONDENSED  MILK. 

Eagle,  4  do* .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4.30 

Defiance,  4 doz .  4.30 

Magnolia,  4  doz . .  4. 80 

Rose,  4  doz .  4.65 

Dime,  4  doz .  3, 90 

Winner,  4  doz .  4.65 

Baby,  1  doz.,  glass .  1.90 

Rea  Cross .  4.60 

Peninsular .  4 . 60 

Dr.  Hand’s,  a  doz— .  3.10 

Leader . 4.30 

Banner, 4  doz .  4.50 

Star,  4  doz .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  do* . per  case 

Pet,  s-c.  size,  6  do* . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 


3  70 
2.20 
35° 

3  75 
3  95 
3*25 
3-25 
2.80 
2.85 
3-55  I 
4.00/ 

1 


HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  3 
densed  Milk  ../s,ou 

Queen .  4.40 

Blue  Ribbon .  4.05 

Premium .  4.05 

Silver .  ^.50 

(Each  of  above  brands 
4  doz.  in  case.) 

dold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.OO 

Five  cases  or  more .  3.95 

Twenty-five  cases  or  more...  3.90 
Fifty  cases  or  more .  3.85 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  10c. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Left 
Behind 
on  the 
Sand 


Since  you  first  heard  of  Ralston  Health  Food  and  Purina 

Whole  Wheat  Flour,  how  many  breakfast  cereals  have  you 
known  to  be  born  and  died  ? 

Hundreds  of  brands  came  in  on  the  popular  cereal  wave, 
but  when  the  wave  receded  the  shipwrecked  brands  were  left 
stranded. 

More  grocers  are  handling  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour  satisfactorily  at  this  minute  than 
ever  before  in  the  history  of  our  business. 

Partly  because  of  our  wide  advertising,  but  mainly  because 
both  brands  were  fitted  to  survive.  They  are  perfect  foods  ! 

Ralston  Purina.  Mills 

ST.  LOUIS,  MO. 


T.  A.  JAMES  &  CO.,  General  Distributers 

12-16  Chestnut  Street,  Philadelphia 


IN  InlRITING  TO  HDVERTISERS  KINDLY  MENTION  "  GROCERY  JlIQRLD 
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COCOANUT.  Per  lb. 

Schepp’i  Shredded,  V-lb.  pkga.,  15  lbs.  to  case  .23% 

"  “  3?  lb* . 22% 

Dunham's,  5-cent  package . 29 

"  %* . . . 26 

"  *• . *8 

<•  %>  and  . 26% 

Franklin  Baker  Go’s— 

Brazil,  70  5i-lb.  packages .  2.50 

"  35  &*!h.  “  .  2.50 

“  38  &-lb.  and  16  Ji-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  pails,  20  lbs . n 

“  “  In  boxes,  25  lbs . . 1054 

“  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  palls . 11 

"  “  Inboxes . 10% 

"  "  In  barrels,  140  lbs . ro 

Bakers',  Macaroon,  barrels,  140  lbs . 10 % 

“  Slice,  “  no  lbs . 10% 

'  Strip,  “  12a  lbs . 10% 


A.  Exton  &  Co.: — 

Butter  Crackers . 

Bbls. 

Bxs. 

08X 

.o8« 

Oyster  “  . 

Wine  Scroll . 

Cracker  Dust . 08  .oS'* 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07^  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  I2 

Clover  Mixed . 

Cocoanut  Rlople . 

Cocanut  Taffey  Bar  . 

Cookie  Mixed . 

Crystal  Bar . 

.12 

.09 

.09 

.10 

.09 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 

Fruit  Gem . 

.08 

Grandma  Cookies . 

Honey  Jumbles.  XX  . 

Honey  Brook  Crisp . 

Iced  Charter  Oak...... . 

.09 

.09 

-M- 

Iced  Ginger  Tablet . .  .08 

Iced  Honey  Jumbles . 09X  .10 

Iced  Vedette  Wafer . °7‘/<  .08 

Lemon  Bar . o&%  .09 

Man-in-the-Moon .  .08 

Milk  Lunch . 07  'Oj% 

Orange  Cookies . 07X  .08 

Quaker  City  Mixed .  i  .07*4  .c8 

Salted  Strips . cS%  .09 

Sa  ltines  .  .12 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Wafers  . .  -0756  .08 

Sunshine  Cookies  . 0744  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06 %  .07 

Package  Goods—  Per  doz. 

Animals  . 53 

Rutter  Thin .  1.00 

Gingerettes .  i.oa 

Gold  Medal  Soda  (small) . 50 

“  (large)  . 90 

Graham  Wafers .  1  .co 

Ivinettes .  1  00 

Milk  Lunch .  i.co 

Our  Ginger  Snaps .  5a 

Pink  Tea .  1.00 

Sugar  Snaps . 30 

Saltona  Biscuit .  r  oi 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 
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Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1  7c 

Wein  Senf,  in  bbls . per  gal.  7 

*  1  gallon  stone  jars . per  jar  .75 

"  5  gallon  kegs . .....per  keg  2.50 

Prepared  Mustard,  in  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

*  In  10  11  ** 

M  In  5  "  11  .25-. 40 

*  j  **  In  2  gallon ^palls ...per  pail  ,75 

Prepared  Special,  with  spoon,  2  doz.  in  case. 


4° 


per  doz . 95 

11  Sifting  top,  2  doz.  in  case.... .per  doz.  .46 
"  with  Horse-radish,  2  doz.  in  case. 


per  doz 


•95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

„  •••••• . . . loaf,  .26% 

Sap  Sago,  3  to  a  lb . cask,  per  lb..  ,x8,  less  .22 

Roquefort  Cheese,  12  in  case..per  lb.,  .35,  •*  .36 


Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  [32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .go 

*  In  tin  _ _ _  n  y 


to  tin . . . per  lb.  .26 

'  i-lb.  tins . per  case  3.25 

Camembert,  in  wood  boxes . per  doz.  2. 75-2. 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  , 

Parmesan,  grated,  ready  for  use,  large  bottlef, 

per  doz . 

Parmesan,  gratad,  ready  lor  use,  small  bottles, 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  in  case, per  doz.  r.15 
“  with  Horse-radlsh.p.  dz.  x.15 


oC 


:r  doz.. 


1  -75 


lutzer  Hand  Cheese,  100  in  box .  2.25 

Edelwelss.Romatour  and  Bier-Kase...per  doz.  4  .00 

American  Swiss,  No.  1 . loal  .19  cut  .20 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .19 

Llmburger  Cheese,  No.  1 . box,  18  ;  %  box. 

Brick  Cheese,  No.  1 .  *<  *  ,X8 

English  Dairy  Cheese .  <<  .17% 

Pineapple  (Picnic  size),  6  In  box. . !!..per  box  3.00 

“  (Gem  size),  6  in  box .  *  2.25 

Royal  Luncheon  Cheese—  2.25 

Dinner  size,  1  doz.  In  case . per  doz.  4 . 50 

Lunch  size,  2  doz.  in  case .  «*  2.40 

Picnic  size,  2  doz.  In  case .  “  1  « 

Trial  size .  '  •• 


MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 . 00 
"  „  "  “  No.  I  size  ••  a. 40 

Roqueiort  “  large  size  “  a.oe 

„  “  “  "  small  size  «  1.43 

Fromage  de  Brie,  M.  C.  C.,  1  in  box...per  box  1.33 
‘  d’lslgny,  <«  6  In  box...  “  1J5 

Wm.  Tell  brand,  12  in  box .  “  1.25 

N eufchatel  (Cow  brand),  25  In  box. .."per  box  1 10 
Star  Cream,  or  Phila.,  12  “  “  2  -0 

MiniatureCream,orPhlla.i2  “  .  «*  ,  ,, 

Hand  Cheese,  8  doz .  '  <> 

“  4  **  <1 

4  “  Thuringer .  “  .’I5 


Stucrto  WHirt  Rice 


POPPING  CORN 


C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn ,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
‘‘Brad’s  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


-14- 

Farmer  Hand  Cheese,  4  doz.  in  box... per  box  1..5 

Schutzen  Cheese,  12  In  box  .  "  j  'a| 

American  Mountain  Cheese  (Alpen  Ease),  50  5 

i-lb.  packages . .per  lb.  .18 

IMPORTED  AND  AMERICAN  MEATS  AN 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  in  tin . per  doz.  a  75 

<<  o  11  r  |,  T 

0  . . .  a  .75 

Carlsbad  Speck  (Imported  Bacon)  ...„  " 

Imported  Cervelat  Sausage  (RolfTs) . per  lb.  ..3 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  Y 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner..by  bbt.  12  less,  per  lb.  !ii 
“  Landjager,  short . per  lb.  ,ti 

“  Mortadella,  Dry . per  lb.  .25 

“  Knack wurst,  25  In  box,  per  box, 

<4-75 . per  doz.  2.40 

‘‘  Cervelat  (E),  30  and  100-lb.  boxes, 

■  21%;  less . . 

"  Cervelat,  Blue  Ribbon,  50  and  1  oo- 

lb.  boxea  .20;  less- . 22 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16%  ;  less . . 

“  Cervelat,  Tip  Top,  30  and  100-lb. 

boxes,  .14;  less . z6 

Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .23% ;  less . . 

11  Salami  (E),  50  and  zoo-lb.  boxes, 

•  si ;  less . . 

<•  “  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20);  less . 21 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . z8 

"  Tongue  Sausage . per  lb.  .18 

"  Smoked  Brannschwelger  Liver  San- 

“  LachsHam . P  "  ,f8 

“  Petit  Dellcatess  Frankhirters,  plain, 

per  doz . . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  ,z6 

“  Paprika  Speck .  “  -xg 

Mettwurst,  half-round .  « 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . . per  lb.  *.24 

Smoked  Thuringer  Blutwurst .  “  18 

“  Pfefferwurst .  ■<  izg 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

perdox .  4.75 

(Derby  Brand),  quart  glass  jars 

"  ( iJerby  °  ^randj," "  "ioloi." '  j'ais, 

per  doz .  a  50 

Calves’  Head,  In  round  tins . per  doz.  1.63 

Pickled  Meats,  in  glass . .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Saiad,  Pig's  Feet.) 

T- 


This  Cabinet 
Will  Attract 
Your 

Customers’ 

Attention 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  oi  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Can  you  think  of  a  better 
method  of  selling  cakes  than 
by  bringing  them  to  your  cus¬ 
tomers’  attention  in  an  attractive 
manner?  You  do  this  best  by 
the  use  of  a  Durham  Display 
Cake  Cabinet.  This  cabinet 
enables  you  to  handle  your 
cakes  in  a  clean,  sanitary  man¬ 
ner,  and  it  soon  pays  for  itself 
in  preventing  the  losses  you  are 
accustomed  to  having,  such  as 
breakage  from  constantly  mov¬ 
ing  the  cans;  sampling,  all  of  you  suffer  from  that;  moisture  and  dust, 
nothing  so  hard  to  sell  as  a  musty,  dusty  cake. 

The  cabinet  is  made  of  highly-polished  oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size.  The  cans  rest  upon  elevated  roller  trays, 
easy  to  slide  in  and  out. 

Further  particulars  and  prices  on  request. 


Durham  Display  Fixture  Co. 

RICHMOND,  VA. 


in  writing  to  advertisers  kindly  mention  "grocery  WORLD" 
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Beel  Salad,  In  glw* . . . 

*«  In  pint  jars,  glass . 

“  In  quart  jars,  glass  ..... 
Lamb  tongues,  In  glass . 


..per  doi.  1.00 


s  .60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  5<bbl.  5.50  60-75 

“  milkers,  “  %  bbl.  6 .50  75-85 

«  mixed.  Standard,  bbl. 

«  bbl .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

%  bbL . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

J4  bbl  8.00 . 

"  milkers,  large  lulls,  bbl 

%  bbl.  8.00 . 

Marlnirte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about  25  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00  , 

Norway  Stockfish,  dry . per  lb. 

Matjes  Herring . per  pall 


15 


BISMARCK  HERRING. 

Pint  sire,  round  tins,  withlkey . per  tin 

Quart  “  “  '*  “ 

2  Qt.  “  "  "  “ 

4  Qt.  *•  «  “  “ 


.20 


•35 

•55 

x.io 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 


English  Sprats,  ’36  bunches  per  box., 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 


Kruger's 
per  dor 


2.50 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  palls .  ‘‘ 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  "  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . .per  dor. 


•  75 
-55 
1.05 
-75 
*•75 
2.25 


NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl. 

Repacked  in  5-lb.  pail. . .per  pail 


5-50 

.60 


in  10-lb.  pail . . 

“  in  5-gal.  kegs . per  keg 

"  in  flat  tins . per  dor. 

“  in  W-lb.  tall  tins . -  “ 

«  In  1 -lb.  tall  tins .  “ 

Fancy  Kegs— i[i  keg,  .80;  fckeg,  .42;  %  keg, 
•3»;  Xkeg . 


1. 10 


*•75 

•95 

1.50 

2.00 


.20 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

•*  pint  jars . per  dor.  6.00 

“  Urge  tumblers . ^  “  2.25 

“  small  tumblers .  “  1.25 


S6 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  dor  1950  %  kilo  Cans,  per  dr.  19  50 
%  “  “  10.50  U  “  “  10.50 

K  "  “  5  5°  X  “  "  5.50 

X  “  “  *  75  A  “  "  *  75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200. ..._ . per  bbl. 

15  “  keg —  “  500 . per  100 

10  “  keg —  “  300 .  “ 

5  “  keg—  “  150 .  “ 

10  lb.  pail —  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

^  it  i*  . . . . . . 

10  lb.  pall . . . per  pall, 


6.50 
2.  40 
1.25 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . ..per  lb. 

Spitzkugeln . . .  “ 


.18 
•  *5 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  '  ...  “ 

“  “  No.  2,  6  “  ...  “ 

«  «  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

"  small  tins .  “ 


•  30 
.50 

•  75 
1 .00 
5-25 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4-5° 


'  SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag .  2.50 

Green  Kern . . . per  lb.  .  og% 


Potato  Flour.. 

German  Dried  Pears.. 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John's  Bread . 

Bay  Leaves . 


.07 
.14 
.60-.  80 
.08 

.05 
.06-. 08 


COTTOLENE. 

30  2-lb.  tins . per  case 

154-lb.  “  .  “ 

6 10-lb.  “  .  “ 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


-*7- 

EOQS.  Per  Do*. 

Nearby,  candled  and  selected,  30-doz.  crates...  .  30 

Western. . 23-  *9 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .16 J4 

New  York,  Full  Cream,  new,  rst’s,  40-lb.  bxs.  .16 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . r6J4 

FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4-5° 

•*  «*  i/i  “  .  3.25 

Anchovy  Paste,  fancy,  per  dor .  4.75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3  -75 

“  "  %  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  1.50 

“  “  Quart,  glass . per  dor.  7.00 

“  “  bottled,  %  sire...  .per  dor.  2.35 

•1  <<  •*  «  1.90 

tt  u  it  ^  11  .  *<t  r.rs 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 

•<  me3.  “  “  is  “  “  5.00 

••  smaU  “  “  24  “  “  4. 75 

Cherries  In  Maraschino,  In  glass,  i-dor. case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  dr.  cse.  p.  dr.  .  90 

“  “  3 lb., 2 dr. case  '*  a. 20 

Currie  Powder,  pints,  per  dor .  3.50 

“  4  or.,  “  .  2. *5 

“  a  or.,  “  r.50 

Russian  Caviar,  H'* .  2.85 

“  . . .  S  so 

“  H't .  10.50 

"  r’s .  20.00 

French  Peas,  Extra  Fins,  per  case. .  18 .00 

“  Fins,  per  case .  16.00 

“  Moyen's,  per  case . 13.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  ,  19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  x.25 

“  “  %  pints,  per  dor . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  doz . .  6. 50 

“  “  “  2  or.,  “  .  3.55 

Armour's  Beef  Extract,  2  or.,  “  .  4.45 

“  «  “  4  or.,  “  .  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  or . per  doz.  4.00 

*«  *'  “  8  ox .  “  7.23 

«  “  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.02 

Extra,  ••  -  . 

Hotel,  “  “  .  24.00 
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Truffles,  A . Per  tini  -3® 

“  X .  “  -55 

“  .  “  1. 15 

“  X .  “  2.25 

Shrimps,  Pickled, small  size .  x.oo 

Dunbar's  Shrimps,  2  dor,,  per  doz .  2.25 

“  Figs  in  Cordial,  1  dor.,  per  doz .  5.0a 

Bishop's  Figs  in  Cordial,  1  dor.,  per  doz .  6.50 

Crystallized  Ginger,  x-lb.  tins,  per  doz .  4.00 

“  “  3<-lb-  “  “  . . 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz . 5.25 


FLOUR.  Bbl 

Gold  Medal . . . 6.85 

King  Midas .  6.80 

Melbourne .  6.35 

On  Top .  6.70 

Ceresota .  6  40 

Pillsbury's .  6.25 

Taylor's  Fancy .  5  -75 

Semper  Idem .  4  90 

Pride  of  the  West .  5  -45 

Sunbeam. .  5. 35 

Quaker  City .  6. 05 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  a. 85 

Franklin  Pancake,  30  . .  3.65 

Uncle  Jerry's  Pancake,  40  packages .  2.85 

Hecker’s  Buckwheat,  16  3s . 

“  “  64  i%s . 

“  Flapjack  Flour,  24  pkgs .  x.90 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston's  Purina  Pancake  Floor,  36  at .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  a  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  doz.  z.  35 

Schimmel'8,xo*  oz.  bottles,  a  doz.  in  case .  x.45 

“  6-  oz.  *•  “  “ . 90 


We  Don’t  SHAKE  the  TREES 


0 1  RAGO' 

'w.st  stjnM 


'OLIVE  OH 


4 


‘As .  jY*  J&t<i  * <J 
y  5a 


Olive  Oil  is  usually  made  from  what 
falls  from  the  olive  trees  when  they  are 
shaken.  It  won’t  take  you  a  moment  to 
realize  what  this  means.  Other  things 
beside  good  olives  fall,  bad  ones  for  ex¬ 
ample,  insects  and  lots  of  things  that 
don’t  improve  olive  oil. 

For  DE  RAGO  we  squeeze  only  perfect 
olives,  the  result  is  perfect  oil.  If  you 
sell  perfect  oil,  which  means  DE  RAGO, 
your  customers  will  see  the  difference 
and  keep  coming  to  you  for  it. 

Besides  we  have  advertised  it  very 
widely  to  your  customers. 


Jas.  J.  Loughery  <&  Co, 

IMPORTERS 

Boston,  Massachusetts 


WASHBURN-CROSBY  CO’S 


Gold 


Medal 


Flour 


MS&v.  ^  " 


'  W*“'  URN-CROSBVC0' 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


WPIT|lsirr  TO  KDYfiHTISBHS  KINDLY  WBNTICN  "GROCBKY  J^OSLO= 
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KARINACEOUS  GOODS. 

Corn  Meal—  Per  Bag 

Idea's,  white,  ioo  lbs .  a. a; 

“  yellow,  granulated.  100  lb» .  2.25 

“  “  table,  ioo  lba . .  2.20 

W esters  yellow ,  xoo  lbs. .  i .  7° 

Quaker,  36  packages .  2.7s 

Farina,  Hecker's,  24  i'»,  per  caae .  x.  40 

“  Schumacker’s,  24  packages,  per  case..  t.ii'A 

Beans — 

California  Lima . ...per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush.  2.47X 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

grain  bags . bush.  2.45 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.50 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.42X 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys . . .  “  *•  5° 

Peaa-- 

Green . . . per  bushel  2  20 

Scotch .  “  2.30 

Split,  yellaw .  “  2.10 

"  green .  “ 

Lentils — 

110-lb.  bags . per  lb.  •<>&% 

Less  quantity .  “  .09X 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Leas  quantity . .  “ 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  1.75 

Lea's  Pearl,  100  lbs . per  bag  2.25 

Schumacher’s  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  too  lb.  bags .  1.93 

Western  Grits,  xoo  lb.  bags .  1  90 

Barley — 

OO . 07 

No.  3,  xoo-lb.  bags .  4.00 

Noodles,  Climate,  24  xoc.  pkgs.,  asst.,  case .  x.io 

“  48  jc.  pkgs.,  case .  1.23 

“  11  asstd.,  24  5c.,  is  ioc.  case...  1.15 

"  Smith's,  30  10  c.  packages .  1.90 

“  assorted,  5  and  10  c .  1 .90 

Oatmeal,  B,  per  bbl... . 

“  “  tegs  xoo  lbs.,  per  keg . 

Oaten  Geode,  In  cases —  Per  case 

Aveoa,  18  packages . 

Banner  Cats,  *0  packages . 4.15 

Friends' Oats,  36  packages..,.. .  3,00 
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Mother's,  18  paexages . . .  x-57 

Pawnee,  36  packages . 

Quaker,  18  small  sire .  1 .55 

Quaker,  20  large  size .  4.30 

Rolled  Oats— 

Avena,  per  bbl.,  180  lbs .  7-35 

Avena,  per  keg,  90  lbs .  3.85 

Standard,  180-1  b.  bbls . . .  7.10 

“  90-lb.  bags .  3  5° 

Sago- 

Fine,  bags  about  160  lbs . 05% 

50-lb.  lots . . . 06 

Admiral,  Pearl,  24': . 07X 

Tapioca,  Instantaneous,  50  i's. . 08 *4 

“  Colburn’s  Hasty,  24  x-lb.  pkgs . 07X 

“  Minute,  ^-gross,  per  bo* .  2.85 

“  Flake,  about  125  Ids . per  lb.  .06 

“  “  less  quantity .  “  .06% 

“  Pearl,  isolbs .  “  .05X 

“  “  less  quantity .  “  .06 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  2. 70 

Purina  Cream  Graham . per  bbl.  5.00 

Ralston  Barley  Food,  24  2's . per  case,  3.15 

Purina  Health  Flour,  so  5’s,  Cartons  “  3.60 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour .  5.00 

Packed  In  Z2’s,  24’s  and  48's. 

No.  x,  assorted  case  containing  15  2-lb.  pack¬ 
ages  Wheatlet  and  10  5-lb.  packages  Frank¬ 
lin  Flour .  4.00 

Egg-O-See.  36  packages .  a  .  85 

Egg-O-See  Corn  Flakes,  36  packages .  2  .85 

Cook’s  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4 . 10 

Mapl  Flake, 36  “  . . .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  “  *5  "  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetxza, 24  packages .  2 . 85 

Flaked  Rice,  Cook’s,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages .  1  .So 

Quaker  Puffed  Rice,  36  packages .  2.80 

Quaker  Wheat  Berries,  36  packages .  2.75 

Vigor,  36  packages .  2.65 

Ralston  Komkins,  18  25-lb.  sacks . per  bale  3.75 

“  Health  Crisps,  36  ioc.  packages .  2.80 

Ralston’s  Breakfast  Food,  363-lhTpkgs.pr.case  4.50 

Ralston  Health  Food,  24  is . per  case 

Triscuit,  30  packages .  a .  50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  36  packages,  15  cent  slse .  2  70 

Zest,  20  packages,  25  cent  size .  3  90 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dot.  pkgs....  4.75 
Cases,  3  dor.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2dz.x  lb.  pkgs.  x.8o 


GELATINE  AND  PREPARED 
I  DESSERTS. 

Knox’s  Sparkling . per  doz  1 . 07  X 

“  Acidulated .  “  t.cnV, 

Cox’s,  large .  “  1.57)4 

Plymouth  Rock,  Pink  or  White. “  1.20 

Nelson's . per  doz.  1.35 

“  small . .95 

Bromangelon,  assorted  3  doz .  “  -87)4 

Fruit  Puddlne  a  doz.,  asat.  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  .87)4 

Jell-O  Ice  Cream  Powder,  2  doz .  “  .9714 

Chaimer'i  “ 

Peter  Cooper . 90 

Tryphosa . per  doz.  .92)4 

Imperial  Wine  Jelly . per  doz.  .95 

‘  “  . . . per  gross  11.00 

Gelatine,  McKinler'i . per  doz.  .85 

Wetmore’s  Double  Refined,  36  xoc. 

pkgs . per  case  2 . 70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  p#rl, 

Larosa  Alphabets,  square,  25  lbs . .  .05 ! 

“  Elbows,  “  ••  . 05) 

“  Marcaronl,  long,  “  05! 

“  “  square  “  06i 

Larosa  Spaghetti,  long,  25  lbs . 05! 

“  Vermicelli,  square,  “  05' 

“  Macaroni,  bulk,  “  . 05 < 

Anger  Baking  Co. — 

1  Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  xo-cent  packages .  1.80 

"  Plain  ”  Noodles,  24  x-lb.  cartons .  1.80 

“  “  48  «-lb.  ••  .  1.90 

Egg  Alphabeu,  48  5-cent  packages .  1.80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

24  5-cent  ABC  and  24  5-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style), 25  x/x  cartons .  a. 25 

“Golden  Seal”  brand,  25  x/x  packages  (long)  1 .88 
“  “  481/2  “  s-c.slze  1.80 

"Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/x  cartons .  2 . 00 

“Golden  Seal”  Egg  Macaroni,  25  xo-cent 

cartons. .  x.88 

“ Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  1 .91 

Spice  Drops,  In  baskets,  20  lbs .  1 . 6« 

“  In  boxes,  12  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  xo  5-cent 

packages  In  bundle. . per  bundle  .  30 

Bulk,  is-lb.  wooden  boxes . 08 


FIXTURES. 

H.  F.  Heacock. 

Coles’ Coffee  Mill,  No.  7 .  10.00 

I*  «  B 

. . . .  10.00 

“  “  10 .  |,.„0 

“  Stand,  No.  x8 . .  45.00 

Less  15  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

"  Sugar,  “  a,  “  7.00  “  9.00 

\  Tea,  “  3,  •<  6.00  “  5.50 

,  Spices,"  4,  ••  s.oo  "  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  so. 00 

Tea  Caddies,  round  front.  No.  * . per  dot.  0  00 

:*  "  *'  3 .  “  6.50 

*•  "  "  ♦ .  »  4.50 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell . 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest- 
*  ment  is  good  enough,  eh  ?  ' 


Shinn  &  Kirk 


1400  SPRUCE  ST.,  PHILA.,  PA. 


SOLE  LEATHER, 
NAILS,  Etc. 


If  you  carry  a  line  of  Sole  Leather,  Strips,  Cut 
Soles,  etc.,  send  to  us  for  quotations.  We  shall 
deliver  all  goods  to  your  destination  prepaid. 


Q.  B.  Weiss  &  Son 


229  EAST  FORTY-SECOND  ST„  NEW  YORK  CITY 


ABSOLUTELY 
PURE  FOOD 

Guaranteed;  Serial  No.  8447 


MARMALADES — Made  from  the 
best  California  oranges  and 
grapefruit  and  granulated 
sugar.  No  preservative  or  adul¬ 
terant.  This  is  a  pure,  straight 
Marmalade  and  a  fine  seller. 


FRUIT  JAMS — Only  the  variety 
of  fruit  named  on  the  label 
and  granulated  sugar.  No  filler 
here,  and  no  chemicals  or 
glucose. 


LEMON  JUICE — The  pure  juice 
of-  the  real  lemon,  pressed,  fil¬ 
tered  and  bottled.  Contains 
no  preservative  or  artificial 
coloring.  Straight  goods  and 
good  goods. 


For  Samples  and  Prices,  Write  to  Me 


H.  P.  D.  KINGSBURY 


REDLANDS  -  CALIFORNIA 


in/.  WIT  I  INC  TO  KDVERTISERS  KINDLY  MENTION  "  GROCBRY  WORLD 
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obxcco  Cutten .  1.50 

iarm  Money  Drawers . 1.50 

ag  and  Twine  Holder .  1 . 00 

arrei  Covers,  Sunk  Handles,  21  In. ..per  dox.  a  .50 
“  Top  “  si  In...  “  2.00 

Cutters .  6.00 

ung  Borers,  Enterprise  No.  2,  1%  to  2  in .  1.60 

an  Openers,  “  Never  Slip” . per  dox.  .90 

hopper’s  Can  Opener . per  gross  13.80 

beese  Cutters. .  8 . 00 

offee  Mills,  DeU's  No.  9 . 32.00 

“  10 .  40.00 

“  “  i» .  65 .00 

ruit  Augers,  2  prong .  1 . 30 

ieaxurtng, Faucets. .  2.00 


hiladelpbia  Scoop  Co’s  Sugar  Scoops : — 

Indestructible,  No.  4 . per  dox. 

“  S .  “ 

“  6 .  “ 

Ex.  Galvanlxed  Steel  Blades,  No.  3.. per  dox. 

“  4-.  “ 

M  (I  ,  tt 

X  Quality,  No.  3 . "  “ 

4 .  " 

“  4- .  ■* 


9.00 
12 .00 
IS. 00 

4.20 
5-40 

7. 20 
2.60 
3.00 
3-40 


lerer’s  Eclipse  Couaters 


No. 

6%, 

8%, 

‘2%, 

'4M, 

‘«K. 

‘8%, 


Length. 

3  feet  8  inches, 

4  feet  10  Inches, 

6  feet, 

7  feet  3  inches, 

8  feet  6  inches, 

9  feet  8  inches, 
10  feet  10  Inches, 
12  feet. 


No.  of 
Drawers. 

Each. 

9 

15. 00 

12 

20.00 

15 

25.00 

18 

28.00 

21 

31.00 

*4 

3S-oo 

*7 

40.00 

3° 

45.00 

60  lbs.  each. 

to  pe 

•.se  prices,  f.  o.  b.,  Dion,  N 


discount  from 

y. 


ties,  Dell’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

**  ft  ti  ]/ 

it  tt 


Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 


Butchers',  without  weights, No.o 

«  “  , 

«.  ..  , 

“  “  3 


IX 

2 

3 

4 


18.60 

14.10 


9  5° 
7.23 


2.05  1.69 
1.60  1.33 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dox.  in  case . „..per  dox.  .  90 

Tins,  Keyed  (Jewel)  2  dox.  in  case..  “  ,90 

Large  cartons  or  tins.  2  dox.  in  case  “  2.00 

Dime  Tumblers,  2  dox.  in  case .  “  .90 


MACKEREL. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 36. 00 
Ex.  Norway,  No.  3...  27.00 
Ex.  Norway,  No.  4... 

Ex.  Bloaters, xxx .  42.00  21.60 

Ex.  Shore,  No.  1 . 

Shore,  No.  1 . 

Large,  No.  1 . . 

Med.  Shore,  No.  1  ...  29.00 

Large  Irish,  No.  2 . 25.00 

Extra  Irish,  No.  2 . 24.50 

Medium  Irish,  No.  2..  23.50 

Small  Irish,  No.  2 .  22.50 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6.50 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess,.,.  .  15.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled ....  6.00 


10.95  2.35  2.13 


15  10 
13. 10 

12.85 

12.35 

11.85 


4-  35 
3.85 
4-35 
385 
3.60 


7-75 
6.65 
6  s8 
6.33 
6.08 


1 . 70 
1.50 

1.48 
I  •  4  t 
1.38 


!-4i 
1.25 
1.23 
I  .19 
IIS 

1.05 


8.10  4.10  1. 00  .85 

3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod.  40  lbs . 08 

Gilt  Edge,  aolbs . . . <>6% 

Favorite  Middies,  60  lbs . . 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 

>w  White,  i-lb.  bricks,  20  lbs . 

White  Rose,  1  lb.  cakes,  24  lbs . 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 


.07 
.08 
•  c8% 
.08% 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  sixe,  1  and  2  dox.  in  case....  1.30 

"  small  sixe,  2  dox.  is  case . 90 

Glass  Tumblers,  sealed,  2  dox.  in  case .  1.30 

Screw  Top  Jars,  2  dox.  in  case . 90 
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LOOSB  CODFISH. 

Extra  Large  Georges  Cod . . 

Large  Bank . . 

Medium  Bank . . 

Pollock . 

Hake . ;; 

In  original  cases,  450  lbs.,  %c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .  18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  30s . per  box 

"  “  1 00s .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Fancy  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 

Choice  Royals,  50  lbs . 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 

cleaned,  30  lbs.  bulk. . 

Nectarines — 

White,  25  lb* . . . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . . . 

Fancy  Muirs,  25  lbs . 

Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

-  Choice  Muirs,  25  lbs . 

t  Choice  Muirs,  50  lbs . 

Choice  Yellows,  25  lbs . 

Choice  Yellows,  50  ibs . . . 

Pears — 

Fancy  California,  Bartlett,  25  lb . 


•*7 

.19^ 


.08)4 
•°8% 
•  °8% 
.0854 


•  15 

•  1454 

.14 

■  13% 

•  13% 

•  13 

.12% 


PRUNES. 

Boxes. 
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S  &_■  r 


0  rt 


.10% 

.09% 


.08 


.06% 

.06 


20-  30,  25  lbs . 

30-  40,  25  “  . 

4°-  5°,  25  “ . 

40-  50,  50  “ . 

50-  60,  25  ** . 08% 

50-  60,  50  “ 

60-  70,  25  “ 

60-  70,  50  “ 

70-  80,  25  “ 

70-  80, 50  “ . 07 

80-  90,  50  “ 

90-100, 25  “ 

90-100,  50  “ . 05% 

100-120,  50  " . 04 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . ... 

“  a  “  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs 
Cal.  Cleaned  Sultanas,  50  lbs.... 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Not-a-Seed,  Ideal,  36  is . 

Citron,  10  lbs . . . 

“  25  lbs . 

Lemon  Peel,  10  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  25  lb . 


a 
o  O 
o  M 
8  - 
‘“O 


•°9  h 
.08% 

.08 

•07M 


°sV* 


.03% 


•  12  3A 

.12 

.18 

•  1754 
.ii% 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sixe,  2  dozen. .  2.70 

“  *5-  «  I  «  .  2.25 

“  15-  and  25-cent  sixe,  assorted..  2.50 

Graln-O — 

Case  No.  4  1  dox.  ifi-cent  size,  %  doz. 

25-cent  size  in  case  . . per  case  2.30 

Case  No.  5,  1  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2.47% 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  sixe .  2.75 

Knelpp's  Malt  Coffee 
24-26  ox.  package,  packed  1  and  4 

doz.  in  case  . . . per  doz.  2.15 

24-12  ox.  package,  packed  2  oz.  In 

„  case . “  *«  ,.as 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  a. 40 

HORSERADISH. 

Tumblers,  10-c.  sixe,  2  doz . per  dox.  .72% 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  dox.  “  .90 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co.  of  Pa 

PHILADELPHIA,  V.  S.  A. 


***  WRITING  to  kdmbrtisbrs  kindly 


MENTION  "GROCERY  JnlORLD” 
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GROCERY  WORLD 
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INK. 

Arnold's,  bl»ck,  303* . per  bottle  .48 

Continental,  red,  r  dox . . 

“  black,  3  dox . . 

Royal,  black,  3  dox . .  .*5 

Suflord,  Commercial,  303*... . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme,  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a. 10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  dox. 

Cold  Blast . .  %  do*. 

No.  1. 


6  dox. 
No.  2. 
4.80 
4.80 
4.20 
3-3° 
75 


2. 


Jumbo  Chimneys,  plain . per  dox.  .75 

“  «  dec.,  .07,  “  90 

No.  0.  No.  1. 


Banner  Burners . 45  *55 

No  charge  for  packages. 

OU  Cans — 

i-gallon,  Glass . per  dox 

1-  “  Galvanised . . .  ‘ 

j-  “  Lenox,  Spout .  “ 

5.  “  "  Spigot™ .  “ 

5-  “  Columbia .  “ 

5-  '•  Banner .  “ 

5-  “  Climax,  Pump .  “ 

5-  “  '  Home  Rule,  Pump .  " 

Lanterns— 

No.  o,  Standard. . per  dox. 

No.  o.  Dash .  “ 

Cold  Blast . 


to.  2. 
.85 

x  .00 
No.  2 
.75 


2.25 


S.IO 


5,o° 

5*5° 

7.00 

8.00 

10.00 

ta.oo 


4-75 

■7.80 

8.00 


LIME. 

Prepared,  a  dox.  In  case . per  dox’  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0554 

“  “  25  lb.  boxes,  }4  lb .  “  .o6J4 

Acme,  t  lb.,  sifting,  s5-lb.  boxes . 05)4 


LYE  AND  POTASH. 

Banner,  4  dox. . per  case 

Babbitt's  Potash,  4  dox... 

Lewis’ . 

Red  Seal,  2  dox . 

“  4  dox.... 

Popular,  4  dox.. 


3. 60 
3-3° 
3-25 
»-95 
3-85 
*■45 


MATCHES.  Per  gro 

Swift  &  Courtney’s,  soo's,  1  -gross  case .  x. 75-1. 90 

“  400's,  1  “  «...  3-5°-3-7° 

"  500’s,  1  “  .  3-75-4  00 

Blue  Hen,  200's,  1  “  «...  1.50-1.60 

“  soo’s,  I  “  «...  4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  . . . 

“  xoo’s,  s-gross  in  case . 90 

"  500's . «...  3-95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases . 5° 

“  xoo’s,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . 55 

Safety . . 

Maxeppa  Parlors,  500's. .  3  -5°-3-75 

Searchlight,  500’a. .  4-*5-4-5° 

Press,  soo's. . . .  1.80-1.90 

“  500’s . . .  4  50-4-75 

America,  soo’s .  X.30-X.35 

American  Paraffine,  500's, ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  -5» 

Our  Darling,  J4  gross,  No.  4,  1,000 .  2-75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  -oo 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1-30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 9° 

Planet,  xoos,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  *  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb.  .o8$4 

18, 37  and  68-lb.  buckers,  “  “  -°9 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

18, 37  and  68-lb.  bclcs.,  XXX,  Superlor..per  lb.  .13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  "  .  “  .08 

Wm.J.  Troth:— 

Barrels  and  half  barrels,  Famous . per  lb  .0854 

18, 37  and  60-lb.  buckets,  “  “  -°9 

xo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

S-lb.  “  6  “  “  .  "  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07}i 

18, 37  and  60-lb.  buckets,  “  “  .°8 

Campbell’s  Mince  Meat,  30-lb.  pads .  “  .08 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04)4 

Schlmmel’s,  30-lb.  Kits,  bbls.,  >4  bbls...per  lb.  .07J4 

“  x8  and  37  lb.  Kanakins .  “  .08 

“  xo-lb.  Kxns  ,  6  to  crate. ..per  dox.  9.80 

«  s-lb.  “  "  “  5-30 

*«  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  )4  bbls . per  lb.  .osH 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  “  .04^ 

Atmore  4  Son,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75  - 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 0954 

Celebrated — heedless. 

Barrels,  Halves,  Quarters . per  lb.  .°8J4 

Wooden  Palls,  18,  37  and  68  lbs . .  *  .0934 

Atmore’s  Mincemeat,  No.  2,  2  dox.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. .  11.00 

Keystone — 

Barrels,  Halves,  Quarterr . per  lb.  .07% 

W-wrHen  ’PoMs  -8.  77  and  1 1 S.....»..  "  .08(4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .x8 

Headlight,  xsetest .  “  -xxh 


OLIVES. 


H.  Kellogg  *  Sobs,  Agent*:—  Dor, 

Theodore  Marquet,  Mammoth,  64  oz .  *5.5° 

“  Extra,  64  oz .  13 -5° 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  }4  pints .  3.15 

“  Extra,  }4  pints . u  3.00 

Fourees,  19  ez.,  fluted  bottle .  4-75 

De  Lucques,  10  oz . 2.40 

Farcies . 3-75 

Queen,  6  oz .  *  .3° 

Pim  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3  5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles . 1 .  6. 50 

California,  individuals . *.5° 
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olive  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  x  do* . 

“  “  pts.,  a  doz..... 

“  “  )4-pts.,adox.  1. 

Rae’s,  Lucca,  litre  bottles,  1  doz .  xx 

“  25-ox.  bottles,  1  dox .  8. 

“  Finest  Sublime,  qts.,  x  doz .  6. 

“  “  pts.,  2  doz .  7. 

“  “  J4-pts.,  *  dox._  4, 

“  ••  8-ox.  flasks,  *J4 

dox .  7 

“  “  xs-ox.  flasks, 

aJ4  dox .  9 

**  Sublime,  8-ox.  flasks,  a)4  do*...  6 

"  "  12-oz.  “  1%  dox...  8 

Rae's,FinestSubUme,xgal.,  xo  Incase, per  gal.  2 
Rae's  Finest  Sublime,  5  gal.,*  or  2  In  case, per  gl.  a 
“  1  qt.,  40  to  case,  14  2, 

Sublime,  x-qt.  tins,  40  to  case .  2. 

“  J4-gal.  tins,  20  to  case .  2 

“  x-gal.  tins,  xo  to  case .  2 

“  5-gal-  tins,  1  or  2  to  case. s 


50 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4  75 

24  8  oz.  bottles .  7-5° 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.01 

10  1  gal.  cans, case .  23.11 

20  gal.  cans,  case .  24.20 

40  gal.  cans,  case .  25.30 

So  J4  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Perea 

Large  bottles,  1  doz.  to  case .  7-3S 

Medium  bottles,  2  doz.  to  case .  7-75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11.00 

)*>  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


(as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  lu  case. ...per  cue,  8.50 
Pints,  “  a  “  “  «...  “  9“> 

34  Pints.  “  *  *  “  ...»  “  4-75 

Oliver’s  Olive  OU — 

1  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  naif-pints  .  4-  *S 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .05 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz .  1  .oc 


YEARS  AGO 
We  Used  NO  Adulterants 
or  Chemical  Preservatives 
in  Making 


AT  MO  RES 

Mince  Meat 


Weflake  it  Just  the  Same  To-day. 
Remember  “It  IS  Pure” 


AT/’YORE,  &.  SON- Philadelphia 


Which  Means  the  More  to  YOD 


To  sell  a  package  coffee  winch  you  must 
create  the  demand  for ,  and  which  brings  you 
nothing  but  the  profit — or  to  sell  Ariosa 
which  is  already  sold  for  you,  leaving  nothing 
for  you  to  do  hut  hand  it  out?  If  there  is 
any  question  in  your  mind  it  will  be  settled 
when  you  find  you  can  get  absolutely  free ,  in 
exchange  for  the  vouchers  coming  to  yon 
with  every  case  of  Ariosa»  almost  any 
article  of  merchandise  3^011  may  need  for 
your  store  or  your  home.  We’ll  send  you  a 
catalogue  if  you  haven’t  one. 


ARBUCKLE  BROTHERS 

NEW  YORK 


GROCERY  WORLD 
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PAPER. 
WRAPPING. 

Manila,  15  x  ao,  full . per  ream 

“  34  x  36,  full,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs- .  “ 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream 

Rol1 ,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  Inches  wide .  “ 

"  Glazed  Fibre.  12,  15,  18,  20  or  24 

Inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “ 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  q  x  12...  “ 


•03  34 
03  'A 
■03M 

.14 

.XI 

.40 


PAPER  BAGS.— Manila. 
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Price  per  1,000  and  not  less  than  500  lots. 

:aJ4-lb.  Plain  Flour  Sacks . per  M 

15-lb.  “  “  .  “ 

jo-lb.  “  “  .  «< 
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PICKLED  MEATS  AND  FISH. 

hamb’s  Tongue,  glass  jars,  pints . per  doz,  4.75 

"  ,  quarts .  "  5-75 

io-oz.  jars .  “  2.50 

10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  pails . per  pail  .90 

‘  5-gal.  xegs . per  keg  2 .00 

3ig’s  Feet,  10-lb.  pails . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

tickled  Beef  Salad,  In  glass . per  doz,  z  .10 

“  Tripe,  “  . .  “  i.I0 

Ox  Heart,  “  .  "  I  IO 

“  Pig’s  Feet,  “  .  •'  1. 10 
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Russian  Sardines . per  keg  75 

“  5-lb.  pails  . per  pail  .50 

"  xo-lb.  “  .  “  1.  So 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 18# 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad  s  *4  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4  00 

24  20  oz.  packages .  2 .05 

48  20  oz.  packages .  4 .00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren's —  per  doz> 

Small,  2  doz . g3i/ 

Medium,  2  doz . 

Large,  1  doz . ’’*’**  2’75 

Peanutene,  No.  2  jars,  2  doz . x  ’85 

Peanutene,  No.  4  ia»s.  3  doz . Q2^ 

PICKLES. 

Barrels,  40  gal.,  1200s .  11.25 

io-gallon  kegs,  700s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg.  3  30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  1,000s,  5  gal .  11  4.X5 

bweet  Pickles,  2,000s,' 5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2,  5  gallons . . . .  1 . 73 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  j)02# 

English  Spiced  Pickles,  8  ox.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon  . . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  32  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3>10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2,35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  a.35 

Crosse  &  Blackwell's : — 

Chow-Chow  ... 

Gherkins .  Qts.  Pts. 

Mixed  Pickles  Casks.  Casks. 

Cauliflowers  ...  4  doz.  5  doz. 

Piccalilli .  5*75  3.25 

Walnuts .  Smaller  Quantities. 

Onions .  5.90  3.35  3.60  2.25 

Chow-Chow,  quarts,  stone .  r  r0 

Pin-Money  Pickles— 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Marty nia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  x  doz.  V  doz. 

%  Pints.  Pints.  Qt*.  %  Gal.  1  Gal. 

**•*5  5-50  4-70  8.35  7.20 


Octagonal  Style. 

Pts.  %-Pts. 
Casks.  Casks. 
4  doz.  6  doz. 
3.50  2.10 
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Wood,  each — 

1  Gal.  a  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Pep  Gal. 

i.ao  a. 30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

a  doz.  a  doz.  1  doz.  1  doz.  doz. 

M  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  zo.ao 

Wood,  each — 

1  Gal.  a  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbla . 15 

Pure  Cider,  40  grain . ia 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  00  degrees . ao 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  "  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  dos.  a  .00 


.12% 

.12 

13 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

“  10-12  lbs . . 

Picnics,  6-8  lbs . 09V 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 13 

“  Tenders  and  Knucka . 17 

“  Flats . . 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . 14 14 

“  bonelesi . u  V, 

S.  P.  Bellies,  14-15  lbs . 11)4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon.  54 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 15^ 

"  *'  'ar£e . 14)6 

medium . 1454 

“  “  small . 14J4 

“  Breakfast  Bacon . 15 

**  boneless . 17 

Beef,  air-dried,  regular  sets . 20 

“  “  insides  and  knuckles . 23 

Ham  Bologna .  1Q 

Beef  -  . . 

Boiled  Hants .  .24 

Beef  Tongues . per  dos.  11.00-12,00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 15V 

Premium  brand  Hams,  12  lb . 14* 

Premium  brand  Hams,  14  lb . 13^ 

Premium  Brand  Hams,  16  lb . 13)6 

Premium  brand  Hams,  18  lb .  -i3ji 

Premium  brand  skinned  Hams,  18-20  lb . 14^ 

Premium  brand  boiled  Hams,skinned,fatless  .25 

Premium  brand  Bacon . . 

Premium  brand  Dried  Beef,  insides  .20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 13 

Winchester  brand  Picnics . 09  J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  abont  340  lbs . . 

Plain  Tubs,  50  and  60  lb.  < 

10-lb.  Tin  Palis,  60  lbs . 

5  “  “  . 

3  ««  it 


IO% 

10)4 

X2 


0*2 

<3 


9H 
9  'A 
10)4 
»°5i 
1054 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 11U 

“  “  tub* . n5$ 

Swift  &  Co.-  3>  5  *ud  10-lb.  cans.  .,2* 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . .  xoy2 

Jewel,  compound,  tierces . 09 

Cotosuet  tierces . 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . . . 

Common  to  fair,  native . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs— 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . " 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls.. . . 

Sheep,  choice  . . . * 

“  medium . . . 


Per  lb 
0954-. 

.06^  -.08 

0954-.  10% 

c6}£-.o8 

-.X2 

-.10 

-.10 

-.13 

-.XX 

-.13 

-.13 

.12 

.09 

.10 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.02 


Ham  Confidence 

There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  whojustkeeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and — this  is  important  — 
well  advertised. 

Swift  &  Company,  U.  S.  A. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  V 1 S I  O N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  u  Ft  K  Ft  S  O  F  HONEY-OUFtE  BRAND 

Beef,  Beef  Tongues,  vv  A  map  Pure  Ketlle-rendered 

Breakfast  Bacon,  etc.  O  I\  1YI  O  LARD  a  Specialty 

BOILED  MAMS  AND  BEEP  TONGUES 

SUPERIOR  AND  FAIRM0UN7  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Cf ic  Retailer  anb  gfobertitfEr 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men’s  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 
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Call  Heads ,  acmlded . 

•  50-.75 
.60-. 90 
x  .00 

.20-.  25 

*•  beef . 

beef  Kidneys . 

x  .00 
.05 

•50-.65 

Hearts,  beef. . 

.03-. 05 
.10 

.>8 

.15 

.IS 

“  "  western . 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 
fhbsh  killed. 

Turkeys—  Per  lb. 

Western,  Y.  H.,  5  to  7  lbs . 24  -.26 

*•  Y.  T.,  5  to  7  lbs . 24  -.26 

Old  hens  and  toms . 17  -.  «8 

Common  to  Good . 13  -.IS 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3X  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4X  lbs.  to  pair,  fancy ...  .18  -.20 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .18  -.22 

“  talr  to  good . 15  -.16 

Fowls — 

Western,  fancy . . . 13  -.14 

Heavy  Roasters,  4  to  5  lbs . 15  -.16 

Fair  to  good. . 13  -.14 

Old  cocks .  -.10 

Western  capons,  fancy,  froren . 


Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark . . .  1. 00-1.50 


LIVE  POULTRY.  Perib. 


Spring  chickens,  nearby,  1%  to  2  lbs . 12  -.14 

Large  Springers . 12  -.13 

Fowls . .12  -.13 

Roosters . . . <;  -.!• 

Ducks . 12  13 


POULTRY  SEASONING. 

bell's  Spiced  Seasoning- 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  “  .  '*  .85 

Large  or  No.  2, 1  “  .  “  1.4° 

r-lb.  cans,  1  doz.  In  case . per  case  4.00 

2- lb.  "  X  “  .  “  3-75 

3- lb.  «  X  “  - .  “  S-40 

5-lb.  “  X  “  .  “  8.70 
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SAUER  KRAUT. 


Extra  Quality,  50-gal.  tierces .  6. Co 

Extra  Quality,  15  gals.,  kegs .  2.50 

Compass,  No.  3,  cans,  2  doz . 82X 


PLUM  PUDDING. 

Richardson  &  Robins  :— 


Individual  Size,  2  doz.  In  case,  X  lb. .per  doz. 

1. 00 

No.  1,  round  conical,  wltb  key,  1  dos. 

it 

*•35 

No.  s,  '•  “  1  “ 

4*35 

No.  3,  "  "  X  “ 

(1 

6.50 

No. “  “  X  " 

•  1 

8. 30 

P.  P.  Sauce,  2  doz.,  No.  . . 

It 

1.30 

Mmore's  Gcuuias  English  Plum  Pudding— 


Seedless : — 


Individual, 

per  case  01 

a  doz . 

i-lb.  cans, 

II 

2-lb.  " 

II 

...  4  00 

3-lb.  “ 

**  1 

4-lb.  “ 

11  i 

**  . . . 

...  3  83 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz 

No.  2,  stone  crocks . 

No.  33,  jars .  1.05 

No.  5,  toy  pails .  2.85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77 

National,  No.  6,  tumblers . 55 

Preserves—  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . o6j£ 

Southwark,  4 J4-lb.  toy  pails,  X  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  2,  stone  crocks . 

Apple,  No.  32,  jars . 1.05 

Apple,  Southwark,  No.  3,  tins .  1 .05 

Apple,  No.  5,  toy  pails .  2.85 

Apple,  30-lb.  pails . per  pail  1 .20 

Apple,  20-lb.  crocks . per  lb.  .07X 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07X 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted.  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82X 

Schimmel’s,  pure .  1.60 

Warrock’s  Guava  Jelly—  Per  doz. 

i-lb.  tumblers . «...  4.00 

X-lb.  “  2.25 
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Cnrtlce  Bros.  Preserves —  Per  Do* 

Cherries,  jars . 485 

Strawberries,  “  .  4-  6° 

Raspberries,  “  .  4 . 60 

Apricots.  “  peeled .  4. 85 

Pineapple,  “  .  4.60 


DRUGS. 

Alum . perib.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
“  “  “  X-‘b.,  “  “  2.60 

,  “  "  •>  X-lb.,  “  “  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

11  Lump,  bulk .  u  ,08 

Butter  Color,  W.  &  R . per  doz.  a. 00 

Bluestone,  bulk . perib.  .09 

Copperas . perib  01% 

Camphor,  gum,  i-oz.  blocks .  '  1.10 

“  Flakes,  bbls .  •’  .02% 

“  ,  “  less  quantity .  “  .03 

“  Tar  Balls,  bbls.,  250  ibs .  “  .02^ 

Castoria,  Fletcher's . per  doz.  2.80 

“  Pitcher’s .  “  .85 

Carbonate  of  Ammonia. .  “  .11 

Chill  Tonic . . . per  doz  3.60 

Epsom  Salts . per  lb.  .01% 

“  Bee  Brand,  */-lb.  carton,  per  doz.  .30 
“  “  X-lb.  “  “  .40 
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Glauber  Salts. . perib.  .01V 

Glue . . . . .  “  .11 

Goff’s  Cough  Syrup,  25c.  size . per  doz.  1.75 

Goff’s  Herb  Bitters,  25c.  size .  “  1.75 

Goff’s  Oil  Liniment,  25c.  size .  “  z.75 

Goff’s  Sarsaparilla,  50c.  size . per  doz.  3.50 

Goff’s  Worm  Syrup,  15c.  size .  “  i.ac 

Goff's  Horse  and  Cattle  Pwd.,  15c. size  “  z.ao 

Goff’s  Dyspepsia  Tablets,  roc.  size...  “  .75 

Gum  Arabic . perib.  .5; 

Haarlem  Oil . per  doz.  .40 

Licorice,  P.  &S.,  50.  stick,  Imported..  “  .36 

“  M.  &  R.,  5-lb.  oozes. . perib.  .a> 

‘  “  Lozenges,  5-lb.  boxes,  “  .a? 

«  Y.&S.,  *‘  5-lb.  glass  front,  « 

“  5-lb.bx.,4's,6’s,8’s,  ia’s,i6’s,  “  .24 

“  Root .  “  .11 

Putty,  25-lb.  cans . . . per  100  lbs.  1 .65 

“  50-lb.  cans .  "  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  “  .35 

“  “  lo.c.  “  ...  “  .73 

Paris  Green,  100-125-lb.  kegs . per  lb.  29^ 

“  V-lb.  packages .  “  .34 

"  X-lb-  "  “  -33 

"  i-lb.  “  “  .32 

Jamaica  Ginger,  Hires’,  flasks . .per  doz.  .90 

Sewing  Machine  Oil,  3  oz .  “  .35 

Rosin . perib.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  05) 

“  granulated,  kegs,  1  zoo  ‘  “  .*gji 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs.  2.45 

“  100-lb.  bags. .  2.25 

11  less  quantity . 03) 

Squills,  Syrup,  s  oz . per  doz.  .34 

Syrup  of  Figs . per  doz.  2.00 

Venetian  Red . perib.  .os} 

Whiting  . .  “  .0*1 

1  oz.  s  os. 

Glycerine . per  do*.  .37  .65 

Laudanum .  ‘  .80  1.25 

Paregoric... .  “  .35  ,63 

Peppermint. . per  doz.  .40  .58 

Sweet  Spirits  Nitre .  “  .40  .70 

Sweet  Oil . per  doz.  .30  .40 

Turpentine .  “  .36  .45 

Husband's  Magnesia . per  doz.  *.83 

Bull's  Cough  Syrup .  “  x.go 

Roach  Powder,  Omega,  4-oz.  cans . So 

“  “  . . per  gross  9,0c 

Per  Doz.  Per  Grosi 

Roachsault,  large .  4.00  45.00 

“  medium .  2.00  22.50 

“  small . 80  9.00 

Iron  Glne,  McCormick  &  Co’s : — 

No.  5 . 40 

No.  10 . 73 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  do: 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


SUGAR  OR  SACCHARINE? 

You  can  easily  see  the  difference  between  L.  &  S.  Pickles  and  other  pickles.  Eat 
them  one  after  the  other,  or  let  your  customer  do  it,  and  you’ll  have  the  best  possible 
argument  for  the  L.  &  S.  brand. 

The  actual  difference  is  this:  L.  &  S.  Pickles  are  not  simply  sweetened — they  are 
preserved  through  and  through  with  granulated  sugar.  This  makes  the  inside  as  good 
as  the  outside,  and  gives  the  whole  pickle  an  appetizing  evenness  of  flavor  which  no 
other  pickle  has. 

Many  other  brands  are  not  preserved  at  all — simply  sweetened  with  saccharine,  a 
chemical  imitation  of  sugar.  This  is  not  only  harmful  and  forbidden  by  the  food  law 
but  it  doesn’t  do  the  work.  The  saccharine-sweetened  pickle  is  simply  sweet  on  the  outside. 

LUTZ  &  SCHRAMM  COMPANY,  Allegheny,  Pa. 

How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


1-VmSHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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Reliable  Brand—  ioc.  lire.  asc.  size. 

Castoria,  Dr.  Pitcher .  a.oo 

Castor  Oil,  taateleae . 80  a.oo 

Death-to-Pain . So  a.oo 

Diarrhoea  Core . So  a.oo 

Vermifuge . So  a.oo 

Ceugh  Cure . So  a.oo 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9 .00 

Young’s  Kidney  and  Nerve  Powder* .  a.oo 

Tarolenm,  small  can... .  6.00 

Taroleum,  large  can. . .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horsford’s . per  dot. 

Bath  Brick,  box  as  bricks . per  box 

Sealing  Wax . ...  *• 

Silver  Sand. . . per  bbl. 

Tar,  pints . per  dot. 

“  quarts .  “ 

“  gallons . each 

“  K  barrels .  “ 

“  oarrels .  “ 

McCormick  ft  Co.— 

Jockey  Animal  Food,  3  doz.  i-lh.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  asc.  slse... 

McCord’s  Magic  Medicine,  25c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  05c.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 
Wondercnre  Headache  Powders,  10c.  size... 

■By  -  . 
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EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .8s 

15c.  size  a.oo 

25c.  size  2.75 

HI  Lemon,  Almond,  Apple  Apricot,  Banana, 

Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

I  roc. size  .80 

15c.  size  1.75 

25c.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dos.  .43 

No.  a,  Vanilla  and  Rose . . .  “  .  90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  »  .  •*  a.oo 

No.  4,  Vanilla .  “  a. 25 

Assorted  cases,  Nos.  1  and  a .  10.80  • 

Nos.  z,  a  and  4 .  11.80 
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Bulk 

XXX  Vanilla 
XX  Vanilla. 


Lemon,  Ginger,  Win- 
ter  green,  Cinnamon, 
Peppermint,  Cloves, 

Celery . . . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 


Tea. 


Lemon, 


Ingersoll’s  Fla' 

High  Grade  Vanilla . 

“  Lemon. . 

Select  Vanilla . . . 

“  Lemon . 

“  assorted . 


Pts.  Qts.  X-Gal. 

Gal. 

z.50  3.00 
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5.00 
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1. 00  a.  00 
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1. 00  1.60 
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LIQUID  RBNHBT  AND  TABLETS 

Knight’s  Liquid  Rennet  — - - - - per  dos. 

Blair's  “  _  “ 

Hansen's  Junket  Tablets,  8  doz.,  per  dos. 
Blair's  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets,  8  dos.,  5c  . . 


1.15 

r.ro 

•73 

•75 

•45 


CIDER, 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson's  Champagne . 18 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5.60 

New  Juice  Cider,  bbis.,  14 gals .  3.25 

Bottled  Cider —  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  "  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  a  doz.  pints .  4 .25 
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Mott's  Brand  Golden  Russet,  1  doz  quarts..  3.75 
“  “  z  doz.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-eent  packages .  a  .75 

“  boxes,  zo  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  r  .25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  r-lb.  pockets . 07 

“  «  3-lb.  “  . 06  ft 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  . 0  SX 

Imperial,  fancy  Japan,  r-lb.  pockets . 05  H 

“  “  3-lb.  “  . ojJd 

Pearl  Head,  5-lb.  cotton  sacks . 04K 

Extra  Fancy  Head,  XXXX,  iso-lb.  bags . 07^ 

Fancy  Head,  100-lb.  bags . . . 06 

Choice,  100-lb.  bags . 04X 

Prime,  100-lb.  bags . 03^ 

^  Fancy,  100-Ib.  bags . 06^ 

Choice,  reo-lb.  bags . 05  X 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  310  lbs. . .  s  .65 

“  “  6obags,  5  lbs.,  11m...  4.00 

“  “  sa  “  14  “  ...  3.75 

"  "  30  “  ><»  "  •••  3-75 

*'  '*  115  “  «X  “  ...  4. co 

Worcester,  Irish  Linen,  bags,  S50  lbs .  t.50 

“  “  ’  56  “ . 65 

*•  “  28  “ . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

“  Pretzel,  Obis,  contain  280  lbs .  a. 40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2,40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  x  .50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  In  barrel . per  bbl.  z .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount;  10  bbls.  or  more,  7X  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags . 40 

“  “  “  140-lb.  “  _  .75 

Agricultural  Salt,  100-lb.  burlaps . 60 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  s  a8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz . doz.  .87X 

Durkee's,  large,  1  dos . per  doz.  4.00 

”  small,  s  doz .  “  a. 40 

Schlmmel’s,  small,  a  doz . per  doz.  -87) i 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dreasing  ; — 

Pints,  1  doz . per  do*.  2. 40 

X  pints,  2  doz .  “  1.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  in  crate . per' jug  r  .25 


SAL  SODA. 


Bbis.,  375  lbs . per  too  .67X 

Kegs,  150  lbs . -per  too  .85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “ 

“  “  middle  » 

“  “  email..  “ 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz.. . 

Snider's  Chill  9ance ; — 

Pints,  1  doz . per  doz. 

pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz. 

%  pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 


7-50 

4-50 

t.50 

•77^ 

•  77# 

•  75 


*.40 

x.40 
1 .00 

a.  40 
1.40 
1 .00 


€fiThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


« 

REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

J.  A.  FLESCH 

&  SON 

REFERENCES 

S.  P.  Nlssen  Co. 

Oak  Park,  Ill. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Architects  and  Designer./* 

Simpson,  Crawford  Co. 

New  York  City 

Lutey  Bros. 

Butte,  Mont. 

Of  Store  Fixtures  for  Modern  Grocery  Stores 

Henry  Siegel  Co. 

Boston,  Mass. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 

Portland,  Ore. 

IOIO  and  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 

CHICAGO 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE 

OUTFITS  SOLICITED 

Louis  Kunkel 

San  Antonio,  Texas 

Lion  Grocery  Co. 

El  Pas",  Texas 

FLESCH’S  PATENT 

COOLERS  and  COUNTERS 

HENRY  TROEMNER'S 

SCALES,  BINS,  CANS,  etc. 

John  B.  Watson 

El  Paso,  Texas 

IN  WRITING  TO  KDSZERTISERS  KINDLY  MENTION  ”  GROCERY  MORLD  ’* 
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S££DS> 


Canary,  bush.  6o-lb  3.15 

Caraway... . oS 

Celery . so 

Coriander, bleached  ,05 

Flax. . oj 

Hemp,  bush. 40  lbs.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.07X 

.06M 

■°S% 

.10 

■  °sX 


SODA. 


Bl-Carb.,  kegs... 
“  btdk,  1 


r  »5-lb, 

••  Babbitt’s,  ! 
Arm  ft  Hammer  bd., 


boxes.. 


I&S1-1-- 


K 


36  lbs... 


..pttkac 

1.80 

...[mi  lb. 

(  i 

■o*H 

....per  lb. 

.05^ 

*  t 

•°4« 

tt 

•°sX 

a 

SOFT  DRINKS.  Pardos. 

Root  Beer  Extract,  Hires',  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . ^llA 

Hires'  Ginger  Ale,  Carbonated,  a  dos . 87)4 

Welchs  Grape  Juice,  case  quarts  t  dos .  4.50 

“  ,r  “  pints,  ados .  4.75 

"  "  "  X-plnts,  3  dos .  4. a; 

“  “  “  3-ounce,  8  dos .  6.00 

“  "  "  X-gallona,  x  dos....  8.00 

"  "  “  gallons,  6  gal .  7.50 

K  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 


Kleenatub,  gross .  2.50 

boa  Ami,  10-cent  size . .  yx  gross  9.50 

Life  Buoy . 

it 

Electro  Silicon,  i  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  grosz,  16.50 

Lautz's  Naphtha . 

Putz  Liquid,  large,  3  doz . ...per  doz'.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Marseilles,  laundry  size . 

Putz  Liquid,  small . per  dos.  .60 

Putz  Paste,  large . per  dos.  .55 

Solarlne  White  Liquid  Metal  Polish— 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-oint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

Mayer'* . . . 

tt 

Miller'*  Naptha . .. . 

Naphtha,  Swift's . 

No.  3,  quart  can* . per  do*.  **4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 

Old  Mill . 

Ozone . 

— §4— 


Solxrlne  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Less 

than 
Bars.  5  bxs. 


Acme . <00 

Acorn . 120 

Ark. . . 

American .  7* 

Bee . xoo 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Benzine-ated . . . 100 

Big  Master . 100 

Brown .  60 

Borax,  Dreydoppel .  40 

Pearl,  Young  &  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  69 

Eavenson,  large . 100 

“  small . 100 

Klrkman's . 100 

Red  Seal . 100 

Swift’s . 100 

Circus . too 

Cotton  Oil . 100 

Coal  OU  Johnny . too 

Cygnet . 100 

Doobins'  Electric . 100 

Dewey . xoo 

Fairy . xoo 

Fels-Naptha. . xoo 

Five-case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning  . 10c 

Glycerine  Tar . xoo 

Gloss . too 

Grand  Pa’a .  50 

“  100 

Ivory . 100 

“  xoo 


3.40 

2.70 
X-77M 
a  .80 

3  8S 

3.70 
*•95 
4. to 
4*5 
a.  40 
2.60 
a.  80 
3.80 

3. Jo 

4-75 
3-75 
3.80 
4 .00 
4.00 
50 
80 
50 
00 
>5 
15 
4.00 
4.00 
95 
3° 

85 

75 

50 

>5 

80 


5° 


00 

4.00 

3 ‘5° 
2 .00 
4  00 
4  .00 
3.00 
6.00 
4.00 
4.00 
3.80 

1.90 
3-75 
3-75 
4.00 

3.90 
3-3° 
375 
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Oleine,  Conway'* .  60  2.90 

“  Golden .  60  2.55 

“  Eavensou's .  60  t.50 

“  Hamilton'* .  60  2.50 

“  Kirk's .  6c  2.30 

“  Philadelphia,  1  lb .  60  2.90 

u  14  oz .  60  2 .65 

“  Pennsylvania .  60  1.80 

“  Procter  &  Gamble .  60  3.00 

**  Young's  Best .  60  2  80 

Pride,  Swift’s . 100  3.75 

Polo . . . . 120  2.45 

Quaker  City,  boxes . —100  2 . 90 

**  tub* . 150  4  50 

Sunlight,  oval . 100  3.85 

“  twin  bars . xoo  3.95 

Santa  Claus.* . . . 100  3.10 

Saratoga . 120  2.70 

Star . zoo  3.50 

Sunny  Monday . 100  4.00 

White  Clond . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap, small . 100  4.00 

TOILET  SOAP8. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .13*^ 

Castile,  Conti,  original  boxes . lb.  .11^ 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.  40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8 . 10 

Oatmeal  3  cakes  in  box... . gross  2.65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

l/i- lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick'*  Flint,  36  bar* .  1.24 

Young's,  48  bars .  z .  80 

Brooks'  Crystal,  xoo  bars .  3.70 

Philadelphia  Standard,  60  bar* . 60 

Sapollo,  36  bars .  a. 25 

“  Hand,  36  bar* .  *.*5 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bar* .  2.35 

SOAP  POWDER. 

Pearllnc,  lb*.,  X -gross  boxe* . par  box  *.70 

“  6  oz.,  xoo  package* .  **  *.65 

“  8-ox.  pack* .  “  *.70 


-E6- 

Soapine,  No.  7,  100  packs .  *37) 

Soapine,  No.  12,  100  packs .  3.50 

Soapine,  No.  17,  36  packs .  *'4*) 

Oauuibk  ft  1770  rUftUOi,  A OO  O-O* .  **35 

Finola,  100  packages .  3.25 

Gold  Dust,  Fairb&nk's,  xoo  xa-o*.  packages  ...  4.00 

KT  “u  O  “  ***-lb‘  “  -  4.50 

Naptha  Borax,  xoo  package*,  large . ....  4.75 

„  “  xoo  5-cent  packages .  3.75 

Klrkollne,  white,  *4  4-lb.  pack* .  3.55 

Kirkoline,  White,  100  5-cent  packages .  3.50 

Young*  **eari  borax.  00  i-lb.  packages .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  502s .  4.00 

“  xoo  xs .  4.00 

Nine  O'clock  Tea,  xoo  packages .  3.15 

I-V  Washlne  Tablets.  3  doz . per  do*.  43 

Swift’s  Washing  Powder,  100  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-x  cent  cakes  free.,  xo.25 


SPECIALTIES. 

Anker's  Bouillion  Capsules . . .  3.00 


PURE  GROUND  SPICES. 

,  Bbls.  Boxs.  Cam 

Pepper — 

Black,  High  Grade .  1854  .19 54  . 21 \ 

Black,  Low  Grade . X4  .15  .17 

White,  High  Grade . 32  .34 

White,  Low  Grade . 23  .25 

Cayenne,  High  Grade . 21  .23 

Cayenne,  Low  Grade . . x6  .18 

Cinnamon — 

High  Grade . 22  .23  25 

Low  Grade . i . 13  .X4  .16 

Cloves — 

High  Grade . 31  .32  .34 

Low  Grade . 22  .23  .24 

Allspice — 

High  Grade . 12^  .13%  .*5} 

Ginger — 

High  Grade . 2554  .26}$  .28} 

Low  Grade . 12  .13  .15 

Mace- 

High  Grade . 78  .80 

Nutmegs — 

High  Grade . 3a  .35 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  d02 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . * . ^  lb.  .40 

_  D  .  X  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 541b.  .40 

X^-  -75 


WALKER  STOVE  FUMES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


PHILADELPHIA 


Co. 

,  PA. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’r9  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 
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olburn’s  Philadelphia  Mustard,  D.  S.  F. 

Be  cent  tins,  s  and  4  dos . . . per  dox.  ,45 

Dime  size,  s  and  4  dos . .  “  ,  85 

g  lb:  net,  tins,  s  and  4  dos .  “  z .  00 

U  “  ados . “  1.90 

1  “  1  dos .  *'  3.70 

6  lb.  cans,  lull  weight . per  lb.  .S3 

10  “  “  .  “  .ss 

olman's  Mustard,  D.  S.  F. : — 

s-lb.  tins . . . per  dos.  $  .40 

K-lb.  tins... . “  s.70 

l  g-lb.  tins. .  “  i.4S 

>4-lb.  tins. . "  .90 

r8-lb.  kegs . . . .  .43 


■ 


MUSTARD— Prepared.  Per  dos. 

impbell’s,  jar,  2  doz . 8754 

alden's,  No.  6,  with  spoon,  s  doz . *  .95 

alden's,  No.  so,  with  spoon,  2  doz . 88 

olden’s  Mustard  and  Horseradish,  2  doz . 85 

:er  Mug,  fancy,  large  size,  a  doz . 65 

tmonade  Glass,  tall,  2  doz . 67}$ 

orseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

ilk  Jar,  glass  top,  2  doz . 85 

ater  Tumblers,  glass,  10  oz.,  4  doz . 3736 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

Davis,  36  10-cent  packages . per  case  z.70 

Duryea’s,  40-lb.,  s-lb.  packages . 0636 

Niagara,  40-ID.,  i-lb.  0454 

Cream,  48-lb.,  s-lb.  "  .  3.45 

Klngsford’s,  40-lb.,  i-lb,  "  . . 06 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . 03K 

“  Patent  Gloss,  crates,  ra  6-lb.  wd.  bu.  .05% 

"  Linen  Gloss,  3-lb.  cartons . o.% 

Klngslord's,  Pure,  3-lb.  cartons . c6^ 

“  Pure  Gloss,  lb.  packages . 06 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea’s,  Superior,  3-lb.  cartons . c6% 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  11  6-lb.  wood 

boxes . 07fS 

Niagara,  laundry,  50-lb.  bulk . 03^ 

“  1  lb.  packages,  48  lbs . .04% 

"  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5.00 

“  64  5-cent  “  .  2.50 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 


WHOLE  SPICES.  p.r lb. 

pper,  Black . io 

i>pic« . - . .  .07 

STOVE  POLISH.  Ptogro 

Enameline  Paste,  small,  yl  gross .  4.00 

Enameline  Paste,  large,  #  gross .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  %  gross .  4.90 

ltmegs,  8o’s . 24 

“  XIO*S . .  .17 

Parlor  Pride,  large  size . per  dos.  .8736 

anamon  Bark,  China . 13 

“  Canton. . 12 

Java  Thin  Qnllls,  5-lb.  rolls..  .30 
“  Saigon .  ,  79 

Black  Jack,  36  gross,  per  gross .  6.60 

een  Ginger  Root . 

hole  Mixed  Spices,  bulk,  6-lb.  boxes . 0936 

“  10-cent  size .  .  "  7, to 
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X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  ol  M  gross . .  s  .15 

Per  box  of  36  gross .  2.50 

14  dozen  to  gross . .  5.00 

ro-cent  size,  No.  10,  per  box  of  Y  gross .  2.25 

Per  box  of  36  gross .  4.50 

Per  gross .  9 . 00 


Bird  Food— 


SUNDRIES. 


Crystal,  40  packs,  round . 

Excelsior,  24  packs . 

.per  pkge. 

•04% 
•0536 
•  05H 
.0536 

•35 

II 

Rosenstelns  ilb.  pkgs.,  t  dos . 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.. 

...per  doz. 

H 

Sliver’ pints,  3  dos . 

“  quarts.  2 dos . 

Bath  Brick,  25  bricks . 

Toothpicks,  Eureka,  100  boxes . 

Toothpicks,  Perfection,  2  doz . 

II 

it 

. case 

•  35 
.70 

60 
r.85 
■  4zJ£ 

.80 

Palst’s  “  '  1  “  . 

Carpet  Tacks,  Wooden  Keg,  36  gross  case, 

assorted,  6.  8.  ro’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  oz . per  dos. 

60s .  “ 

80s . . .  “ 

10  oz .  “ 

12  os .  " 

Matting  Tacks— 

No.  10,  steel . per  doz. 

No.  11,  steel . per  doz. 

No.  i2,  steel . per  doz. 

G.  B. Weiss  &  Son — 

Sole  Leather,  No.  1,  .25;  No.  2,  .23;  No.  3, 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high 

536  Inches  high . 

j  Inches  high . 

436  inches  high . 

4  Inches  high . 

336  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIB  TARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 


90 

.06  36 

.07 

.0736 

.08k 

.0936 

.09 

.■*>36 


.21 

1  SO 
1.48 
1.42 
1.25 
1. 18 
1.05 

.90 

2.20 

3.00 

2  *35 
•30 


.80 

.St 

.so 

.16 

.20 

.*5 

.so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb . . .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dos.  1 .60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  6io . .50 

Fancy,  No.  626 . 48 

Strictly  Choice,  No.  639 . 46 

Strictly  Choice,  No.  628 . 44 

Strictly  Prime,  No.  627 . 36 

Good.  No.  635 . 29 

Fair,  No.  632 . 22 

Black  Strap . . 

Foundry  Molasses . n 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid . 35 

Gold  Mine,  in  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . . 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 


Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 


4  dor.  in  barrel . per  doz.  9236 

1  “  case .  “  .05 

Karo,  to  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2.20 


oemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
VERWEIGHT. 
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TROEMM'R’S 

New  Electric  Coffee  Mills 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  PHILADELPHIA,  PA. 

J.  A,.  FLESCH  <Sc  SON  112  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 
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Bsnnsr,  In  Jan,  compound . •• . P«r  doi. 

White  Clover,  In  Jnn,  compound .  “ 

Purina  Pancake  Syrup,  36  pto .  " 

"  “  14  qts . .  “ 

"  «  1*  34-gals .  " 

<•  “  6  gal* .  1 

Maplecane,  *  doi.  stf-lb.  cam . per  care 


1 .00 
•95 

».»5 

4.00 

7.00 

11.00 

3*o 


I 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz._ .  1.40 

*  “  medium,  do*.  1.40 

<<  “  small,  dor . 

Yermont  Maple  Syrup,  gal.  tin* . per  gal. 

“  “  *lo» . P*r  do*. 

Haien'a  Maple  Syrup,  qt.  bottle* .  “ 

*•  “  pt.  bottle* . 

Tourle's  Log  Cabin  “Camp"  Syrup— 


90 
x.*5 

7 -75 
4.00 

Per  Jo*. 


Gallon  cans,  6  In  cast . 

Quart  cans,  *4  In  case . . 

.  4.i»K 

Quart  bottloc,  xa  in  cam . 

Pint  bettlas,  *4  in  onsa . 

Jacket  cans . . . 

. .  *75 

. par  gallon  x.oo 

CRESCENT  MAPLEINE. 


For  doc. 

A_ AK  . - .  C.1C 

16-os . . 

Gallon* . 

1-OS . 

OIL  OF  MAFLBINE.  For  dor 

. . .  2 . 7« 

. .  8.a< 

8-os . . 

16-0* . . 

Gallons . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Perdoz. 

Little  Gem,  fancy  parlor,  a  string .  a  .50 

N  U,  No.  6,  split  handle* .  3.45 

Leader,  No.  6,  3  string,  red  handles.. .  3.45 

Prince**,  No.  4,  fancy  handle* .  3.90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4  -  00 

Factory  .heavy .  3.90 

Handy  Wall  Broom  Rack,  for  ra  brooms . 90 


No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  doable,  spring  protector...  3.85 

57,  Peerless,  double  .....— .  3-*5 

80,  Seal  Globe,  double,  swing  promoter .  3 . 40 

61,  Peerieae,  double,  spring  protector ._ .  4.4s 

1 10,  Peerless,  ilngle,  spring  protector .  3.5s 

134,  UnlTeraal,  single,  wide  bead.. .  3.30 

too,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Ware,  tingle,  protoctor .  3.05 

118.  Good  Enough,  single,  protoctor .  3.15 

870,  Glass .  3-*5 

Murdock .  3  0° 

Celery  City .  3-3« 

115,  Eagle,  tingle,  wide  head .  *-75 

xa8,  Anchor,  single  head.. .  a -as 

130,  Little  Gem,  pail  board .  t .  5® 


BUCKETS.  Per  doz. 

O.  G.,s  electric  hoops .  *«7S 

O.  G.,  3  electric  hoop* . . - .  1  -9° 

Clear,  s  hoop  . . . . ................ . *  t-^5 

Clear,  ]  hoop . . . - . . .  »-75 

Electric  Cedar,  s  hoop  . . . ....  *-4° 

Electric  Cedar,  3  hoop . . «...  *.bo 

Pine,  3  galvanized  hoops . . .  s.so 

Galvanised,  zi  quit  eeeeoe eeesoooo nee* ******  eeeeee eeesee  S  •  ij 

Galvanised,  14  quast . . . . .  *  •  5* 


No.  BUTTEK  PISSES.  Per  M 

1,  Solid  oval . 1.40 

s,  Solid  oval . ....... .  i.6» 

3,  Solid  oval . 1.80 

5,  Solid  oval . - . . .  s.30 

z,  W ire  tada.w . . . . . »••...•»••••»  t  *3® 

s,  W Ire  end* . . . x.50 

3,  Wire  exult.. .  x.70 

5,  Wire  ends . 

Picnic  Plate*,  8  Inch.  ess** *»•*•••**•••*•• **••••**»***•»* 

Picnic  Plate*,  9  Inch . 

Crate*  contain  150  each. 


CLOTHES  PINS. 


5  gr®*«. 


Per  box. 

..  .50 


EGG  CRATES. 

Perfection . 

Perfection,  xo  sets  filler* . 


.90 

i*95 
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brushes. 

No.  SCRUB  BRUSHES. 

33,  White  corner . . 

33,  Medium  rise . 

*3,  Ha£e  medium  size . 

00,  White . 

Handy  House..;. . 


Per  doz. 

::  :E 

,.  x  .00 
.90 
•45 
.  .4* 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

*0,  Black  bristle,  curved  cad,  wood  handle . 90 

16,  Black  bristle,  cnrv«d  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  s.15 


Per  doz. 
•9« 


1  eeeeee  •••*«•*••••••< 


No.  SHOE  BRUSHES. 

o,  Mexican  fibre. . . . 

x,  Mexican  fibre,  burg* . . 

4,  Bristle  outside . 

3,  All  bristle . . . . 

IX,  All  bristle,  Large . . 

x6X.  All  bristle,  extra  vahw. . . . . .  a.ia 

19,  All  bristle,  spotted  white .  3.50 


1.  *0 
1.50 


HI 


No.  WHITEWASH  BRUSHES. 

6,  i  la.,  White  tempi oo_ . . . 

7,  7  la.,  White  tampieo. . . . 

8,  8  la..  White  tampieo . 

6,  f  In.,  Family,  extra  heavy . . 

8,  6  la.,  Family,  extra  heavy . 

10,  7  In.,  Family,  extra  heavy..... 


Per  dor. 

,.  .40 

..  .45 

..  .50 

::  :ll 

s.l 


IS,  8  in.,  Family,  extra  heavy. _ .  x.15 

6,  5  la.,  A.,  hair  bristle. .  1.15 

8,  6  la.,  A,  hair  bristle.. . . .  x.50 

10,  7  In.,  A.,  hair  bristle. .  1.85 

13,  8  in.,  A.,  hair  bristle. .  3.15 

6,  5  in.,  Ideal,  all  bristle,  3  row .  1 . 85 

8,  6  In.,  Ideal,  all  brittle,  3  row . 3.35 

4,  Knotted,  all  bristle,  3  row .  x.50 

6,  Knotted,  all  bristle,  3  row . . .  x  .95 

8,  Knotted,  all  bristle,  3  row .  3.50 

8,  6  in.,  Royal,  all  white  bristle .  3.75 


No.  DUST  BRUSHES.  Per  dot. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

31,  All  hair,  wire  drawn .  a. 00 

*8,  White,  wire  drawn .  *.80 

x,  7  in.,  All  hair,  flat  end .  x  .95 

33,  7  in.,  Mixed,  round  end . . .  3.00 

11X,  7  ip.,  All  hair,  round  end .  3.15 
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TOBACCOS— PLUG 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Newsboy . . 

Old  Honesty.. . . 

Piper  Heidsick . 

Spear  Head . 

Standard  Navy . 

Toddy . 

Vinco . 

Town  Talk . 


Per 

•3! 
•31 
.51 
•3! 
•3! 
•  4: 
.6, 

•4. 

•31 

•3! 

•3l 

.31 


SMOKINO  TOBACCO. 

Briar  Pipe . . . . . . 

Duke’s  Mixture.... . . . 

Greenback . . . . 

Green  Turtle  . . ... . 

G.  A  A.  Navy,  3H  os. . . . . . 

Honest ................................................. 

Polar  Bear . . . . 

Ripple . . . . . 

Sensation  . . . 

Wild  Roa# . . . . . . 

Brown- Holland  Pipe  Tebaoco,  sK-Ib.  carton a, 
*K-a*.  packages . 


Per 

•3 

•3 

.3 

.3 

.3 

•3 

•3 

•3 

•3 

•3 


I  .x 


YEAST  CAKES. 

Compressed . . per  doi. 

Magic,  x%  dor.  packages . . . per  box. 

Yeast  Foam,  1%  dor . per  box 


A  Food  Product 
For  Leather 

A  patent  leather  polish  that  will  really 
shine  brilliantly,  and  yet  save  instead  of 
spoil  the  leather,  is  a  thing  that  will  sell 
as  staply  as  bread.  And  a  grocer  or  a 
general  storekeeper  can  sell  it  just  as 
well  as  a  shoe  dealer. 

Superb  Patent  Leather  Paste  makes 
old  patent  leather  look  like  new,  and  it 
will  go  far  to  keep  it  from  getting  old. 

It  actually  feeds  the  leather  and  makes 
it  lustrous  and  pliable.  The  shine  is 
water-proof,  too. 

Large  size,  per  gross,  $9;  Medium  size,  per  gross,  $5 


Whittemore  Bros.  &  Company 

The  Oldest  and  Largest  Manufacturers  of  Shoe  Polishes  in  the  World 

20-22-24-26  Albany  Street  V  Cambridge  A,  Mass. 


If  WOO  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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GROCERY  WORLD 


Retail  Grocer  Gets  Another  Bang 

Last  Week  “Woman’s  Home  Companion”  Accused  Him  of 
Keeping  a  Filthy  Store.  This  Week  the  “  Ladies’  Home 
Journal”  Persuades  His  Customers  to  Go  Over  His  Head 
and  Buy  at  Wholesale.  Portions  of  a  Remarkable  Article  by 
Woman  Writer. 


The  women’s  papers  seem  to 
have  joined  themselves  into  a  con¬ 
spiracy  against  the  retail  grocer. 
In  the  last  issue  the  “Grocery 
World”  republished  a  portion  of 
an  article  from  the  “Woman’s 
Home  Companion,”  informing 
women  consumers  that  their  gro¬ 
cers  kept  filthy  stores  and  were 
constantly  perpetrating  low  tricks 
in  order  to  keep  the  fact  con¬ 
cealed. 

Now  comes  the  November  issue 
of  the  “Ladies’  Home  Journal” 
with  an  article  on  “How  Can  We 
Live  More  Cheaply.”  The  author 
is  a  woman  named  Mary  Mills 
West.  The  gist  of  Mrs.  or  Miss 
West’s  ideas  on  how  we  can  live 
more  cheaply  is  that  consumers 
should  go  over  the  retailer’s  head 
and  buy  their  groceries  at  whole¬ 
sale.  Her  views  and  suggestions 
on  the  subject  are  interesting  in 
the  extreme.  Part  of  them  are 
reproduced  below : — 

The  difficulties  of  individual 
wholesale  buying  may  be  overcome 
by  some  simple  plan  of  neighborly 
co-operation.  There  is  no  need  to 
be  alarmed  at  the  word,  though  it 
may  at  first  suggest  something  theo¬ 
retical  and  technical.  No  elaborate 
organization  is  required ;  the  only 
thing  essential  is  a  small  group  of 
families  who  will  agree  to  put  their 
lists  of  staple  household  require¬ 
ments  into  the  hands  of  some  one  of 
their  number  who  is  willing  and  able 
to  give  the  necessary  time  and 
thought  to  the  buying.  The  person 
selected  for  this  task  will  add  to¬ 
gether  the  amounts  of  the  various 
items — so  much  sugar,  so  much 
Hour,  so  many  dozens  of  various 
articles — then  go  to  different  whole¬ 
sale  grocers  for  estimates  on  the 
consolidated  list.  Having  secured 
these  estimates,  if  different  qualities 
are  bid  upon,  she  may  call  a  meet¬ 
ing  of  the  contributors  to  help  her 
in  deciding  where  and  what  brands 
to  buy ;  or  this  may  be  left  to  her 
discretion.  It  may  prove  advan¬ 
tageous  to  divide  the  bill,  if  the 
price  is  noticeably  lower  on  some 
articles  in  one  estimate  than  in  an¬ 
other.  It  is  likely,  however,  that  a 
satisfactory  bid  can  be  secured  on 
the  entire  list,  which  may  be  sub¬ 
ject  to  a  further  discount  for  cash. 

As  soon  as  the  prices  are  ascer¬ 
tained  the  bill  of  each  contributor 
should  be  made  out  and  presented  at 
once,  for  unless  the  buyer  or  some 
other  member  of  the  group  has  suf¬ 
ficient  faith  and  ready  money  to  ad¬ 
vance  the  amount  of  the  whole  bill 
success  and  harmony  will  depend 
upon  the  individual  accounts  being 
paid  in  advance.  The  buyer  will 
soon  find  where  she  can  purchase 
to  best  advantage,  so  that  after  a 
little  experience  it  will  not  be  neces¬ 


sary  to  ask  for  competitive  bids  ex¬ 
cept  at  long  intervals. 

The  simplest  form  of  co-operative 
buying  is  where  one  person  takes  all 
the  initiative  by  purchasing  some  ar¬ 
ticle  at  wholesale  and  dividing  with 
one  or  more  neighbors.  A  6o-pound 
box  of  dates,  for  example,  may  be 
bought  at  about  one-half  the  retail 
price,  but  is  a  larger  quantity  than 
one  family  is  likely  to  use  all  winter. 
By  sawing  such  a  box  in  two  in 
the  middle  two  families  may  enjoy 
the  benefit  of  the  wholesale  price. 
Another  neighbor  bought  a  whole 
crate  of  oranges — large,  luscious 
fruit,  which  at  retail  would  have 
cost  35  cents  a  dozen— for  $4.  As 
there  were  about  eighteen  dozen 
oranges  in  the  crate  the  cost  was 
about  22  cents  a  dozen,  a  saving  of 
37  per  cent.,  in  which  several  of  the 
purchaser’s  friends  were  glad  to 
participate.  It  would  be  no  more 
than  fair  in  such  cases  as  this  for  the 
person  who  assumes  all  the  trouble 
and  risk  to  compensate  herself  in 
some  degree  by  selling  to  her  neigh¬ 
bors  at  a  slight  advance  over  the 
wholesale  price;  there  will  still  be 
a  considerable  gain  to  each  con¬ 
sumer  as  compared  with  the  retail 
price.  Or  a  group  of  neighbors 
might  arrange  to  buy  one  article 
each  at  wholesale  from  time  to  time, 
dividing  with  each  other  at  cost. 

Of  course,  wholesale  buying  is  not 
equally  feasible  for  all  kinds  of  sup¬ 
plies.  In  determining  what  things  it 
is  best  to  buy  in  large  quantities  the 
first  thing  to  be  considered  is  their 
keeping  qualities.  Perishable  goods 
which  have  been  in  cold  storage  de¬ 
teriorate  rapidly  when  taken  out, 
and  are  not  to  be  recommended  for 
wholesale  purchase,  at  least  by  in¬ 
dividual  families.  On  the  other 
hand,  there  are  some  things  that 
improve  with  age,  and  these  should 
always  be  bought  in  quantities. 
Soap,  for  example,  wastes  away 
rapidly  if  used  soon  after  it  comes 
from  the  factory,  so  there  is  a 
double  economy  in  getting  it  by  the 
case  and  letting  it  dry  out  thorough¬ 
ly  before  it  is  used.  Several  brands 
of  soap  in  common  use  which  retail 
at  5  cents  a  cake  can  be  had  in  boxes 
of  100  cakes  at  4  cents  each,  a 
saving  of  one-fifth,  besides  the  great 
economy  in  use ;  while  soap  powders, 
which  retail  at  5  cents  a  package, 
sell  at  45  and  48  cents  a  dozen  pack¬ 
ages,  a  gain  in  one  case  of  twenty- 
five,  and  in  the  other  of  twenty  per 
cent. 

*  *  * 

After  some  inquiry  among  my 
friends  and  neighbors  I  have  learned 
of  only  two  families  who  actually 
avail  themselves  to  any  considerable 
extent  of  the  advantages  of  whole¬ 
sale  buying.  One  of  these  families 
lives  in  Washington,  and  the  other 
in  Philadelphia.  My  Washington 
friends  of  the  storage-closet  buy 
several  hundred  pounds  of  sugar  at 
a  time,  paying  4)4  cents  a  pound 
when  their  neighbors  are  paying  5 
cents.  They  buy  green  coffee  by 
the  sack,  at  the  rate  of  about  15 
cents  a  pound,  and  I  can  testify  that 
it  is  of  excellent  flavor.  Canned 
goods  of  all  sorts  they  buy  by  the 
dozen,  or  by  the  case  of  two  dozen 
cans,  at  a  considerable  discount; 


condensed  milk  by  the  case  of  three 
dozen  cans,  at  about  7  cents  a  can 
— a  saving  of  30  per  cent.  They 
have  discovered  an  excellent  brand 
of  gelatine  which  costs  35  cents  a 
pound.  As  the  ordinary  10-cent 
package  of  gelatine  contains  only  1 
ounce  the  price  in  bulk  is  less  than 
one-fourth  the  retail  price  of  practi¬ 
cally  the  same  article  in  a  slightly 
different  form.  Among  the  other 
articles  which  this  family  finds  it 
worth  while  to  buy  in  quantities  are 
cornmeal  by  the  peck,  baking  powder 
and  cocoa  in  5-pound  lots,  starch 
and  soda  by  the  box,  salt  by  the 
peck,  and  vanilla  flavoring  extract 
by  the  dozen  bottles.  Figs  are 
bought  in  io-pound  boxes  at  about 
7  cents  a  pound — less  than  half  the 
retail  price;  and  an  occasional  ham 
of  a  quality  which  retails  at  20  or 
25  cents  a  pound  is  bought  1  whole 
at  less  than  12  cents  a  pound. 

The  Philadelphia  family  buys  its 
sugar  in  hundred-pound  lots,  and  its 
salt  by  the  dozen  small  sacks,  of  the 
kind  which' usually  retail  at  5  cents, 
for  42  cents  a  dozen  or  3)4  cents 
apiece.  This  family  buys  roasted 
coffee,  so  that  wholesale  buying  is 
out  of  the  question ;  yet  in  5-pound 
packages  a  38-cent  coffee  is  obtained 
at  the  rate  of  35  cents  a  pound.  In 
the  case  of  tea  something  of  the  ad¬ 
vantage  of  wholesale  buying  is  en¬ 
joyed  in  getting  only  2  pounds  at  a 
time;  for  2  pounds  of  the  best  Oo¬ 
long  costs  only  70  cents.  Last  No¬ 
vember  this  family  bought  8  bushels 
of  potatoes  at  70  cents  a  bushel ; 
before  the  supply  was  exhausted  the 
current  price  had  risen  to  $1  a 
bushel.  A  50-pound  tin  of  lard,  also 
purchased  in  November,  cost  n)4 
cents  a  pound ;  the  retail  price  was 
13  cents  for  a  time,  but  then  rose 
to  15  cents.  Ten-cent  packages  of 
raisins  are  bought  by  the  dozen  for 
90  cents,  a  saving  of  one-fourth ;  on 
currants  the  saving  is  about  the 
same.  Canned  goods  are  bought  by 
the  case  at  a  decided  gain.  This 
family  has  also  discovered  that 
brooms  come  in  bunches  of  six  at 
a  $1.20  a  bunch;  as  the  same  brooms 
retail  at  25  cents  each  this  repre¬ 
sents  a  saving  of  one-fifth.  Matches 
are  bought  by  the  dozen  boxes  at 
one-fourth  less  than  the  price  for 
one  box.  The  experience  of  this 
family  shows  that  it  is  not  always 
necessary  to  go  to  a  wholesale  gro¬ 
cer  in  order  to  get  the  benefit  of 
wholesale  prices,  though  slightly 
better  figures  could  probably  be  ob¬ 
tained  by  so  doing. 

*  *  * 

The  price-lists  of  mail-order 
houses  sometimes  show  -  compara¬ 
tively  slight  differences  between  the 
wholesale  and  retail  prices,  but  this 
is  because  by  selling  directly  to  the 
consumer  these  houses  eliminate 
middlemen’s  profits  on  both  large 
and  small  quantities,  and  need  to 
charge  only  a  little  more  for  goods 
in  small  packages  to  pay  for  the 
extra  trouble  of  handling  them. 
These  mail-order  catalogues  are  in¬ 
teresting  exhibits,  and  may  often 
help  the  consumer  to  avoid  paying 
excessive  prices  on  staple  goods  to  a 
local  retailer.  The  freight  or  ex¬ 
press  charges  are  often  paid  by  the 
merchant  when  goods  are  bought  to 
a  certain  amount. 

Coffee,  tea,  dried  fruits  and  many 
other  articles  can  often  be  bought  by 
mail  to  advantage. 

Olive  oil  is  another  article  which 
connoisseurs  sometimes  prefer  to 
order  .  from  some  well-known  firm 
rather  than  trust  to  the  taste  of  a 
local  retailer.  Olive  oil  affords  an 
excellent  illustration  of  the  differ¬ 
ence  in  price  between  small  and 
medium  packages.  For  $2.50  one 
may  buy  a  gallon  of  an  excellent 
brand  of  imported  oil,  which  costs 
25  cents  for  a  small  bottle  purport¬ 
ing  to  hold  half  a  pint,  but  actually 


containing  only  5  ounces.  As  there 
are  16  full  half-pints  to  a  gallon  the 
gain  in  buying  the  larger  package 
is  something  like  40  per  cent.  For 
those  to  whom  a  gallon  is  too  much 
to  buy  at  one  time  there  is  consider¬ 
able  saving  in  buying  oil  by  the  half¬ 
gallon  or  quart,  especially  if  it  is 
purchased  in  tins  to  avoid  the  large 
“thumb”  so  commonly  found  in  the 
bottoms  of  bottles,  displacing  an 
appreciable  amount  of  the  liquid. 
Maple  syrup  is  another  commodity 
which  should  be  bought  in  tins 
rather  than  in  bottles,  and  preferably 
by  the  gallon  rather  than  the  quart. 

In  connection  with  the  article 
appears  a  list  of  wholesale  prices 
of  staple  groceries  compared  with 
the  retail,  purporting  to  show  the 
savings.  The  list  is  as  follows: — 

Ammonia,  8  cents  a  bottle,  90  cents 
a  dozen. 

Ammonia,  10  cents  a  bottle,  $1.10 
a  dozen. 

Apricots,  12)4  cents  a  pound, 
$2.88  for  25  pounds. 

Apricots  (evaporated),  18  cents  a 
pound,  $4  for  25  pounds. 

Bacon,  18  cents  a  pound  sliced,  12 
cents  in  strip. 

Brooms,  25  cents  apiece,  $1.20  for 
half  dozen. 

Blue  (laundry),  9  cents  a  box,  $1 
a  dozen. 

Butter,  30  to  35  cents  a  pound,  22 
cents  a  pound  for  20  pounds. 

Cheese,  10  cents  a  jar,  $1  a  dozen. 

Chicken  (boned),  30  cents  a  can, 

$3  a  dozen. 

Chocolate,  27  cents  a  pound,  $3.12 
for  12  pounds. 

Coffee  (whole,  green),  25  cents  a 
pound,  15  cents  a  pound. 

Coffee  (whole,  browned),  28  cents 
a  pound,  $2.65  for  10  pounds. 

Coffee  (whole,  browned),  35  cents 
a  pound,  $3  for  10  pounds. 

Coffee  (whole,  browned),  38  cents 
a  pound,  $3.30  for  10  pounds  (larger 
.quantities  cheaper). 

Cocoa,  25  cents  a  half  pound,  $2 
a  dozen. 

Corn,  10  cents  a  can,  90  cents  a 
dozen. 

Corn,  15  cents  a  can,  $2.10  a  case 
(2  dozen). 

Crackers,  10  cents  a  pound,  7)4 
cents  a  pound. 

Currants,  10  cents  a  package,  90 
cents  a  dozen. 

Dates,  10  cents  a  pound,  $2.80  for 
60  pounds. 

Figs,  15  cents  a  pound,  7)4  cents 
a  pound. 

Gelatine,  10  cents  a  package,  $1 
a  dozen. 

Green  Gages,  18  cents  a  can,  $2  a 
dozen. 

Ham,  25  cents  a  pound  sliced,  12 
cents  a  pound  whole. 

Lard,  11  cents  a  pound,  $1  for  10 
pounds. 

Lye,  10  cents  a  can,  $1  a  dozen. 

Mackerel,  20  cents  a  pound,  $1.45 
for  8-pound  kit. 

Matches,  5  cents  a  box  of  500, 

45  cents  a  dozen  boxes. 

Macaroni,  15  cents  a  package,  10 
cents  a  pound  in  bulk. 

Nuts,  12)4  cents  a  pound,  $5.50 
for  50  pounds. 

Nuts,  20  cents  a  pound,  $8.50  for 
50  pounds. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Orexel  Building,  Philadelphia,  Pa. 

/  Bell,  Lombird  1727 
Telephone,  j  Key;,one  R(lce  ut 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATION 


Oil  (olive),  25  cents  a  half  pint, 
$2.50  a  gallon. 

Peas,  10  cents  a  can,  90  cents  a 
dozen. 

Peas,  20  cents  a  can,  $1.90  a  dozen. 

Peaches  (evaporated),  18  cents  a 
pound,  $4.20  for  25  pounds. 

Peaches  (canned),  20  cents  a  can, 
$2.25  a  dozen,  $4.40  a  case. 

Pears,  20  cents  a  can,  $2.25  a 
dozen. 

Plums,  18  cents  a  can,  $2  a  dozen. 

Raisins,  10  cents  a  package,  90 
cents  a  dozen. 

Rice,  10  cents  a  pound,  6  to  7 
cents  a  pound. 

Salmon,  15  cents  a  can,  $1.30  a 

dozen. 

Salmon,  20  cents  a  can,  $2  a  dozen. 

Salt,  5  cents  a  sack,  42  cents  a 
dozen. 

Sardines,  12^2  cents  a  can,  $1.35  a 
dozen. 

Soap,  5  cents  a  cake,  $4  for  100. 

Soap  Powders,  5  cents  a  package, 
45  to  48  cents  a  dozen. 

Soda,  5  cents  a  package,  50  cents 
a  dozen  packages. 

Soups  (canned),  10  cents  a  can, 
$1  a  dozen. 

Starch  (lump),  s_  cents  a  pound, 
$2  for  50  pounds. 

Stove  Polish,  5  cents  a  package, 
45  cents  a  dozen  packages. 

Tomatoes,  12  cents  a  can,  $1.35  a 
dozen. 

Vanilla,  25  cents  a  bottle,  $2.55  a 
i  dozen. 


Cannonsburg  (Pa.)  Grocers 
Themselves  Go  After 
Adulterated  Food. 


Plans  of  Live  Retail  Grocers’  Association 
at  Above  Town.  Carbondale  Grocers 
to  Establish  Building  and  Loan  Asso¬ 
ciation. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Nov.  7,  1907.  . 

James  Foust,  Dairy  and  Food 

Commissioner  of  Pennsylvania, 

gave  a  very  interesting  talk  to  the 

members  of  the  Retail  Grocers’ 

Association  of  New  Castle  and  vi- 

*  . 

j  cinity  at  their  last  meeting. 

The  business  men  of  Home- 
I  stead  celebrated  Hallow-een  on 
October  31st.  Prizes  were 
awarded  to  the  amount  of  $200. 
Secretary  O.  T.  Hill  was  awarded 
:  first  prize  on  decoration  of  his 
:  grocery  wagon.  This  was  Home- 
■  stead’s  first  attempt,  and  proved 
so  successful  that  it  will  be  con¬ 
tinued  next  year. 

The  Business  Men’s  Associa- 
i  tion  of  Carbondale  admitted  eight 
;  new  members  at  its  last  meeting, 
and  has  now  a  membership  of  101. 
Arrangements  are  being  made  for 
!  an  annual  banquet.  The  associa- 
|  tion  is  also  considering  the  estab¬ 
lishment  of  a  building  and  loan  as¬ 
sociation. 

I  The  Merchants’  Protective  As- 
j  sociation  of  Cannonsburg  has  ap- 
i  plied  for  a  charter,  and  will  here¬ 
after  be  known  as  the  Canons- 
^burg  Business  Men’s  Association 
of  Cannonsburg,  Washington 
County,  Pa.  A  committee  of  gro- 
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cers  is  doing  excellent  work  in 
the  detection  of  adulterated  foods 
and-  persons  peddling  decayed 
fruits  within  the  borough.  Care 
is  used  to  see  that  all  peddlers 
have  obtained  their  licenses.  The 
work  of  the  organization  has  de¬ 
creased  credits  at  least  40  per 
cent.  A.  M.  Howes, 

State  Secretary, 


The  Salt  Industry  of  Ohio. 


“Grocery  World”  Staff  Correspondent 
Visits  Plant  of  Cleveland  Salt  Co.,  and 
Describes  its  Tremendous  Scope. 
How  Butterine  is  Made. 


Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio,  Nov.  7,  1907. 

I  wonder  if  you  or  many  of  our  con¬ 
stituents  know  how  we  get  most  of  our 
salt?  I  am  free  to  admit  that  my  ideas 
on  the  subject  were  very  hazy  until  I 
met  Mr.  G.  L.  Meade,  the  secretary  and 
general  manager  of  the  Cleveland  Salt 
Co.  Mr.  Meade  is  a  most  genial  and 
well-informed  gentleman,  partially  ex¬ 
plained  by  the  fact  that  he  is  a  native 
of  Philadelphia.  ' 

I  learned  from  Mr.  Meade  that  some 
2,000  feet  under  the  surface  of  practi¬ 
cally  the  whole  State  of  Ohio  lies  a 
strata  of  rock  salt  some  75  feet  thick. 
The  Cleveland  Salt  Co.  has  built  a  plant 
covering  five  acres,  at  each  corner  of 
which  they  have  sunk  wells  to  the  salt. 
Into  these  wells  two  pipes  are  run  three 
inches  in  djameter.  Hot  water  is  run 
down  one  of  them  to  dissolve  the  salt 
and  it  is  then  brought  to  the  surface 
through  the  other  in  the  form  of  brine. 
•This  brine  -is  put  through  a  series  of 
processes  which  climax  in  the  salt  which 
finds  its  way  to  our  tables. 

This  company  brings  to  the  surface, 
refines  and  ships  from  350  to  400  tons 
of  salt  a  day.  As  the  brine  only  yields 
a  small  percentage  of  pure  salt,  you 
can  imagine  the  enormous  quantities  of 
it  that  must  be  handled  by  their  com¬ 
plicated  inachinery. 

The  plant  is  kept  working  day  and 
night  and  Sundays,  and  despite  its 
mighty  capacity  the  company  is  able  to 
fill  only  about  50  to  75  per  cent,  of  its 
orders. 

My  ..ideas  about  Butterine  have 
undergone  a  great  change  since  my  visit 
to  the  plant  of  the  Capital  City  Dairy 
Co.,  at  Columbus,  Ohio.  I  should  never 
hesitate  again  to  eat  their  “Purity”  but¬ 
terine.  In  fact,  I  would  much  rather 
eat  it  than  a  great  big  percentage  of 
real  butter  which  I  have  had  set  before 
me  during  this  trip. 

I  have  visited  many  plants,  but  have 
yet  to  see  one  which  excels  this  for 
immaculate  cleanliness,  and  I  have  seen 
mighty  few  which  even  aproach  it.  The 
floors  and  walls  of  the  whole  place  are 
scrubbed  every  day  with  hot  water. 
Every  workman  is  spotlessly  clean.  Car 
after  car  of  pure  cream  coming  from 
the  company’s  own  dairies  comes  to 
the  plant  every  day  and  is  mixed  with 
the  pure  beef  product.  It  is  worked  just 
as  the  farmers’  wives  work  it,  except 
that  much  greater  consideration  is  given 
to  sanitary  conditions.  It  is  then  pressed 
into  pounds,  wrapped  in  white  paper  and 
packed  in  new  cases  lined  with  white 
paper. 

No  one,  no  matter  how  particular, 
should  hesitate  to  eat  “Purity”  butterine 
after  they  had  seen  it  made. 

It  occurs  to  me  that  it  might  be  a 
good  idea  to  -pass  some  laws  compelling 
butter  creameries  to  keep  their  plants  as 
sweet  and  clean  as  that  of  the  Capital 
City  Dairv  Co.  and  to  manufacture  their 
product  with  the  same  scrupulous  at¬ 
tention  to  sanitary  conditions. 

C.  M.  Wessels. 


STATE 

HOUSE 


CEYLON 


— TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  %  anc^  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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The  New  York  Letter 


Oleo  Still  Selling  In  New  York.  Influence  of  Financial  Trouble. 
New  French  Fish  Product.  Clerks  Move  For  Shorter  Hours. 


Special  correspondence  of  “Grocery  World." 

New  York,  November  8,1907. 

Recent  events  have  led  to  the 
belief  that  there  is  a  renewal  of 
/the  illegal  oleomargarine  trade  in 
New  York  and  agents  of  the  State 
Department  of  Agriculture  have  j 
been  busy  this  week  looking  for 
violations  of  the  law.  An  arrest 
in  one  case  is  said  to  have  result¬ 
ed  from  an  accidental  revelation. 
After  the  sale  of  oleomargarine 
was  made  unlawful  in  this  state, 
several  years  ago,  there  were  for 
a  time  many  prosecutions  of  gro¬ 
cers  and  others.  The  imposition 
of  fines  and  the  sending  of  one 
man  to  prison,  were  effective, 
and  the  sale  of  the  prohibited 
product  practically  came  to  an 
end  for  a  time.  Every  now  and 
then  the  possible  profits  tempt 
some  men  to  run  the  risk  of  deal¬ 
ing  in  imitation  butter. 

Eighteen  cases  of  oleomargar¬ 
ine  were  seized  Monday  by  Act¬ 


ing  Commissioner  of  Agriculture 
of  the  State,  Henry  H.  Kracke, 
and  Internal  Revenue  Officers 
Moore,  McOmber  and  Long,  at 
1 72  Chambers  St.  Frederick 
Schaeffer  was  arrested^  charged 
with  having  unstamped  oleomar¬ 
garine  in  his  possession.  He  was 
later  arraigned  before  United 
States  Commissioner  Shields  and 
held  in  $1,000  for  further  exami¬ 
nation.  / 

Mr.  Kracke  said  that  he  was  re¬ 
cently  in  a  downtown  restaurant 
where  he  found  oleomargarine  on 
the  table.  From  the  proprietor 
lie  ascertained  that  Schaeffer  had 
sold  the  oleomargarine. 

Schaeffer,  the  officers  say, 
claimed  that  he  was  working  for 
a  man  named  “Williams,”  but  was 
unable  to  give  “Williams’  ”  ad¬ 
dress.  A  boy  found  working  on 
the  premises  said  that  he  received 
his  salary  from  Schaeffer. 

The  account  of  Mr.  Kracke  de¬ 


tecting  the  oleomargarine  while 
he  was  eating  lunch,  does  not  give 
all  of  the  sources  of  information 
which  came  to  the  authorities.  It 
is  said  that  former  employes  of 
concerns  handling  the  article  have 
also  supplied  information  that  is 
deemed  to  be  important. 

The  authorities  say  that  the 
temptation  to  sell  oleomargarine 
is  like  that  to  sell  liquor  without  a 
license.  In  most  of  the  cases  the 
dealers  have  been  careful  to  pay 
the  federal  tax,,  so  that  their  only 
liability  came  under  the  state  law. 

The  authorities  also  say  that 
few  retail  grocers  now  take  any 
chance  of  getting  into  trouble  by 
selling  oleomargarine  and  any 
business  of  the  kind  may  be  gen¬ 
erally  traced  to  a  supposed  whole¬ 
sale  dealer  or  broker.  He  tries 
to  sell  to  a  few  large  consumers 
such  as  owners  of  restaurants, 
stewards  and  boarding  house 
keepers,  who  will  “keep  quiet,” 
just  as  in  the  case  of  the  custom¬ 
ers  who  buy  liquor  from  an  un¬ 
licensed  store. 

*  *  * 

Queer  results  and  annoyances 
of  many  kinds  are  naturally  aris¬ 
ing  out  of  the  banking  situation. 


One  of  the  best  known  retail  gro¬ 
cers  in  the  city  sent  a  check, 
drawn  on  a  bank  which  had  for 
the  time  suspended  payment — he 
did  not  know  it — and  the  check 
was  protested,  although  the  gro¬ 
cer  would  have  drawn  on  other 
banks  in  which  he  has  accounts, 
if  the  holder  had  only  sent  it  back 
to  him.  It  was  the  first  time  in 
a  long  career  that  a  check  of  the 
grocer  had  been  protested  and  he 
was  a  pretty  angry  merchant. 
The  small  manufacturer  in  an¬ 
other  city  who  allowed  this  to 
happen  will  lose  some  trade  from 
the  retailer. 

The  use  of  bank  checks  instead 
of  cash  in  paying  employes,  has 
been  confined,  thus  far,  to  a  few 
concerns,  but  the  grocers  realize 
that  if  the  practice  should  spread, 
as  it  is  said  to  have  done  in  the 
west,  they  must  be  prepared  to 
make  the  best  of  it.  If  employes 
get  checks  instead  of  money  they 
will  look  in  many  instances  to  the 
-grocer  to  accept  the  checks  for 
goods  and  to  pay  the  balances  in 
cash.  This  will  increase  the 
strain  on  some  grocers’  capital  be¬ 
fore  they  pass  on  the  checks  to 
jobbers  or  manufacturers. 


Groceries  Cheap  NOT  Cheap  Groceries 


Peninsular  Milk  (LIMITED  QUANTITIES  ONLY),  4  dozen . per  case, 

Star  Milk  (LIMITED  QUANTITIES  ONLY),  4  dozen  . . . . per  case, 

Fancy  New  New  York  State  Pea  Beans,  about  2#-bushel  grain  bags  (no  charge  for  bags) . per  bush., 

Belle  Rose  Brand  Fancy  New  New  York  State  Corn,  single  cases,  2  dozen . .  per  doz., 

5  or  10-case  lots  or  over . per  doz., 

Potomac  Brand  Fancy  Maine  Style  Corn,  single  cases,  2  dozen . » . per  doz., 

5  or  10-oase  lots  or  over . per  doz., 

Extra  Quality  Long- Cut  Sour  Krout,  50-gallon  tierces . 1 . per  tierce, 

15-gallon  kegs . per  keg, 

\\  e  here  offer  better  quality,  greater  quantity  and  lower  price  on  High-Grade  Sour  Krout  than  you  will  find  elsewhere  on  the  market. 
Fancy  New  York  State  Full-Cream  Cheese,  our  CREAM  RIDGE  Brand,  flats.  35  to  38-pounds  average, 

fine,  bright,  clean  stock,  paraffined,  rich  and  mild,  no  better  cheese  to  be  had  at  any  price . per  lb.,  1 

National  Brand  Cream  Chocolate  Drops,  fresh,  30-lb.  pails,  single  pails . per  lb., 

5  or  10-pail  lots . per  lb., 

Forest  King  Brand  Fancy  New  Coast-Packed  Seeded  Raisins,  36  is . per  lb.,’ 

Admiral  Brand  Fancy  New  Seeded  Raisins,  40  Is . per  lb., 

Not-A-Seed  Brand  Fancy  New  Seedless  Raisins,  36  Is  (LIMITED  QUANTITIES  ONLY) . per  lb., 

Gem  No  O  Sun  Crimp  Lamp  Chimneys,  6  dozen  in  case)  . per  case, 

Gem  No.  1  Sun  Crimp  Lamp  Chimneys,  6  dozen  in  case  NO  CHARGE  FOR  CASES . !  '.  !  .  per  case, 

Gem  No.  2  Sun  Crimp  Lamp  Chimneys,  6  dozen  in  case  J  . per  case, 

Best  quality  Sugar-Cured  Hams,  13  to  15  average  bbls . . per  lb., 

Less  quantity  .  j  !  per  lb.’ 

Klawack  Brand  New  Pack  Pink  Alaska  Salmon,  first  arrival  of  the  season  1-lb.  tall  cans,  4  dozen  .  .  .  per  doz., 

5  or  10-case  lots . . per  doz. 

Now  Holland  Herring,  Mixed . .  per  keg  ’ 

New  Holland  Herring.  Melcher’s . . . .  per  keg,’ 

Now  Medium  Scaled  Herring,  5  boxes  in  a  bundle . . . .  . . per  box’, 

Host  Quality  Sugar-Cured  Bloaters,  50  fish  in  a  box . per  box, 

Now  Pickled  HADDOCK,  fine  quality,  very  white  fish,  about  1  #  pounds  average  to  the  fish,  200  pounds 

to  the  barrel . . perbbl., 

This  is  the  cheapest  desirable  quality  fish  food  that  we  know  of  on  the  market. 

These  Prices  for  This  Week  Only — November  nth  to  16th,  inclusive. 


$4.45 
4.45 
2.40 
.87  # 
.85 
.77# 
.75 
6.20 
2.40 


16. 

.09# 

.09# 

.11# 

.10^ 

.lO 

1.44 

1.68 

2.40 

.10# 

.11 

1.00 

.97# 

.60 

.58 

.14 

1.05 

5.25 


WRITE  FOR  "THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  $  PERKINS,  Wholesale  Cash  Grocers  1 Phila.,  Pa. 
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More  serious  at  the  moment  is 
the  situation  as  to  those  who  have 
money  tied  up  in  several  banks 
in  New  York  and  Brooklyn  that 
have  suspended.  There  are  some 
grocers  as  well  as  their  customers 
among  the  depositors.  The  gen¬ 
eral  assurances  as  to  the  ability 
of  the  banks  ultimately  to  pay  in 
full  does  not  help  pay  bills  just 
now,  but  it  is  supposed  that,  with 
the  possible  exception  of  one  or 
two  of  the  smaller  banks,  arrange¬ 
ments  will  soon  be  made  so  that 
depositors  may  get  at  least  some 
of  their  money. 

Even  as  to  the  action  of  the 
savings  banks  in  requiring  30 
days’  notice  from  depositors — 
while  everybody  agrees  as  to  this 
being  entirely  proper — still  it 
bears  a  little  on  the  resources  of 
grocers  as  well  as  other  merchants 
>y  increasing  the  demands  upon 
them  for  credit. 

It  is  also  observed  that  some  of 
the  people  who  are  always  ready 
to  defraud  a  grocer,  are  taking  ad¬ 
vantage  of  the  situation  to  ask  for 
credit  and  tell  of  their  money  be¬ 
ing  locked  up  in  a  bank,  although 
they  have  not  a  dollar  in  it.  The 
possibility  of  bad  checks  being 
put  in  circulation  is  also  kept  in 
view  by  the  wise  grocer  who 
makes  sure  as  to  the  identity  of 
the  people  from  whom  he  accepts 
these  substitutes  for  cash. 

As  one  of  the  large  western 
milling  companies  has  insisted  on 
the  grocery  jobbers  paying  old  ac¬ 
counts  before  new  orders  are  ac¬ 
cepted,  some  jobbers  have  passed 
the  thing  along  by  requiring  cash 
trom  the  retailers  on  orders  for 
his  company’s  flour.  This  doubt¬ 
less  curtails  the  sales  and  the  job¬ 
bers  rather  think  that  the  millers 
will  show  a  little  more  forbear- 
ince  after  a  time. 

*  *  * 

Small  mackerel,  eight  or  ten  to 
he  can,  put  up  in  oil,  in  tomato, 
emon  and  other  sauces,  are 
imong  the  new  articles  recently 
mported  from  France,  and  it  is 
said  that  the  scarcity  of  the  sar- 
Jine  crop  led  to  the  use  of  these 
little  fish  as  substitutes.  Other 
lew  delicacies  also  show  the  in¬ 
genuity  of  the  packers  abroad  and 
■  possibly  reflect  also  the  influence 
if  the  food  law  in  requiring  that 
he  labels  be  specific  in  describ- 
ng  the  contents  of  each  can. 

*  *  * 

The  movement  of  the  Retail 
I  jrocery  Clerks’  Association  to  ob- 
ain  shorter  hours  for  themselves 


and  their  employers  is  getting  aid 
in  various  ways.  The  La  Fayette 
Avenue  Presbyterian  Church  in 
Brooklyn  last  week  indorsed  the 
position  of  the  clerks  and  asked 
that  all  members  of  the  church  re¬ 
frain  from  buying  groceries  after 
7  P.  M.  It  was  set  forth  that  40,- 
000  men  in  the  stores  of  New 
York  would  get  the  benefit  if 
everybody  bought  their  groceries 
before  the  hour  mentioned. 

*  *  * 

An  involuntary  petition  in 
bankruptcy  was  filed  Wednesday 
against  Isidor  Perlberg,  a  whole¬ 
sale  dealer  in  butter  and  eggs  at 
848  Washington  street,  who  be¬ 
gan  business  two  years  ago  and 
whose  present  assets  are  esti¬ 
mated  at  $2,000. 

*  *  * 

Wm.  Siebern  &  Co.  are  opening 
a  new  store  at  Nostrand  avenue 
and  Clarkson  street,  in  Brooklyn. 
This  is  a  growing  section,  in 
which  from  40  to  50  new  stores 
have  been  built,  within  a  few 
blocks,  during  the  present  year, 
and  all  the  stores,  including  gro¬ 
ceries,  which  have  already  been 
opened,  are  prospering. 

*  *  * 

In  opening  a  new  candy  depart¬ 
ment  in  his  Vesey  street  store  to¬ 
day,  L.  J.  Callanan,  for  the  first 
time  in  his  long  career  as  a  grocer, 
announced  souvenirs  in  the  form 
of  little  boxes  of  exquisite  confec¬ 
tions  given  to  his  customers.  He 
also  printed  and  distributed  a 
statement  telling  why  he  would 
not  sell  Huyler’s  candy.  He 
learned  that  he  could  obtain  a  full 
line  of  Huyler’s  candies  only  by 
agreeing  to  sell  no  other  kinds  of 
candy.  Without  such  an  agree¬ 
ment  he  could  get  from  Huyler 
only  the  “specialties.”  So  he  de¬ 
cided  not  to  sell  any  Huyler  can¬ 
dies,  but  to  have  full  lines  of  high- 
grade  candies  of  other  manufac¬ 
turers. 

Fred.  A.  McGill. 


You  Need  Fish  and  Cheese, 

I  am  prepared  to  supply  you  with  the 
best  quality  of  all  kinds  of  foreign  fish 
and  cheese.  My  Holland  and  Scotch 
Herring,  Norway  Mackerel  and  Anchov¬ 
ies  are  the  nicest  stock  I  have  ever  im¬ 
ported,  the  same  is  true  of  Ementhaler 
Swiss  Cheese.  It  will  pay  you  to  con¬ 
sult  me  before  buying,  Carl  Wilde,  357 
N.  Second  St.,  Philadelphia. 


Have  you  taken  advantage  of  that 
70  per  cent,  profit  proposition  of  ours? 
A  great  many  grocers  have  done  so 
and  we  want  to  hear  from  you.  All  of 
Goff’s  remedies  are  standards  and  are 
sold  by  more  than  14,000  grocers.  Write 
to  S.  B.  Goff  &  Sons  Co.,  Camden, 
N.  J.  ’ 


WE  CW  GET  TOU  US 

We  knew  wken  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  yon  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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It  is  a  great  pity  that  some  re¬ 
tail  grocers  so  often  unthinkingly 
put  themselves  in 

Forcing  a  Jobber’s  a  position  to 
Generosity.  merit  the  con¬ 
tempt  of  business 
men  of  a  larger  scope  with  whom 
they  come  in  contact. 

For  instance,  a  Philadelphia 
jobbing  house  has,  or  rather  had, 
a  retail  customer  who  bought  an 
occasional  small  bill,  but  who 
paid  for  it  promptly,  and  in  other 
ways  presented  all  the  earmarks 
of  an  intelligent  business  man. 

In  payment  of  his  last  bill,  this 
retailer  sent  a  check  from  which 
he  had  made  a  deduction  of  50 
cents — “to  pay  for  two  tickets  for 
a  supper  which  was  to  be  given 
by  the  grocer’s  church” !  Natu¬ 
rally  the  jobber  returned  the 
check,  with  the  statement  that  he 
did  not  want  the  tickets  and 
would  not  pay  for  them.  The 
retailer  remitted  another  check, 
this  time  in  full,  but  since  that 
time  has  purchased  no  more  goods 
there. 

Now,  the  principle  here  is  not 
whether  the  jobber  should  or 
should  not  have  considered  it 
good  business  to  contribute  50 
cents  toward  a  supper  in  which  a 
customer  was  interested.  The 
question  is  whether  he  should 
have  submitted  to  being  held  up 
for  it.  For  when  that  grocer,  ar¬ 
bitrarily  and  without  authority, 
deducted  half  a  dollar  from  an 
undisputed  debt  due,  he  held  the 


jobber  up — literally  took  money 
from  his  pocket.  Naturally  not 
with  the  slightest  Havor  of  dis¬ 
honest  motive;  for  all  the  ‘‘Gro¬ 
cery  World’’  knows  the  retailer 
in  question  is  as  honest  as  the 
sun.  Put  the  result  was  precisely 
the  same — the  jobber  was  de¬ 
prived  of  a  sum  of  money  without 
his  consent.  It  would  have  be^n 
perfectly  regular  to  ask  the  job¬ 
ber  to  contribute,  but  to  force 
him  to,  willy  nilly,  was  wholly 
without  excuse. 


The  National  Retail  Grocers’ 
Association  and  other  grocers’  or-, 
ganizations  have 
The  Wrong  Time  to  recently  busied 
Act-  themselves  with 

the  problem  how 
the  retail  grocer  could  practicably 
raise  his  prices  so  as  to  get  back 
his  old  profits.  It  seems  to  have 
been  conceded  that  an  unduly 
large  part  of  the  recent  advances 
in  food  prices  has  come  out  of 
the  grocer's  profits,  he  being  un¬ 
willing  or  unable  to  pass  along  to 
his  customer  all  the  advances 
that  came  to  him. 

For  this  generosity  toward  the 
consumer  the  grocer  is  deserving 
of  appreciation,  and  the  first  in¬ 
stallment  thereof  is  meted  out  to 
him  in  an  article  in  the  November 
number  of  the  “Ladies’  Home 
Journal,’’  portions  of  which  ap¬ 
pear  elsewhere.  The  title  of 
the  article  is  “How  Can  We  Live 
More  Cheaply?’’  and  the  answer 
to  the  question,  which  the  article 
itself  supplies,  is,  “ignore  the  re¬ 
tailer  and  buy  groceries  of  the 
jobber.”  The  “Ladies’  Home 
Journal”  is  supposed  to  be  read 
by  5,000,000  consumers,  all  of 
whom,  in  return  for  his  exacting 
from  them,  for  probably  one  year, 
much  smaller  .profits  than  he 
could  decently  expect  to  get,  are 
asked  to  concertedly  follow  a  plan 
which  if  carried  out  will  inevita¬ 
bly  destroy  his  business. 

The  retailer’s  grievance  here 
does  not  lie  so  much  in  the  sug¬ 
gestion  for  co-operative  buying 
which  will  leave  him  out,  as  in 
making  the  suggestion  at  this 
time,  just  after  he  has  borne  a 
burden  which  belonged  to  his  cus¬ 
tomer.  With  co-operative  buying 
among  consumers  grocers  must 
take  their  chance.  If  it  is  legiti¬ 
mate  for  grocers  to  buy  co-oper¬ 
atively  to  eliminate  the  jobber,  as 
grocers  are  doing  in  a  hundred 
places,  equally  legitimate  is  it  for 
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consumers  to  buy  co-operatively 
to  eliminate  the  retailer.  The  two 
movements  belong  closely  to¬ 
gether  ;  they  are  logical,  consecu¬ 
tive  steps  in  the  campaign  which 
seeks  the  elimination  of  all  mid¬ 
dlemen.  The  retailer  can  take  his 
chance  with  co-operative  buying 
when  it  comes,  just  as  the  jobber 
is  taking  his  chance  with  it  now. 
What  he  has  a  right  to  complain 
of  at  this  time  is  simply  of  the 
scheme  to  squelch  him  while  his 
shoulders  are  still  bending  under 
the  consumers  burden. 


J.  K.  Armsby,  the  widely 
known  broker  and  commission 
merchant,  gave 
an  interview  to 
one  of  the  New 
York  papers  last 


The  Cash  Basis. 


week  on  the  influence  of  the  finan¬ 
cial  squeeze  upon  the  grocery 
business.  In  the  course  of  this  he 


said : — 

One  of  the  immediate  effects  of 
the  conservative  policy  of  conduct¬ 
ing  the  grocery  business  that  has 
been  brought  into  being  by  recent 
events  will  be  the  contraction  of 
credit.  The  average  time  between 
the  date  of  shipment  of  goods  and 
the  day  when  the  jobber  counted  up¬ 
on  getting  his  money  from  the  re¬ 
tailer  has  heretofore  been  ninety 
days.  I  think  we  are  going  to  see 
that  time  cut  to  thirty  days.  The 
retailers’  and  the  country  stores  will 
also  contract  their  credits  and  this 
will  mean  bringing  business  practi¬ 
cally  to  a  cash  basis,  which  will  be 
an  excellent  thing  for  all  concerned. 
Long  credits  encourage  speculation 
and  induce  people  to  buy  more  than 
they  need.  With  business  on  a  cash 
basis  the  buyer  is  compelled  to  be 
careful  in  his  ventures  and  over¬ 
trading  is  prevented. 

Anything  which  speeds  the  day 
when  business  will  be  done  for 
cash  is  a  public  boon,  no  matter 
how  much  worse  than  the  disease 
the  remedy  seems  at  the  time. 
There  is  one  thing  certain:  The 
hotter  grows  competition,  the 
more  remote  becomes  the  pros¬ 


pect  of  a  general  cash  basis.  F> 
such  a  revolution  could  only  con 
from  unity  of  purpose  on  the  pa 
of  merchants,  and  for  this  uni: 
competition,  that  is,  competitic 
beyond  a  certain  point,  is  the  ant 
dote  always. 

Still,  the  “Grocery  World”  h: 
every  reason  to  believe  that  eve 
tually  the  cash  basis  will  come. 


The  St.  Paul  (Minn.)  Rett 
Grocers’  Association  has  adopt: 

resolutions  d 

Resolutions  Against  HOUncing  t. 
the  Tobacco  Trust.  American  T 

bacco  Co.  for  i 
efforts  to  subsidize  wholesale  gr 
eery  salesmen  into  pushing  1  rfi 
tobaccos  to  the  exclusion  of  oth 
brands.  This  impresses  the  “Gr 
eery  World”  as  a  peculiarly  we; 
attitude  to  take  in  the  premist 
for  two  reasons :  The  first  is  th 
ten  thousand  resolutions  a  minu 
might  strike  the  Tobacco  Tru 
but  would  glance  harmlessly  c 
its  elephantine  hide  without  beii 
felt.  Second,  there  is  only  o 
effective  way  of  blocking  the  T 
bacco  Trust’s  scheme,  and  th 
lies  in  preventing  the  subsidizi 
of  salesmen  from  having  any  1 
suit.  In  other  words,  refusing 
buy  Trust  tobaccos  from  the  sn 
sidized  salesmen.  Unless  tl 
plan  is  to  follow  the  resolutioi 
the  resolutions  are,  as  stated,  i’ 
potent,  and  if  such  a  plan  is  to 
followed  no  resolutions  are  nec< 
sary. 


Beans  from  Florida  are  amo 
the  newest  lines  to  come  forwa- 
The  price  ranees  from  $1.50  to 
per  basket  of  one-third  barr 
The  quality  is  .good  an<l  the  ‘ 
maud  fair.  The  price  is  too  lc 
to  make  present  shipments  pro! 
able  to  growers. 
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Still  Fighting  for  Benzoate  of  Soda. 

nother  Meeting  of  Manufacturers  Before  Federal  FoodlBoard. 
Two  Large  Associations  Argue  That  Use  of  Benzoate  as  a 
Preservative  is  Imperatively  Necessary,  While  Two^Concerns 
Say  It  is  Not  Necessary,  and  Argue  Against  Its  Use.  National 
Food  Manufacturers’  Association  Files  Brief. 


>ecial  correspondence  of  “Grocery  World. 


Washington,  D.  C., 

Nov.  8,  1907. 

There  was  a  spicy  time  at  the 
See  of  the  Secretary  of  Agricul- 
ire  on  Tuesday,  when  a  further 
id  very  spirited  discussion  was 
id  before  the  Federal  Food 
oard,  together  with  Secretary  of 
griculture  Wilson,  upon  the 
ill  mooted  question  whether  the 
se  of  benzoate  of  soda  shall  be 
■rmitted  after  this  year.  Pickle, 
eserve  and  catsup  manufac- 
rers  were  present.  Some 
ought  benzoate  should  be  al- 
wed,  while  others  took  the  po¬ 
tion  that  it  should  not  be. 

The  chief  petitioner  for  the 
mtinued  use  of  benzoate  was  the 
ational  Pickle  Packers’  Associa- 
in,  which  was  represented  by  an 
torney.  The  attorney  was  the 
st  speaker.  He  said  his  clients 
mprised  about  sixty  firms  with 
combined  capital  of  $100,000,- 
o.  His  people  believed  in  pure 
od  and  would  stop  the  use  of 
nzoate  to-morrow  if  they 
ought  it  harmful.  They  did  not 
ink  so,  however,  and  contended 
at  there  was  an  entire  absence 
evidence  that  benzoate  had 
er  harmed  any  one.  The  at- 
rney  discounted  Dr.  Wiley’s 
periments,  which  were  said  to 
ve  revealed  a  harmful  quality 
benzoate,  on  the  ground  that 
e  subjects  knew  they  were 
1  >ng  dosed,  and  were  therefore 
prehensive,  which  had  its  effect 
>on  their  health  ;  and  also  on  the 
ound  that  the  benzoate  was  not 
ministered  by  Dr.  Wiley  as  it 
ould  be  in  food.  The  attorney 
id  if  benzoate  were  not  perrnit- 
d  most  of  the  members  of  his 
sociation  would  be  forced  out  of 

isiness. 

r 

The  next  speaker  was  a  repre- 
ntative  of  Heinz  &  Co.,  of  Pitts- 
rg,  who  said  benzoate  was  not 
cessary.  He  declared  that 
!  e'nz  &  Co.  had  ^entirely  discon- 
med  its  use  in  all  their  products, 
yt  admitted  that  some  old  goods 
j  ntaining  benzoate  were  now 
ing  sold.  The  Heinz  concern, 


said  its  representative,  had  dis¬ 
covered  a  way  of  dispensing  with 
benzoate,  and  therefore  thought  it 
unfair  that  anybody  should  be 
permitted  to  use  it.  Asked  by 
Dr.  Wiley  ff  he  would  disclose  to 
other  firms  the  secret  of  keeping 
goods  without  preservatives,  he 
replied  that  he  would  not. 

The  Columbia  Conserve  Co. 
also  had  a  representative  present 
who  talked  much  in  the  same 
strain.  His  firm,  he  said,  had 
abandoned  the  use  of  preservative 
and  found  it  unnecessary.  Fie 
contended  also  that  nobody 
should  be  permitted  to  use  it  if 
his  concern  didn’t  have  to.  Dr. 
Wiley  also  got  from  the  Columbia 
Conserve  man  the  statement  that 
he  would  not  reveal  his  secret  to 
other  concerns. 

Several  representatives  of  the 
other  preserving  concerns,  who 
had  found  no  way  to  avoid  ben¬ 
zoate,  turned  to  good  account  the 
refusals  by  both  of  the  above 
concerns  to  disclose  their  meth¬ 
ods,  by  emphasizing  to  the  board 
the  fact  that  the  abolition  of  ben¬ 
zoate  would  place  a  monopoly  of 
the  business  in  the  hands  of 
Heinz  &  Co.  and  the  Cobambia 
Conserve  Co. 

The  president  of  the  London 
Preserve  Co.,  of  Terra  Haute, 
Ind.,  related  to  the  board  .the  re¬ 
sults  of  several  experiments  he 
had  made  with  goods  packed 
without  benzoate.  He  said  That 
tomatoes  were  selected  with  great 
care,  washed  carefully,  cooked  in 
live  steam,  drawn  through  porce¬ 
lain-lined  pipes,  cooked  again  in 
sterilized  kettles,  bottled  in  steril¬ 
ized  bottles  and  corked,  with 
sterilized  corks.  The  catsup  kept 
perfectly  until  opened.  Then  it 
began  to  spoil.  Some  bottles 
would  keep  only  forffy-eight 
hours.  Others  lasted  twemty  days 
and  a  few  lasted  thirty  before 
spoiling.  Some  differenc  es  were 
noted  between  goods  preserved 
with  whole  spices,  goods  pre¬ 
served  with  acetic  acid  extracts 
and  goods  containing  essential 
oils  of  spices,  but  there  v/as  little 


There 

Is 


“Exton” 


The  '*•  Exton  ’’  Oyster 
Cracker  has  been  the 
Oyster  Cracker  for  60 
years  !  Think  of  it !  For 
60  years  no  other  cracker 
manufacturer  has  been 
able  to  equal  the  ''Exton’’ 
in  quality  or  in  popu¬ 
larity. 

To-day  it  is  r,The  best 
known  and  known  as 
the  best  ’’  throughout 
this  broad  land  wherever 
oysters  are  used. 

Is  not  that  a  good  rea¬ 
son  why  you  should  be 
prepared  for  this  season’s 
business  by  ordering  your 
stock  now  ? 

No  better  value  has 
been  offered  you.  No 
better  value  CAN  be  of¬ 
fered  you,  and  no  better 
value  WILL  be  offered 
you. 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers 
Stamped  “Exton” 


Don’t 

Be 

Deluded 

We  admit  that 
there  may  be  a  few 
soaps  on  which  you 
can  make  a  trifle 
more  profit  than  you 
can  on  Babbitt’s  Best. 

But  they  are 
neither  well  known 
nor  of  standard  qual¬ 
ity.  There  is  no  de¬ 
mand  for  them,  and 
the  manufacturers 
seek  to  tempt  you  to 
create  their  demand 
by  the  extra  profit. 

Don’t  be  deluded. 
Where  have  you 
gained  by  your  extra 
cent  profit,  if  you 
have  had  to  spend 
three  times  as  long 
talking  the  unknown 
soap  up?  Your  time 
is  money. 

Babbitt’s  Soap 
sells  at  sight.  It  is 
known  to  everybody, 
you  don’t  need  to 
spend  a  minute  talk¬ 
ing  it  up,  and  it  pays 
a  fair  and  decent 
profit. 


Made  by 

B.  T.  Babbitt 

NEW  YORK 
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uniformity.  He  was  convinced 
that  a  little  benzoate  in  catsup 
at  least  was  necessary,  and  he 
thought  there  should  be  recogni¬ 
tion  of  difference  between  prod¬ 
ucts  used  only  occasionally  and  in 
small  quantities  which  therefore 
had  to  keep  a  long  time  and  those 
which  were  used  up  at  once. 

The  firm  of  T.  A.  Snider  &  Co., 
through  a  representative,  also  told 
of  some  experiments  made  along 
the  same  line.  From  io  to  85  per 
cent,  of  the  goods  spoiled  in 
twenty  days  after  opening.  A 
few  kept  for  thirty  days.  All 
these  experiments  were  made 
with  carefully  prepared  apparatus 
and  good  material  and  at  varying 
high  temperatures  and  with  dif¬ 
ferent  kinds  of  spices.  There  was 
no  uniformity  in  results.  Fur¬ 
thermore,  the  process  of  fermen 
tation  began  before  the  consumer 
cpuld  notice  it.  This,  made  it  im¬ 
portant  to  decide  whether  it  was 
not  more  injurious  for  the  con¬ 
sumer  to  eat  fermented  goods 
than  preserved  goods. 

The  meeting  was  closed  by 
some  further  remarks  by  the  at 
torney  representing  the  National 
Pickle  Packers’  Association,  who 
emphasized  the  fact  that  every 
pickle  and  preserving  concern  in 
the  country  save  two  believed  it 
necessary  to  use  benzoate  as  a 
preservative. 

Shortly  after  the  meeting  a 
brief  also  advocating  the  contin¬ 
ued  use  of  benzoate  was  filec 
with  the  board  by  representatives 
of  the  National  Food  Manufac 
turers’  Association.  The  text  o 
this  was  as  follows : — 


We,  the  undersigned  committee 
of  the  Food  Manufacturers’  Associa¬ 
tion,  desire  to  call  your  attention  to 
the  vexatious  conditions  now  gov¬ 
erning  the  manufacture  of  various 
food  products,  in  the  earnest  hope 
that  you  will,  in  your  official  capac¬ 
ity,  take  such  action  as  you  may 
deem  wise  and  proper  to  remedy 
these  conditions.  Our.  association 
comprises  about  100  leading  manu¬ 
facturers  of  preserves,  catsups,  pick¬ 
les,  cider,  soda  fountain  supplies, 
bakers’  supplies,  table  condiments, 
etc. 

We  are  thoroughly  convinced  of 
the  fact  that  some  preservative  is 
very  desirable  and  absolutely  neces¬ 
sary  in  these  food  products  and  that 
certain  harmless  colors  are  desir¬ 
able.  if  not  essential.  We  also  ap¬ 
preciate  the  fact  that  the  Food  and 
Drugs  Act  does  not  nrohibit  harm¬ 
less  preservatives  or  harmless  colors. 
This  encourages  us  in  the  belief  that 
the  legislators  responsible  for  this 
law  did  not  intend  that  they  should 
be  prohibited  by  supplemental  rul¬ 
ings.  We  urge  you,  therefore,  not 
to  prohibit  the  continued  use  of 
these  articles. 

Salt,  sugar,  wood  smoke  and  con¬ 
diments,  which  are  permitted  by  the 
law,  are  not  suitable  or  satisfactory 
preservatives  foY  fruit  products  and 


kindred  articles.  Some  preservative 
must  be  used  and  the  manufacturers 
are  united  in  the  belief  that  benzoate 
of  soda  is  the  preservative  best 
adapted  for  this  purpose.  It  is  a 
natural  constituent  of  many  fruits 
and  vegetables  and,  in  the  small 
quantities  necessary,  is  absolutely 
without  injurious  effect  on  the  health 
of  the  consumer.  Many  years  of 
practical  business  experience  sub- 
•  stantiate  this,  for  none  of  us  has 
heard  of  any  one  being  injured  by 
it.  This  is  further  confirmed  by, the 
ablest  authorities  we  have  consulted,  • 
whose  opinions  are  based  on  the 
most  thorough  personal  investiga¬ 
tion. 

The  manufacturers  have,  at  enor¬ 
mous  expense  and  loss,  carefully 
tested  the  practicability  of  every 
suggested  substitute  for  benzoate  of 
soda,  such  as  refrigeration  or  steri¬ 
lization,  and  under  the  most  favor¬ 
able  ednditions,  but  without  success. 
We  have  found  these  methods  in¬ 
variably  expensive,  unsatisfactory 
and  unreliable.  Goods  thus  pre¬ 
served  will  spoil  quickly  when 
opened  and  with  greater  consequent 
danger  to  the  consumer  than  from 
the  use  of  benzoate  of  soda.  The 
manufacturers  have  disregarded 
labor  and  expense  in  exhaustive  ex¬ 
periments,  in  research  and  in  con¬ 
sulting  scientists  to  discover  other 
methods.  We  have  neglected  no  op¬ 
portunity  to  confer  with  the  officials 
charged  with  enforcing  the  food 
laws. 

Millions  of  dollars  have  been  spent 
by  the  National  Government  for  the 
assistance  and  instruction  of  the 
American  farmer,  but  although  the 
rulings  supplementary  to  the  food 
law  have  clearly  foreshadowed  a 
revolution  in  the  manufacture  of 
food  products,  yet  no  alternative 
means  of  relief  have  been  offered. 

If,  as  intimated,  the  use  of  benzo¬ 
ate  of  soda  is  prohibited  because  of 
its  alleged  harmfulness,  no  proof 
that  it  is  harmful  has  been  pub¬ 
lished  an’d  no  satisfactory  method 
or  process  has  been  suggested  as  a 
substitute  therefor,  as  was  promised 
us  by  your  department. 

To  prohibit  the  use  of  benzoate 
of  soda  without  any  substitute  will 
paralyze  the  manufacture  of  many 
food  products ;  will  cause  great 
financial  loss;  will  throw  thousands 
of  people  out  of  employment  and  • 
will  abolish  a  large  market  for  the 
growers  of  fruits  and  vegetables 
used  in  such  products. 

We  confidently  believe  that  you 
and  your  department  will  exert  your 
influence  in  every  leeritimate  way  to 
avert  such  a  calamity  and  that, 
before  prohibiting  the  use  of  benzo¬ 
ate  of  soda,  you  will  be  prepared  to 
specify  some  other  mutually  satis¬ 
factory  means  for  preserving  such 
products  commercially. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday1  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless^  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Another  Chapter  in  a  Limited  Price 
Suit. 


The  Grogan-Chaffee  olive  oil 
case,  which  has  been  referred  to 
before  in  this  department  has  now 
been  finally  decided  by  the  Court 
of  Appeals  of  California.  The 
case,  it  will  be  remembered,  was 
brought  by  a  manufacturer  of 
olive  oil  against  a  Pasadena  retail 
grocer  to  compel  the  latter  to  sell 
his  olive  oil  at  a  fixed  price  estab¬ 
lished  by  him.  The  lower  Court 
decided  in  favor  of  the  retailer 
and  the  final  Court  of  the  state 
affirms  the  decision.  * 

Following  is  the  statement  of 
the  case : — 


A  decision  in  the  matter,  which 
will  probably  come  closer  to 
definitely  fixing  the  status  of  ben¬ 
zoate  than  anything  heretofore 
issued,  is  expected  within  a  short 
time. 

Holt. 


Vita  Brand  Sardines. 

Under  the  label  of  Vita  Brand,  F.  H. 
Phillips  &  Co.,  of  444-46  Greenwich  St., 
New  York,  are  putting  out  the  best  qual¬ 
ity  of  Norwegian  Smoked  Sardines, 
packed  in  pure  olive  oil.  As  only  the 
best  of  autumn  fish  and  the  purest  olive 
oil  are  used,  there  can  be  no  question  as 
to  the  high  quality  and  delicious  taste  of 
this  particular  brand.  Grocers  who 
have  a  trade  for  good  goods  will  find 
these  to  meet  their  requirements. 


The  complaint  avers  that  plain¬ 
tiff  is  a  manufacturer  of  pure  olive 
oil,  sold  for  food  and  other  pur¬ 
poses  ;  that  he  has  copyrighted  cer¬ 
tain  designs  and  words  which  are 
placed  upon  every  bottle  guarantee¬ 
ing  its  purity ;  that  by  reason  of  ex¬ 
tensive  advertising  and  rewards  of¬ 
fered  to  any  one  establishing  its  im¬ 
purity  a  large  demand  has  been  cre¬ 
ated  for  this  brand  of  oil ;  that  at¬ 
tached  to  every  bottle,  can  or  parcel 
of  said  oil  offered  for  sale  is  the  fol¬ 
lowing  notice  :  “The  goods  contained 
in  this  case  are  sold  on  the  condition, 
which  is  made  a  part  of  the  con¬ 
sideration  for  the  sale  of  these 
goods ;  that  the  purchaser,  if  he  re¬ 
tails  these  goods,  will  maintain  my 
fixed  retail  price  on  them,  and  that 
if  he  wholesales  them  he  will  sell 
them  subject  to  this  same  condition. 
My  fixed  retail  price  for  Purity 
olive  oil  is  $1.35  per  can  for  the  half 
gallon  size,  and  $2.50  per  can  for  the 
gallon  size.”  The  defendant,  a  gro¬ 
cer,  nurchased  a  quantity  of  oil,  each 
bottle  whereof  bearing  plaintiff’s 
label  and  was  so  purchased  under 
agreement  that  the  purchaser  would 
maintain  plaintiff’s  selling  price  for 
such  oil  and  not  sell  the  same  for 
a  price  less  than  as  specified  in  the 
notice  affixed  to  such  bottles.  That 
defendant,  in  violation  of  said  agree¬ 
ment,  .sold  a  part  of  said  oil  at  the 
price  of  $1.20  per  can  for  half  gal¬ 
lons  and  after  notice  to  desist  from 
sales  at  such  prices  threatens  to  con¬ 
tinue  the  same.  That  other  mer¬ 
chants  having  seen  cut  in  prices  re¬ 
fuse  to  buy  or  handle  plaintiff’s  oil, 
and  he  has  thereby  lost  many  sales 
which  he  otherwise  could  have 
made  but  for  defendant’s  acts,  to 
plaintiff’s  damage  in  the  sum  of 
$1,000,  for  which  he  prays  judg¬ 
ment. 


is  based  on  a  technicality  rather 
than  the  real  merits  of  the  case. 
The  Court  says  in  substance  that 
the  only  sale  sought  to  be  re¬ 
strained  by  Mr.  Grogan  was  sale 
at  retail,  while  the  plaintiff’s 
briefs  contain  no  allegation  what¬ 
ever  that  the  sale  which  formed 
the  basis  of  the  suit  was  at  retail. 
For  all  the  record  of  the  case 
shows,  says  the  Court,  the  sale 
may  have  been  at  wholesale  and 
thus  unrestricted.  Without  this 
proof  the  case  is  not  complete, 
and  the  decision  must  be  for  the 
defendant. 

So  that  while  the  decision  is 
based  on  a  technicality  rather 
than  the  principles  involved,  it  b 
still  the  law  as  to  limited  prices  in 
California  until  other  cases  arc 
decided  on  their  merits. 


CORRESPONDENCE 


Says  Fleer  &  Co.  Misrepresented. 

Battle  Creek,  Mich., 

Nov.  1,  1907. 

Editor  “Grocery  World.” 

Gentlemen  : — It  has  come  t< 
our  notice  that  Frank  H.  blee 
&  Company,  of  Philadelphia,  ha 
sent  out  to  publishers  of  trad 
journals  a  statement  in  regard  t< 
|  the  suit  we  have  recently  brough 
against  that  concern  for  inter 
fering  with  our  rights. 

A  restraining  order  was  issue* 
by  the  United  States  Circui 
Court  against  Frank  H.  Fleer  l 
|  Co.,  enjoining  them  from  dc 
ing  the  acts  we  complained  o 
and  another  to  show  cause  why 
preliminary  injunction  should  nc 
issue  is  now  awaiting  argumen 
We  have  no  objections  to  th 
facts  appearing,  but  this  statt 
ment  sent  out  by  Fleer  contain 
numerous  misstatements. 

Yours  very  truly 
Taylor  Bros.  Co.,  Inc. 


*  *  * 


As  to  the  “Woman’*  Home  Compa 
ion.” 


The  decision  of  the  appeal 
court  does  not  decide  the  limited- 
price  question  finally,  because  it 


Shamokin,  Pa.,  Nov.  4,  1907- 
Editor  “Grocery  World.” 

Dear  Sir: — It  is  with  pleasui 
we  read  your  paper  ever 
Monday  when  it  reaches  us,  an 
we  note  particularly  the  alwa) 
up-to-date  stand  you  take  to  he 
business  men  along. 

Your  editorial,  “Do  You  Kno 
Your  Grocer?”  is  very  just  in  d 
fending  business  men.  We  a 
certainly  being  done  up  by  tl 
editor  of  the  “Woman’s  Hon 
Companion,”  who  in  our  opini( 
has  very  little  experience  as 
the  methods  used  by  the  up-t 
date  grocer  of  to-day.  We  doi 
believe  there  is  one  grocer  out 
fifty  half  as  bad  as  we  are  ; 
made  to  appear  in  the  “Womai 
Home  Companion,”  when  we  a 


15 


WORLD) 


«i 

!  accused  of  preferring  to  do  our 
I  business  through  telephones  and 
solicitors  because  of  our  dirty 
stores. 

The  business  man’s  success  de¬ 
pends  upon  the  greatest  number 
of  customers  he  can  get  into  his 
store,  and  that  is  his  aim. 

We,  for  example,  are  always  on 
the  alert  in  making  fine  displays 
of  our  goods  and  particularly 
about  cleanliness.  If  the  editor 
of  the  “Woman’s  Home  Com¬ 
panion  would  call  at  our  store  we 
would  soon  convince  him  that  his 
article  is  next  to  rot. 

The  “Stroller’s”  column  is  al¬ 
ways  full  of  good  hints  and  is 
alone  worth  the  subscription 
price. 

Yours  truly, 

M.  J.  Haile,  i 

*  *  * 

Material  for  Demonstrations. 

Goldfield,  Nevada,  Oct.  30,  1907. 
Editor  “Grocery  World.” 

Dear  Sir  : — W ould  you  kindly 
furnish  me  with  a  list  of  grocery 
novelties  for  demonstrating,  es¬ 
pecially  concentrated  food. 

Respectfully, 

Grace  Van  Davis. 

Practically  all  the  leading  firms 
n  the  lines  of  proprietory  food 
products  advertise  in  the  “Gro- 
;ery  World.”  If  this  corre¬ 
spondent  will  go  over  the  adver¬ 
ting  pages  she  will  find  plenty  of 
nanufacturers  who  Avould  be 
billing  to  co-operate  with  him  in 
naking  demonstrations. 


The  Shoe 
Dressing  a 
Grocer 
Should  Sell 

Gilt  Edge  Shoe  Dressing 

| 

is  one  of  our  leading  brands. 

It  is  as  staple  in  the  shoe 
dressing  line  as  sugar  in  the 
grocery  line.  Any  grocer  or 
general  storekeeper  can  build 
up  a  trade  on  it  and  hold  it, 
for  there  is  no  better  shoe 
dressing  on  earth. 

We  guarantee  Gilt  Edge 


mported  Swiss  Milk  Chocolate 
Loses  Trade. 


to  be  the  only  black  dressing 
for  ladies’  and  children’s 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 

Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’ s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 

You’ll 

Change 

- Yo  up - - 


lecent  25  Per  Cent.  Advance  Causes 
Heavy  Falling  Off  in  Demand.  Drop 
Affects  All  Imported  Brands. 


All  of  the  concerns  handling  im- 
’Orted  Swiss  milk  chocolate  state 
hat  the  recent  advance  in  price 
as  greatly  curtailed  their  sales, 
he  advance  averaged  about  25 
er  cent,  throughout. 

It  seems  to  have  been  the  gen- 
ral  experience  of  importers  and 
ealers  that  the  sales  of  Cailler’s, 
’eter’s  and  Suchard’s  milk  choco- 
ite  have  fallen  off  about  one- 
Durth  since  the  advance.  The 
oncerns  chiefly  interested  are 
opeful  that  by-and-by  it  will 
j 0me  back,  but  the  domestic 
lanufacturers  are  working  hard 
1  make  hay  while  the  sun  shines, 
nd  it  is  a  question  whether  the 
'  nported  brands  will  recover  their 
'ade  or  not. 


j  •'Y  weeks  bookkeeping  can  be  done  in 
;  1  hour  if  you  use  Forbes  Indexed  Cou- 
>n  Books. 


shoes  that  contains  oil. 
This  is  important,  for  a  shoe 
polish  that  contains  no  oil 
will  rot  and  crack  leather. 
Gilt  Edge  softens,  preserves 
and  polishes,  and  all  this 
without  brushing.  It  has 
a  tremendous  sale  and  you 
ought  to  have  it. 

Not  only  the  largest  quan¬ 
tity,  but  the  finest  quality. 

Price,  per  Gross,  $24 
$2  per  Dozen 

WhittemoreBros.&Co. 

The  Oldest  and  Largest  nanufacturers 
of  Shoe  Polishes  in  the  World 

20-22=24-26  Albany  Street 
CAMBRIDGE  A,  MASS. 


Mind 

About 

(Xlood 

If  you  think  wood  is  the  only  material  to  make 
bins  of  you  should  see  our 

Decorated  Compartment  Cabinets 
for  Teas,  Coffees  and  Spices 

They  are  made  of  heavy  tin — good  American 
tin  of  the  highest  grade,  and  are  cleaner,  lighter 
and  more  beautiful  than  any  wooden  bins  you 
ever  saw.  Another  advantage  is  that  the  price  is 
probably  lower  than  you  had  any  idea  of. 

We  make  several  styles  of  these,  photograph¬ 
ically  shown  in  Catalogue  No.  4.  Why  not  get  a 
copy  and  look  it  over  ? 

American  Can  Co  mpany 

Netu  York  Chicago  San  Francisco 


IN  WHITING  TO  SDyEHTISERS  KINDLY  MBNTION  "CROCBP 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 

Crescent  Mfg.  Co.,  Seattle,  Wash. 

E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  <c  ALLISON,  Agents,  NEW  YORK  CITY 


GOING  SOME! 

THE  SALE  OP 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASEp  NEARLY 

200’  Per  Cent. 

Over  the  same  month  last  year.  Each  month,  except  one. 
has  shown  a  decided  improvement.  THE  INDEX,  re-  ^ 
liability,  quality,  prompt  deliveries,  the  E.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

“  Have  used  your  books  for  twelve  years. 

Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  senu  you  free  sam¬ 
ples.  They  are  waiting  for  you. 

J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


Pile  Up  Your  Stock  of 

DEPENDABLE 


MILLBOURNE 

FLOUR 

where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  &  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 

MILLBOURNE  MILLS 

63d  and  Market  Sts. 


rHE  GROCERY  MARKETS 

Tea. 

Last  Tuesday’s  holiday  has 
greatly  interfered  with  the  activ¬ 
ity  of  the  tea  market.  The  de¬ 
mand  lias  been  considerably  re¬ 
duced,  and  taking  the  week 
through  can  be  called  only  fair. 
There  have  been  no  changes  in 
price  during  the  week  and  no  de¬ 
velopments  of  any  character. 
From  now  on  until  after  the  holi¬ 
days  the  demand  will  likely  be 
slack,  but  no  recession  in  prices 
is  looked  for.  On  the  contrary, 
low  grades  especially  can  be  ex¬ 
pected  to  advance  somewhat  as 
the  season  advances. 

Coffee. 

The  market  for  Brazil  options 
was  maintained  on  a  steady  basis 
until  last  Monday,  when  the  liqui¬ 
dation  of  December  options  set  in 
and  caused  a  decline  of  15  to  25 
points.  When  the  market  had  de¬ 
clined  to  this  extent  the  specu¬ 
lative  came  to  its  support  and 
held  the  situation  on  that  basis, 
where  it  is  at  the  present  basis. 
Actual  Brazil  coffee  shows  very 
little  change  during  the  week. 
What  would  happen  to  the  mar¬ 
ket  for  Rio  and  Santos  coffee  if 
the  bankers  back  of  the  valoriza¬ 
tion  scheme  felt  compelled  to  call 
their  loans  and  force  on  the  mar¬ 
ket  the  coffee  held  as  collateral  is 
an  interesting  query.  The  major¬ 
ity  of  the  trade  scout  the  possi¬ 
bility  of  such  a  catastrophe,  as  it 
would  unquestionably  split  the 
market  wide  open  and  the  bank 
efs  might  after  all  be  the  chief 
sufferers.  Mild  coffees  are  very 
firm.  There  is  no  surplus  and 
very  light  offerings.  Java  coffee 
is  firm  at  the  last  quotation  and 
Mocha  is  steady. 

Sugar. 

There  have  been  no  develop¬ 
ments  in  the  sugar  market  during 
the  week.  Raws  are  unchanged 
and  dull.  Refiners  seem  to  be 
well  stocked  up.  Refined  is  un¬ 
changed  for  the  week.  All  refin¬ 
ers  are  now  on  the  same  basis 
which  has  ruled  for  several  weeks, 
the  Federal  still  being  10  points 
below  the  market,  but  neverthe¬ 
less  seeming  to  have  very  little 
sugar  to  offer.  The  demand  for 
refined  sugar  is  fair. 

Syrup  and  Molasses. 

Glucose  remains  unchanged  for 
the  week.  Compound  syrup  is  in 
fair  demand  at  unchanged  prices. 


Sugar  syrup  is  in  moderate  de¬ 
mand  at  unchanged  prices.  Mo¬ 
lasses  is  in  fair  demand  at  ruling 
prices.  No  new  molasses  has 
reached  Northern  markets  as  yet. 

Fish. 

The  demand  for  fish  during  the 
week  has  been  comparatively 
slack,  partly  because  the  trade  are 
supplied  for  the  present  and  partly 
because  of  the  high  prices.  There 
las  been  no  recession  of  prices, 
either  in  Norway,  Irish  or  shore 
mackerel,  as  the  receipts  are  still 
light.  Cod,  hake  and  haddock 
are  all  unchanged  and  in  light  de¬ 
mand.  Salmon  is  steady  to  firm 
and  in  fair  demand.  Sardines  arc 
unchanged,  the  imported  brands 
being  in  light  supply  and  very 
firm.  Domestic  sardines  arc 
steady,  unchanged  and  in  lighl 
demand. 

Canned  Goods. 

The  tomato  market  is  weak 
Not  so  much  because  of  any  con 
dition  inherent  in  itself  as  the 
result  of  the  financial  squeeze 
There  has  been  some  talk  of  offer; 
at  82^4  cents  f.  o.  b.  during  the 
week,  which  is  a  further  declim 
of  2j4  cents.  As  stated  there  i 
apparently  nothing  in  the  tomatc 
market  itself  to  ,cause  weakness 
The  largest  estimate  of  the  pad 
which  has  been  heard  from  an; 
responsible  source  is  io,ooo,oo< 
cases,  which  would  justify  ; 
strong  rather  than  a  weak  feeling 
The  demand  for  tomatoes  is  ver; 
light.  Corn  is  dull,  but  strong 
Shoepeg  and  Maine  style  are  botl 
scarce  and  in  good  demand  at  firn 
prices.  As  an  example,  om 
packer  of  Maryland  corn  wh< 
opened  at  55  cents  now  asks  8, 
cents  for  his  surplus.  Peas  ar 
dull  at  unchanged  prices.  Peache 
are  in  light  demand  at  rulini 
prices.  Stocks  are  light.  Apple 
are  now  obtainable  at  $3.25 
New  York  State  gallons,  bu 
other  holders  are  still  asking  $3.51 
and  some  even  hold  out  for  $3-75 
The  demand  is  fair.  The  Califor 
ilia  line  shows  no  change  in  prici 
and  very  little  business  from  firs 
hands.  Shipments  are  still  ver; 
late.  The  Baltimore  line  of  cannci 
goods  is  unchanged. 

Dried  Fruits. 

Prunes  show  a  little  more  de 
mand,  but  at  no  advance  in  prices 
The  coast  people  predict  an  ad 
vance,  and  if  the  consumptive  de 
mand  brisks  up  an  advance  wil 
probably  come.  The  present  de 
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Window-Dressing  Articles  Wanted 


■ 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
ind  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
,everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
>r  original — in  fact,  those  which  have  been  used  successfully  are 
jerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
iverage  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
:hould  be  addressed  to  the  “Window-Dressing  Department.”  II 
Irawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


nand,  however,  is  light.  Peaches 
ire  still  low,  prices  being  un¬ 
changed.  There  is  some  demand 
or  export,  which  is  strengthening 
he  market  in  the  face  of  a  dull 
lomestic  demand.  Apricots  are 
lull  and  unchanged.  Currants 
ire  doing  well,  but  rule  at  un¬ 
changed  prices.  Raisins  are  un¬ 
hanged.  Seeded  are  scarce  and 
;ery  firm.  There  have  been  no 
leliveries  of  new  seeded  yet. 
^oose  raisins  are  dull  and  weak. 
\pples  are  firm  and  in  light  de- 
nand. 

Eggs. 

Fresh  eggs  are  very  firm  at  an 
idvance  of  1  cent  over  last  week, 
riie  arrivals  of  fresh  eggs  are 
ery  light  and  there  is  a  ready 
;ale  at  outside  prices  for  every- 
hing  which  will  grade  fresh. 
Storage  eggs  are  unchanged  on 
he  basis  which  ruled  one  week 
igo.  Stocks  in  storage  are  grad- 
lally  decreasing,  although  there 
s  still  plenty  to  go  around.  There 
s  a  disposition  to  keep  prices 
vhere  they  are  so  that  stock  may 
>e  readily  moved.  The  outlook 
s  for  unchanged  prices  both  for 
resh  and  storage  eggs  for  the 
lext  few  days. 

Butter. 

The  butter  market  shows  a  fur- 
her  decline  of  2  cents  for  the 
■veek,  due  to  the  same  causes 
which  caused  last  week’s  decline, 
iz.,  curtailed  consumption  due 
o  extreme  high  prices  and  the 
act  that  certain  holders  of  stor- 
ige  butter  had  to  realize  money 
|uickly  in  order  to  pay  called 
oans.  Since  the  decline,  how¬ 
ever,  the  situation  has  improved, 
nd  the  trade  now  look  for  a 

1. 

inner  market  at  higher  prices  in 
•  he  near  future.  The  advance 


may  not  be  over  1  cent  per  pound, 
but  the  market  is  in  a  very 
healthy  condition,  and  the  future 
price  depends  largely  on  financial 
conditions. 

Beans  and  Peas. 

Pea  beans  are  quoted  at  various 
prices,  according  to  quality.  The 
range  is  $2.25  to  $2.40,  which  is  a 
decline  from  previous  extreme 
prices.  The  supply  is  still  hardly 
ample  for  the  demand,  and  on 
spot  stocks  are  low.  Marrows 
still  average  $2. 25  for  old  and 
$2.30  for  new.  The  demand  is 
fair.  California  limas  are  un¬ 
changed  and  in  fair  demand. 
Split  and  whole,  dried  peas  are 
both  unchanged  and  active. 

Cheese. 

The  cheese  market  shows  a  de¬ 
cline  for  the  week  of  cent  per 
pound  on  all  grades,  due  to  the 
falling  off  in  consumption.  The 
extreme  high  prices  have  at  last 
had  their  effect  and  the  result  is 
an  instantaneous  increase  in  the 
supply  as  compared  with  the  de¬ 
mand  and  a  consequent  decline  in 
prices.  There  may  be  a  slight 
further  decline,  but  the  future  de¬ 
pends  on  consumption.  Stocks  of 
cheese  are  considerably  below 
last  year. 

Produce. 

Sweet  potatoes,  primes,  50  to 
70  cents  per  basket ;  culls,  20  to 
25  cents  per  basket,  demand  fair; 
Pennsylvania  potatoes,  68  to  70 
cents  per  bushel;  York  State,  60 
to  65  cents  per  bushel;  Jersey,  40 
to  45  cents  per  basket,  demand 
fair;  carrots,  30  to._40  cents  per 
basket,  demand  fair ;  cabbage, 
$2.50  to  $3  per  100,  demand  fair; 
yellow  turnips,  35  to  40  cents  per 
basket ;  white  turnips,  40  to  50 


cents  per  basket,  demand  fair  to 
good ;  beets,  $2  per  100,  demand 
fair ;  yellow  onions,  60  to  70  cents 
per  bushel,  demand  fair;  horse¬ 
radish,  $5  to  $6  per  barrel,  10  to 
12J2  cents  per  bunch,  demand 
good ;  watercress,  2  to  2J4  cents 
per  bunch,  demand  fair;  salad, 
$1.50  to  $2  per  barrel,  demand 
fair;  celery,  Pennsylvania,  7  to  12 
cents  per  bunch ;  York  State,  35 
to  45  cents  per  bunch,  demand 
fair;  cauliflower,  $2  to  $2.25  per 
barrel,  demand  fair  to  good  ;  pars¬ 
nips,  $2  to  $2.25  per  barrel,  45  to 
^>0  cents  per  basket,  demand  fair; 
pumpkins,  25  cents  per  basket,  $6 
to  $8  per  100,  demand  fair  to 
good;  spinach,  $1.25  to  $1.50  per 
barrel,  demand  fair  ;  oyster  plants, 
2/4  to  3  cents  per  bunch,  demand 
fair. 

Provisions. 

Everything  in  the  smoked  meat 
line  is  about  unchanged.  There 
is  a  disposition  among  some  local 
packers  to  reduce  prices  )4  cent, 
while  others  hold  firm  at  ruling 
prices.  There  is  a  seasonably 
moderate  demand  for  smoked 
meats  and  if  any  change  occurs 
during  the  week  it  will  probably 
be  a  decline  of  )4  cent.  Both  pure 
and  compound  lard  remain  un¬ 
changed  and  show  an  active  de¬ 
mand.  Barrel  pork,  dried  beef 
and  canned  meats  are  all  dull  and 
unchanged. 

Green  Fruit. 

Apples,  20-ounce  $4.50  to 
$5.50;  Kings,  $5  to  $5.50;  Bald¬ 
wins,  $3  to  $4;  Hulbersons,  $3.50 
to  $4;  Greenings,  $3.50  to  $4; 
Pippins,  $4  to  $4.50;  bulk  apples, 
$2  to  $2.25  per  barrel,  demand 
good;  bananas,  firsts,  $1.25  to 
$2.50;  8-hands,  $1  to  $1.25;  7- 
hands,  65  to  90  cents ;  6-hands,  50 
to  65  cents  ;  demand  poor ;  lemons, 
$3  to  $4.50  per  box,  demand  fair ; 
Florida  grapefruit,  $4.50  to  $6.50 
per  box,  demand  fair  to  good ; 
pears,  Duchess,  $2.50  to  $2.75  per 
barrel ;  Keifers,  50  cents  per  bas¬ 
ket,  $2  to  $2.25  per  barrel ;  de¬ 
mand  poor ;  pineapples,  $2.50  to 
$5  per  crate  demand  fair  to  good. 

Nuts. 

Peanuts,  green,  choice,  514  cents; 
fancy,  6  cents;  jumbo,  7ji  cents; 
roasted,  choice,  $1.25  per  bushel; 
fancy,  $1.45  per  bushel;  jumbo, 
$1.65  per  bushel,  demand  fair;  al¬ 
monds,  19  to  20  cents;  Brazil,  nj4 
cents  ;  filberts,  1 1  cents  ;  walnuts, 
greenobles,  12  cents;  marbots,  13 
cents;  mixed  nuts,  11  cents,  de¬ 
mand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  for  spices  is  fairly 
active  at  steady  prices,  although 
it  has  been  ifidirectly  affected  by 
the  recent  financial  disturbances. 
Practically  everything  on  the  wa¬ 
ter  at  this  time  is  sold  before  ar¬ 
rival. 

Spot  stocks  are  small  and  there 
appears  to  be  no  great  pressure  to 
sell 

Pepper. — The  demand  is  steady 
and  spot  stocks  have  been  greatly 
reduced  during  the  last  fortnight. 
It  is  apparent  that  prices  in  our 
country  are  really  lower  to-day 
than  elsewhere 

Cayennes. — The  demand  is 
very  fair  and  the  prices  are  un¬ 
changed. 

Cloves. — In  good  demand.  Fu¬ 
tures  are  held  at  firm  prices. 
There  is,  however,  no  large  trad¬ 
ing. 

Pimento  (Allspice). — Quiet  but 
steady.  Crop  is  unquestionably 
short  and  indications  are  for  high¬ 
er  prices. 

Mace. — The  demand  continues 
good  at  steady  prices.  Prime 
stock  of  good  color  continues 
scarce. 

Nutmegs. — In  much  better  de¬ 
mand  and  prices  are  steady. 

Cassias. — In  good  demand  at 
practically  unchanged  prices. 
China  in  mats  is  now  practically 
off  the  market. 

Gingers. — Are  unchanged  dur¬ 
ing  the  week.  The  demand  is 
steady. 

Seeds. — Very  steady  demand. 
Prices  firm  with  upward  tenden¬ 
cy.  Celery  is  higher.  Coriander, 
mustard,  caraway  and  poppy  seed 
are  much  called  for  and  prime 
stock  is  scarce. 

McCormick  &  Co. 
Baltimore,  Md. 


Baltimore  Canned  Goods. 

No.  1. 

Contrary  to  expectation,  in 
view  of  the  unsettled  financial 
condition,  business  in  canned 
goods  was  good  in  this  market, 
and  some  articles  stiffened  up  in 
price — sweet  potatoes,  for  in¬ 
stance,  advanced  to  $1  dozen 
strong  for  No.  3  Standards  and 
the  Gallon  size  are  all  sold  out  of 
the  city  packers’  hands.  The 
only  article  that  exhibited  an  eas¬ 
ier  feeling  was  tomatoes,  and  they 
find  ready  buyers  at  any  conces¬ 
sion  in  prices,  showing,  apparent¬ 
ly,  that  many  of  the  buyers  are  in 
the  market  looking  for  any  bar¬ 
gains  that  may  be  offered  in  that 
line.  Those  jobbers  who  take  ad¬ 
vantage  of  opportunities  to  se¬ 
cure  strictly  choice  quality  toma¬ 
toes  at  an  attractive  price  will 
probably  not  have  reason  to  re¬ 
gret  the  purchase.  Such  oppor¬ 
tunities  are  worth  watching  for. 

Baked  beans  was  another 
strong  article  this  week.  Corn 
was  less  active  and  the  same  was 
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true  of  the  remainder  of  the  list 
of  vegetables,  but  there  was  no 
weakening  in  the  prices  of  any  of 
them.  New  spinach  is  now  be¬ 
ing  packed  and  our  canners  are 
able  to  make  prompt  shipments. 
The  quality  of  it  is  excellent. 

In  the  line  of  canned  fruits  one 
would  naturally  expect  some  de¬ 
cline  in  prices,  after  being  ad¬ 
vanced  to  the  present  high  level 
under  a  full  head  of  steam  all 
summer,  but  the  extraordinary 
demand  and  comparatively  small 
pack  of  nearly  every  article  in  the 
list  has  left  in  the  hands  of  the 
canners  such  small  stocks  that  the 
holders  would  not  be  troubled 
about  carrying  them  if  the  de¬ 
mand  stopped  until  after  the  turn 
of  the  new  year.  Apples  and 
pears  are  the  only  articles  in  the 
line  of  fruits  that  are  still  being 
canned  though  in  a  small  way 
only  and  at  high  cost  on  account 
of  scarcity  of  the  fruit. 

The  season  for  dredging  oysters 
in  the  Chesapeake  Bay  opened 
yesterday  according  to  the  law  of 
this  state,  but  the  demand  for 
fresh  oysters  from  all  directions 
discourages  the  hope  of  the  can¬ 
ners  of  Cove  oysters  for  cheaper 
supplies  this  fall.  Still,  that  is 
largely  a  question  of  weather  and 
it  may  yet  come  the  canner’s  way. 

Thos.  J.  Meehan  &  Co. 

Baltimore  Md. 


No.  2. 


The  buying  of  tomatoes  this 
week  has  been  fair,  though  not 
active.  The  market  is  a  little  bit 
easier,  but  is,  as  far  as  we  can  see, 
in  excellent,  healthy  shape.  The 
stock  of  tomatoes  held  by  Balti¬ 
more  packers  is,  we  believe,  as 
light,  if  not  lighter,  than  at  this 
time  last  year.  Baltimore  pack¬ 
ers  are  carrying  practically  no  to¬ 
matoes,  and  Peninsula  packers 
who  had  a  heavy  pack  are  not 
giving  any  evidence  of  possessing 
a  large  surplus.  In  fact,  though 
the  market  is  somewhat  easier, 
and  in  spite  of  the  tight  money 
market,  there  is  no  glut  of  torna 
toes  being  offered. 

Packers  are  now  working  on 
spinach. 

There  is  some  oyster  packing 
going  on  from  day  to  day. 

The  sweet  potato  market  secmis 
to  be  growing  stronger  from  day 
to  day.  This  is  only  natural,  con¬ 
sidering  the  scarcity  of  raw  stock. 
Country  packers  seem  to  be  heav¬ 
ily  oversold,  and  arrivals  of  the 
raw  material  in  Baltimore  are 
light. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


Norway  herrings  are  in  good 
demand  and  owing  to  the  low 
>rice  at  which  they  are  offered 
they  are  taken  rather  freely. 

Mackerel. — The  situation  is  un¬ 
changed.  Prices  are  firmly  held, 
because  there  is  not  sufficient 
stock  pressing  for  sale.  In  our 
opinion,  there  is  no  chance  for  a 
ower  price  on  Norway  mackerel 
this  season.  T  he  catch  is  over,  it 
is  more  than  $7,000  barrels  less 
than  last  season  and  first  arrivals 
iave  gone  already  into  consump 
tion  and  what  is  to  come  yet  is 
not  enough  to  affect  the  market 
one  way  or  the  other.  It  is  a  fact 
that  Norway  mackerel  are  scarce 
and  those  who  will  have  to  have 
them  will  have  to  pay  a  good  price 
as  the  remaining  stocks  are  held 
in  just  very  few  and  very  firm 
lands. 

Imported  Oil  Sardines. — The 
situation  is  unchanged  but  for  fu¬ 
ture  delivery  subject  to  catch  of 
fish,  the  prices  asked  by  the  pack¬ 
ers  are  quite  considerably  higher 
than  those  prevailing  last  season, 
so  thereisno  likelihood  of  sardines 
and  sprats  being  any  lower  in  the 
near  future.  On  the  contrary. 
Exactly  the  same  may  be  said  of 
Norway  smoked  sardines.  They 
are  scarce  and  will  remain  scarce 
this  season. 

This  is  the  season  for  the  sale 
of  stockfish,  and  the  quality  ar¬ 
riving  here  this  season  is  partic¬ 
ularly  fine,  especially  of  the  round 
stockfish  used  principally  by  the 
Italian  and  German  trade. 

Strohmeyer  &  Arpe  Co 
New  York,  N.  Y. 


Sugar. 


Imported  Fish  Products. 

The  present  financial  situation 
has  effected  business  so  far,  as 
buyers  are  very  careful  and  are 
buying  only  from  hand  to  mouth. 

Holland  and  Scotch  herrings 
are  in  good  supply  and  market  is 
easy.  Prices  in  buyers’  favor. 


This  market  has  been  going 
along  on  a  good  foundation,  prices 
not  fluctuating  and  affected  only 
to  the  extent  of  a  5-point  decline 
in  raws  by  the  losses  recorded  in 
the  European  values.  Our  prices 
didn’t  get  as  high  as  those  of  Eu¬ 
rope,  speculation  has  not  been  a 
part  in  making  our  price,  and  our 
demand  and  supply  conditions 
have  been  evenly  enough  adjusted 
to  about  maintain  the  level  at 
which  we  did  arrive.  We  don’t 
expect  any  advances,  we’ll  be  do¬ 
ing  all  right  if  we  keep  at  3.90  to 
3.95  cents,  and  with  a  continu¬ 
ation  of  the  present  ordinary  busi¬ 
ness  the  sugar  trade  should  be 
able  to  look  back  at  the  end  of  the 
season  upon  a  fairly  satisfactory 
year.  What  next  season  is  to 
bring  cannot  be  foretold.  Busi¬ 
ness  will  probably  be  confined 
within  narrower  limits,  prices  of 
the  things  our  people  need  have 
been  advancing  too  rapidly,  con¬ 
sumption  will  diminish  and  a  nor¬ 
mal  state  be  thus  again  brought  to 
prevail.  It  is  a  readjustment  that 
always  happens  when  the  laws  of 
supply  and  demand  become  dis¬ 
arranged  :  we  had  an  illustration 
of  it  in  the  sugar  business  two 
years  ago  when  raws  reached 
cents  and  refined  6.15  cents. 


There  was  not  enough  sugar  then, 
at  the  rate  consumption  was 
traveling,  to  last  until  the  end  of 
that  season.  But  the  price  got  too 
high.  The  world  learned  it  could 
do  with  less  sugar  and  instead  of 
a  deficit  in  stocks  we  had  a  sur¬ 
plus.  There  was  justification  in 
that  advance.  One  million  tons  of 
sugar  had  been  lost  through 
drouths  in  Europe  and  consump¬ 
tion  on  the  continent  was  being 
stimulated  because  of  the  aboli¬ 
tion  of  the  sugar  bounties.  Since 
then  sugar  has  never  got  beyond 
a  reasonable  price;  most  of  the 
time  it  has  been  at  a  basis  that 
barely  paid  the  planter  the  cost 
of  production.  Prices  of  other 
commodities  have  been  advancing 
steadily,  not  a  few,  but  almost  all. 
Can  we  not  expect  that  the  same 
thing  as  happened  in  sugar  will 
be  repeated  in  other  lines  of  trade? 
Happening  then  in  only  one  in¬ 
stance,  sugar,  the  industrial  prog¬ 
ress  of  the  country  was  not 
stopped,  hardly  knew  that  any¬ 
thing  was  wrong;  but  we  have 
been  bringing  up  a  condition  in 
other  commodities  that  is  becom¬ 
ing  irksome  to  consumers  and 
those  who  have  passed  through 
these  periods  before,  periods  of 
great  industrial  expansion  and 
over-extending  of  credits  know 
the  consequences.  We  won’t  go 
back  to  where  we  started  from. 
The  larger  part  of  the  progress 
has  been  real.  We  will  keep  that. 
The  fictitious  values  will  be  cut 
away.  The  law  of  supply  and  de¬ 
mand  will  regulate.  Demand  has 
been  equal  to  the  supply,  ex¬ 
ceeded  it  in  many  cases,  and 
prices  have  kept  pace.  The  seri¬ 
ous  part  now  is  that  it  will  not  be 
a  readjustment  in  one  line  or  a 
few,  but  in  nearlv  all  of  them,  and. 
the  whole  country  will  feel  it.  In 
the  grocery  business  for  some 
time  past  conservatism  has  been 
an  element  not  lost  sight  of. 
There  has  not  been  anything  to 
worry  about  in  so  far  as  concernec 
sugar.  That  has  been  safe.  It 
will  stay  so.  Prices  can’t  fall  off 
much  there ;  they  haven’t  had  a 
chance  to  get  high 

Refined  Sugar. — The  American 
Sugar  Refining  Co.,  Howell,  anc 
Arbuckle,  quote  a  basis  of  granu¬ 
lated  at  4.80  cents,  less  1  per  cent, 
cash.  The  Federal  is  selling  at 
4.70  cents,  less  1  per  cent.  The 
Federal  announces  that  they  are 
two  weeks  delayed  in  filling 
orders. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


heavy  receipts.  The  price  ranges 
from  $2.25  to  $3  per  crate  and  th< 
demand  is  light. 


Box  apples  from  California  an 
coming  forward  regularly,  tin 
quality  being  fine,  but  the  demam 
light.  The  Jonathan  variet; 
range  from  $2.25  to  $2.50  am 
Bellflowers  $1.85  to  $2. 


Florida  oranges  are  beginnin 
to  come  in  more  plentifully  an 
the  range  in  price  is  still  $2.50  t 
$3.50.  There  are  very  few  goo 
oranges  among  present  receipt: 
The  demand,  however,  is  fair. 


Tokay  and  Cornichon  grape 
rom  California  are  in  market  an 
range  from  $2.60  to  $2.75-  Tit 
demand  is  fair. 


Near-by  grapes  are  higher  t 
reason  of  greater  scarcity.  T1 
average  price  for  Niagaras  is 
cents  and  Concords  16  cents.  T1 
demand  is  fair. 


MARKET  NOTES. 


Jamaica  oranges  are  now  plen 
tifully  in  market,  but  the  demand 
is  rather  light.  The  price  is  $5  to 
I  $5.25  per  barrel. 


Florida  grapefruit  is  sellii 
better  than  Florida  orangt 
mainly  because  the  quality  is  be 
ter.  Fancy  fruit  commands  l 
per  box,  and  from  there  the  pri 
declines  to  $3,  according  to  si? 


A  few  Florida  tomatoes  a 
coming  forward,  the  price  ran 


ing  from  $1.50  to  $2  per  era 
The  demand  is  moderate. 


Florida  eggplants  are  plentif 
The  price  ranges  from  $1.50  to 
per  crate.  Jersey  eggplants  1 
done. 


Some  very  good  Florida  squa 
is  coming  forward  at  prese 
averaging  $2  per  bushel  for  t 
best.  The  sale  is  limited,  ho 

ever. 


Florida  cucumbers  are  m 
coming  forward,  averaging  $2  \ 
basket.  They  are  not  wanted 
yet. 


Hothouse  radishes  are  in  m 
ket,  averaging  $2  per  100  bunch 
The  demand  is  only  fair. 


Cranberries  are  rather  weak 
than  otherwise,  on  account  of 


Salad  is  coming  from  vari< 
points.  New  Orleans  sa 
ranges  from  $4  to  $5  per  bar 
Southern  hothouse  75  cents  ] 
dozen,  and  North  Carolina  c 
frame  $2  to  $2.25  per  basket.  rI 
demand  is  fair. 
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Thi»  Department  it  devoted  to  the  criticism 
>f  advertising  matter  sent  in,  to  the  devising 
,f  new  advertising  ideas  for  special  occasions, 
ipon  request,  and  to  the  suggesting  of  original 
idvertisements  when  data  is  supplied.  All 
•ommunications  sent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
'f  Advertising.  They  will  be  filed  in  their 
irder  and  taken  up  according  to  strict  rotation. 


A  rather  odd  bit  of  advertising 
omes  intoVhis  department  from 
he  Industrial  Commissioner  of 
Winnipeg.  It  shows  that  various 
ommunities  where  living  is  con- 
.idered  cheap  are  advertising  that 
act  as  an  inducement  for  out- 
;iders  to  locate  there.  In  my 
udgment  the  little  circular  re¬ 
erred  to  is  sufficiently  interesting 
o  reproduce,  particularly  as  it 
jives  the  prices  of  a  list  of  staple 
ood  products,  which  grocers  in 
ither  sections  may  compare  with 
heir  own. 


told  me  during  the  week  of  a  case 
of  abortive  advertising  which  has 
been  transpiring  in  his  city,  and 
in  which  his  paper  was  involved. 
Two  of  the  local  grocers  up  there, 
who  were  both  advertisers  in  his 
paper,  became  angry  at  each  other 
fully  eighteen  months  ago.  Be¬ 
fore  that  they  each  had  a  six-inch 
advertisement  in  the  paper  every 
week,  of  very  fair  quality,  as 
country  advertising  went.  The 
cause  of  the  trouble  the  publisher 
had  forgotten,  it  occurred  so  long- 
ago,  but  it  suspended  all  friendli¬ 
ness  between  them.  Foy  a  while 
it  was  kept  out  of  their  advertis¬ 
ing,  but  soon  a  slurring  reference 
crept  to  one  man’s  advertising, 
and  it  was  at  once  vigorously 
answered  in  the  other.  In  a  very 
few  weeks,  says  the  publisher,  the 
fight  through  the  advertising  be¬ 
came  so  warm  that  all  semblance 
of  grocery  advertising  disap¬ 
peared.  For  over  one  year  those 
two  grocers  have  simply  used 
their  space  to  bang  each  other. 


FACTS  FOR  FACTORY  MEN 

ABOUT 

LIVING  COSTS  AT  WINNIPEG 

The  Metropolis  of  a  Bountiful  West 


men  are !  Can  it  be  conceived 
that  such  advertising  could  bring 
either  of  them  any  business? 
Certainly  not — it  is  money  just  as 
surely  wasted  as  if  thrown  into 
the  street.  For  over  a  year  they 
have  spent  their  good  money 
simply  to  maintain  a  quarrel  that 
held  them  both  up  as  laughing 
stocks  before  their  fellow  towns¬ 
men.  This  is  simply  childish. 


Pennsylvania  News  Items. 


During  the  week  Dairy  and 
Food  Commissioner  Foust  issued 
the  following  new  rules  regarding 
the  sales  of  oleo  : — 

No  license  will  be  granted  to  a 
non-resident  of  the  State  of  Penn¬ 
sylvania,  as  such/non-resident  would 
be  beyond  the  jurisdiction  of  the  de¬ 
partment. 

No  license  will  be  transferred 
from  any  person,  firm  or  corporation 
convicted  of  any  violation  of  the 
Acts  of  Assembly  under  which  such 
licenses  is  issued,  nor  when  pro¬ 
ceedings  are  pending  for  violation  of 
said  acts. 

The  attention  of  intending  appli¬ 
cants  for  license  is  specially  directed 
to  that  portion  of  the  act  which 
reads :  “Upon  conviction  of  any  sub¬ 
sequent  offense,  shall  be  punished  by 
a  fine  of  not  less  than  $500,  nor 
more  than  $1,000,  and  by  imprison¬ 
ment  in  the  county  jail  for  not  less 
than  six  months  nor  more  than 
twelve  months.” 


| 


As  I  found  advertised  and  by  making  special  calls, 
October,  26th,  1907 


GROCERIES,  (Retail) 


Flour,  50  lb.  Sack  (best) 

.  7* 

SI  G5 

(Iran.  Sugar,  20  lbs.  . . 

,  1  (M) 

Rolled  Oats.  1 1  lbs. 

&  50 

Butter,  per  lb.  . .  SO  25  to 

-  30 

Lard,  2  lbs. 

Corn  Meal,  40  lb.  sack. . 

f  so 

Milk,  1 1  qts.  ,  . . 

1  00 

B.  Rice,  per  lb. 

’  05 

Beans,  white,  per  lb.  . . 

01 

Tet  lev’s  Tea,  3  lbs. 

1  00 

Cooking  Apples,  10  lbs. 

25 

Snow  Apples,  0  lbs. 

25 

Cranberries,  2  lbs. 

25 

•Spanish  Onions,  (J  lbs. . . 

25 

Onions,  per  lb.  ^  .. 

.  03 

Potatoes,  per  bus.  Tj"  ..s 

..V. 

j  50 

hggs,  pee  doa.  ..  -  jry  . .  $n  yu  to 
-*  .-wp- 

MEATS,  (Retail) 

^  35 

Round  Steak.  per  lb.  *  '"s** 

'A 

00 

Heavy  Rib  Hi  .a  t  per  lb. 

<>!) 

Shoulder  Roast,  per  lb.  4 

<•7 

Boiling  Beef,  per  lb. 

05 

Salt  Pork,  pel*  lb. 

12  A 

Pork  Saus*age,  per  lb.  . . 

10 

Beef  -Sausage,  3  lbs.  .. 

•>r. 

Spring  Lamb.  ( fore-quarter),  j 

11 

"  "  (hind-quarter)  . 

17 

(  hoico  T  urkev.  per  )l>. 

18 

Spring  Chicken,  per  lb.. 

..  V 

lt> 

U  ild  Duck.(plump)  pair  SO  35  to 

'  45 

RENTS  - Per  Month 


1  Small  Jasper  Ave.  Houses. 

S  8  00 

Sherbrooke  St.,  Cottage 

12  00 

Magnus,  5  rooms 

12  00 

Flora  Ave.,  5  rooms  . .  I 

15  00 

Pacific  Ave.,  5  rooms  . . 

1(5  00 

Arlington,  cosy,  modern 

17  50 

Ha  Hot  St. 

20  00 

Masson,  semi-modern  . .  < 

20  00 

\  et ley  St  .  0 rooms  - . 

20  00 

Alverstono  St.,  7  rooms 

20  00 

Selkirk,  5  rooms  . . 

22  50 

Manitoba  Ave.,  modern 

22  50 

Manitoba  Ave.,  7  rooms  , 

25  00 

Flora  Ave.,  8  rooms  . . 

25  00 

Agnes  Ave.,  7  rooms  . . 

25  00 

EUEL  (Retail)  __ . . .  Delivered 

Souris  Soft  Coal,  per  ton  . .  $  5  85 

Scran  Urn  Hard,  per  ton  SO  00  to  10  50 
Lump  Coal,  per  ton,  8  50 

Wood,  per  cord  v  . .  S7  00  to  10  50 


Fuel  supply  in  all  Sections,  largely 
depends  on  Railway  facilities.  West¬ 
ern  Canada  has  under  construction, 
more  mileage  at  this  date,  than  any 
other  country  in  the  world.  With  the 
completion  of  St.  Andrews  Locks  in 
1008,  unlimited  wood  fuel  will  be  avail¬ 
able  at  50%  less 


The  express  direction  of  said  act 
is  imprisonment  in  addition  to  the 
minimum  fine  therein  expressed. 

In  addition  to  the  fine  and  im¬ 
prisonment  imposed  for  second 
offense,  injunction  proceedings  will 
be  instituted,  and  no  license  will  be 
transferred  from  any  person  against 
whom  proceedings  are  pending;  the 
intention  being  to  invoke  the  law 
upon  parties  who  persistently  violate 
the  same. 


Look!  Look!  Look! 

I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS’  SONS 
609  Lombard  Street  PHILADELPHIA,  PA. 


FREE  LIBRARIES,  FREE  PARKS,  8  CAR  TICKETS  FOR  25c. 

These  are  undeniable  facts  that  are  of  vital  interest 
to  manufacturers  seeking  a  location  in  growing 
Western  Canada.  —  . 

CHAS.  F.  ROLAND,  Industrial  Commissioner 


Increase  Your 
Cash  Sales 


Such  developments  as  the 
bove  make  me  feel  as  if  advertis- 
ng  were  one  of  the  most  powerful 
orces  in  the  world. 

*  *  * 

But  not,  however,  as  conducted 
•y  some  grocers.  Apropos  of  cer- 
ain  remarks  which  I  made  in  a 
J  ecent  issue  as  to  whether  it  is 
|  ;ood  policy  in  advertising  to  at- 
|  ack  one’s  competitor,  an  old 
|  riend  of  mine  who  conducts  a 
Country  weekly  newspaper  in  a 
1  mall  town  in  New  York  State 


Not  a  line  of  real  advertising  has 
appeared  in  either’s  space  during 
that  time.  The  angry  discussions, 
says  the  publisher,  have  included 
almost  every  conceivable  subject, 
politics,  religion  and  what  not.  I 
asked  the  publisher  whether  the 
advertising  had  attracted  any  at¬ 
tention,  and  he  said  that  it  had ; 
that  it  greatly  amused  the  towns¬ 
people,  who  egged  the  combat¬ 
ants  on  in  every  conceivable  way. 

=1=  *  * 

But  what  ridiculous  fools  these 


We  will  send  you  our  new  Cata¬ 
log  of  Beautiful  Premiums  free, 
with  full  particulars,  telling  you 
how  you  can  increase  your  cash 
sales  and  obtain  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  RY 

WELLS  &  RICHARDSON  CO.,  Burlingfon,  Vt. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 


Established  1842 


''ssfSVs, 

b5H35 

2 fevCeV  .  v 

.  "v., .  . .  *- 


Half  the  women  who 
trade  with  you  have 
Colds,  Coughs,  and  their 
children  get  Croup.  The 
grocer  who  gets  his  cus¬ 
tomers  to  try 


Goff’s 

Cough 

Syrup 


will  sell  hundreds  of 
bottles  and  make  money. 
We  will  tell  you  how,  if 
you  will  write  for  our 
proposition. 

S.  B.  Goff 
&  Sons  Co. 


CAMDEN 

NEW  JERSEY 

Established  1871 


PENNYMSH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable;  saves  coal  and  gas 

AT  ALL  GROCERS 

Penny  wash  Co.  1920  Park  Avt.,  New  York 


IN  WRITING  TO  HDVBRTISER$  KINDLY  MENTION  “  GROCERY  WORLD  ” 


20 


GROCERY  WORLD 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


There  is 
Only 
ONE 
GOOD 
WAY ! 


"THE  BENNETT ”  WAY 


(One  Account  at  a  Time) 

Use  “The  Bennett’’  Account  Always  Posted  System. 

The  “  one  account  at  a  time  ”  system. 

A  one  writing  system. 

No  springs  to  get  out  of  order  and  cause  you  trouble. 

Keeps  dust,  dirt  and  flies  from  your  accounts. 

Index  always  in  front  of  you,  you  can’t  cover  it  up. 

A  half  dozen  clerks  can  work  at  one  time,  just  as  well  as  one. 

It  shows  you  how  much  credit  you  have  outstanding  at  any  time. 

A  postal  will  bring  catalogue. 


The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Coffee  Display. 

A  very  attractive  and  neat  cof¬ 
fee  display  can  be  made  with  very 
little  trouble  and  expense. 

Procure  a  small  Japanese  stool, 
standing  about  a  foot  high,  upon 
which  place  a  tray  or  platter  with 
a  cup  and  saucer,  sugar  bowl  and 
cream  jug.  In  the  front  of  the  win¬ 
dow  arrange  coffee  beans  form¬ 
ing  the  words  “special  blends’’ 
or  something  similar.  A  little  to 
the  rear  of  this  on  both  sides  of 
the  stool  have  ground  coflee  dis¬ 
played  in  neat  open  cartons,  as 


of  the  bags  rolled  down  display¬ 
ing  the  coffee  in  the  bags.  The 
above  display  is  also  suitable  for 
the  display  of  tea. 

J.  N.  Knoop. 

1512  Poplar  Streep  Philadel¬ 
phia,  Pa. 

Prepared  Flour  and  Syrup. 

The  centre  of  window  is  to  rep¬ 
resent  a  kiln  or  oven  in  which 
cornmeal  is  dried.  It  is  built  with 
10-cent  packages  of  Reliable 
Flour  Co’s  Reliable  Prepared 
Flour,  Graham  Flour  and  Corn- 


shown  in  the  illustration.  In  the 
rear  of  the  window  have  cans, 
such  as  are  used  for  holding  tea 
and  coffee  in  the  store,  full  of 
coffee  and  displayed.  If  these  tin 
boxes  are  not  available  have  small 
bags  full  of  coffee  with  the  tops 


cake  Flour.  This  also  gives  it  i 
brick  appearance,  as  the  color  0 
these  packages  are  a  brick  coloi 
In  the  bottom  opening  hav' 
several  old  sticks.  Cover  witl 
red  tissue  paper  to  give  appear 
anee  of  fire.  In  the  top  opening 
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you  can  have  cornmeal  to  show. 

To  the  right  of  window  use  5- 
|  pound  bags  of  cornmeal.  To  the 
left  5-pound  bags  of'buckwheat. 

To  the  front  of  window  have 
self-raising  buckwheat  in  i-pound 
packages  and  granulated  corn¬ 
meal  in  2-pound  boxes.  Then 
nave  a  few  cans  and  jars  of  syrup 
and  your  bulk  syrup  you  can  dis¬ 
play  in  glass  molasses  jug. 

Have  two  signs  to  read  thus : — 


1st _ FRESH  KIRN  DRIED 

CORN  MEAL. 


2d _ TRV  OCR  10c.  SYRUP. 


Harry  H.  Matter. 
Williamstown,  Pa.,  Nov.  7,  1907. 


JOTS  FROM  A  JOBBER’S 
NOTE  BOOK 

Retail  grocers  who  think  they 
ire  aggrieved  when  compelled  to 
.vait  sixty  days  for  the  money  due 
hem  from  their  customers  should 
inter  the  brokerage  business  and 
jo  out  to  sell  futures,  particularly 
:anned  goods  and  dried  fruit  fu- 
ures.  In  some  cases  the  brokers 
.vait  a  full  year  for  their  commis- 
;ions.  For  instance,  some  future 
[908  corn  has  already  been  sold. 
Although  the  contract  has  been 
signed  and  accepted,  the  broker 
naking  the  sale  will  not  get  a  cent 
if  commissions  until  the  goods 
ire  delivered,  which  will  not  be 
•intil  the  fall  of  1908,  nearly  one 
>rear  hence.  This  is  not  done 
hrough  any  provision  of  the  law 
if  brokerage,  but  simply  by  rea¬ 
son  of  custom.  I  am  advised,  as 
1  matter  of  fact,  that  a  broker’s 
vork  is  done  as  soon  as  the  order 
ie  secures  is  accepted  by  the 
■eller,  and  that  he  can  demand 
ind  recover  his  commissions  at 
>nce,  without  waiting  for  de- 
ivery.  Custom,  however,  has 
stepped  in,  and  in  order  to  hold 
iis  accounts,  and  because  there 
ire  plenty  ready  to  take  them  if 
ie  loses  them,  the  broker  waits 
or  his  money  until  his  seller  gets 
'is.  This  makes  it  actually  neces¬ 
sary  to  have  capital  nowadays  to 
'ngage  in  the  brokerage  business, 
is  no  man  who  depends  upon  his 
ommissions  for  his  daily  ex¬ 
penses  can  get  along.  A  certain 
Philadelphia  broker  who  repre¬ 
sents  a  large  Pacific  coast  canned 
!  ;oods  packer,  informed  me  during 


the  week  that  although  he  had 
been  selling  goods  for  his  house 
continuously  since  January  1, 
1907,  he  had  not  yet  received  a 
cent  of  commissions. 

*  *  * 

The  reason  why  it  has  become 
customary  for  brokers  to  wait  un¬ 
til  delivery  for  their  commissions 
is  because  it  has  also  come  to  be 
a  custom  for  brokers  to  receive 
commissions  only  for  goods  act¬ 
ually  accepted  by  the  buyer. 
For  instance,  if  a  broker  takes  an 
order  amounting  to  $1,000  and  the 
buyer  rejects  a  portion  of  it 
amounting  to  $300,  the  broker’s 
commissions  will  be  reckoned  on 
$700.  This,  too,  is  not  according 
to  the  law  of  brokerage,  under 
which  a  broker  could  claim  com¬ 
missions  on  the  full  $1,000,  since 
the  fact  that  $300  worth  of  the 
goods  were  not  up  to  sample  and 
were  therefore  rejected,  was  not 
the  broker’s  fault,  and  he  there¬ 
fore  should  not  suffer  for  the  sell¬ 
er’s  shortcoming. 

*  *  * 

This  sacrifice  of  their  own  legal 
interests  leads  brokers  to  rub  it 
into  themselves  rather  deeply  at 
times.  For  instance,  a  certain 
Philadelphia  broker  representing 
a  large  manufacturer  of  preserved 
and  candied  fruit  took  orders  last 
summer,  for  the  1907  holiday 
trade,  for  goodsl  amounting  to 
several  thousand  dollars.  His 
commissions  on  the  season’s  busi¬ 
ness  amounted  to  a  very  large 
sum.  Before  the  goods  were  de¬ 
livered,  in  fact,  before  they  were 
manufactured,  the  factory  burned 
down.  Since  it  was  about  the 
only  one  of  any  size  in  the  coun¬ 
try,  the  goods  to  fill  its  orders 
cannot  be  obtained  and  the  busi¬ 
ness  is  therefore  lost.  Naturally 
under  the  custom  above  discussed, 
the  broker  loses  his  commissions 
also.  Though  advised  by  an  at¬ 
torney  that  he  could  collect  every 
dollar  of  them,  he  still  prefers  to 
pocket  the  loss,  on  the  ground  that 
the  account  is  valuable,  and  a  law¬ 
suit  would  lose  it  for  him. 

*  *  * 

The  New  York  trade  have  a 
much  more  equitable  method  of 
paying  the  broker  than  the  Phila¬ 
delphia  trade.  The  New  York 
broker  is  paid  a  part  of  his  com¬ 
missions  when  his  order  is  ac¬ 
cepted,  one  or  two  further  install¬ 
ments  through  the  year,  and  the 
balance  when  the  goods  are  de¬ 
livered.  The  Jobber. 
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Written  for  the  "Grocery  World." 

Must  the  Little  Retailer  Go? 


Ann,  but  devilish  hard  on  Abra¬ 
ham,”  and  in  this  case  Abraham 
is  the  retailer. 


they  have  the  power  to  back  up 
their  requests  by  powerful  pres¬ 
sure. 


A  Philadelphia  Writer,  Who  Closely  Watches  the  Trend  of  the 
Times,  Sees  in  the  Proposed  Parcels  Post  Law  a  Blow  in 
Favor  of  the  Large  Trader  as  Against  the  Small. 


The  agitation  among  the  ma¬ 
jority  of  the  retail  merchants  all 
over  the  United  States  in  opposi¬ 
tion  to  a  parcels  post  has  brought 
to  the  attention  of  many  of  them 
a  seeming  tendency  toward  the 
elimination  of  the  small  merchant 
by  the  larger  one.  During  the 
last  twenty  years  the  manufactur¬ 
ing  interests  of  the  country  have 
undergone  a  rapid  change,  there 
having  been  an  actual  decrease  in 
the  number  of  manufacturers  in 
the  face  of  a  large  increase  of 
population.  This  is  not  a  relative 
but  an  actual  decrease.  Is  the 
distributer  of  merchandise  to  be 
subjected  to  the  same  experience? 
And  is  the  establishment  of  a  par¬ 
cels  post  to  be  an  important  fac¬ 
tor  in  his  disappearance? 

It  was  a  noticeable  fact  that  at 
the  dinner  tendered  to  Post¬ 
master-General  Meyer  in  Phila¬ 
delphia  recently  to  discuss  the 
parcels  post  the  guests  present 
consisted  of  only  those  connected 
with  large  establishments  and  of 
Congressmen,  who  are  as  notori¬ 
ous  for  being  acute  to  hear  the 
requests  of  the  large  interests  as 
they  are  deaf  to  the  requests — in 
their  estimations — of  their  less  im¬ 
portant  constituents.  Mr.  John 
Wanamaker  in  his  speech  made 
the  remarkable  statement  that  his 


mail-order  business  was  con¬ 
ducted  at  a  loss  and  therefore  the 
inference  was  that  his  interest  in 
this  matter  was  purely  unselfish. 
He  called  upon  Mr.  Lit  and  Mr. 
Snellenburg,  other  department 
storekeepers  who  were  present, 
to  give  evidence  as  to  the  truth 
of  his  statement.  Such  self  sacri¬ 
fice  is  touching.  Of  course  a  more 
liberal  parcels  post  would  have  no 
effect  in  making  that  which,  ac¬ 
cording  to  Mr.  Wanamaker,  is 
now  profitless  then  profitable ! 

Let  us  for  a  moment  survey  the 
local  position  in  the  grocery  field. 
In  the  city  of  Philadelphia  since 
1890  there  has  been  no  increase 
in  the  number  of  retail  grocers  in 
face  of  a  large  increase  in  popu¬ 
lation,  and  in  the  wholesale  trade 
there  has  been  an  actual  decrease 
of  50  per  cent.  The  same  condi¬ 
tions  are  also  found  in  the  dry 
goods  trade.  It  can  readily  be 
seen  that  there  are  sufficient  signs 
of  the  disappearance  of  the 
smaller  retailers  to  warrant  the 
close  attention  and  concerted  ac¬ 
tion  of  that  class.  Whether  or 
not  this  disappearance  is  in  the 
line  of  economic  progress  and 
therefore  justifiable  cuts  no  figure 
in  the  position  the  retailer  finds 
himself  in.  An  old  Irish  epitaph 
runs,  “It’s  very  nice  for  Mary 


In  the  city  of  Chicago  there  are 
two  mail-order  houses  doing  a 
business  between  them  said  to  be 
over  $70,000,000  yearly.  They 
reach  out  to  every  little  hamlet 
west  of  Chicago  to  the  Pacific,  and 
they  are  said  to  be  extending 
their  trade  rapidly  toward  the  At¬ 
lantic  border.  There  are  few  gen¬ 
eral  merchandise  dealers  who  do 
not  feel  competition  from  this 
source. 

While  the  parcels  post  as  out¬ 
lined  by  Postmaster-G  e  n  e  r  a  1 
Meyer  will  not  be  as  liberal  as  the 
English  system,  there  can  be  no 
doubt  that  it  is  an  entering  wedge 
for  a  much  more  sweeping  meas¬ 
ure.  Various  speeches  by  and 
interviews  with  the  Postmaster- 
General  indicate  this  decidedly. 
The  retailer  must  make  his  power 
felt  by  the  politician  if  he  wishes 
to  save  his  class  from  being  swal¬ 
lowed  through  the  capacious 
thirst  of  the  monopoly  interest. 
Business  is  conducted  on  the  basis 
of  selfishness  and  each  class  must 
look  after  its  own  interests  or  find 
itself  crushed  by  those  opposing 
it.  Copy-book  moralists  may 
give  voice  to  other  doctrines,  but 
every  sane  business  man  knows 
that  self-interest  must  actuate  his 
every  move  or  he  must  eventually 
face  failure.  The  letter  recently 
published  in  the  “Grocery 
World,”  signed  by  the  president 
of  the  National  Retail  Grocers’ 
Association,  will  prove  of  no  avail 
unless  the  retail  trade  show  that 


It  is  unfortunate  that  they 
should  have  allowed  their  execu¬ 
tive  officers  to  place  them 
officially  in  the  position  of  “hum¬ 
bly  begging,”  even  from  Theodore 
the  strenuous.  Only  as  a  militant 
class  can  they  succeed  in  getting 
legislation  in  their  favor  or  pre¬ 
venting  legislation  unfriendly  to 
them.  Their  recent  experience 
before  the  Pennsylvania  Assem¬ 
bly  in  endeavoring  to  get  a  gar¬ 
nishee  law  passed  proves  this; 
The  officers  of  the  Retail  Mer¬ 
chants’  Association  of  Pennsyl¬ 
vania  are  known  to  be  men  of 
ability  far  above  the  average  of 
many  similar  organizations  in 
other  States,  and  yet  they  could 
accomplish  nothing  against  the 
more  powerful  interest  opposed  to 
this  measure.  If  they  stand  to¬ 
gether  as  a  class  they  can  with¬ 
stand  the  encroachments  of  the 
plutocratic  class  and  perhaps 
drive  the  enemy  backward.  Fail¬ 
ing  this  they  are  positively 
doomed  to  extermination.  The}/ 
want  to  get  busy  in  organizing 
right  now. 

Charles  W.  Ervin. 

Phila.,  Pa.,  Nov.  7,  1907. 


You  and  -  Soap  Powder. 

Of  course,  it  is  not  your  fault  if  the 
soap  powder  you  have  been  selling  de¬ 
stroys  your  customers’  clothes  and  in¬ 
jures  their  hands,  but  you  will  find  it  in¬ 
finitely  more  pleasant  to  sell  a  powdei 
that  cleans  clothes  without  injuring  tin 
fabric  or  the  hands.  Such  a  powder  i: 
Young’s  Pearl  Borax,  made  by  the  male 
ers  of  Pearl  Borax  Soap,  Chas.  W 
Young  &  Co.,  Philadelphia. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


JOHN!  JOHN!  JUST  IMAGINE 

That  Smith,  your  most  aggressive  business  rival  had  installed  a  Johnson 
“EVERSHARP”  slicing  machine  and  had  laid  in  a  stock  of  Libby, 
McNeil  &  Libby’s  First  Quality  Dried  Beef  Knuckles,  and  was  ad¬ 
vertising  bright,  rosy-hued  sliced  beef  in  full  size  sandwich  slices,  thin 
as  paper,  smooth  as  glass,  soft,  moist  and  deliciously  fresh  at  36  cents  a 
pound  and  your  best  customers  were  using  and  praising  Smith’s  hand¬ 
somely  sliced  dried  beef  and  remarking  what  an  enterprising,  up-to-date 
fellow  Smith  was.  Of  course  you  could  say  if  Smith  was  foolish  enough 
to  pay  three  dollars  a  month  for  a  patented  slicing  machine  you  were 

satisfied.  Brave  words  John -  if  you  could  only  deposit  them  in 

bank  like  Smith  does  his  profits  on  dried  beef. 

No  use  trying  to  compete  with  Libby,  McNeil  and  Libby’s  best 
dried  beef,  freshly  sliced  to  perfection  on  Johnson’s  “EVERSHARP” 
SLICER.  Our  experience  proves  there  is  no  dried  beef  that  can  be  sold 
at  all  in  competition  with  this  the  finest  in  the  world. 

It  will  build  business  quicker  than  selling  staples  at  cost  and  pay  a 
princely  profit  besides. 

Send  for  a  sample  of  these  delicious  slices  and  order  one  of  these 
superb  machines  before  Smith  secures  your  territory.  _ 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Useful  Facts  About  Groceries 


YOU  SEE  IT  COMING 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
!“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  (tncyclo- 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ol 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Kippered  Herrings. 

A  name  for  herrings  which  are 
first  split  and  flattened  out  like 
finnon  haddocks  and  then  slightly 
salted  and  smoked. 

They  are  sold  by  the  score  or 
dozen  in  boxes,  or  else  packed  in 
flat  tins. 

Kosher  Food. 

j  This  is  food  or  meat  of  any  kind 
|  which  has  been  killed  or  prepared 
by  the  Jews  after  their  own  man¬ 
ner,  according  to  the  Talmudic 
ordinances  as  to  the  knife  to  be 
used,  its  shape,  etc.,  and  for  the 
!  consumption  of  the  members  of 
J  that  community. 

In  the  Talmud,  “Kosher” 
means  pure,  clean,  lawful ;  and 
Trep,  or  Traifeh,  unlawful  or  un¬ 
clean. 

Oil  of  Lemon. 

The  essential  oil  of  lemons  is 
a  fragrant  and  aromatic  oil  ob¬ 
tained  from  the  outer  rind  of-  the 
fresh  lemon,  and  not  from  the  in- 
I  side  juice.  It  is  easily  extracted 
i  by  rasping  or  scratching  the 
lemon  with  a  sort  of  brush  made 
of  small  needles.  This  sets  the 
oil  free,  and  it  may  then  be  col- 
!  lected  with  a  sponge. 

In  fact,  this  sponge  process  is 
now  the  one  generally  adopted  in 
Sicily.  The  way  it  is  got  at  Mes¬ 
sina  is  as  follows :  One  man  with 
a  large  knife  adroitly  cuts  off  the 
peel  of  a  lemon  in  three  slices,  an¬ 
other  man  takes  them  and  presses 
the  outer  sides  against  a  sponge, 
bending  the  peel  inside  out  so  as 
to  break  the  oil  globules  but  not 
the  peel.  This  sponge  is  periodi- 
!  cally  squeezed,  and  a  man  work- 
j  ing  this  way  extracts  about 
|  pounds  of  oil  of  lemon  a  day.  A 
thousand  lemons  yield  about  I 
'pound  avoirdupois  of  oil,  besides 
l about  9  gallons  of  lemon  juice. 


As  soon  as  the  oil  is  thus  ex¬ 
tracted  it  is  allowed  to  settle, 
and  the  clear  portion  is  poured  off. 
The  thick  at  the  bottom  is  pressed 
into  a  small  bag,  but  this  quality 
is  inferior. 

Oil  of  lemon  having  a  similar 
composition  to  that  of  turpentine, 
and  developing  much  of  the  same 
odor,  it  is  very  frequently  adul¬ 
terated  with  turpentine,  which  is 
specially  purified  in  a  peculiar 
way  so  as  to  have  very  little 
smell. 

Tons  of  turpentine  are  used  in 
this  sophistication,  and  it  is  very 
difficult  to  determine  with  cer¬ 
tainty  when  oil  of  lemon  is  or  is 
not  adulterated  with  this  refined 
turpentine,  because  they  are  both 
closely  related  terpines  and  have 
both  the  same  specific  gravity. 

The  sense  of  smell  is  largely  de¬ 
pended  upon.  In  Sicily  it  is 
tested  as  follows :  A  sample  is 
poured  out  into  a  tumbler  and 
shaken  up  after  placing  the  hand 
on  the  top.  Great  attention  is 
then  paid  to  the  deviation  and  size 
of  the  bubbles  and  froth,  the  color 
is  noted,  and  one  smell  is  taken 
with  the  glass  full  and  another 
after  emptying  it.  Turpentine 
will  certainly  be  detected  in  this 
way  if  over  5  per  cent,  be  pres¬ 
ent. 

Oil  of  lemon,  often  miscalled 
essence  of  lemon,  is  of  very  agree¬ 
able  odor  and  flavor.  It  is  used 
extensively  in  fancy  pastry, 
sweets,  liquors  and  summer  bev¬ 
erages,  and  is  not  only  a  luxury 
but  very  wholesome. 


ASSOCIATION  NEWS 

St.  Paul,  Minn. 

At  the  last  meeting  of  the  St. 
Paul  (Minn.)  Retail  Grocers’  As¬ 
sociation  a  vigorous  resolution 
was  adopted  denouncing  the 


FILLING  A  GLASS  LAMP  FONT  is  a  very  sim¬ 
ple  operation  because  the  surface  of  the  contents 
is  seen  rising  toward  the  top.  Carelessness  is 
the  only  excuse  for  pouring  in  too  much  and 
going  heyond  the  capacity. 

A  METAL  FONT  is  not  so  easily  filled  because 
you  can  only  guess  how  much  is  in  it.  Experi¬ 
ence  may  enable  you  to  guess  fairly  close  but 
absolute  accuracy  is  Impossible. 

OLD  STYLE  SCALES  present  the  same  diffi¬ 
culties.  No  weight  is  shown  until  you  have  too 
much  and  the  scale  goes  down.  You  must  either 
take  a  little  out  or  suffer  a  loss. 

MONEYWEIGHT  AUTOMATIC  SCALES  show 
at  all  times  the  weight  on  the  scale  and  you  pour 
on  the  goods  until  the  correct  weight  or  money 
value  is  indicated.  This  means  a  prevention  of 
loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing 
their  defects  with  the  accompanying  loss  of  mer¬ 
chandise  and  profit. 

VVe  ask  the  opportunity  of  showing  you  what  it 
amounts  to.  The  coupon  will  send  our  representa¬ 
tive  to  you. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

name; . 

STREET  and  NO . 

TOWN . 

STATE . 


You  Cannot  Afford  to  be 
Without  It! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  tbe  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan’s  Toilet  Soaps 

Number  “363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING,  NEW  YORK  CITY 


Moneyweight  Scale 
Company 


MANUFACTURERS 

DAYTON.  OHIO. 


35  STATE  STREET 
CHICAGO 
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American  Tobacco  Co.  for  at¬ 
tempting  to  subsidize  the  sales¬ 
men  of  wholesale  grocers.  The 
text  was  as  follows: — 

Whereas,  It  having  come  to  our 
knowledge  that  the  American  To¬ 
bacco  Company  propose  to  subsidize 
the  salesmen  of  our  jobbers  as  an 
inducement  to  push  file  American 
Tobacco  goods. 

Resolved,  That  the  Retail  Gro¬ 
cers’  Association  is  wholly  opposed 
to  this  scheme  as  unfair  and  unjust 
to  our  friends,  the  jobbers,  and  like¬ 
wise  detrimental  to  the  Retail  Gro¬ 
cers. 

Resolved,  That  the  Secretary  of 
this  Association  advise  the  Ameri¬ 
can  Tobacco  Co.  of  this  action. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  April  16,  1907. 

850,143.  Cooking  utensil.  J.  R.  Don¬ 
nelly,  Fairfield,  Me. 

850,332.  Dough-dividing  machine.  R. 
J.  F.  and  A.  E.  Aldred,  Glencoe,  Ontario. 

850,401.  Chafing  dish.  G.  E.  Savage 
and  J.  W. .Chapman,  Meriden,  Conn.,  as¬ 
signors  to  Manning,  Bowman  &  Co., 
same  place. 

850,424.  Peeling  machine  for  vege¬ 

tables.  Thomas  Franklin  and  G.  L. 
Boldine.  West  Point,  N.  Y. 

850,442.  Freezer.  J.  H.  McKinney, 

Shreveport,  La. 

850,451.  Process  of  preserving  fish. 

Joseph  Thomlinson,  Portland,  Ore. 

850,464.  Butter-cutting  machine.  Peter 
Brahm,  Milwaukee,  Wis. 

850,606.  Process  of  sterilizing  and  pre¬ 
serving.  Adolph  Schroeder,  Berlin,  Ger¬ 


many,  assignor  to  Alfred  Krause,  same 
place. 

850,607.  Process  of  making  carbon¬ 
ated  ice.  Adolph  Schroder,  Hoboken, 
N.  J.,  assignor  to  Alfred  Krause,  Berlin, 
Germany. 

850,655.  Process  of  peeling  fruit  and 
vegetables.  E.  J.  Judge,  San  Francisco, 
Cal. 

850,693.  Egg  preservative.  Ernst 
Utescher,  Hamburg,  Germany,  assignor 
to  Gar^mtol-Gesellschaft  M.  B.  H.,  Dres¬ 
den,  Germany. 

850,709  and  850,710.  Percolators. 
Louis  Wojidkow,  Brooklyn,  N.  Y.,  as¬ 
signor  to  New  York  Stamping  Co.,  same 
place. 

850,815.  Dough-raiser.  May  Burgess, 
Green  Bay,  Wis. 

850,824.  Steam  cooker.  C.  S.  Eppley 
and  M.  E.  Stonesifer,  York,  Pa.,  said 
Stonesifer  assignor  to  said  Eppley. 

850,871.  Vegetable  peeler  and  scraper. 
Sosaku  Nagasse,  Los  Angeles,  Cal. 

Patents  issued  April  30,  1907. 

851,826.  Baking  pan.  Emma  Morrow, 
Somerset,  Ky. 

852,164.  Grinder  for  coffee  mills.  W. 
J.  Bussinger,  Philadelphia,  Pa.,  assignor 
to  National  Specialty  Mfg.  Co.,  same 
place. 

852,190.  Soap  cutting  and  pressing 
machine.  H.  W.  McEwen,  Chicago,  Ill. 

852,208.  Cake  machine.  G.  S.  Ward, 
Pittsburg,  Pa. 

852,305.  Soap  holder.  E.  F.  Wach, 
Chicago,  Ill. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  soap  and  washing  powder.  Siegel, 
Cooper  &  Co.,  Chicago,  Ill.  The  word 
“Hazel”  and  a  representation  of  hazel 
nuts  and  leaves. 

For  butter  and  cheese.  Siegel,  Cooper 
&  Co.,  Chicago,  Ill.  The  word  “Hazel.” 

For  canned  fruits.  Siegel,  Cooper  & 
Co.,  Chicago,  Ill.  The  word  “Milford.” 


For  sugar-cured  meats.  Tennessee 
Packing  &  Provision  Co.,  Nashville, 
Tenn.  The  words  “Old  Hickory  Brand” 
and  a  representation  of  the  statue  of 
Andrew  Jackson. 

For  meat  preservative.  B.  Heller  & 
Co.,  Chicago,  Ill.  The  word  “Freeze- 
Em.” 

For  canned  lobsters  and  salmon.  Port¬ 
land  Packing  Co.,  Portland,  Me.  A 
representation  of  the  globe. 

For  biscuits.  National  Biscuit  Co., 
New  York,  N.  Y.  The  word  “Pre¬ 
mium.” 

For  matches.  Union  Match  Co.,  Du¬ 
luth,  Minn.  The  word  “Tip-Toe.” 

For  cocoa,  chocolate  and  candy.  Stoll- 
werck  Bros.,  New  York,  N.  Y.  The 
word  “Stollwerck”  upon  a  representation 
of  meridians  and  parallels  flanked  by 
stars  from  which  rays  depend  through 
three  crowns. 

For  canned  peas,  mushrooms,  cherries, 
figs,  melange,  plums,  jelly,  fruits,  pep¬ 
pers,  truffles,  dried  fruits  and  vegetables, 
preserves,  relishes  and  pickles.  Reiss  & 
Brady,  New  York,  N.  Y.  The  word 
“Cresca.”' 

For  a  cooking  compound.  E.  D.  Cook 
&  Co.,  Binghamton,  N.  Y.  A  represen¬ 
tation  of  a  dove  and  the  words  “Cream 
Dove.” 

For  canned  salmon.  Kelley-Clarkc 
Co.,  Seattle,  Wash.  A  representation  of 
a  battleship  and  the  word  “Patrol.” 

For  milk,  cream  and  butter.  Thomp¬ 
son  &  Ott,  New  York,  N.  Y.  The  words 
“Woodycrest  Farm.” 

.  For  canned  fruits  and  vegetables. 
Wavne  County  Preserving  Co.,  Newark, 
N.  Y.  The  word  “Winsom.” 

For  olives  and  olive  oil.  American 
Olive  Co.,  Los  Angeles,  Cal.  The  words 
“White  Cross”  and  a  representation  of 
a  Greek  cross. 

For  canned  salmon,  clams,  fruits  and 
vegetables.  Downing  Taylor  Co., 
Springfield,  Mass.  The  word  “Wedg¬ 
wood”  and  a  representation  of  a  jar. 


For  soaps.  Colgate  &  Co.,  New  York, 
N.  Y.  The  word  “Conic.” 

For  bluing.  Luther  Ford  &  Co.,  Min¬ 
neapolis,  Minn.  A  panel  containing  a 
picture  of  a  woman’s  head  flanked  by 
flowers,  and  the  words  “Mrs.  Stewart's 
Liquid  Bluing.” 

For  soaps.  Colgate  &  Co.,  New  York, 
N.  Y.  The  word  “Caprice.” 

For  condensed  milk.  Mohawk  Con¬ 
densed  Milk  Co.,  St.  Johnsville,  N.  Y, 
A  blue  background  upon  which  is  a 
yellow  disk  having  a  female  head  there¬ 
on. 

For  matches.  Illinois  Match  Co, 
Joliet,  Ill.  The  words  “Velvet  Tip.” 

For  candy.  Rosseter  &  Burkhardt, 
Los  Angeles,  Cal.  The  words  “Orange 
Blossoms”  and  a  representation  of  a 
swinging  sign. 

For  canned  fish.  Northwestern  Fish¬ 
eries  Co.,  Seattle,  Wash.  The  word- 
“Taku  Queen”  and  a  representation  ol 
a  young  woman  in  Indian  costtffiic  with 
a  canoe  carrying  a  man  in  the  back 
ground.  A  landscape  showing  mountain^ 
and  water.  The  words  “St.  Bernard' 
and  a  representation  of  a  dog’s  head 
The  word  “Halcyon”  and  a  representa 
tion  of  a  ship.  The  word  “Narwhal' 
and  a  representation  of  a  body  of  water 
showing  the  setting  sun.  The  won: 
“Balaena”  and  a  representation  of  a  fish 
and  a  sailing  vessel.  The  word  “Puri¬ 
tan”  and  a  representation  of  a  canoe 
containing  several  men.  The  word 
“Primer”  and  a  representation  of  a  bo\ 
holding  an  open  book. 

For  baking  powder.  Kenton  Baking 
Powder  Co.,  Cincinnati,  Ohio.  The 
word  “Kenton”  and  a  representation  ol 
an  owl. 

For  condensed  milk.  Pacific  Coasl 
Condensed  Milk  Co.,  Seattle,  Wash 
The  word  “Sanipure.” 

For  vinegar.  Price  &  Lucas  Cider  and 
Vinegar  Co.,  Louisville,  Ky.  The  word- 
“Old  Homestead”  and  a  representatioi: 
of  a  cabin. 


We  know  the  butter  market, 
being  manufacturers  and  whole¬ 
sale  dealers  of  some  years’  ex¬ 
perience,  and  when  we  say  that 
our  GURNSE  is  the  best  print 
butter  on  the  market,  we  are 
telling  something  that  we  know 
to  be  a  fact. 

It  simply  must  be  the  best, 
for  it  is  tested  and  inspected 


and  inspected  and  tested  until 
nothing  but  the  very  fanciest 
butter  can  possibly  pass. 

Packed  in  brine  -  dipped 
paper,  and  warranted  the  finest 
creamery  butter  possible  to 
produce.  You  have  long  been 
after  butter  that  would  run 
regular  —  here’s  your  oppor¬ 
tunity. 


P.  F.  BROWN  &  COMPANY,  39  South  Front  Street,  Philadelphia 


Light  Gets 
People  Into 
Stores  . 


Which  store  will  be  most  sought  by  consumers — that  with  plenty  of  light 
but  indifferent  fixtures,  or  that  with  indifferent  light  but  fine  fixtures? 

The  brightly-lighted  store — every  time.  For  light  is  more  important  than 
fine  fixtures,  because  light  gets  people  into  stores,  while  without  a  flood  of 
light  the  fine  fixtures  can’t  be  seen  at  all. 

There  is  no  question  about  it — nothing  makes  a  store  so  attractive  at 
night  as  plenty  of  light.  If  you  must  economize  between  handsome  fix¬ 
tures  or  plenty  of  light,  take  the  light.  The  chance  is  if  you’d  put  a  few 
more  lights  about  your  store  you  wouldn’t  know  the  place.  Consult  us  about 
it,  we’re  lighting  specialists. 

The  Philadelphia  Electric  Company 


TENTH  AND  CHESTNUT  STREETS 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "CROCBRY  WORLD" 


GROCERY  WORLD 


25 


Most  ‘‘baked”  bean 
manufacturers  are 
muck  exercised  over 
tbe  status  of  tbeir  goods 
under  tbe  National 
food  law.  Wb}'-  ?  Be¬ 
cause  tbeir  beans  aren’t 
baked  at  all — they  are 
merely  boiled  or 
steamed.  It’s  a  ques¬ 
tion  wbetber  tbey  can 
be  sold  as  baked  beans. 

Actual  bakingmakes 
a  big  difference  not 
only  in  tbe  flavor  but 
in  everything  else. 
Boiling  or  steaming 
swells  tbe  bean  and 
makes  it  musby.  Bak¬ 
ing  reduces  tbe  size 
and  make  it  not  musby 
but  mealy.  Anybody 
can  see  and  taste  the 
difference  instantly. 

>  Tbe  tomato  sauce 
used  on  L  &  S.  Baked. 
Beans  is  genuine  tomato 
sauce  made  from  tbe 
ripe  tomatoes  ;  not  tbe 
catsup  that  is  often 
used. 


Lutz  &  Schramm 
Company 

ALLEGHENY,  PA. 

— 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass. 


Look 

At 

It 

and 

Taste 

It 
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The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oil,  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 


MANY  GROCERS 

Find  It  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  fret,  or  four  monthi’  trial  for  10  cents 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  G  St.,  V.  W.,  Washington,  O.  C 


Buying 
Canned 
Goods  You 
Don’t  Get? 

No  better  canned  goods  are 
packed  in  Maryland  than  our 
Blue  Bell  and  Clover  Farm 

brands.  That  in  itself  is  a 
sufficiently  good  reason  for 
handling  them.  Another  rea¬ 
son  quite  as  strong  is  that  we 
sell  these  brands  to  the  jobber 
under  a  guarantee  of  ioo  per 
cent,  delivery,  and  he  can  sell 
them  to  you  in  the  same  w%y. 

When  you  buy  future 
canned  goods,  wouldn’t  you 
feel  more  comfortable  to  know 
exactly  what  you  are  going 
to  get  ?  Under  the  average 
canned-goods  contract  you 
can  get  all,  half  or  none,  just 
as  the  packer  pleases. 

Strasbangh,  Silver  &  Co, 

ABERDEEN,  MD. 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


This  Tells 
the  Tale 


KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you ;  if  you 
don’t,  we  want  one  order  from  you 
— we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 


WHITING  TO  KDVERTISERS  KINDLY  2MBNTION  "  GROCERY  WORLD  ” 


26 


GROCERY  WORLD 


Make  a  Specialty  of 
Private  Estate  Coffee 
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The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 


F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 


Philadelphia  Branch,  139  S.  Front  Street 


- What - 

The 

Seven  Washings 
Are  For 

believe  we  are  not  unjust  to  our  competitors 
when  we  say  that  probably  no  one  of  them 
goes  to  the  length  we  do  in  the  manufacture  of  starch. 

Why  the  raw  materials  in  Murdoch*S  Laun¬ 
dry  and  Corn  Starch  go  through  seven  washings 
before  we  are  satisfied.  Why?  To  eliminate  every 
atom  of  gluten,  so  that  the  starch  will  have  the 
snowy  whiteness  that  users  of  our  brands  have  come 
to  associate  with  them. 

Every  other  manufacturing  detail  is  taken  care 
of  in  the  same  way.  We  must,  we  will  and  we  do 
make  the  cleanest,  purest,  snowiest  starches  on  the 
market.  Both  the  laundry  and  corn  starch  are  now 
packed  with  universal  coupons. 


OSWEGO  MAIZE  PRODUCTS  GO. 

OSWEGO,  N.  Y. 


For  canned,  dried  and  prepared  fruits 
and  vegetables,  catsups,  flavoring  ex¬ 
tracts,  spices,  jams,  preserves,  dates, 
vinegar,  baked  beans,  pie  preparations, 
mushrooms,  bird  food,  olives,  olive  oil, 
celery  salt,  curry  powder  and  tapioca. 
The  Great  Atlantic  &  Pacific  Tea  Co., 
New  York,  N.  Y.  The  letters  “A.  &  P.” 

For  .  melons.  Brawley  Cantaloupe 
Growers’  Association,  Brawley,  Cal.  The 
words  “Crown  Brand”  and  a  representa¬ 
tion  of  a  crown. 

For  glucose.  Corn  Products  Refining 
Co.,  Jersey  City,  N.  J.  The  word 
“Globe”  and  a  representation  of  the  globe 
formed  of  broken  lines. 

For  flour.  Barber  Milling  Co.,  Minne¬ 
apolis,  Minn.  The  words  “Gold  Bond” 
upon  a  representation  of  a  seal. 

For  soap.  The  Morgan  Drug  Co., 
Brooklyn,  N.  Y.  The  word  “Skin-Suc¬ 
cess.” 

For  flour.  The  New  Century  Milling 
Co.,  Dallas,  Texas.  The  word  “Holly” 
and  a  representation  of  holly  leaves. 

For  coffee  and  tea.  A.  J.  Sheldon  Co., 
New  York,  N.  Y.  The  word  “Jasco.” 


For  candy.  Trigg  Candy  Co.,  Chatta 
nooga,  Tenn.  The  word  “Yew-Kiss-Er 
and  a  representation  of  two  men  in  wid 
trousers  and  of  a  woman’s  head. 

For  cottonseed  oils.  The  Souther 
Cotton  Oil  Co.,  Jersey  City,  N.  Jr;  Ne\ 
York,  N.  Y. ;  Savannah,  Ga.,  and  Gretn; 
La.  The  number  and  word  “66  Wesson. 

For  coffee.  John  Blaul’s  Sons  Co 
Burlington,  Iowa.  The  words  “Kitche 
Queen.”  The  words  “Bugle  Call”  an 
a  representation  of  a  mounted  bugler. 

For  soap  powder.  Lever  Bros.’  Cc 
Portland,  Me.,  and  Cambridge,  Mas 
The  word  “Ski.” 

For  caustic  soda.  Chance  &  Hun 
Ltd.,  Oldbury,  England.  The  wor 

“Fortress.” 

For  rice.  S.  Ewart  &  Co.,  Pittsbur 
Pa.  The  words  “Ewart’s  Fancy  Velv 
Head  Rice.” 

For  yeast.  Royal  Baking  Powder  G 
Jersey  City,  N.  J.,  and  New  York,  N.  A 
The  word  “Royal.” 

For  flour.  The  Elk  Eye  Milling  Cc 
McConnelsville,  Ohio.  A  representatic 
of  an  elk's  head. 


Heart-to-Heart  Talks  With  Grocery  Clerk 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groct 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  At 
vice  From  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects.  _ 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.]  _ _ 


SELLING  ONIONS. 

You  know  that  we  have  just 
taken  in  500  bushels  of  yellow 
onions.  We  want  to  move  them 
before  Thanksgiving,  because 
they’re  not  what  you’d  call  win¬ 
ter  stock.  They’re  the  boiling 
size  and  any  ordinary  family  can 
use  a  14-quart  basket  at  a  bargain 
— 38  cents.  Each  basket  sold  we 
will  allow  you  a  commission  of  5 
cents,  and  on  each  half-peck  sold 
a  commission  of  one  cent.  The 
half-peck  12  cents.  Now  dig  in 
and  see  who  will  win  the  biggest 
money. 

CANNED  GOODS  SALE. 

A  canned  goods  sale  will  be  on 
for  next  week.  Our  entire  line  of 
fruits  and  vegetables  at  special 
dozen  and  case  prices.  A  feature 
of  this  sale  will  be  the  assorted 
case  of  vegetables  and  the  assort¬ 
ed  case  of  fruits.  Don’t  push 
these  ’til  you  size  up  your  cus¬ 
tomer.  If  she’s  a  small  buyer, 
she  simply  can’t  get  away  from 
this  combination.  Monday’s  ad. 
will  give  you  all  details,  so  will 
the  store  and  window  displays. 
New  pack  peas  at  $1.05,  and  to¬ 
matoes  the  same  will  each  prove 
winners.  There’s  going  to  be 
some  tall  selling.  Let  us  all  get 
|  enthusiastic. 


don’t  knock  the  buyers. 

Some  employees  have  a  hab 
of  knocking  the  different  buyer 
Cut  it  out.  Have  it  out  with  tl 
man  himself.  If  you  don’t  g 
satisfaction  go  to  the  manage 
Don’t  you  know  this  back  bitii 
shows  weakness?  Maybe  ye 
never  looked  at  it  in  that  light- 
but  it’s  simply  weakness,  lack 
courage,  lack  of  manliness.  Tl 
best  of  buyers  will  slip  up  occ 
sionally.  Angels  don’t  err.  \A 
have  none  in  our  employ  th 
have  reached  that  state  of  perfe 
tion. 

MONEY  BACK. 

We  seem  to  have  a  little  troub 

with - oats,  a  dozen  packag 

have  been  returned.  Cheerful 
inform  your  customer  that  y< 
will  see  that  she  gets  her  mon< 
back.  Don’t  hesitate  a  mome 
about  this — don’t  offer  any  arg 
ment.  And  mind  you,  this  a 
plies  to  anything  that  is  returne 
Be  sure  to  thank  the  custom 
for  her  courtesy.  Keep  h 
friendship — that’s  the  game 
business — holding  friendship  ar 
sustaining  confidence.  Our  absj 
lute  guarantee  is  back  of  evei 
package,  every  can,  every  oun 
of  goods  sold  over  these  counter 
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tie  History  of  Some  Copper  Stock. 

How  many  of  you  fellows  either 
old  stock  in  scheme  companies — 
lining  companies,  usually — or 
ave  been  tempted  to  hold  some? 
Hold  up  your  hands. 

By  George,  looks  like  a  hold-up, 
on’t  it? 

How  many  have  ever  made  any 
loney  out  of  ’em  ? 

I  don’t  mean  gotten  dividends 
-most  of  these  fake  concerns 
:ake  a  specialty  of  “declaring 
vidends”  out  of  the  money  you 
ly  for  stock.  That  isn’t  making 
oney  for  you — it’s  simply  pay- 
ig  you  back  a  little  of  your  own 
oney. 

How  many  have  ever  made 
:al  money? 

By  gravy,  nary  a  hand ! 

One  of  these  scheme  promoters 
ho  sell  stock  at  30  cents  a  share 
as  nabbed  in  Philadelphia  last 
eek  after  he  had  sold  a  fearful 
.inch  of  it.  _ 

The  stockholders  wanted  him 
>  telf  what  he  had  done  with  the 
loney  they  paid  for  stock. 

“Why,  I  had  to  live,  didn’t  I  ?” 
e  said  innocently.  And  that’s 
here  their  money  went — to  keep 
fe  in  his  old  carcass.  And  that’s 
here  the  money  you  fellows  put 
ito  gold  mining  stock  goes — into 
le  living  expenses  of  the  perfect 
entlemen  who  pull  your  legs. 

If  that  old  fellow  had  said  to 
le  “I  had  to  live,  hadn’t  I”  I’d 
:11  him  mighty  quick  no,  I 
idn’t  think  he  did.  On  the 
mtrary,  he’d  perform  a  public 
irvice  by  doing  the  other  thing. 
You  fellows  may  remember  a 
:w  years  ago  when  the  McKin- 
y-Barber  Copper  Co.  was  or- 
anized.  The  widow  of  President 
IcKinley  was  interested  in  it  and 
)  were  some  of  her  relatives, 
hey  got  possession  of  a  copper 
line  in  the  West  and  told  great 
lings  about  what  they  were 
oing  to  do.  Fifty  cents  a  share 
r  something  like  that  was  the 
rice  of  stock,  which  was  offered 
)r  sale  to  the  general  public. 
The  general  public  went  right 
1.  Everybody  said  surely  here’s 
^n  honest  scheme,  for  Mrs.  Mc- 
.inley  wouldn’t  have  anything  to 
o  with  it  if  it  wasn’t,  and  they 


^  pulled  the  coin  out  of  their  old 
stockings  to  beat  the  band. 

One  of  my  friends  among  gro¬ 
cers  is  a  thrifty  German  who  was 
worth  quite  a  bit  of  money. 
Somebody  got  hold  of  him  and 
unloaded  six  hundred  shares  of  the 
McKinley  copper  stock  on  him  ! 

I  saw  him  only  a  week  or  two 
after  he  had  gotten  his  certificate. 
He  told  me  about  it  in  great  glee. 

“What  did  you  pay  for  this?” 
I  asked  him. 

“Three  hundred  dollars,”  he 
said. 

I  looked  at  him  in  amazement. 

“You  don’t  mean  to  tell  me 
you’ve  actually  gone  in  this 
scheme  that  deep,  do  you?”  I  said. 

Sure  he  had.  Why  the  solicitor 
told  him  they  would  probably  de¬ 
clare  30  per  cent,  dividends  the 
first  year !  Biggest  chance  he’d 
ever  had  !  Certainly  there  was  no 
fake  about  it!  With  Mrs.  Mc¬ 
Kinley  in  it?  Ach,  Himmel !” 

“All  right,”  I  said,  “I’ll  bet  you 
anything  you  never  get  a  cent  out 
of  it!  Not  a  cent!” 

He  wouldn’t  bet — it  was  too 
sure,  he  said,  and  he  didn’t  like  to 
steal  my  money. 

A  year  ago  I  saw  him  again. 
Having  no  reason  to,  I  don’t  fol¬ 
low  the  stock  market,  and  I  didn’t 
know  what  had  happened  to  the 
McKinley-Barber  Copper  Co. 

In  fact  I  almost  forgot  to  ask 
him  about  his  stock  and  had  left 
his  store.  Then  it  just  occurred 
to  me  and  I  went  back. 

“Say,”  I  said,  “did  you  ever  get 
anything  out  of  that  McKinley 
copper  stock?” 

He  conversed  furiously  with 
himself  in  German  for  a  minute, 
as  is  his  way  when  riled.  I  waited 
for  the  storm  to  blow  over. 

“All  lost!”  he  finally  said 
mournfully,  and  then  went  off 
into  German  again.  In  a  minute 
he  walked  back  and  fished  out  of 
his  desk  some  circular  letters  “To 
the  Stockholders  of  the  McKin¬ 
ley-Barber  Co.” 

I  looked  ’em  over — the  concern 
had  busted,  that  was  all.  Couldn’t 
find  any  copper  or  something.  At 
any  rate  it  had  gone  up  without 
declaring  a  single  dividend. 

The  latest  letter  had  come  just 
that  morning.  It  was  from  the 
“committee  of  bondholders”  or 
something,  and  said  that  another 
copper  company  had  made  a  bid 
for  the  property  of  the  McKinley 
Co.  and  if  the  stockholders  said  so 
they  could  either  trade  their  stock 


Will  There  Be 
Goods  Enough? 

Not  one  day  too  much  time  remains 
for  YOUR  holiday  preparations. 

Yet  there  IS  time,  and  for  getting  ready 
RIGHT — if  you  improve  immediately,  and 
to  the  full,  the  advantages  we  afford. 

Because  with  our  monthly  catalogue 
we  can  cover  the  country  in  a  very  few 
days — we  can  carry  big  holiday  stocks  later 
than  others  can. 

So  from  ours,  the  largest  of  lines,  right 
now  you  can  still  secure  a  holiday  stock 
with  which  to  outshine  the  competitor  who 
bought  earliest  from  a  smaller  jobber. 

BUT — the  present  evident  certainty 
that  even  our  tremendous  stocks  of  many 
items  will  SOON  be  exhausted  leads  to  the 
question — will  there  be  goods  enough? 

Be  safe.  Get  our  current  catalogue, 
which  “tells  everything”  —  including  an 
explanation  of  how  our  Expert  Assortment 
Service  facilitates  holiday  ordering.  Then 
order  without  delay. 

Now — write  for  our  catalogue  —  No. 
D639. 

Butler  Brothers 

WHOLESALERS  OF  GENERAL  MERCHANDISE 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses :  Baltimore,  Dallas 


IN  WRITING  TO  KDVERTISBRS  KINDLY  MENTION  "  GROCERY  WORLD 


28 


GROCERY  WOHLii 


for  stock  in  the  new  company,  or 
could  sell  it  outright  to  the  new 
company.  The  price  they  could 
get,  my  German  friend  figured  up 
and  found  it  would  net  him  about 
$80.  There  were  a  lot  of  charges 
that  had  to  come  out  before  he 
got  anything. 

“Better  take  the  $80,  and  call 
the  deal  off,”  I  said. 

No,  he  wouldn’t  do  that ;  he’d 
get  the  stock.  It  might  pan  out. 
Some  time  afterward  he  told  me 
that  he  did  get  the  stock,  and  that 
still  another  copper  company  was 
now  trying  to  buy  it  out.  Any 
dividends?  Nein. 

Simply  one  game  of  freeze-out 
after  another.  IIow  can  you  tell 
what’s  going  on — a  little  stock¬ 
holder,  miles  away  from  head¬ 
quarters?  You  can’t  tell.  You’ve 
simply  got  to  take  exactly  what 
they  please  to  give  you  and  no 
more. 

I’m  just  as  sure  that  that  Ger¬ 
man  grocer  will  never  get  a  cent 
out  of  his  $300  worth  of  stock  as 
T  am  that  I’m  sitting  here  this 
minute.  He  never  even  had  a 
chance  to  get  anything.  Never 
even  had  a  run  for  his  money. 

The  people  that  cooked  the 


scheme  up  “had  to  live,”  didn’t 
they,  and  his  money  looked  good. 

If  I  could  write  about  all  the 
cases  like  this,  where  grocers  had 
been  pulled  in  mining  schemes  or 
bucket-shop  schemes  or  things 
like  that,  I  could  fill  every  issue  of 
the  “Grocery  World”  for  a  year. 

Why,  do  you  know  that  these 
mining  people  buy  lists  of  grocers’ 
names  from  people  who  deal  in 
such  lists  and  send  their  red  hot 
prospectuses  to  thousands  of  ’em 
at  a  time!  I  positively  know  that 
to  be  a  fact.  Why?  Because  the 
grocer  is  known  to  be  easy  for 
any  game  that  promises  big  re¬ 
turns.  And  there  never  was  a 
scheme  like  this  that  hadn’t  made 
beautiful  money  before  it  started. 

Don’t  have  your  leg  pulled.  If 
you’ve  got  any  spare  money  to 
invest,  put  it  where  you  can  see 
it.  Or  even  better,  lend  me  it. 
You’ll  get  just  as  much  out  of  it 
if  you  lend  it  to  me  as  you  will 
from  the  mining  company. 

Ain’t  I  got  to;  live,  too? 


against  the  marketing  of  eggs 
which  are  unfit  for  consumption, 
has  begun  proceedings  against 
one  of  the  big  cold  storage  con¬ 
cerns.  The  eggs  were  seized  by 
the  State  Department  as  unfit  for 
food,  and  the  bakery  from  whom 
they  were  bought  reported  that 
they  had  purchased  them  from  Ar¬ 
mour  &  Co.  Proceedings  were 
immediately  instituted  against 
Armour  &  Co.  by  the  State  De¬ 
partment  and  a  representative  of 
the  concern  was  arraigned  in  the 
St.  Paul  municipal  court.  It  is 
not  known  what  Armour  &  Co’s 
plea  will  be,  but  it  is  expected 
they  will  deny  responsibility  for 
the  condition  of  the  eggs.  The 
outcome  of  the  case  is  being 
awaited  with  much  interest,  as 
this  is  the  first  time  the  State  De¬ 
partment  has  found  it  necessary 
to  proceed  against  one  of  the  big 
cold  storage  concerns  in  the  pres¬ 
ent  campaign. 


The  Stroller. 


Armour  Involved  in  Sale  of  Bad  Eggs. 

The  Minnesota  State  Dairy  and 
Food  Department,  in  its  campaign 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade  Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  whiclTenables  them 
to  substantially  reward  retailers  who 


show  an  interest  in  increasing  the  sa 
of  Barker’s  Hasty  Lunch  Chocolal 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hai 
to  sell  anything  else  to  consumers  om 
they  have  had  them ;  so  besides  the  r 
ward  the  Knickerbocker  Chocolate  C 
give  grocers  for  pushing  them,  they  a 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  neei 
a  new  roll-top  desk,  a  safe,  a  chee 
cutter,  a  computing  or  platform  scan 
instead  of  drawing  on  his  bank  accou 
to  pay  for  them  he  pushes  the  sale 
the  Knickerbocker  Co.’s  goods  with  h 
customers,  saves  the  Universal  Coupoi 
packed  in  every  case  for  him  and  ad< 
them  to  those  coming  to  him  from  otb 
manufacturers,  and  in  a  short  timed 
will  have  collected  enough  to  entitle  hi 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade  Mark  A 
sociation  issue  a  handsome  illustrate 
catalogue  which  they  send  free  to  gr 
cers,  showing  an  almost  unlimited  arr, 
of  useful  articles  of  merchandise  whit 
they  will  send  grocers  in  exchange  f 
the  Universal  Coupons,  together  with 
list  of  all  the  manufacturers  througho 
the  country  who  give  these  same  coupo; 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  on 
manufacturer  of  chocolate  and  coo 
from  whom  a  grocer  can  get  these  Ur 
versal  coupons;  so  grocers  who  wa 
valuable  free  merchandise  as  well 
their  regular  profits  will  concentrate  the 
efforts  on  the  sale  of  the  Knickerbock 
Chocolate  Co.’s  goods. 


The  little  round  cracker  with  “Extoi 
stamped  on  it.  It  has  been  on  the  ma 
ket  over  half  a  century,  and  no  co: 
sumer  will  use  any  other  oyster  crack 
if  she  can  get  the  Exton,  because  no  oy 
ter  cracker  can  take  its  place  in  the  e 
teem  of  those  who  know  the  differed 
between  fair  and  good. 


The  publicity  given  a  labor- 
saving  soap  by  the  maker  (when 
quality  is  right)  sends  buyers  to 
your  store. 

Do  you  know  of  any  soap  that 
keeps  itself  so  prominently  before 
women  by  publicity  and  quality  as 

Fels-Naptha? 

By  the  same  token,  it  will  bene¬ 
fit  you  to  push  Fels-Naptha, 

because  handling  well-adver¬ 
tised  goods  advertises 
your  store. 


Original  Captured  on 

EL  TRIUNFO 
PLANTATION 


Gljr  C&rrnmn- Amrrtran 
CCoffrr  Cmnjranjj 


Whence 

The 

Cut? 

Maybe  you’ve  often  wondered 
why  we  so  persistentty  use  the 
picture  to  the  left  in  our  adver¬ 
tising. 

It  looks  irrelevant  to  the  ad¬ 
vertising  of  coffee;  but  it  isn’t. 
This  is  a  picture  of  the  rare  and 
interesting  coffee  bird,  found  only 
where  coffee  grows.  The  original 
was  found  on  the  famous  Triunfo 
Plantations,  where  German- 
American  Coffees  are  produced. 

Everything  about  German - 
American  Coffees  is  distinc¬ 
tive— wholly  unlike  other  coffees. 
They  are  the  finest,  smoothest, 
most  delicious  coffees  grown. 

The  German-American  Coffee  Co, 

Growers,  Importers 
and  Roasters  .  .  . 

406  Greenwich  Street,  New  York,  N.  Y. 
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Good  Live  Schemes  for  the  Holidays 


ome  Clever  Ideas  Merchants  Have  Used  With  Benefit  to  In 
crease  Holiday  Trade. 


[The  following  plans  of  booming  holiday  business  have  been  collected  and 
compiled  by  Butler  Brothers,  of  Chicago,  Ill.  Practically  all  have  been  used  in 
previous  holiday  seasons  by  retail  merchants,  every  one  to  good  advantage,  as 
all  unsuccessful  plans  are  rejected  ] 


With  every  25-cent  purchase 
ecember  21st  and  23d,  give  a 
|  less  as  to  number  of  sales  made 
your  store  December  24th. 
ve  $5  in  gold  to  the  person  mak- 
g  the  closest  guess. 

*  *  * 

A  store  in  an  Ohio  city  used  an 
dian  scheme  of  decoration  dur- 
g  the  holidays.  The  windows 
;re  dressed  to  represent  forest 
enes  with  wigwams  and  Indians 
the  foreground,  the  color 
heme  in  red,  yellow  and  green, 
nail  boys  and  girls  dressed  to 
present  Indian  children  in¬ 
cased  the  reality.  The  interior 
corations  of  the  store  were  in 
a  same  colors.  About  two 
:eks  before  Christmas  hundreds 
red,  yellow  and  green  cornu- 
pias  were  distributed  about  the 
y,  being  hung  on  door  knobs. 
•rery  child  securing  one  of  them 
luld  return  it  to  the  store  and 
ve  it  filled  with  candy  free. 
>out  a  thousand  pounds  of 
ndy  were  distributed  in  this 
iy. 

*  *  * 

This  will  make  an  excellent 
ckground  for  a  holiday  win- 
w.  Buildi  a  light  wooden 
me  entirely  across  the  window, 
out  one  foot  from  the  back, 
lit  white  cheesecloth  from  the 
)  of  this  frame  to  the  center  of 
:  ceiling.  Cover  this  entirely 
th  the  same  material,  all  plait- 
to  the  center.  Finish  the  edges 
th  green  festoons  and  the  cen- 
with  a  large  green  rosette, 
ver  the  frame  with  brick  col- 
:d  paper,  cutting  an  oblong 
'e  in  the  lower  central  part, 
ge  enough  to  represent  an  old- 
hioned  fire-place.  Cover  this 
h  red  tissue  paper.  Fasten 
place  a  mantel  of  ordinary  pine 
od  stained  black.  Line  the  pa- 
'  below  the  mantel  in  black  to 
'roduce  a  brick  fire-place.  Out- 
-  an  old-fashioned  brick  chirn- 
T  in  the  center  above  the  man- 
and  on  each  side  cut  out  an  ob- 
g  block  large  enough  for  a 
'ldow.  Give  the  effect  of  four 
nes  by  crowding  two  narrow 


strips  of  wood  in  the  center  of  the 
hole.  Put  green  tissue  paper  at 
the  back  of  each  window.  Hang 
four  or  five  pairs  of  stockings  from 
the  mantel.  Put  a  boy  doll  or  fig¬ 
ure  on  a  chair  and  a  girl  doll  or 
figure  on  the  floor.  Lighted  can¬ 
dles  placed  behind  the  three  tis¬ 
sue  paper  openings,  will  give  the 
effect  of  a  fire  in  the  fire-place  and 
moonlight  outside.  Display  holi¬ 
day  gifts  in  front  of  this  back¬ 
ground  and  change  frequently. 

*  *  * 

An  Indiana  store  issued  a  long 
holiday  circular  purporting  to 
come  from  Santa  Claus.  It  con¬ 
tained  a  long  list  of  toys  and  this 
announcement:  “I  have  opened 
up  my  workshop  in  the  show  win¬ 
dow  of  the  Blank  stores  right  at 
the  foot  of  the  big  snow-cov¬ 
ered  hill  where  you  can  see  me 
most  any  time  between  now  and 
Christmas.  The  telephone  com¬ 
pany  has  furnished  me  with  a 
special  telephone  service  and  I 
will  be  glad  to  answer  calls  from 
giris  and  boys  at  any  time  from 
now  until  Christmas,  whenever  I 
am  at  my  shop.  I  will  make  a 
record  in  my  big  book  of  all  the 
children  who  call  me  up  and  give 
me  their  full  address  and  will 
write  to  each  one  of  them  a  per¬ 
sonal  letter.  Call  Santa  Claus, 
’Phone  200.  Toyland  is  filled  with 
toys  and  dolls  and  I  invite  you  all 
to  come  and  see  them.  I  will  be 
glad  to  see  you  any  time  you 
come.  Santa  Claus. 

*  *  * 

Cover  a  large  hoop  completely 
with  holly,  smilax  or  green  cheese 
cloth.  Suspend  this  wreath  by 
two  wires  half  way  between  ceil¬ 
ing  and  floor  a  couple  of  feet  from 
the  rear  of  your  window.  Hold 
it  tight  by  two  additional  wires  to 
the  floor.  Cover  all  four  wires 
with  long  strands  of  smilax.  For 
the  figure  of  Santa  Claus,  cut 
armholes  in  a  flour  sack  and  sew 
in  muslin  sleeves,  filling  the  arms 
with  excelsior  and  the  body  with 
pillows  or  cotton  bats.  Make  a 
loose,  square  cornered  coat  of  red 
canton  flannel,  trimming  the 


edges,  collars  and  cuffs  with  nar¬ 
row  strips  of  white  cotton. 
Make  a  little  round  cap  of  the 
same  material  and  trim  it  the 
same  .way.  The  head  can  be 
made  of  a  block  of  wood  or  a  rub- 
ball,  covered  by  a  mask,  with  the 
little  cap  on  top,  using  a  wig  or 
cotton  for  hair.  The  figure 
should  be  placed  on  a  pedestal 
painted  or  covered  with  green 
cloth,  as  high  as  the  bottom  of  the 
wreath  and  standing  about  a  foot 
behind  it.  Use  white  cheese 
cloth  painted,  festooned  with 
green  as  a  background  and  above. 
On  this  you  can  display  holiday 
novelties  to  advantage.  Hang 
the  larger  articles  on  the  back, 
sides  and  top,  using  the  body  of 
the  window  for  the  smaller  toys. 
*  *  * 

An  Iowa  merchant  used  this 
plan  to  get  a  mailing  list  and  at 
the  same  time  found  it  the  best 
holiday  advertisement  he  had 
ever  had.  A  slip  with  blank  lines 
followed  this  notice:  “A  Christ¬ 
mas  present  of  a  box  of  candy  will 
be  given  free  every  boy  or  girl 
who  will  fill  out  the  slip  below 
with  the  names  of  three  of  their 
neighbors  and  bring  them  in  to 
us.” 

*  *  * 

This  plan  combines  a  novel 
window  display  and  an  attractive 
offer.  Put  the  biggest  turkey  you 
can  find,  a  fat  goose  and  a  duck  in 
a  coop  in  your  window.  Adver¬ 
tise  that  you  will  give  the  tur¬ 
key  to  the  family  making  the 
largest  holiday  purchases  of  you 
this  year,  the  goose  to  the  one 
buying  the  next  largest  bill  and 
the  duck  to  the  one  making  the 
third  largest  purchase. 

*  *  * 

Invite  all  the  children  to  call  at 
your  store  the  Saturday  after 
Thanksgiving.  Give  each  one  as 
many  cards  as  he  or  she  wants 
with  the  following  on  the  face: — 

Five  per  cent  of  the  amount 
of  any  purchase  of  holiday 
goods  made  by  the  holder  of 
this  card  before  December  25, 

1907,  will  be  paid  the  boy  or  girl 
whose  name  appears  below. 

Name  . 


Print  your  holiday  announce¬ 
ment  on  the  back.  This  plan 
should  prove  a  splendid  trade 
winner,  if  made  clear  to  the  chil¬ 
dren. 

*  *  * 

Insert  this  advertisement  in  big 
>old  type  in  your  local  paper 
about  ten  days  before  Christmas, 
laving  hand  bills  enough  struck] 


“X=MAS  PRESENT” 

USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have  ^**1 
evermade  this  offer — thisbeauti-  II  !  ft 
ful  4-piece  set  of  Silverware  ~|  I  I 
(guaranteed);  full  size  forfamily  Ul  U 
use  packed  in  case  ;  for  only  _____ 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able— the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY— This  price  in 
eludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 
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Put  Them 
Side 
by  Side 

The  wise  groCer 
thoroughly  tests 
goods  offered  to  him 
so  far  as  he  can  be¬ 
fore  sending  them 
out  with  his  reputa¬ 
tion  behind  them. 

We  haven’t  the 
slighest  objection  to 
any  test  he  feels  like 
giving  our  Poultry 
Seasoning— in  fact, 
we  would  prefer  that 
he  compare  it  not 
only  with  results  of 
the  best  home-made 
seasoning,  but  with 
the  best  other  pre¬ 
pared  seasoning  on 
the  market. 

He  will  be  so  thor¬ 
oughly  convinced 

that  Stickney  & 

Poor’s  is  the  best, 
that  never  after  will 
he  be  tempted  to 
waste  his  time  on 
any  other. 


POUfiDBD  1815 

Stiekney  &  Poof 
Spiee  Gompany 

BOSTON  -  MASS. 


off  for  distribution  in  town  and 
to  supply  your  out-of-town  mail¬ 
ing  list : — 

LOST 

Somewhere  in  or  around  (give 
name  of  your  town)  a  purse 
containing  an  order  on  (here  put 
your  name)  for  Christmas 
goods  to  the  value  of  $5-  The 
tinder  can  keep  the  purse  and 
get  the  goods  called  for  by 
bringing  the  order  to  this  store. 

If  you  do  not  wish  to  make  the 
order  good  for  $5,  make  it  for  $2 
or  $3  and  lose  several  purses. 

*  *  * 

You  can  make  an  attractive 
window  display  by  building  a 
platform  in  the  centre  of  it  and 
on  it  a  chimney,  say  15  inches 
square  and  4  feet  high,  covering 
the  wooden  frame  with  some  dark 
red  cloth  and  outlining  the 
“bricks”  in  black.  Have  an  in¬ 
cline  from  the  front  of  the  win¬ 
dow  to  the  platform,  giving  the 
idea  of  a  sloping  roof.  Cover  this 
with  cotton  and  sprinkle  over  it 
diamond  dust  or  bits  of  tinsel. 
Arrange  a  Santa  Claus  and  two 
boy  and  two  girl  dolls.  Better  still 
would  be  a  live  Santa  Claus  cut¬ 
ting  up  capers  with  two  little 
children. 

*  *  * 

Exhibit  in  your  window  or  in 
some  prominent  place  in  your 
store  a  large  Christmas  tree  more 
or  less  elaborately  trimmed. 


XVIII— Closer  to  the  Salesman  Than 
a  Brother. 

The  retailer  should  be  closer  to 
the  traveling  salesman  than  his 
own  brother. 

If  there  is  any  one  man  in  the 
entire  world  who  should  be 
treated  well  and  met  with  a  cheer¬ 
fulness  which  will  make  him  feel 
glad  that  he  came  to  see  you,  it 
is  the  traveling  salesman  who  has 
been  selling  you  goods  regularly 
and  also  seeing  that  all  little  dif¬ 
ferences  between  you  and  his 
house  are  properly  adjusted. 

The  retailer  who  feels  that  he 
is  bothered  to  death  by  traveling 
men,  and  must  let  off  steam  once 
in  a  while  to  relieve  the  tension 
will  do  well  to  choose  a  traveler 
who  may  be  termed  an  outsider  to 
practice  on.  The  best  way  is  to 
just  decide  at  the  start  that  travel¬ 
ers  are  as  necessary  to  your  busi¬ 
ness  as  they  are  to  the  business 
of  the  house  which  employs  them, 


Have  a  large  placard  announcing 
the  tree  will  be  given  free  to  the 
Sunday  school  receiving  the  lar¬ 
gest  number  of  votes — a  vote  to 
be  given  with  purchases  to  what¬ 
ever  amount  you  may  choose  to 
specify. 

A  good  form  for  the  voting  slip 
would  be  a  small  Christmas  tree 
at  one  side  with  a  statement  that 

“this  vote  is  cast  for  the  - - 

Sunday  School” — the  name  to  be 
written  in  the  blank  left  for  that 
purpose. 

You  can  force  the  plan  still 
more  upon  the  attention  of  your 
customers  by  having  a  large 
locked  box  for  each  Sunday 
school.  Two,  or  three,  or  more 
such  boxes,  depending  upon  the 
number  of  Sunday  schools  intend¬ 
ing  to  have  Christmas  tree  exer¬ 
cises,  each  box  covered  with 
printed  matter  explaining  the 
plan,  will  make  an  effective  ex¬ 
hibit  in  your  window. 

It  will  be  necessary  to  fix  upon 
a  day  ahead  of  the  earliest  date 
set  for  the  exercises  in  any  Sun¬ 
day  school  and  also  to  arrange  for 
some  influential  man,  or  a  com¬ 
mittee  of  influential  men,  to  count 
the  votes  at  the  end  of  that  time. 
*  *  * 

If  you  have  a  large  farming 
trade  to  draw  from,  begin  adver- 


and  treat  each  one  exactly  as  you 
would  like  to  be  treated  if  places 
were  exchanged. 

Some  retailers  get  the  idea  that 
the  traveling  men  come  around 
at  regular  intervals  so  they  can  be 
nasty  to  them,  and  tell  them  all 
the  things  they  would  like  to  tell 
their  customers,  but  dare  not. 
This  is  a  great  mistake,  for  the 
traveler  can  be  a  better  friend  to 
you  and  make  you  more  money 
than  any  one  customer  you  will 
ever  have,  and  he  will  do  more 
for  you  to  make  your  business 
profitable.  Why  should  he  not? 
Your  profit  is  also  his  profit,  so 
your  interests  should  be  the  same. 
Your  customers  probably  feel 
that  they  would  get  better  values 
by  buying  your  goods  at  bank¬ 
ruptcy  sale,  but  the  traveler  and 
his  house  would  not  enjoy  that 
same  kind  of  a  treat,  so  the 
traveler  should  be  closer  to  you 
than  your  customers.  F.  A.  P. 


tising  November  1st  that  you  w 
give  a  Jersey  cow  as  your  Chri 
mas  present  to  the  most  popul 
farmer  within  a  certain  distan 
of  your  store.  Describe  the  c< 
fully  and  if  possible  exhibit  he 
certainly  a  fortnight  before  t 
contest  ends.  Give  a  voting  s 
with  every  25-cent  purchase  a 
post  the  returns  in  your  wind' 
every  Saturday  morning  a 
every  morning  the  last  week, 
necessary,  cast  a  few  votes  yo' 
self  for  leading  farmers  to  get  1 
contest  started. 

*  *  * 

Offer  an  attractive  prize  to 
given  to  the  most  popular  < 
lady  in  your  town  or  county 
Christmas  eve,  giving  a  voti 
slip  with  every  purchase.  Th 
are  always  a  number  of  such  a 
the  contest  will  certainly  stin 
late  your  holiday  trade. 

*  *  * 

About  a  fortnight  befi 
Christmas  take  a  toy  bank  a 
have  your  cashier  drop  a  pennj 
it  for  every  sale  made  till  clos: 
time.  Hand  every  customer  a  j 
and  ask  her  to  write  on  it. 
name  of  the  most  popular  boy 
town.  Give  the  bank  and  its  e 
tents  to  the  boy  whose  name 
pears  on  the  greatest  number 
slips.  Give  the  bank  another  c 
to  the  most  popular  little  girl 
der  a  certain  age;  the  next  day 
the  prettiest  girl ;  the  next  to 
most  deserving;  the  next  to 
best  boy,  etc.  You  can  afford 
give  this  plan  some  vigorous 
vertising.  A  good  idea  in  c 
nection  with  it  would  be  to  hir 
little  girl  to  bank  the  pern 
when  the  cashier  rings  up 
sale,  stationing  her  where  she  < 
be  seen  and  where  she  can  see  1 
hear  the  cashier  and  clerks 
nounce  the  sale. 


Armour  Loses  His  Michigan  F 
Injunction. 

Circuit  Judge  Coolidge, 
Niles,  Mich.,  has  dissolved  the 
junction  which  Armour  &  Co.  1 
secured  against  A.  F.  Bird,  St 
Pure  Food  Commissioner, 
straining  him  from  prosecut 
and  issuing  bulletins  against 
packing  firm  for  selling  saus; 
alleged  to  be  impure.  The  ju< 
holds  that  if  the  sausage  is  p 
Armour  &  Co.  ought  to  prove  il 
court  instead  of  tying  the  St 
Commissioner  up  with  an  inju 
tion. 


Two-Minute  Sermons  for  the  Retail 

Grocer 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rru 
cott.  Answers  may  be  addressed  to  the  Grocirv  World  when  desired,  provided  the  advertisement  is 
ccompanied  by  ro  cents  in  postage  to  pay  for  rem&iling  the  same.  To  non-subscribers  the  price  Is  50 
ents  per  Issue. 


WANTED. 


VANTED — Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
>articulars,  “Grocery  World,”  Philadel- 

>hia.  tf 


FOR  SALE. 


'  'OR  SALE — At  once,  stock  and  fixtures 
ieneral  Jersey  Village  Store.  Good  busi- 
tess.  Best  reason.  Want  to  rent,  without 
tock,  a  good  country  cross  road  or  village 
tore  in  Pennsylvania,  75  to  175  miles  west 
if  Philadelphia.  Address  E.  6,  care  “  Gro¬ 
cery  World.”  20 


'OR  SALE — For  cash,  one  all-glass  candy 
1  foot  floor  show  case;  one  all-glass  cigar 
-foot  floor  show  case  ;  two  4-foot  Enterprise 
yrup  pumps ;  one  8-pound  counter  coffee 
aill;  one  26-pound  even  balance  Troemner 
cales;  one  5-pound  even  balance  Troemner 
cales;  four  tea-coffee  canisters,  base  de- 
ivery,  holds  35  pounds  each ;  one  8-com- 
iartment  spice  canister,  base  delivery,  holds 
5  pounds  each;  one  $125  Hailwood  cash 
egister ;  one  combination  popcorn-peanut 
oaster,  costs  $104;  paper  holders;  oval 
how  cases ;  candy  trays  ;  candy  j  ars  ;  candy 
cales.  Will  give  discount  from  first  cost, 
til  in  first-class  condition.  Must  be  sold  by 
December.  P.  O.  Box  137,  Renovo,  Pa.  23 


'OR  SALE— General  store  and  stock,  a 
;ood  ten-room  dwelling  house,  good  barn 
ind  out-buildings,  good  orchard,  about  two 
cres  of  farm  land.  Post-office  in  the  store. 
..ocated  in  good  farming  section  ;  has  a  well- 
istablished  trade.  For  anyone  wanting  a 
ure  thing,  this  is  a  good  chance.  For  par- 
iculars  address  P.  V.,  care  of  “  Grocery 
Vorld,”  Philadelphia,  Pa.  20 


rOR  SALE— Less  than  one-half  actual 
'alue,  1,600  lb.  Barnes  safe,  12  light  chan- 
lelier,  Bowser  oil  tank,  complete,  9  show 
ases,  mostly  metal  frames;  3  tables,  plat- 
1  orm  scales,  8-day  clock,  4  thread  cases, 
obacco  cutter,  oil  cans,  measuring  faucets, 
:tc. ,  all  for  one  hundred  dollars  F.  O.  B. 
:ars,  Imler,  Bedford  Co.,  Pa.  Write  C.  H. 
Veyant,  Mt.  Union,  Pa.  20 


'OR  SALE — Germantown  Grocer  wishes 
o  sell  his  store,  corner  property,  with 
neats.  This  store  is  doing  a  paying  busi- 
tess.  Sold  on  account  of  sickness  of  owner, 
fpply  5853  Germantown  Ave.  20 


f  MR.  GRO-SIR  WHY  NOT 

Mr  make  your  own  collections  with 

our  wonderfully  effective,  quick 
i^Mf  **  and  simple  system.  Debtors 
settle  direct  with  you.  Five 

cents  often  covers  the  whole 

B  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
he  United  States  with  astonishing  results 
lomplete  outfit  mailed  on  30  days’  free 
rial.  It  will  cost  you  only  $2,  if  satisfac- 
;  ory.  May  we  send  you  full  description? — 
REE.  American  G.  Collecting  Agency, 

I  lastorland,  N.  Y.  Send  for  a  copy  of 
i ‘The  Creditor’s  Journal” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
tf  Norristown,  Pa.,  one  of  the  busiest  towns 
n  Eastern  Pennsylvania.  Store  estab- 
ished  for  twenty  years.  Does  $ 22,000  to 
25,000  yearly  on  stock  of  $2,000.  Uses 
•ne  team,  but  horse  not  for  sale.  Nets 
o  per  cent.  Owner  going  into  other  busi- 
less  and  will  sell  at  inventory.  Take  about 
•2,500.  Can  be  greatly  increased. 

No.  254.— In  North  Philadelphia.  Gro- 
eries,  meats  and  provisions.  Store  28  x  30, 

I  ?ith  back  room.  Does  $25,000  per  year, 
wo-thirds  cash.  Stock  about  $2,000.  Uses 
me  horse  and  two  wagons.  Profits  10  per 
ent.  clean  and  clear.  Good  house  con- 
lected  for  rent  or  sale.  This  store  has  been 
istablished  forty  years  and  the  owner  is 
iow  retiring  from  business.  Fullest  in- 
’estigation.  Price  inventory. 

No.  *58. — On  North  Tenth  street,  Phila- 
lelphia.  Store  t8  x  45.  Does  $350  per  week, 


two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  266. — In  Montgomery  County,  Pa., 
just  outside  Philadelphia.  Only  store  in 
suburb.  Store  30  x  60,  with  two  back 
rooms,  stable  and  large  yard.  Does  $22,000 
yearly,  half  cash.  Stock  $4,500.  Uses  three 
teams.  Post-office  in  store,  paid  last  year 
$332.  Actual  net  profits,  outside  post-office, 
8  per  cent.  Lack  of  capital  cause  of  selling. 
Or  will  take  good  partner.  Price  inven¬ 
tory.  Fixtures  can  be  rented  with  store. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $r,ooo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  300.— In  busiest  part  of  Columbia 
avenue,  Philadelphia.  Store  22  x  40  feet. 
Does  $30,000,  half  cash,  balance  weekly  and 
monthly.  Stock  $1,200.  Uses  one  team, 
hiring  the  horse  when  needed.  Cleared 
last  year  10  per  cent,  on  groceries  and  30 
per  cent,  on  truck.  Owner  is  retiring  from 
business  and  will  sell  at  inventory.  Ice¬ 
box  built  in  and  will  be  rented  with  store. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
vearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 


No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two  thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory.^ 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $250  $300. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  319. — In  North  Philadelphia.  Store 
18  x  30.  Does  $300,  two-thirds  cash.  Stock 
carried  $1,000.  One  team.  Net  profits  15 
per  cent.  Dwelling  connected,  for  sale  or 
rent.  Owner  retiring  from  business  and 
will  sell  at  inventory.  This  store  was 
established  by  the  present  owner  29  years 
ago. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $r,ooo.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 


o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 
o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 


00000000000000000000000000 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nats  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $  <,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  1354  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells  ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $t  for  100;  with  too  price  :ards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 

PDRE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 

from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 

108  IN.  Front  Street 

PHILADELPHIA. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTBEET  SYS1  EM,  Rochester,  N,  Y. 

A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  V.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


this 

is 

‘Club  Cocktail’ 

Pineapple 

time 


Club  Cocktail  Pineapple  is 
one  of  the  most  vigorous 
sellers  Martin  Wagner  Co. 
has  ever  put  on  the  market. 
Surely  you  want  a  case. 


“An  Emblem  of  Purity” 

Gaiter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Have  the  Best  Goods  and 
You'll  Get  the  Best  Trade 


We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will  . 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 


s 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Sts.,  Philadelphia 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  E.  Cor.  Callowhiill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  November  nth.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Selected,  g  hands,  packed  i  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  . . .  1. 00  per  bunch 

Selected,  7  hands  . .  per  bunch 

\\  e  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

Cocoanuts,  100  to  bag . $4.25  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts.  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s' to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . 

FOREIGN  ORANGES. 

Jamaicas,  about  400  to  bbl  .  $4.50  to 

Jamaicas,  boxes,  150-176 . 

Jamaicas,  boxes,  200-210  . 

Jamaicas,  boxes,  250-288  . 


$3-75 

3-50 

3-25 

2-75 


$4-50 

5-00 

4-50 

4.00 

4-25 

3-75 


500 

3-25 

3.00 

2-75 


5-00 

4.00 

3-50 

3-00 


ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4-50  to 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . 

Good  Quality,  kegs,  60  lbs . 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound  . 05^ 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound  . 05 J4 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 05 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . 06^2 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 

CRANBERRIES. 

Cape  Cod,  fancy,  large  . 

Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl . 

Fancy  Cod,  large  dark,  bushel  crate .  3.00 

Fancy  Jersey,  medium  dark  . . . 

FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  300-360  size,  per  box .  $4-50  to 

Fancy  Messina,  300  size,  per  box 


$10.00 
9.00 
8.50 
to  3.25 
2-75 


5.00 

4.00 


Fancy  Messina,  360  size,  per  box  .  3.50  to  3.75 


Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box 


to  3-5° 

3-00 


NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound .  0.12 

Exta  fancy  quality  4-crown,  10  to  12-pound  boxes,  per  pound .  0.11 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Fancy  quality  glove  boxes  weighing  about  14  pounds,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel . 

Choice  Medium  per  barrel . 

ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White  . _ 

Strictly  Fancy  Yellow  . 

Fancy  Valencia  Onions,  per  crate . 

VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment 


$3-50 

3-25 

2.00 

i-75 


$i-7S 

125 

i-35 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

"V  eubscril ,erto  the  “GROCERY  WORLD"  who  is  unable  ,o  purchase  at  the  following  price,  will  confer  a  favor  upon  this  iournal 
by  communicating  with  this  office,  it  being  understood  that  all  price,  are  subject  to  market  fluctuations 


ROASTED  COFFEES, 
eked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

Java . 26 

!”  Java . 24 

”  Java . 24 

-Java  and  Mocha  Blend . 24 

-Java  and  Mocha  Blend . 22 

”  Mocha . 24 

”  Mocha . 22 

”  Mocha . 20 

guayra  (Washed  Caracas) . 18 

’  Maracaibo . 18 

”  Maracaibo . 17 

”  Santos . 18 

”  Santos . 16 

”  Santos . 14 

iberry  Santos . ,14 

”  Rio . . 

•  1  Rio . . 

2  Rio . 10 

iton  Special  Mocha  and  Java,  1  lb.  cans  .27 

iton  Perfection,  1  lb.  cans . 20 

tleship,  1  lb.  packages,  any  quantity...  .15 

;  Cabin,  1  lb.  packages,  100  to  case . 14 

ruckle’s,  100  lbs.  to  case . ; . 

lg  Bee,  100  lbs.  to  case . per  case  15.00 


TEA. 


25  Gunpowder  . . 

28  Gunpowder . 35 

t  Gunpowder . 45 

25  English  Breakfast . 20 

28  English  Breakfast . 33 

t  English  Breakfast . 40 

25  Moyune  Gunpowder . 33 

28  Moyune  Gunpowder . 38 

t  Moyune  Gunpowder . 50 

25  Imperial . 33 

28  Imperial . 35 

[Imperial . 50 

25  Oolong . .28 

28  Oolong . 35 

t  Oolong . 45 

ng  Hyson . .35 

HI- . 35 

10  y  and  %  lb.  packages . 50 

er  Moon . 27 

er  Bell,  1  lb.  packages . 25 

•da  (Ceylon  and  India  Tea)— 

■een.  Black  and  Mixed,  M  and  y.  lb. 

packages,  10  lb.  to  box . 45 

jeen,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

ed  Beans—  per  doz. 

n  Money,  8  lb.,  sauce,  2  doz .  1.50 

u  Money,  2  lb.,  sauce,  2  doz .  1.15 

n  Money,  1  lb.,  sauce,  4  doz . 85 

a  Money,  3  lb  ,  plain,  2  doz .  1.45 

Miner's,  1  lb.,  tall  4  doz . 60 

igner’s,  3  lb.,  plain,  2doz .  1.05 

igner’s,  S  lb.,  Bauce,  2  doz .  1.10 

cursion,  3  lb.,  sauce,  2  doz . 90 

ratoga,  2  lb.,  2  doz . .  .60 

1  Money,  Shoepeg,  2  lb.,  2  doz .  1.00 

.ndard  Shoepeg,  2  lb.,  2  doz . 90 

-ndard,  2  lb.,  2  doz . 80 

Imont  Cream,  2  lb.,  2  doz . .90 

norr  Brand  Kernelled  Corn,  2  doz.....'  1.45 

rte  &  Co.,  extra  sifted,  2  doz .  1  45 

le  Brand,  2  doz .  90 

tie  Fellow,  2  lb.,  2  doz . 

'  &  R°y.  2  lb.,  2  doz . 1  00 

1  Money,  petits  pois,  2  doz .  1.75 

1  Money,  standard  early  June,  2  doz..  1 .20 
mch,  extra  fins,  100  in  case,  per  case,  18.50 
•loney  Combination— 

1  >.,2  dOZ .  QA 

ey  Beans-  . 

l  Beans-  . . 

j  by,  soaked,  21b.,  2  doz . 80 

'  udard,  2  lb.,  2  doz .  1  95 

Je  Darling,  2  doz . . 

iklns—  . 

!  •.  2  doz .  05 

\  Ions . "---- . 

I  ? Beans— 

I  -,  2  doz .  Dc 

j  Coney  Vegetables — 

-.2  doz.,  12  kinds  in  can . . .  85 

'eJRotatoe8,  3  lb.,  2  doz .  1  10 

’  tash  P’ f°r  8°UP . -  -48 

toes-  . . 

ft  Money,  whole,  3s,  2  doz .  1 .00 

:  idard,  3s,  2  doz . .  07,/ 

1  on,  %  doz . . 

1  d°* . :!o 


Per  lb. 
.24 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2  10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1  95 

Seward,  1  lb.,  tall,  4  doz .  1  50 

Jockey,  1  lb.,  tall,  4  doz .  1 . 50 

Victor,  1  lb.,  tall,  4  doz .  1.05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  54  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  1  doz .  1  45 

Lobsters — 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat ,  4  doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  l.&O 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label.  %  lb.,  flat,  8  doz .  2.50 

Beaver,  ]A  lb.,  flat,  8  doz .  2  30 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .20 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz„  2  doz .  1.10 

Sardines,  in  Oil—  . 'per  case 

'/2  oil,  100 .  6.00 

Gold  Label,  y  oil,  100  cans .  6  50 

Standard,  y  oil.  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
yi  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . . .  3, 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines — 

%  Crown  Mustard,  50  cans .  4 . 00 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2 . 95 

Harbor  Brand,  48  cans .  3. 50 

Imported  Sardines— 

y>  Oil,  Martell  Brand,  100  cans .  16.00 

K  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans . ...  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  per  doz. 

Apples,  3  lb.,  2  doz .  1  05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 1.50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.40 

Sliced  Pineapples,  2  lb.,  2  doz .  1  35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz .  1  35 

Strawberries,  2  lb.,  2  doz .  150 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  2%  lb.,  2  doz . . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  per  lb. 

Evaporated,  50  lb . 12  u 

Evaporated,  1  lb.  packages,  4  doz . .  13 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs .  14 

Best,  25  lbs . a5% 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package.  36 .  08?4 

New  Figs— 

Box,  10  lbs . . 

Mats,  I  lb . per  doz. 

Citron — 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . .— ' 

Dates — 

Package,  30  1  lb . 06  y. 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 

50-  60,  25  lbs.. . 08 

60-  70, 25  lbs .  0754 

70-  80,  25  lbs . 07 

80-  90,  25  lbs . 0654 

90-100, 25  lbs .  0654 

100-120, 50  lbs... .  7* 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 11 

Sultana,  36 1  lb  packages.. . 

Sultana,  bulk,  251bs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06?i 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0554 


S  A  L  T .  Per  sack 

Fine  Table,  Large  Sack .  95 

Kiln  Dried .  4  q0 

Fine  Table,  bushel  sacks . ' . ’  '35 

Fine  Table,  54  bushel  sacks .  22 

Ground  Alum,  140 . .  [70 

_.  _  .  Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2  68 

Fine  Dairy,  3s,  100  to  bbl .  2  54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2  42 

Fine  Dairy,  10s,  28  to  bbl . 2  23 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl . ].  3.75 

per  Qg.g0 

Snow  Flake,  48 10c.  packages . .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1  30 

Rock  Sait . 6. . perewt!  95 


BEANS,  PEAS,  Etc.  Per  bush. 
tobak  Hand'Picked>  about  2  y2  bushel 

Lady  Washington  Beans,  about  200  lbs.  to  2  6° 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

_  ...  -  T .  „  Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack .  06M 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 0644 

Split  Peas.  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08% 


MOLASSES  AND  SYRUPS. 

St.  Clair,  N.  O . 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . is 

Gilt  Edge  Syrup .  ’31 

Gold  Medal .  .  32 

King  Syrup . ’.32 

Orange  Brand  Syrup . • . 35 

No.  6  Amber  Syrum . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz.’.  L90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California.  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7  45 

gut  loaf... .  5.85 

Powdered .  5  30 

XXXX,  powdered .  . .  5  40 

Fine  Granulated,  American .  4  90 

Fine  Granulated,  100  lb.  sacks .  4  90 

Confectioners’  A . 4,85 

No.  1,  A . 4.80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5.20 

Fine  Granulated,  5  lb.  bags .  5.10 


M  A  T  C  H  E  S .  per  gross 

Blue  Hen.  200s,  1  gross .  f  60 

Coast,  5  gross .  05 

Globe .  100s,  5  gross .  95 

Midway,  1  gross . L35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . ’’  ’40 

Vulcan  Safety,  50  gross. .  "  '  ‘59 

Bird  s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross .  .65 

Fast  Mail,  100s,  1  gross .  1  nn 

Bull’s  Eye,  5  gross . — — — — —  1.0b 

Daily,  No.  3,  blue  heads,  10  gross .  45 

Little  Star,  40s,  5  gross .  40 

Pet,  100s,  5  gross . [so 

Chips.  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross .  55 

Grocers’,  200s,  3  gross . 5^25 


LAUNDRY  SOAP. 

.  _  Bars 

Acorn .  220 

♦Pearl  White  Floating . . 100 

Ark-.. . :::;::ioo 

Babbitt  s .  109 

5  box  lots  freight  paid,  with  i 54" box 
‘‘1776”  or  100  cakes  Best  Soap  free.. 

10  box  lots  freight  paid,  with  2%  boxes 

"1776”  or  120  bars  Best  Soap  free . 

Buffalo  Oleine .  60 

Washday .  199 

*Bee . :::::::::.:::::::::::ioo 

♦Big  Schooner .  100 

Cocoa  Floating . —’———100 

*Fels-Naptha . "—”.'.'...100 

Hoefner’s  Tiger  Borax .  100 

*Fairy  Oval . 100 

*S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . — — — —  60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . ."'.‘.""lOO 

♦Kirkman’s . "...’.——100 

♦Kirk’s  Oleine . ———————  60 

♦Lenox . . 

♦Lifebuoy . : . 50 

♦Fairbanks  Tar . 199 

♦Magic  Cleaner . 100 

♦Octagon . ;..:ioo 

♦Philadelphia  Oleine .  60 

*P.  &  G.  Oleine . ".  60 

Premium . go 

♦Santa  Claus . ————100 

White  Floating . "........  200 

♦Star . — —  100 

♦Sunlight . 100 

♦Sunshine . 120 

Star  Oleine . "  60 

♦Sunny  Monday . 100 

♦White  Cloud . 100 

♦Wonder  Worker . — ]  100 

Wonder  Worker  Chips .  4  doz 

Joi0n  . . 100 

Best  Blue . 80 

♦Hoefner’s  Ammonia . !— 100 

*P.  &  G.  Naptha .  100 

Duck . 100 

20  Mule  Borax . 100 

*  5  box  lots  delivered. 


.  Box. 
2.70 
4.00 
2.20 
3.75 

4.25 

4.20 
2.40 

2.20 
3.90 
3  75 
3.50 
4.00 
3.75 
4.00 

2  40 

2.40 
4.00 
7.00 
3.85 
2.35 
3.50 
2.00 

3.75 

3  90 
2.45 
3.00 
3.67 
3.55 
4.10 

3.50 
4.10 

2.50 

1.75 
4.00 
3.90 
4.00 
2.08 
1.75 
3  90 

3.40 
3.95 
4.00 
3  85 
4.00 


TOILET  SOAP. 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz . —  6.25 

Magnolia, 4  doz . — — — — —  4^65 

Red  Cross,  4  doz . 4^60 

Star,  4  doz . .  4  55 

Dime  Brand,  4  doz . ————.——  4.  00 

Lion,  4  doz . . .  .  .." .  4  ^0 

Premium,  4  doz . ———————  4  35 

Hires’  Silver,  4  doz . — . . .  4  70 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . i  doz 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart . 50 

Hava . ..’.100 


Bars.  Box 


6.50 

3.85 

1.95 

3.25 

.45 


.40 

.08 

.10 

.13 

.40 

40 

3.75 

1.90 

3.75 


SCOURING  SOAP. 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4  25 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz . 3.75 

Our  Pet,  baby  size,  6  doz .  3.(0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz . 2^75 


_  .  ,  ,  ,  Bars.  Box. 

Sapolio . 3  doz.  2^25 

Wrigley's . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Lipp’s Scourer .  60  2.25 

Sil  San . 50  2. 00 

Army  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 

Old  Dutch  Cleanser,  4  doz .  3.25 
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Revised  Weekly  for  the  “Grocery  World  ”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Tor 

Who  will  be  pleased,  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue ,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  -40 

Good,  barrels . 26®.  30 

Fancy,  quart  Jars . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®  .50 

Prime .  -40 

Good . 28®  35 

Ordinary . -  .22 

Blended,  fancy .  36 

Blended,  choice .  **3 

Blended,  good .  -SO 

2-lb  tins,  3  dozen. . per  case,  2.80 

Quarts,  2  doxen . per  case,  2 . 80 

Sugar  8yrup — 

Pure,  extra  fancy . - . 85®  88 

Pure,  choice .  .24 

Blended,  fancy .  .32 

Choice . 

Vanilla  Drips .  29®. 30 

Tins,  2-lb.,  2  doxen . per  case,  1  95 

Tins,  2%-lb.,  2  dozen . per  case,  2.30 

Tins,  8-lb„  2  doxen . per  case,  2.50 

Tins.  5-lb..  1  doxen . per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  **bl. 

Extra  Shore  Bloaters,  count  85®  95 .  40.00 

Georges  count  llu@115 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  no 

Norway,  count  400@450 .  25  00 

Norway,  count  300@350 .  28.00 

Norway,  count  240®270 .  36 .00 

RNorway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28@.85 

Choicest. . 45®  .65 

mperial — 

Common  to  fair . 20@.25 

Superior  to  fine . . . 30®.  86 

Extra  fine  to  finest . 40®  .45 

Choicest . 60®  .55 

Young  Hyson— 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®  .  30 

xtra  fine  to  finest . 36®. 40 

joicest. . 45®  .60 

Hyson- 

Common  to  fair .  ®  12% 

Superior  to  fine .  @18 

Extra  fine  to  finest .  ®  .25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22®.  25 

Extra  fine  to  finest . 28®  .30 

Choicest . 32@  .38 

Basket-fired— Common  to  fair . 22®  .25 

Basket-fired— Superior  to  fine . 28®  .  30 

Basket-fired— Extra  fine  to  finest . 82@.38 

Basket-fired— Choicest . —@.45 

Dust  .  @.12)4 

-nig — 

mon  to  fair .  @ .  15 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@  .35 

Choicest . 40@,65 

ouchong— 

Common  to  fair . 16®.  18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . 80®  .35 

Choicest . 40@  .60 


ROASTED  COFFEES. 


(ava— Mandhellng— Fancy  brown . 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime. . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

Uqzuayra— 

Ozracas—  Finest . —. . 

Caracas— Choice . ... . - 


.86 

.29 

.27 

.25 

.23 


.28 


.16)4 

.16 

.15 

.14 


Peaberry- 

Santos— Fancy . J'% 

Santos— Choice . 

8antos— Fine . -  -16 

Rio— Fancy . - . 1", 

Rio— Choice . 16/4 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choice . I® 

Prime . 14)4 

Good . 18)4 

Fair . 12)4 

Rio— 

No.  1— Golden . 16)4 

No.  2 . 15 

No.  8 . 14)4 

No.  4 . 14 

No.  6 . 18)4 

No.  6 . 13 

No  7 . 12% 


SPICES, 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . - . -  -07 

Cassia  buds . -30 

Cinnamon,  Mats . -10% 

Cinnamon,  Twalo .  .17 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 26@.30 

Cinnamon,  Saigon .  -80 

Cloves,  Zanzibar . .....  .19@.20 

Cloves,  Amboyna .  -22 

Cloves,  Penang . 80@.86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . /. . 18J4®  20 

Ginger  Jamaica,  unbleacned. . „  .17®. 19 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . .  -25@  35 

Nutmegs,  105-110s . 18@  .20 

Nutmegs,  130-140s . 15®. 18 

Black  Pepper,  Singapore . 10)4@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore . 18@.19 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .  15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . » . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doxen  Per  dox. 

Allspice . 76 

Cinnamon,  China .  110 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace... .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika  . .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


.20 

.17 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s,un peeled  Calif- 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 60®  .60 

Standard,  plain  or  sauce,  8s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  Bauce,  8s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@1.15 

Soaked . 60®  .80 

Beans,  8trlnglees— 

Fancy  2s .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2s. .  •  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s .  .75 

Maryland  2s,  Maine  Style . 75@  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  8ifted  2s .  2. 10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  2s .  1.30@1.35 
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Telephone  2s . 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s . 1.15@1.20 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.26 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s . . . 75@  .90 

Pumpkin- 

Fancy,  8s . 85@115 

Fancy ,  gallons .  2.75 

Squash- 

Fancy  3s .  1.15 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.50 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland ,  N o.  3 .  1 . 00 

2-lb.  cans .  ,75@  80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4  25 

Quarts,  glass  jars . 

Fancy  8traw  berry  Is .  1 . 50@1 . 75 

Cut  3s .  1.00@1.10 

Sweet  Potatoes  8« . .  .  90@1  •  00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  Ss .  1.60@1.75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  White  2%s . . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . . 

Fa,ncy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2%s . 


Per  do*. 
3.80 
3  20 
2  65 


4.40 

8.75 
3.50 
3  00 
9  75 


3.75 

3.00 


3.00 


8.75 

3.25 


8.50 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . . 

Sliced  or  grated  Is . . 

Pie,  grated,  gallons . . 

Singapore  l%s . 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


1.50 

2.60 

1.25 


2 . 00@2 . 20 
1.00@1.10 
3.60 
1.15@1.25 


3.25 
2. 50 


1.80 


FISH. 

Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %8 . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  60  tins.... 


4.50 

2.50 


1.50 


1.25@1.S5 


1.25@1.30 
2.00 
2.  10 
2.90 


2.15@6.00 
2. 35  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .13 

Smyrna  Suit.,  fancy,  6cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .10 
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Loose  Raisins—  Per  It 

Valencia,  4  cr.,  28  lbe . v .  .03 

California,  4  cr.,  60  lbs .  .09 

California,  8  cr.,  50  lbs .  .08 

California,  2  cr.,  50  lbs . —  .03 

Figs- 

Baskets,  1  lb.  and  2  lb . 15  @.18 

Layers,  2%-in.,  10  lbs .  .09 

2%-in.,  12  lbs .  .10 

2%-in.,  12  lbs- .  .09 

2-ln . ,  12  lbs- . -  .0i 

Currants— 

Fancy,  1-lb.  cartons .  .10 

Cleaned,  1-lb .  cartons,  choice .  .Of 

Bulk,  choice,  60  lbs .  .Of- 

Natural,  choice .  .01 

Citron- 

According  to  quality . - . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk .  .01 

1-lb.  pkgs.,  80-lb.  case .  .0) 

Persian  Dates— 

60  lbs .  .01 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 .  .11 

30x40,  choice .  .11 

40x50,  choice .  .01 

50x60,  choice .  .01 

60x70,  choice .  .01 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80 x  90 . 

70x80.  90x100 . . . 

Prunes  in  cartons— 

Fancy  40x  50 .  .11 

5Gx  60 .  .11 

60x  70 .  .01 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40  .  .11 

40x50  .  .01 

Apples  — 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs .  .11 

Choice,  1-lb.  cartons. .  .11 

Pea.ch©s _ 

Fancy,  peeled,  25  lbs .  .31 

Unpeeled,  fancy,  25  lbs .  .11 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs .  .21 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 39 

Valencia,  28  lbs . 36 

Flot,  shelled . 

In  shells— 

California  P.  S.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Ppcbtid— 

Polished,  80  lbs . 12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . . . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


Ml 


.21 

.1! 


.1! 

.11 

M 


.11 

.1! 

.11 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.OC 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22  OC 

High  quarters,  boneless .  24.50@27.Ot 

Halves,  boneless . 15. 00@40.0C 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20  00 

Mushrooms,  %s,  accord'g  to  qual.  26.00@S5.W 
Mushrooms,  %  s,  accord’g  to  qual.  18.00@'10  0C 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20  00 

Brussels  Sprouts . 12.00@16  00 

French  Macaroni,  cartons,  25  lbs.,  „ 

per)  b . 08®  .00 
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GROCERY  WORLD  PRICES 


CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood,  that  aU  prices  are  subject  to  market  fluctuations. 


AD  VANCES. 


•eg*" 


Column. 
.  a7 


DlSOXjU^rJESs  Column. 

Butter,  all  grades . 7 

Cheese .  27 

Beans,  Dried .  29 

Dressed  Fowls .  45 

Japan  Rice .  51 


ADDITIONS. 


Column, 


JIM  AID  HASURE  ETIRYTHUft  TOD  BOT. 

Standard  Weight,  per  Bnshel. 

Marrow  Bonn. . .. . „..6o  lb. 

Medium  Beans... . . . , . 60  “ 

Pern  Beans . 60  " 

Red  Kidney  Bean., . . . jg  “ 

Hominy  . . s6  « 

Pease . fo  " 

Barley . 48  " 

Potatoes . 56  " 

Flaxseed.. . jg  “ 

Onion. . .  " 

Shellbarks . 48  “ 


con. 

tlarm  Cash  Drawer, . —.33 

Uom  . . . 47 

Lmmanldon  .  4 

Lxle  Orease 


lag.,  Paper . 4* 

lag  and  Twin.  Holdm.....33 


(arley. ...........  . »**9 

baskets . . . 

BriCk  .eeeeseee  .............. 5Q 

leans . . . *9 

Racking,  Shoe . ....  6 

Chocolate  and  Cocoa . . 

Chewing  Gum . . . ... 

Cider  ..... ........ 

Clothes  Fins . 

Coffee . . 

Coffee  Mills . 

lutchers’  Sundries . —44 

latter  Dishes . is 

Cooking  Herbs . 

Condensed  Milk . 

Cracked  Wheat . 

lanned  Goods .  8 

Crackers,  Cakes,  etc . 

Cutters,  Dried  Beef. . 

Pie  Fruit . 10 

Delicatessen . 

COL. 

,.13 


Soup. . . 

Can  Openers 


Sardine. . 

Meats  ... . 13 

*S 
33 

Capers  . . . —..7 

Caps,  Gqa........».....h.. ......  4 

Catsup 

Cereal  Special  tie. . . 

Cereal  Coffee.....»». ......... ..36 

•7 

*7 
S* 
S» 


••35 

3 

3 


isl 

.26 


COL. 

Dressed  Meats. . . . 44 

Drags,  Grocers* . —.47 


K«* . 

Essence  of  Coffee.. 
Extracts, 


.•*7 
...  4 
...48 


Fancy  Groceries . . . ay 

Farina... . tg 

Farlnaceona  Goods . *g 

Faucets . —...33 

Canned  FTsh . sa 

Fixtures . . . 3. 

Flour  ... . 28 

Flour,  Self  Rising.. . 18 

Flour,  Buckwheat . .8 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica... . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


Ink...,,  ,  ,  . 

COL. 

Insect  Powder . 

Ironing  Wax_ . 

. 48 

J*m«  . 

. 4e 

Tan  and  Jar  Rubbers... 
Jellies . 

Junket  Tablets . 

KttChttPisnsstssmsussem. 

_ <6 

Lamp  Goods  . 

Lard. . . . . 

—••39 

. 44 

Lemons  and  Oranges-. 

Lentils . 29 

Licorice  — . - . 47 

Lime . . . 37 

Live  Poultry . . ......45 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel— . . . 34 

Maple  Sugar  and  Syrup....  60 

Matches . . . „....„.37 

Measures- . . 33 

Meat. . —.44 

Mince  Meat .„ . 38 

Molasses . — . Go 

Mucilage . . 39 

Mustard . 57 

Mustard,  Prepared . . $7 

Marmalade . 46 

Noodles,  Egg . 29 


COL. 

Nutt  ee*.....eee«ea«eeaeae*e«ee»e...e 

Out  ^9 

Oils.  eeeeeeeeeeeeeeeeeeeeeeevee*  eeeeee  39 

Oil,  American . . . 40 

Olive  Oil . 40 

Olives . 39 


Paper 

ee«  see  ee  sees  eeeeeeeeeeeeeeeeee4^' 

Paper  Bags . . 41 

Peanuts..— . 

Peas,  Dried  . . 19 

Pepper  Sauce- . —5a 

Pickles  ....... ... .... ...—,........42 

Pickled  Meats . 42 

Plum  Pudding. . — . 46 

Pork  and  Beef. . 43 

Potash . „ . 37 

Potato  Chips . - . 42 

Poultry  Seasoning.-...— ...45 

Poultry,  Dressed . . 45 

Poultry,  Live . .45 

Powder,  Rifle— .  4 

Preserves— . —46 

Provisions- . — . 43 

Puddlne  - . 31 

Putty  — . - . 47 

Rennet- . . . So 

Rice- . - . ji 

Rice  Flour . 19 

Rolled  Oats . 29 

Root  Beer . 53 


COL. 

Rope  — . 59 

Rosin . 47 


Sage  •  . . IJ 

Salad  Dressing. . . . 51 

Sal  Soda- . . . 52 

Salt . 51 

Sapolio . 54 

Sardines . . 13 

Sauce  and  Condiments . 52 

Sauer  Kraut . 46 

Scales—,— . 32 

Scoops,  Grocers’ . 33 

Scouring  Soap . 52 

Seeds . . . 53 

Shoe  Dressing .  6 

Shot. .  4 

Smoked  Fish.- . 34 

Soap,  aU  kinds . 54 

Soda,  Bicarb . 53 

Soft  Drinks . . . 53 

Soups . . 15 

Specialties . 54 

Spices . 55 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders . 55 

Segars . 64 


COL 

Sugars- .  s 

Sulphur . 47 

Sundries . 59 

Syrups . 60 


Tacks  - . . . j< 

Tapioca . %\ 

T« . 4 

Teaa . 

Tobacco,  Chewing . 6 

Smoking- . 64 

Tobacco  Cutters... . 33 

Tubs . 62 

Twine  Holder . 33 

Twine . . . 59 


Vermicelli . 32 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 29 

Wheat  Flour- . 29 

Wrapping  Paper . 41 

Wringers,  Clothe# . 

Woodenware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes . 63 
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SUOAR. 

Confectioners’ Lozenge .  5*25 

“  Powdered .  5.25 

•*  Crown  A .  5.45 

,l  Crystal  A . 0  5.10 

**  Coarse  Granulated .  5-35 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7.35 

Cut  Loaf .  5- 80 

Patent  Cubes . 5-35 

Powdered .  5- 20 

Extra  Fine  Granulated .  5.20 

Coarse  Granulated .  5- 20 

Granulated .  5* 10 

Fine  Granulated .  5.10 

“  in  50-lb.  bags  packed  2  iiwioo- 

lb.  bag .  5.15 

“  in  25-lb  bags  packed  4  in  100- 

lb.  bag . 5.15 

1 *  in  10-lb.  bags  packed  10  in 

xoo-lb.  bag .  5  25 

“  in  5-lb.  bags  packed  in  bbls... .  5.30 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5  30 

"  in  2-lb.  bags  packed  in  bbls....  5.40 

in  2-lb.  bags  packed  in  100-lb. 

#  bags . . .  5*4o 

“  in  2-lb.  cartons  in  cases .  5 .30 

“  in  2-lb.  paper  packages  in 

cases .  5.30 

Confectioners’  A . 4.90 

1 —  Keystone  \ .  4.85 

2 —  American  A .  4.80 

3 —  Centennial  A .  4-75 

4 —  California  A .  4.70 

5—  Franklin  B .  4-^5 

6  — Keystone  B .  4.60 

7—  American  B .  4-55 

8—  Centennial  B . .  4-5° 

9 —  California  B .  4  45 

10 —  Franklin  Extra  C .  4- 40 

11 —  Keystone  Extra  C .  4.35 

12—  —American  Extra  . .  4  3° 

13—  Centennial  Extra  C .  4.25 

14 —  California  Extra  C .  4.25 

15 —  Franklin  C .  4*2S 

16 —  Keystone  C .  4  25 


TEA.  Per  lb. 

Japans — Basket-fired .  18  @  35 

Japans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  (2)  28 

Fine..... .  30  @  35 

Choicest .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Fine.. 


Choicest  . 


..  27 

@ 

30 

« 

40 

(d> 

5° 

w 

55 

••  15 

« 

20 

w 

2  5 

.. 

*4 

35 

..  13 

W 

20 

..  28 

«s 

30 

••  35 

«4 

40 

..  17 

<S> 

38 

••  17 

1 Pi 

40 

..  14 

(ai 

i5 

..  18 

W 

28 

..  3° 

40 

Per  lb. 

.  1 . 

•45 

•47 

.  2 . 

.40 

•42 

3 . 

■35 

•37 

.  1 . 

•45 

.  2 . 

.40 

.  1 . 

■45 

.  2 . 

.40 

.  1 . 

•45 

.  2  . 

.40 

4° 

Per  lb. 


PACKAGE  TEAS. 

Lipton’s  Teas — 

In  y2  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3 
Black  and  Green,  No.  1 
Black  and  Green,  No 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No. 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2  00 
Levering  Coffee  Co. — 

Tourist,  y s  and  54s,  15,  20  and  ?5  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . . 50 

Almoco,  lead  foil  package  teas,  y$  and  lAs, 
i5,2oand25lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley's  Tea — 

y  lb.  or  x/2  lb  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

x/4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co, : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i -lb.  Silver  Sacks .  22^4 

J4-lb.  Silver  Sacks . 23 

54-lb.  Silver  Sacks . 23 54. 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  “  44 

J4  lb.  silver  bags .  **  44 

y  lb.  silver  bags .  “ 

Packed  in  cases  containing  100  pounds 


.18 

•  x9  , 
■19K 

.20 
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McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . 2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.}  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ^  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s.  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Do* 


y  lb.,  4  doz.  in  case....  1.00 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16.75 


Davis'  O.  K.,  y-\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  54"^.,  4  doz . ....per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . ....per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-3754 

Leslie's, 54-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^4-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  165 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz.; . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82  54 

6  oz.  glass,  2  doz .  *  07/4 

6  oz.  glass.  4  doz .  i-o4 

6  oz.  glass,  6  doz .  103 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

J4-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  x  doz,  in  case . per  doz.  2.50 


Royal,  ioc.  size,  4‘doz.. 


.86 


y  lb.,  4  doz .  1.30 

^  *!  2  “  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  -  “  y2- ib.  -  “  “ 

Boston  Brand,  5-lb.  size,  54  doz.  case.. ..per  doz. 


0  54 

“  54 

Purity  Brand  5 


54 

54 


3 

A 

I 

3 

3 


2.40 
4  65 

2.25 

1.25 
12 .00 

2.50 

•55 

■75 

6.00 

1.50 
.80 

•45 


BLACKING — Shoe,  Per  Gross. 

Shinola . per  doz.  .75 

Shinola,  yi  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .  78 

Blackola,  3  doz . per  gross  6.93 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  y£  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  y.  gross .  2.22 

“  “  2,  “  2.60 

“  “  3,  “  2-85 

“  “  4-  “  4-55 

“  “  5.  “  7-5» 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING  p.r  im. 

Mason’s  Shoe  Dressing . 75 

Acme,  1  doz . 1.15 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish .  .80 

Brown’s  Shoe  Dressing,  1  doz . 82J4 

Brown’s,  Army  and  Navy,  1  doz . 8254 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co  : — 

Gilt  Edge  Polish, black .  2.00 

Boston  Waterproof,  black .  2 . 00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet .  2 .00 

Star  Combination,  russet.... . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small . 4» 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes. .  a. 00 

Oil  Paste  black,  never  dries  up,  large  tins...  .75 
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QREEN  COFFEE.  ib. 


Rio  Golden  Fancy.... . . . 

"  Prime . 

“  Choice . . . . . 

Santos  Peabcrry,  extra  fancy . 

“  Fancy . 

'*  Choice . 

Maracaibo,  Strictly  Fancy,  Mild . . 

“  Choice . 

Washed  Caracas,  Fancy . 

Laguayra,  Fancy . 

Jana,  Extra  Fancy  Old  Government . 

“  Kxtra  Fancy . 

"  Fancy . . . 

Mocha.  X  and  %  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy . 

Mocha  Seed,  Santos,  Choice . 

ROASTED  COFFEE  IN 


Rl<.,  Extra  Fancy  Golden . 

“  Prime . 

*'  Choice . 

Santos,  Extra  Fancy . 

'*  Fancy . . 

“  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy..™ . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . 

Mocha,  Finest. . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  i . 


09Vi@-'0 

@ 

@08 

•  x»X 

°9X@-°9X 

@»9 

@.nX 

•  I3X@«4 

•J°K 

■30/4  © -SI 
@.  20 
@*»9X 
#.19 

@»°X 

@i°X 

BULK. 

Per  lb. 

@■*3 
@.  1 1 

©  °9X 

•>3 

@-  12X 

@.ia 

©.14 

@-mX 

@.15 

@-«5X 

@  25H 

@•24/4 

@•2354 


3... 

4- 


.31 

.so 

•«7 

•*4 


•»7  X 
•MX 
•»3 
.12 
.II 
.XI 
•io}4 
10 


Pack  In  15  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

Jap . 

Special,  No.  6 . 

Special  Drive . 

Extra  Value  Blend . 

Bargain  Blend . 

Packed  In  so  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 

f.ri0“ .  i5  X  i5A\ 

B.  Fischer  Ik  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .a6 

Salndo,  lbs .  — 

“  50-lb.  tins . '10 

"  barrels . 

vi v,  lbs . ;,6 

"  :V4 

Ground  or  pnlverlsed  without  extra  charge. 


Llpton's  Package  Code 
SP  ' 


i  pedal.. 

Perfection . 

Packed  In  30  and  60  pound  cases. 
Germ  an- American  Coffee  Co. — 

Trlunfo,  24  2-lb.  cans . 

"  48  1 -lb.  cans . . 

Trinidad,  60  or  100  i-lb.  cartons . 

“G-A"  Blend,  20  3-lb.  cans . . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa  60  or  100  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  za,  24  or  48  X-lb.  cans 

per  X  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  Ids.  to  case . 

E.  L.  C.,  62 lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


.26 

.20 


Per  lb 
•*9 

■29% 

.26 

■  24 

-aiX 

■  r8  % 

•  i6>* 


•35 


•>7X 

•27X 

■2oJ4 

•20X 
•  M 
•MiV 
•MX 

uH 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr  ”  : — 

50  tins  In  box . per  box 

12  tins  In  box . per  carton 

a  lb.  tins . . . . . . . . per  doz. 

George  Kioto’s  Sons — 

Kioto's  Coffee  Essence,  ^4-gross  improved 

can» . per  gross 

Floto's  Coffee  Essence,  X~Kr°ss  cans,  tin 

ends . per  gross 

Kioto’s  Coffee  Essence,  J4 -gross  cans,  all 

tin . per  gross 

Kioto’s  Package  Chicory,  65-lb.  cases,  perlb. 
Kioto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross 

Hummel's  Essence,  tin  can,  %  gross,  per  gross 
“  tin  ends,  “  “ 

“  Improved  “  “ 

Chicory,  Sellg's.  65’s . 

"  English  Ground,  bags  about  160  lbs. 

Erancks’,  stick,  65  lbs . 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

"  Koenig’s . 


3.90 

•95 

5-75 


2.25 

2.70 


2.85 

04X 


a. 25 
2.85 
a.  70 
a.z5 

•°sX 
•05  X 
fJSL 


■06% 


.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . 

Blasting,  B,  kegs.  25  lbs . 

Duck,  kegs,  12%  lbs . 

Duck,  kegs,  6X  lbs . 

KG,  EEG,  FFFG,  kegs,  23  lbs . 

KG,  EEG,  KFKG,  kegs,  12X  lbs . 

KG,  KEG,  KFKG,  kegs,  654  lbs . 

Gun  Caps,  E.  B . per  M 

Gun  Caps,  musket . per  M 

Drop  Shot,  1  to  10,  bags,  25  lbs . 

BB.  bags,  25  lbs 


*•35 

1.50 

4-75 

2.65 

2.  65 
1  *5o 
.60 
•65 
2.00 
2.25 


— 7— 


BLUING— Dry. 

Barlow’s,  small,  2  doz . 

“  large,  1  doz . 

Sawyer’s,  No.  1,  6  doz . . 

“  No.  3,  3  doz . 

Colburn's,  No.  1,  4  doz . . 

No.  2,  3  doz . 

“  Mammoth,  3  doz . .  _ 

“  Ball  Blue,  1  oz.,  3  doz. 

Ball  Blue,  2  oz.,  3  doz. 


Par  Grots 

.  2.60 

....  5.20 

.  *-5° 

.  3-35 

.  1.60 

.  *-5° 

.  3.60 

.  2.65 

.  5°o 


BLUING — Liquid.  Per  Grots 

Boyer’s  Bengal,  8  oz.,  X  grots . 

Cream  Indigo,  2  oz.,  V  grost .  3 .90 

Cream  Indigo,  4  oz.,  Q  grots .  7.40 

Cream  Indigo,  8  oz.,  grost .  11.40 


BUTTER.  Perlb, 

Tub  Butter: — 

Creamery,  Extra,  60-lb.  tubs . . .  .21 

“  First,  “  . 26 

“  Second,  “  .  .  2S 

“  Third,  ••  . 4 

“  Imitation,  30-60 ’bs .  .23 

"  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  .28 

Ladles,  30-60  lbs.,  bakers’  use .  22 

Print  Butter:— 

Star  or  S.  D.  brands,  1  lb.,  *o-5o-lb.  bxs.  .31 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  30 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  10- 

50-lb.  boxes .  ,29 

Sheaf  (“400")  Elgin,  10-50-lb.  boxes .  .28 

Sheaf. . 2. 

B.  S.  Gilt  Edge,  cartons .  .32 

Gurnse,  pounds  or  half  pounds .  .  ,0 

Belle  Spring .  -2g 


CANDLES. 

p 1  °”  j:|;  . 

Paraffine,  4’t,  6’t,  8’t  cartons,  36-ib.  caset, 

per  lb . 

Searchlight  Hotel,  16’t,  30  lbs . . 

Peerless  “  «  “  . 

Bright  Light,  *•  "  ...'.'.'.‘.'.‘.’.‘.’...per’bo’x 

Werk’s,  8’s,  30  lbs . . 

“  r6’s,  30  tbs . 

Carriage  Candles,  size  6xrJ4 . 

Martha  Washington,  long  12s . .  ...per  ib. 


Per  lb. 

•  lrX 

.12X 


.08X 
■°9% 
.1054 
2  50 
.12 

•13 


•s7 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason  ja,  pints . per  gross  4.20 

Mason  s,  quarts . .  gross  4 .45 

Mason  s,  half-gallons . par  gross  6.20 


-8- 


;r 


Jelly  Tumblers — 

Barrels,  22  doz . 

(No  charge  for  barrels 
Jar  Tops  and  Rubbers — 

Mason’s  Caps,  X  gro-,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

"  medium,  i  doz.  cartons .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium . 

Black,  medium. . perlb. 

(15  lb.  lots  1  cent  per  lb.  iesi.) 


dos.  .  x( 


1  ■  7' 


.81 

•41 

•4- 

.21 

.21 

•2! 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos 

Sage .  « 

Thyme .  “ 

Savory .  “ 

Special  case  asssortmeat,  ■ 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  X  doz.  Thyme, 

„  ,  x  doz.  Savory . per  case 

Pnrple  Ribbon  brand.  Sweet  Marjoram, 
Thyme,  Sago,  Savoy — 

X-lo.  cartons,  1  doz . per  dos. 

X-lb!  “  “  .  "  .. 

X-lb.  screw  cap  bottles,  1  doz. ’...’.’.per  doz. 
X-lb.  square  cans,  1  doz. .  « 


.21 

.21 

.21 


•  4< 

•7! 

1.  a  1 


•9' 

.8< 


A 

CANNED  GOODS. 

Tomato*!—  par  D( 

Mrs.  Hancock’s  Frying .  , 

Frying,  Good  Luck  Brand . ...........  x  ill 

DuBois'  Frying .  x‘aa 

Jersey  King,  No.  3,  Standard  Jersey”.*.’ \\\\\\  1.05 

Blue  Hen  Chickens,  No.  3 .  x  >0Q 

Rio  Grande,  fancy,  Jersey .  x  0- 

Silver  Lake,  fancy,  Jersey . . 

Alta,  No.  2 . . 

Alta,  No.  10,  1  doz .  - 

Bull  Dog,  No.  2 . ...f .72 

Lima  Beans — 

Tinsley’s,  extra  small . 

Turkey,  fancy,  Jersey . "...  2  ’ 

Silver  Lake .  , 

Boyer’s,  No.  2 . i  .o-l 

Oxford,  Maine  packed . ",  !gT 

Lanfair,  2s . j  . . 

String  Beans — 

Mikado,  Penna.,  fancy .  j.oq 

Cloister,  fancy  N.  Y .  ,^5 


Send  for  a  Sample 


Of  the  finest  tea  ever  produced  for  the  money— Spring  Garden. 
When  you  have  tasted  it  you  will  realize  instantly  that  you  can 
sell  it  lor  6oc.  per  lb.,  and  you  will  wonder  how  we  can  afford 
to  sell  it  to  you  at  these  prices  : 


In 

100-lb.  Barrels 

.  18 

In 

5-lb.  Silver  Bags 

V) 

•  2=43 

.  19 

In 

1-lb.  Silver  Bags 

0  =  = 

•  =  *=  0 

.  19& 

In 

Ib.  Silver  Bags 

■D^O. 

.  20 

In 

'/4-lb.  Silver  Bags 

ssf 

•  0- 

.  21 

cents  per  Ib.  net 
cents  per  lb.  net 
cents  per  lb.  net 
cents  per  Ib.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


What’s  the  Difference? 


The  answer— “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


Money  Savers 


This  truck  will  do  more  work  than  two  double  teams  at  about 
half  the  expense.  The  delivery  wagon  shown  below  will  do  more  work 
than  three  teams  at  a  third  the  expense. 

Saving  money  is  making  money.  You  want  to  make  money,  don’t 
you  ?  J  ’ 

Y\  hen  )  ou  can  do  your  hauling  and  delivering  cheaper  and  quicker  by 
Rapid  Automobiles  than  you  can  by  horse-drawu  vehicles  you  have  two 
very  good  reasons  for  using  them.  There  is  another,  the  Rapid  Machines 
are  so  handsome  they  are  the  most  effective  kind  of  street  advertisements. 

Rapid  Motor  Vehicle  Co. 

PONTIAC,  MICH. 


WRITE  FOR  CATALOGUE 


1*1  1  ITiNCT  TO  ADVERTISERS  KINDLY  MENTION  ••  GROCERY  MORLD" 


37 


GROCERY  WORLD 


oyer'i, « . 

corn,  3s . 

.corn,  No.  2. 


ite  Wax  Beans— 

[.com . 

hampion . 

ompass,  No.  10, 1  doz . 

:ed  Beans — 

.  &  M.,  No.  3 . 

.  &  M.,  No.  3,  tomato  sauce . 

ampbell's,  No.  2,  plain . 

ampbell’s,  No.  2,  sauce . 

xford.  No.  3 . 

arragansett,  No.  2,  tomato  sauce . 

arragansett,  No.  3,  tomato  sauce . 

an  Camp’s,  No.  1,  sauce,  4  doz . 

an  Camp’s,  No.  2,  sauce,  2  doz . 

!oore  &  Brady,  No.  3,  plain . 

bore  &  Brady,  No.  3,  sauce . 

oore  &  Brady,  No.  1,  picnic  size,  plain . 

oore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

ictory.  No.  1,  tomato  sauce,  4  doz . 

artin  Wagner  Co.,  No.  3,  plain . 

artin  Wagner  Co.,  No.  3,  tomato  sauce.... 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

;himmet’s,  No.  1,  sauce . 

:himmel’s,  No.  2,  sauce . 

;himmel’s.  No.  2,  plain  . . . . 

inker  Hill,  No.  3,  plain . . . 

inker  Hill,  No.  3,  tomato  sauce . 

rider1!  Pork  and  Beans,  in  tomato  sauce — 
3-lb.  cans,  2  doz . per  doz., 

2- lb.  cans,  3  doz .  “ 

i-lb.  cans,  4  doz .  “ 

1 - gal.  cans,  %  doz . X. .  “ 

mnyslde  Pork  and  Beans,  plain  or  in  sauce- 

3- lb.  cans,  2  doz . per  doz. 

2- lb.  cans,  3  doz. ... .  “ 

i-lb.  cans,  4  doz .  “ 

t-gal.  cans,  doz .  “ 

Kidney  Beans — 

an  of  Arc,  No.  2 . . . 

artin  Wagner’s,  No.  2,  2  doz . . . 

artin  Wagner’s  Extra  Quality . 

in  Camp’s,  No.  2,  2  doz . per  doz. 

ornlet . 

inoor,  kernelled . 

iris,  fancy  Maine . 1 . 

nerican  Beauty,  extra  fancy.  Shoe  Peg... 

earn  of  Susquehanna . 

ker’s,  G.  W.,  whole  grain . 

oe  Peg,  Susquehanna . 

.oe  Peg ,  Osborn's . . . 

ark.  crushed . . . 

tx.  No.  2,  Fancy  Whole  Grain . 

inity.  No.  »,  Whole  Grain . 

lyal  Exchange,  Whole  Grain . 


•  8aH 
1.03 

•  77  % 


.70 

•6S 

3.00 


1-35 

i-55 

•92  'A 
•92  % 

.90 

■97% 

»-37M 

.87K 

*■32% 

•82K 

.87K 

.40 

45 

•47^ 

■9*% 
1. 00 

•50 

•5° 

.87^ 

.82^ 

■77% 

.80 

1.80 

1.40 

.90 

500 

•  95 
.70 
•45 
300 


.8254 

•7*% 

.80 

.82  y2 


1.65 

I.40 

1.20 

•95 

•95 

.85 

.85 

•75 

•  77^ 

-7*lA 

.70 
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Peas— 

French,  very  fine,  ioo  cans .  *5-75 

French,  fine,  ioo  cans .  *3-75 

French,  medium,  ioo  cans .  12  00, 

Boyer’s,  Midgets .  1 . 85 

Boyer’*,  Extra  Sifted .  1.50 

Boyer’s,  Sifted .  1 . 35 

Boyer’s,  Early  June .  1 . 25 

Parrot  Junes .  1.10 

Jumbo June... . . .  1.15 

B.  F.  F.  Junes .  1.02 34 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 55 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy.  No.  3 .  z  05 

Bohemian,  fancy,  No.  2 . 85 

Succotash — Belle  Rose, fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy . . .  x  05 

Poland,  extra  fancy  Maine . 92% 

Spinach — 

Champion,  No.  3 .  1.25 

Shawnee,  No.  3 . . . .  x.  27 34 

Farren's,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  2  doz . , .  1.05 

Pumpkin — 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 9236 

M.  &  W.,  Dog  Head,  No.  3 . 85 

Andrews  &  Co.,  No.  2 . 55 

Silver  Lake,  No.  10,  1  doz .  2  45 

Asparagus — 

Extra  mammoth,  No.  254 .  4.50 

Superior,  large.  No.  2 34 .  4.30 

Staple,  medium,  No.  2^ .  3.95 

Swan,  medium,  No.  2J4 .  3-85 

Del  Monte  Tips,  No.  xJ4 .  3-75 

Extra  Tips,  No.  154 . . .  3  70 

El  Dorado  Tips,  No.  i34 .  3.60 

Grand  Island,  medium .  3-50 

El  Rio,  medium,  No.  236,  2  doz .  3.50 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  Quality .  2.75 

Extra  standard .  2  65 

Pears — 

Bartlett,  extra  quality,  2%s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Bartlett,  standard,  2%s, .  2.40 

Cherries — 

Extra  quality,  2%s .  3 . 40 

Extra  standard,  2% . . . 

Standard,  2  .  3  00 
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Peaches— 

Extra  standard,  lemon  clings,  aj£s . 

Extra  standard,  sliced  iemon  clings,  2  .  2 . 85 

Tioga,  extra  standard .  2.65 

Agate,  standard .  2 . 40 

Extra  standard,  sliced  if^\on  clings,  x  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  xo,  1  doz .  8.50 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . . . 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Derby,  No.  10,  1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  1 . 

Silver  Lake,  heavy  syrup.  No  2 . 

Jersey  Duke,  2s . . . 

Blueberries — 

Loggies,  No.  2 . 

Loggies,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Calumet,  yellow,  light  syrup . 

Terrapin,  No.  3 . 

Pears — 

Matchless,  extra  fancy,  No.  2 . 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 

Rhubarb — 

Silver  Lake,  No.  3 . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 . 

Pine-apple — 

Phonograph,  grated,  No.  2 . 

Phonograph,  sliced,  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Wagner's,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . 

Singapore  Chunks,  No.  ij4,  4  doz . 

Wallace,  E.  &  C.,  sliced.  No.  2 . 

Singapore,  cubes,  No.  i34,  4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  i,  4  doz . , . 


3.40 
1 .00 

1.30 

x  .20 
x-*5 

x*55 

7.00 


1.85 


1.65 

2-75 

I.9D 


1.40 
I-SO 
2  .OO 

7-  50 
2.23 

2  .OO 

1.95 
a  .00 

1. Co 
1.85 
1.70 
1.65 

1.60 

1.50 

1.40 

*•*7% 
1 3° 

1.12% 
1  00 
1 .00 
•95 
.80 
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The  Paul  Taylor  Brown  Co’z 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hin,  J4-lb,  chunks . per  doz. 

<«  j  II  If  II 

««  II  It  ^  If 

"  "  «Hced  “ 

"  1%“  grated .  “ 

*34  “  whole .  " 

Packed  in  their  own  juice  :— 
x 34-lb,  chunks, extra  heavy  syrup.. .per  doz. 
x*4“  sliced . .  “ 


.80 


•87K 
X-X73 l 
1 -3S 
X-35 
x.85 


1  *4! 
x.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  1,  4  doz . . .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams— 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  36,  flat,  4  doz . . .  2.20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  &  M\,  No.  Yi,  flat,  4  doz .  2.90 

Star  brand,  No.  34,  flat,  4  doz . . .  1.35 

Star  brand,  No.  34,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new.  No.  1,  2  doz... 

Lopez  &  Dukate  (Barataria),  new,  pickled. 

No.  1,  2  doz .  x.  20 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . .  1.60 

Pickert's,  soused.  No.  2,  2  doz . . .  2.50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  2,  s  doz .  2.50 

Underwood,  soused,  No.  3,  a  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1.15 

Boyer's,  No.  2,  2  doz .  2-0734 

M.  &  B  ,  No.  1,  2  doz .  1.0734 

Stewart’s,  No.  2,  *  doz..* .  2.10 

Stewart's,  No.  1,  2  doz .  1.02^4 

Victory,  No.  1  doz .  1.00 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.4736 

Salmon — 

Hapgood's,  No.  x,  tall,  4  doz .  1.85 

Hapgood's,  i  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1.6734 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  xmder  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 


J.  Ritter  Conserve  Co. 

PHILADELPHIA,  PA. -  = 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Hanasho*,  No.  x .  x-4S 

I-eader,  fancy,  red.  No.  x,  tall . 

While  Bear,  red,  No.  i,  tall .  1.3254 

White  Kaven,  }4» . 95 


Plata. 

La  Champagne,  %'t,  key .  05  00 

“  54'«,  key . .  17  00 

Lucullus,  y'a . . .  13  00 

C.  Morel,  J4’z .  10.00 


SARDINES— Beanloan. 

Le  Marc  hand,  %'t . . . 

La  Champagne,  J4’«,  key . . . 

Cadeau,  W’a,  key .  15  00 

Imported— 

French, 

J4*,  Martels .  9. 75 

Ul,  Martels . 

Morel,  %»,  boneless .  17-5° 

^■  Aurora,  smoked .  8.25 


Skipper  Sardines —  Per  case 

Suarters,  Olive  Oil,  key,  xoo  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins . .  13.00 


CANNED  MEATS. 
Coraed  Beef. 


Per  dox. 

Armour's  Verlbest,  with  key,  No.  r,  a  doz .  1 .35 

"  “  with  key,  No.  2,  1  doz .  2.'. 5 

Fatrbank's,  with  key,  No.  1,  2  doz . 1.25 

"  with  key,  No.  2,  1  doz .  a.  25 

“  with  key.  No.  6,  1  doz .  7.60 

“  with  key,  No.  14,  %  doz .  16.50 

Libby's,  with  key,  No.  x,  a  doz . x.35 

"  with  key.  No.  a,  1  doz .  a. 35 


Chipped  Dried  Beef, 

No.  1,  a  doz .  1.85 

No.  54,  a  doz .  t-os 

Glass,  No.  54,  *  doz .  1.35 

Glaze,  No.  1,  2  doz.. .  3.35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doz.  2 .7354 
Beechnut  Sliced  Beel,  No.  54,  glass  jars,  per  doz.  x .  55 
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Acme’ Sliced  Smoked  Beet.  Per  doz. 

Large  tint,  2  doz .  2.60 

Medium  tins,  4  doz . .  1.60 

Medium  tins,  2  doz .  1,65 

Small  tine,  4  doz .  1  00 

Large  glass  jars,  1  dor .  2.85 

Special  jars,  1  dor .  2. 60 

Junior  jars,  2  doz .  1.60 

Sliced  Bacea. 

Beechnut  Bacon,  No.  x,  glass  jars .  a.  7254 

Beechnut  Bacon,  No.  54,  glass  jars .  1.55 

Acme,  large  glass,  1  doz .  2.75 

Acme,  junior  glass,  2  doz .  1. 60 

Roast  Beel. 

Fairbank’s,  No.  1,  a  doz .  1.25 

Fair  bank's.  No.  a,  1  doz .  2.25 

Armour's,  No.  1,  2  doz .  1.2254 

Armour's,  No.  2,  1  doz .  2.25 

Libby’s,  No.  1,  2  doz .  x.35 

Libby’s,  No.  2,  1  doz .  3.35 

Klngan's,  No.  1,  2  doz .  1.15 

Klngan’s,  No.  3,  1  doz .  a  .25 

Lunch  Teague. 

Falrbank’t,  No.  1,  a  doz .  2.20 

Libby's,  No.  x,  3  doz .  a. 90 

Armour’s,  No.  x,  a  doz .  a. 70 


Whole  Oa  Teague. 

Fair  bank’s  No.  a,  1  doe . . 

Libby’s,  No.  a$4,  1  doc. . . . 


7»« 

so. 00 


Potted  Ham  or  Ox  Tongue. 

Armour’s  Veribest,  No.  54,  4  doc . — . 45 

Armour’s  Veribest,  No.  54,  a  doc . . . . 80 

Libby’s,  No.  34,  4  doc .  ,  - . 45 

Libby’s,  No.  3<,  4  dot .  80 


Potted  Chicken  or  Turkey, 

Armour's — 

No.  J4,  4  doz . 8254 

No.  54,  ados .  x.45 

Libby’s— 

No.  54,  4  doz . 85 

No.  54,  a  doz .  1, jo 


Boned  Meate. 

Curtice  Brothers,  “  Bine  Label”—  Per  Dos. 

Chicken,  No.  54 .  1.85 

"  “  « .  5 .00 

Turkey,  “  % .  3.85 

“  “  » .  S-oo 

Whole  Rolled  Ox  Tongue,  No.  a .  11.00 

Whole  Ham,  No.  x54 .  9.00 

Whole  Ham,  No.  254 .  13. 50 


~ 1§— 

Devilled  Meate. 

Curtice  Brothen,  “Blue  Label”— 

No.  50a. 
Per  Doz. 

Ham .  1.30 

Tongue. .  x.50 

Chicken . . . .  a.  10 

Turkey .  a .  10 


No.  10  ox. 
Per  Dox. 

a. 50 
a. 50 
3*5 
3  *5 


Potted  Meate, 

Curtice  Brothen,  “  Blue  Label  ” — 

No.  54  Tin.  No.  54  Tin. 
Per  Dox.  Per  Dox. 

Ham . . .  1.25  a  25 

Tongue . .  1. 25  2  25 

Chicken. . x.95  3-co 

Turkey .  1.95  3,0o 


Sonpi. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  a  dox . 

a  lb.  cams,  a  dox . 

1  lb.  cans,  4  dox . 

Gallons,  cans,  %  dox . 

Schlmmel’s.  assorted  1  lb. .  4  dos.. 
Campbell's  Assort  ,  No.  1,  4  doz.. 
Campbell’s  Special  Assort.,  4  doz.. 
Schimmel’s  Assort.,  No.  1,  4  doz.. 


per  doz. 

•  *-35 

•  I-3S 

.  .90 

.  5.00 

.  .»< 

.  .85 

■  .8754 

•  .85 


Curtice  Brothers,  “  Blue  Label 

Quarts. 
Per  Dox. 


Consomme.. 


3>5 


Boullon . . .  3.15 


3. >5 
3*5 


Beet, 

Julienne. . 

Printanier .  3.15 

Vegetable .  3.15 

Tomato .  3.15 

OxTalL .  3.15 

Mock  Turtle .  3,15 

Tapioca  Crecy .  3.15 

Pea . 

Mutton  Broth 
Clam  Chowder... 


3*5 
3*5 
3  *5 


Broth.... .  3.15 


3*5 


Chicken  Gumbo . 

Mulligatawny .  3. 15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6.  50 

Terrapin .  7.25 


Pints. 

Per  Doz. 
x.75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*■75 
*•75 
*•75 
*•75 
3-5° 
3-75 


K-Pints 
Per  Dox. 
>•*5 
1  .*5 
*.25 
*.25 
*.25 
*.25 

*■*5 

*.25 

*.25 

1.25 

*.25 

1.25 

*.25 

*.85 

*■25 

**s 

*.25 

*.25 
a. 00 

2.25 
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CANDIES  AND  CONFECTIONE1 

Croft  &  Allen  Co. —  Pi 

Extra  Mixtures. . ........30-lb.  paila 

Cream  Jelly  Mixtures .  “ 

Elcroften  Mixtures. .  ** 

Nobby  Mixtures . “ 

Cadella  Mixtures . .. .  " 

Fine  French  Mixture* .  “ 

FrenchiCreama .  “ 

American  Mixture* . . .  “ 

Variety  Cut  Drops.... .  “ 

Darling  Mints. . .  M 

Golden  Drip  Bar . x5-lb.  boxes 

Sour  Balls . . . . . 30-lb.  pails 

Pancella  Cream  Chocolate .  " 

I  X  L  Assorted  Chocolate . .  11 

King  B  Assorted  Chocolate™ .  •• 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops . “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . aj-lb.  palls 

Chocolate  Mints . 30-Ib.  palls 

Honey  B  Comb . sx-lb.  palls 

Cream  Cocoanut  Balls . *8-lb.  pails 

Cream  Peppermint  ™.............™.30-lb.  palls 

“  W  Intergreen .  " 

Wellington  Caramels- . sj-lb.  palls 

Fro  sen  Milk  “  . . 30-Ib.  paila 

Soft  Jelly  Gum  Drops . .. .  ,r 

Superfine  *•  . .  ** 

Jelly  Beans .  « 

Wlntergreen  Losengers  - .  “ 

Mint  . 

Assorted  •«  .  ** 

Conversation  “  - . *8-lb.  palls 

C.  A  A.  Crown  Stick . 30-Ib.  pails 

Pancella  Chocolate,  x-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . . 10-lb.  boxes 

Penny  goods . xo  boxes  In  case  4 


CATSUP.  p„ 

Beef  Steak  Catsup,  Medium .  2 

Campbell’s,  No.  8,  2  doz . 

Campbell's.  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  1 

Home  Made.  No.  8,  4  doz . 

Waldorf,  medium,  12  oz.,  screw  top,  a  doz . 

Snider’s  Catsup : — 

Pints,  s  dox . 1 

54-plnts,  a  dox .  1 

Quarts,  1  dox .  3 

Gallons,  6  jugs  in  crate . per  jug 


WHERE  the 


GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


We  Have 
Converted 
Over 
30,000 

Merchants 


In  the  last  three  years  OVER  THIRTY  THOUSAND  Progressive  and  Up 
to-date  Merchants  have  Installed  the  McCASKEY  ACCOUNT  REGISTER 
SYSTEM. 

Our  sales  are  increasing  at  a  Rapid  Ratio  each  Month. 

ARE  YOU  LOOKING  for  an  Investment  that  will  pay  you  TWO  HUN 
DRED  to  THREE  HUNDRED  PER  CENT,  the  First  Year?  If  so,  INVESTI 
GATE  THE  McCASKEY! 

YOUR  TIME  is  worth  MONEY!  SAVE  IT. 

YOUR  CUSTOMERS  are  worth  MONEY!  KEEP  THEM. 

YOUR  MONEY  is  worth  MONEY  !  KEEP  IT  WORKING. 

Every  DETAIL  of  your  Accounting  System  Handled  with  only  ONE 
WRITING.  NO  COPYING  OR  POSTING. 

Fully  Protected  by  PATENTS.  Beware  of  Infringements. 

For  full  information  drop  a  postal  for  FREE  Catalog. 

THE  McCASKEY  REGISTER  CO.,  30  Rush  St„  Alliance,  Ohio 

Manufacturers  of  the  Famous  Multiplex  Duplicate  and  Triplicate  Pads; 
also  End  Carbon,  Side  Carbon  and  Folded  Pads. 

New  York  Office:  140  West  Forty-second  St.,  Q.  M.  Orton,  Mgr.j 

New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa. 

J.  D.  Lasley,  Dlst.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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ketchup. 

:lce'»  “Blue  Label"  Tomato  Ketchup Per  Case 

nail,  25  battles  In  case .  3 . 00 

edium,  25  bottles  In  case .  4.75 

irge,  12  bottles  In  case .  3.75 
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Wilbur's  Cocoa — 


CHOCOLATE  AND  COCOA. 

:er  Baker  &  Co’s : —  Per  lb. 

emium/  12  to  25  lbs . 35 

racas,  sweet,  6  lbs . . . 32 

-rmfln,  sweet,  6  to  12  lbs . 24 

ito,  sweet,  6  lbs . 32 

>coa,  V-lb.  cans,  12  lbs.  In  box . 40 

coa,  X-lb.  tins,  I2lbs.„ . 40 

i.  Baker  s 

st  Cocoa,  fc-lb.  size . per  lb.  37 

“  “  - .  “  .38 

emium  Chocolate,  %s,  12  lbs . 34 

5fs.  12  lbs . 34 

st  Sweet  Chocolate,  %s . 21 

st  Sweet  Chocolate,  1-5S . 21 

cilia  Sweet  Chocolate,  34s . 29 

hey's— 

k,  ‘/is,  6  lb . per  box  1.55 

.a,  Epp’s,  }<-lb. tins,  7  lbs . 4* 

Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .  72 

“  6-lb.  boxes,  X-lb.  tins, 

per  tin,  .37^ 

“  6-lb.  boxes,  J^-lb.  tins, 

per  tin,  .19 

Huyler's,  }(s,  6  lb . 43 

“  «s,6  1b . 43 

dorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  dor. 

lb.  round  cans . 19  2.27 

lb.  “  . 30  3.60 

lb.  "  . 59  7.08 

i-oz.  "  50  cans  In  case  .07 

Per  lb. 

“  .  3 -75  -55 

dorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
n  case — 

lk  Chocolate,  6  to  lb . 45 

een,  4  to  lb . 42 

•eat  Vanilla,  4  to  lb . 28 

"  8  to  lb . . . 28 

tin  Cooking  Chocolate,  X-lb.  cakes . 36 

cer’s  Cocoa  Powder — 

lb.  tins,  2  doz.  In  box . per  doz.  1.88 

lb.  tins,  2  doz.  in  box .  “  3.50 

lb.  tins,  1  doz.  in  box .  “  6.50 

lb.  tins,  r  doz.  in  case . per  lb.  .52 

lb.  bags,  1  doz.  in  case .  “  .50 


Wilbur’s  Chocolate — 


Hooton  Cocoa  and  Chocolate  Co.- 


. per  lb. 

.38 

•37 

•35 

1.65 

.per  box. 

Cocoa,  labeled,  %s . 36 

Cocoa,  labeled,  is. . 33 

Premium  Chocolate,  54  s . 28 

Premium  Chocolate,  s . . . 30 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  56-lb.  size . per  lb.  .40 

“  “  i-lb.  **  .  “  .41 

“  Baking  Chocolate,  54-lb  size .  “  .27 

"  “  “  k-lb.  “  .  **  .29 

“  Milk  Chocolate,  6-Ib.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  z.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  56-lb.  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  56-lb.  packages . 38 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  56 -lb.  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 38 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  56-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 42 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . 42 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . .  .42 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 42 

Cocoa  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 42 

Diamond  Chocolate,  sweet,  54 'll1'  pkgs. 

6- lb.  boxes,  12  boxes  hi  case . per  lb.  .27 

ra  “  “  6  “  “  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12  bxs.  in  case,  54  lb.  tins  “  34 

54-lb. tins,  6-lb.  bxs. ,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  1.75 

Peter's  Milk  Chocolate: — 

No.  61 — J4  lb.  size,  croquettes . per  lb.  .48 

No.  62—54  lb.  “  7‘  “  .48 

No.  63 — 541b.  “  fiat  packets .  "  .48 

No.  64—54  lb.  “  «  “  “  .48 

No-  93— i  lb-  “  “  "  “  .48 

No.  66—%  lb.  “  “  “  “  .50 

No.  67— *lb.  “  “  “  “  .50 

No.  68 — A  lb.  “  “  "  “  .30 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 40 

Croft’s  Cocoa,  Js,  2  doz.  In  box .  1.95 

“  “  54s,  61b.  “  39 

“  “  54s,  6  lb.  “  38 

"  “  is,  12  lb.  «  37 

"  5  lb.,  6  cans  In  box . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
“  Superior  Sweet,  6  lb.  “ 

“  Premium,  54s,  la  lb.  “ 

“  “  54s,  ia  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box. . 3454 

„  “  54-lb.  “  24  “  . 3554 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

34-lb.  “  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box.  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  «  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb- cans,  6-lb.  boxes . 2954 

“  54-lb.  “  z2-lb.  “  . 29 

“  i-lb.  “  6-lb.  “  3154 

“  i-lb.  “  1 2-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  ia-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c-,  73  “  .  “  1  -4° 

Premium  Chocolate — 

54-lb.  cakes,  i2-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  halt  case . 80 

4°  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . 78 


CONDENSED  MILK. 

Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . .* . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Rea  Cross . „ 

Peninsular . . . 

Dr.  Hand’s,  a  doz . . 

Leader . 

Banner,  4  doz . 

Star,  4  doz . 


6.25 

3- iS 

4- 8° 
4-3° 
4.  80 
4-6s 

3- 9° 
4.65 
1 .90 
4.60 
4.60 
3.10 

4- 30 
4.50 
4.60 


3  70 

2  20 

3  5° 
3  75 
3  95 
3-a5 
3-25 
2.80 
a-8S 
3-55 
4.00 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . . . 

St.  Char  es,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case 

Pet,  «-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . . . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 

HIRES  CONDENSED 
MILK  AND  CREAM 

Hires  Con-  l  ... 
densed  Milk  ../5’60 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  In  casei  of  Forty- 
eight  20  oz.  cans. 

Less  than  live 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


mro 

CORN  SYRUP) 


Karo  Corn  Syrup  is  no  longer  an  experi¬ 
ment.  It  is  a  rich  syrup  made  straight  from 
corn,  much  smoother  than  sugar  syrup,  and  will 
be  preferred  to  sugar  syrup  by  nine  out  of  ten 
persons. 

Gives  the  grocer  a  staple  and  very  ample 
profit.  Packed  at  the  factory  in  sterilized  cans 
of  three  sizes,  10,  25  and  50  cents. 

Obtainable  from  any  wholesale  grocer. 


Corn  Products  Manufacturing  Co.,  Davenport,  Iowa 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 

You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  tf-lb.  pkgs.,  1 5  lbs .  to  case  .a 3 )4 

“  "  }J  lbs . *)4 

Dunham's,  5-cent  package . 39 

"  . . . 

«  Ws . a8 

“  )4*  and  . .a6)4 

Franklin  Baker  Co’s — 

Brasil,  70  W-lb.  packages .  a .  50 

“  35  8-lb.  “  . . 

"  38  5<-lb.  and  16  )4-lb.  packages .  3.50 

Brasil,  r8  i-lb.  packages .  3.50 

“  Shred,  in  palls,  ao  lbs . si 

“  “  In  boxes,  25  lbs .  .  .10)4 

"  “  In  barrels,  140  lbs . so 

Table  Talk,  Thread,  In  palls . is 

"  “  Inboxes . ro)4 

“  •*  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . io)4 

“  Slice,  “  rao  lbs . io)4 

'  Strip,  “  rao  lbs . 10  J4 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  ,o8)4 

Oyster  “  . . . 08  .0854 

Wine  Scroll..... . 10  .1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  -08 

Brown  Edge  Water .  .  1 o 

Batter  Thin .  12 

Clover  Mixed .  .08 

Cocoanut  Rlnple .  .  10 

Cocanut  Taflfey  Bar  .  ,12 

Cookie  Mixed . 08%  .09 

Crystal  Bar .  .09 

Fig  Bars .  ,10 

Frosted  Spiced  Wafer . .09 

Fruit  Coolcles . 08)4  09 

Fruit  Gem .  .08 

Grandma  Cookies . ,o8J4  .09 

Honey  Jnmbles.  XX . 09)4  .1° 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . ~  .09 
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Iced  Ginger  Tablet . .  .08 

Iced  Honey  Jumbles . .  .0954  .xo 

Iced  Vedette  Wafer . . . *08 

Lemon  Bar . 08^4  .09 

Man- in- the- Moon .  .08 

Milk  Lunch . 07  .07*4 

Orange  Cookies . 07J4  .08 

Quaker  City  Mixed . 07)4  ,c8 

Salted  Strips . c8#  .op 

S  Itines  .  .12 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Wafers . .  .07}$  *°® 

Sunshine  Cookies . . 07)4  *08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o634  .07 

Package  Good* —  Per  doz. 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes .  x.03 

Gold  Medal  Soda  (small) . 50 

"  u  (large)  . 90 

Graham  Wafers .  1  .co 

Ivinettes .  1.00 

Milk  Lunch .  x.co 

Our  Ginger  Snaps . 50 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  00 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
“  with  Horse-radish. p.  dz.  1.15 
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Stone  Pots,  large  size,  i  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horae-radish.p.  dz.  1.75 

Weln  Senl,  in  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  in  bbls . per  gal. 

“  “  In  15  gallon  kegs..per  gal. 

“  *  In  10  “ 

“  “  In  j  “  “  .as-. 40 

“  in  a  gallon  jpalls... per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  a  doz.  in  case, 

oer  doz . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaier  Swiss  Cheese,  Selected  tub . 36 

. - . loaf,  .  a6  J4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  ,a2 

Roquefort  Cheese,  ia  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

“  i-lb.  tins . percase  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  1,45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz .  j.75 

Obnutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss, Romatour  and  Bicr-Kase...per  doz.  4 .00 

American  Swiss, No.  1 . loal  .19  cut  .ao 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .19 

Limburger  Cheese,  No.  1 . box,  18  ;  >4  box, 

18;  less . . . . . 19 

Muenster  Cheese . . per  lb.  .  19 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese .  *•  .1754 

Pineapple  (Picnic  size),  6  in  box. . per  box  3.00 

“  (Gem  size),  6  In  box .  "  2.25 

Royal  Luncheon  Cheese —  2 . 35 

Dinner  size,  1  doz.  in  case . per  doz.  4.50 

Lunch  size,  2  doz.  in  case .  “  2.40 

Picnic  size,  2  doz.  In  case .  “  1.3s 

Trial  size .  “  1.00 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1 . 00 
“  “  “  No.  isize  »  a. 40 

“  Roquefort  “  large  size  “  a. 95 

“  “  “  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d’lslgny,  “  6  In  box...  “  1.55 

Wm.  Tell  brand,  12  In  box .  “  1,25 

Neufchatel  (Cow  brand),  25  In  box . per  box  1 .10 

Star  Cream,  or  Phlla.,  12  “  ....  “  2.30 

MlniatureCream.orPhlla.ia  “  ....  “  x,x$ 

Hand  Cheese,  8  doz .  "  ,.45 

"  4  “  .  **  .  75 

4  “  Thuringer .  “  ,85 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1. 

Schutzen  Cheese,  12  In  box  .  “  x 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . ...per  lb. 


IMPORTED  AND  AMERICAN  MEATS  A 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doi.  1 

h  &  *<  »«  1 

Carlsbad  Speck  (Imported  Bacon) 

Cervelat  Sausage  (RolfFi 


Imported  Cervelat  Sausage  (Roltf's) . per  lb. 

Imported  Frankfurters . per  doz.  3 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz.  3 

American  Holstelner..by  bbl.  is  less,  per  lb. 

“  Landjager,  short . per  lb. 

“  “  long .  “ 

“  Mortadella,  Dry  . per  lb. 

“  Knackwurst,  25  In  box,  per  box, 

>4-75 . per  dot.  2 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

•  as  )4  :  less . 

“  Cervelat,  Blue  Ribbon,  50  and  1  oo- 

lb.  boxes,  .20;  less. . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16)4  :  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23)4;  less . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.21 ;  less . 

“  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .  20];  less . 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

"  Smoked  Braonschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham .  " 

“  Petit  Dellcatess  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck .  “ 

Mettwurst,  half-round .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurst .  “ 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4. 

"  (Derby  Brand),  quart  glass  jars 

per  doz .  5 . 

"  (Derby  Brand),  10-oz.  jars, 

per  doz .  a 

Calves’  Head,  In  round  tins . per  doz.  1 . 

Pickled  Meats,  In  glass .  “  1 . 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) , 


Why  We  Do  It 


You’ve  noticed  that  . 
in  nearly  all  our  adver¬ 
tising  to  grocers  we  re¬ 
produce  one  of  the  ad¬ 
vertisements  we  use  to 
consumers. 

We  can’t  let  you  for¬ 
get  that  we  are  working 
night  and  day  to  get 
you  orders  for  Ralston 
Health  Food  and  Purina 
Whole  Wheat  Flour. 

These  foods  are  un¬ 
excelled  and  cannot 
possibly  be  excelled, 
either  for  their  purity 
and  nutritive  value  or 
as  cold-blooded  busi¬ 
ness  propositions  for 
you.  Both  brands  sell 
easier  and  oftener  and 
pay  better  than  any 
other  cereal  brands  we 
know  of. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  &  Co.,  General  Distributers,  12-16  Chestnut  St.,  Philadelphia 


It  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


Jaones  Chalmers’  Sons 
Williamsville,  N.  Y. 


$ 


Ralston 
Health  Food 

‘“Everybody  knows  it’s  most 
healthful — for  big  folks  and  little 
folks.’ 

‘But  you  keep  right  on  eating  it 
because  it  tastes  ao  good.’ 

‘It’s  the  flavor-holding,  nut 
sweet,  golden 
yellow  hearts  of 
choicest  wheat.’ 

‘It’s  real  food — 
not  fluff.  Keeps  al¬ 
ways  good  because 
I  sterlize  it.’ 

‘Package  makes 
50  plates  ol  lood.'” 


’I 


a-a-a-.V.-.l 
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set  Salad,  In  glass . per  dox.  x.oo 

‘  "  4  In  pint  jars,  glass .  “ 

[ !'  “  in  quart  jars,  glass .  “ 

>mb  tongues,  In  glass .  “  x,6o 

OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

olland  Herring,  mixed,  “Y.  M.”  Xbbl.  s .  50  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl. 

X  bbl .  5.50-6.50 

I  olland  Herring,  milkers,  Standard,  bbl. 

X  bbl. . 

otland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl  S.00 . 

"  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

arlnirte  Herring,  Imported,  abont  40  In  pall.  1.25 

J  jU  Herring,  Imported,  about  25  In  pall. .  1.00 

1  Iced  Herring,  Imported,  about  40  in  pail.  1.00 

>rway  Stockfish,  dry . per  lb.  15 

atjes  Herring . per  paK 


BISMARCK  HERRING. 

nt  size,  round  tins,  wlth|key . per  tin  -20 

tart  «  “  “  “  .35 

H.  ««  <«  ««  <«  ,5S 

t.  *■  "  *«  <•  j. 10 


tar 

s 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

>11  Mops,  4  qt.  tin,  z.io,  2  qt.  tin,  .60, qt.  tin  .50 
at-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60, qt.  tin  .40 

igllsh  Sprats,  36  bunches  per  box . 

uger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dot .  2.50 


RUSSIAN  SARDINES. 

.ported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  palls .  ‘‘ 

t  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  5-gal.  keg . per  keg 

isslan  Sardines,  in  glass  jars . per  doz. 

NORWAY  ANCHOVIES. 

iginal  Package . per  X  bbl. 

packed  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail .  “ 

"  in  5-gal.  kegs . per  keg 

“  In  X-lb-  flat  tins . per  doz. 

“  in  X-lb.  tall  tins .  “ 

“  In  z-lb.  tall  tins .  “ 

ncy  Kegs—  i{z  keg,  .80 ;  X  keg,  .42;  X  keg, 
32;  Xkeg . 


•  75 

•  55 

•  05 

•  75 
•75 

•25 


5-5° 
.60 
1. 10 
2 -75 
•95 

1.50 

2.00 

.20 


SALT  SARDELLEN. 

iginal  Package,  rgo2 . per  anker  16.00 

packed — kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

large  tumblers . .  “  2.25 

“  small  tumblers .  “  1.25 


-M- 

RUSSIAN  CAVIAR. 

z-lb.  Tins,  per  doz  1950  X  kilo  Cans,  per  dz.  19  50 
X  “  “  10.50  X  “  “  10.50 

X  “  “  5  50  H  “  “  5.50 

H  “  “  2-75  A  “  “  a  75 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200. ..._ . per  bbl. 

15  “  keg—  “  500 . per  roo 

10  "  keg —  “  300 .  “  1. 00 

5  “  keg—  “  150 .  “ 

10  lb.  paU —  “  50 .  “ 

*  DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . . . per  cask 

48  gal.  bbl . per  bbl.  6.50 

10  “  keg . per  keg,  a.  40 

5  “  “  .  “  1.25 

10  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb.  .18 

Spitzicugeln . .  “  .25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  "  ...  “  .50 

“  “  No.  2,  6  «  ...  “  .75 

“  “  No.  3,6  “  ...  «  1. 00 

Amandines,  9-lb.  tins . per  tin  5.25 

"  small  tins .  “  .55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag .  2.50 

Green  Kern . per  lb.  .09X 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-. 80 

Juniper  Berries . “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  "  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6 10-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 


-S7- 

EQGS.  Per  Doz, 

Nearby,  candled  and  selected,  30-doz.  crates...  .31 
Western. . . . 23-  30 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .16 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.  .16 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

»  .“  "  X  “  . .  3-25 

Anchovy  Paste,  tancy,  per  doz .  4.75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3.75 

“  "  X  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1.50 

“  Quart,  glass . per  doz.  7. 00 

“  "  bottled,  X  size...  .per  doz.  2.35 

“  “  “  x  " "...  “  1.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
“  med.  “  “  12  "  “  5.00 

“  small  "  "  24  ••  "  4.75 

Cherries  In  Maraschino,  In  glass,  i-doi.  case...  7 . 00 
Clam  Chowder,  Burnham,  1  lb. ,  4  dz.  cse.  p.  dz.  .  90 

“  “  3  lb.,  2  dz.  case  ’*  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  40*-.  “  .  a. 25 

“  2  oz.,  “  1.50 

Russian  Caviar,  J4's .  2.85 

X’» . 5-5° 

“  X’« .  10.50 

z's .  20.00 

French  Peas,  Extra  Fins,  per  case .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case .  13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  1.60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  2  oz.,  “  3.55 

Armour’s  Beef  Extract,  2  oz.,  “  4.45 

"  “  “  4  0z.,  »  8.20 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  4  oz . per  doz.  4.00 

"  “  “  8  oz .  "  7.23 

“  **  “  16  OZ .  “  Z3.50 

Theodore  Marquet  Mushrooms 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.02 

Extra,  “  "  . 

Hotel.  *'  "  .  24.00 


-*8- 

T ruffles,  A . per  tin,  .39 

•'  X .  "  x.«5 

"  X .  "  2.25 

Shrimps,  Pickled,  small  size .  1.00 

Dunbar’ s  Shrimps,  2  doz.,  per  doz .  2 .25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  «  .  2.25 

Rose’sLime  Juice,  per  doz .  3 . 60 

Victor  Rose  Water,  per  doz .  2.23 

“  Peach  Water,  per  doz .  2.23 

Pitted  Olives ,  per  doz .  5 . 25 


FLOUR.  Per  Bbl 

King  Midas .  6.75 

Gold  Medal .  6.65 

Millbourne .  6.25 

On  Top .  6.70 

Ceresota .  6  50 

Pillsbury’s  Best .  6.25 

Taylor’s  Fancy .  5.75 

Semper  Idem .  4  go 

Pride  of  the  West .  5.45 

Sunbeam .  5. 35 

Quaker  City .  6. 25 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2s .  3.65 

Uncle  Jerry’s  Pancake,  40  packages .  2.85 

Hecker’s  Buckwheat,  16  3s . 

“  „  “  64  rXs . 

"  Flapjack  Flour,  24  pkgs .  1  90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3-25 

Ralston’s  Purina  Pancake  Flour,  36  22 .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  z.  35 

Schtmmel's,  io-  oz.  bottles,  2  doz.  in  case .  z  .45 

“  6-  oz.  «•  “  “ . 90 


! 


MEDICINE  AND  FOOD 


!*tr£55^*-V  .  * 

•OS  RAGO' 

IIMStPVU'* 

Oil  YE  0U« 


* 

Bestow  U5»  . 


Liots  of  people,  although  they  need 
it,  uuon’t  take  medieine  beeause  it’s 
unpleasant.  One  of  the  finest  medi* 
eines  ever  discovered  is  DE  f^AGO 
OLiIVH  OIli,  and  in  taking  it  you  get 
the  effects  of  the  medieine  mithout 
the  unpleasantness.  On  the  contrary, 
the  delicious  flavor  of  DE  f^AGO 
OLilVE  OILl  makes  everybody  tnho 
takes  it  as  a  medieine  LUAflT  it  as  a 
food.  Recommended  by  physicians 
eVerycuhere  for  infantile  and  delicate 
stomaehs. 


Jas.  J.  Loughery  &  Co. 

IMPORTERS 

Boston,  Massachusetts 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


T.i,  rfrzTJ; 

'.■Xw-  .  ^.T  “a* 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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KARINACEOUS  GOODS. 

Com  Meal—  Per  Bag 

Lea'*,  white,  xoo  lbs .  a  *5 

44  yellow,  granulated,  too  lbs .  a  -»5 

41  44  table,  ioo  lba .  a.ao 

W estern  yellow ,  xoo  lbs. .  x  •  75 

Mother's,  \  >  packs .  2.75 

Quaker,  36  packages .  a  75 

Farina,  Hecker's,  24  i's,  per  case .  x.40 

44  Schumacker’s,  34  packages,  per  case.,  x  .  \7x/i 

• 

Beans — 

California  Lima . per  lb.  .06% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  New,  Extra  Choice,  N.  Y.  State, 

gra  n  bags . bush.  2.40 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.45 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.42)6 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “  »-6° 

Peas-  - 

Green . . . per  bushel  2  20 

Scotch .  “  2.30 

Split,  yellaw .  "  2.10 

"  green .  " 

Lentils — 

no-lb.  bags . per  lb.  .0834 

Less  quantity .  “  .09 '4 

Shaker  Corn- 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 

Hominy — 

Lea’s  Breakfast,  10  pkgs .  . case  1.75 

Lea’s  Pearl,  100  lbs . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100  lb.  bags .  1.85 

Western  Grits,  too  lb.  bags .  1  90 

Barley— 

OO . 07 

No.  3,  roo-lb.  bags. .  4.00 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.  to 

“  48  5c.  pkgs.,  case .  1.2a 

“  "  asstd.,  24  5c.,  12  10c.  case.,.  1.15 

"  Smith's,  30  to  c.  packages .  1.90 

“  assorted,  5  and  to  c .  1 .90 

Oatmeal,  B,  per  bbL .  8.15 

"  “  kegs  too  lbs.,  per  keg .  4.22)6 

Oaten  Gtads,  in  cases —  Per  case 

Avena,  18  packages..... . 

Banner  C  ats,  so  packages .  4*  15 

Friends' Oats,  36  packages .  3.00 


Mother's,  18  paexages .  1.57 

pawnee,  36  packages . 

Quaker,  18  small  site .  1.55 

Quaker,  20  large  size .  4.30 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7.22 

Avena,  per  keg,  90  lbs .  3.65 

Standard,  180-ib.  bbls .  7.10 

“  90-lb.  bags .  3  50 


Sago — 

Fine,  bags  about  160  lbs . 0536 

50-lb.  lots . 06 

Admiral,  Pearl,  24’s . 07% 

l'aploca.  Instantaneous,  30  s’*. . 08  » 

“  Colburn’s  Hasty,  24  t-lb.  pkgs . 07)6 

“  Minute,  -gross,  per  box .  2.85 

“  Flake,  about  125  Ids . per  lb.  .06 

“  “  less  quantity .  “  .06)4 

“  Pearl,  150  lbs .  "  -04% 

11  “  less  quantity .  “  .05K 

Ralston  Hominy  Grits,  36  2-lb.  pkgs.. . case  3.C5 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a*s . .per  case,  3  85 

Purina  Health  Fcod  36  a’s,  Cartons  “  4  50 

Purina  Pankake  Flour,  36  2S .  3.00 

Purina  Whole  Wheat  Flour,  20  5's . per  case  4.20 

Ejg-O-See  36  packages .  2.85 

Egg-O-See  Corn  Flakes,  36  packages .  2 .85 

Cook’s  Malto  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4 , 10 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  s.oo 

“  “  “  25  “  .  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages .  2 . 85 

Flaked  Rice,  Cook’s,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3  55 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2  75 

Pettijohn’s  Food,  18  packages .  1.80 

Quaker  Puffed  Rice,  36  packages .  2  .70 

Quaker  Wheat  Berries,  36  packages .  2.75 

Triscuit,  30 packages .  2.50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.40 

Zest,  24  packages,  15  cent  sl*e .  1  80 

Zest,  20  packages,  25  cent  size .  3  90 


HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  hying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz.t  lb.  pkgs.  t .  80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  z .  07  H 

“  Acidulated .  “  x.c7)4 

Cox’s,  large .  “  1.57)6 

“  small .  “  .95 

Plymouth  Rock,  Pink  or  White . .  “  1.20 

“  small .  "  .9! 

Bromangelon,  assorted  3  doz .  “  .87)6 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  '*  .80 

Jell-0,  assorted  flavors,  2  doz .  “  87)4 

Jell-O  Ice  Cream  Powder,  2  doz .  “  *97)4 

Chalmer's,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages . „  .45 

Peter  Cooper . 90 

Tryphosa . per  doz.  92)6 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . . . per  gross  11.00 

Gelatine,  McKinley's . per  doz.  .85 

Wetmore's  Doable  Refined,  36  10c. 

pkgs . per  case  2.70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddlne,  assorted,  2  doz . per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


MACARONI. 


Peril 


Larosa  Alphabets,  square,  25  lbs. 
"  Elbe 


1W8, 

Marcaronl,  long,  “  . . 

”  “  square  “  . 

Larosa  Spaghetti,  long,  *5  lbs . 

"  Vermicelli,  square,  “  . 

“  Macaroni,  bulk,  “  . . 

Anger  Baking  Co. — 

"Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . 

24  10-cent  packages . 

"Plain"  Noodles,  24  i-lb.  cartons . 

“  "  48  36-lb.  “  . . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs . 

24  5-cent  ABC  and  24  5-cent  Egg  Barle] 
Macaroni  and  Spaghetti,  “La  Fleu 


.05 


•°5l 

E5] 

.c6> 


•t>5! 

•05! 

.05! 


acaronl  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons . 

"Golden  Seal"  brand,  25  l/r  packages  (long) 
“  “  48 1/2  “  5-c.  *lze 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  »/«  carton* . 

"Golden  Seal”  Egg  Macaroni,  25  10-cent 
cartons.. 


1. 80 
1.80 
1.80 
1.00 
1.80 
1.80 
z. 80 


2.23 

1.83 

1.80 


2.00 


"  Imperlale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  idb. 


z.83 


4  package: 

Spice  Drops,  In  baskets,  20  lbs.. 


cartons,  24  \ 


in  boxes,  t2  lbs. 

Small  Lebkuchen  (Honey  Cakes),  to  5-cent 


i-9» 
1.64 
z. oa 


packages  in  bundle . per  bundle 

Bulk,  ia-lb.  wooden  boxes . . . 


.30 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 . 


*  TO 

. . 

"  Stand,  No.  18 . 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass, 

"  Sugar,  “  2,  “  7.00  “ 

“  Tern,  “  3,  *•  fl.oo  « 

“  Spices,  “  4,  “  5.00  " 

Less  40  per  cent,  dlsconnt, 

600-lb.  Platform  Scale . 

Standard  Cash  Register . 

Tea  Caddies,  round  front,  No.  s . per  doz. 

I*  ft  tl  -  if 

ft  it  ft  ^ . 


10.00 
x6.oo 
•3.00 
45  00 


14.00 

9.00 

7.50 

6.00 


xs.oo 

ao.oo 

9.00 

6.50 

4.50 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 

7012-14'16-18  Woodland  Avenue 
PHILADELPHIA,  F\A. 


Pickles  Packed  in  Tin 

The  Hoffman  House  little  pickles  have  special  features 
that  ought  to  interest  you  in  them. 

First,  they  are  packed  in  sanitary  cans. 

Second,  they  are  prepared  by  a  new  process,  and  have  a 
pickle  taste  instead  of  a  vinegar  taste. 

They  are  guaranteed  to  keep  in  any  climate,  and  are 
altogether  the  tastiest,  meatiest,  spiciest  little  pickles  ever  put 
on  the  market. 

Being  packed  jn  cans,  they  are  a  novelty.  You  can  sell 
novelties. 

-  PACKED  BY  -  - 

The  J.  Weller  Co.  Cincinnati,  Ohio 
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obacco  Cutter* . *.50 

larm  Money  Drawer* .  x  •  50 

ag  and  Twine  Holder .  1  .oo 

arrei  Cover*,  Sunk  Handles,  21  ln...per  do*.  2 .50 
«  Top  "  21  In...  “  2.00 

eef  Cutters .  6- 00 

ung  Borers,  Enterprise  No.  a,  to  2  In .  1.60 

an  Openers,  “  Never  Slip  ” . per  do*.  .90 

topper's  Can  Opener . per  gross  13.80 

heese  Cutters. . . .  8  •  00 

offee  Mills,  Dell’s  No.  9 .  3*  00 

••  “  . .  40.00 

“  “  St .  65.00 

rult  Augers,  s  prong .  1 . 50 

[  ensuring,  Fancets. . 2.00 

hlladelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

“  5 .  “  12.00 

“  6 .  “  15.00 

lx.  Galvanised  Steel  Blades,  No.  3.. per  do*.  4 .  to 
"  4-.  “  5-40 

«  ••  j..  “  7. 20 

X  Quality,  No.  3— .  “  2.60 

4- .  “  3-oo 

"  ». . "  3*4° 


herer’s  Eclipse  Counters  : — 


No. 

6%, 

8«, 

«°3<. 

xa%, 

>454, 

x6X, 

x8«, 


Length. 

3  feet  8  Inches, 

No.  of 
Drawers. 

Each. 

9 

15. 00 

4  feet  xo  Inches, 

zs 

20.00 

6  feet, 

15 

25.00 

7  feet  3  inches, 

18 

28.00 

8  feet  6  Inches, 

21 

3X.00 

9  feet  8  inches, 

24 

3S-oo 

xo  feet  10  Inches, 

*7 

40.00 

1 a  feet, 

3° 

45.00 

_  10  pe 

esc  prices,  f.  o.  b.,  Ilion,  N  V. 


sales,  Dell’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

1“  “  1 % 

H  I  t  It  | 

it  II  (I  . 

II  it  it  ^ 

Grocer*',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  z 

“  "  i54 


ss  IS  . 

It  II  . 

Butchers' ,  without  weights, No.o 

a  u  j 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  in  case..  “  .90 

Large  cartons  or  tins.  2  doz.  in  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  **  .90 


MACKEREL. 


200  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  i... 

zoo  lb. 

50  lb. 

10  lb. 

81b. 

Ex.  Norway,  No.  2..  36. co 

18.60 

9  5° 

2 .05 

I  .69 

Ex.  Norway,  No.  3...  27.00 
Ex.  Norway,  No.  4... 

14.10 

7  25 

1.60 

1  33 

Ex.  Bloaters,  xxx .  42.00 

Ex.  Shore,  No.  z . 

21 .60 

10.95 

a. 35 

2.13 

Fancy  No.  i, .  40. co 

Large,  No.  1 . 

20.60 

10.45 

2.2j 

1  95 

Med.  Shore,  No.  1  ...  29.00 

15  10 

7  75 

170 

I. 41 

Large  Irish,  No.  2 . 25,00 

13.  xo 

6.05 

1.50 

1.25 

Extra  Irish,  No.  2 . 24.50 

12.85 

6  58 

z  .48 

1.23 

Medium  Irish,  No.  a..  23.50 

*2.35 

6.33 

1.4  * 

I  .19 

Small  Irish,  No. 2 .  22.50 

Irish,  No.  3 . 

Large,  No.  3 . 20 .00 

n.85 

6.08 

1.38 

1.15 

10.60 

5  5° 

x.25 

1.05 

Herring. 

Lab.  Spilt,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 


750 

6.50 

7.50 

6.50 


Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess 15.00 

Shad,  No.  2,  Mess . 

Haddock ,  Pickled  ....  6.00 


4-35 

3.85 

4-35 

3*85 

3.60 

8.10  4.10  Z  CO  ,85 
3.60 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge.  40  lbs . o6J4 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs . 08 

White  Rose,  1  lb.  cakes,  24  lbs . c854 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08*4 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 


— 3&— 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . .07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  Jtfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box  x.15 

“  “  zoos .  “  2  20 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . * . 

Fancy  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22% 

Choice  Royals,  50  lbs .  19  14 

Cherries — 

California,  Royal  Ann,  unpitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 08 54 

Gold  Medal,  loose,  25  lbs . o8}{ 

Private  Growth,  extra,  cleaned,  36  lbs . 0854 

“  cleaned,  30  lbs.  bulk . 0854 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14*^ 

Fancy  Muirs,  50  lbs . 14 

Extra  Choice  Muirs,  50  lbs . 13^ 

Choice  Muirs,  25  lbs . . . 13*4 

(  Choice  Muirs,  50  lbs . 13 

Choice  Yellows,  25  lbs . 12^ 

Choice  Yellows,  50  ibs . 

Pears — 

Fancy  Caliiornia,  Bartlett,  25  lb . 
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PRUNES. 

Boxes. 

Extra 

Fancy 

Cal. 

Fancy 

Cal. 

20-  30,  2«J 

lbs . 

30-  40, 25 

tl 

.  .10% 

40-  50,  25 

.  .09% 

40-  50, 50 

50-  60, 25 

■  oS% 

.08 

50-  60,  50 

60-  70,  25 

it 

08 

.07% 

60-  70,  50 

“  . 

70-  80,  25 

“ . 

70-  80, 50 

•  07 

80-  90,  50 

It 

.  -o6% 

■05% 

q 0-100, 25 

.o5 

90-100, 50 

It 

.06 

•05% 

100-120, 50 
Raisins — 

•04 

3 


si 

Sk 

h.0 


Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . - . 

“  a  “  5°  ‘b . 

Cal.  Thompson  Seedless,  so  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  Ibs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Not-a-Seed,  Ideal,  36  is . 

Newburgh,  fancy,  35  is . }  £ 

Green  Cord,  choice,  36  is . 

Citron,  10  lbs . 

“  *5  lbs . 

Lemon  Peel,  10  lbs . 

“  aS  lbs . 

Orange  Peel,  10  lb . 

“  as  lb . 


.08*; 
•  c8)i 
.07% 
.o&X 

■09  'A 

.c8J4 


12% 

12 

X3 

12% 

18 

»7  y* 
11% 

XX* 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  a  dozen .  a. 70 

as-  “  1  “  .  2. as 

15- and  35-cent  size,  assorted.,  a. 50 

Grain- O — 

Case  No.  4  1  doz.  x5-cent  size,  J4  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5,  1  doz.  a5-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . . . . .  “  “  2.4754 

2  doz.  15-cent  size,  x  lb . per  doz.  z  .35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  z  and  4 

doz.  in  case  . per  doz.  1.X5 

24-12  oz.  package,  packed  2  oz.  In 

case . .  “  “  z.25 

Perfection  Rye  Coffee  24  z  lb.  pkgs .  a. 40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .7254 

Tumblers,  5-c.  size,  2  doz .  lt  .45 

Tumblers,  10-c.,  Lord's  Prayer,  2  doz,  tf  .90 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


The  experience  of  all  users  proves  that  the 

'*  Enterprise  ”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  }i 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  Pa*.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 30 

black,  3  doz . 2s 

Royal,  black,  3  doz . 25 

Stafiord,  Commercial,  3032.. , . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.9a  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top- .  a.  10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . $  doz.  2 . 7s 

Cold  Blast . 4%  doz.  3  38 

No.  x.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

"  dec.,  107,  "  .90  1. 00 

No.  0.  No.  1.  No.  2 

Banner  Burners . 43  .55  .75 

No  charge  for  packages. 

Oil  Cans— 

t-gallon,  Glass . per  doz  2.23 

1-  “  Galvanized .  “  2.  so 

5-  “  Lenox,  Spout .  “  5.  co 

5-  “  "  Spigot .  “  5.30 

5-  “  Columbia .  “  7.00 

5-  '•  Banner .  “  8.00 

5-  “  Climax,  Pump .  “  10.00 

3-  "  Home  Rule,  Pump .  "  12.00 

Lanterns — 

No.  o,  Standard. . per  doz.  4.73 

No.  o.  Dash .  “  7 .  So 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  doz.  In  case . per  doz’  .52)4 

Chloride,  sifting,  23  lb.  boxes,  1  lb . per  lb.  .05^ 

"  “  25  lb.  boxes,  J4  lb .  “  .0654 

Acme,  1  lb.,  sifting,  13-lb.  boxes . 05  J4 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3. 25 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3.25 

Red  Seal,  2  doz .  *  1.8754 

“  4  do .  “  3.65 

Popular,  4  doz . “  1.43 

MATCHES.  Per  gTO 

Swift  &  Courtney’s,  aoo’s,  i-gross  case .  1. 73-1. 90 

“  400’s.  1  “  .  3-50-3-70 

5oo's,  1  “  .  3.73-4.00 

Blue  Hen,  soo’s,  s  “  ....  1.50-1.60 

500’s,  1  "  ....4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100's,  5-gross  in  case . 90 

"  500’s . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s.  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

“  No.  37.  5-gross  cases. . 50 

“  100’s,  5-gross  cases . 90 

“  No.  15,  gross  cases .  s.20 

“  No.  32,  5-gross  cases . 33 

Safety . 45 

Mazeppa  Parlors,  500’t .  3-50-3-75 

Searchlight,  500's .  4.25-4.50 

Press,  aoo’s . . .  1.80-1.90 

“  500’s . 4-50-4-75 

America,  soo’s .  1. 30-1. 35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3.00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  isos,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  &  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .  08^ 

18, 37  and  68-Ib.  buckers,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  ••  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case.  “  . per  case  3,80 

18, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .  13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07)4 

18, 37  and  68-lb.  buckets,  "  “  .08 

Wm.J.  Troth:— 

Barrels  and  half  barrels,  Famous . per  lb  .08)4 

18, 37  and  60-lb.  buckets,  "  “  .09 

io-Id.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  «<  .  «  3.65 

S-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
S-1d.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’ ,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  -04}$ 

8chlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls...per  lb.  -0754 

“  18  and  37  lb.  Kanakins .  “  .08 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9 .80 

“  S-lb.  “  ’•  ’•  5.30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.23 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05% 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  “  .04)4 

Atmore  ft  Son,  Extra  Family — Seedless  : — 

No.  s,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  s,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden, pails . °9l/i 

Celebrated — Seedless . 

Barrels,  Halves,  Quarters . per  lb.  .  08 

Wooden  Pails,  18,  37  and  68  lbs .  ‘  .0954 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  »8.  37  and  68  lbs .  “  .08  >4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  isetest .  “  .1254 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents  : —  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13.50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4.50 

“  Mammoth,  54  pints .  3.15 

“  Extra,  J4  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

PimOlas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . 1.50 
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olive  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  doz . 

“  “  pts.,  2  doz 

“  “  J4-pts.,2doz. 

Rae’s,  Lucca,  litre  bottles,  1  doz . 

25-oz.  bottles,  1  doz . 

Finest  Sublime,  qts.,  x  doz . 

“  “  pts.,  2 doz . 

**  "  54-pts.,  2  doz.. 

11  “  8-oz.  flasks,  a}4 

doz . 

“  “  is-ox.  flasks, 

2)4  doz . 

"  Sublime,  8-oz.  flasks,  2)4  doz... 

"  “  12-oz.  “  2)4  doz... 

Rae’s,  Finest  Subllme,i  gal.,  10  In  case,  per  gal. 
Rae’s  F inest  Sublime,  5  gal.,i  or  2  In  case, per  gl 
“  “  1  qt.,  40  to  case,  “ 

'  Sublime,  i-qt.  tins,  40  to  case . 

‘  “  H-Sal-  tins,  ao  to  case . 

“  z -gal.  tins,  10  to  case . 

'  “  5-gal.  tins,  1  or  2  to  case . 


4-90 

2.90 

1.90 
11.50 

8.75 

6.50 

7.50 

4.75 


7.50 


9.00 
6.30 
8. co 


2.40 

2.30 

a.6j 

*■35 

2.20 

2.10 

2.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.0c 

10  1  gal.  cans, case .  23.10 

20  J4  gal.  cans,  case . 24.20 

40  54  gal.  cans,  case .  *5-3° 

80  '/a  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per  cas 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  so 

1  gallon  tin,  4  tins  to  case .  iz.oe 

H  gallon  tin, 8  tins  to  case . .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


Jas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pints,  “  2  “  “  ....  “  9.00 

)4  Pinu.  «<  2  ■  »  ....  »  4.73 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4. 25 

6  i-gallon  tins . . . per  gal.  2.00 

Special  prices  for  quantities,  sn  application. 


AMERICAN  OIL. 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz .  1 .00 


WE  SELLATFIORES 


OWNER  OF  THIS  STORE 
Fined  for  Selling  Impure  Foods 
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Which  is  YOUR 
5 tore  ?  Avoid 
Trouble  by  vSellirv^  Only 


ATMDRE’S 

Mince  Meat 


w5a  fisfies  ALL 

Pure.  Food  Laws 


ATi^VORL  Sc  vSOA  Philadelphia. 


Stick  to  the  Job  Where  the  Work 


is  the  Easiest  and  the 


Pay  the  Best 


We  have  made  Ariosa  Coffee  known  to 
everybody  everywhere.  So  all  you  have  to  do 
is  hand  it  out  when  it  is  asked  for.  Not  very 
hard  work  is  it  ? 

Besides  your  regular  profit  we  give  you 
vouchers  with  every  case  of  Ariosa  you  buy 
which  are  as  good  as  money.  We  give  these 
vouchers  as  extra  pay  for  filling  orders  for 

Ariosa  Coffee.  - 

As  we  have  made  your  work  easy  and  your 
pay  big,  isn’t  it  natural  for  us  to  feel  that  you 
will  sell  as  much  Ariosa  as  you  can? 


ARBUCKLE  BROTHERS 


NEW  YORK 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  is  *  20,  full . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  .  5  7 1/(> 

“  Special,  15  x  20,  6  lbs.. . -  “  .18*4 

Manilla,  Bakers',  15  x  20,  10  reams  In 

bundle.....' . per  ream  .12 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03^ 

Roll,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  Inches  wide .  “  .03J/& 

“  Glazed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  03 J4 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .0354 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  9  X  12...  “  .40 

PAPER  BAGS— Manila. 
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•53 
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.61 
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•65 
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•75 

•89 

1. 15 
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1.25 

•77 

1-39 

■87 

1.05 

1  -33 

5 . 

1  -45 

•91 

1 .07 

I. 21 

1.55 

6 . 

x*73 

1.03 

*  95 

x-»3 

1. 41 

I. 8l 

8 . 

2.09 

1. 19 

a.  29 

1-49 

1.68 

2.19 

10 . 

2.27 

1  ‘37 

2.55 

1.65 

*•83 

2.41 

ia . 

2-69 

3. 11 

2.89 

»4 . 

3-37 

397 

3-75 

l6 . 

387 

4-41 

4. OX 

ao . 

4  •  39 

4-79 

4-55 

*5 . 

4.83 

5-41 

5-°5 

Price  per  1,000  and  not  less  than  500  lots 

1214-lb.  Plain  Flour  Sacks . 

•per  M 

4.00 

25-lb. 

50-lb. 

it 

it 

it 

5-75 

XX  .25 

<< 

it 

tt 

PICKLED  MEATS  AND  FISH 

Lamb’s  Tongue,  glass  jars,  pints . per  dor.  4.75 

"  “  quarts “ 

i»-oz.  jars .  “ 

“  10-lb.  pails . per  pail 

Tripe,  10-lb.  pails . per  pail 

"  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  “  ... .  “ 

“  Ox  Heart,  “  “ 

“  Pig’s  Feet,  “  “ 


5-75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2 .25 


1. 10 
1. 10 
1.  zo 
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Russian  Sardines . per  keg 

_  5-lb.  palls  . per  pail 

"  xo-lb,  “  . .  “ 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


•75 
•  50 
1,00 


•  i8« 
.18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ’’ : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 92)4 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 9244 

PICKLES. 

Barrels,  40  gal.,  1200s .  11.25 

io-gallon  kegs,  700s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal.......  . .  “  3. 60 

Sweet  Pickles,  :,ooos,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  z,  5  gal.  kegs . . .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

English  Spiced  Pickles,  8  or.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  oz.,  octagon . 90 

English  Spiced  Sour  Gherkins,  Sour  Mixed, 

or  Chow,  3*  oz.,  octagon,  quart .  3.00 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  3.19 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  32  oz.,  octagon,  quart...  2.35 

Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  a.  35 

Crosse  &  Blackwell’s : — 

Chow-Chow ., 

Qts. 

Casks 
4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 

-Pts. 


Pts.  Pts.  >4. 

Casks.  Casks.  Casks. 

5  doz.  4  doz.  6  doz. 
3.25  3.50  2.10 

Smaller  Quantities. 

5  9°  3-35  3-6°  »-*5 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

a  doz.  s  doz.  1  doz.  1  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
**•*5  5-50  4-70  8-35  7  *o 
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Wood,  each— 

1  Gal,  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  ot — 

1  doz.  1  doz.  J4  doz. 

Qts.  %  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz. 

J4  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

i-7°  33° 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
i.5° 


VINEGAR. 

Duffy’s.— 

Pure  Apple  Vinegar,  Extra  old,  bbls.. .. 

“  “  “  4°  grain,  bbls . 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 13 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  "  45  “  . °9 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  s.oo 


Per  gal. 
.16 
■  15 


iiji 


•13 
•  17 
.11 
.18 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

"  14-16  lbs . 

“  10-12  lbs . 12  54 

Picnics,  6-8  lbs . 0914 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

“  Air  Dried,  sets . 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . perbbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  in . 14^4 

“  boneless . 1514 

S.  P.  Bellies,  14-13  lbs . 11)4 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes .  . i°K 

Covered  Hams,  J4-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  J4-cent  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . 1554 

“  “  large . 14^ 

“  medium . 1454 

“  "  small . 14J4 

“  Breakfast  Bacon . 15 

“  “  boneless . 17 

Beef,  air-dried,  regular  sets . 20 

“  “  insides  and  knuckles. 

Ham  Bologna . .'. . 

Beef  “  . 

Boiled  Hams . 

Beef  Tongues . per  doz. 


. -  »3 

. 10 

. 10 

. 24 

II .00-12.00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 1514 

Premium  brand  Hams,  12  lb . 1434 

Premium  brand  Hams,  14  lb . 13^4 

Premium  Drand  Hams,  16  lb . 13)4 

Premium  brand  Hams,  18  lb . 13J4 

Premium  brand  skinned  Hams,  18-20  lb . 14 

Premium  brand  boiled  Hams,skinned,fatless  .24 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 13 

Winchester  brand  Picnics . 09  J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tnbs,  50  and  60  lb.  cans.. 

ro-lb.  Tin  Psils,  60  lbs . 

5  “  *< 

3  “  » 


S’® 

£ji 


i°K 
10  H 
»  X 
u% 


■a 

13 

3 


9* 

9% 

jo'/i 

i°5i 

i°54 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . ti'A 

“  “  tubs . 11 54 

“  3.  5  and  10-lb.  cans.  .  12J4 

Swift  &  Co.— 

Premium  brand,  tierces . 11J4 

Silver  Leaf  brand,  tierces . 10J4 

Jewel,  compound,  tierces . 08  J4 

Cotosuet  tierces . 09 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . °9/d-.io}4 

Common  to  fair,  native . „.o6J4-.o8 

Western  Dressed  Beef — 

Choice,  native  cattle.... . 09%-.  10J4 

Common  to  fair  “  . . . 0654-.08 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls .  .09 

Sheep,  choice . ,oqW 

“  medium . .  .  08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . . . 75-1.00 


-.12 

-.10 

-.10 
-.10 
-.10 
-.  10 
-.10 

.12 


This  W.  &  D.  Special  Combina¬ 
tion  Fixture  temptingly  displays 
bananas  on  the  top  tree,  which  re¬ 
volves,  and  pickles  in  the  tanks 
below.  A  space-saver,  a  constant 
salesman,  an  ornament.  Oak  or 
cherry,  handsomely  finished  with 
nickel  bolts  and  ball-bearing  cast¬ 
ers.  Uses  only  two  square  feet  of 
floor  space. 

Interesting  price;  write  for  it 
to-day. 


The  Welles  &  Davis  Mfg,  Co, 

WYALUSING,  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  Ft  EC  R  3  OB'  HONRY-OURR  BRAND 

Beef,  Beef  Tongues,  WT  /k  myff  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  I\  JV1  LARD  a  Specialty 

BOILED  MAMS  AMD  BEEF  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

jc  Betatler  anb  gfobertteer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  yon  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men’s  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 

mmm 
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•50-75 

.60-. 90 
x  .00 

. 20- . 25 

Beef  Kidney* . . . 

z  .00 

.05 

Ox  Tall* . . . 

50-.65 

•03-. 05 

.10 

.18 

Fresh  Pork,  loins,  city . 

**  **  western 

.X5 

.15 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

fkbsh  killed. 

Turkey* —  Per  lb. 

Western,  Y.  H.,  8  to  xe  Its .  ....  20  -.21 

'*  Y.  T.,  5  to  7  lbs . x6  -.18 

Old  hens  and  toms . 17  -.x8 

Common  to  Good . .« . ’3  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  1%  to  4  lb* 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3#  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4%  lbs.  to  pair,  fancy  ..  18  -  20 

*'  3  to  3$4  lb*,  to  pair,  fancy  ...  .18  -.52 

"  fair  to  good . 15  -.16 

F  owls — 

Western,  fancy . 12  >13 

Heavy  Roasters,  4  to  5  lbs . 13  -.14 

Fair  to  good. . 11  -.12 

Old  cocks .  -.09*4 


**  “  small,  frozen . 

Sauabs—  Per  do z. 

Prime,  large,  ancy  .  4.00 

Mixed . 2.50-3.50 

Dark .  1. 00-1.50 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1%  to  2  lbs . 

Large  Springers . 

Fowls . .. 

Roosters . 

Ducks  . 


Per  lb. 

•13  --*4 

.12  -.13 
.12  -.13 

.12  -,I3 


POULTRY  SEASONING. 

Hell's  Spiced  Seasoning — 

S rn LI  or  No.  i,  a  doi.  In  case . per  doz. 

I  x  It  ^  « 

Large  or  No.  a.  z  “  “ 

i-lb.  cans,  i  doz.  In  case . per  case 

s-lb.  “  %  “  . .  “ 

3-lb.  “  H  *‘  - .  " 

S-lb  •*  14  "  - .  “ 


85 

.85 

1.40 
4.00 
3-75 

5. 40 
8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  6.60 

Extra  Quality,  15  gals.,  kegs .  2-5° 

Compass,  No.  3,  cans,  a  doz . 8aJ4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  %  lb. .per  doz.  x  .00 
No.  z,  round  conical,  with  key,  1  doz.  "  a.  35 
No.  a,  "  “  1  “  “  4  *5 

No  3.  “  “  54“  “  6.50 

No.;,  “  .  “  54"  'I  8.50 

P.  P.  Sauce,  a  doz.,  No.  z .  1  *.50 

Mmore’i  Qenuiae  English  Plans  Pudding- 
Seedless  : — 

Individual,  per  case  ot  a  doz .  a. 00 

x-lb.  cans,  “  1  “  *-*5 

a-lb.  “  “  1  “  .  4  00 

3- lb.  “  “  54  “  .  3  *5 

4- lb.  *•  “  54  "  3-85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  2,  stone  crocks . 

No.  33,  jars .  1.05 

No.  5,  toy  pails .  2.85 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 7754 

National,  No.  6,  tumblers . 55 

Preserves—  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13K 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  palls . 0654 

Southwark,  4}4-lb.  toy  pails,  %  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  2,  stone  crocks . 

Apple,  No.  32,  jars .  1.05 

Apple,  Southwark,  No.  3,  tins .  1 .05 

Apple,  No.  5,  toy  pails .  2.85 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .0754 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1.95 

Southwark,  assorted.  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82*4 

Schimmel’s,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

54-lb.  “  .  2.25 
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Curtlce  Bros.  Preserves—  Per  Do* 

Cherries,  jars .  485 

Strawberries,  “  . .  4-bo 

Raspberries,  "  . .  4-bo 

Apricots,  “  peeled .  4-  85 

Pineapple,  “  . . .  4.  bo 


DRUGS. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.40 
'•  “  “  %-ib.,  “  “  2  60 

“  “  “  tf-lb.,  “  “  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .  08 

“  Lump,  bulk .  **  ,08 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone,  bulk . perlb.  .09 

Copperas . per  lb  01  J4 

Camphor,  gttm,  i-oz.  blocks .  ‘  1.10 

“  Flakes,  bbls .  •’  .02% 

“  “  less  quantity .  “  .03 

“  Tar  Balls,  bbls.,  250  lbs .  “  .02J4 

Castoria,  Fletcher's . per  doz.  a .  80 

"  Pitcher’s .  “  ,85 

Carbonate  of  Ammonia .  “  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .01 J4 

“  Bee  Brand,  54-lb.  carton,  per  doz.  .30 
54-lb.  •'  “  .40 
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Glauber  Salts . perlb.  ,ox% 

Glue . 11  .11 

Goff's  Cough  Syrup,  25c.  size . per  dos.  1.75 

Goff's  Herb  Bitters,  25c.  size .  “  1.75 

Goff 's  Oil  Liniment,  25c.  size .  “  1.75 

Goff's  Sarsaparilla,  50c.  size . ......per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  1.20 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “  1.20 

Goff's  Dyspepsia  Tablets,  ioc.  size...  “  .75 

Gum  Arabic . perlb.  .55 

Haarlem  Oil . per  doz.  .40 

Licorice,  P.  &S.,  5c.  stick.  Imported..  "  .36 

“  M.  &  R  5-ib.  doxcs.. . perlb.  .23 

‘  “  Lozenges,  5-lb.  boxes,  “  .27 

“  Y.&S.,  *'  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4‘s,6’s,  8’s,  xa’s,  i6’»,  “  ,24 

"  Root .  "  .lx 

Putty,  25-lb.  cans . per  100  lbs.  1 .65 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  “  .35 

“  “  to.c.  "  .M  "  .75 

Paris  Green,  100 -125-lb.  kegs . per  lb.  29% 

“  54 -lb.  packages . .  “  .34 

“  )4-lb.  “  “  33 

"  x-lb.  “  “  .32 

Jamaica  Ginger,  Hires’,  fiasks . per  dox.  .90 

Sewing  Machine  Oil,  3  oz .  “  .35 

Rosin . per  lb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  .05J4 

“  granulated,  kegs,  ‘  100  *  “  .05J4 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  too  lbs.  2.45 

“  100-lb.  bags. .  2.25 

“  less  quantity . 0354 

Squills,  Syrup,  5  oz . per  doz.  .34 

Syrup  of  Figt . per  doz.  z.oo 

Venetian  Red . perlb.  .ox54 

Whiting  .„ .  “  .02 

I  02.  2  01. 

Glycerine . per  doi.  .37  .65 

Laudanum .  ‘  .80  1.23 

Paregoric . . .  “  .35  .65 

Peppermint . per  dox.  .40  .58 

Sweet  Spirits  Nitre .  “  .40  .70 

Sweet  OU . per  doz.  .30  ,40 

Turpentine .  “  .36  .45 

Husband  s  Magnesia . per  doz,  2.85 

Bull’s  Cough  Syrup .  “  1.90 

Roach  Powder,  Omega,  4-02.  cans . 80 

“  “  . per  gross  9.00 

Per  Doz.  Per  Gross 

Roachsault,  large .  4.00  45.00 

“  medium .  2.00  22.50 

“  small . 80  9.00 

Iron  Glue,  McCormick  &  Co’i 

No.  5 . 40 

No.  10 . 75 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


TEA,  COFFEE  and  SPICE 


CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 
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ioc.  size. 


35c.  size. 
2.00 


2.00 
2 .00 
2.00 
2.00 
2 .00 


Reliable  Brand— 

Castoria,  Dr.  Pitcher . 

Castor  Oil,  tasteless . 80 

Death-to-Pain . 80 

Diarrhoea  Cure . 80 

Vermifuge . 8* 

Cough  Cure .  .80 

W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  3.00 

Taroleum,  small  can.. . .  6.00 

Taroleum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young's  Colic  and  Indigestion  Cure .  4 . 00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 

Add  Phosphate,  Horsford’s . per  doz.  4.15 

Bath  Brick,  box  sj  bricks . per  box  .60 

Sealing  Wax.- .  ••  .03 

Silver  Sand.-. . . . per  bbl.  1.35 

Tar,  pints . per  doz.  .75 

“  quarts.... . .  ■*  1,00 

"  gallons . each  ,  30 

“  K  barrel! .  "  3.50 

“  barrels .  «  6.00 

McCormick  St  Co. — 

Jockey  Animal  Food,  3  doz.  z-lb.  packages 

and  premiums . per  case  3.75 

D.  S,  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord’s  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  35c.  size  a  .00 

50c. size  4.00 

McCormick's  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  10c  size...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand—  Per  doz. 

Vanilla,  Rose,  Pistachio . .; . 10c.  size  .85 

15c.  size  3.00 
25c.  size  2.7s 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts:— 

No.  1,  Lemon  and  Vanilla . per  doz.  .43 

No.  a,  Vanilla  and  Rose .  “  .90 

No.  2,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  •«  ,.oo 

No.  4,  Vanilla .  “  s.2j 

Assorted  cases,  Nos.  1  and  2 .  10.80 

Nos.  1.  a  and  4 .  11.80 
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Bulk.  PM.  Qu.  X-Gal. 

XXX  Vanilla . .  1.50  3.00  6.00 

XX  Vanilla .  1.23  a. 30  5.00 

X  Vanilla .  1.00  a  00  4.00 

Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  1.30  a. 75  3.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.23  s.23  4.00 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  23,  per  doz. 

“  No.  sX,  « 

"  “  “  No.  X,  “ 

Lemon,  "  “  No.  25,  “ 

“  “  “  No.  aX,  “ 

“  “  “  No.  X, 

Ineersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . per  doz. 

“  Lemon. .  “ 

Select  Vanilla . .  ** 

“  Lemon .  *• 

“  assorted . •' 

“  small  size. .  *• 


Gal. 

13.00 

10.00 

8.00 


6.00 

10.00 


7  SO 
7.00 
2.00 
.80 
•  45 

\£ 

•45 

1-75 

1-75 

.85 

.85 

.85 

•45 


LIQUID  RBNNBT  AND  TABLETS 

Knight's  Liquid  Rennet . . . ...per  doz.  1.13 

Blair’s  “  “  ....... .  “  1. 10 

Hansen's  Junket  Tablets,  8  doz.,  per  doa.  .73 

Blair's  Rennet  TableU,  3  doa.,  per  doa.  .73 

Union  Tablets,  8  doa.,  sc . . .  .45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet, bbl . 20 

Corson's  Champagne . iS 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5 .60 

New  juice  Cider,  %  bbls.,  14 gals .  3.25 

Bottled  Cider —  Per  case 

Duffy’s  1843  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  z  doz.  quarts  3.75 
“  “  3  doz.  pints .  4  *25 
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Mott’s  Brand  Golden  Russet,  1  doz  quarM..  3.73 
“  “  3  doz.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  3-cent  packages .  3 .75 

“  boxes,  30  packages . 35 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk . . .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockeU . 07 

“  “  3-lb-  “  . 06K 

Coronet,  choice,  z-lh.  pockets . . . 06 

"  “  3-lb.  '«  05X 

Imperial,  fancy  Japan,  i-lb.  pockeM . 05H 

“  "  3-lb.  “  . osX 

Pearl  Head,  s-lb.  cotton  sacks . 04J4 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . . . 06 

Choice,  100-lb.  bags  .  .04X 

Prime,  100-lb.  bags . 03^ 

Japan — 

Fancy,  100-lb.  bags . 05X 

Choice,  zoo-lb.  bags . 05^ 

t 

SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3ao  lba. . .  1.63 

“  “  6obags,  5  lbs.,  llm...  4.00 

“  “  **  “  »4  “  ...  3-75 

“  “  30  “  10  "  ...  3.73 

"  "  115  “  »X  "  ...  4  OO 

Worcester,  Irish  Linen,  bags,  130  lba .  2.30 

“  “  ‘  36  " . 63 

”  '•  “  28  « . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretsel,  obis,  contain  a8o  lbs . .  a. 40 

“  “  sacks,  180  lbs . .  z.55 

Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  3. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.30 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  a. 60 

Less  than  3  bbls,  the  list  net;  3  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  “  “  .. 

Agricultural  Salt,  100-lb.  burlaps . 


•  4» 

•75 

.60 


Os 


TABLE  S  A. 

’URE  AMD  EXTRA  DRV 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  a  a8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz  . doz. 

Durkee's,  large,  1  doz . per  doz. 

rt  small,  a  doz .  “ 

Schimmers.  small,  a  doz . per  doz. 

My  Wife’s,  large,  1  doz . . . 

My  Wife's,  small,  2  doz . 

Snider's  Salad  Dressing  : — 

Pints,  1  doz . per  doc. 

U  pints,  2  doz .  “ 

Luncheon,  3  doz .  11 

Gallons,  6  jugt  in  crate . per  jug 


•  8?X 

4.00 

a.  so 

•87K 

2.30 

1.45 

3.40 

z.40 

.90 

1.25 


SAL  SODA. 

Bbl*.,  375  lbs . p«  100  .67X 

Kegs,  15a  lbs . per  i#o  .85 

60-ib.  boxes,  balk  or  granulated . 62 


SAUCES. 

Lea  &  Perrins’  Worcestershire,  large..  “  7.30 

“  “  middle  “  4.50 

•'  •'  .mail.,  “  i.So 

Worcester  Sauce,  Campbell’s,  No.  8.  2  doz...  .77I4 

North  of  England  Sauce,  No.  8,  doz . 77J4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Sance : — 

Pints,  1  doz . per  doz.  2.40 

J4  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

>4  pints,  2  doz . “  1.40 

Gallons,  6  juga  in  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift  s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 

SWIFT  &  COMPANY,  U.S.  A. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  A  SONS  ,  Philadelph 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


IA 
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Canary  ,bu»h.  5o-lb 

Caraway . . 

Cdft  y . 

Cor  Under  .bleached 

Flax. . 

Hemp,  bush.eolbi. 


SEEDS. 

Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


3’ 

.  o* 
.so 
.05 
.»5 
i.6o 


•  °7# 

.06 

1-ojH 


.10 

•°5# 


SODA. 

BICaxb.,  ken.- . .. . V**  *U 

11  bulk,  «5-lb.  boxes . . . per  lb. 

“  Babbitt's,  #’»,  »S-lb.  boxes...  “ 

Arm  ft  Hammer  bd.,  W  ’1,  36  lbs.... . per  lb. 

“  ••  lbs.,  36  "  .  •* 

. «,K,361bi .  " 

Saleratus,  Babbitt's  bd”,  #’«,  S5-Ib.  bxs.  “ 


1  .to 


•°4?_ 

.05M 
•  04# 

•05# 

•04  H 


SOFT  DRINKS.  Pardos. 

Root  Beer  Extract,  Hires',  s  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dos . iy'/i 

Hires'  Ginger  Ale,  Carbonated,  2  dos . 8754 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

**  *•  “  pints,  a  dos . .  4.75 

“  "  “  H-plnts.i 


s,  3  dos.. 
e,  8  dos.. 


4  *5 

3-ounce,  8  dos .  0.00 

■■  ^-gallons,  t  dos..,.  8.00 
"  "  “  gallons,  6  gal.........  7.50 

4  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dos .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  dos .  a. 10 

Blood  Orange,  extra  ouality,  pints,  2  dos...  a. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  dos .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  #  gross .  2.50 

Bon  Ami,  10-cent  size . #  gross  a. 50 

Electro  Silicon,  z  dos . per  doz.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . per  dos.  1.45 

Pnts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Puts  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  *3.50 


Solarlne  Bar  Polish — 

No.  13,  i-lb.  pastoboard  boxes,  3  dos.  In 
case,  30  lbs . per  gross  18.00 


Less 

than 

SOAP— Laundry.  Bars.  5  bxs. 


Acme . 

Acorn . 

Ark. . 

American . . 

Bee . 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Benzine-ated . 

Big  Master . 

Brown . 

Borax,  Dreydoppel . 

“  Pearl,  Young  ft  Co . 

“  Day  ft  Frick,  Novelty .. 

“  Handsome . 

“  Eavenson,  large . 

“  small . 

“  Kirk  man’s . 

“  Red  Seal . . 

"  Swift’s . 

Circus . 

Cotton  Oil . 

Coal  OU  Johnny . 

Cygnet . 

Dobbins’  Electric . 

Dewey . 

Fairy . . . 

Fels-Naptha. . 

Five-case  lots  freight  prepaid. 

German  Family . 

Good  Morning  . 

Glycerine  Tar . 

Gloss . 

Grand  Pa’s . 


Ivory . 

«< 

Lenox . 

Life  Buoy . ; . 

ri 

Lautz's  Naphtha . 

Magic  Cleaner . 

Marseilles,  laundry  size 
’•  5-cent  size... 
“  toilet  size.... 
Mayer’s . 

N 

Miller's  Naptha . 

Naphtha,  Swift's . 

Naptha,  P.  &  G . 

Octagon . 

Old  Mill . 

Ozone . 


.zoo 

ISO 

.zoo 

•  7* 
.zoo 
zoo 
.  60 
.zoo 
.zoo 
.  60 
.  40 

40 

:C 

.zoo 

zoo 

.zoo 

100 

.100 

.zoo 

.zoo 

.zoo 

.zoo 

.zoo 

.zoo 

.100 

.zoo 

.zoo 

.100 

.IOC 

.100 

.zoo 

•  50 

.zoo 
.zoo 
.100 
.zoo 
.  SO 
.zoo 
.100 
.zoo 
.zoo 
.zoo 
.100 
.zoo 

.  50 
.zoo 
.zoo 
.zoo 
.zoo 
.zoo 
.zoo 


3  so 
a.  70 
X.85 

a.  80 

3-85 

3.70 

*.95 

4.10 

4.25 

a.  40 
a  .60 
a. 80 

а.  80 

3.10 
4.75 

3-75 

3.80 
3 '85 
4.00 
3-50 

5.80 
3-50 
4.00 
4*5 
*•*5 
4.00 
4.00 

3 - 95 

4 - 30 
3-85 
3-  75 

3.5° 

3-15 

3.80 
7.00 
4.00 
3-5° 
2.00 
4.00 
4 .00 
3.00 

б. 00 
4.00 
4.00 
3.80 
z  .90 
3-75 
3-75 
4.00 
3-9° 
3-3° 
3-75 


Oleine,  Conway's . 

“  Golden . . 

“  Eavcnson's . 

“  Hamilton's . 

•<  Kirk’s . 

"  Philadelphia,  1  lb.. , 
“  “  14  or. 

“  Pennsylvania . 

“  Procter  &  Gamble. 

"  Young's  Best . 

Pride,  Swift’s . 

Polo . 

Quaker  City,  boxes . 

“  tubs . 

Sunlight,  oval . 

"  twin  bars . 

Santa  Claus.* . . . . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . , . 

Wool  Soap,  small . 


60 
.  60 
.  60 
,  60 
6c 
,  60 
,  60 
,  60 
60 
,  60 
100 

.ISO 

.100 

.150 

.100 

100 

,100 

,120 

ZOO 

,IOO 

•  ZOO 
.ZOO 

•  too 


2  .90 

а.  55 

1.50 

2.50 
2.30 
2 .90 
2.65 
1.80 
3 .00 
2  .80 

3- 75 
*•45 
2.90 

4- 5° 
3-85 
3-95 
3.zo 
2.70 
3.5° 
4.00 
3-85 

б. 7  5 

4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13# 

Castile,  Conti,  original  boxes . lb.  .11# 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . ,. . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . :... gross  8 . 10 

Oatmeal.  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

#-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5«  eakes . box  1.75 

Witch  Hazel,  3  cakes,  #  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 


SCOURING  SOAP. 

Day  ft  Frlck’i  Flint,  36  ban .  1.24 

Y oung’s,  48  ban .  1.80 

Brooks’  Crystal,  100 bars .  3.35 

Philadelphia  Standard,  60  ban .  .  60 

Sapollo,  36  bars .  2 . 25 

“  Hand,  36  ban .  2.25 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


SOAP  POWDER. 


Peaxllne,  lbs.,  # -grosz  boxes . per  box  2.70 

“  6  oz.,  zoo  packages. .  “  2.65 

“  8-oz.  packs .  “  a. 70 


Soapine,  No.  7,  100  packs .  *  37# 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.4a# 

Zmooiu  a  1770  rowQei,  zoo  O-OX .  **35 

Finola,  zoo  packages .  3.25 

Gold  Dust,  Falrbank's,  zoo  za-ox.  packages  ...  4.00 
“  “  *4  4-lb.  “  ...  4-50 

Naptha  Borax,  zoo  packages,  large .  4.75 

“  zoo  5-cent  packages .  3.75 

Klrkollne,  white,  24  4-lb.  packs .  3.55 

Kirkoline,  White,  ico  5-cent  packages.. .  3.50 

Voting's  Pearl  Borax,  Oo  z-lb.  packages....  .  3-6° 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

“  “  502s .  4.00 

“  “  ZOO  IS .  4.00 

Nine  O’clock  Tea,  100  packages .  3.15 

I- V  Washing  Tablets,  3  dox . per  dos.  .43 

Swift's  Washing  Powder,  zoo  zs .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-z  cent  cakes  free..  10.25 


SPECIALTIES. 

Ankor’s  Boullllon  Capsules .  3.00 


PURE  GROUND 

SPICES. 

Bbls. 

Boxs. 

Cans. 

Pepper — 

Black,  High  Grade . 

z8# 

•  19# 

.  21^ 

Black,  Low  Grade . 

.14 

•Z5 

.17 

White,  High  Grade . 

•32 

•34 

White,  Low  Grade . 

•23 

.25 

Cayenne,  High  Grade . 

.21 

•23 

Cayenne,  Low  Grade . 

.  16 

.18 

Cinnamon — 

High  Grade . 

.22 

•23 

25 

Low  Grade . 

.13 

•Z4 

.16 

Cloves — 

High  Grade . 

•31 

•3* 

•34 

Low  Grade . 

.22 

.23 

•24 

Allspice — 

High  Grade . 

,  .12# 

.13# 

•»s  # 

Ginger — 

High  Grade . 

•*5# 

•  *6# 

•  *8# 

Low  Grade . 

,  .12 

•*3 

•  *5 

Mace — 

High  Grade . 

•78 

.80 

Nutmegs — 

High  Grade . 

■3* 

•35 

Mustard — 

Yellow,  High  Grade . 

.19 

.20 

.22 

Yellow,  Low  Grade . 

.14 

*5 

•I 7 

Brown,  High  Grade . 

•  *4 

15 

•17 

McCormick  &  Co.,  Bee  Brand — 

Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves 

,  Gin- 

ger,  Allspice . 

lb. 

.4° 

H  lb. 

■  75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 

Cloves, 

,  Gin- 

lb. 

.40 

#  lb- 

•75 

WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon  ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  F*A — = 
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olburn’i  Philadelphia  Mustard,  D.  S.  t. : — 

s  cent  tins,  a  and  4  dos . per  dos. 

Dime  size,  a  and  4  doa .  *• 

V  lb:  net,  tins,  a  and  4  dos .  “ 

U  “  a  dos .  “ 

1  “  z  doz .  “ 

6  lb.  cans,  full  weight . per  lb. 

10  “  "  .  “ 

olman's  Mnatard,  D.  S.  F. : — 

i-lb,  tins. . per  doz. 

56-lb.  tins . “ 

54-lb.  tins. .  “ 

54-lb.  ttna. .  “ 

1 8-lb.  kegs . . 


.45 

.85 

z. 00 
z.go 
3-70 
•«3 

•  aa 

S.40 
a. 70 
*-45 
.90 
•43 


MUSTARD— Prepared.  Per  doz. 

impbell’s,  jar,  2  doz . . . 87J4 

ulden’s.  No.  6,  with  spoon,  a  doz . 95 

ulden's,  No.  20,  with  spoon,  2  doz . 88 

ulden's  Mustard  and  Horseradish,  2  doz . 85 

;er  Mug,  fancy,  large  size,  2  doz . 65 

amonade  Glass,  tall,  2  doz . 6754 

orseradlsh  and  Mustard,  8  oz.,  with  spoon, 

2  doz . . . . . 90 

ilk  Jar,  glass  top,  2  doz . 85 

ater  Tumblers,  glass,  10  oz.,  4  doz . 3754 
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corn  STARCH. 

Davis,  48  s-cent  packages . per  case  1 . 80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb. ,  i-lb.  packages . 0654 

Niagara,  40-lb.,  . -lb.  ••  . . Q4g 

Cream,  48-lb.,  i-lb.  "  .  , 

Kingsford’s,  40-lb.,  i-lb,  "  . .  o6f£ 


WHOLE  SPICES.  per  lb. 

pper,  Black . . . . 

ispico . . . 07 

3Te* . . 

. 48 

itmegs,  8o’s . . 

“  no’s . . . .  .17 

mamon  Bark,  China . . 

Canton .  ',la 

Java  Thin  Quills,  j-lb.  rolls..  .30 

“  Saigon. . 79 

*n  Ginger  Root . 

lole  Mixed  Spices,  bulk,  6-lb.  boxes . 0954 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 03X 

“  Patent  Gloss,  crates,  12  6-lb,  wd.  bxs.  .05 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngslord’s,  Pure,  3-lb.  cartons . 06w 

Pure  Gloss,  lb.  packages . 06V 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 07% 

Duryea’s,  Superior,  3-lb.  cartons . C6V 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . oiy, 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

. . 07^ 

Niagara,  laundry,  50-lb.  bulk . 03K 

“  1  }]»•  pnckages,  48  lbs . 04% 

3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5 -cent  "  .. .  2.20 

Elastic,  64  10-cent  packages .  3 .00 

“  64  5-cent  “  .  a. jo 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . . . . per  box  .50 
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X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  ol  54  gross .  z.tj 

Per  box  of  X  gross . .  2.50 

14  dozen  to  gross .  5 . 

10-cent  size,  No.  10,  per  box  of  54  gross .  2.25 

Per  box  of  54  gross .  4.50 

Per  gross. .  g.oo 


STOVE  POLISH.  P,rfr0 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

ElectJc  Paste,  54  gross  boxes .  4.20 

Magic  Paste,  54  gross  boxes .  4. 73 

Parlor  Pride,  large  size . per  doz.  .87X 

\\  “  . per  gross  10.23 

Climax  Enamel  54  8*0 . per  gross  g.  40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 73 

Sun  Paste,  5-cent  size . .  “  4.50 

"  10-cent  size .  “  7.  so 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs .  “ 

McAllister,  36  packs .  “ 

*..R.osen*telBS,  ’l*5-  pkgs-,  *  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dez. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz .  “ 

“  quarts.  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz. . . . per  doz. 

Paist’s  “  z  “  .  ■< 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6,  8.  10’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  oz. . per  doz. 

6  oz . . .  «< 

8  oz .  ** 

10  oz.„ .  <« 

is  oz .  « 

Matting  Tacks— 

No.  10,  steel . per  doz. 

No.  iz,  steel . per  doz. 

No.  12,  steel . per  doz. 

G.  B. Weiss  &  Son- 

Sole  Leather, No.i,  .»s;  No. 2,  .13;  No. 3, 

Cut  Sole  Leather,  cut  Into  taps.  6  inches  high 

554  inches  high . . 

5  Inches  high . . . 

454  Inches  high . 

4  Inches  high . , . 

354  Inches  high . 

3  Inches  high. . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktjte  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIE  YARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  1054 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  . sz 

Orange  Brand,  fine  cotton  twine .  ••  ,i0 

Texas  Medium,  cotton  twine .  •«  .  ,3 

Cotton  Candle  Wick .  «  ,20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bit.  “  !zs 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  «*  ,10 


•°S56 

.0556 

•35 

.70 

•  35 
.70 
.60 

1-85 

•  42K 

.80 

.40 

90 

.0654 

.07 

•0756 

■°*k 

.09  j| 
•°9 

.0956 


.21 
x.5» 
1.48 
1.4a 
1.23 
1. 18 
1.05 
•90 

2.20 

3-oo 

2-35 

•30 
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Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb. 

Best  Jute  Rope,  16  yds.  to  ib .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  doz. 

Jute  Clotheslines.  108  ft  to  hank .  “ 


.16 
.09 
.09 
z. 60 
z.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . . 

Fancy,  No.  626 . 48 

Strictly  Choice,  No.  639 . ”  ,46 

Strictly  Choice,  No.  628 . 44 

Strictly  Prime,  No.  627 .  -6 

Choice,  No.  618 . -40 

Good,  No.  635 .  -Q 

Fair,  No.  632 . ......"!  ’22 

Black  Strap . . 

Foundry  Molasses . .  mlI 

B.  H.  F.,  Horse  Food  Molasses . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. A .  je 

Gold  Mine,  In  bbls . . 

Fancy,  No  101 . ’  ,4 

Fancy,  No.  100 . ’  ’ -2 

Choice,  No.  576 . "" 

Prime,  No.  102 . .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . . 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2 . 70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doz.  In  barrel . per  doz.  .9254 

*  “  case .  «  ,JS 

Karo,  10  cent  size,  2  doz . per  doz.  .85 

Karo,  25  cent  size,  1  doz .  2^20 


I! 


!  SH 


COFFEE  AND  TEA  BINS 

II1AI  move  Kill  “MflAL" 

Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 


them. 


get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner,  In  Jin,  compound . - . V*  do*. 

White  Clover  In  Jin,  compound . .  ( ( 

Parma  Pancake  Syrup,  36  pu . 

<•  ••  *4  qta . 

'*  '*  i«  *-«»*• .  " 

11  *•  6  |&i>. .  ‘ 

Maplecane,  *  doi.  «X-lb.  cm* . p«r  cue 


1  00 
•95 

•  »5 

4.00 

7.00 

11.00 

3.80 


MAPLE  SYRUP. 

Green  Mountiln  Miple  Syrup,  doz... . .  *  4° 

a  “  medium,  dot.  1.40 

11  “  small,  doz . 90 

Vermont  Miple  Syrup,  gal.  tin* . „..p«r  pi.  i  .15 

<<  “  *4 -gal.  tins . p^r  doz.  7.7s 

Hihb'i  Miple  Syrnp,  qt.  Bottle* .  “  4  « 

«  “  pt.  bottlee .  1  i.4° 

Towlc'z  Log  Cibln  "Camp"  Syrup—  Per  doz. 

Gallon  cans,  6  In  . .  *3  5° 

Half-gallon  cane,  n  In  caie .  7’*5 

Quart  cam,  sa  In  case .  4*Ilb 

Pint  cam,  *4  In  caso .  a -5° 

Quart  bottles,  11  In  cm* .  4-5® 

Pint  bottles,  14  in  case . •••••  *'75 

Jacket  cam . per  gallon  1.00 

CRESCENT  MAPLEINE. 

Per  dot. 

. . . .  3- 00 

. . - .  5  *5 

i-oz . - .  9  50 

ifi*>z .  '*  00 

31-01 . 35  00 

Gallom . *»ch  11.00 

OIL  OF  MAPLEINB.  Per  doi 

1 -ox .  *  70 

1-01 . . .  J-50 

. .  *’5 

8-oz . J5  <x> 

t6-oi . - . .  00 

. . 4*-°° 

Gallon* . . «»ch  x5  00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz 

Little  Gem,  fancy  parlor,  2  string .  1.50 

N  U,  No.  6,  split  handle* .  *  45 

Leader,  No.  6,  3  string,  red  handles. . .  2.45 

Princess,  No.  4,  fancy  handle* .  a  go 

Parlor,  No.  3,  a  tie .  *•“5 

Toy  Broom* . 9° 

Whlski,  2  sewed . . 

Stable,  2  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  ■ 00 

Factory,  heavy .  2-9° 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS. 

69,  Good  Enough,  double,  spring  protector. 

57  Peerless,  double . . . 

80,  Seal  Globe,  double,  swing  protector . 

61,  Peerless,  double,  spring  protector . 

no,  Peerless,  single,  spring  protector . 

134,  Universal,  single,  wide  head. . . . 

100,  Northern  Queen,  single,  protector . 

iox,  Tidal  Wave,  single,  protector 
1 18.  Good  Enough,  single, 

870,  Glass . 

Murdock . 

Celery  City . 

125,  Eagle,  single,  wide  head .  *-75 

128,  Anchor,  single  head .  *  aS 

130,  Little  G*m,  pail  board .  I,5° 


,  protector.. 


Per  doz. 
3*5 
3-85 

3- 4° 

4- 45 
3-55 
3  30 
3.00 
3-05 
3-15 
3.85 
3  00 
3-30 


No. 

22,  White  corner . 

23,  Medium  size . 

27,  Large . 

13,  Marble,  medium  size.... 

00,  White . 

Handy  House . 


BUCKETS.  Per  doz. 

O.  G.,  s  electric  hoops .  **75 

O.  G.,  3  electric  hoops .  1  -9° 

Clem,  s  hoop .  1  •  ”5 

Clear,  3  hoop . 

Electric  Cedar,  s  hoop  ... .  *-40 

Electric  Cedar,  3  hoop .  *  • 60 

Pine,  3  galvanized  hoop* .  *.a° 

Galvanized,  is  quart .  ■•I5 

Galvanized,  1 4  quart .  *  •  5° 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  *-35 

s,  Solid  oval . . .  155 

3,  Solid  oval .  I-55 

5,  Solid  oval .  *.*5 

1,  Wire  ends .  *-3° 

2,  Wire  ends . . .  1  -5° 

3,  Wire  ends .  ,  -7° 

5,  Wire  ends . 

Picnic  Plat**,  8  Inch . . . 

Picnic  Plates,  9  Inch . . . 

Crates  contain  250  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box. 
..  .50 


EGG  CRATES. 

Perfection, 

Perfection,  to  sets  filler* . . 


BRUSHES. 

SCRUB  BRUSHES. 


Per  doz. 


K 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

»o,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


No. 


SHOE  BRUSHES.  Per  doz 

o,  Mexican  fibre  . 9° 

1,  Mexican  fibre,  large . . .  1  20 

4,  Bristle  outside . . .  1  ■  5° 

5,  All  bristle .  I  •  75 

.1,  All  bristle,  large .  1.85 

i6X,  All  bristle,  extra  value . . .  a. 10 

19,  All  bristle,  spotted  white .  3-5° 


TOBACCOS 

Battle  Ax . . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . 

Newsboy . 

Old  Honesty . 

Piper  Heidsick . 

Spear  Head... . 

Standard  Navy . 

Toddy . 

Vlnco  . 

Town  Talk . . . 


-PLUG. 


WHITEWASH  BRUSHES 

6  in.,  White  tamplco. . „ . 

7  In.,  White  tamplco . 

8  in.,  White  tamplco . 

|  In.,  Family,  extra  heavy . 


Per  doz. 
,.  .40 

..  45 

•  50 
•75 


6  In.,  Family,  extra  heavy . 85 

7  In.,  Family,  extra  heavy .  1  00 

8  In.,  Family,  extra  heavy .  1.15 

$  in.,  A.,  hair  brittle .  1.15 

6  In.,  A.,  hair  bristle. .  1.50 

7  In.,  A.,  hair  bristle. .  1.85 

8  in.,  A.,  halt  bristle. .  2.15 

5  in..  Ideal,  all  bristle,  3  row .  z.85 

6  In. ,  Ideal,  all  bristle,  3  row .  *  •  *5 

Knotted,  all  bristle,  3  row .  1.50 

Knotted,  all  bristle,  3  row .  1  -95 

Knotted,  all  bristle,  3  row .  2.50 

6  in.,  Royal,  all  white  bristle .  a. 75 


Ns. 


DUST  BRUSHES. 


Per  doz 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1  •  15 

21,  All  hair,  wire  drawn .  *  00 

28,  White,  wire  drawn .  *  .80 

1,  7  In.,  All  hair,  flat  end .  i  -95 

22,  7  in..  Mixed,  round  end . .  z  oo 

11X,  7  In.,  All  hair,  round  end .  2  -15 


SMOKING  TOBACCO. 

Briar  Pipe . 

ike's  Mixture . - . . 

Greenback . . . 

Green  Turtle . . . . . 

G.  &  A.  Navy,  3h  oz» . 

Honest . . . . . 

Polar  Bear— . 

Ripple . . 

Sensation  . 

Wild  Rose . . . . . 

Brown-Holiand  Pipe  Tobacco,  a K-lb.  cartons, 
sjfi-oz.  packages . 


Pet 

■1 

•3 

•i 


YEAST  CAKES. 

Compressed . . . P®2 

Magic,  1%  doz.  ] 


Yeast  Foam, 


1  doz .  . per  box 


SNOWJBoy 

“4-Po.m 


Makes 
work  oiisior. 


J 

ii- 

m 

i'T&mmMm 

A  U4WIM,, 


W  iso  a 

tablospoonlhl 
to  vour 
dishwater. 


What  W ashing  Powder  Do  You  Sell  ? 


Some  old  and  half-forgotten  brand,  sold  only  because 
you  always  have  sold  it  ? 

Or  Snow  Boy  Washing  Powder,  a  powder  made  of 
pure  soap  and  other  cleansing  ingredieuts,  quickly  cleaning 
everything  water  won’t  hurt ;  containing  none  of  the  skin¬ 
eating  alkalies  that  some  of  the  old  brands  do;  carrying 
beautiful  and  high-grade  premiums  to  your  customers  ? 

There  is  room  in  your  store  for  a  good  washing  powder, 
but  be  sure  that  you  handle  the  best. 

Good  Goods  and  Good  Profits 


LAUTZ  BROS  &  CO.  =  Buffalo,  N.  Y. 


The  purity  of  the  Lowney  products  will  newer  be  questioned  by 
Pure  Food  Offlelals.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


‘The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 
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GROCERY  WORLD 


Glazed  Coffee  Salable  But  Must  Be 
Labeled  to  Show  Glazing 

Federal  Food  and  Dairy  Board  Issues  Decision  Fixing  Its  Status. 
Places  No  Ban  on  Its  Sale,  But  Requires  Labeling.  Caramels 
Must  Also  Be  Labeled  Truthfully. 


Two  more  decisions  were  issued 
during  the  week  by  the  Federal 
Food  and  Drug  Board,  F.  I.  D.  No. 
80  and  81.  The  first  fixes  the  stat¬ 
us  of  glazed  coffee  and  the  other 
the  labeling  of  caramels.  The  full 
text  of  the  decision  is  as  follows : — 

(F.  I.  D.  80.) 

GLAZED  COFFEE. 

There  have  been  frequent  inquiries 
madt  regarding  the  application  of 
the  food  and  drugs  act  to  the  prac¬ 
tice  of  glazing  coffee.  The  following 
is  a  type  of  the  communications  of 
this  nature : — 

It  has  been  the  custom  with 
many  roasters  of  coffee  to  use 
a  finish,  made  out  of  supposedly 
harmless  ingredients,  on  their 
coffees,  especially  the  lower 
grades,  the  main  object  being 
to  lessen  the  natural  loss  in 
weight  during  the  process  of 
roasting,  and  thus  reduce  the 
cost. 

We  used  a  finish  ourselves, 
made  up  of  lemon  juice,  flaxseed, 
gelatine,  bicarbonate  of  soda  and 
lime  water,  until  January  I, 
1907,  when  we  ceased,  as  we 
were  uncertain  as  to  its  law¬ 
fulness  under  the  pure  food  and 
drugs  act  which  went  into  effect 
that  day.  If  it  is  against  the 
law,  we  would  ask  that  the  pure 
food  commission  prepare  a  rul¬ 
ing  on  coffees,  such  as  has  been 
done  on  rice,  and  have  this  rul¬ 
ing  take  effect  as  soon  as  pos¬ 
sible,  as  manufacturers  who 
are  adherents  to  this  method  of 
roasting  are  enabled  to  under¬ 
sell  those  who  are  using  the 
natural  roast,  thereby  placing 
them  at  a  decided  advantage. 

Coffee  is  coated  for  one  or  all  of 
the  following  reasons : — 

1.  To  restore,  at  least  in  part,  the 
loss  of  weight  incident  to  roasting. 

2.  To  conceal  damage  or  infer¬ 
iority. 

3-  To  prevent  the  depreciation  of 
the  roasted  coffee  due  to  the  escape  of 
the  aromatic  constituents. 

4.  To  prevent  the  absorption  of 
water  which  renders  the  roasted 
grains  tough. 

It  would  appear  that  the  questions 
involved  in  this  practice  are  similar 
in  many  respects  to  those  involved 
in  the  polishing  and  coating  of  rice, 
which  is  discussed  in  F.  I.  D.  67. 
As  in  the  case  of  coating  rice,  it  is 
the  ooinion  of  the  Department  that 
no  coating  of  anv  kind  can  be  ap- 
pplied  to  the  coffee  “if  the  prod¬ 
uct  be  mixed,  colored,  powdered, 
coated  or  stained  in  any  manner 
whereby  damage  or  inferiority  is 
concealed.”  In  each  case,  whether 
or  not  such  a  result  be  secured 
is  a  question  of  fact  to  be  decided 
by  the  evidence. 

It  is  held  by  the  Department  that 
coffee  treated  in  the  manner  indi¬ 
cated  with  lemon  juice,  flaxseed, 
gelatine,  bicarbonate  of  soda,  and 
lime  water  should  be  labeled  in  all 
cases  with  the  name  of  the  extra¬ 
neous  substances,  as 


COATED  WITH  LEMON  JUICE,  FLAXSEED, 
GELATINE,  BICARBONATE  OF  SODA 
AND  LIME  WATER. 

In  such  declarations  all  of  the  sub¬ 
stances  used  for  coating  should  be 
mentioned.  Any  coloring  matter  or 
other  substances  that  may  be  em¬ 
ployed  to  change  the  tint  of  the 
coffee  should  be  declared  on  the 
label. 

(F.  I.  D.  81.). 

LABELING  OF  CARAMELS. 

The  Department  is  in  receipt  of 
the  following  inquiries  from  manu¬ 
facturers  of  confectionery : — 

1.  Milk  caramel. — This  piece 
contains  no  milk,  but  is  com¬ 
posed  principally  of  sugar  and 
glucose,  and  we  would  like  very 
much  to  know  if  milk  were 
added  to  this  formula  whether 
we  could  still  continue  to  call  it 
“milk  caramel.” 

2.  Peaches  and  cream  caramel. 

— This  piece  is  made  up  prin¬ 
cipally  of  sugar  and  glucose 
and  milk,  and  flavored  with 
peach  flavor.  As  there  are  50 
pounds  of  milk  to  a  batch  of 
1 16  pounds,  would  this  be  con¬ 
sidered  as  one  of  the  principal 
ingredients? 

3.  Whipped  cream  caramel. — 
This  piece  does  not  contain  any 
cream  or  milk,  but  is  made  up 
principally  of  sugar  and  glucose. 
The  batch  is,  however,  whipped, 
and  if  we  should  add  milk  to  it, 
would  it  be  misbranding  to  con¬ 
tinue  to  call  it  “whipped  cream 
caramel”  ? 

Section  8  of  the  food  and  drugs 
act  of  June  30,  1906,  provides  that 
any  article  of  food  is  misbranded  (1) 
if  it  be  an  imitation  of  or  offered 
for  sale  under  the  distinctive  name 
of  another  article;  (2)  if  it  be  la¬ 
beled  so  as  to  deceive  or  mislead 
the  purchaser;  (3)  if  the  package 
containing  it  or  its  label  shall  bear 
any  statement,  design  or  device  re¬ 
garding  the  ingredients  or  the  sub¬ 
stance  contained  therein,  which 
statement,  design  or  device  shall  be 
false  or  misleading  in  any  particular. 

These  portions  of  Section  8  bear 
directly  on  the  above  as  concerning 
the  labeling  of  different  types  of 
caramels.  Caramel  No.  1  would  be 
distinctly  a  case  of  misbranding, 
since  it  contains  no  milk. 

In  regard  to  caramel  No.  2,  it  is 
evident  that  if  milk  is  used  in  that 
product,  it  is  false  and  misleading 
to  call  it  “cream  caramel.”  It  is 
thought  that  this  product  would  be 
properly  labeled  as  “peach-flavored 
caramel”  or  “caramel,  peach  flavor,” 
if  the  peach  flavor  is  not  produced 
by  the  use  of  an  imitation  product. 
If  an  imitation  peach  flavor  is  used, 
the  caramel  could  be  properly 
branded  only  as  “imitation  peach- 
flavored  caramel,”  or,  preferably, 
“caramel,  imitation  peach  flavor.” 
The  question  as  to  whether  the  50 
pounds  of  milk  used  to  a  batch  of 
1 16  pounds  forms  one  of  the  princi¬ 
pal  ingredients  would  have  to  be 
determined  by  the  proportion  of  the 
ingredients  found  in  the  finished  ar¬ 
ticle.  This  question,  however,  is 
immaterial  in  considering  the  ques¬ 
tion  as  to  whether  the  name  “cream” 
can  be  applied  to  the  caramel. 


To  caramel  No.  3  the  above  state¬ 
ments  apply  equally  well.  Since  it 
does  not  contain  any  cream,  the  label 
“whipped  cream  caramel”  would  be 
false  and  misleading.  Even  if  mjlk 
were  added  to  the  batch  and  the 
whole  were  whipped,  the  product 
would  not  be  entitled  to  bear  the 
label  “whipped  cream  caramel.” 


Northwest  Grocers  Demand 
More  Freedom  for  Butterine. 


Pass  Resolutions  Demanding  That  Con¬ 
gress  Repeal  Tax  and  Color  Law. 
Spokane  Retailers  Hold  Large  and 
Successful  Food  Show.  Live  Trade 
News  of  Great  Northwest. 

Special  correspondence  of  "Grocery  World.” 

Spokane,  Wash.,  Nov.  11,  1907. 
Resolutions  to  be  submitted  to 
the  Washington  State  Association 
and  referred  to  the  national  body 
were  adopted  by  the  Spokane  Gro¬ 
cers’  Association,  urging  Congress 
to  repeal  the  law  placing  the  heavy 
taxes  on  the  butterine  and  to  give 
the  right  to  color  the  product  to 
make  it  as  attractive  as  possible, 
that  it  may  be  more  successfully 
placed  on  the  market.  E.  N.  Cory, 
secretary,  said  in  explaining  the 
matter ; — 

It  is  not  the  idea  of  our  associa¬ 
tion  to  secure  a  concession  from 
Congress  authorizing  the  sale  of  but¬ 
terine  under  any  other  name  than 
“butterine,”  but,  owing  to  the  fact 
that  the  manufacturers  of  this  sub¬ 
stitute  are  not  allowed  to  use  col¬ 
oring,  it  is  not  marketed  as  suc¬ 
cessfully  as  it  would  otherwise, 
though  butterine  is  palatable  and  can, 
by  observing  the  pure  food  laws,  be 
made  as  clean  as  butter,  and  at 
least  15  cents  a  pound  cheaper  than 
the  dairy  product. 

*  *  * 

The  Spokane  Grocers’  Associa¬ 
tion  of  which  U.  G.  Allen  is  presi¬ 
dent,  ran  its  ten  days’  pure  food 
show  at  the  State  Armory  from  No¬ 
vember  4th  to  14th.  The  big  arena 
was  tastefully  decorated  with  bunt¬ 
ing,  cereals,  food  products  and 
electrical  displays,  and  everything 
to  eat  and  drink  offered  was  with 
the  guarantee  of  purity.  Flour 
mills  using  wheat  grown  in  the  Big 
Bend  and  Palouse  districts  in  east¬ 
ern  Washington,  on  which  2,000,- 
000  acres  in  twelve  counties  pro¬ 
duced  more  than  42,500,000  bushels 
of  wheat  this  season,  had  attractive 
booths  in  which  the  manufactured 
products  were  served.  Among  the 
larger  concerns  making  exhibits 
were  the  Empire  Cracker  and 
Candy  Co.,  Genesee  Pure  Food  Co., 
Inland  Cracker  Co.,  Michigan  Cider 
Co.,  Spokane  Extract  and  Spice 
Co.,  Spokane  Flour  Mills,  Cen¬ 
tennial  Mill  Co.,  Keller-Lorenz  Co., 
I  Iazlewood  Co.,  Washington 
Cracker  Co.,  Spokane  Broom  Fac¬ 


tory,  IT.  J.  Heinz  Co.,  Spanish- 
Atnerican  Food  Co.,  Washington 
Water  Power  Co.,  Portland  Flour¬ 
ing  Mills  Co.  and  the  Golden  Grain 
Granules  Co. 

*  *  * 

Spokane’s  need  of  a  city  market 
was  brought  up  at  a  recent  meet¬ 
ing  of  the  Board  of  Managers  of 
the  150,000  Club,  and  G.  C.  Cor- 
baley  and  Harry  J.  Neely  were 
named  a  committee  by  President  F. 
W.  King  to  make  inquiry  as  to  the 
requirements.  The  charter  of  Spo¬ 
kane  does  not  permit  the  city  to 
conduct  a  market.  Mr.  Corbaley 
said  in  discussing  the  proposition: 

The  need  of  a  central  market  is 
becoming  more  apparent  with  the 
growth  of  the  citv.  Spokane  is  un¬ 
dergoing  a  new  era  of  development 
that  is  going  to  make  it  a  great  pro¬ 
duce  market,  and  it  is  only  a  ques¬ 
tion  of  time  when  there  must  be 
some  central  place  where  buyer  and 
seller  may  meet  together.  The  rural 
districts  are  rapidly  being  divided 
up  into  small  garden  tracts,  and 
it  is  necessary  that  they  have  a  mar¬ 
ket.  As  it  is  now;  there  is  no  or¬ 
ganization  whatever  for  handling  the 
produce  raised  by  the  truck  garden¬ 
ers  about  Spokane.  Either  the  com¬ 
mission  men  are  obliged  to  go  into 
the  country  to  buy  their  produce, 
or  the  gardeners  are  forced  to  come 
into  Spokane  and  dispose  of  their 
produce  as  best  they  can.  A  central 
market  in  the  city,  where  buyers  and 
sellers  could  meet  together,  would 
be  a  great  advantage. 

*  *  * 

What  is  to  be  known  as  the 
Ancient  Order  of  Gobblers  will  be 
established  as  an  adjunct  to  the 
Spokane  Grocers’  Association. 
There  are  few  rules,  but  these  will 
be  rigidly  observed.  One  of  them 
is  to  boost  for  Spokane  and  the  In¬ 
land  Empire  and  to  keep  everlast¬ 
ingly  at  it  for  the  good  of  the  coun¬ 
try, 

*  *  * 

Coupled  with  the  growth  of  Wal¬ 
lace,  Idaho,  east  of  Spokane,  the 
richest  lead-silver  mining  camp  on 
the  continent,  the  business  houses 
are  also  on  the  increase,  and  the 
latest  in  this  line  is  a  new  whole¬ 
sale  house  to  be  called  the  Wallace 
Produce  Co.  The  Ryan-Newton 
Co.,  of  Spokane,  is  the  heaviest 
stockholders  in  the  new  concern. 
Fred.  Day,  who  has  represented  the 
Ryan-Newton  Co.  in  the  Coeur  d’ 
Alene  district  for  years,  will  be 
manager.  August  Wolf. 
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Pennsylvania  Food  Commissioner’s 
Monthly  Talk  on  Food  Law  Subjects 

Interesting  and  Instructive  Extracts  from  the  Current  Number  of 
the  Dairy  and  Food  Bulletin.  The  Unside  of  Some  Soft 

Drinks.  Pennsylvania  Department  Takes  Issue  with  Federal 

Government  on  Sulphured  Fruits.  No  Adulterations  Re¬ 
ported. 


The  current  number  of  the 
monthly  bulletin  of  the  Pennsyl¬ 
vania  Dairy  and  Food  Department 
contains  an  unusually  large  volume 
of  reading  matter,  this  containing 
many  valuable  observations  and 
suggestions. 

Some  selections  from  the  reading 

matter  pages  follow  : — 

The  present  Pennsylvania  food 
law  could  be  better  if  it  were  sim¬ 
pler.  Why  not  eliminate  everything 
referring  to  the  guaranty  or  the 
misbranding  of  goods?  Let  the  Na¬ 
tional  food  and  drugs  act,  as  inter¬ 
preted  and  enforced  by  the  officials 
of  the  Agricultural  Department  at 
Washington,  regulate  these  matters. 
The  question  of  misbranding  is 
largely  a  matter  of  opinion.  Since 
all  goods  manufactured  in  Pennsyl¬ 
vania  bearing  a  label  are  shipped 
into  other  States,  while  goods  manu¬ 
factured  in  other  States  are  sold  in 
Pennsylvania,  they  all  come  under 
the  National  law,  and  there  should 
be  no  difficulty  in  enforcing  it  in  the 
interest  of  good  health  and  the  pro¬ 
tection  of  the  consuming  public. 
The  truth  is  that  our  laws  should 
deal  with  the  question  of  adultera¬ 
tion  alone.  The  Federal  Govern- 
ernment  could  manage  everything 
else.  > 

*  *  * 

Reports  have  been  received  at  the 
office  of  the  Dairy  and  Food  Divi¬ 
sion  from  Dr.  William  Frear,  pro¬ 
fessor  of  chemistry  at  State  College, 
on  two  samples  of  root  beer  and  six 
samples  of  pop,  all  purchased  from 
vendors  at  the  Tipton  camp  during 
the  last  encampment  of  the  National 
Guard  of  Pennsylvania. 

One  sample  of  root  beer  was  sim¬ 
ply  “thin  syrup,  colored  brown  with 
dye,  flavored  with  birch  and  sweet¬ 
ened  with  saccharine.”  The  other 
sample  of  root  beer  was  “thin  syrup, 
colored  brown  with  vegetable  dye, 
flavored  with  birch.” 

A  sample  of  pop  made  at  Gallitzen 
was  “slightly  acidified  sugar  syrup, 
colored  with  coal-tar  dye,  flavored 
with  artificial  banana  flavor,  thick¬ 
ened  with  gum.” 

Another  sample  of  pop  made  at 
Gallitzen  was  “chiefly  sugar  solu¬ 
tion,  flavored  with  birch  and  colored 
artificially.” 

Pop  made  at  Hastings  was  “thin 
syrup,  flavored  with  imitation  rasp¬ 
berry,  thickened  with  gum,  colored 
with  coal-tar  dye  and  sweetened  with 
saccharine.” 

Pop  made  at  Altoona  was  “diluted 
syrup,  flavored  chiefly  with  birch, 
colored  with  vegetable  brown  and 
contained  saccharine.”  Another 
sample  of  pop  made  at  Altoona  was 
found  to  be  “a  thin  syrup  acidified, 
flavored  with  synthetic  flavor,  thick¬ 
ened  with  gum,  dyed  with  coal-tar 
dye,  sweetened  with  saccharine.” 

Pop  made  at  Lock  Haven  was 
“thin  syrup,  thickened  with  gum,  fla¬ 
vored  chiefly  with  birch,  colored  with 
vegetable  brown,  sweetened  with  sac¬ 
charine.” 

Two  samples  of  lemonade  that 


were  taken  from  stands  having  no 
apparent  owner  or  proprietors  were 
made  entirely  from  acetic  acid  and 
water.  The  fakers  in  charge  of 
these  particular  lemonade  stands  fled 
when  they  learned  that  the  agents  of 
the  Dairy  and  Food  Division  were 
on  the  ground. 

*  *  * 

One  retail  dealer  in  Westmoreland 
County  recently  did  precisely  what 
he  was  repeatedly  and  urgently 
warned  not  to  do.  He  kept  a  lot 
of  old  goods  on  his  shelves.  When 
asked  for,  he  sold  them,  although 
he  had  no  guarantee  of  their  purity. 
In  due  course  of  time,  as  is  always 
sure  to  happen,  agents  of  the  Dairy 
and  Food  Division  visited  this  man’s 
store  and  purchased  some  of  the 
goods  for  which  he  had  no  guaran¬ 
tee.  These  goods  did  not  measure 
up  to  the  standard  required  in  this 
Commonwealth.  The  result  may  be 
easily  surmised.  The  dealer  has 
been  arrested  for  selling  articles  that 
were  adulterated.  He  has  paid  the 
fine  provided  in  such  cases.  It  was 
not  the  wish  of  the  State  to  mulct 
him  in  a  fine  and  costs ;  but  his  own 
carelessness  brought  punishment  to 
pass.  He  had  ample  warning,  and 
neither  he  nor  his  friends  can  blame 
the  Dairy  and  Food  Division  or  its 
agents. 

^  ^  ^ 

By  direction  of  Dairy  and  Food 
Commissioner  Foust,  agents  of  the 
division  recently  purchased  samples 
of  all  the  breakfast  foods  sold  in 
Pennsylvania.  The  Commissioner 
is  anxious  to  know  something  about 
the  elements  that  go  to  make  up 
these  foods  and  has  sent  the  samples 
to  Professor  William  Frear,  of  State 
College,  who  is  now  busily  engaged 
in  dissecting  and  analyzing  them.  In 
due  time  his  work  will  be  completed 
and  the  result  made  public. 

*  * 

The  Federal  authorities  are  allow¬ 
ing  California  fruit  growers  to  use 
sulphites,  or  the  fumes  of  sulphur,  in 
the  preservation  of  their  fruits  until 
some  other  method  can  be  devised. 
Concerning  which  two  observations 
seem  to  be  pertinent.  One  is  that 
so  long  as  the  use  of  sulphites  is 
permitted  there  is  little  likelihood 
that  any  other  method  of  preserving 
fruit  will  be  discovered.  The  other 
is  that  is  has  been  established  again 
and  again  by  juries  in  the  formal 
trial  of  cases  that  sulphites  are  not 
only  injurious  to  health,  but  also  pos¬ 
itively  the  worst  and  most  mis¬ 
chievous  of  all  known  preservatives. 

The  use  of  this  mischievous  and 
dangerous  preservative  is  forbidden 
in  Pennsylvania.  Articles  thus  pre¬ 
served  or  embalmed  cannot  be  sold 
in  this  Commonwealth  without  vio¬ 
lation  of  law.  Rule  2  of  the  rules 
and  regulations  prepared  by  the 
Dairy  and  Food  Commissioner  in 
pursuance  of  Section  3  of  the  Act  of 
June  t,  1907,  says: — 

The  use  of  boric  acid,  sali¬ 
cylic  acid  or  sulphites  in  meats 
or  other  articles  of  food  will 
be  regarded  as  an  adulteration 
and  treated  accordingly.  Any 
poisonous  or  deleterious  pre¬ 
servative  or  coloring  matter  ap- 
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A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  i,  y2,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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plied  externally  which  has  been 
permitted  to  permeate  or  pene¬ 
trate  the  meat  or  other  food 
product,  or  any  portion  thereof, 
will  be  regarded  as  an  adultera¬ 
tion. 

Is  Pennsylvania  on  the  right  track 
or  is  the  Federal  food  department? 
Is  it  right  to  permit  the  health  of 
consumers  to  be  injured  by  the  use 
of  mischievous  preservatives  in  or¬ 
der  that  the  fruit  dealers  of  one 
section  or  the  preserve  manufactur¬ 
ers  of  another  may  be  rid  of  certain 
inconveniences?  Or  is  it  better  to 
insist  upon  the  continued  absence 
of  all  dangerous  drugs  or  other 
equally  deleterious  substances  from 
the  food  of  the  people? 

The  Bulletin  is  willing  to  go  to 
the  farthest  possible  limit  in  facili¬ 
tating  the  comfort  and  convenience 
of  manufacturers  and  dealers.  But 
whenever  the  health  of  the  consumer 
is  involved  it  stops.  It  believes  life 
and  health  should  not  be  tampered 
with  under  any  consideration.  And 
it  thinks  conscientious  fruit  growers 
and  others  should  be  of  the  same 
mind. 

*  *  * 

The  bulletin  reports  no  cases  of 
adulteration  whatever,  a  condition 
which  preceding  bulletins  show  has 
no  precedent.  Following  is  a  sum¬ 
mary  of  the  work  of  the  month  end¬ 


ing  October  15th: — 

REPORTS  OF  ANALYSIS. 

Butter  Samples,  2. 

Pure .  2 

Total  .  2 

Oleomargarine  Samples,  1. 

Pure .  1 

Total .  1 


Pure  Food  Samples,  119. 


Adulterated .  71 

Pure .  48 

Total . . .  1 19 

SUITS  AND  PROSECUTIONS. 

Milk  Cases,  3. 

Terminated .  3 

Total .  3 

LICENSES  ISSUED  FROM  JANUARY  I  TO 
OCTOBER  15,  I907. 

Oleomargarine  Licenses,  282. 

Boarding  house .  2 

Hotel  and  restaurant .  3 

Retail . 268 

Wholesale .  9 

Total .  282 

Renovated  Butter  Licenses,  18. 

Boarding  house .  1 

Retail  .  15 

Wholesale .  2 

Total .  18 


Total  amount  of  money  received 
from  said  licenses  for  1907  is  $27,- 
866.06,  and  this  sum  has,  in  accord¬ 
ance  with  law,  been  deposited  in  the 
State  Treasury. 


Expected  New  Coffee  Ruling. 

There  is  a  rumor  that  the  Federal 
Board  of  Food  and  Drug  Inspection 
has  determined  to  require  in  future 
that  dealers  in  coffee  shall  designate 
that  coffee  by  the  name  of  the  geo¬ 
graphical  locality  from  which  it 
comes.  This  will  mean  that  “Java” 
coffee  shall  be  so  designated  only 
when  actually  brought  from  the 


island  of  Java,  while  “Mocha”  will 
be  bona  fide  Arabian  coffee.  Bra¬ 
zilian  coffee,  which  is  now  called  by 
many  different  names,  often  appear¬ 
ing  as  “Java  and  Mocha”  mixed, 
will  have  to  be  denominated  Bra¬ 
zilian  coffee.  It  will  be  permissible 
for  the  dealers  to  speak  of  “East 
Indian”  coffee,  indicating  thereby 
coffee  from  the  islands  near  Java, 
but  the  intention  of  the  board  is  to 
have  the  coffee  names  properly  de¬ 
scriptive  of  the  places  or  geograph¬ 
ical  sections  in  a  general  way  from 
which  the  coffee  is  drawn.  Other 
practices  will  be  treated  as  cases  of 
misbranding.  As  yet  nothing 
official  has  been  issued  on  the  sub¬ 
ject. 


Won’t  Buy  From  Cudahy  ’Till 
Cash  Order  Is  Rescinded. 


New  Brighton  Retail  Grocers’  Associa¬ 
tion  Resolves  to  Boycott  Cudahy  Pack¬ 
ing  Company  Until  Objectionable 
Order  for  Cash  Payment  Is  Rescinded. 
General  News  of  Local  Associations. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Nov.  14,  1907. 
The  Grocers’  Association  of  New 
Brighton  met  Tuesday  evening  and 
decided  upon  a  course  which  will 


meet  the  approval  of  every  one  who 
has  the  interest  of  his  home  valley 
at  heart.  For  some  days  the  Cud¬ 
ahy  Packing  Co.  has  required  its 
customers  in  this  valley  to  pay  all 
bills  cash,  refusing  to  accept  checks. 
This  cash  the  local  agency  of  the 
company  shipped  by  express  to  the 
head  office  in  Omaha,  Neb. 

This  not  only  resulted  in  the  cashi 
being  taken  out  of  the  county,  but 
was  unfair  to  the  banks  and  to  the 
merchants  and  buying  public.  The 
grocers  have  decided  to  buy  nothing 
more  from  the  Cudahy  firm  until 
this  order  is  rescinded. 

It  was  also  decided  to  appoint  a 
committee  to  unite  with  similar 
committees  from  the  several  towns 
of  the  valley  in  working  up  interest 
in  the  State  Merchants’  Association 
which  will  be  held  next  summer  at 
New  Castle.  A  movement  is  on 
foot  to  have  a  Beaver  County  Day 
at  Cascade  Park  on  one  of  the  days 
of  the  convention,  so  that  the  mer¬ 
chants  can  avail  themselves  of  the 
opportunity  of  attending  at  least 
one  session  of  the  State  Association. 

*  *  * 

Jere  Blucher,  A.  M.  Magill  and 
Archie  Grodon  have  been  selected 
as  a  committee  for  the  Retail  Mer- 


SATISFACTORY  QUALITIES  LOW  PRICES  FULL  LINE  OF  GROCERIES 


IN  EVERYTHING! 


IN  ABUNDANCE! 


GENERAL! 


Ensign  Brand  Fancy  Ooast  Packed  Seeded  Raisins,  30-ls . .  iv, 

Euclid  Brand  Fancy  Coast  Packed  Seeded  Raisins,  30-ls .  nsrlb  ’ 

Admiral  Brand  Fancy  Seeded  Raisins,  40-ls . . nor  lb  ’ 

Viotor  Brand  California  Seedless  Raisins,  40-ls . ~er  ib'' 

Carnation  Brand  Fancy  Sultana  Raisins,  45  12-oz.  packs . . i,er  --Av 

Thompson’s  Extra  Fancy  California  Seedless  Raisins,  50-lb.  boxes,  loose  . ner  lb  ’ 

Fancy  California  Sultana  Seedless  Raisins,  50-lb.  boxes,  loose  . . *  j  . ner  lb 

Fancy  California  Muscatel  Seedless  Raisins,  50-lb.  boxes,  loose  . . ^er  ik’ 

Rogers'  Fanoy  4-crown  Ondara  Layer  Valenoia  Raisins,  28-lb.  boxes  .  !!!!."!!.'.’ . £er  lb  ’ 

The  above  are  all  positively  NE  W  CROP,  1907  growth  Raisins,  and  the  quality  of  all  is  the  best  and  of  the  very' highest  grade,  and  just 
New  aolden°DatfiRS  hnx*«°7n  ’ lb^  tHem  ^  Thanksglving  trade-  Note  and  compare  these  quotations  and  let  us  have  vour  orders. 

New  Sair  Dates,  boxes  about  70  lbs . * 

5-box  lots,  either  kind  or  assorted,  *c.  per  lb.  less. 

Thistle  Brand  Fancy  California  Yellow  Crawford  Peaches,  large,  bright,  meaty  fruit,  Griffin  &  Skelly’s 
packing,  60-lb.  boxes .  y 

5  or  10-box  lots . 

Wheel  Brand  Fancy  New  Santa  Clara  Prunes : — 

408-50s,  26-lb.  boxes . per  lb.,  $0.09 

5Os-0Os,  25-lb.  boxes . per  lb.,  .08* 

0Os-7Os,  26-lb.  boxes . per  lb.,  .07* 

Schumacher's  Avena,  bbls . 

Sohumaoher’s  Avena,  90-lb.  bags  (half  bbl.)  . 

Oneida  Brand  Rolled  Oats,  extra  quality  goods,  bbls .  . 

90-lb.  bags  (half  bbls.) . . 

Vanity  Brand  Whole-grain  Corn,  No.  2  size  cans,  2  doz.  .  . . 

Rex  Brand  Whole-grain  Corn,  No.  2  size  cans,  2  doz.  . . 

T  vn/tfmrrin  -a  ,  __  ,  _  This  Corn  in  limited  quantities  only,  of  either  brand. 

y dcans, ^i^gfe^ases  °2  do™  Y° rk  State  °Ut  Refugee  strinS  Beans,  very  fine  quality  goods,  No.  2  size 

6  or  10-oase  lots .  '  . 

Extra  Fanoy  Santos  OoffM?  M-'fb*  lots  or  oyar"'^"  "i  VT?  “**  Voik  S.'.lo  C«  String  Be,,,'. . 

lOO-lb.  lots  or  over .  . 

Extra  Fanoy  Golden  Rio  Coffee,' 25-lb.  iota  or  over  .  !!’!!!! . 

100-lb.  lots  or  over .  .  '  . 


$0.10* 

.10* 

.10 

.08* 

.07* 

.07* 

•07* 

.00* 

.08 


now 


5Os-0Os,  50-lb. 
0Os-7Os,  60-lb. 


«  .  __  ..  H  v  cvi  uTx.  JJ p  1 D  GUUl/ol  |  UUZ< . . 

Extra  Quality  Peanut  Brittle,  very  high  grade,  made  especially  for  us,  25-lb 

These  Prices  for  This  Week  Only — November 

WHITK  FOR  '  THE  CASH  GROCER,”  CONTAINING  OUR 


1 8th 


.  per  lb., 

•04* 

.  per  lb., 

.03* 

\ 

per  lb., 

.12* 

per  lb., 

•  12* 

per  lb., 

.08* 

per  lb., 

.07* 

per  bbl., 

7.00 

per  bag, 

3.40 

per  bbl., 
per  bag, 

0.80 

3.35 

per  doz., 

.05 

per  doz., 

.05 

per  doz., 

.95 

per  doz., 

•  92* 

per  lb., 

•  12* 

per  lb., 

.12 

per  lb., 

.11* 

per  lb., 

.11 

per  doz., 

.95 

per  lb., 

.08* 

to  23d,  inclusive. 

QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


n  I  nnm  C*  nrr\l/lll/>  - - — w.n.  «  rvi»L.  unt  r 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  IWZLIXr  Phila.,  Pa 
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chants’  Association  of  New  Castle 
and  vicinity  to  take  the  initiative  in 


the  establishment  of  a  General  Mer¬ 
chants’  Association  at  New  Castle. 
*  *  * 

The  Connellsville  Merchants’  As¬ 
sociation  has  acquired  its  own  hall, 
and  now  is  engaged  in  furnishing 
it  in  a  way  creditable  to  the  organ¬ 
ization,  which  has  become  recog¬ 
nized  as  the  principal  factor  to  be 
considered  in  the  business  affairs 
of  the  town. 

*  *  * 

Our  136th  affiliation  is  the  Eliza- 
bethville  Business  Men’s  Associa¬ 
tion,  secured  by  A.  M.  Howes,  State 
secretary,  through  correspondence. 
This  association  was  organized  on 


August  9,  1907,  with  the  following 
officers:  President,  D.  M.  Stine; 
first  vice-president,  P.  E.  Stine ;  sec¬ 
retary,  Ed.  F.  Uhler;  treasurer,  J. 
A.  Romberger.  Meetings  are  held 
on  the  first  Tuesday  of  each  month. 
Their  annual  dues  are  $3  and  initi¬ 
ation  fee  $2. 

*  *  * 

The  Scranton  Association  ad¬ 
mitted  six  new  members  at  its  last 
meeting. 

*  *  * 

All  lines  of  trade,  including  the 
department  stores  and  one-line  deal¬ 
ers  at  Jeanette,  have  agreed  to  a 
permanent  6  o’clock  early-closing 
arrangement. 

A.  M.  Howes, 

State  Secretary. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  "  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


GETTING  A  PROFIT. 

One  of  you  made  a  remark  the 
other  day  that  we  don’t  have  enough 
cut  prices.  Well,  that’s  worthy  of 
comment !  In  the  first  place  the 
canned  goods,  especially  peas,  string 
beans  and  asparagus  that  we  cut  a 
year  ago  is  out  of  the  question  now. 
The  same  with  flour,  cocoa,  tapioca, 
rolled  oats,  and  in  fact  nearly  all 
the  staples.  Prices  have  advanced 
in  proportion  to  our  selling  advance. 
In  fact,  more  so.  In  the  second 
place  wholesale  cut  rates  is  expen¬ 
sive.  Getting  a  profit  is  the  thing. 

THE  BUSINESS  CLERK 
is  the  man  that  takes  profitable 
orders.  Get  this  cut-price  idea  out 
of  your  head.  Talk  quality;  talk 
service;  reliability;  freshness.  Get 
the  confidence  of  your  customer. 
Convert  the  bargain  hunter.  She 

1  isn’t  half  as  mean  as  you  picture 
her.  She  tells  you  she  can  buy  pea 
beans  for  7  cents  a  quart.  Does 
she?  If  you  know  your  business 
she’ll  go  out  our  door  with  a  quart 
of  beans  that  cost  her  10  cents.  It’s 
all  in  the  way  you  present  some 
;  things.  Maybe  her  7-cent  beans 
;  were  the  cheapest  German  kind ; 
1  maybe  those  stony  Michigans. 
But  ours — new  crop !  York  State 


grown ;  thoroughly  cleaned ;  mealy 
eaters ;  easy  cookers,  etc.  Be  a 
salesman. 

THINGS  you’re  TO  OFFER. 

Those  glass  jars  of  dark  dates  at 
25  cents ;  the  stuffed  figs  at  25  cents, 
and  the  round  boxes  of  stuffed  dates 
at  same  price  are  all  very  pretty — 
are  attractive  looking  and  they  all 
appeal  to  the  nicer  class  of  trade. 
Raise  one  up  politely  and  name  the 
price.  That’s  all.  Don’t  push  them. 
Don’t  say  another  word.  They’re 
sufficiently  attractive  in  themselves 
to  go  without  any  advertising. 

ABOUT  RAISINS. 

The  Valencia  raisin  is  an  old 
timer.  You’ll  have  little  trouble 
selling  them  if  you  use  discretion. 
Don’t  show  them  to  a  new  house¬ 
keeper — the  seeded  article  is  what 
she  is  after.  Here  you  have  the  4- 
crown  loose  muscatels  as  well  as  the 
seeded  Californias  and  imported 
Sultanas. 

Our  Scotch  and  English,  as  well 
as  our  Irish-born  customers,  know 
all  about  the  Sultana — they  want  a 
good  one.  Don’t  confuse  the  Cali¬ 
fornia  seedless  with  the  genuine 
imported  Sultana.  Ask  for  infor¬ 
mation. 


Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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placard  solemnly  asserting  that 
somebody’s  corn  plasters  were 
guaranteed  not  to  be  adulterated 
within  the  meaning  of  the  Federal 
food  law. 

Naturally  this  hurts  nobody.  On 
the  contrary,  absurd  though  it  is, 
it  is  a  real  benefit.  The  more  manu¬ 
facturers  who,  wrongly  or  not,  con¬ 
clude  that  the  food  law  compels 
their  products  to  be  decent  and  hon¬ 
est,  and  so  concluding,  make  them 
decent  and  honest,  the  better  it  will 


Free  to  “Grocery  World”  Readers 


The  “  Grocery  World  ”  has  on  hand  about  five  hundred  copies  of 
a  book  on  window  dressing,  originally  published  by  Sprague,  Warner 
&  Co.,  of  Chicago,  Ill.  It  was  originally  intended  to  use  the  book 
as  a  premium,  but  after  inspection  it  was  considered  scarcely  good 
enough,  and  since  that  the  copies  have  lain  on  our  shelves  because  of 
uncertainty  as  to  what  use  to  make  of  them.  It  must  not  be  assumed 
that  the  book  is  worthless — it  has  a  number  of  good  things  in  it,  but 
is  scarcely  up  to  what  the  “  Grocery  World  ”  thinks  such  a  book 
should  be. 
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Warning  ! 

All  persons  are  hereby  warned 
against  paying  any  money  to  or 
trusting  in  any  manner  one  F.  B. 
Mickey,  on  behalf  of  the  “Grocery 
World’’  Publication  Co.  Mickey  is 
operating  through  Lebanon  County, 
ostensibly  soliciting  subscriptions 
for  this  journal,  but  pocketing  the 
money  thereby  received.  Mickey  is 
not  an  authorized  representative  of 
the  “Grocery  World”  and  no  sub¬ 
scriptions  taken  by  him  can  be  rec¬ 
ognized. 

Grocery  World  Publica¬ 
tion  Co. 


The  Federal  food  law  has  bred 
a  great  many  absurdities,  on  the 
part  of  concerns 
Food  Law  who  perhaps  wise- 

Absurditie*.  ly  believe  in  tak¬ 

ing  no  chances. 
The  Federal  food  law  is  aimed  to 
prevent  adulteration  or  misbranding 
in  everything  used  for  food  by  man, 
or  as  medicine,  either  internally  or 
externally.  And  while  there  is  no 
question  as  to  what  is  food,  it  is  not 
always  clear  as  to  what  is  medicine, 
particularly  medicine  for  external 
application. 

This  uncertainty  has  led  to  most 
of  the  absurdities  referred  to,  one 
instance  of  which  was  noted  one 
day  last  week  while  standing  in  a 
Philadelphia  drug  store.  Conspicu¬ 
ously  posted  on  the  counter  was  a 


be  for  all  concerned. 


The  press  bureau  of  the  Standard 
Oil  Co.  keeps  unremittingly  at  work- 
trying  to  batter 

The  Oil  Trust’i  Prets  down  with  its 

Bureau.  feeble  and  self- 
interested  efforts 
the  great  wall  of  public  animosity 
which  the  Trust,  by  its  own  acts, 
has  erected  against  itself.  In  the 
“Outlook”  for  November  appeared 
an  extensive  article  on  “Standard 
Oil,”  ostensibly  written  by  one 
Harold  J.  Howland.  The  article 
was  illustrated  and  quite  attractive¬ 
ly  presented,  and  the  “Grocery 
World”  doubts  not  was  paid  for  by 
the  Standard  Oil  Co.  at  so  much  per 
line.  Public  journals  with  no  axe 
to  grind  do  not  in  this  day  publish 
matter  complimentary  to  the  Oil 
Trust.  The  “Outlook”  article  is 
highly  complimentary,  as  witness 
the  following  paragraphs  : — 

The  name  of  the  Standard  Oil 
Company  has  come  to  mean  a  num¬ 
ber  of  things,  good  and  bad,  to  dif¬ 
ferent  people,  with  how  much  justice 
in  each  case  would  be  hard  to  de¬ 
termine.  But  one  very  definite 
thing  it  does  stand  for:  a  standard 
of  quality,  an  inflexible  requirement 
of  the  highest  excellence  in  its 
product. 

The  question  was  recently  pro¬ 
pounded,  “What  has  been  the  great¬ 
est  contribution  to  the  progress  of 
civilization  in  this  country?”  The 
natural  replies — the  printing  press, 
tlie  steam  engine,  the  telegraph — 
were  all  negatived  by  the  propounder 
and  the  true  answer  declared  to  be, 
“The  Standard  Oil  Company.”  Fur¬ 
ther  explanation  was  offered  some¬ 
what  in  this  wise:  “The  Standard 
Oil  Company,  by  improving  the  pro¬ 
cesses  of  refining  petroleum,  by  rais¬ 
ing  the  standard  for  refined  oil  and 
by  lowering  its  price,  has  made  it 
possible  for  the  farmer,  the  dweller 
in  the  small  towns  and  villages,  the 
ranchman  and  the  miner  in  their 
isolation,  to  have  a  safe,  efficient 
and  cheap  light,  and  by  its  help  to 
read  at  will  through  the  longest 
evenings  of  the  winter.  The  avail¬ 
ability  of  an  inexpensive  standard 
illuminant  has  made  possible  the 
extension  of  the  mission  of  the  print¬ 
ing  press;  by  bringing  the  distant 
dwellers  into  contact,  through  their 
reading,  with  the  world  has  increased 
their  desire  and  their  need  for  travel, 
has  spread  civilization  into  the  far 
corners  of  the  land.”  The  claim  is 
doubtless  exaggerated,  the  ranking 
far  too  high  for  any  one  body  of 
men;  but  there  is  more  than  a  germ 


Now  we  propose  to  give  a  copy  to  any  subscriber  who  may  want 
it,  free  of  all  cost  save  the  postage  of  seven  cents. 

Send  seven  cents  and  the  book  is  yours. 


of  truth  in  the  suggestion.  The 
Standard  has  steadily  improved  the 
quality  of  refined  oil,  till,  as  an  officer 
of  the  company  said,  “The  poorest 
refined  oil  to-day  is  probably  better 
than  the  best  twenty  years  ago.” 

All  this  the  Standard  Oil  Co. 
might  do,  and  probably  has  done, 
without  making  it  less  of  the  thief 
and  scoundrel  that  it  is  com¬ 
mercially.  Unquestionably  the 
Standard  has  enhanced  the  Ameri¬ 
can  oil  industry  very  materially — 
for  its  own  benefit,  however — but 
while  with  one  hand  it  has  done 
that,  it  has  with  the  other  debauched 
and  befilthed  everything  it  touched. 
The  concern  has  led  a  veritable  Dr. 
Jekyl  and  Mr.  Hyde  existence, 
and  the  evil  in  its  black  career 
is  not  lightened  in  the  least 
by  the  fact  that  there  is  some  self- 
interested  good  in  it. 

The  furtive  habits  of  the  Stand¬ 
ard  Oil  Co.  have  become  engrafted 
upon  it  and  are  a  part  of  its  very 
existence,  even  in  this  day  when  it 
is  posing  as  reformed.  Somebody 
sends  the  “Grocery  World”  a  copy 
of  all  the  matter  emanating  from 
the  Trust’s  press  bureau;  naturally 
110  one  is  interested  to  do  it  but  the 
Trust,  but  the  main  reason  why  the 
sender  is  sure  to  be  the  Trust  is 
that  everything  comes  in  anony¬ 
mous  envelopes. 


The  recent  investigation  of  a 
bankruptcy  case  in  which  the  bank¬ 
rupt  was  a  retail 
grocer  doing  busi- 

Busloeif  Asininity.  '  , 

ness  on  the  out¬ 
skirts  of  Philadel¬ 
phia,  revealed  an  astounding  condi¬ 
tion  which  inspires  wonder  that  a 
man  with  the  capacity  to  break  into 
business  at  all  can  develop  such 
asininity  after  he  gets  in  there. 

This  grocer  had  a  small  store  in 
a  poor  rural  district,  yet  there  was 
$4,000  on  his  books !  One  poor 
family  owning  nothing,  making  al¬ 


most  nothing,  had  been  permitted  to 
incur  an  indebtedness  of  $80!  A 
cripple  without  the  use  of  either  leg, 
earning  $9  a  week  at  a  near-by  mill 
to  which  he  daily  crawled,  and  with 
five  children,  owed  the  store  $561 
Poverty-stricken  couples  living  with 
their  children  in  two  meagre  rooms, 
with  scarcely  more  resources  than 
the  beasts  of  the  fields,  were  on  the 
books  as  debtors  to  as  much  as  $30 
and  $40 !  At  first  it  was  suggested 
that  the  grocer’s  sympathy  with  his 
customers’  forlorn  condition  had 
perhaps  inspired  him  to  excessive 
leniency  in  the  matter  of  credits. 
Closer  examination  of  the  case, 
however,  showed  that  that  was  not 
true ;  the  case  was  genuinely  one  of 
bad  business. 

The  adage  which  makes  self- 
preservation  the  first  law  of  nature, 
and  which  has  always  been  sup¬ 
posed  to  have  no  exceptions,  should 
be  amended  to  read,  “self-preserva¬ 
tion  is  the  first  law  of  some  natures.]’ 
The  instinct  of  protecting  one’s  self 
seems  totally  lacking  in  some 
people. 


The  extent  to  which  the  present, 
or  rather,  the  recent  financial 
string  ency  has 
Tht  Financial  been  increased  by 

Collections.  the  hoarding  of 
families  all  over 
'the  country  is  being  revealed  by 
complaints  forthcoming  from  gro¬ 
cers  in  all  sections. 

Almost  every  wholesale  grocer  ir. 
business  will  to-day  report  cases  of 
retailers  who  for  years  have  never 
failed  to  discount  their  bills,  now 
taking  from  30  to  60  days.  The 
reason  is  always  the  same — failure 
to  make  their  own  collections.  This 
failure  has  apparently  come,  not 
from  lack  of  funds  on  the  con¬ 
sumer’s  part,  but  from  a  simple  re¬ 
luctance  to  let  go  of  the  money 
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nder  present  uncertain  conditions. 
While  at  no  time  during  the 
ecent  flurry  was  there  any  real 
anger  of  a  commercial  panic,  never¬ 


theless  the  thinking  portion  of  the 
country  has  lived  in  fear,  than 
which  there  is  nothing  more  dis¬ 
turbing  to  business. 


•Vinter  Does  Not  Represent  National  Re¬ 
tail  Grocers’  Association 

His  Recent  Published  Statement  Approving  Postmaster-General’s 
Parcels  Post  Scheme,  Ostensibly  as  Representative  of  Nat¬ 
ional  Retail  Grocers’  Association,  Repudiated  and  Denounced 
By  National  Officers.  Winter  Called  Down  Hard.  Tight 
Money  Inspires  to  Greater  Credit  Watchfulness. 


Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio,  Nov.  14,  1907. 

Conditions  existing  in  the  money 
narket  and  the  unsettled  conditions 
n  business  circles  everywhere  calls 
forth  a  warning  to  the  retail  trade. 

It  is  at  such  times  as  this  that 
nuch  interest  is  taken  in  the  Retail 
Crocers’  or  Merchants’  Associa- 
:ions.  The  weaker  members  look  to 
the  stronger  members  for  advice. 
The  stronger  members  look  to  the 
weaker  members  for  support  in  any 
reformation  which  they  seek  to 
bring  about. 

The  question  of  credit  at  a  time 
like  this  is  of  much  importance  to 
the  retailer.  The  jobber  finds  it 
necessary  to  curtail  lengthy  credit ; 
to  seek  a  quicker  return  for  the 
goods  sent  out,  so  that  he  may  feel 
safe.  This  places  the  retailer  who 
has  been  indifferent  to  a  settlement 
of  his  accounts  in  a  very  strange  po¬ 
sition,  for  the  man  who  usually  is 
derelict  in  a  settlement  of  his  own 
accounts  is  also  slow  to  collect  that 
which  is  due  him. 

The  secretary  of  the  local  associa¬ 
tion  has  a  work  to  perform  at  this 
time  that  will  test  his  ability.  The 
question  with  him  should  be,  what 
can  be  done  to  help  or  assist  the 
retailer  in  his  embarrassing  posi¬ 
tion. 

The  blue  book  that  is  issued  by 
many  agencies  is  a  great  help.  The 
credit-rating  office  is  also  a  great 
help,  but  the  great  trouble  is  that 
the  retailer  first  extends  the  credit 
and  then  looks  into  the  blue  book 
or  inquires  from  the  credit-rating 
office  as  to  the  standing  of  the  cus¬ 
tomer  to  whom  he  has  extended 
credit,  only  to  find  that  the  cus¬ 
tomer  has  been  unworthy  of  credit 
from  the  very  first. 

If  such  a  thing  could  be  done  the 
entire  matter  should  be  left  in  the 
(|  hands  of  the  secretary  of  the  local 
association,  without  whose  indorse¬ 


ment  no  person  should  be  given 
credit. 

Carrying  out  this  proposition, 
while  no  doubt  there  are  many  who 
have  a  like  method,  or  even  better, 

I  cannot  help  but  print  for  your  con¬ 
sideration  the  rules  of  the  Grocers’ 
Credit  Exchange  of  Erie,  Pa., 
which  says : — 

No  credit  without  security. 

Applicants  must  have  satisfactory 

credit  records  with  the  exchange. 

No  credit  extended  for  longer  than  1 

thirty  days. 

The  carrying  forward  of  a  balance 

is  forbidden. 

I  f  this  could  be  accomplished,  and 
it  can,  what  a  boon  it  would  prove 
to  the  retail  grocers  of  the  United 
States. 

*  *  * 

During  the  last  three  years  the 
National  Association  of  Retail  Gro¬ 
cers  and  the  retail  merchants’  as¬ 
sociations  in  many  of  the  States 
have  been  making  a  determined 
stand  against  the  passage  of  what 
was  known  as  the  parcels  post 
bill. 

Through  a  campaign  of  educa¬ 
tion,  the  trade  has  been  thoroughly 
aroused  to  a  sense  of  the  injustice 
that  such  a  bill  would  be  to  the  re¬ 
tail  merchants  all  over  the  union, 
whether  it  be  the  large  cities,  towns 
or  villages. 

The  new  Postmaster-General, 
Mr.  George  Von  L.  Meyer,  is  de¬ 
termined  to  amend  the  postal  laws 
to  such  an  extent  as  to  begin  at  the 
earliest  moment  a  parcels  carrying 
business  by  the  Government,  not  as 
radical  perhaps  as  the  Henry  P>ill, 
but  on  a  smaller  scale,  thus  putting 
in  operation  the  entering  wedge  for 
a  more  radical  measure  in  the  near 
future. 

This  he  claims  is  but  an  experi¬ 
ment. 

We  would  warn  the  retail  mer¬ 
chants  against  any  such  policy. 

It  was  with  much  chagrin  that 
the  officers  of  the  National  Associa- 


The  Best  Known  and 
Known  as  the  Best 


The  Most  Widely  Imitated 
Because  the  Most 
Widely  Popular 


It  Makes  a  Poor  Stew  Bet¬ 
ter  and  a  Good  Stew  Best 


It  was  First,  1847 
It  is  First  in  1907 


Because  of  its  Purity, 
Crispness  and  flavor 


It  is  the  Most  Perfect 
Oyster  Cracker 
Ever  Made 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 


MOCHA 

AND 

JAVA 

OUTDONE 

There  is  no  coffee  in 
the  world  superior  to  a 
fancy  Central  American, 
not  excepted  even  the 
finest  Mocha  and  the 
finest  Java.  Some  day 
this  fact  will  be  generally 
recognized  ;  to-day  it  is 
recognized  only  by  ex¬ 
perts. 

German  -  American 

Coffees  are  the  finest  Cen- 
tral-American  coffee — the 
product  of  the  celebrated 
Triunfo  Plantation.  If 
you  want  a  coffee  de  luxe, 
a  coffee  to  ravish  the 
jaded  palate  of  customers 
who  may  leave  you  any 
minute  in  search  of  some 
more  satisfying  coffee, 
sell  German-American. 


THE  GERMAN-AMERICAN 
COFFEE  COMPANY 

Growers,  Importers  and  Roasters 

406  Greenwich  St.,  New  York,  N.  Y. 
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The  New  York  Letter 


Trade  Still  Watching  the  Financial  Status.  Checks  Figuring 
More  Largely  Than  Ever  Before.  Retailers  Profitably  Jobbing 
Future  Goods.  Complaints  Over  Slow  Government  Inspec¬ 
tion  of  Imported  Food  Products.  Chain  of  Delicatessen 
Stores.  More  Trouble  Over  Manufacturers  Who  Sell  Re¬ 
tailers. 


tion  read  in  the  Eastern  press  an 
interview  of  Mr.  Elisha  Winter, 
signing  himself  as  a  representative 
of  the  National  Association  of  Re¬ 
tail  Grocers,  and  giving  his  ap¬ 
proval  of  the  Postmaster-General’s 
recent  recommendation  as  ex¬ 
pressed  before  the  Postmasters  of 
New  England  at  Boston. 

Let  it  be  known  that  Mr.  Winter 
is  not  now,  neither  has  he  been  in 
the  employ  or  under  the  supervision 
of  the  National  Association. 

While  we  have  given  him  our 
moral  support  in  the  work  of  organ¬ 
izing  he  has  always  been  under  the 
jurisdiction  of  others,  and  in  no  way 
directly  associated  with  the  Na¬ 
tional  Association  of  Retail  Gro¬ 
cers.  He  has  no  right  to  speak  for 
them,  and  we  call  upon  the  retailers 
to  denounce  in  no  uncertain  terms 
his  attitude  in  regard  to  the  parcels 
post  bill. 

There  is  no  officer  of  the  National 
Association  who  would  have  under¬ 
taken  to  have  given  an  opinion  such 
as  Mr.  Winter  has  given  out  to  the 
Postmaster-General  and  the  press  at 
large,  and  in  fact  the  National  As¬ 
sociation  in  three  conyentions  as¬ 
sembled  has  passed  resolutions 
against  any  extension  of  the  parcels 
post  system. 

Every  effort  has  been  made  to 
counteract  any  influence  that  may 
have  been  brought  about  through 
the  attitude  of  Mr.  Winter.  Mr. 
Kramer,  the  president  of  the  Na¬ 
tional  Association,  immediately 
wrote  Mr.  Winter  and  the  Post¬ 
master-General.  Letters  have  come 
to  this  office  from  almost  every 
State  denouncing  Mr.  Winter  in  no 
uncertain  terms,  and  we  call  upon 
the  retailers  to  assist  us  in  the  work 
we  have  so  vigorously  carried  on  to 
protect  and  perpetuate  the  retail 
business  of  the  United  States. 

John  A.  Green, 
National  Secretary. 


Failures  Show  Large  Increase. 

Both  Grocery  and  General  Store  Dis¬ 
asters  Much  Greater  in  October  1907 
Than  in  October  1906. 

The  figures  covering  grocery  and 
general  store  failures  tor  the  month 
of  October  show  a  decided  increase 
over  the  same  month  of  1906. 

The  comparison  is  as  follows: — 
General  store  failures — October, 
1907,  1 16;  liabilities,  $925,721 ;  Oc¬ 
tober,  1906,  70;  liabilities,  $387,970. 

Groceries — October,  1907,  219; 
liabilities,  $1,041,686;  October, 
1906,  169;  liabilities,  $485,344. 


Special  correspondence  of  “Grocery  World.” 

New  York,  Nov.  15,  1907. 

Retailers,  jobbers  and  packers 
continue  to  watch  the  financial  de¬ 
velopments  more  sharply  than  any¬ 
thing  else  this  week,  and  even  the 
meetings  of  associations  seem  of 
secondary  importance.  Credits, 
currency  and  checks  are  the  general 
subjects  of  discussion.  The  sud¬ 
den  extension  in  the  use  of  checks 
that  are  payable  “through  clearing 
house  banks  only”  and  the  accumu¬ 
lation  of  checks  from  other  cities 
that  have  not  been  met  promptly 
because  of  delay  in  getting  New 
York  exchange  have  become  factors 
of  moment. 

At  the  West  Side  banks,  at  which 
the  large  jobbing  houses  have  their 
accounts,  assurances  are  general  as 
to  the  fact  that  conservative  meth¬ 
ods  have  prevailed  and  that  there  is 
a  genuine  spirit  of  co-operation 
among  the  people  in  the  trade  and 
their  bankers,  as  a  result  of  which 
the  troublesome  conditions  are  made 
less  annoying  than  they  might  be 
otherwise.  But  even  with  the  banks 
doing  everything  possible,  the 
scarcity  of  currency  here  and  else¬ 
where  has  been  troublesome  in  a 
variety  of  ways. 

One  of  the  largest  jobbers  said 
that  retailers  seem  to  be  paying  bills 
more  promptly  than  usual — at  least 
many  are  doing  so — but  delays  in 
the  settlement  of  checks  from  other 
cities  weigh  against  such  prompt¬ 
ness. 

As  was  expected,  retailers  are 
being  called  upon  more  generally  to 
accept  payment  for  goods  in  checks 
given  by  employers  of  labor.  Every 
grocer  has  customers  who  go  to  him 
in  order  to  get  checks  cashed.  The 
retailer  turns  the  checks  as  expe¬ 
ditiously  as  he  can  over  to  the 
wholesale  dealers  or  to  the  banks. 
One  result  of  the  situation  is  that 
merchants,  retail  and  wholesale, 
are  conducting  business  with  the  ut¬ 
most  care,  and  to  a  large  extent  the 
dealers  are  buying  from  hand  to 
mouth,  except  as  to  lines  for  which 
contracts  were  made  early  in  the 
season. 


How  long  the  conditions  will  con¬ 
tinue  is  the  question  that  is  keeping 
large  as  well  as  small  dealers  guess¬ 
ing. 

*  *  * 

Some  retailers  who  made  desira¬ 
ble  contracts  in  the  early  season  for 
products  on  which  the  prices  have 
since  advanced  are  making  profit 
now,  according  to  talk  in  the  whole¬ 
sale  grocery  district  by  reselling  to 
other  retailers.  To  what  extent 
jobbers  and  packers  have  sacrificed 
their  holdings  of  various  products 
in  order  to  obtain  cash,  on  the  sug¬ 
gestion  of  banks  or  otherwise,  can 
only  be  conjectured.  It  is  claimed, 
however,  that  there  is  now  little  dis¬ 
position  to  sacrifice,  as  the  holders 
feel  that  they  will  get  their  own 
prices  later,  after  the  stringency  of 
money  is  relieved. 

sk  sk  * 

The  New  York  sections  of  the 
American  Chemical  Society  and  of 
the  Society  of  Chemical  Industry, 
who  speak  for  the  big  drug  and 
chemical  houses  of  this  city,  met 
Monday  and  passed  resolutions  on 
the  enforcement  of  the  food  and 
drug  law.  The  chemists  have  been 
individually  at  various  times  severe 
critics  of  the  work  of  those  charged 
with  the  enforcement  of  the  law, 
but  the  organizations,  although 
working  quietly  to  protect  chemical 
interests,  have  generally  shunned 
publicity. 

The  organizations  now  declare 
that  the  circulars  sent  out  by  the 
Department  of  Agriculture  in  pro¬ 
mulgating  rules  for  the  enforcement 
of  the  law  often  show  a  lack  of  ex¬ 
pert  knowledge.  The  Secretaries  of 
Agriculture,  of  Commerce  and 
Labor  and  of  the  Treasury  are  re¬ 
quested  to  suspend  the  publication 
of  these  circulars,  and  before  doing 
anything  more  of  that  sort  to  con¬ 
sult  with  a  carefully  selected  com¬ 
mittee  of  experienced  chemical 
manufacturers  and  of  scientists 
recognized  as  authorities  in  these 
fields.  It  is  added  that  such  con¬ 
ferences  are  the  rule  in  European 
countries  when  laws  affecting  im¬ 
portant  industries  are  to  be  enforced 


and  the  members  believe  a  similar 
practice  should  be  followed  here. 

5k  *  5k 

Importers  of  food  products  also 
got  after  the  Department  of  Agri¬ 
culture  recently  and  complained  that 
there  is  unnecessary  delay  in  the  in¬ 
spection  of  food  products,  resulting 
in  the  food  being  held  in  the  Gov¬ 
ernment’s  possession  for  an  unrea¬ 
sonable  length  of  time.  The  olive 
oil  importers  were  especially  ag¬ 
grieved. 

This  week  the  service  has  been 
improved  by  allowing  the  inspectors 
here  to  pass  on  questions  that  arise, 
according  to  the  precedents  estab¬ 
lished  by  prior  decisions  given  out 
by  the  department.  Only  when  a 
new  issue  presents  itself  will  the 
inspectors  here  wait  for  Washing¬ 
ton  to  give  its  decision.  This  is  ex¬ 
pediting  the  work,  as  much  of  the 
delay  has  been  caused  by  the  fact 
that  the  local  inspectors  waited  to 
hear  from  Washington.  Quite 
often  the  question  was  as  to  allow¬ 
ing  an  importer  to  paste  slips  on 
the  labels  so  as  to  make  the  latter 
conform  fully  with  the  law. 

*  >k  sk 

The  United  Delicatessen  Co.,  the 
incorporation  of  which  was  noted 
in  a  recent  letter,  is  apparently 
about  to  open  a  chain  of  stores  of 
the  delicatessen  character  with  the 
expectation  that  the  enterprise  will 
prove  as  successful  as  the  chain 
grocery  stores.  As  the  fronts  of  the 
new  stores  have  some  resemblance 
to  those  of  the  United  Cigar  Stores 
Co.,  some  people  have  supposed  that 
the  two  concerns  are  identified. 
This  is  denied,  however,  by  repre¬ 
sentatives  of  both. 

*  5k  sk 

The  Caswell-Massey  Co.,  drug¬ 
gists  at  Fifth  avenue  and  25th  st., 
with  five  branch  stores  and  a  labor¬ 
atory,  is  in  financial  difficulties.  A 
petition  in  bankruptcy  was  filed 
Tuesday  against  it  and  Judge  Holt, 
of  the  United  States  District  Court, 
appointed  Horace  E.  Deming  re¬ 
ceiver,  fixing  his  bond  at  $100,000. 
The  petition  in  bankruptcy  was  filed 
by  three  creditors,  the  largest  being 
the  National  Cigar  Stands  Co.,  witli 
a  claim  for  $8,085  f°r  cigars,  of 
which  $7,842  is  secured  by  a  de¬ 
mand,  indorsed  note  of  the  com¬ 
pany. 

Attached  to  the  petition  is  a  state¬ 
ment  of  John  J.  McEntee,  secretary. 
He  says  that  the  treasurer  submit¬ 
ted  a  report  of  the  financial  condi¬ 
tion  of  the  company  to  the  directors 
showing  liabilities  at  $244,000  and 
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assets  at  a  fair  valuation  of  $216,- 
DOO.  The  directors  accordingly 
agreed  that  the  company  is  insol¬ 
vent  and  they  consented  that  it 
should  be  adjudged  bankrupt. 

Receiver  Deming  is  to  continue 
the  business  at  the  six  stores  for 
twenty  days  and  longer  if  the  ma¬ 
jority  of  the  creditors  are  willing. 
The  business  was  established  in 
1876  by  the  firm  of  Caswell,  Massey 
&  Co.,  and  was  incorporated  on 
April  19,  1906,  with  a  capital  stock 
of  $500,000.  George  C.  Lyon,  of 
Providence,  was  president  and 
William  H.  Massey  was  vice-presi- 


not  to  buy  groceries  of  any  kind 
after  the  hour  mentioned.  It  is  ex¬ 
pected  that  this  work  will  give  the 
movement  a  greater  impetus  than  it 
has  yet  received.  Much  aid  is  also 
expected  from  church  organiza¬ 
tions. 

Fred.  A.  McGill. 


Only  Rice  Crop  Beyond  Last 
Year. 


Yield  of  Corn,  Buckwheat  and  Potatoes 
All  Below  Last  Year,  Says  the  United 
States  Department  of  Agriculture. 
Rice  Shows  Large  Increase  in  Pro¬ 
duction. 


dent. 

*  *  * 

Two  refineries  of  the  National 
Sugar  Refining  Co.,  at  Yonkers  and 
Long  Island  City,  have  been  shut 
down  in  the  last  week,  also  the  Jer¬ 
sey  City  refinery  of  the  American 
Sugar  Refining  Co.  It  is  said  by 
representatives  of  both  companies 
that  the  stocks  on  hand  are  ample 
and  the  shutting  down  of  the  plants 
will  tend  to  prevent  overproduction. 

I  The  Arbuckle.  refineries  will  not 
shut  down,  as  far  as  can  be  learned. 

The  financial  situation  may  have 
been  a  factor  leading  to  the  shutting 
down  of  the  three  plants  mentioned. 
The  Government  must  be  paid  its 
taxes  in  cash  and  with  the  pressure 
on  banks  for  currency  it  may  have 
been  deemed  wise  to  curtail  both 
taxes  and  operating  expenses  for  a 
time. 

*  *  * 

Among  the  members  of  the 
Wholesale  Grocers’  Association  a 
new  grievance  has  arisen  and  is  to 
be  brought  up  at  an  early  meeting 
of  the  organization,  it  is  understood. 
The  trouble  is  with  the  manufac¬ 
turers  who  sell  direct  to  retailers 
and  who  are  said  to  give  the  prefer¬ 
ence  to  the  latter  in  making  deliver¬ 
ies  when  there  is  any  scarcity  or  de¬ 
lay  in  shipping.  The  jobbers  think 
that  it  is  bad  enough,  from  their 
point  of  view,  that  these  manufac¬ 
turers  give  to  retailers  the  same 
prices  as  to  jobbers,  but  claim  that 
it  is  quite  beyond  reason  to  expect 
the  wholesale  dealers  to  take  a  back 
seat  in  respect  to  deliveries.  So 
threats  are  heard  again  that  unless 
some  of  the  manufacturers  change 
their  ways  they  will  lose  the  trade 
of  the  organized  jobbers. 

*  *  * 

The  labor  unions  have  appointed 
committees  to  co-operate  with  the 
grocery  clerks  in  their  movement  to 
have  all  the  stores  closed  at  7 
o’clock  evenings.  Wives  of  all 
members  of  labor  unions  are  urged 


The  Crop  Reporting  Board  of  the 
Bureau  of  Statistics  of  the  Depart¬ 
ment  of  Agriculture  finds,  from  the 
reports  of  the  correspondents  and 
agents  of  the  bureau,  as  follows : — 

The  preliminary  returns  in  the 
production  of  corn  in  1907  indicate 
a  total  yield  of  about  2,553,732,000 
bushels,  or  an  average  of  26.0  bush¬ 
els  per  acre,  as  compared  with  an 
average  yield  of  30.3  bushels  per 
acre  (2,927,416,000  bushels)  as  fin¬ 
ally  estimated  in  1906,  28.8  bushels 
in  1905,  and  a  ten-year  average  of 
25.4  bushels. 

The  preliminary  estimate  of  the 
average  yield  per  acre  of  buckwheat 
is  17.9  bushels,  against  an  average 
yield  of  18.6  bushels  as  finally  esti¬ 
mated  in  1906,  19.2  bushels  in  1905, 
and  a  ten-year  average  of  18.1  bush¬ 
els.  A  total  production  of  13,911,- 
000  bushels  is  thus  indicated,  as 
compared  with  14,642,000  bushels 
finally  estimated  in  1906.  The 
average  for  quality  is  87.3  per  cent., 
against  90.4  last  year,  93.0  in  1905, 
and  91.5  in  1904. 

The  preliminary  estimate  of  the 
average  yield  per  acre  of  potatoes  is 

95.3  bushels,  against  an  average 
yield  of  102.2  bushels  as  finally  esti¬ 
mated  in  1906,  87.0  bushels  in  1905, 
and  a  ten-year  average  of  85.5 
bushels.  A  total  production  of 
292,427,000  bushels  is  thus  indi¬ 
cated,  as  compared  with  308,038,- 
000  bushels  finally  estimated  in 
1906.  The  average  as  to  quality  is 

88.3  per  cent.,  as  compared  with 
90.0  one  year  ago,  85.4  in  1905,  and 

93.4  in  1904. 

The  preliminary  estimate  of  the 
average  yield  per  acre  of  rice 
(rough)  is  33.1  bushels,  as  com¬ 
pared  with  3 1. 1  bushels  finally  esti¬ 
mated  in  1906,  28.1  bushels  in  1905, 
and  a  four-year  average  of  31.0 
bushels.  A  total  production  of  21,- 
412,000  bushels  is  thus  indicated,  as 
compared  with  17,855,000  bushels 
finally  estimated  in  1906. 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 


Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


On  Page 

C - 15 - 0 

Our  Grocers’  Fixture  Department  has  the  most 
beautiful  line  of  tin  Spice  Cabinets  you  can  see  any¬ 
where.  Every  one,  regardless  of  price,  has  that 
distinctive  beauty  which  gives  tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’ 
Tinware).  See  our  “  Persian  Spice  Cabinet  ” — ever 
see  anything  handsomer  ? 

Note  the  seven  compartments,  each  holding  15 
pounds,  with  the  patented  revolving  label.  This 
bears  the  names  of  eight  spices — simply  turn  the 
label  to  the  one  you  need.  One  particular  conveni¬ 
ence  about  this  cabinet  is  that  you  don’t  have  to  dig 
in  the  top  to  get  out  the  goods.  Each  compartment 
has  a  rolling  door  at  the  base.  Two  scoops  supplied 
with  each  cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue 
No.  4  yet? 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


IN  WRITING  to  hdizertisbrs  kindly  mbntion  "CROCBP“  world 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 

Crescent  Mfg.  Co.,  Seattle,  Wash. 

E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 


GOING  SOME! 

THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASED  NEARLY 


JLOO  Per  Cent. 

Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  K.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

“  Have  used  your  books  for  twelve  years. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  fro  nf  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  semi  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


Pile  Up  Your  Stock  of 

DEPENDABLE 

MILLBOURNE 

FLOUR 

where  it  can  be  seen.  Get  the  benefit  of  the 

advertising-.  Don  t  let  the  other  fellow  please 

your  customers  first.  BE  QUICK. 

_ _  < 


SHANE  BROTHERS  &  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  has  began  to  fee 
in  a  very  pronounced  manner  the 
financial  stringency.  Nobody  in  the 
market  seems  to  have  any  surplus 
money,  and  the  demand  has  conse 
quently  fallen  off  very  decidedly 
As  yet  no  weakness  has  resulted 
and  none  will  result  which  can 
affect  low  grades,  as  they  are  scare 
and  in  strong  hands.  The  better 
grades,  however,  if  the  present  dull 
ness  continues,  as  it  seems  likely  to 
will  probably  soften  up  a  little  very 
shortly. 

Coffee. 

The  market  for  Rio  and  Santos 
options  has  remained  comparatively 
steady  during  the  week,  despite  the 
weakness  in  other  lines  which  one 
would  expect  to  show  more  strength 
than  coffee.  The  factor  which  has 
held  coffee  up,  however,  has  been 
the  small  outside  interest  in  options 
which  have  caused  them  to  be 
affected  less  than  almost  any  other 
gambling  medium.  The  receipts  of 
actual  coffee  in  Brazil  indicate  a 
much  smaller  crop  than  last  year, 
but  this  is  simply  what  everybody 
expected  and  what  the  market  must 
have  if  it  is  to  hold  up  at  all.  Not¬ 
withstanding  the  comparatively 
small  receipts,  however,  the  pur¬ 
chasing  power  of  the  trade  in  this 
country  is  at  present  so  limited  that 
stocks  of  Rio  and  Santos  are  actual¬ 
ly  greater  than  at  this  time  last  year. 
This  is  beginning  to  attract  some 
attention.  Bogota  coffees  have  de 
clined  somewhat  from  the  recent 
high  figures,  owing  in  part  to  the 
financial  conditions,  which  have 
prevented  roasters  from  buying 
milds  in  large  quantities  from  the 
holders.  The  general  market  for 
mild  coffees  is  steady  and  with  very 
little  demand.  Java  and  Mocha  are 
also  steady  and  unchanged. 

Sugar. 

The  sugar  market  of  the  week 
shows  some  changes.  The  Federal 
Refinery,  which  was  already  io 
points  below  the  others,  dropped  5 
points  more  on  Monday,  and  on 
Wednesday  the  other  refiners  de¬ 
clined  10  points,  making  the  list 
price  of  granulated  now  4.65  cents 
and  4.70  cents  respectively.  The 
decline  was  not  due  to  any  slump  in 
raws,  as  the  European  market  is 
stronger  rather  than  otherwise.  The 
■refiners  probably  concluded  that 
they  had  kept  the  market  up  too 
long.  Stocks  of  sugar  in  jobbers’ 
hands  are  low,  and  the  demand  is 


very  light.  New  Orleans  raw  sugar 
shows  a  rather  marked  decline,  due 
to  the  lack  of  money  to  cariy  it. 

Syrup  and  Molasses. 

Glucose  remains  unchanged  for 
the  week.  Compound  syrup  is  also 
dull,  prices  being  unchanged. 
Sugar  syrup  is  in  light  demand  at 
ruling  prices.  Some  new  molasses 
has  reached  Northern  markets, 
ranging  at  42  cents  up.  Sales  as 
yet  are  small.  Old  crop  molasses  is 
unchanged  in  price  and  in  very  light 
demand. 

Fish. 

The  fish  market  shows  a  decided 
falling  off  in  demand,  due  partly  to 
lack  of  ready  funds  on  the  part  of 
buyers,  and  partly  to  the  fact  the 
trade  are  to  some  extent  filled  up. 
Norway,  Irish  and  shore  mackerel 
are  all  dull,  but  at  absolutely  main¬ 
tained  prices.  Codfish  is  dull,  but 
firm,  upon  reports  of  interference 
with  fishing  by  heavy  storms.  Do¬ 
mestic  sardines  are  steady,  un¬ 
changed  and  quiet.  French  sar¬ 
dines  are  very  scarce  and  high,  and 
their  scarcity  has  brought  consider¬ 
able  demand  to  Norwegian  sardines, 
which  are  also  firm  in  consequence. 
Salmon  is  unchanged,  but  steady, 
and  in  fair  demand. 

Dried  Fruits. 

No  change  has  occurred  in 
prunes,  and  the  demand  is  fair. 
Secondary  markets  are  compara¬ 
tively  weaker  than  the  coast,  but 
the  coast  prune  market  may  weaken 
somewhat,  as  all  California  banks 
are  accepting  drafts  simply  for  col¬ 
lection.  That  tics  money  up,  which 
condition  usually  produces  an  in¬ 
evitable  result.  Peaches  are  ex¬ 
ceedingly  dull,  and  rule  at  un¬ 
changed  prices.  Seeded  raisins 
havef  broken  since  the  arrival  of 
new  goods.  On  spot  the  market, 
through  scarcity,  reached  14  cents 
in  second  hands.  To-day  the  same 
goods  sold  in  the  same  way  com¬ 
mand  only  ioj4  cents.  Loose  rais¬ 
ins  are  also  very  weak,  but  have 
declined  no  further  during  the 
week.  Apricots  are  dull  and  un¬ 
changed,  a  few  moving.  Currants 
are  in  good  active  demand  at  ruling 
prices. 

Canned  Goods. 

The  tomato  market  is  undeniably 
weak.  Last  week  it  was  reported 
that  sales  were  rumored  at  82^2 
cents;  this  week  it  must  be  said  that 
sales  actually  have  been  made  at  80 
cents,  and  this  for  full  standards, 
t  cannot  be  said  that  the  market 
tas  dropped  to  80  cents,  for  that 
jrice  comes  simply  from  certain 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


holders  who  are  pressed  for  money. 
There  are  enough  of  these,  how¬ 
ever,  to  make  the  price  worth  quot¬ 
ing.  Some  holders,  however,  are 
holding  for  85  and  a  few  even  for 
90  cents.  And  it  is  by  no  means 
uncertain  that  the  market  will  not 
only  reach  90  cents,  but  pass  it. 
Stocks  are  low  in  jobbers’  hands, 
and  if  money  loosens  up  again  and 
buying  starts,  very  probably  the 
weakness  will  disappear.  There  is 
no  active  demand  at  present.  Corn 
is  in  some  little  demand,  but  with¬ 
out  change  in  any  grade.  Apples 
still  rule  at  $3.25  for  New  York 
1  State  gallons,  having  been  kept 
there  by  the  financial  stringency. 
The  demand  is  slow.  Peaches  are 
unchanged  and  dull.  The  Balti¬ 
more  line  shows  no  change,  but  all 
lines  are  very  dull.  No  change  can 
be  reported  in  the  general  Califor¬ 
nia  line. 

Butter. 

The  butter  market  has  advanced 

13  cents  per  pound  during  the  past 
week,  owing  to  the  falling  off  in  the 
make  and  the  increased  consump¬ 
tion  caused  by  the  decline.  On  the 
present  basis  the  market  is  exceed¬ 
ingly  healthy.  It  still  lacks  3  cents 
of  the  highest  prices  reached.  The 
outlook  is  for  a  firm  market  at  un¬ 
changed  prices  for  the  next  few 
days.  The  above  applies  both  to 
Western  and  near-by  butter. 

Eggs. 

The  egg  market  is  firm  at  an  ad¬ 
vance  of  1  cent  per  dozen.  New- 
laid  eggs  continue  very  scarce,  and 
receipts  are  clearing  up  as  fast  as 
I  they  come  in.  The  market  on  stor¬ 
age  eggs  is  unchanged  at  all  points. 

1  Stocks  in  storage  are  gradually  de¬ 
creasing,  and  if  any  change  occurs 
jj  in  the  near  future  it  will  probably 
be  a  slight  advance. 


Cheese. 

The  cheese  market  has  declined 
1  cent,  owing  to  the  falling  off  in 
consumption,  which  the  “Grocery 
World”  said  several  weeks  ago  was 
the  only  factor  which  could  weaken 
the  price.  The  make  of  cheese 
continues  very  light,  and  stocks  in 
storage  are  about  40  per  cent,  less 
than  a  year  ago.  There  has  been  a 
better  movement  since  the  decline 
and  large  traders  believe  in  better 
conditions.  It  seems  likely  that  the 
market  wili  be  firm  at  steady  prices 
during  the  coming  week. 

Beans  and  Peas. 

Pea  beans  are  off,  the  present 
market  being  $2.30  on  spot.  Better 
supplies  are  responsible.  Marrows 
have  also  declined  to  $2.25.  The 
demand  for  beans  is  fair.  Califor¬ 
nia  limas  are  unchanged  and  in 
moderate  demand.  Split  and  whole 
dried  peas  are  firm  and  wanted  at 
maintained  prices. 

Provisions. 

The  consumptive  demand  for 
everything  in  smoked  meats  is  very 
light.  Prices  ruling  to-day  are 
about  %  to  y2  cent  below  a  week 
ago.  There  has  been  an  increase  in 
the  make  of  pure  lard,  which  has 
always  declined  y2  cent  in  conse¬ 
quence.  Compound  lard  shows  the 
same  decline,  owing  to  a  decline  in 
cotton  oil.  The  consumptive  de¬ 
mand  is  about  normal,  and  no  fur¬ 
ther  change  in  either  grade  is 
looked  for  during  the  coming  week. 
Barrel  pork  and  dried  beef  are  firm 
and  unchanged.  Canned  meats  are 
dull  at  ruling  prices. 

Poultry. 

The  outlook  for  turkeys  is  for  a 
scarce  and  high  market.  The  re¬ 
ceipts  for  Thanksgiving  have  not 
yet  begun  in  any  quantity.  Pres¬ 
ent  prices  for  fancy  turkeys 


range  from  20  to  22  cents  and  it 
ooks  like  at  least  high  prices  for 
Thanksgiving.  Chickens,  however, 
are  weak.  Prices  now  ruling  are 
ower  than  for  some  years.  The 
supply  is  large,  and  holders  to  make 
sales  shade  prices.  The  quality  of 
the  fowls  now  arriving  is  good  and 
the  average  price  is  14  cents. 

Produce. 

Pennsylvania  potatoes,  60  to  68 
cents  per  bushel;  York  State,  58  to 
65  cents  per  bushel;  Jersey,  30  to 
40  cents  per  ^-basket,  demand 
fair;  sweet  potatoes,  house,  primes, 
sweet,  75  cents  per  basket ;  house, 
culls,  40  cents  per  basket;  primes, 
fresh  dug,  50  to  60  cents  per 
basket;  culls,  fresh  dug,  25  to  30 
cents  per  basket,  demand  fair  to 
good ;  yellow  turnips,  70  cents  per 
bushel,  40  cents  per  basket;  white, 
30  cents  per  basket,  demand  fair  to 
good ;  cabbage,  $2.50  to  $3  per 
100,  15  to  20  cents  per  basket,  de¬ 
mand  poor;  carrots,  30  to  40  cents 
per  basket,  demand  fair;  yellow 
onions,  58  to  68  cents  per  bushel,  35 
to  40  cents  per  basket,  demand  fair ; 
horseradish,  10  to  12  cents  per 
bunch,  $5  to  $6  per  barrel,  demand 
fair;  watercress,  2.y2  to  3  cents  per 
bunch,  demand  fair;  salad,  $1.50  to 
$2  per  bunch,  demand  fair ;  Penn¬ 
sylvania  celery,  8  to  12  cents  per 
bunch;  York  State,  30  to  45  cents 
per  bunch,  demand  fair ;  cauli¬ 
flower,  $1.75  to  $2.25  per  barrel, 
demand  fair;  parsnips,  $1.75  to  $2 
per  barrel,  demand  fair;  pumpkins, 
25  cents  per  basket,  demand  fair ; 
spinach,  $1.25  to  $1.50  per  barrel, 
demand  fair ;  oyster  plants,  3  to  3^2 
cents  per  bunch,  demand  fair ;  beets, 
$2  to  $2.25  per  barrel,  demand  fair. 

Green  Fruit. 

Apples,  20-ounce,  $4  to  $4.50; 
Kings,  $4.75  to  $5  ;  Baldwins,  $2.50 
to  $3.50;  Hulbersons,  $2.50  to 
$3.50;  Greenings,  $3  to  $4;  Pippins, 
$3.50  to  $4;  bulk  apples,  50  to  75 
cents  per  bushel,  demand  fair;  ba¬ 
nanas,  firsts,  $1.25  to  $2.50;  8- 
hands,  $1  to  $1.25;  7-hands,  65  to 
90  cents ;  6-hands,  40  to  60  cents, 
demand  poor;  lemons,  $3.50  to 
$5.25  per  box,  demand  fair  to  good ; 
Florida  grapefruit,  $4  to  $6  per 
box;  Jamaica,  $3  to  $4,  demand 
good;  Jamaica  oranges,  $1.75  to 
$2.25  per  box,  $3.25  to  $3.50  per 
barrel,  demand  poor;  Florida  or¬ 
anges,  $3.25  to  $3.50  per  box,  de¬ 
mand  good ;  pineapples,  $3  to  $5-5° 
per  box,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  5)4  cents; 
fancy,  6  cents;  jumbo,  7)4  cents; 


roasted,  choice,  $1.25  per  bushel; 
fancy,  $1.45  per  bushel;  jumbo, 
$1.65  per  bushel,  demand  fair;  al¬ 
monds,  19  to  20  cents  ;  Brazil,  nj/2 
cents;  filberts,  11  cents;  walnuts, 
grenobles,  12  cents;  marbots,  13 
cents;  mixed  nuts,  11  cents,  de¬ 
mand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  is  quite  satisfactory, 
general  conditions  being  considered. 
Spices,  of  course,  are  in  demand  at 
this  season  and  inquiries  and  orders 
should  hold  up  fairly  well  until  the 
holiday  season. 

Pepper. — Can  report  a  steady 
market,  with  no  very  important 
trading  in  spots  or  futures.  Prices 
are  lower  than  for  years  past  and 
the  present  is  an  advantageous  time 
to  buy. 

Cayennes  are  practically  un¬ 
changed,  but  very  firm.  Stocks  are 
small.  There  is  a  good  demand  for 
bright  Japan  Chillies  at  this  time. 

Cloves  are  somewhat  lower  and 
in  good  demand.  However,  old  dry 
cloves  are  higher  in  price  than  new 
crop. 

Pimento  (Allspice)  is  stationary 
and  in  fair  demand.  We,  however, 
look  for  a  slowly  rising  market. 

Mace  is  in  good  demand.  Stocks 
are  short  and  prices  are  steady  and 
firm. 

Nutmegs  remain  unusually  low, 
although  some  sizes  are  scarce.  In 
our  opinion  the  bottom  has  been 
reached.  Would  advise  buying 
freely. 

Cassias  are  steady,  but  practically 
unchanged.  Demand  quite  satisfac¬ 
tory. 

Gingers  are  steady ;  demand  quite 
fair,  and  it  is  quite  likely  that  prices 
will  go  lower. 

Seeds  are  quite  active,  with  good 
demand.  Coriander  is  stationary. 
Celery  is  tending  upward.  Poppy  is 
very  firm  and  prices  looked  for 
Caraway  is  slightly  easier,  although 
not  offered  at  a  lower  price. 

McCormick  &  Co. 

Baltimore,  Md. 

Baltimore  Canned  Goods. 

No.  1. 

Usually  the  demand  for  canned 
goods  in  this  market  begins  to  slow 
down  in  November  as  the  season  for 
the  holiday  trade  in  fancy  groceries 
draws  nigh,  and  we  anticipate  less 
activity  in  them  until  after  New 
Year.  In  the  present  condition  of 
the  money  market  it  is  almost  use¬ 
less  to  expect  any  improvement  in 
the  market  prices  of  any  article  of 
merchandise,  and  the  owners  of  the 
goods  must  be  content  to  await  a 
return  of  normal  conditions  in  bank¬ 
ing  circles  to  market  their  holdings 
to  advantage.  It  is  a  fortunate  cir¬ 
cumstance  that  there  has  been  no 
speculative  buying  of  canned  goods 
this  year,  no  building  up  of  large 
blocks  of  any  kind  of  goods  packed 
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in  this  section,  or  elsewhere  that  we 
know  of,  and  the  market  is  free  of 
menace  from  that  direction,  other¬ 
wise  there  would  be  cause  for  un¬ 
easiness  as  to  the  stability  of  prices. 
The  large  warehouses  here  and 
throughout  this  section  of  the  coun¬ 
try  that  cater  to  the  canning  busi¬ 
ness  have  almost  bare  floors,  a  con¬ 
dition  unknown  to  them  during  the 
previous  three  years.  It  is  a  known 
fact  that  the  stocks  of  almost  every 
article  in  the  list  are  the  lightest 
held  here  in  the  last  six  or  eight 
years,  excepting  tomatoes  and  pos¬ 
sibly  corn.  Every  one  seems  to  feel 
pretty  sure  that  the  supply  of 
canned  corn  in  sight  does  not  ex¬ 
ceed  the  customary  requirements  of 
the  jobbers  between  November  and 
September  next,  and  an  advance, 
rather  than  a  decline,  in  that  article 
may  be  looked  for  after  the  turn 
of  the  year.  Concerning  tomatoes 
opinion  is  divided  as  to  the  immedi¬ 
ate  course  of  the  market,  but  leans 
strongly  toward  an  improvement  in 
prices  later  in  the  winter.  During 
this  week  the  demand  for  them  was 
less  than  it  was  last  week,  but  there 
were  ready  buyers  for  any  good 
bargains  offered,  especially  if  choice 
quality  suitable  for  buyers’  private 
label.  Outside  of  those  two  articles 
the  buying  during  the  week  was 
principally  of  small  lots  of  assorted 
goods  sufficient  to  make  a  minimum 
carload,  and  the  volume  of  business 
done  was  about  up  to  the  average 
week  in  November.  Apples  weak¬ 
ened  on  freer  offerings,  but  that  was 
the  only  decline  of  interest  in  the 
line  of  fruits. 

The  first  week  of  the  fall  canning 
season  for  cove  oysters  was  quiet 
and  devoid  of  much  interest  because 
of  the  small  receipts  and  stiff  prices 
for  the  raw  stock.  A  warm,  open 
winter  is  the  only  hope  for  lower 
prices  on  them. 

Tuos.  J.  Meehan  &  Co 

Baltimore,  Md. 


fish,  but  prices  are  very  much 
higher;  and  even  at  the  advanced 
prices  every  case  is  taken  up  eagerly 
by  buyers  as  soon  as  it  is  offered. 
Where  a  few  hundred  cases  are 
packed  a  few  thousand  can  easily 
be  sold. 

It  is  exactly  the  same  with  Nor¬ 
wegian  smoked  sardines.  While 
there  are  cheap  offerings  of  some 
principal  brands  of  Norway  smoked 
sardines  in  the  market,  buyers  will 
find  upon  careful  scrutiny  that  all 
concessions  are  made  on  account  of 
the  former  case,  because  every  good 
brand  can  be  sold  regularly  to-day 
at  full  asking  prices.  We  have  no 
trouble  in  selling  our  brands  of 
smoked  sardines  as  soon  as  we  have 
a  cable  from  abroad  stating  that  the 
goods  are  shipped. 

Sprats. — Our  packers  abroad  are 
quoting  prices  for  next  season’s  de¬ 
livery,  subject  to  catch,  but  all 
prices  are  60  cents  per  case  higher 
than  last  season.  This  advance  is 
accounted  for  by  the  high  prices  of 
oil,  tin,  labor  and  all  raw  materials. 
Mackerel  are  scarce. 

Irish  Mackerel. — Very  short  sup¬ 
ply  and  in  good  demand. 

Norway  Mackerel. — While  the 
first  large  demand  has  been  satis¬ 
fied,  there  is  a  good  hand-to-mouth 
demand,  especially  for  the  best 
brands,  and  prices  for  those  have 
not  been  reduced  in  the  very  least. 
The  entire  stock  of  Norway  mack¬ 
erel  is  held  in  a  few  strong  hands, 
who,  not  being  in  need  of  ready 
cash,  can  well  afford  to  hold  their 
stocks  until  buyers  will  be  eager  to 
take  what  is  offered  to  them,  as 
Norway  mackerel  are  sure  to  be  in 
short  supply  this  season,  catch  hav¬ 
ing  been  considerably  smaller  than 
last  season. 

Strohmeyer  &  Arpe  Co 
New  York,  N.  Y. 


crate  of  four  baskets.  Hothouse  to 
matoes  range  from  20  to  25  cents 
per  pound  and  are  in  good  demand. 

Florida  oranges  are  firm  and 
rather  high— $3  to  $4  per  crate 
The  quality  shows  steady  improve 
ment  and  the  demand  is  good. 

Florida  grapefruit  ranges  from 
$3  to  $5  md  are  in  good  demand. 

Florida  beans  are  plentiful  and 
comparatively  low — $1.50  to  $2.50 
per  crate.  The  demand  is  good. 

There  are  a  few  baskets  of  Flor 
ida  peas  on  the  market,  but  the  qual¬ 
ity  is  poor.  The  price  has  averaged 
$2.  Good  peas  would  bring  $4. 

Florida  salad  ranges  from  $1.50 
to  $2,  and  the  quality  is  good.  A 
goodly  quantity  is  moving. 

Hothouse  radishes  range  from  $2 
to  $2.50  and  are  in  fair  supply. 

Water  cress  ranges  from  $2  to 
$2.50  per  100  bunches.  Shipments 
are  from  Delaware  and  Virginia. 


JOTS  FROM  A  JOBBER’S 
NOTE  BOOK 


No.  2. 

The  present  weakness  in  toma¬ 
toes  is  due  to  the  tight  money  mar¬ 
ket.  Those  buyers  who  are  short 
of  tomatoes  now  have  a  chance  to 
buy  some  cheap  lots.  While  there 
is  not  a  large  business  on  tomatoes, 
yet  there  is  enough  inquiry  to  indi¬ 
cate  that  a  good  many  tomatoes  are 
still  wanted  and  there  is  some  little 
buying  going  on  each  day. 

The  sweet  potato  market  here 
continues  very  strong.  This  is  due 
to  actual  scarcity. 

The  packing  of  oysters  is  now 
going  on  here,  though  not  very 
heavily. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

Imported  Sardines. — There  is 
not  enough  in  the  market  to  fill  sup¬ 
plies.  There  is  still  no  catch,  and 
all  hopes  of  even  a  most  moderate 
catch  in  France  must  be  abandoned. 
In  Portugal  they  have  caught  a  few 


MARKET  NOTES. 

Near-by  grapes  have  fluctuated 
somewhat  and  are  still  comparative¬ 
ly  high — 15  cents  per  basket  for 
I  Concords  and  20  cents  for  Niagaras. 
The  demand  is  good. 

Florida  eggplants  are  coming 
along  in  good  volume,  and  the  price 
is  still  low — $1  to  $2.  The  demand 
is  slow. 

Florida  squash  range  about  un¬ 
changed— $1  to  $2  per  crate.  The 
demand  is  light. 

Florida  cucumbers  range  from 
$1.50  to  $3  per  crate  and  are  sell¬ 
ing  in  a  limited  way. 

Florida  tomatoes  are  now  in  full 
swing,  but  most  of  the  receipts  are 
poor.  The  price  has  a  wide  range — 
$1.50  to  $3  per  crate.  The  demand 
is  good.  California  tomatoes  of 
very  fine  appearance  are  coming 
forward  and  averaging  $2.25  per 


There  is  plenty  of  evidence  that 
in  foreign  business  men,  mighty 
from  a  financial  standpoint  as  many 
of  them  are,  one  does  not  find  the 
same  keenness  that  characterizes 
the  merchants  of  this  country. 
Take  as  an  illustration  the  recent 
advance  in  all  brands  of  imported 
Swiss  milk  chocolate.  As  I  re¬ 
member  it,  it  was  a  straight  25  per 
cent,  advance.  The  largest  seller 
was  the  1 5-cent  cake,  of  which  there 
was  an  enormous  quantity  sold. 
The  foreign  firms  who  made  the 
brands  included  in  the  advance  de¬ 
cided  that  there  should  be  a  straight 
advance,  which  was  done.  The  15 
cent  cake  became  20  cents,  and  all 
other  sizes  and  grades  advanced 
proportionately.  The  result,  as  the 
Grocery  World”  reported  last 
week,  has  been  a  very  heavy  falling 
off  in  the  sale.  Now,  an  American 
business  man  would  not  have  gone 
about  making  the  advance  in  that 
way  at  all.  Instead  of  making  a 
straight  advance,  which  retained  the 
present  size  packages  and  simply 
made  them  cost  more,  he  would 
have  kept  prices  where  they  were, 
but  reduced  the  size  of  the  pack¬ 
ages,  so  that  the  consumer  who  had 
been  accustomed  to  buy  a  1 5-cent 
cake  would  still  be  able  to  get  it. 
Had  they  done  this  in  the  begin¬ 


ning  their  loss  of  trade  would  prob¬ 
ably  not  have  been  one-tenth  as 
great,  for  human  nature  is  such 
that  it  is  much  easier  to  get  a  per¬ 
son  to  continue  paying  the  same 
price  he  has  always  paid,  15  cents, 
even  for  a  smaller  quantity,  than  to 
induce  him  to  pay  20  cents  for  the 
same  quantity  which  has  heretofore 
cost  15  cents.  Some  American  has 
probably  given  the  foreigner  a  tip, 
for  they  are  hurrying  now  to  intro¬ 
duce  a  1 5-cent  package,  somewhat 
smaller  than  the  old  one. 

*  *  * 

A  wholesale  grocery  salesman 
who  passed  through  a  small  bor¬ 
ough  close  to  Philadelphia  last  week 
was  struck  by  its  apparent  deadness. 
Asking  a  veteran  real  estate  dealer 
in  the  neighborhood  why  this  par¬ 
ticular  place  seemed  so  much  deader 
than  other  towns  of  the  same  size 
in  the  same  district  he  was  told  that 
it  was  because  the  place  supported 
three  saloons,  where  there  was 
really  only  room  for  one.  In  other 
words,  the  saloons  simply  sucked 
the  town’s  blood.  In  all  such  places 
there  is  no  plentitude  of  money 
anyway,  and  when  it  goes  to  the 
saloon  it  cannot  go  into  legitimate 
business  channels.  I  happen  to 
have  some  knowledge  of  the  town 
referred  to  here:  its  financial  con¬ 
dition  is  reflected  in  the  credit  of  its 
merchants.  I,  of  course,  have  no 
special  knowledge  of  the  dealers  in 
other  lines  than  groceries,  but  no 
sane  jobber  would  sell  a  single  re¬ 
tail  grocer  there  for  anything  but 
cash.  I  assure  you  that  this  is 
literally  true. 

The  Jobber. 


AMONG  THE  TRADE. 


The  decree  by  the  New  York 
banks  refusing  to  accept  Philadel¬ 
phia  checks  for  deposit  has  had  no 
particular  effect  on  the  grocery 
trade  as  yet.  Local  jobbers,  how¬ 
ever,  report  a  greater  disposition  on 
the  part  of  certain  New  York  sell¬ 
ers  to  demand  New  York  drafts  in 
payment  of  bills  instead  of  simple 
checks,  which  ordinarily  are  ac¬ 
cepted  without  question.  This  is 
probably  because  of  the  New  York 
banks’  rule  to  accept  Philadelphia 
checks  only  for  collection,  which 
prevents  the  holder  of  the  check 
from  drawing  against  it  until  the 
collection  is  actually  made. 


Take  notes  from  your  long  time  cus¬ 
tomers.  They  are  easier  collected  and 
pay  interest.  All  Forbes’  indexed  coupon 
books  have  a  note  in  front.  See  ad¬ 
vertisement. 
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Thi»  Department  ii  devoted  to  the  criticism 
l  advertising  matter  sent  in,  to  the  devising 
f  new  advertising  ideas  for  special  occasions, 
pon  request,  and  to  the  suggesting  of  original 
dvertisements  when  data  is  supplied.  All 
ommunications  sent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
f  Advertising.  They  will  be  filed  in  their 
rder  and  taken  up  according  to  strict  rotation. 


Shacpsburg,  Ky.,  Nov.  i,  1907. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — I  have  a  grocefy  store 
and  also  carry  a  general  line  of  other 
goods,  as  stated  in  the  inclosed  ad¬ 
vertisement.  Am  in  a  small  town 


of  about  500  people,  and  am  ten 
miles  from  three  county  seats,  but 
this  circular  sure  got  the  business. 

I  mailed  them  within  eight  miles 
of  our  town,  and  it  would  surprise 
you  to  know  of  the  many  strangers 
who  have  come  to  me  by  reading 
this  advertisement.  I  agree  with  you 
in  circular  advertising,  especially  in 
small  towns.  Tell  the  gentleman 
who  writes  in  issue  of  October  28th, 
to  go  after  them.  He  can  get  1,000 
circulars  printed  for  a  very  small 
cost,  and  every  one  he  sends  out 
will  be  read. 

Yours  truly, 

O.  H.  Knight. 

The  circular  inclosed,  which  as 
this  correspondent  says,  “sure  got 
the  business,”  is  printed  on  green 
paper,  8  x  13  inches.  Here  is  the 
reduced  reproduction : — 


YOUR  DI 

GO  FARTHER  AND  DO  MORE 


.,!£  •,  A?  ft.O  ‘  -~'i 

=_AJT.- 
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AND  TEN  CENT  _  COUNTERS 

Than  Anywhere  in  Bath  County. 


Wise  buyers  in  all  the  country  rougd  can  tell  you 
of  the  savings  they  have  made,  the  generous  bar¬ 
gains  they  have  found  at  my  5  and  1  Oc  Counters 

_ the  host  of  attractive  and  useful  articles  used 

in  ever  home  that  can  be  bought  at  such  little 
prices.  _ _ 

While  every  day  is  Bargain  Day,  each  Saturday 
will  have  some  unusually  good  things  that  will  be 
well  worth  coming  a  good  ways  to  get — and  there 
is  always  something  new. 


had  had  any  effect  at  all  it  would 
naturally  be  in  the  way  of  getting 
more  people  in. 


*  *  * 


O.  H.  KNIGHT 

t  --rt 


Advocate  Pub.  Co..  Mt.  SbcriiDg,  Ky. 


In  spite  of  the  fact  that  this  cir¬ 
cular  paid,  I  should  improve  the 
quality  of  the  paper,  if  I  were  Mr. 
Knight,  simply  for  my  own  satisfac¬ 
tion  if  not  for  anything  else.  It  is 
pretty  poor  paper,  and  a  few  cents 
a  thousand  would  improve  it  and 
the  consequent  appearance  of  the 
circular  very  much  indeed. 


*  *  * 


I  believe  a  5  and  10-cent  counter 
is  a  good  thing  both  for  a  general 
storekeeper  and  an  exclusive  grocer. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


Our  Tremendous  Business 
Tropical  Food  Products. 


in 


Figures  of  Last  Year  Shows  Heavy  In¬ 
crease  in  Imports  of  Practically  Every¬ 
thing  in  Above  Line.  Cocoa  Values 
Now  Exceed  Value  of  Tea  Imports. 
Large  Increase  in  Coffee  Imports 
Over  Last  Year.  This  Country  De¬ 
pendent  on  Tropics  for  Many  Articles 
of  Food  and  Drink. 


Increase  Your 
Cash  Sales 

We  will  send  you  our  new  Cata¬ 
log  of  Beautiful  Premiums  free, 
with  full  particulars,  telling  you 
Tow  you  can  increase  your  cash 
sales  and  obtain  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


fnameled  Ware 

Tinware 

Glassware 

China 

1 

8-qt.  Dish  Pans 

Ice  Tea  Glasses 

Tea  Cups  and  Saucers 

3-qt.  Milk  Pans 

6-qt.  Milk  Pans 

Table  Glasses 

Plates 

4-qt.  Milk  Pans 

Pot  Tops 

6,  7,  8-in.  Glass  Bowls 

Oat  Meal  Bowls 

3-qt.  Bake  Pans 

Mouse  Traps 

21-inch  Vases 

Soup  Bowls 

4-qt.  Bake  Pans 

Machine  Oil  Cans 

Cream  Pitchers 

Meat  Dishes 

3-qt.  Mixing  Bowls 

Dippers 

Butter  Dishes 

Cream  Pitchers 

l-qt.  Dippers 

Skimmers 

fruit  Stands 

Sugar  Bowls 

5-qt.  Pudding  Pans 

Ladles 

Jelly  Glasses,  etc,  etc. 

Bric-a-brac,  etc.,  etc. 

Be  sure  to  visit  these  counters  and  tell  all  your 
friends  to  and  remember  that  I  carry  a  large 
|*ock  of  Staple  and  Fancy  Groceries,  Queens- 
ware,  Glassware,  Hardware,  Stoves  and  Saddles 
at  extremely  low  prices. 


This  circular  doesn’t  say  so,  but 
I  conclude  that  the  articles  named 
in  the  four  lists  are  5  and  10-cent 
articles,  since  the  heading  exploit's 
that  department  of  Mr.  Knight’s 
business.  I  feel  somewhat  delicate 


about  criticising  a  successful  adver¬ 
tisement,  but  I  still  think  it  would 
have  been  better  to  say  exactly  what 
the  prices  of  these  goods  were.  It 
is  plain  that  it  would  have  kept  no 
body  away  from  the  store,  and  if  it 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Nov.  15,  1907. 

Some  figures  obtained  from  the 
Department  of  Commerce  and 
Labor  during  the  week  reveal  the 
enormous  business  done  in  the 
United  States  in  tropical  food  prod¬ 
ucts  and  the  extent  to  which  this 
country  is  dependent  on  tropical 
countries  for  many  of  its  most 
choicely  prized  articles  of  food  and 
drink.  During  the  calendar  year 
1907  the  United  States  will  bring  in 
over  $600,000,000  worth  of  tropical 
and  sub-tropical  products.  This  is 
against  $218,000,000  in  1885. 

Practically  all  of  the  articles  of 
tropical  production  imported  show 
an  increase  in  1907  over  the  figures 
of  the  preceding  years,  most  of 
them  in  both  quantity  and  value, 
though  in  some  cases  the  increased 
value  is  due  to  an  advance  in  price 
rather  than  an  increase  in  quantity. 

Foodstuffs  form  approximately 
one-half  of  the  large  total  of  ma¬ 
terial  drawn  from  the  tropics  for 
use  of  the  people  of  the  Unitec 
States.  The  United  States  is  a  lar¬ 
ger  user  of  cane  sugar  than  any 
other  country  of  the  world,  and  this 
article  is,  of  course,  entirely  of  a 
tropical  or  sub-tropical  production. 
Its  people  also  consume  a  larger 
quantity  of  coffee  than  those  of  any 
other  country,  and  this  article  is  ex¬ 
clusively  of  tropical  origin.  Of 
cocoa,  the  importations  are  rapidly 


Half  the  women  who  trade  with  you 
have  Colds,  Coughs,  and  their  children 
get  Croup.  The  grocer  who  gets  his  cus¬ 
tomers  to  try 

GOFF’S 

COUGH 

SYRUP 

will  sell  hundreds  of  bottles  and  make 
money.  We  will  tell  you  how,  if  you 
will  write  for  our  proposition. 


S.B.G0FF&  SONS  CO., Camden, N.J. 


ESTABLISHED  1872 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


PFNNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable;  saves coaland  gas 

AT  ALL  GROCERS 

Pentlywash  Co.  1920  Ba rk JVve1JNew Vork 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


"  THE  BENNETT  ”  WA  Y 

( One  Account  at  a  Time) 

Use  ‘‘The  Bennett”  Account  Always  Posted  System. 

The  “  one  account  at  a  time  ”  system. 

A  one  writing  system. 

No  springs  to  get  out  of  order  and  cause  you  trouble. 

Keeps  dust,  dirt  aud  (lies  from  your  accounts. 

Index  always  in  front  of  you,  you  can’t  cover  it  up. 

A  half  dozen  clerks  can  work  at  one  time,  just  as  well  as  one. 

It  shows  you  how  much  credit  you  have  outstanding  at  any  time. 

A  postal  will  bring  catalogue. 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


There  is 

Only 

ONE 

GOOD 

WAY! 


Patented  March  20, 1906.  Other  patents  pending 


growing  and  now  exceed  in  value 
the  importations  of  tea. 

A  large  increase  in  the  importa¬ 
tion  and  use  of  cocoa  has  developed 
only  in  recent  years.  The  quantity 
of  cocoa  imported  a  decade  ago,  in 
the  fiscal  year  1897,  was  but  31,- 
000,000  pounds,  while  in  the  fisca 
year  1907  it  was  92,000,000  pounds, 
the  value  having  grown  from  about 
$3,000,000  in  1897  to  over  $13,000,- 
000  in  1907.  In  1897  the  value  of 
cocoa  imported  was  but  about  one- 
fourth  that  of  tea ;  in  1907  it  fell  but 
a  few  thousand  dollars  below  that 
of  tea,  and  in  the  nine  months  end¬ 
ing  with  September,  1907,  exceeds 
the  \alue  of  t^a  imports  by  more 
than  $1,000,000.  The  total  value  of 
cocoa  in  the  crude  state  imported  in 
the  nine  months  ending  with  Sep¬ 
tember  was  $11,750,000,  against 
$6,750,000  in  the  same  months  of 

1906. 

The  coffee  imports  in  the  nine 
months  ending  with  September, 

1907,  amount  to  practically  $56,- 
000,000  in  value,  against  a  little 
more  than  $46,000,000  in  the  same 
months  of  1906;  and  the  quantity 
imported  in  the  nine  months  of  the 
present  year  aggregate  732,000,000 
pounds,  against  532,000,000  pounds 
in  the  same  months  of  the  preceding 
year.  Of  tea,  the  importations  in 
the  nine  months  ending  with  Sep¬ 
tember,  1907,  amounted  in  value  to 
$10,500,000,  against  $9,500,000  in 
the  corresponding  months  of  1906, 
the  quantity  imported  in  the  nine 
months  of  1907  being  63,000,000 
pounds,  against  60,000,000  pounds 
in  the  same  months  of  the  preceding- 
year. 

Cane  sugar  brought  into  the 
United  States  amounted  to  $112,- 
000,000  in  the  nine  months  ending 
with  September,  1907,  against  $98,- 
500,000  in  the  same  months  of  last 
year ;  the  quantity  brought  in  being 
4,733’000>000  pounds,  against  4,- 
133,000,000  pounds  in  the  corre¬ 
sponding  period  of  last  year.  These 
figures  include  the  sugar  from 
Porto  Rico,  Hawaii  and  the  Philip¬ 
pine  Islands ;  that  from  Porto  R'ico 
and  Hawaii  being  no  longer  in¬ 
cluded  in  the  official  returns  of  im¬ 
ports  from  foreign  countries  by  rea¬ 
son  of  the  fact  that  both  those 
islands  are  now  customs  districts  of 
the  United  States,  but  their  product 
may  be  properly  considered  in  a  dis¬ 
cussion  of  the  tropical  products 
brought  to  the  mainland  of  the 
United  States.  The  sugar  brought 
rom  the  Hawaiian  Islands  in  the 
nine  months  ending  with  Septem¬ 


ber,  1907,  amounted  to  752,000,00c 
pounds,  valued  at  $25,750,000;  anc 
that  from  Porto  Rico,  399,000,00c 
pounds,  valued  at  $14,500,000 
while  from  the  Philippine  Islands, 
whose  products  are  still  included  ir 
the  figures  of  imports  from  foreign 
countries,  the  quantity  of  sugar 
brought  in  was  4,500,000  pounds, 
valued  at  $68,000. 

Fruits  and  nuts  also  show  a  large 
increase  in  importations  in  1907 
compared  with  earlier  years,  and 
especially  with  the  immediately  pre¬ 
ceding  year,  the  total  value  of  the 
imports  in  the  nine  months  ending 
with  September  of  the  present  year 
being  over  $26,000,000,  against  a 
little  less  than  $21,000,000  in  the 
same  months  of  1906,  and  a  little 
more  than  $17,000,000  in  the  same 
months  of  1905.  The  most  impor¬ 
tant  article  in  this  class,  in  point  of 
value,  at  least,  is  bananas,  of  which 
the  value  of  the  imports  in  the  nine 
months  ending  with  September, 
1907,  is  slightly  below  $10,000,000, 
against  a  little  more  than  $8,000,- 
000  in  the  corresponding  months  of 
1905,  lemons  being  the  next  largest 
single  item,  $4,500,000;  almonds, 
$1,500,000;  walnuts,  $1,500,000, 
and  currants  $1,000,000  in  value  in 
the  nine  months  ending  with  Sep¬ 
tember  of  the  present  year. 

Holt. 


Condemned  Carton  Fruits  as  Canned 
Goods. 

Food  Commissioner  A.  C.  Bird, 
of  Michigan,  last  week  created  a 
stir  in  the  dried  fruit  trade  by  con¬ 
demning  practically  the  whole  sea¬ 
son’s  shipment  of  package  currants, 
raisins  and  dates,  under  the  Michi¬ 
gan  pure  food  law,  or  more  exactly, 
under  its  labeling  provisions.  Be¬ 
cause  these  goods,  packed  in  card¬ 
board  cartons  did  not  bear  the  name 
of  the  packer  he  has  held  them  t<> 
be  misbranded,  under  an  interpreta¬ 
tion  which  classes  them  as  “canned 
goods.”  The  trade  claims  that  car¬ 
tons  are  merely  temporary  pack¬ 
ages,  which  can  be  opened  easily 
and  are  sold  not  as  a  proprietary 
article,  but  like  any  other  staples  ot 
the  grocery  trade,  merely  in  pack¬ 
ages  for  convenience.  They  agree 
in  future  to  have  cartons  printed 
with  all  the  details  the  Commis¬ 
sioner  desires,  unless  the  trade  pre¬ 
fer  their  own  name  on  the  package, 
n  view  of  the  circumstances  the 
Commissioner  has  agreed  to  handle, 
the  question  with  leniency  and  has 
already  passed  the  goods  for  this! 
season. 
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HOLIDAY  FRUIT  CAKE 


HOLIDAY  FRUIT  CAKE 

This  is  the  regular  so-called  English  Dark  Fruit  cake. 

It  was  baked  several  weeks  ago  and  has  been  laid  aside  to  acquire  that  rich  blending  of 
the  flavors  of  the  various  ingredients  that  cannot  be  obtained  in  any  other  way. 

Among  the  good  things  in  Ivins’  Holiday  Fruit  Cake  that  “cost  money  are  Citron  at 
1 8  cents  per  lb.,  Lemon  Peel  at  io  cents,  Seedless  Raisins  at  12  cents,  Walnut  Kernels  at  25 

cents,  Cinnamon  at  40  cents,  Cloves  at  20  cents,  and  Mace  at  45  cents. 

We  just  mention  the  above  to  show  that  we  are  using  the  best  materials  and  putting  out 

the  finest  quality  of  cake.  Thousands  of  people  will  pay  40,  50  and  60  cents  for  fruit  cake  at 

confectioners  this  fall  and  get  nothing  better  than  what  we  will  sell  you  for  15  or  16  cents. 

HOLIDAY  FRUIT  CAKE 

15c.  per  lb. 
16c.  per  lb. 

Freight  paid  if  ordered  with  other  goods 

Send  us  your  order  now.  What  you  don’t  sell  for  Thanksgiving  will  be  even  better  at 
Christmas  and  New  Year’s  if  kept  in  a  box  where  it  will  not  dry  out. 

Biscuit  Bakery  J*  S*  IVINS  SON 

625-627  North  Broad  Street  Philadelphia 


6  lb.  loaf 
3  lb.  loaf 


IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  "  GROCERY  JniORLD 


22 


GROCERY  WORLD 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  th* 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long  looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Liebig’s  Extract  of  Meat. 

An  essence  of  River  Plate  meat, 
originally  prepared  by  the  late 
Baron  Liebig,  of  Munich. 

The  process  is  as  follows :  The 
meat  of  the  animal  after  being 
killed  is  allowed  to  cool  for  twenty- 
four  hours.  It  is  then  placed  in 
round  iron  rollers  (armed  inside 
with  points),  which,  being  revolved 
by  steam,  reduce  the  meat  to  a  pulp. 
This  pulp  is  thrown  into  a  large  vat 
with  water  and  allowed  to  steam  for 
an  hour,  and  is  then  passed  into  a 


reservoir  (shaped  like  a  trough, 
with  a  sieve  at  the  bottom),  whence 
the  liquid  of  the  meat  oozes  into  an¬ 
other  vat,  whence  the  fat  is  drawn 
off.  The  pure  gravy  is  then  put 
into  open  vats,  supplied  with  steam 
pipes  and  with  bellows  on  the  sur¬ 
face,  which  produce  a  blast  and 
carry  off  the  steam,  thus  helping  th*e 
evaporation  and  preventing  conden¬ 
sation. 

Here  it  remains  from  six  to  eight 

o 

hours,  when  it  is  passed  into  a  filter¬ 
ing  vat  and  drawn  off  in  the  form 


of  extract  of  meat ;  when  cool  it 
partially  hardens  and  is  ready  for 
packing  in  tins  for  exportation.  It 
is  afterwards  divided  into  small 
pots  and  tins  as  required  for  retail 
purposes. 

Limburger  Cheese. 

A  kind  of  cheese  made  at  Herve, 
near  Limburg,  in  Belgium.  It  is 
usually  eaten  in  a  state  of  putrefac¬ 
tion.  — ^ 

Lime  Fruit  or  Limes. 

The  fruit  of  the  citrus  lime  tree, 
a  species  of  lemon  or  orange,  of 
which,  like  apple  trees,  there  are 
several  kinds.  Their  flavor  is  gen¬ 
erally  better  liked  than  that  of  lem¬ 
ons,  they  are  more  juicy  and  their 
acidity  more  acrid. 

The  lime  produced  in  the  West 
Indies,  Florida,  and  in  Southern 
Europe  is  of  globular  shape,  much 
smaller  than  a  lemon,  has  a  thinner 
rind,  and  its  color  when  the  fruit 
arrives  at  a  perfect  state  of  matur¬ 
ity  is  a  fine  bright  yellow. 

The  Limetta  lime  of  India  is  a 
sweet  variety.  Ogeechee  limes  are 
of  Floridan  growth,  rather  larger 
than  the  others.  Bergamotte  limes 
are  another  kind  cultivated  in  the 
Mediterranean  region,  and  are 


often,  but  erroneously,  called  “shad¬ 
docks.” 

Limes  are  classed  by  several  bot¬ 
anists  as  hybrids,  between  lemons 
and  oranges,  and  the  fruit  is  usee 
for  similar  purposes  as  the  lemon 

A  barrel  of  fruit  yields  six  tc 
eight  gallons  of  juice,  and  a  gallor 
of  this  will  produce  12  to  15  ounces 
of  citric  acid. 


Jamestown  Gold  Medals. 

In  the  awarding  of  medals  for  the 
exhibits  at  the  Jamestown  Exposition,  it 
is  noted  that  McCormick  &  Co.,  Balti¬ 
more,  have  received  gold  medals  on  their 
Bee  and  Banquet  brand  teas  and  spices 
and  Bee  and  Clover  brand  flavoring  ex¬ 
tracts  and  root  beer. 

These  gold  medals  are  the  highest 
that  have  been  awarded  at  any  exposi¬ 
tion  in  the  United  States.  The  Com¬ 
mission  of  Judges  was  appointed  "by 
President  Roosevelt  and  are  the  highest 
authorities  in  the  country,  being  com¬ 
posed  of  the  following: — 

Dr.  H.  W.  Wiley,  Chief  Chemist 
United  States  Agricultural  Department, 
Washington,  D.  C. 

Dr.  John  H.  Long,  Northwestern  Uni¬ 
versity  Medical  School,  Chicago,  Ill. 

Prof.  F.  W.  Clarke,  Chief  Chemist, 
United  States  Geological  Survey,  Wash¬ 
ington,  D.  C. 

That  the  Commission  made  a  very  wise 
selection  is  undoubted,  as  these  brands  of 
extracts,  spices  and  teas  are  noted  for 
their  absolute  purity,  strength  and  flavor. 

The  diplomas  were  given  to  each  brand 
of  teas,  extracts  and  spices,  and  not  on 
the  exhibit  as  a  whole.  Each  article  was 
taken  separately  and  its  merits  passed 
upon  and  given  the  gold  medal. 
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I  Laugh  at  ’Em. 

I  don’t  know  when  I’ve  read  any- 
■!  thing  with  as  much  interest  as  I  did 
,  those  two  articles  from  the 
j  “Woman’s  Home  Companion”  and 
the  “Ladies’  Home  Journal.” 

The  “Grocery  World”  seemed  to 
get  a  little  riled  about  ’em.  I  never 
would.  They  amuse  me. 

The  “Ladies’  Home  Journal” 
says  it  issues  a  million  copies  and 
that  five  people  read  each  copy. 
That  means  that  5,000,000  people 
read  that  article  on  co-operative' 
buying  for  consumers. 

I  I  don’t  know  what  the  circulation 
of  the  “Woman’s  Home  Compan¬ 
ion”  is.  Let’s  say  500,000,  which  at 
five  readers  to  a  copy  means  2,500,- 
000  people  who  read  the  article 
about  the  dirty  stores. 

Seven  million  and  a  half  people 
read  ’em  both,  and  yet  I’d  bet  my 
wife’s  entire  fortune  that  not  a  line 
in  either  one  will  have  the  slightest 
effect  upon  the  business  of  any  gro¬ 
cer. 

Before  I  get  through  you’re 
going  to  agree  with  me. 

Take  the  “Woman’s  Home  Com 
panion”  article  on  dirty  stores.  I 
read  every  line  of  it;  the  substance 
was  “watch  your  grocer,  madam, 
he’s  keeping  a  dirty  store — dirty  in 
places  where  you  don’t  see  it.” 

Now. 

My  wife  read  this  article  too. 
talked  it  over  with  her. 

“What  do  you  think  of  it?” 
asked  her  when  she  read  it. 

“Oh,  I  suppose  there  are  a  lot  of 
dirty  grocery  stores,”  she  said,  “but 
I  wouldn’t  deal  at  one.” 

“If  you  knew  it,”  I  interposed. 

“Oh,  I’d  know  it,”  she  replied 
“A  grocer  who  is  naturally  dirty 
will  keep  a  store  that’s  dirty  al 
through.  If  he’s  naturally  dirty  he 
won’t  see  the  dirt,  and  it  will  crop 
out  so  you  can  tell  he’s  a  dirty  gro 
cer.” 

I  thought  that  was  real  intelligent 
reasoning — for  my  wife,  and  I  com 
plimented  her  on  her  lucid  moment 

But  without  joking  she’s  plumb 
right.  And  that  leads  directly  up 
to  the  reason  why  articles  like  the 
“Woman’s  Home  Companion”  can 
never  have  any  effect. 

Take  a  grocer  that’s  born  dirty 
He  don’t  hate  dirt  like  the  rest  o : 


us,  and  you  can’t  make  him.  From 
the  day  he  began  to  look  after  him¬ 
self  until  the  day  he  dies  he  is  prob¬ 
ably  never  spotlessly  clean,  neither 
he  nor  anything  belonging  to  him. 
Iis  store  least  of  all. 

Such  a  fellow  opens  a  grocery 
store.  Women  buy  goods  there. 
The  store  is  dirty.  One  by  one  the 
women  get  sick  of  the  dirt  and  drift 
away  to  cleaner  stores.  All  women 
are  not  so  clean  and  those  that  are 
not  stay  on,  seeing  nothing  wrong. 

In  time  all  the  clean  women  will 
save  gone,  and  the  only  women 
dealing  at  that  dirty  store  will  be 
women  who  don’t  care  whether  it’s 
dirty  or  not. 

Now  bring  on  your  “Woman’s 
dome  Companion”  article. 

It  has  no  effect  on  the  clean 
women,  for — if  they  can — they  are 
already  dealing  at  stores  whose 
cleanliness  they  are  satisfied  with. 

It  has  no  effect  on  the  dirty 
women,  because  they  don't  know 
dirt  when  they  see  it,  and  cleanly 
instincts  don’t  come  as  premiums 
with  the  “Woman’s  Home  Com 
panion.” 

Don’t  you  see? 

No  clean  woman  ever  deals 
with  a  dirty  grocery  store  if  she 
can  help  it. 

And  all  but  a  very  few  can. 

Some  can’t,  worse  luck.  Not 
long  ago  I  dropped  in  at  the  house 
of  a  cousin  of  mine  who  lives  in 
dinky  little  suburb  out  on  the  main 
line. 

I  found  her  in  the  kitchen  wash 
ing  apples  and  whimpering  to  beat 
the  band. 

“Good  Lord,  Marne !”  I  said 
“what’s  the  matter  with  you 
What  are  you  washing  those  apples 
for?” 

“Oh,  I  wash  everything  I  can  that 
comes  from  that  store !”  she  com 
plained.  “There  never  was  such 
dirty  hole !  It’s  the  filthiest  place 
ever  saw !” 

“Why  do  you  deal  there?” 
asked  her. 

“Because  there’s  no  other  store 
in  the  place,  that’s  why !”  she  saic 
“The  idea  of  living  in  a  place  with 
only  one  grocery  store !” 

So  that  the  “Woman’s  Home 
Companion”  article  don’t  have  any 
effect  even  on  clean  women  who  for 
reasons  beyond  their  control  do  dea 
with  dirty  grocery  stores. 

Why?  Because  they  know  the 
store’s  dirty  already  and  woulc 
escape  if  they  could. 

Now,  ain’t  I  came  pretty  close  to 


YOU  SEE  IT  COMING 


FILLING  A  GLASS  LAMP  FONT  is  a  very  sim¬ 
ple  operation  because  the  surface  of  the  contents 
is  seen  rising  toward  the  top.  Carelessness  is 
the  only  excuse  for  pouring  in  too  much  and 
going  beyond  the  capacity. 

A  METAL  FONT  is  not  so  easily  filled  because 
you  can  only  guess  how  much  is  in  it.  Experi¬ 
ence  may  enable  you  to  guess  fairly  close  but 
absolute  accuracy  is  Impossible. 

OLD  STYLE  SCALES  present  the  same  diffi¬ 
culties.  No  weight  is  shown  until  you  have  too 
much  and  the  scale  goes  down.  You  must  either 
take  a  little  out  or  suffer  a  loss. 

MONEYWEIGHT  AUTOMATIC  SCALES  show 
at  all  times  the  weight  on  the  scale  and  you  pour 
on  the  goods  until  the  correct  weight  or  money 
value  is  indicated.  This  means  a  prevention  of 
loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing 
their  defects  with  the  accompanying  loss  of  mer¬ 
chandise  and  profit. 

We  ask  the  opportunity  of  showing  you  what  it 
amounts  to.  The  coupon  will  send  our  representa¬ 
tive  to  you. 


proving  my 


case?  If  there  was 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . 

STREET  and  NO . 

TOWN . 

STATE . 


Moneyweight  Scale 
Company 


SHU 

MANUFACTURERS 
^  DAYTON.  OHIO. 


35  STATE  STREET 
CHICAGO 


The  high-class,  wealthy  trade  comes  to  the  store 
that  uses  the  AMERICAN  SLICING  MACHINE, 
because  of  the  appetizing,  uniform  slices  just  the  right 
thickness. 

The  poorer  trade,  which  has  to  count  the  pennies^ 
but  whose  money  is  just  as  good,  comes  to  the  store 
that  uses  the  AMERICAN  SLICING  MACHINE, 
because  of  the  greater  number  of  slices  they  receive 
for  the  same  money. 

The  progressive  merchant,  therefore,  instals  the 
machine  and  catches  the  trade  both  ways. 

You’re  progressive,  aren’t  you  ? 


AMERICAN  SLICING  MACHINE 

54  Fifth  Ayenne,  Chicago, 


CO. 
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such  a  thing  as  a  clean  woman  inno¬ 
cently  and  unknowingly  dealing 
with  a  dirty  grocery  store,  then  the 
‘‘Woman's  Home  Companion” 
might  wake  her  up  and  make  her 
look  about  a  little  closer. 

But  there  ain’t  such  a  thing. 

Next,  the  ‘‘Ladies’  Home  Jour¬ 
nal”  article  telling  consumers  they 
could  live  cheaper  if  they  would  buy 
wholesale  quantities  from  the  job¬ 
ber. 

My  wife  read  that  one,  too. 

“Why  don’t  you  do  that?”  I 
asked  her,  when  she  laid  the  paper 
down. 

“Because  it  takes  a  lot  of  money,” 
she  retorted,  “and  you  won’t  give  it 
to  me.” 

My  brother,  who  was  in  the  room 
at  the  time,  said  something  behind 
his  hand  that  sounded  like  “stung!” 

If  what  my  wife  said  is  true — 
mind  you,  I  say  “if” — there’s  a 
lovely  reason  why  I  don’t  introduce 
co-operative  buying  into  my  happy 
home.  Also  I  am  persuaded  that 
there  are  some  thousands  of  other 
happy  homes  with  the  same  reason. 

But  suppose  some  of  ’em  try  it. 
In  some  little  town  a  lot  of  am¬ 
bitious  females  who  read  the 
“Ladies’  Home  Journal”  and  are  up 


to  the  minute  in  the  latest  style  of 
wet-nursing,  drink  in  the  co-oper¬ 
ative  buying  article  and  decide 
they’ll  do  it. 

Mrs.  Hustle  is  elected  manager 
of  the  Co-operative  Buying  League 
and  starts  out  to  get  up  an  order. 

Say  she  gets  it — maybe  it’s  quite 
a  good-sized  one.  She  finds  out 
the  nearest  wholesale  grocer  and 
hopefully  gets  on  the  train  one  day 
with  the  order  in  her  pocket. 

While  the  other  dear  sisters  stay 
home  figuring  what  they’ve  saved 
and  laying  out  plans  to  spend  it. 

Mrs.  Hustle  finds  the  jobber  and 
lays  the  order  before  him,  sweetly 
explaining  that  she  and  some  of 
her  friends  had  decided  henceforth 
to  buy  their  groeries  in  wholesale 
quantities,  and  would  he  please  give 
her  the  very  lowest  wholesale  prices. 

Can  you  see  anything  doing?  I 
can't.  That  jobber  sells  all  the  re¬ 
tailers  in  Mrs.  Hustle’s  town.  Or 
wants  to.  He  can  see  his  finish  if 
he  fills  Mrs.  Smith’s  order,  and  he 
don’t  fill  it. 

Time  was  when  he  might  have 
filled  it,  but  too  many  retailers  have 
lately  organized  co-operative  buy¬ 
ing  departments  of  their  own  to 
make  it  safe  nowadays.  He’s  afraid 


to  fill  it,  and  Mrs.  Hustle  goes  back 
to  her  village  with  her  tail,  etc. 

Of  course  there  are  other  job¬ 
bers,  but  she  can’t  get  very  far 
away,  and  ninety-nine  chances  out 
of  a  hundred  she  won’t  find  a  job¬ 
ber  to  fill  her  order.  Piff  goes  an¬ 
other  good  scheme. 

I  say  again,  I  wouldn’t  get  mad 
at  such  articles;  I’d  laugh  at  ’em. 

The  Stroller. 


New  York  Chemists  Attack  Federal 
Food  Rulings.^ 

Charging  that  the  Federal  De¬ 
partment  of  Agriculture  has  shown 
a  lack  of  expert  knowledge  of  facts 
in  making  regulations  for  carrying 
out  the  provisions  of  the  national 
Food  and  Drugs  Act,  the  New  York 
Sections  of  the  Society  of  Chemical. 
Industry  and  the  American  Chem¬ 
ical  Society  have  passed  joint  reso¬ 
lutions  asking  that  the  publication 
of  these  circulars  be  suspended  until 
steps  can  be  taken  for  better  pro¬ 
tecting  the  interests  of  the  manu¬ 
facturers.  For  this  purpose  the 
Secretary  of  Agriculture,  Secretary 
of  the  Treasury  and  Secretary  of 
Commerce  and  Labor  are  requested 
to  confer  with  a  selected  committee 
of  experienced  chemists  and  manu¬ 


facturers  recognized  as  authorities 
in  this  field. 

The  resolutions  passed  by  both 
societies  are  similar  and  read  as  fol 
lows : — 

Whereas,  The  Food  and  Drugs  Act 
of  June  30,  1906,  is  generally  ap¬ 
proved  of  by  the  chemical  world, 
and  in  the  opinion  of  the  New  York 
Section  of  the  Society  of  Chemical 
Industry  is  one  of  the  most  import¬ 
ant  measures  which  have  been  taken 
for  the  protection  of  the  public;  and 
Whereas,  On  the  other  hand,  we 
cannot  but  feel  that  the  rules  and 
regulations  published  from  time  to 
time  by  the  Department  of  Agricul¬ 
ture  for  carrying  out  the  provisions 
of  this  act  show  frequently  a  lack  of 
expert  knowledge  of  the  facts  in  the 
particular  case  and  an  apparent  fail¬ 
ure  to  consider  at  all  the  interest  of 
the  manufacturer;  therefore  be  it 
Resolved,  That  the  Secretary  of 
Agriculture,  the  Secretary  of  the 
Treasury  and  the  Secretary  of  Com¬ 
merce  and  Labor,  who  are  given  the 
authority  to  administer  this  law,  be 
requested  to  suspend  the  publication 
of  these  circulars  at  present  and  be¬ 
fore  taking  further  steps  in  this  di¬ 
rection  to  consult  with  a  carefully 
selected  committee  of  experienced 
chemical  manufacturers  and  sci¬ 
entists,  recognized  as  authorities  in 
these  fields,  since  a  broad  knowl¬ 
edge  of  the  several  branches  of 
chemistry  and  commercial  usage 
and  conditions  seems  to  us  to  be 
necessary  for  those  who  are  to  estab¬ 
lish  these  regulations.  As  such  con¬ 
ferences  are  the  rule  in  the  Euro¬ 
pean  countries  where  laws  affecting 
important  industries  are  to  be  en¬ 
forced,  we  believe  this  plan  should 
also  be  followed  here. 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  aslc  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 
EAST  BANGOR.  PA. 


When  Next  You  Buy 
Canned  Goods  Futures 


\  ou  may  be  filled  up  with  canned  goods  for  the  present,  and 
unwilling  to  listen  to  anything  about  them. 

But  remember,  when  next  you  come  to  buy  futures  that 
Blue  Bell  and  Clover  Farm  goods  are  sold  on  a  100  percent, 
delivery  contract.  We  sell  them  that  way  to  the  jobber,  he  sells 
them  that  way  to  you. 

In  no  other  way  can  you  get  any  real  benefit  from  buying 
future  canned  goods.  Next  year  try  the  100  per  cent,  contract 
and  get  all  you  bought. 

STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  MD. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage ;  il  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


ARTHUR  DOWNEY,  President 


W.  P.  BEARDSLEY,  Vice-President 


J.  W.  HUTCHINSON,  Sec’y  and  Treas. 


A.  P.  MURDOCH,  General  Manager 


Oswego  Maize  Products  Company 

General  Offices ,  Oswego ,  Af.  Y. 

,N  1I1!'  manufacture  or  our  starch  we  use  clear  lake  Ontario  water  supplied  by  our 

OWN  PUMPING  AND  FILTRATION  PLANT 


Mr 


Retail  Grocer, 
Dear  Sir:  We 
have  again  resorted 


Oswego ,  A[.  Y.,  Nov.  14,  1907. 


have  received 
to  methods  of 


word  from  some  of  our  customers  that  the  National  Starch  Company 
qfflr J  j.  ,  :  intimidation  in  the  endeavor  to  check  the  growing  demand  for  our 

such  thrpfltQ  ingly  wri te  to  advise  you  that  you  need  have  no  uneasiness  on  account  of  any 

goods  or  Daclrfltrp'  W1  Protect  you  against  any  suits  that  may  be  brought  or  directed  against  our 
goods  or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

_ _ _  OSWEGO  MAIZE  PRODUCTS  COMPANY. 


IN  WRITINC  TO  HDVBRTISERS  KINDLY  MENTION 


"GROCERY  WORLD  ** 


GROCERY  WORLD 


25 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
yith  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
nake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Thanksgiving  Display. 

To  the  left  corner  are  three  18- 
oound  pails  of  Atmore’s  mince¬ 
meat.  To  the  right  corner  are  three 
1 8-pound  pails  of  Brick’s  mince¬ 
meat.  To  the  centre  are  olives.  On 
cake  stand  have  pound  or  marble 
cake,  cut  in  half,  showing  the  centre 
of  cake.  To  the  front  of  window 
are  I -pound  cans  of  Libby’s  plum 
pudding  and  Libby’s  turkey  in  cans. 
Open  one  can  of  each  and  put  on 
cake  stand,  as  shown  in  illustration. 


course  having  the  display  cards  to 
correspond  with  the  goods  used  in 
window  display. 

M. 

Williamstown,  Pa.,  Nov.  14,  1907. 

A  Camping  Window. 

Here  is  an  idea  of  a  window  that 
I  am  now  using.  It  seems  to  be  at¬ 
tracting  attention. 

The  first  thing  I  made  was  the 
tent,  which  was  not  much  trouble. 
You  can  make  it  of  muslin  or  can- 


In  the  glass  dish  are  cranberries. 
If  you  handle  mince-meat  in  cans 
and  glass  jars  you  can  also  display 
those.  Then  have  sign  to  read : 
Your  Thanksgiving  dinner  won’t  be 
complete  without  mince  pie  and 
plum  pudding. 

Also  if  you  have  any  of  Atmore’s 
or  Libby’s  display  cards  of  these 
goods  hang  same  in  the  window,  as 
they  help  to  sell  the  goods. 

We  always  save  all  display 
cards  and  use  them  repeatedly.  Of 


vas.  The  two  sides  and  roof  are 
one  piece,  15  x  36  inches.  First 
make  a  board  platform  about  15 
x  25  inches  on  which  to  erect  your 
tent.  The  poles  are  about  15  inches 
high  and  are  nailed  to  the  platform ; 
the  ridge  pole  is  the  length  of  the 
tent  (15  inches).  Use  twine  for 
ropes  and  fasten  about  6  inches 
from  the  ends  of  your  stuff.  Stretch 
your  twine  and  fasten  to  tacks  in 
your  platform.  The  front  and  back 
flaps  of  your  tent  can  be  sewed  or 


A  FEW  VARIETIES  OF 

BURK'S  SAUSAGE 

PRODUCTS 

All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 

ESTABLISHMENT  NO.  257 


Fresh  Sausage 

Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 

Smoked  Sausage 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 

Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

Puddings 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

Scrapple 

Superior  to  farmers’  product,  rich  and  well 
seasoned.  _ 

TWO  NEW  PRODUCTS 


Our  own  creations, 
grocers  in  Philadelphia. 


Sold  by  the  leading 


Mea.t  Loaf 


Baked  in  loaves  of  about  eight  pounds. 
Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 
Shipped  only  by  express  to  distant  points. 


Lunch  Roll 


(Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured ;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 

GIRARD  AVENUE  &  THIRD  STREET 

PHILADELPHIA 
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Make  a  Specialty  of 
Private  Estate  Coffee 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street ,  NEW  YORK 

Philadelphia  Branch,  1 39  S.  Front  Street 


From  the  Udder  to  the 

Carton 

From  the  uumilked  cattle  in  the  meadow  to  butter 
in  Gurnse  cartons,  there  is  nothing  that  makes  for 
richness  and  purity  which  we  leave  undone. 

We  control  Gurnse  butter  from  the  very  begin¬ 
ning.  The  milk  comes  from  our  own  dairies,  is  pas¬ 
teurized  by  us,  and  we  follow  and  supervise  every 
stage  of  the  butter  making. 

I  hat  is  why  we  say  so  loudly  and  persistently  that 
Gurnse  butter  is  a  very  unusual  article.  There  is 
no  other  butter  quite  its  equal  in  richness,  dryness, 
smoothness,  and  delightful  flavor,  and  particularly 
in  the  regularity  of  all  these  qualities. 

If  you  once  start  selling  it,  you’ll  never  stop. 


P.  F.  Brown  &  Co.  39  South  Front  Street 

Philadelphia,  Pa. 


pinned  on  afterward,  as  they  do  not 
need  to  fit,  and  pin  them  back  to 
leave  tent  open. 

For  trees  I  used  branches  of  box¬ 
wood  and  cedar  stuck  in  gimlet 
holes  in  boards. 

The  lake  is  a  large  scrapple  pan 
filled  with  water,  in  which  are  a  few 
gold  fish.  I  have  a  doll  baby  sitting 
on  the  bank  with  a  fishing  pole  and 
line. 

The  camp  fire  is  made  of  two 
forked  sticks  stuck  in  a  board  with 
another  stick  laid  across  on  which 
is  hung  a  tiny  dinner  pot.  A  few 
burnt  match  sticks  will  do  for  a  fire. 

After  setting  in  your  tent,  trees 
and  lake,  fill  the  bottom  of  your 
window  with  sand.  Be  sure  to 
cover  all  of  the  boards  in  which 
your  trees  are  stuck. 

In  one  end  of  the  window  I  have 
a  large  market  basket  filled  with 
eatables  suitable  for  camping. 

I  have  a  sign  painted  on  20-inch 
wrapping  paper  hanging  from  ceil¬ 
ing  to  floor,  headed  in  large  letters, 
“Are  You  Going  Camping?  We 
sell”  followed  by  a  listrof  articles. 

E.  W.  Alexander. 

Oxford,  Pa.,  Nov.  14,  1907. 


Figure  This  Out. 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 


grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  yot»  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  'harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano: 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia ;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass.;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XIX. — Adjusting  Jobber’s  Errors. 

Mistakes  will  happen,  even  in  the 
best  regulated  business  houses. 

If  the  retailer  will  make  up  his 
mind  that  the  traveling  men  who 
call  on  him  regularly  are  his 
friends,  and  will  see  that  he  gets  an 
absolutely  square  deal  with  their 
houses,  and  will  just  make  memo¬ 
randums  of  goods  which  open  up 
wrong,  so  he  can  notify  the  house, 
and  then  talk  it  over  with  the 
traveler  when  he  comes,  he  will  find 
this'Fo  be  by  far  the  easiest  and  most 
equitable  way  to  adjust  claims. 

No  use  flying  into  a  rage  and 
throwing  your  trade  to  another 
house.  If  you  change  houses,  do  so 
after  your  grievance  has  been  set¬ 
tled  one  way  or  the  other,  for  then 
you  arc  in  a  better  position  to  make 
a  sane  selection.  All  houses  make 
mistakes,  and  all  should  be  willing; 
to  rectify  them  if  brought  to  their 
attention  in  the  proper  manner. 


The  retailer  makes  mistakes,  but 
does  not  do  so  intentionally,  and 
feels  that  his  customer  is  very  un¬ 
reasonable  if  an  opportunity  to  rec¬ 
tify  the  mistake  is  not  given.  The 
man  who  sells  to  the  retailer  should 
be  accorded  the  same  privilege,  and 
it  need  never  be  doubted  that  he  will 
make  it  right. 

The  retailer  nearly  always  has  an 
opportunity  to  examine  the  goods 
which  go  out  to  his  customers,  but 
the  jobber,  who  sells  in  original 
packages,  does  not  have  this  oppor¬ 
tunity,  and  goods  may  reach  the  re¬ 
tailer  which  do  not  open  up  right, 
although  the  buyer  may  have  paid 
a  high  price  and  seen  a  very  fine 
sample  line.  A  report  by  the  re¬ 
tailer,  and  a  display  of  the  goods  to 
the  traveler,  will  cause  the  jobber 
to  examine  the  balance  of  his  stock, 
see  its  condition,  and  then  go  back 
to  the  factory  for  satisfaction. 

F.  A.  P. 


t* 
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We  would  be  pleased  to  have  for  publication 
a  this  column  the  ideas  of  our  readers  upon 
rade  topics,  it  being  understood  that  we  do 
iot  hold  ourselves  responsible  for  any  views 
xpressed  therein.  All  communications  must 
e  accompanied  by  the  writer’ s  name  and  ad¬ 
less  as  an  evidence  of  good  faith,  but  not 
lecessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
loticed  in  this  department. 


To  Buy  Southern  Groceries. 

New  Haven,  Conn.,  Nov.  7,  19 07. 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  name  me  a 
wholesale  house  where  I  can  buy 
Southern  groceries  which  the  col¬ 
ored  people  use,  such  as  black  eye 
peas  or  bolted  cornmeal,  etc.  ? 

Yours  truly, 

R.  F.  Brune. 

Correspond  with  Andrew  Righter 
&  Co.,  Baltimore,  Md. 


. 


*  *  * 


As  to  Organizing.  . 

New  Castle  Pa.,  Nov.  7,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — The  retail  grocers  of 
New  Castle,  Pa.,  have  been  organ¬ 
ized  for  some  time,  and  we  have  a 
pretty  good  organization  of  our 
I  trade,  but  of  course  it  could  be  bet¬ 
ter.  We  have  been  lately  discussing 
the  matter  of  organizing  the  other 
merchants  of  the  city  and  ourselves 
into  a  merchants’  exchange,  and  I 
along  with  two  others  have  been  ap¬ 
pointed  as  a  committee  to  get  some 
information  along  the  line  of  the 
benefits  of  such  an  organization. 
Please  write  and  give  me  what  in 
formation  you  can  in  regard  to  how 
to  organize,  and  especially  the  bene 
fits  as  you  in  your  experience  see 
them  personally.  I  think  they 
should  be  of  great  benefit  to  each 
trade.  We,  of  course,  would  have 
to  have  a  good  argument  to  other 
business  men  to  organize  their 
separate  business  or  organize  into 
a  general  organization.  Please  let 
me  have  your  ideas  as  soon  as  you 
can.  I  am  a  subscriber  to  your 
paper  and  think  a  whole  lot  of  it. 
I  am  satisfied  it  is  money  well  spent. 
Please  answer  as  soon  as  con¬ 
venient,  and  oblige, 

Yours  truly, 

Jere  Blucher. 

To  the  above  letter  the  following 
reply  was  sent: — 

While  I  do  not  know,  of  course, 
what  sort  of  a  grocery  organization 
you  have  in  New  Castle,  if  it  is 
worth  saving  I  advise  you  not  to 
merge  it  in  a  general  mercantile  as¬ 
sociation.  The  reason  for  that  is, 
that  where  a  local  organization  in¬ 
cludes  merchants  of  all  classes,  the 
subjects  upon  which  they  have  a 
common  interest  are  necessarily  lim¬ 
ited.  Outside  of  credits,  for  example, 
and  projects  for  the  general  good 
of  the  community,  there  are  few, 
if  any,  topics  upon  which  the  mem¬ 
bers  of  a  general  mercantile  organi¬ 
zation  can  unite.  This  means  that 


the  merchants  belonging  to  a  com¬ 
mon  class,  such  as  the  grocery  busi¬ 
ness  will  derive  but  little  trade  bene¬ 
fit  from  their  connection  with  such 
an  organization.  In  order  to  derive 
benefits  which  shall  closely  affect 
their  own  line  of  business,  they 
should  unquestionably  maintain  an 
organization  of  grocers  solely. 

You  ask  for  an  argument  upon 
which  to  begin  a  general  organiza¬ 
tion  of  merchants.  I  know  of  no 
argument  stronger  than  the  fact 
that  such  an  association  could  ab¬ 
solutely  control  the  matter  of 
credits  in  your  town,  by  which  I 
mean  that  they  could  maintain  a  list 
of  undesirable  customers  which 
would  practically  prevent  the  forma¬ 
tion  of  bad  debts.  Upon  other  things 
also,  such  as  weekly  half-holidays, 
evening  closing  and  similar  matters, 
the  merchants  of  a  community,  if  they 
work  together,  can  secure  many  priv¬ 
ileges  which  without  organization 
would  be  denied  them. 


Many  thanks  for  your  favor  in 
advance  for  giving  this  your  atten¬ 
tion. 

Yours  truly, 

S.  Fine. 


*  *  * 

A  Variety  of  Questions. 

Milltown,  N.  J.,  Nov.  13,  1907 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  give 
names  of  any  firms  that  make  postal 
cards  to  order  from  negatives  or 
prints  ? 

Is  it  necessary  to  label  home¬ 
made  jellies,  etc.,  if  known  to  be 
pure  ? 

Is  it  practical  for  a  grocer  to 
make  a  clerk  shareholder  and  profit- 
sharer  in  his  business,  and  if  so, 
what  steps  would  be  necessary  to 
make  things  legal  and  binding? 

Thanking  you  in  advance,  I  re¬ 
main, 

Yours  truly, 

D.  D. 


For  postal  cards  from  negatives 
write  Williams,  Brown  &  Earle,  9th 
and  Chestnut  streets,  Phila.,  Pa. 

It  is  not  necessary  under  the  food 
laws  to  label  pure  jelly. 

It  is  perfectly  practical  to  make 
a  clerk  a  shareholder  or  profit 
sharer  in  the  business  without  male 
ing  him  a  partner.  A  proper  agree 
ment  should  be  drawn  up  for  the 
signature  of  each,  but  particular 
care  should  be  taken  to  so  frame  it 
that  no  partnership  relation  is  che¬ 
ated. 

*  *  * 

Organizing  an  Association. 

Baltimore,  Md.,  Nov.  11,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Kindly  advise  me 
how  to  start  a  retail  grocers’  asso¬ 
ciation.  There  is  now  going  on  a 
movement  about  starting  an  asso- 
ciaion  which  may  prove  of  some 
protection  and  such  other  benefits 
to  the  retail  grocers  of  Baltimore. 
A  good  many  grocers  have  been 
consulted  and  all  speak  well  of  such 
a  movement.  It  only 'needs  a  little 
ginger,  or  it  may  be  well  to  join  the 
National  Retail  Grocers’  Associa¬ 
tion.  Your  “Grocery  World”  is 
taken  so  well  by  the  retailers  of  this 
city,  I  think  if  you  can  interest  some 
it  would  help  well  towards  raising 
the  standard  of  our  line  to  a  greater 
extent. 


The  organization  of  a  retail  gro¬ 
cers’  association  is  not  a  matter  that 
can  be  comprehensively  described  in 
a  few  words.  In  brief,  the  best  plan 
is  to  call  a  general  meeting  of  the 
grocers  of  a  community,  and  out  of 
that  form  the  organization,  electing 
officers  and  creating  committees 
who  shall  give  outline  to  the  work 
)y  adopting  a  constitution  and  by- 
aws,  providing  plans  for  the  per- 
ment  work  of  the  organization  and 
so  on. 

*  *  * 

An  Insurance  Scheme. 

Troy,  N.  Y.,  Nov.  9,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Inclosed  is  literature 
me  of  an  insurance  company  which  is 
getting  a  good  many  members  in 
this  section. 

They  are  organized  on  the  mu¬ 
tual  plan  and  promise  remarkable 
things — a  dividend  of  $500  at  the 
end  of  five  years  from  a  weekly 
payment  of  $1.  This  seems  almost 
impossible,  but  when  all  things  of 
their  plan  of  operation  are  taken 
into  consideration,  small  expense 
fund,  lapses,  which  run  as  high  as 
60  per  cent,  in  other  companies,  in¬ 
terest  and  small  death  payment 
($200  instead  of  $1,000  in  other 
companies)  it  looks  more  feasible. 

Do  you  know  anything  of  this 
concern,  and  would  you  advise 


joining?  The  scheme  is  peculiarly 
attractive  to  those  who  are  looking 
more  for  investment  than  insurance, 
though  incidental  insurance  is  no 
objection.  Many  grocers  here  are 
going  into  this  association,  and  we 
would  like  to  if  we  were  assured  it 
was  all  right. 

Do  you  consider  an  order  route 
of  seventy-five  customers,  bringing 
in  $150  per  week,  in  proper  shape,  if 
the  outstanding  debts  amount  to 
$250  on  the  average,  or  is  that  sum 
excessive?  Most  of  the  customers 
are  weekly  and  a  few  monthly. 

Yours  truly, 

Bowman  &  Rowley. 

The  paths  of  life  are  strewn  with  j 
the  wrecks  of  life  insurance 
schemes,  all  of  which  offered  great ! 
advantages  over  the  old  line  com¬ 
panies.  The  writer  has  been  bitten 
in  some  of  them,  and  has  watched 
a  large  number  of  others  very 
closely;  they  are  alluring,  but  prac¬ 
tically  never  do  they  keep  their 
promises.  Insurance  is  too  impor¬ 
tant  to  be  gone  into  on  any  scheme 
basis ;  the  wise  man  seeks  the 
strongest  company  he  can  fin  d.  The 
strongest  company  does  not  always 
mean  the  oldest,  but  very  often  it 
does.  Every  scheme  insurance 
company  which  the  writer  has  ever 
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Go  anywhere  in  New 
England  and  you  will 

find  DE  RAGO  OLIVE 

OIL  a  household  brand. 
This  means  much,  for 
the  people  of  this  sec¬ 
tion  are  known  for  their 
fastidiousness  the  land 
over. 

The  brand  isn’t 
known  so  well  outside 
because  we  are  just 
starting  to  push  it  out¬ 
side.  It  will  be  as  well 
known,  however,  when 
we  have  finished. 

We  earnestly  recom¬ 
mend  DE  RAGO  oil  for 
your  special  and  par¬ 
ticular  consideration. 
It  is  delicious,  superfine 
olive  oil,  quite  the  finest 
we  have  ever  seen  in 
an  experience  of  many 
years.  If  you  want  an 
olive  oil  that  is  better 
than  anything  you  have 
ever  seen  before,  look 

up  DE  RAGO . 


Jas.  J.  Loughery  &  Co. 

IMPORTERS 

Boston,  Massachusetts 
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known,  with  one  exception,  has 
cither  gone  completely  to  pieces  or 
has  had  to  raise  its  rates.  The  very 
low  rate  with  which  it  allures  its 
members  will  do  very  well  for  a 
while,  because  the  death  rate  is  low 
— most  of  the  applicants  are  young 
men  or  hearty  men.  But  as  time 
goes  on  the  members  grow  older 
and  weaker  and  the  death  rate  in¬ 
creases.  The  treasury  is  soon 
drained  of  its  surplus,  and  in  order 
to  keep  afloat  the  company  must  in¬ 
crease  rates.  This  has  been  the 
fate  of  every  mutual  life  insurance 
company  of  the  type  of  the  one  in¬ 
quired  about  here  (the  People’s 
Mutual  Life  Insurance  Associa¬ 
tion  and  League,  of  Syracuse, 
N.  Y.)  which  the  writer  has  ever 
known,  with  the  exception  of  one, 
and  the  members  of  that  one  are 
daily  expecting  an  advance  to  be  an¬ 
nounced. 

The  strongest  and  most  emphatic 
statement  has  been  left  until  the 
last..  Any  insurance  concern  which 
promises  a  dividend  of  $500  after 
five  years’  payments  of  $1  a  week, 
which  means  an  offer  of  $500  for 
$260,  is  to  be  viewed  with  grave 
suspicion.  The  “Grocery  World” 
advises  that  it  be  left  severely  alone. 

In  the  case  of  an  order  route  of 
seventy-five  customers,  amounting 
to  $150  per  week,  the  writer  be¬ 
lieves  that  outstanding  debts  of 
$250  constitute  rather  anr  excessive 
liability.  This  naturally  depends 
on  the  character  of  goods  sold  on 
the  order  route.  If  they  are  goods 
yielding  large  profits  and  the  selling 
expenses  are  light,  a  man  might  be 
able  to  extricate  himself  from  a  load 


of  $250  without  special  trouble. 
If  the  goods  sold  are  the  general 
run  of  groceries,  which  might  mean 
a  net  profit  of  10  to  12  per  cent., 
a  $250  indebtedness  could  not  easily 
be  paid  out  of  the  profits,  and  would 
therefore  constitute  a  heavier  bur¬ 
den  than  in  the  other  case. 


Western  Beet  Sugar  Sold  as  Far 
East  as  York,  Pa. 


Another  Instance  of  the  Rapid  Progress 
of  the  American  Beet  Sugar  Industry 
Now  Controlled  by  the  Sugar  Trust. 
Beet  Product  Underselling  Eastern 
Sugar  Ten  Points.  Trust’s  Domina¬ 
tion  in  Southwest. 

The  Sugar  Trust  seems  to  be  ex¬ 
ercising  a  greater  degree  of  domina¬ 
tion  over  the  refined  sugar  market 
than  has  been  the  case  for  some 
years. 

For  instance,  the  Trust  is  now 
heavily  interested  in  the  Western 
manufacture  of  beet  sugar.  For 
several  months  there  has  been  a 
campaign  on  to  bring  that  sugar 
into  the  Eastern  markets  and  sell 
it  in  competition  with  sugar  refined 
on  the  spot.  Recently  beet  sugar 
made  in  some  of  the  Western  States 
has  been  selling  in  the  East  at  4.60 
cents,  a  price  20  points  below  the 
Eastern  refiners’  price  at  that  time. 
One  of  the  places  where  it  was 
offered  was  York,  Pa.,  where  sales 
were  made  at  4.60  cents,  plus  the 
New  York  freight  rate.  As  the 
quality  was  said  to  be  fine,  this  ad¬ 
vantage  in  price  was  the  means  of 
doing  some  business,  and  will  prob¬ 
ably  be  the  means  of  doing  more. 
Thus  has  the  Trust  invaded  the 


territory  of  the  Eastern  independ¬ 
ent  refiners. 

In  New  Orleans,  La.,  the  cane 
sugar  season  is  now  on,  and  the 
necessities  of  the  planters  have 
enabled  the  Trust  to  do  another 
shrewd  thing.  Scarcity  of  money 
placed  the  planters  at  the  mercy  of 
anybody  who  would  buy  their 
sugar,  and  the  Trust  did  buy  it  at  a 
very  substantial  fraction  below  the 
market,  and  below  the  prices  other 
refiners  had  paid  for  raw  sugar. 
This  cheap  sugar  the  Trust  has 
refined  in  its  New  Orleans  refinery 
and  has  sent  all  over  the  South 
and  Southwest,  at  every  point  hav¬ 
ing  the  advantage  over  all  other  re¬ 
finers. 

So  that  while  the  other  sugar  re¬ 
finers  go  right  ahead  making  and 
selling  sugar,  the  American  Sugar 
Refining  Co.,  through  its  beet  sugar 
connections  and  its  Louisiana  re¬ 
finery,  is  clearly  the  dominating  in¬ 
fluence. 


ASSOCIATION  NEWS 

Louisanna. 

A  general  discussion  on  the 
Louisiana  pure  food  law  and  its 
effect  on  the  grocery  trade  occupied 
the  attention  of  a  largely  attended 
meeting  of  the  New  Orleans  Whole¬ 
sale  Grocers’  Association  last  week. 
For  some  time  this  pure  food  bill 
has  been  attracting  a  great  deal  of 
attention  among  the  grocers  and 
they  have  been  seeking  a  conference 
with  the  State  Health  Board  rep¬ 
resentatives  in  hopes  of  securing 
certain  changes  and  modifications 
that  are  desired.  Some  time  ago  a 


committee  was  named  to  confer 
with  Dr.  C.  H.  Irion,  president  of 
the  State  Board  of  Health,  but  this 
conference  has  not  yet  been  held. 

Little  Rock,  Ark. 

The  last  number  of  the  weekly 
bulletin  issued  by  the  Retail  Gro¬ 
cers’  Association  of  Little  Rock, 
Ark.,  contained  the  following  timely 
suggestions : —  , 

Money  Situation. — If  there  ever 
was  a  time  when  extreme  care  and 
caution  should  be  displayed  by  re¬ 
tailers,  now  is  the  time.  The  pre¬ 
cautionary  measures  adopted  by  the 
banks,  not  only  in  Little  Rock,  but 
all  over  the  country,  should  be  an 
object  lesson  to  the  merchants  to 
“put  on  the  brakes”  on  loose  and 
indiscriminate  credit  giving.  Just  as 
much  care  should  be  exercised  in 
buying,  and  every  department  of  the 
business  should  be  closely  observed. 
Your  goods  on  the  shelves  at  such 
times  are  a  better  asset  than  accounts 
on  the  books  and  the  greatest  care 
should  be  exercised  in  extending 
credit. 

Cashing  Checks.  —  Merchants 
should  also  be  very  careful  about 
cashing  checks  for  parties  unknown 
to  them,  and  a  little  caution  along 
this  line  may  avert  a  considerable 
loss  tb  you.  \Y  ith  so  many  firms  * 
paying  off  their  employees  with 
checks  it  is  a  splendid  opportunity 
for  the  bogus  check  men  to  get  in 
their  work. 

Lancaster,  Pa. 

The  Lancaster  Retail  Grocers’ 
Association,  at  their  regular  meet¬ 
ing  held  last  week,  received  their 
charter  and  are  renewing  their 
efforts  to  have  all  grocery  stores 
close  on  Sundays,  and  will  succeed, 
as  their  intention  is  to  prosecute  all 
who  do  not  comply  with  the  law  in 
that  respect. 

The  nomination  of  officers  for  the 
ensuing  year  were  made,  and  a 
lively  contest  is  looked  for  in  the 
election  of  directors,  quite  a  number 
contesting  for  the’  places  to  be  filled. 


Be  A  Successful  Specialist 

Do  some  one  thing  better  than  your  competitors  possibly  can  and 
your  success  is  assured. 

The  Grocer  equipped  with  Johnson’s  ‘’EVERSHARP”  slicing 
machine  can  without  trouble  slice  Libby,  McNeil  &  Libby’s  best  dried 
beef  to  perfection.  And  these  moist,  delicate  flavored,  full  size,  rosy 
hued,  freshly  cut  wafer  slices  are  all  alone.  A  class  by  themselves— so 
much  larger — so  much  thinner— so  much  brighter,  attractive  and  better 
tasting,  their  superiority  so  marked  and  self  evident— so  far  above  com¬ 
parison,  that  delighted  housekeepers  once  acquainted  with  Johnson’s 
sandwich  sliced  beef  use  it  so  frequently,  in  so  many  different  ways, 
with  such  gratifying  success,  nothing  could  induce  them  to  buy  dried 
beef  cut  on  any  ot]ier  machine. 

A  chance  to  secure  a  complete  monopoly  of  this  most  profitable 
rapid-selling,  trade-drawing  specialty  is  yours  to-day — to-morrow  may 
be  too  late. 

Send  for  a  sample  of  the  best  dried  beef  sliced  to  perfection. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 
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A  full  attendance  is  looked  for  on 
that  night,  not  only  on  account  of 
interest  in  the  election,  but  because 
a  smoker  will  be  tendered  the  mem¬ 
bers  and  friends. 

Prospects  of  the  association  are 
very  encouraging.  The  work  of 
the  association  during  the  past  year 
has  been  full  of  interest  to  the  gro¬ 
cer,  and  the  great  majority  seem  to 
appreciate  the  efforts  of  the  associa¬ 
tion  in  uplifting  the  condition  of  the 
trade. 

John  L.  Binkley,  Sec’y. 


New  Patents  and  Trade-mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  May  7,  1907. 

852,441  and  852,442.  Processes  of  re¬ 
fining  lard.  S.  T.  Lockwood,  Buffalo, 
N.  Y.  , 

852,497.  Process  of  mixing  dough. 
Cyrus  Chambers,  Jr.,  Overbrook,  Pa. 

852,556.  Egg  boiler.  H.  F.  Hall,  Phil¬ 
adelphia,  Pa. 

852,560.  Machine  for  forming  and 
wrapping  confections.  D.  T.  Igou, 
Springfield,  Ohio,  assignor  to  The  Stand¬ 
ard  Candy  Machine  Co.,  Columbus,  Ohio. 

852,566.  Pie  pan.  E.  H.  Lane,  Kan¬ 
sas  City,  Mo. 

852,624.  Broiler  and  toaster.  De 
Leonard  Rugg,  Catskill,  N.  Y. 

852.663.  Feeding  and  cutting  attach¬ 
ment  for  wrapping  machines.  D.  T. 
Igou,  Springfield,  Ohio,  assignor  to  the 
Standard  Candy  Machine  Co.,  Columbus, 
Ohio. 

852.664.  Wrapping  machine.  D.  T. 
Igou,  Springfield,  Ohio,  assignor  to  the 
Standard  Candy  Machine  Co.,  Columbus, 
Ohio. 

852,696.  Folding  display  box.  P.  S. 
Bauer,  Chicago,  Ill.,  assignor  to  Bauer  & 
Black,  same  place. 

852,951.  Suspension  clamp  for  bacon. 
A.  A.  Harnischfeger,  New  York,  N.  Y. 

852,965.  Dough  mixing  and  kneading 
apparatus.  John  Koelner,  Milwaukee, 

Wis. 

853,060.  Rotary  waffle  iron.  W.  L. 
Carter,  Gulfport,  Miss. 

853,066.  Nut  grading  and  shelling 
machine.  J.  C.  Crellin,  Liverpool,  Eng. 

Patents  issued  May  14th,  1907. 

853,294.  Meat-slicing  machine.  Al¬ 
brecht  Brinnhauser,  Nuremburg,  Ger¬ 
many. 

853,408.  Cheese  cutter.  Thomas  Hill, 
Joggin  Mines,  Nova  Scotia. 

853,479-  Meat  saw.  J.  E.  Smith,  Fort 
Wayne,  Ind.,  assignor  of  one-half  to  S. 
C.  Kiser,  Huntingdon,  Ind. 

853,493.  Ice  cream  scraper.  C.  H. 
Bradbury,  Boston,  Mass. 

853,497.  Sectional  can.  E.  W.  Carnes, 
Chicago,  Ill.,  assignor  to  American  Can 
:  Co.,  New  York,  N.  Y. 

853,547.  Container  top.  J.  R.  Harbect, 
Detroit,  Mich.,  assignor  to  Kemiweld 
Can  Co.,  same  place. 

853,725.  Nutmeg  container  and  grater. 
C.  L.  Newton,  Cincinnati,  Ohio. 

853,740.  Candy-working  machine.  Au¬ 
gust  Schober,  Chicago,  Ill. 

853,748.  Baker’s  oven.  William  Tank, 
New  Orleans,  La. 

853,894.  Meat-chopping  machine.  F. 
W.  Orth,  Portland,  Ore. 

853,940.  Process  of  bleaching  and 
sterilizing  corn.  Otto  Zimmerman,  Lud- 
wigshafen-on-the-Rhine,  Germany. 

853,943.  Process  of  manufacturing 
products  from  cornstalks,  sugar  cane, 
etc.  Viggo  Drewsen,  New  York,  N.  Y. 

TRADE-MARKS 

which  will  be  registered  unless  opposi- 
.  tion  is  entered  within  thirty  days. 

For  syrup.  Crescent  Mfg.  Co.,  Seattle, 
Wash.  The  word  “Mapleine.” 


For  jams,  jellies  and  marmalades. 
David  Jones,  New  York,  N.  Y.  An 
elliptical  panel  containing  the  words 
“Rose  &  Lily”  and  representations  of 
roses  and  lilies. 

For  canned  fish.  Northwestern  Fish¬ 
eries  Co.,  Seattle,  Wash.  A  representa¬ 
tion  of  a  baby  within  an  onamental  cir¬ 
cular  border.  A  representation  of  a 
hanging  fish  between  elliptical  panels 
each  containing  a  picture  of  a  young 
child. 

For  olive  oil.  Basilea  &  Calandra, 
New  York,  N.  Y.  The  word  “Calbas.” 

For  coffee.  John  Blaul’s  Sons  Co., 
Burlington,  Iowa.  The  word  “Vaja.” 

For  chewing  gum.  W.  V.  Moser,  Can¬ 
ton,  Ohio.  The  word  “Whale”  and  a 
representation  of  a  whale. 

For  canned,  smoked,  pickled  and  pre¬ 
served  fish.  Bergens,  Varmrogeri,  Molt 
&  Co.,  Bergen,  Norway.  The  words 
“Sirius  Brand”  and  a  representation  of 
a  star  betweeen  representations  of  birds. 

For  scouring  and  cleansing  prepara¬ 
tion.  Gibson  Soap  Co.,  South  Omaha. 
Neb.,  assignors  to  The  Cudahy  Packing 
Co.,  Chicago,  Ill.  The  word  “Solvene.” 

For  candy.  A.  Slauson  &  Co.,  New 
York,  N.  Y.  The  words  “Scotch  Mints.” 

For  soap.  Robinson  Bros.  &  Co.,  Port¬ 
land,  Me.,  and  Malden,  Mass.  The 
words  “Robinson  Bros.  &  Co.  Oat  Meal 
D.  No.  31.  Boston.”  Also  the  word 
“Newport.”  Also  the  words  “Robinson 
Bros.  &  Co.  Pumice  for  the  Hands. 
Boston.” 

For  flour.  Lyon  &  Greenleaf,  Wau- 
seon,  Ohio.  The  words  “Clipper,”  “Good 
Luck”  and  “Waseo.” 

For  candy.  D.  D.  Long,  Oswego.  N. 
Y.  The  words  “Ox  Heart”  and  a  rep¬ 
resentation  of  a  leafed  stem  and  a  mono¬ 
gram  “C  O  W.” 

For  chocolate.  James  de  Fremery  & 
Co.,  Oakland,  Cal.  The  words  “Peek-a- 
boo.” 

For  prepared  gelatin.  Whitman  Gro¬ 
cery  Co.,  Orange,  Mass.  The  word 
“Minute.” 

For  starch.  New  York  Glucose  Co., 
New  York,  N.  Y.  The  word  “Globe.” 
Also  a  representation  of  a  globe  sur¬ 
mounted  by  an  eagle. 

For  soap.  The  N.  K.  Fairbank  Co., 
Chicago,  Ill.  The  word  “Copco.” 

For  cottonseed  oil  soap.  Union  Oil 
Co.,  Providence,  R.  I.  The  words 
“Union  Oil  Company.  Yorkshire  Soap, 
Providence,  R.  I.” 

For  soap.  The  Remmers  Soap  Co., 
Cincinnati,  Ohio.  The  words  “Sweet 
Marie.” 

For  canned  vegetables.  J.  J.  Peres  & 
Co.,  Memphis,  Tenn.  The  word  “Fire 
brand”  and  a  representation  of  two  In 
dians  seated  before  a  fire  over  which  is 
suspended  a  kettle. 

For  canned  salmon.  Thlinket  Packing 
&  Trading  Co.,  Portland,  Oregon.  The 
word  “Tepee”  and  a  representation  of 
Indians  seated  round  a  fire  before  a  tent. 
The  words  “Sea  Rose”  and  a  represen¬ 
tation  of  roses  and  a  body  of  water.  The 
word  “Peasant”  and  a  renresentation  of  a 
woman  carrying  a  filled  basket  on  her 
arm.  The  words  “Arctic  Belle”  and  a 
representation  of  an  Esquimau  woman 
spearing  fish. 

For  coffee.  The  Independence  Coffee 
and  Spice  Co.,  Denver,  Col.  The  word 
“Manitou”  and  a  representation  of  a 
swastika. 

For  canned  fruits.  California  Canne¬ 
ries  Co.,  San  Francisco,  Cal.  The  words 
“Silver  Crest”  and  a  representation  of  a 
lion  rampant  upon  a  heraldic  bar  and 
holding  aloft  a  crown. 

For  canned  fish.  Northwestern  Fish¬ 
eries  Co.,  Seattle,  Wash.  The  words 
“Admiral  Dewey”  and  a  representation 
of  a  battleship. 

For  cheese.  Chautauqua  Refrigerating 
Co.,  Jamestown,  N.  Y.  The  word  “Im- 
hof”  upon  a  shield  which  is  surmounted 
by  the  head  of  a  cow  and  wings,  above 
which  is  a  star. 

For  prepared  beverages  made  from 
milk  and  cream.  A.  H.  Thoumaian,  Bal¬ 
timore,  Md.  The  word  “Lozak.” 

For  pickles.  Alart  &  McGuire,  New 
York,  N.  Y.  A  rectangular  panel  con- 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  lour  month*'  trial  for  10  cents 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco 
late  preparations  are 
Absolutely  Pure 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
il  s^PaL  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


“X=MAS  PRESENT” 

USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
ever  made  this  offer— this  beauti¬ 
ful  4-piece  set  of  Silverware 
(guaranteed);  full  size  forfamily 
use  packed  in  case  ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able— the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY — This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 


so 


GROCERY  WORLD 


taining  a  diamond-shaped  figure  with  the 
letters  “O  K”  therein,  and  the  words 
“Extra  Spiced  Pickles  Packed  in  pure 
Malt  Vinegar.  Alart  &  McGuire.  New 
York.” 

For  coffee.  American  Coffee  Co.,  of 
New  Orleans,  Ltd.,  New  Orleans,  La. 
The  phrase  “Every  Cup’s  a  cup  of  joy.” 

For  prepared  mustard.  Charles  Gul¬ 
den,  New  York,  N.  Y.  The  words 
“Moutarde  Surfine.” 

For  canned  oysters,  sardines  and 
salmon.  Allen  Bros.  Co.,  Omaha,  Neb. 
The  letters  “A.  B.  C.” 

For  teas.  Allen  Bros.  Co.,  Omaha, 
Neb.  The  word  “Bouquet.” 

For  coffee.  Allen  Bros.  Co.,  Omaha, 
Neb.  The  word  “Gaiety”  and  a  repre¬ 
sentation  of  a  young  woman  wearing  a 
large  hat  with  feathers  and  a  flowing 
boa  and  carrying  a  long  wand  across, 
her  shoulders. 

For  coffee  and  chicory  compound. 
Columbia  Coffee  Mills,  *  Ltd.,  New 
Orleans,  La.  The  words  “Javer  Brand” 
and  a  black  disk  containing  a  monogram 
“C  C  M”  in  white. 

For  coffee.  VV.  H.  Harrison  &  Co., 
Cincinnati,  Ohio.  The  words  “St. 
Nicholas.” 

For  cereal  substitute  for  coffee.  J.  H. 
Gerner,  Lowville,  N.  Y.  The  word 
“Javana.” 

For  peanuts.  E.  W.  Brewer,  Fuller¬ 
ton,  Cal.  The  words  “Show  Me.” 

For  tea.  Corbin,  Sons  &  Co.,  Chicago, 
Ill.  A  diamond-shaped  figure  containing 
the  words  “The  Tycoon  Tea,”  below 
which  are  the  fetters  “I.  C.  &  M.  C.” 

For  macaroni.  Sarafino  Rocca,  Chi- 
cago,  Ill.  The  word  “Rocco”  in  mono¬ 
gram  form. 

For  Coffee.  D.  H.  Hoffman,  New 
Orleans,  La.  The  word  “Globe.” 

For  flour.  Tranchant  &  Finnell,  Os¬ 
borne,  Ohio.  The  words  “Osborne 
Mills.” 

For  tapioca  and  split  peas.  Siegel, 
Cooper  &  Co.,  Chicago,  Ill.  The  word 
“Hazel”  and  a  representation  of  hazel 
leaves  and  nuts. 

For  nutmegs,  celery  salt,  mustard,  all¬ 
spice,  cinnamon,  paprika  sage,  pepper, 
savory,  curry  powder,  cloves,  mint,  cay¬ 
enne,  celery  pepper  and  thyme.  Siegel, 
Cooper  &  Co.,  Chicago,  Ill.  The  word 
“Hazel”  and  a  representation  of  hazel 
nuts  resting  upon  a  leaf. 

For  vinegar,  catsup  and  pickles.  Sie¬ 
gel,  Cooper  &  Co.,  Chicago,  Ill.  The 
words  “Milford  Manufacturing  Co.”  and 
a  landscape. 

For  corn  starch.  New  York  Glucose 
Co.,  New  York,  N.  Y.  The  word  “Ra¬ 
dium”  and  a  representation  of  a  corn¬ 
stalk. 


For  flour.  Gronseth  &  Olsen,  Duluth, 
Minn.  The  word  “Viking”  and  a  rep¬ 
resentation  of  a  ship. 

For  baking  powder.  Cleveland  Baking 
Powder  Co.,  New  York,  N.  Y.  A  circu¬ 
lar  disk  containing  the  words  “Purity, 
!  Strength,  Perfection,”  and  surrounded 
by  an  annular  red  band, 
j  For  soap.  The  Remmers  Soap  Co., 
Cincinnati,  Ohio.  A  representation  of  a 
female  figure  in  evening  dress  and  the 
words  “Sweet  Marie  Toilet  Soap.” 

For  bread.  Fred.  Nielsen,  Milwaukee, 
Wis.  A  representation  of  a  ribbon  bow 
and  a  seal  thereon  containing  the  words 
“Blue  Ribbon  Bread.” 

For  candies.  Reiss  &  Brady,  New 
York,  N.  Y.  The  word  “Crcsca.” 

For  specially-prenared  butter  prints. 
McCanna  &  Fraser  Co.,  Burlington,  Wis., 
and  Philadelphia,  Pa.  The  words  “Globe 
Butter”  and  a  representation  of  the  globe. 
A  monogram  “W.  R.”  and  the  words 
“Wilde  Rock.” 

For  candy.  E.  H.  Farnsley,  Omaha, 
Neb.  The  word  “Pit-Pat.” 

For  canned  salmon.  Northwestern 
Fisheries  Co.,  Seattle,  Wash.  The  words 
"Equator  Brand”  and  a  representation  of 
a  two-masted  sailin  vessel. 

For  flour.  Abraham  &  Strauss,  Brook¬ 
lyn,  N.  Y.  The  word  “Montauk.” 

For  pumpkin  seed  flavored  candy.  The 
Punk  (Co.,  Meadville,  Pa.  The  word 
“Punk”  upon  a  representation  of  a  pump¬ 
kin. 

For  bread.  Edgar  Young,  Buffalo,  N. 
Y.  A  kitchen  scene,  showing  a  maid 
cutting  bread. 

For  baking  powder.  Raines  &  Co, 
New  York,  N.  Y.  A  black  disk  within 
a  wreath  having  a  small  black  shield  at 
its  lowest  point  and  surmounted  by  an 
eagle  and  flags. 

For  washing-blue.  The  Webb  Mfg. 
Co.,  Nashville,  Tenn.  The  word  “Spur¬ 
locks.” 

For  tea.  Jones-Paddock  Co.,  San 
Francisco,  Cal.  The  word  “Summit.” 


Neither  Side  Wants  Pennsylva¬ 
nia  Sulphured  Peach  Case 
Tried  at  Once. 


Case  Brought  Against  Altoona  Grocer 
Likely  to  Be  Postponed  Until  Federal 
Department  Issues  Definite  Ruling  on 
Use  of  Sulphur  in  Food. 


There  is  much  reason  to  believe 
that  the  Pennsylvania  Dairy  and 


Food  Department  is  not  at  all  de 
sirous  of  bringing  the  case  startec 
against  sulphured  peaches  to  trial  at 
any  time  in  the  near  future. 

Under  the  new  Pennsylvania 
food  law  appeals  from  magistrates’ 
decisions  are  not  a  matter  of  right, 
but  must  be  granted  by  the  Com 
mon  Pleas  Court.  The  department 
is  opposing  the  appeal  of  the  A1 
toona  case,  and  argument  upon  it 
will  be  heard  in  January  next. 
There  is  hardly  any  question  but 
that  it  will  be  granted  and  the  case 
set  down  for  trial  in  due  course. 
Just  when  “in  due  course”  means 
that  it  will  be  reached  is  uncertain, 
but  neither  the  grocery  interests 
representing  the  defendant,  nor  the 
Dairy  and  Food  Department,  are 
anxious  to  try  it,  and  the  case  will 
therefore  probably  be  postponed 
from  time  to  time.  There  is  a 
definite  motive  in  this — holding  the 
matter  up  until  the  Federal  depart¬ 
ment  issues  something  official  con¬ 
cerning  the  use  of  sulphur  in  food. 
Everything  issued  so  far  has  been 
tentative.  The  Federal  Food  and 
Drug  Board  are  reported  as  strong¬ 
ly  in  favor  of  no  trial  for  the  time 
being,  as  they  do  not  wish  their 
hands  to  be  forced.  If  the  Federal 
Board  decides  to  permit  the  per¬ 
manent  use  of  sulphur  the  Pennsyl¬ 
vania  case  will  probably  be  dropped. 


ing  a  cure,  all  inflammation  and  rough 
ness  of  the  skin  having  disappeared.’ 
Absorbine,  Jr.,  for  mankind  is  an  anti 
septic,  germicide  and  discutient,  milt 
and  pleasant  to  use.  Cures  varicosi 
veins,  varicocele,  hydrocele;  remove- 
wens,  goitre  and  all  soft  bunches  frog 
mankind.  $i  a  bottle  at  your  local  drug 
gists,  or  postpaid  upon  receipt  of  price 
W.  F.  Young,  P.  D.  F.,  9  Monmoutf 
street,  Springfield,  Mass. 


Buy  Your  Fruit  Cake  Now. 


You  can  obtain  some  very  nice  fruit 
cake  at  a  price  that  will  enable  you  to  sell 
at  a  good  profit  if  you  will  get  in  touch 
with  J  S.  Ivins’  Son,  Philadelphia. 
Ivins  Holiday  Fruit  Cake  is  the  regular 
so-called  English  Dark  Fruit  Cake,  and 
was  baked  a  few  weeks  ago  in  order  that 
the  full  flavor  of  the  good  things  that 
enter  into  it  could  be  obtained.  While 
the  price  to  you  is  low,  the  cake  is  high 
class  and  will  prove  its  worth  by  a  trial. 


GET  YOUR  PRINTED 

Posters  and  Show  Cards 


from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IV.  Front  Street 
PHILADELPHIA 


PATENTS 


obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  e  SI.,  IV.  W.,  Washington ,  D.  C 


Look!  Look!  Look! 


I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 


Editor  of  “Postmaster  and  Carrier.” 


Fred.  Chase,  editor  of  “Postmaster  and 
Carrier,”  Dallas,  Texas,  writes  under 
date  of  October  8,  1907:  “Dear  Sir:— I 
beg  to  thank  you  for  the  bottle  of  Ab¬ 
sorbine,  Jr.  My  wife  has  been  a  sufferer 
for  a  year  from  malignant  tetter,  and 
found  no  relief  from  either  physicians’ 
treatment,  nor  so-called  specifics.  Ab¬ 
sorbine,  Jr.,  however,  is.  rapidly  affect 


B.  HAWKINS’  SONS 
609  Lombard  Street  PHILADELPHIA,  PA. 


DANDELION 

VEGETABLE  BUTTER  COLOR 


A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  aud  of  the  United  States. 

MANUFACTURED  BY 


WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


ROSTER 


”-1°  grocERs. 


208  N  DELAWARE  AVE. 

AND 

209  Tl.  WATER  S.T. 


Goods  That  Are  Needed 


That  is  what  we  carry  in  stock ,  always  striving  to  serve 
our  trade  promptly  with  seasonable  goods  at  right  prices 


208  N.DEL AWARE  AVE 

AND 

209  N.  WATER  ST. 


SUGAR  SY  RUPS.— Absolutely  pure,  the  product  of  cane  sugar,  wholesome  and 
nutriUous.  A  Y  Sugar  Syrup,  at  16c.;  Excel  Sugar  Syrup,  at  21c  Sun 

3S“P’  a‘ 20c-=  AAA  Sugar  Syrup,  at  24c*  Fancy  Grainy  Su^r 
Syrup,  at  30c  ;  Ex.  Fancy  Now  Century  Syrup,  at  32c  B 

NUTS,  RAISINS,  ^--Jhanksgiving  Day,  Noy.  28th;  the  great  day  for  family 

w«  “i"'  «SI»  4h3f*S2;«Sk'-£“TK.?  SEST&  rw.a„:s- 

TMarbola-atHc.iSiciiy  Filberts,  at  faci;  Brazil  Nuts  at  ,  3c  Pecln 
at  sfr  1  'hC  ’  Cholc®  Layer  Figs,  3-Cr.,  at  10c.,  Calf.  Package  Figs 

s.s„.T.T5oNp”„o;:‘la"  **  a 


DA,  POPCORN,  ETC.— We  are  booking  orders  now  to  be  charged  and 
snipped  Dec.  1st,  reaching  you  in  good  time  for  the  Holiday  trade.  A  few  of 
the  most  popular  varieties  we  quote  as  follows  (all  in  30  lb.  pails) :  Extra 
Mixtures,  at  7'Ac.\  Cream  Jelly  Mixtures,  at  gXc.;  Eloroftan  Mix. 
lures  at  S^c.,  Nobby  Mixtures,  at  9Kc.,Cadella  Mixtures,  at  12c.; 
*  me  French  Mixtures,  at  13c.;  Quaker  City  Cream  Chocolates,  at 
iic.;  Machine  Toys,  at  8c.;  CHOICE  HAND  MADE  TOYS,  40  lb- 
ms  at  9c.;  Pop  Corn  Fancy,  heavy  sugar-coated,  barrels  at  SKc.; 

-  °.  °P  Corn,  barrels  »at  8c.;  Yankee  Pop  Corn,  40  measures 

to  the  box,  at  90c. 


KIRK,  FOSTER  &,  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET, 

PHILADELPHIA  -  PENNSYLVANIA 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrn 
colt.  Answers  may  be  addressed  to  the  Gbochrv  World  when  desired,  provided  the  advertisement  is 
I  accompanied  by  ro  cents  in  postage  to  pay  for  remailing  the  same, 
cents  per  issue. 


To  non-subscribers  the  price  is  50 


w 


WANTED. 


WANTED— Two  square  show  cases,  8  feet 
long.  Address  D.  K.  Dimm  &  Bro.,  Gran¬ 
ville,  Mifflin  Co.,  Pa. _ 22 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel- 

phia. 


tf 


FOR  SALE. 


FOR  SALE— For  cash,  one  all-glass  candy 
8  foot  floor  show  case  ;  one  all-glass  cigar 
5-foot  floor  show  case ;  two  4- foot  Enterprise 
syrup  pumps ;  one  8-pound  counter  coffee 
mill ;  one  26-pound  even  balance  Troemner 
scales;  one  5-pound  even  balance  Troemner 
scales ;  four  tea-coffee  canisters,  base  de¬ 
livery,  holds  35  pounds  each ;  one  8-com¬ 
partment  spice  canister,  base  delivery,  holds 
15  pounds  each;  one  $125  Hailwood  cash 
register  ;  one  combination  popcorn-peanut 
roaster,  costs  $104;  paper  holders;  oval 
show  cases ;  candy  trays  ;  candy  j  ars  ;  candy 
scales.  Will  give  discount  from  first  cost. 
All  in  first-class  condition.  Must  be  sold  by 
Di  cember.  P.  O.  Box  137,  Renovo,  Pa.  23 


MR.  '  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description?— 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf. 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
i  10  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18x45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  263. — In  near  Philadelphia  suburb. 
Groceries  and  provisions.  Store  40  x  40 
feet.  Yearly  business,  $25,000,  half  cash. 
Stock  carried,  $1,500.  Net  profits  15  per 
cent.  Good  dwelling  connected.  Uses  two 
teams.  Business  established  and  prosper¬ 
ous.  Good  reason  for  selling.  Price,  in¬ 
ventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 


cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37, 000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $r,ooo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  308. — In  Germantown.  Does  $200 
weekly.  Stock  $500.  Nets  clean  10  per 
cent,  profit  above  everything.  Owner  go¬ 
ing  into  other  business  and  will  sell  at 
inventory.  With  meats  added  this  business 
will  increase  50  per  cent. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduce  d  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $7 00.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $2504300. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  319.— In  North  Philadelphia.  Store 
18  x  30.  Does  $300,  two-thirds  cash.  Stock 
carried  $1,000.  One  team.  Net  profits  15 
per  cent.  Dwelling  connected,  for  sale  or 
rent.  Owner  retiring  from  business  and 
will  sell  at  inventory.  This  store  was 
established  by  the  present  owner  29  years 
ago. 

No.  321.— In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322.— In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 


team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

no.  323. — In  a  good  section  of  North  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager,  and 
has  no  personal  taste  for  the  business.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324.— In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford,  Philadelphia,  store  18x35  feet.  Does 
$300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  groceries, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327.— On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  sfory  used  for 
ice  cream  and  restaurant.  Stock  $6co  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No1.  .328. — In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.J., 
has  a  13K  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED— Competent  clerk  to  work  until 
after  the  holidays  with  possibility  of  per¬ 
manent  position.  Must  have  usual  qualifi¬ 
cations  and  furnish  references.  Chris. 
Crabiel,  Milltown,  N.  J. _ 22 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 


00000000000000000000000000 


DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  .Race  746. 


00000000000000000000000000 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa. ,  81  miles  from 
Philadelphia.  Store  25  x  30,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $  i, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  monev  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs. Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  You  With  Sales¬ 
men  Whn  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BKADSTREET  STS1  EM,  Rochester,  N.  T. 


SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBINE  cures 
Lameness,  allays  pain,  re¬ 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  JR.,  for  mankind,  Jr.oo 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCERY  WORLD" 


32 


GROCERY  WORLD 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— Eig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SliERRON,  Agent 

31  South  Front  Street 


“An  Emblem  of  Parity” 

Carter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 
Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 
PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 
HRS  NO  EQUAL 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 


R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EC.  Cor.  Callowhiill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  Issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  November  18th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in'crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate . 1 .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . * .  1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  . 55  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

Cocoarruts,  100  to  bag . $4.25  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  - 

Fancy  Brights  150-176  size,  per  box . . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts.  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s' to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . ” 

Golden  Russetts,  54’s  to  64’s,  per  box . . 

Golden  Russetts,  8o’s,  per  box . 

FOREIGN  ORANGES. 

Jamaicas,  about  400  to  bbl  . . 

Jamaicas,  boxes,  150-176 . ’ 

Jamaicas,  boxes,  200-210  . 

Jamaicas,  boxes,  250-288  . 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4.S0  to 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . 

Good  Quality,  kegs,  60  lbs . 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound  . 04K 

Finest  Sair,  weighing  about  65  pounds,  per  pound  .  .041^ 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . ,o6j4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 

CRANBERRIES. 

Cape  Cod,  fancy,  large  . 

Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl . 

Fancy  Cod,  large  dark,  bushel  crate . 

Fancy  Jersey,  medium  dark  . 

FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . 

Fancy  Messina,  360  size,  per  box  .  3.50  to  3.75 

Choice  Messina,  300  size,  per  box .  3.25  to  3.50 

Choice  Messina,  360  size,  per  box .  3  00 

NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound .  0.12 

Exta  fancy  quality  4-crown,  10  to  12-pound  boxes,  per  pound .  0.11 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Fancy  quality  glove  boxes  weighing  about  14  pounds,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . ' . “ 

Choice  Prime,  per  barrel . . . 

Fancy  Medium,  per  barrel . 

Choice  Medium  per  barrel . 


4.00 

4.00 

3-50 

2-75 


$4-50 

500 

4-50 

4.00 

4-25 

375 

$4-50 

3-25 

275 

2.25 


5-oo 

4.00 

3-50 

300 


$10.00 

9.00 

7-50 

300 

2.50 

$4-50 
4.00 


$3-50 

3-25 

2.50 

2.00 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White  . 

Strictly  Fancy  Yellow  . 

Fancy  Valencia  Onions,  per  crate . 

VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


$175 
1-25' 
1  35 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Inv  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

’acked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A”  Java . 26 

I  B"  Java . 24 

«C”  Java . . . .ti? . 

^ — java  and  Mocha  Blend . 24 

Java  and  Mocha  Blend . 22 

1A"  Mocha . 24 

'B”  Mocha . 22 

•C”  Mocha . 20 

I  Aguayra  (Washed  Caracas) . 18 

‘A/’  Maracaibo . 18 

‘B”  Maracaibo . 12 

■A”  Santos . 18 

‘B”  Santos . 1° 

I'C”  Santos.  . . 14 

Peaberry  Santos . 14 

‘A”  Rio . 18 

*0.  1  Rio . 12 

!J0.  2  Rio . 10 

Upton  Special  Mocha  and  Java.  1  lb.  cans  .27 

ILipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

krbuckle’s,  100  lbs.  to  case . .7. . 

King  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson .  -35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  y  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .05 

Wagner’s,  8  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz .  1 .75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92% 

Gallon,  %  doz .  3.15 

Fair  Quality,  3s . 90 

Us,  2  doz . 80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1  05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . -  .  1.25 

Iceberg,  l  lb.  tall,  »  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat, 4doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.50 

Beaver,  %  lb.,  flat,  8  doz .  2.30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.20 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oystefs — 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

V  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . . .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

U  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans . . .  9-75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb. ,  2  doz .  1  -05 

Blackberries,  2  lb.,  2  doz .  1-25 

Blueberries,  2  lb.,  2  doz . ... 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz . .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1 %  lb.,  chunks,  4 

doz . ' .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1-35 

Strawberries,  2  lb.,  2  doz .  1  60 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  2%  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  1>er1m' 

Evaporated,  50  lb . 1"% 

Evaporated,  1  lb.  packages,  4  doz .  13 

Dried,  50  lbs . . 

Ppflphps _ 

Evaporated,  50  lbs . 14 

Best,  25  lbs . 15 % 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

Package,  36 . 08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . "0 

American  Brand,  25  lb . 

Package,  30  1  lb .  .06% 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

40-  50. 25  lbs . 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06)4 

90-100, 25  lbs . 06% 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels,  50  lbs . 

Seeded,  361  lb.  packages . 11 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06%. 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2 .42 

Fine  Dairy,  10s,  28  to  bbl .  2 .23 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2 .70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1-30 

Rock  Salt . percwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . 7. .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas,  210  lbs . per  bbl.  7.90 

Less  quantity . .  .04 

Lentils,  about  100  lbs.  to  sack . I.  -08% 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 45 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5-30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.90 

Fine  Granulated,  100  lb.  sacks .  4.90 

Confectioners'  A .  4-85 

No.  1,  A .  4.80 

Light  Yellow .  4  35 

Fine  Granulated,  2  lb.  bags .  5 .20 

Fine  Granulated,  5  lb.  bags .  5.10 


CONDENSED  MILK.  Case. 

Baby ,  1  doz.  glass  jars .  1-90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.2a 

M agnolia,  4  doz .  4 . 65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.55 

Dime  Brand,  4  doz .  4.00 

Lion, 4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’ Silver,  4  doz .  4.70 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz .  4  25 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3. JO 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.7o 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  5u0s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1%  box 
"1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . , . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4 . 00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine  ...' .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunsh  i  ne . 120  2 . 50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . *100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

*5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 


Fairbank’s .  50 

Sapolio . . . 3  doz. 

Wrigley’s . 100 

Wrigley’s .  SO 

Scourene . iou 

Lipp’s  Scourer .  60 

i  Sil  San . . . •••■•  50 

Armv  and  Navy  Compound . 4  doz. 

Finola  Star  Polish . -.100 

I  Silver  Sand . Per  661. 

American  Scourer . ■•■  ‘00 

j  Bon  Ami,  10c.  size . 3  doz. 

Brooks’  Crystal . -.100 

Hoefner’s  Crystal,  with  spoons . 24  pkgs. 

Old  Dutch  Cleanser,  4  doz .  3.25 


1.88 

2.25 

3.50 

1.80 

3.50 
2.25 
2.00 
1.80 
3.85 

2.50 
3.75 
2.50 
3.90 
1.00 
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GROCERY  WORLD 


NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World"  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Klco  Molasses—  Per  gal. 

Fancy,  barrels . 42®  . 45 

Choice,  barrels .  .40 

Good,  barrels . 26®  50 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®.  50 

Prime . .40 

Good . 28@.35 

Ordinary . -  .22 

Blended,  fancy .  .36 

Blended,  choice .  .83 

Blended,  good .  .30 

2-lb  tins,  3  doxen . per  case,  2.80 

Quarts,  2  doxen. . per  case,  2.80 

Sugar  Syrup- 

Pure,  extra  fancy . _ . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  '  .82 

Choice .  .29 

Vanilla  Drips . 29®  .30 

Tins,  2-lb..  2  doxen . per  case,  1  95 

Tins,  2%-lb. ,  2  doxen . per  case,  2.30 

Tins,  8-lb.,  2  doxen . per  case,  2. 50 

Tins,  5-lb.,  1  doxen . per  case.  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  S5@I95 .  40.00 

Georges  count  11U@U5 .  25.00 

Shore  2s,  count  226@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  00 

Norway,  count  400@450 .  25  00 

Norway,  count  300@350 . 28.00 

Norway,  count  240®270 .  36.09 

■Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals...., . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 20 

Bloaters,  Cromarty,  100s . 


-I- 

Peaberry— 

Santos— Fancy .  .17% 

8antos— Choice . 17 

San  t08— Fine . .  .16 

Rio — Fancy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Beet . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . . . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
.07 
.30 
.10% 
17 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15@  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28®  . 85 

Choicest . . . 45®. 65 

mperial— 

Common  to  fair . . . 20®  .  25 

Superior  to  fine . 30®.  85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®  .55 

Voung  Hyson- 

Common  to  fair . 15®.  18 

Superior  to  fine . 22®  .80 

xtra  fine  to  finest . 85®. 40 

uolcest . 45®  .60 

Hyson- 

Common  to  fair .  @ .  12% 

Superior  to  fine .  @18 

Extra  fine  to  finest .  ® .  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@ .  25 

Extra  fine  to  finest . 28®  .  30 

Choicest . 32®.  38 

Basket-fired— Common  to  fair . 22@  .25 

Basket-fired— Superior  to  fine . 28®  . 30 

Basket-fired—  Extra  fine  to  finest . 32@.S8 

Basket-fired— Choicest . — @  45 

Dust  .  @12% 

^ng — 

-nmontofalr .  @.15 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 16®  .is 

Superior  to  fine . . 20@  .25 

Extra  fine  to  finest . 80@  35 

Choicest  . 40®  .60 


ROASTED  COFFEES. 


Java— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

Laguayra — 

Caracas—  Finest . . . 

Caracas— Choice . . . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Whole,  bags  or  barrels . 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 21@.27 

Cinnamon,  Batavia . 25@.S0 

Cinnamon,  Saigon .  .80 

Cloves,  Zanzibar . „...  .  19@ .  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.85 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%@.20 

Ginger  Jamaica,  unbleacned. . „  .17@.19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25®  35 

Nutmegs,  105-U0s . 18@.20 

Nutmegs,  130-140» . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore..,, . 18@.19 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  ~ . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . .41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doxen  Per  dox. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon  .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 
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Telephone  2s . 

8weet  Wrinkled  2s .  1.40®1.60 

Standard  E.  J.  2s .  1.15@1.20 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1.00@1.10 

Extra  standard  2s. . 76®  .90 

Pumpkin- 

Fancy,  Ss. . 85@1.16 

Fancy,  gallon* .  2.76 

Squash- 

Fancy  8s .  1.16 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.50 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4 . 25 

Quarts,  glass  jars. . 

Boots 

Fancy  Strawberry  is .  1 . 50@1 . 75 

Cut  8s .  1.00@1.10 

8weet  Potatoes  8s . 90@1 . 00 

Sauer  Kraut  8s . 80@1.10 

Spinach- 

Standard  Maryland  8s . „  1.45@1.50 

Fancy  New  Jersey  3s .  1 . 60@1 . 75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 


CANNED  GOODS. 

VEGETABLES. 

Asparagus —  Per  do*. 

Extra  white  2%s,  unpeeled  Calif- 

Standard  white  2%s,  Calif. . 

Tips,  green,  is . 

Tips,  white,  California,  is . 

Beans,  Baked— 

Standard,  plain  Is .  42% 

Standard,  plain  or  sauce,  2s . 60®  ^60 

Standard,  plain  or  sauce,  8s . 70®  .85 

Fancy,  plain  or  sauce,  2s .  1  I5@i  25 

Fancy,  plain  or  sauce,  3s .  1.50@1.60 

Beans,  Lima— 

Fancy  Is . 

Fancy  2s .  4  go 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@1.15 

Beans,  Strlnglees-  ® 

Fancy  2s .  2.25@2.50 

Extra  standard  2s .  1  tool  15 

Standard  2s .  <8'  gg 

Standard,  not  stringless,  2s . so 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1  25 

Yellow  Wax,  standard  cut.........  ® 

c RedKldney  2s . 85@1.00 

Fancy  Maine  2s .  1.10@1  15 

Fancy  New  York  2s .  agai  gg 

Standard  New  York  2s. .  ®  75 

Maryland  2s,  Maine  Style . 75®  £0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  210 

mwI5JLlfted2s . ••  l-60@i:75 

81ft®<128 .  1 . 30@1 . 85 


Apricots— 

Fancy  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . . 

Gallons . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s.. 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . . . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%  6 . 


Per  do*. 
3.80 


3  20 
2.65 


4.40 

8.75 
3.50 
3  00 

9.75 


8.75 

3.00 


8.00 


8.76 

3.26 


8.50 


1.60 

2.60 

1.25 


EASTERN. 

Pears— 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grate  d  2s .  2 . 00@2 . 20 

Sliced  or  grated  Is .  1 .00@1 .10 

Pie,  grated,  gallons .  3.60 

Singapore  1  %s .  1 . 15@1. 25 

Plums,  egg,  3s . 

Plums,  gage,  8s . 

Apples— 

Gallons . . 

Strawberries— 

2s,  fancy . . . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


3.25 


2.50 


1.80 


4.50 

2.60 


1.50 


FISH. 

Lobster- 

Flat  Is . . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . . . 

Red  Is .  1.25@1.35 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2. 90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


8eeded  Raisins — 

Per  lb. 

Fancy,  1-lb.  cartona . 

.13 

Smyrna  Suit.,  fancy,  6  cr.,  80  lba . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 
Cleaned  Sultanas— 

.14 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

.16 

California,  1-lb.  cartons . 

.10 

Loose  Raisins— 

Valencia,  4  cr.,  28  lb* . 

California,  4  cr.,  50  lb* . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 16 

Layers,  2%-in.,  10  lbs . 

2%-in.,  12  lbs . 

2%-in.,  12  lbs- . 

2-in  ,  12  lbs- . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  carton*,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron— 

,  According  to  quality . - . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box — 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80.... 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 
.08 
.09% 
.08 

.08 


@.18 
.09 
•  10) 


.08-; 


.10 

.08% 

.Otv 


.11% 

.10 

.09% 


.10 

.09 


.11 

.13 


.30 

.15% 


.27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba . 39 

Valencia,  28  lbs . 36 

Flot,  shelled . . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

8icily,  130  lbs . . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans — 

Polished,  80  lbs . 12 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


1.46 

MO 


.28 

.15% 


.12% 


.12 

.14 

.14 


.13 


.17 


.13% 

•12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  26.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  18.00@20.00 
8tring  Beans,  according  to  qual...  12. 00®  17. 00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perl  b . 06®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 


CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  i»  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES.  Column 

Butter,  all  grades .  7 

. - . -V . 2  7 

Dressed  Fowls .  45 


DECLINES.  Column 

Cheese .  27 

Beans,  Dried .  29 

Rams . . 43-4 1 

Lard,  Pure  and  Compound .  44 

Sauer  Kraut .  46 

N.  O.  Malasses . .  60 


ADDITIONS. 


Column. 


HIM  AID  HASUEE  ETIEITBUB  TOD  BtJT. 

Standard  Weight!  per  Bnihel. 

Marrow  Beau . . . to  iba 

Medium  Beau . 60  “ 

Pea  Beau . 60  " 

Red  Kidney  Beau. . 58  '< 

Hominy . . j6  << 

Pease . "."."(So  “ 

Barley . ."...’.48  “ 

Potatoes . s6  « 

Flaxseed. . S8  « 

Omens . .  «• 

Shellbarks  „ . ,g  «• 


COL. 

41arm  Cash  Drawer, . —.33 

4Jum  imsshssms»simmsm.sh....47 

COL. 

Sardines . ....13 

Meats  . . 13 

SOUP*  ...eee«.e «ee..*«eeeo..e..ee  ^ 5 

Can  Openers . 33 

Capers  ............  ...0*7 

Caps,  Gun. .  4 

Isle  Grease . . . .  j 

Sacs,  Paper . . . 41 

Hag  and  Twine  Holders..... 33 

Catsup . m..x6 

Cereal  Specialties.  . . . 

11  baskets . . . ,.6a 

3ath  Brick . 59 

ktni  . .*•••.««•••  assess  »«*.•«••* e..*9 

flacking,  Shoe  . . 6 

Chocolate  and  Cocoa . ™.ij 

Chewing  Gum.... — _ ji 

Cider  •■•■•.••■.......  jo 

Clothes  Pins . 6a 

Inuhes . 63 

Jnckwheat  Flour . s§ 

lung  Borers . 33 

lutchers1  Sundries _ ..44 

lutter  Dishes . 6s 

Sutter . . . 7 

Essence . 3 

Chicory . 3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . so 

Cream. .  si 

Camphor . 47 

handles . 15 

Cora  Meal- . so 

Corn  Starch . . . 58 

Cottolene. . . . 26 

banned  Goods . . .  § 

California  Fruits . xo 

Crackers  (  Cakes,  etc . as 

Vegetables. . .  8 

Cutters,  Dried  Beef. . 33 

Pie  Frait . „io 

Delicatessen . 12 

COL. 

Dressed  Meats......™ . 44 

Drags,  Grocers’ . ....47 


. . . . I? 

Essence  of  Coffee.. .  4 

Extracts  eseeeeeeeeeeeeeeeeeee****#!  ♦8 


••■7 

.*9 

••■9 

•33 

..is 


Fancy  Groceries ...... 

Farina . . . 

Farinaceous  Goods.... 

Faucets 
Canned  Fish, 

Fixtures........ . . . 3s 

Flour . 38 

Flour,  Self  Rising.. . a8 

Flour,  Buckwheat . s8 

Fly-paper . 59 

Food,  Bird  . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Drled....35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . . . 59 

Grocers'  Fixtures . 3a 

Herring . 34 

Hominy  and  Grits . 39 

Honey . 36 


Ink.., 

Insect  Powder.. 
Ironing  Wax.... 


COL. 

-•37 

,...48 

—59 

4* 


Jars  and  Jar  Rubbers. . 7 

Jellies . 46 

Junket  Tablets . —.go 


Ketchup™....™. - - si 

Lamp  Goods.. _ _ 37 

Lard - - „44 

Lemons  and  Oranges.. . 

Lentils.... . „ . 39 

Licorice  ™ . 47 

Lime . . . 37 

Live  Poultry . ..45 

Lye,  Concentrated . 37 

Macaroni  . . 33 

Mackerel.. . 34 

Maple  Sugar  and  Syrap. ...  60 

Matches - ...37 

Measures. . . 33 

Meat... ...... .......... ......  44 

Mince  Meat . . ...38 

Molasses . ™ . ... _ 60 

Mucilage.. . .59 

Mustard . ..5; 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles,  Egg . 39 


COL. 

Nuts  . . . . . . 

Oat  Mtal.. . 19 

Oils. .  39 

Oil,  American . .....40 

Olive  Oil  •  ••eeev»eeeeeeeeeceeea|eeee  40 

OUves . 39 


Paper 

ee*eeeeeeeeeeeeeeeeeeeeeeeeeee4^ 

Paper  Bags . . . 41 

Pesnnts.. ....... .............. 

Peas,  Dried . . 39 

Pepper  Sauce.. . ™.<e 

Pickles . . . 43 

Pickled  Meats . 43 

Plum  Pudding . . ...46 

Pork  and  Beer. . . 43 

Potash . 37 

Potato  Chips . .........43 

Poultry  Seasoning ....... ..45 

Poultry,  Dressed.... . 43 

Poultry,  Live . ........45 

Powder,  Rifle _ 4 

Preserves.™™ . . 46 

Provisions . . . 43 

Puddlne  . . 31 

Putty  ......m.™..... ........... .47 

Rennet. . . . 50 

Rice  . . 51 

Rice  Flour . 39 

Roiled  Oats . 39 

Root  Beer...  . . 53 


COL. 

Rope . 59 

Rosin . 47 


Sago  . . 39 

Salad  Dressing. . .....51 

Sal  Soda. . ja 

Salt. . ji 

Sapolio . . . 54 

Sardines....™ . 13 

Sauce  and  Condiments . 53 

Sauer  Kraot . . . 46 

Scales . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . 52 

Seeds  . . 53 

Shoe  Dressing .  6 

Shot.. .  4 

Smoked  Fish™ . 34 

Soap,  all  kinds . 54 

Soda,  Bicarb . —53 

Soft  Drinks. . . . 53 

Soups . . . ...15 

Specialties . 54 

Spices . 55 

Whole . 57 

Starch . 58 

Stove  Polish . . . 58 

Soap  Powders . 55 

Segars . 64 


Sugars. . j 

Sulphur . 47 

Sundries . 59 

Syrups . 6c 


Tscks  ...........  3c 

Tapioca . ,  t 

Tar . ; 

Teas . 

Tobacco,  Chewing . i 

Smoking.. . 64 

Tobacco  Cutters.. . 33 

Tubs . 6s 

Twine  Holder . 33 


Twine . 


•59 


Vermicelli . 33 

Vinegar . 43 


Washboards . fis 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour . 29 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Woodenware,  Sundries . 61 

Witch  Hazel . 4$ 


Yeast  Cakes . 63 
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SUQAR. 

Confectioners'  Lozenge . 

“  Powdered . 

“  Crown  A . 

I  “  Crystal  A . 

“  Coarse  Granulated . 

£agle  Tablets . 

Crystal  Dominoes . ; . 

,'ut  Loaf . 

,  Patent  Cubes . 

5owdered . . . 

Lxtra  Fine  Granulated . 

'oarse  Granulated . 

granulated . 

''ine  Granulated . 

u  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

I#  in  xo-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

bags . . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 
cases . 


lonfectioners’  A.. 

1 — Keystone  (Y . 

1  2 — American  A . 

Ij  3 — Centennial  A . 

4 —  California  A . . 

5 —  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . . 

8—  Centennial  B . 

5 — California  B . 

o — Franklin  Extra  C.... 

1 —  Keystone  Extra  C..., 

2 —  American  Extra  C... 
ij  3— Centennial  Extra  C.. 

4 —  California  Extra  C..., 

5 —  Franklin  C . 

6 —  Keystone  C . . 


5-25 

5.25 

545 

5.10 

5-35 

6.30 
7-35 

5.80 
5-35 
5.20 
5.20 
5.20 
5.10 
5. 10 

5.15 

5  i5 

5  25 
5-30 

5-3° 

5-40 

5-40 

5-30 

5.30 
4.90 

4.85 

4.80 
4-75 
4.70 
4-65 
4.60 
4-55 


TEA.  Per  lb. 

'apans— Basket-fired .  18  @  35 

apans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest . . .  30  @  38 

ormosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . . .  40  @  50 

oochow— Common,  cargo .  14  @  16 

Good,  medium . 17  @  22 

Superior .  23  @  28 

£‘"c. .  30  @  35 

jl  Choicest .  @  4o 

•unpowdhr — Choice  to  Extra .  20  ®  2s 

Choicest .  @  45 


Moyune— Good .  27 

Fine .  35 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine . . .  13 

Choice  to  Extra .  28 

Choicest . 35 

India — Common  to  Fine . .  17 

Ceylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 


@  3° 
@  40 
@  50 

@  55 
@  20 

@  25 
@  35 

@  20 
@  3° 
@  40 
@  38 
@  40 
@  15 
@  28 
@  40 


.  I.... 

•45 

•47 

.  2.... 

.40 

.42 

.  3-  •• 

. 

•35 

•37 

.  1.... 

•45 

.  2...., 

.40 

.  1 _ 

•45 

.  2.... 

.40 

.  1.... 

•45 

.  2  ... 

.40 

PACKAGE  TEAS.  Perlb. 

Lipton's  Teas — 

In  ^  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  #2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  ys,  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  lAs, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  l/2  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

l/£-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  .  22^ 

J4-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 23^ 

t/s-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net  .18 

5  lb.  silver  bags .  “  u  .19 

1  lb.  silver  bags .  14  **  .1 9 y 

y  lb.  silver  bags .  “  “  .20 

y  lb.  silver  bags .  14  44  .21 

Packed  in  cases  containing  100  pounds. 
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McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . .85 

No.  25 . 2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ^  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  y2  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross .  . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dc* 


y  lb.,  4  doz.  in  case. ...  1 .00 
y2  lb.,  2  doz.  in  case....  x.8o 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  5^-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  y-\b.f  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  y2  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  jl-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37^ 

Leslie's, ^{-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  y2-\b.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82*4 

6  oz.  glass,  2  doz .  1 .07% 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  x  .03 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

y2-\b.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 
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Royal,  ioc.  size,  4'doz.. 
**  y  lb.,  4  doz . 

“  X  “  2  “  . 


Ralston  Baking  Powder,  i-lb 

“  “  “  y2-\b 

Boston  Brand,  5-lb.  size,  %  doz 


X 

“  X 

Purity  Brand  5 


y. 


3 

% 

1 

3  ' 
3 


ans,  per  doz. 
ase....per  doz. 


.86 

1.30 

2.40 
4  6S 
2.25 

12  .OO 
2.50 
‘•55 
•75 
6.00 
1.50 

.80 

•45 


BLACKING— Shoe.  Pcr  Gro**. 

Shinola . per  doz.  .75 

Shinola,  x/2  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .  78 

Blackola,  3  doz . . . per  gross  6.90 

Bixby’s  Best,  No  1 .  2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

“  “  2,  “  2.60 

“  “  3,  “  2.85 

“  “  4.  “  4-55 

“  “  5,  7-50 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  Per 

Mason’s  Shoe  Dressing . 

Acme,  1  doz .  1 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown’s,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . 

**  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2 

Boston  Waterproof,  black .  2, 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black . .  2, 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish.. .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . .  2 

Star  Combination,  russet.... . 

Dandy  Russet  Paste,  large...... . 

Bossola  Waterproof  Paste  Polish,  .atgc . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  2 

Oil  Paste  black,  never  dries  up,  large  tins... 
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GROCERY  WORLD 


QRBEN  COFFEE.  lb. 

Rio  Golden  fancy. ... . . 09^®  .  io 

“  Prime . @08% 

*'  Choice . .  ®»8 

Santos  Peaberry,  extra  fancy . . . .  •  »* 34 

*'  Fancy . . . °954®-°9J4 

"  Choice . . . . .  @.»9 

Maracaibo,  Strictly  Fancy,  Mild . .  .n)4®.»3 

"  Choice  .  ©.11  !4 

Washed  Caracas,  Fancy . >3)4®- »4 

Laguayra,  Fancy .  .  i°K 

Jara,  extra  Fancy  Old  Government . 30^®. 21 

11  Extra  Fancy . . .  ®.  20 

“  Fancy . ®.I934 

Mocha,  Hand  ^  bales,  genuine,  finest..  ®.>9 

Mocha  Seed,  Santos,  Fancy .  @.ic34 

Mocha  Seed,  Santos,  Choice .  @.1034 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif.,  Extra  Fancy  Golden. . . .  @.13 

“  Prime . .  ®.  1 1 

“  Choice .  ©.09J4 

Santos,  Extra  Fancy .  .13 

**  Fancy . ©.1234 

"  Choice .  ®.Z2 

Laguayra,  Fancy .  @.14 

Maracaibo,  Choice .  @.1434 

“  Fancy.... .  @.15 

“  Extra  Fancy .  @.1534 

Java,  Extra  Fancy  Old  Government .  @  25)4 

“  Fancy . @.24)4 

Mocha,  Finest . @.23)4 

Linton's  Blended  Coffee — 

Mocha  and  Java,  No.  i„ . sa 

“  “  "  a . . 

"  "  "  3- . >7 

*•  «  ”  4. . 14 

Pack  in  35  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 1734 

Eureka. . 1434 

Leader . . . 13 

Jap . 12 

Special,  No.  6 . n 

Special  Drive . is 

Extra  Value  Blend . 1034 

Bargain  Blend . 10 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

friosa .  1534  15#, 

Lion . . . .  1 3 14  1334 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .a6 

Saludo,  lbs . so 

“  50-lb.  tins . 10 

“  barrels . 18 

Viv,  lbs.... . . . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pnlverixod  without  extra  charge. 


Llpton's  Package  Coflee — 

Special . .  .*6 

Perfection . . . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . .  ■  29% 

Trinidad.  60  or  100  i-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 34 

Iowa,  60  or  100  1-  and  a-lb.  cartons . i834 

Tumbala,  60  or  too  i-lb.  cartons . 16^4 

Quezal  (after-dinner),  is,  24  or  48  34-lb.  cant 

per  34  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tint . . 2734 

Tourist,  24  or  30  3  lb.  tins . 2734 

Almoco,  40  or  60  1  lb.  tins . 2034 

Almoco,  24  or  30  3  lb.  tins . 2034 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case . i4i\, 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)9 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  1434 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr"  :— 

50  tins  In  box . per  box  3.90 

it  tins  In  box . per  carton  .95 

alb.  tins . . . perdoz.  5.75 

George  Floto’s  Son*— 

Floto’s  Coffee  Essence,  34-gross  Improved 

cans . per  gross  8.25 

Flow's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross  a. 70 

Flow’s  Coffee  Essence,  34-gross  cans,  all 

tin . per  gross  a. 85 

Flow’s  Package  Chicory,  65-lb.  cases,  perlb.  .0434 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

34  gross . per  gross  *.25 

Hommel’t  Essence,  tin  can,  34  gross,  per  gToss  2,85 
“  “  tin  ends,  '«  “  2.70 

“  “  improved  “  “  a.  15 

Chicory,  Sellg’s.  65’s . 0534 

“  English  Ground,  bags  about  160  lbs.  .0534 

“  Francks’,  stick,  65  lbs . 06% 

"  Muller’s,  Columbus  Brand,  5  stick* 

to  lb.,  65  lbs  . 0434 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  1234  lbs .  4.75 

Duck,  kegs,  634  lbs . . .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs...,,*. .  4*75 

FG,  FFG,  FFFG,  kegs,  1234  lbs .  a.  65 

FG,  FFG,  FFFG,  kegs,  634  lbs .  1.50 

Gun  Caps,  E.  B . per  M  .60 

Gun  Caps,  musket . per  M  .65 

Drop  Shot,  1  W  10,  bags,  25  lbs .  2. so 

BB.  bags,  25  lb* . .  2.25 
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BLUING — Dry.  Per  Gross. 

Barlow’s,  small.  2  doz .  2.60 

"  large,  1  doz .  5.20 

Sawyer’s,  No.  z,  6  doz . . .  1.50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1 .60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz . . .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  34  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  G  gross .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 


Per  lb. 


BUTTER. 

Tub  Butter  :— 

Creamery,  Extra,  60-lb.  tuba . - . 

“  First,  “  . 

“  Second,  “  . 

•'  Third,  “  . 

“  Imitation,  30-60  ’bs . 

“  5-  and  10-lb.  rolls,  60-  and  zoo- 

lb.  boxes . . 

Ladles,  30-60  lbs.,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  so-50-lb.  bxa.  .33 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  ,32 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . 

Sheal  (“400")  Elgin,  ao-50-lb.  boxes . 

Sheaf. . 28- 

B.  S.  Gilt  Edge,  cartons . 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . 


•3« 

.29 

.28 

.27 

•  25 

3* 


CANDLES.  Perlb. 

P.  ft  G.,  8’a,  30  lbs . 10% 

“  i6'».  “  n/8 

Paraffine.  4’s,  6's,  8’a  cartons,  36-lb.  cases, 

per  lb . .  ,o834 

Searchlight  Hotel,  16’s,  30  lbs . oq32 

Peerless  “  «  **  . 10u 

Bright  Light,  “  . per  bo*  2.50 

Werk’a,  8’s,  30  lbs . . 

“  16’s,  30  lbs . 13 

Carriage  Candles,  size  6xt34 . 

Martha  Washington,  long  iss . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.20 

Mason’s,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . . . per  doz.  .1634 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  34  g»o.,  no  rubbers,  per  gro.  1.70 
Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  doz.  cartons . perlb.  .45 

"  medium,  1  doz.  cartons . .  "  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium. . perlb.  .*5 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  doz. 

’*  Sage .  “ 

“  Thyme..... .  >' 

“  Savory .  “ 

“  Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  34  doz.  Thyme, 

34  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-w.  cartons,  1  doz . ....per  dos. 

34-ib.  “  "  •< 

J4-Ib.  •*  «■ 

34-lb.  screw  cap  bottles,  a  doz . per  dos. 

54 -lb.  square  cans,  a  doz_ .  “ 


•  ■5 
•5 

•«5 

•»5 


•4» 
•  75 
,.*5 
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CANNED  GOODS. 

romatoea —  Per  Doz. 

Mrs.  Hancock’s  Frying .  1  25 

Frying,  Good  Luck  Brand. .  i.ij 

DuBois’ Frying .  1.20 

Jersey  King,  No.  3,  Standard  Jersey  .  1.05 

Blue  Hen  Chickens,  No.  3 .  1.00 

Rio  Grande,  fancy,  Jersey .  1.05 

Silver  Lake,  fancy,  Jersey .  1 .10 

Alta,  No.  2 . 7234 

Alta,  No.  10,  1  doz .  3.15 

Bull  Dog,  No.  2 . 70 

Lima  Beans — 

Tinsley’s,  extra  small .  1.35 

Silver  Lake . 

Little  Darlings . . .  1  *5 

Acorn . 1.10 

Early  Autumn . 95 

Boyer's,  No.  a . 1.07)4 

Oxford,  Maine  packed . 87^4 

String  Brans — 

Extra  Fancy  Small .  1.65 

Mikado,  Penna.,  fancy .  1 .00 

Cloister,  fancy  N.  Y .  1.45 


It’s  a  Blend  That  Nearly 
Everybody  Likes 

It’s  name  is  Spring  Garden.  Your  customers  will  find  it 
the  finest  tea  they  ever  bought  for  60  cents  per  pound.  We  sell 
it  to  you  for  : 


In  100-lb.  Barrels  . 

In  5-Ib.  Silver  Bags 
In  1-lb.  Silver  Bags 
In  %-Ib.  Silver  Bags 
In  '/4-lb.  Silver  Bags 


.  .  18  cents  per  lb.  net 
.  19  cents  per  lb.  net 
II  .  19%  cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


w«=0  •  ^ 

o2 
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Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABOOT  IT 

We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
tor  it  on  its  quality  alone — you  can  do  the 
same  thing, 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


Seucud_whiu  Rice 

POPPING  CORN 

C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 

ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad’s  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


Cases  of  40  /is 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 
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Boyer’s,  . . 82 

:  Acorn,  . .  *.05 

Acorn.  No.  . 77 Vt 

;  Safe,  No.  2 . 60 

'hlte  Wax  Beans— 

I  Acorn . . 

Champion . 65 

Compass,  No.  10,  1  doz . .  3.00 

iked  Beans — 

B.  &  M.,  No.  3 .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 92^ 

Campbell’s,  No.  2,  sauce  . . 92% 

Oxford,  No.  3 . 90 

Narragansett,  No.  2,  tomato  sauce . 97^ 

{  Narragansett,  No.  3,  tomato  sauce .  1.37 % 

Van  Camp’s,  No.  r,  sauce,  4  doz . 87% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1.32^ 

j  Moore  &  Brady,  No.  3,  plain . 82*4 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

i  Victory,  No.  1,  tomato  sauce,  4  doz . 47% 

Martin  Wagner  Co.,  No.  3,  plain . 92% 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
i  Martin  Wagner  Co.,  Midnight  Lunch,  No. 

:,4  doz . 50 

Schimmel’s,  No.  1,  sauce . 50 

Schimmel’s,  No.  2,  sauce . 87% 

Schimmel's,  No.  2,  plain . 82% 

Bunker  Hill,  No.  3,  plain . 77^ 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Fork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

2- lb.  cans,  3  doz .  “  1.40 

x-lb.  cans,  4  doz .  “  .90 

1 -gal.  cans,  %  doz .  "  5.00 

Sunnyslde  Pork  and  Beans,  plain  or  in  sance — 

3- lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  doz. .  “  .70 

x-lb.  cans,  4  doz .  “  .  4s 

i-gal.  cans,  >4  doz .  “  3.00 

id  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 82% 

Martin  Wagner’s,  No.  2,  2  doz . 72% 

!  Martin  Wagner's  Extra  Quality . 80 

Van  Camp's,  No.  a,  2  doz . per  doz.  .82 

irn —  # 

Kornlet .  1.65 

Winoor,  kemelled .  1 . 40 

Paris,  fancy  Maine .  1.20 

ij  American  Beauty,  extra  fancy.  Shoe  Peg...  .95 

|  Cream  of  Susquehanna . 95 

i  Baker's,  G.  W.,  whole  grain . 85 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg.Osborn's . . . 75 

Mark,  crushed . 77 'A 

Rex,  No.  2,  Fancy  Whole  Grain . 72  ]4 

Vanity,  No.  s,  Whole  Grain . 70 

Royal  Exchange,  Whole  Grain . 67^ 


—IQ— 

Peas— 

French,  very  fine,  ioo  cans .  *5 -75 

French,  fine,  ioo  cans .  >3*75 

French,  medium,  ioo  cans .  12  00 

Boyer's,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  1.50 

Boyer's,  Sifted .  1.35 

Boyer’s,  Early  June .  1 .25 

Parrot  Junes .  x.xo 

Jumbo  June  . .  1.15 

B.  F.  F.  Junes .  1.02% 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 55 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy.  No.  3 .  1  05 

Bohemian,  fancy,  No.  2 . 85 

Succotash— Belle  Rose, fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy . ; .  1  05 

Poland,  extra  fancy  Maine . 92  % 

Spinach — 

Champion,  No.  3 . 1.25 

Shawnee,  No.  3 .  1.  27 % 

Farren's,  No.  10 .  4.25 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  2  doz .  1.05 

Pumpkin — 

Silver  Lake,  No.  3 . 95 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 92% 

Andrews  &  Co.,  No.  2 . 55 

Silver  Lake,  No.  10,  1  doz .  2  45 

Asparagus — 

Extra  mammoth,  No.  2% . 4.50 

Superior,  large,  No.  2% .  4.10 

Staple,  medium,  No.  2% .  3.95 

Swan,  medium,  No.  2% .  3.85 

Del  Monte  Tips,  No.  .  3-75 

Extra  Tips,  No.  .  3  70 

El  Dorado  Tips,  No.  1% .  3.60 

Grand  Island,  medium .  3 .50 

El  Rio,  medium,  No.  2^,  2  doz .  3.50 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality .  2.75 

Extra  standard .  2.65 

Pears — 

Bartlett,  extra  quality,  2%s .  2  65 

Bartlett,  extra  standard,  2%s .  2.60 

Bartlett,  standard,  *J4s, .  2.40J 

Cherries — 

Extra  quality,  2%s .  3.40 

Extra  standard,  2% . . .  3.40 

Standard,  2% .  3.00 
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Peaches— 

Extra  standard,  lemon  clings,  2%s . 

Extra  standard,  sliced  lemon  clings,  2  .  2. 85 

Tioga,  extra  standard .  2 . 62^ 

Agate,  standard .  2.25 

Extra  standard,  sliced  lf*non  clings,  1  lb.,  4 

doz . 

Prize  Medal,  lemon  clings, No.  10,  1  doz .  8.50 

Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . 

DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz .  3.40 

Pride  of  Shenandoah,  No.  3,  2  doz .  1  00 

Blackberries— 

Farren's,  extra  preserved,  No.  t .  1 .30 

Silver  Lake,  heavy  syrup,  No  2 .  1 .30 

Jersey  Duke,  2s . . .  1.15 

Blueberries— 

Loggies,  No.  2 .  1,55 

Loggies,  No.  10 .  7.00 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2. .  1.85 

Peaches — 

^Maryland  Leader,  yellow,  No.  3 .  1.97 14 

Maryland  Leader,  white .  x.92^ 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Matchless,  extra  fancy.  No.  2 .  1.65 

Fowling  Creek,  good,  No.  3 .  1.25 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.75 

Pride  of  Rochester,  fancy,  preserved.  No  2  1.93 

Rhubarb — 

Ayres,  No.  10,  1  doz . , .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 . . .  2.00 

Silver  Lake,  No.  10,  1  doz...\. . 

Defence,  No.  2 .  2.25 

Pine-apple — 

Phonograph,  grated,  No.  2 .  2.00 

Phonograph,  sliced,  No.  2 .  1.95 

Acorn,  grated.  No.  2 .  2.00 

Acorn,  E.  &  C.,  No.  2 .  1.00 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Wallace,  grated,  No.  2 .  1.40 

Singapore  Chunks,  No.  i}4,  4  doz .  1.17J4 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1 .30 

Singapore,  cubes,  No.  1^,4  doz .  .  i.iaj£ 

Wagner  s,  No.  1,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . §0 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  Ji-lb.  chunks . per  doz. 

"  j  ft  <<  M 

°  “  .  ** 

iK  “  sliced  Illllliri  “ 

I %  “  grated .  “ 

*%  “  whole .  " 

Packed  In  their  own  juice : — 
iJ4-lb,  chunks, extra  heavy  syrup.. .per  doz. 
i\i“  sliced .  “ 


.80 
.87> 
ii7> 
1  *35 
t.35 
[.85 

t.40 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  x,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  flat,  4  doz .  2.20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  &  M.,  No.  yKt  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  1.35 

Star  brand,  No.  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Barataria  Canning  Co.,  new,  No.  1,  2  dor... 

Lopez  &  Dukate  (Barataria),  new,  pickled, 

No.  x,  2  doz .  x.  20 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz .  x.6o 

Pickert’s,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  x,  4  dor .  1.50 

Underwood,  soused,  No.  a,  2  dor .  2.50 

Underwood,  soused,  No.  3,  a  doz .  3.10 

Oysters — 

Boyer's,  No.  x,  2  doz .  x.  15 

Boyer's,  No.  2,  2  doz .  2.07J4 

M.  &  B.,  No.  1,  2  doz .  1.07^ 

Stewart's,  No.  2,  2  doz..* .  2.00 

Stewart's,  No.  1,  2  doz . . .  1.00 

Victory,  No.  1  doz .  1.05 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.47J4 

Salmon — 

Foust.  Sockeye,  1  lb  ,  flat .  1.95 

Gibralter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  flat .  x  .25 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  x  .67% 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  ipo6,  No.  loiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 


J.  Ritter  Conserve  Co. 

PHILADELPHIA,  PA.  ===== 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 


IN  SnZRITING  TO  HDVERTISERS  KINDLY  MBNTION  "  CROCBRY  3nZORL.DM 
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Htnahot,  No.  .  x-45 

White  Bear,  red.  No.  I,  tall .  i.3354 

White  Raven,  34* . 95 


Plata. 

La  Champagne,  )4's,  key . . .  *5  00 

Jfa.  key .  17.00 


Lucullua,  5 4’*-. 
C.  Morel,  54's.. 


......  13  00 

10.00 


SARDINES— Boaaleaa. 
Le  Marchand,  34 's.. 


Vi.  Inna  too  cam . 

Vi,  Connoeatal,  key,  reo 

jji,  Le  Baron,  rao  oana . 

Odd  Label,  Ki,  oil,  100  earn. . 

“  34s,  arayonnalse  dressing,  roocani 

“  $4*.  "  "  50  earn 


3*754 
3*4° 
3.20 
6.  40 
6  40 
4  3® 


Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . 

Quarters,  Tomato  Sauce,  key,  100  tins.. 
Ha  - 


lalves,  Tomato  Sauce,  key,  50  tins.. 


Per  case 
,.  12.00 
.  12.00 
.  13  00 
,.  13.00 


CANNED  MEATS. 

Coraad  Beef.  Per  doe. 

Armour's  Veribcst,  with  key.  No.  1,  2  dec .  1 .35 

“  "  with  key,  No.  a,  1  doc .  2.55 

Falrbank's,  with  key,  No.  1,  2  doc .  1.25. 

“  with  key,  No.  2,  1  doc .  2. 25 

“  with  key.  No.  6,  1  doc .  7.60 

“  with  key.  No.  14,  %  doc..'. .  16.50 

Libby’s,  with  key,  No.  s,  s  dot . 1.35 

‘  with  key,  No.  2,  1  dec .  2.35 


Chipped  Dried  Beef. 

No.  s,  a  dec . . .  1.85 

No.  34,  a  doc .  1. 05 

Glass,  No.  34,  s  doc .  1.35 

Glass,  No.  1,  a  dot_ .  2.35 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdoc.  2.72% 
Beechnut  Sliced  Beef,  No.  J4, glass jars,per  doc.  1.55 
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Acme  Sliced  Smoked  Beet.  Per  doc. 

^c  tins,  2  dot .  3-*° 

Medium  tins,  4  doc . -  x-*° 

Medium  tins,  2  dot . . .  x.65 

Small  tins,  4  dot .  1  00 

Large  glass  jars,  1  dot .  3  *5 

Special  jars,  x  doc .  3-*o 

Junior  jars,  2  dot .  1  bo 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72% 

Beechnut  Bacon,  No.  34,  glass  jars .  1.55 

Acme,  large  glass,  1  dot .  2.75 

Acme,  junior  glass,  2  dot .  1.60 

Roast  Beet. 

Falrbank’s,  No.  I,  2  dot . . .  1 .25 

Fairbank’s,  No.  2,  1  dot .  2.25 

Armour’s,  No.  1,  2  dot .  1.22% 

Armour’s,  No.  2,  1  dot .  2.25 

Libby's,  No.  1,  2  dot .  1.35 

Libby's,  No.  2,  1  dot .  2.35 

Kingan’s,  No.  1,  2  dot .  1.15 

Kingan's,  No.  2,  1  dot .  2.15 

Lunch  Tongue. 

Falrbank's,  No.  1,  a  dot .  2.20 

Libby’s,  No.  1,  2  dot . . .  a. 90 

Armour’s,  No.  i,  a  dot .  2.70 

Whole  Ox  Tongue. 

Falrbank's  No.  2,  1  doe . . . -..  7.00 

Libby's,  No.  234,  1  doc . ..— .  10.00 

Potted  Hum  or  Ox  Tongue. 

Armour’s  Veribost,  No.  54,  4  doc . . . 45 

Armour'c  Veribest,  No.  34.  2  doe . .80 

Libby’s,  No.  34,  4  doc . .  . 45 

Libby's,  No.  34,  4  doc. . 80 

Potted  Chicken  or  Turkey, 

Armour’s — 

No.  V,  4  doc . 8734 

No.  }4,.  dot .  1.45 

Libby’s — 

No.  34,  4  dot . 85 

No.  34.  3  dor .  1,50 

Boned  Meat*. 

Curtice  Brothers,  “  Bine  Label” —  Per  Dot. 

Chicken,  No.  34 .  s.85 

“  “  t .  5.00 

Turkey,  “  34 . . .  2.85 

“  “  » .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

Whole  Ham,  No.  i34 .  9.00 

Whole  Ham,  No.  254 .  13.50 
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Devllled  Meets, 

Curtice  Brothers,  “  Blue  Label” — 

No.  5  os.  No.  toot. 
Per  Dot.  Per  Dos. 

Ham .  1.50  a.  50 

Tongue... . 1.50  1.50 

Chicken . e.xo  3.  *5 

Turkey .  a. 10  3.25 


Potted  Meats. 

Curtice  Brothers,  “  Blue  Label " — 

No.  34  Tin.  No.  34  Tin. 
Per  Dot.  Per  Dor. 

Ham .  1.25  2  25 

Tongue .  1,25  2.25 

Chicken .  1.95  3. go 

Turkey .  1.95  3,00 


Soups. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  dot . . 

2  lb.  cans,  2  dot .  1.35 

1  lb.  cans,  4  dot . 90 


per  dot. 
*•35 


Schiinmers.  assorted  t 

lb.,  4  do*... 

..  .85 

Campbell's  Assort  ,  No. 

1,  4  doz.... 

..  .85 

Campbell’s  Special  Assort.,  4  doz... 

-  -8754 

Schimmel’s  Assort  ,  No 

.  1,  4  doz... 

. 

..  .85 

Curtice  Brothers,  “  Blue  Label 

Quartz. 

Pints. 

34-Plnu. 

Per  Doz.  Per  Doz. 

Per  Do*. 

Consomme . 

•  3*5 

*•75 

*  *5 

Boullon . 

•  3-15 

1  -75 

1. *5 

Beet . 

•  3-x5 

*•75 

1.25 

Julienne. . 

-  3*5 

1  -75 

x.*5 

iPrlntauier . 

•  3-»S 

z-75 

1. *5 

Vegetable . 

•  3*5 

x-75 

x.*5 

Tomato . 

•  3-I5 

i-75 

x.25 

Ox  TalL . 

•  3*5 

X-75 

x  *5 

Mock  Turtle . 

•  3*5 

x  -75 

*•*5 

Tapioca  Crecy . 

•  3-»5 

*•75 

x-*5 

Pea . 

•  3-*5 

x-75 

x.»5 

Mutton  Broth . 

•  3-I5 

x-75 

*-«5 

Clam  Chowder- . 

•  3*5 

x-75 

X.25 

“  Broth . 

•  3-15 

x-75 

1.25 

Chicken  Gumbo . 

•  3-*5 

*•75 

X.»S 

Mulligatawny . 

•  3-x5 

x-75 

1  -*5 

Chicken . 

•  3-I5 

x-75 

1.25 

“  Broth . 

•  3. *5 

*•75 

*•25 

Green  Turtle . 

.  6. 50 

3-50 

2.00 

Terrapin . 

.  7-35 

3-75 

*•*5 
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candies  AND  CONFECTIONERY 

Croft  &  Allen  Co. —  Per  lb 

Extra  Mixtures. . 30-lb.  pailt  ,08 

Cream  Jelly  Mixtures,. .  “  .0931 

Klcroften  Mixture*. .  “  ,o8Jj 

Nobby  Mixture* . .  “  ,0931 

Cadella  Mixtures .  "  .ja 

Flue  French  Mixture* .  “  ,1331 

French!  Creams .  “  ,09% 

American  Mixture* . . .  “  .08}. 

Variety  Cut  Drops .  “  .08J. 

Darling  Mints .  “  .083. 

Golden  Drip  Bar . . . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails  ,o83i: 

Pancella  Cream  Chocolate .  “  .»3i 

I  X  L  Assorted  Chocolate .  “  .>2 

King  B  Assorted  Chocolate .  **  .13)1 

No.  1  Fine  Assorted  Chocolate...  “  .16J, 

Nonparlel  Drops . “  .13 

Chocolate  Covered  Caramels .  “  .11 

Dairy  Chocolate  Chips . *5-lb.  palls  ,i6> 

Chocolate  Mints . . . 30-Ib.  palls  ,st^ 

Honey  B  Comb . ! . sx-lb.  palls  .173 

Cream  Cocoanut  Balls . *8-lb.  pails  ,12 

Cream  Peppermint . 30-lb.  pails  ,oo3 

“  Wtotergreec . “  ,oe3 

Wellington  Caramels  - . *5-lb.  palls  .oS 

Froten  Milk  “  . . . 30-Ib.  palls  .10 

Soft  Jelly  Gum  Drops . 1 .  “  ,073 

Superfine  “  . . .  “  .10 

Jetty  Beans .  “  .98 

Wintergreen  Loiengen  . .  " 

Mint  . . 

Assorted  "  . .  11 

Conversation  "  . . 18-lb.  palls  ,093 

C.  &  A.  Crown  Stick . 30-lb.  palls  ,o3 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases  .12J 

Rock  Candy,  assorted  - . 10-lb.  boxes  ,093 

goods . 


•095 

•095 

.093 


Penny | 


..10  boxes  In  case  4,50 


CATSUP.  Per  D01 

Beef  Steak  Catsup,  Medium .  2.00 

Campbell's,  No.  8,  2  doz . 873 

Campbell's.  No.  8,  Tobasco . 87) 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz .  1.3; 

Home  Made,  No.  8,  4  doz .  .65 

Waidort,  medium,  12  oz.,  screw  top,  2  dot.  ...4 
Snider's  Catsup  : — 

Pints,  2  doz .  *,10 

34 -pints,  2  doz .  1.30 

Quarts,  1  doz .  3.25 

Gallons,  6  jugs  In  crate . per  jug  ,85 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 


Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 


Packed  In  34-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Philadelp hia 

PEIftiSYLVAXIA 


It  Collects 
The 

Accounts 
For  You 


Merchants  who  use  the  McCASKEY  ACCOUNT  REGISTER  say  it  is 
the  GREATEST  COLLECTOR  ever  invented. 

ARE  YOU  LOOKING  for  some  way  of  taking  care  of  your  accounts 
that  will 

CUT  OUT  the  LABOR  and  EXPENSE  ? 

Reduce  the  Chances  for  Error  ? 

Stop  Goods  going  out  of  your  store  UNCHARGED  ? 

Give  you  COMPLETE  INFORMATION  about  your  Business? 

Draw  NEW  TRADE  to  your  store  ? 

PLEASE  vour  CUSTOMERS  and  COLLECT  YOUR  ACCOUNTS  ? 


If  so,  you  should  investigate  the  McCASKEY  ACCOUNT  REGISTER 
SYSTEM. 


A  FREE  64-page  Catalog  for  the  asking. 

THE  McCASKEY  REGISTER  CO.,  30  Rush  St,  Alliance,  Ohio 


Manufacturers  of  the  Famous  Multiplex  Duplicating  and  Triplicating  Pads; 
also  End  Carbon,  Side  Carbon  and  Folded  Pads. 


New  York  Office :  140  West  Forty-second  St.,  G.  M.  Orton,  Mgr. 

New  Jersey  Office,  15  Clinton  St.,  Newark. 

C.  T.  Baxter,  Dlst.  Mgr.  for  Maryland,  Delaware  and  Eastern 
Penna.  Office  at  406  Central  Trust  Bldg.,  Cor.  Market  and  4th 
Streets,  Philadelphia,  Pa.  y 

J.  D.  Lasley,  Dist.  Mgr.  for  Virginia,  North  and  South  Carolina 
and  District  of  Columbia.  Office  at  Room  15,  Central  Nat’l  Bank 
Bldg.,  7th  Street  and  Pennsylvania  Avenue,  Washington,  D.  C. 

AGENCIES  IN  ALL  PRINCIPAL  CITIES 
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ketchup. 

irtlct'i  "Blue  Label"  Tomato  Ketchup Per  Cate. 

1,  aj  bottle*  In  ca*e .  3.00 

Medium,  *5  bottle*  In  case .  4  75 

Large,  12  bottle*  In  case .  3-75 

r 


i: 


CHOCOLATE  AND  COCOA. 

alter  Baker  &  Co’* Per  lb. 

Premium,  ra  to  *5  lbs . 35 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  13  lbs . . . 24 

Auto,  sweet,  6  lbs . 32 

Cocoa,  56-lb.  cans,  ia  lbs.  In  box . 40 

Cocoa,  56-lb.  tins,  ia  lbs™ . . . 4° 

.  H.  Baker  s:— 

Best  Cocoa,  56-lb.  size. . perlb.  .  37 

“  I-lb.  "  .  "  .38 

Premium  Chocolate,  56  s,  za  lbs . 34 

“  56*.  ia  lbs . 34 

Best  Sweet  Chocolate,  56  s . 21 

Best  Sweet  Chocolate,  1-5S . 21 

Vanilla  Sweet  Chocolate,  %s . 29 

sishey’s— 

Milk,  J<s,  61b . . . . per  box  1.55 

>coa,  Epp's,  >6-lb.  tins,  7  lbs . 4a 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

"  “  6-lb.  boxes,  tins, 

per  tin,  .3756 

"  "  6-lb.  boxes,  56-lb.  tins, 

per  tin,  .19 

"  Huyler’s,  %s,  6  lb . 43 

"  "  Ks,6  1b . 45 

nsdorp’s  Royal  Dutch  Cocoa,  za-lb.  cases — 

Per  can.  Per  doz. 

56-lb.  round  cans . .  .19  2.37 

564b.  “  . 3°  3- 60 

i-lb.  “  . 59  7.08 

i56-oz.  “  50  can*  In  case  .07 

Per  lb. 

5-lb.  “  .  a.  75  .55 

msdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  V anilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  36-lb.  cakes . 36 

ooker's  Cocoa  Powder — 

}6-lb.  tins,  2  doz.  In  box . per  doz.  1.88 

56-lb.  tins,  2  doz.  in  box .  “  3.50 

z-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  "  .50 
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Wilbur’s  Cocoa — 

Breakfast,  56 -lb.  tins,  6-lb.  boxes . per  lb. 

“  56-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  56s,  12-lb . per  lb. 

Sweet  Clover,  54*>  6-lb . Per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•38 

•37 


•35 

1.65 


Cocoa,  labeled,  56s . 36 

Cocoa,  labeled,  $s . 38 

Premium  Chocolate,  56s . 28 

Premium  Chocolate,  56s . 30 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  56-lb.  size . per  lb.  .40 

"  “  i-lb.  "  .  “  .41 

“  Baking  Chocolate,  56-lb  size .  “  .27 

“  "  "  V-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-1d.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  1.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

In  case,  36-lb-  packages . 38 

Premium  Chocolate,  12-Ib.  boxes,  6  boxes 

In  case,  56-lb-  packages . 38 

Premium  Chocolate,  6-lb.  boxes,  za  boxes 

In  case,  56 -lb.  packages . 38 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  36-lb-  packages . 38 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  56 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  56 -lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 42 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 42 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  56 -lb- 

tins  . 42 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  56-lb. 

tins . 42 

Cocoa,  ia-lb.  boxes,  6  Doxes  In  case,  56-lb. 

tins . 42 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 42 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 42 

Diamond  Chocolate,  sweet,  Js6-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12“  "  6  "  "  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

perlb.  .33 

6-lb.  bxs.,  12 bxs.  In  case,  56  lb.  tins  “  34 

36-lb. tins,  6-lb.  bxs.,  *2  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 1.75 

Peter's  Milk  Chocolate: — 

No.  61—56  lb.  size,  croquettes . per  lb.  .48 

No.  62—56  lb.  “  7‘  “  .48 

No.  63— >61b.  “  flat  packets .  “  .48 

No.  64—56  lb.  “  “  “  "  .48 

No.  93—  *  lb.  “  “  "  .48 

No.  66— 561b.  “  ''  "  “  .50 

No.  67— Alb.  “  “  "  “  .50 

N0.68— Alb.  “  "  “  “  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  56-lb.  jars,  6-  and  12-lb. 

boxes . 4° 

Croft's  Cocoa,  }s,  2  doz.  In  box .  1.95 

“  56s>  6  lb.  “  39 

"  56s,  6  lb.  «  38 

“  is,  12  lb.  “  37 

“  5  lb„  6  cans  In  box .  . .  37 

Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
Superior  Sweet,  6  lb.  “ 

Premium,  56s,  1*  lb.  “ 

*•  56s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  56-lb.  tins,  12  In  box. . .  .3456 

“  56-lb.  “  24  “  . 3556 

Cocoa  Shells,  cleaned,  bags . .....perlb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate— 

56-lb.  decorated  cant,  12-lb.  boxes . per  lb.  .30 

56-lb.  “  “  24-lb.  “  .....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box.  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  56-lb-  tins,  6-lb.  boxes . 3656 

“  56-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2956 

“  5a-lb.  “  12-lb.  "  . 29 

“  i-lb.  «  6-lb.  “  3*56 

“  J-lb.  "  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  J4s,  6-lb.  boxes . 2656 

“  54s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

56-lb.  cakes,  12-lb.  boxes . 27J4 

56-lb.  “  24-lb.  “  . 7 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case. . 80 

40  “  "  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . .  .78 

24  “  "  48  to  case . . . 7* 


CONDENSED  MILK. 

Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . 

Dr.  Hand’s,  2  doz..... . 

Leader . 

Banner,  4  do* . 

Star,  4  doz . 


6.25 

3*XS 
4.30 
4-3° 
4. 80 

4-bS 

3.90 

4-6s 

z.90 

4.60 

4.60 

3-  10 

4- 30 

4-50 

4-45 


70 

20 

50 

75 

95 

25 

3® 

2.80 

2.85 

3-55 

4.00 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case 

Pet,  <-c.  size,  6  do* . . . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  l#rge . 

HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 

Hires  Con-  5  _  ,n 
densed  Milk  ..  /  s’°u 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Leas  than  five 

cases.. .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more . . .  4.10 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  gi  to  $3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Blooker*s  Cocoa 

IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

la  stock  by  tl.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia.  Penns. 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers 


92  Reade  Street 

NEW  YORK 


‘ 


They’re  Tired  of  the  Imitations 


Don’t  you  think  your  trade  are  about 
tired  of  the  rainbow-hued  imitation  gelatine 
that  desire  for  novelty  has  given  some 
vogue  during  the  last  few  years  ? 

Don’t  you  think  they’d  like  some  real 
gelatine — the  pure,  fresh,  old-fashioned 


gelatine  made  of  fine  calves’  stock,  clear 
spring  water  and  nothing  else. 

You’d  probably  be  surprised  at  the 
eager  welcome  Chalmers’  Gelatine  would 
get  from  your  customers.  Try  it.  Granu¬ 
lated  or  shredded. 


JAMES  CHALMERS’  SONS,  Williamsville,  N.  V. 


IN  MRI^ING  TO  KDiZERTISERS  KINDLY  MENTION  "GROCERY  WQHLD  " 


40 


GROCERY  WORLD 


-11- 

COCOANUT.  Per  lb. 

Scbepp’s  Shredded,  V-lb.  pkgs.,  15  lbs.  to  caxo  .23% 

•'  •*  jjibi . 

Dunham’s,  5-cent  package . >9 

“  . . . 

"  Wl . a8 

“  *»  W*  . .  •  26% 

Franklin  Baker  Co’» — 

Brasil,  70  Ji-lb.  packages .  a. So 

"  35  X-lb.  “  .  a. 50 

"  38  -lb.  and  16  )$-lb.  packages .  3.50 

Brasil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  ao  lbs . 11 

“  “  in  boxes,  35  lbs . 10J4 

"  “  in  barrels,  140  lbs . so 

Table  Talk,  Thread,  in  pails . ss 

“  "  In  boxes . 10% 

"  "  In  barrels,  140  lbs . so 

Bakers',  Macaroon,  barrels,  140  lbs . jo# 

“  Slice,  "  iso  lbs . 10% 

•  Strip,  *•  ise  lbs . 10X 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.;—  Bbls.  Bxs. 

Batter  Crackers . 08  .08% 

Oyster  “  . 08  .08X 

Wine  Scroll..—  . 10  .1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  J  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 0754  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  12 

Clover  Mixed .  .08 

Cocoanut  Rlople .  .  jo 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . o8J4  .09 

Crystal  Bar .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08)4  09 

Fruit  Gem .  .08 

Grandma  Cookies . ....  .08  X  .09 

Honey  Tumbles,  XX . 09X  ,10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . ..  .09 


—11— 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . og%  .10 

Iced  Vedette  Wafer . 07*^  .08 

Lemon  Bar . o8j£  .09 

M  au- m-lhe- Moon .  .08 

Milk  Lunch . ....  .07  .0754 

Orange  Cookies . 07%  .08 

Quaker  City  Mixed . 07^  .c8 

Salted  Strips . c8#  -<>J 

S*  ltines  .  .12 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Wafers  . .  .07^  .08 

Sunshine  Cookies  . . 07U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Good*—  Per  doz. 

Animals . 53 

Butter  Thin .  1 .00 

Gingerettes .  1.05 

Gold  Medal  Soda  (small) . 50 

44  44  (large)  . 90 

Graham  Wafers .  1  .co 

Ivinettes .  x.oo 

Milk  Lunch .  x.co 

Our  Ginger  Snaps . 53 

Pink  Tea .  x.oo 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  03 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  in  case,  per  doz.  x .  15 
44  with  Horse-radish. p.  dz.  x.15 
Stone  Pots,  large  size,  x  doz.  in  case. ..per  doz.  1.75 
44  44  with  Horse-radish. p.  dz.  1.75 
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Weln  Senl,  In  bbls . per  gal. 

“  1  gallon  stone  jars  . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

“  in  15  gallon  kegs..per  gal. 

“  '  In  10 

“  “  In  5  «  «  .aS 


•75 
a.  50 


in  a  gallon  jpalls... per  pall 


In 


Prepared  Special,  with  spoon,  a  dox.  In  case, 

per  dox . 

“  Sifting  top,  a  dox.  In  case . per  dox. 

“  with  Horse-radish,  a  dox.  m  case, 
oer  dox . 


•40 

•75 

.40 


•95 

•  46 


■95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

. - . . . loaf, 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ra  In  case. .per  lb.,  .33,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut 

Edam  Cheese,  ra  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

i-lb  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2. 75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  ox.  bottles, 

per  doz .  x.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  dox . 

Parmesan,  gratad,  ready  lor  use,  small  bottles, 

per  doz .  ,.7S 

Olmutzer  Hand  Cheese,  100  in  box .  3.25 

Edelweiss, Romatonr  and  Bier-Kaae...per  doz.  4.00 


■  26 
.26% 

.32 

•3® 

•3* 

•9° 

.26 

3X5 


American  Swiss,  No.  1 . loal  .19  cut 

“  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  18  ;  £  box. 

18;  less . . 

Muenster  Cheese . . . per  lb. 

Brick  Cheese,  No.  1 .  ** 

English  Dairy  Cheese . 


.19 


.19 

.19 

.18 

*7M 


Pineapple  (Picnic  size),  6  In  box._ . per  box  3.00 

1  ‘  tn+r*.  -I  — \  X  I.  I _ .. 


2.25 
2.25 
4  5° 
2.40 

x*35 
1.00 
1. 00 
a.  40 
a  .95 
»-45 


(Gem  size),  6  In  box. . . 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  a  doz.  In  case .  •• 

Picnic  size,  a  doz.  In  case .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Clnbslze.per  doz. 

“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d’lslgny,  “  6  In  box...  '•  1.55 

Wm.  Tell  brand,  1a  in  box .  “  1.25 

Neufchatel  (Cow  brand).  25  In  box . per  box  1 . 10 

Nenfchatel,  Mohawk  Brand . go 

Mohigan  Brand .  "  1-0j 

International  Cream . . 

Star  Cream,  or  Phlla.,  12  •'  ....  ‘ 

Miniature  Cream,  or  Phlla.  12  “  ....  « 

Hand  Cheese,  8  doz . « 

•*  4  ««  .  1 

"  4  “  Thuringer .  * 


1. 10 
2.30 
I.  x5 
z-45 
•  75 
.85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box 

Schutzen  Cheese,  ia  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
I-lb.  packages . .per  lb. 


.18 


IMPORTED  AND  AMERICAN  MEATS  AN! 

SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  dos. 

a  it  11  T  /3 

o  . . .  a. 75 

Carlsbad  Speck  (Imported  Bacon) ...»  “ 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  [fc. 

Pate  de  fois  Gras,  small  size . per  doz.  3^00 

American  Holsteiner..by  bbl.  1  a  less,  per  lb.  .11 

“  Landjager,  short . per  lb.  .24 

“  “  long . .....  *« 

“  Mortadella,  Dry . per  lb.  ,25 

“  Knack wurst,  25  In  box,  per  box, 

>4-75 . per  doz.  *.40 

"  Cervelat  (E),  50  and  100-lb.  boxes, 

■  «i)4  ;  less . . 

"  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less- . 91 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16X  ;  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . x6 

Cervelat,  E.  Gothaer,  50  and  xoo-lb. 

boxes,  .23%  ;  leas . 94 

“  Salami  (E),  50  and  100-lb.  boxes, 

.21 ;  less . . 

“  Salami,  Blue  Ribbon,  50  and  zoo¬ 
lb,  boxes,  ,ao|;  less . 21 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 18 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braunschwelger  Liver  Sau- 

saEe . per  lb.  .15 

Lachs  Ham .  '•  ,a8 

“  Petit  Dellcatess  Frankfurters ,  plain, 

per  doz . jo 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .16 

"  Paprika  Speck .  •<  ,x8 

Mettwurst,  half-round .  **  -Xj 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

„  dellen . per  lb.  .24 

Smoked  Thuringer  Blutwurst .  “  .18 

“  Pfefferwurst .  "  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

(Derby  Brand),  quart  glass  jars 

per  doz .  5.75 

"  (Derby  Brand),  10-oz.  jars, 

per  doz . . . .  2  50 

Calves'  Head,  In  round  tlna . per  doz.  z.65 

Pickled  Meats,  In  glass .  “  1.00 

(Tripe,  Ox- Heart,  Beef  Salad,  Pig's  Feet.) 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

> - / 


Do  You  Know  What 

$3.00 

Ramly  Stands  For? 

FROM 

— 

u 

James  T.  Shinn’s 

Liquid  Rennet  has 

We’ll  tell  you — the  finest  Turkish 

been  on  the  market  ! 

so  long  that  it  seems 

cigarette  ever  made  to  sell  for  io  cents. 

hardly  necessary  to 

It  is  the  one  that  is  so  widely  imitated 

speak  of  its  quality  ; 
most  people  know  it 

by  our  competitors. 

as  the  finest,  clean¬ 
est  rennet  made. 

If  you  want  particular  smokers  to 

Not  all  grocers 
know  that  they  can 
double  their  money 

come  to  you,  put  the  Ramly  in  stock. 

on  this  specialty, 
however — an  unu- 

sual  chance  with  an 
article  so  high-grade. 

MENTOR  CIGARETTE  CO. 

Costs  $1.50  per 
dozen,  brings  back 
$3.0°. 

404  Atlantic  Avenue  -  -  BOSTON ,  MASS . 

Shinn  &  Kirk 

Philadelphia  Representative  Arthur  Hagan  &  Co.,  151  N.  Third  St. 

1400  SPRUCE  ST.,  PHILA.,  PA. 
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Beel  Salad,  In  glass . .. . 

«  *<  In  pint  jars,  glass..., 

»  “  In  quart  jars,  glass  . 

Lamb  tongues,  In  glass . 


.perdox.  2.00 
<( 
ft 

„  “  x.6o 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 

•  ,  Palls. 

Holland  Harrlng,  mixed,  “Y.  M."  Xbbl.5.50  60-75 

"  milkers,  “  ji  bbl.  6.50  75-85 

••  mixed,  Standard,  bbl, 

%  bbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

%  bbl. . . . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl  8.00 . 

“  milkers,  large  fulls,  bbl. 

%  bbl.  8.00 . 

Marlnirte  Herring,  Imported,  about  40  In  pail.  1 .  as 

Roll  Herring,  Imported,  about  25  In  pall... .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  wlthlkey . per  tin  .20 

Quart  "  “  “  .  ‘  -35 


a  Ot.  “ 
4  Q‘-  “ 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  . . 


a. 50 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  paUs .  ,7 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “ 

••  "  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . .per  dox. 

NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl. 

Repacked  in  5-lb.  pail . per  pall 

“  in  10-lb.  pail . 

“  in  5-gal.  kegs . per  keg 

“  In  )6-lb.  Bat  tins . per  dox. 

in  )£-lb.  tail  tins . .  “ 

»  In  1 -lb.  tall  tins .  “ 

Fancy  Kegs — ijikeg,  .80;  %  keg , .  42 ;  #  keg, 

.3*;  54  keg . 


•  75 
.55 

1.05 

•  75 
®-75 
2.25 


5 -50 
.60 
1 .10 
2 -75 
•95 
i-5o 
2.00 

.20 


SALT  SARDELLEN. 

Original  Package,  2902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

pint  jars . perdox.  6.00 

“  large  tumblers . .  “  2.25 

“  small  tumblers .  "  *.25 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dox  1950  Vi  kilo  Cans,  per  dx.  19.50 
«  “  10.50  “  “  10.50 

„  "  “  5  5°*  “  5.50 

•A  "  “  2.75  A  “  “  a  7S 

GERMAN  DILL  PICKLES. 
Regular  Sixe. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  . . per  bbl. 

15  “  keg—  “  500 . per  100 

10  “  keg —  “  300 .  “  1  .oo 

5  “  keg-  "  150 .  “ 

10  lb.  pail —  “  50 . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

5  “  “  .  “ 

10  lb.  pall . - . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb. 

Spltxkugeln .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  " 

"  “  No.  2,  6  “  ...  " 

«  “  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

"  small  tins .  “ 


6. 50 
2.  40 

1.25 


.18 

.25 


.30 

.50 

•  75 
1 .00 
5-25 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . . . .  4-5° 

SUNDRIES. 

German  Egg  Potatoes,  (Jriginal  Bags,  xio-lb 

bags,  per  bag . 

Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


.per  lb. 


2.50 

•  09 Vi 

.07 

•  14 

.60-.  80 
.08 
■  °5 
.06-. 08 


COTTOLENE. 


.per  case 


30  2-lb.  tins . 

15  4-lb.  “  . 

6  10-lb.  “  .  , 

Freight  prepaid  on  two-case  lots. 


It 


6.50 

6.50 

6.50 


— *1— 

EQQS.  Per  Dox. 

Nearby,  candled  and  selected, 30-doi.  crates...  .33 

Western. . 23-  32 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs. 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs. 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 


.15^4 
•  js 

.16 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb.. 
Anchovies,  in  oil,  %  bottles . 


Anchovy  Paste,  fancy,  per  dox . : . 

“  plain,  per  dox. . 

Bouillon,  Burnham,  pints,  2  dox.  In  case . 

“  ••  %  pints,  2  dox.  In  case.... 

Capers,  Nonparlel,  H  gallon  kegs . 

“  “  Quart,  glass . perdox. 

“  “  bottled,  %  sixe...  .per  dox. 

«  •'  “  V  “  .  “ 

it  a  11  *1  .  <1 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
“  med.  “  “  12  "  “ 

“  small  «  “  24  “  “ 

Cherries  In  Maraschino,  In  glass,  i-doi.  case... 
Clam  Chowder,  Burnham,  1  lb.,  4  dx.  cse.  p.  dx. 
“  “  31b..  2  dx.  case  '• 

Currie  Powder,  pints,  per  dox . 

"  4  ox.,  “  . 

“  2  ox.,  “  . 

Russian  Caviar,  . 

“  *’» . 

“  W . 

“  . . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen’s,  per  case . 

Kippered  Herring,  6  dox.  In  case . per  dox. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
«  “  Dinner  Biscuits,  per  lb... 

**  "  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox . 

“  “  %  pints,  per  dox . 

Salt,  In  4-dox.  stone  jars . 

Morris’  Extract  of  Beef,  4  01.,  per  dox . 

“  “  “  2  ox.,  “  . 

Armour's  Beef  Extract,  2  ox.,  "  . 

"  “  “  4  ox.,  “  . 

Anker's  Extract  of  Beef,  120  vials . 

“  “  “  4  ox . perdox. 

n  <i  ii  8  ox .  “ 

*«  «*  “  16  ox .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice...... 

Choice,  xoo  tins  per  case . 

Extra,  "  “ 

Hotel,  •'  “ 


27 

50 

25 

75 

75 

75 


2- 5° 
7.  00 
2.35 
1.90 
l-*5 
4  «5 
5-oo 
4.  75 
7.00 

.90 

2.20 

3- 50 
2.25 
x-50 

2.85 
5-50 
10.50 
20.00 
18.00 
16.00 
13.00 
x  .60 
12.00 

.19 

•29 

■32 

1. *5 
.60 
*•  75 
6.50 
3-55 
4.  45 

8.20 
4.00 
4.00 
7-25 

*3-50 

28 .00 
26.02 

24.00 
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Truffles,  A . P«r  tln,  -3* 

“  H .  “  35 

•*  V .  “  1. 15 

“  )4 .  "  2.25 

Shrimps,  Pickled,  small  sixe .  x.oo 

Dunbar's  Shrimps,  2  dox.,  per  dox. .  a .  25 

“  Figs  In  Cordial,  x  dox.,  per  dox .  5.00 

Bishop's  Figs  in  Cordial,  1  dox.,  per  dox„ .  6 . 50 

Crystallized  Ginger,  i-lb.  tins,  per  dox. .  4.00 

“  «  H-lb.  “  “  .  2.25 

Rose’s  Lime  Juice,  per  dox .  3.60 

Victor  Rose  Water,  per  dox .  a. 25 

“  Peach  Water,  per  dox .  2.25 

Pitted  Olives,  per  dox .  5  •*$ 


FLOUR.  P«Bbl 

King  Midas .  6.80 

Gold  Medal .  6.45 

Melbourne . . .  6.25 

On  Top .  6.70 

Ceresota . . .  6  50 

Pillsbury's  Best .  6 . 35 

Taylor's  Fancy .  5  -75 

Semper  Idem .  5  00 

Pride  of  the  West .  5  ■  45 

Sunbeam .  5  >35 

Quaker  City . . .  6.  as 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  . .  3 '65 

Uncle  Jerry’s  Pancake,  40  packages .  2 .85 

Hecker’s  Buckwheat,  32  packages . per  case  4.10 

Hecker’s  Buckwheat,  16  packages . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Flour ,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles.  2  dox . per  dox. 

Selser’s,  medium  bottles,  2  dox . per  dox. 

Schlmmel’s,  xo-  ox.  bottles,  2  dox.  In  case . 

■*  6- ox.  *•  "  “  . 


.69 

•95 

*•35 

x-45 

.90 


Bell’s  Seaso 

Always  Pound 
UponYourWothers 
Pantry  Shelf 

A  MCE  TURKEY  DRESSING. - 

Toast  7  or  8  slices  of  white  bread.  Place  in 
a  deep  dish  adding  butter  the  size  of  an  egg. 

Cover  with  hot  water  to  melt  butter  and 
make  bread  right  consistency.  Add  one 
even  tablespoon  of  Bell’s  Seasoning 
and  1  even  teaspoon  salt.  When  well  mixed, 
stir  in  1  or  2  raw  eggs.  For  goose  or  duck 
add  one  raw  onion  chopped  fine. 

(From  Bell’s  Receipts.  Ask  your  Grocer.) 

Sausages  Flavored  with  Bell’s  Sausage  Seasoning  Are  Delicious. 

Everybody  wants  seasoning,  and  everybody  will 
buy  the  seasoning  that  will  make  poultry  aud  meats 
taste  their  best. 

Bell’s  Seasoning  is  as  far  ahead  of  other  prepared 
seasonings  as  it  is  of  home-made  seasoning.  It  makes 
every  dish  a  delight  to  the  palate,  while  it  saves  work 
and  prevents  many  a  failure. 

The  above  advertisement  tells  some  of  its  uses.  You 
can  sell  it.  Most  Philadelphia  jobbers  handle  it. 

The  WILLIAM  G.  BELL  COMPANY 

Sole  Proprietors 

50  Commercial  Street,  Boston,  Mass. 

WILLIAM  H.  SUTTER,  Manufacturers’  Agent,  S  SOUTH  FRONT  ST.,  PHILADELPHIA,  PA. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


-’,a 

£j"ASHBURN-CROSBY<? 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 


IN  MRITIMG  TO  KDVeRTJSBHS  KINDLY  WBNTICN  “CHOCBRY  JnfiORI-De* 
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FARINACEOUS  GOODS. 

Corn  Meal— 

Lea'*,  white,  xoo  lbs . . . 

“  yellow,  granulated,  xoo  lbs . 

'*  #l  table,  100  lbs . . 

Western  yellow,  ioo  lbs. . 

Mother's,  36  packs . 

Quaker,  36  packages . . . 

Farina,  Hecker's,  34  i's,  per  case . 

“  Schumacker’s,  34  packages,  per  case.. 

Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 

Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  " 

Pea*- 

Green . . . . . per  bushel 

Scotch .  “ 

Split,  yellow .  u 

"  green .  “ 

Lentils — 

110-lb.  bags . per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  " 

Hominy — 

Lea's  Breakfast,  10  pkgs . . . case  1.75 

Lea's  Pearl,  xoo  lbs . per  bag  2.25 

Schumacher's  Breakfast.  10  pkgs.  to  case.... 

Western  Pearl,  xoo  lb.  bags .  x.85 

Western  Grits,  xoo  lb.  bags .  x  90 

Barley — 

OO . . 

No.  3,  xoo-lb.  bags .  4.00 

Noodles,  Climax,  24  10c.  pkgs.,  asst. ,  case .  x .  15 

“  48  5c.  pkgs.,  case .  1.25 

“  "  asstd.,  34  5c.,  ia  xoc.  case...  x.20 

Smith's,  30  xo  c.  packages .  x  .90 

M  assorted,  5  and  10  c .  x  .90 

Golden  Egg,  5  and  10  cent .  1 .  r<r 

Golden  Egg,  5  cent .  x.55 

Golden  Egg,  10  cent .  1.55 


Per  Bag 
a.  25 
a*5 
3.20 
1.85 


.40 

•25 


.065* 

2. 40 

a.  30 
245 

2.40 
2.40 
2. 60 


95 

•25 

.xo 


.08 

.08* 


30- 


Mother'a,  18  packages.. 
Quaker,  18  small  sire.... 
Quaker,  10  large  size. .. 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs.. 
Avena,  per  keg,  90  lbs... 
Standard,  180-10.  bbls.,., 
"  90-lb.  bags . 


Sago- 

Fine,  bags  about  160  lba . 

50-lb.  lots . 

Admiral,  Pearl,  34'$ . 

Tapioca,  Instantaneous,  50  i's . 

Colburn's  Hasty,  36  pkgs . 

Minute,  & -gross,  per  boa . 

Flake,  about  115  los . per  lb. 

“  less  quantity .  “ 

Pearl,  150  lbs .  *' 

“  less  quantity .  " 


t-57  ’A 
1  *55 
2.20 


7.23 
3.60 
7.00 
3  50 


•°5# 
.06 
.08 
•  o8« 

•°7% 

2.85 

.06 

•06U 

•04  n 

■°5)i 


Oatmeal,  B,  per  bbl. 

..  ..  £ 


egs  100  lbs.,  per  keg . 


8.15 

•»-«K 

Per  case 


Oaten  Gcads,  In  cases —  ' 

Avena,  18  packages. . . 

Banner  Cats,  so  packages . 4.,. 

Friends' Oats,  36  packages .  3.00 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3. 05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  s.  a's . per  case,  3.85 

Purina  Health  Fcod  36  s's,  Cartons  11  4  50 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour,  ao  5’s . per  case  4.20 

Egg-O-See  36  packages .  s  .85 

Egg-O-See  Corn  Flakes,  36  packages .  2.85 

Cook's  Malio  Rice,  36  2-lb.  packages .  4.25 

Force  Food,  36  packages .  4.10 

Mapl  Flake, 36  “  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

_  “  "  “  sj  *•  .  2.60 

Cream  Wheat,  36  packages .  4.50 

Apetiza,  24  packages .  2.85 

Flaked  Rice,  Cook’s,  24  packages .  a. 70 

Wheatlet,  30  packages .  3.55 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2  75 

Pettijohn’s  Food,  18  packages .  i  .80 

Presto,  36  packages .  3  35 

Ouaker  Puffed  Rice.  36  packages . !  2  70 

Quaker  Wheat  Berries,  36  packages .  2.75 

Xrlscnlt,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  sise.'. .  2.40 

Zest,  24  packages,  15  cent  size. . .  1  80 

Zest,  20  packages,  25  cent  size .  3  90 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doi.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  a. 90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2 dr.  1  lb.  pkgs.  2.80 
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macaroni.  Perlb 

L*r.?“  AJph*1**.  square,  *5  lbs . 05)4 

Elbows,  "  “  M 

Marcaronl,  long,  “  05)4 

square  “  06^ 

Larosa  Spaghetti  long,  s5  lbs . 0t‘4 

“  Vermicelli,  square,  "  . . . 

Macaroni,  bulk,  «  . .0554 

Anger  Baking  Co. —  ** 

"Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages .  i.8o 

24  10-cent  packages .  x  .8,, 

"Plain”  Noodles,  24  r-lb.  cartons. .  i!go 

«  11  *"lb 

Egg  Alphabets,  48  5-cent  packages .  1 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs .  1 .80 

*4  5"d®nt  ABC  and  24  5-cent  Egg  Barley...  x.8o 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons .  *.25 

"Golden  Seal”  brand,  25  1/1  packages  (long)  1 .88 
“  "  481/2  "  5-c.  size  1.80 

"Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  ».oo 

"  Golden  Seal  ”  Egg  Macaroni,  25  10-cent 

cartons .  ,  gg 

“  Imperiale  "  brand,  25  1/1  packages  (long)..  1 . 88 
Vermicelli,  ABC  (alphabets)  Elbows,  idD. 

cartons,  24  packages .  1.9, 

Spice  Drops,  In  baskets,  20  lbs .  i.6« 

“  In  boxes,  12  lbs .  1.00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .  20 

Bulk,  1 s-lb.  wooden  boxes . . . 08 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  dor 

Acidulated .  " 

Cox’s,  large .  *< 

tl  small . . .  *« 

Plymouth  Rock,  Pink  or  White . .  “ 

Neon's . per  doz. 

small .  “ 

Bromangelon,  assorted  3  dos .  " 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  ’ ‘ 

Jell-O,  assorted  flavors,  2  doz .  " 

Jell-O  Ice  Cream  Powder,  2  doz .  " 

Chalmer’s,  shredded . 

Chalmer's,  granulated . _ 

Chalmer’s,  No.  1  packages . . 

Peter  Cooper . .90 

Tryphosa . per  doz.  .9214 

Imperial  Wine  Jelly . f>er  doz.  .95 

„  ,  „  '  ,  . per  gross  11.00 

Gelatine,  McKinley's . per  dos.  .85 

Wetmore’s  Double  Refined,  36  10c. 

„  p “**"• . - . per  case  2 . 70 

Kusto^ 60  5-cent  pocks . per  case  2.00 

Puddlne,  assorted,  2  doz . 


1.07H 

1.07)4 
1-57)4 
•95 
1.20 
i-  35 
•95 
•87)4 

.80 

.87)4 

•97)4 

I  .OO 
I  .OO 


— »  — — -  — ,  —  wv»  . . per  cam 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  1 .  ,0.oo 

lf  ft  ® . . .  16.00 

XOmssmsms,,,,,,,,,,,,,,.,  flT.OO 

“  Stand,  No.  z8„ .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  «  ,,  «<  7.00  *<  9.00 

*  Tea,  «  3l  6.00  “  7.30 

_  Spices,"  4,  ••  5.oo  «  6,« 

Less  40  per  cent,  discount, 

600-lb.  Platform  Scale. .  zt 

Standard  Cush  Register . . 

Tea  Caddies,  round  front,  No.  t . per  doz  o  00 

“  "  "  3 .  “  6.50 

4 .  '*  4  50 


How  to  Make  Your  Cake 

Trade  Pay 


The  easiest,  cheapest  and 
simplest  way  to  make  your 
cake  trade  pay  a  decent  profit 
is  to  put  in  a  Durham  Display 
Cake  Cabinet. 

This  cabinet  is  the  most 
useful  store  fixture  ever  intro¬ 
duced  to  the  trade.  It  prevents 
your  most  serious  losses — those 
caused  by  sampling  and 
breakage. 

The  saving  on  these  items 
alone  will  soon  pay  for  the 
cabinet. 

It  is  made  of  highly  polished 
oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size. 
It  is  light  in  weight  and  so  ar¬ 
ranged  that  the  cans  rest  upon 
elevated  roller  trays,  easy  to 
slide  in  and  out.  and  as  each  can  is  numbered  you  save  time  and  labor 
in  taking  and  filling  orders. 

Send  for  full  particulars  and  prices. 


Durham  Display  Fixture  Co, 


RICHMOND,  VA 


HOW  TO 
SEASON 
POULTRY 


Cool  weather  brings  the 
demand  for  poultry,  and 
the  demand  for  poultry 
brings  the  necessity  of 
seasoning  it  with  some¬ 
thing.  Will  it  be  with 
home-made  seasoning — 
a  few  herbs  and  spices 
thrown  in  and  mixed  at 
random,  never  twice  alike, 
or  will  you  sell  our  Spiced 
Poultry  Seasoning  ? 


Spiced  Poultry  Seasoning 

is  composed  of  garden 
herbs  and  spices,  blended 
always  the  same,  in  pre¬ 
cisely  the  proportions 
needed  to  produce  the 
acme  of  savoriness.  It  is 
safe  to  say  that  home¬ 
made  seasoning  can  never 
be  half  as  good  as  Spiced 
Poultry  Seasoning.  Just 
tell  your  customers  this. 


FOUNDED  1815  [- 


ST1CKNEY  &  POOR  SPICE  COflPANY 

BOSTON,  MASS. 


V*  -WRITING  TO  ADVERTISERS  KINDLY  MENTION  ’’ 


grocery  world  1 


GROCERY  WORLD 


43 


-33- 


fobacco  Cutters .  i-So 

Uarm  Money  Drawers . 1.50 

Jag  and  Twine  Holder .  1.00 

Barrel  Covers,  Sunk  Handles,  si  in. ..per  dox.  2.50 
"  Top  *•  21  In...  “  2.00 

Beef  Cutters .  6.00 

Bnng  Borers,  Enterprise  No.  2,  to  2  In .  1.60 

Ban  Openers,  “  Never  Slip” . per  dox.  .90 

iopper's  Can  Opener . per  gross  13.80 

Ibeese  Cutters .  8 . 00 

Ioffe*  Mills,  Dell's  No.  g .  32 .00 

“  xo .  40.00 

“  “  it .  65.00 

rrnlt  Augers,  s  prong .  1 . 50 

deasurlng.Fanoots. .  2.00 


’hlladelphia  Scoop  Co’s  Sugar  Scoops 
Indestructible,  No.  4 . per  dox. 


Kx.  Galvanlxed  Steel  Blades,  No.  3..per  dox. 

♦»  “ 

«  H  tt 

X  Quality,  No.  3... .  “ 

•t  j  a 

f.eeeeeeeeeeeeeeeeeeee . 

(  (  it 

I«h . eeeeeeeeeeeeeeeee 


9.00 

12.00 

15.00 

4. SO 

5.40 
7.  20 
S.6o 
3*oo 
3-40 


iherer’a  Eclipat  Counter* 


No. 

Length. 

3  feet  8  Inches, 

No.  of 
Drawers. 

«X. 

9 

«X, 

4  feet  10  Inches, 

xs 

n>X. 

6  feet, 

15 

7  feet  3  Inches, 

18 

>4X1 

t  feet  6  leches. 

21 

■6X, 

9  feet  ( inches, 

*4 

18X. 

10  feet  10  Inches, 

*7 

aoX, 

sa  feet. 

30 

Capacity  of  Drawers,  40  to  60  lbs.  eac 

Each. 

15.00 

20.00 

25.00 

28.00 

31.00 

35-00 

40.00 
.  45-00 


Wc  will  bill  at  10 
lese  prices,  f.  o.  b 


[O  p< 

.,Ili 


ier  cent,  discount  from 
ion,  N,  Y. 


salt*,  Dell's,  Grocer*',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  x 

••  ft  “  rU 

•*  u  a 

a  n  it  _ 

«  «  u  J 

Grocer*' ,  without  weights ,  Brass 
Scoop  and  Brass  Plate,  No.  x 

11  “  l«  jW 

««  ft  tt  j71 

«  a  a  . 

a  U  tt  ~ 

Butcher*',  without  weight*, No. 0 

“  "  “  1 

•t  it  u  a 

“  "  "  3 
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SMOKBD  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dor.  In  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  2  dox.  In  case..  “  .90 

Large  cartons  or  tins,  s  dox.  In  case  ”  2  00 

Dime  Tumblers,  2  dox.  in  case .  "  .90 


MACKEREL. 

200  lb.  100  lb.  30  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2. ..36. 00 
Ex.  Norway,  No.  3...  28  00 
Ex.  Norway,  No.  4...  25.00 

Ex.  Bloaters,  xxx .  42.00 

Ex.  Shore,  No.  1 . 

Fancy  No.  1, . 40. co 

Large,  No.  1 . 

Med.  Shore,  No.  1  ...  29.00 

Large  Irish,  No.  2 . 25.00 

Extra  Irish,  No.  2 . 24.50 

Medium  Irish,  No.  2..  23.50 

Small  Irish,  No. 2 . 22.50 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6.50 

Ocean  Whltefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


18.60 

14.60 
13.10 

21 .60 


9  5° 
7.50 
6.6, 
10.95 


2.05 
1. 65 
1.50 
3  -35 


20.60  10.45  2.25  1  95 


15  10 
13.10 

12.85 
12  *35 

11.85 


4*  35 

3- 85 

4- 35 
3-8s 
3.60 


7-75 

6.05 

6.58 

6-33 

6.08 


z .  70 
1.50 

1.48 

I-4I 

1.38 


1. 41 
1.25 
1.23 
1. 19 
1.  J5 


8.10  4.10  1. 00  ,85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge.  40  lbs.. . 06A 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 

Snow  White,  i-lb.  bricks,  20  lbs . 

White  Rose,  1  lb.  cakes,  24  lbs . 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 


.07 

.08 

•  °8X 
■  O&A 


STAR  BRAND  BONELESS  HERRINQ. 

Tins,  keyed,  large  size,  1  and  2  dor.  In  case....  1.30 

“  small  sire,  2  dor.  in  case . 90 

Glass  Tumblers,  sealed,  2  dor.  In  case  . .  1 .30 

Screw  Top  Jars,  a  dox.  In  case . 90 


— 3§— 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank .  07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  tfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,18 

Small  Extra  Scaled  Herring . ...per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box  1 . 15 

“  “  iocs .  **  2  20 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . . 

Fancy  N.  Y.  State,  48  1  lb . 

Choice  N.  Y.  State,  50-lb.  boxes . 10# 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22% 

Choice  Royals,  50  lbs . iqU 

Cherries — 

California,  unpitted,  25  lbs . T7 

California,  pitted,  25  lbs . 30 

Currants — 

Gold  Medal,  recleaned,  36  is . oS% 

Gold  Medal,  loose,  25  lbs . 085^ 

Private  Growth,  extra,  cleaned,  36  lb* . 08 % 

cleaned,  30  lbs.  bulk . 08^ 

Nectarines — 

White,  25  lbs . . . . . .  per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . . . 

Fancy  Yellows,  50  lbs . . 14 

Extra  Choice  Yellows,  25  ibs . 1314 

Extra  Choice  Muirs,  50  lbs . 14 

Choice  Muirs,  25  lbs . 13 

Choice  Yellows,  25  lbs . . 

Pears — 

Fancy  Caliiornia,  Bartlett,  25  lb . 
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prunes. 

Boxes. 


is  &_• 


20-  30,  25  lbs . 

3°“  40,  25  “ . io)4 

4°-  S°,  25  “ . 09A 

4°-  50,  5°  “ . 

50-  60,  25  “ . 08X 

50-  60,  50  “ . 08^ 

60-  70,  25  " . 08 

60-  70,  5°  “ . 

70-  80,  25  " . 

70-  80,50  “ . 07 

80-  90,  50  “ . o6)4 

90-100,  25  “ . 

90-100,  50  “ . 06 

100-120, 50 


I- 


■°9li 
•08  % 

.08 

•07K 


■05% 

,o5 

•05K 

°4 


>* 

p 

Bi 


J-  ° 
o  O 

e  <* 

5  K 

“•O 


25“3°,  25  lbs.,  Red  Star,  fancy,  Silver.. 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  "  50  lb . . 

2  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels,  50  lbs . 

Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Newburgh,  fancy,  35  is . 

Green  Cord,  choice,  36  is . 

Citron,  to  lbs . 1 . 

"  25  lbs . 

Lemon  Peel,  to  lbs . 

“  25  lbs . 

Orange  Peel,  10  lb . 

“  *5  lb . 


.09 
•  o8f8 

■  o8/s 
•°7H 

■  oS'A 
■°9A 

•«8* 


.10% 

■ 12 A 
.12 
.18 

•7  y* 

■  *2X 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sise,  a  dozen. . 

“  25-  “  1  “  . 

15-  and  25-cent  size,  assorted. 

Grain-O — 

Case  No.  4  1  dox.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . . per  case 

Case  No.  5,  x  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . u  ** 

2  dor.  15-cent  size,  x  lb . per  doz.  x  .35 

Ralston  Health  Cereal,  36  xo-cent  size . 

Knelpp's  Malt  Coffee 
24-26  o*.  package,  packed  x  and  4 

doz.  in  case  . per  doz. 

24-ia  oz.  package,  packed  2  oz.  In 

case . n  a 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  xo-c.,  Lord's  Prayer,  *  doz,  w 


2.70 

2.25 

*•50 


2.30 

2.05 

*•47* 

*•75 


*.15 


i*5 

*.40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Ask  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  An 

“Enterprise"  £'£”“"r  Coffee  Mill 


will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  ]/2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphiay  U.  S.  A. 
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ink. 

Arnold's,  black,  303* . P*r  bottle  .48 

Continental,  rea,  1  . 3° 

"  black,  3  . . . 

Royal,  black,  3  dox . .  .as 

Stafford,  Commercial,  303a.. - . per  bottle  .58 

LAMP  GOODS. 

Per  case  of  6  dox. 

Lamp  Chimneys —  No.  o.  No.  x.  No.  a. 

Macbeth,  Pearl  Top .  3-9°  4-*°  4-*° 

Acme,  Victor  Top . 3.60  4-*o  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4-ao 

Crystal,  Crimp  Top .  a.xo  a. 70  3.30 

No.  o,  Tubular  Lantern  Globes . 5  dox.  3.75 

Cold  Blast . 4)4  do*-  3-38 

No.  1.  No.  a. 

Jumbo  Chimneys,  plain . per  dox.  .75  *  85 

“  “  dec.,  107,  “  90  *-°° 

No.  o.  No.  1.  No.  a 

Banner  Burners . 45  -S5  >75 

No  charge  for  packages. 

OU  Cans — 

,-gallon.  Glass . per  dox  a .  aj 

Galvanized .  “  *-*° 

«-  “  Lenox,  Spout .  “  5. 00 

5-  “  Spigot .  “  5-SO 

5-  ••  Colombia .  “  7  00 

j-  ••  Banner .  "  8.00 

S-  “  Climax,  Pump .  "  *0.00 

S-  ••  Homo  Rule,  Pump .  “  **-°° 

Lanterns — 

No.  o.  Standard. . per  dox.  4 . 75 

No.  0.  Dash .  "  ’-8o 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  s  dox.  In  caso . per  dox-  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

"  “  25  lb.  boxes,  )4  lb .  “  .0654 

Acme,  ,  lb.,  sifting,  ss-lb.  boxes . 05)4 

LYE  AND  POTASH. 

Banner,  4  dox. . per  case  3. 25 

Babbitt's  Potash,  4  dox .  “  3-3° 

Lewis’ .  “  3  *5 

Red  Seal,  a  dox,  .....m.... ........ ............  *-87)4 

“  4  dox  eeeeeeeeeee ••••  se  eeeeeeees  seees e  “  3-65 

Popular,  4  dox  ssseseeeeeeeeeeeeeeeeeeeeeeeeeeee  “  *-45 


MATCHES. 

Swift  4  Courtney’s,  soo’a,  ,-gross  case . 

“  400’s,  x  “ 

"  500’s,  1  “ 

Blue  Hen,  soo's,  1  “  ..... 

„  _  u 

500  s,  z  «...< 


Per  gro 
i. 75-*  90 
3.50-3.70 

3-75-4-00 

i.  50-1. 60 
4.00-4- «5 
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Per  Gross. 

Vulcan  Parlor,  . . . 

“  100‘s,  5-gross  in  case . 90 

"  500’s . «...  3-  95 

Vulcan  Safety,  65s,  No.  37 . 55 

"  65s,  No.  a . 45 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  100's,  5-gross  cases . 9° 

"  No.  15,  gross  cases .  x.*o 

"  No.  3a,  5-gross  cases . 55 

Safety . 45 

Maxeppa,  Parlors,  500’s. .  3-5°-3-75 

Searchlignt,  500's. .  4-*5-4-5° 

Press,  aoo's. . . .  1.80-1.90 

"  500’s . . .  4-50-4  75 

America,  soo’s .  x. 30-1. 35 

American  Paraffine,  500's,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5  -5° 

Our  Darling,  %  gross,  No.  4,  ,,000 .  2.75 

Superba,  xooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4  -°° 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  .50 

Lenox,  400s,  I  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1  -3° 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 9° 

Planet,  xoos,  3  gross  to  case . . . 80 

MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  -o8)4 

18, 37  and  68-lb.  buckets,  “  .  “  -°9 

io-1d.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  "  3-65 

5-lb.  glass  jars,  6  In  case.  “  per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .,3 
5-lb.  gl.  jars,  6  In  case.  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrxnount . per  lb.  .07)4 

18, 37  and  68-lb.  buckets,  “  “  -°8 

Wm.J.  Troth :- 

Barrels  and  half  barrels,  Famous . per  lb  .o8$4 

18, 37  and  60-lb.  buckets,  "  “  .<>9 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  "  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  -°7)4 

18, 37  and  60-lb.  buckets,  “  “  -08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  Xbbls.  &  30-lb.  klu.perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “  .04)4 

Bchlmmel’s,  30-lb.  Kits,  bbls.,  )4  bbls... per  lb.  .07)4 

“  18  and  37  lb.  Kanakins .  “  .08 

**  xo-lb.  Kims  ,  6  to  crate. ..per  dox.  9.80 

“  5-lb.  “  ’*  “  5-30 

*•  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  )4  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  -04)4 

Atmore  A  80a,  Extra  Family — Seedless 

No.  5,  glass  jars . percase6jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.  ,5 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  x8,  37  and  68,  wooden  pails . 09)4 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  °8)4 

Wooden  Pails,  x8,  37  and  68  lbs . .  ‘  .09)4 

Atmore's  Mincemeat,  No.  a,  2  dox.  in  case, 

per  dox .  a.oo 

Cartons  Condensed,  ( 3  doxen  In  case,) 

per  gross. . 11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  ’8.  27  and  68  lbs . .  “  -o8}4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  xsatest . . .  “ 


.,8 

.ia)4 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents  Do*. 

Theodore  Marquet,  Mammoth,  64  ox .  *5-50 

“  Extra,  64  oz .  13.50 

1  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

*'  Extra,  pints .  4  5° 

“  Mammoth,  J4  pints .  3.15 

“  Extra,  )4  pints .  3.00 

Fourees,  ,9  ox.,  fluted  bottle .  4  -75 

De  Lucques,  10  oz . ; .  a. 40 

Farcies .  3-75 

Queen,  6  oz . . .  x.30 

Pirn  Olas,  18  ox .  6.00 

Pirn  Olas,  10  ox .  3-5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . .  x.50 
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OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  do* .  4. 

“  “  pts.,adox 2. 

“  “  )4-pti.,adox.  i, 

Rae’s,  Lucca,  litre  bottles,  x  dox .  11, 

“  25-01.  bottles,  1  dox .  8. 

“  Finest  Sublime,  qu.,  1  dox .  6. 

“  “  pts.,adox .  7. 

"  “  )4-pts.,  a  doz._  4. 

••  *'  8-ox.  flasks,  a)4 

dox .  7 

“  “  xa-ox.  flasks, 

dox .  9 

“  Sublime,  t-oz.  flasks,  a)4  dox...  6 

•*  11  xa-oz.  "  •%  dox...  8 

Rae’s,  Finest  Sublime,  1  gal.,  10  Incase,  per  gal.  a 
Rae’s  Finest  Sublime,  5  gal„x  or  2  In  case, per  gl.  a 
“  “  1  qt.,  40  to  case,  “  a, 

“  Sublime,  x-qt.  tins,  40  to  case .  a, 

“  “  >4 -gal.  tins,  20  to  case. .  a 

“  “  i -gal.  tins,  10  to  case .  a 

“  “  5-gal.  tins,  1  or  a  to  case. .  a 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles . 4-75 

24  8  oz.  bottles .  7-5° 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.00 

xo  1  gal.  cans, case .  33.10 

20  )4  gal.  cans,  case .  24.20 

4°  Vi  gal-  cans,  case .  25.3c 

80  %  gal.  cans,  case .  27.50 

Bulk  at  $ 20  for  xo  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Pereas 

Large  bottles,  1  doz.  to  case .  7  25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11  .oe 

)4  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


Jas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  dox.  In  case.. ..per  case,  8 
Pints,  “  a  “  “  .....  “  9 

%  Pints.  “  a  *  “  .....  “  4 

Oliver's  Olive  Oil— 

1  dozen  quarts .  ° 

2  dozen  pints .  6. 

2  dozen  half-pints  .  4- 

6  i-gallon  tins . per  gal.  a 

Special  prices  for  quantities,  an  application. 


75 

*5 

00 


AMERICAN  OIL. 

Lubon's  No.  8,  2  doz . , . per  doz. 

Lubon’s,  No.  16,  2  dox . per  doz. 

Lubon’s  No.  32,  x  doz.... . per  doz. 

Table  Oil,  No.  61,  bottles,  2  dox.,  per  doz . 


■  52 

•95 

.85  I 

.00 


3  Points  to 
Bear  in  Mind 


a 


IT  /STORE 

“  IT  IS  PURE 
IT  IS  WIRE 


« 


WE  GUARANTEE 
it  to  contain. 
\N0  Adulterants 


Wry  °r  •  -1 

Preservatives 


ATMORE’S 

Mince  Meat 


ATMORE  &  vSOTV  -  Pkilecdelpkia. 


nAKE  HONEY 

=W  ITU  OUT  WORKING  FOR  IT= 


The  difference  between  the  Ariosa 
proposition  and  other  package  coffees  : 
With  the  others  you  create  the  demand 
and  get  your  profit  on  what  you  sell 
and  that’s  all.  With  Ariosa  the  de¬ 
mand  is  already  created  everywhere, 
so  you  get  your  profit  without  working 
for  it  and  in  addition  the  vouchers 
coming  to  you  with  every  case  will  be 
exchanged  for  almost  anything  you  may 
need  in  your  home  or  store. 


Arbuckle  Brothers 

NEW  YORK 
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paper. 

WRAPPING. 

Manila,  15  *  ao,  full . per  ream  .  36 

11  24  x  36,  full,  ao  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  .37^ 

“  Special,  15  x  20,  6  lbs_ .  “  .  1 8  9^ 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream  .  12 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .0334 

Roll,  White,  light  weight,  9,  xa,  15, 18, 

20  or  24  Inches  wide .  “  .03J6 

“  Glared  Fibre.  12,  15,  18,  20  or  24 

Inches  wide .  “  03)4 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  "  .03^ 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . . . per  package  .11 

Parchment  Butter  Paper  g  x  12...  “  .40 

PAPER  BAGS.— Manila. 
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.45 

•49 
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.89 

•53 

•97 
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.71 

•93 

3 . 

1.09 

•  6s 

1.25 

■75 

.89 

*.15 

4 . 

1.25 

•77 

1.39 
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1.05 

*■33 

5 . 

1  -45 

•9* 

I  .07 

X  .21 

*•55 

6 . 

1  -73 

1.03 

I  95 

x  .23 

1.4* 

I. 8l 

8 . 

2.09 

1. 19 

2.29 

*•49 

x  .68 

2 .19 

10 . 

2. 27 

*•37 

2.  55 

1.65 

1.83 

a. 41 

X2 . 

2.69 

3. ii 

2.89 

*4 . 

3-37 

3-97 

3-75 

x6 . 

3.87 

4-4* 

4. ox 

«o . 

4  39 

4-79 

4-55 

*5 . 

4.83 

5-41 

5.05 

Price  per  1,000  and  not  les*  than  500  lots 

xaV&-lb.  Plain  Flour  Sacks . 

15-ib. 

II 

It 

n 

5-75 

50-ib. 

It 

II 

11 

xi  .25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  quarts .  " 

B"  10-ox.  jars .  “ 

“  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pall 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

«  Tripe,  “  “ 

“  Ox  Heart,  “  “ 

"  Pig’s  Feet,  "  “ 


5-75 
2.50 
a. 50 
.90 
2.00 
1 .00 
2 .25 
1 .10 
1. 10 
1 .10 
i.ro 


•75 

.50 

.00 
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Russian  Sardines . per  keg 

“  5-lb.  palls  . per  pad 

"  10-lb.  “  .  “ 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8}4 

Loose,  barrels,  30  lbs . x8 

POPPING  CORN. 

Brad’s  “  Tip-Top  " : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  a. 05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  3  doz . 92)4 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  ia»s.  3  doz . 9254 

PICKLES. 

Barrels,  40  gal.,  1200s .  11.25 

io-gallon  kegs,  700s .  2.90 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

English  Spiced  Pickles,  8  os.,  octagon  (any 

assortment  except  onions . 85 

English  Spiced  Onions,  8  oz.,  octagon . 90 

English  Spiced  Pickles,  10  02.,  octagon . go 

'  ’  “  Mi 

3.00 


English  Spiced  Sour  Gherkins,  Sour  Mixed, 


or  Chow,  32  oz.,  octagon,  quart. 

I  Mixed,  32  oz., 


„  .  3*  _  . 

Sweet  Gherkins  or  Sweet 

octagon . . . .  3.10 

Highland  Brand  Sour  Gherkins,  Sour 
Mixed,  or  Chow,  3s  oz.,  octagon,  quart...  2.35 
Sweet  Gherkins  or  Sweet  Mixed,  32  oz., 

octagon .  a.  35 

Crosse  &  Blackwell's : — 

Chow-Chow ... 

Qts. 

Casks. 

'4  doz. 

5-75 


Gherkins. 
Mixed  Pickles 
Cauliflowers ... 

Piccalilli . 

Walnuts . 

Onions. 


Octagonal  Style. 


Pts.  Pts.  J4 

Casks.  Casks.  Casks. 

5  doz.  4  doz.  6  doz. 
3.25  3.50  a.xo 

Smaller  Quantities. 

5-9°  3-35  3-6°  *.*5 

Chow-Chow,  quarts,  stone .  5 .50 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  x  doz.  1  doz.  %  doz. 

>4  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
3*5  S-50  4-70  *.35  7  *o 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1. so  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  1  doz.  x  doz.  x  doz.  J4  doz. 

34  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  11.00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  x.50 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  "  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . so 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .go 
White  Vinegar,  Distilled,  40  grain. . 08 

(I  II  II 

45  . eeeeeeeee  *09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . is 

“  14-16  lbs . n  3^ 

“  10-12  lbs . 12 

Picnics^  6-8  lbs . 0934 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11  5 

“  Air  Dried,  sets . 18 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . .1434 

“  boneless . 1534 

S.  P.  Bellies.  14-15  lbs . 1154 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . ax 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 J4 

Covered  Hams,  34 -cent  extra;  Covered  Shonlders, 
Picnics  and  Bacon,  34 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 1534 

“  “  large . 1434 

“  ”  medium . 1434 

“  small . 1434 

“  Breakfast  Bacon . 15 

“  “  boneless . 17 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  xo 

Boiled  Hams .  .24 

Beef  Tongues . per  doz.  xx.oo-ia.oo 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . 15 

Premium  brand  Hams,  12  lb . 14^ 

Premium  brand  Hams,  14  lb . 13 

Premium  brand  Hams,  16  lb . 13 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  18-20  lb . 13)4 

Premium  brand  boiled  Hams,skinned,fatless  .24 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 1234 

Winchester  brand  Picnics . 0954 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Palls  60  lbs . 

5  “  “  . 

^  1*  n 


£3 


103 i 
1034 
”34 
xij4 
**J4 


8  34 
8H 
9Vt 

9  y* 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .11M 

“  “  tubs . 1134 

“  3,  5  and  10-lb.  cans.  ,1234 

Swift  &  Ce. — 

Premium  brand,  tierces . 1134 

Silver  Leaf  brand,  tierces . 1034 

Jewel,  compound,  tierces . 08  34 

Cotosuet  tierces . o8J4 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 0954-.  1034 

Common  to  fair,  native . _.o6J4-.o8 

Western  Dressed  Beef — 

Choice,  native  cattle . 0934-.  10J4 

Common  to  fair  "  . 06J4-.08 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Limbs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls. .  .09 

Sheep,  choice  . ,ogJ4 

“  medium . .  ,08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1  .oo 


-.12 

-.10 

-.10 
-.10 
-.12 
-.  10 
-.10 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURH3RS  OR  HON  KY-OU  RE  BRAND 

Beef,  Beef  Tongues,  vjr  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JV1  LARD  a  Specialty 

BOILED  MAMS  AND  BEER  TONGUES 

SUPERIOR  AND  FAIRM0UN1  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


IN  J*WLSI  tTING  To  KDVERTJSBRS  KINDLY  MBNTION  "  CHOCBRY  IniaRLD” 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

Retailer  anb  &bbertteer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
Study  of  advertising. 

Five  dollars  ayear  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


For  Pickles  piece 


Here  is  the  T.  &  S.  Pickle  Cabinet, 
made  revolving  or  non-revolving,  as  you 
like.  Has  no  banana  tree  and  is  for 
pickles  exclusively. 

A  handsome  fixture.  Solid  oak  or 
cherry,  ball-bearing  casters,  with  four 
three-gallon  clean  glass  jars  with  covers. 
Dirt  and  insect  proof  and  occupies  only 
two  square  feet  of  floor  space.  Keeps 
pickles  clean,  fresh  and  inviting.  A 
silent  but  effective  salesman. 

TheWelles  &  Davis  Mfg.Co. 

WYALUSINQ,  PA. 
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GROCERY  WORLD 


Packed  by  THE  J.  WELLER  COMPANY,  Cincinnati,  Ohio 


50  YEARS  THE  STANDARD 

BORDEN’S 

Eagle  Brand  Condensed  Milk 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 

BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY!”  NEW  YORK 

IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 
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•  50-.75 

.60-. 90 
1.00 

“  '  beef . 

...per  dox. 

.20-. *5 

...per  dot. 

x  .00 

.05 

n*  Tall* . 

...per  doz. 

■30-  85 

,...„per  lb. 

.03-. 05 
.10 

.18 

•  x5 
.IS 

“  “  western  - . 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 
fresh  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  ie  lbs .  20  -.21 

*•  Y.  T.,  5  to  7  lbs . 16  -.18 

Old  hens  and  toms . .  "  •  *  8 

Common  to  Good . .  '->5 

Broilers —  . 

Philadelphia,  fresh  killed,  3  lbs.  ana 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  freah  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4%  lbs.  to  pair,  fancy  ...  .18  -  20 

“  3  to  3%  lbs.  to  pair,  fancy  ...  .18  -.22 

“  lair  to  good . . . J5  -.16 

Fowls — 

Western,  fancy . 13%-  *5 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . is  -.13 

Old  cocks . 10  -.11 

Western  capons,  iancv,  frozen . 

"  “  small,  frozen . 

Souabs—  Per  dor. 

Prime,  large,  ancy .  4'°° 

Mired .  2.50-3.50 

Dark .  x. 00-1.50 

I 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  i)<  to  a  lbs .  .13  -.14 

Large  Springers . .13  -14 

Fowls . .13  -.14 

Roosters . . . oj^-.ie 

Ducks  . 13  14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small  or  No.  x,  a  dot.  In  case . per  dor. 


Large  or  No.  a,  1 
i-lb.  cans,  x  dot.  In 

a-lb.  “  U  “ 

3-lb.  "  %  " 

5-lb.  “  %  " 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  6  20 

Extra  Quality,  15  gals.,  kegs . .  2.30 

Victory,  extra  fancy,  No.  3,  2  dot . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz. 

Compass,  No.  3,  cans,  2  . . 8234 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb..per  dos.  1 .00 
No.  1,  round  conical,  with  key,  z  dot.  “  a.  35 

No.  2,  “  “  1  “  “  4-a5 

No  3  ■'  “  X“  “  6  So 

No.  4,  "  "  %  "  “  8. 50 

P.  P.  Sauce,  a  dox.,  No.  . .  “  x-so 

Mmort'i  GcquIbi  English  Plum  Pudding- 
Seedless  : — 


Individual,  per  case  ot  2  doz . 

. 

..  a.  00 

a-lb.  “  “ 

X  *•  . 

. 

..  4  00 

3- lb. 

4- lb.  “  “ 

£ " 

..  3  85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

rellies—  Per  doz 

No.  3a,  jars .  z-°5 

No.  5,  toy  pails .  2.95 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . llVt 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 13% 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . 06% 

Southwark,  4%-lb.  toy  pails,  %  dot .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . . .  1.05 

Apple,  Southwark,  No.  3,  tins .  x .  >5 

Apple,  No.  5,  toy  pails . .  2.90 

Apple,  30-lb.  pails . per  pail  x  .20 

Apple,  20-lb.  crocks, . per  lb.  .07^ 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . perlb.  .07^ 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82J4 

Schimmel’s,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

x-lb.  tumblers . .  4.00 

34-lb.  «  .  a.25 
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Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars .  4-85 

Strawberries,  “  4.60 

Raspberries,  "  .  4 .60 

Apricots,  “  peeled .  4-85 

Pineapple,  “  .  4- 60 


DRUGS. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.4a 
“  “  “  36-ib.,  “  “  2.60 

“  «  “  34-lb.,  <*  •>  2.80 

Anker's  Beef  Capsules . . .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . per  doz.  s.oo 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  .01 K 

Camphor,  gum,  x-oz.  blocks .  ‘  1 . 10 

"  Flakes,  bbls  . .  •  ’  .  02% 

“  “  less  quantity .  “  .03 

"  Tar  Balls,  bbls.,  250  lbs .  “  ,0234 

Castorla,  Fletcher’s . per  doz.  2.80 

“  Pitcher’s . . .  “  .85 

Carbonate  of  Ammonia. .  ‘‘  .11 

Chill  Tonic . per  doz  3.60 

Epsom  Salts . perlb.  .01% 

“  Bee  Brand,  V4-lb.  carton,  per  doz.  .30 
“  “  H-lb.  ”  “  .40 
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Glauber  Salts. . perlb.  .01 V 

Glue .  “  .it 

Goff’s  Cough  Syrup,  25c.  size . per  doi.  1.75 

Goff’s  Herb  Bitters,  25c.  size .  “  1.75 

Goff 's  Oil  Liniment,  25c.  size .  “  1.75 

Goff's  Sarsaparilla,  50c.  size . per  dot.  3.50 

Goff’s  Worm  Syrup,  15c.  size .  “  x.ao 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  11  1.20 

Goff’s  Dyspepsia  Tablets,  10c.  size...  “  .75 

Gum  Arabic . perlb.  .55 

Haarlem  Oil . per  dot.  .40 

Licorice,  P.  &  S.,  jc.  stick,  Imported..  “  .36 

"  M.  &  R.,  5-lb.  ooxes. . perlb.  .23 

‘  ”  Lozenges,  5-lb.  boxes,  “  .S7 

«  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4's, 6’s,  8’s,  za’s,  16’s,  "  .>4 

**  Root . .  “  .11 

Putty,  25-lb.  cans . per  100  lbs.  1 .65 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-C.  size...  “  .35 

”  “  io.c.  "  . "  .73 

Paris  Green,  100 -125-lb.  kegs . per  lb.  29% 

“  W  -lb.  packages .  “  .34 

“  K-lb.  “  .  “  33 

••  x-lb.  *•  .  «  .32 

Jamaica  Ginger,  Hires’ ,  Basks . per  dos.  .90 

Sewing  Machine  Oil,  3  oz .  “  .35 

Rosin . perlb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “  •  05^., 

“  granulated,  kegs,  ‘  xoo  ‘  “  05^ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 

■'  100-lb.  bags. .  2.25 

’*  less  quantity . 0354 

Squills,  Syrup,  x  oz . per  doz.  .34 

Syrup  of  Figs . per  doz.  s.oo 

Venetian  Red . perlb.  .os 34 

Whiting .  “  .os 

1  oz.  s  oz. 

Glycerine . per  dot.  .37  .65 

Laudanum .  ‘  .80  x.25 

Paregoric™ .  "  .35  .65 

Peppermint . per  doz.  .40  .58 

Sweet  Spirits  Nitre .  “  .40  .70 

Sweet  OU . per  doz.  .30  .40 

Turpentine .  **  .36  .45 

Husband's  Magnesia . per  doz.  s.85 

Bull’s  Gough  Syrup .  “  1.90 

Roach  Powder,  Omega,  4-01.  cans . 80 

"  “  . . per  gross  9,00 

Per  Doz.  Per  Gross 

Roachsault,  large .  4.00  45.00 

“  medium .  2.00  22.50 

“  small . 80  goo 

Iron  Glne,  McCormick  &  Co’s 

No.  5 . 40 

No.  10 . 7J 

Tube  V . 75 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


A  Wonderful 

No  pickles  packed  in  glass  can  approach 
Hoffman  House  little  pickles,  packed  in  tin. 

They  are  unquestionably  the  most  de¬ 
licious  little  pickles  packed,  not  because 
they  are  packed  in  tin  altogether,  but  be¬ 
cause  they  are  prepared  by  a  new  process, 
owned  and  used  by  us  alone. 


New  Process 

Tenders  them  without  destroying  crisp¬ 
ness,  gives  them  an  extra  spicy  vim,  and 
entirely  eliminates  that  harsh  vinegary 
bite  that  keeps  the  eater  of  some  pickles 
from  eating  all  he  wants. 

The  tins  are  enameled  inside — as  safe 
and  sanitary  as  porcelain. 


GROCERY  WORLD 
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Reliable  Brand—  roc.  alze.  95c.  size. 

Castoria,  Dr.  Piteher .  a .  00 

Castor  Oil,  taeteleaa . 80  2.00 

Death-to-rain . 80  2.00 

Diarrhoea  Cure . 80  2.00 

Vermifuge . 8e  9.00 

Cough  Cure . 80  2.00 

W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbing .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Nerve  Powders .  2.00 

Tarolenm,  small  can.. . .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days, 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horsford's . per  dos.  4.1; 

Bath  Brick,  boa  25  bricks . per  box  .60 

Sealing  Wax.. .  •*  .03 

Silver  Sand.. . per  bbl.  1.25 

Tar,  pints . per  dos.  .75 

“  quarts .  “  1.00 

“  gallons . each  ,30 

“  «  barrels .  "  3  50 

“  barrels . “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S,  Nerve  and  Bone  Liniment,  25c.  size...  2.00 

McCord's  Magic  Medicine,  25c.  size .  2.00 

50c.  size .  4.00 

McCormick's  Tasteless  Chill  Tonic,  95c.  size  2 .00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  cure  Headache  Powders,  10c.  size...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  2.00 
25c.  size  2.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dos.  .43 

No.  a,  Vanilla  and  Rose. .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  “  a. 00 

No.  4,  Vanilla .  “  9.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  r,  2  and  4 .  11.80 


—SO 

Bulk.  Pts.  Qts.  X-Gal. 

XXX  Vanilla. .  1.50  3.00  6.00 

XX  Vanilla .  1.25  2.50  5.00 

X  Vanilla .  1.00  9.00  4.00 

Lemon,  Ginger,  Win- 
torgreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  1.50  9.75  5.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstacbe,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.95  2.25  4.00 

Tea . . 

Ext.  Vanilla,  Kitchen  Queen,  No.  25,  per  dos. 
«  “  “  “  No.  sX,  " 

41  44  44  44  £  I, 

•«  Lemon,  “  "  No!  25’  “ 

“  “  “  “  No.  2X,  “ 

44  44  44  44  No  x  •• 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  doz, 

**  Lemon. . . . . . .  “ 

Select  Vanilla . . “ 

“  Lemon . “ 

“  assorted . “ 

“  small  size. .  “ 


Gal. 
12.00 
10.  00 
8.00 


6.00 

10.00 


7-5® 

7.00 

9.00 

.80 

•  45 

*:U 

•45 

i-75 

s-75 

•  85 
•85 

•  85 
•45 


LIQUID  RENNET  AND  TABLETS 

Knight’s  Liquid  Rennet  _ per  dos.  1.15 

Blair's  “  “  . . . .  11  1. 10 

Hansen’s  Junket  Tablets,  8  dos.,  per  dox.  .73 

Blair's  Rennet  Tablets,  3  doz.,  per  doz.  .75 

Union  Tablets.  8  doz.,  5c — .  .45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson's  Champagne . 18 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5.60 

New  Juice  Cider,  %  bbls.,  i4gals .  3.25 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  z  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  2  doz.  pints .  4 .25 
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Mott’s  Brand  Golden  Russet,  z  doz  quarts.. 
“  “  2  doz.  pints... 


3-75 
4. *5 


CHEWING  GUM. 

Adams’,  counter  jars,  zoo  5-cent  packages .  2.75 

“  boxes,  20  packages. . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  “  3-lb.  “  . o6ft 

Coronet,  choice,  s-lb.  pockets . 06 

“  “  3-lb.  “  . 05)6 

Imperial,  iancy  Japan,  i-lb.  pockets . 05/4 

“  “  3-lb.  “  . . ojfc 

Pearl  Head,  5-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bags . 07 

Fancy  Head,  zoo-lb.  bags . 06 

Choice,  zoo-lb.  bags . . . 

Prime,  100-lb.  bags . 03ft 

Japan- 

Fancy,  100-lb.  bags . K 

Choice.  100-lb.  bags . 05^ 

SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  320  lbs. .  s.6j 

“  “  6obsgs,  5  lbs.,  lhn...  4.00 

“  “  S2  “  14  “  ...  3.7  S 

“  “  30  “  10  “  ...  3-75 

"  “  115  «*  *%  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  1.50 

“  “  •  56  “  . 65 

'•  *•  “  28  “ . 35 

Worcester  Mermaid  Qnlck-Dissolvlng  Bath¬ 
ing  Salt,  30so-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  Dbls.  contain  280  lbs. .  s.40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  in  barrel . per  bbl.  s .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags„ 

44  44  <t  I40_ib.  “  “  „ 

Agricultural  Salt,  100-lb.  burlaps . 


.40 

•  75 

.60 


Os 


T A  B  LE  S  A  LaT^' 

PURE  AMD  EXTRA  DRV 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  *  a8-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)4 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  2  doz .  “  s.40 

Schlmmel’s.  small,  2  dos . per  doz.  ’87 % 

My  Wife’s,  lafrge,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing : — 

Pints,  1  doz . per  do*,  a.40 

J6  plots,  2  doz . . . .  “  1.40 

Luncheon,  3  doz .  “  _  .90 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  lbs . per  100  .67)6 

Kegs,  150  lbs . .per  zeo  .85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large..  “  7.50 

“  “  middle  "  4.5o 

“  •*  small..  •'  1.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77V4 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chili  Sauce : — 

Pints,  1  doz . per  doz.  1.4* 

%  pints,  2  doz .  11  1.40 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  a.40 

J4  pints,  2  doz . “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


The  Pickles  and  Table  Condiments  pre- 

i 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


REFERENCES 


Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Pas°,  Texas 


J.  A.  FLESCH  &  SON 

Architects*  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  and  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 


FLESCH'S  PATENT 
COOLERS  and  COUNTERS 


HENRY  TROEMNER’S 
SCALES,  BINS,  CANS,  etc. 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 
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.  x> 


Cuxry,btuh.6o-lb 

Caraway ... . 

Celery . . . »° 

Corlaadar, bleached  .05 

Fax.. . 05 

(lamp,  bush. 40  Iba.  1.60 


SEEDS. 

Mustard,  Brown. 
Mustard,  Yellow 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb 


.07X 

.06  J4 

■°5* 

.10 

•  osJ4 


SODA. 

Bl-Carb.,  kef»... . . . . . . . per  kef  z.So 

“  bulk,  «5-lb.  boxes . . . per  lb.  .oa 

••  Babbitt's,  %‘t,  a$-lb.  boxes...  “  .04:  _ 

Arm  ft  Hammer  bd.,  W's,  36  lbe..„ . per  lb,  .05H 

“  •'  lbs.,  36  “  .  "  .04K 

•*  ••  «  v,K,36iba . **  -°5tf 

Saleratus,  Babbitt’s  bdr,5t’».»5'lb.*>**.  “  -°4?4 


SOFT  DRINKS.  Pardos. 

Root  Beer  Extract,  Hires’,  1  dor .  1.50 

Hires'  Root  Beer,  Carbonated,  1  dor . 87# 

Hires'  Ginger  Ale,  Carbonated,  a  dox . 87)4 

Welchs  Grape  Juice,  case  quarts,  r  dos .  4.5a 

“  "  “  pints,  s  dos . .  4.7s 

“  *'  “  X-plntz,  3  dox .  4.S5 

“  “  “  3-ounce,  8  dox. .  0.00 

•*  **  “  Jf-gallons,  1  dox...,  8.00 

*'  “  “  gallons,  6  gal . .  7.50 

3  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dox .  a.xo 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a .  10 

Blood  Orange,  extra  Quality,  pints,  a  doz...  a.xo 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  a.xo 

Root  Beer,  extra  quality,  pints,  a  doz . .  a  xo 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  a. 50 

XJun  Ami,  10-cont  size. . %  gross  a. 50 

Electro  Silicon,  x  doz . per  doz.  .7a 

Puts  Liquid,  large,  3  dox . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  dox.  x.45 

Puts  Liquid,  small . . . per  gross,  7.00 

Puts  Liquid,  small . per  dox.  .60 

Puts  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish— 

No.  0,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  •*  18.00 

No  s,  pint  cans . — . .  “  3a. 00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solarlne  Bar  Polish — 

No.  13,  x-lb.  pasteboard  boxes,  3  dox.  In 
case,  50  lbs . P«r  gross  18.00 


Less 

than 

SOAP — Laundry.  Bars.  5  bxs. 


Acme . 

A  corn . 

Ark. . 

American.... 
Bee . 


....xoo 
....iso 
....xoo 
....  7s 
....xoo 


Best,  Babbitt . 

Babbitt's  New  York  City..., 

Benzine-ated . 

Big  Master . . . 

Brown . 


. xoo 

................ ......  60 

. xoo 

. xoo 

.  60 

Borax,  Dreydoppel .  4° 

“  Pearl,  Young  ft  Co .  4° 

“  Day  ft  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . xoo 

**  “  small  ..a.......  xoo 

“  Klrkman’s . >00 

“  Red  Seal . xoo 

“  Swift’s . xoo 

Circus . too 

Cotton  Oil . too 

Coal  OU  Johnny . too 

Cygnet . too 

Dobbins'  Electric . too 

Dewey . too 

Fairy . too 

Fels-N  aptha. . too 

Five-case  lots  freight  prepaid. . xoo 

German  Family . 100 

Good  Morning  . toe 

Glycerine  Tar . 100 

Gloss . xoo 

Grand  Pa’s .  5° 

"  xoo 

Ivory . too 

“  xoo 

Lenox . xoo 

Life  Buoy .  5° 

"  xoo 

Lautz’s  Naphtha . xoo 

Magic  Cleaner . xoo 

Marseilles,  laundry  size . xoo 

'•  5-cent  size . xoo 

"  toilet  size . xoo 

Mayer's . xoo 

“  50 

Miller’s  Naptha . xoo 

Naphtha,  Swift's . 100 

Naptha,  P.  ft  G . xoo 

Octagon . „ . xoo 

Old  Mill . xoo 

Ozone . xoo 


3  So 

It 

ft.  80 

3- «5 
3.70 
•  •95 
4. to 
4*5 
a.  40 
a. 60 
s  .80 
s.8o 
3. to 

4- 75 
3-7 5 

3.80 

3-85 

4.00 

3-50 

5.80 
3-50 
4.00 
4»5 
*-»5 
4.00 
4.00 

3 

4 
3 
3' 

3 


95 


85 

75 

50 

3?s 

3.80 

7.00 

4.00 

3-50 

а.  00 
4.00 
4.00 
3.00 

б. 00 
4.00 
4.00 
3.80 
x  .90 
3-75 
3-75 
4.00 
3-90 
3-3° 
3-75 
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Olelne,  Conway's . 60  a. 90 

“  Golden .  60  2.55 

"  Eavenson's .  60  a. 50 

“  Hamilton's. .  60  a. 50 

"  Kirk's .  6c  a. 30 

“  Philadelphia,  x lb. .  60  3.90 

"  “  14  oz .  60  a  .  05 

“  Pennsylvania .  60  1.80 

“  Procter  &  Gamble .  60  3.00 

"  Young’s  Best .  60  2  .80 

Pride,  Swift's . xoo  3.75 

Polo . xao  2.45 

Quaker  City,  boxes . ...100  3.00 

“  tubs . 150  4.50 

Sunlight,  oval . „ . . . xoo  3.85 

“  twin  bars . xoo  3.95 

Santa  Claus.. . 100  3.10 

Saratoga . xao  2.70 

Star . xoo  3.50 

Sunny  Monday . xoo  4.00 

White  Cloud. . xoo  3.85 

Wool  Soap,  large . . . xoo  6.75 

Wool  Soap,  small . 100  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . gross  4.05 

Castile,  imported,  Conti . lb.  .13J4 

Castile,  Conti,  original  boxes . lb.  .nJ4 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflowcr,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8 . 10 

Oatmeal ,  3  cakes  in  box . gross  2.65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

%-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5e  eakes . box  1.75 

Witch  Hazel,  3  cakes,  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  ft  Frick’a  Flint,  36  ban .  x  .24 

Young’s,  48  ban .  x .  80 

Brooks’  Crystal,  100 ban .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapolio,  36  bars .  a. 25 

“  Hand,  36  bin .  a. 25 

Wrigley’s,  xoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a .  35 

SOAP  POWDER. 

Pearllne,  lbs.,  K -gross  boxes . par  boa  a. 70 

“  6  oz.,  xoo  packages .  “  a. 65 

**  8-oz.  packs .  '■  a. 70 


-§6- 

Soapine,  No.  7,  100  packs . .  a  3^ 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.42)4 

Xlauoiu  2.  1770  rowuei,  xoo  0-os .  a. 35 

Flnola,  100  packages .  3.25 

Gold  Dust,  Fairbanks,  xco  xa-ox.  packages  ...  4.00 
“  "  24  4-lb.  “  ...  4.50 

Naptha  Borax,  xoo  packages,  large . .  4.75 

xoo  5-cent  packages . . .  3.75 

Klrkollne,  white,  S4  4-lb.  packs .  3.55 

Kirkoline,  White,  ieo  5-cent  packages.. .  3.50 

Young's  Pearl  Borax.  00  x-lb.  packages . .  3.60 

Snow  Boy  Washing  Powder,  24  4a .  4,00 

“  “  50  .  4-oo 

“  “  100  is.. .  4.00 

Nine  O'clock  Tea,  xoo  packages .  3.15 

I-V  Washing  Tablets.  3  doz . per  doz.  43 

Swift's  Washing  Powder,  100  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . . . 


3.00 


*23 

■14 


•3* 

•23 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper- 

Black,  High  Grade . x8)4  .19K 

Black,  Low  Grade . 14  .15 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade . 16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 22 

Allspice — 

High  Grade . 12% 

Ginger — 

High  Grade . 25)4 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 32 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14  .15 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin' 
ger,  Allspice . Va  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

X  lb. 


•i3M 

.26K 

•13 


Cans. 

.2154 

•  17 

•  34 

•  25 
.23 


25 

.16 


34 

24 

IS* 

28X 

>5 

80 


35 


17 
17 

Per  doz. 

.40 

•75 


■4° 

•75 


WALKER  STORE  FIXTURES 

— — Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 

nil  TAM  C  If/  i  I  FED  rn  TWENTIETH  and  FILBERT  STS. 

FULTON  &  WALKtK  CO.  PHILADELPHIA,  pa.=; 
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olbtm’s  Philadelphia  Muataid,  D.  S.  F.  :— 

J  cent  tin*,  *  and  4  do* . per  do*.  .45 

Dime  sUe,  e  and  4  do*. .  “  •  *5 

U  lb;  net,  tin*,  *  and  4  do* .  “  1  ■  00 

u  •<  edox .  “  1.90 

1  ••  1  do*. .  "  3.70 

«  lb.  can*,  full  weight . per  lb.  .  *3 

,o  «  “  . . .  “  .a* 

lolman’z  Mustard,  D.  S.  1. 1 — 
i-lb.  tin*. . . . per  do*.  5.40 

54-lb.  tin*  •  eeeeeeeee ee •  eeeeeeeee eeeeee eeeeweeee  5  •  7® 

W-lb.  tin*- .  “  i  -45 

54-lb.  tin*.. . .....  *9° 

1 8-lb.  keg* . —  -43 


MUSTARD— Prepared.  Per  do*. 

lampbell’s,  jar,  2  doz . 87*4 

olden'*,  No.  6,  with  spoon,  e  doz . 95 

luiden’s,  No.  «o,  with  spoon,  2  doz . 88 

lulden’s  Mustard  and  Horseradish,  2  doz . 85 

leer  Mug,  fancy,  large  size,  2  doz . 65 

.emonade  Glass,  tall,  2  doz . 6754 

forseradlsh  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

dilk  Jar,  glass  top,  2  doz . 85 

Vater  Tumblers,  glass,  10  oz.,  4  doz . 37 J4 


WHOLE  SPICES. 


Per  lb. 


’epper,  Black . 

dispice . . . . . 

Hove* . 

face . . . . . 

funnel*,  80’* . 

“  no’* . . . 

Innamon  Bark,  Chin* . 

“  Canton. . 

*•  Java  Thin  Quills,  5-lb.  rolls. 

“  Saigon. . . . 

Ireen  Ginger  Root . 

fhole  Mixed  Splcea,  bulk,  6-lb.  boxes . .  0954 


.10 
.07 
•  *5 
.48 
•*4 
•x7 
•x3 
.12 

.30 

•79 
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corn  STARCH. 


Davis,  48  5-cent  packages . . 

1.80 

Davis,  36  zo-cent  packages . . 

Duryea's,  40-lb. ,  z-lb.  packages . 

...per  case 

2.70 

.0654 

Niagara,  40-lb.,  i-lb.  ....... 

. 

.0454 

3-45 

.06% 

Klngsford's,  40-lb.,  i-lb,  "  _.... 

LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 03^ 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .05% 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngstord's,  Pure,  3-lb.  cartons . 06^ 

“  Pure  Gloss,  lb.  packages . 06% 

“  Silver  Gloss,  12  6-lb.  wd.  bxs... M  . 07 Vq 

Duryea’s,  Superior,  3-lb.  cartons . c6>4 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03^ 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07  yt 

Niagara,  laundry,  50-lb.  bulk .  .03% 

“  z  lb.  packages,  48  lbs . 04^ 

“  3-lb.  cartons,  48  lbs .  04 % 

“  6-lb.  boxes . 05% 

Celluloid,  64  xo-cent  packages .  4-3° 

“  64  5-cent  “  3.20 

Elastic,  64  io-cent  packages .  5.00 

“  64  5-cent  “  .  s.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . per  box  .50 


STOVE  POLISH.  p*,  gro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

Electlc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .8754 

“  “  . . per  gross  10.  *5 

“  small  size . per  doz.  .70 

Climax  Enamel  54  gro . per  grosz  g.  40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  "  4.50 

“  io-cent  size .  "  7.20 


X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  ol  54  gross . .  1.25 

Per  box  of  54  gross .  s.50 

14  dozen  to  gross .  5.00 

xo-cent  size,  No.  zo,  per  box  of  54  gross .  2.25 

Per  box  of  54  gross .  4.50 

Per  gross. . . .  9.00 

SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . perpkge.  .0454 

Excelsior,  24  packs .  “  .0554 

McAllister,  36  packs .  “  .0554 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb.  .0554 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  das.  .35 

Red,  quarts,  3  dot .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3 doz .  “  ,70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4254 

Royal  Glue,  1  doz. . per  doz.  .80 

Paist's  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6,  8.  xo’s . per  case  gos 

Carpet  Tacks,  Silver  Steel,  4  os . per  doz.  .0654 

6  oz .  “  .07 

8oz . “  .0754 

10  oz .  “  .0854 

is  oz .  “  -0955 

Matting  Tacks— 

No.  10,  steel . per  doz.  .09 

No.  xx,  steel . per  doz.  .eg54 

No.  is,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  1,  .*5;  No.  s,  .*3;  No.  3,  .sx 
Cut  Sole  Leather,  out  Into  taps,  6  inches  high  z .  50 

554  Inches  high . 1.48 

5  Inches  high .  1.4s 

454  Inches  high .  x.25 

4  Inches  high .  i.x8 

354  Inches  high .  1.05 

3  Inches  high . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .1054 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .as 

Orange  Brand,  fine  cotton  twine .  “  .so 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .so 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .*5 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  x  .60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 .  48 

Fancy,  No.  626 . 48 

Strictly  Choice,  No.  639 . 44 

Strictly  Choice,  No.  628 . 42 

Strictly  Prime,  No.  627 . 34 

Choice,  No.  6:8 . 37 

Good,  No.  635 . 29 

Fair,  No.  632 . 22 

Black  Strap . xi 

Foundry  Molasses . xx 

B.  H.  F.,  Horse  Food  Molasses.- . 13 

REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . . . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery . . .  2.70 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars ; — 

4  doz.  In  barrel . per  doz.  .9254 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .*754 

Karo,  25  cent  size,  1  doz .  2.25 


Losing  Your  Weights: 


p 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely.  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  D.  S.  A. 
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Banner,  la  Jars,  compound . per  dot.  i.oo 

White  Clover.  In  Jan,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pta .  "  •  ••5 

•<  “  >4  qU .  "  4.00 

'•  «  it  )i-jala .  “  7.00 

“  6  (ala . .  “  is. 00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dox.™ .  s.40 

•  “  medium,  dot,  1,40 

“  “  small,  dot . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1.15 

“  “  J4-gal.  tine . per  dot.  7.75 

Hama's  Maple  Syrup,  qt.  bottles .  "  4.00 

“  “  pt.  bottles .  “  s  .40 

Tesrie’s  Log  Cabin  “Camp”  Syrup—  Per  doi. 

Gallon  cans,  6  In  case .  13  5° 

Half-gallon  cans,  is  Is  case . . .  7.  *5 

Quart  cans,  14  In  case .  4''»X 

Pint  csss,  14  Is  case .  a. 50 

Quart  bottles,  is  la  case . .  4.30 

Pint  bottles,  S4  in  case .  0.75 

Jacket  cane . per  gallon  1 . 00 


CRESCENT  MAPLEINE. 

Per  dot. 

s-ot....—~ . . . - .  3-°° 

CM . - .  5 -as 

a . .... . - .  9  5® 

16-ei .  is. 00 

la-os . . .  35  00 

Gskoos.™ . each  n.eo 

OIL  OP  MAPLK1NK.  Per  dot 

1 -as . . .  a. 70 

s  os.... 4-5° 

S-OS  15.00 

16-os . . . — . . .  si. 00 

33-SI . 48.00 

Gallons . each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem,  fancy  parlorj  a  string .  3.50 

N  U,  No.  6,  split  handles .  3.4s 

Leader,  No.  6,  3  string,  red  handles... .  3.45 

Princess,  No.  4,  fancy  handles .  3.90 

Parlor,  No.  3,  3  tie... .  1.85 

Toy  Brooms . 90 

Whisks,  3  sewed . 90 

Stable,  a  tie,  rattan  centre .  3 . 50 

Stable,  3  tie,  rattan  centre .  4  00 

Factory,  heary .  3.90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 
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No.  WASHBOARDS.  Per  dot. 

69,  Good  Enough,  double, spring  protector...  3.85 

37,  Peerless,  double . . 3-^5 

80,  Seal  Globe,  double,  swing  protector .  3 . 40 

61,  Peerless,  double,  spring  protector.™ .  4.45 

no,  Peerless,  tingle,  spring  protector .  3.55 

134,  Universal,  single,  wide  head. .  3.3° 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Ware,  single,  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3-»5 

Murdock .  3  00 

Celery  City .  3-3° 

135,  Eagle,  single,  wide  head .  3.75 

128,  Anchor,  single  head. .  3.25 

130,  Little  Gem,  pail  board .  i.5° 


BUCKETS.  Per  dot. 

O.  G.,  s  electric  hoops .  1-7$ 

O.  G.,  3  electric  hoops  . .  1.9° 

Clear,  s  hoop .  1  •  65 

Clear,  3  hoop .  s-75 

Electric  Cedar,  s  hoop  ._ .  a. 40 

Electric  Cedar,  3  hoop . .  a. bo 

Pine,  3  galvanized  hoops .  a. so 

Galvanized ,  is  quart . ~ .  s .  1 5 

Galvanised,  14  quart . ™ . . .  a .  50 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oral . 1.35 

s,  Solid  oval . t.55 

3,  Solid  oval . .  1. 75 

5,  Solid  oval . - .  2.15 

1,  Wire  ends..™ . 1.30 

a,  Wire  ends .  1 .50 

3,  Wire  ends . 1.70 

5,  Wire  ends . 

Picnic  Plates,  8  Inch . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  350  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box. 

..  .50 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

1.95 
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brushes. 

No.  SCRUB  BRUSHES. 

32,  White  corner . 

33,  Medium  slse . 

27,  Large . 

13,  Marble,  medium  siae 

00,  White . 

Handy  House . 


Per  dot. 

::  ;£ 


No.  STOVE  BRUSHES.  Per  dot 

10,  Rocker,  curved  end,  wood  handle . 95 

ao.  Black  bristle,  curved  end,  wood  handle . 90 

>6,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  3.15 


No.  SHOE  BRUSHES.  Per  doi. 

o,  Mexican  fibre  . . 90 

1,  Mexican  fibre,  huge .  1.30 

4,  Bristle  outside . . . . .  i. 50 

5,  All  bristle . . .  1 . 75 

11,  All  bristle,  large . . .  1.85 

16X,  All  bristle,  extra  value . . .  a.  10 

19,  All  bristle,  spotted  white .  3.50 

No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  in.,  White  tampico™ . . . 40 

7,  7  in.,  White  tfunplco™ . 45 

8,  8  in..  White  tampico . 50 

6,  j  in.,  Family,  extra  heavy . 75 

8,  6  in.,  Family,  extra  heavy . 85 

10,  7  in..  Family,  extra  heavy.™. . 1.00 

is,  8  In.,  Family,  extra  heavy.™. .  1.15 

6,  5  in.,  A.,  hair  bristle .  1.15 

8,  6  In.,  A,  hair  bristle. .  1.50 

10,  7  in.,  A.,  hair  bristle™ .  1 .85 

12,  8  in.,  A.,  hair  bristle. .  3.15 

6,  5  In.,  Ideal,  all  bristle,  3  row .  1 .85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2. 35 

4,  Knotted,  all  bristle,  3  row .  1 .50 

6,  Knotted,  all  bristle,  3  row .  x  .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  In.,  Royal,  all  white  bristle .  3.75 

No.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

21,  All  hair,  wire  drawn .  1.00 

*8,  White,  wire  drawn .  1.80 

1,  7  in..  All  hair,  flat  end .  1 .9s 

22,  7  in..  Mixed,  round  end....__ .  3.00 

11X,  7  in.,  All  hair,  round  end .  3.15 
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tobaccos— PLUG.  p„lb 

Battle  Ax . . 

Deer  Skin . . 

Gold  Rope . .™_ . 56 

Jolly  Tar  . 39 

Newsboy . . . .39 

Old  Honesty . . 

Piper  Heldsick . 64 

Spear  Head . 44 

Standard  Navy . . 

Tpddy . 3S 

Town  Talk . s8 


SMOKING  TOBACCO. 

Briar  Pipe . . . . . 

Duke's  Mixture.... . . . 

Greenback . 

Green  T  urtle . 

G.  &  A.  Navy,  3 H  ox„.. 

Honest . 

Polar  Bear.™ 

Ripple  . . MM... . . 

Sensation  . . . 

Wild  Rose . . . . . 

Brown- Holland  Pips  Tobacco,  •  54-lb .  1 
sjfi-oz.  packages . 


YEAST  CAKES. 

Compressed . per  dot.  .it 

Magic,  1%  dot.  packages . . . per  box,  .58 

Yeast  Foam,  1  dot . per  box  .58 


“/s  This 
What  I  Made  ?  ” 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  COITPANY 

ALLEGHENY,  F»A.. 


' 

If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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Circulates  In  every 
State  of  the  Union 
and  Canada. 


PHILADELPHIA  CASH  GROCER. 

Entered  at  the  Philadelphia  Post-Office  as  Second-claia  Hatter. 
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Barber  8c  Perkins .  10 

Beardsley’s  Sons,  J.  W .  5 

Bell  Sl  Sons,  Samuel .  41 

Bennett  Register  Co.,  The . 

Bishop,  R.  W .  29 

Bower  at  Co.,  John .  45 

1 

Bown  Bros .  36 

Bradstreet  System,  The .  29 

Brown  &  Co.,  P.  F . 24 

Buckley,  Elton  J- .  n 

Buchan’s  Soaps  Corporation .  6 

Carter  &  Williams .  32 

Cauchois  &  Co  ,  F.  A .  26 

Chalmers’  Sons,  James .  26 

Corn  Products  Mfg.  Co .  24 

Cowan  8c  Sons,  H .  36 

Crescent  Mfg.  Co .  16 

Croft  &  Allen  Co .  38 

Daetwyler  8c  Co.,  R .  32 

Dilliard  Remedy  Co .  32 

Dixon  Crucible  Co.,  Jos .  4 

Durham  Display  Fixture  Co .  42 

Enterprise  Mfg.  Co.  of  Pa.,  The.— .  43 

Esterbrook  Steel  Pen  Co.,  The . Cover  4 

Exton  8c  Co.,  A .  13 

Favorite  Cigar  Co .  22 


Fell  Manufacturing  Co.,  E.  C . Cover  2 

Fels  &  Co .  22 

Fischer  8c  Co.,  B .  11 

Fleischmann’s  Yeast .  32 

Forbes,  J.  . .  1^> 

Franklin  Sugar  Refining  Co .  39 

Freihofer  Vienna  Baking  Company.. .  5 

Fromm  8c  Co.,  F.  H .  47 

Fulton  8c  Walker  Co . .  48 

Goff  8c  Sons  Co.,  S.  B . Cover  1,  19 

Gold  Medal  Flour .  41 

Grocers’  Printing  Co .  24 

Habben  8c  Co.,  H .  3 

Hagan  8c  Co.,  Arthur .  4° 

20  Harding  8c  Co.,  E.  E .  16 

Hawkins  Sons,  B .  3° 

Hires  Condensed  Milk  Co—.— . Cover  3 

Indexed  Coupon  Books .  16 

Johnson,  A.  W . . .  .  28 

Kellogg  8c  Sons,  H . 38,  39 

Knight  Cooking  Extract  Co .  21 

Lamson  Consolidated  Store  Service  Co.,  37 

Lautx  Bros.  8c  Co . Cover  3 

Levering  Coffee  Co.,  The .  19 

Loughery  8c  Co.,  Jas.  J .  4° 

Lowney  Co.,  The  Walter  M .  5° 

Lutz  8c  Schramm  Co .  5° 

Maher’s  Veterinary  Hospital,  Dr. ..Cover 


Manufacturers’  Trade-Mark  Association,  27 

Martindale  &  Co.,  Thos .  36 

Mentor  Cigarette  Co . 

Miller  8c  England .  38 

Mince  Meat .  44 

Money  weight  Scale  Co.,  The . 

Morgan  8c  Cornell .  46 
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McCahan  Sugar  Refining  Co. ,  The  W.  J . , 

Cover  3 


McCanna  8c  Fraser  Co. 


Oswego  Maize  Products  Co .  25 

Paul  Manufacturing  Co .  4 

Pennywash  Co  .  19 

Philadelphia  Electric  Co.,  The .  6 

Phillips  8c  Co.,  F.  H .  47 

Pressing  8c  Orr  Co.,  The . . .  13 

Quaker  City  Preserve  Co .  23 

Rae’s  Lucca  Oil .  36 

Ralston  Purina  Mills . .  42 

Rapid  Motor  Vehicle  Co . . .  41 

Reeve,  James  Knapp .  45 

Ritter  Conserve  Co.,  Philip  J .  37 

Rogers  Silverware  Co .  29 

Royal  Milling  Co .  41 

Royal  Specialty  Co. — .  24 

Sauer  Co.,  C.  F . Cover  4 

Scott  8c  Co.,  Inc.,  John . 9,  Cover  4 

Sea  Foam  Baking  Powder  Co .  5 

Shafer  Co.,  Jacob  C .  32 

Shane  Bros.  8c  Wilson  Co .  16 

Snider  Preserve  Co.,  The  T.  A .  15 

Stickney  8c  Poor  Spice  Co . Cover  2 

Strasbaugh,  Silver  8c  Co .  24 

Sulpho-Napthol  Co.,  The .  5 

Swift  8c  Co .  45 

Toledo  Computing  Scale  Co . Cover  1 

Tongue  8c  Bros.,  R.  E .  29 

Troemner,  Henry— .  49 

Union  Mercantile  Agency . Cover  2 

Walker  Patent  Pivoted  Bln  Co- .  48 

Washbum-Crosby  Co .  41 

Weller  Co.,  The  J .  24 

Welles  &  Davis  Mfg.  Co.,  The .  36 

Wells  8c  Richardson . . .  3° 

Wilde’s  Sons  Co.,  Samuel . Cover  2 

Wilde,  Cart .  47 

Williams  8c  Co.,  B.  L .  19 

Williams  Bros.  Co.,  The .  47 

Wrigley  Mfg.  Co . 4 

Young  8c  Co.,  Chas.  W . 
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8  GROCERY  WORLD 


Only  Coffee  Produced  in  Java  Island  Can 
Can  Be  Sold  as  Java 


Federal  Food  Board  Issues  Food  Decision  Which,  if  Meant  to  be 
Taken  as  a  Ruling,  Forbids  Sale  as  Java  of  Large  Percentage 
of  Coffee  Formerly  Sold  as  Java.  Seems  Impossible  of 
Enforcement. 


During  the  past  week  the  Federal 
Food  Board  has  issued  one  of  the 
most  important  decisions  yet  pro¬ 
mulgated  under  the  Federal  food 
law.  It  concerns  the  naming  of 
Java  coffee,  a  question  hotly  dis¬ 
cussed  in  the  trade  for  several 
months.  The  gist  of  the  depart¬ 
ment’s  decision  is  that  only  coffee 
grown  on  the  island  of  Java  can  be 
sold  as  Java.  This  excludes  the 
most  of  the  coffee  that  has  been 
sold  as  Java,  as  only  a  small  per¬ 
centage  of  so-called  Java  is  pro¬ 
duced  by  Java  island. 

The  full  text  of  the  decision  is  as 
follows : — 

FOOD  INSPECTION  DECISION 
82. 

LABELING  OF  COFFEE  PRODUCED  IN  THE 
DUTCH  EAST  INDIES. 

There  seems  to  be  in  the  trade 
much  uncertainty  respecting  the  re¬ 
quirements  of  the  Department  of 
Agriculture  as  to  the  labeling  of  cof¬ 
fee  produced  in  the  Dutch  East  In¬ 
dies.  This  question  has  been  under 
advisement  by  the  Department  for 
some  time,  and,  with  the  cooperation 
of  the  Department  of  State,  import¬ 
ant  information  has  been  secured. 

The  Department  of  State  was 
asked  to  communicate  with  the  Gov¬ 
ernment  of  the  Netherlands  and  as¬ 
certain  to  what  extent  in  the  opinion 
of  that  government  the  term  “Java” 
should  be  used  in  harmony  with  the 
provisions  of  the  law  as  applicable  to 
coffees  produced  in  the  Dutch  East 
Indies. 

A  communication  has  been  re¬ 
ceived  through  the  Department  of 
State  from  the  American  Minister  at 
the  Hague,  who  has  consulted  the 
Netherlands  Government  on  this 

subject.  In  this  communication  the 
American  Minister  states: — 

“The  term  ‘Java  Coffee’  has  been 

abused  for  many  years,  hence  it 

arises  that  of  both  roasted  and  un¬ 
roasted  coffee,  perchance  ten  times 
as  much  coffee  is  sold  to  the  consum¬ 
er,  under  (he  name  of  ‘Java  Coffee,’ 
as  is  grown  in  Java. 

“In  conformance  with  the  provis¬ 
ions  of  the  ‘nurc  food  act,’  all  coffee 
coming  from  the  island  of  Java 

might  be  called  ‘Java  Coffee,”  that 
from  the  Padang  districts  ‘Padang 
Coffee,’  that  from  Celebes  ‘Celebes 
Coffee,’  and  all  other  sorts  from  the 
Netherlands  Indies  ‘Dutch  East  In¬ 
dies  Coffee.’ 

“In  the  Netherlands  what  is  known 
as  ‘Java  Coffee’  is  only  the  Coffea 
arabica  produced  in  Java,  so  that  the 
Coffea  liberica  coming  from  that  is¬ 
land  under  the  name  of  ‘Java  Coffee’ 
falls  as  little  under  that  term  as  all 
the  coffee  from  the  rest  of  the  is¬ 
lands  of  the  Indian  Archipelago.” 

The  Department  is  of  the  opinion 
that  the  suggestions  which  arc  incor¬ 
porated  in  this  quotation  from  the 
American  Minister  at  the  Hague  in¬ 


dicate  a  proper  method  of  labeling 
coffee  coming  from  the  Dutch  East 
Indies. 

Coffee  grown  on  the  island  of  Su¬ 
matra  would  also  be  properly  labeled 
if  called  “Sumatra  Coffee,”  or,  if  de¬ 
sired  the  label  may  state  specifically 
and  correctly  the  particular  location 
in  which  the  coffee  in  question  was 
really  grown. 

One  thing  about  the  decision  is 
notable — the  Board  does  not  flat- 
footedly  say  that  its  suggestions 
must  be  followed,  under  pain  of 
prosecution.  It  simply  remarks  that 
it  believes  certain  suggestions  ad¬ 
vanced  by  the  American  minister 
are  proper,  leaving  it  to  be  inferred 
whether  this  constitutes  a  command 
or  a  recommendation. 

It  is  difficult  to  see  how  such  a 
ruling  could  be  enforced,  since  the 
only  means  of  ascertaining  whether 
coffee  sold  as  Java  was  grown  on 
or  outside  Java  island  is  chemical 
analysis,  and  chemical  analysis 
would  throw  no  light  on  the  subject 
whatever. 


American  Groceries  in  China. 


Canned,  Dried  and  Fresh  Fruits  Seem 
to  Be  Wanted.  Two  Large  Chinese 
Hotels  Serve  California  Fruit.  Not 
So  on  Jams  and  Jellies.  Large  Trade 
Waiting  for  American  Brands. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Nov.  22,  1907. 

Vice-Consul  Ernest  Vollmer, 
writing  from  Tsingtau,  China, 
says  that  it  would  be  hard  to  find  an 
American  export  which  has  a  bet¬ 
ter  chance  of  developing  large  sales 
in  China  than  American  fruii. 
Last  year  an  American  cargo  of 
lumber  came  to  Tsingtau  from 
some  Pacific  coast  port.  Some  of 
the  officers  brought  along  a  lot  of 
California  navel  oranges  which 
were  sold  out  quickly  and  which 
met  with  such  favor  that  the  ship 
was  overrun  with  people  trying  to 
buy  more  after  the  entire  lot  had 
been  sold.  Lemons  sell  here  for  5 
cents  gold  each  which  would  seem 
to  be  a  high  enough  price  when 
compared  with  Pacific  coast  values 
to  warrant  an  investigation  as  to  the 


possibilities  of  supplying  the  Chi¬ 
nese  market.  The  American 
oranges  are  far  superior  to  the 
small,  seedy,  tight-skinned  Asiatic 
ones,  and  would  surely  be  received 
with  favor. 

American  apples,  especially  those 
of  Oregon,  are  also  favorably 
known  in  China.  Some  dealers  in 
Shanghai  make  a  regular  business 
of  importing  them,  and  a  Tsingtau 
firm  has  a  standing  order  with  the 
Shanghai  house.  The  apples  are 
by  far  the  best  that  come  to  that 
country ;  they  sell  well,  and  their 
keeping  qualities  leave  nothing  to 
be  desired  Aside  from  oranges, 
lemons,  and  apples,  it  is  hardly 
probable  that  any  other  fruit  could 
be  sent  across  the  Pacific  and  find 
a  ready  market,  but  if  exporters 
would  make  connections  with 
Shanghai  jobbers  or  commission 
men,  it  is  absolutely  certain  that 
a  large  and  growing  trade  could  be 
worked  up. 

All  of  the  American  tinned 
fruits  are  to  be  found  in  China 
and  command  a  ready  sale.  The 
two  largest  hotels  in  Tsingtau  each 
have  a  course  of  California  fruit 
every  noon  and  evening,  which  is 
undoubtedly  the  most  popular  num¬ 
ber  on  the  bill  of  fare.  Peaches, 
pears  and  fall  apples  grow  well  lo¬ 
cally  and  are  shipped  extensively  to 
other  parts  of  China,  but  there  are 
no  canneries,  and  families  do  not 
seem  to  preserve  fruit  to  the  extent 
they  do  in  America.  The  result  is 
that  a  great  deal  of  the  American 
goods  are  used ;  everybody  knows 
them  and  they  are  universally  ad¬ 
mitted  to  be  the  best  to  be  had. 
Prices  are  somewhat  lower  than 
those  in  America,  where  the  cost  of 
tinned  fruit  has  gone  up  a  great 
deal  within  the  last  two  years, 
seemingly  without  a  corresponding 
increase  in  China. 

Though  such  a  satisfactory  state¬ 
ment  can  be  made  regarding  our 
tinned  fruit,  just  the  reverse  has  to 
be  said  of  our  jams,  jellies  and  pre¬ 
serves.  It  may  be  that  no  attempt 
has  been  made  to  sell  the  goods  in 
any  quantity  over  there,  the  cost 
being  perhaps  too  high,  but  they 
are  certainly  not  on  the  market. 
Practically  everybody  eats  some¬ 
thing  of  this  sort  for  breakfast,  and 
great  quantities  of  currant,  black¬ 
berry,  strawberry,  orange  marma¬ 
lade  and  other  preserves  are  thus 
consumed.  One  might  suppose  that 
with  the  size  this  industry  has 
reached  in  the  United  States  it 
would  be  reasonable  to  expect  at 


least  some  American  goods,  bu 
everything  is  English,  with  occa 
sionally  some  German  goods.  I 
we  could  succeed  in  diverting  this 
trade  we  would  gain  a  market  witl 
a  great  buying  capacity  and  one 
which  is  certainly  worth  capturing 

When  it  comes  to  dried  fruit; 
the  American  product  again  make- 
a  better  showing,  but  one  whief 
could  easily  be  improved  upon 
Prunes,  apricots,  peaches,  pear; 
and  other  orchard  fruits  are  found 
but  they  do  not  hold  the  dominating 
position  which  their  quality  shoulc 
insure  them.  California  figs  have 
an  enormous  sale,  but  those  things 
cannot  be  purchased  in  China,  de¬ 
spite  the  fact  that  people  are  just  as 
fond  of  them  as  are  other  nations 
Our  raisins  should  also  command  ? 
ready  sale  throughout  the  Orient 
Glazed  fruit  coming  to  China  from 
Europe  by  steamer  over  the  hoi 
southern  route  simply  cannot  arrive 
in  as  good  condition  as  could 
American  glazed  fruit  coming 
through  cooler  waters.  People  out 
there  spend  their  money  readily  fon 
all  such  delicacies,  as  they  have! 
little  else  to  spend  it  on.  There  art; 
no  fine  restaurants  where  they  can 
go  for  a  change,  so  that  if  they  get 
to  liking  anything  they  will  buy  it 
to  a  greater  extent  than  they  would 
if  living  in  any  other  country.  If 
our  packers  will  make  a  study  pi 
conditions  in  China  and  put  up  thd 
articles  mentioned  so  that  they  will 
keep  in  this  climate,  they  can  be 
almost  absolutely  certain  of  a  goodj 
business. 

Holt. 

_ 

Domestic  Sardine  Pack  Short. 

Season  Over,  With  a  Surplus  Far  Below 
Normal.  Future  Looks  Firm. 

The  domestic  sardine  canneries 
have  ceased  operations  for  the  sea¬ 
son.  Some  packers  were  consul-! 
erably  short  in  their  deliveries,  and| 
others,  who  succeeded  in  filling 
their  orders,  have  a  very  small  sur¬ 
plus  on  hand.  It  is  not  unusual  at 
this  time  of  the  year  to  have  from 
200,000  to  300,000  cases  of  sardinesi 
in  packers’  hands  for  the  winter! 
trade.  This  year,  at  the  .outside,  it) 
is  not  estimated  that  it  can  reach 
10,000  cases  surplus,  and  it  is  doubt-  j 
ful  if  it  will  be  that  after  all  orders' 
have  been  filled. 

No  more  sardines  can  be  packed) 
before  May,  1908. 

Sardines  have  as  yet  practically 
not  advanced  in  price  on  account  of 
the  money  conditions. 


Several  Western  Food  Commissioners 
Adopt  Common  Attitude  Toward 
Certain  Food  Adulterations 

ood  Departments  of  Illinois,  Iowa,  Minnesota,  North  Dakota, 
South  Dakota  and  Wisconsin  Unite  in  Several  Phases  of 
Food  Law  Enforcement.  Object  Is  to  Enable  Manufacturers 
to  Sell  Goods  in  All  Six  States  Under  One  Label. 


Food  Commissioner  and  chemist. 
E.  F.  Ladd,  of  North  Dakota,  has 
ient  the  “Grocery  World"  a  copy  of 
in  important  bulletin  just  issued  by 
nis  department,  Special  Bulletin 
No.  7.  The  bulletin  aims  to  instruct 
the  Eastern  manufacturer  how  he 
;an  escape  the  annoyance  of  having 
to  have  a  different  label  for  each 
State.. 

It  seems  that  the  Food  Commis¬ 
sioners  from  a  number  of  the  most 
important  Western  States  having 
food  laws  met  in  St.  Paul,  Minn., 
recently  and  agreed  upon  an  atti¬ 
tude  toward  certain  food  products, 
which  if  complied  with  by  the 
manufacturer,  will  enable  him  to 
sell  his  goodsi  in  all  of  the  several 
States  represented  at  the  conference 
under  one  label. 

The  States  represented  at  the 
conference  were  Illinois,  Iowa, 
Minnesota,  North  Dakota,  South 
Dakota  and  Wisconsin,  and  the  gist 
of  the  resolutions  adopted  was  as 
follows : — 

\  1.  Resolved,  That  no  artificial 

color  shall  be  permitted  in  vanilla 
extract 

2.  Resolved,  That  vanilla  extract 
complying  with  the  standards  of  U. 

S.  Circular  19,  and  containing  not 
less  than  40  per  cent,  of  alcohol  by 
volume,  may  be  sold  if  the  face  label 
on  both  carton  and  bottle  contains 
the  following  information  : — 

First,  net  weight  or  measure. 

Second,  brand  or  trade-mark  (op¬ 
tional). 

Third,  “Vanilla  Extract.” 

Fourth,  percentage  of  alcohol  by 
volume. 

Fifth,  the  true  name  and  busi¬ 
ness  address  of  the  manufacturer. 

3.  Resolved,  That  solutions  of 
coumarin  and  vanillin  will  be  passed 
in  the  states  here  represented  as 
properly  labeled  as  to  the  name  of 
the  product,  if  they  contain  no  arti¬ 
ficial  color  and  if  labeled  with  the 
name  or  names  of  the  flavoring  prin- 
ple  or  principles,  together  with  the 
word  “Flavor,”  as  “Vanillin  Flavor" 
or  “Coumarin  and  Vanillin  Flavor,” 
etc.,  as  the  case  may  be. 

4.  Resolved,  That  solutions  of 
(harmless)  artificial  substances  used 
for  flavoring  and  made  to  resemble 
the  flavor  of  pineapple,  strawberry 
raspberry,  banana,  blackberry,  etc., 
may  be  sold  as  “artificial  pineapple 
flavor,”  “artificial  strawberry  flavor,” 
etc.,  if  free  from  artificial  coloring 
and  if  the  label  contain  no  statement 

|  or  design  whereby  the  purchaser  may 
be  misled  into  belieying  them  pre¬ 
pared  from  the  natural  fruits,  and  if 


the  true  extract  cannot  be  made  from 
the  plant  or  part  of  the  plant. 

5.  Resolved,  That  the  terms  ex¬ 
tract,  flavor,  flavoring,  spirits,  es¬ 
sence  and  tincture,  as  applied  to  so¬ 
lutions  used  for  flavoring  food  pro¬ 
ducts  are  held  to  be  synonymous,  but 
the  use  of  any  term  in  lieu  of  the 
word  “extract”  is  deprecated  as  ap¬ 
plied  to  flavoring  solutions  made 
from  an  aromatic  plant  or  part  of  the 
plant. 

6.  Resolved,  That  any  other  flavor¬ 
ing  extract  recognized  in  U.  S.  Cir¬ 
cular  No.  19  and  complying  with  the 
standard  laid  down  in  that  circular 
and  free  from  artificial  color,  may  be 
sold  if  the  face  label  on  both  bottle 
and  carton,  contain  the  following  in¬ 
formation  : 

First,  net  weight  or  measure. 
Second,  brand  or  trade-mark  (op¬ 
tional). 

Third,  name  of  extract  as  recog¬ 
nized  in  Circular  19. 

Fourth,  percentage  of  alcohol  by 
volume. 

Fifth,  the  true  name  and  business 
address  of  the  manufacturer. 

7.  Resolved,  That  the  terms, 
“double,”  “triple,”  etc.,  as  applied  to 
flavoring  extracts,  be  held  to  mean 
respectively  two  or  three  times  the 
minimum  strength  required  by  the 
standard  as  given  in  U.  S.  Circular 
No.  19. 

8.  Resolved,  Further,  That  the 
term  “concentrated,”  as  applied  to 
flavoring  extracts  is  false  and  mis¬ 
leading. 

9.  Resolved,  That  the  use  of  alum 
or  any  other  aluminum  compound  in 
prepared  fruits,  vegetables  and  con¬ 
diments,  is  injurious  to  health  and 
unnecessary  and  should  be  prohibit¬ 
ed. 

10.  Resolved,  That  compound  jel¬ 
lies,  jams  and  preserves  containing 
glucose,  cane  sugar  and  fruit,  may  be 
sold  if  labeled : 

First,  net  weight  or  measure. 
Second,  brand  or  trade-mark  (op¬ 
tional). 

Third,  the  word  “compound,”  fol¬ 
lowed  by  the  names  and  percentages 
of  the  ingredients  and  then  with  the 
word  “jelly,”  “jam,”  or  “preserve” 
as  the  case  may  be,  thus : 

COMPOUND. 

30  per  cent.  Glucose. 

20  per  cent.  Cane  syrup. 

30  per  cent.  Currants. 

20  per  cent.  Apple. 

JELLY. 

Fourth,  the  true  name  and  busi¬ 
ness  address  of  the  manufacturer. 

11.  Resolved,  That  in  compound 
jellies,  jams  and  preserves,  before 
mentioned,  no  starch,  gelatin,  gum, 
added  acid,  artificial  coloring  matter, 
artificial  sweetener,  or  preservative 
will  be  permitted. 

12.  Resolved,  That  catsups,  con¬ 
forming  to  the  standards  laid  down 
in  U.  S.  Circular  No.  19,  including 
freedom  from  artificial  coloring  mat¬ 
ter  and  fillers,  may  be  lawfully  sold. 
After  December  1,  1908,  the  sale  of 
catsup  containing  preservatives  ex¬ 
cept  those  mentioned  in  the  stand¬ 
ards  will  be  contested. 


CEYLON 
— TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  ^4,  ^  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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13.  Resolved,  That  edible  oils  and 
fats,  complying  with  U.  S.  Circular 
19,  may  be  sold  under  the  names 
there  given.  The  name  “salad  oil” 
is  not  recognized  as  a  descriptive  or 
distinctive  name  for  a  simple  oil 
and  its  use  as  such  is  not  approved. 
Mixtures  of  edible  oils  intended  for 
salad  purposes  may  be  sold  as  “salad 
oil”  (a  compound),  provided  the 
names  and  proportionate  amounts  of 
the  ingredients  are  plainly  stated  on 
the  main  label  in  tbe  order  of  their 
predominance.  Example : 

First,  net  weight  or  measure. 

Second,  brand  or  trade-mark  (op¬ 
tional). 

Third,  name,  e.  g. — Salad  Oil  (a 
compound), 

Composed  of 

60  per  cent.  Cottonseed  Oil. 

20  per  cent.  Peanut  Oil. 

20  per  cent.  Sesame  Oil. 

Fourth,  the  true  name  and  busi¬ 
ness  address  of  the  manufacturer. 

14.  Resolved,  That  the  sale  of  soda 
fountain  syrups  and  crushed  fruits, 
containing  any  preservative  other 
than  sugar  will  be  contested  after 
December  1,  1908. 

15.  Resolved,  That  the  addition  of 
color  to  any  vinegar  constitutes  an 
adulteration  whether  declared  on  the 
label  or  not. 

16.  Resolved,  That  such  terms  as 
“Extra  Quality,”  “First  Quality,” 
etc.,  as  applied  to  food  products,  be 
deemed  a  misbranding  unless  the 
quality  of  tbe  goods  corresponds  to 
tbe  terms  used. 

17-  Resolved,  That  the  Commis¬ 
sioners  of  the  different  states  notify 
all  who  may  inquire,  as  to  the  resolu¬ 
tions  here  made,  that  the  sale  of 
products  of  any  manufacturer  com¬ 
plying  with  these  rulings,  will  not  be 
contested  in  tbe  states  represented. 


Every  Family  Can  Grow  Tea  on  Its  Own 

Premises 


United  States  Department  of  Agriculture  Says  So  and  Supplies 
Minute  Directions  By  Which  Any  One  Can  Plant  and  Cure 
Both  Black  and  Green  Tea.  Says  Much  Imported  Tea  Is 
Adulterated. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Nov.  21,  1907. 

The  United  States  Department  of 
Agriculture  has  gone  into  a  matter 
now  which  will  strike  many  as 
highly  chimerical.  It  has  issued  a 
bulletin  on  “Home-Grown  Tea” 
which  is  intended  to  persuade  con¬ 
sumers  to  start  little  tea  gardens  on 
their  own  premises,  both  for  their 
own  consumption  and  to  put  on  the 
market  if  there  is  any  surplus. 

The  bulletin  referred  to  describes 
at  length  the  success  of  the  tea 
plantation  in  Summerville,  S.  C., 
managed  by  Dr.  Charles  U.  Shep¬ 
ard,  and  deduces  from  it  the  con¬ 
clusion  that  tea  will  grow  anywhere 
in  America  where  the  climate  per¬ 
mits.  The  climate  necessary  for  the 
purpose  is  thus  described : — 


The  climate  of  tbe  Southern  and 
Gulf  States  is  in  general  admirably 
adapted  to  the  cultivation  of  the  tea 
plant.  Although  the  rainfall  is  much 
less  than  in  a  great  many  tea-produc¬ 
ing  countries,  the  average  annual 
temperature  is  lower,  causing  less* 
evaporation  and  consequently  requir¬ 
ing  less  rainfall.  The  cultivation  of 
the  tea  plant  can  safely  be  risked 
where  the  temperature  seldom  falls 
below  24  degrees  Fahrenheit,  and 
never  goes  below  zero,  and  where 
the  annual  rainfall  exceeds  50  inches, 

30  inches  or  more  of  this  precipita- 
.  tion  occurring  during  the  cropping 
season. 

The  Government  states  that  day 
loam  or  sandy  loam  is  the  best  soil, 
and  explains  that  the  seed  should 
be  planted  in  autumn  and  winter 
just  before  a  rain.  Minute  details 
are  given  as  to  how  to  plant  and 
how  to  care  for  the  growing  plants. 
Plucking  begins  about  the  first  of 
May  and  continues  until  about  the 
middle  of  October. 


According  to  the  bulletin  undei 
discussion,  any  family  can  cure  te; 
in  its  own  kitchen  : — 

All  that  is  necessary  is  a  four- 
quart  double  boiler  (a  saucepan 
with  a  hot-water  jacket),  a  large 
pan.  preferably  agate-lined,  a  large 
wooden  spoon  or  paddle,  and  a 
kneading  board  where  the  use.  of  a 
clean  kitchen  table  cannot  be  had. 

In  the  case  of  black  tea  the  leave? 
are  brought  in  the  day  before  they 
are  to  be  made  into  tea  and  arc 
spread  very  thinly  and  evenly  on  a 
clean  table  or  floor,  where  they  arc 
allowed  to  remain  from  twelve  tc 
twenty-four  hours,  when  they  will 
lose  about  one-half  their  weight  by 
the  evaporation  of  moisture,  become 
very  soft  and  flaccid,  and  feel  like 
an  old  kid  glove.  In  this  condi¬ 
tion  they  are  ready  for  rolling. 
\\  hen  withering  is  near  completion 
the  leaves  should  be  watched  very 
carefully,  because  if  allowed  to  go 
on  too  far  they  become  parched  and 
unfit  for  rolling. 

About  half  a  pound  of  the  with¬ 
ered  leaf  is  rolled  or  kneaded  from 
twenty-five  or  thirty  minutes  on  a 
clean  table  or  kneading  board. 
The  operation  is  similar  to  the 
kneading  of  dough.  The  rolling 
should  be  very  light  for  the  first 
ten  minutes  so  as  to  allow  the 
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■  ;aves  to  begin  to  twist  or  take  on 
i  ie  “roll” ;  then  the  pressure  should 
e  gradually  increased  until  all  that 
an  be  exerted  is  applied,  so  as  to 
xpress  the  juice  (which  should  be 
opped  up  with  the  leaves)  and  give 
ie  leaves  a  tight  twist.  This  tight 
oiling  not  only  makes  a  strong  tea, 
ut  helps  to  preserve  the  flavor. 
Tery  often  the  leaves  will  be  a 
ttle  overwithered  and  rather  brit- 
e,  in  which  case  water  should  be 
prinkled  on  the  withered  leaves 
ntil  they  are  rendered  soft  enough 
d  roll. 

After  rolling,  the  leaves  are 
ormed  into  a  “ball”  and  allowed  to 
emain  in  a  cool  and  preferably 
amp  place  from  three  to  six  hours 
d  ferment.  The  end  of  this  stage 
a  the  process  is  indicated  by  the 
all  turning  a  yellowish  copper  col- 
r,  which  can  be  seen  when  the 
all  is  broken  open.  The  raw, 
erby  scent  has  also  changed  to  an 
greeable  fruity  one.  This  stage 
lust  be  watched  carefully,  because 
:  allowed  to  go  too  far  the  leaves 
ecome  sour  and  unfit  for  tea. 

After  fermenting,  the  ball  is 
roken  up  and  spread  about  half 
a  inch  thick  in  a  large  clean  pan 
preferably  of  agate  ware)  and 
laced  in  the  stove  oven  to  dry. 
'he  pan  should  be  removed  at  inter- 
als  and  the  tea  turned.  This 
hould  continue  until  the  tea  is 
ery  brittle  to  the  touch  and  a  very 
light  odor  of  tea  is  given  off.  The 
ven  should  not  be  too  hot  during 
his  operation,  as  too  much  heat 
^events  uniform  drying.  The  tea 
>  now  ready  for  use  and  should 
e  placed  in  air-tight  tin  boxes  or 
1  ans. 

Sun-cured  black  tea  is  the  same 
s  the  ordinary  black  tea  except 
lat  the  withering  is  done  in  the  sun 
i  a  much  shorter  time  and  pro- 
uces  a  tea  more  acceptable  to  the 
verage  taste. 

The  freshly  picked  leaves  should 
e  spread  very  thinly  and  evenly 
n  trays  made  by  tacking  cloth  on 
1  wooden  frames  of  any  convenient 
ize,  or  they  may  simply  be  spread 
n  cloths,  which  in  either  case 
I  hould  be  placed  in  the  sun  until 
'ie  leaves  become  very  flaccid, 
his  will  require  from  one  and 
ne-half  to  three  hours,  or  more, 
epending  on  the  intensity  of  the 
!  L,n’s  heat  and  the  humidity  of  the 
tmosphere.  During  this  operation 
I  ie  leaves  should,  be  turned  at  in- 
1  irvals,  so  as  to  induce  uniform 
yithering.  The  further  procedure 
I;  identical  with  that  already  de¬ 


scribed  for  the'  black  tea  from  the 
point  of  withering. 

This  tea  is  generally  made  during 
the  months  of  July  and  August, 
when  the  heat  of  the  sun  is  very  in¬ 
tense. 

The  green  tea  is  made  from  the 
same  leaves  as  the  black,  although 
some  varieties  are  best  adapted  to 
make  each  of  these  respective 
kinds.  The  green-tea  process  is  the 
same  as  that  for  making  black  tea, 
except  that  instead  of  withering 
from  twelve  to  twenty-four  hours, 
and  fermenting  from  three  to  six 
hours  (when  oxidation  takes  place, 
which  renders  it  black)  the  green 
leaves  are  quickly  brought  in  and 
placed  in  a  covered  double  boiler 
— that  is,  a  saucepan  with  a  hot- 
water  jacket  (one  pound  of  leaf  to 
a  four-quart  boiler) — and  allowed 
to  remain  surrounded  by  boiling 
water  from  seven  to  nine  minutes ; 
the  cover  should  be  removed  and 
the  leaves  stirred  at  intervals.  This 
will  render  the  leaves  very  soft  and 
flaccid,  ready  for  rolling.  During 
this  rapid  process  the  oxidizing 
agencies  of  the  leaf  are  sterilized 
by  the  boiling  water  and  steam  in 
the  hot-water  jacket  surrounding! 
the  leaves,  and  the  production  of  a  \ 
green  tea  is  rendered  possible.  I 
These  flaccid  leaves  are  rolled  in 
like  manner  to  the  black  tea  for 
about  ten  minutes,  being  stirred  at 
intervals  until  they  lose  some  of 
their  moisture  and  become  sticky ; 
then  they  are  again  rolled  from 
fifteen  to  twenty  minutes  under  all 
the  pressure  than  can  be  applied. 1 
After  rolling  they  are  immediately  | 
placed  in  the  oven  in  a  pan  and 
turned  at  intervals  (similar  to  the 
black  tea)  until  they  are  dry  and 
brittle  to  the  touch  and  a  slight 
scent  of  tea  is  given  off. 

From  all  of  its  experiments  with 
tea  grown  in  people’s  own  gardens, 
the  Department  of  Agriculture 
draws  the  following  conclusions  : — 

The  cultivation  of  the  tea  plant  in 
home  gardens  is  not  only  profitable, 
but  a  great  deal  of  pleasure  can  be 
derived  from  it  at  the  same  time  that 
the  use  of  the  much  adulterated  for¬ 
eign  article  is  avoided.  This  is  often 
found  to  contain  Prussian  blue,  indi¬ 
go,  turmeric,  soapstone,  and  leaves 
of  other  plants  than  tea,  some  of 
which  are  injurious  to  health. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Drexel  Building,  Philadelphia,  Pa. 

/  Bell,  Lombard  1727 
Telephone.  j  Key;fone  8,ce  U6 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  tliat  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fisctier  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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The  writer  had  an  extremely 
pleasant  visit  from  Paul  V.  Flynn, 
editor  of  the  New  Jersey  “Trade 
Review,”  last  Thursday.  Mr. 
Flynn  seems  to  get  younger  and 
snappier  every  year  he  lives. 


Why  must  good  schemes  fail? 
Take  the  fate  of  the  Mergenthaler- 
I  lor  ton  Basket 

The  Failure  of  Good  Co.,  W  h  i  C  h  is 
Schemes.  about  to  paSS  illtO 

a  receiver’s  hands. 

To  him  who  viewed  the  prospects 
of  the  Mergenthaler-Horton  Basket 
Co.  when  it  first  launched  its  cam¬ 
paign  six  or  seven  years  ago,  failure 
seemed  impossible.  The  company 
owned  patented  machines  which 
completely  revolutionized  the  mak¬ 
ing  of  small  baskets.  Before  that 
baskets  had  been  made  slowly, 
clumsily  and  expensively  by  hand. 
The  Mergenthaler  machines  turned 
them  out  by  the  hundred,  perfectly 
made  and  much  more  cheaply 
than  by  human  hands.  As  we  say, 
t'1”  plan  seemed  sure  of  success,  be- 
e  it  did  a  necessary  thing  more 
rapidly,  more  perfectly  and  more 
cheaply  than  it  had  been  possible  to 
do  it  before. 

Yet  the  company’s  career  has 
been  a  failure  from  the  very  begin¬ 
ning.  It  has  never  paid  a  dividend, 
its  baskets  have  never  even  begun 
to  supplant  the  old-fashioned  hand¬ 
made  baskets ;  in  short,  it  has  never 
gotten  anywhere  and  now  a  receiver 
begins  the  writing  of  probably  the 
last  chapter. 


Why  is  it  ?  What  can  explain  the 
fact  that  prospects  which  seem  to 
contain  not  a  single  chance  of  fail¬ 
ure  so  often  prove  to  have  contained 
no  chance  of  success?  Bad  man¬ 
agement  can  explain  many  disasters, 
but  it  is  inconceivable  that  ordinary 
bad  management  could  throttle  such 
an  opportunity  as  the  Mergenthaler 
Company’s. 


All  last  week  Gimbcl  Bros.,  the 
perfect  Philadelphia  grocers,  sold 
eggs  at  28  cents 

Gimbel  Bros.’  New  P^r  dozen.  d  lie 

Laid  Eggs.  eggs  were  dis¬ 
played  in  large 
bowls  on  the  counters  and  over 
them  appeared  the  sign  “New-laid 
Eggs,  28  cents.” 

During  the  whole  of  last  week 
new-laid  eggs,  which  mean  but  one 
thing,  i.  e.,  fresh  eggs,  sold  at 
wholesale  at  32  cents,  uncandled. 
Candled  as  they  would  have  to  be 
sold,  thet  wholesale  price  was  34 
cents.  The  average  retail  price  for 
honestly  fresh  eggs  last  week  was 
40  cents,  and  even  at  that  the  sup¬ 
ply  was  extremely  light. 

The  price  of  storage  eggs  last 
week  was  19  cents  uncandled,  and 
21  cents  candled.  If  Gimbel  Bros.’ 
“new-laid”  eggs  were  what  they 
were  represented  to  be  the  concern 
lost  4  cents  per  dozen  on  them. 
If  the  so-called  “new-laid”  eggs 
were  really  storage  eggs  they  netted 
a  profit  of  probably  7  cents  a  dozen. 

Now,  it  would  naturally  not  be 
impossible  for  Gimbel  Bros,  to  buy 
fresh  eggs  at  32  or  34  cents  and  sell 
them  at  28  cents,  but  the  “Grocery 
World”  Would  dearly  love  to  make 
a  modest  wager  that  they  didn’t  do 
it. 


Dr.  Wiley,  Autocrat. 


The  Corn  Products  Co.,  who  con 
trol  the  manufacture  of  glucose  in 
this  country,  and 
Dr.  H.  W.  Wiley 
Chairman  of  the 
Federal  Food 
Board,  are  in  a  lively  squabble  over 
what  the  Corn  Products  Co.  are  tc 
call  their  product.  The  company 
wishes  to  call  it  corn  syrup,  while 
Dr.  Wiley  insists  that  it  be  called 
glucose. 


This  is  a  question  of  fact,  not  at 
all  of  opinion.  Almost  exclusively, 
heretofore,  the  product  has  been 
called  glucose.  But  unquestionably 
it  is  a  syrup  and  unquestionably  it 
is  derived  from  corn,  hence  what 
can  it  be  but  corn  syrup?  Where 
an  article  can  be  correctly  described 
by  either  of  two  names,  Dr.  Wiley 


Free  to  “Grocery  World”  Readers 


The  “  Grocery  World”  has  on  hand  about  five  hundred  copies  0! 
a  book  on  window  dressing,  originally  published  by  Sprague,  Wamei 
&  Co.,  of  Chicago,  Ill.  It  was  originally  intended  to  use  the  book 
as  a  premium,  but  after  inspection  it  was  considered  scarcely  gooc 
enough,  and  since  that  the  copies  have  lain  on  our  shelves  because  0 
uncertainty  as  to  what  use  to  make  of  them.  It  must  not  be  assumec 
that  the  book  is  worthless — it  has  a  number  of  good  things  in  it,  bul 
is  scarcely  up  to  what  the  “  Grocery  World  ”  thinks  such  a  boot 
should  be. 

Now  we  propose  to  give  a  copy  to  any  subscriber  who  may  wanl 
it,  free  of  all  cost  save  the  postage  of  seven  cents. 

Send  seven  cents  and  the  book  is  yours. 


is  wholly  without  power  to  say 
arbitrarily  which  one  shall  be  used. 


Truly,  we  seem  to  be  approaching 
something  like  the  millenium. 

Some  of  us  who 
have  grown  pessi- 

“  Extra  Quality.”  ...  . 

mistic  have  troub¬ 
led  ourselves  over 
the  fact  that  unscrupulous  eager¬ 
ness  to  sell  goods  has  squeezed  the 
meaning  from  some  of  the  most 
pregnant  words  in  the  English 
language.  Almost  all  the  words 
indicative  of  quality,  for  instance — 
for  years  they  have  been  heedlessly 
and  indiscriminatingly  used  with¬ 
out  the  slightest  regard  to  whether 
truthfully  applicable  or  not. 

But  in  the  West  a  new  era  dawns. 
The  Food  Commissioners  of  Illi¬ 
nois,  Iowa,  Minnesota,  North  Da¬ 
kota,  South.  Dakota  and  Wisconsin 
have  adopted  a  common  attitude  to¬ 
ward  certain  food  practices,  and  one 
phase  of  that  attitude  is  expressed 
through  the  following  resolution  : — 

Resolved,  That  such  terms  as 
“extra  quality,”  -“first  quality,”  etc., 
as  applied  to  food  products,  be 
deemed  a  misbranding  unless  the 
quality  of  the  goods  corresponds  to 
the  terms  used. 

This  blows  sweet  with  the  clean 
freshness  of  literal  honesty;  a  qual¬ 
ity  which  some  have  supposed  to  be 
extinct,  but  which  seems  to  still  pre¬ 
sent  a  spark  of  life.  Extravagance 
in  the  use  of  quality  terms  is  usually 
innocent,  and  most  offenders  would 
be  severely  shocked  to  know  that 
they  were  obtaining  money  under 
false  pretences. 


Hugh  Gordon  Miller,  Esq.,  coun¬ 
sel  for  the  National  Association  of 
Extract  Manufac- 

SomE  Stineine  Blow,  timers,  paid  his  re- 
for  Wiley.  spects  to  Dr.  I T. W. 

Wiley  before  his 
association  last  week,  in  an  address 
which  probably  expressed  the  most 


scathing  arraignment  of  Dr.  Wilej 
ever  uttered. 

Here  is  just  one  choice  little  ex¬ 
tract  : — 

1  believe  that  (barring  some  who 
are  known  to  be  in  official  favor)  the 
food  purveyors,  extract  manufactur¬ 
ers  and  druggists  of  the  country  will 
bear  me  out  in  the  assertion  that  Dr. ; 
Wiley,  starting  out  perhaps  (and  we 
give  him  the  benefit  of  every  good 
intention)  with  the  best  of  motives, 
and  at  first  apparently  in  an  effort  to 
do  what  was  highly  commendable, 
what  all  good  citizens  applauded, 
and  what  Congress  endeavored  to 
aid  by  legislation,  has,  in  fact,  in  his 
great  zeal  for  high  and  exalted  place 
in  the  present  reform  band  wagon, 
by  attacking  promiscuously  by  wide¬ 
spread  newspaper  interviews  and 
sensational  speeches  while  campaign¬ 
ing  for  glory  and  applause  through¬ 
out  the  country,  demoralized  and  de¬ 
stroyed  necessary  confidence  in,  and 
as  a  result  destroyed  much  of  the  le¬ 
gitimate  invested  property  in  perfect-  1 
ly  good  foods  and  extracts,  to  the 
extent  of  hundreds  of  millions  of 
dollars. 

There  is  not  the  least  doubt  aboui| 
this.  Dr.  Wiley  is  a  fanatical  theo-j 
rist,  caring  nothing  for  the  practical 
results  if  his  theories  prevail.  Fur 
thermore,  he  has  an  extreme  casef 
of  swelled  head,  and  naturally  this 
has  made  him  worse. 

But  it  is  extremely  doubtful  ill 
castigations  like  the  above  really 
make  any  impression  upon  the  subf 
ject.  In  fact,  he  was  quoted  res 
cently  in  the  statement  that  he 
regarded  every  attack  of.  the  foo4 
manufacturing  and  distributing  in¬ 
terests  as  a  tribute  to  his  work. 


How  Could  It  Work? 


A  Canadian  grocer  has  written 
the  “Canadian  Grocer”  describing! 

a  method  he  has, 
used,  he  says,  with 
great  success,  of 
changing  his  busi¬ 
ness  from  a  credit  to  a  cash  basis. 
The  main  points  he  recites  are  as 
follows  in  a  circular  letter  to  liisj 
customers  « — 

T  have  marked  all  my  goods  as  low 
as  they  possibly  can  be  sold  for  spot 
cash,  and  the  customers  who  will  not 
pay  at  the  time  of  purchase  will  be 
charged  ten  per  cent,  extra. 
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If  the  amount  is  paid  within  thirty 
days  the  discount  will  be  deducted. 

If  paid  within  sixty  days  five  per 
cent,  will  be  deducted. 

After  sixty  days  the  ten  per  cent, 
will  remain  charged. 

It  will  be  the  same  as  if  I  was 
lending  you  money  to  buy  goods 
with  and  charging  ten  per  cent,  on 
the  amount  loaned.  By  this  plan 
you  will  be  able  to  buy  goods 
cheaper — it  will  enable  us  to  have 
one  price  only — (we  will  not  deviate 
from  this  rule)  and  everyone  will  be 
on  the  same  footing. 

Now,  if  you  will  give  this  matter 
:  a  few  minutes  of  good  sound  reflec- 
I  tion  you  will  admit  that  I  have  found 
!  the  way  to  deal  fairly  with  everyone. 

Give  me  a  trial.  Come  and  get 
!  my  prices  and  I  am  sure  you  will  ap¬ 
preciate  my  efforts  in  giving  the  pub¬ 
lic  in  general  fair  and  honorable 
j  dealing.  I  will  take  this  opportunity 
to  thank  everyone  for  the  generous 
support  given  to  me  in  the  past  and 
by  fair  dealing  with  all  I  hope  to 
have  a  continuance  of  the  same  in 
the  future. 

Now,  there  isn’t  a  flaw  in  the 
I  )gic  of  this  proposition.  Unques¬ 


tionably  the  consumer  who  pays 
cash  for  his  goods  should  have  them 
cheaper  than  he  who  takes  thirty  or 
sixty  days ;  conversely,  he  who  takes 
time  should  pay  for  the  use  of  his 
seller’s  money.  So  that  when  this 
Canadian  grocer  has  moulded  his 
regulations  to  conform  with  these 
common  sense  principles,  he  has 
done  something  which  is  justified 
from  every  standpoint. 

And  yet  it  seems'  incredible  that 
the  plan  should  have  succeeded. 
Certainly  in  the  United  States  it 
would  have  precipitated  any  grocer 
who  tried  it  into  a  maelstrom  of 
protests,  and  with  scarcely  a  doubt 
would  have  lost  him  nearly  if  not 
all  the  credit  customers  whom  he 
attempted  to  charge  the  io  per  cent, 
advance.  Human  nature  may  be 
different  in  Canada,  however. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
:plained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  tht 
Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  Interest  and  value 
“  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
>pear  under  this  head  from  time  to  time. 

— 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long  looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Lucca  Oil. 

Lucca  is  the  name  of  a  large  town 
bout  fourteen  miles  from  Pisa, 

I  nd  has  a  considerable  trade  in  the 
xcellent  oil  produced  in  the  mag- 
ificent  olive  groves  of  the  neigh- 

I  or'nood.  The  oil  is  mostly  shipped 
;  t  Leghorn,  and  is  exported  in  casks 
!  nd  in  40-gallon  jars,  the  latter 
1!  eing  thought  preferable  to  wood 

or  choice  qualities. 

Lucca  is  the  chief  centre  of  the 
rovince. 

Macaroni. 

;  A  species  of  dried  wheaten  paste, 
ormed  into  straight  or  twisted  hol- 
ow  tubes  or  pipes,  varying  in  diam- 
ter  from  that  of  a  long  tobacco 

II  ° 

fpe  to  a  full  inch. 

!  It  is  usually  made  from  the  best 
|  wheaten  flour  and  with  a  little  water 
/orked  into  a  thick  paste,  then  put 
nto  a  strong  cylindrical  tube  which 
das  small  crescent-shaped  holes  at 
!  he  bottom.  By  means  of  a  piece  of 


wood  or  metal  plate  made  exactly 
to  fit  the  inside  of  the  tube  and  a 
screw  press,  the  paste  is  gradually 
and  slowly  forced  through  the  holes 
in  long  stringy  ropes,  while  a  heated 
stove  quickly  dries  or  partly  bakes 
them  as  they  descend,  causing  them 
to  shrink,  and  their  crescent-shaped 
edges  to  _unitoi  and  assume  pipe 
form. 

At  the  proper  instant  the  pipes 
are  detached,  twisted  and  hung  over 
rods  placed  about  the  room  or  in 
the  open  air  to  dry  more  perfectly 
— first  at  a  temperature  of  65  de¬ 
grees,  then  70  degrees,  and  finally 
75  degrees,  and  in  a  few  days  the 
macaroni  is  ready  for  use.  This 
drying  is  the  most  difficult  and  deli¬ 
cate  part  of  the  process. 

The  best  macaroni  comes  from 
Genoa,  usually  in  large  cases  con¬ 
taining  144  small  wood  boxes,  each 
holding  about  4  pounds  net. 
“Naples”  is  mostly  in  long  straight 
pipes,  packed  in  28-pound  boxes. 
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The  Pressing 
&  Orr 
Company 
Norwalk,  0. 


This  introduces  to  you 
our  WINORR  Brand  of 
Canned  Corn.  In  one  vital 
respect  it  is  wholly  differ¬ 
ent  from  every  other  brand 
on  the  market. 

The  difference  is  in  the 
fact  that  WINORR  Corn 
has  no  hulls.  We  use  in 
our  canning  a  device  that 
extracts  the  meat  of  the 
corn,  and  throws  out  the 
tough  hulls.  Result — a 
dream  of  tender  corn  ker¬ 
nels  that  your  customers 
will  go  wild  over. 

A  novelty  like  this  gives 
a  lot  of  help  in  selling  a 
new  thing. 

We  also  pack  canned 
Sauer  Kraut,  dry  Mince 
Meat  in  cartons,  and  a 
Salad  Dressing  which  is 
quite  the  fanciest  thing  on 
the  market. 


j6 


We’ve  plane  “EITOP”  Oyster  Crackers 
- lor  60 1  ear  S' - 

In  itself,  and  by  itself,  that  fact  is  significant. 

Nothing  but  a  superior  article  could  last  so 
long,  and  none  but  a  very  superior  cracker 
could  retain  its  leadership  as  the  ‘‘EXTON” 
Oyster  Cracker  has  done. 

It  MADE  the  standard  of  quality  by  which 
all  other  oyster  crackers  can  safely  be  judged, 
and  by  which  they  HA\rE  been  judged. 

It’s  the  Cracker  King  now  as  it  has  always 
been,  and  makes  its  sixty-first  annual  bow  to 
the  trade  with  a  vigor  that’s  growing  steadily. 

It’s  ready  for  the  fall  business  whenever  you 
are,  and  guarantees  the  same  ideal  *  quality 
which  has  made  the  name  “EXTON”  famous 
wherever  oysters  are  known. 

A.  EXTON  &  CO., Trenton,  N.  J. 

PIONEER  BAKERS  the  CELEBRATED  TRENTON 
OYSTER  CRACKERS,  STAMPED  "EXTON” 

“The  Best  Known  and  Known  as  the  Best 99 


IN  SURG  ING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCBRY  MORLD” 


14 


GROCERY  WORLD 


I 


The  New  York  Letter 


Advance  Sales  Satisfactory, 
in  the  Trade.  Great  Depression  in 
Anti-Wiley  Combination.  Campaign  Against 


Outlook  for  Thanksgiving  Trade. 
Financial  Situation 
Storage  Eggs. 

Two-faced  Jobbers. 


Special  correspondence  of  "Grocery  World.” 

New  York,  Nov.  22,  1907. 

Thanksgiving  trade  is  expected 
to  be  in  about  the  usual  volume, 
in  the  retail  stores,  and  the  jobbers 
say  that  the  advance  sales  have 
been  quite  satisfactory.  The 
trouble  with  checks  has  been  in¬ 
creasing,  for  in  the  last  week  or  so 
the  number  of  large  employers  of 
labor  who  pay  off  with  checks  has 
been  augmented.  Naturally  many 
of  the  employes  hasten  to  the  gro¬ 
cer  and  present  the  checks  in  pay¬ 
ment  for  purchases,  expecting  to 
receive  the  balance  in  cash.  The 
grocer  who  is  not  ready  with  the 
money  to  cash  the  checks  that  are 
presented  is  likely  to  send  trade 
elsewhere. 

Sometimes  it  answers  for  the 
grocer  to  confess  that  he  has  not 
the  change  to  spare  and  to  say  that 
he  will  send  the  paper  through  his 
bank  or  turn  it  over  to  his  jobber 
and  let  the  customer  have  the  bal¬ 
ance  due  him  a  day  or  two  later. 
In  other  words  the  grocer  takes  the 
check  for  collection.  If  too  many 
requests  come  in  on  him  in  one 
day,  he  is  quite  likely  to  resort  to 
this  in  preference  to  refusing  alto¬ 
gether. 

The  extension  in  the  use  of 
checks  in  paying  labor  is  the  result 
of  action  taken  by  some  of  the 
largest  banks  which  are  desirious 
of  saving  the  premium  that  they  are 
obliged  to  pay  on  currency.  The 
checks  are  commonly  marked  as 
payable  only  through  the  clearing 
house. 

The  substitution  of  checks  for 
money  to  so  large  an  extent  has, 
of  course,  been  affecting  many 
inds  of  business  unfavorably,  since 
even  the  humble  employe,  having 
more  or  less  trouble  in  getting  his 
check  cashed,  has  depressed  upon 
his  mind  the  fact  that  there  is  a 
financial  stringency,  and  he  has  a 
tendency  to  hoard  his  little  and  to 
make  it  go  as  far  as  possible  instead 
of  spending  it  promptly  to  meet  his 
requirements  in  the  usual  fashion. 
But  it  seems  agreed  that  the  gro¬ 
cery  trade  has  suffered  the  mini¬ 
mum  loss,  for  people  must  buy  food, 


although  they  may  not  buy  new 
clothes  for  a  time. 

That  there  has  been  some  con¬ 
traction,  even  in  the  retail  grocery 
business,  is  made  evident  however 
by  the  fact  that  for  the  first  time  in 
years  there  is  a  surplus  of  clerks 
instead  of  a  scarcity,  and  grocers 
have  but  to  apply  to  the  headquar¬ 
ters  of  the  associations  to  get  all 
the  assistance  of  this  kind  that  they 
require.  Even  a  few  weeks  ago 
grocers  were  complaining  that  it 
was  almost  impossible  to  find  ex¬ 
perienced  clerks  of  the  right  sort  to 
fill  vacancies. 

*  *  * 

Retailers  are  noting  that  with  the 
markets  somewhat  unsettled  the 
daily  papers,  or  some  of  them,  pub¬ 
lish  more  than  the  usual  amount  of 
misinformation  about  food  sub¬ 
jects.  Sometimes  there  is  a  mo¬ 
tive  on  the  part  of  speculative  hold¬ 
ers  of  food  in  giving  out  reports 
but  pure  careless  regard  for  facts 
is  probably  the  more  common  rea¬ 
son.  One  day  this  week  several 
of  the  papers  had  articles  saying 
that  strictly  fresh  eggs  were  bring- 
ing  75  cents  a  dozen  and  were  hard 
to  get  at  that  figure.  In  the  same 
papers  a  large  chain  grocery  store 
was  offering  13  eggs,  guaranteed 
to  be  extra  strictly  fresh  for  25 
cents  and  grocers  are  generally  sell¬ 
ing  from  8  to  12  fresh  eggs  for 
25  cents,  the  average  retailer  here 
selling  this  way  instead  of  by  the 
dozen. 

*  *  * 

With  the  American  Extract  Man¬ 
ufacturers’  Association  as  a  nuc¬ 
leus,  a  combination  is  being  formed 
it  is  currently  reported,  to  oppose 
in  some  matters  the  position  of  Dr. 
Wiley  and  to  contest  some  of  the 
rulings  of  the  Department  of  Ag¬ 
riculture.  The  Food  Manufactur¬ 
ers’  Association  may  act  with  the 
extract  manufacturers.  The  expec¬ 
tation  is  that  the  associated  inter¬ 
ests  will  endeavor  to  accomplish 
something  at  the  approaching  ses¬ 
sion  of  Congress. 

A  meeting  of  the  extract  manu¬ 
facturers  was  held  last  Saturday  in 
the  rooms  of  the  Bottlers’  Protec¬ 
tive  Association  in  East  Thirty- 


seventh  street.  In  the  chair  was 
A.  J.  Bastine,  of  Bastine  &  Co., ' 
who  delivered  an  address  on  the 
benefit  to  the  Government  of  the 
taxes  paid  by  the  manufacturers. 

The  feeling  of  the  members  to¬ 
ward  Dr.  Wiley  was  disclosed  in  an 
address  delivered  by  Hugh  Gordon 
Miller,  an  attorney,  who  argued 
that  the  chemist  of  the  Department 
of  Agriculture  had  talked  too  much, 
and  as  a  result  false  ideas  have  been 
disseminated  and  have  injured  the 
business  of  many  of  those  engaged 
in  manufacturing  food  products. 
He  particularly  argued  that  Dr. 
Wiley  and  his  associates  have  no 
legal  authority  for  going  outside 
the  letter  of  the  food  law  and  at¬ 
tempting  to  fix  food  standards.  The 
applause  showed  that  Mr.  Miller 
voiced  the  sentiments  of  the  mem¬ 
bers. 

A.  E.  Claus  spoke  on  the  lack  of 
uniformity  in  State  food  laws,  IT. 
D.  Mann,  of  H.  D.  Mann  &  Co., 
on  labels;  C.  Van  Skiver,  on  “Arti¬ 
ficial  vs.  Imitation.” 

There  were  present  twenty-five 
men  representing  nearly  200  con¬ 
cerns,  it  is  said.  The  association  is 
to  meet  here  again  December  2d. 

*  *  * 

Over  at  the  New  York  Mercan¬ 
tile  Exchange  the  reports  indicate 
that  strictly  fancy  fresh  eggs  of  the 
kind  that  have  never  been  inside  a 
warehouse  and  have  been  laid  in¬ 
side  of  two  or  three  weeks,  are 
worth  33  or  34  cents  a  dozen,  but 
that  the  best  of  the  warehouse  eggs 
cannot  be  sold  for  more  than  18  or 
19  cents  a  dozen.  The  extreme 
difference  is  explained  by  the  claim 
that  there  is  now  in  the  warehouses 
of  the  country  a  half  a  million  cases 
more  of  eggs  that  there  were  a  year 
ago,  and  the  holders  are  finding  it 
expedient  to  unload  to  a  considera¬ 
ble  extent,  as  the  banks  are  not  lib¬ 
eral  in  continuing  loans  on  the 
warehouse  stock. 

*  *  * 

A  mistrial  resulted  this  week 
after  the  case  of  the  Pennsylvania 
Sugar  Refining  Co.  against  the 
American  Sugar  Refining  Co.  was 
called  in  the  United  States  Circuit 
Court.  This  is  the  action  in  which 
the  plaintiff  demands  damages  to 
the  amount  of  $30,000,000,  claiming 
that  the  trust  illegally  obtained  con¬ 
trol  of  the  business  and  shut  down 
its  plant.  After  the  trial  began  the 
plaintiff  tried  to  show  that  it  had 
been  in  the  business  of  manufactur¬ 
ing  sugar  from  1883  to  1896,  when 
the  new  plant,  was  built  and  trans- 


fered  to  the  Trust.  As  this  alle¬ 
gation  was  not  in  the  complaint, 
the  judge  held  that  it  could  not  be 
made  an  issue  in  the  present  trial, 
and  the  jury  was  dismissed.  An 
effort  will  now  be  made  to  have 
the  complaint  amended  so  as  to 
include  the  additional  allegation. 

*  *  * 

The  Executive  Committee  of  the 
National  Wholesale  Grocers’  Asso¬ 
ciation  is  to  meet  in  the  first  week 
of  December,  either  in  Atlantic 
City  or  in  Chicago,  to  consider  the 
old  question  of  the  subsidizing  of 
salesmen  and  of  manufacturers  sell¬ 
ing  directly  to  retailers.  The  United 
Retail  Grocers’  Association  ot 
Brooklyn,  at  its  meening  last  week, 
discussed  the  subject  of  jobbers 
selling  directly  to  consumers  and 
said  that  certain  firms  are  boldly 

*  f< 

bidding  for  the  trade  of  both  re¬ 
tailers  and  consumers,  and  are  giv¬ 
ing  the  latter  the  benefit  of  prices 
close  to  the  wholesale  quotations. 

A  number  of  those  present  at 
the  Brooklyn  meeting  expressed  the 
determination  not  to  buy  from  job¬ 
bers  who  sell  both  ways,  and  are 
in  fact  both  wholesalers  and  retail¬ 
ers.  The  association  took  no  action 
as  a  body,  however,  and  the  mat¬ 
ter  is  to  be  brought  up  for  further 
consideration  at  an  early  meeting. 

While  the  Brooklyn  association 
has  not  yet  put  into  operation  the 
plan  long  agitated  of  having  a  cen¬ 
tral  buying  exchange  and  a  ware¬ 
house,  yet  it  is  now  to  make  a  start 
in  a  small  way  toward  a  more  prac-,! 
tical  co-operation  among  members;] 
At  each  meeting  there  is  to  be  an 
intermission,  during  which  the 
members  may  buy  and  sell  from  one 
another  anything  that  may  be  put 
up,  from  a  surplus  supply  of  one: 
or  another  kind  of  canned  food  to 
a  delivery  horse.  A  blackboard  is 
to  be  used  on  which  those  who  wish 
to  offer  anything  for  sale  may  post 
their  announcements  and  those  who 
wish  to  buy  something  may  do  the 
same. 

*  *  * 

President  E.  T.  Bedford,  of  the! 
Corn  Products  Refining  Co.,  has 
given  out  a  statement  as  to  the  dif-j 
ferences  of  the  company  with  Dr.!! 
Wiley.  He  says  in  substance  that 
the  only  difference,  as  he  under¬ 
stands  the  matter,  is  as  to  the  proper' 
name  to  be  used — corn  syrup  or 
glucose.  Dr.  Wiley  prefers  glucose,; 
but  Mr.  Bedford  argues  that  corn 
syrup  is  a  more  definite,  and  more 
descriptive  term,  and  has  been  used 
so  long  that  people  know  what  it 
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s  and  they  would  not  understand 


,vhat  glucose  means.  Moreover, 
ie  said  that  while  glucose  is  a 
lealthful  product,  it  has  been  so 
greatly  misrepresented  that  the 
vord  now  gives  an  unfavorable  im¬ 
pression. 


Fred.  A.  McGill. 


Dr.  Wiley  Learns  the  Molasses  Situ¬ 
ation. 

Dr.  H.  W.  Wiley,  of  the  Bureau 
of  Chemistry,  has  concluded  his  in¬ 
vestigations  which  have  been  in 
progress  in  Louisiana  with  refer¬ 
ence  to  ‘the  manufacture  ,of  mo¬ 
lasses.  It  is  reported  the  experi¬ 
ments  have  been  entirely  successful 
in  turning  out  a  good  grade  of 
molasses  without  the  use  of  any 
sulphur  whatever.  Dr.  Wiley 
found,  however,  that  the  molasses 
thus  manufactured  was  much  dark¬ 
er  than  that  made  with  the  use  of 
sulphur,  and  that  the  darker  prod¬ 
uct  would  bring  some  8  cents  a 
gallon  less  than  the  sulphured 
goods.  About  twenty-five  or  thir 
ty  firms  are  now  making  molasses 
without  sulphur,  and  the  others  are 
all  employing  it  to  a  greater  or 
less  extent  because  of  what  they 
consider  the)  exigencies  of  commer¬ 


cial  demands.  Probably  80  per  ^ 
cent,  of  the  firms  engaged  in  the 
manufacture  are  using  more  than 
the  amount  permitted  in  decision  76, 
while  the  other  twenty  are  within 
the  requirements  of  the  rules.  It 
is  not  the  intention  to  begin  any  mo¬ 
lasses  prosecutions  in  the  near  fu¬ 
ture,  so  far  as  can  be  learned,  not¬ 
withstanding  the  extent  to  which 

1 

the  regulations  are  being  disre-  j 
garded.  This  is  considered  to  be  j 
almost  a  necessary  consequence  of  j 
the  attitude  which  has  been  adopted 
with  reference  to  the  use  of  sulphur ! 
in  general,  pending  the  consumma-  j 
tion  of  the  experiments  with  that 
article.  It  will  be  endeavored  to 
get  the  producers  to  reduce  their 
use  of  sulphur  with  a  view  to  its 
ultimate  abandonment.  The  rigid 
enforcement  of  the  rules  in  this 
respect  will  probably  be  postponed, ! 
therefore,  for  some  time  to  come. 


Cleanliness  During  the  Holidays. 

Your  customers  will  enjoy  the  holidays 
much  better  if  you  will  sell  them  Pearl 
Borax  Soap  Powder  to  help  them  with 
their  washing  and  cleaning.  It  is  made  of 
pure  material  guaranteed  not  to  injure 
the  clothes  or  hands ;  a  full  pound  pack¬ 
age  whose  empty  cartons  are  redeemed 
in  gifts.  Made  by  Chas.  W.  Young  & 
Co.,  Philadelphia,  makers  of  soaps  of 
merit. 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  has  shown  some- 
1  what  better  demand  during  the  past 
1  week,  but  the  situation  is  still  dull 
■  and  the  movement  sluggish.  Buy¬ 
ers  are  taking  only  what  they  have 
to  take,  and  it  is  astonishing  how- 
little  stock  they  can  get  along  with 
under  pressure.  There  has  been  no 
change  in  price,  and  in  all  prob¬ 
ability  there  will  be  none  in  low 
grades,  which  are  scarce  and 
j  strongly  held.  As  to  the  higher 
grades,  there  may  be  a  recession  in 
i  price  if  the  present  financial  strin¬ 
gency  continues, 
r 

Coffee. 

The  market  for  Brazil  coffee  has 
ruled  steady  during  the  past  week 
without  change.  There  is  a  dispo¬ 
sition  among  the  trade  to  feel  that 
;  the  effort  to  hold  the  market  for 
Rio  and  Santos  steady  under  the 
!  present  financial  conditions  indi- 
i  cates  an  advance  as  soon  as  con¬ 
ditions  resume  the  normal.  The 
present  receipts  of  Brazil  coffee 
j  would  indicate  a  crop  of  a  little  over 
i  10,000,000  bags,  which  was  about 
1  the  igo5-i9o6crop.  This  is  a  decline 
,  of  nearly  9,000,000  bags  from  the 


last  crop,  and  much  'comment  is 
being  made  in  coffee  circles  on  this 
decrease,  which  no  conditions  of 
weather  could  reasonably  account 
for.  The  only  3'ear  on  record  when 
a  heavy  crop  was  followed  by  one 
half  the  size  was  in  1886-87,  when 
the  cause  was  a  heavy  frost  in  the 
growing  districts.  The  query  is 
abroad  whether  the  Brazilian  Gov¬ 
ernment  is  using  its  power  as  a 
railroad  owner  and  holder  of  enor¬ 
mous  stocks  to  hold  back  the  re¬ 
ceipts  at  primal  points  in  order  to 
create  the  impression  that  the  crop 
will  be  much  smaller  than  it  ac¬ 
tually  promises  to  be.  Mild  coffees 
are  steady  with  little  movement; 
same  can  be  said  of  Java  and 
Mocha. 

Sugar. 

The  sugar  market  is  unchanged 
for  the  week.  Raw  sugar  is  about 
steady,  except  in  Cuba,  where  it  is 
still  weak  and  low.  Refined  sugar 
shows  no  change  and  is  in  mod¬ 
erate  demand  only. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for  the 
week.  Compound  syrup  is  in  mod¬ 
erate  demand  only,  needing  cold, 
brisk  weather  to  increase  the  sales. 
Sugar  syrup  is  fairly  active  at  un- 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 

Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


On  Page 
- IS - 


Our  Grocers’  Fixture  Department  has  the  most 
beautiful  line  of  tin  Spice  Cabinets  you  can  see  any¬ 
where.  Every  one,  regardless  of  price,  has  that 
distinctive  beauty  which  gives  tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’ 
Tinware).  See  our  “  Persian  Spice  Cabinet  ” — ever 
see  anything  handsomer  ? 

Note  the  seven  compartments,  each  holding  15 
pounds,  with  the  patented  revolving  label.  This 
bears  the  names  of  eight  spices— simply  turn  the 
label  to  the  one  you  need.  One  particular  conveni¬ 
ence  about  this  cabinet  is  that  you  don’t  have  to  dig 
in  the  top  to  get  out  the  goods.  Each  compartment 
has  a  rolling  door  at  the  base.  Two  scoops  supplied 
with  each  cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue 
No.  4  yet? 


American  Can  Company 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


in  writing  to  ttdvertisbrs  kindly  mbntion  "crocbh^  woRi-D^ 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


Crescent  Mfg.  Co.,  Seattle,  Wash. 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 


GOING  SOME! 


THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 


FOR  OCTOBER  INCREASI  D  NEARLY 


200  Per  Cent. 


Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveiies,  the  K.  O.  B.  destination 
l>y‘ Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 


“  Have  used  your  bopks  for  twelve  years. 
Enclosed  find  order  from *N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 


Books  in  all  si/es.  INDEXED.  The  most  convenient 
made.  Believe  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SHOW  IT! 


Pile  Up  Your  Stock  of 

DEPENDABLE 


MILLBOURNE 


FLOUR 


where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


changed  prices.  Molasses  is  dull. 
New  molasses  is  coming  forward, 
but  is  not  wanted  very  keenly  as  yet. 
Prices  are  about  unchanged. 

Fish. 

The  fish  market  is  dull.  Mack¬ 
erel  shows  no  recession  in  price,  not 
as  to  Nor  ways  or  Irish  or  shore 
fish,  but  the  demand  is  very  light. 
It  usually  is  so  around  the  end  of 
the  year,  and  this  condition  is  in¬ 
tensified  this  year  by  money  con¬ 
ditions.  Cod,  hake  and  haddock  are 
slow  and  unchanged  in  price.  Sal¬ 
mon  is  quiet  at  ruling  prices.  Do¬ 
mestic  sardines  are  a  trifle  firmer 
on  reports  of  the  close  of  the  pack¬ 
ing  season  after  a  short  pack.  The 


demand,  however,  is  light.  Im¬ 


ported  sardines  grow  scarcer  and 
firmer  all  the  time. 

Canned  Goods. 

The  tomato  market  is  unchanged 
and  unimproved.  Sales  are  still 
being  made  at  80  cents  county,  but 
the  demand  is  small.  The  trade 
now  offers  80  cents  delivered,  which 
means  about  2]/ 2  cents  off.  For  this 
there  are  no  takers  as  yet.  There 
is  no  general  pressure  to  sell,  but 
so  long  as  money  remains  tight  the 
market  will  show  no  strength. 
Some  few  little  lots  of  corn  are 
selling  at  ruling  prices.  The  gen¬ 
eral  market  is  dull.  Peas  are  quiet 
and  unchanged.  Stocks  are  very 
low  Peaches  are  extremely  scarce. 
Thd  market  is  still  firm,  high  and 
dull.  Apples  are  unchanged  at 
$3.25  for  New  York  State  gallons 
in  a  large  way.  The  demand  is  ex¬ 
tremely  light.  The  Baltimore  line 
is  unchanged,  except  as  to  oysters, 
which  are  lower.  The  opening 
prices  were  too  high.  There  is  very 
little  business  doing.  California 
canned  goods  are  very  slow,  prices 
being  unchanged,  and  no  business 
doing  from  first  hands  at  all. 

Dried  Fruits. 

Prunes  are  very  slow,  and  prices 
are  unchanged.  The  market  on 
spot  is  being  weakened,  however, 
by  the  fact  that  holders  who  need 
money  are  letting  lots  go  at  most 
any  price.  The  coast  is  fairly 
steady.  Peaches  are  slow  and  very 
hard  to  move.  Prices  are  un¬ 
changed.  Apricots  are  slow  and 
unchanged.  Currants  are  in  very 
active  demand,  mostly  on  contracts. 
Prices  are  unchanged.  Raisins, 
meaning  seeded,  are  in  somewhat 
better  supply,  as  receipts  of  new 
have  increased.  Prices  are  still  weli 
held  on  a  fairly  high  basis.  The  de¬ 
mand  is  good.  Loose  raisins  are 
very  dull  and  weak.  The  latest 


importations  of  Valencias  are  sell¬ 
ing  in  a  large  way  at  6^4  cents,  a 
large  fraction  below  California 
fruit  of  the  same  grade.  Foreign 
raisins  haven’t  had  such  an  innings 
in  years  as  they  are  having  now. 
Apples  are  somewhat  weaker  and 
dull. 

Beans  and  Peas. 

Pea  beans  are  unchanged  at  $2.25 
to  $2.30  in  a  large  way.  The  de¬ 
mand  is  fair.  Marrows  are  also  un¬ 
changed  at  about  $2.25,  and  the  de¬ 
mand  is  fair.  California  limas  are 
somewhat  weaker  on  spot  and  now 
rule  below  the  coast  parity.  This 
is  mostly  for  early  shipments,  which 
were  bought  below  the  present  mar¬ 
ket.  Split  yellow  peas  are  selling  to 
some  extent  at  $7  per  barrel  in  a 
large  way,  which  is  a  decline  of  50 
cents  from  the  highest  point.  Whole 
dried  peas  of  both  grades  are  in 
good  demand  at  unchanged  prices. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  The  receipts  of  fresh 
butter  are  about  normal  and  the 
quality  continues  good.  There  is 
very  little  movement  in  refrigerator 
butter.  The  outlook  is  for  a  short 
er  supply  of  fresh  butter,  though 
perhaps  no  radical  change  in  prices. 
This  applies  both  to  nearby  and 
Western  butter. 

Eggs. 

Fresh  eggs  are  still  in  very  small 
supply  at  1  cent  advance  over  a 
week  ago.  The  receipts  continue 
very  light,  with  not  enough  eggs 
coming  forward  to  supply  the  de¬ 
mand.  Refrigerator  eggs  are  in 
ample  supply  and  stocks  are  larger 
than  a  year  ago.  Prices  have  de 
dined  1  cent  per  dozen  during  the: 
week.  There  is  likely  to  be  a  con 
tinned  shortage  in  fresh  eggs  for 
two  or  three  weeks,  by  which  time 
an  increase  in  production  usually 
occurs.  In  case  we  get  into  a  heavy 
cold  spell,  however,  the  supply  may 
remain  light  for  an  indefinite  time. 

Provisions. 

The  market  for  smoked  meats  is 
very  dull  at  a  general  decline  of  Jq 
cent.  The  price  to-day  is  a  little 
above  normal  for  the  season.  Pure 
and  compound  lard  are  unchanged 
and  about  steady.  There  has  been 
a  very  good  demand  in  both  lines. 
No  change  is  looked  for  for  a  few 
days.  Barrel  pork,  canned  meats 
and  dried  beef  are  all  dull  and  un¬ 


changed. 


Cheese. 

The  cheese  market  is  steady.  The 
market  for  fancy  September  cheese 
is  very  dull  and  about  1  cent  per 
pound  lower.  October  cheese  is 
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Window-Dressing  Articles  Wanted 

— 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
le  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
id  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
:veral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
DW-dressing.  What  we  want  is  articles  clearly  describing  window 
splays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
■  original — in  fact,  those  which  have  been  used  successfully  are 
irhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
rerage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
lould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
awings  are  also  sent  they  should  be  made  throughout  in  black  ink 
ot  pencil). 


inning  good  and  rules  1  cent  per 
)und  under  September  cheese, 
here  is  the  usual  dull  trade  for  this 
ason,  and  present  indications  are 
■r  a  continued  dull  market  for 
)ssibly  two  weeks,  after  which 
lere  will  be  a  better  trade  and 
‘tter  prices.  Stocks  of  cheese  are 
>out  10  per  cent,  short  of  a  year 
^o.  The  future  depends  on  the 
msumptive  demand.  Under  grades 
e  scarce  and  sell  on  arrival. 

Produce. 

Jersey  potatoes,  38  to  40  cents 
:r  basket;  York  State  58  to  63 
nts  per  bushel ;  Pennsylvania,  68 
70  cents  per  bushel4 *,  demand  fair, 
/eet  potatoes,  fresh  dug,  primes, 
;  cents  perbasket;  fresh  dug,  culls, 
)  to  35  cents  per  basket;  house, 
imes,  75  cents  per  basket ;  house, 
ills,  40  cents  per  basket ,  demand 
ir  to  good;  domestic  cabbage,  $2 
■  $3  per  100 ;  Danish,  $2.50  to  $3 
■r  100 ,  demand  fair ;  yellow 
lions,  40  to  45  cents  per  basket; 
>  to  70  cents  per  bushel ;  white, 

1  cents  to  $1  per  bushel  crates , 
■mand  fair;  white  turnips,  $1.25 
$1.50  per  barrel;  30  to  35  cents 
r  basket ;  yellow  turnips,  30  to 
,  cents  per  basket,  demand  fair; 
rrots,  30  to  40  cents  per  basket, 
:mand  fair;  horseradish,  $4  to  $7 
:r  barrel,  demand)  good ;  water- 
ess  2^2  cents  per  bunch,  demand 
ir;  salad,  $1  to  $1.50  per  half 
ishel  basket,  demand  fair;  cauli- 
)wer,  $1.75  to  $3  per  barrel,  de- 
and  fair  to  good;  York  State  cel- 
y,  35  to  45  cents  per  basket ; 
ennsylvania,  7  to  12  cents  per 
inch,  demand  fair;  pumpkins,  30 
40  cents  per  basket;  $3  to  $8 
:r  100,  demand  good;  parsnips, 
)  to  45  cents  per  basket,  demand 
|ir;  spinach,  80  cents  to  $1  per 
irrel,  demand  fair ;  beets,  2  to  3 


cents  per  bunch,  demand  fair;  oys¬ 
ter  plants,  y/2  cents  per  bunch,  de¬ 
mand  fair. 

Poultry. 

Up  to  the  present  writing  very 
few  turkeys  have  arrived  in  market. 
From  all  over  the  country  come  re¬ 
ports  of  small  stock.  The  outlook 
seems  to  be  for  higher  prices  for 
Thanksgiving  trade.  The  market 
is  now  almost  bare,  with  prices  22 
to  24  cents,  according  to  quality. 
Owing  to  the  scarcity  of  turkeys, 
chickens  and  fowls  have  advanced 

1  cent  per  pound  during  the  week, 
and  from  present  conditions  there 
may  be  a  shortage  of  everything  in 
the  poultry  line,  accompanied  by 
firmer  prices.  Ducks  are  short,  and 
meet  a  ready  sale  at  I  cent  over  a 
week  ago. 

Green  Fruit. 

Apples,  20-ounce,  $3  to  $4 
per  barrel ;  Kings,  $3.50  to  $4.50 
per  barrel ;  Baldwins,  $3  to  $3.50 
per  barrel ;  Hulbersons,  $3  to  $3.50 
per  barrel ;  Greenings,  $3  to  $4  per 
barrel ;  pippins,  $3  to  $4  per  bar¬ 
rel  ;  bulk  apples,  60  to  75  cents  per 
bushel,  demand  poor;  bananas, 
Jumbo,  $2  to  $2.2 5  per  bunch  ;  firsts, 
$1.50  to  $1.75  per  bunch;  8-hands, 
$1  to  $1.25  per  bunch;  7-hands,  65 
to  85  cents  per  bunch ;  6-hands,  40 
to  60  cents  per  bunch,  demand  poor ; 
lemons,  $2.50  to  $3.50  per  box,  de¬ 
mand  fair  to  good;  Jamaica 
oranges,  $3.50  to  $4  per  box,  de¬ 
mand  fair;  Floridas,  $2.75  to  $4 
per  box,  demand  good ;  Florida 
grapefruit,  $4.50  to  $6  per  box; 
Jamaica,  $3  to  $4  per  box,  demand 
good ;  pineapples,  $3  to  $4  per  box, 
demand  {rood. 

o 

Nuts. 

Green  peanuts,  choice,  y/\ 
cents  per  pound ;  fancy,  5  cents 
per  pound ;  Jumbo,  7  cents  per 


pound;  roasted,  choice,  $1  per 

bushel;  fancy,  $1.25  per  bushel; 
Jumbo,  $1.60  per  bushel,* 1  demand 
fair;  almonds,  19  to  20  cents  per 
pound;  Brazils,  cents  per 

pound;  filberts,  ioj4  cents  per 

pound ;  pecans,  1 1  cents  per  pound ; 
walnuts,  marbots,  13  cents  per 
pound;  grenobles,  12  cents  per 

pound,  demand  fair 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 

In  times  such  as  we,1 *  are  now 
passing  through,  when  ,  financial 
disturbances  are  so  serious  as  to 
create  general  distrust,  when  actual 
cash  money  is  at  a  considerable 
premium,  due  to  the  hoarding  of 
many  millions  of  dollars,  commer¬ 
cial  transactions  based  on  credit 
naturally  suffer  a  curtailment.  It 
is,  therefore,  not  surprising  to  no¬ 
tice  for  the  time  being  a  virtual  ab¬ 
sence/  of  important  buying  orders ; 
nor  is  it  surprising  to  witness  the 
liquidation  of  speculative  holdings. 
It  seems  as  if  everybody  has  but  one 
end  in  view — i.  e.,  to  get  his  house 
in  order. 

The  recent  decline  in  the  price 
of  coffee  may  well  be  regarded  as 
only  a  moderate  one  under  the  cir¬ 
cumstances,  and  may  be  construed 
as  a  sign  that  the  position  of  the 
article  is  sound.  One  of  the  strong 
points  is  the  continued  and  steadily 
growing  increase  in  the  consump¬ 
tion,  evidenced  by  the  following 
table  of  deliveries  from  port  stocks 
in  Europe  and  the  United  States 
during  the  four  months,  July  to  Oc¬ 
tober,  inclusive:  1907,  6,228,000; 
1906.  5,740,000;  1905,  5,341,000. 

The  consumption  of  Brazils  for 
the  same  four  months  in  these  re¬ 
spective  years  amounted  to :  4,780,- 
000,  4,330,000,  3,764,000. 

This  is  a  record  breaking  con¬ 
sumption  of  Brazils,  and  if  the 
withdrawals  from  port  stocks  show 
a  like  proportionate  increase  for  the 
remaining  eight  months,  the  total 
for  the  crop  year  will  reach  the 
enormous  figure  of  14,000,000  bags 
Brazil  coffee.  The  general  posi¬ 
tion  of  the  article  will  thereby  be 
improved  materially  and  particular¬ 
ly  that  of  Brazils. 

It  is  reported  that  the  Govern¬ 
ment  holdings  are  financed  till  De¬ 
cember,  1908;  it  is  furthermore  re¬ 
ported  that  the  Government  admin¬ 
istration  has  committed  itself  not  to 
make  any  sales  below  the  fixed 
parity. 

The  Government  holdings  con¬ 
sist  principally  of  fine  selections 
Santos. 

The  cessation  of  Government 
purchases  at  a  time  when  the  new 
crop  movement  was  near  at  hand 
was  severely  felt.  Santos  as  well 
as  Rio  coffee  then  reached  the 
lowest  milrei*!  price  witnessed  in 
twenty-five  years. 

The  trade  all  over  the  world, 
which  had  by  that  time  reduced  its 


stocks  to  a  minimum,  then  entered 
the  market  with  renewed  confidence ; 
firstly,  because  it  dawned  upon  the 
trade  that  the  Government  was  in 
the  position  to  take  care  of  the  cof¬ 
fee  purchased,  for  some  time  to 
come ;  secondly,  because  the  neces¬ 
sity  of  replenishing  stocks  became 
quite  pressing;  and  thirdly,  due  to 
the  conviction  that  the  current  crop 
had  been  very  much  over-estimated. 

This  caused  an  advance  in  the 
milreis  price  of  Santos  7’s  from 
2.550  to  3.700,  and  of  Rio’s  7’s  from 
3.225  to  3.750.  (The  Rio  price  in¬ 
cludes  the  export  tax ;  the  Santos 
price  does  not.) 

The  advance  in  the  price  of  Rios 
was  very  moderate  as  compared  to 
that  of  Santos. 

European  buyers  recognized  for 
some  time  past  the  relative  cheap¬ 
ness  of  the  former  and  availed  them¬ 
selves  of  the  opportunity  offered  by 
making  liberal  purchases.  This  is 
verified  by  the  shipments  from  Rio 
to  Europe,  which  were  from  July 
1st  to  October  31st — 1,136,000 
bags,  against  424,000  bags  same 
period  last  year,  and  493,000  bags 
two  years  ago. 

The  usual  annual  European  pur¬ 
chases  of  Rios  were  about  1 ,000,000 
bags  in  recent  years,  but,  as  Eu¬ 
rope  continues  buying  on  a  liberal 
scale,  it  looks  as  if  about  2,000,000 
bags  will  go  hence  during  the  cur¬ 
rent  fiscal  year,  which  would  leave 
comparatively  little  for  the  United 
.States.  The  shipments  of  Rios  to 
the  United  States  during  the  past 
four  months  compare  with  previous 
years  as  follows:  1907,  594,000; 
1906,  701,000;  1905,  756,000;  1904, 
912,000;  1903,  1,019,000. 

It  is  apparent  that  a  shortage  in 
the  supplies  of  this  growth  will  be 
felt  in  this  country  later  on,  es¬ 
pecially  for  such  grades  as  are  gen¬ 
erally  used,  bringing  same  nearer 
to  a  parity  with  Santos  than  now 
exists. 

Mild  coffees,  in  which  there  was 
a  very  active  trade  going  on,  re¬ 
lapsed  into  extreme  dullness  when 
the  financial  skies  darkened;  a  few 
small  consignments  of  washed  Cen¬ 
tral  Americans  were  offered  at  a 
reduction  of  J4  cent  per  pound 
from  prices  eagerly  paid  a  few  days 
before,  but  found  no  buyers. 
Stocks  in  Europe  and  the  United 
States  are  very  small,  the  visible 
supply  of  milds  is  only  1,260,000 
bags,  as  compared  with  1,763,000 
last  year  and  2,060,000  bags  two 
years  ago.  Fresh  supplies  of  any 
extent  are  not  likely  to  reach  con¬ 
suming  markets  before  the  end  of 
next  month,  and  by  that  time  con¬ 
fidence  ought  to  be  fully  restored. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Sugar. 

The  market  is  quiet.  One  sale 
has  been  reported. 

In  so  far  as  regards  the  raw 
sugar  situation  at  New  York  there 
is  no  real  market.  The  refiners  own 
all  the  raws,  have  about  enough  to 
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last  until  the  new  crops  come  in, 
and  don’t  want  to  buy  more.  If 
a  little  extra  should  be  needed  Lou¬ 
isiana  sugars  can  be  bought  up  or 
foreign  beets  imported.  Quotations 
are  nominal.  New  York  is  eighteen 
points  under  the  European  market 
and  seventeen  points  higher  than 
the  New  Orleans  market.  We  have 
all  sorts  of  prices  in  raws,  also  a 
rather  varied  scale  in  refined.  The 
sugar  business  at  this  season  of  the 
year  is  always  dull ;  to-day,  because 
of  the  financial  stress  through  which 
we  are  passing  business  is  especially 
dull.  The  Louisiana  planters  are 
getting  prices  much  lower  than  they 
expected  for  their  crop  They  can’t 
distribute  their  stocks  as  in  other 
years,  when  grocers,  dealers  and  re¬ 
finers  have  been  buyers.  The  only 
buyers  taking  hold  now  are  the  re¬ 
finers.  The  great  quq;itity  of  the 
new  Louisiana  sugars  coming  in  is 
enough  in  itself  to  depress  New 
Orleans  raw  quotations,  and  in  ad¬ 
dition,  this  season  there  is  the  limit¬ 
ing  of  the  demand. 

The  one  bright  feature  of  the 
week  has  been  the  advances  in  the 
European  markets.  They  probably 
think  we  will  need  a  lot  of  their 
stock  and  they  are  marking  up  val¬ 
ues.  One  of  our  refiners  did  buy  a 
couple  of  thousand  tons  a  week  or 
so  ago.  It  is  not  likely  we  will 
need  more.  The  higher  prices  in 
Europe  have  not  had  the  slightest 
effect  here.  Any  estimates  that 
may  be  put  forward  as  to  a  loss  in 
the  European  crop,  or  a  reduced 
Cuba  crop,  won’t  help  us  to  get 
higher  prices ;  they  may  enable  us 
to  start  off  the  new  Cuba  season  at 
a  higher  quotation  than'  we  other¬ 
wise  would,  but  when  the  Cuba, 
Porto  Rico  and  other  sugars  get 
to  arriving  here  in  full  volume,  our 
market  will  go  off,  will  get  down 
to  about  3.38  cents  as  it  does  almost 
every  year,  and  when  the  European 
beets  now  being  reaped  get  coming 
in  a  little  faster  the  European  mar¬ 
kets  will  go  off,  just  the  same  as 
our  market  declines  under  similar 
circumstances.  Some  one  must  do 
the  carrying  and  it  is  not  done  for 
nothing.  We  have  only  a  month 
and  a  half  more  of  this  sugar  sea¬ 
son,  new  crop  Cubas  are  already 
being  offered,  our  refiners  will  hard¬ 
ly  lav  in  big  stocks  at  the  start  of 
this  crop  as  they  did  at  the  com¬ 
mencement  of  the  last,  there  won’t 
be  any  buying  of  refined  except  in 
such  quantities  as  are  needed  to 
supply  consumption,  no  stocking  up 
oy  the  grocers,  and  the  season  will 
soon  come  to  a  close.  Refined  val¬ 
ues  have  been  reduced,  that  makes 
buying  safer,  and  prices  are  guar¬ 
anteed  against  declines  up  to  day 
of  arrival,  thus'  minimizing  risks. 

Refined  Sugar. — The  price  de¬ 
cline  has  brought  in  some  business 
from  buyers  who  had  held  orders 
awaiting  the  expected  change.  The 
American  Sugar  Refining  Co., 
Howell  and  Arbuckle  now  quote 
f.  o.  b.  net  basis  4.70  cents,  the 
Federal,  4.65  cents,  less  1  per  cent, 
cash ;  respective  refiners  guarantee¬ 


ing  their  own,  and  B.  H.  Howell, 
Son  &  Co.  also  the  American  Sugar 
Refining  Co’s  prices  on  day  of  ar¬ 
rival.  The  Federal  admit  a  delay 
of  about  ten  days  in  filling  their  or¬ 
ders,  with  other  refiners  shipping 
promptly. 

Beet  Sugar. — We  quote  to-day 
strictly  standard  beet  granulated, 
f.  o.  b..  at  4.50  cents,  iess  1  per  cent, 
cash,  applying  to  Buffalo,  Pitts- 
and  other  points  west  thereof. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

Ho.  1. 

The  unfavorable  monetary  con¬ 
ditions  prevailing  throughout  the 
country  have  had  less  effect  upon 
the  prices  of  canned  goods  than  on 
any  other  lines  of  merchandise,  or 
commodities  in  general,  which  is 
evidenced  by  a  comparison  of  the 
market  prices  to-day  with  the  quo¬ 
tations  on  the  same  articles  on,  say, 
September  1st,  when  the  prices  of 
the  leading  staples  were  at  the  top 
figures  of  the  season.  Those 
“prophets  of  evil’’  who  so  unhesi¬ 
tatingly  predicted  in  the  highways 
and  byways  that  the  market  for  to¬ 
matoes,  for  instance,  would  break 
wide-open  are  now  busy  trying  to 
explain  why  that  article  has  not 
declined  more  than  8  or  10  per  cent, 
and  are  hard  put  to  tell  why  corn, 
peas,  sweet  potatoes  and  beans  of 
all  kinds,  not  to  mention  any  arti¬ 
cles  in  the  line  of  fruits,  have  sub¬ 
stantially  held  their  own  through¬ 
out  the  trying  times  of  the  past 
six  or  eight  weeks.  The  canned 
goods  market  is  not  going  to  the 
demnition  bow-wows,  at  least  not 
this  season.  There  has  been  a  rea¬ 
sonable  set-back  in  the  prices  of 
some  few,  but  not  of  all  the  articles 
in  the  list,  which  was  overdue  any¬ 
way,  after  such  a  long  spell  of  ad¬ 
vancing  quotations  for  nearly  every 
article  in  the  list  since  last  spring, 
without  a  single  reaction  at  any 
time.  Much  larger  declines  in  val¬ 
ues  have  occurred  with  less  cause 
many  a  time  within  easy  recollec¬ 
tion.  There  are  ready  buyers  of 
tomatoes  looking  for  bargains,  and 
the  sales  during  this  week  encour¬ 
age!  the  holders  of  them.  Corn  is 
dull  because  the  small  stocks  left  in 
the  hands  of  the  canners  do  not 
bother  them  to  carry,  while  the  buy¬ 
ers  seem  to  think  they  are  entitled 
to  some  concession  in  price  in  ex¬ 
change  for  the  ready  cash  these 
days.  Apples  are  easier  and  show 
a  decline  in  the  last  two  weeks. 
There  are  no  other  changes  worth 
noting,  however,  either  in  fruits  or 
vegetables.  The  cove  oyster  pack¬ 
ing  season  is  on,  but  the  output,  so 
far,  is  smaller  than  was  anticipated. 
Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

The  market  has  been  rather  dull 
this  week,  though  we  believe  there 
has  been  some  improvement  in  buy 
ing  as  compared  with  last  week. 


There  is  enough  inquiry  for  toma¬ 
toes  to  justify  the  belief  that  as 
soon  as  the  conditions  in  the  money 
market  become  more  settled  there 
will  be  a  decided  improvement  in 
the  demand  for  tomatoes.  The  mar¬ 
ket  certainly  has  some  very  encour¬ 
aging  features.  In  spite  of  the 
heavy  packing,  stocks  held  by  pack¬ 
ers  in  this  section  are,  we  believe, 
comparatively  light.  Many  packers 
are  sold  out.  Stocks  in  Baltimore 
are  unusually  well  cleaned  up. 
Some  shrewd  buyers  are  beginning 
to  show  a  disposition  to  take  ad¬ 
vantage  of  the  present  “slump”  to 
buy  goods  at  5  to  73/2  cents  per 
dozen  less  than  was  possible  a 
month  ago. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  has  been  fairly  ac¬ 
tive.  Buying,  however,  has  been 
for  actual  needs.  Spices  are  in  de¬ 
mand  and  sales  should  hold  up 
fairly  well  until  the  holiday  season 
is  on. 

Pepper. — The  market  is  rather 
steady  for  all  grades.  There  is  a 
noted  increase  in  demand  for  white 
pepper.  Little  is  offered  for  fu¬ 
tures.  The  market  shows  a  steady 
tone. 

Cayennes. — Japans  exceedingly 
scarce,  in  fact,  none  offered.  Other 
grades  continue  steady. 

Cloves. — Somewhat  easier  and 
the  demand  continues  quite  satis¬ 
factory. 

Pimento  (allspice).  —  Demand 
fair;  market  slightly  easier,  al¬ 
though  quotations  rule  about  the 
samq  as  has  been  in  effect  during 
the  last  thirty  days. 

Mace. — Better  grades  in  good  de¬ 
mand  and  there  appears  a  scarcity. 
Consumption  is  no  doubt  larger 
than  formerly. 

Nutmegs  remain  quite  steady 
at  lowest  prices  ever  recorded. 
There  are  no  special  features  to 
report.  Our  advice,  however,  is  to 
buy  heavily,  as  bottom  prices  have 
no  doubt  been  reached. 

Cassias. — Demand  fairly  good 
and  prices  slightly  firmer. 

Gingers. — Very  steady  at  un¬ 
changed  prices.  The  demand  dur¬ 
ing  last  week  has  increased. 

Seeds. — Caraway  steady  and  sell¬ 
ing  well.  Coriander  slightly  easier. 
Celery  very  firm,  with  upward  ten¬ 
dency.  Poppy  with  big  demand  at 
unchanged  prices. 

McCormick  &  Co. 

Baltimore,  Md. 
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Cranberries  seem  weak,  due  to 
rather*  large  supply  and  lack  of  de¬ 
mand.  The  price  still  keeps  fairly 
high — $2.25  to  $2.75  per  crate. 

There  are  plenty  of  grapes  about 
and  the  price  remains  unchanged 
from  last  week — 15  cents  for  Con¬ 


cords  and  20  cents  for  Niagaras. 
The  demand  is  brisk. 

Florida  beans  are  still  coming 
along  and  range  from  $2  to  $2.50 
per  crate.  The  quality  is  good  and 
the  demand  regular. 

Florida  oranges  are  high  by  rea¬ 
son  of  scarcity.  1  The  best  fruit 
ranges  from  $4  to  $5  per  box.  Tine 
quality  of  the  current  receipts  U 
good  and  the  demand  active. 

Florida  grapefruit  is  wanted  al 
$4  to  $5  per  crate. 

Florida  peas  are  sq  scarce  as  tc 
be  about  out  of  the  market  for  the 
present.  The  average  price  is  ov' 
per  one-third  barrel  basket. 

Florida  cucumbers  range  from 
to  $2.25  per  basket.  The  demand 
is  slow. 

Florida  tomatoes  are  so  scarce 
and  poor  that  temporarily  they  have 
taken  a  back  seat.  Hothouse  toma 
toes  are  wanted  at  25  cents  a  pound 
California  tomatoes  range  from  ?: 
to  $2.25  per  carrier. 

Florida  squash  ranges  from  $i.5t 
to  $1.75  per  package,  and  the  de 
mand  is  poor. 

Salad  is  coming  from  Norfolk 
but  mostly  from  North  Carolina 
The  price  ranges  from  $1.50  t<! 
$2.25,  and  the  demand  is  slow. 

Long  Island  cauliflower  is  quoted 
at  $2.25  to  $2.75  per  barrel.  As  ye' 
the  demand  is  active. 


The  Holidays  and  Delicatessen.  I 

Don’t  forget  during  the  holiday  seasoi 
that  there  is  more  delicatessen  used  thai| 
at  any  other  time.  I  am  prepared  to  fur 
nish  you  with  a  full  line  of  Importer 
Fish  and  Cheese  that  will  all  proll 
money  makers.  I  shall  be  pleased  t< 
quote  prices  and  I  know  that  they  will  b> 
lower  for  the  same  quality  of  goods  tha 
you  can  obtain  elsewhere.  Carl  Wilde! 
357  North  Second  Street,  Philadelphia. 
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Thi»  Department  i*  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
50 n  request,  and  to  the  suggesting  of  original 
Ivertisements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
lould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
•der  and  taken  up  according  to  strict  rotation. 


Mr.  J.  B.  Losey,  grocer,  of 
omerville,  N.  J.,  sends  me  in  for 
riticism  a  circular  and  a  copy  of 


his  local  paper  containing  his  ad¬ 
vertisement,  measuring  two  col¬ 
umns  io  inches  long.  Also  con¬ 
tained  in  his  letter  are  a  number  of 
vari-colored  stickers  which  I  sup¬ 
pose  are  attached  to  packages  which 
go  out  of  the  store. 

*  *  * 

The  circular  is  a  rather  large 
affair  and  is  headed  “A  Different 
Kind  of  Store.”  It  is  cleanly 
printed,  but  is  not  especially  dis¬ 
tinctive  in  appearance.  It  is  too 
large  to  reproduce.  The  advertise¬ 
ment  I  do  reproduce  in  slightly  re¬ 
duced  form : — 


President  Roosevelt  has  been 
described  as  the  “a  black  coffee 
man,”  and  you  appreciate  the 
compliment.  t 

In  the  famous  old  English  Cof¬ 
fee  House  days,  coffee  was  called 
the  "intellectual  beverage,”  and 
it  is  a  fact  that  the  world's  great 
celebrities  are  invariably  lovers  of 
coffee.  The  man  who  does  things 
drinks  coffee.  Feed  your  brain 
with  pure,  thoroughly  cured,  cor¬ 
rectly-roasted  coffee,  of  delicious 
flavor  and  delightful  aroma— the 
coffees  that  Losey  sells  from  15c. 
to  35c.  a  lb. 


There  is  not  another  store  in  the  State  of  New  Jersey  that  takes  as 
much  pains  and  puts  as  much  effort  on  the  Coffees  they  sell  as  we  do. 

*  *•'  We  are  more  than  particular  as  to  quality.  We  almost  continually 
in  the  cool  weather  demonstrate  our  different  brands  and  we  know  they 
are  good  and  always  fresh.  Our  sales  of  Coffees  for  the  year  1906  were 
over  Ten  Thousand  Pounds,  so  if  they  were  not  good  we  could  not 
have  sold  so  much.  . 

We  have  all  kinds  and  our  prices  are  low,  considering  the  quality. 
We  do  not  have  a  single  poor  lot  of  Coffee  in  our  store. 

TIGER — We  will  commence  with  our  lowest  grade — our  Tiger  Coffee; 
it  is  a  Rio  mixed  with  a  milder  grade  and  is  really  a  very  superior  Coffee — 
full  strength  and  only  15c.  a  lb.,  7  lbs.  for  $1.00;  far  superior  to  the  Lion 
brand  of  Coffee.  K 

SANTOS — Then  we  have  a  good  Santos.  This  is  a  mild  Coffee  that 
so  many  people  like,  16c.  a  lb.,  6£  lbs.  for  $1.00. 

SOMERSET  BLEND — A  Blend  of  two  Coffees  tTat  makes  one  of  the 
best  cups  of  Coffee  for  the  price  that  can  be  made;  It  is  really  worth 
20  to  25c.  a  lb.,  and  only  17c.  a  lb.,  6  lbs.  for  $1.0Q. 

EXCELSIOR  JAVA  BLEND — This  is'witliout  question  the  best  and 
finest  Coffee  that  we  are  selling.  Just  what  we  claim  it  is.N  ,  Worth  25c. 
a, lb.,  but  we  sell  it  for  only  20c.,  5  lbs.  for  $1.00.  k 

ROYAL  BLEND — It’s  rich,  smooth,  flavory.  ,  Many  of  our  customers 
drink  it  and  think  it’s  the  finest  Coffee  they  everj  used.  This  is  a  single 
Coffee  skillfully  blended,  25c.  a  lb.,  4}  lbs.  for  $1.00.  It’s  pleasing  so 
many  folks  it  ought  to  please  you.1  ' 

GOLD  JAVA  BLEND — This  is  our  finest  Coffee  and  we  challenge  any 
one  to  produce  a  better  one.  It’s  superior  flavor  is  at  once  apparent  as 
you  taste  it  in  the  cup.  Being  absolutely  dry  roast  also  adds  to  its 
strength  and  flavor.  This  Coffee  is  full  strength,  right  flavor  and  always 
the  same,  28c.  a  lb.,  4  lbs.  for  $1.00.  Lots  of  Coffees  are  sold  for  35c.  a 
lb.  that  are  not  near  as  good. 

'*■'  TASTEJIN  COFFEE  varies  as  much  as  taste  in  dress  so  we  keep  a 
variety  of  blends  to  suit  the  tastes  of  our  customers,  unless  that  taste  is 
for  poor  CojTee,  and  then  we  try  to  educate  them  to  use  the  good  kind, 
which  we  sell,  ' 


J.  B.  LOSEY, 

Wholesale— GROCERIES— Retail. 

PROVISIONS,  MEATS,  ETC., 


Depot  Square,  -  .  -  ^ 

Telephone  No.  33 


«=  Somerville,  N.  J, 


breakfast  will  get  through  the  day 
50  per  cent,  easier  and  more  con¬ 
tentedly  than  the  man  who  doesn't." 


*  *  ★ 

Most  of  the  wordiness  in  this  ad¬ 
vertisement  is  in  the  introduction, 
and  if  that  is  cut  down  there  will 
be  enough  room  to  permit  the  text 
to  be  set  in  larger  type.  The  body 
of  this  advertisement  is  all  right, 
and  it  is  a  good  idea  to  keep  adver¬ 
tising  to  specific  lines — in  this  case 
to  coffee. 

*  *  * 

The  stickers  sent  are  about  il/> 
x  2  inches,  some  being  oblong  and 
some  oval.  There  is  nothing  much 
on  them  except  the  name  of  the  tea 
and  coffee  brands.  Here  is  one 
sample : — 


r 


LOSEV’S 

GOLD  BLEND 

Mixed  Tea 

IS  THE  BEST  POSSIBLE. 

60c.  PER  POUND 

V. _ J 

Some  of  the  others  are  more  com¬ 
monplace  than  this,  bearing  simply 
the  words  “Go  To  Losey’s  For 
Your  Teas  and  Coffees.  Best 
Qualities  at  Low  Prices.”  It  seems 
to  me  that  these  stickers  could  be 
made  a  little  snappier  than  this. 
The  idea,  however,  is  good.  Who 
was  it  that  said  “never  send  a  pack¬ 
age  out  of  the  store  that  doesn’t 
talk  for  you.”  Not  offensively,  of 
course,  but  quietly  and  persistently, 
just  as  these  stickers  will  make  it 
do. 


This  is  a  good  advertisement,  in 
ny  judgment,  though  it  is  too 
vordy  and  long.  There  is  too  much 
natter  in  it  for  the  space.  As  a  mat¬ 
er  of  fact  there  is  as  much  in  it  as 
hould  go  into  twice  the  space. 
Type  twice  as  large  as  this  should 
>e  used  for  the  text  of  an  advertise- 
nent  like  this.  One-third  of  this 


advertisement  is  occupied  by  the  in¬ 
troduction.  I  should  cut  that  down 
very  decidedly.  There  is  no  need 
to  dilate  upon  the  virtues  of  coffee ; 
everybody  knows  about  coffee ;  it 
is  so  old  that  it  needs  no  general 
exploiting.  Just  a  crisp  sentence  is 
enough.  Something  like  this :  “The 
man  who  drinks  good  coffee  for  his 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

Increase  Your 
Cash  Sales 

We  will  send  you  our  new  Cata¬ 
log  of  Beautiful  Premiums  free, 
with  full  particulars,  telling  you 
how  you  can  increase  your  cash 
sales  and  obtain  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


Armour  Gets  His  Injunction  After 
All. 

Alleging  that  the  United  States 
Pure  Food  Department  recognizes 
water  and  cereals  as  proper  ingre¬ 
dients  of  sausages,  the  Armour 
Beef  Co.  to-day  secured  in  the  Cir¬ 
cuit  Court  at  Lansing,  Mich.,  a 
temporary  injunction  restraining 
the  Michigan  State  Food  Depart¬ 
ment  from  threatening  to  arrest 
the  company’s  agents  or  other 
dealers  for  selling  the  Armour  sau¬ 
sages.  The  company  alleges  that 
by  reason  of  this  threat  it  has  suf¬ 
fered  a  loss  of  $100,000  in  ten 
months.  The  company  recently  se¬ 
cured  a  temporary  injunction  in 
Berrien  County  restraining  the 
food  department  from  publishing 
the  statement  that  the  Armour  sau¬ 
sages  were  adulterated,  but  the  in¬ 
junction  was  afterwards  dissolved. 


||y!i 
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EXCLUSIVE 

AflENCY 

to  the  right  grocer 
in  towns  where  j } 

Goff’s 

Cough 

Syrup 

is  not  sold. 
Write  for  special 
proposition. 

S.  B.  Goff 
&5onsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


PE 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  FENNY 

NO  BOILING  NO  RUBBING 

THROW'  AWAY  W  ASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable:  savescoal  and  gas 

AT  A  LI.  GROCERS  , 

Penny  wash  Co.  1920  Park  Ave„  New  >  ork 
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Minneapolis,  Minn. 

Members  of  the  Minneapolis 
Retail  Grocers’  Association  want 
the  lid  applied  to  the  retail  grocery 
business  in  Minneapolis. 

This  sentiment  was  expressed  at 
the  regular  monthly  meeting  of  the 
Minneapolis  Retail  Grocers’  Asso¬ 
ciation  last  week  by  O.  P.  Holman, 
who  stated  that  there  were  fully  300 
small  grocery  and  confectionery 
stores  open  every  Sunday  in  Minne¬ 
apolis  in  violation  of  the  law. 

At  the  conclusion  of  Mr.  Hol¬ 
man’s  remarks,  it  was  decided  that 
the  president  appoint  a  committee 
of  three  to  wait  upon  the  Mayor 
and  see  what  could  be  done  toward 
closing  these  stores  on  Sunday. 
The  committee  was  appointed  and 
called  upon  the  Mayor,  who  prom¬ 
ised  all  the  aid  in  his  power. 

St.  Paul,  Minn. 

The  City  Salesmen’s  Association 
of  St.  Paul,  Minn.,  adopted  the  fol¬ 
lowing  resolutions  against  the  par¬ 
cels  post  scheme  at  their  last  meet¬ 
ing  : — 

Whereas,  There  is  widespread  dis¬ 
cussion  of  a  parcels  post  proposition 
which  has  its  fountain  head  in  the 
mail  order  catalogue  interests  of  one 
or  two  great  cities. 

,  Resolved,  That  the  City  Salesmen’s 
Association  of  St.  Paul  enter  their 
most  emphatic  protest  against  the 
enactment  of  any  parcels  post  law 
by  Congress  as  certain  to  inflict 
grave  injury  to  mercantile  interests 
and  place  upon  the  government  the 
burden  of  vast  expense,  conditions, 
not  demanded  by  any  save  certain 
special  interests. 

Therefore,  be  it  further  Resolved, 
That  we  earnestly  and  respectfully 
request  that  our  Senators,  the  con¬ 
gressional  delegation  of  our  state, 
and  particularly  our  representative 
from  the  Fourth  Minnesota  district, 
use  their  proper  influence  against  any 
and  every  parcels  post  bill,  and  that 
they,  mindful  of  the  conviction  and 
wishes  of  their  constituents,  vote 
against  such  measures  as  may  be 
submitted  to  Congress. 

New  Orleans,  La. 

Believing  that  the  Quaker  Oats 
Co.  is  not  giving  the  retail  grocers 
of  this  city  a  square  deal  in  the  ad¬ 
vertisements  the  company  has  been 
running  in  the  “Saturday  Evening 
Post”  and  “Collier’s  Weekly”  dur¬ 
ing  the  past  few  weeks,  the  New 
Orleans  Retail  Grocers’  Association 
is  now  using  its  .best  efforts  to  have 
the  company  eliminate  the  price 
from  the  “ads.”  Attention  was 
called  to  this  practice  at  a  recent 
meeting  of  the  association,  when  a 


Patented  March  20, 1906.  Other  patents  pending 
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THE  BENNETT  ”  WA  Y 

(One  Account  at  a  Time) 

Use  “  The  Bennett  ”  Account  Always  Posted  System. 

The  “  one  account  at  a  time  ”  system. 

A  one  writing  system. 

No  springs  to  get  out  of  order  and  cause  you  trouble. 

Keeps  dust,  dirt  and  flies  from  your  accounts. 

Index  always  in  front  of  you,  you  can’t  cover  it  up. 

A  half  dozen  clerks  can  worl^at  one  time,  just  as  well  as  one. 

It  shows  you  how  much  credit  you  have  outstanding  at  any  time. 

A  postal  will  bring  catalogue. 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON ,  OHIO 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


resolution  was  adopted  requesting 
Secretary  Fineran  to  write  the  con 
corn  protesting  against  the  use  0 
tJie  words  “Ten  cents  a  pack 
age.” 

The  following  is  a  copy  of  tlu 
letter  the  association  wrote  to  tin 
manufacturers  of  Quaker  Oats 
under  date  of  October  10th  : — 

Quaker  Oats  Co.,  Chicago,  Ill. 

Gentlemen : — At  a  meeting  of  the 
Retail  Grocers’  Association,  held 
Wednesday,  the  fact  that  you  adver¬ 
tise  the  retail  price  of  Quaker  Scotch 
Oats  at  10  cents  per  package  was  dis¬ 
cussed,  and  it  was  the  opinion  of 
those  present  that  the  advertising  of 
this  is  unfair  to  the  retail  grocer,  in 
view  of  the  fact  that  they  are  now 
paying  $3.25  per  case  for  your  oats, 
and  retailing  them  at  $3.60  per  case. 

This  profit  is  not  enough  to  pay  the 
expense  of  doing  business,  and  we 
would  kindly  request  that  you  omit 
the  retail  price  in  your  future  adver¬ 
tisement. 

The  company  gave  them  an  un 
satisfactory  reply,  which  upheld  it] 
supposed  right  to  advertise  the  re 
tail  price.  It  was  pointed  out  tha 
since  the  retail  grocers  are  paying 
$3.25  per  case  for  Quaker  Oats  ant 
retailing  them  at  $3.60,  or  a  profi 
of  35  cents  on  a  case,  the  retailer 
should  be  given  an  opportunity  o 
raising  the  selling  price  if  they  can 
This  is  out  of  the  question  as  long 
as  the  company  advertises  to  tlu 
consuming  public  that  the  retai 
price  is  “Ten  cents  per  package.’ 
At  present  market  prices;  the  retai 
grocer  can  make  only  about  9  pe 
cent,  gross,  when  in  reality  it  cos 
him  on,  the  average  of  10  per  cent 
to  do  business,  or  a  loss  of  1  pi' 
cent,  before  the  day’s  business  be 
gins. 

A  letter  was  sent  in  reply  to  tlu 
Quaker  Oats  Co’s  unsatisfactory 
communication,  again  requesting 
that  the  retail  price  be  stricken  on 
of  the  advertisements.  The  coni: 
pany’s  letter  was  read  at  the  nex 
meeting  of  the  association,  and  i 
was  the  unanimous  opinion  that  th- 
price  should  be  taken  out  as  re 
quested  by  the  association. 

The  practice  of  packing  houses  ii 
general  in  charging  retailers  for  th' 
outside  wrapping  paper  used  01 
hams  at  prevailing  ham  prices  ha 
prompted  the  Retail  Grocers’  As 
sociation  in  calling  the  attention  o; 
the  pure  food  law  officials  at  Wash; 
ington  to  the  custom.  The  poiu 
has  been  advanced  by  the  associn 
tion  that  the  retail  grocers  shouli 
not]  be  made  to  pay  for  the  heavy 
wrapping  paper,  outside  of  tin 
regular  covering,  and  since  the  na 
tional  pure  food  law  is  particularly 
plain  as  to  the  marking  of  nej 
weights  on  all  packages  and  ship 
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ients,  the  practice  is  apparently  a 
agrant  violation  of  the  statute. 

The  wrapping  paper  used  on  the 
lutsxde  of  the  hams  generally  runs 
)  about  five  pounds  to  a  tierce  of 
6  hams.  At  this  rate  the  grocers 
re  charged  up  from  50  to  75  cents 
I  n  each  tierce  for  goods  they  cannot 
fil,  as  the  paper  is  virtually  worth- 
;ss  except  for  giving  away  pur- 
oses.  At  this  rate  the  packing 


houses  are  fleecing  the  retailers  out 
of  thousands  of  dollars  each  year 
by  making  them  pay  for  old  stuff 
that  does  not  nearly  cost  as  much 
as  ham  to  manufacture. 

The  wrapping  paper  proposition 
is  the  same  as  the  cardboard  evil 
that  was  worked  on  the  retail  gro¬ 
cers  by  the  cracker  factories  for 
years  until  the  local  association  had 
the  scheme  put  out  of, business. 


The  association  took  the  matter 
up  with  Dr.  Wiley,  the  man  behind 
the  gun  for  the  national  pure  food 
law,  in  the  following  letter: — 

New  Orleans,  La.,  Oct.  9,  1907. 

Dr  H.  W.  Wiley,  Chief  of  Bureau 
of  Chemistry,  Washington,  D.  C. 

Dear  Sir : — It  is  the  practice  of 
several  packing  houses,  shipping 
goods  into  this  city  to  place  a  sheet 
of  heavy  wrapping  paper  on  hams, 
outside  of  the  regular  covering,  and 
charge  this  up  in  the  weight.  For 


Next  place  your  table  in  the  win¬ 
dow  as  far  from  the  glass  as  possi¬ 
ble,  cover  with  white  tablecloth  and 
lay  as  though  for  dinner,  with  tur¬ 
key,  celery,  cranberries,  etc.  The 
illustration  “inside”  will  give  you 
the  idea,  though  I  would  not  sug¬ 
gest  following  the  artist’s  way  of 
setting  the  table — he  evidently  is 
not  a  reader  of  the  “Ladies  Home 
Journal.” 

Next  run  a  string  of  black  thread 
across  the  back  of  the  window  just 
above  the  level  of  the  peep  hole, 
and  suspend  from  this  a  number  of 
neatly  lettered  cards  giving  prices 
on  the  various  items  of  your 
Thanksgiving  stock. 

If  your  window  is  not  sufficiently 
deep  to  get  a  good  view  of  the  ar¬ 
rangement,  it  would  probably  be  as 
well  to  use  a  simple  display  of 
Thanksgiving  goods  with  prices. 

And  you  can  wager  that  nine  out 
of  every  ten  people  that  pass  your 
store  will  stop  and  take  a  peep. 
Keep  the  front  of  your  window 
clear,  so  that  they  can  reach  it  eas¬ 
ily.  Russell  Gray. 

Phila.,  Pa.,  Nov.  21,  1905. 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
ith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
indows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
ake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Thanksgiving  Display. 

You  want  an  unusual  display  for 
hanksgiving,  don’t  you?  One 
lat  will  make  people  stop  and  look 
-then  talk  about  it  afterward  ? 
How  does  this  idea  strike  you  ? 
know  that  it  will  attract — for  a 
milar  idea  was  used  by  a  new  ■shoe 
ore,  attracting  considerable  at- 
•ntion ;  though  the  idea  was  not 
trried  out  sufficiently  to  create  the 
lost  talk. 

For  this  display,  in  a  ten-foot 
indow,  you  will  need  two  rolls  of 
flored  crepe  paper— any  color — 
lough  black  will  give  the  best  re¬ 
fits  ;  a  small  table,  two  chairs,  a 
:w  plates,  knives,  forks,  spoons, 
c. ;  papier-mache  turkey  (though 
ressed  poultry  may  be  used,  and 


an  assortment  of  other  eatables  in¬ 
cidental  to  Thanksgiving. 

Glue  two  strips  of  the  crepe  pa¬ 
per  across  the  full  width  of  your 
window,  the  lower  strip  flush  with 
the  floor,  the  upper  overlapping  by 
possibly  an  inch.  This  will  cover 
your  window  to  a  height  of  39 
inches. 

In  the  centre — 10  inches  above 
the  overlapping  edges — cut  an  oval 
twelve  inches  long  by  eight  wide. 

Across  the  top  of  the  covering 
run  a  long  strip  reading  “Does  this 
look  good  to  you  ?”  Or  use  a  neatly- 
lettered  card  with  the  same  word¬ 
ing.  This  card  should  be  fastened 
directly  over  the  peep-hole  and 
should  not  be  larger  than  twelve  by 
six  inches. 


Everybody 
Knows  Them 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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instance,  a  retail  grocer  bought  a 
tierce  of  hams  from  a  wholesaler 
which  was  marked  36 — 383 — 3° — 353. 
which  means  that  there  were  36 
hams  in  the  tierce,  383  pounds  gross, 

30  pounds  tare  and  353  pounds  net 
weight  of  hams. 

When  the  extra  wrappers  were 
taken  off  the  net  weight  of  hams  was 
348  pounds,  a  loss  of  five  pounds  to 
the  retailer. 

While  it  is  customary  to  pay  for 
the  regular  wrapper  and  covering  wc 
feel  that  we  should  not  be  compelled 
to  pay  for  the  outside  wrapper  which 
is  used  only  to  keep  the  regular  cov¬ 
ering  of  the  ham  clean.  We  think 
that  this  is  a  violation  of  the  Food 
Law  and  would  like  to  know  from 
you  if  it  is.  Awaiting  your  reply, 
we  are.  Yours  truly, 

Retail  Grocers’  Association. 

The  letter  brought  forth  a  reply 
from  the  Washington  authorities 
thus : — 

Washington,  D.  C.,  Oct.  21,  1907. 

Mr.  J.  S.  Fineran,  Secretary  Retail 

Grocers’  Association,  New  Or¬ 
leans,  La. 

Sir: — Your  letter  of  October  9,  ad¬ 
dressed  to  the  Chief,  Bureau  of 
Chemistry,  on  the  subject  of  the 
proper  weights  being  shown  on  the 
contteiners  of  meats  has  been  referred 
to  this  Bureau. 

I  would  advise  that  under  the 
Meat  Inspection  Act  of  June  30, 
1906,  the  Department  ruled  that  if 
any  weight  is  given  upon  a  package 
of  meat  or  meat  food  products  it 
must  be  the  correct  weight,  and  it 
must  be  stated  whether  it  is  the  net 
weight  or  the  gross  weight. 

If  this  ruling  is  not  complied  with 
in  instances  of  interstate  shipments 
of  meat  food  products  arriving  at 
New  Orleans,  I  would  ask  that  you 
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kindly  furnish  the  data  necessary  for 
the  Department  to  take  the  matter 
up  direct  with  the  violators. 

Very  respectfully, 

Signed  :  A.  D.  Melvin, 
Chief  of  Bureau. 


Colorado. 

Attorney-General  Dixon,  of  Col¬ 


orado^  last  week  began  an  action 


under  the  common  law  in  the  Dis¬ 
trict  Court  with  a  view  to  breaking 
up  the  alleged  grocers’  trust,  com¬ 
posed  of  Colorado  merchants’  asso¬ 
ciations.  The  complaint  alleges 
that  the  prices  of  foodstuffs  have 
been  maintained  20  per  cent,  higher 
than  they  would  have  been  without 
a  combination  of  wholesalers  and 
jobbers. 


Ohio  Going  After  Bad  Vinegar. 


Will  Start  on  January  I,  1908,  to  En¬ 
force  Vinegar  Law.  Food  Commis¬ 
sioner  Sends  Summary  of  Act  to 
“Grocery  World.” 


The  Ohio  Dairy  and  Food  Com¬ 
missioner  has  sent  over  the  entire 
country  during  the  past  week  a  cir¬ 
cular  letter  stating  the  attitude  of 
his  department  toward  the  sale  of 
adulterated  vinegar.  This  is  im¬ 
portant  enough  to  reproduce,  both 
from  the  manufacturer’s  and  the 
grocer’s  standpoint : — 


First.  (Cider  Vinegar)  All  vin¬ 
egar  sold  as  apples,  orchard  or  cider 
vinegar  must  be  the  legitimate  prod¬ 
uct  of  pure  apple  juice,  known  as  ap¬ 
ple  cider,  and  must  be  made  exclu¬ 
sively  therefrom ;  it  must  not  contain 
any  foreign  substance,  drugs  or  acids, 
and  must  contain  not  less  than  two 
per  cent,  by  weight  of  cider  vinegar 
solids  upon  full  evaporation  at  the 
temperature  of  boiling  water;  and 
not  less  than  four  per  cent,  by 
weight  of  absolute  acetic  acid.  It 
must  contain  not  less  than  .25  of  1 
per  cent,  ash  or  mineral  matter,  the 
same  being  the  product  of  the  mater¬ 
ial  from  which  such  vingear  is  manu¬ 
factured. 


Second.  (Fermented  Vinegar) 
AH  fermented  vinegar  of  whatever 
character  must  contain  not  less  than 
2  per  cent,  by  weight,  upon  full  evap¬ 
oration  (at  the  temperature  of  boil¬ 
ing  water)  of  solids,  contained  in  the 
fruit  or  grain  from  which  said  vine¬ 
gar  is  fermented,  and  must  also  con¬ 
tain  not  less  than  .25  of  1  per  cent, 
ash  or  mineral  matter,  the  same  be¬ 
ing  the  product  of  the  material  from 
which  said  fermented  vinegar  is 
manufactured ;  it  must  be  made  solely 
from  the  fruit  or  grain  from  which  it 
purports  to  be  or  is  represented  to 
be  made;  must  contain  no  foreign 
substance,  and  must  contain  not  less 
than  4  per  cent,  by  weight  of  abso¬ 
lute  acetic  acid. 


Third  (Distilled  Vinegar)  All 
vinegar  made  wholly  or  in  part 
from  distilled  liquor  “is  distilled 
vinegar.”  All  distilled  vinegar  must 
be  free  from  coloring  matter  added 
during  or  after  distillation  and  from 
color  other  than  that  imparted  to  it 
by  distillation ;  the  mixing  of  cider 
vinegar  witli  distilled  vinegar  is  a 
coloring  of  the  same  and  is  in  viola¬ 
tion  of  the  law. 


Fourth  (Injuriouslngredienst)  No 
vinegar  can  be  manufactured  or  sold 
which  contains  any  preparation  o' 
lead,  copper,  sulphuric  or  other  min¬ 
eral  acid  or  other  ingredient  injur 
ions  to  health. 

Fifth.  (Branding)  All  vinegar 
made  by  fermentation  and  oxidation 
without  the  intervention  of  distilla¬ 
tion  shall  be  branded  “fermented 
vinegar”  with  the  name  of  the  fruii 
or  substance  from  which  the  same 
is  made. 

All  vinegar  made  wholly  or  in  part 
from  distilled  liquor  shall  be  brand¬ 
ed  “distilled  vinegar ;”  all  packages 
containing  vinegar  shall  be  branded 
on  the  head  of  the  cask,  barrel  or 
kc-g  containing  such  vinegar,  and  if 
sold  in  other  packages,  each  package 
must  be  plainly  marked  with  the 
name,  the  date  of  manufacture  and 
the  residence  of  the  manufacturer, 
together  with  the  other  brands  re 
quired  by  law. 

Every  person  manufa  taring  cider 
vinegar  shall  brand  on  the  head  of 
each  cask,  barrel  or  keg  containing 
such  vinegar  the  name  and  residence 
of  the  manufacturer  and  the  words 
“Cider  Vinegar.” 

No  vinegar  shall  be  branded  “fruit 
vinegar”  unless  the  same  be  made 
wholly  from  apples,  grapes  or  other 
fruit. 


The  present  vinegar  law  of  Oh 
has  been  in  force  for  fifteen  yea 
but  has  never  been  sharply  enforce 
At  the  bottom  of  the  above  sui 
mary  appears  a  footnote  whi 
states  that  on  January  1,  1908,  tl 
department  will  go  out  for  bad  vin 
gar,  and  from  that  date  on  the  a 
will  be  vigorously  enforced. 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  <?.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATS  A  I  T  BROS. 

24  Pearl  St.  M  ATT  A  PO I  SETT,  MASS. 


— -*7) 

Amount  Purchased] 


Can  You  Use  a  First- 
class  Cash  Register 

If  We  Make  You  a 
Present  of  It? 

If  }X)u  can,  write  to  us  and 

we  will  give  you  a  description 

of  the  machine.  There  are 

• 

no  strings  to  this  offer  ;  we 
make  it  simply  to  advertise 

our  General  Macomb  Cigars. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 
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Yhat  Different  Meat  Cuts  Should  Yield 

f '  '  _ 

eteran  Meat  Dealer  Illustrates  What  Should  Be  Gotten  Out 
of  All  Principal  Cuts  of  Meat.  Cutting  Meat  to  Insute 

Best  Profit. 


A  veteran  and  intelligent  meat 
ealer,  who  has  made  a  study  of  the 
ay  meat  should  be  cut  in  order  to 
|  >turn  the  largest  profit  to  the 
ealer,  has  drawn  up  a  series  of 
'  lbles  showing  what  a  hind  quarter 
f  beef,  a  fore  quarter  of  beef,  a 
trip  of  bacon,  a  side  of  lamb,  a 
ide  of  veal,  a  strip  of  porkland  a 
i  iam  should  yield  when  cut  properly, 
nd  what  the  money  result  will  be 
f  they  are  so  cut  The  figures  ap- 
>ear  below,  and  the  prices  given 
All  be  found  to  approximate  closely 
o  those  now  ruling : — 

SIDE  OF  LAMB. 

Cost. 

j  16  lbs.  lamb  at  12c . $1  92 

Selling  Price. 

j  i)4  lbs.  scrap  at  2c .  $0  03 

I  3.14  lbs.  neck  and  breast  at  10c.  38 

I  4)4  lbs.  leg  lamb  at  20c .  93 

Lamb  chops  at  25c .  69 

Shoulder  chops  at  16c .  42 


Cost 


$2  45 
1  92 


Profit  .  $0  53 

STRIP  OF  BACON. 

Cost. 

4)4  lbs.  strip  of  bacon . $0  68 

Selling  Price. 

4  lbs.  bacon,  net  . $0  80 


Cost 


68 


Profit  .  $°  12 

HIND  QUARTER  OF  BEEF. 

Cost. 

147  lbs.  H.  Q.  beef  at  8)4c.  .  .$12  50 
Selling  Price. 

29  lbs.  round  steak  at  16c . $4  64 

9  lbs.  butt  of  round  at  13c.  . .  1  17 

7)4  lbs.  shank  at  6c .  44 

12  lbs.  rump  at  15c .  1  80 

5 y2  lbs.  edge  bone  roast  at  12c.  66 

Edge  soup  bone  .  05 

6)4  lbs.  short  steak  at  22c.  . .  1  49 

12  lbs.  P.  H.  steak  at  25c .  3  00 

19)4  lbs.  loin  steak  at  20c .  3  95 

2)4  lbs.  hamburg  steak  at  16c.  40 

1  kidney  .  08 

1)4  lbs.  skirt  .  12 

8  lbs.  flank  at  7c .  56 

25  lbs.  bone  and  tallow  at  2c. . .  50 

$18  86 

Cost  .  12  50 


Profit  .  $6  36 

FORE  QUARTER  OF  BEEF. 

Cost 


155  lbs.  F.  Q.  beef  at  8)4c.  . . . 

$13  18 

Selling  Price. 

7)4'  lbs.  shank  at  6c . 

■  $0  45 

834  lbs.  clod  at  15c . 

.  1  32 

4  lbs.  shank  beef  at  10c . . 

40 

1  soup  bone  knuckle  . 

05 

8)4  lbs.  sticking  piece  at  12c.. 

99 

28  lbs.  plate  at  6c . 

.  1  68 

26  lbs.  shoulder  steak  at  12c.. 

.  3  12 

11  lbs.  neck  beef  at  11c . 

.  1  21 

3)4  lbs.  beef  shoulder,  3-cor 

nered  piece  at  10c . 

35 

4)4  lbs.  hamburg  steak  at  16c.  72 
8)4  lbs.  shoulder  roast  at  14c.  1  17 
5  lbs.  rib  roast  at  16c .  80 

14  lbs.  best  roast  beef  at  20c.. .  2  80 

15  lbs.  scraps  at  2c.  - .  3° 


Hind 


$15  36 

quarter  .  18  86 


Cost  of  entire  side  of  beef 
Net  profit  . 


$34  22 
.  25  67 
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SIDE  OF  VEAL. 

Cost. 

43)4  lbs.  veal  at  12c . $5  22 

Selling  Price. 

4)4  lbs.  breast  of  veal  at  12c..  .  $0  54 
2)4  lbs.  shank  at  10c .  27 

4) 4  lbs.  neck  at  12c .  54 

2)4  lbs.  rack  at  20c .  5° 

6%  lbs.  shoulder  at  16c .  1  02 

3  lbs.  rump  at  14c .  42 

4  lbs.  loin  at  20c .  80 

Kidney  .  05 

i)4  lbs.  liver  at  25c .  38 

5) 4  lbs.  cutlet  at  25c .  13° 

4)4  lbs.  hind  shank  at  12c .  60 

i)4  lbs  waste .  03 


Cost 


$6  45 
5  22 


Profit  .  $1  23 

STRIP  OF  PORK. 

Cost. 

i6)4  lbs.  pork  at  12c . $1  98 

Selling  Price. 

14)4  lbs.  chops  at  16c . $2  36 

i)4  lbs. /scrap  .  05 


Cost 


$2  41 
1  08 


Profit  .  $0  43 

HAM. 

Cost. 

15)4  lbs.  ham  at  15c . $2  33 

Selling  Price. 

9)4  lbs.  shank  and  butt  at  14c.  $1  38 
5)4  lbs.  sliced  ham  at  30c .  1  65 


Cost 


$3  00 
2  33 


Profit  .  $0  67 


YOl)  SEE  IT  COMING 


FILLING  A  GLASS  LAMP  FONT  is  a  very  sim¬ 
ple  operation  because  the  surface  of  the  contents 
is  seen  rising  toward  the  top.  Carelessness  is 
the  only  excuse  for  pouring  in  too  much  and 
going  beyond  the  capacity. 

A  METAL  FONT  is  not  so  easily  filh  d  because 
you  can  only  guess  how  much  is  in  it.  Experi¬ 
ence  may  enable  you  to  guess  fairly  close  but 
absolute  accuracy  is  Impossible. 

OLD  STYLE  SCALES  present  the  same  diffi¬ 
culties.  No  weight  is  shown  until  you  have  too 
much  and  the  scale  goes  down.  You  must  either 
take  a  little  out  or  suffer  a  loss. 

MONEYVVEIGHT  AUTOMATIC  SCALES  show 
at  all  times  the  weight  on  the  scale  and  you  pour 
on  the  goods  until  the  correct  weight  or  money 
value  is  indicated.  This  means  a  prevention  of 
loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing 
their  defects  with  the  accompanyirg  loss  of  mer¬ 
chandise  and  profit. 

We  ask  the  opportunity  of  showing  you  what  it 
amounts  to.  The  coupon  will  send  our  representa¬ 
tive  to  you. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date.. 


Cash  dealers  like  coupon  books  for 
if  they  have  one  they  always  have  the 
change.  Please  them  by  giving  them 
Forbes  Coupon  Books. 


Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TOBEHADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

TOWN . 

STATE . 


Moneyweight  Scale 
Company 


i  MANUFACTURERS 
(  DAYTON,  OHIO. 


35  STATE  STREET 
CHICAGO 


I 


t - - - * 

What  would  you  feel  like  to  look 
around  your  store  and  not  see  Babbitt's 
Soap  ? 

Why  you’d  feel  as  if  you’d  lost  an 
old  friend.  For  Babbitt's  Best  Soap  has 
been  a  national  grocery  stand-by 
for,  more  years  than  most  grocers 
have  spent  in  the  business.  Of 
course  you  could  do  business 
without  it;  but  you  wouldn't 
want  to,  and  there  is  no  reason 
why  you  should  since  it  sells 
steadily  and  pays  a  good  profit. 

Sell  the  established  things 
that  pay  well. 


It’S 
An 
Old 
F  riend 


I 


Made  by 


T. 

MEW  YORK 
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“All” 

Jobbers 

If  you  want  to  sell  Syrup 
to-morrow  as  well  as  to¬ 
day  you  must  sell  Syrup 
that  is  regular  and  stand¬ 
ard. 

It  must  be  standard  in 
grade,  else  a  poor  lot  to¬ 
morrow  may  undo  the 
good  work  done  by  the 
good  lot  to-day. 

It  must  be  a  standard 
in  the  sense  of  being  a 
staple.  You  must  always 
be  able  to  get  it  and  get 
it  quickly  and  easily. 
“We  expect  some  in  to¬ 
morrow’’  is  a  fine'ad.  for 
your  competitor  who  has 
some  in  to-day. 

KARO  CORN  SYRUP 

is  the  straight  product  of 
corn— smooth,  rich,  de¬ 
licious.  Quality  never 
varies  a  hair’s  breadth. 

Packed  at  the  factory 
in  sterilized  cans,  io 
cents,  25  cents  and  50 
cents,  and  sold  by  all 
wholesale  grocers. 

Pays  the  retailer  a  bet-  ' 
ter-than-usual  profit.  ' 

Corn  Products 
Manufacturing  Co. 

DAVENPORT 

IOWA 


Here  Is  a  flood  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
case  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water  ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  wy 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


MANY  GROCERS 


Find  it  pays  them  to  read  the 
“good  stuff”  in 


The  Advertising  World 


Columbus,  Ohio 


Sample  tree,  or  lour  month*'  trial  for  10  cents 


GET  YOUR  PRINTED 


Posters  and  Show  Cards 


from  our  new  salesrooms.  More  room 
and  larger  line  of  stock  carried. 

GROCERS’  PRINTING  COMPANY 
108  IN.  Front  Street 
PHILADELPHIA 


Make  Your  Jobber  Tell  You 


If  you,  Mr.  Retailer,  have  signed  any  future  canned  goods 
contracts,  ask  your  jobber  wbat  per  cent,  of  your  order  he  will 
absolutely  guarantee  to  give  you. 

In  most  cases  be  will  make  no  guarantee  whatever.  He 
can’t,  since  the  packer  has  made  none  to  him. 

In  no  case  except  one  will  he  make  a  guarantee  to  deliver 
you  all  you  ordered,  or  ioo  per  cent.  That  one  case  is  where 
he  buys  Blue  Bell  or  Clover  Farm  canned  goods,  for  we,  who  sell 
those  brands,  always  give  a  jobber  ioo  per  cent,  contracts  on 
them,  and  the  jobber  can  therefore  give  it  to  you. 

The  moral  is  to  buy  the  brands  you  can  get  what  you 
buy  on. 


STRASBAUGH,  SILVER  &  COMPANY 


ABERDEEN,  Ml  >. 


Some  grocery  stores  sell  two  grades  of  print 
butter ;  others  sell  only  one.  Sometimes  the  one  is 
the  finest  grade,  sometimes  a  medium  grade. 

The  point  is  this— that  Gurnse  Butter  has’a 
natural  place  in  every  store  except  the  one  that  sells 
only  one  grade,  and  that  medium.  It  represents  the 
finest  butter  possible  to  make  5  the  cleanest,  the 
purest,  the  most  sanitary  and  healthful. 

It  is  not  possible  for  a  pound  of  Gurnse  Butter 
to  be  bad,  for  the  many  inspections  it  undergoes 
absolutely  insure  the  contrary.  Depend  on  it  to 
the  limit;  it  will  never  destroy  your  customer’s 
confidence  in  you. 


P.  F.  BROWN  &  CO, 

39  South  Front  Street,  Philadelphia,  Pa. 


Why 

We 


Tin 


For  reasons  which  we 
don’t  care  to  disclose  to 
our  competitors,  we  have 
learned  that  tin  is  the 
best  possible  package  for 
pickles.  The  tins  our 
Hoffman  House  little 
pickles  are  packed  in  are 
enameled  on  the  inside, 
which  gives  a  preserving 
surface  unsurpassed. 

Hoffman  House  little 

pickles  are  produced  by 
a  new  process  which  we 
control.  So  tenderly 
spicy  and  delicious  are 
they  that  the  average 
person  will  eat  away  until 
the  dish  is  empty.  Put 
a  dish  on  your  counter 
and  see. 

There’s  a  great  trade 
waiting  for  these  pickles 


in  your  store. 


PACKED  BY 

The  J.  Weller  Co. 

CINCINNATI,  OHIO 
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Taking  Fool  Advice. 

A  week  or  so  ago  I  made  some- 
j  ,-hat  of  a  kick  about  people  butting 
1  with  advice  on  things  they  knew 

othing  about. 

This  week  I  want  to  say  a  few 
veil-chosen  words  about  the  fool- 
!  shness  of  taking  that  kind  of  ad- 

rice. 

One  night  last  week  I  was  sit- 
;  ing  in  a  country  hotel.  It’s  a  place 
/here  I’m  pretty  well  known — I’ve 
een  going  there  for  years — and  I 
now  every  grocer  in  the  place. 
This  night  I  speak  of  there  were 
couple  of  other  salesmen  besides 
lyself  and  three  grocers.  We  made 
p  a  sociable  little  group,  and 

I!  hinned  about  a  lot  _of  things. 

I  personally  settled  a  lot  of  na- 
ional  questions  and  set  the  other 
•oys  straight  on  several  things  in 
vhich  they  differed  with  me  and 
vere  therefore  wrong. 

Finally  we  got  to  talking  about 
he  big  chance  that  is  supposed  to 


come  once  to  every  man,  and 
whether  any  of  us  had  had  it. 

“I  had  mine  all  right,”  said  one 
of  the  other  salesmen,  “but  I  didn’t 
have  brains  enough  to  grab  it,  so 
it  passed  me  by.  I  suppose  now  it’s 
the  road  for  mine  till  I  drop 
dead. 

“It  was  about  six  years  ago.  I 
had  got  mighty  tired  of  traveling 
and  wanted  to  set  up  in  the  retail 
business  somewhere.  I  had  the 
m  o  n  e  y — t  h  e  n — it’s  disappeared 
since,  so  I  couldn’t  grab  any  more 
chances  if  they  came  along  to-mor¬ 
row. 

“One  of  the  places  I  got  to  was 
building  up  a  lot,  and  one  day  an¬ 
other  salesmen  I  knew  said  to  me, 
‘by  George,  if  I  had  the  money  I’d 
open  a  grocery  store  out  in  the  new 
part  of  that  town.  I  believe  it’s 
the  coming  residence  section  of  the 
place,  and  the  man  who  gets  in 
there  first  is  going  to  make  some 
money.’ 

“Well,  I  had  the  money,  and  I 
sat  up  and  took  notice.  I  stopped 
off  there  a  couple  of  days  and 
looked  over  the  prospect,  and  it 
looked  pretty  good.  I  about  de¬ 
cided  to  do  it,  but  I  had  a  good  job 
and  it  meant  a  complete  turn-over 


for  me,  so  I  couldn’t  quite  make  up 
my  mind.  I  went  to  see  an  uncle 
whose  opinion  I  had  always  thought 
a  good  bit  of,  and  asked  him  what 
he’d  do.  He  roasted  the  whole  plan 
and  sort  of  gave  me  cold  feet.  I 
went  on  dilly-dalling  with  the  thing 
and  couldn’t  decide  one  way  or  the 
other,  and  in  the  meantime  another 
man  got  in.  I  sell  his  store  nearly 
all  the  canned  goods  he  uses,  and  he 
has  one  of  the  finest  stores  in  the 
State.  A  beautiful  place  !  The  fellow 
who  owns  it  is  making  money  hand 
over  fist,  as  I  could  have  done  if  I 
hadn’t  been  a  fat-headed  fool !” 

“You  say  it  was  your  uncle’s  ad¬ 
vice  that  held  you  off?”  I  asked 
him,  scenting  another  distributer  of 
asinine  advice. 

“Yes,”  he  replied. 

“Now,  what  an  idiotic  thing  that 
was  to  do,”  I  said.  “You  were  a 
man  with  twenty  years’  experience 
in  the1  grocery  business.  You  had 
traveled  among  retail  stores  all  your 
life  and  you  knew  those  that  got 
along  and  those  that  didn’t,  and 
'knew  why  in  both  cases.  You  had 
looked  over  the  ground  at  this  par¬ 
ticular  town,  and  your  own  judg¬ 
ment  ought  to  have  been  better  than 
anybody  else’s.  Instead  of  acting 


on  it,  you  go  to  your  uncle — had  he 
even  seen  the  place?” 

“No,”  was  the  reply. 

“How  could  he  know  anything  of 
the  conditions  then  ?  Is  he  a  grocer 
himself?” 

“No;  real  estate  dealer.” 

“Oh,  Lord,”  said  I,  “worse  and 
worse !  You  go  to  a  blind  man  ‘to 
tell  you  what’s  becoming  to  you ! 
Didn’t  you  have  common  gumption 
enough  to  know  that  his  advice, 
knowing  nothing  about  the  business 
or  the  town,  couldn’t  be  worth 
shucks?  By  gravy,  it’s  the  biggest 
mystery  on  earth  why  every  igno¬ 
ramus  is  sol  willing  to  give  advice 
and  why  the  average  person  is  so 
darned  willing  to  take  it !” 

“I  suppose  you’re  right,”  said  the 
salesman,  “if  I’d  only  acted  on  my 
own  ideas  I’d  have  been  all  right. 
But  when  you’re  about  to  make  a 
big  move  like  that  you  like  to  get 
all  the  advice  you  can.” 

“Sure  you  do,”  I  replied,  “if 
you’re  level-headed  enough  to  throw 
it  away  if  it’s  worth  nothing.” 

“I  had  an  experience  just  the  op¬ 
posite,”  said  one  of  the  grocers.  “I 
opened  a  store  once  on  somebody’s 
advice  against  my  own  judgment 
and  sunk  nearly  $1,500  in  it. 


R.  ARTHUR  DOWNEY,  President 
W.  P.  BEARDSLEY,  Vice-President 


J.  W.  HUTCHINSON,  Sec’y  and  Treas. 
A.  P.  MURDOCH,  General  Manager 


Oswego  Maize  Products  Company 

General  Offices ,  Oswego ,  Y. 

IN  THE  MANUFACTURE  OF  OUR  STARCH  WE  USE  OLEAR 
LAKE  ONTARIO  WATER,  SUPPLIED  BY  OUR  OWN 
PUMPING  AND  FILTRATION  PLANT 

Oswego ,  A[.  Y.,  Nov.  14,  1907. 


Mr.  Retail  Grocer, 

Dear  Sir:  We  have  received  word  from  some  of  our  customers  that  the 
National  Starch  Company  have  again  resorted  to  methods  of  intimidation  in 
the  endeavor  to  check  the  growing  demand  for  our  starch,  and  we  accordingly 
write  to  advise  you  that  you  need  have  no  uneasiness  on  account  of  any  such 

•V  x 

threats.  We  will  protect  you  against  any  suits  that  may  be  brought  or 
directed  against  our  goods  or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

OSWEGO  MAIZE  PRODUCTS  COMPANY. 
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Make  a  Specialty  of 
Private  Estate  Coffee 


tr-l  *»iETTauari*n*3T0REBKiK  TBnuimniT: 

■  |  ^QWAmtaMFBarairaiEmininii 

PRIVATE  i 
'STATE 

COFFEE 

j  fTAXAUCHOIS  &ca-jmg  FULTON  MIllS  ^  M 
|ES3misoi8a3i^4£NEwro(«cm:us*i  i 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


“I  Wish 

I  Had  Some  Real 
Gelatine” 


“It  was  before  I  came  here,”  he 
said.  “I  had  one  store  and  it  was 
doing  fine.  I  had  no  kick  coming 
at  all.  I  was  laying  by  a  little 
money,  and  was  comfortable  in 
every  way.  One  day  a  salesman 
came  to  me  and  asked  me  why  I 
didn’t  open  another  store  in  a  cer¬ 
tain  section  nearer  the  centre  of  the 
city. 

“Why,  there  are  plenty  of  stores 
there  now,”  I  said. 

“But  they’re  all  cheap  joints,”  he 
said,  “not  one  of  ’em  sells  the  class 
of  goods  you  sell.  There’s  a  de¬ 
mand  for  a  better  store  there,  and 
you  can  make  it  go.” 

“I  didn’t  take  to  the  idea  much. 
While  it  was  true  that  none  of  the 
stores  in  that  section  sold  fine  goods, 
still  I  wasn’t  sure  that  the  people 
around  there  would  buy  ’em  if  they 
did.  The  salesman  kept  at  pie  and 
swelled  my  head  with  the  stories  of 
the  big  money  the  Philadelphia 
chain-store  grocers  were  making, 
and  in  the  end  he  got  me  to  do  it. 
All  the  time  I  felt  uneasy,  but  I 
opened  up  a  good  store  and  gave  the 
thing  all  the  chance  I  could.  It 
lasted  about  eight  months.  I  sweat 
blood  to  make  that  store  go,  but  it 
was  no  use,  and  I  dropped  about 
$1,400.  If  I’d  only  acted  on  my 
own  advice  without  letting  that  fel¬ 
low  push  me — he  only  wanted  to  sell 
me  my  opening  bill — I’d  a  been  all 
right.’' 


“Well,  you’re  another  one,” 
said.  “This  was  your  own  tow 
You  knew  all  about  it — a  hundrt 
times  as  mVicfi  as  any  salesma 
could.  Yet  you  trusted  his  juc4 
ment  in  preference  to  your  own.” 

I’ll  tell  you  what  one  of  the  mo: 
successful  men  I  know  said  to  it 
once : — 

“When  I’m  planning  a  move,”!? 
said,  “I  study  the  thing  out  the  be: 
I  can  from  all  standpoints,  and  the 
if  I  can  find  anybody  who’s  in  sha], 
to  know  any  more  about  it  than 
know  I  ask  his  advice.  If  I  can 
find  anybody  who  knows  more  tha 
I  do,  I  act  on  my  own  judgment. 

That’s  so  plumb  sensible  that  yo 
can  hardly  believe  that  most  peop! 
do  just  the  opposite,  can  you? 

And  yet  it’s  a  fact.  It  seems  t 
me  that  the  average  man  will  go  f<: 
his  advice  straight  to  the  fello1 
who’s  sure  to  know  the  least  abov 
the  subject. 

The  Stroller. 


Hothouse  radishes  have  advance 
about  50  cents  per  100.  The  pre- 
ent  quotation  is  $3,  and  the  deman 
is  good. 


The  little  round  cracker  with  “Exton 
stamped  on  it.  It  has  been  on  the  mat 
ket  over  half  a  century,  and  no  cor 
sumer  will  use!  any  other  oyster  cracks 
if  she  can  get  the  Exton,  because  no  oy; 
ter  cracker  can  take  its  place  in  the  e; 
teem  of  those  who  know  the  different: 
between  fair  and  good. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine — the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 
it  has  seemed  to  be  snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

Chalmers’  Gelatine  is  old-fashioned  gelatine — nothing 
in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


Jdanes  Ch&Jmers*  Sons 

Williamsville,  N.  Y. 


XX. — Swapping  Horses  At  the  Wrong 
Time. 

Some  one  said  it  was  a  bad  policy 
to  swap  horses  while  crossing  a 
stream. 

Retailers  will  also  find  this  ap¬ 
plies  to  their  business.  Every  re¬ 
tailer  should  consider  well  before 
placing  an  opening  order  with  a 
jobbing  house,  and  he  should  hesi¬ 
tate  about  ever  discontinuing  that 
line  when  once  he  has  begun  its  sale. 

The  consumer  has  a  habit  of  re¬ 
membering  brands,  and  anything 
which  especially  pleases  is  always 
remembered  when  the  time  comes 
to  buy  again,  and  if  the  retailer  has 
changed  jobbers  in  the  meantime 
the  consumer  will  have  to  go  else¬ 
where  to  buy  his  favorite  brand  or 
buy  a  substitute,  which  is  then  very 
likely  not  to  please,  although  it  may 
be  the  same  thing  packed  under  an¬ 
other  brand,  for  there  is  a  prej¬ 


udice  against  it  to  start  out  wit! 

It  sometimes  happens  that  a  re 
tailer  absolutely  must  change  job 
bers,  and  in  this  case  the  chang 
should  be  made  gradually  as  possi 
ble,  so  customers  can  be  introduce 
to  the  new  brands  while  the  brand 
which  may  be  the  property  of  the 
old  jobbing  house  are  still  on  th 
shelves. 

No  jobbing  house  is  so  good  tha 
all  the  goods  turn  out  absoluteli 
right  all  the  time,  but  most  of  then 
should  be  right  all  the  time  and  tin 
house  should  be  willing  to  make  tint 
others  right  tcMhe  retailer. 

No  jobbing  house  is  so  bad  tha 
none  of  its  brands  will  gain  a  regn 
lar  following  if  offered  for  sale  1>j 
the  retailer,  so  these  brands  tHci 
help  draw  trade  to  the  retail  store 
These  things  should  be  well  though  ! 
over  before  swapping  lines. 

F.  A.  P. 
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tleart-to-Heart  Talks  With  Grocery  Clerks 


‘Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  "  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  In  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
i  t  have  clerks. — Ed.] 


SELLING  MALAGA  GRAPES. 

Malaga  grapes  are  very  cheap 
his  year  and  very  good.  Saturday 
ve  sold  at  retail  over  three  barrels, 
fcrn  noticed  how  the  fruit  men  han- 
lled  them.  When  a  person  called 
or  a  pound  or  tjwo  pounds,  a  bunch 
>r  a  couple  or  three  bunches  were 
>ut  on  the  computing  scale  and 
vere  so  figured.  If  the  15-cent  ones 
veighed  1%  pounds,  the  price  was 
9  cents.  In  nine  cases  out  of  ten 
hat  was  satisfactory;  when  it 
vasn’t,  the  men  whipped  out  their 
locket  scissors  and  snipped  off  the 
[  ounces.  That’s  business !  That 
ipplies  to  bacon  and  salt  pork, 
:heese,  tub  butter,  etc. 

WELCOME  STRANGERS. 

You  can  often  get  a  good  order 
;trom  strangers.  This  was  fully 
iemonstrated  two  weeks  ago  when 
Dne  of  our  men  took  an  out-of- 
;own  customer  around  and  showed 
lim  our  plant.  He  was  impressed 
with  the  courtesy .  he  received  and 
the  prices  given,  especially  on 
!  meats.  Four  days  later  we  received 
that  man’s  order  for  $15  worth  of 
goods.  It  only  goes  to-  show  that 
‘putting  yourself  out”  pays.  He 
1  is  now  on  our  mailing  list  and  will 
no  doubt  prove  a  good,  permanent 
[  customer.  W c  will  do  the  follow  up 
j  part.  But — the  clerk  in  question 
won  the  man.  He  has  full  credit 
for  same. 

COFFEE  SALES. 

Our  coffee  business  is  coming  up. 
Value  and  push  are  doing  it.  This 
notion  that  the  public  don’t  know 
coffee  is  all  rot.  They  do  know.  A 
full  bodied,  delicate  coffee  at  25 

cents  a  pound,  like  our - blend, 

is  bound  to  win  out.  The  sales  show 
it.  The  comments  show  it.  It’s 

t  increased  popularity  shows  it.  The 
goods  are  behind  you,  boys,  and 
that’s  the  main  thing. 

!  THANKSGIVING. 

We’re  entering  upon  another 
Thanksgiving.  The  buying  spirit  is 
liberal.  Offer  your  best  goods. 
When  a  man  is  ready  to  give  you 


his  Thanksgiving  order,  sell  him 
out  finest  peas,  our  fanciest  aspar¬ 
agus  and  our  highest  priced  string 
beans.  He  wants  the  best  of  every¬ 
thing,  although  he  may  not  admit  it 
Land  your  turkey  orders  early.  As¬ 
sure  him  that  you,  yourself,  will  do 
the  picking — and  do  it.  Keep  your 
word  to  the  letter.  Suggest  the 
line  of  glass  goods.  Show  up  the 
olives,  the  glass  fruits,  the  shelled 
nuts,  etc.  Compliment  him  (or 
her)  by  presupposing  that  any¬ 
thing  short  of  the  finest  for  their 
Thanksgiving  is  out  of  the  ques¬ 
tion. 


Novel  Model  Stores  Attract  Atten¬ 
tion.  Cash  Registers  Sold  by  Con¬ 
vincing  Methods.  Prospective 
Purchaser  Sells  Himself. 

The  National  Cash  Register  Company 
has  just  originated  a  new  method  of  sell¬ 
ing  its  product  that  has  met  with  un¬ 
qualified  success.  This  new  method  is 
startling  in  its  simplicity.  Suppose  that 
a  grocer  is  to  be  shown  the  merits  of  the 
cash  register.  What  does  the  salesman 
do?  Does  he  show  him  a  dozen  out  of 
the  533  different  styles  and  sizes  made  by 
the  Company?  Does  he  talk  up  the  mer¬ 
its  of  one  particular,  register  until  he  is 
blue  in  the  face,  and  his  prospect  nearly 
deaf?  Not  a  bit  of  it. 

He  shows  the  grocer  into  a  small,  well- 
appointed  model  grocery.  On  the 
shelves  are  rows  of  canned  goods,  in  one 
corner  is  a  barrel  of  potatoes  and  a 
bushel  basket  of  apples,  on  the  counter  is 
a  register,  on  the  wall  even  a  telephone 
is  connected.  Every  detail  is  faithfully 
reproduced.  The  salesman  requests  the 
prospect  to  sell  him  a  pound  of  tea,  or  a 
can  of  corn.  He  pays  for  his  purchase 
and  shows  the  prospect  what  to  do  with 
the  money,  and  how  to  operate  the  reg¬ 
ister. 

In  this  way  the  prospect  catches  onto 
the  advantages  of  the  register  without  the 
need  of  much  explanation  from  the  sales¬ 
man.  He  becomes  quickly  familiar  with 
it  and,  therefore,  does  not  feel  any  hesi¬ 
tation  about  purchasing.  In  short,  he 
sells  himself,  because  he  sees  just  why 
the  register  is  a  good  thing  for  him. 
Nothing  is  left  to  his  imagination.  He 
can  understand  the  machine.  He  can 
see  where  it  would  save  him  money  and 
so  he  wants  it. 

These  novel  methods  are  creating 
widespread  comment  in  the  grocery 
trade.  The  special  feature  about  them 
is  that  they  place  the  prospect  in  a  fa¬ 
miliar  atmosphere.  He  feels  at  home 
and  his  attention  is  not  diverted  from 
the  subject  at  hand. 


Florida  eggplants  average  $2  per 
crate  and  are  in  slow  demand. 
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Unduly  Heavy  Supply  of  Stor¬ 
age  Eggs. 

Unusually  Wide  Difference  of  Thirteen 
Cents  Between  Price  of  Fresh  and 
Price  of  Storage  Eggs.  Storage  Eggs 
Many  and  Market  Weak. 

The  fact  that  this  year’s  supply  of 
storage  eggs  is  extremely  heavy  is 
upsetting  the  egg  market  consider¬ 
ably  and  may  upset  it  more  before 
the  supply  is  exhausted. 

Six  weeks  ago  it  looked  as  if  the 
supply  of  cold  storage  was  so  large 
that  it  could  not  be  consumed.  The 
price  dropped  considerably,  how¬ 
ever,  and  in  consequence  the  sales 
of  this  grade  of  eggs  have  been 
enormous.  Some  of  the  chain  stores 
in  Philadelphia,  for  instance,  have 
been  pushing  storage  eggs  as  low 
as  20  cents  per  dozen. 

The  present  difference  between 
fresh  and  storage  eggs  is  very  large, 
due  to  the  extreme  scarcity  of  the 
first,  and  the  extreme  plentitude  of 
the  second.  Fresh-laid  eggs  are 
quoted  around  32  cents,  and  storage 
eggs  at  19  cents  ! 

The  holders  of  storage  eggs  are 
becoming  apprehensive.  The  price 
has  declined,  owing  to  the  over¬ 
supply  and  the  financial  tightness. 
Several  heavy  holders  whose  col¬ 
lateral  loans  were  called  had  to  let 
their  eggs  go  to  raise  the  necessary 
money.  More  of  these  egg  loans 
will  be  coming  due  shortly,  and  all 
told  the  situation  is  a  little  shaky. 


How  Evaporated  Apples  Are  Graded. 

In  classifying  evaporated  apples, 
three  grades  are  generally  recog¬ 
nized,  which  are  commonly  desig¬ 


nated  as  “fancy,”  “choice,”  and 
“prime.”  Two  other  grades,  which 
in  reality  are  special  grades,  are 
also  sometimes  recognized,  viz., 
“extra  fancy,”  and  a  lower  grade 
than  prime — usually  called  prime 
with  some  prefix,  frequently  the 
name  of  a  locality,  to  distinguish  it 
from  that  grade. 

The  standards  demanded  for 
these  various  grades  are  about  as 
follows : — 

“Fancy”  is  very  white,  clean 
stock,  free  from  all  pieces  of  skin 
and  other  objectionable  portions 
which  should  be  removed  in  trim¬ 
ming,  and  a  good  proportion  of  the 
slices  in  rings. 

“Choice”  denotes  a  grade  inter¬ 
mediate  between  “fancy”  and 
“prime,”  not  quite  clean  enough  for 
“fancy,”  yet  more  nearly  free  from 
imperfections  than  the  “prime” 
grade  demands. 

“Prime”  must  be  good  stock,  well 
cured,  and  of  a  generally  attractive 
appearance.  It  must  be  compara¬ 
tively  white  and  mostly  free  from 
undesirable  portions,  but  stock  hav¬ 
ing  a  small  percentage  of  such  de¬ 
fects  is  usually  put  in  this  grade. 

“Extra  fancy,”  as  the  name  im¬ 
plies,  is  a  fancy  grade  that  is  ex¬ 
ceptionally  fine.  It  must  possess 
all  the  qualities  mentioned  in  de¬ 
scribing  that  grade  in  a  marked  de¬ 
gree.  At  least  85  per  cent,  of  the 
slices  should  be  “rings.” 

The  grade;  below  “prime”  is  the 
stock  that  has  been  so  carelessly 
handled  and  is  so  unattractive  in  ap¬ 
pearance  that  it  cannot  maintain  the 
standard  of  “prime.”  It  is  packed 
for  an  entirely  different  and  much 


poorer  class  of  trade  than  any  of 
the  other  grades. 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade-Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them ;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade-Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  Coupons ;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  May  21,  1907. 

854,258.  Vegetable-peeling  apparatus. 
W.  L.  Weber,  Boston,  Mass. 

854,304-  Automatic  pie 'trimming  and 
crimping  machine.  Clemens  Oskamp, 
Cincinnati,  Ohio. 


854,021,  854,022  and  854,023.  Wrap 
ping  machines.  J.  H.  Brady,  Louisville 
Ky.,  assignor  of  one-half  to  D.  A.  Keller 
same  place. 

854,044.  Sausage-linking  machine.  H 
R.  Kuersten.  Chicago,  Ill.,  assignor  0 
two-thirds  to  G.  M.  Hecht  and  C.  F 
Brod,  same  place. 

854,159.  Apparatus  for  making  mo 
lasses  feed.  S.  L.  Fraser,  Chicago,  Ill. 

854,229.  Vegetable  cutter.  0.  B 
Miller,  Green  Bay,  Wis. 

854,383-  Method  for  manufacture  0 
process  butter.  Robert  Roos,  Chicago 
Ill.,  assignor  to  American  Farm  Prod 
ucts  Co.,  Jersey  City,  N.  J. 

854,387-  Larding  needle.  John  Sny 
der,  Spokane,  Wash.,  assignor  of  one 
third  to  W.  H.  Shed,  Pueblo,  Col. 

854,394-  Combined  colander  and  bak 
pan.  C.  W.  G.  Allender,  Washingtor 
Pa. 

854,434.  Can  opener.  Heinrich  Rnti 
Rheydt,  Germany. 

854,521.  Computing  cheese  cutter.  R 
H.  Neff,  Indianapolis,  Ind. 

854,592.  Baking  utensil.  Louise  Nel 
son,  Oakland,  Cal. 

Patents  issued  May  28,  1907. 

855,042.  Rolling  pin.  Alfred  Cattlir 
Akarao,  New  Zealand. 

855,089-  Combined  dish  and  drip  par 
D.  E.  Bonathan,  Lake  Linden,  Mich. 

855,119.  Caramel-wrapping  machine 
B.  B.  Moss,  St.  Louis,  Mo.,  assignor  0 
one-half  to  J.  M.  Davis,  Lorain,  Ohio. 

855,228.  Coffee  mill.  W.  J.  Bussingei 
Philadelphia,  Pa.,  assignor  to  Nationa 
Specialty  Mfg.  Co.,  same -place. 

855,347-  Butchers’  chopping  block.  F 
J.  Schmitt,  Petoskey,  Mich. 

855,364-  Ice  cream  freezer.  Fran! 
Tyson,  Canton,  Ohio. 

855,404.  Butter  cutter.  Aage  Jenscr 
Eureka,  Cal. 

855,423-  Nutmeg  pulverizer.  G.  A 
Alger,  Manchester,  N.  H. 

855,438.  Machine  for  making  maca 
roni.  J.  V.  Ebel,  Pittsburg,  Pa. 

Patents  issued  June  4,  1907. 

855,481.  Machine  for  peeling  vege 
fables.  Henry  Robinson,  Brooklyn,  N 

855,503-  Jar  or  bottle  closure.  A.  M 
Craig,  New  Haven,  Conn.,  assignor  t, 
Royal  Glass  Jar  and  Bottle  Company 
New  York,  N.  Y.,1  a  corporation  of  th 
District  of  Columbia. 

855,618.  Apparatus  for  treating  meats 
J.  Cunnifig,  Indianapolis,  Ind. 

855,631.  Mixing  device.  J.  C.  W 
Creth,  Pittsburg,  Pa.,  assignor  to  Wm 
B.  Scaife  &  Sons’  Company,  same  place 
a  corporation  of  New  Jersey. 

855,702.  Urn.  F.  D.  Goddard,  Everett 
Mass.,  assignor  to  Walker-Pratt  Manu- 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


Be  A  Successful  Specialist 

Do  some  one  thing  better  than  your  competitors  possibly  can  and 
your  success  is  assured. 

The  Grocer  equipped  with  Johnson’s  ‘•EVERSHARP”  slicing 
machine  can  without  trouble  slice  Libby,  McNeil  &  Libby’s  best  dried 
beef  to  perfection.  And  these  moist,  delicate  flavored,  full  size,  rosy 
hued,  freshly  cut  wafer  slices  are  all  alone.  A  class  by  themselves— so 
much  larger — so  much  thinner— so  much  brighter,  attractive  and  better 
tasting,  their  superiority  so  marked  and  self  evident— so  far  above  com¬ 
parison,  that  delighted  housekeepers  once  acquainted  with  Johnson’s 
sandwich  sliced  beef  use  it  so  frequently,  in  so  many  different  ways, 
with  such  gratifying  success,  nothing  could  induce  them  to  buy  dried 
beef  cut  on  any  other  machine. 

A  chance  to  secure  a  complete  monopoly  of  this  most  profitable 
rapid-selling,  trade-drawing  specialty  is  yours  to-day — to-morrow  may 
be  too  late. 

Send  for  a  sample  of  the  best  dried  beef  sliced  to  perfection. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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icturing  Company,  Boston,  Mass.,  a 
orporation  of  Massachusetts. 

855,804.  Dipping  frame  for  coating 
andies.  P.  Panoulias,  New  York. 

855,836.  Oil-cake  trimmer.  J.  Dion 
nd  J.  D.  Belanger,  Chicago,  Ill. 

855,842.  Coffee  urn.  D.  O.  Dowe, 
lontgomery,  Ala. 

855,928.  Process  of  manufacturing  a 
ugarless  food  product.  J.  Bouma,  The 
lague,  Netherlands,  assignor  of  one- 
alf  to  Sikko  Berend  Selhorst,  The 
lague,  Netherlands. 

855,939-  Egg  carrier.  C.  H.  Cronk, 
lurtis,  Neb. 

856,037.  Vegetable  washing  and  neel- 
•ig  machine.  F.  Delpire,  Chicago,  Ill. 

TRADE-MARKS 


vhich  will  be  registered  unless  opposi- 
mn  is  entered  within  thirty  days. 

For  flour  and  cornmeal.  The  Topeka 
billing  Co.,  Topeka,  Kans.  A  repre- 
entation  of  a  Maltese  cross  having  a 
due  border. 

For  chocolate  and  cacao  butter.  Hance 
5ros.  &  White,  Philadelphia,  Pa.  The 
rord  “Koko.” 

For  macaroni.  C.  F.  Mueller  Co.,  Jer- 
ey  City,  N.  J.  A  representation  of  a 
ag  and  the  words  ‘‘Flag  Brand.” 
i  For  soap.  Ruschhaupt  Bros.,  Fresno, 
lal.  The  word  “Thanksgiving.” 

For  coffee.  The  G.  B.  Farrington  Co., 
lew  York,  N.  Y.  The  word  “Ulike.” 

For  a  sauce.  Brand  &  Co.,  Ltd.,  Lon- 
on,  Eng.  The  words  “The  Interna- 
!  ional  Ai  Sauce.” 

For  coffee  substitutes.  Emil  Seelig,  A. 
[!  I.,  Heilbronn,  Germany,  and  Jersey  City, 
J.  J.  The  letters  “E  S”  at  the  centre  of 
n  eight-pointed  star  which  is  sur- 
ounded  by  concentric  circles  having  the 
rords  “Beste  Qualitat  Schutze-Marke” 
etween  them. 

For  canned  fruits  and  vegetables, 
iaked  beans,  dandelions,  spinach,  suc- 
otash,  evaporated  apples,  spices,  nut- 
negs,  sage,  mustard,  pickles,  olives,  vine- 
;ar,  preserves  and  dried  fruits.  The 
!  lolbrook  Grocery  Co.,  Keene,  Woods- 
’ille  and  Nashua,  N.  H.,  and  St.  Johns- 
iury,  Vt.  The  word  “Monadnock.” 

:  For  washing  powder.  Loverin  & 
Irowne  Co.,  Chicago,  Ill.  The  word 
Ker-O-Zino.” 

For  flour.  Wells  Flour  Milling  Co., 
Yells,  Minn.  The  word  “Cream  of  the 
.Vest.” 


For  flour,  rolled  oats,  oatmeal,  break- 
ast  food  and  mixed  feed.  Everett, 
\ughenbaugh  &  Co.,  Waseca,  Minn.  The 
.vords  “Winged  Horse.” 

For  canned  fruits  and  vegetables. 
California  Canneries  Co.,  San  Francisco, 
Cal.  The  words  “Shield  Brand.” 

For  canned  fish.  Northwestern  Fish¬ 
eries  Co.,  Seattle,  Wash.  The  words 
j  ‘Deerhead  Brand.” 

!  For  flour.  M.  H.  Land,  Marshall,  Mo. 
\  representation  of  a  fowl  perched  on  a 
ree  stump. 

,  For  canned  fruits  and  vegetables.  W. 
J.  Roach  &  Co.,  Hart,  Mich.  The  word 

‘Hart.” 

For  Worcestershire  sauce.  Alart  & 
j  VIcGuire,  New  York,  N.  Y.  The  words 
i  ‘Stag’s  Head”  and  a  representation  of  a 
leer’s  head. 


For  flour,  cornmeal  and  breakfast 
;  food.  Allen  Bros.  Co.,  Omaha,  Neb. 
The  letters  “A.  B.  C.” 

For  bread.  N.  E.  Smith,  Greenville, 
Pa.  The  words  “Cream  Nut.” 

For  powdered  peptogenic  food  prepa¬ 
ration.  The  Peptol  Co.,  Chicago,  Ill. 
The  word  “Peptol.” 

For  fresh  apples,  pears  and  quinces. 
Shafer  Fruit  and  Cold  Storage  Co.,  Gas- 
port,  N.-Y.  The  letters  “J.  W.  S.” 

For  coffee  and  tea.  W.  M.  Cahill,  Ho¬ 
boken,  N.  J.  A  representation  of  a 
||  stout  page  wearing  livery  and  carrying 
a  tray  on  which  are  a  jug  and  a  cup  and 
saucer. 

For  baking  powder.  The  C.  S.  Morey 
Mercantile  Co.,  Denver,  Col.  The  letters 

“0  K.” 

For  corn  starch.  Corn  Products  Re¬ 
fining  Co.,  New  York,  N.  Y.  The  word 
“Globe.’’  Also  a  representation  of  a 
globe  with  ears  of  corn  at  the  base. 

- 


For  baking  powder.  The  International 
Factories  Co.,  Minneapolis,  Minn.  The 
words  “White  Elephant”  and  a  repre¬ 
sentation  of  a  white  elephant  and  an 
attendant. 

For  flour.  Stoddard,  Gilbert  &  Co., 
New  Haven,  Conn.  The  word  “Volun¬ 
teer.” 

For  crackers.  Pacific  Coast  Biscuit 
Co.,  Portland,  Ore.  A  representation  of 
a  swastika  within  a  circle. 

For  bread.  Schulze  Baking  Co.,  Chi¬ 
cago,  Ill.  The  words  “Order  Pan 
Dandy  Bread.” 

For  chocolate.  S.  F.  Whitman  &  Son, 
Philadelphia,  Pa.  The  word  “Instan¬ 
taneous.” 

For  fresh  and  smoked  meats  and  lard. 
Ernst  Freund,  Cincinnati,  Ohio.  The 
words  “Primrose  Brand.” 

For  coffee.  Jones-Paddock  Co.,  San 
Francisco,  Cal.  The  words  “Alta”  and 
“Farallon.” 

For  laundry  starch.  Corn  Products 
Refining  Co.,  New  York,  N.  Y.  The 
word  “Radium.” 

For  coffee.  H.  R.  Hall  Co.,  Chicago, 
Ill.  A  representation  of  a  bust  of  a 
crowned  female  warrior  holding  a 
wreath  over  a  cup  from  which  fumes  are 
rising. 

For  starch.  The  Millcreek  Valley 
Starch  Co.,  Cincinnati,  Ohio.  The  word 
“Bluebell.” 

For  canned  fruits  and  vegetables. 
Napa  Canning  Co.,  San  Francisco,  Cal. 
The  word  “Fortune”  and  a  representa¬ 
tion  of  a  swastika. 

For  flour.  Whaley  Mill  &  Elevator 
Co.,  Gainesville,  Tex.  The  words  “Royal 
Owl”  and  a  representation  of  an  owl 
resting  on  a  loaf  of  bread.. 

For  soap.  Chemische  Werke  Hansa, 
Gesellschaft  mit  Beschrankter  Haftung, 
Hemelingen,  Germany.  The  word  “Sap- 
osillic.” 

For  canned,  pickled  and  preserved 
fish.  Johs  Conradsen,  A.  S.,  Stavanger, 
Norway.  The  words  “The  Kite  Brand.”  | 

For  coffee  and  tea.  Black  Hawk  Cof¬ 
fee  and  Spice  Co.,  Waterloo,  Iowa.  The 
word  “Black-Hawk”  and  a  representa¬ 
tion  of  an  Indian’s  head. 

For  flavorings.  J.  L.  Legein,  Spring- 
field,  Mass.  The  word  “Sassato.” 

For  flour.  The  Cherokee  Mill  and 
Elevator  Co.,  Cherokee,  Okla.  A  rep¬ 
resentation  of  a  young  woman  carrying 
a  tray  upon  which  is  a  large  cake. 

For  ice  cream  freezers.  North  Bros.’ 
Mfg.  Co.,  Philadelphia,  Pa.  The  word 
“Blizzard.” 

For  coffee.  W.  S.  Quinby  Co.,  Boston, 
Mass.  A  representation  of  an  Oriental 
carrrying  a  tray  of  coffee  beans  and 
resting  against  a  shield  upon  which  are 
the  words  “W.  S.  Quinby  Co.’s  Boston 
Roasted  La  Touraine  Coffee”  and  the 
words  “La  Touraine”  above  the  picture,  j 

For  coffee.  H.  Hackfeld  &  Co.,  San 
Francisco,  Cal.  A  representation  of  a 
monument  and  the  words  “Kamameha 
Old  Kona  Coffee  Honolulu  Coffee 
Mills.” 

For  butter  or  oil  obtained  from  cocoa- 
nut.  Loders  &  Nucoline,  London,  Eng. 
The  word  “Nubur.” 

For  fresh  peaches.  The  Chandler 
Nursery  Co.,  Chandler,  Tex.  The  word 
“Imperial”  and  a  representation  of  a  lion 
holding  a  scepter. 

For  pumpernickel  bread.  August 
Hoffmann,  Milwaukee,  Wis.  The  sig¬ 
nature  “Aug.  Hoffmann”  and  a  repre¬ 
sentation  of  a  sheaf  of  wheat  with  a 
portrait  of  August  Hoffmann  thereon. 

For  canned  fish.  Northwestern  Fish¬ 
eries  Co.,  Seattle,  Wash.  A  representa¬ 
tion  of  a  small  child  wearing  a  hood  and 
holding  a  can.  A  representation  of  a  boy 
wearing  a  large  white  collar. 

For  canned  and  smoked  fish.  Bergens 
Varmrogeri  Molt  &  Co.,  Bergen,  Norway. 
The  words  “Orion  Brand”  and  a  repre¬ 
sentation  of  a  globe  unon  a  star-shaped 
background  and  the  monogram  “B.  V.” 
upon  the  globe. 

For  catsup.  Alart  &  McGuire,  New 
York,  N.  Y.  A  rectangular  panel  having 
representations  of  tomatoes  at  the  cor¬ 
ners  and  containing  the  words  “Oyster 
Bay  Tomato  Ketchup.” 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

908  IS  St.,  IV.  W.,  Washington,  O.  C 

We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  STS'!  EM,  Rochester,  N.  T. 


An  Inflamed  Tendon 

Needs  Cooling  • 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00 pet 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St„  Springfield,  Mass 


“X=MAS  PRESENT” 


USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
evermade  this  offer — thisbeauti-  11  f  M 
ful  4-piece  set  of  Silverware  Jl  I  || 
(guaranteed);  full  size  forfamily  Ul  U 
use  packed  in  case  ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able — the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY— This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


1  They 
nil  Must 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 


Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 
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For  coffee.  J.  W.  Harrison,  Rich¬ 
mond,  Va.  The  word  “Quaker”  and  a 
representation  of  a  woman  in  Quaker 
costume. 

For  horseradish,  salads,  corn-relish, 
East  India  relish,  salad  dressing,  mus¬ 
tard,  sauces,  pickles,  chow-chow,  picca¬ 
lilli,  gherkins,  vinegar  and  catsup.  Au¬ 
gust  Cliff,  Chicago,  Ill.  The  word 
"Jack’s.” 

For  coffee,  canned  salmon,  canned  lob¬ 
sters  and  canned  oysters.  The  Dolan 
Mercantile  Co.,  Atchison,  Kans.  The 
words  “Sun  Flower”  and  a  representa¬ 
tion  of  a  sunflower. 

For  bluing.  The  Bluing  Paddle  Co., 
Chicago,  Ill.  The  words  “Bluing  Pad¬ 
dle.” 

For  baking  powder.  C.  L.  Dawes, 
Minneapolis,'  Minn.  The  word  “Dell- 
mar”  and  a  black  field  quartered  by 
black  diagonals  with  the  letters  “D.  B. 
P.  Co.,”  in  the  spaces  formed  by  the 
diagonals. 

For  flour.  Bay  State  Milling  Co.,  Wi¬ 
nona,  Minn.,  and  Boston,  Mass.  The 
word  “Record-Breaker”  and  a  represen¬ 
tation  of  a  breaker. 

For  soap.  The  Hewitt  Bros.’  Soap 
Co.,  Dayton,  Ohio.  The  word  “Bunny” 
and  a  representation  of  two  rabbits. 

For  flour,  breakfast  food,  rolled  oats, 
oatmeal,  bran,  shorts  and  mixed  feed. 
Everett,  Aughenbaugh  &  Co.,  Waseca, 
Minn.  The  words  “Winged  Plorse,” 
“Always  All  Right”  and  a  representation 
of  a  winged  horse: 

For  chocolates.  The  Ginter  Grocery 
Co.,  Boston,  Mass.  The  words  “Con¬ 
stitution  Chocolates”  and  a  representa¬ 
tion  of  a  sailing  vessel  under  full  sail. 

For  butter.  American  Farm  Products 
Co.,  Jersey  City,  N.  J.,  and  New  York, 
N.  Y.  A  representation  of  a  cow  stand¬ 
ing  upon  a  horizontal  line  below  which 
are  the  letters  “A.  F.  P.,”  the  whole  en¬ 
closed  by  a  circle. 

For  soan.  David  Brown  &  Son,  Ltd., 
Donaghmore,  Ireland.  The  word  “Mc- 


Clinton’s”  and  the  autograph  “John  Mc- 
Clinton.” 

For  flour.  The  Patton  Milling  Co., 
Catlettsburg,  Ky.  The  word  “Lime¬ 
stone.” 

For  olive  oil.  Barbut  &  Garro,  Nice, 
France.  The  words  “Huile  d’Olive  Vic¬ 
toria.” 

For  perfumed  soap.  A.  &  F.  Pears, 
Ltd.,  London,  Eng.  A  double  circle  en¬ 
closing  the  word  “Pears”  and  the  rep¬ 
resentation  of  two  pears. 

For  bread.  F.  Wedehase,  Sebastopol, 
Cal.  The  words  “Fig  Bread”  associated 
with  the  representation  of  figs. 

For  bologna  sausage  and  animal  fats 
used  for  cooking  purposes.  M.  Zim- 
mermann  Company,  New  York,  N.  Y. 
The  letter  “Z”  and  the  word  “Zimmer- 
mann”  surrounded  by  an  ornamental 
circular  border. 

For  process  butter.  American  Farm 
Product  Company,  Jersey  City,  N.  J. 
The  letters  “A.  F.  P.”  associated  with  the 
representation  of  a  cow,  surrounded  by 
a  circle  through  which  the  cow’s  head 
projects. 

For  tea.  Grace  Brothers  &  Co.,  Ltd., 
London,  Eng.  The  word  “Ratanpuro.” 

For  coffees  and  teas.  James  L.  Ed¬ 
wards  &  Co.,  New  York,  N.  Y.  The 
word  “Upland”  and  the  letters  “C.  V.  O. 
B.”  enclosed  within  a  circujar  design 
which  is  divided  into  quarters  and  hav¬ 
ing  a  small  circle  in  the  centre. 

For  tea.  The  Mazawattee  Tea  Com¬ 
pany,  Limited,  London,  Eng.  The  pic¬ 
ture  of  an  old  lady  and  litttle  girl  drink¬ 
ing  a  cup  of  tea. 

For  wheat  Hour.  The  Hunter  Milling 
Co.,  Wellington,  Kans.  The  words 
“Hunter’s  Cream”  and  the  representation 
of  a  hunter  sitting  upon  a  tree  stump 
and  a  dog  by  his  side,  all  enclosed  within 
a  circle  having  a  regular  pointed  edge. 

For  bread.  Papendick  &  Co.,  St. 
Louis,  Mo.  The  words  “Table  Queen” 
and  the  representation  of  a  bust  of  a 
queen. 


For  fresh  peaches.  The  Chandler 
Nursery  Co.,  Chandler,  Tex.  The  word 
“Smoot.” 

For  flavoring  extracts.  J.  B.  Bern- 
brock,  Quincy,  Ill.,  The  word  “Vanil- 
lum”  in  white  letters  on  a  black  back¬ 
ground. 

For  fruit  syrups  for  table  and  cooking 
purposes.  California  Fruit  Syrup  Co., 
Oakland,  Cal.  The  word  “Fruitin.” 

For  smoked,  canned,  pickled  and  pre¬ 
served  fish.  The  Bergen  Canning  Co., 
Bergen,  Norway.  The  words  “Queen 
Maud  Brand.” 

For  washing  powder.  J.  F.  Shipley, 
Boggy  Depot,  Indian  Ter.  The  words 
“May  Flower.” 

For  cheeese.  The  S.  J.  Stevens  Com¬ 
pany,  Cincinnati,  Ohio.  The  word 
“Mayflower.” 

For  butter.  The  S.  J.  Stevens  Com¬ 
pany,  Cincinnati,  Ohio.  The  words 
“Svyeet  Little  Butter-Cup”  and  the  rep¬ 
resentation  of  the  bust  of  a  girl  holding 
buttercups. 

For  teas  and  coffees.  Upham  Bros., 
New  York,  N.  Y.  The  representation 
of  a  swasticka. 

For  coffee.  Hills  Bros.,  San  Francisco, 
Cal.  The  words  “Hills  Bros.  Arabian 
Roast.” 

For  bread  and  biscuits.  Callard, 
Stewart  &  Watt,  Limited,  London,  Eng. 
The  word  “Kalari.” 

For  coffee  and  tea.  A.  Ethridge  & 
Co.,  Rome,  N.  Y.  The  word  “Honey¬ 
suckle.” 

For  spices  and  olives.  A.  Ethridge  & 
Co.,  Rome,  N.  Y.  The  word  “Honey¬ 
suckle.” 

For  cheeese.  A.  Ethridge  &  Co.,  Rome, 
N.  Y.  The  words  “Meadow  Brook 
Brand.” 

For  coffee.  C.  M.  &  R.  Tomkins,  El¬ 
mira,  N.  Y.  The  word  “Sancuta.” 

For  coffee.  C.  M.  &  R.  Tompkins,  El¬ 
mira,  N  Y.  The  words  “Ivy  Blend” 
associated  with  a  soray  of  ivy  leaves  and 
the  monogram  “C.  M.  &  R.  T.” 


For  dried  fruits.  C.  M.  &  R.  Toinf 
kins,  Elmira,  N.  Y.  The  words  “Iv 
Brand”  associated  with  a  spray  of  iv 
leaves. 

For  fresh,  smoked  and  cured  meat 
Charles  Roesch  &  Sons’  Company,  Phi 
adelphia,  Pa.  A  black  hollow  circle. 

For  tea.  The  German-American  Co 
fee  Co.,  New  York  N.  Y.  The  wort 
“Bird  Chop.” 

For  wheat  flour,  bran,  shorts  an 
mixed  feed  made  from  cereals.  Everet 
Aughenbaugh  &  Company,  Wasec; 
Minn.  The  words  “Flying  Horse.” 

For  canned  fruits  and  vegetable 
Waples-Platter  Grocery  Company,  Den 
son,  Forth  Worth  and  Dallas,  Tex.  Th 
word  “Concho.” 

For  tea.  A.  Ethridge  &  Co.,  Ronn 
N.  Y.  The  word  “Pansy”  and  the  rtf 
resentalion  of  a  bed  of  pansies. 


Look!  Look!  Look 

I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS’  SONS 
609  Lombard  Street  PHILADELPHIA,  PA 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vi. 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
cett.  Answers  may  be  addressed  to  the  Grocyry  World  when  desired,  provided  the  advertisement  is 
companied  by  to  cents  in  postage  to  pay  for  remalUng  the  same.  To  non-subscribers  the  price  Is  50 

ents  per  Issne. 


WANTED.  _ 

VANTED — Every  grocer  in  the  United 
itates  to  try  one  dozen  of  Bennett’s  Pure 
’eanut  Jam,  absolutely  the  purest  and  best 
.eanut  nutter  made.  If  you  do  not  say  that 
tis  the  best  peanut  butter  you  ever  sold, 
ve  do  not  want  a  duplicate  order  (in  bulk 
>r  glass).  N.  W.  Bennett,  Peanut  Products, 
froy,  N.  Y.  _ 22 

,VANTED — Two  square  show  cases,  8  feet 
ong.  Address  D.  K.  Dimm  &  Bro.,  Gran¬ 
ville,  Mifflin  Co.,  Pa.  22 

WANTED— Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
varticulars,  “Grocery  World,’’  Philadel- 

jhia.  tf 


FOR  SALE. 


rOR  SALE— For  cash,  one  all  glass  candy 
!-foot  floor  show  case  ;  one  all-glass  cigar 
i-foot  floor  show  case ;  two  4-foot  Enterprise 
lyrup  pumps ;  one  8-pound  counter  coffee 
nill ;  one  26-pound  even  balance  Troemner 
icales;  one  5-pound  even  balance  Troemner 
Scales ;  four  tea-coffee  canisters,  base  de- 
ivery,  holds  35  pounds  each ;  one  8-com- 
lartment  spice  canister,  base  delivery,  holds 
15  pounds  each;  one  $125  Hailwood  cash 
egister ;  one  combination  popcorn-peanut 
oaster,  costs  $104;  paper  holders;  oval 
show  cases ;  candy  trays ;  candy  jars ;  candy 
icales.  Will  give  discount  from  first  cost. 
Ml  In  first-class  condition.  Must  be  sold  by 
December.  P.  O.  Bog  137,  Renovo,  Pa.  23 


[FOR  SALE— Splendid  business  located  in 
Wellsville,  N.  Y. ;  live  town  of  six  thousand, 
growing  fast.  Clean  stock  of  about  five 
rhousand.  Annual  sales  thirty  thousand. 
Fine  location,  low  rent,  high  class’  trade. 

:  Full  particulars  by  mail.  Owners  want  to 
levote  all  time  to  oil  business.  Herrick 
^Agency,  Bolivar,  N.  Y. _ 22 

FOR  SALE — Grocery  and  meat  business 
In  city  of  29,000,  on  the  Hudson,  60  miles 
rrom  New  York  City,  doing  $250  in  meats 
and  $550  in  groceries.  Central  location. 
Reason  for  selling,  accident  to  owner.  Will 
sell  now  or  in  Spring.  For  further  infor¬ 
mation,  address  “B,”  “Grocery  World.’’  23 

FOR  SALE — Gents’  Furnishing  Goods  de¬ 
partment  of  well-established  store  in  Am- 
bridge.  This  department  doing  $ 1,500  a 
month,  and  can  be  doubled  by  one  who  can 
devote  entire  attention  to  it.  Splendid  op¬ 
portunity  to  right  man.  Inquire  of  S.  P. 
Kristufer,  No.  1  Drawer,  Ambridge,  Pa.,  for 
particulars.  23 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 

[the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf. 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
j  in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $ 22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
to  per  cent.  Owner  going  into  other  busi¬ 
ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  Increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
|  cent,  clean  and  clear.  Good  house  con¬ 


nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profit's  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400 to  $500  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
stote,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,500-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313. — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  ii  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  3t7  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$35°  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cant.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$3oo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 


be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does$300  weekly,  all  cash.  Stock$350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis 
factory  manager.  Price  inventory. 

No.  328. — In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock$4oo;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  330. — In  nearby  Philadelphia  suburb, 
inhabited  by  thrifty  middle-class  people 
Store  40x40.  Does  $27,000  yearly,  half  cash 
balance  weekly  and  monthly.  Stock  $1,000 
to  $1,500.  Uses  two  teams.  Business  prof¬ 
itable,  making  10  per  cent,  on  sales.  Real 
estate  for  sale  or  rent.  Owners  wish  to 
dissolve  partnership  and  will  sell  at  inven¬ 
tory.  They  are  anxious  to  sell,  and  will 
make  low  price  on  fixtures.  Fullest  inves¬ 
tigation.  Business  can  be  greatly  increased 
by  adding  meats. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 
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WARNER  &  CO., 

Arch  Street.  Philadelphia, 


Pa 


Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
$1,000,  but  could  be  reduced  several  hun¬ 
dred  dollars.  Uses  one  team.  Nets  a  clear 
10  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 


0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 
o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13H  acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells  ; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — Competent  clerk  to  work  until 
after  the  holidays  with  possibility  of  per¬ 
manent  position.  Must  have  usual  qualifi¬ 
cations  and  furnish  references.  Chris. 
Crabiel,  Milltown,  N.  J.  22 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SITUATION  WANTED. 

WANTED — Position  wanted  by  expert 
grocery  specialty  salesman  in  New  England 
territory.  Well  acquainted  with  wholesale 
and  retail  trade.  Age,  31  years.  First-class 
references.  Address  J.  F.  T.,  No.  213  Par¬ 
sons  St.,  Brighton,  Mass.  22 


MISCELLANEOUS. 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  aslc  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

/ 

Dilliard  Remedy  Company 

CAST  BANGOR,  PA. 


GROCERY  WORLD 


“An  Emblem  of  Parity” 

Carter  &  Williams’ 


FOREIGN  AND  DOMESTIC  FRUIT 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  Callowh.il!  and  Newmarket  Streets. 


PEANUT  BUTTER 


Packed  in  tumblers  and  screw-iop  jars 

Retails  at  10  and  15  cents 

TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


AH  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  November  25th.  Terms,  net  io  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  . •. ...  i.oo  per  bunch 

Selected,  7  hands  . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless,  in  quantities  of  25 
bunches  or  upwards. 

Cocoanuts,  100  to  bag . $4.25  per  bag 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $3,75 

Fancy  Brights  150-176  size,  per  box .  3.75 

Fancy  Brights,  200-216  size,  per  box .  3.25  to  3.50 

Fancy  Brights,  250  size,  per  box .  2.50 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT.  I~. 

Fancy  Bright,  36’s' to  46’s,  per  box .  $4.50 

Fancy  Bright,  54’s  to  64’s,  per  box . -. .  5.00 

Fancy  Bright,  8o’s,  per  box .  4,50 

Golden  Russetts,  36’s  to  46’s,  per  box  .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.25 

Golden  Russetts,  8o’s,  per  box .  3.75 


Would  You  Like  to  Make  Q 
More  Money  on  Foreign  ( 
and  Domestic  FRUIT  • 

If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  how  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  aud  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs . 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . 

Good  Quality,  kegs,  60  lbs.  . . . . 


$4.50  to  5.00 
4.00 
3-50 
300 


NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound  . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . 04^ 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . o6j£ 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 


CRANBERRIES. 


Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl .  7.00 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.50 

Fancy  Jersey,  medium  dark  .  2.25 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 


Fancy  California',  300-360  size,  per  box  .  $4.50 

Fancy  Messina,  300  size,  per  box  . .  4.00 

Fancy  Messina,  360  size,  per  box . . .  3.50  to  3.75 

Choice  Messina,  300  size,  per  box . . .  3.25  to  3.50 

Choice  Messina,  360  size,  per  box . .  .  3.00 

NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound .  0.12 

Exta  fancy  quality  4-crown,  10  to  12- pound  boxes,  per  pound .  o.H 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Fancy  quality  glove  boxes  weighing  about  14  pounds,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 


FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel . . .  $3.75  to  $4.00 

Choice  Prime,  per  barrel . « . » . ■  3.50 

Fancy  Medium,  per  barrel . . .  3.00 

Choice  Medium  per  barrel . . .  2.25 

ONIONS. 

regular  bushel  crates. 

Strictly  Fancy  White  . .  $1.75 

Strictly  Fancy  Yellow  . . .  1.25 

Fancy  Valencia  Onions,  per  crate... . .  1.35 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Iny  subscriber  to  the  “GROCEBY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 

■== 


ROASTED  COFFEES. 

’scked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A"  Java . 26 

B” Java . 24 

'C”  Java . 24 

V— Java  and  Mocha  Blend . 24 

;  (—Java  and  Mocha  Blend . 22 

'A”  Mocha . 24 

■B”  Mocha . 22 

*C"  Mocha . 20 

jaeuayra  (Washed  Caracas) . 18 

‘A°’  Maracaibo . 18 

'B”  Maracaibo . 17 

•A”  Santos . 18 

‘B”  Santos . 16 

'C"  Santos . 14 

’eaberry  Santos . 14 

A”  Rio . 13 

Jo.  1  Rio . 12 

Jo.  2  Rio . 10 

,ipton  Special  Mocha  and  Java,  1  lb.  cans 

Jpton  Perfection,  1  lb.  cans . 

lattleship,  1  lb.  packages,  any  quantity... 

x>g  Cabin,  1  lb.  packages,  100  to  case . 14 

irbuckle’s,  100  lbs.  to  case . 

Cing  Bee,  100  lbs.  to  case . . per  case  15.00 


.27 

.20 

.15 


TEA. 

Jo.  25  Gunpowder . . . 

Jo.  28  Gunpowder . 

lest  Gunpowder . 

Jo.  25  English  Breakfast . . . 

Jo.  28  English  Breakfast . 

[lest  English  Breakfast . 

Jo.  25  Moyune  Gunpowder . 

Jo.  28  Moyune  Gunpowder . 

lest  Moyune  Gunpowder . 

Jo.  25  Imperial . 

Jo.  28  Imperial . 

Jest  Imperial . 

Jo.  25  Oolong . 

Jo.  28  Oolong . 

lest  Oolong . 

foung  Hyson . 

fapan . /. . 

3eno  y,  and  )£  lb.  packages . 

lilver  Moon . . . 

lilver  Bell,  1  lb.  packages . 

lalada  (Ceylon  and  India  Tea)— 

I  Green,  Black  and  Mixed,  %  and  y  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


CANNED  VEGETABLES. 

,  Baked  Beans —  Per  doz. 

Pin  Money,  8  lb. ,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb. ,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Com— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz... . 90 

Standard,  2  lb.,  2  doz . . . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . 90 

tittle  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . .  1.00 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb  ,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

;  3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

i  2  lb.,  2  doz . 85 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92^ 

i  Gallon,  'A  doz .  3. 15 

Fair  Quality,  3s . 90 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon—  . 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  y2  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1.05 

Argo,  1  lb.,  tall,  4  doz . . .  1.65 

Sockeye,  y2  lb.,  flat,  4  doz . -  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  V.  lb.,  8  doz.  in  case .  1.50 

Star,  14  lb.,  flat,  8  doz .  2.40 

Gold  Label,  y2  lb.,  flat,  8  doz .  2.60 

Beaver,  )4  lb.,  flat,  8  doz .  2.30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.20 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz.,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

14  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  oil.  100 .  3.50 

i/  lb.,  oil,  with  key,  100 .  3.75 

Glen  Cove,  %  oil,  100 .  4  00 

Epicurian,  y  oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50  i 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

y.  Oil,  Martell  Brand,  100  cans .  16.00 

J4  Oil,  Marie  Elizabeth,  boneless,  100  cans 
(4  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1.05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  2)4  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 12)4 

Evaporated,  1  lb.  packages,  4  doz .  13 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . . 14 

Best,  25  lbs . . 15)4 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 .  08)4 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Package,  30  1  lb .  .06)4 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 09 14 

40-  50.  25  lbs . 08)4 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 07)4 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06)4 

90-100,25  lbs . 06)4 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . f  8)4 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36  1  lb.  packages . 11 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . .06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 95 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.2* * 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

P©r  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag . .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 

Black-Eyed  Peas .  2.20 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06)4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06)4 

Split  Peas,  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 46 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  ^Jo.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


7.45 
5.85 
5.30 
5.40 

5.45 
4.80 
4.80 
4.75 
4.75 
4.26 
6.10 
5.00 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.55 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.70 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  4.25 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3. CO 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.76 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . . . 85 

Globe,  100s,  6  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  1008,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . , . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

6  box  lots  freight  paid,  with  1  y2  box 
“1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  Vy2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3 . 75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3 . 85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . '. . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating . 200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 . 50 

Star  Oleine . . .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  3.90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

♦  5  box  lots  delivered. 


TOILET  SOAP. 

Bars. 

Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size . 50 

Grand  Pa’s,  large  size . 50 

Sweet  Maiden . I  doz. 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  60 

Sweetheart .  50 

Lava . 100 


Box 

6.50 

3.85 

1.95 

3.25 

.45 


.40 

.08 

.10 

.13 

.40 

40 

3.75 

1.90 

3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  60  1.80 

Scourene . 100  3.60 

Li pp’s  Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3.  85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1. 00 

Old  Dbtcn  Cleanser,  4  doz .  3.25 
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MOLASSES  AND  8YRUPS. 


Porto  Rico  Molasses— 

Fancy,  barrel* . 

Choice,  barrel* . 

Good,  barrels . 

Fancy,  quart  Jar* . 

New  Orleans  Molasses- 

Fancy  Open  Kettle. . 

Prime . 

Good . 

Ordinary . 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . . 

2-lb  tins,  3  dozen. . 

Quarts,  2  dozen . 

Sugar  Syrup- 

Pure,  extra  fancy . 

Pure,  choice . 

Blended,  fancy . . 

Choice . . 

Vanilla  Drip* . 

Tins,  2-lb..  2  dozen . 

Tin*,  2%-ln.,  2  dozen  ... 

Tin*,  8-lb.,  2  dozen . 

Tins,  5-lb..  1  dozen . . 


Per  gal. 

. 42®.  45 

. 40 

. 26®. 30 

.perdoz.,  1.20 


. 46®.  50 

. . 40 

. 28®. 35 

.  .22 

. 36 

. 83 

. 80 

.per  case,  2.80 

per  case,  2.80 


. 85®. 88 

.  .24 

.  .82 

.  .29 

. 29®  .80 

..per  case,  1.96 
.per  case,  2.80 
.per  case,  2.50 
..per  case,  2.25 


SALT  FISH. 

Mackerel- 

Extra  Shore  Bloaters,  count  85@I95. 
Georges  count  110@U5. 

Shore  2s,  count  225@250. 

Medium  Irish  2»,  count  450. 

Norway,  count  400@450 . 

Norway,  count  300@350 . 

Norway,  count  240@270 . 

B Norway,  count  170@185 . 

Norway,  count  1250140 . 

Codfish- 

Fancy  strips,  60-lb.  boxes . 

Fancy  bricks,  40-lb.  boxes . 

Fancy  middles,  40-lb.  boxes . 

Choice  strips,  40-lb.  boxes . 

Choice  middles,  40-lb.  boxes . 

Hake,  bricks,  40-lb.  boxes . 

Fancy,  whole,  quintals . 

Choice,  whole,  quintals . 

Herring,  Smoked- 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs. 
Bloaters,  Cromarty,  100s . 


Per  bbl. 
.  40.00 
.  25.00 
.  30  00 
.  22.00 
,  25  00 
.  28.00 

36.00 

50.00 

Per  lb. 
.  .10% 
.  .09 

.  .12 

.  .08J4 

.  .08% 

.  .06 
.  .08 
.  -07% 


.13 

.20 


TEAS. 


Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Per  lb. 

..  .15®.  18 
.  .  20@  .25 
.  ,28@.85 

Choicest . 

.  .450.65 

mperial — 

Common  to  fair . 

Superior  to  fine . 

KxtT*  to  finest . 

.  .20®.  25 
.  .30®. 85 
.  .40®. 45 

.  .500.55 

Young  Hyson— 

Common  to  fair . 

Superior  to  fine . 

.  .16@.18 
.  .22®. 80 
.  .35®.  40 

.  .45@.60 

Hyson— 

Common  to  fair . . . 

Superior  to  fine . 

@12% 

0.18 

@.25 

lapan— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . . . 

..  .22@.25 
..  ,28@  .30 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.... 

..  .  320 .  38 
.  .22®  .25 
..  28@  .30 

..  .32@  .38 

„  .—@.46 

-mg— 

.zmon  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

@.15 
..  .17®  .22 
..  .25®.  35 

Choicest . 

ouchong— 

Common  to  fair . . 

Superior  to  fine . . 

Extra  fine  to  finest . 

..  .400.65 

..  .16®  .18 
..  .20®. 26 
..  .30®. 35 

Choicest  . 

..  .400.60 

ROASTED  COFFEES. 


Tava^-Mandhellng— Fancy  brown . 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government — Good . 

Mocha- 

Genuine  Arabian . . 

Maracaibo— 

Cucuta — Best . . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . „....„ . 

taguayra — 

Caracas— Finest . . . 

Caracas— Choice . . . 


.86 

.20 

.27 

.25 

.23 


.28 


•  16% 


.16 

.15 

.14 


.20 

.17 


Pea  berry— 
Santos— Fancy 
Santos— Choice 
Santos— Fine  ... 

Rio— Fancy . 

Rio— Choice . 

Rio— Fine. . 

Santos— 

Best . 

Choice . 

Prime . 

Good . 

Fair . ..... 

Rio— 

No.  1— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  6 . 

No.  6 . 

No  7 . 


.17% 

.17 

.16 

.17 

.16* 

.16 

.16 
.16 
•  14H 
.18* 
.12* 

.15* 

.15 

.14% 

.14 

.18* 

.18 

•13* 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . .07 

Cassia  buds .  .30 

Cinnamon,  Mats .  .10% 

Cinnamon,  Twaio .  .17 

Cinnamon,  Ceylon . 21®  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon.. . -  .80 

Cloves,  Zanzibar . «...  .  19@ .  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 80@.85 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18%®.  20 

Ginger  Jamaica,  unbleached. . .  .17®.  19 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .25®  35 

Nutmegs,  105-110s . 18@,20 

Nutmegs,  130-140b . 15@.18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore... . 18@.19 

White  Pepper,  fancy .  26@.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15 

Cinnamon,  extra . 26 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper .  .26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Perdoz. 

Allspice . 76 

Cinnamon,  China .  1 .10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper.whlte .  1.56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Extra  white  2%s, unpeeled  Calif.. 

Standard  white  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is .  .42% 

Standard,  plain  or  sauce,  2s . 60®  .60 

Standard,  plain  or  sauce,  8s . 70@  .85 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  8s .  1.50@1.60 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.60 

Extra  standard  2s .  1 . 16@1 . 25 

Standard . 1.10@1.15 

Soaked . 60@  .80 

Beans,  Stringless— 

Fancy  28 .  2.25@2.50 

Fancy  Is .  1.10@1.20 

Extra  28 .  1.40@1.75 

Extra  standard  2s .  1.1001.15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.2001.25 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  28 .  1.10@1  15 

Fancy  New  York  2s . 90@1.00 

Standard  New  York  2s. .  .75 

Maryland  2s,  Maine  8tyle . 76@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  8ifted  2s .  2. 10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sift©''  “4 .  1.3001.35 


Telephone  2s . 

Sweet  Wrinkled  2s .  1.4001.60 

Standard  E.  J.  2s . 1.1501.20 

8oaked2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.25 

Fancy  Maine  2s .  1. 00@1.10 

Extra  standard  2s. . 760  .90 

Pumpkin- 

Fancy,  3s . 85@1.15 

Fancy,  gallons .  2.75 

Squash- 

Fancy  8s .  1.15 

Tomatoes— 

6%-in.  cans,  fanoy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  4.50 

Gallons,  extra  standard  Maryland  4 . 25 

Quarts,  glass  jars. . 

Beets— 

Fancy  8trawberry  Is .  1 . 50@l .  75 

Cut  8s .  1.0001.10 

Sweet  Potatoes  8s . 9001 . 00 

Sauer  Kraut  8s . 8001.10 

Spinach- 

Standard  Maryland  8s .  1.45@1.50 

Fancy  New  Jersey  8s .  1.5001.75 

Gallons .  4.75 


FRUITS. 

CALIFORNIA. 

Apricots—  Perdoz. 

Fancy  3s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s .  3.00 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.75 

Extra  2%s . . .  3.00 


Extra  standard  2%s . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 


Extra  3s .  3-75 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  8s .  8.50 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Choice  New  York  2s .  1 . 50 

Choice  New  York  State  2%s .  2.60 

Standard  2s .  1.25 

Pineapples— 

Sliced  or  grated  2s .  2 . 00@2 . 20 

Sliced  or  grated  Is .  1 . 00@1 . 10 

Pie,  grated,  gallons .  3.60 

Singapore  l%s .  1 . 1501. 25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  3.25 

Strawberries— 

2s,  fancy .  2.50 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  1.80 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  is . 

Medium  Red . t..; . 

Red  is .  1.2501.35 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.2501.30 

Tallis.. .  2.00 

Flat  Is .  2. 10 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %b,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb. 

Fancy ,  1  -lb .  cartons. .  .13 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .14 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons .  .10 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-m . ,  12  lbs . 

Currants — 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice.. 

Bulk,  choioe,  50  lbs . 

Natural,  choice . 

Citron- 


According  to  quality. 
Lemon  Peel- 
According  to  quality. 
Orange  Peel- 
According  to  quality. 
Fard  Dates— 

60  lbs.,  bulk . . 

1-lb.  pkgs.,  80-lb.  case 
Persian  Dates— 

60  lbs . 


Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80 . . 


Prunes,  Oregon,  25-lb  boxes. 

80x40 . . 

40x50 . 

Apples  — 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs.  .... 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs. 
Moorpark, fancy,  25  lbs..... 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Peril 

.01 

.01 

.Of 

.08 

.15  @.lf 

.OS 

.1C 

.OS 

.08 

.10 

.08 

.08 

.07 


.07 

.09 

.07 

.17 

.11 

.09 

.07 

.07 


.11 

.10 

.09 


.10 

.09 


.11 

.13 

.30 

.15 


.27 


NUTS. 

Almonds — 

Jordan,  shelled,  large,  28  lbs. . 39  @  .46 

Valencia,  28  lbs . 36  @.40 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .23 

French  Princess . 

Tarragona,  120  lbs .  .15 


Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs .  .12 

Filberts- 

Turkish . . 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . . . 

Long  Naples,  110  lbs .  .14 

Pecans _ 

Polished , 80  lbs . 12  @.11 


Walnuts— 

Chilli,  1907  crop .  .13 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

8trictly  fancy,  boxes,  26  lbs .  .17 


Extra  choice,  boxes,  25  lbs .  .13 

Choice,  bags,  125  lbs .  .12- 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.C0 

High  quarters,  boneless .  24.50@27.CO 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  26.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  18.00(5)20. 00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs . , 

pet"  b . 08®  .09? 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “ GROCERY  WORLD**  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


iggs . . . * .  27 

Dressed  Fowls .  45 

Dressed  Turkeys . . .  45 


DXOIjINMISs  Column. 

Cheese .  27 

Corn  Meal .  29 

Hams .  43"4* 

Compound  Lard .  44 


ADDITIONS. 


Column  Jill  AID  UiSUSE  ETKHTTSU&  TOD  BUT. 

Standard  Weight,  per  Bushel. 

Marrow  Beau.. 

Medium  Beam... 

Pea  Beans.. 

Red  Kidney  Beans.... 

Hominy 


COL. 

alarm  Cash  Drawer, . ....33 

alum . — . 47 

ammunition  . .  4 

axle  Grease  eee.eeeeeeeeeeeeeeeee  5 


Safi,  P»P«;... 
Bag  and  Twin* 


Holders.....  33 

Baking  Powd*r.. .  5 

Barley . . . . . 

IBa§k*tS...eeeeeeeeeeeeeeeee.eeeeeee6fl 

Bath  Brick  ..ee»e.e.......  ....... *59 

Beans . - . *9 

Blacking,  Shoe . — •  6 

31uing . . .  ® 

Borax . . 

Brooms  •eel  •eeeeeeeeeeeteeeeeeeeeeeO  I 

Brushes . « . 6| 

Buckwheat  Flour . a8 

Bung  Boren . 33 

Butchers'  Sundries . ....44 

Batter  Dishes . 6  a 

Butter . . . 7 

Batter  Color . 47 

[Camphor . 47 

Candles . . 

Candles .  7 

Canned  Goods .  8 

California  Fruits . 10 

Vegetables .  8 

UFish . 

Pie  Fruit . JO 


..*7 

- 17 

....... $i 

....... ................  *50 

6s 


COL 

Sardines . —.13 

Meats  . 13 

Soups  eeeeeeeeaeeeeeeeeeeoeeeeeee  «S 

Can  Openers . . 33 

Capen  . . j 

Caps,  Gun......... . 4 

Catsup  •  eeeeeeeeeeeseeeeeeeseeeeeeeelfi 

Cereal  Specialties . . 

Cereal  Coffee . ..............3s 

Cheese 

Chocolate  and  Cocos. 

Chewing  Gum . «... 

Cider 

Clothes  Pins. 

Cocoanut . . 

Codfish, 

Coffee 

Essence . . .  3 

Chicory . 3 

Coffee  Mills . 3* 

Cooking  Herbs .  8 

Condensed  Milk . ao 

Cream. . . . -..si 

Condensed  Mince  Meat . 38 

Corn  Meal . *9 

Corn  Starch . - . 58 

Cottolene . . . a6 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc . aa 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . a  a 


COL. 

Dressed  Meats.. . . . 

...44 

Drags,  Grocers’ . 

...47 

EggS  .......  MMS.MMMMmlM. 

...17 

Essence  of  Coffee. . 

Extracts . ... . 

...48 

Fancy  Groceries . . 

...17 

FitIds.m . . 

...eg 

Farinaceous  Goods........ 

...eg 

Faucets  . . . . . 

-33 

Canned  Fish . . 

...12 

FixtUrCS..  seeeeee  eeeeeeeeeeeeeeeeee  3* 

...28 

Flour,  Self  Rising.. . 

Flour,  Buckwheat . 

FooS,  Bird  . . 

Fruit  Butters . 

Fruits,  Domestic,  Dried 

—35 

Fruits,  Foreign,  Dried... 

...35 

Fruits,  Green . 

Ginger,  Jamaica . . 

...47 

Gravel,  Bird . 

Grocers’  Fixtures . 

Hominy  and  Grits . 

— *9 

Honey . 

COL. 

ink.....— .......  37 

Insect  Powder . . . 48 

Ironing  Wax- . 59 

{amt- . 4* 

■  an  and  Jar  Rubbers. . 7 

jellies . .46 

Junket  Tablets  eeeeeeeeeeeeeeeeee  »o 

Ketchup— ...—.16 

Lamp  Goods— . —.31 

Lara ...— . 44 

Lemons  and  Oranges——. 

Lentils . — ...B9 

Licorice  - . 47 

Lime . . ..37 

Lire  Poultry . -..-—...45 

Lye,  Concentrated . 37 


Macaroni  3a 

Mackerel— . — - - —.34 

Maple  Sugar  and  Syrup. -60 

Matches . — . —...—37 

Measures-. . . — . . 33 

Meat . ....—..  44 

Mince  Meat . . —38 

Molasses . 60 

Mucilage . 59 

Mustard . 5; 

Mustard,  Prepared . . 37 

Marmalade . 46 

Noodles,  Egg . 19 


Nuts  ee.....«eeeeeeeeeeeeeeoeei 
Oat  htaal.peeeeeeeoeeeeeeeeee' 

0 11*,... . 

Oil,  American . 

Olive  OB..... 

OUV*Seeeeeeeeeeseeee«ee 


Paper  ee.eree*eeeeeeeee«ee.e.eeee.e*4X 

Paper  Bags . . . 41 

Peanuts..— 


Peas,  Dried 
Pepper  Sauce—... 

Pickles . — . - 

Pickled  Meats . - . 

Plum  Pudding. . . ... 

Pork  and  Beef. . — 

Potash..— 

Potato  Chips — .. 

Poultry  Seasoning—. 
Poultry,  Dressed——.. 

Poultry,  Live . 

Powder,  Rifle  — , 

Preserves. _ — . — 

Provisions. 

Puddlne  ... 

Putty . 

Rennet—... 

Rice  - . . 


*9 

S« 

4* 

:.?6 

••43 

-37 

..4a 
••45 
••45 
-45 
»  4 
..46 
-43 
-31 
-47 
...50 
Si 


Rice  Flour . S9 

Rolled  Oats . 39 

Root  Beer... . 53 


.eaee.eeee.eeeeeeeeex 


Salad  Dreasing.. 

Sal  Soda _ 

Salt— . 

Sapolio . 
Sardines 


•  eeeeeeeeeeeees, 


Sauce  and  Condiments . 5a 

Sauer  Kraut.....— . 46 

Scales  . . •••....■......31 

Scoops,  Grocers’ . 33 

Scouring  Soap . 5a 

Tubs . 

Twine  Holder . 

Twine . 

Vermicelli . 

Vinegar . 

Shot.— .  4 

Smoked  Fish.. . 34 

Soap,  all  kinds . 54 

Soda,  Bicarb . ...53 

Soft  Drinks . 53 

SOUPS  eeeeeeee.-  eeee*. a. .....••••»••  I J 

Specialties . 54 

Spices . 55 

Whole . 57 

Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . 

Wheat  Flour . 

Wrapping  Paper..— . 

Wringers,  Clothe.. . 

Wooden  ware,  Sundries . 

Witch  Hazel . 

Stove  Polish . 58 

Soap  Powders. . 55 

Segars . 64 

Yeast  Cakes . 

Tacks  ee*eeeee»e*«eeeeeesesef  teeseet  sr 

Tapioca . 3 1 

Tar . - . 4 

Teas . . . 

Tobacco,  Chewing . 6 

Smoking . . - . 64 

Tobacco  Cutters— . 33 

,6s 
•33 
■59 


•  59 


.41 


•63 


-1- 

SUGAR. 

Confectioners'  Lozenge . 

“  Powdered . 

**  Crown  A . 

“  Crystal  A . 

•*  Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . 

Cut  Loaf . 

Patent  Cubes . . . •• 

Powdered . 

Extra  Fine  Granulated . *, . 

Coarse  Granulated . y . 

Granulated . 

Fine  Granulated . ; . 

“  in  50-lb.  b^gs  packed  2  in  100- 

lb.  bag . . . 

“  in  25-lb  bags  packed  4  in  100- 

lb.  bag . . 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

«*  in  5-lb.  bags  packed  in  100-lb. 

bags . . . 

u  in  2-lb.  bags  packed  in  bbls.... 

**  in  2-lb.  bags  packed  in  100-lb. 

bags . . n 

“  in  2-lb.  cartons  in  cases . 

*•  in  2-lb.  paper  packages  in 

cases . 


Confectioners’  A.. 

1 —  Keystone  \ . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . 

8—  Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C  — 

11 —  Keystone  Extra  C.... 

12 —  American  Extra  C  .. 

13—  Centennial  Extra  C.. 

14 —  California  Extra  C... 

15 —  Franklin  C . 

16—  Keystone  C . 


5-25 
5.25- 
5-45 
5.10 
5-35 
6 .30 

7-35 
5- 80 
5-35 
5.20 
5.20 
5.20 
5.10 
5.10 

5.i5 

5-15 

5  25 
5-3° 

5-3° 

5*40 

5-40 

5-30 

5-30 

4.90 

4-85 

4.80 

4-75 

4.70 

4.65 

4.60 

4-55 

4.50 

4-45 

4.40 

4-35 

4-3° 

4.25 

4-25 

4.25 

4-25 


TEA.  Per  lb. 

Japans — Basket-fired .  18  @  35 

Japans— Pan-fired— Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest . 3°  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

Fine .  3°  @  35 

Choicest .  @  4° 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  4°  @  45 


Moyune— Good .  27  @  3° 

Fine . ^ .  35  @  4° 

Choice . ^ .  45  @  5° 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @>  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  4° 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  40 

English  Breakfast — Fair  to  Good .  14  @  15 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  %  &  lb.  In  H  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .  42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2  00 
Levering  Coffee  Co. — 

Tourist,  ^s  and  %s,  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 

Almoco,  lead  foil  package  teas,  and  V4s, 
i5,2oand25lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley's  Tea — 

y  lb.  or  *4  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun- Flower. . 50 

Sun-Flower,  joc.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks . 2254 

*4 -Lb.  Silver  Sacks . 23 

i^-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  14  “ 

1  lb.  silver  bags .  44  41 

54  lb.  silver  bags . # .  “  “ 

54  lb.  silver  bags . , .  “  '* 

Packed  in  cases  containing  100  pounds. 


•50 


4° 

Per  lb. 


.19 

.19H 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4-°° 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ]/2  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn's,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  %  gross . per  gross  9.25 

Mica,  yx  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dos 


y  lb.,  4  doz.  in  case..,.  1 .00 
J4  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  J4  doz.  in  case....  16.75 


Davis'  O.  K.,  lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  5*-lb.,  3  doz . Per  doz-  *9° 

Davis'  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  l/2  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  y2-\b.,  2  doz . per  doz.  2.28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4-37/4 

Leslie's, -lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases .  i-05 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea,  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . 

6  oz.  glass,  2  doz .  1  -°7/4 

6  oz.  glass.  4  doz .  x-°4 

6  oz.  glass,  6  doz .  1  -°3 

6  oz. , 1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

y2- lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz,  2.50 


-4- 

Royal,  ioc.  size,  4' doz . 86 

1 ^  lb.,  4  doz .  1.30 

J4  “  2  "  .  2.40 

4  65 
2.25 
J.25 
12.00 
2.50 

2  ...  "  .55 

3  “  ••••  “  -75 

J4  “  ....  “  6.00 

1  “  ....  “  1.50 

3  “  ....  “  .80 

3  “  “  -45 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  “  U-Ib.  “  “  “ 

Boston  Brand,  5-lb.  size,  j£  doz.  case. ...per  doz. 


“  ^ 

“  V. 

Purity  Brand  5 


Va 

Vi 


BLACKING— Shoo.  Per  Grot*. 

75 


8.75 

.78 
6. 90 


Shinola . per  doz. 

Shinola,  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason's  No.  1,  Vi  gross..' .  2.22 

“  “  2,  “  2.60 

“  “  3,  "  .  2.85 

“  “  4.  “  .  4-55 

“  “  5.  w  “  .  7  50 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  Per 

Mason’s  Shoe  Dressing . 

Acme,  1  doz .  J 

Bixby’s  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown’s,  Army  and  Navy,  r  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co : — 

Gilt  Edge  Polish,  black . .  2 

Boston  Waterproof,  black .  2 

Boston  Jr.  Waterproof,  black,  10-cent  size.., 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  a 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . , .  2 

Star  Combination,  russet... . . 

Dandy  Russet  Paste,  large...... . 

Bossola  Waterproof  Paste  Polish,  .a«ge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes. .  a 

Oil  Paste  black,  never  dries  up,  large  tins.. 


Dos. 

•75 

.JS 

.78 

.80 

.82% 

.82^ 

.65 

•75 

.70 

.70 

.00 

.00 

.85 

85 

.00 

•75 
.  00 

•8s 

•75 
•  75 
.00 
•75 
■75 
•75 
■  4* 

.85 

.00 

•75 
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GROCERY  WORLD 


GREEN  COFFEE.  For  lb. 

R'o  Golden  Fancy. . . ogV£@  zo 

“  Prime . . .  @08% 

"  Choice . .  @.08 

Santos  Peaberry,  extra  fancy .  12* 

“  Fancy . °9*@.09* 

“  Choice. .  .  ®-09 

Maracaibo,  Strictly  Fancy,  Mild  .  zx*®.i2 

"  Cholce..„ . . .  9.xx* 

Washed  Caracas.  Fancy . *3*@»4 

Laguayra,  Fancy .  .xo* 

Java,  Extra  Fancy  Old  Government . 20; :  $.21 

'*  Extra  Fancy .  9'  20 

"  Fancy . ....  9.X9* 

Mocha,  *  and  *  bales,  genuine,  finest..  ®  19 

Mocha  Seed,  Santos,  Fancy .  @.xo* 

Mocha  Seed,  Santos,  Choice .  @10 * 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rlt,,  Extra  Fancy  Golden . @.xi* 

’’  Prime . . . . .  ifp  . , 

**  Choice .  @0954 

Santos,  Extra  Fancy .  .22% 

*  Fancy . — .  @.>2* 

"  Choice .  @.12 

Laguayra,  Fancy  . .  9.14 

Maracaibo,  Choice .  @.24* 

“  Fancy.... .  @.15 

"  Extra  Fancy .  @  *5% 

Java,  Extra  Fancy  Old  Government .  9  25K 

"  Fancy .  @.24* 

Mocha,  Finest .  9.23* 

Upton’s  Blended  Coffee— 

Mocha  and  Java,  No.  1 . 22 

“  “  "  * . so 

"  "  3* . 17 

“  “  "  ♦ . 14 

Pack  In  »s  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

. *7* 

. ~ . «4* 

j»p .  .12 

Special,  No.  6 . XI 

Special  Drive .  |XI 

Extra  Value  Blend . .roW 

Bargain  Blend . . 

Packed  in  50  and  too  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE. 


Por  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 

^.ri0** .  »S*  i5A‘s 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins*  . 

Saludo,  lbs . ’ 

“  50-lb.  tins . 

“  barrels . 

Vlv,  lbs . . ^ 

"  S^:z====  :2 

Ground  or  pulverised  without  extra  charge. 


16 


.to 

:3 


Llpton’s  Package  Coffee — 
Sp  ■ 


I  pedal.. 

Perfection . 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. — 

Triunfo,  24  2-lb.  cans . 

“  48  r-lb.  cans . 

Trinidad,  60  or  100  r-lb.  cartons . 

“G-A”  Blend,  ao  3-lb.  cans . 

La  Cruzada,  60  or  roo  r-lb.  cartons . 

Iowa,  60  or  too  1-  and  2-lb.  cartons . 

Tumbala,  60  or  100  r-lb.  cartons . 

Quezal  (after-dinner),  sa,  24  or  48  *-lb.  cans 

per  *  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . . . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  roo  lbs.  to  case . 

E.  L.  C.,  62  lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 

Golden  Drip,  r  lb.  bags,  100  lbs.  to  case . 


.26 

.20 


Per  lb 


.29 

•»9>i 

.26 


.24 
.21* 
•  l8* 

•l6X 


•35 


.27* 

•27* 

.20* 

.20* 

•»4lV 

•«4* 

24* 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr”  : — 

50  tins  in  box . per  box 

za  tins  In  box . . . . . per  carton 

2  lb.  tins . . . . . per  doz. 

George  Kioto's  Sons — 

Floto’s  Coffee  Essence,  *-gross  Improved 

can* . per  gross 

Floto’s  Coffee  Essence,  *-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  *-gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

*  Srfoss . per  gross 

Hummel’s  Essence,  tin  can,  *  gross,  per  gross 
“  tin  ends,  “  “ 

“  11  Improved  “  “ 

Chicory,  Sellg’s.65’s . 

“  English  Ground,  bags  about  x6o  lbs. 

Francks’,  stick,  65  lbs . 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

“  Koenig’s . . 


3-9° 

•95 

5-75 
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BLUING— Dry. 

Barlow’s,  small.  2  doz . 

“  large,  z  doz . 

P«r  Grots. 
.  2.60 

Sawyer’s,  No.  z,  6  doz . 

“  No.  3,  3  doz . 

Colburn's,  No.  z,  4  doz . 

.  3-35 

No.  2,  3  doz . . . 

“  Mammoth,  3  doz . 

"  Ball  Blue,  z  oz.,  3  doz . 

Ball  Blue,  2  oz.,  3  doz . 

.......  2.50 

.  3.60 

.  2.65 

.  S-oo 

S.25 


2.70 


a. 85 

04* 


s.25 

2.85 

s.70 

2.15 

•05* 

■°5* 

.06* 


•04* 

.03 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  *.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12*  lbs .  4.73 

Duck,  kegs,  6*  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  12*  lbs .  2. 6c 

FG,  FFG,  FFFG,  kegs,  6*  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs . 2.25 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  *  gross . 

Cream  Indigo,  2  oz.,  *  gross .  3.90 

Cream  Indigo,  4  oz.,  G  gross .  7.40 

Cream  Indigo,  8  oz.,  *  gross .  11.40 

BUTTER.  Per  lb. 

Tub  Butter: — 

Creamery,  Extra,  60-lb.  tubs . . .  ,30 

“  First,  11  29 

“  Second,  "  .  .  28 

»  Third,  «  27 

“  Imitation,  30-60  'bs .  .25 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . „ . ,jj 

Ladles,  30-60  lbs.,  bakers'  use . 23-.  24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-50-lb.  bxs.  .  33 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  .3, 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes .  3j 

SheaJ  (“400”)  Elgin,  10-50-lb.  boxes .  [30 

Sheaf. . 28-.  30 

B.  S.  Gilt  Edge,  cartons .  ,34 

Gumse,  pounds  or  half  pounds . 

Belle  Spring . 


CANDLES.  Per  (j,. 

J*  ?•*  »*.  3®  lbs . ...•••••• . •••••••• . .  .10* 

“  16  s,  «  . 

Paraffine  4’s,  6’s,  8’s  cartons,  36-lb.  cases. 

Searchlight  Hotel,  x6’s,  30  lbs .  oo?2 

Peerless  “  “  “  .  Zts} 

Bright  Light,  ••  ••  . '.'.'.'.perbox  2' 50* 

Werk  s,  8’s,  30  lbs . 

“  16’s,  30  lbs . [j3 

Carriage  Candles,  size  6x1* . 

Martha  Washington,  long  12s . per  ib.  .17 


-8- 


■dos.  .16 


Jelly  Tumblers — 

Barrels,  22  doz . 1 

(No  charge  for  barrels.. 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  *  gro.,  no  rubbers,  per  gro.  1 .70 
Jar  Rubbers —  ' 

Lip,  wide . per  gross  .85 

Acme,  wide,  z  dot.  cartons . per  lb.  45 

“  medium,  z  doz.  cartons .  “  -40 

Reliable,  white  rubber,  wide .  ’2g 

“  “  medium .  \26 

Black,  medium. . per  lb.  .25 

(25  lb.  lots  z  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

"  Sage .  ■< 

“  Thyme..™ .  « 

Savory .  •« 

Special  case  asssortment,  a 
doz.  Sweet  Maijoram,  z 
doz.  Sage,  *doz.  Thyme, 

*  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram. 
Thyme,  Sage,  Savoy — 

M-lb.  cartons,  z  doz . per  dos. 

V-lb.  “  "  •< 

*-lb.  •*  •*  .. 

W-lb.  screw  cap  bottles,  a  dos.... .’.per  dos. 
*-lb.  square  cans,  a  doz. .  « 


.40 

•75 

«-«5 

.90 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason’s,  pints . per  gross  4.20 

Mason  s,  quarts . . . . . per  gross  4 .45 

Mason’s,  half-gallons . par  gross  6.20 


CANNED  GOODS. 

Foma  toes —  pM  Dol 

Mrs.  Hancock's  Frying .  x  24 

Frying,  Good  Luck  Brand .  x  Xt 

DuBois’  Frying .  x ‘ao 

Jersey  King,  No.  3,  Standard  Jersey  ”.’.’”'.'.’.’.  x.os 

Blue  Hen  Chickens,  No.  3 .  x  tOC 

Rio  Grande,  fancy,  Jersey . ”.  x  05 

Si,1»er  Lake,  fancy,  Jersey .  x.xc 

Alta,  No.  2 . . 

Alta,  No.  10,  1  doz . 

Bull  Dog,  No.  2 .  7; 

Lima  Beans — 

Tinsley's,  extra  small .  x 

Silver  Lake . _’m  ' 35 

Little  Darlings . . z  30 

Acom .  xx- 

Early  Autumn . "  . . . 

Boyer's,  No.  2 . z  .07) 

Oxford,  Maine  packed .  ,87 

String  B.ani  — 

Extra  Fancy  Small .  x,fc 

Mikado,  Penna.,  fancy .  x  .oo 

Cloister,  fanrv  N.  V  . 


We  Are  Going  to  Show  You  How  to 
Make  a  Lot  of  Money 


Jso  Tea  was  ever  blended  that  a  bigger  percentage  of  people 
like  than  Spring  Garden — and  no  Tea  with  as  much  goodness 
can  be  sold  to  you  at  the  prices  we  name  below.  You  can  sell 
it  for  60c.  per  lb.  and  please  those  who  try  it. 


In  100-lb.  Barrels 
In  5-lb.  Silver  Bags 
In  1  -Ib.  Silver  Bags 
In  y-2- Ib.  Silver  Bags 
In  'A-lb.  Silver  Bags 


“  !§ 


CO 


18  cents  per  lb.  net 

19  centsperlb.net 
19%  cents  per  lb.  net 

20  cents  per  lb.  net 

21  cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  oi  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


KELLOGG  &  SONS,  Philadelphia 

Agent,  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


What’s  in  a  Name? 


We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  asgoodasthe  top,  ”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples, and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 
Put  them  in,  and  your  troubles  in 
this  direction  are  over. 


BOWN  BROTHERS 

Despatch,  New  York 


H.  COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 


To  Display  Pickles 


Here  is  a  handsome  single  jar 
for  displaying  pickles  on  your 
counters.  Embodies  an  entirely 
new  idea.  The  support  is  made  of 
hard  wood  with  brass  nickeled 
hinge  supporting  a  composition 
cover  which  doesn’t  warp,  is  acid- 
proof,  and  is  both  fly  and  dust- 
proof.  A  salesman  that  never  gets 
tired.  Very  moderate  price.  Write 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


***  TO  H^^T1SERS  KINDLY  ™ENTIOis 
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Boyer’s,  as . 

Acorn,  3s . 

Acorn.  No.  a. 
Safe,  No.  2... 


hlte  Wax  Beans— 

Acorn . 

Champion . ■• . 

Winsom,  N.  Y.,  No.  10,  1  dor., 


.8254 
1.05 
■  77% 
.60 


•  7« 

•  65 

3-75 


.k« 


,ked  Beans— 

B.  &  M.,  No.  3. 
B.  &  M.,  No. 


tomato  sauce  . 


l°-3. '  .  • 

Campbell’s,  No.  2,  plain . 

Campbell’s,  No.  2,  sauce . 

Oxford,  No.  3 . 

Narragansett,  No.  2,  tomato  sauce . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  dor . 

Van  Camp’s,  No.  2,  sauce,  2  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  sire,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3,  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel’s,  No.  1,  sauce . 

Schimmel’s,  No.  2,  sauce . 

Schimmel's,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Pork  and  Beans,  In  tomato  sauce— 

3-lb.  cans,  a  doz . per  doz., 

s-lb.  cans,  3  doz .  “ 

i-lb.  cans,  4  doz .  “ 

i-gal.  cans,  %  doz .  " 

Sonnyslde  Pork  and  Beans,  plain  or  In  sauce 

t3*ib,  cans,  2  doz . per  doz. 

s-lb.  cans,  3  doz. . .  “ 

i-lb.  cans,  4  doz .  ‘ 

i-gal.  cans,  54  doz .  “ 

ed  Kidney  Beans — 

Joan  of  Arc,  No.  s . 

Martin  Wagner’s,  No.  2,  2  doz . 

Martin  Wagner's  Extra  Quality . 

Van  Camp's,  No.  2,  2  doz . per  doz. 

Komlet . . . 

Winoor,  kernelled . . . 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg, Osborn's . 

Mark,  crushed . 

Rex,  No.  2,  Fancy  Whole  Grain . 

Vanity,  No .  s,  Whole  Grain . 

Royal  Exchange,  Whole  Grain . 


i-35 

*•55 

•9*54 

•92% 

.90 

• 97 'A 

*•3754 

•»754 

*•3*54 

.8z>4 

-8754 

.40 

45 

•4754 

.9254 


•50 
•5»  , 
•8  754 

.82J4 

•7754 

.80 

1.80 

Z.40 

.90 

5.00 

•95 
•70 
•45 
3 .00 


•  8a54 
•7*54 

.80 

.82J4 


1. 6s 
1.40 
1.20 

•  95 
•95 
.85 
.85 

■75 

•  7754 

•  7*54 

•  65 

.6754 
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Peas — 

French,  very  fine,  ioo  cans .  *5*75 

French,  fine,  ioo  cans .  *3-75 

French,  medium,  ioo  cans....* .  12  00 

Boyer's,  Midgets .  1*85 

Boyer’s,  Extra  Sifted .  **5° 

Boyer's,  Sifted .  **35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes .  x*x° 

Jumbo  June .  1  -*5 

B.  F.  F.  Junes .  1.02}$ 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 55 

Beets — 

Red  Jacket,  No.  3,  small . .  I*45 

Silver  Lake,  fancy.  No.  3 . . .  1  ©5 

Bohemian,  fancy.  No.  2 . 85 

Succotash— Belle  Rose, fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy . . .  1  00 

Poland,  extra  fancy  Maine . 92  & 

Spinach — 

Champion,  No.  3 .  x*35 

Shawnee,  No.  3 .  x*  3° 

Farren's,  No.  10 .  4*©° 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  ado* .  1  °5 

Pumpkin— 

Silver  Lake,  No.  3 . . . 87J4 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 9*54 

Andrews  &  Co.,  No.  . . 55 

Silver  Lake,  No.  10,  x  doz .  *  45 

Asparagus — 

Extra  mammoth,  No.  a54 . 4-5° 

Superior,  large.  No.  2^4 .  4-10 

Staple,  medium,  No.  a54 .  3*95 

Swan,  medium.  No.  2*4 .  3-85 

Del  Monte  Tips,  No.  1% . , .  3-75 

Extra  Tips,  No.  t54 .  3  7° 

El  Dorado  Tips,  No.  t54 .  3’®° 

Grand  Island,  medium .  3-5° 

El  Rio,  medium,  No.  2} 4.  *  do* .  3-5° 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  Quality .  *-75 

Extra  standard .  *  “5 

Pears — 

Bartlett,  extra  quality.  a>4s .  *  “5 

Bartlett,  extra  standard,  2%s .  2.00 

Bartlett,  standard,  sJ4s, .  2.40 

Cherries — 

Extra  quality,  2j4» .  3-4° 

Extra  standard,  2)4 . - .  3-4° 

Standard,  2 }4 .  3°° 

Peacbes — 

Goddess,  No.  254,  ex.  stand’d  lemon  cling..  2.6754 
Tioga,  No.  2j4,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No.  2 >4,  ex.  stand’d  lemon  cling  2.5254 

Valley,  No.  2j4,  standard  lemon  cling .  2  3254 

Thistle,  No.  254,  standard  lemon  cling .  2  30 

Agate,  No.  254,  standard  lemon  cling .  2.25 
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Lake  View,  No.  2%,  lemon  cling .  2.20 

Lake  View,  No.  2^,  yellow  free .  2.15 

Columbus,  No.  2l/2\  pie  peeled  yellow  free,„  1.9254 
Columbus,  No.  2 J4,  pie  peeled  lemon  cling.,  x  97 y2 
Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . . . 

Standard  gage . 

DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  io,  x  doz .  3*40 

Pride  of  Shenandoah,  No.  3,  2  doz .  x  .00 

Blackberries — 

Farren's,  extra  preserved.  No.  t .  1 .30 

Silver  Lake,  heavy  syrup,  No  2 .  x  .20 

Nigger  Head,  No.  2 .  1.0754 

Spring  Garden,  No.  2 .  %9° 

Jersey  Duke,  . .  1.10 

Blueberries— 

Loggies,  No.  2 .  x.55 

Loggies,  No.  10 . . .  7.00 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 .  x  .85 

Peaches— 

^Maryland  Leader,  yellow,  No.  3 .  1.95 

Maryland  Leader,  white .  x.93% 

P.  &  B.  yellow.  No.  3 .  1.9254 

Gypsum,  No.  3,  pie . . .  1.50 

Pears — 

Matchless,  extra  fancy,  No.  2 .  1.65 

Fowling  Creek,  good.  No.  3 .  1  .*5 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 .  2.75 

Pride  of  Rochester,  fancy,  preserved.  No  2  1.93 

Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.4© 

Jumbo,  No.  1,  4  doz . . .  1.50 

Silver  Lake,  No.  2 .  2.00 

Silver  Lake,  No.  xo,  1  doz . 

Defence,  No.  2 . .  2.25 

Pine-apple — 

Phonograph,  grated,  No.  2 .  2.00 

Phonograph,  sliced,  No.  2 .  1.95 

Acorn,  grated.  No.  2 .  2 .00 

Acorn,  E.  &  C.,No.  2 .  i.co 

General,  E.  &  C.,  sliced.  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Wallace,  grated,  No.  2 .  x  .40 

Singapore  Chunks,  No.  1%,  4  doz .  1.17# 

Wallace,  E.  &  C.,  sliced,  No.  2 .  x  .30 

Singapore,  cubes,  No.  i54,  4  doz .  x.12% 

Wagner's,  No.  x,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  x,  4  doz . . . 80 
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Th«  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  HIn,  ft-lb,  chunks . per  dos. 

>■  ,  a  >■  « 

i«  it  it  “ 

••  z%  “  sHced  Z’.'.Z'.  " 

"  xH“  grated .  " 

"  .54  “  whole .  *• 

Packed  In  their  own  juice : — 

1 54-lb.  chunks, extra  heavy  iyTup...per  dos. 
zH"  sliced .  “ 


.80 

.875 

*•*7* 

*•33 

*•4* 

1.40 


CANNED  -RABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  z,  4  doz . . .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz . 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  St  M.,  No.  54,  flat,  4  doz .  2  ao 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M  ,  No.  J4,  flat,  4  doz .  2.90 

Star  brand,  No.  54,  flat.  4  doi .  1.35 

Star  brand.  No.  54,  flat,  4  doz .  2  25 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz .  *  20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz . . .  *.t5 

Cotton  Bale,  pickled.  No.  1,  2  doz .  x.1254 

Mackerel — 

Picker’s,  soused.  No.  1,  4  doz .  1.60 

Pickert’s,  soused.  No.  2,  2  doz .  2  50 

Pickett’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.50 

Underwood,  soused,  No.  *,  *  doz .  a. 50 

Underwood,  soused,  No.  3,  s  doz .  3.10 

Oysters — 

Boyer’s,  No.  1,  a  doz .  i-*5 

Boyer’s,  No.  2,  2  doz . 2.0754 

M.  &  B.,  No.  1,  2  doz .  *.°754 

Stewart's,  No.  z,  x  doz..* .  2.00 

Stewart's,  No.  1,  2  doz .  r  00 

Victory,  No.  1  doz .  1.05 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  *-4754 

Gold  Label,  No.'i,  spiced,  4  doz . 85 

Salmon — 

Foust,  Sockeye,  1  lb  ,  flat .  >  95 

Gibrslter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  54,  flat .  1  *5 

Hapgood’s,  No.  1,  tall,  4  doz .  1.85 

Hapgood’s,  1  lb.,  flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  *-®754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Ritter’s  Guaranty 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

'hilip  J.  Ritter  Conserve  Co. 

^PHILADELPHIA,  PA.  = 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits  Fruit  Syrups 


Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Horseahoe,  No.  i .  I-4S 

White  Bear,  red,  No.  i.  tall .  *.32)4 

White  Raven,  54* . 95 


Plata. 

La  Champagne,  X's,  key . 

“  K'*,  key . 

Lucullus,  #’•••—• . . 

C.  Morel,  &'a . 


>5  oo 
17.00 

13  00 

xo.oo 


SAROINK8 — Bo 

La  Champagne,  #’a,  key . . .  17.00 

Billet,  small  ]£s .  14.00 

Cadeau,  U't,  key .  35.00 

Imported — 

French, 

Martels . 9.75 

fit,  Martels . . .  ^3.  50 

Morel,  %%,  boneless .  17.50 

"%%,  Aurora,  smoked .  8.35 

Mustard — 

Us,  Irma,  100  . .  3  •♦*>£ 

Ms,  Ktueka,  key,  too  can. . .  3.27)4 

Xi,  Luncheon,  100  can, .  3.10 

5£i,  Fox,  100  cans .  3  00 

j^s,  Underwood's,  50  can. .  3.95 

"rma,  50  cana. .  3.45 

larbor,  4?  cans,  wrapped . . .  3.40 

Booth's,  extra,  In  cartons,  jo  cans .  a. 75 

s,  Continental,  key,  48  cans . . .  a. 50 

a,  BlanchvlUe,  30  cans .  a. 30 


4 s,  Irma,  too  cans .  3.67)4 

t a,  Continental,  key,  100  cans .  3.40 

|a,  Le  Baron,  too  cans .  3.20 

Gold  Label,  S4«,  oil,  100  cans., .  6.  40 

“  54*1  mayonnaise  dressing,  100  cans  6' 40 

54«.  “  “  so  cans  4.30 

Skipper  Sardines—  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins . .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour’s  Verlbest,  with  key.  No.  1,  a  do* .  1 .35 

“  with  key,  No.  2,  1  dor .  2.55 

Fairbank’s,  with  key,  No.  1,  2  doc .  1.25 

“  with  key,  No.  2,  1  do* .  2.25 

“  with  key.  No.  6,  1  do* .  7.60 

“  with  key,  No.  14,  %  do* .  16. jo 

Libby's,  with  key,  No.  1,  *  dor . .  j  .35 

**  with  key.  No.  2,  1  de* .  2.35 


Chipped  Dried  Beef. 

No.  1,  a  dor . ;.....  1.83 

No.  )4,  a  do* .  r.05 

Glass,  No.  34,  a  dor .  1.35 

Glass,  No.  1,  a  do* .  a. 35 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  *.72)4 
Beechnut  Sliced  Beel,  No.  54,glass  jars, per  dor.  1.55 
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Acme  Sliced  Smoked  Beef.  Per  do*. 

Largs  tins,  2  do* .  2.60 

Medium  tins,  4  do* . -  »•  be 

Medium  tins,  2  do* .  1.65 

Small  tins,  4  dor .  1.00 

Large  glass  jars,  1  do* .  2.85 

Special  jars,  1  do* .  2.60 

Junior  jars,  2  dor .  1.60 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.72)4 

Beechnut  Bacon,  No.  54,  glass  jars .  1.55 

Acme,  large  glaas,  1  dor .  2.75 

Acme,  junior  glass,  2  dos . .  1. 60 

Roast  Beat. 

Fairbank's,  No.  1,  2  do* .  1.25 

Fairbank’s,  No.  2,  1  do* .  2.25 

Armoor’s,  No.  1,  2  do* .  1.22 

Armour’s,  No.  2,  1  do* .  2.25 

Libby's,  No.  x,  2  dor .  x.ro 

Libby’s,  No.  2,  1  dor .  2.20 

Kingan's,  No.  1,  2  dor .  1.15 

Klngan’s,  No.  2,  1  dos .  a.»s 

Lunch  Tongue. 

Fairbank’s,  No.  1,  *  dor .  t.ae 

Libby’s,  No.  1,  1  do* .  s  90 

Armour's,  No.  1,  a  dot .  *.70 

Whale  Ox  Teniae. 

Fairbank's  No.  2,  1  doc . . . .  7.00 

Libby’s,  No.  234, 1  do*. . .  .  10.00 


Potted  Ham  or  Ox  Tongm*. 

Armour’s  Veribest,  No.  34,  4  do*....™.. . 45 

Armour’s  Veribest,  No.  %,  s  do*....„ . 80 

Libby’s,  No.  )4.  4  do* .  .  . 45 

Libbv's,  No.  %,  4  do*. .  80 

R.  &  R.,  No.  54,  4  doz .  1, je 

R.  &  R.,  No.  54,  2  doz .  1. gj 

Potted  Chlckea  ar  Turkey. 

Armour's — 

No.  W,  4  do* . . . 8754 

No.  34,  s  dor .  1. 45 

Libby's— 

No.  54,  4  dor . 85 

No.  %,  2  dor .  1.50 

R.  &  R.,  No.  54,  4  doz .  1. 7s 

Boned  Meat*. 

Curtice  Brothers,  “  Blue  Label” —  Per  Do*. 

Chicken,  No.  54 .  *.85 

eeeeeeeeaeeaeae######  5  •  OO 

Turkey,  «  % .  ,85 

“  “  2 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  * .  11 .00 

Whole  Ham,  No.  154 . ; .  0.00 

Whole  Ham,  No.  254 .  *3.50 
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Devilled  Meata. 
Curtice  Brother*,  ‘‘Blue  Label”— 

No.  5  01. 
Per  Do*. 

Ham .  1.50 

Tongue... . .  x .  50 

Chlckea .  *.x0 

Turkey .  2 . 10 


No.  xo  ox. 
Per  Do*. 
».50 

s.50 
3- *5 
3  *5 


Potted  Meata. 
Curtice  Brother*,  “Bine  Label’’— 

No.  54  Tin. 
Per  Dos. 

Ham . 1.25 

Tongue. . x.25 

Chicken . x.95 

Turkey .  1.95 


No.  X  Tin. 
Per  Do*. 

2  25 
2  25 
3-oo 
3.00 


Seupa, 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  do* . 

s  lb.  cans, t  doz . 

x  lb.  cans,  4  dos . 

Gallons,  cans,  )4  do* . 

Schimmel's,  assorted  t  lb.,  4  Ho* . 

Campbell’s  Assort  ,  No.  x,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort ,  No.  1,  4  doz . 


per  dot. 
,  s.33 
•  1-35 
.  .90 

.  5.00 
.  .*< 
.85 

■  .8754 

•85 


Curtice  Brothers,  “  Blue  Label 

Quarts. 
Per  Doz. 

Consomme . . .  3.13 

Boullon . 2.15 

Beet .  3.1I 

Julienne. . . .  3.15 

Printanier .  3.15 

Vegetable .  3.15 

Tomato .  3.15 


Pints. 

Per  Dos. 
*•75 
i-75 
*•75 
»-75 
*•75 
1  -75 
*•75 


X-Ptnts. 

Per  Dos. 
1. *5 
r.»5 
I.*5 
1. *5 
r.*5 
1. *5 
1  -*5 


Pea. 


Qam  Chowder . 


Chicken  Gumbo . . 

Mulligatawny . 


Broth . 
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candies  AND  CONFECTIONER 

Croft  &  Allen  Co. —  -»  pw 

Extra  Mixtures. . .....30-lb.  pail*  b 

Cream  Tellv  Mixtures  "  . 

01 
IX 


Cream  Jelly  Mixtures., 

Elcroften  Mixtures. . . . 

Nobby  Mixture* . . . 

Cadella  Mixtures . 

Fine  French  Mixture* . 

French  Creams . 

American  Mixtures . 

Variety  Cut  Drops . 

Darling  Mints . 

Golden  Drip  Bar., . ...15-lb.  boxes 

Sour  Balls . . . . 30-lb.  pails 

Pancella  Cream  Chocolate . 

I  X  L  Assorted  Chocolate . 

King  B  Assorted  Chocolate . 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . *5-lb.  pails 

Chocolate  Mints . . . 30-Ib.  palls 

Honey  B  Comb . si-lb.  palls 

Cream  Cocoanut  Balls . *8-lb.  pails 

Cream  Peppermint  . . 3<>-lb.  palls 

“  W Intergreen . 

Wellington  Caramels  . . 25-lb.  palls 

Frozen  Milk  “  . .„ . 30-lb.  palls 

Soft  Jelly  Gum  Drops .  “ 

Superfine  "  .  « 

Jelly  Beane . " 

Wlntergreen  Lorenger*  . .  ** 

Mint  “  „ .  « 

Assorted  "  . .  ** 

Conversation  “  .. . 18-lb.  palls 

C.  &  A.  Crown  Stick . 30-lb.  palls 

Pancella  Chocolate,  z-lb.  boxes,  30-lb.  esses 

Rock  Candv,  assorted . . 10-lb.  boxes 

Penny  goods . „..zo  boxes  In  case 


:L 

0 
a 
<* 


•  * 


.0, 
4.  $• 


3-*5 

3*x5 

x-75 

1  -75 

1  *5 
x-»5 

CATSUP. 

Per  V 

3-15 

x-75 

Z.S5 

BeefSteak  Catsup,  Medium . 

3X5 

1  -75 

x*5 

Campbell’s,  No.  8,  2  doz . 

Campbell’s.  No.  8,  Tobasco . 

3-15 

x-75 

x*25 

3-15 

1  -75 

x*5 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz . 

.  I.'t 

3-x5 

1  -75 

x-*5 

Home  Made,  No.  8,  4  doz . 

. (i 

3*5 

3-x5 

x*75 

X-7S 

x*5 
x  -a5 

Waldorf,  medium,  12  oz.,  screw  top, 
Snider’s  Catsup : — 

2  doz . 

3-x5 

x-75 

1.25 

Pints,  *  dor . 

.  t.ic 

3*  x5 

x-75 

x-25 

54-plnts,  1  do* . 

.  X.3C 

6.  50 

3-5° 

2.00 

Quarts,  1  doz . 

Gallons,  6  jngs  In  crate . 

7*5 

3-75 

2. IS 

How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  Th^y  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  , 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


Will  you  mention  the  “Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  54.1b.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Philadelphia 

*  PENNSYLVANIA 


Compare  This  Picture  With’ 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  <5c  ENGLAND 

7012=14=16-18  Woodland  Avenue 
PHILADELPHIA,  PA. 
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ketchup. 

jrtlce'* “Blue  Label"  Tomato  Ketchup:— Per  Case. 

Small,  as  bottles  In  case .  3  °° 

Medium,  as  bottles  In  case .  4-75 

Large,  ia  bottles  In  case .  3-75 


CHOCOLATE  AND  COCOA, 

falter  Baker  &  Co’s Per  lb- 

Premium,  ia  to  *5  ^ . •• .  •  35 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  6  to  ia  lbs . . 

Auto,  sweet,  6  lbs . . . 3J 

Cocoa,  5£-lb.  cans,  ia  lbs.  In  box . 3° 

Cocoa,  54-lb.  tins,  6  lbs . 36 

I.  H.  Bakers:— 

Best  Cocoa,  5<-lb.  »i*e . per  lb.  34 

“  fib.  “  .  -i6 

Premium  Chocolate,  54s,  ia  lbs . 35 

“  54s.  ia  lbs . 35 

Best  Sweet  Chocolate,  54 s . ai 

Best  Sweet  Chocolate,  . . 21 

Vanilla  Sweet  Chocolate,  54s . 29 

lershey’s— 

Mi  k,  54s,  61b . per  box  1.55 

locoa,  Epp's,  56-lb.  tins,  7  lbs . . . 4« 

«  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .73 

<<  “  6-lb.  boxes,  5<-lb.  tins, 

per  tin,  .37J4 

«  ><  6-lb.  boxes,  54 -lb.  tins, 

per  tin,  .19 

“  Huyler’s,  54»,  6  N> . 43 

“  “  54s,  6  lb . 45 

lensdorp’s  Royal  Dutch  Cocoa,  ra-lb.  cases— 

Per  can.  Per  doz. 

54-lb.  round  cans . *-*7 

54-lb.  “  . 3°  36° 

i-lb.  "  . 59  7-o8 

154-oz.  “  50  cans  in  case  .07 

Per  lb. 

5-lb.  “  . . - .  *-75  55 

lensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . . 

Queen,  4  to  lb . . . . . . . 4^ 

Sweet  Vanilla,  4  to  lb . . . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-N*-  cak«« . 36 

Blooker's  Cocoa  Powder— 

tins,  2  doz.  In  box . per  doz.  1.88 

56-lb.  tins,  2  doz.  in  box .  “  3  -5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  -5° 
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Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb.  .30 

“  54-lb.  tins,  6-lb.  boxes . per  lb.  .37 

Wilbur’s  Chocolate — 

Premium,  54®,  ra-lb . P*r  -33 

Sweet  Clover,  54s,  6-lb . per  box.  1 .65 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54s . 

Cocoa,  labeled,  is. . 

Premium  Chocolate,  54s . 

Premium  Chocolate,  54s . — . 


•  36 
•38 
.a8 
.30 


Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  54-lb.  size . per  lb.  .40 

“  “  i-lb.  “  .  “  -4i 

“  Baking  Chocolate,  54-lb  size .  “  37 

tt  tt  t*  5^-lb.  “  .  “  .*9 

“  Milk  Chocolate,  6-1d.  box . per  box  1.65 

«  Vanilla,  Sweet,  6-lb.  “  .  “  ‘  -65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  54-lb.  packages . . . 3  6 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . . . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  54 -lb.  packages . 3® 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  ia 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . ••••  -4° 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . •;•;•••  -4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . . . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  boxes  In.  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  xo  cans  In  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  ia  boxes  hi  case . per  lb. 

12“  “  6  “  “  .  " 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb. bxs.,  12 bxs.  Incase,  54  lb.  tins  “ 
54-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . . 

Peter's  Milk  Chocolate: — 

No.  6i—54  lb.  size,  croquettes . per  lb. 

No.  62— 541b.  “  “ 

No.  63—54  lb.  “  flat  packets . 

No.  64 — 54  lb-  *'  “  “  “ 

No.  93-  J  lb.  “  “  “ 

No.  66-54  lb.  “  “  “ 

No.  67 — -fg  lb.  “  “  “ 

No.  68— A,  lb.  “  “  “  “ 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 

Croft’s  Cocoa,  Is,  2  doz.  In  box . 

«  54s,  6  lb.  “  . 

“  56s,  6  lb.  “  . 

“  is,  12  lb.  . 

**  5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
Superior  Sweet,  6  lb.  “ 

Premium,  54s>  r*  U>.  “ 

•«  54s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box. . 

“  54-lb.  “  »4  “  . . 

Cocoa  Shells,  cleaned,  bags . P*r  lb. 

KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 


•38 

■38 

.40 

.40 

•  27 

•  27 


•33 

34 

•  33 

r-75 

.48 

.48 

.48 

.48 

.48 

-50 

•5° 

•  5° 


•  40 

r-95 

•39 

.38 

•37 

•  37 

1.50 


•  3454 

•  3554 
.01 
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Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  hall  case.. 

40  “  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case.. 
24  “  “  48  to  case . . 


CO. 

.30 

.29 

2.10 


asty  L.uncn  cnocoiaie — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

gib.  “  “  24-lb.  "  ....  “ 

Special  10-c.  packages,  30  to  box.. ..per  box. 

Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 36^4 

"  54-lb.  "  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb,  boxes . 2954 

“  54-lb.  “  12-lb.  “  . 29 

«  |-lb.  “  6-lb.  “  . 3*>4 

“  J-lb.  “  i2-lb.  “  . 3» 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  r.35 

“  3-c.,  72  “  .  “  r-4° 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 27 

54-lb.  “  24-lb.  “  . 27 


.80 

.80 

■78 
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CONDENSED  MILK. 

Eagle,  4  doz . . .  6.25 

Eagle,  2  doz . . . t .  3- 15 

Challenge,  4  doz .  4-3° 

Defiance,  4  doz .  4  30 

Magnolia,  4  doz . .  4. 80 

Rose,  4  doz .  4.65 

Dime,  4  doz .  3-90 

Winner,  4  doz .  4.65 

Baby,  1  doz.,  glass .  1 .90 

Rea  Cross .  4.60 

Peninsular .  4.60 

Dr.  Hand’s,  2  doz .  3.10 

Leader .  4-3° 

Banner, 4  doz .  4-5° 

Star,  4  doz .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2  20 

Yacht,  family .  3.50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3  95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . .'. . per  case  3.  30 

Pet,  <-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.85 

Van  Camps,  4  doz.,  family .  3.5s 

Van  Camps,  4  doz.,  large .  4.00 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 


.60 


Hires  Con-  \ 
densed  Milk  ..  J  5* 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4*2° 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4-io 


Who  Would  Boom  His 
Bulk-Sugar  Trade  ? 


You  can’t  imagine  yourself  doing  anything  to  boom  your  bulk- 
sugar  trade.  No  need  to  discuss  the  reason,  we  all  know  it. 

But  it  would  be  perfectly  good  business  to  take  some  pains 
to  push  Franklin  Carton  Sugar,  since  every  package  pays  you 
to  sell  it.  Not  as  much  profit  as  tea,  but  still  a  far  better  and 
more  certain  profit  than  sugar  has  ever  paid  before,  and  as  good 
a  profit  as  many  things  pay  of  which  you  sell  less. 

Possibly  even  as  much  profit  as  tea  when  you  calculate 
their  relative  sales. 

Give  this  five  minutes’  consideration,  and  you  11  say  we  re 
right. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


n 

11 


=s!i 


IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD 


40 


GROCERY  WORLD 


-11- 

COCOANUT. 

Schepp't  Shredded,  V  -lb.  pkgs.,  15  lbs.  to  cue 

“  •*  %  lbs . 

Dunhxm’s,  5-cent  package . 

"  . 

••  Ws.„ . . . 

"  )4*  and  . . . . . 

Franklin  Baker  Co’s — 

Brazil,  70  g  lb.  packages . 

"  35  X-lb.  "  . 

"  38  g-lb.  and  16  )4-lb.  packages . 

Brazil,  18  r-lb.  packages . 

“  Shred,  in  palls,  so  lbs . 

"  “  In  boxes,  as  lbs . 

“  "  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  palls . 

"  “  Inboxes . 

"  In  barrels,  140  lbs . 

Bakers’,  Macaroon,  barrels,  140  lbs . 

"  Slice,  "  iso  lbs . 

‘  Strip,  “  iae  lbs . 


Per  lb 
•*3* 

•*»X 

■*9 

.  a6 
.  a8 

•  a6X 


a.  so 
a  .50 
a. so 
a. so 

.11 

•  i°X 

•  10 

.II 

.10X 


.10X 

•  *°X 

•  *°X 


CRACKERS  AND  CAKES. 

A.  Ex  ton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  08M 

oy**"  “  . . . 08  .08X 

Wine  Scroll...._  . . . .  ,10  .,0ir 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07U  .08 

Brown  Edge  Water . 

Butter  Thin . I2 

Clover  Mixed . . .  -08 

Cocoanut  Ripple .  i0 

Cocanut  Taffey  Bar  .  -I2 

Cookie  Mixed . o8!4  00 

F'e  Bars .  .  ,2 

Frosted  Spiced  Wafer .  .00 

Fruit  Cookies . 08X  00 

Fruit  Gem .  >0g 

Grandma  Cookies . ,08)4  .00 

Honey  Jumbles.  XX . 09X  .10 

Honey  Brook  Crisp .  -0q 

Iced  Charter  Oak . -  .09 
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Iced  Ginger  Tablet .  ,08 

Iced  Honey  Jumbles . og%  .10 

Iced  Vedette  Wafer .  .0754  .08 

Lemon  Bar . 08)4  .09 

Man-in-the-Moon .  .08 

Milk  Lunch . . . 07  ^o^% 

Orange  Cookies . 07)4  .08 

Quaker  City  Mixed . 07 X  .<8 

Salted  Strips . c8)4  .0} 

Si  Itines  .  .,2 

Soda  Biscuit  XXX . 06X  .07 

Spiced  Waters . 07)4  .08 

Sunshine  Cookies  . .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Goods —  Per  doz. 

Animals . 55 

Butter  Thin .  1.00 

Gingerettes .  i.o> 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  .co 

Ivinettes .  1  00 

Milk  Lunch .  1  .co 

Our  Ginger  Snaps .  5  > 

Pink  Tea .  i.co 

Sugar  Snaps .  50 

Saltona  Biscuit . * .  1  0> 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 
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Weln  Sent,  In  bbls . per  gal. 

‘‘  1  gallon  stone  jars  . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 


..per  gal. 
In  15  gallon  kegs..per  gal. 
In  10 
In 


•75 
s.  50 


5  “  “  .*5 

„  u  |n  a  gallon yalls... per  pall 

Prepared  Special,  with  spoon,  s  doz.  in  case, 

per  doz . 

"  Sifting  top,  a  doz.  In  case . per  doz. 

“  with  Horse-radish,  2  doz.  In 
ner  doz . . 


•4° 

■75 

.40 


•95 

.46 


case, 


. 95 

FANCY 


.a6 

•a6X 

.22 

.36 

•3» 

.90 

.36 

3*5 


45 


1-75 

•*»5 

4.00 
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DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1 
"  “  with  Horse-radish. p.  dz.  z.ij 

Stone  Pots,  large  size,  r  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radlsh.p.  dz.  1.75 
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IMPORTED  AND  AMERICAN 
CHEESE 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  la  In  case.,per  lb.,  .35,  '* 

Parmesan,  loaves  about  30  lbs . loaf,  .22,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single, 

1“  tin . per  lb. 

i-lb.  tins . . . per  case 

Camembert,  In  wood  boxes . per  doz.  2 . 75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . 

Parmesan,  grated,  ready  for  use"iarge  bottle*, 

per  doz . . . “ . ’ 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . ’ 

Ounutzer  Hand  Cheese,  100  in  box . 

Edelweiss, Romatour  and  Bier-Kase...per  doz. 

American  Swiss,  No.  1 . loal  .19  cut 

Square  loaves.  No.  1,  about 

35  lbs.  each .  per  lb 

Llmburger  Cheese,  No.  z . box,  i8';")4  box'. 

18;  less . „ . 

Muenstcr  Cheese . ****** . *t^r  lh 

Brick  Cheese,  No.  i . .’**** . *«« 

English  Dairy  Cheese . .  **  «* 

Pineapple  (Picnic  size),  6  In  boit."!.’.!!‘.'.per  box 

(Gem  size),  6  in  box .  * 

Royal  Luncheon  Cheese- 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  doz.  in  case .  •« 

Picnic  size,  2  dox.  in  case  ..  .  «« 

Trial  size . “ 

MacLaren  Imperial  Cheese,  ciub  size.per  doz. 

‘  „  “  “  No.  1  size  “ 

Roquefort  “  large  size  “ 

_  “  J  “  small  size  “ 

Frontage  de  Brie,  M.  C.  C.,  i  In  box...per  box 
‘  .dlalgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  bo*  ...  .  « 

Neufchatel  (Cow  brand).  s5  In' box. ""per  box 

Nenfchatel,  Mohawk  Brand .  OJ 

Mohigan  Brand . "... . 

International  Cream . . . .  ’  . 

Star  Cream,  or  Phlla.,  ,2  "•« . . Vi""  ’  „ 

Miniature  Cream, or  Phlla  12  “  «<  . 

Hand  Cheese,  8  doz . “V.  »  ^ 

4  “  Thnringer .  «• 


.19 
.19 
.18 
•>7)4 
3-oo 
2.25 
2.25 
4  5° 
2.40 

1  *35 
1. 00 
1. 00 
2.4b 
2.95 
*•45 
*•55 
*•55 

*-as 

1 .10 
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Farmer  Hand  Cheese,  4  doz.  In  box.,  per  box 

Schutzen  Cheese,  13  In  box  .  “ 

American  Mountain  Cheese  (Alpeit  Ease),  30 
i-lb.  packages . per  lb. 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES, 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuntel,  16  In  tin . per  doz. 

••  8  “  « 


t  t 


Carlsbad  Speck  (Imported  Bacon)  ...„  “ 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb. 

Imported  Frankfurters . per  doz. 


Goose  Breast,  Imported,  marked  weight,  per  lb! 
Patede  fois  Gras,  small  size . per  doz, 


American  Holstetner..by  bbl.  12  less,  per  lb." 

“  Landjager,  short . per  lb 

“  “  long .  •• 

“  Mortadella,  Dry . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

>4-75 . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

.21)4 :  less . 

11  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  i6}4  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

”,  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .23)4  ;  less . 

”  Salami  (E),  50  and  zoo-lb.  boxes, 

.21 ;  less . 

Salami,  Blue  Ribbon,  50  and  1  oo- 

lb.  boxes,  .20!;  less . 

”  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  liver  Sau- 

„  Tsafev; . P«lb. 

“  Petit  Delicatess  Frankfurters,  plain, 

per  doz . 

“  Petit  Delicatess  Frankfurters,  with 

.  Sauer  Kraut . per  doz. 

Lebanon  Beef  Bologna . per  lb 

“  Paprika  Speck . 

Mettwurst,  half-round .  « 

Liver  Sausage  (Special),  truffle,  goose  "or  sar- 

dellen . . . per  )b. 

Smoked  Thurlnger  Blutwurst .  " 

“  Pfefferwurst . .  •< 


4 

4  7 
*7 

•3- 

4 

3  7 
.6 
3-° 


.a, 
»  4< 
.3 


•  il 

.it 


.if 

.it 


.1 

.2i 


.90 


.90 

■>5 


.18 

.15 


•34 

.13 


.i3 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glaLss  jars. 

per  doz .  4. 

(Derby  Brand),  quart  glass  jars 

per  do* .  5 .7 

(Derby  Brand),  10 -oz.  jars, 

per  doz .  2  5 

Calves’  Head,  In  round  tins . per  doz.  r  6 

Pickled  Meats,  in  glass .  *«  j  0 

(Tripe,  Ox-Heart,  Beef  Salad,  "p'i'g’'s  Feet.) 


It  Is  Spelled  R=A=M=L=Y 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelied  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phlla.  Rep.,  Arthur  Hagan  &  Co. 

*5*  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


We  Were  Surprised 


,..*><• 

Boston  USA 


•DC  R AGO  _ 

HNf.ST  KUKUHtl 

OLIVE  Oil" 


y^T’HEN  we  first  began  to  import  De  Rdgo 
Olive  Oil  we  never  expected  it  to  sell 
as  it  has  done.  We  knew  we  had  a  splendid, 
pure,  delicious  oil,  but  there  were  other 
oils,  and  we  figured  on  getting  simply  a 
share  of  the  business. 

But  De  Rago  Olive  Oil  seemed  to  go  from 
the  first  moment  it  went  on  sale.  All 
through  New  England  it  is  the  brand  of 
discriminating  people.  Now  we  are  giving 
it  a  chance  outside,  and  it  is  meeting  with 
the  same  phenomenal  success. 

This  brand  enthusiastically  satisfies  the 
most  particular  people  in  the  United  States. 
Don’t  you  think  you  might  do  something 
with  it  ? 


Jas.  Jf.  Loughery  &  Co. 

IMPORTERS 

Boston,  Massach usetts 
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Beet  Salad,  In  glass . per  do*,  i.oo 

“  in  pint  jars,  glass . 

u  “  in  quart  jars,  glass .  * 

Lamb  tongues,  In  glass .  “  I-6° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Pails. 

Holland  Herring,  mixed,  “Y.  M."  34bbl.  5-5°  bo-75 

“  milkers,  “  36  bbl.  6 .50  75-85 

“  mixed,  Standard,  bbl. 

36  bbl .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

bbl. . . . #•*•••••» 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

36  bbl  8.00 . 

«  milkers,  large  fulls,  bbl 

36  bbl.  8. 00 . 

Marlnlrte  Herring,  Imported,  about  40  in  pall.  1 . 25 

Roll  Herring,  Imported,  about  25  in  pail. .  100 

Spiced  Herring,  Imported,  about  40  1“  PaI1-  100 

Norway  Stockfish,  dry . Per  15 

Matjes  Herring . Per  pail 


BISMARCK  HERRING. 


tin 


.20 
•35 
•  55 
i.ro 


IN 


Pint  sire,  round  tins,  withikey . per  t 

Quart  “  “  ;;  .  ‘ 

4  . .  “ 

SMOKED  DELICATESSEN  FISH, 
SEASON. 

Roll  Mops,  4  qt.  tin,  r.io,  2  qt.  tin,  .60, qt.  tin 
Brat-Haring,  4  qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . — 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  palls .  ‘ 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

••  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . .per  doz. 

NORWAY  ANCHOVIES. 

Original  Package . per  36  bbl. 

Repacked  in  5-lb.  pail . . . per  paU 

“  in  10-lb.  pail . 

HB  ■<  in  5-gal.  kegs . per  keg 

in  56-lb.  fiat  tins . per  doi. 

in  36-lb.  tall  tins . .  11 

in  i-lb.  tall  tins .  “ 

Fancy  Kegs— i|i keg,  .80;  36 keg, . 42 ;  keg, 

.3*;  34  keg . 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3 .25 

pint  jars . ....per  doz.  6.00 

“  large  tumblers . ..  “  *-»5 

email  tumblers .  **  1.25 


•50 

■40 


2.50 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


5-5° 
.60 
1. 10 
»-75 
•95 
1.50 
2  00 

.20 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  1950  36  kilo  Cans,  per  dz.  19  50 
36  “  “  10.50  56  “  “  10  S0 

56  “  “  S  So  34  “  “  5.50 

34  “  “  2.75  “  “  2  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . ..per  cask 

50  “  bbl.—  “  1200 . . per  bbl. 

15  "  keg—  “  500 . per  zoo 

10  «  keg—  “  300 .  „  t  -oo 

5  "  keg-  "  130 .  “ 

10  lb.  pail —  1  50 . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . Per  east 

48  gal.  bbl . per  bbl. 

keg . per  keg, 

. .  “ 

. . per  pail, 


10  lb.  pall 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  “  ...  “ 

•<  “  No.  2,  6  “  ... 

“  «  *  No.  3, 6  “  -  "  „ 

Amandines  9-lb.  tins . per  tin 

“  small  tins .  ‘ 


6. 50 
2.  40 
1.25 


.18 

.25 


.30 
.50 
•75 
1 .00 
5-25 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4-5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag . ■•••  2 -5° 

Green  Kern . P«rlb.  .°936 

.  ‘  .  »7 

.  “  M 

. .  **  *60“.  80 

.  “  .08 

.  “  .05 

.  “  .06-. 08 


Potato  Flour.. 

German  Dried  Pears.. 

Dried  Mushrooms . 

Juniper  Berries . . 

St.  John's  Bread . 

Bay  Leaves . . . 


COTTOLENE. 


per  case 


30  a-lb.  tins. 

154-ib.  “ .  ;; 

6  10-lb.  “  .  , 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


EQGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  . 34 
Western. . 22-33 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .15 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.13-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 1536 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 


Anchovy  Paste,  fancy,  per  doz . 

“  plain,  per  doz. . 

Bouillon,  Burnham,  pints,  2  doz,  in  case . 

“  **  36  pints,  2  doz.  In  case.... 

Capers,  Nonpariel,  36  gallon  kegs . 

*•  “  Quart,  glass . per  doz. 

“  "  bottled,  %  size...  .per  doz. 

n  II  11  11  .  a 

11  11  11  ^  1*  .  a 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
••  med.  “  “  12  “ 

<«  small  "  “  24  “  “ 

Cherries  in  Maraschino,  in  glass,  r-doz.  case... 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz. 
«  “  3 lb., adz. case 

Currie  Powder,  pints,  per  doz . 

“  4  ox.,  ;;  . 

“  2  or.,  . 

Russian  Caviar,  34’s . 

“  3 4'» . 

"  36’s . 

<•  x's . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen's,  per  case . 

Kippered  Herring,  6  doz.  in  case . per  doz. 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
<*  <•  Dinner  Biscuits,  per  lb... 

“  “  Breakfast  Biscuits , per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  J6  pints,  per  doz . 

Salt,  in  4 -doz.  stone  jars . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . 

“  “  “  2  oz.,  “  . 

Armour’s  Beef  Extract,  2  oz.,  “  . 

•'  "  ••  40Z.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . 

••  a  “  4  oz . per  doz. 

*•  «*  **  8  oz .  “ 

<«  “  “  r6  oz .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  . 


.27 

4-5° 

3.25 
4-75 
3-75 
3-75 
2.00 
z.*o 
7. 00 
2.35 
1 .90 
*••5 

4  65 

5  .00 
4.75 
7.00 

.90 

2 .20 
3-50 

2.25 

1.50 

2.85 

5  5° 
10.50 
20.00 
18.00 
16  00 
13.00 
1.60 
12.00 
•19 
.29 
•32 

1. *5 
.60 
i-75 

6. 50 

3- 55 

4-  45 

8.20 
4.00 
4.00 
7*5 

*3 -5° 

28.00 

26.01 

24.00 


-18- 

Truffles,  A . Per  tln.  -3° 

“  34 .  “  55 

"  U .  “  1.15 

•I  $6 . “  2.25 

Shrimps,  Pickled,  small  size .  1.00 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  36-lb.  “  “  .  2.25 

Rose’sLlme  Juice,  per  doz .  3 . 60 

Victor  Rose  Water,  per  doz .  2.25 

Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  doz .  5 -*5 


FLOUR.  Per  Bbl 

King  Midas .  6.80 

Gold  Medal .  b.45 

Millbourne .  6.25 

On  Top .  6.70 

Ceresota .  5  4° 

Pillsbury’s  Best .  6 . 35 

Taylor’s  Fancy .  5  -75 

Semper  Idem .  5  °° 

Pride  of  the  West .  5  45 

Sunbeam .  5-  35 

Quaker  City . . . . .  *5 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2S . . .  3-55 

Uncle  Jerry's  Pancake,  40  packages .  2.85 

Hecker’s  Buckwheat,  32  packages . per  case  4.10 

Hecker's  Buckwheat,  16  packages per  case  4.60 

Hecker's  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3 .25 

Ralston's  Purina  Pancake  Flour,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . ......per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  1.35 

Schlmmel’s,  io-  oz.  bottles,  2  doz.  in  case .  1.45 

“  6-  oz.  “•  “  “ . 9° 


You  May  Think  You  Can’t  Afford  an 
Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 

A  Rapid  Motor  Truck  or  .Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 

F.  A.  HENRY,  Sales  Manager 

Rapid  Motor  Vehicle  Company  mcmoAN 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


«***„  ,r:  >• 


vtOVJ$ 


^ashburn-crosbvc®*; 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  P HILA  DEL  *  <<  A,  PA • 
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FARINACEOUS  GOODS. 


Cora  Meal — 

Lea's,  white,  Table,  too  lbs . 

"  yellow,  granulated,  too  lbs. 

“  *'  table,  too  lbs . . 

Western  yellow,  100  lbs. . 

Mother’s,  36  packs . 

Quaker,  36  packages . 

Farina,  Hecker's,  94  t's,  per  case, 

“  Schumacher's,  34  packages,  per  case.. 


Per  Bag 

a. 15 
a  15 
a .  10 
1.80 
*•75 
a  85 
1.40 
1.35 


Beans— 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  Extra  Choice',  N.  Y.  State,  grain 

bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  r* 


.06 


-20- 


Mother'*,  18  pacicages.. 
Quaker,  18  small  siie.... 
Quaker,  10  large  size. .. 


'■57H 
1  *55 

3.20 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . 

Avena,  per  keg,  90  lbs . 

Standard,  180-10.  bbls . 

"  90-lb.  bags . 


7.2s 

385 

7.00 
3  SO 


a.  40 


3.30 

*•45 

a. 4*  X 

2.40 
a.  60 


Peas — 

Green . . . per  bushel 

Scotch .  •< 

Split,  yellew .  " 

"  green .  *• 

Lentils— 

110-lb.  bags . per  lb. 

Less  quantity .  11 


2  95 
3.25 

3.20 


.08 
.08  % 


Shaker  Cora — 

Fancy,  barrels . per  lb. 

Less  quantity . .  “ 


Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1.75 

Lea ’a  Pearl,  100  lbs . . . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case.... 

Western  Pearl,  100  lb.  bags .  1.85 

Western  Grits,  100  lb.  bags .  1  90 


Sago- 

Fine,  bags  about  160  lba . 

50-lb.  lots . 

Admiral,  Pearl,  a4's . . 

Tapioca,  Instantaneous,  50 1's. . . 

Colburn's  Hasty,  36  pkgs . 

Minute,  X -gross,  por  box . '. 

Flake,  abont  125  Ids . -per  lb. 

"  less  quantity. .  “ 

Pearl,  150  lba .  " 

"  less  quantity .  " 


•05H 

.06 

.08 

.08X 

■°7% 
2.85 
.06 
.06^ 
•04  X 

■05% 


CEREAL  SPECIALTIES. 


Barley — 

OO....  ' 


No.  3,  100-lb.  bags .  4 


,07 


Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case., 

pkgs.,  c 


48  5C.  pkgs.,  case . . 

,  asstd.,  34  sc.,  la  10c.  case.. 

Smith's,  30  xo  c.  packages . 

"  “  assorted,  5  and  10  c . 

Golden  Egg,  5  and  10  cent . 

Golden  Egg,  5  cent . 

Golden  Egg,  to  cent . .  . 


1. 15 

x.25 
1.20 
1 .90 
x  .90 

2-55 

2-55 

2*55 


Oatmeal,  B,  per  bbl .  s  . - 

«<  «  - .v.  .  0-15 


kegs  too  lbs.,  per  keg... 


4.12% 

Per  case 


Oaten  Goods,  In  cases — 

Avena,  18  packages . 

Banner  C ats,  so  packages. .  ,  , . 

Friends'  Oats,  36  packages . .  l'_0l 


Ralston  Hominy  Grits,  36  a-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a's . ....per  case 

Purina  Health  Fcod,  36  s’s,  Cartons  “ 

Purina  Pankake  Flour,  36  2s . 

Purina  Whole  Wheat  Flour,  ao  5's . per  case 

Egg-O-See.  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  a-ib.  packages . 

Force  Food,  36  packages. 


3<=5 


Mapl  Flake,  36  “  . 

Shredded  Whole  Wheat,  50  packages. 
"  -  <• 


Cream  Wheat,  36  packages . 

Apetiza,  24  packages . 

Flaked  Rice,  Cook's,  24  packages . ] 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  34  packages . 

Korn  Kinks,  72  packages . . 

Pettijohn’s  Food,  18  packages . 

Presto,  36  packages . 

Quaker  Puffed  Rice.  36  packages.......”!”””” 

Quaker  Wheat  Berries,  36  packages . . . 

Trlscnlt,  30  packages . . . 

Kellogg's  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  xo  cent  size... . 

Zest,  24  packages,  is  cent  size. . . 

Zest,  30  packages,  35  cent  size. 


385 
4-5° 
3.00 
4.20 
a. 85 

*  85 

♦  •*5 
3-85 
4  05 
5.00 
2. 60 


4-5° 
2.85 
2.70 
3  55 
4-50 
a.  70 
2.75 
x  .80 


This  Cabinet 
Will  Attract 
Your 

Customers’ 

Attention 


Ml 


Can  you  think  of  a  better 
method  of  selling  cakes  than 
by  bringing  them,  to  your  cus¬ 
tomers’  attention  in  an  attractive 
manner  ?  You  do  this  best  by 
the  u^e  of  a  Durham  Display 
Cake  Cabinet.  This  cabinet 
enables  you  to  handle  your 
cakes  in  a  clean,  sanitary  man¬ 
ner,  and  it  soon  pays  for  itself 
in  preventing  the  losses  you  are 
accustomed  to  having,  such  as 
breakage  from  constantly  mov- 

13) I'10  Ca,JS  ’  .famplmg’  a11  of  >'ou  suffer  from  that ;  moisture  and 
nothing  so  hard  to  sell  as  a  musty,  dusty  cake. 

The  cabinet  is  made  of  highly-polished  oak,  in  sizes  to  hold  12 

siie- The  cans  rest 

1  urlller  particulars  and  prices  on  request. 


•>////. 


dust, 


16,  20 

trays, 


Durham  Display  Fixture  Co. 


RICHMOND,  VA. 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz. 1  lb.  pkgs.  x,8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’S  Sparkling . . . p«,r  dox 

Acidulated .  “ 

Cox's,  large . *|*  « 

“  small . * .  u 

Plymouth  Rock,  Pink  or  White!!!!!!!!!  “ 

Ne*°n's . . . per  doz. 

small .  « 

Bromangelon,  assorted  3  do* . “ 

^*2U2f  Puddlne .  a  doz.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  2  doz .  •< 

Jell-O  Ice  Cream  Powder,  2  doz.....  .  « 

Chalmer’s,  shredded .  z 

Chalmer's,  granulated . 1  00 

Chalmer’s,  No.  1  packages .  , . 

Peter  Cooper  . . 


*0754 
*-C7  X 
2-5714 
•95 
1.20 

»•  35 
■95 
•87X 

.80 

87  X 


-31- 

macaroni.  p#rlb 

L**?8*  ^phabets,  square,  25  lbs . 05J. 

“  Elbows,  “  '*  .  0,£ 

“  Marcaroni,  long,  “  . ‘0,i 

“  “  square  “  .  0,,£ 

Larosa  Spaghetti  long,  *5  lbs . 

a  “  bulk,  «  — . 

Anger  Baking  Co. — 

"  Golden  Seal”  Egg  Nudeln,  fins,  medium 

and  broad,  48  5-cent  packages .  1. 8c 

24  10-cent  packages . .  x  g- 

“Plain”  Noodles,  24  x-lb.  cartons .  1  8c 

“  “  48  X-lb.  “  .  rloo 

Egg  Alphabets,  48  5-cent  packages .  1  .to 

1. 8c 
2.8c 

.  ,  .-  -  - - eLis" 

brand  (French  style),  25  1/1  cartons .  a. as 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
“  “  482/a  *'  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . a. 00 

“  Golden  Seal "  Egg  Macaroni,  35  10-cent 

cartons. .  j  gg 

“  Imperiale"  brand,  25  1/1  packages  (iocc)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  xdb. 

cartons,  24  packages . .  x 

Spice  Drops,  In  baskets,  20  lbs .  1.64 

“  In  boxes,  xa  lbs . .  x‘-00 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .  30 

Bulk,  xa-lb.  wooden  boxes . £g 


Tryphosa. . 

Imperial  Wine  Jelly  .  . 

II  I,’’  1 


.90 


. per  doz.  .92X 

. per  doz.  .95 

^Utine.McK^ey-— .  £ 

Wetmore  s  Double  Refined,  36  zoo. 

.  T . . . per  case 

Kusto,  60  5-cent - ’ 


£ “™>  00  packs . per  ^ 

Puddine,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz. . .’.’.’.’..per  doz. 


2.70 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7. . . 


»  Stand,  No.  1  CY.ZIIZZZZ 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  i,Tln Scoop,  10.00  Brass, 
Sugar,  "  s,  "  -.oo  <• 

“  Tea,  "  3  •<  6  00  “ 

"  Spices,"  t  -  5.oo  .. 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale . . . 

Standard  Cash  Register . . 

Tea  Caddies,  round  front,  No.  s . per  doz 

“  **  «  -  tt  ’ 


10.00 
16.00 
•3  00 

45  00 


14.00 

9.00 

750 

6.00 


One  Way  to  Use  Our  Advertising 


Here’sa  good  idea  for 
a  window  display : — 
Get  any  of  the  lead¬ 
ing  monthly  magazines 
and  turn  to  our  adver¬ 
tisement— you’ll  find  it 
in  most  of  them.  Cut 
out  the  page,  surround 
the  advertisement  with 
a  heavy  black  marking 
pencil  line  and  paste  it 
on  the  front  of  your 
window.  Put  below  it  a 
placard,  “  You  Can  Get 
These  Goods  Here.” 
Then  put  some  Ralston 
Health  Food  and  Purina 
Whole  Wheal  Flour  in  the 
window,  and  see  how 
many  orders  you  get. 

These  products  rep¬ 
resent  the  very  highest 
grade  of  their  class. 
Pure,  nutritious,  de¬ 
licious  foods !  More, 
we  bring  business  in 
them  to  your  door  by 
our  country-wide  ad¬ 
vertising. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  <$  Co.,  General  Distributers,  12-16  Chestnut  St.,  Philadelphia 
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obacco  Cutter* .  » .50 

larm  Money  Drawers .  1 . 50 

ag  and  Twine  Holder .  1 .00 

arrei  Covert,  Sunk  Handles,  ai  In. ..per  dox.  2.50 
«  Top  “  21  In...  “  2.00 

«f  Cutters .  6.00 

ong  Borers,  Enterprise  No.  2,  i)4  to  2  in .  1.60 

an  Openers,  “  Never  Slip" . per  dox.  .90 

topper’s  Can  Opener . per  gross  13.80 

heese  Cutter*. .  8.00 

offee  Mills,  Dell's  No.  9 .  32.00 

"  40.00 

“  it .  65.00 

rnlt  Augers,  t  prong .  1 . 50 

[eaxurtng. Faucet*. .  *  .00 


blladelphia  Scoop  Co’a  Sugar  Scoops:— 


Indestructible,  No.  4 . per  dox. 

5  .  “ 

6  .  “ 

Ex.  Galvanised  Steel  Blades,  No.  3.. per  dox. 

tt  tt  it 

ii  it  i* 

X  Quality,  No.  3... . 


9.00 

12.00 

15.00 

4. so 

540 

7.  20 
2.6o 


“ 

« . 

11 

3.00 

*• 

. 

11 

3-40 

herer’a  Bclipie  Counters 

No.  of 

No. 

Length. 

Drawers 

Each. 

654, 

3  feet  8  Inches, 

9 

15-00 

854, 

4  feet  10  Inches, 

xs 

20.00 

>o)4, 

6  feet, 

*5 

25.00 

n54, 

7  feet  3  Inches, 

18 

28.00 

>4)4, 

8  feet  6  inches, 

21 

31  .OO 

>654, 

9  feet  8  inches, 

24 

35-00 

>8)4, 

10  feet  xo  Inches, 

*7 

40.OO 

20#, 

xs  feet, 

3° 

45-°o 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
ese  prices,  f.  o.  b.,  Ilion,  N ,  Y. 


rales,  Dell's,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  *  “  r« 

n  it  a  f 

n  n  11  _ 

it  a  11  ^ 

Grocer*’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  x 

«  <1  u 

it  it  it  | 

n  it  it  . 

it  a  tt  ^ 

Butchers’,  without  weights, No.o 

u  tt  tt  j 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  carton*  or  tins.  2  doz.  in  case  “  2  00 

Dime  Tumblers,  2  doz.  in  case “  .90 


MACKEREL. 

soo  lb.  xoo  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50. co  25.6013.00  2.75  2.25 
h*x.  Norway,  No.  2...  36. co  18.60  9  *0  2.05  1.69 

Ex.  Norway,  No.  3...  28 .00  14.60  7-50  1.65  1.37 

Ex.  Norway,  No.  4...  25.00  13.10  6.6j  1.50  1.25 

Ex.  Bloaters,  xxx .  42.00  21.60  10. gs  2.35  2.13 

Ex.  Shore.  No.  1 . 

Ex.  Bloaters,  xx .  40  co  20.60  10.45  3.2;  1.95 

Fancy  No.  1, .  40. co  20.6010.45  2.25  1  95 

Large,  No.  1 . 

Med.  Shore,  No.  1  ...  29.00  15.10  7.75  1.70  1.41 

Large  Irish,  No.  2 . 25.00  13. 10  6.05  1.50  1.25 

Extra  Irish,  No.  2 . 24.50  12.85  658  1.48  1.23 

Medium  Irish,  No.  2..  23. 50  12.35  6.33  1.4  \  1.19 

Small  Irish,  No.  2 .  22.50  11.85  6.08  1.38  1.15 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  xo.6o  5  50  1.25  x.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10  4.10  x.co  ,85 

Shad,  No.  2,  Mess . 

Haddock,  Pickled.... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge.  40  lbs . 06# 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  20  lbs . 08 

White  Rose,  1  lb.  cakes,  24  lbs . c8# 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08# 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  2  doz.  In  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . .07 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  #c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box  x.15 

"  “  xoos .  **  2  20 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . . 

Fancy  N.  Y.  State,  48  1  lb . 

Choice  N.  Y.  State,  50-lb.  boxes . 10# 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22  % 

Standard  Royals,  25  lbs . 19# 

Cherries — 

California,  unpitted,  Black,  25  lbs . ’6J4 

California,  pitted,  25  lbs . 30 

Currants— 

Gold  Medal,  recleaned,  36  is . 08 # 

Gold  Medal,  loose,  25  lbs . 08^ 

Private  Growth,  extra,  cleaned,  36  lbs . 08# 

“  cleaned,  30  lbs.  bulk . 08^ 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14% 

Fancy  Yellows,  50  lbs . 14 

Extra  Choice  Yellows,  25  ibs . 13# 

Extra  Choice  Muirs,  50  lbs . 14 

Choice  Muirs,  25  lbs . 13 

Choice  Yellows,  25  lbs . 12^ 

Pears — 

Fancy  California,  Bartlett,  25  lb . I..  13K 


PRUNES. 

Boxes. 
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t  art’ 


20-  30,  25  lbs.. 

3°-  4°,  25  “ . >o)4 

40-  50,  25  “  , 

40-  5°,  50  “  . 

50-  60,  25  “  , 

50-  60,  50  "  , 

60-  70,  25  “ . 08 

..  ,oj% 


.09^ 

■  oS% 

.08* 


f3 


.09% 

•o*K 


3 

04 


"I 

§  i 

(*o 


.08 


•°7  y* 


.07 

.06^ 


•OS  Va, 

*o5 

•°sx 


60-  70, 50 
70-  80, 25  •• , 

70-  80,50  “ . 

80-  90, 50  “ , 

90-100, 25  “ , 

90-100, 50  “ , 

100-120, 50  ** 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver... 

Ensign,  fancy,  pitted,  50  .s . 

Raisins — 

Muscatels,  4  crown,  50  lb . ..... 

“  3  “  50  lb . 

"  2  "  50  lb . t. . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . . 

Seedless  Muscatels.  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Admiral,  fancy,  40  is . 

Newburgh,  fancy,  36  is . 

Green  Cord,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs.,  net. . 

“  fancy  drums,  about  26  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net. 
Oange  Peel,  fancy,  boxes,  10  lbs.,  net. 


•  2 1  )4 

.09 

•  c8f„ 
.c8/8 
•°7^ 

•  °9/4 
.18* 

.08 

■°7K 

.08 

.10 

• 11 54 
•>*)i 
.18 

•  17V 

.11  54 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sire,  2  dozen .  2.70 


25- 


2.25 
a. 50 


15-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  ib-cent  size,  )4  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5,  1  doz.  25-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2.47)4 

2  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  2.15 

24-12  oz.  package,  packed  2  oz.  In 

case .  “  M  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs .  2.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .72)4 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz.  “  .90 


Getting  Along’  ’ — the  other 

won’t 


It  isn’t  so  much  a  question  of 

fellow  may  get  along  so  much  faster  that  you 
be  in  the  race — 

What  you  want  to  do  is  to 


“Get  Ahead”  > 

Your  best  asset  is  “ENTERPRISE” 


L  ENTERPRISE  | 


Vith  New  Total  Registering  Device 


The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SELF-PRIMING  Of  T1V/I O 
and  MEASURING  1  1 V 1 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


^  The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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INK. 

Arnold's,  black,  3032 . per  bottle 

Continental,  red,  1  dor . 

black,  3  doi.. 


•48 

•  3° 

•  25 


Royal,  black,  3doi . 25 


Stafford,  Commercial,  3032.,  . . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doi. 
Camp  Chimneys —  No.  o.  No.  1.  No 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  V  Ictor  Top .  3.60  4.20 

Pore  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o,  Tubular  Lantern  Globes . 5  doi. 

Cold  Blast . 4)4  do*. 

No.  1. 

Jumbo  Chimneys,  plain . per  doi.  .75 

“  “  dec.,  107,  "  .90 

No.  o.  No.  1 

Banner  Burners . 45  .53 

No  charge  for  packages. 

Oil  Cans— 

1 -gallon,  Glass . per  doz 

1-  “  Galvanized .  “ 

5-  "  Lenox,  Spout .  “ 

S-  “  "  Spigot .  “ 

5-  “  Columbia . .  “ 

5-  *•  Banner .  “ 

5-  “  Climax,  Pump .  “ 

3-  “  Home  Rule,  Pump .  “ 

Lanterns — 

No.  o.  Standard. . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


4.80 
4.  So 
4.20 

3-  3° 
2.75 

li?.. 

.85 

1 .00 
No.  2 
•  75 


2.23 

2.10 

S.cd 

5-5° 

7.00 

8.00 

10.00 

12.00 


4-75 

v.80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  doz- 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb. 

"  “  25  lb.  boxes,  %  lb .  “ 

Acme,  1  lb.,  sifting,  23-lb.  boxes . 


■53)4 
•°5  Vt 

■06  yt 
•05)4 


LYE  AND  POTASH. 


Banner,  4  doz . 

Babbitt's  Potash,  4  doz . 

.per  case 
«« 

3-25 

3-3° 

Lewis’ . 

if 

325 

Red  Seal,  2  doz . 

< 

*•87  'A 

•'  4  doz . 

3.65 

Popular,  4  doz . . . 

tt 

*  45 

MATCHES. 

Per  gro 

Swift  &  Courtney’s,  zoo’s,  i-gross  case .  1. 75-1. 90 

400’s,  1  “  .  3-50-3-70 

500’s,  1  “  .  3.75-4.00 

Blue  Hen,  zoo’s,  1  “  .....  1.50-1.60 

"  500’s,  1  "  .....  4.00-4. 23 
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Per  Gross. 

Vulcan  Parlor,  65’s . . 

“  zoo's,  5-gross  in  case . 90 

"  500’s . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

“  100’s,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

"  No.  32,  5 -gross  cases . 35 

Safety . 45 

Mazeppa,  Parlors,  500’s .  3-50-3-75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200‘s. . . .  z. 80-1. 90 

"  500's . 4-50-4-75 

America,  zoo’s .  z. 30-1. 35 

American  Paraffine,  500's,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  z  gross,  No.  3,  z, 000 .  5.50 

Our  Darling,  J4  gross,  No.  4,  z,ooo .  2.75 

Superba,  zooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  z  00 

Blue  Ribbon,  165s,  z  gross  to  case .  z  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  Z50S,  1  gross  to  case . 90 

Planet,  zoos,  3  gross  to  case . . . 80 

MINCE  MEAT. 

John  Bower  &  Co. 

Ban-els  and  half  barrels,  Superior . per  lb.  .o8$£ 

z8, 37  and  68-lb.  buckers,  “  .  “  .09 

zo-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  •'  “  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .  13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  07^ 

z8, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  -o8J$ 

z8, 37  and  60-lb.  buckets,  “  “  .09 

zo-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  "  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  incase,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .07 

z8, 37  and  60-lb.  buckets,  “  “  .08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04)4 

8chlmmel's,  30-lb.  Kits,  bbls.,  )4  bbls...per  lb.  .07% 

“  z8  and  37  lb.  Kanakins .  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate. ..per  doz.  9 .80 

“  5-lb-  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  .04^ 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  s,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Cele  bratcQ — heedless . 

Barrels,  Halves,  Quarters . per  lb.  .  o8J£ 

Wooden  Pails,  18,  37  and  68  lbs .  *  .09^ 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  in  case,) 

per  gross. .  xi.oo 

Keystone — 

Barrels,  Halves,  Quarter* . per  lb.  .07% 

WrvoHen  Palls.  t8.  2*7  and  68  IV* .  **  .08$^ 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  isetest . . .  “ 


.18 

•  >*54 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents : —  Dor, 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13  50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

**  Extra,  pints .  4  50 

**  Mammoth,  %  pints .  3.15 

“  Extra,  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

Pi  m  Olas,  10  oz .  3 . 50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6.  50 

California,  individuals .  1.50 
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olive  Oil _ Imported. 

Butin  &  Ferrter’z,  extra  fancy,  cits.,  z  doz .  4 

“  “  pts.,  a  doz a 

“  “  )4-pts.,2doi.  1, 

Rae’s,  Lucca,  litre  bottles,  1  doz .  zz 

“  25-oz.  bottles,  z  doz .  8 

“  Finest  Sublime,  qtz.,  z  doz .  6 

pts.,  a  doz .  7 

4 


)4-pts.,  a  doz._ 

“  “  8-oz.  flasks,  2% 

doz . 

“  “  12-oz.  flasks, 

2%  doz .  9 

"  Sublime,  8-oz.  flasks,  a}4  doz...  6 

"  “  12-oz.  “  2%  doz...  8 

Rae’s, FinestSubllme.zgal.,  zolncase,pergal.  a 
Rae’s  Finest  Sublime,  5  gal.,z  or  2  In  case, per  gl.  2 
“  z  qt.,  40  to  case,  “  a. 

Sublime,  z-qt.  tins,  40  to  case .  t. 

“  X-gal.  tins,  20  to  case .  a 

“  z-gal.  tins,  zo  to  case .  a 

“  5-gal.  tins,  1  or  2  to  case. « 
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J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 54  oz.  bottles . 4.75 

24  8  oz.  bottles .  7.50 

Z2  z8  oz.  bottles . 6-75 

2  5  gal.  cans,  case .  22.00 

10  1  gal.  cans, case .  23. xo 

20  l/z  gal.  cans,  case .  24.20 

40  %  gal.  cans,  case . . .  25.30 

80  Ys  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Pereas 

Large  bottles,  x  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  5c 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  xx.oo 

Y  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


8.5c 

9.00 

475 


fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case, 

Pints,  “  a  “  “  .....  “ 

K  Pints.  “  s  •  “  .....  “ 

Oliver's  Olive  Oil — 

x  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  . 4.25 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 


AMERICAN  OIL. 

Lubon's  No.  8,  2  doz . per  doz.  .52 

Lubon's,  No.  16,  2  doz . per  doz.  .95 

Lubon's  No.  32,  1  doz . per  doz!  x.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz  .  x  .00 
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We  GUARANTEE  the  Parity  of 


ATMQRE’S 

Mince  Meat 


Contains  No  Adulterant  or  Preservative 

ATMORE.  &  SON  Philadelphia 


We  Do  the  Work 


You  Get  the  Pay 


Everybody  knows  Ariosa  Coffee. 
You  need  do  nothing  but  fill  orders — we 
have  done  the  work.  We  make  it  worth 
your  while  to  fill  orders  by  giving  you 
almost  any  article  of  merchandise  you 
may  need,  which  you  would  otherwise  be 
obliged  to  draw  on  your  bank  account 
for,  in  exchange  for  the  vouchers  you  get 
with  every  case  of  Ariosa  you  sell,  so 
you  get  the  pay. 

If  you  haven’t  a  catalogue  we  will 
send  you  one. 


Arbuckle  Brothers  -  New  York 


IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  “  GROCERY  In£ORI_D  ” 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  15  x  so,  full . per  ream 

24  x  36,  full,  20  lbs .  “ 

18  x  24,  full,  io  lbs . .  * 

Special,  15  x  20,  6  lbs.. .  “ 

Manilla,  Bakers’,  15  x  20,  10  reams  in 

bundle . per  ream 

"  Rol1 ,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9, 12,  15, 18, 

20  or  24  Inches  wide .  “ 

“  Glazed  Fibre.  12,  15,  18,  20  or  24 

inches  wide .  “ 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  " 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  g  X  12...  “ 

PAPER  BAGS.— Manila. 
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Price  per  1,000  and  not  less  than  500  lots 

iaW-lb.  Plain  Flour  Sacks . 

.per  M 

4.00 

»5-lb. 

n 

ft 

. . 

. . 

it 

5-75 

50-lb. 

(1 

ft 

ft 

II  25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  “  quarts .  “  5.75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  palls . per  pail  .90 

"  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  10-lb.  palls . per  pall  1 .00 

“  5-gal.  kegs . per  keg  2 .25 

Pickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  “  “  1.10 

“  Ox  Heart,  “  “  1.10 

«  Pig’s  Feet,  «•  “  x.io 
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Russian  Sardines . . . per  keg  .  75 

“  5-lb.  palls  . per  pall  .  50 

“  xo-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad's  **  Tip-Top  *' : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4 .00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 92^ 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . .  .92^ 

PICKLES. 

Barrels,  45  gal.,  1200s .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  : ,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  **  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 92^ 

No.  8,  Sweet  Gherkins.  2  doz . 92^ 

No.  8,  Sour  Mixed,  2  doz . 92*4 

No.  8,  Sour,  assorted,  2  doz . 92J4 

No.  8,  Chow-Chow,  2  doz . 92J4 

No.  8,  Onions,  2  doz . 97/4 

Highland,  No.  10,  Chow . 90 

Highland,  No.  10,  Sour,  assorted . 90 

Highland,  No.  10,  Sweet  Mixed . 90 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  3  doz.  x  doz.  x  doz.  %  doz. 

K  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
**•*5  5.50  4-70  8.35  7.30 
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Wood,  each — 

x  Gal.  2  Gal.  5  Gal.  xo  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

X.20  2.30  5.50  x.  00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  54  doz. 
Qts.  %  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz. 

$4  Pints.  Pints. 

4.00  7 . 00 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.70  3-30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 

1. So 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

.15 

.16 
.20 
.90 


Pure  Cider,  45  grain  . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grain. . 08 


45 


.09 


Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . . 

“  10-12  lbs . 

Picnics,  6-8  lbs.. 


. 

. IX 

. 12 

. °9Vx 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11 

“  Air  Dried,  sets . 18 

“  **  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . .14^2 

“  boneless . 15J4 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  #-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  34-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 13% 

“  “  large . 13^ 

medium . 13J4 


“  “  small 

“  Breakfast  Bacon . 14 

t€  tf  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

**  “  insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams . 23 

Beef  Tongues . per  doz.  900-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 14 

Premium  brand  Hams,  12  lb . 14 

Premium  brand  Hams,  14  lb . 13 

Premium  brand  Hams,  16  lb . 13 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  18-20  lb . 13^ 

Premium  brand  boiled  Hams,skinned,fatless  .24 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  shortcut . 17 

Winchester  brand  skinned  Hams,  all  aver . 12^ 

Winchester  brand  Picnics . 09  J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . . 

Plain  Tubs,  50  and  60  lb.  cans. 

xo-lb.  Tin  Palls,  60  lbs . . 

<  “  *'  _ 


10^ 
»  Vi 

1 1  Vt 


8  % 

8  H 

9-Xs 

9lA 

9Xs 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces. 
“  “  tubs 


“  3,  5  and  xo-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . . 


.10% 

•  XX 

.12 


•  i°H 
•°  8K 
.0814 


DRESSED  MEATS. 


City  Dressed  Beef—  Per  lb 

Choice,  native . og^-.ioj^ 

Common  to  fair,  native . „.c6j4  -.08 

Western  Dressed  Beef — 

Choice,  native  cattle . 09%-.  10% 

Common  to  fair  “  . c6J4-.o8 

City  Dressed  Veal — 

Prime .  -.12 

Good  to  choice .  10 

Dressed  Hogs — 

Pigs .  -.10 

Hogs,  heavy .  -.ra 

“  180  lbs .  -.13 

“  160  lbs .  -.13 

“  140  lbs .  -,u 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls .  .09 

Sheep,  choice  . ,10 

“  medium .  .08 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.03 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


HONEY-CURE 

felts 


»=•»  ■  l,ap’a.  imsxamm 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURBRS  OB'  HON  ECY-OU  RED  BRAND 


Beef,  Beef  Tongues,  2  X  A  my|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  i  \  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF7  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  MEAI 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  QOODS 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

tJTfic  Retailer  anti  gbbertfeer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men’s  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  V. 

MMmMOTMBnwManmnff 


IN  MRIYINGi 


TO  KDYERTISERS  KINDLY  MBNTION  "GROCERY  WORLD” 
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Calf  Head*,  scalded . . . 5°-- 75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . per  do*.  J.00 

Calf  Livers . perlb.  .20-25 

Beef  Kidney* . do*.  *  .00 

Beef  Livers .  *°5 

Ox  Tails . do*-  '5°--65 

Hearts,  beef . per  lb.  .03-. 05 

Rolls,  beef . *0 

Tenderloin,  beef,  western .  •  18 

Fresh  Pork,  loins,  city . - . 

“  11  western .  .14 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VRESil  KILLED. 

Turkey*—  Per  lb. 

Western,  Y.  H.,  8  to  10  Iks . at  -  a* 

“  Y.  T.,  s  to  7  lbs . 18  -.ao 

Old  hens  and  toms . 18  -at 

Common  to  Good . >S  -■»<> 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . aa  -.34 

Philadelphia,  fresh  killed,  2%  to  4  lb* 

to  pair . 32  -.24 

Philadelphia,  fresh  killed,  3  to  2%  lbs. 

to  pair,  fa»cy . 32  -.24 

Western,  4  to  lbs.  to  pair,  fancy  ..  .18  -  20 

“  3  to  3X  lbs.  to  pair,  fancy  ...  .18  -.52 

“  fair  to  good . 15  -.16 

Fowls — 

Western,  fancy . r<54*  *S'A 

Heavy  Roasters,  4  to  5  lbs . 15  -.17 

Fair  to  good. . 13  -.14 

Old  cocks . 10  -.11 

Western  capons,  fancy,  frozen . 

**  “  small,  frozen . 

Squabs—  Per  do*. 

Prime,  large,  ancy .  4.00 

Mixed .  a.  50-3. 50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  1 %  to  a  lbs . 12  -.13 

Large  Springers . 12  -.13 

Fowls . .  .12  -.13 

Roosters .  .09j4-.ro 

Ducks . >3  -.  14 

POULTRY  SEASONING. 

bell's  Spiced  Seasoning — 

Small  or  No.  *,  2  do*.  In  case . per  do*.  85 

*  “  .  “  .85 

Large  or  No.  2, 1  "  .  “  1.40 

i-lb.  cans,  1  do*.  In  case . per  case  4  00 

a-lb.  "  %  "  “  3-75 

3-lb.  «  %  “  “  S  4° 

5-lb.  “  %  “  *•  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

Spring  Garden,  fancy,  No.  3,  2  doz . doz. 

Compass,  No.  3,  cans,  2  ao* . 


6  25 
2  *45 

•  9° 

•  82>4 
.8254 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Sl*e,  a  do*.  In  case,  %  lb..per  do*.  1 .00 
No.  1,  round  conical,  with  key,  j  do*.  “  *.35 

No.  2,  “  “  *  “  “  4-25 

No.  3  “  “  %  “  “  6  50 

No.  41  “  “  %  “  '*  8.50 

P.  P.  Sauce,  *  do*.,  No.  . .  “  1.50 

\tmore’a  Genuine  English  Plata  Pudding- 
Seedless  : — 

Individual,  per  case  01  2  do* .  *.00 

1- lb.  cans,  “  1  “  .  a. 25 

2- lb.  “  “  *  “  .  4.00 

3- lb.  “  "  96  “  .  3-*5 

*-lb.  “  “  %  "  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

rdlies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.9* 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  io,  tum¬ 
blers . 95 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  io,  tumblers . llVi 

National,  No.  6,  tumblers .  -55 

Preserves —  Per  lb. 

Schimmel's,  pure,  ^o-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . of 

Southwark,  4}4-lb.  toy  pails,  %  doz .  4-*o 

Fruit  Butters —  Per  doz. 

Apple,  No.  £2,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1 .20 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls  . . per  lb.  . 07 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82*4 

Schimmel’s,  pure .  1.60 

Warrock'8  Guava  Jelly —  Per  doz. 

i-lb.  tumblers.. . .  4.00 

#-lb.  “  .  2.25 
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Cnrtlce  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  “ 

Raspberries,  “  . . . 

Apricots,  “  peeled . 

Pineapple,  “  . 


Per  Dol 
...  485 
...  4.60 
...  4.60 
...  4  85 

...  4.6a 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  10c.  sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil .  45  85  1.95 

Sweet  Oil . 40  .85  1  95 

Spirits  Nitrei . 45  85  1  95 

Spirits  Camphor .  85  t-95 

Spirits  Painters’  Commercial . 45  .85  1  95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  **95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  -85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  a. 40 
«  “  “  Ji-lb.,  “  “  260 

“  "  “  K-lb.,  “  “  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered, bulk . perlb.  .08 

Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone,  bulk . perlb.  .09 

Copperas . perlb  01 
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Camphor,  gam,  i-oz.  blocks .  ‘ 

“  Flakes,  250  bbls  . . 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  '! 

"  "  less  quantity . . . 

Castoria,  Fletcher's . per  doz. 

“  Pitcher’s .  •• 

Carbonate  of  Amzuoni*. .  “ 

Epsom  Salts . per  lb. 

Glauber  Salts. . perlb. 

Glue,  ordinary . 

Glue,  white . 

Glue .  “ 

Goff’s  Cough  Syrup,  25c.  slxe . per  do*. 

Goff’s  Herb  Bitters,  25c.  size . “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff's  Horse  and  Cattle  Pwd.,  isc.ilze  “ 

Goff’s  Dyspepsia  Tablets,  ioc.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &S.,  50.  stick,  Imported.,  “ 

“  tl.HR.,  5-lb.  ooxs*. . per  lb. 

«  “  Lozenges,  j-lb.  boxes,  “ 

“  Y.&S.,’"  5-lb.  glass  front,  “ 

“  5-lb.  bx.,  4’*,  6’s,  8's,  ia’s,  *6'*,  “ 

“  Root .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  can* .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

”  “  io.c.  “  ...  “ 


1 .00 
*°2U 

0=  % 
•o-X 
•°  X 

*  .8l 

.85 
.11 
.01 « 

•  09H 

.* 

.11 
*•75 
1  *75 
«-75 
3*  5c 
I .  *c 
1.  sc 
•75 

•  55 
.40 

.38 

•»3 

•  *7 


■»4 
.11 
1  .Co 
*■55 
•35 
■75 


Paris  Green,  100-125-lb.  kegs . per  lb. 

“  Jf-lb.  packages . “ 

»  X-lb.  "  “ 

*•  i-lb.  «  " 

Jamaica  Ginger,  Hires’,  flasks . .per  do*. 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  1  100  ‘  " 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  zoo  lbs. 

“  100-lb.  bags. . 

”  less  quantity . 

Venetian  Red . per  lb. 

Whiting  . . .  " 

1  oz. 


*9% 

■34 

■33 

•3» 

•9C 

04 

.07 
07 
2 -45 
t.25 
•03  K 
.02 
.01 
a  or. 


Husband's  Magnesia . per  do*. 

Bull's  Cough  Syrup .  " 

Roach  Powder,  Omega,  4-01.  cans . 

"  “  . per  gross 

Roachsault,  ioc.-size,  1  doz . .  per  doz. 


»-8  s 
z. 90 
.80 


9.00 

.80 


Iron  Glne,  McCormick  &  Co's: — 

No.  5 . 

No.  10 . 

Tube  V . 


•40 

•75 

■75 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . 

Root  Beer . 

Talcum  Powder . . 

Triangular  Quinine . 

Quinine  Capsules . 


Per  doz 
..  .80 

..  ,8c 

..  .80 

..  .80 

■•  .'75 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  & 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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F.  Young's  Veterinary  Remedies,  vrhole-_ 
e  price 


ssle  prices —  Per  dor. 

Absorbing .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  s .  00 

Taroletun,  small  can.. . .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


I 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Horsford's.„ . per  dos. 

Bath  Brick,  box  25  bricks . per  box 

Sealing  Wax. . .  *• 

Silver  Sand.- . per  bbl. 

Tar,  pints . per  dos. 

“  quarts .  “ 


gallons . . . 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  paokages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  sjc.  size... 
McCord's  Magic  Medicine,  25c.  size . 

I5oc.  size . 

McCormick's  Tasteless  Chill  Tonic,  05c.  size 

50c.  size 

McCormick's  Watermelon  Syrup,  30c.  size.. 
Wondercure  Headache  Powders,  10c.  size... 


4:£ 

.03 

l.SJ 

•75 

z.oo 

.30 

IS° 

6.00 


3-75 
a.  00 
a. 00 
4.00 
a. 00 
4.00 
4.00 
.to 


. 

P  EXTRACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  1.00 
25c.  size  2.7s 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 

[apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .45 

No.  s,  Vanilla  and  Rose .  “  .00 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  "  “  .  "  a. 00 

No.  4,  Vanilla .  “  a. 25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 
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Bulk. 


Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea . 


Lemon, 


IngeraoH’s  Flavoring  1 

High  Grade  Vanilla . 

“  Lemon. . 

Select  Vanilla . . . 

“  Lemon . . . 

“  assorted. . . 

“  small  sine. . 


Pti.  Qtz.  X-G*l.  Gal. 

I-SO  3-00 

6.00 

X2.00 

x.*5  *-5° 

S-oo 

10.  00 

z.oo  *- 00 

4.00 

8.00 

z.oo  x.6o 

3-oo 

6.00 

Z.50  1.75 

3.50 

10. 00 

1. *5  i.*5 

400 

750 

. 

. 

7.00 

m.  No.  25,  per  doz. 

2.00 

No.  2X, 

II 

.80 

No.  X, 

It 

•  45 

No.  25 

It 

1 .75 

No.  2X, 

< 1 

.80 

No.  X, 

II 

•45 

eti 

..per  doz. 


1 '75 
x-75 

.85 
.85 
.85 
•  45 


LIQUID  RBNBBT  AND  TABLBTB 

Knight’s  Liquid  Rennet - ... - per  doz. 

Blair’s  “  “  - -  “ 

Hansen's  Junket  Tablets,  8  dos.,  per  doz. 
Blair’s  Rennet  Tablets,  3  doz.,  per  doz. 

Union  Tablets,  B  doz.,  5c . . . 


1.15 

1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  J4  bbls.,  28  gals .  5.60 

New  Juice  Cider,  %  bbls.,  i4gals .  3.25 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

"  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
**  “  2  doz.  pints .  4  -25 


-il- 

Mott’s  Brand  Golden  Russet,  z  doz  quarts.. 
“  “  s  doz.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk .  1 . 25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  “  3-lb.  “  . 06% 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  . 05K 

Imperial,  fancy  Japan,  i-lb.  pockets . 05H 

“  “  3-lb.  “  . . 05K 

Pearl  Head,  5-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags  . 04^ 

Prime,  too-lb.  bags . 03 $4 

Japan — 

Fancy,  100-lb.  bags . 05^ 

Choice.  100-lb.  bags . 

SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  320  lbs. .  2.65 

“  “  6obags,  5  lbs.,  11m...  4.00 

“  “  22  “  14  “  ...  3.73 

“  “  30  “  JO  “  ...  3-75 

"  *•  US  "  *K  "  ...  4  00 

Worcester,  Irish  Linen,  bags,  250  lbs .  2.50 

“  “  '  36  " . 63 

«  *•  "  28  “ . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  Dbls.  contain  280  lbs .  2.40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags*. 

“  **  “  140-lb.  “  “  .. 

Agricultural  Salt,  too-lb.  burlaps . 


.40 

•  75 
.60 


T=?  g  ^  O  S 

TABLE  SA  LT^ 


Family  size,  case  of  4  doz .  3  60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)4 

DurXee's,  large,  1  dos . per  doz.  4.00 

“  small,  2  doz .  “  2.40 

Schlmmel’s,  small,  2  doz . per  doz.  '87)4 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing : — 

Pints,  1  doz . per  doz.  2.40 

J4  pints,  2  doz .  “  z.40 

Luncheon,  3  doz .  "  -9° 

Gallons,  6  jugs  in  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  lbs . per  too  .67J4 

Kegs,  150  lbz . per  100  .85 

6o-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “  7.50 

"  “  middle  "  4.50 

"  "  «mall..  “  2.30 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77J4 

North  of  England  Sauce,  No.  8,  doz . 77J4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Sance : — 

Pints,  1  doz . . . per  doz.  2.40 

pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


wThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 
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These  Will  Attract  Your  Fish  Trade 

There  is  nothing  more  inviting  and  appetizing  than 
good  Sardines.  We  believe  we  have  reached  perfection 
in  our 

“  VITA 


These  are  Norwegian  Smoked  Sardines,  packed  in 
pure  olive  oil.  We  have  never  seen  or  tasted  any  quite 
their  equal,  as  only  the  very  best  of  autumn  fish  and  the 
purest  of  olive  oil  is  used  in  the  packing. 

Try  a  few,  you  will  send  for  more. 


R.  H.  PHILLIPS  & 

444-446  Greenwich  Street 


CO. 

NEW  YORK 


Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  10  South  Water  Street 


YOU  SHOULD  HAVE  THESE  FISH 


I  am  now  prepared  to  supply  you  with  the  finest  of  imported 
fish,  such  as  Holland  Herring,  Scotch  Herring,  Norway  Mack¬ 
erel,  Norwegian  Anchovies,  Sprats,  etc.,  at  the  lowest  prices 
consistent  with  high-class  goods. 

I  am  also  in  position  to  sell  you  New  Grass  “  Ementhaler  ” 
Swiss  Cheese,  the  very  best  that  comes  to  America. 

Don’t  forget  that  I  am  headquarters  for  all  kinds  of  Delicat¬ 
essen  and  fancy  groceries. 

My  prices  will  appeal  to  you. 

CARL  WILDE,  357  North  Second  Street,  Philadelphia 
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SEEDS. 


Caoaxy.bush 
Caraway 

Celery . 

Corlaadar,bl< 
Flu...fl 
Hemp,  bush. 


,.6o-lb  3. as 

.1) 

. .>0 

leached  ,05 
.  .oj 
40  lbs.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.07  a 

■o6>4 

•°5* 

.10 

■  05M 


SODA. 

Bl-Carb.,  ken.„ . . . . . par  kef  1 .80 

"  btuk,  es-lb.  bores . per  lb.  .oaU 

“  Babbitt's,  y’s,  ej-lb.  boxes...  “  .04JS 

Arm  k  Hammer  bd.,  V's,  36  lbs . per  lb.  .  osflj 

«  “  ••  lbs.,  36  “  .  “  .04% 

“  ••  “  «,K,36»b« .  “  os« 

Saleratus,  Babbitt's  bd  .ji’s,  15-lb.  bxs.  “  .04# 


SOFT  DRINKS.  Perdos. 

Root  Beer  Extract,  Hires',  1  dot .  I  .So 

Hires'  Root  Beer,  Carbonated,  a  dor . 87^ 

Hires'  Ginger  Ale,  Carbonated,  2  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  •'  "  pints,  1  dos .  4.75 

"  "  "  K-plnts,  3  dox .  4.25 

“  "  "  3-ounce,  8  dox. .  6.00 

“  "  "  ^-gallons,  1  dox....  8.00 

"  “  ”  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.  jo 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  to 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  2.50 

Bon  Ami,  10-cent  size. . . X  gross  2.50 

Electro  Silicon,  t  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  doz.  1 . 45 

Pntz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Llqnld  Metal  Polish — 

No.  0,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  2,  pint  cans . “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


— i4— 

Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


Less 

than 

SOAP — Laundry.  Bars.  5  bxs. 

Acme . 100  3  5° 

Acorn . 130  3 -7° 

Ark. . too  1.85 

American . 72  2 -8° 

Bee  .a........... . ...,i,.......,HHM..»..too  3  *  85 

Best,  Babbitt . too  3.70 

Babbitt's  New  York  City .  60  a. 95 

Benzine-ated . too  4.10 

Big  Master . too  4.25 

Brown .  60  a .  40 

Borax,  Dreydoppel .  4°  a 

“  Pearl,  Young  8t  Co .  40  2.80 

“  Day  oc  Frick,  Novelty .  40  2.80 

“  Handsome .  69  3.10 

“  Eavenson,  large . 100  4.75 

11  “  small . too  3.75 

“  Kirkman's . too  3.80 

“  Red  Seal . too  3.85 

"  Swift’s . too  4.00 

Circus . too  3.50 

Cotton  Oil . too  5.80 

Coal  OU  Johnny . too  3.50 

Cygnet . 100  4.00 

Dobbins'  Electric . 100  4.15 

Dewey . too  2.15 

Fairy . too  4.00 

Fels-Naptha . 100  4.00 

Five-case  lots  freight  prepaid. . too  3.95 

German  Family . 100  4.30 

Good  Morning  . toe  3.85 

Glycerine  Tar . too  3.  75 

Gloss . too  3.50 

Grand  Pa’s .  5°  3- <5 

"  100  3.80 

Ivory . too  7.00 

“  100  4.00 

Lenox . too  3.50 

Life  Buoy .  50  a. 00 

“  too  4.00 

Lautz’s  Naphtha . too  4.00 

Magic  Cleaner . too  3.00 

Marseilles,  laundry  size . 100  6 .00 

'•  5-cent  size . 100  4.00 

"  toilet  size . too  4.00 

Mayer’s . too  3.80 

“  50  1.90 

Miller’s  Naptha . _ . too  3.75 

Naphtha,  Swift’s . too  3.75 

Naptha,  P.  4  G . 100  4.00 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . 100  3.75 
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Oleine,  Conway'* . 

“  Golden . 

**  E»ven*on'*.... 

“  Hamilton'* . 

“  Kirk'* . 

“  Philadelphia,  i  lb... 
“  “  14  01. 

“  Pennsylvania . 

“  Procter  &  Gamble, 

**  Young's  Best . 

Pride,  Swift’s . *. . 

Polo 


Quaker  City,  boxes . 

“  tub* . 

Sunlight,  oval . 

“  twin  bars . 

Santa  Oau*.* . . . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . . . 

Wool  Soap,  small . 


60 
.  60 
.  60 
,.  60 
,  6c 
.  60 
.  60 
.  60 
.  60 
.  60 
.xoo 
.xao 


. ...100 

. *50 

. xoo 

. xoo 

. xoo 

. X20 

. xoo 

. IOO 

. xoo 

. . xoo 

. IOO 


TOILBT  SOAP8. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . dor. 

Buttermilk,  Swift's . gross 

Castile,  imported/  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  5®  cakes . box 

Witch  Hazel,  3  cakes,  gross . gross 

Witch  Hazel,  Swift’s . gross 


a. 75 
3  *55 
a. 50 
a.  50 
a.  30 
a  .90 
a  .65 
x .  80 
3 .00 
a  80 
3-75 
3  -45 
3.00 
450 
3-85 
3-95 
3-xo 

а .  70 
3.50 
4.00 
3.85 

б. 75 
4.00 


3'S° 

.60 

4.05 

.13* 

.11K 

.70 

4.40 

4-5° 

•  45 
10.25 
8.10 
2.  65 

.09 

•4° 

*•75 

3*25 

4.05 


SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  bars . . .  1.24 

Young's,  48  bars .  1.80 

Brooks'  Crystal,  100 bars .  3.35 

Philadelphia  Standard,  60  bars . . .  ,  60 

Sapolio,  36  bars . . .  a. 25 

“  Hand,  36  bars .  s.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  2 . 35 


SOAP  POWDER. 

Pearline,  lbs.,  K-gross  boxes . par  box  s.70 

“  6  ox.,  100  packages .  “  (.65 

“  8-02.  packs .  “  2.70 
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Soapine,  No.  7,  100  packs . . .  2  37 % 

Soapine,  No.  12,  100  packs .  3.50 

Soapine,  No.  17,  36  packs .  a  .43 

B&ooiii  »  1770  rowuet,  100  6-01 .  2.35 

Flnola,  100  packages .  3.25 

Gold  Dust,  Fairbank's,  100  12-os.  packages  ...  4.0c 
"  **  *4  4-lb.  ”  ...  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

"  100  5-cent  packages .  3.75 

Klrkollne,  white,  14  4-Ib.  packs .  3  55 

Kirkoline,  White,  ico  5-cent  packages .  3.50 

Young's  Pearl  Borax,  Oo  i-lb.  package. .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

"  “  50 2» .  4-00 

“  "  100  IS .  4  00 

Nine  O’clock  Tea,  ioo  packages .  3.15 

i-v  Washing  Tablets,  3  dos . per  dos.  43 

Swift's  Washing  Powder,  100  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . . .  3,00 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper- 

Black,  High  Grade .  i8J£  ,igj£ 

Black,  Low  Grade . 14  .15 

White,  High  Grade . 32 

White,  Low  Grade . * . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade . . 16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . .  .22 

Allspice — 

High  Grade . iaX 

Ginger — 

High  Grade . 7  5% 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 32 

Mustard — 

Yellow,  High  Grade . 19  .20 

Yellow,  Low  Grade . 14  .15 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . U  lb. 

Klb. 


Cans 

.2i)i 

■*7 

•34 

•25 

:3 


25 

.16 


•34 

•  24 


•»3 

•*4 


•32 

•23 


•*3H  -*5^ 

•*3  -*S 

.80 

•35 

.22 
•*7 

„  17 

Per  doz. 

•  4« 
•75 


.40 

■75 


WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


“As  Good  as  the  ‘J.  M.’ 


99 


'W&m  fpa  as  rmiiwtii 


W.?"" 


jmSiwi 


. .  •  . ; 

■u!u!|R!nRU!!!l!!!!lll!!l4M|F<n*«2|sinttui) . . . 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J-  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  .  PHILADELPHIA,  F»A. 


IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD ' 
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jlburn'z  Philadelphia  Mustard,  D.  S.  F.  :— 

5  cent  tins,  t  and  4  doz . per  dox. 

Dime  size,  s  and  4  dos . .  “ 

V  lb:  net,  tins,  1  and  4  dos .  “ 

u  1  dos . 

*  “  1  dos . . 


£ 
1. 00 


.per  lb. 


6  lb.  cans,  full  weight... 


oiman’i  Mnstard,  D.  S.  F. 

s-Ib.  tins. . . . per  doz. 

U-lb.  tins . .  “ 

'-lb.  tins. . . .  “ 

j.lb.  tins.. . —  “ 

18-lb.  kegs . .... 


* 


MUSTARD— Prapared.  Per  dos. 

impbell’s,  jar,  a  doz . 87% 

alden's,  No.  6,  with  spoon,  2  doz . . . 95 

ulden’s,  No.  20,  with  spoon,  2  doz . 88 

nlden's  Mustard  and  Horseradish,  2  doz . 85 

:er  Mng,  fancy,  large  size,  2  doz . 65 

emonade  Glass,  tall,  2  doz . 67J4 

orseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . .  .90 

ilk  Jar,  glass  top,  2  doz . 85 


ater  Tumblers,  glass,  so  oz.,  4  doz, 


•  37>4 


WHOLE  SPICES.  per  lb. 

:pper,  Black . 09)4 

ispice . 07 

ores . 15 

ace . 48 

utmegs,  8o’s . 24 

“  sio's . .17 

nnamon  Bark,  China . 13 

“  Canton. . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon. . 79 

een  Ginger  Root . 

hole  Mixed  Spices,  bulk,  6-lb.  boxes.... . 09% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per 

Davis,  36  10-cent  packages . per 

Duryea's,  40-lb.,  i-lb.  packages . . 

Niagara,  40-lb.,  x-lb.  . 

Cream,  48-lb.,  r-lb.  “  . 

Klngsford's,  40-lb.,  i-lb,  "  . . . 


case 

case 


1.80 
2.70 
■  06% 
■°4% 
3.45 

■o6yt 


LAUNDRY  STARCH. 

Gilbert’s  Launaiy.  40-lb.  boxes . 03^ 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .05^ 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngsford's,  Pure,  3-lb.  cartons . c6}£ 

“  Pure  Gloss,  lb.  packages . 06^ 

“  Sliver  Gloss,  12  6-lb.  wd.  bxs . 07^ 

Duryea's,  Superior,  3-lb.  cartons .  c6% 

“  Satin  Gloss,  lb.  packages . 07k 

“  Superior  B,  bulk . 03^ 

“  Satin  Gloss,  crates,  12  6-lb.  wood 

boxes . 07^ 

Niagara,  laundry,  50-lb.  bulk .  •  03M 

“  1  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 71 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  10-cent  packages .  5 .00 

“  64  5-cent  “  .  2.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 


STOVE  POLISH.  Pergro 

Enameline  Paste,  small,  gross .  4.00 

Enameline  Paste,  large,  %  gross.... .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

Electlc  Paste,  %  gross  boxes . . .  4.20 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  dos.  .  87J4 

“  . per  gross  10.25 

11  small  size . per  doz.  .70 

Climax  Enamel  ^  gro . . . per  gross  9*  40 

Black  Jack,  X  gross,  per  gross . . .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4.50 

"  10-cent  size .  "  7.20 
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X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  k  gross .  s.25 

Per  box  of  %  gross .  2 .50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  X  gross .  2.25 

Per  box  of  gross .  4 . 50 

Per  gross. .  9.00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkga.  .04^ 

Excelsior,  24  packs .  “  .o;4, 

McAllister,  36  packs .  11  .  ojji 

Rosenstelns,  rib.  pkgs.,  s  doz . per  lb.  .05% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  -42% 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  “  1  “  .  11  .40 

Carpet  Tacks,  Wooden  Keg,  J4  gross  case, 

assorted,  6.  8.  10’s . per  case  90 

Carpet  Tacks,  Sliver  Steel,  4  oz . per  doz.  .06^ 

6  oz.,...,.,. . ••••••• . .  11  .07 

8oz... . “  .07  % 

10  OZ .  “  .08k 

1*  oz .  "  .09}! 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  it,  steel . per  doz.  .ogjf 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.  1,  .*$;  No.  2,  .23;  No.  3,  .ti 
Cut  Sole  Leather .  cut  Into  taps,  6  inches  high  1 . 50 

SH  Inches  high . .'. .  1 .48 

5  Inches  high .  1.42 

4%  inches  high .  1 . 25 

4  inches  high .  1.18 

354  inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3 .00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  . 10 % 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .12 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  "  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  "  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  ,09 

Jnte  Clotheslines,  90  ft.  to  hank . per  doz.  1 .60 

Jute  Clotheslines.  108  ft  to  hank .  “  s.70 


SYRUP  AND  MOLASSES. 
N.  O.  MOLASSES. 


Extra  Fancy,  No.  610 . 

Strictly  Prime,  No.  627 . 

Good,  fro.  635 . 

Fair,  No.  632 . 

Black  Strap . 

Foundry  Molasses . 

. 

...  .29 

...  .22 

...  .11 

B.  H.  F. ,  Horse  Food  Molasses . 

. . 

...  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 
top  cans,  both  freight  paid . 35 


Gold  Mine,  In  bbls . . 

Fancy,  No  101 . 34 

Fancy,  No.  100 . . 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars: — 

4  doz.  In  barrel . per  doz.  .  92  J4 

1  "  case .  “  ,95 

Karo,  10  cent  size,  2  doz . per  doz.  .8754 

Karo,  25  cent  size,  1  doz .  2.25 


INo.  19  MILL 

1 


HENRY  TROEMNER'S 

Electric  Coffee  Mills 


ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 


TROEMNER’S  IS  UNEQUALED 


INo.  192  MILL 


INo.  192  P  MILL 


WRITE  FOR  PRICE  LIST 

HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


IN  WRITING  "Q  ADVERTISERS  KINDLY  MENTION 
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Banner,  In  jui,  compound. ... . per  do*,  i.oo 

White  Clov«r,  In  Jan,  compound .  “  .9s 

Pnrina  Pancake  Syrup,  36  pta .  “  s.»5 

*'  “  «4  qu .  “  4  <x> 

"  '•  ta  ji-gala .  “  7.00 

ai  “  6  pda . .  “  xa.oo 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor... .  *4° 

■  “  medium,  doz.  1.40 

**  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1  .*5 

“  “  J4-gal.  tins per  doz.  7.75 

Hazen'a  Maple  Syrup,  qt.  bottle* .  11  4.00 

“  “  pt.  bottle* .  “  a. 40 

Towle'z  Log  Cabin  “Camp”  Syrup —  Per  doz. 

Gallon  cans,  6  In  case .  >3  5° 

Half-gallon  cans,  ia  In  case .  7.35 

Quart  cans,  *4  In  case .  4.i*X 

Pint  cans,  *4  In  case .  a. so 

Quart  bottles,  ta  In  case .  4.50 

Pint  battles,  *4  in  case .  *  75 

Jacket  cans . per  gallon  1.00 


CRESCENT  MAPLEINE. 


Per  dox. 

18-ox . . 

Gallon* . 

.  .sach  >1.00 

OIL  OP  MAPLBINB. 

Per  doz 

S-01 . . 

. . . . . . .  X5  "OO 

ra-or . . 

Gallon* . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  a  string .  a. 50 

N  U,  No.  6,  split  handles .  a  4; 

Leader,  No.  6,  3  string  red  handles .  3.45 

Princess,  No.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . „ . 90 

Whisks,  3  sewed . 90 

Stable,  3  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  3.90 

Handy  Wall  Broom  Rack,  for  ta  brooms . 90 
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No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  double, spring  protector...  3.85 

57,  Peerless,  double . . 3-®S 

80,  Seal  Globe,  double,  saving  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

iso,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head. .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3-85 

Murdock .  3-°° 

Celery  City .  3 ‘3° 

135,  Eagle,  single  wide  head .  3.75 

138,  Anchor,  single  head. .  3.35 

130,  Little  Gem,  pail  board .  1.5° 


BUCKETS.  Per  doz. 

O.  G.,  s  electric  hoops .  1.7S 

O.  G.,  3  electric  hoops .  1 .90 

Clear,  s  hoop . 1.65 

Clear,  3  hoop .  175 

Electric  Cedar,  s  hoop  . . .  a .  40 

Electric  Cedar,  3  hoop.... .  s.bo 

Pine,  3  galvanized  hoop* .  a. so 

Galvanized,  13  quart . s.15 

Galvanized,  14  quart . . .  3.50 


No.  BUTTER  DISHES.  Per  M 

s,  Solid  oval .  z.35 

s,  Solid  oval . z.55 

3,  Solid  oval .  1.75 

5,  Solid  oval .  3.15 

x,  Wire  ends .  1.30 

3,  Wire  ends .  z.50 

3,  Wire  ends .  1.70 

5,  Wire  ends . . . 

Picnic  Plates,  8  Inch . 

Picnic  Plates,  9  Inch . 

Crates  contain  350  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box. 

..  .50 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

*•95 
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brushes. 


No.  SCRUB  BRUSHES. 

33,  White  corner . 

33,  Medium  size . 

37,  Large . . 

13,  Marble,  medium  size . 

00,  White . 

Handy  House . 


Per  doz. 


z 


1 .00 
.90 
•45 
•4* 


No.  STOVE  BRUSHES.  Per  doz 

to.  Rocker,  curved  end,  wood  handle . 95 

30,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  end,  wood  handle .  s.15 


No.  SHOE  BRUSHES.  Per  doz. 

0,  Mexican  fibre  . . 90 

1,  Mexican  fibre,  large .  i.zo 

4,  Bristle  outside .  z.50 

5,  All  bristle . .  j .  75 

11,  All  bristle,  large . „ .  1.85 

16X,  All  bristle,  extra  value .  3.10 

19,  All  bristle,  spotted  white .  3.50 


No 

6. 

7, 

8, 
6, 
8, 


WHITEWASH  BRUSHES.  Per  dot. 

6  In.,  White  tampico. . 40 

7  In.,  White  tamplco . 45 

8  In.,  White  tamplco . 50 

|  In.,  Family,  extra  heavy . 75 

6  In.,  Family,  extra  heavy . 85 

7  In.,  Family,  extra  heavy . _ .  1.00 

8  In.,  Family,  extra  heavy .„ .  1.15 

5  In.,  A.,  hair  bristle .  1.Z5 

6  In.,  A.,  hair  bristle. .  1.50 

7  in.,  A.,  hair  bristle. .  1 .85 

8  in..  A.,  hair  bristle .  a.  15 

5  In.,  Ideal,  all  bristle,  3  row .  1.85 

6  In.,  Ideal,  all  bristle,  3  row .  a. 35 

Knotted,  all  bristle,  3  row .  1.50 

Knotted,  all  bristle,  3  row .  1 .95 

Knotted,  all  bristle,  3  row .  3.50 

6  in..  Royal,  all  white  bristle .  3 . 75 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . .  .88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

31,  All  hair,  wire  drawn .  a. 00 

38,  White,  wire  drawn . . .  3 .80 

1,  7  In.,  All  hair,  flat  end .  1 .95 

23,  7  in..  Mixed,  round  end.....™ .  3.00 

1 1 X,  7  in..  All  hair,  round  end .  3.15 
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TOBACCOS— PLUG 

Battle  Ax . 

Deer  Skin . . 

Gold  Rope . . 

Jolly  Tar  . . 

Newsboy . . 

Old  Honesty . 

Piper  Heldsick . . 

Spear  Head . 

Standard  Navy . . 

Toddy . 

Vinco 


Town  Talk . . . . . 28 


Perl 
•  37 

J 

•39 

•39 

*f3 

•84 

•44 

•37 

IS 


SMOKING  TOBACCO. 

Briar  Pipe . . 

Duke's  Mlxtura... . . . 

Greenback . . . . 

Green  T  nr  tie . . . . . . 

G.  &  A.  Navy,  3J3  oz_ . . . 

Honest . . . . . . 

Polar  Bear,_............. . 

Ripple . . . ... . 

Sensation  . . . 

Wild  Rose . . . . 

Brown- Holland  Pipe  Tobacco,  *K-lb.  cartons, 
sK-oz.  packages . 


Perl 

3« 

.IS 

.38 
•  33 
•39 
•3» 
•39 
•39 
•39 


YEAST  CAKES. 

Compressed . . per  doz.  .18 

Magic,  iJ4  doz.  packages . . . per  box,  .58 

Yeast  Foam,  doz . per  box  .58 


— 


L.  &  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market — why 
should  you  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer: 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar !  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the  * 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That's  why  you  should  choose  L.  &  S. 

Pickles.  :j 

LUTZ  &  SCHRAMM  COMPANY 

ALLEGHENY,  F»A.. 
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GROCERY  WORLD 


Food  Manufacturers’  Representatives  Or¬ 
ganize  in  Their  Own  Protection. 

Locally  Form  the  “Association  of  Manufacturers’  Representa¬ 
tives,’’  which  is  Intended  to  Become  National  in  Time. 
Main  Present  Object  is  to  Get  Better  Treatment  From 
Jobbers  for  Specialty  Orders.  Will  Also  Protect  Prices. 


A  rather  important  new  organi¬ 
zation  has  just  been  born  in  Phila¬ 
delphia,  which  if  the  intentions  of 
its  promoters  succeed,  will  in  time 
become  a  National  factor.  The  or¬ 
ganization  is  called  “the  Associa¬ 
tion  of  Manufacturers’  Represen¬ 
tatives,'’  and  it  is  composed  of  brok¬ 
ers  and  sales  agents  who  repre¬ 
sent  specialty  manufacturers.  Al¬ 
ready  it  has  about  twenty  members, 
among  them  being  the  most  im¬ 
portant  manufacturers’  representa¬ 
tives  in  Philadelphia.  The  officers 
arc  Andrew  Ross,  Natural  Food 
Co.,  president;  A.  M.  Warren, 
Great  Western  Cereal  Co.,  vice- 
president;  E.  W.  Murphy,  Toasted 
Corn  Flake  Co.,  secretary ;  Execu¬ 
tive  Committee,  B.  R.  Kenworthy, 
N.  K.  Fairbanks  Co. ;  C.  L.  Raynor, 
Walter  Lowney  &  Co. ;  George  A. 
Dean,  P.  Duff  &  Sons.  From  the 
character  of  the  firms  here  repre¬ 
sented,  it  seems  evident  that  the 
new  organization  may  amount  to 
something. 

As  set  forth  in  the  constitution 
the  objects  of  the  association  are 
“to  foster  and  promote  a  feeling  of 
fellowship  and  good  will  among  its 
members,  and  to  eliminate  or  mini¬ 
mize  abuses,  methods  and  practices 
inimical  to  the  proper  distribution 
of  products  represented  by  its  mem¬ 
bers.” 

'Flic  main  object  of  the  organiza¬ 
tion,  at  the  present  time,  is  to  induce 
more  consideration  from  jobbers  in 
the  filling  of  orders  secured  from 
retailers  by  specialty  salesmen  and 
turned  into  the  jobber  to  be  filled. 
Hundreds  of  these  orders  are  taken 
by  specialty  salesmen  every  month 
in  all  large  markets  of  the  country. 
They  arc  obtained  by  the  manufac¬ 
turer,  who  at  his  own  expense  sends 
out  salesmen  to  secure  them.  In 
order  not  to  antagonize  the  jobber, 
but  rather  to  secure  his  co-operation, 
the  retailer  giving  the  order  is  asked 
what  jobber  he  wishes  the  goods  to 
go  through,  and  the  order  is  then 
turned  over  to  that  jobber  to  fill. 

During  the  last  few  years  many 
jobbers  have  come  to  treat  these 


orders  very  negligently.  Some 
grudgingly  agree  to  fill  them,  but 
delay  doing  it  so  long  that  when 
the  goods  are  finally  delivered  the 
retailer  turns  them  down.  Others 
refuse  to  have  anything  to  do  with 
them,  and  almost  no  jobber  treats 
them  as  the  salesman  contends  they 
should  be  treated.  For  instance, 
even  the  most  friendly  jobbers  in¬ 
sist  that  all  orders  thus  secured 
shall  be  confirmed  by  their  own 
salesmen  before  being  filled.  This 
often  means  several  days’  delay  un¬ 
til  the  salesman  can  get  to  the  re¬ 
tailer’s  store,  and  in  the  meantime 
the  latter  has  changed  his  mind. 

The  manufacturers’  agents  will 
endeavor  to  convince  the  jobbers 
that  since  all  of  these  specialty 
orders  mean  a  profit  to  him  he 
should  take  some  interest  in  them. 
They  say  that  he  should  fill  them 
at  once,  without  waiting  for  the 
salesman’s  confirmation,  and  that 
if  the  retailer  refuses  to  accept  the 
goods  the  jobber  should  make  him. 

The  jobber’s  reason  for  the 
more  or  less  indifferent  way 
in  which  he  treats  the  specialty 
orders  is  that  so  many  orders 
of  this  class  have  turned  out 
to  be  worthless  that  it  does  not  pay 
him  to  be  bothered  with  them  un¬ 
less  fully  confirmed  by  his  own 
salesmen.  Furthermore  the  jobber 
declares  that  it  by  no  means  pays 
him  to  get  into  a  squabble  with  a 
regular  customer  over  whether  he 
shall  honor  his  order  for  a  case  of 
some  specialty  or  not. 

The  agents,  or  at  least  many  of 
them,  answer'  this  by  agreeing  to 
pay  the  profit  on  an  order  to  any 
jobber  who  carts  goods  out  to  a  re¬ 
tailer  and  has  them  turned  down 
for  any  reason  reflecting  on  the 
specialty  salesman.  They  will  also 
pay  the  cartage  both  ways.  But 
they  will  not  pay  profit  or  cartage 
on  any  order  turned  down  by  the 
retailer  simply  because  he  has  irre¬ 
sponsibly  decided  he  doesn’t  want 
the  goods.  In  that  case  they  think 
the  jobber  ought  to  hold  him  to  his 
contract. 


The  new  association  has  held 
several  conferences  with  leading 
jobbers  during  the  past  week  in  an 
effort  to  see  if  some  system  cannot 
be  arranged  by  which  the  specialty 
orders  may  be  given  a  better  status. 
Nothing  definite  has  been  arranged 
as  yet,  however. 

Another  object  of  the  organiza¬ 
tion  is  to  protect  the  members’  in¬ 
terests  in  such  matters  as  holding 
prices.  From  now  on  if  any  mem¬ 
bers  sees  the  goods  represented  by 
another  member  being  cut  or  mis¬ 
treated  he  will  notify  the  secretary 
of  the  association,  who  will  in  turn 
notify  the  manufacturers’  represen¬ 
tative  chiefly  interested. 

At  the  present  time  the  Associa¬ 
tion  of  Manufacturers’  Representa¬ 
tives  is  entirely  local,  but  active 
efforts  are  to  be  made  at  once  to 
make  it  national. 


Erie  Merchants’  Exchange  Agi¬ 
tating  for  Saturday  Half¬ 
holiday. 

Pittston  Association  Trying  to  Stop  Suit 
Clubs.  Erie  Exchange  Employing 
Detectives  to  Stop  Poultry  Raffling. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Nov.  29,  1907. 
The  Erie  Business  Men’s  Ex¬ 
change  is  agitating  for  a  general 
Saturday  half-holiday  movement 
during  July  and  August,  1908. 
Many  of  the  employers  who  pay 
their  help  on  Saturday  nights  will 
be  requested  to  change  their  pay 
days  to  Friday,  or  some  other  day 
of  the  week.  Poultry  raffling  has 
grown  to  large  proportions  in  Erie 
until  more  poultry  is  disposed  of  in 
that  way  than  through  the  regular 
dealers.  Having  been  unable  to  se¬ 
cure  the  enforcement  of  the  law  at 
the  hands  of  the  city  and  county 
officials,  the  exchange  has  employed 
detective  O.  O.  Wiard,  and  numer¬ 
ous  arrests  are  being  made  this 
week. 

The  Mercantile  Protective  Asso¬ 
ciation  of  Pittston  and  vicinity  ad¬ 
mitted  two  new  members  at  its  last 
meeting.  Secretary  D.  M.  Evans 
and  Hon.  W.  W.  Hall  were  ap¬ 
pointed  a  committee  to  provide 
ways  and  means  for  stopping  suit 
clubs  and  poultry  raffling. 

The  Erie  Business  Men’s  Ex¬ 
change  was  addressed  Friday,  No¬ 
vember  22d,  by  Mr.  De  Forest 
Porter,  advertising  manager  for  the 
Sweeney  Co.,  of  Buffalo,  on  the 
subject  of  “Advertising.”  The 
meeting  was  the  largest  that  has 
ever  been  held  in  the  rooms  of  the 


Exchange,  and  the  talk,  was  much 
appreciated  by  those  who  listened 
to  it. 

State  Secretary  A.  M.  Howes 
will  attend  a  meeting  at  New  Castle 
on  Friday  night  to  organize  a 
General  Merchants’  Association. 
Committee  in  charge  of  arrange¬ 
ments  for  the  meeting  are  Scott 
Paisley,  chairman;  Oliver  Moore, 
secretary ;  E.  O’Brien,  C.  E.  Thom¬ 
as,  Will  Aiken.  Committee  on  by¬ 
laws,  J.  J.  Dean,  chairman;  D.  Bol¬ 
lard,  W.  S.  Rice,  Wm.  Veach, 
George  Gibson.  John  A.  Green, 
secretary  of  thq  National  Associa¬ 
tion  of  Retail  Grocers,  is  also  ex¬ 
pected  to  be  present. 

A.  M.  Howes, 
State  Secretary. 


Credit  Men  Ask  That  Debtors  Be 
Leniently  Treated. 

The  Credit  Men’s  Associations  of 
Dallas  and  Fort  Worth,  Texas, 
have  issued  a  statement  to  the  credit 
men  of  the  United  States,  copy  of 
which  has  been  sent  the  “Grocery 
World.”  The  statement  deals  with 
the  financial  situation  as  it  affects 
credits,  and  the  salient?  paragraphs  ; 
are  as  follows : — 

To  the  Credit  Men  of  the  United 

States : — 

Herewith  we  inclose  you  a  copy  of 
a  statement  of  conditions  in  Texas, 
issued  by  the  jobbers  and  manufac¬ 
turers  of  Dallas.  The  statement  is 
accurate,  conservative,  and  speaks 
for  itself. 

Our  purpose  in  presenting  this,  at 
this  time,  is  to  offer  some  suggestions 
as  to  the  wisest  policy  to  be  pursued 
by  creditors  in  the  present  disturbed 
condition  of  business.  There  can  be 
no  doubt  in,  the  world  that  as  soon 
as  Texas  can  market  her  products, 
her  merchants  and  financial  institu¬ 
tions  will  be  in  excellent  condition, 
but,  until  the  outside  world  can  fur¬ 
nish  money  to  pay  for  these  prod¬ 
ucts,  it  is  clear  that  debtors  cannot 
pay.  and  creditors  must  be  indulgent 
in  the  matter  of  collecting  their  ac¬ 
counts. 

The  jobbers  and  banks  of  the 
State  of  Texas  are  a  unit  in  their  de¬ 
termination  not  to  press  any  solvent 
debtor  until  these  products  can  be 
realized  upon.  To  do  otherwise' 
would  force  solvent  concerns  into 
bankruptcy,  which  would  postpone 
the  date  of  payment  of  their  debts, 
thus  working  a  hardship  on  both  the 
debtor  and  creditor,  to  no  purpose. 

This  is  the  sensible  course  to  pur¬ 
sue,  and  the  Dallas  and  Fort  Worth 
Associations  of  Credit  Men  take  this 
opportunity  of  recommending  that 
the  banks  and  jobbers,  outside  of  the 
State  of  Texas,  pursue  the  same 
course  towards  their  debtors  in  this 
State,  feeling  assured  that  the  local 
jobbers  and  banks  will  not  attempt  to 
take  any  advantage,  whatsoever,  but 
allow  their  debtors  to  pay  as  rapidly 
as  possible,  and  to  pro  rate  their 
payments  among  creditors,  both 
within  and  without  the  State. 

We,  therefore,  urge  upon  all  credi¬ 
tors,  outside  of  the  State  of  Texas, 
the  necessity  of  forbearing  to  crowd 
their  customers  too  severely,  and  not 
to  force  solvent  merchants  into 
bankruptcy. 
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last  No.  2  From  Woman’s  Home 

Companion. 

ider  Title  “Keep  the  Bins  Closed,”  Woman’s  Paper  Bases 
Second  Attack  on  Grocery  Trade  Upon  a  Few  Exceptional 
Instances.  Thinly  Disguised  Puff  for  Park  &  Tilford,  of 
New  York. 


In  the  December  number  of  the 
Voman’s  Home  Companion” 
other  blast  at  the  average  grocer’s 
2thods  of  conducting  his  business 
let  loose,  ,  the  article  being 
unded  on  a  number  of  imaginary 
exceptional  instances.  The  title 
“Keep  the  Bins  Closed.”  The  ar- 
le  is  longer  than  the  first  of  the 
ries,  occupying  three  pages.  The 
irtions  reproduced,  however,  con 
in  everything  that  is  important 
the  retail  grocer : — 

Every  woman  is  a  power  for  food 
cleanliness,  whether  she  boards  a 
street  car  and  hurries  down  town 
:o  attend  a  grocery  sale  of  a 
much  advertised  department  store 
m  a  bustling  city,  or  rides  across  ~ 
the  plains,  five,  ten  or  fifteen  miles, 
in  a  spring  wagon  or  buckboard  to 
do  her  trading  at  one  of  the  two 
general  stores  of  which  the  county 
seat  may  boast. 

The  health  officer  cannot  force 
the  grocer  to  provide  oiled  paper 
with  which  to  handle  butter,  cheese, 
etc.,  when  cutting  and  weighing  it, 
but  the  housewife  can,  by  going  to 
J  a  store  where  oiled  paper  is  used. 

He  cannot  force  the  grocer  to  sup¬ 
ply  his  clerks  with  running  water, 
a  decent  sink  or  basin  and  clean 
i  towels  for  wash  purposes,  but  the 
housewife  can,  if  she  insists  on 
clean  hands.  He  cannot  force  the 
grocer  to  equip  his  store  with  the 
proper  scoops  and  forks  for  ladling 
|  out  food  stuffs,  but  the  housewife 
can,  by  refusing  to  trade  with  a 
man  who  digs  out  prunes,  pickles 
and  mackerel  with  his  hands,  and 
wipes  the  accumulation  of  filth  on 
his  already  overworked  and  dis¬ 
colored  waiting  apron. 

Perhaps  your  grocer  is  a  man  of 
a  different  stamp — a  self-respecting 
American  citizen  whom  you  are 
glad  to  know,  whose  family  be¬ 
longs  to  your  church,  whose  store, 
like  his  home,  is  sweet  and  clean 
and  pure.  We  know  such  grocers, 
and  we  are  proud  of  them.  To 
i  them  we  look  for  much  assistance 
|  in  our  fight  for  decent  food  con¬ 
ditions.  But  you  may  not  be  so 
fortunate  in  all  your  tradesmen, 
i  You  may  find  that  your  grocer 
neighbor,  after  all,  is  not  clean; 
and  then,  too,  where  can  you  escape 
the  so-called  foreign  population? 
Who  is  your  butcher,  your  green¬ 
grocer,  your  delicatessen  man,  your 
baker,  and  often  your  staple  gro¬ 
cer,  but  the  thrifty,  so-called  for- 
j  eigner  who  can  take  a  few  hundred 
j  dollars  saved  while  he  worked  on 
the  streets  and  open  a  store  while 
you  are  still  living  beyond  your 
;  salary?  And  you  expect  this  man 
who  in  his  own  country  may  have 
lived  in  a  hut  with  a  dirt  floor, 
who  slept  in  a  lodging  house,  twen¬ 
ty  men  to  a  room,  while  saving 
i  to  bring  his  family  to  America, 
i  who  is  living  to-day  in  a  dirty, 
tumble-down  cottage  far  beyond  the 
confines  of  your  trim  yard  or  in  a 
tenement  which  you  consider  part 
of  the  slums — you  expect  this  man 


to  know  how  to  run  a  sanitary, 
clean  grocery.  He  can  do  it — in 
time,  but  you,  as  a  good  American 
housekeeper,  can  and  must  train 
him  to  run  it  decently. 

If  you  do  not  believe  this,  come 
with  the  writer  to  two  stores.  One 
is 'in  a  pretty  Connecticut  village. 
You  always  think  of  Connecticut 
as  a  particularly  tidy,  trig,  well- 
ordered  State.  But  this  is  a  hot 
Saturday  afternoon,  and  suburban¬ 
ites  are  pouring  into  the  store, 
the  hotels  are  full,  the  country  club 
has  a  rush.  The  distracted  grocer 
needs  every  bit  of  help  he  can  ral¬ 
ly.  So  his  wife  comes  in,  wearing 
a  supiciously  clean  shirt  waist  with 
much  cheap  lace  adornment  above 
a  black  mohair  skirt  filthy  enough 
to  stand,  like  the  proverbial  printer’s 
towel,  quite  alone  She  brings  the 
children  with  her,  because  she 
is  too  poor  to  employ  a  “girl,” 
let  alone  a  nurse  maid.  One 
of  the  children,  a  little  girl 
whose  curly  hair  is  matted  be¬ 
yond  recourse  to  the  ordinary 
brushing  and  combing,  with  hands 
that  suggest  mud  pies  and  a  pina¬ 
fore  that  only  the  most  vigorous 
treatment  could  restore  to  fresh¬ 
ness,  is  happily  entertained  build¬ 
ing  a  fort  with  block  sugar  in  one 
bin.  A  brother,  only  a  year  or  so 
older,  in  the  same  need  of  bathing 
and  clean  raiment,  is  filling  an  or¬ 
der  for  bulk  crackers  from  another 
bin.  The  littlest  one,  a  babe  just 
able  to  sit  up  and  play,  is  lying  in 
a  wicker  carriage  whose  pillows  and 
fittings  are  nothing  short  of  sick¬ 
ening.  Suddenly  the  baby  sets  up  a 
wail,  the  mother  starts  to  carry  it 
into  a  rear  room,  when  an  urgent 
customer  appears  on  the  scene,  and 
the  baby,  arrayed  in  a  single  gar¬ 
ment,  is  literally  dumped  into  a  big 
bin  of  rice,  where  it  sits  contentedly 
digging  in  the  pretty  white  grains! 
And  this  is  not  an  imaginary  scene. 

Again  accompany  the  writer  to 
the  home  of  that  grocer.  It  is  a 
modern  cottage,  supplied  with  elec¬ 
tric  light,  running  water  and  bath 
room.  The  yard  is  overgrown  with 
weeds,  the  kitchen  is  strewn  with 
remains  of  meals  and  marks  of 
greasy  cookery.  The  once  pretty 
living  room  shows  the  wall  paper 
ruined  by  grease  and  finger  marks, 
the  gaudy  pictures  covered  with 
fly  specks  and  the  tawdry  furniture 
besmeared  by  dirty,  childish  hands. 
The  bath  room  has  never  been  put 
to  its  proper  use,  for  the  tub  is 
filled  with  old  papers,  rags  and 
trash.  And  that  is  the  home  of  the 
man  whom  scores  of  so-called  good 
housewjves  trust  to  dispense  their 
food. 

“But  why,”  argues  a  critic, 
“jump  always  on  the  small  store?” 

Well,  we  won’t!  Again  make  a 
trip  to  the  store  of  a  large  grocer, 
one  of  a  string  of  stores  under  the 
direction  of  a  well-known  firm. 

The  shelves,  ostentatiously  hung 
with  rather  dusty-looking  mosqui¬ 
to  netting,  are  half  hidden  by  flam¬ 
boyant  announcements  of  cut  sales, 
reductions  in  canned  goods,  “spe¬ 
cials”  in  coffee  and  tea,  “cuts”  in 
butter  and  eggs  and  potatoes.  Men 
are  scurrying  about  the  store,  clad 
in  long  coats  that  were  once  white. 
Customers  elbow  and  shove.  Small 
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A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intt  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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delivery  boys  dart  in  and  out  of 
doors.  The  entire  place  radiates 
enterprise,  push  and  the  run  of  cus¬ 
tom  dear  to  the  heart  of  the  mod¬ 
ern  merchant.  Women  read  off 
their  lists  and  hurry  away.  Tele¬ 
phone  orders  come  in  by  the  score. 
In  fact,  success  is  stamped  all  over 
the  place,  and  in  capital  letters,  too. 

STEP  UEHIND  THE  COUNTER. 

But  step  behind  the  counter. 
Papers  are  strewn  thickly  all  over 
the  floor,  which  is  slimy  almost  to 
the  point  of  being  dangerous,  and 
yet  the  papers  arc  not  thick  enough 
to  hide  the  telltale  marks  of  the 
chronic  spitter.  From  a  bin  of  cof¬ 
fee  hangs  a  dirty  rag.  It  was 
dropped  there  by  a  man  who  had 
just  filled  an  order  for  kerosene. 
Some  other  man  will  look  at  his 
wife  across  the  breakfast  table,  and 
inquire,  “I  wonder  why  this  coffee 
tastes  of  coal  oil?”  and  she  will  not 
know — because  she  never  really 
knows  her  grocer  or  looks  behind 
his  counter.  Nor  does  she  go  back 
to  the  refrigerator,  where  she  would 
find  open  lard  pails  next  to  open 
butter  tubs,  and  some  especially 
high-priced  bacon  in  the  slab  next 
to  a  freshly  cut  cheese.  Nor  does 
she  find  her  way  into  the  back 
room,  where  a  hard-pushed  delivery 
lad  is  sniveling  over  a  fall,  the  result 
of  stumbling  over  a  big  piece  of 
bacon  thrown  to  the  floor  by  a 
busy  clerk.  Of  course  you  say  you 
can  wash  the  bacon  that  lies  on  the 
floor  that  is  filthy  because  the  clerks 
are  too  busy  to  scrub.  But  do  you 
— always? 

“These  are  extreme  .  cases,”  ex¬ 
claims  a  housewife.  “I  never  saw 
such  scenes  in  the  store  where  I 
trade.  The*  man  who  takes  my  or¬ 
der  always  looks  very  nice.” 

Yes — but  what  of  the  man  who 
fills  your  order?  Do  you  ever  look 
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behind  the  counter,  into  the  refrig¬ 
erator  or  the  back  room? 

Look  at  the  slice  of  cream  cheese 
delivered  at  your  door.  Is  there 
a  dark  gray  line  just  below  the  rind 
on  either  .  ide,  becoming  fainter  to¬ 
ward  the  centre  of  the  slice?  If 
so,  you  may  be  sure  that  the  dirt 
on  the  knife  used  in  cutting  it  has 
gradually  been  wiped  off  on  the 
cheese  and  absorbed  into  its  creamy 
body.  That  means  dirty  knives  in 
the  cheese  box  or  cooler,  and  dirty 
knives  in  one  place  means  dirty 
scoops  in  another. 

The  writer  has  been  ordering  at 
random  from  what  might  be  termed 
nice-looking  groceries;  not  the  im¬ 
maculate,  model  stores,  but  aver¬ 
age  stores  at  which  apparently  tidy 
housewives  trade.  And  these  are 
some  of  the  foreign  substances 
found  in  orders:  Ten  dead  flies,  per¬ 
haps  victims  of  poison  fly  paper,  in 
a  pound  package  of  pulverized  su¬ 
gar;  a  cigarette  stub  (very  small)  in  a 
pound  of  bulk  pearl  tapioca;  little 
rolls  or  wads  of  dust  in  a  pound  of 
bulk  oatmeal;  some  leaves  of 
strong,  green  tea  in  a  pound  of 
prunes;  two  dead  cockroaches  in 
a  pint  of  bulk  chopped'  pickles. 
All  these  represent  open  bins  and 
barrels,  unprotected  from  dust  and 
fingering,  and,  generally  speaking, 
uncleanly,  unsanitary  handling  of  all 
food  stuffs  in  these  stores.  To  be 
sure,  these  disgusting  results  might 
have  been  avoided  by  insisting  on 
package  goods,  protected  from  the 
unwholesome  environment  of  the 
unsanitary  grocery,  but  the  fact  re¬ 
mains  that  you  cannot  buy  every¬ 
thing  in  packages,  or,  at  least,  that 
we  have  not  become  fully  educated 
to  that  ideal  condition.  Accord¬ 
ingly,  the  customer  who  purchases 
bulk  groceries,  who  thinks  little  or 
nothing  about  brands  and  guaran¬ 
tees,  who  trusts  her  grocer  without 


You  may  or  may  not  have 
seen  our  trade  mark,  the 

“Pure  Food  Boy.” 

If  you  haven’t,  we’ve  both 
missed  something:  We,  be¬ 
cause  we  haven’t  had  your 
trade  ;  you,  because  you 
have  so  far  missed  knowing 
the  purest,  sweetest  brand 
of  corn,  peas,  string  beans, 
etc.,  packed — the  Olney 
brand. 

Guaranteed  as  pure  as  the 
growing  things  themselves. 
But  the  flavor  is  the  strong 
point.  “Our  Products 
Retain  the  Harvest’s  Ripe 
Flavor.”  This  point  has 
always  distinguished 
Olney  canned  products 
from  others.  It’s  partly 
produced  by  our  knowledge 
of  how  to  grow  fruits  and 
vegetables  which  reach  the 
limit  of  rare  quality,  and 
partly  by  advanced  canning 
processes  that  are  matched 
nowhere  else  in  this 
country. 

Bnrt-Olney  Canning  Co. 

ONEIDA,  N.  Y. 


knowing  him,  is  the  chief  victim  of 
the  unclean  and  unsanitary  grocery 
store. 

Now  let  us  move  on  to  the  model 
or  sanitary  grocery. 

Suppose  you  start  with  the  gro¬ 
cery  section  of  a  large  department 
store. 

“Ah,”  exclaims  a  champion  of 
the  untidy  grocery,  “look  at  the 
staff  of  clerks  you  have  here! 
Hundreds  where  the  small  grocer 
has  a  dozen.” 

Yes;  but  where  the  small  gro¬ 
cery  has  two  or  three  hundred  cus¬ 
tomers  in  the  course  of  the  day, 
this  department-store  grocery  has 
from  five  to  ten  thousand  shoppers 
on  the  floor  at  once.  Its  floor 
space  covers  nearly  half  of  a  large 
city  block.  And  all  through  those 
broad  aisles  are  men,  women  and 
children  buying  and  sampling  and 
dropping  crumbs  and  papers  on  the 
floor.  And  close  on  the  heels  of 
the  shoppers  come  the  sweepers, 
three  of  them,  armed  with  long- 
handled  brushes,  who  pace  the 
aisles  day  in  and  day  out,  prevent¬ 
ing  the  food  samples  from  being 
ground  into  the  flooring. 

Each  section,  with  its  counters 
and  shelving  how  immaculate! 
Perhaps  you  think  that  another 
staff  of  porters  and  cleaners  keep 
these  in  order  but  you  are  mistaken. 
Each  clerk  takes  care  of  his  or  her 
section.  Each  clerk  is  held  respon¬ 
sible  for  the  condition  of  the  floor 
behind  his  counter,  for  the  shelv¬ 
ing,  the  scales  and  the  scoops  or 
knives.  These  must  be  cleaned 
when  trade  is  dull.  And  quite  fre¬ 
quently  these  clerks  are  gathered  in 
a  great  assembly  room  for  a  talk  on 
cleanliness  and  careful  handling  of 
goods.  They  are  warned  against 
handling  delicatessen  goods,  butter, 
cheese,  etc.,  without  oiled  paper. 
Every  point  of  store  and  personal 


cleanliness  is  discussed,  and  when 
clerk  has  been  reprimanded  a  fe\ 
times  about  some  breach  of  sani 
tation  or  personal  cleanliness,  h 
is  dismissed. 

In  some  departments,  such  a 
meats,  delicatessen,  butter,  bake 
stuffs,  etc.,  the  clerks  wear  whit 
coats  and  aprons  supplied  and  laun 
dered  free  bv  the  firm.  The  girl 
are  encouraged  to  wear  whit 
aprons.  The  motto  of  this  store  is 
“Cleanliness  Regulates  the  Volum 
of  Trade.” 

Another  model  store  inspectei 
was  that  of  a  firm  which  handle 
only  staple  groceries,  brandet 
goods,  perfumes  and  candy,  and  n« 
fresh  or  green  groceries  sav^ 
oranges,  lemons,  imported  grape 
and  grapefruit.  In  this  store,  o 
course,  package  goods  predonii 
nate — a  fact  which  adds  materials 
to  the  cleanliness  of  the  store,  th« 
convenience  of  the  grocer,  thi 
speed  of  the  service  to  the  custom 
ers,  and  lastly,  to  the  safety  of  tin 
customers’  health.  There  isn’t  ; 
woman  in  the  land  who  would  no- 
enjoy  spending  an  hour  or  two  ii 
this  clean,  sweet-smelling  store 
Here,  with  a  staff  of  two  hundrcc 
and  fifty  men  and  boys,  ten  thou 
sand  orders  are  filled  in  a  day.  Nc 
spittoons  are  provided  for  tin 
workers,  but  at  every  turn  of  the 
rooms  or  floors  where  orders  ari 
filled  are  signs,  “No  Spitting  A1 
lowed.” 

In  this  store  the  employee  whe 
is  a  chronic  spitter  is  admonished 
once,  warned  once  and  then  dis¬ 
missed. 

Instead  of  advertisements  an¬ 
nouncing  cuts  in  groceries,  at  in¬ 
tervals  above  all  bins  and  in  all  the 
storerooms  where  orders  are  filled 
are  signs  “Keep  the  Bins  Closed.’ 

The  twelve-year-old  lad  whe 
suggested  the  posting  of  this  sign 


Bells  Seaso 

AlwaysTound 
UponYourMothers 
Pantry  Shelf 

A  NICE  TURKEY  DRESSING.  - 

Toast  7  or  8  slices  of  white  broad.  Place  in 
a  deep  dish  adding  butter  the  size  of  an  eg g. 

Cover  with  hot  water  to  melt  butter  and 
make  bread  right  consistency.  Add  one 
even  tablespoon  of  Bell’s  Seasoning 
and  1  oven  teaspoon  salt.  When  well  mixed, 
stir  in  1  or  2 raw  eggs.  For  goose  or  duck 
add  one  raw  onion  chopped  fine. 

(From  Bell’s  Receipts.  Ask  your  Grocer.) 

Sausages  Flavored  with  Bell’s  Sausage  Seasoning  Are  Delicious. 

Everybody  wants  seasoning,  and  everybody  will 
buy  the  seasoning  that  will  make  poultry  and  meats 
taste  their  best. 

Bell’s  Seasoning  is  as  far  ahead  of  other  prepared 
seasonings  as  it  is  of  home-made  seasoning.  It  makes 
every  dish  a  delight  to  the  palate,  while  it  saves  work 
and  prevents  many  a  failure. 

The  above  advertisement  tells  some  of  its  uses.  You 
can  sell  it.  Most  Philadelphia  jobbers  handle  it. 

‘Ihe  WILLIAM  G.  BELL  COMPANY 

Sole  Proprietors 

50  Commercial  Street,  Boston,  Mass. 

WILLIAM  H.  SUTTER.  Manufacturers’  Agent,  5  SOUTH  FRONT  ST.,  PHILADELPHIA,  PA. 
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D  received  an  award  of  $2  for  his  sug¬ 
gestion.  This  firm  does  not  hold 
conferences  or  deliver  lectures,  but 
distributes  among  its  employees 
bulletins  or  leaflets,  advocating 
tidiness,  cleanliness,  promptness, 
courtesy,  etc.,  and  offers  an  award 
of  $2  for  every  practical  suggestion 
made  by  an  employee  for  the  better- 

Iment  of  the  service  or  the  appear¬ 
ance  of  its  stores. 

In  this  store  one  boy  does  noth¬ 
ing  but  wield  the  long-handled,  soft 
brush  that  does  not  raise  the  dust 
on  the  show-room  floor.  One  man 
does  nothing  but  fill  butter  orders. 
He  is  dressed  in  white  apron  and 

Ecoat,  is  well  supplied  with  oiled 
paper,  so  that  his  bare  hand  never 
touches  the  butter.  Close  at  hand 
is  running  water  and  a  clean  towel. 
Another  man  washes  bottles  in 
which  vinegar  and  molasses  as  well 
as  bulk  liquors  are  delivered.  He 
has  an  enormous  fresh  towel  daily, 
running  water,  of  course,  and  works 
in  front  of  a  gas  jet,  before  which 
every  washed  bottle  must  be  held 
for  inspection.  Across  the  aisle 
from  this  man  is  a  scouring  table, 
where  a  brisk  colored  youth  pol¬ 
ishes  scoops,  spoons,  ladles,  etc. 

“Fine,”  exclaims  a  sarcastic  gro¬ 
cer  with  five  or  six  clerks  at  his 
command.  “Any  one  can  do  that 
with  a  big  staff.” 

But  how  does  this  sarcastic  gro¬ 
cer  manage  his  store?  He  can¬ 
not  afford  a  small  boy  to  sweep  at 
$3  a  week,  but  whenever  trade  is 
brisk  he  stands  in  his  doorway  and 
impresses  a  small  boy  into  tem¬ 
porary  service.  He  may  pay  him 
a  quarter  or  a  half  dollar  to  make 
special  deliveries.  In  the  course 
of  a  week  he  spends  thus  from  $4 
to  $5 — and  yet  has  no  one  to  sweep 
his  floor.  This  work  is  done  after 
closing  hours  by  tired  clerks,  who 
are  not  trained  to  close  the  bins 
before  they  sweep.  In  this  store 
there  is  no  regular  time  for  scrub¬ 
bing  the  floor,  nor  washing  the 
windows,  nor  cleaning  the  shelves. 
Everything  is  done  in  haphazard 
style,  and  the  result  is  general  un¬ 
tidiness.  Some  very  small  stores 
model  stores  they  were — were  man¬ 
aged  with  as  much  system  as  the 
large  metropolitan  groceries,  and 
were  just  as  clean.  With  the  aid 
of  package  goods,  manufactured 
and  packed  under  real  government 
supervision  and  guaranteed  by  man¬ 
ufacturers  of  acknowledged  repu¬ 
tation,  this  same  system  of  man¬ 
agement  ■<  hich  makes  the  grocery 
department  of  a  great  commercial 
institution  a  thing  of  beauty,  an 
appetizing  panorama,  can  at  least 
make  the  side  street  or  country  store 
sanitary  and  attractive.  The  man 
who  does  not  know  how  to  sys¬ 
tematize  his  business  and  who  has 
no  time  to  keep  his  store  clean  is 
the  grocer  whose  business  acquaint¬ 
ance  you  want  to  drop,  whose  wares 
you  should  leave  severely  alone. 

Mr.  Gerald  Byrne,  superintendent 
of  a  mammoth  grocery  department 
in  one  of  New  York’s  largest  de¬ 
partment  stores,  said,  “The  clean 
grocery  store,  large  or  small,  is  the 
result  of  system,  organization  and 
management.  The  manager  or  pro¬ 
prietor  of  a  grocery  who  will  not 
tolerate  personal  untidiness  or  un¬ 
cleanly  handling  of  goods  will  soon 
have  a  force  of  capable,  clean  clerks 
through  force  of  example  and  fear 
of  dismissal  He  can  take  a  raw 
boy  from  a  dirty  home  and  make 
a  clean  grocery  clerk,  through 
sheer  force  of  character  and  train¬ 
ing,  but  you  cannot  expect  the  man 
whose  home  is  filthy  to  maintain  a 
sanitary,  clean  grocery.  Pick  your 
grocer,  as  you  would  your  servant, 
for  cleanliness  first,  last  and  al¬ 
ways.” 

And  the  truth  of  this  statement 
can  be  seen  in  your  own  town, 
where  you  can  find  the  model  gro¬ 


cer  if  you  hunt  for  him.  Make  a 
tour  of  the  groceries  in  your  own 
neighboorhood.  You  will  be  able 
to  choose  between  clean  groceries 
and  groceries  of  varying  degrees 
of  uncleanliness.  You  will  be  sup¬ 
plementing  the  efforts  of  the  health 
officers,  doing  your  part  of  the 
team  work,  and  getting  one  step 
nearer  to  the  point  where  you  can 
say,  with  truth,  “I  know  my  gro¬ 
cer.” 

A  comparison  of  prices  and  qual¬ 
ity  between  the  clean  and  the  dirty 
grocery  will  be  discussed  in  the 
next  article,  together  with  methods 
by  which  the  housekeeper  can  assist 
the  grocer  in  his  task  of  maintain¬ 
ing  a  clean  store.  This  article  has 
treated  of  tne  way  in  which  you 
may  co-operate  with  the  health 
officer  in  his  war  on  unclean  gro¬ 
ceries;  next  month  we  shall  learn 
how  to  co-operate  with  the  clean 
grocer  and  the  clean  manufacturer 
in  their  war  on  unclean  goods. 
“Know  your  grocer  and  co-operate 
with  him”  will  be  the  slogan. 

This  article  is  a  thinly  disguised 
write-up  for  Park  &  Til  ford,  the 
retail  grocers  of  New  York  City. 
Several  photographic  illustrations 
are  used,  nearly  all  of  these  being 
views  of  departments  of  the  Park  & 
Tilford  Store. 


Magazine  Notes. 


A  Noteworthy  and  Helpful  Series  of 
Articles. 

The  second  of  Dr.  George  Lincoln 
Walton’s  series  of  five  popular  papers  on 
“Worry  and  Allied  Mental  States”  ap¬ 
pears  in  the  December  “Lippincott’s,  un¬ 
der  the  title  of  “The  Doubting  Folly.” 
The  author’s  long  experience  as  a  neu¬ 
rologist  has  given  him  a  keen  insight  into 
the  troublesome  mental  maladies  with 
which  so  many  of  the  sanest  of  us  are 
afflicted,  and  he  has  written  the  articles 
in  a  breezy,  non-technical  way  that 
mak<?s  them  good  reading.  All  who  suf¬ 
fer  from  sleeplessness,  undue  self-con¬ 
sciousness,  hypochondria,  obsessions,  or 
the  worrying  habit  will  find  these  articles 
decidedly  helpful,  for  Dr.  Walton  ex¬ 
plains  how  the  disorders  may  be  over¬ 
come.  The  complete  novel  in  this  issue 
is  “The  Career,”  by  Kathryn  Jarboe.  It 
is  a  very  striking  story  of  a  young  musi¬ 
cal  genius  who  marries  a  man  who 
knows  nothing  and  cares  less  about 
music,  which  situation  brings  on  troubles 
a-plenty.  It  is  a  story  which  will  appeal 
with  especial  force  to  those  musically  in¬ 
clined,  but  there  is  small  likelihood  of 
anybody  who  starts  to  read  the  story  lay¬ 
ing  it  down  before  it  is  finished.  Half  a 
dozen  articles  on  timely  subjects,  a  wide 
variety  of  short  stories,  some  charming 
poetry  and  sixteen  pages  of  original  hu¬ 
morous  matter  complete  the  number. 
Many  of  the  offerings  have  a  Christmas 
flavor,  which  will  enhance  the  value  of 
the  magazine  to  those  whose  hearts  are 
attuned  to  the  season  of  good  cheer  now 
rapidly  approaching. 


Mrs.  Williams’  Brands 

OP 

PDRE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROMJOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  yon  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Free  to  “Grocery  World”  Readers 


The  “  Grocery  World”  has  on  hand  about  five  hundred  copies  ot 
a  book  on  window  dressing,  originally  published  by  Sprague,  Warner 
&  Co.,  of  Chicago,  Ill.  It  was  originally  intended  to  use  the  hook¬ 
as  a  premium,  but  after  inspection  it  was  considered  scarcely  good 
enough,  and  since  that  the  copies  have  lain  on  our  shelves  because  of 
uncertainty  as  to  what  use  to  make  of  them.  It  must  not  be  assumed 
that  the  book  is  worthless — it  has  a  number  of  good  things  in  it,  but 
is  scarcely  up  to  what  the  “  Grocery  World  ”  thinks  such  a  book 
should  be. 

Now  we  propose  to  give  a  copy  to  any  subscriber  who  may  want 
it,  free  of  all  cost  save  the  postage  of  seven  cents. 

Send  seven  cents  and  the  book  is  yours. 


Grocery  World 

PUBLISHED  WEEKLY  BY  THE 
GROCERY  WORLD  PUBLICATION  CO., 

AT 

927  Arch  Street,  Philadelphia. 
telephones: 

/  Kc,,»  Filbert  2500. 
Philadelphia  {  Keystone>  ^ 

New  York — 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


An  Independent  Journal  published  ex 
cluslvely  In  the  interest  of  retail  grocers. 


Subscription  Rates  Including  Postage, 


Payable  In  Advance: 

FBR  YSAK 

To  United  States  and  Mexico .  #3  00 

To  Canada .  3.50 

To  Great  Britain  and  Continent  of  Europe  and 

Asia .  4.50 

Single  Copies . 10 
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The  “Woman’s  Home  Compan¬ 
ion”  aims  another  blow  at  the  retail 
grocery  business 

Woman’s  Home  Com-  "1  'D  December 
panion  No.  2.  number.  Portions 

of  the  second  ar¬ 
ticle  appear  elsewhere.  The  theme 
is  that  consumers  everywhere 
should  pry  into  the  back  rooms  and 
the  back-of-the-counter  portions  of 
their  grocers’  stores  and  by  med¬ 
dling  interference  compel  cleanli¬ 
ness. 

It  is  not  the  theory  of  clean  stores 
that  the  “Grocery  World”  objects  to 
in  these  “Woman’s  Home  Compan¬ 
ion"  articles.  It  is  the  smug  hold¬ 
ing  up  of  isolated,  exceptional  or 
more  probably  imaginary  cases  as 
a  false  illustration  of  the  methods 
of  grocers  in  general.  Naturally, 
the  article  would  be  tame  without 
that,  and  that  is  why  “literary  li¬ 
cense”  is  so  recklessly  resorted  to. 

Take  the  description  of  the  Con¬ 
necticut  grocer  whose  bedraggled 
wife  quartered  her  filthy  baby  in  the 
rice  bin,  and  whose  untidy  home  is 
described  with  such  minuteness.  As 
a  matter  of  fact,  the  dirtiest  part  of 
that  picture  seems  to  he  the  wife, 
who  might  be  a  subscriber  to  the 
“Woman’s  Home  Companion.” 
The  “Grocery  World”  will  wager, 
however,  without  the  slightest  in¬ 
vestigation,  that  that  incident  is 
wholly  imaginary.  Even  if  it  were 
true,  has  it  legitimate  place  in  an 
article  dealing  with  general  grocery* 
conditions? 


The  “Woman’s  Home  Compan¬ 
ion”  goes  almost  exclusively  to 
women,  and  it  is  to  housewives  that 
its  attacks  upon  grocers  are  ad¬ 
dressed.  The  “Grocery  World” 
wishes  to  make  another  wager :  that 
in  any  town  or  city  in  the  United 
States,  the  average  grocery  store 
will  be  found  equal  in  cleanliness 
to  the  average  kitchen. 


One  grudge  which  the  manufac¬ 
turing  and  distributing  grocery  in¬ 
terests  of  the 

The  Java  Coffee  Country  legiti- 
Ruiing,  mately  has  against 

the  Federal  Food 
Board,  which  means  Dr.  Wiley, 
is  its  persistent  disturbance  of  the 
trade  with  rules  and  regulations 
which  are  wholly  unenforceable  yet 
unsettling  in  the  extreme. 

The  latest  instance  is  the  Java 
coffee  ruling  published  last  week. 
In  substance  it  provides  that  only 
coffee  actually  grown  on  the  island 
of  Java  can  henceforth  be  sold  as 
“Java.”  Coffee  from  the  contigu¬ 
ous  islands,  all  heretofore  sold  as 
Java,  must  henceforth  be  sold  under 
a  name  indicating  the  place  of 
origin. 

No  retailer,  practically  no  jobber, 
and  very  (few  importers,  can  know 
definitely  whether  the  coffee  which 
comes  to  them  as  Java  is  actually 
grown  on  Java  island  or  the  island 
next  door.  Consequently  from  now 
they  will,  in  their  own  minds, 
be  living  over  a  volcano,  never 
knowing  what  moment  they  may  be 
attacked  for  an  offense  of  whose 
commission  they  will  be  totally  ig¬ 
norant.  And  this  condition  of  mind 
will  in  no  sense  be  modified  by  the 
fact  that  the  Java  ruling  is  abso¬ 
lutely  unenforceable. 

For  it  is  unenforceable,  without 
a  doubt.  The  coffee  grown  on  Java 
island  and  the  nearby  islands 
is  practically  identical  in  every 
way.  It  is  grown  from  the 
same  seed,  in  the  same  soil  and 
under  the  same  climate.  What  will 
there  be,  then,  in  the  very  begin¬ 
ning,  to  arouse  the  Food  Board’s 
suspicion  that  the  coffee  labeled 
Java  is  not  Java?  Or,  if  you  grant 
the  existence  of  something  to  arouse 
suspicion,  how  may  that  suspicion 
be  confirmed?  By  chemical  analy¬ 
sis?  That  could  not  possibly  show 
difference,  since  there  is  none,  and 
attempting!  to  trace  the  shipment 
back  to  its  source  would  be  equally 
chimerical. 

Is  it  not  plain,  therfore,  that  this 
order  can  never  be  enforced?  And 


is  it  not  equally  plain  that  despite 
its  unenforceability,  it  will  cause  un¬ 
questionable  disturbance?  What 
can  possibly  animate  the  majority 
members  of  the  Food  Board  in  per¬ 
mitting  Dr.  Wiley  to  make  such  a 
rabid  nuisance  of  himself ! 


The  “Interstate  Cotton  Seed 
Crushers’  Association”  is  a  small 
publication  issued 

A  Dangerous  in  the  South  for 

Suggestion.  the  pUrp0se  of  ex¬ 

ploiting  the  dif¬ 
ferent  phases  of  the  cotton  oil  in¬ 
dustry.  Under  the  head  of  “Im¬ 
prove  the  Quality  and  Increase  the 
Quantity  of  Butt.er,”  the  following- 
clever  suggestion  appeared  in  the 
last  number: — 

Heat  a  quantity  of  good  deordor- 
ized  cooking  (cotton  seed)  oil  to 
about  blood  heat,  and  just  before  be¬ 
ginning  to  churn,  add  to  the  milk, 
using  about  half  teacupful  to  each 
gallon  of  milk,  and  proceed  as  usual. 

Good  cooking  oil  can  be  bought 
from  any  progressive  grocer  at  about 
50  cents  or  less  per  gallon,  which  is 
about  6)4  cents  per  pound. 

A  three-gallon  churning  will  take 
a  pound  of  oil.  It  will  hasten  the 
coming  of  the  butter,  assist  in  its 
better  collection,  improve  the  quality 
of  both  it  and  the  buttermilk,  and  be¬ 
ing  returned  as  butter  will  give,  with 
the  better  collection  of  the  butter  fat, 
an  increased  yield  of  a  pound  to  a 
pound  and  a  half  of  butter  and  a 
profit  equal  to  the  difference  between 
the  selling  price  of  the  butter  and  the 
cost  price  of  the  oil. 

The  writer  is  not  a  dairyman  and 
therefore  does  not  know  whether 
the  addition  of  cotton  oil  to  butter 
will  or  will  not  improve  its  quality 
and  increase  its  quantity.  But, 
knowing  something  of  the  dairy 
laws,  he  does  know  that  such  a  pro¬ 
cess  would  produce  adulterated  but¬ 
ter  that  could  not  be  sold  except 
under  heavy  tax  and  rigid  restric¬ 
tions. 


You  have  a  lot  of  customers  who  an¬ 
noy  the  life  out  of  you.  Head  thenvoff 
with  Forbes  Indexed  Coupon  Books. 
See  advertisement. 


WillThis  Railroad  Gouge  Extend 
Over  the  Whole  Country? 

Northwest  Jobbers  Refuse  Demand  of 
Freight  Agents  to  Put  Up  Bond  to 
Cover  Freight  Credits.  Say  Railroads 
Should  Furnish  Bond  to  Cover  Un¬ 
paid  Freight  Claims. 


Special  correspondence  of  “Grocery  World.” 

Spokane,  Wash., 

Nov.  25,  1907. 

Members  of  the  Spokane  Whole¬ 
sale  Merchants’  Association  at  an 
open  meeting  in  the  Chamber  of 
Commerce,  November  19th,  de¬ 
cided  unanimously  to  resist  the  de¬ 
mand  of  the  Spokane  Local  Freight 
Agents’  Association  that  all  deal¬ 
ers  receiving  freight  over  the  Har- 
riman,  Hill  and  other  lines  operat¬ 
ing  in  this  part  of  the  country  de¬ 
posit  surety  bonds  or  pay  cash  for 
shipments  .  This  statement  was 
given  out  by  the  wholesalers : — 

We  figure  that  if  Spokane  whole¬ 
salers  comply  with  the  demand,  that 
they  put  up  surety  bonds  for  pre¬ 
miums.  The  only  action  we  shall 
take  will  be  to  refuse  to  put  any 
bond,  and  simply  pay  cash  as  we 
have  done  in  the  past.  The  credit 
asked  by  the  Spokane  merchants 
from  the  freight  departments  of  the 
railroads  is  inconsiderable.  One- 
member  of  the  association  called  up 
the  railroad  and  ascertained  the 
amount  that  he  was  indebted  to  them 
and  found  it  to  he  $18.  He  has; 
claims  filed  with  the  various  rail¬ 
roads,  some  of  them  two  and  three- 
years  old,  for  more  than  $1,200. 
The  railroad  companies  should  fur¬ 
nish  the  bond  rather  than  the  mer¬ 
chant.  As  it  is  now  anyone  receiv¬ 
ing  freight  must  pay  any  overcharge 
and  then  put  in  a  claim  for  it,  and  if 
lie  were  under  bond  to  the  railroad 
company  he  would  be  just  that  much 
more  helpless. 

The  text  of  the  notice  to  the 
wholesale  merchants  from  the 
Freight  Agents’  Association  fol¬ 
lows  : — 

The  several  railroads  represented 
in  the  Spokane  Local  Freight 
Agents’  Association,  through  their 
respective  accounting  departments, 
have  determined  that  an  approved 
surety  bond  will  be  required  of  all 
persons  receiving  credit  from  the 
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various  freight  departments  of  the 
;ity.  The  amount  of  such  bond  as 
•egards  a  given  firm  or  individual 
,vill  be  determined  upon  application 
)f  such  firm  or  individual  to  the  as- 
;ociation  and  the  premium  upon  such 
x>nd  must  be  borne  by  the  appli- 
;ant,  and  it  is  purposed  to  have  the 
;ame  effective  on  and  after  Novem¬ 
ber  25,  1907.  The  object  of  this 
communication  is  to  apprise  you  of 
the  change  to  be  inaugurated  and  to 
afford  ample  time  to  arrange  for  it. 

On  and, after  the  date  mentioned  all 
persons  who  have  not  given  such 
jond  will  be  required  to  pay  cash 
before  receiving  freight. 

August  Wolf. 

— 

Iilifornia  Olive  Oil  Gaining  Foreign 
Foothold. 

Consul  A.  A.  Winslow,  of 
alparaiso,  reports  that  there  is 
large  demand  in  Chile  for 
live  oil  of  all  grades,  including 
;  alifornia  oil.  The  Chileno  is 
great  lover  of  salads  pre- 
ired  with  an  abundance  of  olive 
1.  The  imports  of  this  article  in 
jo6  were  $646,285,  against  $924,- 
1  j.i  for  1905  and  $652,275  for  1904. 
he  United  States  shows  a  hand- 
>me  gain  for  1906,  supplying 
155,522  worth,  against  $94,206  for 
)05  and  $27,000  for  1904;  while 
;aly  in  1906  furnished  only  $345,- 
83  worth,  against  $596,500  for 
305  and  $518,385  for  1904. 


Huyler’s  Couldn’t  Put  it  Over  Callanan. 


The  Latest  of  the  New  York  City  Grocer’s  Conflicts  for  the 
Preservation  of  His  Rights.  Huyler  Wouldn’t  Sell  Him 
Unless  He  Boycotted  Other  Candies,  Which  He  Refused 


sell  a  pound  of  his  goods,  and  that 
I  had  my  opinion  of  any  business 
man  who  would  consent  to  his  terms 
■ — that  I  would  not  do  so  under  any 
circumstances. 

For  this  reason  I  am  not  putting 
in  Huyler’s  goods.  I  am  putting  in 
Maillard’s,  Wallace’s,  Lowney’s  and 
Chocolate  Menier,  all  of  which  I  be¬ 
lieve  to  be  as  good  as  any  candies 
made. 


to  Do. 


Mr.  L.  J.  Callanan,  the  widely- 
known  New  York  City  retail  gro¬ 
cer,  has  a  refreshing  way  of  meet¬ 
ing  abuses  by  manufacturers  or  job¬ 
bers.  Several  times  large  concerns 
have  attempted  to  become  fresh 
with  Mr.  Callanan,  but  never  yet 
had  any  success. 

Mr.  Callanan’s  latest  controversy 
for  the  protection  of  his  rights  was 
waged  against  Huyler’s,  the  candy 
people.  In  a  statement  sent  the 
“Grocery  World”  during  the  week 
he  tells  the  story  in  characteristic 
fashion : — 

For  years  I  sold  oranges,  lemons 
and  (at  times)  Malaga  grapes  in 
their  season.  Orders  from  the 
country  came  continually  for  fruits, 
especially  for  oranges  and  lemons. 
Last  Spring  I  decided  to  open  a 
special  department  for  the  sale  of 
fruits  and  to  make  a  feature  of  put¬ 
ting  up  baskets  of  the  choicest  fruits 
in  the  market. 

When  filling  the  orders  for  bas¬ 
kets  of  fruit,  I  found  that,  in  nearly 
every  instance,  a  box  of  candy  was 


also  ordered.  This  was  trouble¬ 
some,  as  I  had  to  send  for  a  box  of 
this  or  of  that  kind,  according  as  one 
or  another  was  required. 

Having  made  the  fancy  fruit  de¬ 
partment  a  success  beyond  my  most 
sanguine  expectations,  I  decided  to 
add  a  confectionery  department  to 
my  stock  of  choice  groceries,  wines, 
liquors,  cigars  and  fancy  fruits. 

Speaking  to  one  of  my  customers 
of  the  kind  of  confectionery  I  intend¬ 
ed  to  keep,  I  mentioned  Maillard’s, 
Huyler’s,  Wallace’s,  Lowney’s  and 
Chocolate  Menier.  “Why,”  said  he, 
“Huyler  will  not  sell  you  his  best 
candies  unless  you  agree  not  to  sell 
any  other  but  his.”  I  could  hardly 
believe  my  ears.  He  said:  “That  is 
a  fact.  He  has  got  a  line  of  goods 
which  he  calls  his  specialties  and 
which  he  will  sell  to  anyone,  but  he 
will  not  sell  you  his  fancy  goods  un¬ 
less  you  agree  not  to  sell  any  other 
candies.}’ 

I  sent  for  Huyler’s  salesman  and 
asked  him  if  he  would  sell  me  a  full 
line  of  Huyler’s  candies.  He  said 
he  would,  but  I  would  have  to  act  as 
an  agent  for  him  and  to  sell  no  other 
candies.  Huyler’s  specialties  I 
could  have  on  the  same  terms  as  in 
the  case  of  other  large  grocers.  I 
told  the  salesman  that  unless  he  sold 
me  his  best  candies  as  well  as  what 
he  called  his  specialties,  I  would  not 


Oleo  Sales  Stimulated  by  High 
Butter. 

The  output  of  oleomargarine  in 
Chicago  district,  the  oleo  centre  of 
the  United  States,  for  the  month  of 
October,  was  441,563  pounds  col¬ 
ored  and  5,860,704  pounds  of  un¬ 
colored,  a  total  of  6,302,267  pounds, 
against  this  is  259,271  pounds  col¬ 
ored  and  4,348,924  pounds  of  un¬ 
colored,  or  a  total  of  4,608,195 
pounds  for  the  same  months  a  year 
ago ;  and  383,342  pounds  of  col¬ 
ored  and  4,263,260  pounds  of  un¬ 
colored,  or  a  total  of  4,646,602 
pounds  for  the  previous  month. 
The  high  price  of  butter  is  the  cause 
of  the  increased  sales. 


Ira  S.  Fallin,  the  merchandise 
broker,  fell  on  Front  street  on  Fri¬ 
day  night  and  fractured  both  bones 
in  his  lower  right  leg.  He  will  be 
compelled  to  lay  by  for  about  six 
weeks. 


Sure  Profits  for 
Grocers  in  this 
Guaranteed 

Butter  Color 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

is  guaranteed  to  conform  to  ALL  State  and  Federal  Pure 
Food  Laws. 

There  is  no  other  vegetable  color  in  the  world  that  com¬ 
pares  with  it  in  purity,  efficiency  and  reliability. 

Your  butter-making  customers  will  buy  it  as  soon  as  they 
know  that  you  keep  it. 

1  It  colors  the  majority  of  all  the  butter  made  in  the  United 
States,  and  wins  practically  all  of  the  prizes  at  the  butter- 
makers’  conventions. 

This  is  a  matter  of  official  record. 

You  need  not  hesitate  to  recommend  it  as  the  best,  for  it 
has  been  proved  officially  to  be  the  best. 

Delay  in  sending  for  a  trial  order  means  loss  of  profit. 

WELLS  &  RICHARDSON  CO. 

BURLINGTON,  VERMONT 
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A  Package  Coffee 
That’s  Always  Fresh 


You  can  buy  all  kinds  of  package  Coffee  but 
only  one  that  retains  its  freshness  and  fragrance — 
that  one  is  Moco-Mo. 

It  is  the  only  Coffee  that  as  soon  as  it  comes 
from  the  roaster  is  sealed  in  a  bag  and  the  bag  is 
sealed  in  a  carton,  thus  keeping  all  the  goodness 
intact. 

Make  Moco-Mo  your  Coffee  leader  at  25 
cents  and  see  how  rapidly  your  reputation  grows 
as  a  Coffee  Dealer. 


The  John  H.  Fitch  Coffee  Co., 


Importers,  Roasters  and  Jobbers 
of  High-Grade  Coffees 


YOUNGSTOWN,  OHIO 


These  Are  For  Your 
Customers 


In  order  to  aid  you  in  the  sale  of  Ralston 
Health  Food  and  Purina  Whole  Wheat 
Flour  we  will  furnish  you  with  excellent 
specialty  matter  to  give  to  your  customers, 
consisting  of  Checkerboard  and  Check¬ 
ers,  Ralston  Wagons  and  World’s  Fair 
Satchels. 


These  are  attractive  and  useful,  and 
make  desirable  presents. 

Make  a  window  display  of  them.  We 
will  send  you  the  material  with  instructions 
how  to  build  it  effectively.  It  will  be  the 
best  way  to  let  your  trade  know  what  you 
are  giving  them. 


RALSTON  PURINA  MILLS 


ST.  LOUIS,  MO. 

T.  A.  James  &  Co.,  General  Distributers,  12-16  Chestnut  St., Philadelphia 


The  New  York  Letter 


Odd  Change  in  Jobbers’  Attitude.  Cocoa  Falling  Off  in  Pric 
The  Government’s  Suit  Against  the  American  Tobacco  C 


Special  correspondence  of  "Grocery  World.” 

New  York,  Nov.  29,  1907. 

An  odd  change  in  attitude  has 
been  made  on  the  part  of  some  of 
the  jobbers  who  a  short  time  ago 
were  advising  retail  grocers  to  ad¬ 
vance  prices  and  who  now  say  that 
it  is  time  to  reduce  the  quotations  on 
a  number  of  lines.  The  former  plea 
for  higher  prices  was  that  unless  the 
retailer  got  a  more  comfortable 
margin  of  profit  he  would  finally 
land  in  bankruptcy  or  something  of 
that  kind.  1  Now,  it  is  said  that  if 
the  retailer  tries  to  keep  up  quota¬ 
tions  to  the  present  levels  he  will 
kill  or  lessen  the  demand  for  some 
products.  Not  all  of  the  jobbers 
have  been  so  quick  in  beating  a  re¬ 
treat  on  the  price  question,  and 
those  who  have  done  so  ascribe  their 
present  action,  of  course,  to  the 
financial  situation. 

Another  side  to  the  question  is 
seen  by  some  of  the  retailers.  An 
officer  of  the  New  York  Retail  Gro¬ 
cers’  Union  said  that  it  is  unreason¬ 
able  to  expect  the  retailers  to  reduce 
their  prices  the  minute  a  few 
changes  are  made  in  the  wholesale 
quotations.  Quite  commonly  the  re¬ 
tailer  has  bought  supplies  at  the  old 
prices  and  should  have  a  fair  time 
for  selling  off  what  he  has  on  hand 
before  he  reduces  prices  much — 
which  is  exactly  what  the  jobber 


himself  is  doing  to  a  large  extent. 


It  is  easy  for  the  jobber  to  offer  new 
prices  on  articles  when  he-  has  sold 
off  his  old  stock  and  can  buy  new 
supplies.for  less  than  the  old  quota¬ 
tions.  As  to  many  kinds  of  articles 
the  retailer  is  not  so  fortunate. 

Another  point  made  by  the  officer 
of  the  association  is  that  it  was  true 
enough,  as  jobbers  were  saying  re¬ 
cently,  that  the  margins  of  the  re¬ 
tailer  have  beeit  too  small.  So,  if 
the  margins  are  now  a  little  larger, 
he  should  enjoy  the  advantage,  at 
least  for  a  time. 

One  of  the  daily  papers  went  to 
the  trouble  on  Wednesday  to  send 
reporters  to  different  parts  of  the 
city  to  ascertain  if  there  is  any 
truth  in  the  report  of  meat  and  gro¬ 
ceries  being  cheaper  than  they  were. 
The  conclusion  was  that  if  there 
is  any  decrease  in  prices  it  is  in  the 
wholesale  and  not  in  the  retail 
stores,  and  quotations  were  given  as 


obtained  from  stores  in  dififere 
parts:  of  the  city.  Reductions 
prices  of  butter,  eggs  and  all  kin< 
of  meat  and  poultry  have  take 
place  inside  of  two  or  three  week 
according  to  quotations  furnislic 
by  wholesale  merchants,  but  the  r. 
tailers  had  not  made  reduction 
except  in  poultry. 

The  wide  variations  in  the  pria 
in  retail  stores  in  various  parts 
the  city  were  made  apparent  in  t 
figures,  as  published,  but  this  is 
fact  that  is  familiar  enough,  even 
the  public,  and  the  reporters  ev 
dentlv  did  not  take  into  accom 
variations  in  the  quality  that  a 
count  for  some  differences  in  prico 


*  *  * 


Cocoa  products  of  various  kin 
are  among  those  affected  by  tl 
tendency  toward  lower  prices.  Tl 
demand  is  said  to  have  declined  co 
siderably,  and  as  a  result  the  pri 
of  the  bean  has  fallen  about  5  cen 
a  pound,  a  decline  of  about  20  p 
cent.  The  importers  say  that  tl 
supplies  here  and  abroad  are  le 
than  they  were  a  year  ago,  so  th 
the  decline  is  due  entirely  to  ti 
lessened  consumption.  It  is  al 
said  that  speculation  in  the  beai 
forced  the  prices  of  the  raw  m 
terial  up  too  high,  and  that  this  h 
been  one  of  the  causes  of  peop 
not  consuming  as  much  of  tl 
manufactured  products  as  former] 
The  large  manufacturers  are  sa 
to  have  bought  freely  ahead  at  tl 
higher  prices. 

Chocolate  confections  are  plac^ 
among  the  luxuries  which  are  quit, 
to  feel  the  unfavorable  effect  j< 
trade  reaction  and  retrenchment, 
falling  off  in  the  sales  in  this  line  ; 
once  affects  the  demand  for  tl 
bean.  Consumption  of  other  coo 
products  has  not  been  so  much  r 
duced,  it  is  said,  but  their  prices  ai 
not  likely  to  be  maintained  when  tl 
beans  have  come  down. 

While  the  drop  in  the  price  of  tl 
beans  is  quite  sharp,  it  is  remer 
bered  that  it  is  not  much  as  coir 
pared  with  the  large  advance  th; 
has  taken  place  in  the  last  tv 
years.  The  quotations  this  wee 
have  been  about  20  to  21  cents,  a 
compared  with  25  to  26  cents 
month1  ago.  A  year  ago  the  sam 
grades  were  selling  at  15  to  17  cen  I 
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id  two  years  ago  at 

nts. 

*  *  * 


io  to  15 


The  Government’s  suit  against 
l  ,e  American  Tobacco  Co.,  accused 
:  being  an  illegal  combination  in 
:straint  of  trade,  has  been  on  trial 
>r  a  couple  of  weeks  and  is  still 
progress.  The  witnesses  have 
,ld  of  the  buying  up  of  various 
>mestic  concerns  and  of  the  deal 

Iith  the  English  arm  of  the  concern 
1  control  the  world’s  trade.  A 
ature  this  week  was  the  testimony 
Percival  S.  Hill,  the  vice-presi- 
;nt  of  the  American  company,  who 
lmitted  that  the  combine  owns  the 
nited  Cigar  Stores  Co.,  and  said 
lat  as  far  as  he  knew  no  denial  of 
tis  had  ever  been  made.  A  letter 
om  the  witness,  written  in  1902  to 
Boston  firm,  was  produced.  In 
lis  letter  Mr.  Hill  said  that  it 
ould  be  well  to  deny  all  rumors 
:  the  American  Tobacco  Co.  being 
“hind  the  United  Cig'ar  Stores  Co. 
/heii  questioned  as  to  this  incon- 
stency,  he  said  that  this  was  the 
lly  instance,  as  far  as  he  knew. 
The  witness  said  that  the  com- 
ne  sold  to  itsl  retail  branch,  with 
5  numerous  stores  in  New  York, 
about  the  same  prices  as  to  job- 
■rs,  but  gave  the  former  a  little 
lvantage  in  order  to  encourage  the 
le  of  the  American  products.  The 
g  company  would  not  sell  to  any 
tailer  in  New  York  except  its  own 
tail  branch,  and  the  remainder  of 
e  retail  trade  was  supplied 
I  rough,  the  Metropolitan  Tobacco 

3. 

Letters  were  read  from  Mr.  Hill’s 
tter  book  in  which  there  were  sug- 
:stions  of  a  scheme  to  sell  Ha¬ 
ma  cigars  at  the  same  price  to 
holesalers  and  retailers  in  order  to 
it  some  of  the  former  out  of  busi¬ 
es.  Among  the  importers  who 
ere  approached  with  this  sugges- 
)n  were  the  grocery  firms  of  Park 
Tilford  and  of  Acker,  Merrall  & 
Dndit.  In  answer  to  a  question, 
e  witness  said  that  he  did  not 
low  whether  or  not  the  combine 
vns  any  stock  in  Park  &  Tilford, 
it  he  was  quite  sure  it  does  in 
cker,  Merrall  &  Condit. 

It  was  shown  that,  in  some  in- 
mces,  officers  of  subsidiary  com- 
nies  carried  on  business  with  each 
her  and  did  not  know,  on  either 
le,  that  the  other  company  was 
50  owned  by  the  Trust.  Letters 
're  sent  out  to  all  subsidiary  com- 
nies  asking  them  to  oppose  legis- 
ion  in  Congress  against  coupons, 
e  advertising  bills  in  1906 


amounted  to  something  like  $10,- 
000,000,  not  including  items  of  sub¬ 
sidiary  concerns. 

*  *  * 

Oliver  Spitzer,  a  dock  superin¬ 
tendent  of  the  American  Sugar  Re¬ 
fining  Co.,  and  Richard  Kehoe,  an¬ 
other  employee,  have  been  held  in 
bail  by  the  United  States  Commis¬ 
sioner  in  Brooklyn  on  the  charge  of 
trying  to  bribe  an  agent  of  the 
United  States  Treasury  Depart¬ 
ment.  They  asked  the  agent  to 
overlook  an  erroneous  return  as  to 
the  weight  of  raw  sugar  received  at 
two  of  the  refineries,  the  object 
being  to  cheat  the  Government  of  its 
revenues  by  underweighing.  The 
men  themselves  were  to  profit  by 
the  scheme,  it  is  supposed,  the 
officials  of  the  company  disclaiming 
all  knowledge  of  it. 

*  * 

Creditors  filed  a  petition  in  bank¬ 
ruptcy  Wednesday  against  Arthur 
E.  Netzband,  who  has  a  retail  gro¬ 
cery  store  at  2661  Third  avenue 
and  has  four  other  stores  in  the  bor¬ 
ough  of  the  Bronx.  The  petition¬ 
ing  creditors  are  Edward  D.  Depew 
&  Co.,  $535 ;  R.  C.  Williams  &  Co., 
$1,465  ;  William  S.  Huselton  &  Co., 
$1,713.  It  is  alleged  that  he  is  in¬ 
solvent  and  has  transferred  two  of 
his  stores  within  a  few  days  in  an 
effort  to  give  illegal  preferences. 
One  of  the  stores,  at  Third  avenue 
and  184th  street,  he  transferred  to 
his  wife,  who  is  a  creditor  for 
$1,250;  another  store,  at  918  West¬ 
chester  avenue,  he  transferred  to  a 
woman  creditor  who  has  a  claim  for 
$1,000,  it  is  alleged. 

The  liabilities  are  estimated  at 
$8,000  and  the  assets  at  half  as 
much.  He  began  business  twelve 
years  ago  with  one  store.  The 
court  appointed  Charles  L.  Brook- 
heim  receiver. 

*  *  * 

Frederick  Meyers,  a  clerk  em¬ 
ployed  in  the  grocery  store  of  Wil¬ 
liam  Schrotter,  403  Broadway, 
Brooklyn,  attempted  suicide 
Wednesday  morning  and  incidental¬ 
ly  Mr.  Schrotter  and  his  family  had 
a  narrow  escape  from  being  suffo¬ 
cated  by  illuminating  gas.  The  gro¬ 
cer*  was  awakened  by  the  odor  and 
on  making  search  found  that  his 
clerk,’  whc/  slept  in  the  house,  had 
made  elaborate  arrangements  to  end 
his  life  by  turning  on  the  gas  and 
stuffing  one  end  of  the  rubber  gas 
tube  into  his  mouth.  The  young 
man,  who  is  22  years  of  age,  had 
been  disappointed  in  love.  It  was 
said  at  the  hospital  that  he  is  likely 
to  die.  Fred.  A.  McGill. 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 

Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  or  Snider’s  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


The  f<  Palace”  Spice  Cabinet  is  one  of 

the  handsomest,  if  not  the  handsomest,  spice 
Cabinets  we  make. 

It  is  one  of  those  fixtures  which  make  a 
Grocery  Store  a  beauty  spot ;  that  make  a  man 

run  his  eye  over  his  well- 
equipped  place  with  pride 
and  satisfaction. 

The  ,f  Palace  ”  Cabinet 

is  shown  on  page  23  of  Cata¬ 
logue  No.  4.  Its  design  is 
new  and  original.  Six  com- 


ARE  YOU 
PROUD 
OF 

YOUR 
STORE  ? 


partments  holding  io  pounds  each.  Two  small 
spice  scoops  with  each  cabinet.  Write  for  prices 
and  a  copy  of  the  Catalogue. 


American  Can  Company 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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MAPLEINE 

The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 

Crescent  Mfg -  Co,,  Seattle, Wash. 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 
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THE  GROCERY  MARKETS 


GOING  SOME! 


THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASED  NEARLY 

200  Per  Cent. 


Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  K.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

“  Have  used  your  books  for  twelve  years. 

Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


Tea. 

The  tea  market  is  well  maintained 
as  to  price,  but  sluggish  as  to  de¬ 
mand.  The  dullness  is  partly  due  to 
the  season  and  partly  to  the  lack 
of  money.  That  values  should  be 
so  steadily  held  under  the  circum¬ 
stances  shows  the  underlying 
strength  of  the  market.  Low 
grades  can  scarcely  decline,  owing 
to  scarcity,  and  the  better  grades, 
which  might  decline  if  left  to  them¬ 
selves,  are  in  fairly  strong  hands. 

Coffee. 

The  coffee  market  is  unchanged 
for  the  week,  and  this  applies  to 
all  grades.  Rio  and  Santos  are  dull, 
and  the  market  is  very  narrow. 
Business  is  confined  absolutely  to 
spot  wants,  as  the  financial  situation 
keeps  buyers  from  going  into  large 
transactions.  Milds  are  unchanged 
and  dull,  as  are  Java  and  Mocha. 

Sugar. 

The  sugar  market  is  showing 
some  small  signs  of  strength.  Raws 
in  Europe  are  slightly  firmer.  The 
refiners  are  coming  into  the  mar¬ 
ket  again,  and  the  strength  thereby 
created  is  increased  by  the  fact  that 
the  Cuban  crop  will  likely  be  about 
25  per  cent,  short.  The  refined 
sugar  market  is  unchanged,  and  the 
demand  is  light. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  un¬ 
changed  and  in  light  demand. 
Sugar  syrup,  is  moderately  active 
at  unchanged  prices.  Molasses  is 
slow  at  ruling  prices.  New  mo¬ 
lasses  is  not  yet  cutting  any  figure. 

Canned  Goods. 

The  past  week  has  been  a  dull 
one  in  the  canned  goods  business. 
Tomatoes  are  steady  at  80  cents 
f.  o.  b.,  no  sales  having  been  made 
below  that  as  yet.  The  market, 
however,  is  rather  heavy.  Corn  is 
unchanged  and  dull.  Some  Maine 
corn  is  now  offered  around  $1, 
though  the  offerings  are  light,  as 
the  surplus  over  future  sales  is 
small.  Peas  are  steady,  scarce  as 
to  lower  grades  and  quiet.  Peaches 
are  scarce  and  dull.  Apples  are 
unchanged  and  quiet.  California 
canned  goods  are  exceedingly  dull 
in  first  hands  and  no  changes  in 
price  are  reported.  The  Baltimore 
small  line  is  unchanged  and  not 
active. 

Dried  Fruits. 

Prunes  are  only  fairly  active,  and 
prices  show  no  change.  Seeded 
raisins  have  declined  probably  y2 


SHOW  IT! 


Pile  Up  Your  Stock  of 

DEPENDABLE 

MILLBOURNE 

FLOUR 

where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  G  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


- - - -  "  -  - 

cent,  due  to  increased  supply,  b 
the  demand  is  still  active  and  t' 
price  fairly  firm.  Loose  raisins  a 
dull  and  weak.  Apricots  are  dull 
maintained  prices.  Peaches  a 
dull  and  unchanged.  Currants  a 
active  at  ruling  prices.  Apples  a 
weaker  and  declined. 

Beans  and  Peas. 

Pea  beans  on  spot  are  scarce  ai 
the  quotation  is  therefore  advana 
— $2.30  to  $2.40.  To  come  fo 
ward,  $2.10  to  $2.20  is  quote 
Marrows  average  $2.25  both  < 
spot  and  to  come  forward.  Califo 
nia  limas  are  moderately  active  ai 
unchanged  in  price.  Split  pci 
both  whole  and  dried,  show  1 
change  and  are  moderately  acti\ 

Fish. 

The  fish  market  is  deadly  dull, 
is  usual  around  the  holidays.  / 
grades  of  mackerel  are  Slow,  1) 
fully  maintained  as  to  price,  owii 
to  light  stocks.  Cod,  hake  and  ha 
dock  are  beginning  to  show  sor 
little  demand,  at  ruling  prict 
Salmon  is  a  trifle  easier,  owing 
pressure  to  sell  in  certain  quartet 
Domestic  sardines  are  steady 
firm,  but  unchanged  in  price.  Tl 
demand  is  light.  Imported  bran- 
are  very  scarce,  firm  and  high. 

Butter. 

The  butter  market  remains  steac 
and  unchanged.  The  supply 
fresh  stock  is  still  about  norm: 
There  is  some  movement  in  stora; 
butter,  and  the  present  outlook 
for  a  steady  and  unchanged  mark 
on  all  grades  during  the  next  fe 
days. 

Eggs. 

The  market  on  fresh  eggs  is  ve 
firm  at!  an  advance  of  r  cent.  T 
supply  is  still  very  low,  and  11 
enough  fresh  eggs  are  coming  fo 
ward  to  supply  the  demand.  Tl 
market  for  refrigerator  eggs 
about  on  last  week’s  basis.  Stoc 
of  storage  eggs  are  large  for  if 
season,  and  higher  prices  do  n 
seem  like iy  in  the  near  future.  Tl 
market  all  in  all  is  healthy. 

Provisions. 

The  market  for  regular  and  ski 
back  hams  is  J4  cent  lower  than 
week  ago.  The  demand  is  scarce 
up  to  normal  for  the  season.  Tt 
price  is  considerably  lower  than  f< 
a  long  time  and  consequently  1 
lower  prices  are  looked  for  in  ti 
near  future.  Picnic  hams  are  11 
changed.  Smoked  bacon  has  d 
dined  J4  cent,  as  have  dry  sal 
bellies.  Pure  lard  shows  a  declii 
of  cent,  but  the  demand  is  a’ 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


sorbing  all  local  make.  Compound 
lard  has  declined  the  same  amount 
in  sympathy.  The  outlook  is  for  a 
steady  and  unchanged  market. 

,  Barrel  pork,  dried  beef  and  canned 
meats  are  dull  and  unchanged. 

Cheese. 

The  cheese  market  is  stationary. 
Most  of  the  factories  are  closed  for 
the  winter,  and  stocks  of  cheese  on 
hand  are  considerably  less  than  a 
year  ago.  High  prices  have  cur¬ 
tailed  consumption,  and  the  demand 
is  therefore1  not  up  to  standard. 
There  is  hardly  likely  to  be  any 
change  before  the  first  of  the  year. 
Under  grades  are  still  scarce  and 
sell  on  arrival  at  relatively  lower 
prices. 

Poultry. 

The  market  for  turkeys  remained 
firm  at  a  maximum  of  23  cents  un¬ 
til  the  Thanksgiving  trade  ended, 
When  it  declined  1  to  2  cents  on  the 
highest  grade  and:  2  to  3  cents  on 
the  under  grades.  The  demand  will 
determine  whether  prices  will  go 
any  lower.  Dressed  chickens  and 
fowls  declined  1  cent  per  pound  and 
are  cleaning  up  very  fairly.  Ducks 
arc  unchanged.  Game  is  scarce  and 
firm. 

Produce. 

Pennsylvania  potatoes,  65  to  70 
cents  per  bushel ;  York  State,  58  to 
65  cents;  Jersey,  40  cents  per  bas¬ 
ket,  demand  fair;  sw^et  potatoes, 
primes,  70  to  85  cents  per  basket ; 
culls,  35  to  40  cents  per  basket,  de¬ 
mand  good;  yellow  onions,  55  to 
65  cents  per  bushel,  40  to  45  cents 
per  basket ;  white,  75  cents  to  $1  pet 
l  crate,  demand  fair;  domestic  cab¬ 
bage,  $2  to  $2.50  per  100;  Danish, 
i  $2  to  $2.50  per  100,  demand  fair : 
!  carrots,  35  to  40  cents  per  basket, 
demand  fair ;  white  turnips,  25  cents 


per  basket,  demand  fair ;  salad, 
$[.30  to  $2  per  basket,  demand 
good;  watercress,  $1.50  to  $2  per 
barrel,  demand  good;  horseradish, 
domestid,  $5  to  $5.50  per  barrel; 
Western,  $6  to  $6.50  per  barrel,  de- 
mand  good;  cauliflower,  $2  to  $2.50 
per  barrel,  demand  fair ;  York  State, 
40  cents  per  bunch,  demand  fair ; 
Pennsylvania,  5  to  75  cents  per 
bunch,  demand  poor;  spinach.  $1.30 
to  $1.75  per  barrel,  demand  fair  to 
good;  parsnips,  $1.75  to  $2  per  bar¬ 
rel,  demand  slow;  pumpkins,  $8  to 
$20  per  100,  40  to  50  cents  per  bas¬ 
ket,  demand  good;  oyster  plants, 
$2.50  to  $3.50  per  barrel,  demand 
fair;  beets,  $2  to  $2.50  per  barrel, 
demand  fair  to  good. 

Green  Fruit. 

Apples,  Kings,  $4  to  $4.50  per 
barrel  ;  20-ounce,  $4  to  $4.25  per 
barrel ;  Baldwins,  $2.50  to  $3.50  per 
barrel ;  Hulbersons,  $3  to  $3.50  per 
barrel;  Greenings,  $3  to  $3.50  per 
barrel ;  Pippins,  $2  to  $4  per  barrel ; 
bulk  apples,  50  to  75  cents  per 
bushel,  demand  fair ;  lemons,  $2.50 
to  $3.75  per  box,  demand  fair;  Ja¬ 
maica  oranges,  $1.50  to  $2.25  per 
box,  $2.75  to  $3.50  per  barrel,  de¬ 
mand  fair;  Floridas,  $2.50  to  $3.25 
per  box,  demand  good;  Florida 
grapefruit,  $4.50  to  $6  per  box, 
Jamaica,  $3  to  $4.50,  demand  fair; 
pineapples,  $3  to  $4  per  box,  de¬ 
mand  good. 

Nuts. 

Peanuts,.'  green,  choice,  4)4  cents 
per  pound ;  fancy,  5  cents  per 
pound  ;  jumbo,  6)4  cents  per  pound ; 
roasted,  choice,  $1  per  bushel; 
fancy,  $1.25  per  bushel;  jumbo, 
$1.50  per  bushel,  demand  fair; 
almonds',  19  to  20  cents  per  pound; 
Brazils,  Iij4  cents  per  pound;  fil¬ 
berts,  ioj4  cents  per  pound  ;  pecans, 
1 1  cents  per  pound ;  walnuts,  mar- 


bots,  13  cents  per  pound  ;  grenobles, 
12  cents  per  pound,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Nothing  of  special  interest  tran¬ 
spired  in  the  tomato  market  during 
the  week,  and  the  quotations  are 
practically  unchanged.  There  is,  of 
course,  much  talk  about  a  reaction 
towards  higher  prices  coming 
shortly,  but  with  the  unfavorable 
monetary  conditions,  which  we  re¬ 
ported  in  our  letter  last  week,  still 
prevailing  it  is  not  at  all  likely  that 
there  will  be  any  change  in  the  situ¬ 
ation  for  the  present,  at  least,  al¬ 
though  it  would  be  welcomed  by  a 
large  number  of  both  the  jobbers 
and  packers.  The  steady  buying 
which  has  continued  indicates  that 
the  jobbers  will  want  tomatoes  after 
a  while,  and  when  the  present  finan¬ 
cial  flurry  is  over  it  will  then  be  the 
time  toflook  for  a  reaction  in  values. 

Other  lines  of  vegetables  were 
fairly  active  during  the  week,  but 
to  a  more  limited  extent.  Sweet  po¬ 
tatoes  and  string  beans'  show  indi¬ 
cations  of  advancing.  Fruits  of  all 
kinds  continue  dull  and  there  are  no 
new  developments’  to  mention. 
Peaches  and  pineapples  are  firm  be¬ 
cause  of  the  light  stocks. 

The  demand  for  cove  oysters 
would  cause  an  active  market  for 
them  if  the  packers  could  obtain  the 
raw  material  at  fair  prices,  but  the 
demand  from  the  shippers  places 
them  almost  beyond  the  reach  of 
the  canners.  TlierCl  is  a  good  de¬ 
mand  for  the  new  pack  of  cove 
oysters. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


No.  2. 

Whatever  might  have  been  the 
volume  of  business  transacted  dur¬ 
ing  the  past  week  for  3s  standard 
tomatoes  (no  matter  whose  stand¬ 
ard),  it  has  been  evidently  on  the 
basis  of  80  cents,  f.  o.  b.  The  buy¬ 
ers  seem  to  want  standards  and  80- 
cent  standards  ;  even  a  better  stand¬ 
ard  would  not  bring  more  than  80 
cents.  With  so  few  buyers  in  the 
field,  it  is  easily  understood  just 
why  such  conditions  might  prevail, 
for  buyers  being  few  it  was  possible 
to  locate  the  best  standards  on  this 
basis,  which  though  lower  than  pre¬ 
vious  marks  heretofore  named  for 
1907  packing,  is  in  realty  a  full  fig¬ 
ure  in  comparison  with  declines 
notable  as  far  as  other  commodities 
are  concerned.  Tomatoes  having 
passed  through  one  of  the  severest 
money  panics  ever  known,  or  known 
since  the  tomato  was  packed,  the 
shrinkage  of  less  than  10  per  cent, 
is  remarkable  and  can  be  looked 
upon  as  a  favorable  symptom,  as¬ 
suring  the  strong  position  of  this 
commodity  in  holding  its  own  so 
well  when  matters  financial  were  so 
exceptionally  stringent.  Further¬ 


more,  it  is  particularly  notable  that 
whatever  decline  was  brought  about 
it  was  felt  more  by  the  jobber  who 
had  over-bought,  and  seldom  has 
any  indication  of  pressure  been 
noticed  on  the  part  of>  the  packer, 
who  at  previous  times,  somewhat 
similar,  has  been  the  only  one  to  in¬ 
dicate  a  weak  position  as  regards 
his  holdings. 

Packers  are  not  pressing  their 
holdings  of  corn.  Buyers  indicate 
interest  ill  this  commodity  but  are 
inclined  to  withhold  their  orders  a 
little  longer  and  await  further  de¬ 
velopments.  The  position  of  corn 
during  the  money  crisis  has  been  ex¬ 
ceptionally  firm,  and  whatever  sales 
may  have  been  confirmed  during  the 
past  week  do  not  indicate  even  as 
much  of  a  decline  as  have  been  evi¬ 
denced  by  tomatoes.  Since  the  to¬ 
mato  and  corn  packers  have  practi¬ 
cally  paid  off  all  their  help  and 
growers  financial  conditions  can  be 
reported  among  them  as  easy.  In 
all  probability,  by  the  end  of  an¬ 
other  week,  the  remaining  unpaid 
and  belated  invoices  will  be  in,  and 
if  the  man  at  the  other  end  does 
his  part  there  is  a  chance  largely  in 
favor  of  packers  having  ait  excep¬ 
tionally  pleasant  Thanksgiving. 

Strasbaugh,  Silver  &  Co. 

Baltimore,  Md. 


Spices. 

The  market  is  fairly  steady. 
There  has  been  no  unusual  demand, 
and  buying  has  been  a  sort  of 
“hand-to-mouth”  character. 

Pepper  continues  unusually  low 
and  some  has  been  reported  at  very 
low  prices  for  January  arrival.  We 
do  not  expect  to  see  any  material 
changes  until  after  the  turn  of  the 
year. 

Cayennes  are  unchanged,  but 
firm.  Stocks  reported  small. 

Cloves  continue  to  drop  in  price. 
The  crop  has  proven  to  be  an  un¬ 
usually  large  one. 

Pimento  (Allspice)  stationary 
and  in  fair  demand,  crop  being- 
small.  We  do  not  anticipate,  a  lower 
market. 

Mace  as  well  as  nutmegs  are  in 
demand  at  this  time  and  will  con¬ 
tinue  good  sellers  during  next 
month.  Nutmegs  particularly  are 
low  inf  price. 

Cassias  steady,  but  unchanged. 
Demand  very  fair. 

Gingers  are  selling  fairly  well. 
Prices,  however,  are  stationary. 

Seeds; — Caraway  in  demand, 
market  slightly  easier,  but  not  quot- 
ablv  lower.  Poppy  seed  selling 
well.  There  has  been  some  very 
heavy  arrivals  during  last  week. 
Mustard  seed  as  well  as  celery,  de¬ 
mand  fair  at  unchanged  prices. 

McCormick  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

The  fish  business  has  been  very 
dull  last  week,  only  hand-to-mouth 
business  being  done.  Prices  are 
fairly  steady  with  a  tendency  in 
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buyers’  favor.  The  only  exception 
to  this  rule  are  Norway  mackerel. 
They  are  scarce,  especially  the  large 
sizes,  and  firmly  held.  Demand  is 
not  very  brisk,  but  it  is  sure  to  come 
soon,  and  prices  then  will  surely  go 
higher.  Stocks  are  held  in  very  few 
and  very  firm  hands. 

New  Spanish  red  peppers  (Pi¬ 
mentos)  are  now  arriving,  but  ship¬ 
ments  are  readily  taken  up  by  the 
trade,  as  crop  this  season  has  been 
partly  destroyed  and  "higher  prices 
are  expected. 

Imported  oil  sardines  are  very 
scarce.  The  situation  is  unchanged, 
no  catch  being  reported  from  either 
France,  Portugal  or  Norway 

The  first  shipments  of  new  sprats 
are  now  on  the  way  and  prices 
asked  by  the  packers  are  consider¬ 
ably  higher  than  those  of  last  sea¬ 
son.  Our  market  is  quite  clear  of 
sprats  and  first  arrivals’  will  find 
ready  sale.- 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


AMONG  THE  TRADE. 


William  Smedley,  the  well-known 
secretary  of  the  Philadelphia  Re¬ 
tail  Grocers’  Association,  is  now 
making  a  noise  like  a  grandfather. 

The  trial  of  W.  A.  Miller  &  Co., 
charged  with  the  sale  of  oleo  with¬ 
out  a  license,  occurred  in  the  local 
Quarter  Sessions  Court  during  the 
week.  The  defense  was  novel  and 
unique.  The  defendants,  under  the 
name  of  W.  A.  Miller  &  Co.,  acted 
as  the  agents  for  Morris  &  Co.,  of 
Chicago.  It  was  in  evidence  that  a 
William  Talbott  received  packages 
of  oleomargarine  bearing  the  busi¬ 
ness  name  of  W.  A.  Miller  &  Co., 
and  that  he  paid  for  them,  as  he  al¬ 


leged  he  had  no  bank  account,  in 
cash.  The  defense  set  up  that 
while  they  acted  as  agents  for  Mor¬ 
ris  &  Co.,  W.  A.  Miller  &  Co.  being 
the  trade  name  of  Morris  &  Co.  in 
Philadelphia,  they  did  so  for  all 
merchandise,  except  oleomargarine, 
and  that  they  had  simply  taken  the 
orders  for  the  oleomargarine  from 
Mr.  Talbott  as  an  accommodation  to 


XXI. — Getting  Strong  By  Bearing 
Burdens. 

Shouldering  small  burdens 
strengthens  the  bearer  for  larger 
ones. 

Many  young  men  who  are  work¬ 
ing  in  large  establishments  resent 
what  they  term  the  unloading  of 
the  bosses’  burdens  upon  their 
shoulders,  when  in  reality  the  cheer¬ 
ful  shouldering  of  these  burdens  fit 
them  for  better  things.  Many  lazy 
foremen,  who  want  to  shirk  their 
own  work,  do  shift  their  duties  to 
other  shoulders,  and  this  same 
thing  is  often  done  by  the  hardest 
working  and  most  competent  fore¬ 
men  and  managers,  who  want  to 
bring  cut  the  strong  qualities  in  the 
young  men  under  their  charge,  and 
see  what  they  amount  to  when 
weighed  in  the  balance. 

No  matter  from  which  cause  it 
is  that  the  young  man  falls  heir  to 
the  burdens  which  properly  belong 
to  other  shoulders,  he  should  feel 
thankful  for  them  so  long  as  they 
are  not  too  heavy  for  him,  for  it  will 


him,  and  transmitted  them  to  Mor¬ 
ris  &  Co.  in  Chicago,  and  when  Mr. 
Talbott  paid  the  money  for  his 
order  they  transmitted  the  full 
amount  to  Morris  &  Co.  in  Chicago, 
and  received  no  commissions  or 
compensation  either  from  him  or 
Morris  &  Co.  It  was  therefore  con¬ 
tended  that  the  sales  did  not  take 
place  in  Philadelphia,  but  took  place 


pay  him  to  remember  that  the  more 
little  burdens  he  bears  while  young 
the  easier  it  will  be  for  him  to 
shoulder  the  greater  burdens  as 
they  come  to  him,  and  in  this  man¬ 
ner  he  is  soon  able  to  shoulder  a  load 
which  would  have  been  impossible 
a  few  months  earlier 

The  young  man’s  mind  develops 
the  same  as  his  body,  and  in 
shouldering  the  mental  burdens  he 
broadens  himself  for  better  and 
greater  things. 

Those  who  have  the  assistance  of 
young  men  can  do  them  no  greater 
favor  in  the  battle  of  life  than  to 
gradually  allow  them  to  shoulder 
the  mental  burdens  and  responsi¬ 
bility  which  rightfully  belong  to  the 
chief.  Most  young  men  will  con¬ 
sider  such  responsibilities  as  com¬ 
pliments  and  will  make  themselves 
more  valuable  because  of  the  trust, 
and  these  are  the  men  who  will 
eventually  become  leaders  in  their 
line  of  work,  whatever  it  may  be. 

F.  A.  P.  ' 


Two-Minute  Sermons  for  the  Retail 

Grocer 


in  Chicago,  the  defendants  being 
simply  the  medium  through  which 
the  orders  were  given,  and  the  sales 
perfected  in  Chicago,  and  that  there^ 
fore  they  were  not  required  to  have 
a  State  license.  The  firm  is  com¬ 
posed  of  J.  Frederick  Miller  and 
Samuel  1>.  Miller,  and  the  jury  ac¬ 
quitted  the  former  and  convicted  the 
latter  on  the  ground  that  he  seemed 
to  be  the  responsible  agent. 


Sun  Never  Sets  on  Dajton  Scales. 

The  first  computing  scales  which  were 
made  to  weigh  in  money  value,  while 
crude  in  construction,  were,  nevertheless, 
the  forerunners  of  the  computing  scales 
of  to-day.  The  weakness  of  the  first 
scales  stimulated  the  makers  to  renewed 
efforts  and  with  bulldog  tenacity  they 
stuck  to  the  task  and  to-day  the  result 
of  their  work  is  evident. 

In  1896  approximately  27,000  Dayton- 
Moneyweight  Scales  were  in  use  and 
since  that  time  the  sales  have  increased 
to  the  enormous  number  of  225,000.  Each 
year  shows  its  steady  gain  over  the  pre¬ 
ceding  one,  and  the  month  of  Septem¬ 
ber,  1907,  was  22  greater  than  Septem¬ 
ber,  1906. 

The  United  States  are  not  alone  in  the 
use  of  these  scales,  for  Canada,  Mexico, 
England  and  Australia  have  adopted 
them  with  great  enthusiasm.  New  fields 
are  continually  opening  their  doors  to 
the  irresistible  forces  of  these  scales  and 
we  find  Bazil,  Argentine,  Chili,  Peru  and 
all  South  American  countries  falling  in 
line.  Cuba,  Porto  Rica,  Hawaii,  Cen¬ 
tal  America,  Russia,  Norway,  Sweden, 
Germany,  Austria,  France,  Spain,  South 
Africa,  India,  Japan,  China  and  the  Phil¬ 
ippines  are  seeing  the  advantages  of  our 
scales  and  are  rapidly  discarding  the  old 
methods. 

The  sun  never  sets  on  Dayton-Money- 
weight  Scales.  Even  Alaska  has  its 
quota  of  enthusiastic  users. 

The  Moneyweight  Scale  Company  of 
Chicago,  with  local  sales  offices  in  all 
prominent  cities,  are  the  sole  agents  and 
distributers  of  these  scales  in  the  United 
States.  Their  agents  penetrate  every 
section  of  the  country  and  are  always 
ready  and  willing  to  show  and  explain 
the  unusual  merits  of  an  article  which 
has  done  more  in  placing  the  retailing  of 
merchandise  on  a  safe  and  systematic 
basis  than  any  other  known  device. 


208N.DELAWARE  AVE. 

K  AND 

209  N.  WATER  S.T. 


Goods  That  Are  Needed 


That  is  what  we  carry  in  stock,  always  striving  to  serve 
our  trade  promptly  with  seasonable  goods  at  right  prices 


^9-^fcp 
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NUTS. 


SUGAR  SVRUPS.— Absolutely  pure,  the  product  of  cane  sugar,  wholesome  and 
nutritious.  XX  Sugar  Syrup,  at  16c.;  Excel  Sugar  Syrup,  at  21c.;  Sun- 
light  Syrup,  at  20c.;  AAA  Sugar  Syrup,  at  24c.;  Fancy  Grainy  Sugar 
Syrup,  at  30c.;  Ex.  Fancy  New  Century  Syrup,  at  32c. 

RAISINS,  ETC.— Christmas  Day,  Dec.  25th;  the  great  day  for  family 
re  unions;  turkey,  cranberry  sauce,  pumkin  pie  and  nuts — fit  for  a  king. 
We  quote  Soft  Shell  Almonds,  at  15c.;  Choice  French  Walnuts 
“Marbots"  at  14c.;  Sicily  Filberts,  at  12c.;  Brazil  Nuts,  at  13c.  Pecan 
Nuts,  at  14c.;  Choice  Bayer  Figs,  3-Cr.,  at  10c..  Calf.  Package  Figs, 
at  85c.  a  box;  New  Persian  Dates,  at  5%c.;  London  Bayer  Table 
Raisins,  at  $2.50  per  box. 


CANDY,  POPCORN,  ETC. — We  are  booking  orders  now  to  be  charged  and 
shipped  Dec.  1st,  reaching  you  in  good  time  for  the  Holiday  trade.  A  few  of 
the  most  popular  varieties  we  quote  as  follows  (all  in  30  lb.  pails):  Extra 
Mixtures,  at  7K c. ;  Cream  Jelly  Mixtures,  at  c>Kc  ;  Elcroftan  Mix. 
tures,  at  8^c.,  Nobby  Mixtures,  at  9^c.,  Cadella  Mixtures,  at  12c.; 
Fine  French  Mixtures,  at  13c.;  Quaker  City  Cream  Chocolates,  at 
lie.;  Machine  Toys,  at  8c.;  CHOICE  HAND  MADE  TOYS,  40  lb* 
Tins,  at  Oc.;  Pop  Corn  Fancy,  heavy  sugar-coated,  barrels  at  S'Ac.; 
No.  1  Pop  Corn,  barrels  at  8c.;  Yankee  Pop  Corn,  40  measures 
to  the  box,  at  90c. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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Thi»  Department  ii  devoted  to  the  criticism 
f  advertising  matter  sent  in,  to  the  devising 
f  new  advertising  ideas  for  special  occasions, 
ipon  request,  and  to  the  suggesting  of  original 
dvertisements  when  data  is  supplied.  All 
ommunications  sent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
.f  Advertising.  They  will  be  filed  in  their 
irder  and  taken  up  according  to  strict  rotation. 


It  is  quite  remarkable  how  the 
j  ise  of  souvenir  postal  cards  is  in¬ 
creasing  among  grocers  for  adver¬ 
ting  purposes.  Messrs.  Arbuckle 
fc  Collyer,  retail  grocers  of  Boston, 
tlass.,  send  in  for  criticism  a  copy 
>f  one  they  are  using.  Here  it  is, 
omewhat  reduced  in  size.  The 
iriginal  card  is  about  the  size  of  an 
ifficial  postal : — 


than  the  original  one.  Simply  by 
making  prominent  the  most  prom¬ 
inent  part  of  the  advertisement. 

*  *  * 

Lowerre,  Yonkers,  N.  Y.,  November 
22,  1907. 

Editor  Science  of  Advertising. 

Dear  Sir : — Would  like  to  have  a 
card  printed  size  same  as  inclosed, 
to  be  used  for  soliciting.  Now  I 
would  kindly  ask  you  to  print  in 
your  next  issue  words  suitable  for 
same.  Thanking  you  in  advance  I 
am 

Yours  respectfully, 

W.  Leydecker. 

The  card  inclosed  measured  3x5 
inches,  and  was  very  neatly  printed 
with  a  removal  notice.  I  take  it 
that  now  that  Mr.  Leydecker  is  set¬ 
tled  in  his  new  location,  he  wants 
to  go  out  for  new  trade.  I  am  not 
quite  clear,  however,  what  he  means 
by  a  card  to  be  used  for  soliciting. 
The  card  usually  used  for  solicit¬ 
ing  is  an  ordinary  business  card, 


This  beautiful  Dining  Room  Picture,  GIVEN  FREE 
to  our  Customers 


Arbuckle  &  Collyer 

...Up-to-Date... 

CEOCSRS 

47  CAMDEN  ST.,  BOSTON 

Come  in  and  inspect 
our  store,  you  will  find  a 
clean  and  well  kept  Store 
Clean  aud  Fresh  Goods, 
Honest  Weight,  Honest 
Prices 

Orders  called  for  and 
Goods  Delivered. 

Phone  Tremont  1183-4 


I  am  not  informed  how  many  re- 
:  urns  the  firm  got  for  this  card, 
i  nit  I  am  sure  that  by  differently 
irranging  it,  the  returns  could  be 
ncreased.  By  returns  I  mean  re- 
!  quests  for  the  free  pictures,  as  that 
j  s  the  only  feature  of  the  card  that 
;ould  attract  direct  results.  Ap- 
parently  the  main  reason  for  issu¬ 
ing  the  card,  i.  e.,  the  exploiting  of 

I  the  picture,  is  crowded  into  one  cor¬ 
ner  where  it  is  almost  sure  to  be  the 
last  thing  seen,  if  seen  at  all.  I 
should  have  set  the  card  in  some¬ 
thing  like  the  following  style  : — 

|fl 


If,  as  I  assume,  the  object  of  this 
^card  is  to  get  the  picture  out,  I  am 
j  sure  that  my  card  will  do  it  better 

i 


which  I  am  pretty  sure  is  not  what 
Mr.  Leydecker  wants.  If  he  wants 
an  advertisement  to  send  through 
the  mails,  or  distribute  from  house 
to  house,  hq  does  not,  in  my  judg¬ 
ment,  need  a  card;  it  should  take 
the  form  of  a  circular  or  folder.  I 
should  be  very  glad  to  write  this  for 
him,  but  I  can’t  write  the  sort  of 
matter  I  think  ought  to  be  written 
unless  I  have  some  data.  In  his 
letter  Mr.  Leydecker  gives  me  none 
whatever.  He  should  put  in'  such 
an  advertisement  three  or  four  spec¬ 
ialties,  as  novel  as  possible,  and  say 


a  few  lines  about  each.  If  he  will 
send  me  some  details,  I  shall  be 
very  glad  to  help  him  out. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

«  Chocolate 
JHi  Cocoa 

H  Our  Cocoa  and  Choco- 

fijj  [f§®4  late  preparations  are 
|H  p|||'\  Absolutely  Pure — 

111  i  iill  free  from  coloring 
i|  j  Jplf;  matter,  chemical  sol- 
7  m  vents,  or  adulterants 


formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $ 2.00  per 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1. 00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

I.  F,  YOUNG,  P.  D.  F„  9  Monmouth  St,,  Springfield,  Mass. 


We  Can  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


'  We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BKADSTBEET  SYSTEM,  Rochester,  N.  T. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost)  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


EXCLUSIVE  AGENCY 

to  the  right  grocer  in  towns  where 

GOFFS 

COUGH 

SYRUP 

is  not  sold. 

Write  for  special  proposition. 


S.B.GOFF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


Tourist 
Almoco 
Golden  Drip 


These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  monev,  bad  temper,  lame  backs;  cleans 
and  purifies  evervtning  washable:  saves  coal  and  gas 

AT  ALL  GROCERS 

Pcnnywash  Co.  1920  Park  Ave.,  New  ^  ork 


This  Picture  Free  to 
Customers 

Any  customer  of  ours,  transient 
as  well  as  regular,  can  have  this 
beautiful  dining-room  picture  for 
the  asking.  It  is  one  of  the  most 
expensive  things  we  ever  gave 
away,  but  we  give  it  to  advertise 
our  store,  and  nothing  cheap 
could  do  that  fitly. 

There  are  certain  cardinal  prin¬ 
ciples  about  this  store  —  clean, 
fresh,  pure  goods,  honest  weight 
and  honest  prices.  It’s  a  safe 
place  to  deal. 

Arbuckle  &  Collyer,  Grocers,  47  Camden  Street,  Boston,  Mass. 
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GROCERY  WORLD 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  6?  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877* 


DOES 
YOUR 
BUSINESS 
NEED  A 
DOCTOR? 

Do  you  know  how  much  to  the  penny  is  outstanding  when  you 
close  in  the  evening  ? 

Do  you  know  the  condition  of  each  customer’s  account? 

Do  your  customers  “  kick  ”  when  they  settle? 

Do  mistakes  cause  customers  to  get  angry  ? 

“The  Bennett”  Account  Always  Posted 
System  Cures  All  Business  Ills! 

Catalogue  for  the  asking. 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


( One  Account  at  a  Time ) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


Dreams  of  the  Road. 

Out  in  Pittsburg,  Pa.,  there’s  a 
wholesale  grocery  clerk  who  gave 
more  thanks  last  Thursday  than  he 
ever  gave  before  in  his  life. 

He  told  me  he  was  going  to,  and 
I’ll  bet  he  did. 

This  young  gentleman  has  just 
had  a  lesson  which  will  last  him 
until  he  dies. 

I  get  into  the  jobbing  house 
where  he’s  employed  about  once 
every  three  months.  He  has  or  had 
a  fairly  good  job — half  clerk  and 
half  store  salesman ;  I  suppose  may¬ 
be  he  made!  $18  or  $20  a  week  out 
of  it.  Anyway,  he’s  married  and 
got  two  children. 

All  the  salesmen  who  get  in  there 
know  that  this  clerk  has  for  years 
simply  been  burning  to  go  on  the 
road.  And  knowing  that,  the  boys 
have  been  wrongly  swelling  his 
head.  He’d  get  ’em  to  talk  about 
their  road  experiences  and  simply 
hang  on  their  words. 

“Oh,  yes,  it’s  a  fascinating  life, 
all  right,”  one  of  ’em  would  tell 
him,  “never  gets  stale.  But  you 
don’t  make  enough  money,  old 
man,  you  don’t  make  enough 
mtmey.  Just  think  of  workin’  a 
whole  year  for  only  $3,000!” 

The  fellow  that  said  that  never 
saw  $3,000,  but  the  clerk  swallowed 
the  josh  every  time.  The  boys 
simply  filled  him  full  of  tales  of 
big  money  and  warm  times.  He 
used  to  listen  and  swallow  hard  and 
get  sicker  and.  sicker  of  his  job 
every  day. 

I  told  him  one  day,  “You  don’t 
want  to  believe  all  these  lies  about 
the  road  being  a  little  heaven  on 
earth ;  it  ain’t  any  such  thing.” 

“Maybe  not,”  he  said,  not  at  all 
convinced,  “but  I’m  going  to  give 
it  a  try-out,  all  right,  just  as  soon  as 
I  can  get  hold  of  something.” 

“Better  go  slow,”  I  said,  “if  you 
ain’t  really  cut  out  for  the  road 
you’ll  come  an  awful  cropper. 
You’ve  got  a  family,  too,  remem¬ 
ber  that.” 

Well,  he  started  by  getting  hold 
of  a  little  dried  beef  account.  A 
little  packer  out  in  Pittsburg  agreed 
to  give  him  a  commission  on  all  the 
package  dried  beef  he  sold  the  re¬ 
tail  trade. 


Just  about  the  time  he  got  tli 
account  he  had  a  little  fuss  with  hi 
boss  that  in  ordinary  times  wouldn 
have  amounted  to  a  picayune.  Juj 
then,  though,  he  was  feeling  chest 
over  his  dried  beef  account,  an 
he  got  a  little  lippy.  The  dried  bee 
man  had  solemnly  assured  him  h 
could  make  $30  a  week  easy  out  0 
the  account,  so  after  a  five-minut 
argument  the  clerk  threw  up  a  sal 
aried  job  and  stepped  blithlely  on 
on  the  most  ticklish  raft  that  a  ten 
derfoot  ever  rode  on — a  busines 
where  you  can  work  like  a  nigge 
all  day  and  never  make  a  cent. 

He  worked  on  his  dried  beef  fo 
ten  days  and  made  $2.67 !  Then  h 
threw  it  up  and  looked  up  som 
of  us  to  see  if  we  couldn’t  get  hiu 
a  chance  on  the  road. 

We  all  told  him  the  same  thing. 

“The  first  question  you’ll  b 
asked  wherever  you  go,”  we  sai< 
“will  be  ‘where’d  you  work  last  am 
how  much  business  did  you  do: 
If  you’ve  never  done  any  business 
you’re  turned  down.  Nobody’s  go 
any  time  for  learners,  and  nobody’l 
give  a  learner  a  decent  territory.” 

He  seemed  a  little  down,  but  no 
enough  to  give  it  up  yet.  The  fel 
low  had  some  pluck. 

Next  he'  managed  to  get  anothe 
little  local  account — a  new  sauo 
that  the  canny  manufacture 
wanted  introduced  at  the  salesman' 
expense.  That  was  commission.  to< 
— 10  per  cent.,  if  I  remember  right 

He  worked  on  that  six  days  ant 
didn’t  sell  a  case  !  With  this  he  hac 
a  few  little  outlying  towns,  to  whicl 
the  manufacturer  kindly  paid  hi 
carfare.  But  for  his  solid  week’: 
work  he  didn’t  draw  a  dollar ! 

The  head  bookkeeper  for  the  job 
bing  house  where  the  clerk  used  t( 
work  told  me  the  rest.  On  Monda) 
morning  after  the  week’s  work  ot 
the  sauce  his  old  employer  got  l 
letter  which  he  said  after  he  reac 
it  was  the  most  pathetic  he  had  evei 
received  iri  his  life..  The  clerk’s 
wife  was  sick  with  appendicitis,  h< 
had  never  saved  any  money  out  0: 
his  salary,  for  thre^  weeks  not  z 
penny  had  come  in,  and  they  was 
clean  down  and  out.  Would  he  give 
him  his  old  job  back? 

Well,  the  iobber  had  a  heart  an  ’ 
he  did.  The  bookkeeper  told  me 
that  when  that  poor  devil  walkec 
in  the  next  morning  and  opened  his 
old  desk,  the  tears  of  pure  joy  ro 
down  and  wet  the  blotter. 

Has  he  any  more  fine  dreams  of 
the  road?  No,  and  he  never  will 
have  I’ll  bet  that  poor  fellow  went 
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rough  hell  in  those  three  weeks. 

Ive  had  little  tastes  of  it  in  my  early 
ays  on  the  road.  Going  from  town 
3  town,  store  to  store,  everybody 
idifferent,  curt  and  sometimes  of- 

fnsive,  spending  the  evenings  after 
weary  day  that  didn’t  earn  you  a 
au,  in  little  homeless  hotels  with 
othing  to  do  but  to  wonder  what 
i - you’d  do  if  you,  didn’t  do 

I 


some  business ;  doing  this  all  over 
again  the  next  day,  fairly  itching 
to  smash  the  face  of  some  dealer 
who  wasn’t  man  enough  to  give  a 
salesman  a  decent  word  if  he 
couldn’t  give  him  an  order — by 
gravy,  there’s  no  experience  like  it ! 

Take  my  advice  and  don’t  go  on 
the  road  unless  you’re  cut  out  for  it. 

The  Stroller. 


r 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
plained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
“  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
>pear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir: — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-iooked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Mace. 

This  is  the  skinny  substance  or 
nner  membranous  covering  in 
vhich  the  true  nutmeg  (Myristica 
!  ragrans)  grows,  in  a  similar  way 
|  ,s  the  involucre  which  envelops  the 
j  onunon  filbert. 

It  is  first  of  a  bright  red  color, 
i  iut  when  pressed  out  flat  and  dried 
n  the  sun  it  assumes  a  yellowish 
{ >r  light  brown  tinge-,  and  possesses 
i  pleasant  aromatic  smell,  with  a 
varm  pungent  taste.  In  curing  it 
'or  market  it  is  steeped  in  sea  water 
j  ind  afterwards  well  dried.  Besides 

1  vild  varieties  there  are,  as  with  nut- 

I 

[!  negs,  two  kinds  cultivated — the 
l;  jreen,  from  the  long  nutmeg,  which 
1  s  darker  in  color  and  inferior  in 
lavor  and  aroma;  and  the  “Royal,” 

1  .vhich  furnishes  the  finest  and  best 
nace,  firm,  flexible  and  oily. 

Mace  is'  extensively  produced  in 
Sumatra,  Mauritius,  Cayenne,  Mar- 
:inique  and  West  Indies.  It  mostly 
reaches  this  country  from  Penang 
ind  Singapore  in  ioo-pound  bags, 
which  should  be  tightly  pressed  to 
preserve  the  aroma. 

;  Pure  mace  contains  about  n  per 
!  :ent.  of  water,  42  per  cent,  of  alco- 
i  holic  extract,  and  2  per  cent,  of  ash. 

It  should  be  chosen  fresh,  tough 
and  of  bright  color,  with  rich  fra- 
1  grant  odor  and  oily  interior.  The 
smaller  pieces  are  considered  the 
l^best.  The  qualities  are  usually 
>  classified  as  Finest  Pickled  Flake, 
1  ) 


Fine,  and  Ground.  It  has  been 
found  adulterated  with  a  Malabar 
product,  very  like  mace  in  appear¬ 
ance,  but  without  any  spicy  flavor 
of  its  own,  and  when  chewed  has 

1 

a  resinous  taste. 

Mace  is  also  sometimes  deprived 
of  a  great  portion  of  its  essential  oil 
by  distillation,  and  sometimes  mixed 
with  wild  mace. 

Madeira  Wines. 

These  are  the  well-known  wines 
produced  in,  the  island  of  that 
name. 

There  are,  of  course,  severa 
kinds  made  there,  the  principal  va¬ 
rieties  being  Malvasia,  Bual,  Ser- 
cial,  Tinta  and  Verdelho;  but  the 
best  Madeira  is  one  of  the  choicest 
of  the  fortified  wines,  is  of  strong 
body,  sweet  and  full  flavored,  with 
excellent  bouquet. 

It  is  produced  from  a  mixture  of 
black  and  white  grapes,  and  its  sale 
appears  to  be  on  the  increase, 
though  the  consumption  cannot  be 
much  enlarged  because  of  the  limi¬ 
ted  area  of  the  island. 

Madeiras  usually  contain  10  to 
'12  per  cent,  of  pure  alcohol,  and  are 
somewhat  darker  in  color  than  sher¬ 
ries.  Like  ports,  their  quality  im¬ 
proves  very  much  with  age. 

Madeira  requires  great  care  in 
decanting,  and  the  vessel  should  be 
quite  as  warm  as  the  wine  that 
enters  it. 


Make  a  Specialty  of 
Private  Estate  Coffee 


imOUESTlOlUBLYrKE  F1HEST  CDFFE  COMIIffi  1(1  THIS  HUXET. :  /, 
FG«TED  BYAPROCESS  THAT  PRESUVES  dTEFflCTW  OmiBID ! 

PRIVATE 


;  ! 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus- 
tpmer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


The  Kernel  of  the  Corn  Alone 


The  only  Canned  Corn  on  the  market  which  con¬ 
tains  no  hulls  is  the  Winorr  brand.  By  a  special 
device  we  extract  the  kernel  and  throw  away  the 
tough  hulls,  leaving  a  most  nutritious  and  delicious 
corn  product  that  your  trade  will  thank  you  for  in¬ 
troducing  to  them.  Every  grocer  should  be  selling 
the  Winorr  brand,  under  which  we  also  pack  Sauer 
Kraut,  Dry  Mince  Meat  in  cartons,  and  the  finest 
Salad  Dressing  on  the  market. 

The  Pressing  &  Orr  Company,  Nonait,  Ohio 
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PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  *V.  W.,  Washington,  O.  C 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  "  In 

The  Advertising  World 

Columbus,  Ohio 


National  Retailers. 


The  secretary  of  the  National 
Retail  Grocers’  Association  has 
written  to  the  United  States  Secre¬ 
tary  of  Agriculture  protesting 
against  Dr.  Wiley’s  idea  of  calling 
corn  syrup  glucose.  The  letter  is  as 
follows : — 


Sample  Ire*,  or  four  month*’  trial  lor  10  cent* 


YOU  SEE  IT  COMING 


FILLING  A  GLASS  LAMP  FONT  is  a  very  sim¬ 
ple  operation  because  the  surface  of  the  contents 
is  seen  rising  toward  the  top.  Carelessness  is 
the  only  excuse  for  pouring  in  too  much  and 
going  beyond  the  capacity. 

A  METAL  FONT  is  not  so  easily  filled  because 
you  can  only  guess  how  much  is  in  it.  Experi¬ 
ence  may  enable  you  to  guess  fairly  close  but 
absolute  accuracy  is  Impossible. 

OLD  STYLE  SCALES  present  the  same  diffi¬ 
culties.  No  weight  is  shown  until  you  have  too 
much  and  the  scale  goes  down.  You  must  either 
take  a  little  out  or  suffer  a  loss. 

MONEYVVEIGHT  AUTOMATIC  SCALES  show 
at  all  times  the  weight  on  the  scale  and  you  pour 
on  the  goods  until  the  correct  weight  or  money 
value  is  indicated.  This  means  a  prevention  of 
loss  and  a  saving  of  money. 

OLD  STYLE  scales  prevent  you  from  seeing 
their  defects  with  the  accompanying  loss  of  mer¬ 
chandise  and  profit. 

We  ask  the  opportunity  of  showing  you  what  it 
amounts  to.  The  coupon  will  send  our  representa¬ 
tive  to  you. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  33  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET  and  NO . 

TOWN . 

STATE . 


Moneyweight  Scale 
Company 


The,ilti»gtale 

Company 

MANUFACTURERS 
DAVTON.  OHIO. 


Comp11 


35  STATE  STREET 
CHICAGO 


Can  You  Use  a  First- 

class  Cash  Register 

If  We  Make  You  a 

Present  of  It? 

If  you  can,  write  to  us  and 
we  will  give  you  a  description 
of  the  machine.  There  are 
no  strings  to  this  offer;  we 
make  it  simply  to  advertise 
our  General  Macomb  Cigars. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


Hon.  James  Wilson,  Secretary  of 

Agriculture : — • 

Dear  Sir: — We  have  just  been 
advised  that  Dr.  Wiley  and  his  asso¬ 
ciates  have  about  decided  to  rule  that 
“corn  syrup”  is  to  be  labeled  under 
the  old  “glucose”  label.  I  am  au¬ 
thorized  by  the  directors  of  the  Nat¬ 
ional  Association  of  Retail  Grocers 
to  at  once  communicate  to  you  our 
opposition  to  this  change. 

The  obnoxious  word  “glucose” 
will  materially  injure  or  interfere 
with  the  sale  of  “corn  syrup.” 

If,  as  we  suppose,  “corn  syrup”  is 
a  healthy  product  made  from  corn, 
then  we  would  ask  you  use  your  in¬ 
fluence  in  leaving  it  under  the  brand 
of  “corn  syrup”  rather  than  to 
change  to  “glucose.” 

Yours  very  truly, 

John  A.  Green, 

Secretary. 

Atlanta,  Ga. 

The  Atlanta  (Ga.)  Wholesale 
Grocers’  Association  and  the  Atlan¬ 
ta  Fruit  and  Produce'  Exchange 
have  warned  the  retailers  of  the  city 
that  credits  must  be  drawn  tighter. 
The  wholesale  grocers  have  sent 
the  following  letter  to  each  retailer 
in  the  city : — 

Dear  Sir : — Realizing  that  our  suc¬ 
cess  depends  on  the  condition  of  the 
retail  men,  we  make  a  few  sug¬ 
gestions,  which  we  hope  will  be  con¬ 
sidered  and  perhaps  do  good. 

Facts  that  face  the  mercantile  world 
at  present  are  more  strenuous  than 
usual;  the  cost  of  all  merchandise 
from  first  hands  has  reached  the 
highest  average  level  in  twenty  years 
and  great  care  should  be  used  not  to 
continue  the  old  selling  prices,  which 
will  cut  out  all  profit. 

At  best  the  retailer  can  make  only 
5  per  cent,  net  on  gross  volume  of 
business  done — it  is  impossible  to 
figure  how  you  can  keep  selling  at 
the  old  prices,  because  others  are  re¬ 
ported  to  do  so,  when  goods  have 
advanced  at  least  io  per  cent,  and 
you  used  to  make  not  over  5  per 
cent. 

Study  your  cost  per  unit  and  add 
profit  to  each  article  or  your  bills 
will  push  you  out  of  business. 

Wages  are  high  at  present  and 
people  should  be  able  to  pay,  but 
here  is  even  a  greater  danger  than 
high  prices  and  still  the  prices  have  a 
great  play  on  it — credits. 

Some  salaries  and  wages  have  not 
been  increased  and  will  not  meet  the 
now  larger  bills  for  the  same  amount 
of  necessities. 

A  few  families  are  being  thrown 
out  of  support  by  stopping  of  work 
by  corporations  due  to  the  tightness 
of  the  money  market,  some  of  the 
wage  earners  are  trying  to  drink  up 
all  the  whiskey  due  to  fear  of  being 
cut  off  soon,  some  are  preparing  to 
move  to  less  dry  States  by  January; 


it  is  necessary  to  be  most  careful 
now  in  your  credits. 

Do  not  ever  open  up  an  account 
unless  the  customer  first  spends  cash 
with  you  and  you  become  acquaint¬ 
ed  ;  then  at  the  start  get  a  statement 
of  limit  wanted  and  payments  must 
be  on  short  time.  If  all  is  not  paid 
when  due  do  not  continue  account 
until  all  is  paid,  then  you  may  start 
over.  Do  not  let  any  one  get  where 
you  cannot  afford  to  stop  the  ac¬ 
count.  W  hen  the  limit  is  being  ap¬ 
proached,  keep  the  amount  down 
If  useless  luxuries  are  bought  and 
payments  slow,  know  it  means  pay¬ 
ments  in  the  long  run  will  not  be 
made. 

’  When  any  misfortunes  come  to 
customers,  who  have  no  tangible 
means  of  your  making  the  money,  it 
is  your  duty  to  let  them  go  to  the 
Associated  Charities  for  aid.  if  you 
have  money  for  such  cases  give  it  to 
this  body  who  will  use  it  for  the  best 
of  all. 

Get  your  stock  in  nice  shape  to 
take  an  inventory  by  January  1. 
Keep  daily  sales  cash  and  credit,  a 
record  of  goods  purchased  in  a  book 
and  keep  this  book  in  your  iron  safe 
or  take  it  home  every  night,  else  you 
won’t  be  able  to  get  your  insurance 
in  case  of  a  fire.  See  if  your  policy 
is  in  a  good  company. 

If  you  need  advice  about  anything 
call  up  George  H.  Boynton,'  Bell 
’phone  2018  main,  and  he  will  try  to 
help  you. 

Hoping  these  suggestions  will  bear 
fruit,  we  remain, 

Yours  truly, 

The  Jobbers  of  Atlanta. 

S—  High  prices  and  credits. 
Use  credit  applications  as  a  safe¬ 
guard. 

The  Atlanta  Fruit  and  Produce 
Exchange  issued  a  similar  letter. 


French  Facing  High  Food  Problen 
Also. 

It  is  a  common  saying  in  Pari: 
that  at  every  universal  expositiot 
the  prices  generally  are  raised  fo: 
the  occasion,  and  when  the  exposi 
tion  U  over  the  prices  never  comt 
down  again.  But  statistics  just  pub 
lished  show  that  Parisian  tradesmet 
know  how  to  raise  the  price  withou 
a  universal  exhibition.  Since  190: 
the  price  of  bread  has  risen  15  pei 
cent.;  beef,  22  per  cent.;  veal,  I- 
per  cent. ;  mutton,  25  per  cent, 
pork,  27  per  cent.;  butter,  14  pei 
cent. ;  cheese,  25  per  cent. ;  fish,  5c 
per  cent.;  fresh  vegetables,  15  pei 
cent. :  dried,  vegetables,  beans,  etc. 
and  celery,  30  per  cent. ;  pastry,  2: 
per  cent.;  petroleum,  10  per  cent, 
coal,  34  per  cent. ;  charcoal,  24  per 
cent. ;  coffee,  25  per  cent. ;  choco¬ 
late,  25  per  cent. ;  candles,  10  per 
cent.,  and  ironmongery,  25  per  cent. 


Think  of  it!  Five  thousand  grocers  in 
Pennsylvania  alone  are  selling  the  Goff 
remedies.  Every  grocer  in  the  country1 
should  be.  The  firm  is  making  a  propo¬ 
sition  to  those  who  are  not  handling  their 
standard  remedies  that  will  enable  thetri 
to  make  seventy  per  cent,  profit.  If  you: 
will  write  S.  B.  Goff  &  Sons  Co.,  Cam¬ 
den,  N.  J.,  they  will  tell  you  how  it  is 

done. 

'  • 
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Window  Dressing  for  Grocers 

— 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
lg  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
ith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
•indows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
lake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


with  only  head  and  shoulders  show¬ 
ing,  giving  the  appearance  of  him  in 
the  act  of  descending  the  chimney. 

Have  a  bag  filled  either  with  toys 
or  groceries  placed  with,  Santa  on 
top  of  the  chimney. 

The  fire-place  can  be  made  very 
realistic  by  placing  strips’  of  wood 


The  girl  guessing  the  nearest  to 
the  number  of  grains  will  be  given 
the  doll  and  bed  and  the  boy  guess¬ 
ing  the  nearest  will  be  given  the 
sled.  Those  guessing  the  next 
nearest  will  be  given  the  decorations 
of  the  tree,  say  the  next  twenty- 
five  or  until  the  tree  is  bare.  The 


A  Delicatessen  Display. 

I  am  submitting  herewith  an 
’lustration  of  a  very  simple  and  yet 
leat  and  attractive  delicatessen  win- 
low  display. 

Construct  a  series  of  steps  out  of 
everal  pieces  of  wood  and  cover 
hem  with  green  paper  or  cheap  cloth. 
)n  these  steps  display  bottled  deli- 

Iacies  (prepared  mustard,  sauce, 
atsup,  pickles,  pickled  onions,  to- 
1  nato  catsup,  etc),  and  in  the  posi- 
:ons  indicated  in  the  drawing  place 


It  is  not  expensive,  as  the  decora¬ 
tions  can  be  made  by  yourself  or 
clerks. 

At  the  back  of  the  window  make 
a  simple  imitation  of  a  house  with 
the  end  open,  so  as  to  show  an  open 
fire  grate. 

First  put  up  your  frame  work, 
than  cover  with  red  cloth,  and  pen¬ 
cil  with  black  crayon  to  imitate 
brick.  Peak  the  roof,  and  on  top 
make  an  imitation  of  a  chimney, 
with  cotton  surrounding  the  top 


across  the  front  from  one  side  to 
the  other,  about  a  foot  from  the 
floor,  with  barrel  staves  cut  so  as  to 
have  a  half-round  edge,  the  same 
to  be  painted  black,  so  as  to  make 
them  have  the  appearance  of  iron 
and  to  imitate  the  fender.  Back 
of  this  place  pieces  of  logs  with 
red  lights  hidden  back  or  between 
them  to  give  the  appearance  of  fire. 
This  will  set  it  off  very  prettily  at 
night.  A  candle  and  red  tissue 
paper  can  be  used  for  this. 

Of '  course,  with  such  a  back¬ 
ground  you  ought  to  have  a  little 
Christmas  tree,  which  can  be  dec¬ 


presents  can  be,  given  by  a  boy 
dressed  up  as  Santa  Claus  on 
Christmas  eve. 

The  signs  in  the  illustration  will 
speak  for  themselves.  You  might 
stand  a  neat  card  in  front  of  the 
table,  calling  the  attention  of  the 
public  to  step  inside  the  store  and 
examine  your  holiday  display. 

This  display  is  a  change  from 
the  common  run  of  the  displays 
made  during  the  year,  and  can  be 
made  the  means  of  attracting  lots 
of  attention  to  your  store. 

H.  J.  Gundaker, 

Manager  Coffee  Department  of 


:ards  with  suitable  suggestions  on, 

l 

;uch  as :  “Have  you  tried  our  deli- 
:atessen?  Highest  in  quality,  low¬ 
est  in  price!  and  are  packed  in  hy¬ 
gienic  bottles,  insuring  absolute 
Durity.”  A  card  or  two  may  be 
placed  at  intervals^  along  the  rows 

|)f  the  bottles  with  suggestions  as  to 
prices. 

If  desired,  the  articles,  instead  of 
dating  them  in  straight  rows,  may 
>e  placed  in  bulk. 

The  above  display  is  very  neat 
ind  the  cost  is  practically  nothing, 
y’et  at  the  same  time  it  sets  off  the 
window  so  as  to  make  it  very  at- 
:ractive. 

Jurgen  N.  A.  Knoop, 
1521  Poplar  street,  Philadel¬ 
phia,  Pa. 

A  Holiday  Window. 

]  What  is  more  attractive  during 
the  holiday  season  than  a  window 
Sxed  up  with  a  Santa  Claus  in  it? 

!  The  window  here  illustrated  will 
not  only  attract  the  attention  of  the 
young  folks,  but  the  old  as  well. 

IN  KHITINC 


and  left  hanging  over  the  edge  in 
strands,  to  represent  icicles.  All 
this  is  very  simply  done. 

Get  a  mask  representing  old 
Santa  and  place  on  top  of  chimney, 


orated  with  such  holiday  goods  as 
bunches  of  white  grapes,  raisins, 
apples,  oranges,  etc.,  also  toys  of  all 
kinds,  not  too  large,  however. 

The  window  can  be  made  still 
more  attractive  by  placing  a  toy 
bed,  with  a  doll  lying  in  it,  on  one 
side,  and  a  sled  on  the  other.  These 
might  be  given  away  in  some  kind 
of  a  prize  drawing,  if  you  desire. 

I  would  suggest  that  in  the  cen¬ 
tre  of  the  window  a  table  be  placed, 
and  on  the  table  a  glass  jar  filled 
with  coffee  and  sealed.  With  every 
purchase  of  groceries  give  a  ticket 
stating  that  each  child  under  a  cer¬ 
tain  age  will  be  given  a  chance  to 
guess  how  many  grains  of  coffee 
are  in  the  jar.  The  jar  to  be 
opened  on  Christmas  eve  and 
counted  in  the  window. 


M.  S.  Miller  &  Co. 
Lancaster,  Pa. 


v  Figure  This  Out. 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass.;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Feeding  Molasses  to  Horses. 

Cleveland,  Ohio,  Nov.  25,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — I  have  seen  consid¬ 
erable  of  late  regarding  the  use  of 
molasses  as  a  feed  for  horses.  Can 
you  give  me  any  details  of  same? 

Respectfully  yours.' 

R.  C.  Strange. 

Those  who  have  tried  it  say 
that  the  use  of  low-grade  molasses 
greatly  cheapens  the  cost  of  feeding 
horses,  while  at  the  same  time  in¬ 
creasing  their  efficiency.  As  an  il¬ 
lustration  of  the  advantages  of 
feeding  molasses  sprinkled  on  cut 
hay  to  horses  working  hard,  the 
Lawrence  Agricultural  Company, 
of  Louisiana,  formerly  had  an  ex¬ 
pense  of  $120  per  month  for  rolled 
barley;  this,  by  the  use  of  twelve 
barrels  of  molasses  at  $1.25,  or  $15, 
was  reduced  to  less  than  half.  The 
hay  used  was  volunteer,  cut  in  April, 
full  of  salt  grease,  weeds  and  burr 
clover.  An  experiment  in  feeding 
this  weedy  hay  without  the  use  of 
molasses  was  that  about  one-half 
was  wasted,  making  it  impractica¬ 
ble  to  try  to  use  it  for  a  working 
team.  It  had  been  offered  for  sale 
at  $2  per  ton,  but  was  rejected. 
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The  method  of  feeding  is  to  cut 
it  up  with  a  hay  cutter,  then  to 
sprinkle  it  with  three  quarts  of  mo¬ 
lasses,  diluted,  over  twenty  pounds 
of  hay  per  day,  using  together  with 
the  same  about  seven  pounds  of 
rolled  barley  per  head  per  day.  The 
result  was  that  the  horses,  although 
continuing  their  hard  work,  not 
only  held  their  own,  but  stood  their 
work  better  than  on  grain  and  are 
to-day  sleek  and  in  good  spirits. 

To  summarize:  The  cost  of  feed¬ 
ing  twenty-three  head  of  horses  one 
month : — 

Rolled  barley,  4  tons 

at  $30 .  $120  00 

Best  barley  hay,  10 

tons  at  $12 .  120  00 

-  $240  00 

Molasses  combination — 

13,800  lbs.  Volun¬ 
teer  hay  at  $2. . . .  $13  80 
Cost  of  cutting  at 

$1.25  per  ton -  10  35 

12  bbls.  molasses  at 

$1-25  .  15  00 

Two  tons  rolled 
barley  at  $30....  60  00 

-  $99  15 

Thus  it  is  seen  that  the  expense 
is  reduced  to  less  than  one-half, 
while  the  rolled  barley  still  is  the 
greatest  expense  item.  The  com¬ 
parison  between  ten  tons  of  best  hay 
and  less  than  seven  tons  of  volun¬ 
teer  hay  shows  a  discrepancy,  for 
the  reason  that  the  volunteer  hay 
was  all  eaten  when  treated  with 
molasses,  while  even  the  best  bar¬ 
ley  hay  fed  dry  necessitates  a  great 
deal  of  waste.  By  the  use  of  mo¬ 
lasses  the  volunteer  hay  was  equal¬ 
ly  as  good  for  the  purpose  as  it 
was  all  eaten  up  clean  when  the 
molasses  was  sprinkled  over  it. 
Later,  the  item  of  rolled  barley  will 
be  further  reduced  and  probably 
cut  out  altogether.  The  principal 


difficulty  in  regard  to  the  future 
use  of  molasses  as  above  illustrated, 
is  that  there  is  such  a  demand  for 
it  in  the  manufacture  of  vinegar 
and  denatured  alcohol  that  it  is  not 
available  during  several  months  of 
the  year. 

*  *  * 

To  Buy  Novelties. 

Scranton,  Pa.,  Nov.  22,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — After  reading  your 
“Grocery  World”  several  times  I 
decided  to  ask  you  if  you  will  kind¬ 
ly  send  me  a  few  names  of  firms 
who  sell  useful  household  ( 10-cent) 
novelties.  By  doing  so  you  will 
oblige,  Yours  truly, 

S.  P.  Williams. 

P.  S. — Such  as  knife  sharpen¬ 
ers,  potato  peelers,  etc.  Inclosed 
find  stamped  envolope  for  an  im¬ 
mediate  answer,  if  you  please. 

Wm.  Hodges  &  Co.,  9  South 
Second  street;  Union  Novelty  Man¬ 
ufacturing  Co.,  1433  North  Front 
street;  Practical  Novelty  Co.,  427 
Walnut  street;  Globe  Novelty  Co., 
255  North  Ninth  street;  S.  W. 
Wool  worth,  45  North  Eighth  street, 
all  Philadelphia. 


Spanish  Olive  Crop  Promising. 

The  crop  of  Spanish  queen  olives 
is  quite  promising,  and  the  appear¬ 
ance  of  manzanillas  is  very  good — 
so  much  so  that  it  is  almost  certain 
that  three-fourths  of  the  crop  will 
be  gathered.  Prices  have  increased 
slightly  on  account  of  the  healthy 
condition  and  size  of  this  fruit.  The 
zorzalenas,  or  small  fruit,  from 
which  the  olive  oil  is  extracted,  will 
probably  contain  very  little  oil,  ow¬ 
ing  to  dryness  caused  by  the  exces¬ 


sive  heat  and  lack  of  water  earlii 
in  the  season. 

Another  Food  Commissioner 
Enjoined. 

The  manufacturers  of  map 
syrup,  both  pure  and  mixed,  wl 
have  been  for  a  long  time  waging 
contest  with  Food  Commission! 
Bird  and  his  associates  in  Michiga 
against  the  rights  of  mixed  tab 
syrups,  have  won  an  importai 
point  against  the  Commissioner 
the  form  of  a  decree  from  Judj 
Stone  of  the  Circuit  Court,  ;r- 
straining  the  Commissioner  fro: 
prosecuting  the  manufacturers  c 
interfering  with  the  sale  of  the 
products  as  infractions  of  the  Mic! 
igan  law.  It  appears  that  the  syru 
in  question  labeled  “Maple  an 
Cane  Syrup”  was  shipped  into  tl 
State,  and  had  been  for  some  tim 
by  the  Pierre  Viaus  Maple  C 
The  Commissioner  has  long  he 
that  such  syrup  must  be  labels 
simply  “Syrup”  without  sugges 
ing  their  ingredients.  The  Cou: 
holds  that  a  blend  of  maple  an 
cane  syrup  is  a  mixture  or  con 
pound  and  that  in  the  case  at  bar 
was  properly  labeled. 


Look!  Look!  Look 

I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS'  SONS 
609  Lombard  Street  PHILADELPHIA,  P f 

SHOW  CARDS  AND  POSTER: 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anythiny  you 
can  use  already  printed  at  prices  so 
loiv  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


EXPERIENCED  DRIED  REEF  EXPERTS 

Pronounce  Johnson's  "  Eversharp  ”  Slicer  Better  Than  All  Others 

Because  it  slices  soft,  moist  cured  beef  in  thin  full  size  perfect  slices. 

Because  it  cuts  every  sinew  in  the  beef  without  tearing  the  slices  apart. 
Because  it  slices  up  every  little  scrap  in  thin  perfect  wafers. 

Because  it  will  slice  six  pounds  perfectly  in  fifteen  minutes,  forty  slices  to  the  inch. 
Because  when  dull  the  keen  razor  edge  is  restored  in  a  minute.  Only  one 
machine  allowed  in  the  town.  Only  one  place  to  buy  moist  cured  beef  sliced  to  per¬ 
fection.  If  the  machine  don’t  make  good  don't  keep  it.  If  your  dried-beef  business 
don’t  improve  at  once  ;  if  it  don’t  prove  the  best  advertisement  the  store  ever  had  ; 
if  it  don’t  save  enough  time  and  labor  to  pay  for  the  machine ;  if  the  saving  of  small 
scraps,  sliced  up  in  thin  salable  slices,  or  the  general  satisfaction  of  being  the  only 
dealer  in  town  able  to  sell  sandwich-sliced  beef  that  beats  the  world — if  this  is  not 
worth  three  dollars  a  month  to  you,  send  the  machine  back,  and  stop  the  expense. 

But  as  long  as  every  machine  is  earning  20  to  150  dollars  a  month  in  profits — 
no  one  wishes  to  return  one. 

Send  for  a  few  sample  slices  and  admire  Libby,  McNeil  &  Libby’s  best 
dried  beef  sliced  as  no  other  machine  can  slice  it. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


IN  WRITING  TO  HDIZERTISERS  KINDLY  MBNTION  ”  GROCERY  WORLD” 
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)r.  Wiley  Now  Openly  Denounces  Use  of 
Sulphur  in  Dried  Fruits  and  Molasses. 

;sues  a  Statement  Reporting  Experiments  Made  in  It  and  Says 
He  Has  Proved  It  Injurious.  Declares  That  the  Verdict  Must 
Be  Against  Its  Use  in  Any  Food.  Experiments  Tried  on 
Another  Poison  Squad  and  Drug  Administered  in  Capsules. 


The  Federal  Food  Board  has  sent 
le  “Grocery  World”  during  the 
eek  a  statement  regarding  the  use 
f  sulphur  in  molasses  and  dried 
-uits,  which  gives  small  comfort  to 
lose  who  hoped  that  the  Govern- 
lent  had  decided  not  to  interfere 
ith  this  practice. 

The  statement  is  an  official  report 
y  Dr.  Wiley  of  the  results  of  some 
xperiments  made  by  him  with  the 
se  of  sulphur  in  the  products 
amed.  As  in  all  of  his  exped¬ 
ients,  the  subjects  were  a  class  of 
oung  men,  and  the  sulphur  was  ad- 
linistered  to  them  in  capsules,  a 
lethod  of  administration  unspar- 
lglv  denounced  by  many  of  the 
lading  chemists  of  the  country. 
The  result  of  the  experiments  is 
ummed  up  by  Dr.  Wiley  in  these 
fords  •  “The  verdict  which  must  be 
ronounced  in  this  case  is  decidedly 
nfavorable  to  the  use  of  this  pre- 
ervative  in  any  quantity  or  for  any 
eriod  of  time.” 

Nothing  more  important  has 
ome  out  of  the  Department  of  Ag- 
iculture  for  several  months,  and 
or  that  reason  a  substantial  part  of 
he  statement  is  reproduced: — 

The  relations  of  sulphurous  acid 
to  health  are  perhaps  of  greater  im¬ 
portance  than  those  of  the  preser¬ 
vatives  already  studied — namely, 
boron  compounds  and  salicylic  acid 
and  its  salts.  The  reason  of  this  is 
found  in  the  fact  that  the  use  of  sul¬ 
phurous  acid  at  the  present  time  is 
more  general,  and  in  certain  classes 
■of  food  products,  according  to  the 
■statements  of  manufacturers,  more 
nearly  approaches  a  necessity  than  is 
■the  case  with  boron  or  salicylic  acid 
i  compounds. 

Sulphurous  acid  in  some  form  is 
‘extensively  employed  in  manytechni- 
■  cal  operations  in  the  preparation  of 
foods.  This  is  especially  true  in  the 
;  production  of  wine,  in  the  prepara¬ 
tion  of  evaporated  or  desiccated 
fruits,  and  in  the  manufacture  of 
molasses.  The  problem  presents  it¬ 
self  under  two  aspects — namely,  the 
use  of  sulphurous  acid  or  its  com¬ 
pounds  for  technical  purposes  in  the 
preparation  of  foods  and  its  appli¬ 
cation  to  the  finished  products  as  a 
preservative. 

In  the  preparation  of  foods,  sul¬ 
phurous  acid  is  chiefly  employed  in 
the  form  of  the  fumes  of  burning 
sulphur,  applied  either  to  the  food 
products  themselves  in  the  course  of 
manufacture  or  to  the  containers  in 
which  the  food  products  are  held. 

When  sulphurous  acid  is  used  as 
a  preservative  for  food  products 
after  the  manufacture  has  been  com¬ 


pleted,  it  is  usually  employed  in  the 
form  of  bisulphite  of  lime  or  some 
similar  preparation.  Sulphurous  acid 
has  the  property  of  uniting  with 
certain  organic  radicals,  such  as  al¬ 
dehydes  and  some  sugars,  to  form 
compounds  which  are  more  or  less 
stable,  and  in  this  form  it  is  known 
as  combined  sulphurous  acid. 
When  it  exists  in  the  form  of  an  ab¬ 
sorbed  gas  or  in  combination  with 
an  ordinary  metallic  base,  such  as 
soda,  potash,  or  lime,  it  is  said  to  be 
in  a  free  state.  Combined  sulphur¬ 
ous  acid  is  set  free  from  the  organic 
combination  by  treatment  with  an 
acid  with  the  aid  of  heat  or  with  a 
dilute  alkali  in  the  cold. 

In  the  accompanying  report  the  ef¬ 
fects  of  the  combined  sulphurous 
acid  are  not  to  be  considered,  ex¬ 
cept  in  so  far  as  the  combination 
takes  place  with  the  foods  with 
which  the  sulphurous  acid  may  be 
mixed  after  entering  the  stomach. 
The  purpose  of  the  investigation  is, 
therefore,  to  determine  practically 
the  effect  of  free  sulphurous  acid — 
that  is,  sulphurous  acid  in  a  gaseous 
state  absorbed  by  water  or  united 
with  a  base — rather  than  the  effects 
of  combined  sulphurous  acid.  In  no 
case  has  any  question  been  consid¬ 
ered  in  these  investigations  relating 
to  the  food  value  of  the  organic  sul¬ 
phur  existing  in  proteids  and  other 
foods. 

It  is  true  that  probably  in  the  pro¬ 
cess  of  digestion  complete  saponi¬ 
fication  of  the  combined  sulphur 
compounds  takes  place,  so  that 
finally  they  appear  in  the  small  in¬ 
testines  in  a  free  state — that  is,  as 
sulphurous  acid  or  sulphites — and 
are  then  oxidized  to  sulphuric  acid, 
as  is  the  free  sulphurous  acid,  dur¬ 
ing  the  metabolic  processes. 

Practically,  in  the  technical  use  of 
sulphurous  acid  in  the  manufacture 
of  food  products  only  the  fumes  of 
burning  sulphur  are  employed. 
Desiccated  fruits,  pared  or  unpared, 
are  -subjected,  after  the  removal  of 
the  pit  or  core,  to  the  fumes  of  burn¬ 
ing  sulphur  in  what  is  known  as  a 
“sulphur  box.” 

In  the  manufacture  of  syrups  and 
molasses  it  is  quite  customary  to  ex¬ 
pose  the  freshly  expressed  juices 
of  the  cane  to  the  fumes  of  burn¬ 
ing  sulphur.  The  “sulphur  box” 
used  in  this  case  is  so  constructed 
that  the  juice,  falling  over  shelves 
by  gravity,  absorbs  the  fumes  of  the 
burning  sulphur  arising  from  the 
box,  which  to  this  extent  serves  as 
a  chimney.  The  sulphur  dioxid  be¬ 
comes  incorporated  with  the  com¬ 
ponents  of  the  juice,  forming  more 
or  less  stable  compounds  which  are 
not  entirely  broken  up  by  subsequent 
boiling.  The  sulphur  in  this  form, 
as  well  as  that  which  may  still  be 
present  in  the  free  state — that  is, 
either  as  an  absorbed  gas  or  in  com¬ 
bination  with  metallic  bases — passes 
into  the  finished  product.  When  su¬ 
gar  is  made  the  sulphur  com¬ 
pounds  are  concentrated  in  the  mo¬ 
lasses  and  this  concentration  be¬ 
comes  greater  in  proportion  to  the 
number  of  crops  of  sugar  crystals 
removed.  In  very  low  grade  mo¬ 
lasses  the  sulphur  naturally  occurs 
in  extraordinarily  large  quantities. 


Five  reasons  why 
it  is  to  YOUR 
interest  to  push 
only  the  Exton. 

1 .  It  is  the  finest  oyster 
cracker  ever  made. 

2.  It  is  so  often  imi¬ 
tated  it  is  being  continu¬ 
ally  endorsed  by  its  com¬ 
petition. 

3.  It  goes  a  long  way 
toward  making  a  poor 
oyster  stew  good  and  it 
makes  a  good  stew  per¬ 
fect. 

4.  You  can’t  find  a 
consumer  anywhere  who 
has  used  the  r'  Exton’’ 
oyster  cracker  who  will 
tell  you  any  other  oyster 
cracker  is  as  good. 

5.  The  above  state¬ 
ments  are  proven  con¬ 
clusively  by  the  fact  that 
the  Exton  cracker  has 
been  on  the  market  60 
years 

A.  EXTON  &  CO. 

TRENTON,  N.  J. 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers , 
Stamped  "Exton" 

r*  The  Best  Known  and 
Known  as  the  Best” 
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“MAS  PRESENT” 


USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
evermade  this  offer — this  beauti-  ||  / 
ful  4-piece  set  of  Silverware  J|  I  |j| 
(guaranteed);  full  size  forfamily  Ul  U 
use  packed  in  case  ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able — the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY— This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 


Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 


IN  JllCRITING 


TO  KDVSRT1SBRS  KINDLY  71ENTION  "  GROCBRY  WORLD" 
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GROCERY  WORLD 


In  the  preparation  of  evaporated 
apricots,  peaches,  pears,  and  man¬ 
darins  sulphuring  is  practiced  for  the 
following  reasons: — 

1.  To  produce  as  clear  and  intense 
a  yellow  color  as  possible. 

2.  To  conceal  decayed  portions  of 
the  fruit  which  have  been  overlooked 
in  trimming. 

3.  To  prevent  fermentation  .  and 
decay  during  the  drying  of  the  fruit. 

4.  To  protect  the  fruit  during  dry¬ 
ing  from  flies  and  other  insects  the 
larvae  of  which  would  otherwise  de¬ 
velop  after  the  fruit  was  stored. 

5.  To  kill  the  cells  of  the  fruit  and 
thus  make  the  texture  inoro  porous, 
which  expedites  drying. 

In  the  application  of  the  fumes  of 
burning  sulphur  in  the  preparation 
of  evaporated  apples  the  principal  ob¬ 
ject  appears  to  be  the  preservation 
of  the  color  of  the  finished  product. 
Fruits  which  have  been  sulphured 
before  evaporation  seem  to  have  a 
lighter  color  than  those  which  are 
dried  without  sulphuring.  At  the 
same  time  it  is  well  known  that 
highly  sulphured  fruits  are  preserved 
with  a  lower  degree  of  desiccation 
than  those  not  sulphured,  and  for 
this  reason  a  greater  weight  of 
of  fruit  is  produced  from  a  given 
weight  of  the  raw  material  when  sul¬ 
phur  is  used.  It  is  not  difficult  to 
preserve  a  water  content  of  30  per 
cent,  or  over  in  the  finished  product 
when  liberal  sulphuring  is  practiced. 
The  use  of  sulphurous  acid  also 
makes  it  easier  to  protect  the  fin¬ 
ished  product  from  mold  and  fun¬ 
gous  growths  in  general  after  manu¬ 
facture.  That  excessive  quantities 
of  sulphur  are  not  necessary  for  the 
production  of  evaporated  fruits  of 
pleasing  appearance  is  well  attested 
by  analytical  data  obtained  by  the 
examination  of  fruits  purchased  in 
the  open  market  having  a  light  and 
pleasing  color  and  at  the  same  time 
containing  only  a  small  quantity  of 
sulphurous  acid.  On  the  other 
hand,  it  is  quite  easy  by  certain 
forms  of  treatment  during  the  pro¬ 
cess  of  manufacture  to  obtain  a 
product  in  which  sulphurous  acid  is 
present  in  excessively  large  quanti¬ 
ties.  The  analytical  data  also  show 
that  a  portion  of  the  sulphurous  acid 
used  in  the  preparation  of  such  prod¬ 
ucts  becomes  oxidized  into  sulphur¬ 
ic  acid  after  a  certain  time,  thus  ar- 
tifically  increasing  the  .small  amount 
of  sulphates  naturally  present  in 
some  food  products,  which  does  not 
appear  to  be  a  desirable  practice. 

As  sulphurous  acid  in  some  form 
is  almost  universally  employed  in 
the  manufacture  of  wines,  molasses, 
and  syrups,  and  in  the  preparation 
of  desiccated  fruits,  itais  evident  that 
the  prohibition  of  its  use  would  ne¬ 
cessitate  a  radical  change  in  methods 
of  manufacture.  This  fact,  however, 
it  might  be  stated,  has  nothing  what¬ 
ever  to  do  with  the  purposes  of  the 
present  investigation.  Assuming 
that  in  the  manufacturing  processes 
certain  added  bodies  are  used  which 
are  found  on  investigation  to  be  in¬ 
jurious  to  health,  the  rational  con¬ 
clusion  of  such  an  investigation 
would  be  not  to  excuse  or  overlook 
the  use  of  such  bodies,  but  to  insti¬ 
tute  investigations  looking  to  their 
suppression.  If,  therefore,  the  re¬ 
sults  of  the  present  study  indicate 
that  sulphurous  acid,  even  in  small 
quantities,  is  a  deleterious'  substance 
when  added  to  foods,  it  would  be 
reasonable  to  expect  that  manufac¬ 
turers,  as  well  as  investigators, would 
immediately  take  steps  looking  to 
the  early  suppression  of  the  injurious 
substance.  While  it  is  not  likely 
that  such  an  event  could  be  accom¬ 
plished  within  a  year  or  two,  it  is 
reasonable  to  suppose  that  it  could 
be  eventually  brought  about  without 
any  disturbance  to  manufacture  and 
without  any  diminution  in  the  out¬ 
put  of  the  article. 


IN  WRITING 


In  matters  of  this  kind  it  is  advis¬ 
able  to  proceed  when  possible  with 
conservative  steps  and  to  avoid  any 
attempt  at  sudden  and  revolutionary 
changes  in  methods  of  manufacture. 
In  all  such  cases,  however,  it  will  be 
found  not  only  possible  and  desira¬ 
ble  to  make  the  food  product  in 
question  without  the  use  of  the  de¬ 
leterious  substances,  but  there  is  evi¬ 
dence  to  show  that  the  products  thus 
manufactured  will  be  more  palatable, 
more  wholesome,  and  more  valuable 
than  those  made  according  to  the 
methods  commonly  used  at  present. 
Practical  experiments  have  shown, 
for  instance,  the  possibility  of  pro¬ 
ducing  a  high  grade  syrup  from 
cane  juice  and  other  saccharine  saps 
without  the  use  of  the  fumes  of 
burning  sulphur.  Analytical  data 
show  the  presence  on  the  market  of 
considerable  quantities  of  desiccated 
fruits  of  good  apoearance  in  which 
the  quantity  of  sulphur  is  so  small  as 
to  be  ascribed  rather  to  the  conver¬ 
sion  of  the  natural  sulphur  content 
of  the  product  than  to  the  addition  of 
the  sulphur  in  its  manufacture. 

In  so  far  as  the  mere  tint  of  the 
food  product  is  concerned,  it  is  not 
a  difficult  matter'  to  familiarize  the 
public  with  a  tint  of  a  different  kind 
from  that  which  would  be  produced 
by  the  use  of  sulphur.  The  only  ar¬ 
guments  of  any  force  favoring  the 
use  of  sulphurous  acid  in  food  prod¬ 
ucts  are  those  which  relate  either  to 
the  preservation  of  the  food  product 
or  to  its  color.  As  the  preservation 
of  the  product  can  be  easily  secured, 
and  a  slight  change  in  color  ren¬ 
dered  familiar  without  working  any 
hardship,  these  arguments  seem  to 
have  no  force  whatever  in  justifying 
the  continuation  of  the  use  of  sul¬ 
phurous  acid  in  foods.  It  may  be 
the  part  of  wisdom  in  the  adminis¬ 
tration  of  food  laws  to  tolerate  ex¬ 
isting  methods  of  manufacture  for  a 
certain  length  of  time  looking  to 
their  amelioration  or  change,  but 
that  is  a  question  with  which  this 
investigation  is  not  concerned. 

There  is  reason  to  believe,  there¬ 
fore,  as  a  result  of  the  present  stud¬ 
ies,  which  have  shown  that  the  use 
of  sulphurous  acid  in  foods  is  dele¬ 
terious,  that  a  rapid  change  will  be 
made  in  the  processes  of  manufac¬ 
ture,  looking  to  the  complete  and 
somewhat  speedy  suppression  of  its 
employment.  The  use  of  sulphur¬ 
ous  acid  and  sulphites  never  adds 
anything  to  the  flavor  or  quality  of 
a  food,  but  renders  it  both  less  pala¬ 
table  and  less  healthful.  Every  fact 
which  has  been  brought  out,  there¬ 
fore,  in  the  investigation  tends  to  ac¬ 
centuate  the  justness  of  the  con¬ 
clusion,  namely,  that  the  use  of  sul¬ 
phurous  acid  in  foods  should  be  sup¬ 
pressed. 

The  experiments  were  conducted 
on  twelve  young  men  from  the  De¬ 
partment  of  Agriculture  and  a  local 
medical  school,  who  voluntarily  as¬ 
sumed  the  obligations  imposed  by 
work  of  this  kind.  They  pledged 
themselves  to  abide  bv  the  rules  and 
regulations  guiding  their  conduct 
during  the  period  of  the  observation, 
to  indulge  in  no  unusual  exercise  or 
study,  to  pursue  the  ordinary  tenor 
of  their  daily  lives  without  any  more 
variation  than  is  incident  to  regular 
habits.  They  further  undertook  to 
eat  only  the  food  which  was  given 
them  at  the  hygienic  table,  to  collect 
and  deliver  for  analysis  the  excreta 
of  their  bodies,  to  observe  regular 
hours  respecting  sleep  and  work,  and 
to  report  the  quantity  of  water 
which  was  drunk  away  from  the  hy¬ 
gienic  table.  The  young  men  were 
not  placed  under  surveillance,  but 
simply  were  trusted  with  their 
pledge  that  they  would  not  violate 
any  of  the  rules  of  conduct  pre¬ 
scribed.  The  diet  was  varied  so  as 
to  give  a  choice  of  meats,  vegetables, 
fruits,  and  cereals,  with  bread,  but¬ 


ter,  milk,  and  coffee.  Food  of  the 
best  quality  was  purchased,  free  of 
any  added  preservative  or  coloring 
matter,  and  in  a  perfect  state  of  pre¬ 
servation,  and  every  precaution  was 
used  to  have  the  food  and  all  the  ap¬ 
purtenances  of  the  table  perfectly 
sanitary. 

In  the  form  of  sulphites  the  meth¬ 
od  of  administration  in  capsules  was 
practiced.  This  method,  as  in  the 
previous  investigation,  was  found 
not  only  to  be  the  most  convenient, 
but  also,  all  things  considered,  the 
most  desirable  form  in  which  to  ad¬ 
minister  a  substance  of  this  kind. 

Attention  has  been  called  in  the 
previous  reports  to  the  distaste 
which  the  subject  would  acquire  for 
a  food  product  in  which  he  knew  the 
preservative  had  been  mixed,  and 
therefore  less  disturbance  of  the 
mental  eouilibrium  was  caused  by 
the  administration  of  the  capsule, 
the  envelope  of  which  is  itself  a  food 
product  and  would  be  soon  dissolved 
in  the  acid  digestive  juices  of  the 
stomach.  Moreover,  in  the  solution 
of  this  capsule  the  whole  of  the  pre¬ 
servative  is  not  discharged  at  once 
into  the  contents  of  the  stomach,  but 
the  capsule  dissolving  at  different 
points  presents  gradually  increasing 
surfaces  at  which  solution  of  its  con¬ 
tents  may  take  place,  and  this,  in 
connection  with  the  peristaltic  action 
of  the  stomach,  results  in  a  complete 
incorporation  of  the  preservative 
with  the  food  in  the  stomach  in  a 
reasonable  period  of  time.  Thus,  in 
substances  which  do  not  possess  any 
active  escharotic  action,  no  possible 
damage  can  be  done  to  the  walls  of 
the  stomach  by  this  method  of  ad¬ 
ministration.  The  objections  which 
have  been  made  to  this  form  of  ad¬ 
ministration  are  undoubtedly  of  a 
merely  captious  character,  for  the 
purpose,  if  possible,  of  prejudicing 
the  public  against  the  conclusions 
reached.  Inasmuch  as  the  capsule  is 
a  common  method  of  administering 
solid  remedies  at  the  present  time 
the  practice  of  the  medical  profes¬ 
sion  approves  unanimously  this 
method  of  exhibition. 

These  data  clearly  show  that  the 
administration  of  sulphites  and  of 
sulphurous  acid  in  a  free  state  in 
the  quantities  employed  produces 
harmful  effects.  A  tendency  is 
manifested  in  practically  every  case 
to  produce  headache  and  digestive 
disturbances.  In  some  cases  these 
symptoms  are  not  clearly  marked, 
while  in  others  they  are  extremely 
well  defined.  In  many  cases  un¬ 
easy  sensations  and  even  pain  were 
developed  in  the  stomach  and  in¬ 
testines  and  there  were  complaints 
of  “heartburn.”  The  occurrence 
of  this  class  of  symptoms  during 
the  administration  of  the  preserva¬ 
tive  and  their  gradual  disappear¬ 
ance  during  the  after  period  seem 
to  be  conclusive  evidence  that  they 
could  have  been  due  only  to  the 
effect  of  the  preservative  itself. 
There  were  also  in  some  cases  at¬ 
tacks  of  dizziness  and  palpitation 
of  the  heart*  In  a  few  cases  nausea 
was  developed  to  the  extent  of 
vomiting. 

It  was  recognized,  as  in  previous 
experiments,  that  the  mental  at¬ 
titude  of  the  subject  might  play 
some  part  in  producing  these  symp¬ 
toms,  or  ~t  least  might  affect  the 
description  of  them  by  the  man 
himself.  That  this,  however,  does 
not  exercise  a  dominant  influence 
was  more  than  established  by  the 
remarkable  effects  of  the  adminis¬ 
tration  of  salicylic  acid,  where,  with 
the  same  opportunities  for  mental 
effects  of  a  depressing  character, 
there  was  manifested,  on  the  con¬ 
trary,  a  persistent  demand  for  more 
food,  the  salicylic  acid  apparently 
serving  as  a  stimulant.  There  is 
no  doubt,  therefore,  of  the  fact 
that  the  symptoms  which  are  de-  | 


scribed  in  the  medical  history  are 
those  actually  experienced  by  the 
young  men,  any  tendency  to  ex¬ 
aggeration  in  the  reporting  of  these 
symptoms  having  been  carefully 
considered  at  the  time. 

In  the  case  of  the  men  who  re¬ 
ceived  sodium  sulphite  the  conclu¬ 
sion  is  inevitable  that  the  adminis¬ 
tration  of  this  preservative  in  the 
great  majority  of  cases  causes  head¬ 
ache,  sensations  of  dizziness  and 
occasional  nausea,  indigestion, 
pains  in  the  stomach  and  other  un¬ 
favorable  symptoms.  With  the 
men  who  received  sulphurous  acid 
in  an  uncombined  state,  headache 
was  very  common,  there  was  a 
slight  tendency  to  dizziness,  accom¬ 
panied  in  some  cases  by  nausea, 
and  a  feeling  of  exhaustion  and 
weakness. 

In  general  it  may  be  said  that 
the  most  prominent  symptom  was 
that  of  headache,  which  could 
hardly  have  been  caused  by  the 
the  imagination.  This  symptom  was 
very  commonly  and  very  persis¬ 
tently  experienced  at  some  time 
during  the  preservative  period. 

The  administration  of  the  sodium 
sulphite  was  accompanied  by  a  slight 
average  loss  of  weight  during  the 
preservative  period,  but  the  full 
effect  of  the  preservative  in  dimin¬ 
ishing  the  weight  of  the  body  was 
shown  only  toward  the  end  of  the 
preservative  period,  and  there  was 
a  continued  loss  in  weight  during 
the  after  period. 

It  appears,  therefore,  that  the  ad¬ 
ministration  of  sulphurous  acid  in 
the  form  of  sulphite  tends  to  reduce 
the  weight  of  the  body  slowly, 
and  that  this  tendency  is  continued 
for  a  considerable  time  after  the 
withdrawal  of  the  preservative. 
There  was  a  very  slight  increase  in 
the  average  weight  of  the  body  un¬ 
der  the  administration  of  the  sul¬ 
phurous  acid  in  the  uncombined 
form,  which  increase  continued  in 
the  after  period.  The  final  average 
effect  upon  weight  for  the  eleven 
men  shows  no  change  in  the  pre¬ 
servative  period  and  a  slight  de¬ 
crease  in  the  after  period. 

The  verdict  which  must  be  pro¬ 
nounced  in  this  case  is  decidedly 
unfavorable  to  the  use  of  this  preserv¬ 
ative  in  any  quantity  or  for  any 
period  of  time,  and  shows  the  de¬ 
sirability  of  avoiding  the  addition 
of  any  form  of  sulphurous  acid  to 
products  intended  for  human  food. 


The  House  of  Wilde. 

For  nearly  a  hundred  years  the  name 
of  Wilde  has  been  identified  with  the 
coffee  business  of  this  country,  and  dur-l 
ing  all  that  time  its  reputation  for  hon-l 
esty  and  fair  dealing  has  been  of  thej 
best.  The  founder  of  the  firm,  Samuel 
Wilde,  always  believed  in  giving  exactlyi 
the  coffee  that  was  bought  and  from  the 
beginning  imported  his  own  coffee  and: 
that  was  the  best  that  could  be  obtained. 
Down  to  the  present  day  the  same  con¬ 
ditions  exist  and  the  firm  of  Samuel | 
Wilde’s  Sons  Co.  do  exactly  what  the 
founder  did — treat  every  one  fairly,  give 
them  exactly  what  they  buy  and  furnish 
better  values  than  can  be  obtained  else-' 
where.  They  are  a  credit  to  the  coffee  l 
business  and  we  are  glad  to  be  able  to 
call  attention  to  them.  Their  address  is 
11  Dutch  street,  New  York  City. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World ” 

Attorney  and  Counsellor  at  Law 

730-731  Drexel  Building,  Philadelphia,  Pa. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  Trtt 
celt.  .  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
iccompanled  by  ro  cents  In  postage  to  pay  (or  remalllng  the  same.  To  non-subscribers  the  price  is  50 
:ents  per  issne. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,” 
phia.  


Philadel- 

tf 


FOR  SALE. 


FOR  SALE— One  of  the  best  businessstores 
in  centre  of  Troy,  doing  a  first-class  busi¬ 
ness,  consisting  of  groceries  and  meats  ;  es¬ 
tablished  25  years.  Stock  and  fixtures  for 
sale  at  a  bargain.  Cause  of  sale,  owner 
leaving  city.  Price,  $800;  worth  $1,500. 
Address  B,  “  Grocery  World.” _ 24 


FOR  SALE— A  1,500  candle-power  Kitson 
Store  Lamp.  Has  never  been  used,  as  two 
were  bought  and  one  was  sufficient  to  light 
the  store.  Will  sell  at  one-half  price.  Big 
bargain  for  a  man  that  needs  more  light  in 
his  store.  G.  P.,  “  Grocery  World.”  24 


FOR  SALE— McCloskey  Account  Register, 
good  as  new;  Elkhart  Stemsom  Computing 
Co.  Scale,  only  used  one  year,  same  as  new; 
and  two  upright  syrup  pumps.  For  sale 
for  want  of  use.  Call  or  address  to  W.  A. 
Bosserman,  York,  Pa.  _ _ 24 


FOR  SALE — In  Easton,  Pa.,  an  old  estab¬ 
lished  grocery  business  that  will  bear  close 
investigation.  Will  rent  store  and  stable. 
The  store  is  large,  pleasant;  storeroom 
lighted  with  gas  and  heated  with  hot  water, 
with  large  ice-box  built  in  place.  Owner 
wishes  to  retire  from  business.  Address 
Honesty,  “  Grocery  World,”  Philadelphia, 
Pa. _ 24 


FOR  SALE — For  cash,  one  all-glass  candy 
8-foot  floor  show  case  ;  one  all-glass  cigar 
5-foot  floor  show  case  ;  two  4-foot  Enterprise 
syrup  pumps ;  one  8-pound  counter  coffee 
mill  ;  one  26-pound  even  balance  Troemner 
scales;  one  5-pound  even  balance  Troemner 
scales;  four  tea-coffee  canisters,  base  de¬ 
livery,  holds  35  pounds  each ;  one  8-com¬ 
partment  spice  canister,  base  delivery,  holds 
15  pounds  each;  one  $125  Hailwood  cash 
register  ;  one  combination  popcorn-peanut 

(roaster,  costs  $104;  paper  holders;  oval 
showcases;  candytrays;  candyjars;  candy 

[scales.  Will  give  discount  from  first  cost. 
All  in  first-class  condition.  Must  be  sold  by 
December.  P.  O.  Box  137,  Renovo,  Pa.  23 


FOR  SALE — Grocery  and  meat  business 
in  city  of  29,000,  on  the  Hudson,  60  miles 
from  New  York  City,  doing  $250  in  meats 
and  $550  in  groceries.  Central  location. 
Reason  for  selling,  accident  to  owner.  Will 
sell  now  or  in  Spring.  For  further  infor¬ 
mation,  address  “B,”  “Grocery  World.”  23 


FOR  SALE — Gents’  Furnishing  Goods  de 
partment  of  well-established  store  in  Am- 
bridge.  This  department  doing  $1,500 
month,  and  can  be  doubled  by  one  who  can 
devote  entire  attention  to  it.  Splendid  op¬ 
portunity  to  right  man.  Inquire  of  S.  P. 
Kristufer,  No.  1  Drawer,  Ambridge,  Pa.,  for 
particulars.  23 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf. 
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BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  236. — In  best  residential  district 
of  Norristown,  Pa.,  one  of  the  busiest  towns 
in  Eastern  Pennsylvania.  Store  estab¬ 
lished  for  twenty  years.  Does  $22,000  to 
$25,000  yearly  on  stock  of  $2,000.  Uses 
one  team,  but  horse  not  for  sale.  Nets 
10  per  cent.  Owner  going  into  other  busi¬ 


ness  and  will  sell  at  inventory.  Take  about 
$2,500.  Can  be  greatly  increased. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  258. — On  North  Tenth  street,  Phila¬ 
delphia.  Store  18  x  45.  Does  $350  per  week, 
two-thirds  cash.  Stock  about  $1,000.  Net 
profits  15  per  cent.  Uses  one  team.  Good 
dwelling  connected.  Owner  is  in  other 
business  and  cannot  give  time.  Store  es¬ 
tablished  for  thirty  years  and  is  making 
money.  Good  chance  to  handle  meats. 
Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does$4ooto$5ooweekly,all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1, 000; 
one  team.  Good  dwelling  connected. 
Clears  $r,ooo  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,5oo-$2,8oo.  Uses 
one  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  xo  per  cent.  Balance 
of  building  divided  into  flat  and  offices 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two  thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 


Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$3 50  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$3oo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner-retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet 
Does$300  weekly,  all  cash.  Stock$350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  '326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  W'est  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anothe  rdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  330. — In  nearby  Philadelphia  suburb, 
inhabited  by  thrifty  middle-class  people. 
Store  40x40.  Does  $27,000  yearly,  half  cash, 
balance  weekly  and  monthly.  Stock  $1,000 
to  $1,500.  Uses  two  teams.  Business  prof¬ 
itable,  making  ioper  cent.  on  sales.  Real 
estate  for  sale  or  rent.  Owners  wish  to 
dissolve  partnership  and  will  sell  at  inven¬ 
tory.  They  are  anxious  to  sell,  and  will 
make  low  price  on  fixtures.  Fullest  inves¬ 
tigation.  Business  can  be  greatly  increased 
by  adding  meats. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

027  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 
Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
1,000,  but  could  be  reduced  several  hun¬ 
dred  dollars.  Usesoneteam.  Nets  a  clear 
10  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  o 

0  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $qooo  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WHO  WANTS  TO  GIVE  A  GENERAL 
STORE  FOR  A  GOOD  FARM? 

A  client  of  ours  in  Atlantic  County,  N.  J., 
has  a  13 acre  farm,  high,  cleared  and 
level,  directly  on  the  new  electric  line  from 
Philadelphia  to  Atlantic  City  and  only 
seven  miles  from  the  latter;  good  house, 
barn  and  other  buildings,  including  large 
chicken  house  and  yard  ;  two  good  wells; 
100  fruit  trees.  Splendid  place  for  profit¬ 
able  poultry  business,  owing  to  closeness  to 
Atlantic  City.  Owner  wants  to  exchange 
for  general  store  in  New  Jersey  or  Pennsyl¬ 
vania.  He  will  sell  for  $4,000  cash  or  $4,500 
trade,  subject  to  mortgage  of  $2,500. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

HELP  WANTED. 

SALESMAN  FOR  ROYAL  ELECTRIC 
COFFEE  MILLS  AND  MEAT 
CHOPPERS. 

Between  now  and  January  1st  we  intend 
to  make  several  changes  and  enlarge  our 
sales  force.  We  will  have  some  choice 
openings  for  a  few  experienced  and  suc¬ 
cessful  specialty  salesmen,  who  are  familiar 
with  the  retail  grocery  and  meat  trade. 
Men,  who  are  workers,  receive  an  income 
ranging  from  $3,000  to  $6,000  per  year.  For 
particulars,  address 

THE  A.  J.  DEER  CO., 

67  Pearl  St., _ Buffalo,  N.  Y.  26 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 


LOOK  FOR  THE 


GLOBE 


On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 


516-18-20  Lexington  St.,  Baltimore,  Md. 


Do  You 


handle  a  Cough  Remedy  that  Is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 

CAST  BANGOR.  PA. 


“An  Emblem  of  Parity” 

Carter  &  Williams’ 

PEANUT  BUTTER 


Packed  in  tumblers  and  screw-top  jars 

Retails  at  10  and  15  cents 


TRY  A  CASE  FROM  YOUR  JOBBER 


CARTER  &  WILLIAMS,  Mfrs. 

PHILADELPHIA,  PA. 


FLEISCHMANN'S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


foreign  and  domestic  fruits 

Under  the  direction  ol 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  CallowHill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  Issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  December  2d.  Terms,  net  io  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel.  .-. .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  i.oo  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate.  .75  per  hunch 

Selected,  7  hands,  packed  3  in  crate .  .70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

§  u3n^S  . : .  1-35  per  bunch 

Selected,  7  hands . 65  per  buncii 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 


Cocoanuts,  100  to  bag .  $4.00  per  bag 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . .  .  .  .  .  .  . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


$300 

300 

300 

2.50 


Just  a  Utile  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s'  to  46’ s,  per  box . 

Fancy  Bright,  54’s  to  64’ s,  per  box . 

Fancy  Bright,  80’ s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . . . 


$4-50 

500 

4-50 

4.00 

4-25 

375 


ALMERIA  GRAPES. 

^jn„e-„9liality’^eSs’  61  lbs .  $4.50  to  5.00 

. .  4.00 

. : .  3  50 

.  3-00 


Choice,  kegs,  61  lbs. 

Good  Quality,  kegs,  62  lbs. 
Good  Quality,  kegs,  60  lbs. 


NEW  CROP  PERSIAN  DATES. 

Finest  HallOwee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound  . 04% 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . o6j4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 


CRANBERRIES. 

Cape  Cod,  fancy,  large . 

Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl . 

Fancy  Cod,  large  dark,  bushel  crate . 

Fancy  Jersey,  medium  dark  . 


$8.00 

7.00 

6.00 

2.50 

2.25 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California.  300-360  size,  per  box .  «4.50 

Fancy  Messina,  300  size,  per  box . . .  "  4  00 

Fancy  Messina,  360  size,  per  box . . . . . ; .  3.50  to  375 

Choice  Messina,  300  size,  per  box .  3.2 c  to  3  co 

Choice  Messina,  360  size,  per  box .  3  qq 


NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound .  0.12 

Exta  fancy  quality  4-crown,  10  to  12-pound  boxes,  per  pound .  0.11 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Fancy  quality  glove  boxes  weighing  about  14  pounds,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . . .  $375  to  $4.00 

Choice  Prime,  per  barrel .  3  30 

Fancy  Medium,  per  barrel .  3  00 

Choice  Medium  per  barrel .  2.25 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White  . 

Strictly  Fancy  Yellow  . 

Fancy  Valencia  Onions,  per  crate . 


$175 

1-25 

i-35 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

\  acted  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

4”  Java . 26 

l  B”  Java. . 24 

C”  Java . 24 

— Java  and  Mocba  Blend . 24 

— Java  and  Mocha  Blend . 22 

A”  Mocha . 24 

3”  Mocha . 22 

C”  Mocha . 20 

aguayra  (Washed  Caracas) . 18 

A”  Maracaibo . 18 

B”  Maracaibo . 17 

A”  Santos . 18 

B”  Santos . 16 

C”  Santos . 14 

eaberry  Santos . 14 

A”  Rio . 13 

o.  1  Rio . 12 

0.  2  Rio . 10 

ipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

ipton  Perfection,  1  lb.  cans . 20 

attleship,  1  lb.  packages,  any  quantity...  .15 

og  Cabin,  1  lb.  packages,  100  to  case . 14 

jbuckle’s,  100  lbs.  to  case . 

:ing  Bee,  100  lbs.  to  case . per  case  15.00 


TEA. 

'o.  25  Gunpowder . 

!o.  28  Gunpowder . 

:est  Gunpowder . 

lo.  25  English  Breakfast . 

lo.  28  English  Breakfast . 

lest  English  Breakfast . 

lo.  25  Moyune  Gunpowder . 

lo.  28  Moyune  Gunpowder . 

lest  Moyune  Gunpowder . 

lo.  25  Imperial . 

lo.  28  Imperial . . . 

lest  Imperial . 

fo.  25  Oolong . 

(0.28  Oolong . . . 

lest  Oolong . 

'oung  Hyson . 

apan . 

leno  %  and  %  lb.  packages . 

ilver  Moon . , . 

ilver  Bell,  1  lb.  packages . 

alada  (Ceylon  and  India  Tea) — 

I  Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 

.90 


. 


CANNED  VEGETABLES. 


iaked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4 doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  8  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

lorn— 


Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . . . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

’eas— 

1  Foote  &  Co.,  extra  sifted,  2  doz .  145 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz .  1.00 

Pin  Money,  petits  pois,  2  doz . . .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1.20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
’in  Money  Combination — 

2  lb  ,  2  doz . 90 

Cidney  Beans — 

2  lb.,  2  doz . 75 

,ima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 


’umpklns— 

3  lb.,  2  doz . 95 

;  Gallons . 

'  Iring  Beans— 

2  lb.,  2  doz . 85 

’in  Money  Vegetables— 

;  21b.,  2  doz.,  12  kinds  in  can . 85 

!  Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

|  tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

1  Standard,  3s,  2  doz . 92% 

Gallon,  %  doz .  3.15 

Si  Fair  Quality,  3s . 90 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  fiat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1.05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  a  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  14  lb.,  flat,  8  doz .  2.40 

Gold  Label,  >4  lb.,  flat,  8  doz .  2.50 

Beaver,  %  lb.,  flat,  8  doz .  2.30 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.20 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz„  2  doz .  1 . 10 

Sardines,  in  Oil —  per  case. 

%  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
%  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

%  Oil,  Martell  Brand,  100  cans .  16.00 

>4  Oil,  Marie  Elizabeth, boneless,  100  cans 
Oil  Imported — 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUIT3.  Per  doz. 


Apples,  3  lb.,  2 doz .  1.05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1.50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  1 54  lb.,  chunks,  4 

doz .  1  50 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb  ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  2)4  lb.,  2  doz . . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples — 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 

40-  50.  25  lbs . 

50-  60,25  lbs . . . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
•  12% 

13 


.14 

.15% 


•08% 


.10 

.08)4 

.20 


.06% 


.09 

.08% 

.08 

ov/2 

.07 

.0614 

.04% 


■  18% 
.08 


2.10 


.11 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 05)4 


SALT.  per 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  14  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  214s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl . .  3.75 

Per  c&s6 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2J4  bushel 


to  bag . .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.75 

Green  Peas,  dried,  about  165  lbs.  to  sack... 

Black-Eyed  Peas .  2.20 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas,  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08% 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 45 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup .  ,32 

Gold  Medal . 32 

King  Syrup . 32 

Orange  Brand  Syrup . • . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  J4  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered . .  6.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.80 

Fine  Granulated,  100  lb.  sacks .  4.81 

Confectioners’  A .  4.75 

No.  1,  A .  4.75 

Light  Y ello w .  4.25 

Fine  Granulated,  2  lb.  bags .  6.10 

Fine  Granulated,  5  lb.  bags .  5.00 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz . 4.65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium ,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM.  Case. 


Gold,  double  size  can,  4  doz . . .  4  35 

St.  Charles,  4  doz .  3.90 

Cur  Pet,  large  size,  4  doz..... .  3.75 

Our  Pet,  baby  size,  6  doz .  3.(0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow, 6  doz . - .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . .40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1%  box 
“1776"  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

nr  190  bars  Rp«t.  Rnnn  d  90 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 1 . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  8 . 90 

Best  Blue .  80  3 .40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bare.  Box 

Flash,  for  the  hands  .. . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size . 50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  60  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1. 00 

OldCDbtcn  Cleanser,  4  doz .  3.25 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Yort 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of_  issue ,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


Pea  berry— 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . .  .16 

-3- 

Telephone  2s . 

Sweet  Wrinkled  2s . 

Standard  E.  J.  2s . 

8oaked  2s . 

Rio— Fancy . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice .  .15 

Succotash- 

Extra  fancy  Maine  2s . 

Fancy  Maine  2s . 

Extra  standard  2s . 

Pumpkin— 

Prime . . .  .14% 

Good . 18% 

Fair . 12% 

Squash— 

Rio — 

No.  1  Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 13 

NO  7 . 12% 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey . 

6%-in.  cans,  ex.  stand.  N.  Jersey. 
6-in.  cans,  standard  New  Jersey- 

Standard  Maryland,  No.  3 . 

2-lb.  cans . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 

-1- 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels . .40 

Good,  barrels . 26®  .  30 

Fancy,  quart  Jars . per  dos.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 46®. 60 

Prime .  -40 

Good . 28®. 35 


.22 

.36 

.33 

.80 

2.80 

2.80 


Ordinary 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . . . 

2-lb  tins,  8  dozen. . per  case, 

Quarts,  2  doxen . per  case, 

Sugar  Syrup- 

Pure,  extra  fancy . - . 85®  .  88 

Pure,  oholce .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 29®. 80 

Tins,  2-lb.,  2  doxen . per  case,  1  95 

Tins,  2}<-lo.,  2  doxen . per  case,  2.30 

Tins,  8-lb.,  2  doxen . per  case,  2. 50 

Tins.  5-lb.,  1  doxen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@I95 .  40.00 

Georges  count  110@115 . 25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  00 

Norway,  count  400@450 .  25  00 

Norway,  count  800@360 .  28. (|0 

Norway,  count  240®270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10 % 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  Btrlps,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s .  2.00 


SPICES. 


Per  lb. 
.07 
.35 
.10% 
.17 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 28@.85 

Choicest . 45®.  65 

mperlal— 

Common  to  fair . 20®  .25 

Superior  to  fine . SO®. 35 

Extra  fine  to  finest . 40®. 45 

Choicest . 60®  .55 

Young  Hyson— 

Common  to  fair . 15®.  18 

Superior  to  fine . 22® .  30 

xtra  fine  to  finest . 35@.40 

joicest . 45  @.60 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28@.30 

Choicest . 32@.S8 

Basket-flred— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest. . 32@  .38 

Basket-flred— Choicest . — @45 

Dust  .  @.12% 

•mg— 

montofalr .  @.15 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®.  35 

Choicest  . 40@ .  65 

ouchong— 

Common  to  fair . 16@.18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 30@  .35 

Choicest  . 40@  .60 


@12% 

@.18 

@.25 


ROASTED  COFFEES. 


lava—  Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . . . 

Laguayra — 

Caracas—  Finest . . . 

Qaracaa— Choice . . . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Whole,  bags  or  barrels. 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . . . . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 21@  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon.  Saigon .  .70 

Cloves,  Zanzibar . .....  .  17@ .  20 

Cloves,  Amboyna .  .22 

Cloves,  Penang . 88@.86 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 18% @  20 

Ginger  Jamaica,  unbleacned . .19@.20 

Ginger,  Calcutta .  .  08 

Nutmegs,  75-  80s.  . . 25®  35 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140& . 15@  .18 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@  .19 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15 

Cinnamon,  extra . 26;  _ 

Cinnamon,  Saigon . 73^ 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doxen  Per  dox. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . „ . 98 

Pepper,  white .  1.66 


1.20@1 .25 
1.40(01.60 
1.00@1.10 
.76®  .80 


1.25 

1.10@1 .20 
•  95@1  00 


1.00@1.16 
2. CO 


1.20 


Quarts,  glass  Jars... 
Beets— 

Fancy  8trawberry  8s . 

Cut  Ss . . 

Sweet  Potatoes  8s . 

Sauer  Kraut  8s . 

Spinach- 

Standard  Maryland  8s.. 

Fancy  New  Jersey  3s . 

Gallons. . . 


1.60 
1.40 
1.15 
1.00 
.75®.  80 
3  40 
3.00 


1.50@1.76 


.  S0@1 . 10 


1.45@1.50 

1.60@1.75 

4.75 


CANNED  GOODS. 
VEGETABLES. 


Asparagus- 

Extra  white  2%s, unpeeled  Calif.. 

Medium  green  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Reans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s . 

Standard,  plain  or  sauce,  8s . 

Fancy,  plain  or  sauce,  2s . 

Fancy,  plain  or  sauce,  3s . 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s . 

Extra  standard  2s . 

Standard . .'. . 

Soaked . 

Beans,  Stringless— 

Fancy  2s . 

Fancy  Is . 

Extra  2b . 

Extra  standard  2s . 

Standard  2s . „ . 

Standard,  not  stringless,  2s . 

Beans— 

Yellow  Wax  2s,  fancy . 

Yellow  Wax,  standard  cut . 

Red  Kidney  2s . 

Corn- 

Fancy  Maine  2s . 

Fancy  New  York  2s . 

Standard  New  York  2s . 

Maryland  2s,  Maine  Style . 

Other  standard  grades  2s . 

Peas— 

Smallest  8ifted  2s . 

Extra  Sifted  2s . 

Sifted  2s . 


Per  dox. 

5.75 

4.50 

4.10 

4.30 


•  50@  .65 

.75®  80 
1  00@1 .05 
1.15@1.25 
1.50@1.60 


1.50 
1.15@1  25 
1.10@1.15 
75. @  .80 


2.10 

1.10@1.20 

1.40@1.75 

1.10@1.15 

90 

.80 


1.20@1.25 

1.00@1.10 

•85@1.00 


l  15@1.20 
1.00@1  10 
•  95@1 .00 
.76@  .80 


2.10 

1.60@1.75 

1.30@1.S5 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . . 

Extra  2%s . 

Extra  standard  2%s . . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%b . 

Fancy  3s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  G.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  2%s . 


Per  dox. 
8.80 
3  20 
2,65 


8.25@8.65 

4.40 


3.50 

3.00 

9.75 


8.80 

3.10 

2.75 


2  40 
3.00 


8.75 

3.25 


8.50 


EASTERN. 

Pears- 

Choice  New  York  2s . 

Choice  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . . 

Plums,  gage,  3s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


1.60 

2.25 

1.25 


2.25@2.40 
1.10@1.20 
4.00 
1.15@1. 25 


3.25 

8.00 


2.75 


FISH. 


Lobster- 

Flat  is . 

Flat  %8 . . . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  is . 

Medium  Red . . . 

Red  Is . . 

Columbia  River  Chinook  Salmon- 

Flat  %8 . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


4.50 

2.50 


1.50 

1.10 

1.35@1.40 


1.25@1.30 

2.00 

2.10 

2.90 


2.15@6.00 
2. 35  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  1-lb.  cartons . 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 
Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  Sartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  lb. 
.11% 

.14 


.16 


13®  .14 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . . . 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs- . 

2-ln  ,12  lbs . .. 

Currants— 

Fancy,  1-lb.  cartons . .... 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . - . 19® 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality . . . 13@ 

Fard  Dates— 

60  lbs.,  bulk . 

l-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . - . . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . - . 

30x40,  choice . 

\  40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  8Ux  90 . - . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples  — 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . - 

Prime,  50  lbs . 

Choice,  l-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . - . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 

.CS 

.09) 

.C8> 

.08 


@.18 


.23 


.14 


.074 

.1  " 


.07 


.11 
.09); 
•  071/ 
.07* 


•.a* 

.09* 


•  UK 


.16* 
•  14H 


.26 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 39 

Valencia,  28  lbs . 33 

Flot,  shelled . . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished, 80  lbs . 12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


@.46 

@•40 


.21 

•  15% 


.12% 


.12 

.14 

@.14 


.16 

.18 


.18% 

.14% 

•  12%, 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accord’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  BeanB,  according  to  quality 

Brussels  8prouts . 

French  Macaroni,  cartons,  25  lbs., 
perl  b . 


Per  case. 


8.00@22.00 


14.50@22.00 

24.50@27.00 

15.00@40.00 


12.00@20.00 
25.00@35.0fl 
18  00@20.0C 
12.00@17.0fl 
18.00@20.00 
12.00@16.00 


.06®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

n y  subscriber  to  the  "GROCER  T  WORLD  ”  who  is  unable  to  purchase  at  the  following  price*,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  price*  are  subject  to  market  fluctuation*. 


ADVANCES.  Column. 

. . — .  *7 

e  Poultry .  45 

tern  Turkeys .  45 


JDMGJLINM18,  Column. 

Hominy .  29 

Raisins . .  36 

Hams . 43-4  * 

Lard . . .  44 

Dressed  Beef,  City  and  Western .  44 

Dressed  Hogs . ; .  44 


ADDITIONS. 


Ceiamn. 


fllftl  in  CAME  ETIETTHM  TOD  BUT. 

Standard  Weights  per  Boihel. 


Mtirow  Beam.,,.. ....... 

Medium  Beans.  . . 

. 

. 60  lbs 

Pea  Beaut . 

Red  Kidney  Beans, . 

Hominy  ... . 

Pun . 

Barley . 

Potatoes . 

. c8  41 

Onions . 

Shell  bark*  . . 

COL. 

rm  Osh  Drawer, ....... ..33 

m  . M....47 

munition  . .  4 

•  Grease  ...MN.I.....M.....  5 


p,  Paper . . 4* 

;  and  Twine  Holders... 33 

dng  Powder.. . .  5 

ley...... ......  . . mSj 

kets . .  ».»•..  6a 

h  Brick  ....mm. ...... .....h«59 

ns ........................ ......sj 

ln«Z .  « 

a* . . 

omi . . oi 

ihei . 63 

■kwheat  Flour . .8 

ig  Borer* . 33 

chert’  Sundrlet... . —44 

ter  Dlshet . 6s 

ter . . . 7 

ter  Color . ... . 47 

nphor . 47 

idles . 15 

idles . . .  7 

ined  Good. . . .  8 

alifornU  Fruit. . to 

'egetables. . —  8 

ish. . -is 

le  Fruit . -10 


Sardines . . . 

Soups  .....«*«...........c«.< 

Capers  S7 

Catsup . „..i6 

Cereal  Specialties........^. 

Cereal  Coffee.... ........ ».»«w 36 

Cheese  .  .....m... ........ ......^.s  7 

Chocolate  and  Cocoa . ^..17 

Chewing  Gum....~~.. 51 
Cider  •msvssssssswwswsSO 

mv 

Codfish . . . —.35 

Coffee  Mllis . 

....  8 

Cream. . . . 

Condensed  Mince  Meat. 

,_.*i 

....38 

Corn  Starch . . . 

Cottolene . . . . 

-3 

Crackers,  Cakes,  etc..-.. 

....*• 

Tobacco . 

Dressed  Hettt... 
Drugs,  Grocer.' . 


COL. 

. 44 

•—47 


i..e..M......H 


Kggs 

Essence  of  CoSm..... 
Extracts.  .s»..«...»..s*s* 


Fancy  GrocerU. 

Farina.  . . . . . 

Fartnacwni  Good., 

Faocats . 

Canned  Fish, 
Fixtures, 

Flour 


— *7 
— «9 
....•9 
—•33 
....is 
3* 
..8 


Flour,  Self  Rising.. . .8 

Flour,  Buckwheat. . .8 

Fly-paper . — . 59 

Food,  Bird . . . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign,  Dried . 35 

Fruit.,  Green . 


Gelatin.  . . 31 

Ginger,  Jamaica.., . 47 

Gravel,  Bird . 59 

Grocers’  Fixtures . 3a 

Herring . 34 

Hominy  and  Grits . .9 

Honey . ..36 


Ink., 

InMct  Powder 
Ironing  Wax.. 


eeeeeeeeeeeeeeeee.; 


COL. 

—37 

,...48 

59 


Jan  and  Jar  Rubbera. . 7 

JelUas . „ . 46 

Junket  Tablet. . —30 

Ketchup— . . — .s< 

Lamp  Goods.. _ _ J7 

Lara.—  —.44 

Lemons  and  Orangea,,— .. 

Lentils. — . ...— . sp 

Licorice  47 

Lime....——. ........... —..37 

Live  Poultry  ...——...45 
Lye,  Concentrated . ...37 

Macaroni  .3* 

Mackerel—...—. . . 34 

Maple  Sugar  and  Syrup. ..  60 
Matches.....  ..37 

Measures _ — . 33 

Meat 


Mince  Meat 
Molasna„ 

Mucilage. _ _ 

Mustard . . 

Mustard,  Prepared. . 

Marmalade. . . 


£ 

-.60 

-39 

-57 

-57 

...46 


Noodle.,  Egg. . .9 


Nut. . 

Oat  Meal. 

OUa„ . 

OB, 

Olive  Oil 
Olives... 


Paper.. 
Paper  ~ 


COL. 


>e*eeeeeeeeeeeee«ss^9 

1  ee  ——•••  .........  39 

. -...-40 

....  *•«»««..  *»»««<  4^ 

■— - . 39 


eeeaeeeeeeeeeeeee«»»»ee»«s»4^ 

•4* 


■•eetsMSMMH 


••eeeeeeeeeeee 


Peaa,  Dried . . .9 

Pepper  Saoc. _ _ 51 

Pickles . —4. 

Pickled  Meat* . . . 4* 

Plum  Pudding. . —.—..46 

Pork  and  Beef. . —43 

Potnsh.... . . .....37 

Potato  Culps.— —.—..4a 

Poultry  Seaaonhw . ..45 

Poultry,  Dressed— ——..45 
Poultry,  Live.......,.— ..45 

Ponder,  Rifle....—.—..  4 

Preserves— ..46 

Provisions^.........,™ - 43 

Puddlne  ...——...31 

Putty  . . ——47 

Rennet. . . . 50 

Rice ............ .. ............ ,..31 

Rice  Flour . 19 

Rolled  Oats . 19 

Root  Beer... . 53 


Rope  — 
Rosin . 


COL. 

. 59 

. 47 


Sago. 

Salad  Dressing. 
Sal  Soda.., 

Salt . . . 

Sapolio 
Sardines— . 


•eeeeeeeeeee  eeeeeeeee, 


1  eeeeee  e  e  e  eeeee  1 


Sauce  and  Condiments . ja 

Sauer  Kraut...— . 46 

Scales. . 3a 

Scoops,  Grocen' . 33 

Scorning  Soap . 5a 

Seeds . . . 53 

Shoe  Dressing .  6 

Shot. .  4 

Smoked  Fish.. . 34 

Soap,  all  kinds . 54 

Soda,  Bicarb. . —33 

Soft  Drinks. . . . 53 

Soups  ....... ,.......*•■.•....•13 

Specialties . 34 

Sptees . 55 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders.. . 55 

Segars . 64 


COL 

Sugars. .  1 

Sulphur . 47 

Sundries . 39 

Syrups . fie 


■•eeeeeeeeett 


-ST 

-Jt 

-4 


Tacks.. 

Tapioca 

Tar . 

Teas . 

Tobacco,  Chewing . 6 

Smoking. . 64 

Tobacco  Cutters.. . 33 

Tubs . 6a 

Twine  Holder . 33 

Twine . . ...59 


Vermicelli . 3a 

Vinegar . 43 


Washboards . 6a 

Wax,  Frnit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour . . . 39 

Wrapping  Paper— . 41 

Wringers,  Clothes . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes.. 


.63 


-1- 

SUQAR. 

ifectioners'  Lozenge . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . 

44  Coarse  Granulated . 

r]e  Tablets . . . 

'stal  Dominoes . . 

:  Loaf . 

ent  Cubes . 

Ardered . 

tra  Fine  Granulated . 

irse  Granulated . 

ululated . . . 

eGranulated  . . . 

44  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 

44  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

"  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
41  in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 
cases . 


ifectioners’  A.. 

-Keystone  . 

-American  A..'. . 

-Centennial  A . 

-California  A . 

-Franklin  B . . 

-Keystone  B . 

-American  B.... . 

-Centennial  B . . 

-California  B . 

-Franklin  Extra  C.... 
-Keystone  Extra  C.... 
-American  Extra  C ... 
-Centennial  Extra  C.. 
-California  Extra  C..., 

-Franklin  C . 

-Keystone  C . . 


525 

5.25 

5-45 

5.10 

5-35 

6 .30 
7-35 

5.80 

5-35 

5.20 

5.20 

5.20 

5.10 

5.10 

5.15 

5  i5 

5  25 
5-30 

5.30 

5-40 

5-40 

5-3° 

5-30 
A- 9° 
4-85 

4.80 
4-75 
4.70 

4.65 

4.60 
4-55 
4.50 
4-45 
4.40 
4-35 
4  •  3° 
4-25 
4-25 

4.25 

4-25 


TEA.  Per  lb. 

»ans — Basket-fired .  18  @  35 

>ans— Pan-fired — Common  to  fair .  17  @  23 

’ine .  24  @  28 

'hoicest .  30  @  38 

3M03A — Superior  to  Fine .  18  @  20 

Choice  to  Extra  . .  22  @  35 

Choicest .  40  @  50 

dchow— Common,  cargo .  14  @  16 

ood,  medium . 17  @  22 

uperior . .^T  23  @  28 

‘ne .  3°  @  35 

hoicest .  @  40 

npowdbr — Choice  to  Extra .  29  @  35 

Choicest .  40  (5)  45 


27 

@ 

30 

35 

@ 

4° 

45 

@ 

5° 

@1 

55 

J5 

® 

20 

22 

25 

3° 

I 

35 

13 

® 

20 

28 

® 

3° 

35 

® 

4° 

17 

® 

38 

*7 

® 

4° 

14 

15 

18 

@ 

28 

3° 

@ 

4° 

Per  lb. 

•45 

•47 

.40 

.42 

•  35 

•37 

•45 

.40 

•45 

.40 

•45 

.40 

Moyunb— Good .  27 

Fine . 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  13 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  17 

Ceylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest . 30 

PACKAGE  TEAS. 

Lipton's  Teas— 

In  ^  &  lb.  In  yA  lb. 

Ceylon  and  India,  No.  1 . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  2  . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  l/{s  and  54s,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  34  s  and  34s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . .  40 

Tetley's  Tea —  Per  lb. 

34  lb.  or  l/t  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

34-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  .  2254 

34-lb.  Silver  Sacks . 23 

3^-lb.  Silver  Sacks . 23% 

J^-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  44  “  .19 

1- lb.  silver  bags . "  44  .1 9 34 

J4  lb.  silver  bags .  44  44  .20 

34  lb.  silver  bags .  44  44  .ai 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 . . .  4.00 

No.  100 . .......  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ^  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz  . . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  34  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85  ^ 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  34  gross . per  gross  9.25 

Mica,  34  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.40 

BAKING  POWDER.  Per  Do* 


34  lb.,  4  doz.  in  case. ...  x.oo 
}4  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  34  doz.  in  case....  16.75 


Davis'  O.  K.,  34-lb.,  4  doz . . per  doz.  -45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  34  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  4  doz . per  doz.  1.23 

Cleveland's,  34-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37^ 

Leslie's, 34-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^4-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8234 

6  oz.  glass,  2  doz . . .  1  °7 54 

6  oz.  glass.  4  doz .  x*°4 

6  oz.  glass,  6  doz .  io3 

6  oz. , 1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

i-lb.  cans,  x  doz.  in  case . . . per  doz.  2.50 


-4- 

Royal,  ioc.  size,  4-doz . 86 

“  y.  lb.,  4  doz . . .  1.30 

"  K  “  2  “  .  2  -4° 

.  465 

2.25 

1  *25 
12 .00 

1  ”  ....  "  2.50 

2  “  ...  “  .55 

3  “  ....  “  -75 

H  “  ....  “  6.00 

1  “  ....  “  1.50 

3  “  ....  “  .80 

3  “  ....  “  -45 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  •  “  5Mb.  . . 

Boston  Brand,  5-lb.  size,  J4  doz.  case. ...per  doz. 


“  % 

“  Va, 

Purity  Brand  5 


K 

% 


BLACKING— Shoo.  Per  Grots. 


•75 

8.75 

.78 

6.90 


Shinola . per  doz. 

Shinola,  J4  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 .  2.75 

44  “  B.  B.  B.  M . per  34  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

44  44  44  small .  5.00 

Mason's  No.  1,  34  gross .  2.22 

44  44  2,  44  2.60 

“  “  3,  “  2.85 

“  “  4.  “  .  4  55 

“  “  5,  “  7-50 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  p.r  Dot. 

Mason's  Shoe  Dressing . 75 

Acme,  1  doz .  1 .15 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 8234 

Brown's,  Army  and  Navy,  1  doz . 8234 

Boyer’s  French  Dressing . 65 

44  Oil  Polish . . . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  .85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  ComDination,  russet. . 2.00 

Star  Combination,  russet....—  , . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  dries  up,  large  tins..,  .75 


36 


GROCERY  WORLD 


GREEN  COFFEE.  J*«  lb. 

Rio  Golden  Fancy.. . . °9t£®-10 

“  Prime . . . . .  @  08 X 

«  Choice . ....  @  08 

Santos  Peaberry ,  extra  fancy .  .  12X 

"  Fancy- . °9X@'°9X 

“  Choice . @09 

Maracaibo,  Strictly  Fancy,  Mild . .  .izX®'13 

"  Choice.... . .  @.izX 

Washed  Caracas,  Fancy . Z3X@,4 

Laguayra,  Fancy .  .zoX 

Java,  Extra  Fancy  Old  Government . ao^®.2i 

“  Extra  Fancy .  ®.  20 

"  Fancy . . . .... 

Mocha,  Hand  %  bales,  genuine,  finest..  ®-i9 

Mocha  Seed,  Santos,  Fancy .  @.10 % 

Mocha  Seed,  Santos,  Choice .  @.zoX 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rl<.,  Extra  Fancy  Golden . . 

“  Prime. . 

**  Choice . . . 

Santos,  Extra  Fancy . 

"  Fancy . . . 

"  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . . . . 

"  Fancy.... . . . . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  x„ . as 


®  is 

& .  11 
®09H 
.12H 
®.  12X 
®  .12 
®.I4 

@  MX 

@.»5 

®-25H 
@•*4  X 
@*3K 


‘  3- . *7 

“  "  “  4 . 14 

Pack  In  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Eureka. . zJx 

Leader . ,3 

Jap . . 

Special,  No.  6 . . 

Special  Drive . . 

Extra  Value  Blend . r<>X 

Bargain  Blend . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  p«rlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

frio,» .  »5  X  isA*. 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .26 

Saludo,  lbs . 

“  50-lb.  tins . jo 

“  barrels . 18 

Vlv,  lbs.... . ,6 

“  50-lb.  tins . . 

**  barrels . 

Ground  or  pniverixed  without  extra  charge. 


Llpton’s  Package  Coffee — 

Special . 26 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

"  48  i-lb.  cans . 29% 

Trinidad,  60  or  100  1  -lb.  cartons . 26 

“G-A”  Blend,  so  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21  X 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  X 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  sa,  24  or  48  %-\b.  cans 

per  X  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . . 27X 

Tourist,  24  or  30  3  lb.  tins . 27X 

Almoco,  40 or  60  1  lb.  tins . X 

Almoco,  24  or  30  3  lb.  tins . 20X 

E  L.  C.,  too  lbs.  to  case .  ,14 

E.  L.  C.,  6olbs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14  % 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14X 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr” 

50  tins  In  box . per  box  3.90 

12  tins  In  box . per  carton  .95 

sib.  tins . perdos.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  %-gtots  Improved 

cans . . . per  gross  s,25 

Floto’s  Coffee  Essence,  X'gTOSS  cans,  tin 

ends . per  gross  2.70 

Floto’s  Coffee  Essence,  X'Sross  cans,  all 

tin . per  gross  a. 85 

Floto’s  Package  Chicory,  65.1b.  cases,  per  lb.  .04X 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross  a. 25 

Hummel’s  Essence,  tin  can,  X  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  a. 70 

“  «  Improved  «  «  a. 15 

Chicory,  Sellg’s.  65’! . 05X 

“  English  Ground,  bags  about  160  lbs.  .05X 

“  Francks’,  stick,  65  lbs . 06X 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04X 

"  Koenig's . 05 

l 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12 X  lbs .  4.75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs.. . .  4-75 

FG,  FFG,  FFFG,  kegs,  12X  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,6X  lbs . . . . .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  2.00 

BB.  bags,  25  lbs .  2.25 


— T— 

BLUING— Dry.  Per  Gross. 

Barlow’s,  small.  2  doz . .  2.60 

"  large,  1  doz .  5.20 

Sawyer's,  No.  1,  6  doz.  . .  1 .50 

*'  No.  3,  3  doz .  3.35 

Colburn's,  No.  z,  4  doz .  1 .60 

"  No.  2,  3  doz .  2.50 

"  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING— Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  X  gross . 

Cream  Indigo,  2  oz.,  X  gross .  3 .90 

Cream  Indigo,  4  oz.,  Q  gross .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 

BUTTER.  Per  lb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tuba . . .  .30 

“  First,  “  29 

“  Second,  "  28 

»  Third,  «  27 

“  Imitation,  30-60  'bs .  .  25 

“  5- and  10-lb.  rolls,  60- and  100- 

lb.  boxes .  .31 

Ladles,  30-60  lbs.,  bakers’  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxa.  ,33 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J„  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .31  . 

.  Shea!  (“400")  Elgin,  so-50-lb.  boxes .  .30 

Sheaf . 28-.  30 

B.  S.  Gilt  Edge,  cartons .  .34 

Gumse,  pounds  or  half  pounds .  .31 

Belle  Spring .  .29 


CANDLES.  Per  lb 

P.  AO.,  8’a,  30  lbs  ••••••  seaaeeaeae  >•••••  see  eietaessnse  .10% 

“  16  s,  . .  y/ 

Paraffine.  4’s,  6’s,  8’a  cartons,  36-lb.  cases, 

per  lh .  .08X 

Searchlight  Hotel,  16’s,  30  lbs . . *2 

Peerless  “  “  “  . 

Bright  Light,  “  “  . per  box  2  50 

Werk’s,  8’s,  30  lbs.. . . 

“  16’s,  30  lbs . r3 

Carriage  Candles,  size  6xiH . 

Martha  Washington,  long  12s . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.20 

Mason’s,  quarts . „rrL . per  gross  4.45 

Mason’s,  half-gallons . por  gross  6.20 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . . . perdos.  .]( 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  X  gro.,  no  rubbers,  per  gro.  1 .74 
Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  1  dot.  cartons . per  lb.  45 

"  medium,  1  doz.  cartons . .  “  ,40 

Reliable,  white  rubber,  wide .  2t 

“  "  medium . 

Black,  medium. . per  lb.  ,5 

*  (25  lb.  lots  z  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage .  « 

“  Thyme... .  « 

Savory .  “ 

"  Special  case  asssortment,  a 

doz.  Sweet  Marjoram,  1 
doz.  Sage,  X  doz.  Thyme, 

X  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

X-lb.  cartons,  z  doz . . per  dos. 

tf.lb  “  «  « 

X-lb.  "  “  “‘‘,',"“"""11"  «• 

X-lb.  screw  cap  bottles,  2  doz . per  doz. 

X  -lb.  sqnzue  cans .  a  dos. .  “ 


•  4° 
■  73 
1.15 


CANNED  GOODS. 

Tomatoes—  '  Pa,  dc, 

Mrs.  Hancock's  Frying .  x  3i 

Frying,  Good  Luck  Brand. .  j.y 

DuBois’  Frying .  x  ,j 

Jersey  King,  No.  3,  Standard  Jersey .  z.ot 

Blue  Hen  Chickens,  No.  3 . 97 

Rio  Grande,  fancy,  Jersey .  z  05 

Silver  Lake,  fancy,  Jersey . z  .10 

Alta,  No.  2 . „ . 70 

Alta,  No.  10, 1  doz .  3  xe 

Bull  Dog,  No.  2 . 70 

Lima  Beans — 

Tinsley’s,  extra  small . 1.33 

Silver  Lake . 

Little  Darlings . .  . z  30 

Acorn .  z.15 

Early  Autumn . 91 

Boyer's,  No.  2 .  z.07 

Oxford,  Maine  packed . 87 

String  B<ans— 

Extra  Fancy .  1.65 

Cloister,  fancy  N.  V .  145 

Mikado,  Penna.,  fancy .  z.oo 


30#%  PR0flI=D0N’T  MISS  IT 

Nine  people  out  of  ten  like  Spring  Garden  well 
enough  to  pay  6oc.  per  lb.  for  it.  It  is  the  one  tea 
which  makes  friends  everywhere  and  its  friends 
stick  to  it.  Here  is  our  price: 


In 

100-lb.  Barrels 

18 

In 

5-lb.  Silver  Bags 

.  , 

19 

In 

1-lb.  Silver  Bags 

s  =  = 

•  e=  c  0 

19% 

In 

%-lb.  Silver  Bags 

*0  50. 

•  • 

20 

In 

'A- lb.  Silver  Bags 

£  So 

•  a. 

21 

cents  per  lb.  net 
cents  per  lb.  net 
19%  cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Give  Me  Some  Fresh  Roasted 

i\ae  s  Lucca  unvc  uii 

■  J=Lii gi 

Peanuts 

An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

AogNT*  for  SAMUEL  RAE  A  CO.,  Leqhorr,  Italy 


£yjiPORATED 


"‘'■'"gfoO'S 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 

grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  offruitis  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


TME 

f&tC53 


You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 
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Boyer's,  as . 8a% 

Acorn,  3s . . .  1.05 

Acorn.  No.  2 . n'A 

Safe,  No.  2 . . . £0 

hire  Wax  Beans— 

Acorn . . . 7° 

Champion . 65 

Winsom,  N.  Y.,  No.  10,  1  doz .  3.75 


,ked  Beans — 

B.  &  M.,  No.  3 .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell’s,  No.  2,  plain . 92J4 

Campbell's,  No.  2,  sauce . 92% 

Oxford,  No.  3 . 90 

Narraganaett,  No.  2,  tomato  sauce . 97^ 

Narragansett,  No.  3,  tomato  sauce .  1.37^ 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87% 

Van  Camp's,  No.  2,  sauce,  2  doz .  1.32 'A 

Moore  &  Brady,  No.  3,  plain . 82^ 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  t,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 47% 

Martin  Wagner  Co.,  No.  3,  plain . 92J4 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1.00 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

i,4  . . . -  *5° 

Schimmel  s,  No.  1,  sauce . 50 

Schimmel’s,  No.  2,  sauce . 87 lA 

Schimmel’s,  No.  2,  plain . 82^ 

Bunker  Hill,  No.  3,  plain . 77% 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider's  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  z.8o 

s-lb.  cans,  3  doz .  “  1.40 

11-lb.  cans,  4  doz .  “  .90 

1 -gal.  cans,  %  doz .  “  3.00 

Snnnyslde  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  2  doz . . per  doz.  .95 

2-lb.  cans,  3  doz. .  “  .70 

i-lb.  cans,  4  doz .  “  .  45 

1 -gal.  cans,  54  doz .  “  3.00 

d  Kidney  Beans — 

'oan  of  Arc,  No.  2 . 82% 

Martin  Wagner’s,  No.  2,  2  doz . 72% 

Martin  Wagner’s  Extra  Quality . 80 

I  Van  Camp’s,  No.  a,  2  doz . per  doz.  .82 

rn- 

Cornlet . . .  1.65 

Vinoor,  kernelled . 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy.  Shoe  Peg...  .90 

’ream  of  Susquehanna . 93 

laker's,  G.  W. ,  whole  grain . 85 

Shoe  Peg,  Susquehanna . 85 

ihoe  Peg,  Osborn’ s . 75 

Mark,  crushed . 77 V, 

itx,  No.  2,  Fancy  Whole  Grain . 72 

Vanity,  No.  2,  Whole  Grain . 70 

^oyal  Exchange,  Whole  Grain . 67J4 


-IO- 
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Peas — 

French,  very  fine,  ioo  cans . 

French,  fine,  ioo  cans . 

French,  medium,  ioo  cans . 

Boyer's,  Midget* . 

Boyer’s,  Extra  Sifted . 

Boyer’s,  Sifted . 

Boyer’s,  Early  June . 

Parrot  Junes . 

Jumbo  June.- . 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . 

Hermit  Brand,  No.  a . 

Beets — 

Red  Jacket,  No.  3,  small . 

Silver  Lake,  fancy,  No.  3 . 

Bohemian,  fancy.  No.  2 . 

Succotash— Belle  Rose,  fancy  N.  Y.  State . 

Quaker,  extra  fancy . . 

Poland,  extra  fancy  Maine . 

Spinach- 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren's,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . . 

Victory,  No.  3,  a  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Asparagus — 

Extra  mammoth.  No.  aft . 

Superior,  large,  No.  aft . 

Staple,  medium,  No.  aft . 

Swan,  medium,  No.  2% . 

Del  Monte  Tips,  No.  lft . 

Extra  Tips,  No.  1 ft . 

El  Dorado  Tips,  No.  ift . 

El  Rio,  medium,  No.  2%,  2  doz . 


iS-75 

13-75 

12  OO 

I.85 

X.50 

1-35 

X.a5 


X  .10 
x.x5 
x.  02# 

.65 

•5*K 


1-45 
1  05 
.85 
1 .00 
1  05 
•  9*54 

*■35 
z.  30 
4.00 


1.05 

.87* 
•92  lA 

•55 

2.30 

4.50 

4.10 

3-95 


385 


3-75 
3  7» 
3.60 
3.50 


CALIFORNIA  CANNED  FRUIT. 


Apricots —  Per  doz. 

Extra  Quality .  2 . 75 

Extra  standard .  2.65 

Pears — 

Bartlett,  extra  quality,  aft* .  2  65 

Bartlett,  extra  standard,  aft* . .  2.60 

Bartlett,  standard,  afts, .  2.40 

Cherries — 

Extra  quality,  aft*.J. .  3.4° 

Extra  standard,  2 ft . - .  3.4° 

Standard,  2% .  3.00 

Peaches — 

Goddess,’ No.  aft,  ex.  stand'd  lemon  cling..  2  65 
Tioga,  No.  aft,  ex.  standard  lemon  cling...  2.60 
Wild  Rose,  No.  2%,  ex.  stand’d  lemon  cling  2.47*4 

Valley,  No.  aft,  standard  lemon  cling .  2.27^ 

Thistle,  No  aft,  standard  lemon  cling .  2  25^4 

Agate,  No.  2*4,  standard  lemon  cling .  2.7% 


Lake  View,  No.  2%,  lemon  cling . 

Lake  View,  No.  2*4,  yellow  free . 

Columbus,  No.  2]/2i  pie  peeled  yellow  free... 
Columbus,  No.  aft,  pie  peeled  lemon  cling.. 

Plums— 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . - . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  x  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren’s,  extra  preserved,  No.  s . 

Silver  Lake,  heavy  syrup,  No  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2 . 

Jersey  Duke,  2s . 

Blueberries— 

Loggies,  No.  2 . 

^  Loggies,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

^  Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  &  B.  yellow.  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears — 

Matchless,  extra  fancy.  No.  2 . 

Fowling  Creek,  good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 

Rhubarb — 

Ayres,  No.  10,  x  doz . 

Strawberries — 

Anchor,  No.  2 . . . 

Jumbo,  No.  1,  4  doz. . . . 

Silver  Lake,  No.  2 . . . 

Silver  Lake,  No.  xo,  x  doz . 

Defence,  No.  2 . 

Pine-apple — 

Phonograph,  grated.  No.  2 . 

Phonograph,  sliced.  No.  2 . . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,No.  2 . 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2.. . 

Terrapin,  E.  &  C.,  sliced.  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . 

Singapore  Chunks,  No.  ift,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  z^,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . . . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  x,  4  doz . . . 


-I*- 


2.10 

2.10 

*•87^ 

1 9  j 

1.90 
1 .90 


The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 


Tan  Chop  Hin,  ft- lb.  chunks . per  doz. 

I€  j  II  It  It 

**  ft  ti  ** 


"  ift  “  sliced  .  “ 

“  x#“  grated .  " 

"  aft  “  whole .  " 

Packed  In  their  own  juice  : — 
xJ4-lb.  chunks, extra  heavy  syrup...per  doz. 
ift"  sliced . .  “ 


.80 
•8  7ft 
1.17ft 
i-35 
x.35 
1.85 

x.4i 

x.40 


3.40 
x  .00 

1.30 

X  .20 

x.o7*4 

.90 

X.IO 

*.55 

7.00 


X.85 


1.92ft 

1 - *7/4 

x.50 

x.65 

X.25 

2- 75 
X  .90 

3.00 

x.40 

1.50 

X  .80 
2.23 

9  .OO 

1.95 
s.oo 
X.90 
x.85 
x  .70 

x.65 

1.60 
x.50 
1.40 
1.12ft 
1  *35 
x.io 
x  .00 
x  .00 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 


Crabs—  Per  doz 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  doz . . .  3.25 

Clams— 


Gold  Label,  No.  1,  4  doz. 

Star,  No.  1,  4  doz . . 

Lobster — 


B.  &  M.,  No.  1,  flat,  4  doz . 

B.  &  M.,  No.  ft,  flat,  4  doz . 

B.  &  M.,  No.  1,  tall,  2  doz . 

B.  &  M.,  No.  34,  flat,  4  doz . 

Star  brand,  No.  ft,  flat,  4  doz . . 

Star  brand,  No.  ft,  flat,  4  doz . 

Star  brand,  No.  1,  tall,  4  doz . 

Star  brand,  No.  1,  flat,  4  doz . 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz . 

Peerless  Brand  (Barataria),  new  pickled. 

No.  x,  2  doz . 

Cotton  Bale,  pickled.  No.  1,  2  doz . 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . 

Pickert’s,  soused.  No.  2,  2  doz . 

Pickert’s,  soused.  No.  3,  2  doz . 

Underwood,  soused.  No.  1,  4  doz . 

Underwood,  soused,  No.  2,  2  doz . 

Underwood,  soused,  No.  3,  2  doz . 

Oysters — 

Boyer’s,  No.  x,  2  doz . 

Boyer's,  No.  2,  2  doz . 

M.  &  B.,  No.  1,  2  doz . 

Stewart's,  No.  2,  a  doz..* . 

Stewart's,  No.  1,  2  doz . 

Victory,  No.  1  doz . 

Kippered  Herring — 

Maconache's.  2  doz.,  plain . . 

Gold  Label,  No.  1,  spiced,  4  doz . 

Salmon — 

Foust.  Sockey©,  x  lb  ,  flat . 

Gibralter,  Sockeye,  No.  1,  tall . 

Gibralter,  Sockeye,  No.  ft,  flat . 

Hapgood's,  No.  1,  tall,  4  doz . 

Hapgood's,  1  lb.,  flat . 

Hapgood's,  1  lb.,  flat,  keys . 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz . 

Humes*  Karluk,  No.  x,  tall,  4  doz . 


4.20 
2  20 

4. *5 

2.90 

*•35 
2  25 

3- 85 

4- 35 


1.20 

*•*5 

1.17ft, 


x  50 
3- *5 
x.50 

2.50 

3.10 


x.05 
2-07J4 
1.07ft 
2.00 
1 .00 
1.05 

*•47  lA 
.St'A 


*95 

x  .90 
I  *5 
1.85 
2.05 

2.15 

1.67^ 

*•35 


Ritter’s  Guaranty 

i / 

---  - 

In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  1017. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 

Canned  Fruits  Canned  Vegetables 


HILADELPHIA,  PA.= 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 


LAMSON  RAPID 
CASH  CARRIER 
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Honeshoe,  No.  . .  >-45 

White  Bear,  red,  No.  I.  tall .  1.32% 

White  Raven,  . 95 

Plata. 

La  Champagne,  %'*,  key .  25  00 

"  hey . - . - . —  *7°° 

Lucullus,  54’. . . .  13  00 

C.  Morel,  X'l .  10.00 

SARDINES — Boaelaas. 

La  Champagne,  Jf’t,  key .  17  .00 

Billet,  small  tfs .  M-«> 

Cadeau,  tf’a,  Key . ...  25.00 

Imported — 

French, 

^s,  Martels .  9 '75 

Ms,  Martels .  13  50 

Morel,  %a,  boneless .  17-5° 

X«,  Aurora,  smoked .  8.25 

Mustard — 

Us,  Irma,  too  cans. . .  3-4 J54 

3s,  Eureka,  key,  too  cans .  3.27)4 

2»,  Luncheon,  soo  cans .  3.10 

Us,  Fox,  100  cans .  3.40 

is,  Underwood's,  50  cans. .  3.95 

<s,  Irma,  50  cans. . 3.45 

is,  Harbor,  4S  cans,  wrapped . — .  3  40 

is,  Booth’s,  extra.  In  cartons,  jo  cans .  1.75 

is.  Continental,  key,  48  cans .  a. 50 

is,  BlanchvlUe,  50  cans. .  2.30 

OO— 

J[s,  Inna  100  cans .  3.6754 

.,  Continental,  key,  100  cans .  3.40 

|s,  Le  Baron,  100  cans .  3  .20 

d  Label,  Kt,  oil,  100  cans.. .  6.  43 

“  U*.  mayonnaise  dressing,  toocans  6  40 

“  U*.  “  “  50  cans  4.30 

Skipper  Sardines —  Per  case 

Qua'Vters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour’s  Verlbeat,  with  key,  No.  1,  2  dos .  1 .35 

“  "  with  key.  No.  2,  1  dos .  2.35 

Fairbank’s,  with  key,  No.  1,  2  dot .  1.25 

"  with  key,  No.  2,  1  dos .  2.25 

“  with  key.  No.  6,  1  dos .  7.60 

“  with  key.  No.  14,  54  dox .  16.  jo 

Libby’s,  with  key,  No.  1, 2  dor . 1.35 

"  with  key.  No.  2,  1  dot .  2.35 

Chipped  Driad  Baaf. 

No.  1,  s  dot .  2.00 

No.  %,  1  dot .  1. 15 

Glass,  No.  54,  2  dot .  1.4; 

Glass,  No.  1,  2  dot .  2.45 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot.  2  8254 
Beechnut  Sliced  Beel,  No.  54,glass  jare.per  dot.  1 . 75 
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Acme  Sliced  Smoked  Beat.  Per  dot. 

Large  tins,  2  dot .  2 . 60 

Medium  tins,  4  dot .  1. 60 

Medium  tins,  2  dot . . .  1-65 

Small  tins,  4  dot .  1  00 

Large  glass  jars,  1  dot .  2.85 

Speciaijars,  1  dot..... .  2.60 

Junior  jars,  2  dot .  >  6° 


Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.7254 

Beechnut  Bacon,  No.  54,  glass  jars .  1.65 

Acme,  large  glass,  1  dot .  2.75 

Acme,  junior  glass,  2  dot .  1.60 


Roast  Beet. 

Fairbank’s,  No.  i,  2  dot .  r  .25 

Fairbank’s,  No.  2,  1  dot .  2.25 

Armour's,  No.  1, 2  dot .  1.3254 

Armour’s,  No.  2,  1  dot .  a. 35 

Libby’s,  No.  x,  2  dot .  x.so 

Libby’s,  No.  2,  1  dot .  a. 20 

Klngan's,  No.  1,  a  dot .  1.15 

Klngan's,  No.  2,  1  dot .  a.ts 


Lunch  Tongue. 

Fairbank’s,  No.  x,  2 dot .  2.20 

Libby’s,  No.  x,  2  dot .  2.90 

Armour's,  No.  1,  2  dot .  2.70 


Whole  On  Tengne. 

Fair  bank’ s  No.  2,  x  dos . . 

Libby’s,  No.  2$$,  1  dot . . . 


7.00 

10.00 


Potted  Ham  or  Oz  Tongas. 

Armour’s  Veribest,  No.  U>  4  dot. . 45 

Armour's  Veribest,  No.  54,  2  dos . 80 

Libby’s,  No.  U,  4  dos . — . 45 

Libbv't,  No.  54.  4  dos. .  80 

R.  &  R.,  No.  U,  4  doz . 1.15 

R.  &  R.,  No.  J4,  2  doz .  1.95 


Potted  Chicken  or  Turkey. 

Armour’s — 

No.  U,  4  dot . 

No.  54,  s  dot . 

Libby's — 

Ne.  U,  4  dot .  -.85 

No.  34,  2  dot . . .  1.50 

R.  &  R.,  No.  54,  4  doz .  1 .75 


•87K 

*-4S 


Boned  Meats. 

Curtice  Brothers,  “  Blue  Label” —  Per  Dot. 

Chicken,  No.  54 .  2.85 

"  “  t .  5.00 

Turkey,  «  54 .  ,85 

“  "  1 .  5  00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11 .00 

Whole  Ham,  No.  154 .  9.00 

Whole  Ham,  No.  254 .  13.50 


1(- 


Devlllod  Meats. 
Curtice  Brothers,  “  Blue  Label  ” — 

No.  5  01. 
Per  Dot. 

Ham . . . x.50 

Tongue... . . . x.jo 

Chicken .  . .  2.10 

Turkey .  2 .  10 


No.  xoot. 
Per  Dot. 
2. 50 
2.50 
3*5 
3*5 


Potted  Meats. 

Curtice  Brothers,  “ Blue  Label” — 

No.  X  Tin.  No.  %  Tin. 
*  Per  Dot.  Per  Dot. 

Ham . . .  1.35  3.25 

Tongue . . .  x.  25  2  25 

Chicken.. . x.95  3.C0 

Turkey .  1.95  3,00 


Snider’s  Tomato  Soap — 

per  dot. 

3  lb.  cant,  2  dot . 

2  lb.  cans,  a  dot . 

x  lb.  cans,  4  doz . 

Gallons,  caxxt,  54  dot.. 

Schimmel's.  assorted  t  lb.,  4  doiM 

Campbell’s  Assort  ,  No. 

1,  4  doz.. 

Campbell’s  Special  Assort.,  4  doz.. 

■  •  .8754 

Schimmel’s  Assort.,  No. 

1,  4  doz.. 

..  .85 

Conic*  Brothers ,  “  Blue  Label 

Quart*. 

Plntt. 

K-Pintt. 

Per  Doz. 

Per  Dot. 

Per  Doz. 

Consomme . .  t 

3*5 

x-75 

x.*5 

Boullon . . . 

3*5 

*•75 

>  *5 

Beet . . . . . 

3. *5 

*•75 

*.25 

Julienne. . . . 

3*5 

*•75 

x.15 

Prlntamer  . . 

3-*5 

*•75 

*.35 

Vegetable . 

3*5 

x  *75 

*.35 

Tomato . 

3-x5 

*•75 

1.25 

Ox  TalL . 

3*5 

*•75 

x.15 

Mock  Turtle . 

3*5 

*•75 

*.«5 

Tapioca  Crecy . 

•  3-*5 

*  75 

x.«5 

Pea . 

3*5 

1  *75 

X*S 

Mutton  Broth . 

3-x5 

x.75 

x.25 

Clam  Chowder . 

3*5 

*•75 

*»5 

“  Broth . 

3*5 

*•75 

x.25 

Chicken  Gumbo . 

3*5 

*•75 

x.*5 

Mulligatawny . 

3-*5 

*•75 

*  .25 

Chicken . 

3*5 

x-75 

i.*5 

“  Broth . 

3*x5 

x.75 

x.25 

Green  Turtle . 

6.  50 

3-50 

2.00 

Terrapin . 

7.25 

3-75 

2.35 

-1C— 


:3 


•°9 

,xt 


3 

°9 


CANDIES  AND  CONFECTIONER? 

Croft  &  Allen  Co. —  Per  11 

Extra  Mixtures. . . . ..,.30-lb.  pails  ,ot 

Cream  Jelly  Mixtures.. .  •• 

Klcxoften  Mixtures. . “ 

Nobby  Mixtures . 11 

Cadella  Mixtures . . . ” 

Fine  French  Mixtures .  “ 

French  |  Creams.. .  “ 

American  Mixtures . . .  “ 

Variety  Cut  Drops. . . ** 

Darling  Mints .  “ 

Golden  Drip  Bar . 15-lb.  boxes 

Sour  Bails . 30-lb.  pails 

Pancella  Cream  Chocolate . .  " 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate... . 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops . . . “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . ss-ib.  palls 

Chocolate  Mints . . . 30-Ib.  palls 

Honey  B  Comb . si-lb.  palls 

Creem  Cocoanut  Balls . aS-lb.  pails 

Cream  Peppermint . 30-lb.  palls 

“  W lntergreen . “ 

Wellington  Caramels  . . sj-lb.  palls 

Froten  MUk  “  . . 30- lb.  pails 


:;i 


Soft  Jelly  Gum  Drops. 
Superfine 
ly  Beans 


w 

W1 


eseeeeses 


lntergreen  Losengeis . 
Mint  “ 


Assorted  “  .  •• 

Conversation  "  . . 18-lb.  palls 

C.  &  A.  Crown  Stick . . . 30-lb.  pails 

Pancella  Chocolate,  x-lb.  boxes,  30-Ib.  oases 

Rock  Candy,  assorted  . . 10-lb.  boxes 

Fanny  goods . 10  bom  In  esse 


•’3 

.11 

.16 

.11 

•’7 

.10 

.09 

.09 

-cl 

.10 

.07 

.xo 

.08 

.09 

•°9 

.09 


.it 

.09 

4.50 


CATSUP.  rax  Do 

Beef  Steak  Catsup,  Medium .  a.eo 

Campbell's,  No.  8,  2  doz . 87 

Campbell's.  No.  8,  Tobasco . 87 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  1.35 

Home  Made,  No.  8,  4  doz . 65 

Waldorf,  medium,  12  oz.,  screw  top,  a  dos . 

Snider's  Catsup  : — 

Pints,  s  dot . t.xe 

54-plnts,  2  dos . ....  1.30 

Quarts ,  1  dot. .  3.15 

Gallons,  6  jugs  In  crate . per  jug  .85 


To  Display 
Fruit 


'1  he  T.  C)  S.  Fruit-Display  Tree  is 

by  far  the  best  thing  on  the  market 
for  showing  of  fruit  and  making 
it  sell  itself.  Solid  oak  or  cherry, 
revolving  top,  ball-bearing  casters; 
stands  6  feet  4  inches  high. 

Dealers  have  told  us  this  fixture 
sold  25  to  50 percent,  more  bananas 
for  them. 

Write  for  prices. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World  "  when  you  write? 


40  cents  a  pound 


Packed  in  54-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  •  Pennsylvania  .  . 


- 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 

Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK, 


Mr-1  WRITING  TO  RDVERTISBRS  KINDLY  WBNTION  "GROCBRY  WORLD 
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ketchup. 


>’■  “Blue  Label"  Tomato  Ketchup : — Per  Caie. 

Small,  15  bottle*  In  caae .  3.00 

iledium,  15  bottle*  In  caae .  4.75 

ge,  12  bottle*  In  caae . .  3.75 


CHOCOLATE  AND 

alter  Baker  &  Co’* : — 

Premium,  ia  to  *5  lb* . 

Caracas,  sweet,  4Jbs . 

German,  sweet,  ia  lbs. 


COCOA. 

Per  lb. 

. 35 

. 32 

25 


jrCTUUUl,  BWCvl)  li  1  U3>*  •••••••*.....•••••••••••  *••••*  •  — 5 

4uto,  sweet,  6  lbs . 32 

Cocoa,  3£-lb.  cans,  ia  lbs.  In  box . 36 

Cocoa,  K-lb.  tins,  6  lbs.. . 36 

;  .  H.  Baker  s : — 

Best  Cocoa,  %-lb.  sire. . per  lb. 

“  |-lb.  “  .  “ 

Premium  Chocolate,  He,  12  lbs . „ . 

“  Hs.  12  lbs . 

Best  Sweet  Chocolate,  ^s . 20 

Best  Sweet  Chocolate,  1-5S . 20 

jrshey's— 

Milk,  J<s,  6  lb . . per  box 

Icoa,  Epp’s,  H-lb-  tins,  7  lbs . 

“  Van  Houten’s,  6-lb.  boxes,  l-lb.  tins, 

per  tin, 

“  •*  6-lb.  boxes,  H'l°-  tins, 

I  per  tin, 

“  “  6-lb.  boxes,  H-lb.  tins, 

per  tin, 

“  Huyler’s,  6  lb . 

“  “  3£s,  6  lb . 

nsdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can. 

V-lb.  round  cans . 19 

K-lb.  “  . 3° 

J-lb.  “  . 59 

iH-os.  “  50 can*  In  case  .07 


•34 

.36 

.31 

3i>2 


55 

42 

72 

37  a 

19 

43 
45 

Per  doz. 
«. *7 
3.60 
7.08 


Per  lb. 
•  55 


i-lb.  “  .  2 -75 

nsdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
In  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

sweet  Vanilla,  4  to  lb . 28 

"  8  to  lb . 28 

Plain  Cooking  Chocolate,  H-lb-  cake* . 36 

coker’s  Cocoa  Powder — 

1.88 

3-5° 
6.50 
•52 
•50 


!^-lb.  tins,  2  doz.  In  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  r  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

:o-lb.  bags,  1  doz.  in  case .  “ 
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Wilbur’s  Cocoa — 

Breakfast,  H-lb.  tins,  6-lb.  boxes . per  lb. 

“  H-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  %s,  12-lb . per  lb. 

Sweet  Clover,  J4*,  6-lb . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•38 

•37 


■3° 

.65 


Cocoa,  labeled,  %%.. . 36 

Cocoa,  labeled,  is. . 38 

Premium  Chocolate,  %s . 28 

Premium  Chocolate,  . 3° 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  %-\b.  size . per  lb.  .40 

“  “  J-lb.  “  .  “  .41 

“  Baking  Chocolate,  H-ib  size .  “  .27 

"  “  “  H-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  '*  .  “  1.65 

Lowney’s ; — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  J4-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  H-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  H’lb.  packages . $6 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-\b.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  %-lb  packages . 30 

Vanilla  Sweet  Chocolate,  1 2-ib .  boxes,  6 

boxes  in  case,  %-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  H'lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  H'lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  Doxes  in  case,  H-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  r-lb. 

tins . 40 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 40 

Diamond  Chocolate,  sweet,  %-lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12“  “  6  “  “  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs. ,  12  bxs.  In  case,  H  lb.  tins  ‘ ‘  34 

36-lb. tins,  6-lb.  bxs. ,  12  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . .  1.75 

Peter's  Milk  Chocolate: — 

No.  61 — H  lb.  size,  croquettes . per  lb.  .48 

No.  62— H  lb.  “  “  “  .48 

No.  63—  H  lb.  "  flat  packets .  “  .48 

No.  64 — H  lb.  “  “  “  “  .48 

No.  93—  i  lb.  “  “  “  “  .48 

No.  66—  H  lb.  “  “  “  “  .50 

No.  67— Alb.  “  “  “  “  .50 

N0.68— Alb.  “  “  “  “  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  %-\b.  jars,  6-  and  i»-lb. 

boxes . 40 

Croft's  Cocoa,  )s,  2  doz.  in  box .  1 .95 

“  '*  3*8, 6  lb.  “  39 

“  “  36s,  6  lb.  “  38 

“  “  is,  12  ib.  “  37 

“  “  5  lb.,  6  cans  In  box . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  Hs,  1*  lb.  “ 

"  “  Hs,  12  lb.  “  ... 

Hawley  &  Hoop's  Breakfast  Cocoa — 

A  No.  1,  H-lb-  tins,  12  in  box . 34H 

“  H-lb.  “  *4  “  . 35H 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

l4-\b.  decorated  can*,  12-lb.  boxes . per  lb.  .30 

yr ib.  “  “  24-ib.  “  ..  ..  "  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34'lb.  tins,  6-lb.  boxes . 3 6 14 

“  yr lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  34-lb- cans,  6-lb.  boxes . 29% 

“  %-lb.  “  12-lb.  “  . 29 

“ —  4-lb.  “•  6-lb.  “  3134 

“  |-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2634 

“  }4s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c-,72  “  .  “  1  -4° 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  “  “  48  to  case . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  11  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  doz... . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz .  . 

Rose,  4  doz . . . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . 

Dr.  Hand's,  2  doz . 

Leader . 

Banner, 4  do* . . . 

Star,  4  doz . 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  doz . per  case 

Pet,  k-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 


6.25 
3*  *5 
4-30 
4-30 
4.  80 

4.65 

3-90 

4.65 

1.90 

4.60 

4.60 

3.10 

4.30 

4.50 

4.60 


3  70 

2  20 
3-50 

3  75 
3  95 
3-25 
3-  30 
2.80 
2.90 
3-55 
4.00 


}  5*6° 


HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con¬ 
densed  Milk 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


— 


It 
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FOUNDED  1815 


SticRney  &  Poor’s  Poultry  Seasoning;  pro¬ 
duces  such  deliciousness  of  flavor  that  it  gives  dignity  to 
dishes  that  would  otherwise  be  insignificant. 

Take  the  bread  filling  of  a  turkey,  season  that  with  a 
little  Poultry  Seasoning;,  and  it  becomes  good  enough 
to  eat  for  itself ;  and  when  this  superbly  spicy  flavor  is 
diffused  throughout  the  meat-  of  the  fowl  by  the  process  of 
cooking,  the  result  is  100  per  cent,  better  than  any  home¬ 
made  seasoning  can  give. 

So  many  thousand  consumers  believe  this,  and,  believing 
it,  have  bought  Stickney  &  Poor’s  Poultry  Sea¬ 
soning;  for  years  that  we  are  sure  your  customers  will  feel 
and  do  the  same. 

STICKNEY  &  POOR  SPICE  COMPANY,  Boston,  Mass. 


Old 
Fashioned 
Gelatine 


The  cleanest  gelatine  in  the  world  now  comes  to  you,  Mr. 
Grocer,  packed  with  Universal  Coupons. 

For  purity  of  stock  and  scrupulous  cleanliness  of  manipu¬ 
lation  Chalmers*  Gelatine  has  no  equal  anywhere. 

Nothing  but  the  finest  calves’  stock  and  the  clearest 
spring  water.  The  result  is  real  rich  old-fashioned  gelatine, 
as  far  removed  from  the  nauseous  imitations  of  it  as  wheat  is 
removed  from  chaff. 

The  average  consumer  has  been  fed  on  imitation  gelatine 
so  long  that  he  will  turn  with  immense  relief  to  Chalmers’ — 
if  you’ll  let  him. 

Two  styles — granulated  and  shredded. 

JAMES  CHALMERS’  SONS,  Williamsville,  N.  Y. 


I 


I 

»• 
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COCOANUT. 

Schepp'z  Shredded,  V-lb.  pkgi.,  15  lbs.  to  case  . 

“  Klb* . 

Dunham’s,  5-cent  package . 

"  %• . 

“  Vi . - . 

“  and  Ht . 

Franklin  Baker  Co’s — 

Brazil,  70  5i-lb.  packages . 

"  35  >4  lb.  “  . 

*•  38  5^-lb.  and  16  )4-lb.  packages 

Brazil,  18  i-lb.  packages . 

“  Shred,  in  palls,  ao  lbs . 

“  “  In  boxes,  *5  lbs . 

“  "  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  palls . 

“  11  In  boxes . 

"  "  In  barrels,  140  lbs...., 

Bakers’,  Macaroon,  barrels,  140  lbs...., 

"  Slice,  "  iso  lbs.... 

*  Strip,  "  iso  lbs.... 


Per  lb. 

•  S3« 

•  *9 
.16 
.a8 
.26% 


a.  jo 
a  .50 
a. 50 
a. 50 
.11 

•«°K 


.10 


.zz 

•  ioX 

•  so 
•IO« 
.10X 
.10H 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .0854 

Oyster  “  . 08  .08* 

Wine  Scroll.. .._  . 10  10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 0754  .08 

Brown  Edge  Water .  .10 

Butter  Thin .  12 

Clover  Mixed . . .  .08 

Cocoanut  R  topic .  .  10 

Cocanut  Tafifey  Bar  .  .12 

Cookie  Mixed . 0854  .09 

Crystal  Bar .  .09 

Fig  Bars .  ,10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08 J4  09 

Fruit  Gem .  .08 

Grandma  Cookies . 08  %  .09 

Honey  Jumble*.  XX . 09%  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .09 


Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09X  .10 

Iced  Vedette  Wafer . 0754  -08 

Lemon  Bar . 08J4  .09 

Man- in- the- Moon .  .08 

Milk  Lunch . . . 07  .07)4 

Orange  Cookies . . . 07K  .08 

Quaker  City  Mixid . o^%  .c8 

Salted  Strips . c8 %  .0} 

S.  ltines . .12 

Soda  Biscuit  XXX . o6J4  .07 

Spiced  Waters . .  .07)4  .08 

Sunshine  Cookies . 07V  °8 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06%  .07 

Package  Goods —  Per  doz. 

Animals . 5o 

Butter  Thin .  z  .00 

Gingerettes .  z.°> 

Gold  Medal  Soda  (small) . 50 

“  "  (large)  . 90 

Graham  Wafers .  1  .to 

Ivinettes .  z.oo 

Milk  Lunch .  1  .co 

Our  Ginger  Snaps . 52 

Pink  Tea .  1.00 

Sugar  Snaps . so 

Saltona  Biscuit .  1  02 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 

1:  j 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  s  doz.  In  case,  per  doz.  1.15 
"  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 
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Weln  Sent,  In  bbls . . . per  gal. 

“  1  gallon  atone  jars  . per  jar  .75 

"  5  gallon  kegs . per  keg  a.  50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  15  gadlon  kegs. .per  gal. 

"  *  In  zo 

“  “  In  s  «  «  .SS-.40 

||  ||  In  a  gallon ^>alls... per  psdl  .75 

Prepared  Special,  with  spoon,  s  doz.  In  case,  *° 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  m  case, 

oer  doz . 95 

IMPORTED  AND  AMERICAN  FANCY 

CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. - . loaf,  .  2  6  3-j 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  ,z8,  less  .22 

Roquefort  Cheese,  12  In  case. .per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

“  i-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  zo  oz.  bottles, 

P«  doz . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  lor  use,  small  bottles,  ■ 

per  doz .  1.75 

Obnutzer  Hand  Cheese,  100  in  box .  a. 25 

Edelweiss, Romatour  and  Bier-Kasc...per  doz.  4.00 

American  Swiss, No.  1 . loai  .19  cut  .so 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .19 

Llmburger  Cheese,  No.  1 . boa,  18  ;  %  box, 

18;  less . 19 

Muenster  Cheese . . . per  lb.  .19 

Brick  Cheese,  No.  1 .  “  .18 

English  Dairy  Cheese .  “  .1754 

Pineapple  (Picnic  size),  6  In  box.-. . per  box  3.00 

“  (Gem  size),  6  In  box .  “  2.25 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  doz.  In  case . per  doz.  4.50 

Lunch  size,  2  doz.  In  case .  “  2.40 

Picnic  size,  2  doz.  In  case ....?. .  “  1.35 

Trial  size . . . . . . .  * 1  z.oo 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  1.00 
“  “  "  No.  1  size  •<  a. 40 

“  Roquefort  “  large  size  “  s.95 

“  "  “  small  size  “  z.45 

Fro  mage  de  Brie,  M.  C.  C.,  z  In  box. ..per  box  z.55 
“  d’lslgny,  “  6  In  box...  “  z.55 

Wm.  Tell  brand,  za  In  box .  “  x.25 

Neufchatel  (Cow  brand) ,  as  In  box . per  box  1 . 10 

Nenfchatel,  Mohawk  Brand . 

Mohigan  Brand .  z.05 

International  Cream .  z.  10 

Star  Cream,  or  Pblla.,  za  •*  ....  11  a. 30 

Miniature  Cream,  or  Phils,  ia  "  ....  “  1.15 

Hand  Cheese,  8  doz . .  *•  z.45 

“  4  “  . -  “  .75 

4  “  Thuringer . .  "  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  z.45 

Scbutzen  Cheese,  12  In  box  .  “  x  25 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . per  lb.  .18 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

«  g  «  . 

Carlsbad  Speck  (Imported  Bacon) . ....  “ 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  is  less,  per  lb. 

“  Landjager,  short . per  lb. 

“  “  long .  ” 

Mortadella,  Dry . . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

14-75 . per  doz. 

"  Cervelat  (E),  50  and  loo-lb.  boxes, 

•  si>4 ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20 ;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .1654  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2354;  less . 

“  Salami  (E),  50  and  too-lb.  boxes, 

.21 ;  less . 

"  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .ao!;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham . .  “ 

“  Petit  Dellcatess  Frankfurters,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz, 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck .  " 

Mettwurst,  half-round .  11 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

detlen . . . per  lb. 

Smoked  Thuringer  Blutwurat . .  “ 

“  Pfefferwurzt- . .  •* 


an: 


.48 

4-75 

2.75 

•3« 

.48 

3-75 

.65 

3.00 

•J4 


•>5 

».40 

•>3 

.22 

.18 

.16 

•*4 

.22 

.21 


.18 

.28 


.90 


.90 

•»5 
.18 
•  rt 


•*4 
.  i3 
.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

(Derby  Brand),  quart  glass  jars 

per  doz .  5.75 

"  (Derby  Brand),  zo-oz.  jars, 

per  doz .  2  50 

Calves’  Head,  In  round  tins . per  doz.  1 .65 

Pickled  Meats,  In  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 


MARMALADES— Orange 
and  Grapefruit 


JAMS— Fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 


WM.  T.  SHERRON,  Agent 

31  South  front  Street 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  10c. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Higah  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


Read  the  Point 
In  Large  Type 


Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell : — 


1.  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 


And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 


Shinn  &  Kirk 

*1400  SPRUCE  ST.,  PHILA.,  PA. 
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ef  Salad,  In  glass . . . per  do*,  i.oo 

In  pint  jars,  glass .  “ 

In  quart  jars,  glass .  “ 

mb  tongnes,  In  glass .  “  1.60 


OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Herring,  mixed,  “Y.  M.’’  54bbl.  5.50  60-75 
'•  mllkeri,  “  54  bbl.  6.50  75-85 

'<  mixed.  Standard,  bbl, 

54  bbl .  5.50-6.50 

rlland  Herring,  milkers,  Standard,  bbl, 

34  bb l . 

otland  Herring,  mixed,  large  iulls,  bbl. 

54  bbl  8.00 . 

milkers,  large  fulls,  bbl 
54  bbl.  8.00 . 

trlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

•11  Herring,  Imported,  about  25  In  pall... .  1.00 

[ced  Heiring,  Imported,  about  40  In  pail.  1.00 

irwajr  Stockfish,  dry . per  lb.  15 

itjes  Herring . per  paK 

BISMARCK  HERRING. 

it  sire,  round  tins,  wlthlkey . per  tin  .20 

.art  “  “  ’*  ....; .  “  .35 

2t.  "  «  "  . ....  “  .55 

Jt.  “  "  “  .  “  1. 10 

SMOKED  DELICATESSEN  PISH,  IN 
SEA8ON. 

•11  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
tt-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

gllsh  Sprats,  36  bunches  per  box . 

uger's  Roll-  and  Brat-Haring,  oval  tins, 

>erdox . .  s.  50 

RUSSIAN  SARDINES. 

ported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls .  ‘  ‘  1.05 

t  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

isslan  Sardines,  in  glass  jars . .per  do*.  2.25 

NORWAY  ANCHOVIES. 

Iginal  Package . per  %  bbl.  5.50 

•packed  in  5-lb.  pail . .per  pail  .60 

“  in  10-lb.  pall .  “  1.10 

*'  in  5-gal.  kegs . per  keg  2.75 

"  In  )4-lb.  flat  tins . per  dox.  .95 

“  in  54-lb.  tall  tins . . . .  “  x.50 

“  In  i-lb.  tall  tins .  “  2.00 

ncy  Kegs— i|i  keg,  .80;  %  keg, . 42 ;  keg, 

V.  54  keg . .  .20 

SALT  SARDELLEN. 

iginal  Package,  1902 . per  anker  16.00 

packed — kegs ,  about  8  lbs . per  keg  3.25 

pint  jars . per  dox.  6.00 

large  tumblers . .  “  a. 25 

“  small  tumblers .  “  x .  25 


RUSSIAN  CAVIAR. 

x -lb.  Tins,  per  dox  19  50  54  kilo  Cans,  per  dx.  19  50 
54  “  “  10.50  «  “  “  10.50 

54  "  “  5-5°  34  "  “  5. so 

54  "  "  2.7s  A  “  “  «  75 

GERMAN  DILL  PICKLES. 
Regular  Sixe. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  1200..— . per  bbl. 

15  “  keg—  "  500 . per  100 

10  “  keg —  “  300 . .  “  1.00 

5  “  keg—  «  150 .  “ 

10  lb.  pail—  “  50 . .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

^  ((  ((  ^  . .  « 

10  lb.  pall . .... . . per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spltzkugeln .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Busier  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  x,  6  “  ...  “ 

“  “  No.  a,  6  “  ...  “ 

“  «•  No.  3,6  “  ...  " 

Amandines,  9-lb.  tins . per  tin 

"  small  tins .  “ 


6.50 
2.  40 

1.25 


.18 
•  »5 


•30 
.50 
•75 
1 .00 
5-2S 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb. 

bags,  per  bag .  2.50 

Green  Kern . per  lb.  .  0954 

Potato  Flour .  “  .07 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “  .60-  80 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  "  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

30  2-lb.  tins . per  case  6 . 50 

15  4-lb.  “  .  “  6.50 

6 10-lb.  “  .  "  6.50 

Freight  prepaid  on  two-case  lots. 
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eggs.  Per  Dox. 

Nearby,  candled  and  selected, 30-doz.  crates...  .35 

Western. . . . 30-  .34 

Storage . 2c-  29 

CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .15 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.13-  .14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 1554 

FANCY  GROCERIES. 

Almond  Staple  Paste,  s-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

“  "  54  “  .  3  25 

Anchovy  Paste,  tancy,  per  dox .  4.75 

“  plain,  per  dox. .  3.75 

Bouillon,  Burnham,  pints,  2  dox.  In  case .  3.75 

“  “  54  plots,  2  dox.  In  case....  2.00 

Capers,  Nonparlel,  54  gallon  kegs .  x.50 

"  “  Quart,  glass . per  dox.  7. 00 

“  bottled,  %  sixe...  .per  dox.  2.35 
'<  «  “  “  .  •<  1. 9o 

it  <l  «  tt  n  z 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
“  med.  “  “  ia  “  “  5.00 

"  small  “  “  24  •*  «  4.75 

Cherries  In  Maraschino,  In  glass,  x-dox.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dx.  cse.  p.  dx.  .90 
“  “  31b.,  2  dx. case  '*  2.20 

Currie  Powder,  pints,  per  dox .  3.50 

"  4  o*-.  “  a  »5 

“  a  ox.,  “  x.50 

Russian  Caviar, 54’s .  2.85 

"  54’s .  5  5° 

“  54’s .  10  50 

“  x’s .  20.00 

French  Peas,  Extra  Fins,  per  case .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  dor.  In  case . per  dox.  1.60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  "  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  1.25 

“  “  54  pints,  per  dox . 60 

Salt,  In  4-dox.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  ox.,  per  dox .  6. 50 

“  “  “  sox.,  “  .  3.55 

Armour’s  Beef  Extract,  2  ox.,  “  .  4.45 

"  "  “  4  ox.,  “  .  8.20 

Anker’s  Extract  of  Beef,  1 20  vials .  4 .00 

"  “  "  4  ox . per  dox.  4.00 

“  “  “  8  ox .  '*  7.25 

"  “  “  x6  ox .  “  13.50 

Theodore  Marquet  Mushrooms 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.03 

Extra,  “  "  . 

Hotel.  “  «  .  24.00 
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Truffles,  n . per  tin,  .30 

»  h . ” — .  «  ,;f| 

“  34 . . .  “  2.25 

Shrimps,  Pickled,  small  sixe .  x .  oo 

Dunbar’s  Shrimps,  2  dox.,  per  dox .  2.25 

“  Figs  In  Cordial,  1  dox..  per  dox .  5.00 

Bishop’s  Figs  in  Cordial,  1  dox.,  per  dox .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  dox .  4.00 

“  “  54-lb.  “  “  .  2.25 

Rose’sLlme  Juice,  per  dox .  3,60 

Victor  Rose  Water,  per  dox . . .  a. 25 

“  Peach  Water,  per  dox .  2.25 

Pitted  Olives,  per  dox .  5  .aj 


FLOUR.  Per  Bbl 

King  Midas .  6.80 

Gold  Medal . . . 6.45 

Miliboume .  6.25 

On  Top .  6.70 

Ceresota .  6  40 

Pillsbury’8  Best .  6 . 35 

Taylor’s  Fancy .  5.75 

Semper  Idem .  5.00 

Pride  of  the  West .  5  45 

Sunbeam. .  5. 35 

Quaker  City .  6.  95 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry’s  Pancake,  40  packages .  2.85 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker's  Buckwheat,  64  154s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  dox . per  dox.  .95 

Selser’s,  medium  bottles,  2  dot . per  dox.  1.35 

Schlmmel's,  to-  ox.  bottles,  2  dox.  In  case .  1.45 

“  6- ox.  ••  "  " . 90 


Selected  white  Rice 

POPPING  CORN 

C/S  50/10  oz.  Pkgs. 

;  C/S  100/10  oz.  Pkgs. 

|  C/S  24/20  oz.  Pkgs. 

,  C/S  48/20  oz.  Pkgs. 

ASK  FOR  PRICES 


Say,  Mr.  Grocer: — 

Popping  corn,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Brad’s  Tip-Top”  at  10 
cents  and  make  a  fair  profit; 
a  io-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


Cases  of  40  yls 


When  You’re  in  the  Market  Again 

Most  future  canned  goods  have  been  delivered,  and 
you  may  not  need  any  more  goods  for  several  months. 

But  when  you  do,  wouldn’t  it  be  a  good  idea  to 
buy  some  Blue  Bell  or  Clover  Farm,  simply  to  see 
what  they’re  like.  If  they’re  as  good  as  we  say,  you 
will  then  probably  want  to  buy  futures  of  these  brands 
next  year. 

They  come  to  you  backed  with  a  contract  to  deliver 
full  100  per  cent.  That’s  the  only  business-like  con¬ 
tract  to  make. 

Strasbaugh,  Silver  &  Co.  •  Aberdeen,  Md. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


-  — 'v 

4^, 

m 

0 

URN-CROSBVC 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARINACEOUS  GOODS. 


Corn  Meal—  Per  Bag 

Lea's,  white,  Table,  too  lbs .  a.  15 

“  yellow,  granulated,  100  lbs .  a  .  is 

“  “  table,  100  lbs .  2.10 

Western  yellow,  100  Ibt. .  1.7° 

Mother's,  3*> packs .  2.75 

Quaker,  36  packages .  2  85 

Farina,  Heckex's,  24  x's,  per  caae . - .  1.40 

44  Schumacker’s,  24  packages,  per  caae..  x .  15 


Beans — 

California  Lima . ..per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “ 


.06 


a-45 


2 . 30 
2-45 
2.40 
2.35 
2. 60 


Pea#-- 

Green . . . per  bushel 

Scotch .  “ 

Split,  yellow .  *' 

“  R  retn .  “ 

Lentils — 

ixo-lb.  bags . per  lb. 

Less  quantity . . .  “ 


1  95 
2.25 
s  .20 


.08 

.08* 


Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  “ 


.08 


Hominy — 

Lea’s  Breakfast,  10  pkgs . case  x.65 

Lea's  Pearl,  100  lbs . per  bag  2.25 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  x.40 

Western  Pearl,  xoo  lb.  bags .  1.70 

Western  Grits,  100  lb.  bags .  x  .70 


Barley — 

OO.. . 07 

No.  3,  100-lb.  bags .  4.25 


Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case .  1.15 

44  48  5c.  pkgs.,  case .  x.25 

44  asstd.,  24  5c.,  is  10c.  case...  1.20 

44  Smith's,  30  xo  c.  packages .  1.90 

44  assorted,  5  and  10  c . .  x  .90 

Golden  F.gg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  x.55 

Golden  Egg,  10  cent .  1.55 


Oatmeal ,  B ,  per  bbl .  8 .  X5 

44  4'  kegs  100  lbs.,  per  keg .  4. *2* 


Per  case 


Oaten  Gcads,  in  cases — 

Avena,  18  packages..... . 

Banner  Cats,  so  packages . .  4.15 

Friends' Oats,  36  packages .  3.00 
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Mother's,  18  packages . — .  i  -5754 

8uaker,  18  small  site .  1.55 

uaker,  10  large  size .  2.10 


Rolled  Oata — 

Avena,  per  bbl.,  180  lbs.. 
Avena,  per  keg,  90  lbs... 
Standard,  180-10.  bbls..., 
“  90-lb.  bags . 


7-IS 


7.00 

3-5° 


Sago- 

Fine,  bags  about  160  lbs . 

50-lb.  lota . 

Admiral ,  Pearl,  24’s..,.. . . . 

Tapioca,  Instantaneous,  50  x's. . 

Colburn’s  Hasty,  36  pkgs . 

Minute,  -gross,  per  boa . 

Flake,  abont  125  Ids . per  lb. 

“  less  quantity .  “ 

Pearl,  150  lba .  " 

"  less  quantity., .  " 


■°S% 
.06 
.08 
.08)6 
•OlVi 
2.85 
.06 
.06U 
■  OiX 
•  osX 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.C5 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a's . .per  case,  3.85 

Purina  Health  Food ,  36  a's,  Cartons  “  4  So 

Purina  Pankake  Flour,  36  as .  3.00 

Purina  Whole  Wheat  Flour,  20  5’s . per  case  4.20 

Egg-O-See.  36  packages .  a .  85 

Egg-O-See  Corn  Flakes,  36  packages .  2  ■  85 

Cook's  Malio  Rice,  36  a-ib.  packages .  4.20 

Force  Food,  36  packages .  3 . 85 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

**  "  “  as  **  ... . 60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages .  2.85 

Flaked  Klee,  Cook's,  24  packages .  a .  60 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.50 

Grape  Nuts,  24  packages. .  a .  70 

Korn  Kinks,  72  packages .  2.75 

Pettijobn’s  Food,  18  packages... .  1.80 

Presto,  36  packages .  3  35 

Ouaker  Puffed  Rice,  36  packages .  2  .60 

Quaker  Wheat  Berries,  36  packages .  2.75 

Triscolt,  30  packages .  a .  50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  slse .  2.40 

Zest,  24  packages,  15  cent  slxe. .  1  80 

Zest,  so  packages,  25  cent  slse .  3 .90 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs..,.  4.75 
Cases,  3  dor.  pkgs....  3.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2 da. 1  lb.  pkgs.  x.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  dos  1.07)4 

“  Acidulated .  “  1.07)4 

Cox’s,  large .  “  1.57)4 

“  small. . . . “  .95 

Plymouth  Rock,  Pink  or  White...—.  “  1.20 

Nelson's . per  doz.  1.35 

“  small .  “  .95 

Bromangelon,  assorted  3  dot .  “  .87)4 

Fruit  Puddine.  2  do*.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  .87 )4 

Jell-O  Ice  Cream  Powder,  2  doz .  “  .97)4 

Chalmer’s,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa . per  dos.  .92)4 

Imperial  Wine  Jelly . per  doz.  .95 

“  . . . per  gross  xi.oo 

Gelatine,  McKinley's . per  do*.  .85 

Wetmore's  Doable  Refined,  36  xoc. 

pkgs . per  case  a. 70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddine,  assorted,  a  doc . per  case  x  .60 

D-Zerta  Jelly,  assorted,  2  doz. . .....per  doz.  .90 
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macaroni. 


Peril 


Larosa  Alphabets,  square,  25  lbs . 

“  Elbows,  **  «  . .... 

“  Marcaronl,  long,  “  . 

“  11  square  “  . 

Larosa  Spaghetti,  long,  a5  lbs . 

“  Vermicelli,  square,  “  . ; . 

“  Macaroni,  bulk,  “  . 

Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . 

24  10-cent  packages . 

“  Plain  "  Noodles,  24  x-lb.  cartons.. . 

“  "  48J<-lb.  “  . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eler  Gerstc),  48  5-cent  pkgs . 

34  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  x/x  cartons . 

“Golden  Seal”  brand,  25  1/1  packages  (long) 
“  “  48 1/2  “  5-c.  size 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“  Golden  Seal  ”  Egg  Macaroni,  25  10-cent 

cartons. . 

“Imperiale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i4b. 

cartons,  24  packages . . . 

Spice  Drops,  In  baskets,  20  lbs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  xo  5-cent 

packages  In  bundle . per  bundle 

Bulk,  ia-lb.  wooden  boxes..... . . . 


05' 

.06 


»5 

05 

•°5 


1.80 
X.80 
x.3o 
I  90 
x.8o 
x.8o 
1.80 


2.25 
1  38 
x. 


1.00 


i. 91 
x.6» 
x.x 


•  30 
.08 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 .  xo.oe 

“  “  8 . .  16.00 

"  "  to. . . .  S3. 00 

“  Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  i,Tln Scoop,  xo.oo  Brass,  14.ee 
“  Sugar,  “  a,  "  7.00  “  9.00 

*•  Tea,  «  3,  «  6.00  "  7.50 

“  Spices,  “  4,  “  5.00  "  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale . . .  is. 00 

Standard  Cash  Register .  ao.oo 

Tea  Caddies,  round  front,  No.  a . per  doz.  9.00 

“  "  ••  3 .  “  6  j0 

“  “  "  4 .  "  4-50 


Seven  Out  of  Ten  Repeats 


We  have  found  that  seven  out  of  every  ten  people  who  once  eat  Hoffman 
House  pickles  will  call  for  them  again.  Our  new  process  of  pickling  by  which 
they  are  prepared  gives  them  something  that  no  other  pickle  has — a  delicious 
appetizing  quality  that  doesn’t  burn  like  other  pickles  and  never  palls.  You  can 
test  this  “repeat”  quality  at  very  slight  expense,  and  if  Hoffman  House  pickles 
will  make  the  hit  for  you  they  have  made  for  others  you  will  be  mighty  glad  you 
made  the  experiment. 

Packed  in  tins,  enameled  inside. 


Packed  by  THE  J.  WELLER  CO.,  Cincinnati,  Ohio 


= 


We  know  the  butter  market, 
being  manufacturers  and  whole¬ 
sale  dealers  of  some  years’  ex¬ 
perience,  and  when  we  say  that 
our  GURNSE  is  the  best  print 
butter  on  the  market,  we  are 
telling  something  that  we  know 
to  be  a  fact. 

It  simply  must  be  the  best, 
for  it  is  tested  and  inspected 


and  inspected  and  tested  until 
nothing  but  the  very  fanciest 
butter  can  possibly  pass. 

Packed  in  brine  -  dipped 
paper,  and  warranted  the  finest 
creamery  butter  possible  to 
produce.  You  have  long  been 
after  butter  that  would  run 
regular  —  here’s  your  oppor¬ 
tunity. 


P.  F.  BROWN  &  COMPANY,  39  South  Front  Street,  Philadelphia 
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Tobacco  Cutten . . . . .  1.50 

Alarm  Money  Drawers .  1  •  5° 

Bag  and  Twine  Holder .  1  ■  00 

Barrel  Cover*,  Sunk  Handles,  ar  ln...per  do*,  a  .50 
“  Top  “  ar  In...  “  a. 00 

Beef  Cutters .  6.00 

Bnng  Borers,  Enterprise  No.  a,  iJ4  to  a  In .  r  .60 

Can  Openers,  “  Never  SUp” . per  do*.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8.00 

Coffee  Mill*,  Dell's  No.  . .  3*  °° 

“  “  . .  40.00 

“  “  rs .  63.00 

Fruit  Augers,  *  prong .  1.50 

Measuring  .Faucets. .  a. 00 

Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

“  j .  “  ra.oo 

“  6 .  “  13.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  do*.  4 .  so 
"  “  4-  “  5-4° 

«'  ■'  5„  “  7.  ao 

X  Quality,  No.  3- .  “  a. 60 

“  4_ .  “  3.00 

"  % .  “  3  4» 


Sherer’a  Eclipse  Counters  : 

No.  Length. 

No.  of 
Drawers. 

Each. 

654. 

3  feet  8  inches, 

9 

15. 00 

854, 

4  feet  10  Inches, 

IS 

20.00 

i°54i 

6  feet, 

15 

25.00 

i*54> 

7  feet  3  Inches, 

18 

28.00 

>454, 

8  feet  6  inches, 

21 

31.00 

i6)4. 

9  feet  8  Inches, 

»4 

3S.oo 

18)4, 

10  feet  10  Inches, 

*7 

40.00 

ao}4, 

it  feet. 

Capacity  of  Drawers,  40 

3° 

45-00 

to  60  lbs.  each. 

io  pe 

these  prices,  f.  o.  b.,  Ilion,  N,  Y. 

Soales,  Dell’s,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

«  «  “  1% 

«  U  II  2 

If  It  II  . 

II  II  •«  ^ 

“  Grocers’,  without  weights.  Brass 

Scoop  and  Brass  Plate,  No.  r 
"  “  “  1% 

11  11  11  | 

1*  n  11  , 

<«  11  n  ^ 

"  Butchers’,  without  weights, No.o 
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SMORED  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  In  case . per  do*.  .  90 

Tins,  Keyed  (Jewel)  a  do*,  in  case..  “  .90 

Large  cartons  or  tins,  s  doz.  in  case  “  2.00 

Dime  Tumblers,  s  dor.  in  cate .  “  .90 


MACKEREL,. 

zoo  lb.  zoo  lb.  50  lb.  ro  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50. co 
Ex.  Norway,  No.  a...  36.00 
Ex.  Norway,  No.  3...  28.00 
Ex.  Norway,  No.  4...  23.00 

Ex.  Bloaters,  xxx . 42.00 

Ex.  Shore,  No.  x . 

Ex.  Bloaters,  xx .  40  00 

Fancy  No.  r, . 40. co 

Large,  No.  x . 

Med.  Shore,  No.  1  ...  29.00 

Large  Irish,  No.  3 . 25.00 

Extra  Irish,  No.  2 . 24.50 

Medium  Irish,  No.  a..  23. 30 

Small  Irish,  No.  2 .  22.50 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.30 
Lab.  Split,  Lg. No. 2.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6.50 

Ocean  Whltefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  a.  Mess . 

Haddock,  Pickled .... 


*5.60 

18.60 

14.60 
13.  xo 

21.60 

20.60 
20.60 

15  10 
13.  xo 
12.85 
*2.35 
ix. 85 


13.00 
9  i° 

7-50 

6.65 

10.95 

10.4s 

10.45 

7-75 

6.65 

6.58 

6.33 

6.08 


2.75 

2.05 

1.65 

1.50 

*•35 

a.  25 
2.25 

x .  70 
1.50 

1.48 

1-41 

1-38 


2.25 
1.69 
1  *37 
1-25 
a. 03 

1  95 
»  95 

1. 41 

1.25 
1. 23 
I  .19 
1.15 


4-35 

3.85 

4-35 

3-»5 

3.60 

8.10  4.10  x.co  ,85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge.  40  lbs . 06% 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  brick*,  40  lbs . 07 

Snow  White,  x-lb.  bricks,  ao  lbs . 08 

White  Rose,  1  lb.  cakes,  24  lbs . o8)4 

Favorite  Cod,  a-lb.  bricks,  40  lbs . .  .08% 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  1  and  a  doz.  In  case....  1.30 
“  small  size,  a  doz.  in  case  •  •IA.  ......  .90 

Glass  Tumblers,  sealed,  2  doz.  In  cue .  r  .30 

Screw  Top  Jars,  s  doz.  in  case . 90 
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loose  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . . . 

Hake . 

In  original  cases,  450  lbs.,  Jfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  ro  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box  1.15 

“  “  xoos .  “  2.20 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 10% 

Fancy  N.  Y.  State,  48  1  lb . 11% 

Choice  N.  Y.  State,  50-lb.  boxes . xo % 

Apricots — 

Fancy  Royals, 25  lbs . 27 

Extra  Choice  Royals,  25  lbs . *2% 

Standard  Royals,  25  lbs . 19^ 

Cherries — 

California,  unpitted.  Black,  25  lbs . 16)4 

California,  pitted,  25  lbs . 30 

Currants— 

Gold  Medal,  recleaned,  36  is . 08% 

Gold  Medal,  loose,  25  lbs . 081/ 

Private  Growth,  extra,  cleaned,  36  lbs . 08% 

“  cleaned,  30  lbs.  bulk . 08 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14)5 

Fancy  Yellows,  50  lbs . 14 

Extra  Choice  Yellows,  25  ibs . 13J6 

Extra  Choice  Muirs,  50  lbs . 14 

Choice  Muirs,  25  lbs . 13 

Choice  Yellows,  25  lbs . i2^jj 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13)2 
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PRUNES. 

Boxes. 

20-  30,  25  lbs. 

30-  40, 25  “ 

40-  50,  25  “ 

40-  50,  50  “ 

50-  60 , 25  “ 

50-  60,  50  ** 

60-  70,  25  “ 

60-  70,  50  “ 

70-  80,  25  “ 

70-  80,  50  ** 

80-  90,  50  ** 

90-100,  25  “ 

90-100,  50  €i 
100-120,  50  “ 

25“3°»  25  lbs., 

Ensign,  fancy, 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Griffin  &  Skelly’s,  fancy,  36  is . 

Ensign,  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs.,  net . 

“  fancy  drums,  about  26  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Oraoge  Peel,  fancy,  boxes,  10  lbs.,  net., 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen . 

“  25-  "  1  “  . 

“  15-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  xo-cent  size . 

Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

do*,  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . . .  “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 

HORSERADISH. 

Tumblers,  xo-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  xo-c.,  Lord’s  Prayer,  a  doz.  “ 
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Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co .  of  Pa. 

PHILADELPHIA,  V.  S.  A. 
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ink. 

Arnold's,  black,  303s . per  bottle  .48 

Continental,  red,  1  doz . 30 

black,  3  doz .  .25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032.. . . per  bottle  .58 


LAMP  GOODS. 


GROCERY  WORLD 


Lamp  Chimneys — 

Macbeth,  Pearl  Top ... 

Acme,  Victor  Top . 

Pure  Flint,  Luster  Top.. 
Crystal,  Crimp  Top . 


Per  case  of  6  doz. 

No.  0. 

No.  1. 

No. 

..  3.90 

4.10 

4.80 

..  3.60 

4.20 

4.80 

..  300 

3.60 

4.20 

..  a.io 
bes . 

2.70 

3.30 

2-75 

1*1*: 

No.  1. 

.per  doz. 

•75 

•85 

“ 

.90 

x  .00 

No.  0. 

No.  z. 

No.: 

•55 

•  75 

“  “  dec.,  107, 

Banner  Burners . 

No  charge  for  packages. 

Oil  Cans — 

gallon,  Glass . per  doz 

Galvanized . “ 

*  Lenox,  Spout . “ 

‘  **  Spigot .  " 

‘  Columbia .  “ 

*  Banner .  “ 

‘  Climax,  Pump .  “ 

*  Home  Rule,  Pump .  "  • 

Lanterns — 

No.  o.  Standard. . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


2.25 
s.ro 
5.00 
5-50 
7.00 
8.00 
10.00 
is. 00 

4.75 

7.80 

8.00 


LIME. 

Prepared,  a  doz.  In  case . . . per  doz-  .  52  *4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05V 

"  25  lb.  boxes,  %  lb .  “  .06)^ 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05)4 


LYE  AND  POTASH. 

Banner,  4  doz. . per  case  3. 25 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  "  3.25 

Red  Seal,  2  doz .  *  1.87 J4 

“  4  dos .  “  3.65 

Popular,  4  doz .  “  1.45 


MATCHES.  Per  gro 

Swift  &  Courtney’s,  soo's,  i-gross  case .  1. 75-1. 90 

4<»’s,  z  "  «...  3.50-3.70 

500’s,  z  “  -...  3-75-4  00 

Blue  Hen,  zoo's,  x  “  1.50-1.60 

500’*,  x  “  4.00-4. *5 
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Per  Gross 

Vulcan  Parlor,  65'a . 41 

“  100's,  5-gross  in  case . 90 

“  500's . 3.9s 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

No.  37,  5-gross  cases. . 50 

“  100's,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s .  3  50-3 -75 

Searchlight,  500’B .  4.25-4.50 

Press,  200’s. . 1.80-1.90 

.  “  Soo’s . . . . .  4 -50-4  75 

America,  soo’s .  z. 30-1. 35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross.  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  soos,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3 .00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1  05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


..per  crate 


MINCE  MEAT. 

John  Bower  *  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “ 

10-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  *»  “ 

5-lb.  glass  jars,  6  In  case.  “  . per  case 

18, 37  and  68-lb.  bcks.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Banrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth:— 

Barrels  and  half  barrels,  Famous . per  lb 

18,  77  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  in  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  « 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits. per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
8chimmel’s,  30-lb.  Kits,  bbls.,  J4  bbls...per  lb. 

“  18  and  37  lb.  Kanakins .  “ 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz. 

“  5-lb.  “ 

“  5-lb.  Glass  Jars,  6  to  case  *‘ 


•08  « 

•09 

6.25 

3- 65 
3.80- 

•13 

4- 4° 

■°7% 

.08 

•08  « 
,'°9 

6.25 

3.65 

3.80 
•13 

4-4° 

■°7% 

.08 

.08 

.06 

•05 
•  0454 
•07)4 
.08 

9.80 

5  -3° 
6.25 
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National,  30-lb.  K.ts,  bbls.,  %  bbls . per  lb.  .05& 

Southwark,  30-lb.  palls,  bbls.,  >4  bbls.  “  .04 yA 

Atmore  A  Sob,  Extra  Family— Seedless 

N o.  5,  glass  jars . per  case  6  jars  4 . 50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

^  No.  18,  37  and  68,  wooden  pails . 09^ 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .08^ 

Wooden  Pails,  x8,  37  and  68  lbs .  ‘  -09# 

Atmoro's  Mincemeat,  No.  a,  a  doz.  in  case, 

per  doz . . .  2.00 

Cartons  Condensed,  (3  dozen  in  case,) 

per  gross. .  xx.oo 

Keystone — 

Barrels,  Halves,  Qoarterr . per  lb.  .07% 

Wr»odftn  P*lls.  t8.  -37  and  68  it  g . .  “  .o8$4 

Wooden  Kits,  No.  ao  and  35 . 08 


OILS. 

Stove  Gasoline . . . ....per  gal.  .18 

Headlight,  i5©test .  “  .12# 


OLIVES. 


H.  Kellogg  A  Sons,  Agents  Do*. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13*50 

*  Mammoth,  quarts .  7.25 

M  Extra,  quarts .  6.75 

**  Extra,  pints .  4  50 

“  Mammoth,  %  pints .  3.15 

“  Extra,  J4  pints .  3.00 

Fourees*  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2,40 

Farcies .  3,75 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6.  50 

California,  individuals .  1.50 
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olive  OIL — Imported. 

Benin  &  Perrier’s,  extra  fancy,  qts.,  i  doz .  4.90 

“  “  pis.,  2  doz .  2.90 

„  “  “  X-Pte-.adoz.  1.90 

Rae  s,  Lucca,  litre  bottles,  1  doz .  11.50 

25-oz.  bottles,  1  doz .  8.75 

Finest  Snbtlme,  qts.,  1  doz .  6.50 

"  “  pts.,idoz .  7.50 

‘I  *'  54-pts.,  S  doz..  4.75 

“  “  8-oz.  flasks,  2% 

doz .  7.50 

“  “  is-oz.  flasks, 

a%  doz .  9.00 

Sublime,  8-oz.  flasks,  doz...  6.50 
*'  “  12-oz.  “  a%  dos...  8.00 

Rae’s,  Finest  Sublime,  1  gal.,  io  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  ora  In  case, per  gl.  a.  30 
“  “  1  qt.,  40  to  case,  “  a. 65 

“  Sublime,  i-qt.  tins,  40  to  case .  1.35 

“  )4-gal.  tins,  20  to  case .  a. 20 

“  1 -gal.  tins,  10  to  case .  2.10 

“  5-gal.  tins,  1  or  2  to  case. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  oz.  bottles . 4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.00 

10  1  gal.  cans, case .  S3. 10 

20  J4  gal.  cans,  case .  24.20 

40  %  gal.  cans,  case .  *5-3° 

80  j/t  gal.  cans,  case .  87.50 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . . .  7.25 

Medium  bottles,  2  doz.  to  case..OV. .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11  .os 

$4  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 

Pints,  “  s  “  “  “  9.00 

M,  Pints.  “  s  *  “  ...»  «  4.75 

Oliver's  Olive  Oil — 

1  dozen  quarts .  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4. 25 

6  i-gallon  tins . per  gal.  a. 00 

Special  prices  for  quantities,  en  application. 

AMERICAN  OIL, 

Lubon’s  No.  8,  2  doz . per  doz.  .52 

Lubon’s,  No.  16,  2  doz . per  doz.  .95 

Lubon’s  No.  32,  1  doz . per  doz.  1.85 

Table  Oil,  No.  61,  bottles,  2  doz.,  per  doz .  z  .00 


NO 
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ATMDRE'S 

Mince  Meat 

“  It  IS  Pure  !  ” 

ATMORE  &  SON  PKiladelpKia. 


You  must  sell  package  coffee,  for  many  of 
your  customers  won’t  have  it  loose  on  account 
of  the  things  that  get  in  it,  and  because  of  the 
loss  of  the  aroma. 

You  can’t  sell  as  good  a  coffee  as  Ariosa  at 
the  same  price,  because  there  isn’t  any. 

You  don’t  have  to  sell  Ariosa,  we  have 
done  that  for  you — simply  hand  it  out. 

You  make  only  your  profit  on  other  package 
coffees  and  you  are  not  sure  to  please  your  trade. 
Ariosa  pleases  everybody  who  buys  it  and  be¬ 
sides  your  profit  you  get  vouchers  with  every 
case — vouchers  which  we  will  exchange  for 
almost  anything  money  will  buy. 


Arbuckle  Brothers 

NEW  YORK 


Cr 
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PAPER. 

Wrapping. 

Manila,  is  *  20,  Ml . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  .37 'A 

"  Special,  15  x  20,  6  lbs.. .  “  .1854 

Manilla,  Bakers',  is  x  20,  10  reams  In 

bundle . per  ream  .12 

"  Roll ,  Grocers’,  9,  12,  is,  18,  20 

or  24  lncnes  wide . per  lb.  .  03 

Roll,  White,  light  weight,  9,  in,  is,  18, 

20  or  24  Inches  wide .  “  .03% 

"  Glazed  Fibre,  ia,  15,  18,  20  or  24 

Inches  wide .  “  03^ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03^ 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .  1 1 

Parchment  Butter  Paper  q  x  12...  “  .40 

PAPER  BAGS. — Manila. 
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Price  per  1,000  and  not  less  than 

500  lots. 

i»t4-lb.  Plain  Flour  Sacks . 

.per  M 

4.00 

J5-lb. 

50-lb. 

it 

it 

a 

5-75 
xi. 25 

1 1 

(« 

a 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  “  Quarts .  “ 

"  IO-OZ.  jars .  “ 

“  10-lb.  pails . per  pail 

Tripe,  zo-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pig's  Feet,  10-lb.  palls . per  pail 

"  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe,  “  “ 

“  OxHeart,  “  “ 

“  Pig’s  Feet,  «•  •' 


5-75 
2.50 
2.50 
.90 
2.00 
1 .00 
2  .25 
1 .10 
1 .10 
1  .*10 
1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb.  pails  . per  p afi  .50 

u  zo-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

z-lb.  packages,  barrels,  25  lbs . 18 

Loose,  barrels,  30  lbs . 18 


POPPING  CORN. 

Brad's  "  Tip-Top  "  : — *  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 92 % 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . Q2^ 


PICKLES. 

Barrels,  45  gal.,  1200s .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  "  3.60 

Sweet  Pickles,  : ,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . .  x.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 92/4 

No.  8,  Sweet  Gherkins.  2  doz . 92^ 

No.  8,  Sour  Mixed,  2  doz . 92^ 

No.  8,  Sour,  assorted,  2  doz . 92 

No.  8,  Chow-Chow,  2  doz . 92/4 

No.  8,  Onions,  2  doz . 97^4 

Highland,  No.  10,  Chow . . 90  . 

Highland,  No.  10,  Sour,  assorted . 90 

Highland,  No.  10,  Sweet  Mixed . 90 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3. 30 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  s  doz.  1  doz.  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
1*5  5-50  4-7°  8.35  7*o 
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Wood,  each— 

x  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

i.*o  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  x  doz.  doz. 

Qts.  %  Gal.  1  Gal. 

6.00  II.  OO  10.20 


2  doz.  2  doz 
%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.70  3 -3° 


5  Gal. 
Kit. 
8.00 


xo  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seai  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 10% 

“  14-16  lbs . 1014 

“  io-i2  lbs . 11  Vi 

Picnics,  6-8  lbs . 091^ 

N.  Y.  Shoulders,  10-12  lbs . .10 

Dried  Beet,  sets  (city  smoked) . 13 

“  Tenders  and  Knucks . 17 

“  Flats . 11 

“  Air  Dried,  sets . 18 

u  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family . .  u  20.50 

Breakfast  Bacon,  rib  In . .14 

“  boneless . 15 

S.  P.  Bellies.  14-15  lbs . 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 21 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  10.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  %-ccnt  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  Mi-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . *3lA 

large . 13^ 


“  medium . *3% 

**  small . 14 

Breakfast  Bacon . 14 

boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  “  insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams..: .  .23 

Beef  Tongues . per  doz.  9  .00-xx.oo 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 14 

Premium  brand  Hams,  12  lb . 13J2 

Premium  brand  Hams,  14  lb . 12^ 

Premium  Drand  Hams,  16  lb . . . i2j£ 

Premium  brand  Hams,  18  lb . .  .12 

Premium  brand  skinned  Hams,  18-20  lb . 12 

Premium  brand  boiled  Hams, skinned, fatless  .23 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . 11 

Winchester  brand  Picnics . 09^ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tabs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palis,  60  lbs . 

5  “  “  . 

3  “  (< 


mponnd 

Lard. 

Pure 

Lard. 

a 

10K 

zoVt 

8  Vi 

**« 

9*4 

*1^ 

9  « 

*>K 

93A 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .  ioji 

“  "  tubs . .  .11 

“  “  3,  s  and  10-lb.  cans.  .12 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces .  . *°5i 

Jewel,  compound,  tierces . 08 

Cotosuet  tierces . ,o8i£ 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 08  ~.oglA 

Common  to  fair,  native . „.o6  -.c  7 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09% 

Common  to  fair  **  . 06  -.07 

City  Dressed  Veal- 

Prime .  -.12 

Good  to  choice .  -.10 

Dressed  Hogs — 

Pigs .  -.o8J£ 

Hogs,  heavy .  -. o 3% 

“  180  lbs . 

“  160  lbs .  -.c8i4 

“  140  lbs .  -.c8}4 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls .  .09 

Sheep,  choice  . .10 

“•  medium .  .08 

BUTCHERS*  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-x.oo 


r 


Ham  Confidence 

There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and  —  this  is  important  — 
well  advertised. 

Swift  &  Company,  U.  S.  A. 

V _ _ _ / 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  O  R  K  K  S  OK  HON  ECY-OU  R  E  BRAND 

Beef,  Beef  Tongues,  ^  *i|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  /V  IV1  W  LARD  a  Specialty 
BOILED  HAMS  A.IND  BEEF  TONGUES 

SUPERIOR  AND  FAIRM0UN7  MINCE  MEA1 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  GOODS 


You  must 
Advertise  or  Lose  I 
Then  why  not 
Advertise  wisely? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

®f) e  Btfatler  anfc  gfobertiser 

The  very  best  examples  of  clever, 
money-making  advertising  m  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents 

JAMES.  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 
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Calf  Heads,  scalded . 


Beef  Kidneys . 

. per  dos. 

Ox  Tails . 

. per  doz. 

Tenderloin,  beef,  western . 

Fresb  Pork,  loins,  city . 

“  “  western .... 

• 50-.75 
.60-. 90 
z  .00 

.30-. 25 


Z  .00 


.05 

•5°-. 65 

.03-. oj 
.10 
.18 

•  >4 

•  »4 


22 
-  21 
-.16 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  bead  and  feet  on  and 
entrails  in. 

VBSSH  KILLED, 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10 lbs . 22  -.24 

“  Y.  T.,  5  to  7  lbs . 18 

Old  bens  and  toms . 18 

Common  to  Good . 15 

Broilers — 

Philadelphia,  fresb  killed,  3  lbs.  and 

under  to  pair,  fancy . 23 

Philadelphia,  fresb  killed,  3%  to  4  lbs 

to  pair . 22 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 22 

Western,  4  to  lbs.  to  pair,  fancy ...  .18 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .18 

“  lair  to  good . 

Fowls — 


-.24 


-.24 


•*5 


-.24 

-.20 

-.22 

-.16 


Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs . 

Fair  to  good. . 

Old  cocks . 

Western  capons,  fancy,  frozen . 

“  small,  frozen . 

Squabs — 

Per  doz. 

Prime,  large,  ancy . 

Mixed . 

Dark . 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 13  -.15 

Large  Springers . 13  -.14 

Fowls . . „  .13 


•  14 


Roosters . ojJ^-.io 


Ducks . . 


POULTRY  SEASONING. 

Bell'sSpIced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz. 


Large  or  No.  2, 1  " 

r-lb.  cans,  1  doz.  In  case., 
a-lb.  M 
3-lb.  «  % 

S-lb.  “  % 


..per  case 


85 

-85 

1.40 

4°o 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  6.25 

Extra  Quality,  15  gals.,  kegs .  2.4; 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .go 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  -83H 

Compass,  No.  3,  cans,  2  doz . 82 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  %  lb. .per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  3.35 

No.  2,  «  “  1“  "  4.35 

No.  3,  “  “  %  “  “  6.50 

No.  4,  "  "  H  "  “  8.50 

P.  P.  Sauce,  2  doz.,  No.  s .  “  1.50 

Atmore’a  Genuine  English  Pinna  Pudding- 
Seedless  : — 

Individual,  per  case  01  2  doz .  2.00 

z-lb.  cans,  “  z  “  .  a. 25 

a-lb.  “  “  1  "  4.00 

3- lb.  “  "  %  “  .  3  *5 

4- lb.  **  «  g  “  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.95 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  to,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77 y2 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . 13}^ 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . 06% 

Southwark,  4>£-lb.  toy  pails,  %  dot .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

'Apple,  Southwark,  No.  3,  tins .  1 .  ts 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  palls . perlb.  .06 

Prune,  30-lb.  pails . per  lb.  .07V 

Jams-  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82% 

Schimmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly —  Per  doz. 

r-lb.  tumblers . .  ,  .00 

H-lb.  “  .  2,35 
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Curtice  Bros.  Preserves—  Per  Do* 

Cherries,  jars . . .  4.85 

Strawberries,  “  . . .  4.60 

Raspberries,  “  .. . 4.60 

Apricots,  “  peeled .  4.85 

Pineapple,  «•  . . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons 

Essence  Peppermint . . 

Castor  Oil . 45 

Sweet  Oil . . . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial . 45 

Paregoric . 

Glycerine . . . 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . . . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . .  .45 

Machine  Oil . 45 


“  “  “  K-ib., 

“  “  “  3^ -lb., 

iker’s  Beef  Capsules . . 

Borax,  Powdered,  bulk . 

“  Lump,  bulk . . 

Butter  Color,  W.  &  R . per  doz.  a. 00 

Bluestone.bulk . perlb.  .09 

Copperas . perlb  .01  % 


5c.  sz. 

IOC.SZ. 

25c.  SZ. 

0  85 

1.95 

•  -45 

•  85 

*•95 

.  .40 

.85 

1  95 

■  -45 

85 

1  95 

85 

*•95 

•  8s 

1  95 

•  -45 

.85 

*■95 

•  45 

.85 

*•95 

•  -45 

.85 

*•95 

■45 

.85 

*■95 

.85 

*•95 

•  -45 

•85 

*•95 

•  -45 

■85 

*•95 

•  -45 

.85 

*•95 

•  -45 

•85 

*  95 

.  -45 

•85 

*•95 

•  -45 

•85 

*  95 

.  *45 

•8s 

*  95 

•  -45 

.85 

. per  doz.. 

1.20 

I  .90 

3ss  lots  assorted 

.per  lb. 

•  03 

24-lb.  per  ca. 

2.40 

ti 

2  60 

(1 

2 .80 

.......... 

per  lb. 

.08 

. 

« 

.08 

-48- 


Camphor,  gum,  t-oz.  blocks . . .  « 

“  Flakes,  250  bbls  ... . . .  •' 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  *! 

“  “  less  quantity . 

Castoria,  Fletcher's . per  doz. 

“  Pitcher's .  <* 

Carbonate  of  Ammonia. .  “ 

Epsom  Salts . .. . perlb. 

Glauber  Salts. . . . .............perlb. 

Glue,  ordinary . 

Glue,  white . 

Glue .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff's  Herb  Bitters,  25c.  size .  “ 

Goff’s  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 
GofF  s  Dyspepsia  Tablets,  zoc.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  " 

“  M.  &  R.,  5-lb.  ooxas.. . perlb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,  4’s,  6’s,  8's,  is’s,  z6's,  “ 

"  Root .  « 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  IO.C.  “  ...  " 


1 .00 

•  oav 
.02)! 
.02)4 

..■2)J 

a. 80 

.Sj 

-it 

•otK 

.O.J. 

.23 

.II 

«.75 

*•75 

*’7S 

3.50 

I. S3 
1.23 

•75 

.55 

.43 

.36 

•*3 

•  *7 


•  »4 

.11 
1. 60 
*•55 
•35 
•75 


...per  lb. 


Paris  Green,  roo-i25-lb.  kegs . 

“  W-lb.  packages . „.. 

“  %-\b.  .  «• 

“  1 -lb.  ««  .  " 

Jamaica  Ginger,  Hires',  flasks . per  doz. 

Rosin . . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  1  100  ‘  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. .  2.25 

“  less  quantity . 03)6 

Venetian  Red . . . perlb,  ,02 

Whiting  ... .  «  .« 

z  os.  t  os. 


»9>< 

■34 

33 

34 

,90 

»4 

07 

07 

45 


Husband's  Magnesia..- . per  doz.  s.85 

Bull’s  Cough  Syrup .  “  1 ,90 

Roach  Powder,  Omega,  4-oz.  cans . 80 


. per  gross  9.00 

Roachsault,  roc. -size,  1  doz . . per  doz.  .80 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . . . . . 

No.  10 . 

Tube  V .  '« 


McCormick  &  Co.,  Bee  Brand—  Per  doz 

Insect  Powder . go 

Root  Beer .  *8o 

Talcum  Powder . go 

Triangular  Quinine . go 

Quinine  Capsules . 75 


50  YEARS  THE  STANDARD 

- - 

KSta*"11 
vocw  u  » 

BORDEN’S 

■»  voaw  u  i  ^ 

Eagle  Brand  Condensed  Milk 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 

BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY]”  NEW  YORK 


l-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street.  Philadelphia,  Pa. 


How  to  Answer  Their  Questions 


Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  uovelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3—  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 
women’s  eyes  glisten  when  you  name  them  all. 


IN  R1TING  TO  KDYBHT1SBRS  KINDLY  MENTION 
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f  f.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  dor. 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Nerve  Powders .  *.00 

Tarolenm,  small  can.. . .  6.00 

Taroleum,  large  can...., . 16.00 

Young's  rattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

tdd  Phosphate,  Horsford’s . per  dot.  4.1; 

lath  Brick,  box  05  bricks . per  box  .60 

iealing  Wax  •eoeee ease ee see seeeeeeee  eeeeeeooeoeseos  •  °3 

I  liver  Sand... . per  bbl.  1 .15 

Tar,  pints . per  dox.  .  7s 

“  quarts .  “  x.oo 

“  gallons . each  ,  30 

11  K  barrels .  “  3.50 

“  barrels . . .  ■■  6.00 

dcCormlck  ft  Co.— 

Jockey  Animal  Food,  3  dox.  r-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  15c.  slse...  a .  00 

McCord's  Magic  Medicine,  35c.  size .  3 .00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  35c.  size  a. 00 

30c.  size  4.00 

McCormick’s  Watermelon  Synp,  50c.  size..  4.00 
Wondercure  Headache  Powders,  10c.  slse...  .80 


EXTRACTS  AND  ESSENCES 
dcCormlck  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  sice  .85 

15c.  size  3.00 
35c.  size  3.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
35c.  size  3.00 

iauer's  Flavoring  Extracts : — 

No.  z.  Lemon  and  Vanilla . per  doz.  .4$ 

No.  a,  Vanilla  and  Rose .  “  ,90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  •'  .  •*  a  . 00 

BNo.  4,  Vanilla .  “  a. 35 

Assorted  cases,  Nos.  1  and  a .  so. 80 

“  Nos.  1,  a  and  4 .  11.80 


z. jo 


-iO- 

Bulk.  Pts. 

XXX  Vanilla . .  *.50 

XX  Vanilla . z.aj 

X  Vanilla .  x.oo 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  x.oo 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine- 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 
Strawberry,  Fruit...;.. 

Ext.  Vanilla,  Kitchen  Queen,  No. 

“  ■*  “  No 

"  “  «  No 

Lemon,  “  “  No 

“  "  “  No. 

..  «  «  No 

lngersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . . 

“  Lemon.. 

Select  Vanilla . . 

“  Lemon . 

“  assorted . 

“  small  size. . 


Qts.  54-Gal. 
3.00  6,00 
a. jo  5.00 
a.  00  4.00 


1.60  3.00 
*•75  S-SO 


1.S5  s.s5  4.00 


a^perdox. 
X,  •• 

4  - 

.X,  “ 

...per  doz. 


Gal. 
za.oo 
10.  00 
8.00 


6.00 

10.00 


7-50 
7.00 
a  .00 
.80 
•  45 

\£ 

•45 

*•75 

*•75 

.85 

.85 

■85 

■45 
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Mott's  Brand  Golden  Russet,  1  doz  quarts.. 

“  “  a  doz.  pints... 


3- 75 

4- 25 


LIQUID  RBNHBT  AND  TABLETS 

Knight’s  Liquid  Rennet _. .. . . per  doz. 

Dial.'.  it  1 1  (C 

DitUI  >  HtSmiMWtM  —<»»»». 

Hansen's  Junket  Tablets,  8  doz.,  per  dos. 
Blair’s  Rennet  Tablets,  3  dox.,  per  dos. 

Union  Tablets,  8  dos.,  5c  . . 


1.1S 

x.io 

•73 

•75 

•45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18 

“  Dry  Hard . 30 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  54  bbls.,  28  gals .  5.60 

New  Juice  Cider,  54  bbls.,  14 gals .  3.25 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  3  doz.  pints .  4»as 


CHEWING  GUM.  ' 

Adams’,  counter  jars,  100  5 -cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.35 


RICE.  _ 

Par  lb. 

Queen  Quality,  extra  fancy,  x-lb.  pockets . 07 

“  "  3-lb.  “  . 06H 

Coronet,  choice,  z-lb.  pockets . 06 

“  «  3-lb.  “  0554 

Imperial,  fancy  Japan,  i-lb.  pockets . 05 

“  *  3-lb.  “  . . 0554 

Pearl  Head,  5-lb.  cotton  sacks . 04% 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . 06 

Choice,  100-lb.  bags . 0454 

Prime,  100-lb.  bags . 035! 

Japan — 

Fancy,  100-lb.  bags . 0554 

Choice,  100-lb.  bags . 

SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  320  lbs. . .  s.6j 

“  “  6obags,  s  lbs.,  lim...  4.00 

“  "  sa  “  14  “  ...  3.75 

“  “  30  “  10  “  ...  3-75 

*'  “  115  “  a  54  "  ...  4-oo 

Worcester,  Irish  Linen,  bags,  250  lbs .  a. 50 

«  ••  ‘  56  “ . 65 

«  *•  «  a8  « . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

"  Pretzel,  obis,  contain  280  lbs .  s.40 

“  "  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  380  lbs, .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  754  per  cent,  discount 
may  be  allowed. 


-§*- 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  "  140-lb.  “  “  .. 

Agricultural  Salt,  aoo-lb.  burlaps . 


.40 

•75 

.60 


S  Q  S 
ITTsalt^ 


TA  B  LE  &  J — . 

UR  E  AMD  EXTRA 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  a  a8-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .8754 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  a  doz .  “  a. 40 

Schlmmel’s.  small,  2  doz . per  doz.  '8754 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing  :— 

Pints,  1  doz . per  do*.  3.40 

54  pints,  2  doz .  “  z-4° 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  In  crate . per  jug  1.25 


SAL  SODA. 

Bbl*.,  375  lb . .  100  .6754 

Kegs,  150  lbs . .per  100  .85 

60-lb.  boxes,  bulk  or  granulated . 8a 


SAUCES. 

Lea  ft  Perrins’ Worcestershire,  large..  “  7.50 

«  “  middle  "  4.50 

“  **  «mall..  tf  a.so 

Worcester  Sauce,  Campbell's,  No.  8,  2  doz...  .77*4 

North  of  England  Sauce,  No.  8,  doz . 77^ 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Sauce  : — 

Pints,  1  doz . per  doz.  s.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2 . 40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  x  .00 


“The  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


J.  A.  FLESCH 

&  SON 

Architects*  and  Designers* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 

1010  «nd  1012  Chicfigo  Opera  House  Block 

1 1 2  CLARK  STREET  £& 

CHICAGO 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE 

OUTFITS  SOLICITED 

FLESCH’S  PATENT 

HENRY  TROEMNER’S 

COOLERS  and  COUNTERS 

SCALES,  BINS,  CANS,  etc. 

REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Lo*  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Paso,  Texas 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Faso,  Texas 
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SEEDS. 


Caxxary,bosh.6o-lb  3.15 

Caraway . .  .  1  > 

Celery . so 

Coriander, bleached  ,05 

Flax. . oj 

Hemp,  bush. solb*.  1.60 


.07K 

.06K 


Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb .  ;  .05 % 

Poppy,  per  lb . so 

Sunflower,  per  lb„  .05% 


Bl-Carb., 


.par  ka(  1  .So 

...per  lb.  .02*. 

•04) 


SODA. 

b-,  beei . 

bulk,  aj-lb,  boxes . 

“  Babbitt's,  M’a,  »5-lb.  boxes 

Arm  ft  Hammer  bd.,  W's,  36  lbs . per  lb.  ,05-% 

"  “  "  lbs.,  36  “  .  “  .04% 

“  "  *'  «,)<,361bs .  **  .o5tf 

Saleratus,  Babbitt's  bdT,  M’s.  25-lb.  bn.  “  .  04% 


SOFT  DRINKS.  Far  dos. 

Root  Beer  Extract,  Hires',  1  dos .  r.50 

Hires'  Root  Beer,  Carbonated,  2  dor . 87% 

Hires'  Ginger  Ale,  Carbonated,  2  dor . .  .87% 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.5a 

“  *•  "  pints,  s  dos . .  4.75 

“  "  "  %-plnts,  3  dos .  4  .S5 

“  "  11  3-ounce,  8  dor .  6.00 

“  “  "  % -gallons,  r  dos....  8.00 

*'  '*  “  gallons,  6  gal . .  7.50 

4  per  cent,  discount  on  ;  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2.ro 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz . .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz . .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  M  gross .  2.50 

Bon  Ami,  10-cent  size. . . V,  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  dos.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9  .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  "  32.00 

No.  3,  quart  cans . per  dor.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


—64— 

Solarlne  Bar  Polish — 

No.  23,  1-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Acme . 100 

Acorn . iso 

Ark. . too 

American .  7s 

Bee . 100 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Benzine-ated . 100 

Big  Master . 1 . 100 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Yonng  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . 100 

“  “  small . 100 

*'  Klrkman’s . 100 

“  Red  Seal . 100 

“  Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  OH  Johnny . 100 

Cygnet . xoo 

Dobbins’  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . 100 

Good  Morning  . roe 

Glycerine  Tar . 100 

Gloss . 100 

Grand  Pa’s .  50 

“  100 

Ivory . 100 

“  zoo 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

'•  5-centsize . 100 

“  toilet  size . 100 

Mayer's . 100 

“  5° 

Miller’s  Naptha . 100 

Naphtha,  Swift’s . 100 

Naptha,  P.  ft  G . 100 

Octagon . 100 

Old  Mill . ....,00 

Ozone . 100 


Less 

than 
Bars.  5  bxs. 

3  so 
2.70 

1  -85 

s.8o 
3-85 

3- 7° 
a. 95 
4.io 

4- 25 
2.40 
2.60 
2 .80 
2.80 


3.1° 

4-75 

3-75 

3.80 

385 

4.00 

3-5° 

5.80 

3- 5° 
4.00 

4- 15 
2.15 
4.00 
4.00 

3- 95 

4- 30 
3-85 
3-  75 
3-5° 
3-15 

3.80 
7.00 
4.00 

3-5° 
2  .00 
4.00 
4 .00 
3.00 
6.00 
4.00 
4.00 
3.80 
1 .90 
75 
75 
00 
90 
3° 
75 


-ii- 

Oleine,  Conway’s .  60 

“  Golden .  60 

“  Eavenson’s .  60 

“  Hamilton’s. .  60 

“  Kirk's .  6c 

“  Philadelphia,  1  lb .  60 

“  “  14  oz .  60 

“  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift’s . 100 

Polo . ISO 

Quaker  City,  boxes . 100 

”  tubs . 150 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus.„ . 100 

Saratoga . 120 

Star . zoo 

Sunny  Monday . 100 

White  Clond . . . xoo 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . 100 


•75 
•55 
■  SO 
.50 
•30 

2 .90 
2.65 
1.80 
3.00 
2  80 

3- 75 

2 - 45 
3.00 

4- 50 

3- 85 
3-95 
3.10 
2.70 

3.50 

4.00 
3- 85 
6.7s 
4.00 
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Soapine,  No.  7,  100  packs .  3  37t/ 

Soapine,  No.  17,  36  packs . . .  a.J.xz 

hauom  s  1770  rowaei,  100  e-os .  2.25 

Finola,  100  packages .  j.Jj 

Gold  Dust,  Falrbank's,  xoo  xs-os.  packages  ...  4.00 
“  '*  24  4-lb.  ^  J 

Naptha  Borax,  xoo  packages,  large . .  ^.75 

_  100  5-cent  packages . 

Klrkollne,  white,  24  4-lb.  packs .  j.j5 

Kirkoline,  White,  xoo  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  bo  x-lb.  pacaages .  3.6c 

Snow  Boy  Washing  Powder,  24  4s .  4,00 

",  ",  5°2» .  4-00 

100  is .  4.00 

J,l?^?’clock.Jea’  100  Plck**e» . 3.15 

‘•V  Washing  Tablets,  3  dos . per  dos.  43 

Swift’s  Washing  Powder,  ioo  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free,.  10.25 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneout,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled  9 

x^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  52  eakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


3:2 
4.05 
•«3H 
•XX  H 

.70 
4.40 
4-5» 
■45 
10.25 
8.X0 
2.  65 

.09 

•4° 

1  *75 
3*25 
4.05 


SCOURING  SOAP. 

Day  ft  Frick'*  Flint,  36  bars .  1.24 

Young’s,  48  bars .  1.80 

Brooks’  Crystal,  100 bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  2.25 

“  Hand,  36  bars .  2.25 

Wrigley's,  xoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bar*. .  *.35 


SOAP  POWDER. 

Pearline,  lbs.,  M-groax  boxes . per  box  *.70 

“  6  oz.,  100  packages .  “  *.65 

“  8-oz.  packs .  “  s.70 


SPECIALTIES. 

Anker's  Boullllon  Capsules . . . . 


J.oe 


PURE  GROUND  SPICKS. 

Bbls. 

Pepper- 

Black,  High  Grade . 18% 

Black,  Low  Grade . 14 

White,  High  Grade . 32 

White,  Low  Grade .  , 

Cayenne,  High  Grade .  . . 

Cayenne,  Low  Grade . 16 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 22 

Allspice — 

High  Grade . 12% 

Ginger — 

High  Grade . 25% 

Low  Grade . 12 

Mace — 

High  Grade . ; . 78 

Nutmegs — 

High  Grade . 32 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . . . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . yi  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb 


Boxs. 

Cans. 

•»9M 

.21% 

•  i5 

■x7 

•32 

•34 

•23 

■  25 

.21 

ill 

.l6 

•23 

25 

•»4 

.16 

•32 

•34 

•23 

•24 

•*354 

•1514 

•26% 

.2i% 

•>3 

•  15 

.78 

.80 

•32 

•35 

.20 

.22 

•  15 

•  17 

•  »s 

•>7 

Per  doz. 

Gin- 

Hlb. 

.40 

X  lb. 

•75 

Gin- 

Klb. 

.40 

*  lb. 

■75 

HUEI  HI|E  FUMES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  1 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav’, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 
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;olburn’t  Philadelphia  Mustard,  D.  S.  P. : — 
r  cent  tins,  s  and  4  dos . per  dox. 

Dime  size,  t  and  4  dox  e  eeeeeeeeeeeeeeeeee 

U  lb:  net,  tins,  1  and  4  dox .  “ 

S  “  s  dox. .  “ 

,  ••  1  dox. .  " 

6  lb.  cans,  full  weight . per  lb. 

to  "  “  .  " 

Elman’s  Mastard,  D.  S.  F. : — 

l-lb.  tins.  eeenneeeeeeeeeeeee* eeeeeeeeeeeeeeeeee  per  dox, 

X-lb.  tins . 

34 -lb.  tins. . 

34-lb.  tins...... 

rS-lb.  kegs . 


leeeeee  eeeeeeeeeeeeeeeeee 


•  45 

•  8S 
x. 00 
x.90 

370 

•*3 

•  as 

S.40 
a. 70 
s-45 
.90 
•43 


MUSTARD— Prepared.  Per  dos. 

lampbell’s,  jar,  2  doz . 87% 

gulden's,  No.  6,  with  spoon,  a  doz . 95 

Julden’s,  No.  20,  with  spoon,  2  doz . . . 88 

gulden’s  Mustard  and  Horseradish,  2  doz . 85 

Seer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  2  doz . 6734 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

Hilk  Jar,  glass  top,  2  doz . 85 

totter  Tumblers,  glass,  10  oz.,  4  doz . 3754 


I! 


WHOLE  SPICES.  p.r lb 

’epper,  Black . 09% 

tlispice . . . 07 

Lover . 15 

I  dace . 48 

Nutmegs,  80’s . 24 

“  no’s . . . 17 

Unnamon  Bark,  China . 13 

“  Canton . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

ireen  Ginger  Root . 

Vhole  Mixed  Spices,  bulk,  6-lb.  boxes . og% 


-58- 

corn  STARCH. 

Davis,  48  5-cent  packages . per  case  i . 80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 06J6 

NlfcJlTt,  40-lb.,  I-lb.  ••eeeeeeeeeeeeeeeeee*  • 

Cream,  48-lb.,  i-lb.  “  .  3.45 

KIngsford' s,  40-lb.,  i-lb,  “  „ . o6f£ 


-51- 


X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  ol  54  gross .  1.15 

Per  box  of  34  gross .  t  .50 

14  dozen  to  gross .  5 . 00 

10-cent  size,  No.  10,  per  box  of  34  gross .  2.S5 

Per  box  of  34  gross .  4 . 50 

Per  gross .  9.00 


-60- 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1,70 


LAUNDRY  STARCH. 

Gilbert's  Laundrr.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  ra  6-lb.  wd.  bxs. 

"  Linen  Gloss,  3-lb.  cartons . 

Klngstord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  aartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb,  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs . 

“  6-lb.  boxes . . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel's  Mourning  Starch  for  black 


goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 


■  03% 
•  05% 

•04% 

.c6tf 


.06^ 

■°7% 

,c6)i 

•07% 

•°3% 


•  07% 
•03% 
.04% 

04% 

•05% 

4.30 

2.20 

5.00 

2.50 


.08 
•  50 


STOVE  POLISH.  p«rgro 

Enameline  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  34  gross .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4  .90 

Electic  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  34  gross  boxes.., .  4.75 

Parlor  Pride,  large  size . per  doz.  .8734 

“  . per  gross  10.25 

“  small  size . per  dox.  .70 

Climax  Enxunel  34  gro . per  gross  9. 40 

Black  Jack,  34  gsoss,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  “  4.50 

"  10-cent  size .  “  7. so 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . perpkgo.  .0434 

Excelsior,  24  packs .  “  .0534 

McAllister,  36  packs .  “  .05% 

Rosenstelns,  ilb.  pkgs.,  1  dot . per  lb.  .05 34 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dox... .per  dox.  .35 

Red,  quarts,  3  doz .  “  ,70 

Silver,  pints,  3  dox .  “  ,35 

“  quarts.  3 doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42% 

Royal  Glue,  1  doz . per  doz.  .80 

Palst's  “  1  "  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8.  10's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0634 

6  os...... . . . .  11  .07 

80* . . 

10  oz . 

12  oz . . 

Matting  Tacks — 


No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .0934 

No.  12,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .25;  No.  »,  .23;  No.  3,  .si 
Cut  Sole  Leather,  cut  Into  Ups,  6  inches  high  1 . 50 

534  Inches  high . .". .  1.48 

5  Inches  high .  1.42 

434  Inches  high .  1.35 

4  Inches  high .  1.18 

334  leches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . : . per  lb.  .30 


.07M 
.08k 
•°9  34 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  610 . 48 

Strictly  Prime,  No.  627 . 34 

Choice  No.  618 . 37 

Good,  No.  635 . 29 

Fair,  No.  632 . 22 

Black  Strap . 11 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 


top  cans,  both  freight  paid. . 35 

Gold  Mine,  in  bbls . . 

Fancy,  No  101  . . 34 

Fancy,  No.  too . . 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Sur  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2 . 70 


ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope.  20  yds  to  lb . per  lb.  .1034 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .it 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  '*  .20 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  .9234 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  ,  .8734 

Karo,  25  cent  size,  1  doz . .  2.25 


rroemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
(-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


TROEMNER’S 

New  Electric  Coffee  Mills 


No.  911  ARCH  STREET  .*  PHILADELPHIA,  PA. 

J.  A.  FLESCH  «S:  SOIV  112  Clark:  Street,  Chicago,  111. 

GENERAL  AGENTS  FOR  UMTED  STATES 


Troemner’s  No.  44,  “BALL”  Scale 

IN  WRITING  ADVERTISERS  KINDLY  MENTION  "GROCBRV  WORLD" 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 
s  STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  ‘‘‘ just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 
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Banner,  la  Jan  compound . - . per  dot. 

White  Clover,  In  Jan,  compound . „  “ 

Purina  Pancake  Syrup,  36  pta .  “ 


*4  q“- , 

i»  H-p* . 

6  (ala . 


1 .00 
•95 

a.as 

4.00 

7.00 

11.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz .  a. 40 

*  “  medium,  doz.  1.40 

•*  “  small,  doz . 90 

Vermont  Maple  Synip,  gal.  tins . per  gal.  1.15 

"  “  X-gal.  tine per  doz.  7.75 

Haien's  Maple  Syrup,  qt.  bottles .  •*  4.00 

“  pt.  bottles .  “  a. 40 

Towle’s  Log  Cabin  "Camp"  Syrup —  Per  doz. 

Gallon  cans,  6  In  case .  13  5° 

Half-gallon  cans,  ia  In  case .  7.15 

Quart  cans,  si  In  case .  4-I*X 

Pint  cans,  14  In  case .  a. 50 

Quart  bottles,  ia  In  case .  4.50 

Pint  bottles,  14  in  case .  1.75 

Jacket  cane . per  gallon  1 . 00 


CRESCENT  MAPLEINB. 


Per  do*. 

SaUona . 

..aach  11. 00 

OIL  OF  MAPLBINB. 

Per  do* 

•  -Of . 

. . - . 

.  450 

8-0  z . . 

. . . . 

. .  15.00 

&allont . 

..each  15. 00 

WOOD  AND  WILLOW  WARE. 


BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  2  string .  2. so 

N  U.  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles.- .  2.4s 

Princes!,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  2  tie . . .  1.85 

Toy  Brooms . 90 

Whisks,  a  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  Per  doz 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerless,  double . . .  3-^5 

80,  Seal  Globe,  double,  swing  protecter .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

S34,  Universal,  single,  wide  head. . . .  3  •  3° 

too,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single  protector .  3.05 

1 18.  Good  Enough,  single,  protector .  3.15 


870,  Glass .  3-85 

Murdock .  3  00 

Celery  City .  3-3°  • 


125,  Eagle,  single,  wide  head .  2.75 

128,  Anchor,  single  head .  2.25 

130,  Little  Gem,  pail  board .  1.50 


BUCKETS.  Per  doz. 

O.  G. ,  s  electric  hoops .  1 . 75 

O.  G.,  3  electric  hoops .  1.90 

Clear,  s  hoop .  z.65 

Clear,  3  hoop ....... .  2.75 

Electric  Cedar,  s  hoop  — . - .  a. 40 

Electric  Cedar,  3  hoop.— .  a  .60 

Pine,  3  galvanized  hoops .  s.so 

Galvanized,  is  quart . s.ij 

Galvanized,  14  quart . - .  s .  50 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval .  z.35 

s,  Solid  oval . — .  z.55 

3,  Solid  oval . . .  z .  75 

5,  Solid  oval . 2.15 

1,  Wire  ends .  1.30 

2,  Wire  ends . - .  1 .50 

3,  Wire  ends .  x.70 

5,  Wire  ends . . . . 


Picnic  Plates,  9  Inch, 


Crates  contain  250  each. 


5  gross 


CLOTHES  PINS. 


Per  box. 

•  -50 


EGG  CRATES. 


Perfection . 90 

Perfection,  10  sets  fillers .  1.95 


BRUSHES. 


No.  SCRUB  BRUSHES. 

22,  White  corner . ; . 

23,  Medium  size . . . 

27,  Large . 

13,  Marble,  medium  size . 

00,  White . . 

Handy  House . . . 


Per  doz. 

:£ 

1 .00 
.90 

•45 

•4* 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

20,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope . — ... 

Jolly  Tar  . 

Newsboy . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . 

Standard  Nary . 

Toddy . 

Vinco . 

Town  Talk . . 


Per  lb. 

•37 

•37 

.56 

•39 

•39 

.64 

■44 

■37 

•35 

•33 

.28 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre  . . 

1,  Mexican  fibre,  Urge . 

4,  Bristle  outside  . . — . 

5,  All  bristle . . 

xz,  All  bristle,  large . - . 

16X,  All  bristle,  extra  value . 

19,  All  bristle,  spotted  whits . . 


Per  doz. 


■9« 

1.20 


1.50 


I. 

x. 


I 


5 

5 


a.  10 
3-50 


No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tampico- . _ . 

7,  7  In.,  White  tampico- . 

8,  8  in.,  White  tamplco . - . 

6,  |  In.,  Family,  extra  heavy . 

8,  6  In.,  Family,  extra  heavy . 

10,  7  In.,  Family,  extra  heavy— . ..... 

is,  8  In.,  Family,  extra  heavy.—...— . . 

6,  5  la..  A.,  hair  bristle . 

8,  6  In.,  A.,  hair  bristle- . . 

10,  7  In.,  A.,  hair  bristle- . . 

12,  8  in.,  A.,  hair  bristle . 

6,  j  In.,  Ideal,  all  bristle,  3  row . 

8,  6  In.,  Ideal,  all  bristle,  3  row . 

4,  Knotted,  all  bristle,  3  row . 

6,  Knotted,  all  bristle,  3  row . 

8,  Knotted,  all  bristle,  3  row . 

8,  6  in.,  Royal,  all  white  bristle . 


Per  doz. 
,  .40 

•  -45 

.  .50 


1. 00 

1. 15 
x.15 
1.30 
1  85 

2. 15 
x.85 
2.25 
1  *5° 
1.95 
2.50 
*•75 


SMOKING  TOBACCO. 

Briar  Pipe . 

Duke’s  Mixture.. 

Greenback . 

Honest . 

Polar  Bear..—, 

Ripple . 

Sensation 
Wild  Rose.. 

Brown-Holland  Pipe  Tobacco,  zK-lb.  cartons, 
sX-oz.  packages . - . 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  x.15 

21,  All  hair,  wire  drawn .  a. 00 

s8,  White,  wire  drawn . . .  2 . 80 

x,  7  in.,  All  hair,  flat  end . .*. .  1 .95 

22,  7  in.,  Mixed,  round  end...—— .  2.00 

11X,  7  In.,  All  hair,  round  end .  2.15 


YEAST  CAKES. 


Compressed . . per  doz.  .18 

Magic,  iX  doz.  packages . - . per  box,  .58 

Yeast  Foam,  iX  doz . per  box  .58 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 

/ 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


SOLE  LEATHER,! 
NAILS,  Etc. 


I 


If  you  carry  a  line  of  Sole  Leather,  Strips,  Cut 
Soles,  etc.,  send  to  us  for  quotations.  We  shall 
deliver  all  goods  to  your  destination  prepaid. 


Q.  B.  Weiss  &  Son 

229  EAST  FORTY-SECOND  $T„  NEW  YORK  CITY 
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GROCERY  WORLD 


United  States  Attorney-General  Says 
Whole  Chain  of  Guarantees 
Are  Good 

In  an  Opinion  to  Federal  Food  Board  He  Overturns  Another 
of  the  Board’s  Unwarranted  Attitudes.  Where  Unbroken 
Package  Passes  Through  Many  Successive  Persons’  Hands, 
Each  Person  Goes  Free  Who  Can  Show  Guarantee  From 
His  Seller.  Department’s  Ruling  Was  That  Only  One 
Guarantee  Could  Be  Accepted.  Meat  of  the  Opinion. 


During  the  past  week  the  At¬ 
torney-General  of  the  United 
States,  Charles  J.  Bonaparte,  Esq., 
has  handed  down  an  opinion,  copy 
of  which  has  been  sent  the  “Gro¬ 
cery  World,”  which  overturns  the 
Federal  Food  Board  in  another  of 
its  unwarranted  attitudes  toward 
the  enforcement  of  the  Federal  food 
law. 

The  opinion  decides  that  where 
an  unbroken  package  of  a  food 
product  passes  through  many  hands 
in  the  regular  course  of  business, 
each  person  through  whose  hands 
it  passes  is  immune  from  prosecu¬ 
tion  if  he  can  show  a  guarantee 
signed  by  the  person  selling  it  to 
him.  In  this  way  the  liability  would 
be  traced  rapidly  back  through  the 
chain  until  it  reached  the  original 
guarantor,  usually  the  .manufac¬ 
turer,  who  would  then  be  prose¬ 
cuted. 

The  Federal  Food  Board,  several 
months  ago,  decided  that  if  adulter¬ 
ated  goods  were  found  in  the  hands 
of  A,  A  would  go  free  if  he  held  a 
guarantee  signed  by  B,  who  sold 

him  the  goods',  but  that  B  would 
not  be  freed  from  liability,  even 
though  he  held  the  same  guarantee 
signed  by  C.  At  that  time  the 
writer  addressed  a  communication 
to  the  Board,  setting  forth  that  this 
course  was  highly  inequitable,  as 
the  intent  of  the  law  was  to  fix  lia¬ 
bility  on  the  real  offender,  who  in 
nearly  all  cases  was  the  manufac¬ 
turer,  and  that  therefore  any  num¬ 
ber  of  successive  guarantees  should 
be  accepted,  provided  they  led  di¬ 
rectly  hack  to  the  real  perpetrator 
of  the  wrong.  The  reply  was  that 
the  board  believed  it  had  no  au¬ 
thority  to  do  this.  The  Attorney- 
General  now  seems  to  think  differ¬ 
ently.  The  salient  portions  of  his 
opinions  are  as  follows : — 

Sir: — I  have  the  honor  to  ac¬ 
knowledge  the  receipt  of  the  letter 
of  the  Secretary  of  Agriculture,  Sep¬ 
tember  io,  in  which  he  requests  my 
opinion  upon  a  question  which  has 
has  arisen  in  his  department  in  the 


administration  of  the  Food  and 
Drugs  Act  of  June  30,  1906,  in  a 
class  of  cases  of  which  the  following 
is  a  type : — 

An  examination  having  been  made 
in  the  Bureau  of  Chemistry,  in  ac¬ 
cordance  with  Section  4  of  the  Act, 
of  a  sample  of  food  purchased  from 
a  retail  dealer  in  the  District  of  Co¬ 
lumbia,  and  the  food  having  been 
found  to  be  adulterated,  the  dealer 
was  cited  for  a  hearing,  and,  having 
appeared,  established  as  a  defense 
under  which  he  claimed  protection 
a  written  guaranty,  conforming  to 
the  requirements  of  Section  9  of  thfc 
act  from  a  Maryland  wholesaler 
who  had  sold  him  the  food  and 
shipped  it  to  him  in  the  District  of 
Columbia  in  the  exact  condition  in 
which  he  sold  it  here. 

The  Maryland  wholesaler,  having 
been  then  cited,  in  turn  appeared  and 
established  a  similar  guaranty,  un¬ 
der  which  he  also  claimed  protec¬ 
tion,  from  a  Pennsylvania  manufac¬ 
turer  who  had  sold  him  the  food 
and  had  shipped  it  to  him  in  Mary¬ 
land  in  the  exact  condition  in  which 
he  had,  in  turn,  guaranteed  it  and 
shipped  it  to  the  retailer  in  the  Dis¬ 
trict  of  Columbia. 

The  question  upon  which  my  opin¬ 
ion  is  requested  is  whether,  upon 
such  state  of  facts,  the  Maryland 
wholesaler  is  amenable  to  prosecu¬ 
tion  for  violation  of  the  Act  or  is 
protected  by  the  guaranty  from  the 
Pennsylvania  manufacturer. 

By  Section  2  of  the  Food  and 
Drugs  Act  (34  Stat.,  768)  it  is  made 
a  misdemeanor,  inter  alia,  to  ship 
any  adulterated  or  misbranded  food 
or  drugs  in  interstate  commerce,  or 
to  receive  the  same  in  such  com¬ 
merce,  and,  having  so  received,  to 
deliver  the  same  to  any  other  person 
in  original,  unbroken  packages,  or  to 
sell  the  same  in  the  District  of  Co¬ 
lumbia. 

Section  9  of  the  act  further  pro¬ 
vides  : — 

I  hat  no  dealer  shall  be  prosecuted 
under  the  provisions  of  this  Act 
when  he  can  establish  a  guaranty 
signed  by  the  wholesaler,  jobber, 
manufacturer,  or  other  party  resid¬ 
ing  in  the  United  States,  from  whom 
he  purchases  such  articles,  to  the 
effect  that  the  same  is  not  adultera¬ 
ted  or  misbranded  within  the  mean¬ 
ing  of  this  act,  designating  it.  Said 
guaranty,  to  afford  protection,  shall 
contain  the  name  and  address  of  the 
party  or  parties  making  the  sale  of 
such  articles  to  such  dealer,  and  in 
such  case  said  party  or  parties  shall 
be  amenable  to  the  prosecutions, 
fines,  and  other  penalties  which 
would  attach,  in  due  course,  to  the 
dealer  under  the  provisions  of  this 
act. 

After  careful  consideration  of  this 
Act,  together  with  the  memoranda 
prepared  by  the  members  of  the 
Board  of  Food  and  Drug  Inspection, 
which  you  have  submitted  with  your 
letter,  I  am  of  the  opinion  that  the 
guaranty  from  the  Pennsylvania 


manufacturer  affords  complete  pro¬ 
tection  to  the  Maryland  whole¬ 
saler  and  that  he  is  hence  not  amen¬ 
able  to  prosecution  under  the  act  on 
account  either  of  the  interstate  sale 
and  shipment  made  by  him  to  the 
retailer  in  the  District  of  Columbia 
or  of  the  guaranty  given  by  him  in 
connection  therewith. 

1.  It  is  clear  that  the  Maryland 
wholesaler  is  protected  from  prose¬ 
cution  for  thp  interstate  sale  and 
shipment  made  by  him,  by  the  ex¬ 
plicit  provision  of  Section  9,  that 
“no  dealer  shall  be  prosecuted  under 
the  provisions  of  this  act  when  he 
can  establish  a  guaranty  signed  by 
the  wholesaler,  jobber,  manufactur¬ 
er,  or  other  party  residing  in  the 
United  States,  from  whom  he  pur¬ 
chases  such  articles,  to  the  effect 
that  the  same  is  not  adulterated  or 
misbranded  within  the  meaning"  of 
the  act.” 

The  broad  term  “dealer”  which  is 
used  in  this  section,  not  being  re¬ 
stricted  in  its  meaning  by  any  other 
provision  of  the  act,  includes  those 
who  deal  at  wholesale  as  well  as 
those  who  deal  at  retail.  I  arh  of 
the  opinion,  therefore,  that  under  the 
plain  language  of  this  provision  any 
dealer,  whether  a  wholesaler  or  re¬ 
tailer,  who  would  otherwise  be 
amenable  to  prosecution  for  dealing 
in  an  adulterated  or  misbranded  ar¬ 
ticle  in  violation  of  the  act,  is  pro¬ 
tected  from  prosecution  on  such  ac¬ 
count  by.  establishing  a  guaranty  in 
conformity  with  the  requirements  of 
the  act,  signed  by  a  resident  of  the 
United  States  from  whom  he  pur¬ 
chased  such  article. 

2.  A  more  difficult  question,  how¬ 
ever,  arises  in  reference  to  the  lia¬ 
bility  of  the  Maryland  wholesaler  to 
prosecution  by  reason  of  the  guar¬ 
anty  which  he  gave  the  District  of 
Columbia  retailer  in  connection  with 
the  sale  and  shipment  to  him. 

It  is  expressly  provided  by  Section 
9  of  the  act  that  wherever  a  dealer 
who  would  otherwise  be  subject  to 
presecution  establishes  a  guaranty 
from  a  resident  of  the  United  States 
who  sold  him  the  articles,  the  dealer 
is  thereby  protected  and  such  guar¬ 
antor  “shall  be  amenable  to  the  pros¬ 
ecutions,  fines,  and  other  penalties 
which  would  attach,  in  due  course, 
to  the  dealer  under  the  provisions  of 
this  act.”  Construing  this  section  in 
its  entirety,  I  am  of  the  opinion  that 
its  purpose  was  to  create,  in  addition 
to  the  offense  of  manufacturing  and 
dealing  in  adulterated  and  misbrand¬ 
ed  food  and  drugs,  specifically  made 
misdemeanors  by  Sections  1  and  2 
of  the  act,  the  distinct  and  sub¬ 
stantive  offense  of  guaranteeing, 
under  the  Food  and  Drugs  Act,  any 
adulterated  or  misbranded  article — 
thereby  enabling  the  purchaser  to 
deal  with  such  articles  in  a  manner 
otherwise  forbidden  without  being 
amenable  to  the  punishment  to 
which  he  would  otherwise  be  sub¬ 
ject — the  offense  of  giving  such  false 
guaranty,  however,  not  to  be  com¬ 
plete  until  the  purchaser  deals  with 
the  article  thus  guaranteed  in  a  man¬ 
ner  otherwise  punishable  by  the  act, 
in  which  event  the  guarantor  would 
become  subject  to  the  same  punish¬ 
ment  for  giving  the  false  guaranty 
as  that  to  which  the  purchaser  would 
otherwise  be  amenable  by  reason  for 
his  dealing  with  the  article. 

Without  discussing  the  scope  and 
effect  of  this  provision,  I  am  of  the 
opinion  that  whatever  this  may  be, 
the  maker  of  a  false  guaranty  is  just 
as  much  protected  from  any  prose¬ 
cution  to  which  he  might  be  liable 
on  this  account  by  establishing  a 
former  guaranty  from  the  person 
from  whom  he  purchased  the  article 
as  he  is  thereby  protected  from  pros¬ 
ecution  for  dealing  with  the  article 
in  a  manner  otherwise  forbidden  by 
the  act;  in  other  words,  that  the 
former  guaranty  is  a  complete  pro¬ 


tection  against  any  prosecution  under 
this  act. 

It  is  true  that  Section  9  does  not 
specifically  state  that  the  first  guar¬ 
anty  shall  protect  the  second  guar¬ 
antor,  but  this  result  follows  from 
the  broad  provision  that  “no  dealer 
shall  be  prosecuted  under  the  pro¬ 
visions  of  this  act  when  he  can  es¬ 
tablish  a  guaranty  signed  by  the 
*  *  *  party  *  *  *  from  whom  he 
purchases  such  articles.”  As  a  pros¬ 
ecution  for  the  false  guaranty  would 
be  a  prosecution  “under  the  provis¬ 
ions”  of  the  'act,  and  as  the  dealer’s 
protection  under  his  vendor’s  guar¬ 
anty  is  not  limited  by  the  act  to 
prosecutions  for  dealing  in  the  ar¬ 
ticles,  but  includes  all  prosecutions 
under  its  provisions,  a  former  guar¬ 
anty  would  in  my  poinion  afford  a 
dealer  protection  against  the  punish¬ 
ment  to  which  he  might  otherwise  be 
amenable  for  his  own  false  guaranty 
as  well  as  for  selling  or  shipping  the 
articles  in  violation  of  the  act. 

In  short,  the  intention  of  Congress 
appears  to  have  been  to  relieve  from 
liability  any  person  who  would 
otherwise  be  subject  to  any  prose¬ 
cution  under  the  act  if  he  establishes 
a  guaranty  from  the  person  who  sold 
him  the  goods,  provided  such  per¬ 
son  is  a  resident  of  the  United  States 
and  therefore  himself  within  the 
reach  of  prosecution,  and  to  make 
such  original  guarantor  subject  to 
prosecution  in  lieu  of  the  subsequent 
offender,  Congress  evidently  intend¬ 
ing  to  refer  back  liability  in  such 
case,  in  general,  to  the  original  guar¬ 
antor,  who,  of  course,  in  the  case  of 
goods  of  domestic  production,  would 
usually  be  the  manufacturer,  who 
would  know  their  real  character, 
and,  in  the  case  of  goods  imported 
from  a  foreign  country,  would  be  the 
importer,  who  would  assume  respon¬ 
sibility  therefor,  and  to  make  the  lia¬ 
bility  to  punishment  fall  upon  such 
original  guarantor  so  far  as  possible. 

Any  other  construction  of  this  act 
would  work  great  hardship  upon  an 
innocent  intermediary,  who,  relying 
upon  the  guaranty  which  he  receives 
from  the  original  manufacturer  of 
an  article,  sells  it  in  interstate  trade 
and  guarantees  it  in  his  turn.  And 
if  the  original  guaranty  does  not 
fully  protect  him  in  such  case,  it 
would  become  exceedingly  hazard¬ 
ous  to  sell  and  guarantee  such  ar¬ 
ticle,  even  though  guaranteed  by  the 
manufacturer,  without  first  making, 
on  his  own  account,  a  detailed  inves¬ 
tigation,  chemical  or  otherwise,  to 
ascertain  whether  it  is  in  fact  adul¬ 
terated  or  misbranded.  Manifestly, 
however,  such  a  requirement  would 
in  many  cases  seriously  impede  and 
obstruct  interstate  trade. 

It  is  stated  in  Doctor  Dunlap’s 
memorandum  that,  from  the  condi¬ 
tions  that  the  Board  of  Food  and 
Drug  Inspection  has  found  to  exist 
throughout  the  whole  business  com¬ 
munity,  dealers  engaged  in  interstate 
trade  are  insisting  on  a  guaranty 
from  the  seller  and  purchasing  only 
under  such  guaranty;  that  in  order 
to  do  an  interstate  business  to-day 
a  dealer  must  give  a  guaranty  with 


ELTON  J.  BUCKLEY 

Editor  “ Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Drexei  Building,  Philadelphia,  Pa. 

T>lentuin»  /  Bell>  Lo™b*rd  1727 
Telephones  j  Keyilone  Rlce  m 
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the  goods  he  sells,  whether  he  be 
the  actual  manufacturer  or  not;  and 
that  if  the  dealer  cannot  rely  upon 
the  manufacturer’s  guaranty  as  a 
protection,  it  must  have  the  effect  of 
preventing  interstate  sales  on  the 
part  of  small  concerns,  and  even  of 
large  concerns  who  probably  would 
not  care  to  incur  the  added  expense 
and  trouble,  in  many  cases  prohibi- 

[tive,  of  having  the  goods  carefully 
analyzed  in  order  to  be  fully  ac¬ 
quainted  with  their  character. 

There  is,  however,  a  presumption 
against  a  construction  of  a  statute 
!  which  “would  cause  grave  public 
injury  or  even  inconvenience”  (Bird 
vs.  United  Statess  187  U.  S.,  118, 

B124).  And  it  was  said  by  Lord  Coke, 
in  language  which  was  quoted  by 
Abbott,  C.  J.,  in  Margate  Pier  Co. 
vs.  Hannam,  3  B.  and  Aid.,  266,  270, 
and  cited  with  approval  in  Holy 
Trinity  Church  vs.  United  States, 

143  U.  S.,  457,  459,  that:  “Acts  of 
Parliament  are  to  be  so  construed  as 
no  man  that  is  innocent  or  free  from 
injury  or  wrong  be,  by  a  literal  con¬ 
struction,  punished  or  endamaged.” 

The  construction  which  I  have 
given  the  act  is  furthermore  sup¬ 
ported  by  the  view  expressed  in 
Greeley’s  Food  and  Drugs  Act,  Sec. 

65,  p.  4,  that : — 

A  wholesaler  or  jobber  who  pur¬ 
chases  food  or  drug  products  from 
the  producer  or  from  anyone  else 
1  may  safely  guarantee  the  goods  so 
purchased  to  his  consumers, provided 
lie  has  from  the  producer  or  other 
person  from  whom  he  purchased  the 

1  goods  a  guaranty  covering  them. 

For  these  reasons,  I  am  of  the 
opinion  that  in  the  case  stated  the 
Maryland  wholesaler  is  not  amena¬ 
ble  to  prosecution  under  the  act  but 
is  completely  protected  by  his  guar¬ 
anty  from  the  Pennsylvania  manu¬ 
facturer. 

3.  I  should  add  however,  that  the 
fact  that  both  the  District  of  Co¬ 
lumbia  retailer  and  the  Maryland 
wholesaler  are  protected  from  prose- 
!  cution  by  the  guaranties  which  they 
have  established  from  their  respec¬ 
tive  vendors,  does  not,  in  my  opin- 
|  ion,  exempt  the  adulterated  food 
|  from  confiscation  under  Section  10 
!  of  the  act,  which  provides,  inter 
alia,  that  any  adulterated  or  mis- 
j  branded  food  or  drug  which  is  being 
j  transported  in  interstate  commerce 
:  j  for  sale,  or  having  been  transported, 
l!  remains  unloaded,  unsold,  or  in  or- 
I  iginal,  unbroken  packages,  or  is  sold 
or  offered  for  sale  in  the  District  of 
Columbia,  may  be  proceeded  against 
in  the  district  where  found  “and 
seized  for  confiscation  by  a  process 
of  libel  for  condemnation.”  The 
provision  of  Section  9  that  no  dealer 
j  shall  be  prosecuted  when  he  estab- 
;  lishes  a  guaranty  from  his  vendor 
1  merely  affords  protection,  in  my 
!  opinion,  against  the  criminal  prose- 
|  cution,  fines,  and  other  penalties  to 
which  the  dealer  would  otherwise  be 
'  personally  amenable,  and  does  not  in 

I;  any  way  affect  the  liability  of  the 
merchandise  to  confiscation  under 
the  provisions  of  Section  10. 

- .. 

Havemeyer  Dead. 

Henry  O.  Havemeyer,  president 
if  the  American  Sugar  Refining 
-o.,  died  at  3  P.  M.  on  Wednesday 
ast  at  his  country  home,  Merrivale 
Stock  Farm,  at  Commack,  L.  I. 
Mr.  Havemeyer’s  death  resulted 
from  an  attack  of  acute  indigestion 
with  which  he  was  seized  on 
Thanksgiving  Day.  He  was  taken 
critically  ill  following  a  walk  he 
took  after  dinner  on  the  holiday. 
Mr.  Havemeyer  was  born  in  1847. 


His  father  and  grandfather  had 
amassed  fortunes  in  the  sugar  busi¬ 
ness,  which  had  been  carried  on  in 
old  Greenwich  village,  and  he  en¬ 
tered  the  business  as  a  matter  of 
course.  He  was  possessed  of  most 
remarkable  executive  ability  and  in¬ 
itiated  and  carried  to  a  successful 
conclusion  many  of  the  coup  de 
graces  which  the  Sugar  Trust  made 
during  his  connection  with  it. 


Tomato  Pack  11,000,000 
Cases? 


If  So,  Market  May  Look  Weak.  Large 

Percentage  of  Pack  Seems  Below 

Grade. 

As  the  time  approaches  for  the 
making  known,  as  near  as  it  can  be 
made  known,  which  is  not  very 
near,'  of  the  national  tomato  pack, 
it  seems  to  be  generally  expected  by 
everybody  that  the  figures  will  show 
very  nearly,  if  not  quite,  the  largest' 
pack  on  record.  Most  expectations 
seem  to  hover  around  11,000,000 
cases. 

It  is  known  that  the  entire  East¬ 
ern  pack  has  been  very  heavy.  The 
West  fell  down  to  some  extent  with 
the  exception  of  California,  which 
has  become  somewhat  of  a  factor  in 
the  canned  tomato  business  and 
which  has  had  a  large  production 
this  year.  The  pack  in  1906  was 
somewhat  less  than  10,000,000 
cases,  which  means  that  there  is  no 
carry-over  this  year.  The  new  pack 
comes  on  a  bare  market,  but  for  one 
reason  particularly  it  is  apt  to  be 
much  more  than  is  required.  The 
one  reason  is,  that  a  good  part  of 
the  receipts  of  new  pack  goods, 
which  have  been  made  up  to  the 
present  time,  show  a  rather  poor 
quality,  due,  no  doubt,  to  bad  grow¬ 
ing  weather  during  the  latter  part 
of  the  packing  season.  Naturally 
there  are  some  good  tomatoes 
packed,  since  the  weather  was  not 
at  all  times  unfavorable,  but  the 
finer  grades  have  not  apparently 
shown  themselves  in  the  market  as 
yet.  j 

If  it  is  true,  as  seems  to  be  be¬ 
lieved,  that  the  pack  is  as  large  as 
the  figures  above  given,  and  if  so 
much  of  it  as  is  expected  is  of  poor 
quality,  a  soft  future  can  be  pre¬ 
dicted  for  the  tomato  market  dur¬ 
ing  the  coming  winter,  particularly 
if  the;  financial  weakness  continues. 
At  the  present  writing  the  market 
is  just  where  it  has  been  for  the  last 
two  or  three  weeks,  but  is  liable  to 
go  lower  the  very  minute  there  is 
any  pressure  to  sell. 


STATE 

HOUSE 


CEYLON 
— TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Written  for  the  "Grocery  World.” 

Wholesale  Grocer’s  Side  of  Specialty 

Order  Question 

Philadelphia  Jobber  Says  Jobbing  Trade  Have  Grown  Suspi¬ 
cious  of  Specialty  Orders  Because  So  Many  Have  Been 
Fraudulent.  Never  Signed  by  the  Retailer.  Unfulfilled  Prom¬ 
ises  by  Salesmen. 


As  a  wholesale  grocer,  I  have 
been  extremely  interested  in  reading 
the  article  in  your  last  issue  on  the 
organization  of  the  various  manu¬ 
facturers’  representatives  in  this 
territory  into  an  association. 

1  note  that  their  intention  is  to 
secure  more  consideration  from  the 
jobber  for  orders  secured  by  the 
specialty  salesmen  and  turned  into 
the  various  wholesale  houses  to  fill. 
They  may  have  some  success,  and 
1  trust  they  will  where  success  is  de¬ 
served.  Their  success  will  be  hin¬ 
dered,  however,  by  the  fact  that  a 
good  many  wholesale  grocers  place 
no  dependence  whatever  in  the 
orders  that  come  into  them  from 
specialty  salesmen,  not  because  the 
retailer  might  refuse  to  take  the 
goods  through  obstinacy,  but  be¬ 
cause  there  is  very  frequently  some¬ 


thing  fraudulent  or  insincere  about 
the  order.  Where  this  is  the  case 
often  even  a  suggestion  on  our  part 
that  retailers  should  take  the  goods 
causes  a  discussion,  which  in  our 
case  at  least  has  often  well-nigh 
lost  us  customers.  Where  we  ac¬ 
cept  the  retailer’s  statement  that  the 
order  was  not  bona  fide,  it  involves 
us  into  carting  the  goods  back,  fre¬ 
quently  at  our  own  expense. 

If  I  simply  had  the  profit  on  or¬ 
ders  of  this  sort  that  have  been 
turned  into  this  one  house  in  the 
last  five  years,  which  upon  investi¬ 
gation  have  been  found  never  to 
have  been  signed  by  the  retailer  at 
all,  I  would  own  at  the  present  time 
a  very  comfortable  sum  of  money. 
I  don’t  mean  that  all  of  them  were 
actually  forged,  but  some  of  them 
were  even  forged.  In  most  cases 


the  salesman  would  claim  that  he 
had  received  some  kind  of  authority 
from  the  retailer  to  sign  for  him, 
the  retailer  would  deny  this  author¬ 
ity,  and  there  was  the  squabble  al¬ 
ready  formed. 

A  case  of  this  sort  happened  in 
^southern  New  Jersey  only  a  short 
time  ago.  A  salesman  for  a  special¬ 
ty  soap  house  called  on  one  of  our 
customers  down  there  and  endeav¬ 
ored  to  get  an  order  for  soap.  The 
retailer’s  wife  takes  an  active  inter¬ 
est  in  the  business  and  she  remem¬ 
bers  hearing  some  discussion  be¬ 
tween  her  husband  and  the  salesman 


over  the  proposition.  While  still 
discussing  her  husband  left  the 
store  to  take  a  train — the  salesman 
with  him.  A  few  minutes  after  the 
salesman  came  in  and  said:  “Your 
husband  after  all  forgot  to  sign  this 
order.”  The  lady,  believing  of 
course  from  this  that  the  omission 
to  sign  had  simply  been  an  oversight 
signed  her  own  name,  which  was 
as  good  as  her  husband’s,  since  she 
did  a  considerable  part  of  the  light 
buying.  Further,  let  me  say  that 
the  order  was  for  a  particularly 
large  amount  of  soap. 

When  this  order  was  delivered 


Hams  That  Always  Sell 


There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 


SWIFT  &  COMPANY,  U.  S.  A. 


Would  You  Have  Your  DOLLARS  Serve  You  Best  ? 

READ!  COMPARE!  AND  FAVORABLY  CONSIDER!! 


The  Following  Bargains  in  Seasonable  and  Staple  Groceries: 


•05# 
3.90 
1.65 
1.62# 
1.02# 
162# 
6  95 
3.45 
6.70 
3.25 
•06# 
2.07  # 
2.00 
•09# 
•10# 
.95 
82# 


California  Lima  Beans,  bags  about  80  lbs . per  lb., 

Best  Quality  No.  3  Barley,  100  lb.  bags . per  bag, 

Best  Quality  Western  Yellow  Granulated  Corn  Meal,  100  lb.  bags . per  bag, 

6  or  10-bag  lots . per  bag, 

Pearl  Hominy,  100-lb.  bags . per  bag, 

Hominy  Grits,  100-lb.  bags .  per  bag, 

Schumacher's  Avena,  barrels . per  bbl., 

Sohumacher’s  Avena,  90-lb.  bags . per  bag,’ 

Oneida  Brand  Rolled  Oats,  best  quality  goods  on  the  market,  barrels  . per  bbl. 

Oneida  Brand  Rolled  Oats,  “  “  “  “  “  90-lb.  bags . per  bag, 

Finest  Quality  Shaker  Corn,  barrels . per  lb., 

New  Scotch  Peas,  grain  bags,  about  2#  bushel . .  .  .  .  .  .  per  bu.’, 

New  Green  Peas,  grain  bags,  about  2 #  bushel . . . per  bu.’ 

Egg  Biscuit,  barrels,  about  33  pounds . ' . .  .  per  lb.,’ 

Egg  Biscuit,  boxes,  about  18  pounds . per  lb.  ’ 

Victory  Oysters,  No.  1  cans,  Fancy  Wrapper  Label,  2  dozen . per  doz., 

Webster  Brand  Fancy  New  York  State  Sour  Krout,  No.  3  cans,  2  dozen . per  doz.’ 

Finest  Quality  Long  Cut  Sour  Krout,  50-gallon  tierces . per  tierce,  5.60 

Finest  Quality  Long  Cut  Sour  Krout,  15-gallon  kegs . ’ .  per  keg, 

Extra  Quality  Sugar  Cured  Bloaters,  100s . .  per  box’ 

Extra  Quality  Sugar  Cured  Bloaters,  50s  . !  .  !  ! .  !!.!!!  per  box 

Finest  Quality  New  Princess  Paper  Shell  Almonds,  very  bright,  bags  about  110  pounds  .  .  .  .  .  .  .  per  lb.,  ’ 

Fancy  Cape  Cod  Cranberries,  Howe  Variety,  very  bright,  absolutely  sound  fruit,  and  good  keepers  barrels  per  bbl 

Fancy  Sound  Dark  Cape  Cod  Cranberries,  barrels  .......  per  bbl , 

Malpaco  Brand  Fancy  Coast  Packed  Seeded  Raisins,  very  fine  quality,  30-ls,  single  boxes  .  .  .  .  .  .  .  per  lb 

Admiral  Brand  Fancy  Seeded  Raisins,  40-ls .  per  jb  ’ 

Pride  of  Malaga  Choice  Coast  Packed  Seeded  Raisins,  30-ls . per  lb  ’ 

Thompson's  Not-A-Seed  Brand  Seedless  Raisins,  36-ls . .  .  per  lb  ’ 

Victor  Brand  California  Seedless  Raisins,  40-ls . .  . per  lb  ’ 

Roger’s  Fancy  4  Crown  Ondara  Layer  Valencia  Raisins,  28-lb.  boxes  . lb  ’ 

Gold  Medal  Currants,  30-ls .  *  . iv,’’ 

Admiral  Currants,  40-ls . . . per  ’ 

Buttermilk  Toilet  Soap,  Genuine  Cosmo,  in  single  gross  lots . .  .  .  per 

These  Prices  for  This  Week  Only— December  qtli  to  14th,  inclusive. 

THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 
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WRITE  FOR 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa 
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Bhe  retailer  refused  to  pay  for  it,  on 
lie  ground  that  he  had  not  signed 
t  and  had  not  authorized  anybody 
o  sign  it  for  him.  The  signature  of 
lis  wife  was  shown  to  him  and 
vhen  she  explained  her  connection 
,vith  it  it  was  simply  shown  that 
lie  salesman  had  been  tricky  with 
loth.  That  order  involved  us  in  a 
/ery  disagreeable  fracas  with  a 
*ood  customer  and  deepened  our 
lonviction  that  orders  taken  by 
specialty  salesmen,  while  not  neces 
sarily  bad,  might  still  be  so. 

The  theory  of  the  manufacturers’ 
igent  that  we  as  jobbers  should  in 
list  that  the  retailers  take  these 
orders  when  they  are  admitted  to 
be  perfectly  straight  and  properly 
ligned,  but  where  the  retailer  simply 
refuses  to  take  the  goods,  amused 
ne  very  much.  Only  this  morning 
m  order  for  a  case  of  Lipton’s  tea, 
which  had  been  taken  by  a  specialty 
laiesman  and  turned  in  to  us,  was 
aimed  down  by  the  retailer  who 
lad  given  it.  He  is  our  customer,  a 
rery  good  man,  and  he  gave  no 
reason  whatever  for  refusing  the 
order,  except  that  he  did  not  want 
he  goods.  While  every  man  should 
itand  behind  the  contract  to  which 
le  puts  his  name,  and  while  this  par- 
:icular  grocer  has  not  a  leg  to  stand 
on  in  refusing  to  take  the  tea  in 
question,  nevertheless,  as  a  matter 
if  dollars  and  cents,  it  would  be  the 
ooorest;  investment  we  could  make 
:o  attempt  to  force  him  in  any  way 
whatever. 

In  my  experience  more  of  these 
specialty  contracts  are  turned  down 
lecause  of  unfulfilled  prpmises 
nade  at  the  time  they  were  given 
oy  the  salesmen  than  for  any  other 
eason.  These  salesmen  are  ex- 
remely  anxious  to  get  orders. 
They  say  to  retailers  that  if  you  will 
ign  this  contract  we  will  do  so  and 
o,  so  and  so  and  so  and  so,  and  re- 
ying  upon  their  promises  the  re¬ 
aders  sign  their  contracts  and  they 
re  then  turned  into  the  jobbers  to 
ill  and  the  jobbers  fill  them.  The 
etailers  refuse  to  take  the  goods, 
>ecause  the  so  and  so,  so  and  so  and 
0  and  so  that  the  salesmen  agreed 
o  perform  has  not  been  done.  This 
s  the  main  reason  for  the  custom 
'f  most  jobbers  in  handling  these 
'rders  to  which  the  manufacturers’ 
gents  seem  to  object,  and  that  is, 
efusing  to  fill  them  at  all,  except 
fter  confirmation  by  the  house’s 
wn  salesmen.  This,  the  agents 
ay,  delays  the.-ipatter  very  greatly 
nd  gives  the  retailer  an  additional 
hance  to  get  out  of  his  bargain. 
Iiey^  want  the  orders  passed  im¬ 


mediately  and  sent  out  the  same  day 
or  the  next  day,  so  that  the  iron  will 
be  struck  while  hot. 

In  my  judgment,  no  jobber  will 
ever  agree  to  any  such  plan.  The 
fact  that  we  can  never  know  any¬ 
thing  about  the  order  at  all  except 
the  meagre  details  which  appear 
upon  the  face,  seems  to  me  to  be 
an  unquestionable  reason  for  find¬ 
ing  out  through  our  own  salesmen 
wnether  what  appears  upon  the  face 
is  everything  important  connected 
with  the  order.  Undoubtedly  this 
involves  delay,  but  because  of  the 
fact  that  specialty  salesmen  them¬ 
selves  have  turned  in  such  a  vast 
amount  of  crooked  and  unreliable 
orders,  the  jobbers  have  simply 
been  compelled  to  take  measures  to 
keep  themselves  protected. 

Just  one  other  point :  I  have 
found  some  of  the  specialty  sales¬ 
men,  or  the  manufacturers’  agents 
who  employ  them,  particularly  un¬ 
reasonable  in  the  matter  of  credits. 
Naturally  no  jobber  will  fill  the 
order  of  a  retailer  whose  credit  is 
unsatisfactory,  and  it  is  quite  ob¬ 
vious  that  the  judge  as  to  whether 
it  is  satisfactory  must  be  the  jobber 
himself  and  not  the  specialty  man. 
The  manufacturers’  agents  com¬ 
plain  very  bitterly  at  times  to  me 
because  we  have  turned  down  a  re¬ 
tailer  whose  credit  was  entirely 
satisfactory  to  him,  as  if  his  opinion 
had  any  weight  whatever  as  to  who 
we  should  take  on  our  books  as  cus¬ 
tomers. 

Wholesale  Grocer. 
Philadelphia,  Pa.,  Dec.  2,  1907. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  IV.  W.,  Washington,  O.  C 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff  ”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  montha’  trial  for  10  cents 


Seldom  See 

a  big  knee  like  this,  but  yourhorse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or  | 
Throat.  i 

ABSORBINE 

will  clean  them  off  without  laying  [ 
the  horse  up.  No  blister,  no  hair 
gone.  $ 2.00  per  bottle,  delivered. 
Book  io-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„ !)  Monmouth  St.,  Springfield,  Masi 


WE  (1  BET  101  OHS 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  efforts  of  the  Philadelphia 
coterie  of  bankers  representing 
the  Pennsylvania 

Suit  Against  the  Sugar  Refining 

Sugar  Trust.  Co.,  of  Philadel¬ 
phia,  to  bring  to 
account  the  Sugar  Trust  for 
the  alleged  exercise  of  improper 
control  over  the  Pennsylvania 
refinery  in  keeping  it  closed  and 
the  effect  of  its  competition 
therefore  avoided,  has  been  a  most 
lamentable  fiasco  up  to  date.  Both 
of  the  two  steps  which  the  Pennsyl¬ 
vania  concern  has  so  far  taken  have 
been  decided  in  favor  of  the  Trust, 
and  now  the  action  seems  to  have 
been  abandoned  entirely. 

The  first  of  the  two  steps  which 
the  Trust  won  was  the  effort  made 
by  the  Pennsylvania  Co.,  plaintiffs, 
to  secure  permission  to  examine  the 
Trust’s  books.  The  court  decided 
that  there  was  no  legal  authority  for 
any  such  examination.  The  second 
step  was  in  the  actual  trial  of  the 
case,  when  the  plaintiffs  made  a 
motion  to  amend  the  complaint.  It 
was  denied  by  the  court  and  the 
Pennsylvania  Co.  then  permitted 
the  case  to  ga  by  default,  which 
means  that  it  must  now  begin,  if  be¬ 
gun  at  all,  all  over  again. 

The  humorous  feature  of  both 
of  these  failures  is  that  each 
has  been  loudly  clamored  by  the 
plaintiff  to  be  a  victory  for  itself. 
Its  attorneys  expected  the  thing  to 
go  exactly  the  way  it  did,  according 
to  their  story,  and  by  its  going  that 


way  they  are  advanced  rather  than 
retarded.  This,  of  course,  is  mere 
bluff.  No  litigant  is  retarded  by 
letting  his  case  go  by  default  after 
failure  to  obtain  permission  to 
amend  his  statement  of  claim.  The 
“Grocery  World”  will  be  much  sur¬ 
prised  if  tilt's  much  advertised  law¬ 
suit  ever  amounts  to  anything 


During  the  last  few  weeks,  in  fact 
ever  since  the  Florida  orange  sea¬ 
son  opened,  the 

Cutting  Orange,  strange  short- 

Grcen.  sightedness  o  f 

many,  in  fact 

most,  of  the  growers  has  had  an¬ 
other  exhibition  in  the  wholesale 
markets  of  Philadelphia. 

Not  since  shipments  of  Florida 
oranges  begun  this  season  have  io 
per  cent,  of  the  retail  grocers  of  the 
North  had  a  thoroughly  ripe  orange 
in  their  stores.  The  fruit  has 
mostly  been  such  as  the  native  Flor¬ 
idian  would  refuse  to  eat.  Picked 
stark  green  and  rushed  North  to 
get  the  Northern  money,  the  fruit 
has  ripened  slowly  and  irregularly, 
being  usually  put  on  sale  bruised 
with  green  blotches  of  an  exceed¬ 
ingly  unsavory  appearance.  The 
flavor  of  such  oranges  bears  no  re¬ 
semblance  whatever  to  that  of  a 
properly  ripened  Florida  orange. 
And  that  the  public  recognizes  the 
difference  is  seen  from  the  fact  that 
oranges  of  the  latter  class  are  now 
eagerly  wanted  at  $4  per  box,  while 
the  green  kind  find  it  quite  difficult 
to  get  from  $2  to  $3. 

In  other  words,  the  shrewd  fore¬ 
sight  of  the  green  orange  picker  has 
had  the  extremely  satisfactory  re¬ 
sult  of  cutting  his  prices  from  $1  to 
$2  per  box  for  his  fruit. 


The  following 
"Atuckine”  is  taken  bodily 

ou°.  from  a  contempo¬ 

rary  : — 

Food  Commissioner  Barnard,  of 
Indiana,  is  the  latest  champion  of 
the  rights  of  oleomargarine,  and 
believes  that  when  butter  has  been 
soaring  to  the  figures  it  has  during 
the  past  few  months  the  time  has 
come  for  the  State  Legislatures 
and  Congress  to  break  the  shackles 
which  have  bound  the  product 
down  with  a  popular  prejudice  it 
does  not  deserve. 

Speaking  of  its  production,  Mr. 
Barnard  said  in  a  recent  interview 
that  if  one  would  only  ask  for  it 
he  could  get  something  every  bit 
as  palatable  as  butter,  much  purer 
and  at  half  the  price. 

Of  course,  Commissioner  Bar¬ 
nard  may  not  have  said  any  such 
thing,  or  if  he  did  say  it,  may  have 
qualified  it  in  any  one  of  a  score  of 
ways. 


The  oleo  men,  in  all  the  articles 
they  inspire  or  write,  have  a  crafty 
way  of  putting  people  in  the  posi¬ 
tion  of  attacking  or  defending — 
oleo.  As  a  matter  of  fact  oleo  has 
probably  not  been  attacked  once 
since  its  manufacture  began.  The 
whole  oleo  war  has  waged,  not  over 
whether  oleo  was  an  edible  product, 
because  all  concede  that  it  is,  but 
over  whether  it  shall  be  sold  hon¬ 
estly.  And  the  sale  of  the  product 
stands  everywhere  restricted  to-day, 
not  because  of  the  least  suspicion  of 
its  perfect  purity  and  wholesome¬ 
ness,  but  wholly  because  those  who 
handle  it  have  proved  themselves 
temperamentally  unable  to  sell  it 
squarely. 

Here  is  a  piece  of  fine  writing, 
which  probably  flowed  easily  from 
the  pen  of  its 
Tfae  Coward  in  writer,  the  editor 

Busints,.  0f  the  Oregon 

“Tradesman” : — 

The  coward  has  no  peace  of 
mind.  He  is  eternally  frightened 
about  something.  His  existence  is 
one  continual  round  of  scares.  This 
thought  came  up  irresistibly  when 
we  see  business  men  cutting  down 
on  their  advertising  expenses  when 
a  little  flurry  of  depression  appears. 
They  say  there  is  nothing  so  timid 
as  money.  We  will  back  money 
any  day  for  boldness  against  the 
faint-hearted  man  of  affairs  who 
begins  to  scrouge  down  in  his  cor¬ 
ner  and  scream  at  the  first  sign  of 
trouble.  The  spectre  of  hard  times 
will  not  down  for  a  call  for  money. 
The  only  way  to  down  him  is  to 
use  the  exorcism  of  courage. 

It  is  easy  for  any  newspaper  man, 
whose  enterprises  as  a  rule  are  far 
less  intimately  affected  by  business 
calamities  than  businesses  them¬ 
selves,  to  prate  about  the  cowards 
of  mercantile  life.  Undoubtedly 
there,  are  cowards  in  business  and 
undoubtedly  their  presence  there  is 
at  least  in  part  responsible  for  the 
continuation,  if  not  the  inception, 
of  most  business  calamities.  But 
when  one  thinks  of  it,  there  is  con¬ 
siderable  justification,  or  at  least  ex¬ 
planation,  for  cowards  in  business. 

Familiar  to  every  business  man 
of  the  present  generation  are  many 
instances  of  businesses  which  have 
succumbed  utterly,  not  to  any  tan¬ 
gible  condition,  but  to  simple  fear. 
Left  to  themselves,  they  would  not 
have  succumbed.  The  fear  that 


flows  like  a  lightning  flash  throug 
the  business  community  at  the  fir 
intimation  of  financial  crisis  is  ca 
culated  to  strike  terror  to  the  hea 
of  every  man  who'  is  in  any  wa 
heavily  involved,  as  nearly  all  of  tl 
large  business  men  are.  In  evei 
large  city  there  are  hundreds  c 
business  men  who  even  in  the  mo 
prosperous  times,  if  all  of  the 
creditors  were  to  make  demaru 
upon  them  at  one  time,  would  fa: 
Yet  those  men  are  perfectly  solii 
and  unless  the  conditions  surrourx 
ing  them  become  acute  and  extra 
ordinary  they  will  never  be  in  tl 
slightest  danger.  It  is  men  like  th 
who  are  usually  called  cowards,  an 
who  possibly  are,  but  if  they  ai 
they  have  a  great  deal  more  cane 
for  being  than  small  business  mei 
and  certainly  far  more  than  the  me 
who  are  not  in  mercantile  busine; 
at  all. 


The  following  announcement  c 
the  failure  of  John  Wanamaker  fc 
$11,000,000,  clippe 

John  Wanamaker’*  from  the  \\  isCOI 
Failure  Announced.  sjn  an(]  Northwe: 

Trade  Journal 
will  be  highly  interesting  to  its  snl 
ject,  Mr.  Wanamaker,  to  whon 
with  the  rest  of  the  people  of  tt 
East,  it  will  be  news. 

Our  esteemed  contemporary  h« 
indeed  secured  a  notable  beat.  I 
some  way  it  has  ferreted  out  on 
of  the  most  colossal  failures,  if  it 
story  is  true,  that  the  country  he 
known  for  years,  concerning  whic 
not  a  breath  of  which 'has  appeare 
in  any  Eastern  publication.  Th 
article  very,  well  illustrates  the  at 
age  that  to  learn  the  news  one  mu: 
go  away  from  home  : — 

Thq  .  failure  of  John  Wanamaker. 
the  Philadelphia  millionaire  dry-1 
goods  merchant,  for  $11,000,000  is 
said  to  be  due  to  the  sapping  of 
his  regular  business  to  supply  the! 
necessary  funds  for  his  building 
operations  which  he  was  carrying 
on  at  enormous  outlay.  The  fail¬ 
ure  affects  his  entire  business,  in¬ 
cluding  both  the  great  Philadelphia- 
and  New  York  department  stores. 

Some  years  ago,  when  Wana-j 
maker  took  over  the  famous  Hilton 
store  (formerly  A.  T.  Stewart’s)! 
many  thought  that  die  was  assum¬ 
ing  a  heavy  burden,  viewed  in  the, 
light  of  the  Hilton  experience,  but' 
he  made  the  store  a  success  front 
the  start,  although  it  was  far  down 
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town,  and  away  from  the  centre 
of  the  shopping  district. 

His  failure  at  this  time,  through 
outside  investments,  after  many 
years  of  successful  business,  is  but 
another  illustration  of  the  old  adage 
that  “The  shoemaker  should  stick 
to  his  last.” 


The  “Grocery  World”'  knows 
lothing  whatever  of  John  Wana- 
naker’s  condition.  At  all  times,  for 


he  past  fifteen  years,  and  particu- 
arly  since  he  began  huge  business 
operations  both  in  Philadelphia  and 
'Jew  York,  there  have  been  rumors 
)f  a  coming  financial  catastrophe. 

I  There  has  been  no  catastrophe, 
towever,  and  the  “Grocery  World” 
irmly  believes  there  will  be  none 
mless  Mr.  Wanamaker’s  affairs  get 
rery  far  beyond  the  danger  point. 
tVhen  a  man  conducts  the  two  enor- 
nous  department  store  businesses 
vhich  Mr.  Wanamaker  conducts  he 
nust  necessarily  and  continuously 
iwe  his  creditors  many  hundreds  of 
housands  of  dollars.  The  credit- 


>rs,  therefore,  have  so  much  at 
take  that  they  are  simply  compelled 
o  advance  more,  and  a  good  deal 
nore,  if  necessary,  in  order  to  save 
vhat  is  already  at  risk. 


All  indications  point  to  the  early 
:oming  of  a  conflict  over  the  ques- 


The  Coming: 
Conflict* 


tion  whether  cer¬ 
tain  large  co-oper¬ 
ative  exchanges, 
chain  store  con- 


manufacturer  that  a  jobber  was  en¬ 
titled  to  protection  simply  because 
he  was  a  jobber. 

And  he  probably  never  will,  for 
all  modern  logic  is  against  him. 
There  is  to-day  but  one  rational 
standard  for  the  wholesale  or  job¬ 
bing  sale  of  merchandise.  Anybody 
able  to  buy  more  than  a  certain  fixed 
quantity,  regardless  of  the  character 
of  his  business,  should  be  permitted 
to  buy  of  the  manufacturer  direct. 
If  he  cannot  buy  such  a  quantity, 
he  should  buy  of  the  jobber,  even  if 
he  himself  is  a  jobber. 

To  say  that  an  infinitesimal  job¬ 
ber  buying  five  cases  may  buy  of  the 
manufacturer,  while  a  retailers’  co¬ 
operative  buying  concern  buying 
one  hundred  cases  may  not,  is  to 
state  a  proposition  which  answers 
itself. 


Another  Cigarette  Law  Thrown  Over. 

The  anti-cigarette  law  in  the 
State  of  Washington  has  been  de¬ 
clared  unconstitutional  by  Judge 
E.  H.  Sullivan,  in  the  Superior 
Court  of  Spokane,  on  the  ground 
that  the  title  did  not  conform  to 
the  body  of  the  act.  The  law  in 
question  entirely  banished  the  cigar¬ 
ette  from  Washington,  and  dealers 
who  formerly  found  cigarettes  a 
profitable  source  of  income  are  pre¬ 
paring  to  resume  their  sale. 


erns  and  large  single  retail  estab- 
ishments,  shall  continue  to  buy 
foods  direct  'from  the  manufac- 
urers,  or  whether  at  the  behest  of 
he  wholesale  grocery  interests  they 
hall  all  be  cut  off  the  direct  list 
md  be  compelled  to  go  humbly  to 
ome  jobber  for  their  goods. 

In  Pennsylvania  a  lame  effort  is 
>eing  made  to  force  this  issue  by 
t  somnolent  Western  gentleman 
lamed  Greaves.  Mr.  Greaves  ac- 
epts  a  large  salary  from  the 
Wholesale  Grocers’  Association  of 
’ennsylvania,  New  Jersey  and 
Delaware,  for  having  on  several  oc.- 
:asions  divided  the  jobbers  of  this 
ection  into  two  not  overly  friendly 
amps,  and  for  having  in  his  own 
ight  to  compel  manufacturers  to 
•ell  only  the  strict  jobber  accom- 
ilished  absolutely  nothing  up  to 
late. 

Mr.  Greaves  has  gone  about 
milding  his  wall  in  several  different 
vays:  by  getting  jobbers  to  sign 
>etitions  to  various  manufacturers 
•raying  that  such  and  such  a  con- 
ern  be  cut  off ;  by  verbal  talks  with 
nanufacturers,  and  by  threatening 
heir  representatives.  But  in  not 

single  case  has  he  convinced  a 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade-Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade-Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  Coupons ;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


“Picked  this  Morning” 

You  know  how  it  appeals  to  your  customers 
to  tell  them  that  your  fruit  and  vegetables 
were  “picked  this  morning.”  You  can  tell 
them  the  same  thing  about  your  canned 
goods  if  you  give  them  the  OLNEY  Brand, 
for  they  are  grown,  prepared  and  packed  in 
the  country — gathered  in  the  morning  and 
sealed  in  tins  before  night. 

If  you  do  not  know  us  let  us  get  ac¬ 
quainted,  it  will  be  to  your  interest  and  the 
satisfaction  of  your  trade. 

The  Burt=OIney  Canning  Company 

Oneida,  New  York 


/■ 

r 

A 

The  Digestible 

Part  of  Corn 

In  our  Winorr  Brand  of  Canned  Corn  we  do  away  with  the 
indigestible  hulls,  packing  only  the  kernels  of  the  corn,  which  we 
extract  by  a  special  device,  leaving  the  hulls  on  the  cob. 

There  is  no  other  brand  like  the  Winorr  brand,  and  it  will 
readily  sell  on  that  account.  It  is  most  delicious  and  entirely 
digestible ,  and  when  once  shown  will  always  be  in  demand. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 


THE  PRESSING  &  ORR  COMPANY 


the  Corn/’ 
WlTHpUT 


j 


NORWALK,  OHIO 


J 
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=You  Will= 
Make  the  Children 
Happy 


The  New  York  Letter 


Workings  of  the  Horse  Insurance  Department  of  the  New  Yorl 
Association.  Brooklyn  Grocers  Hard  Hit  By  the  Monev 
Troubles.  Brooklyn  Association  Will  Support  Hearn,  De 
partment  Storekeeper,  Who  [Sells  No  Groceries.  Uniqut 
Argument  Over  Sago.  General  News  of  the  Trade. 


Nothing  more  quickly  reaches  the  mother  than  to 
do  something  for  the  children,  so  we  will  send  you  a 
supply  of  interesting  playthings  to  give  your  cus¬ 
tomers,  consisting  of  Checkerboards  and  Checkers, 
Ralston  Wagons  and  World’s  Fair  Satchels. 

To  properly  show  these  we  would  suggest  your 
making  a  window  display  of  them  ;  we  will  send  you 
the  necessary  material  and  instructions  how  to  best 
build  it,  making  a  leader  of  Ralston  Health  Food 
and  Puriniw  Whole  Wheat  Flour.  These  goods 
are  without  equal — pure  and  nutritious  foods.  In 
addition  they  are  extensively  advertised  to  the 
consumer. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A  James  &  Co.,  General  Distributers,  12-16  Chestnut  St. .Philadelphia 


Some  goods  you  sell  need  explain¬ 
ing.  Takes  time. 

Not  so  Fels-Naptha  soap  —  you 
need  only  tell  any  new  user  to  try  it 
according  to  the  simple  wrapper-di¬ 
rections,  and  that  it  has  pleased  every 
woman-customer  who  purchased  it. 

Besides,  there  is  a  regular  steady 
demand  for  it.  Fels-Naptha’s 
popularity  is  well  founded  on 
quality. 

Prove  it  by  a  per¬ 
sonal  test,  Mr.  Grocer. 


Special  correspondence  of  “Grocery  World.” - 

New  York,  Dec.  6,  1907. 

All  the  officers  of  the  New  York 
Retail  Grocers’  Union  were  re¬ 
elected  at  the  annual  election  which 
took  place  Monday,  this  being  due 
to  the  general  satisfaction  with  the 
administration  of  the  year  that  is 
closing.  Three  of  the  trustees 
whose  terms  expired  with  this  year 
were  re-elected  for  three  years  more 
and  the  other  trustees  hold  over. 

The  officers  and  trustees  who 
were  re-elected  and  who]  will  be 
formally  installed  for  the  new  term 
at  a  smoker1  early  in  January  are: 
President,  Fred.  Otten ;  first  vice- 
president,  George  Stadtlander;  sec¬ 
ond  vice-president,  John  Stecneck; 
recording  secretary,  H.  C.  Kloef- 
korn  ;  financial  secretary,  FI.  Droge ; 
treasurer,  G.  H.  Overbeck;  trustees, 
FI.  H.  Becker,  G.  H.  Tiemeyer,  H. 
F'.  Meyer. 

The  subject  of  horse  insurance 
came  up,  one  of  the  oldest  members 
commenting  on  the  fact  that  the  as¬ 
sociation  at  present  has  not  a  sal¬ 
aried  veterinary  surgeon  in  its  em¬ 
ploy  for  the  purpose  of  examining 
the  horses.  In  reply,  it  was  said 
that  last  summer  there  was  some¬ 
thing  in  the  nature  of  an  epidemic 
among  the  horses,  with  the  result 
that  the  calls  upon  the  fund  had 
been  unusually  heavy,  and  this  has 
led  to  some  economy  in  adminis¬ 
tration.  It  was  also  pointed  out 
that  some  prominent  members,  in¬ 
cluding  the  critic,  did  not  insure 
their  horses  with  the  society’s  de¬ 
partment,  and  this  had  a  tendency 
to  weaken  it.  The  critic  called  for 
an  application  blank  and  at  once 
placed  his  request  for  insurance  on 
all  his  horses,  at  the  same  time  ad¬ 
mitting  that  the  joke  was  on  him. 
It  is  expected  that  the  discussion  of 
the  subject  will  also  lead  other 
members  to  take  advantage  of  the 
benefits  offered  by  the  insurance 
department. 

*  *  * 

Some  of  the  Brooklyn  grocers 
have  been  relating  experiences  with 
some  bank  officials  and  others  who 
have  been  regarded  as  men  of  the 
best  credit,  and  who  of  late  have 
been  placing  orders  and  opening 


accounts  in  stores  where  they  am 
their  families  had  not  before  tradcc 
— sometimes  in  localities  distaii 
from  their  residences.  The  dealer: 
feel  that  even  in  the  case  of  thesi 
eminent  citizens  some  care  mus 
now  be  exercised,  lest  the  transfe 
of  trade  may  be  due  to  the  fact  tha 
credit  in  the  old  stores  has  been  ex 
hausted.  There  have  been  sonu 
kaleidoscopic  changes  among  mel 
of  supposed  wealth  in  that  borough 

Brooklyn  was  hit  pretty  hard  ii 
the  banking  trouble,  a  half  dozen  o 
the  banks,  in  all  of  which  grocer  j 
had  accounts,  being  in  trouble.  Be 
fore  the  first  of  these  banks  closcc 
its  doors  the  papers  of  that  borougl 
contained  daily  columns  telling  o 
the  conservative  spirit  of  the  Brook 
lyn  banks  and  assuring  everybod; 
that  the  speculations  causing  ex 
citement  in  Manhattan  could  no 
possibly  affect  the  old  and  soum| 
institutions  across  the  East  River! 
Then  came  the  crash,  with  tw  • 
chains  of  banks  going  into  receiver] 
hands,  the  suicide  of  one  of  th 
bank  presidents,  the  arrest  of  ban’ 
officials  and  the  exposure  of  forger 
ies  and  various  kinds  of  theft,  s> 
that  Brooklyn  could  hang  its  hea< 
in  shame  in  comparison  with  Man 
hattan. 

The  grocers  whose  moneys  ar 
tied  up  in  the  closed  institution: 
are  watching  with  interest  the  dd 
velopments  and  are  hopeful  of  ultn 
mately  getting,  if  not  all  theij 
money,  at  least  a  large  part  of  it 
There  is  also  some  consolation  ij 
the  fact  that  the  bank  officers  wil 
have  to  answer  in  court  for  any  mis 
deeds. 

*  *  * 

The  United  Retail  Grocers’  As 
sociation  of  Brooklyn  adopted 
resolution,  at  its  last  meeting,  ex 
pressing  the  esteem  of  the  member 
for  Hearn,  the  dry  goods  merchan 
of  14th  street,  New  York,  becaus 
he  has  always  refused  to  install 
grocery  department  in  his  big  store 
It  was  agreed  to  extend  support  fe 
this  merchant,  whenever  possible,  i: 
preference  to  department  stores  tha 
compete  with  grocers.  This  ma 
suggest  possibilities  of  the  loss.o 
considerable  trade  to  some  depart 
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ment  stores  if  the  grocery  organiza¬ 
tions  generally  pursue  a  course  of 

this  kind. 

B.  Bischof,  the  president  of  the 
Brooklyn  association,  is  to  be  pre¬ 
sented  by  the  organiz’ation  as  a  can¬ 
didate  for  vice-president  of  the  Na¬ 
tional  Association  if  Simon  Clark  is 
to  retire  from  the  trade,  as  has  been 
reported  here. 

*  *  * 

Austin,  Nichols  &  Co.  and  the 
National  Spice  Co.  are  trying  to 
convince  the  Federal  authorities 
that  “sago  crude”  in  the  form  com¬ 
monly  imported  does  not  come 
within  any  provision  of  the  pure 
food  law  and  also  that  it  is  not  sub¬ 
ject  to  a  customs  duty.  As  the  sago 
is  really  potato  starch  and  is  not 
made  from  sago  palm,  the  Agri¬ 
cultural  Department  is  considering 
the  question  of  forbidding  its  im- 
•  portation  under,  the  name  of  sago. 
At  the  same  time  the  Customs  au¬ 
thorities,  learning  the  composition 
of  the  product,  are  trying  to  col¬ 
lect  a  tax  of  i  Yz  cents  a  pound. 
The  tariff  law  provides  for  the  free 


admission  of 


crude.”  The 


importers  claim  that  for  thirty-five 
i  years  the  product  has  been  known 
as  sago  and  therefore  should  be  ad¬ 
mitted  under  that  name,  as  in  the 
past,  and  should  continue  free  from 
taxation.  It  is  provided  in  the  tar¬ 
iff  law  that  the  commercial  designa¬ 
tions  in  vogue  at  the  time  that  the 
law  was  enacted,  in  1897,  shall  gov¬ 
ern.  The  question,  as  far  the  duties 
are  concerned,  is  now  before  the 
Board  of  United  States  General  Ap¬ 
praisers. 


tisements  indicate.  He  spoke  of 
fraudulent  testimonials,  and  as  an 
instance  said  that  one  old  woman,  | 
living  in  his  native  town,  had  for 
$2  sold  the  testimonial  which  has 
been  widely  published,  saying  that 
she  had  attained  to  the  age  of  106 
years  by  drinking  a  certain  brand  of 
whisky.  He  spoke  against  the  use 
of  coloring  matter  and  preservatives 
in  food  and  said  that  cold  storage 
and  sterilization  will  in  time  afford 
all  the  facilities  that  are  needed  in 
preserving  food  in  a  wholesome 
condition.  The  coloring  of  butter, 
he  said,  is  inexcusable. 

*  *  * 

An  international  pure  food  con¬ 
gress  is  advocated  in  resolutions 
adopted  by  the  New  Jersey  Con¬ 
sumers’  League,  which  held  a  con¬ 
vention  this  week  at  Cranford. 

*  *  * 

Inspectors  have  submitted  to  the 
Department  of  Flealth  reports  indi¬ 
cating  that  adulterated  maple  sugar 
is  still  being  sold  in  this  city ;  also 
that  in  some  of  the  cheap  class  of 
stores  teas  are  adulterated  with 
various  mixtures  and  substitutes. 
Sausages  and  chopped  meats  were 
found  in  bad  condition  in  a  number 
of  instances.  Some  of  the  adulter¬ 
ated  articles,  it  is  supposed,  were 
made  in  this  city  or  State,  so  that 
the  Federal  authorities  have  no 
power  to  prevent  their  sale,  but  it 
is  hinted  that  other  adnlterated 
articles  come  from  outside  the 
State,  so  that  it  behooves  the  Fed¬ 
eral  inspectors  to  go  after  the 
offenders  against  the  food  law. 

Fred.  A.  McGill. 


*  *  * 


|  It  is  said  that  the  Corn  Products 
Co.,  in  trying  to  relieve  the  con¬ 
sumer  from  the  extra  cost  of  manu¬ 
facturing  Karo,  has  taken  out  the 
profits  of  the  jobber  and  the  re¬ 
tailer.  On  the  other  hand  the 
Quaker  Oats  Co.  has  reduced  the 
weight  of  the  packages,  it  is  re¬ 
ported,  and  thus  places  the  burden 
3n  the  consumer.  Another  plan 
that  is  suggested  in  some  quarters 
:  as  the  best  is  to  get  away  from  the 
10-cent  price  standards  and  advance 
the  price  to  the  consumers  without 
i  reducing  the  weight  of  the  pack- 
!  ages. 

*  *  * 

Dr.  H.  W.  Wiley,  the  chemist  of 
the  Department  of  Agriculture,  de¬ 
livered  a  lecture  Saturday  before 
die  Kings  County  Medical  Society 
n  Brooklyn.  He  spoke  chiefly 
against  the  humbuggery  of  many  of 
die  patent  medicines  which  do  not 
lossess  the  qualities  that  the  adver- 

f 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  You  With  Sales¬ 
man  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTREET  SYS1KH,  Rochester,  N.  I. 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 


Special  Offer  to  Retail  Grocers  on 

Snider’s 

Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


Get  Our 
G - No.  4 - G 

V 

A  copy  of  our  Catalogue  No.  4  will  help 
you  to  decide  a  lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and 
contains  photographic  descriptions  of  every¬ 
thing  in  the  line  of  tinware  that  a  grocer 
can  possibly  use.  A  price-list  comes  separate. 

Having  them  both  saves  a  lot  of  correspond¬ 
ence. 

First  write  us  for  the  catalogue  and  then 
order  from  your  jobber.  Always  remember 
to  specify 

"American”  Goods 

They  are  as  good  as  the  name  always. 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


Crescent  Mfg.  Co.,  Seattle,Wash . 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 


GOING  SOME! 


THE  SALE  OF 

Forbes’  Indexed  Coupon 


Books 


FOR  OCTOBER  INCREASED  NEARLY 


200  Per  Cent. 


*  Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  t\  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 


"  Have  used  your  books  for  twelve  year*. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb/' 


Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kind*.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SHOW  IT! 


Pile  Up  Your  Stock  of 

DEPENDABLE 


MILLBOURNE 


FLOUR 


where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  &  WILSON  CO. 

Proprietor* 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  shows  no  change 
for  the  week.  The  demand  is  con¬ 
fined  absolutely  to  actual  wants, 
there  being  not  the  smallest  appar¬ 
ent  disposition  on  anybody’s  part  to 
anticipate  needs.  Low  grades  are 
still  firm  and  strong.  Higher 
grades  are  not  quite  so  strong  as 
the  low  grades,  but  seem  to  em¬ 
body  sufficient  strength  to  have 
enabled  them  to  hold  up  in  face  of 
the  general  disposition  to  squeeze 
the  values  of  everything. 

Coffee. 

The  Brazil  coffee  market  has  re¬ 
mained  steady,  with  a  slight  ad¬ 
mixture  of  weakness  during  the 
past  week.  Neither  Rio  nor  Santos 
has  shown  any  change  in  price. 
The  demand  is  moderate.  Mild 
coffees,  Java  and  Mocha  are  un¬ 
changed  and  steady. 

Sugar. 

The  sugar  market  has  shown 
some  uneasiness  during  the  past 
week.  Early  in  the  week  all  re¬ 
finers  declined  5  points  and  later 
they  advanced  to  the  same  amount. 
At  present  the  situation  is  rather 
strong.  Europe  has  advanced  a 
substantial  fraction  upon  the  an¬ 
nouncement  that  the  French  and 
German  beet  crop  will  be  short. 
The  New  Orleans  sugar  market 
also  shows  an  advance  of  15  points. 
The  Cuban  crop  will  be  cut  also, 
and  if  these  conditions  continue 
alive  and  uncontradicted  the  market 
can  be,  expected  to  show  some 
strength  from  now  on.  The  de¬ 


mand  for  refined  sugar  is  dull. 


Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
demand  at  unchanged  prices.  Sugar 
syrup  is  wanted  to  some  extent  at 
ruling  prices.  Molasses  is  un¬ 
changed  and  as  yet  not  especially 
active. 

Fish. 

The  financial  situation  and  the 
season  together  have  at  last  had 
their  effect  on  the  fish  market,  and 
mackerel  are  lower.  Some  local 
holders  reduced  prices  as  much  as  ^>i 
to  $1.50  during  the  past  week.  Nor¬ 
way  2s  and  3s  are  the  weakest  in 
that  grade  of  mackerel.  Irish  fish 
show  a  rather  decided  weakness, 
owing  to  increased  receipts.  Cod¬ 
fish,  hake  and  haddock  are  un¬ 
changed  and  just  coming  into  a 
moderate  demand.  Domestic  sar¬ 
dines  arc  steady,  unchanged  and  in 
quiet  demand.  Foreign  brands  are 


very  scarce  and  high,  as  reportec 
more  in  detail  elsewhere.  Salmoi 
shows  no  change  from  last  week 
but  on  Alaska  grades  the  tone  car 
scarcely  be  said  to  be  as  strong  & 
it  was. 

Canned  Goods. 

There  is  practically  no  develop 
ment  of  any  character  in  the  entire 
canned  goods  market.  Tomatoe; 
are  neither  weaker  nor  stronger 
and  the  demand  is  fair  considering 
conditions.  There  is  some  expecta 
tion  that  the  pack  just  over  will  lx 
found  to  have  aggregated  n,cxx), 
000  cases.  This  will  not  be  more 
than  the  demand  could  easily  take 
care  of,  and  yet  if  the  financial  situ 
ation  continues  it  would  probablj 
look  large  enough  to  make  a  weal 
market.  In  many  cases  jobber; 
have  shipped  out  all  or  nearly  al 
their  future  tomatoes  to  their  cus 
tomers  and  have  practically  none  ii 
stock  themselves.  Corn  and  pea: 
are  not  selling.  There  is  a  regulai 
steady  little  movement  in  corn  a 
ruling  prices,  but  nothing  approach 
ing  a  good  brisk  sale.  Peas  an 
steady  and  quiet  at  unchangec 
prices.  Apples  are  unchanged  ant 
dull.  Peaches  show  no  improve 
ment  and  no  change.  The  genera 
line  of  small  Baltimore  cannec 
goods  is  unchanged  and  for  th< 
present  exceedingly  dull.  Califor¬ 
nia  canned  goods  are  unchangec 
and  quiet  in  first  hands. 


Dried  Fruits. 

Prunes  are  unchanged  and  dull. 
Secondary  markets  are  in  price; 
somewhat  below  the  coast  parity. 
Peaches  are  unchanged  and  dull, 
and  apricots  are  also.  Loose  rais¬ 
ins  are  still  weak  and  soft,  no  busi¬ 
ness  being  done  in  them  to  speak 
of.  Seeded  raisins  are  also  a  sub¬ 
stantial  fraction  lower,  owing  to  the 
fact  that  the  bulk  of  the  new  ship¬ 
ments  have  come  forward.  The 
demand  is  moderate.  Apples  are 
weaker  and  slow.  Currants  are 
about  the  only  line  which  shows  any 
good  healthy  activity  this  week. 


Eggs. 

The  supply  of  fresh  eggs  is  still 
extremely  short,  with  not  enough 
coming  forward  to  supply  the  trade: 
There  has  been  a  general  advance  of 
2  cents  per  dozen  on  new-laid  stock 
by  reason  of  the  scarcity.  This  has 
been  largely  responsible  for  the 
better  movement  in  refrigerator 
eggs,  which  show  an  advance  of  1 
cent  per  dozen.  Stocks  are  moving 
out  very  satisfactorily,  and  if  the 
cold  continues  there  will  probably 
be  a  better  demand  and  higher 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
le  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
erhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
verage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
hould  be  addressed  to  the  “Window-Dressing  Department.”  II 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


irices  on  high-grade  storage  eggs, 
.ow  grades  do  not  meet!  with  the 

Iame  ready  sale,  but  the  market  has 
■een  in  much  better  shape  this 

/eek. 

Beans  and  Peas. 

Beans  are  active,  owing  to  the 
old  and  snappy  weather.  There  is 
omparatively  little  change  in  the 
narket,  prices  for  pea  beans  on  spot 
ieing  10  to  15  cents  higher  than 
[uotations  to  come  forward.  Mar- 
ows  are  a  shade'  off  to  come  for- 
vard.  California  limas  are  un¬ 
hanged  and  in  fair  demand.  Dried 
teas,  yellow  and  green,  whole  and 
plit,  are  all  unchanged  in  price  and 
n  fair  demand. 

Butter.  . 

The  butter  market  has  been  very 
ictive  during  the  past  week  at  an 
idvance  of  1  cent  per  pound.  The 
:old  weather  has  made  a  better 
eeling.  The  increased  demand  and 
he  slight  falling  off  in  the  make 
las  produced  a  very  healthy  condi- 
ion,  and  the  receipts  are  cleaning 
tp  regularly.  Some  houses  are 
vithdrawing  butter  from  storage  to 
neet  the  demand.  The  market  is 
low  practically  homogenous,  and 
vhat  is  said  above  applies  to  all 
grades.  C  " 

'  Cheese. 

Thq  cheese  market  is  about  un¬ 
hanged  from  last  week. ,  There 
.vill  probably  not  be  any  change  mi¬ 
ni  a  better  consumptive  demand  de- 
!  /elops.  .  Stocks  in  storage  are  now 
ibout  40  per  cent,  below  a  year  ago. 
fust  as  soon  as  consumption  be- 
:omcs  better  there  will  likely  be 
ligher  prices.  This  may  not  take 
effect  before  the  first  of  the  year, 
owever. 

Provisions. 

L  There  has  been  a  further  general 
:  lecline  in  everything  in  the  smoked 

'IK 


meat  line  except  picnic  hams.  Skin- 
back  and  regular  hams  are  off 
cent.  Picnics  are  not  so  plenty  and 
therefore  find  a  ready  sale  at  un¬ 
changed  prices.  Sugar  pickled  bel¬ 
lies  are  off  1  cent,  as  is  smoked 
bacon.  Barrel  pork  and  canned 
meats  are  unchanged.  Dried  beef  is 
scarce  at  an  advance  of  1  cent.  At 
the  recent  decline  there  has  been  an 
increase  in  the  consumption  of  lard. 
Prices,  however,  are  probably  as 
low  as  they  will  be.  Compound 
lard  shows  a  little  firmer  feeling, 
though  no  advance. 

Produce. 

York  State  potatoes,  63  to  67 
cents  per  bushel;  Pennsylvania,  70 
to  72  cents  per  bushel;  Jersey,  40 
to  45  cents  per  basket,  demand  fair; 
sweet  potatoes,  primes,  75  to  85 
cents  per  basket;  culls,  30  to  35 
cents  per  basket,  demand  fair  to 
good ;  carrots,  40  to  45  cents  per 
basket,  demand  fair ;  yellow  onions. 
55  to  70  cents  per  bushel,  40  to  45 
cents  per  basket;  white  onions,  75 
to  85  cents  per  bushel  crate,  demand 
fair;  Danish  cabbage,  $2  to  §3  per 
100 ;  domestic,  $2  to  $3  per  100,  de¬ 
mand  fair;  white  turnips,  20  to  25 
cents  per  basket ;  yellow,  40  to  45 
cents  per  basket,  demand  fair ; 
cauliflower,  $1.50  to  $3.25  per  bar¬ 
rel,  demand  fair;  watercress,  2jG  to 
3  cents  per  bunch,  demand  fair; 
horseradish,  Western,  $6  to  $7  per 
barrel ;  domestic,  $4.25  to  $5  per 
barrel,  demand  fair;  spinach,  $1.25 
per  barrel,  demand  fair;  celery, 
York  State,  40  to  60  cents  per 
bunch;  Pennsylvania,  7  to  10  cents 
per  bunch,  demand  fair;  parsnips, 
$2  to  $2.25  per  barrel,  demand  fair; 
pumpkins,  $12  to  $18  per  100,  40 
to  50  cents  per  basket,  demand 
good;  oyster  plants,  3  to  y/2  cents 
per  bunch,  demand  fair. 


Green  Fruit. 

Bananas,  firsts,  $1.25  to  $1.75  per 
bunch;  8-hands,  $1  to  $1.25  per 
bunch ;  7-hands,  75  to  90  cents  per 
bunch ;  6-hands,  50  to  65  cents  per 
bunch,  demand  poor ;  apples,  20- 
ounce,  $4  to  $4.50  per  barrel ;  Kings, 
$4  to  $4.50  per  barrel;  Baldwins, 
$2.50  to  $3.50  per  barrel ;  Hulber- 
sons,  $3.50  to  $4  per  barrel ;  Green¬ 
ings,  $3  to  $3.50  per  barrel ;  Pip¬ 
pins,  $3  to  $3.50  per  barrel ;  bulk 
apples,  50  to  75  cents  per  bushel, 
demand  fair;  Jamaica  oranges, 
$1.75  to  $2  per  box,  $2.75  to  $3.25 
per  barrel,  demand  poor;  Floridas, 
$2  to  $4  per  box,  demand  poor; 
Californias,  $2.50  to  $3.25,  limited 
demand;  lemons,  $3  to  $3.75  per 
box,  demand  fair  to  good;  Jamaica 
grapefruit,  $2.50  to  $4  per  box; 
Florida,  $4.50  to  $5.50  per  box,  de¬ 
mand  fair  to  good ;  tangerines,  $3.50 
to  $4.50  per  strap,  demand  good. 

Nuts. 

Peanuts,  green,  choice,  4%  cents 
per  pound ;  fancy,  5  cents  per 
pound ;  jumbo,  6l/>  cents  per  pound ; 
roasted,  choice,  $1  per  bushel; 
fancy,  $1.25  per  bushel;  jumbo, 
$1.50  per  bushel,  .  demand  fair; 
almonds,  19  to  20  cents  per  pound; 
Brazils,  nj4  cents  per  pound;  fil¬ 
berts,  10 cents  per  pound  ;  pecans, 

11  cents  per  pound;  walnuts,  mar- 
bots,  13  cents  per  pound;  grenobles, 

12  cents  per  pound,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  is  decidedly  more 
active;  the  demand  is  better  and 
stocks  have  very  much  decreased 
lately,  which  tends  to  make  a  firmer 
market.  We  look  for  higher  prices 
to  rule  on  some  spices. 

Pepper. — Futures  are  steady 
White  pepper  is  in  very  large  de¬ 
mand  ;  prices  rather  firmer.  The  in¬ 
formation  as  to  new  crops  is  very 
indefinite,  and  it  is  really  too  early 
for  any  reliable  estimate. 

Cayennes  are  rather  quiet,  but 
unchanged.  Prime  Chillies  will  no 
doubt  advance. 

Cloves  are  very  steady  and  some¬ 
what  firmer. 

Pimento  (Allspice)  is  steady  and 
unchanged ;  demand  very  fair. 

Mace. — Demand  large,  and  there 
is  no  doubt  that  the  consumption 
has  greatly  increased. 

Nutmegs  are  more  active:  pres¬ 
ent  values  are  no  doubt  safe.  Prices 
are  lower  than  ever,  and  we  now 
anticipate  the  market  to  react,  and 
prices  should  slowly  but  steadily  ad¬ 
vance. 

Cassias. — Demand  very  good 
during  the  last  week.  There  is  a 
scarcity  of  some  grades  of  bark. 

Seeds. — Canary  seed  stationary. 
Good  quality  mustard  scarce  and 


high.  Poppy  seed  slightly  easier. 
Caraway  is  somewhat  lower.  Sage 
and  sweet  herbs  are  all  in  demand. 
Rubbed  sage  is  being  purchased  by 
former  buyers  of  the  whole  leaf,  as 
it  is  more  economical. 

Gingers  steady,  but  unchanged, 
and  in  fair  demand. 

McCormick  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

The  trade  in  herring  of  all  kinds 
has  been  exceptionally  dull  this  last 
week,  and  prices  in  almost  every  in¬ 
stance  have  given  way. 

Holland  herring  are  a  drug  on 
the  market  and  cheaper  than  they 
have  ever  been  before.  Stocks  here 
are. plentiful  and  there  is  no  demand 
at  all  in  Holland,  so  that  we  do  not 
look  for  an  improvement  in  the  situ¬ 
ation  in  the  near  future. 

Scotch  large  full  herring  are  in 
better  demand  and  rather  required. 
Stock  of  those  is  not  so  very  large. 

Norway  herring  continue  in  good 
demand. 

Irish  fatherrings  are  wanted  at 
big  prices,  but  there  are  not  very 
many  fine  goods  in  the  market. 

Mackerel  have  been  very  dull, 
except  Norwavs,  which  are  moving 
fairly  well  in  a  hand-to-mouth  way. 
Prices  for  those  (wq  refer  to  first 
brands  only)  have  not  given  way 
even  a  single  cent.  They  are  held 
as  firmly  as  ever  and  stocks  are  very 
small  and  prices  are  likely  to  go 
higher  after  the  turn  of  the  year 
when  demand  sets  in. 

Imported  oil  sardines. — The  situ¬ 
ation  is  as  bad  as  ever.  There  is  a 
fair  demand  and  no  supplies. 

Sprats  are  also  scarce,  and  Nor¬ 
way  smoked  sardines  are  decidedly 
scarce  and  continue  in  good  de¬ 
mand.  Catch  of  sprats  in  Belgium 
has  not  started  yet.  In  France  they 
have  caught  a  few  very  small  fish, 
which  have  now  been  packed  and 
which  are  now  on  the  way,  but  sup¬ 
plies  are  badly  needed  and  are  likely 
to  find  ready  buyers. 

Italian  stockfish  is  rather  scarce 
and  shipments  arriving  are  taken  up 
readily  by  the  trade.  Supplies  at 
the  present  time  are  not  large 
enough  to  cover  the  demand. 

Italian  imported  marinee  eels 
have  just  arrived  and  show  very 
fine  quality  this  season.  They  are 
a  specialty  of  Italy,  especially  of 
Venice,  and  at  no  place  in  the  world 
can  they  be  duolicated.  They  come 
in  small  packages  of  about  50 
pounds  and  are  a  delicious  morsel 
used  principally  by  the  Italian  trade, 
but  gradually  being  taken  up  as  a 
delicacy  by  the  German  and  kindred 
trades. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Lots  of  Florida  oranges  are  com¬ 
ing  forward  in  a  half  green  condi¬ 
tion,  and  selling  at  all  sorts  of 
prices.  The  general  range  of  these 
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un ripened  oranges  is  $2  to  $3  per 
crate,  and  the  sale  is  very  draggy. 
Really  good  fruit  which  is  properly 
matured  before  leaving  the  State  is 
eagerly  wanted  at  $4,  and  enough 
cannot  be  obtained  to  fill  the  de¬ 
mand. 

Cranberries  are  very  draggy  and 
slow.  The  price  ranges  from  $1.75 
to  $2.25,  which  is  much  lower  than 
it  ought  to  be  at  this  season.  The 
supply  seems  excessive. 

California  Emperor  grapes  of  fine 
quality  average  $1.75  per  box, 
which  is  low.  The  demand  is  fair 

Florid:  cans  arc  now  bringing  a 
fair  price — $2  to  $2.25  per  crate. 
The  quality  is  good  and  the  demand 
also. 

Florida  tomatoes  range  from  $3 
to  $4  and  the  quality  is  fair.  The 
demand  is  good.  Of  California  to¬ 
matoes  there  are  none.  Hothouse 
fruit  ranges  from  25  to  30  cents  per 
pound  and  is  wanted. 

Florida  grapefruit  is  coming  for¬ 
ward  in  good  condition  and  is 
wanted  at  about  unchanged  prices 
— $3  to  $5. 

Florida  tangerines  average  $5. 
The  quality  is  good,  and  the  demand 
active. 

. 

New  potatoes  are  in  market  from 
Bermuda  and  range  from  $6  to 
$6.50  per  barrel.  The  quality  of  the 
receipts  is  good  and  the  demand 
active. 

Florida  peas  range  from  $3.25  to 
$3-5°-  I  he  quality  of  the  peas  now 
coming  forward  is  good  and  the  de¬ 
mand  takes  about  all  that  comes.’ 

Florida  eggplants  range  from  $2 
to  $2.50  per  case.  The  demand  is 
only  fair. 

Florida  salad  is  quoted  at  $2  to 
$2.50  per  basket.  Good  salad  is 
now  in  market  and  it  sells  readily. 

Florida  cucumbers  are  wanted 
at  $2.25  to  $2.50  per  box.  The 
quality  and  demand  are  good. 

Florida  peppers  range  from  $1.75 
to  $2  per  crate.  The  demand  is  fair. 


Big  New  York  Coffee  Men  Want  to 
Change  Methods  of  Coffee  Buying. 

New  York  importers  and  jobbers 
of  coffee  have  issued  the  following 
circular : — 


GROCERY  WORLD 


To  Whom  It  Mav  Concern: — 

On  account  of  recent  experiences 
under  the  usual  form  of  import  con¬ 
tracts  for  described  coffees,  that  is, 
“description  given  in  good  faith, 
but  not  guaranteed,”  we,  the  under¬ 
signed  importers  and  jobbers,  here¬ 
by  agree  not  to  accept  contracts 
bearing  such  or  similar  clauses  on 
and  after  January  1,  1908. 

On  and  after  that  date  we  will 
accent  only  such  import  contracts 
as  bear  the  following  clause: — 

“In  the  event  of  any  question 
arising  regarding  quality  this  con¬ 
tract  not  to  be  void,  but  an  allow¬ 
ance  for  inferior  quality,  if  found, 
is  to  be  made  to  buyers,  to  be  set¬ 
tled  by  arbitration  in  New  York.” 

The  name  or  names  of  the  arbi¬ 
trator  or  arbitrators  must  be  agreed 
upon  at  the  time  of  the  transaction 
and  be  embodied  in  the  contract. 
Wm.  Bayne  &  Co.,  Bennett,  Sloan 
&  Co.,  M.  J.  Brandenstein  &  Co., 
C.  G.  Bullard  &  Co.,  Derbyshire 
Coffee  Co..  Eppens,  Smith  &  Co., 
Henry  A.  Fry  &  Co.,  Howlett  & 
Lea.  Leon  Israel  &  Bros.,  Mitch¬ 
ell  Bros.,  Lewisohn  Bros.,  Oel- 
richs  &  Co.,  Henry  Nordlinger  & 
Co.,  E.  H.  &  W.'  J.  Peck,  Seg- 
germann  Bros.,  Smith  &  Wal- 
bridge,  Watjen,  Toel  &  Co.,  Geo. 
F.  Wieman  Co.,  Bayne  &  Dav¬ 
idson,  Chas  F.  Blake,  Alfred 
Broedermann,  W.  J.  Buttfield, 
W.  J.  Dykes,  B.  Fischer  &  Co., 
Herklotz  Corn  &  Co.,  A.  Haeuss- 
ler,  Jones  Bros.,  Muller,  Schall 
&  Co.,  Austin,  Nichols  &  Co., 
John  O’Donohue’s  Sons,  F.  T. 
Parsons,  James  Phyfe,  H.  D. 
Turner,  Wessels,  Kulenkampff  & 
Co.,  Sutton  &  Vansant,  Wells 
Bros. 


Small  Stores  May  Not  Be  Able 


out  any  by  the  car^-over  from 
1906,  as  the  pack  of  1906  was  even 
smaller  than  the  pack  of  1907.  The 
extraordinary  scarcity  now  existing 
has  not  been  paralleled  in  many 
years.  It  is  bringing  out  in  the 
markets  sardines  as  much  as  three 
years  old,  which,  however,  are  ac¬ 
tually  better  than  those  packed  this 
year.  The  price  is  from  $10  to  $13 
a  case,  based  upon  half  tins,  above 
the  normal  figure.  This  is  35  to  50 
per  cent. 


jmate-\\ 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  iater  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  *  *  *,  - ,  Pa. — 

January  two  years  ago  I  leased  a 
certain  storeroom  with  cellar  di- 


to  Get  French  Sardines. 


rectly  under  storeroom  for  five 
years.  In  my  part  of  the  cellar 


Ruling  Thirty-five  to  Fifty  Per  Cent. 

Above  Normal  and  Very  Scarce. 

Large  Stores  Sell  Many  and  Have 

Been  Given  Preference. 

It  is  likely  that  in  all  but  the 
large  fancy  retail  grocery  stores 
French  sardines  will  not  be  seen 
during  the  next  several  months.  As 
has  been  stated  from  time  to  time 
in  the  “Grocery  World,”  the  packs 
both  of  1906  and  1907  have  been 
dire  failures  and  there  are  almost 
no  new  sardines  to  be  had.  .The 
large  stores  find  goods  of  this  class 
such  a  necessary  part  of  their  stock 
that  they  have  made  strenuous 
efforts  to  get  some  and  have  sue-* 
ceeded  to  some  extent.  All  of  the 
large  Philadelphia  stores  are  selling 
French  sardines  to-day  and  claim 
to  have  enough  to  last  out  the  sea¬ 
son.  The  small  stores  that  sell  them 
as  an  incident  will  soon,  if  not  now, 
have  another  story  to  tell. 

The  conventional  French  sardine 
has  about  8  to  12  to  the  high  quar¬ 
ter  boneless  can.  There  have  been 
some  sardines  packed  in  France  this 
year,  but  many  of  them  have  run 
from  3  to  5  to  the  can.  Goods  of 
this  class,  of  course,  not  at  all  suit 
the  trade  which  has  been  accus¬ 
tomed  to  fish  so  much  smaller.  The 
short  pack  of  1907  was  not  helped 


there  is  a  hot  water  furnace  which 
heats  the  house.  In  the  house  part 
my  lessor  (or  landlord)  lives.  In 
the  lease  there  is  a  clause,  “the 
lessor  reserves  the  right  to  go 
through  certain  parts  of  the  cellar 
to  fix  the  fire,”  to  which  I  was  per¬ 
fectly  satisfied.  But  this  year  the 
landlord  is  going  to  move  and  in¬ 
tends  to  rent  the  dwelling  part. 
Now,  the  question  is,  can  he  give 
the  privilege  to  the  tenant  to  go 
through  my  cellar?  The  lease  dis¬ 
tinctly  says  the  “lessor”  has  the 
right.  Can  he  transfer  that  right  to 
any  person  without  my  consent? 
Your  opinion  would,  be  greatly  ap¬ 
preciated. 

Answer. — In  my  judgment  you 
cannot  reasonably  object  to  the 
easement,  i.  e.,  the  right  of  way, 
through  your  cellar,  passing  with 
the  lease  to  the  other  party.  Your 
landlord  rented  you  your  cellar,  re¬ 
taining  the  furnace  right  of  way. 
In  other  words,  he  only  rented  you 
the  restricted  use  of  the  cellar,  so  to 
speak,  and  naturally  you  acquire 
nothing  more  under  your  new  land¬ 
lord  than  you  had  under  your  old, 
as  long  as  you  continue  to  work 
under  the  original  lease.  You  have 
a  right  at  all  times,  however,-  to 
demand  that  whoever  passes 
through  your  cellar  to  reach  the 
heater  does  so  in  an  orderly  and 
proper  manner. 


Question:  *  *  *,  N.  J. — I  hav 
leased  the  place  I  now1  occupy  fo 
two  years.  Lease  expires  Apri 
30th.  If  things  go  well  I  may  de 
cide  to  build  a  place  of  my  owi 
next  year.  Would  it  be  entireh 
necessary  to  renew  lease  for  air 
stated  time,  or  could  things  be  al 
lowed  to  run  on  without  danger  q 
legal  ejectment? 

I  am  thinking  of  going  into  loca 
politics  to  some  extent  (borougl 
about  1,200).  Can  you  advise  nu 
as  to  any  books  or  other  literaturt 
to  read  on  the  subject? 

Has  a  town  a  right  to  get  drink¬ 
ing  water  from  a  brook  running 
through  farming  country  and  ; 
smaller  town  and  then  to  prohili 
bathing,  etc.,  in  the  brook;  in  short 
act  as  though  they  owned  it? 

Answer. — If  you  permit  yoursel: 
to  run  over  April  30th,  the  expir¬ 
ation  of  the  lease,  without  having 
given  three  months’  notice  of  a  de¬ 
sire  to  terminate,  you  renew  the 
lease  for  another  year  at  least,  anc 
perhaps  for  two  years;  it  depends 
on  the  wording  of  your  lease.  The 
safe  plan  would  be  to  give  the  re¬ 
quired  three  months’  notice  on  or 
before  January  30,  1909,  and  when 
the  lease  expires  make  a  new  one 
from  month  to  month.  To  get  out 
would  then  require  but  one  mouth'd 
notice. 

I  regret  that  I  know  of  no  book 
which  will  inform  you  upon  aver¬ 
age  borough  politics,  which  are 
usually  of  the  “practical”  variety] 
Works  on  political  economy  woulJ 
scarcely  suit. 

As  to  the  right  of  the  town  in] 
the  brook,  your  facts  are  very  un¬ 
satisfactory.  As  a  general  princi¬ 
ple,  where  a  town’s  elrinking  water, 
wholly  or  in  part,  legally  comes] 
from  a  stream  of  water,  it  would 
have  an  undoubted  right  to  protect] 
its  purity  and  cleanliness  by  for¬ 
bidding  bathing. 


AMONG  THE  TRADE. 

There  is  news  that  the  winter 
pack  of  Singapore  pineapple  will  be 
about  50  per  cent,  short.  This  will 
mean  a  higher  market. 

There  is  to  be  a  change  in  the 
personnel  of  Tames  &  Washington, 
merchandise  brokers,  within  the 
next  few  weeks.  Mr.  James,  from 
long-continued  illness,  is  to  retire, 
and  his  interest  will  be  purchased 
either  by  Mr.  Washington  or  some 
one  else. 

The  local  offices  of  the  Frank¬ 
lin  Sugar  Refining  Co.  were  closed 
on  Saturday  on  account  of  the 
funeral  of  Henry  O.  Havemeyer. 
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This  Department  it  deroted  to  th*  criticism 
f  advertising  matter  sent  in,  to  the  devising 
f  new  advertising  ideas  for  special  occasions, 
pon  request,  and  to  tke  suggesting  of  original 
dvertisements  wken  data  is  supplied.  All 
ommunieations  sent  in  for  this  Department 
kould  be  addressed  to  tke  Editor  of  Science 
if  Advertising.  They  will  be  filed  in  their 
rder  and  taken  up  according  to  strict  rotation. 


Carthage,  N.  Y.,  Nov.  22,  1907. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — Inclosed  you  will  find 
some  “ad.”  matter  which  we  run 
in  the  local  paper,  and  also  have 
some  circulars  run  off  from  same 
copy.  Kindly  give  us  your  opinion 
on  same. 

Yours  truly,  x 
The  Home  Supply  Co. 

Per  S.  E.  Downey,  Manager. 

This  batch  contained  a  consider- 
.ble  quantity  of  matter.  There  was 
.  large  yellow  circular  and  several 
mailer  ones.  All  of  the  stuff  is 
ather  better  printed  than  grocers’ 
irculars,  both  in  the  arrangement 
>f  the  type  and  the  quality  of  the 
iaper.  Here  is'  the  circular,  which 
s  probably  the  best  of  the  lot : — 


This  is  still  open  to  criticism  in 
several  ways.  The  heading  and  the 
introduction  are  both  too  long.  It 
wasn’t  necessary  to  give  display 
type  to  telling  when  the  sale  began. 
“A  Great  Good  Food  Sale”  would 
have  been  a  good  head,  and  it  would 
have  gone  in  one  line  and  saved 
an  inch  of  space.  The  date  should 
have  gone  in  the  small  type  intro¬ 
duction.  The  introduction  is  too 
long;  or  to  express  more  clearly 
what  I  mean,  it  contains  too  much 
matter  for  the  space  given  it.  With 
the  head  cut  down,  the  introduc¬ 
tion  would  have  had  more  room  to 
spread  out. 

*  *  * 

The  appearance  of  the  small 
headed  paragraphs  in  the  text  would 
have  been  greatly  improved  had  the 
side  heads  been  set  in  boldface  in¬ 
stead  of  capitals.  With  the  heads 
in  capitals  only,  and  the  price  iti 
such  large  boldface,  the  paragraphs 
look  bottom  heavy.  Smaller  bold¬ 
face  should  have  been  used  for  the 
prices. 


GREAT  SALE 

I  In  Good  Things  to  Eat. 

1  Commencing  Saturday,  Mar.  16 

And  Lasting  Throughout  the  Following  Entire  WeelL 

^  Our  store  is  small,  but  then  all  good  things  come  in  small  parcels.  When  it  comes 
J  to  things  good  to  eat  we  try  to  give  you  the  best,  we  also  give  you  checks  with  every  pur- 
r  chase,  redeemable  in  beautiful  premiums  which  we  have  in  stock  and  cannot  be  found 
▼  elsewhere. 

♦  Don’t  miss  this  Great  Sale;  come  and  get  acquainted,  inspect  our  premiums.  If 

4  we  can’t  save  you  money  we  don’t  want  your  patronage  We  sell  our  goods  on  a  Cash 
^  basis,  which  always  means  a  lower  price  than  can  be  obtained  where  credit  is  king.  That 
X  hard  everlasting  almighty  dollar  buys  most  where  dead  beats  aud  credit  are  not  the  pre 

2  dominating  factors 

t  Remember  this  Great  Sale  commences  Saturday,  March  1 6th,  and  will  last  all  the 

▼  following  week.  We  quote  a  few  prices  below  that  cannot  be  offered  or  duplicated  by 
♦  any  other  store: 


GRANULATED  SUGAR,  in 
100  lb  bags,  sale  price 

per  lb . .  U  L 

25-lb  bags  $1.27.  5  lb  bags 
26c.. 


9c 


i  PRUNES— Finest  Italian  Ta 
i  ble  Prunes,  regularly 
,  sold  at  12c:  per  lb. 

,  3  lbs  for  25c. 

►  Small  ripe  sweet  Santa  n 
i  Clara  Prunes,  per  lb. ..  •  L 
,  4  lbs  for  25c. 


BAKING  POWDER  —  “Old 
Homestead”  brand.  I  lb  of 
Baking  Powder  and 
a  can  of  satisfy  tion 
with  a  75c  premium  freo 
Only  one  to  each  custora-r. 


CALIFORNIA  ORANGES, 
extra  fancy,  large,  sweet, 
ripe  and  juicy,  per  IQ/-* 
dozen _  I  GO 


)N-R 


SALMC'N^-Red  Alaska,  ex 
tra  quality,  regular  1  On 

15c  grade.  Can _ 

3  Car  s  31c. 


BANNER  OATS  — A  fresh 
supply  just  leceived  from 
the  mill.  5  pound  OO/-* 
package . 


MACCAP.ONI— Choico  quali 
ty.  Duriug  this  sale  a  'yf/-* 
10c  package  for .  *  L> 


YEAST  FOAM — Fresh  sup 
ply  just  received.  Go 
ing  at . . Ov 


BEANS— Choice  N  Y.  State 
Pea  Beans,  sale  price 

per  quart . 

3  quarts  for  20c. 


7  c 


COD  FISH — Absolutely  bone- 
le-s,  in  1  lb  bricks,  worth  else 
where  15c.  Ourprice  1  Qn 
during  sde . -L 

Fancy  Georges  Codfish,  in  2 
lb  wood  box,  worth  1  Q/-» 

25c  Our  price _  A  OLr 

Only  ono  to  each  customer. 


COFFEE— “Old  Homestead” 
brand,  roasted  fresh  in 

ono  pound  air  tight  35c 

Threefull  value  checks  with 
each  pound  duriog  the  great 
sale. 


Canned  Corn 


— Creamy,  Tender  and  Sweet.  Per  Can 
3  cans  19c.  6  cans  37c 


7  cents 


This  is  only  a  few  of  the  many  Bargains  we  have  to  offer  yon. 
Talhing  taKes  time.  Come  and  see  as. 


A  Pair  of  Clothes 
Bars  free  with  a  50c 
purchase  of  Tea, dur¬ 
ing  this  Great  Sale. 

Only  one  to  a  cus¬ 
tomer. 


DU 


Distributors  of  Teas  Si  Coffees, 

mo.  2  Dunlop  O loo Jr.  -  O HR1HAOE.  0.  T. 


Souvenirs  free  to 
all,  the  first  day  of 
the  Great  Sale,  Sat¬ 
urday,  March  16th. 

Be  sure  and  come, 
or  you'll  regret  it. 


[  Remember  these  prices  are  for  One  WeeK  Only  at  Store. 

♦♦♦♦♦♦♦♦♦♦♦♦« 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 


This  W.  &  D.  Special  Combina¬ 
tion  Fixture  temptingly  displays 
bananas  on  the  top  tree,  which  re¬ 
volves,  and  pickles  in  the  tanks 
below.  A  space-saver,  a  constant 
salesman,  an  ornament.  Oak  or 
cherry,  handsomely  finished  with 
nickel  bolts  and  ball-bearing  cast¬ 
ers.  Uses  only  two  square  feet  of 
floor  space. 

Interesting  price;  write  for  it 
to-day. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost )  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


$15  Profit  per 
Gross 

Goff’s 

Cough 

Syrup 

The  Cure  or 
Deep-seated  Colds 

Write  for  our 
special  proposition 
to  grocers. 

5.  B.  Goff 
&5onsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


PFNNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs:  cleans 
and  purifies  everything  washable:  saves  coal  and  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  Ave- New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 


Established  1 87 7. 


( One  Account  at  a  Time) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


DOES 

YOUR 


BUSINESS 


NEED  A 


DOCTOR? 


Do  you  know  how  much  to  the  penny  is  outstanding  when  you 
close  in  the  evening  ? 

Do  you  know  the  condition  of  each  customer’s  account? 

Do  your  customers  “  kick  ”  when  they  settle  ? 

Do  mistakes  cause  customers  to  get  angry  ? 


"The  Bennett"  Account  Always  Posted 
System  Cures  All  Business  Ills! 


Catalogue  for  the  asking. 


The  Bennett  Register  Co. 


No.  2  Park  Avenue 


LISBON,  OHIO 


Too  little  care  has  been  taken  to 
say  a  word  or  two  about  all  the 
goods.  Calling  canned  corn 
“creamy,  tender  and  sweet”  is 
good;  any  more  would  be  over¬ 
loading  in  a  brief  mention  like  this. 
But  when  you  say  of  old  Homestead 
brand  coffee  “roasted  fresh  in  one 
pound  air-tight  cans,”  don’t  you  see 
that  you  are  telling  nothing  what¬ 
ever  about  the  real  qualities  of  the 
coffee?  You  should  put  some  sort 
of  description  in  every  advertise¬ 
ment  you  write.  Make  it  as  terse 
and  persuasive  as  possible  in  a  few 
words. 


proprietary  brand  of  coffee.  Tl 
large  yellow  circular  advertises 
“Sensational  Five  Minute  Sale,”  c 
a  novel  plan.  At  9  o'clock  shaq> 
lot  of  25-cent  brooms  go  on  sale  f< 
14  cents.  Five  minutes  later  tl 
old  price  goes  back.  At  9.15  som 
thing  else  drops  for  five  minutes  an 
so  on  all  day.  I  should  suppose 
lot  of  quick  cash  trade  could  l 
worked  up  out  of  this  plan. 


*  *  * 


The  other  circulars  I  haven’t  the 
space  to  reproduce.  The  best  one 
in  all  respects  is  a  little  sheet 
headed  “Steel  Cut,”  advertising  a 


It  looks  as  if  Almeria  grapt 
would  probably  be  low  during  jth 
greater  part  of  the  season.  T 
crop  is  larger  than  last  year,  an 
up  to  date  the  demand  is  smalk 
Each  auction  sale  shows  weak< 
prices.  Fine  grapes  range  from  Jj 
to  $5,  but  the  bulk  of  the  supplie 
will  not  bring  over  $3. 


Heart-to-Heart  Talks  With  Grocery  Clerk: 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 
vice  From  the  Head  of  the  House  on  Selling  Goods  am 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets.”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


CLEAN  HANDS. 

Keep  your  hands  clean.  Dig 
under  your  finger  nails.  Never 
mind  if  it  takes  time.  It  pays. 
Women  are  critical  right  here.  The 
sight  of  a  man  handling  butter  or 
cheese  with  dirty  finger  nails  is  dis¬ 
gusting.  It’s  enough  to  queer  a 
sale,  and  it  does  lose  sales  many  and 
many  a  time.  Don’t  allow  it  to 
happen  with  us.  The  rule  holds 
good  in  every  department.  It’s  one 
of  those  small-big  details  that 
count. 


SELL  CANNED  GOODS. 

Push  the  canned  goods  end 

0  I 

Every  order  should  represent  a  few  j 
cans  of  vegetables.  Mention  peas 
at  10  to  1 2 y2  to  15  cents.  String 
beans,  10  to  12 to  14  cents. 

imas,  tomatoes,  asparagus,  etc. 
Talk  quality.  Your  10-cent  peas 
are  large,  but  the  flavor  is  there. 
The  tomatoes  at  11  cents  are  Jer¬ 
sey’s  and  solid — far  cheaper  than 
the  10-cent  goods.  The  limas  at  12 
cents  are  green,  and  those  at  18 
cents  are  midgets.  Give  a  reason 
or  prices. 


breath  is  bad.  Never  mind  how  yen 
feel  about  it.  Just  ask.  Thousand 
carry  a  fearful  breath  and  don” 
know  it.  A  whisky  or  tobaca 
breath  we,  of  course,  won’t  tolerate; 
but  a  chronic  or  an  occasional  bac 
breath  resulting  from  indigestion  i: 
excusable.  But  if  you  are  a  victiir 
remedy  it.  It  precludes  good  sales] 
manship.  It  reflects  directly  upor 
you  and  indirectly  upon  us.  Tes- 
your  breath  often.  Your  best  frienc 
will  appreciate  vour  sincerity. 


TALK  FISH. 

Don't  let  any  fish  business  gd 
away  from  you.  There’s  no  ex¬ 
cuse  for  it.  We’re  handling 
the  best,  and  our  Friday  delivery 
is  O.  K.  Land  your  customer  down 
by  the  stand.  Get  her  interested) 
Get  her  to  associate  fresh  fish  wit 
us.  That’s  one  of  the  great  things  i 
business — this  associating  our  store 
with  this  ancl  that  and  thq  otherij 


And  remember  that  the  thing  thal 


BAD  BREATH. 

Ask  your  wife  or  your  sweet- 
leart  or  your  chum  whether  your 


does  it  is  quality.  Don’t  care 
you  sold  a  man  a  steak  for  3  cent: 
a  pound,  if  he  finds  it  tough  he’l) 
dam  you.  The  3  cents  is  forgotten.) 
The  thing  he  remembers  is  dissatis 
faction.  So  it  isn’t  price  tha) 
counts.  Remember  that. 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION 


GROCERY  iztfORI-D” 


That  article  in  the  last  issue  about 
the  new  brokers’  and  agents’  asso¬ 
ciation  caused  me  to  sit  up  and  take 
notice. 

I  think  I  know  something  about 
selling  goods,  and  the  different  ways 
goods  are  sold.  I’ve  knocked  out 
a  few  years’  experience  at  it,  I’ve 
thought  about  it  a  lot,  and  I  have 
some  ideas  on  the  subject  which  I 
fhink  are  pretty  solid. 

In  a  good  many  cases— mind  you, 
[  don’t  mean  all — these  specialty 
orders  are  a  measly  nuisance.  To 
everybody,  too.  If  they’re  orders 
:aken  from  retailers,  they’re  often  a 
auisance  to  him  because  he  don’t 
vvant  the  goods  and  only  signs  the 
Drder  to  shake  off  a  persistent  sales- 
nan.  While  there’s  human  nature 
n  that,  he’s  wrong,  of  course.  I’ll 
;alk  more  about  that  in  a  minute. 

They’re  a  nuisance  to  the  sales- 
nan  who  gets  ’em  because  bona  fide 
Dnes  are  so  hard  to  get,  and  because 
le  never  knows  when  he  really  has 
Dne. 

Almost  always  specialty  orders 
ire  turned  in  through  some  jobber, 
ind  very  often  indeed  they  become 
i  most  outrageous  nuisance  to  him 
Decause  so  many  of  ’em  are  turned 
iown  by  people  he  don’t  want  to 
scrap  with. 

In  the  neck  is  where  many  of  the 
specialty  manufacturers  get  it,  too. 
Decause  their  business  is  rearing  on 
i  quicksand. 

This  looks  as  if  I  was  trying  to 
show  up  the  specialty  business  as  a 
Dretty  rotten  business.  Well,  it  is, 
n  a  whole  lot  of  cases.  Mostly  be¬ 
cause  there  are  about  ten  times 
\J 

is  many  specialties  as  anybody 

,vants. 

'  The  new  association  kicks  be¬ 
cause  the  jobber  has  no  use  for 
specialty  orders.  They  are  going 
-O  him  and  saying  “see  here,  these 
Drders  are  all  right ;  won’t  you  treat 
em  with  proper  respect?” 

Now,  I  have  no  idea  what  the 
jobber’s  answer  was,  but  if  I’d  been 
dm  I’d  a  said  “Sure  I  will,  as  soon 
is  you  make  'em  worth  respecting.” 

“But  they’re  good  respectable 
Drders  now !”  comes  back  the 
specialty  man,  “every  one  of  ’em 
was  taken  by  a  straight  salesman 
ind  some  retailer  that  you  sell 
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signed  it.  What’s  the  matter  with 
that?” 

“Why,  the  fact  that  a  lot  of  those 
same  retailers  won’t  take  the  goods 
when  we  cart  ’em  out,”  the  job¬ 
ber  says. 

“Why  won’t  they?”  says  the 
specialty  man,  “because  you’ve 
taken  so  durn  long  to  do  anything 
with  ’em !  That’s  not  our  fault ! 
And  besides  that,  you  can  always 
make  the1  retailer  take  the  goods  if 
you  want  to.  It’s  a  legal  contract.” 

At  this  the;  jobber  bursts  a  but¬ 
ton  off  his  weskit. 

“We  can  make  him  take  ’em!” 
he  whispers  (whisper  is  sarcastic). 
“Why  in  (you  know  what  belongs 
here)  should  we  fight  your  battles. 
Do  you  really  tell  me  that  we  should 
risk  the  trade  of  a  dealer  buying 
$200  a  week  from  us  over  one  case 
of  your  specialty  that  nets  us  36 
cents  ?” 

Gentlemen,  he’s  right. 

Whose  order  is  that?  Who  got 
it?  What’s  it  for?  Where  does 
the  jobber  come  in? 

It’s  the  manufacturer’s  order,  be¬ 
cause  his  salesman  got  it.  It’s  for 
the  manufacturer’s  goods  alone 
that  very  often  the  jobber  don’t  even 
keep  or  zvant  to  keep. 

The  jobber  comes  in  for  only 
two  reasons.  First,  to  save  the 
manufacturer  the  bother  of  indi¬ 
vidual  delivery,  and  second,  to  keep 
the  jobber’s  good  will.  He  has 
really  no  more  to  do  with  the  trans¬ 
action  than  the  railroad  that  ships 
the  goods.  Simply  the  channel 
through  which  the  goods  flow 
(when  they  flow)  from  the  seller  to 
the  buyer;  that’s  all  he  is. 

Then,  why  in  thunder  should  the 
jobber  stir  up  a  time  about  it?  He 
knows  nothing  about  the  order  ex¬ 
cept  what  he  sees.  By  stirring  it 
up  he’s  got  nothing  to  gain  but 
somebody  else’s  principle,  and  he’s 
got  a  good  customer  to  lose. 

If  the  manufacturer  would  stand 
back  of  those  orders  the  whole  thing 
would  be  solved  in  six  months. 
Maybe  in  less.  You’d  think  he’d 
simply  itch  to  stand  behind  them, 
because  he’s  all  the  time  in  a  hole 
from  not  doing  it. 

I’m  going  to  tell  you  in  two  min¬ 
utes,  gentlemen,  how  to  do  the  thing 
perfectly. 

Don’t  make  the  order  read  as  if 
it  was  on  the  jobber.  Make  it  on 
the  manufacturer.  Somewhere  in 
it  leave  a  blank  for  the  jobber’s 
name  who’s  to  do  the  delivery.  At 
the  bottom  or  the  top  put  a  notice 
that  the  order  is  a  legal  contract 


Make  a  Specialty  of 
Private  Estate  Coffee 


'|  ROASTED  BYA  PROCESS  THAT  PKSEKVES  fTTEKFECTLY  UNTIL  USED ! 

li  ©PRIVATE ! 
(ESTATE 

COFFEE1 

?;  1  FMAUCHOISaa-THEfUlTONHIUS''  V/A 
i  lESMiisei®3*^tiEwyoH(cm;i;sA.iA 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


We  Investigate 
Each  Account 
Separately 


If  you  give  credit  you  have  bad  accounts.  If  you 
have  bad  accounts  you  need  us.  You  need  us  be¬ 
cause  we  have  made  the  COLLECTION  BUSINESS 
a  study  and  have  brought  it  as  near  to  perfection  as 
possible.  With  us  you  do  not  depend  on  stereotyped 
letters;  we  investigate  each  and  every  account  and 
then  put  on  the  pressure  that  is  best  adapted  to  each 
individual  case.  It  is  the  only  sensible  way  of  doing 
and  the  results  we  get  are  astounding.  May  be  you 
are  skeptical?  If  you  are,  write  us — we  will  satisfy 
you,  both  as  to  our  honesty  and  ability. 

UNION  MERCANTILE  AGENCY 
314  Court  Fxchange  Bldg. 
Bridgeport,  Conn. 
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and  will  be  enforced.  That  means 
that  he  can’t  cancel. 

Now,  go  to  the  jobber  with  your 
orders.  Say  to  him  you  fill  these 
orders.  If  the  retailer  lays  down 
on  'em  we’ll  first  pay  you  your  profit 
and  then  we’ll  suq  him  in  our  own 
name. 

And  then  do  it !  Sue  him  !  And 
then  advertise  the  fact  as  widely  as 
you  can.  In  a  little  while  there 
would  hardly  be  a  retailer  who 
would  dare  to  give  you  fellows  an 
order  and  then  lie  down  on  it. 

Why,  if  the  manufacturers  in  this 
association  would  do  this  it  would 
be  the  greatest  thing  that  ever  hap- 
penwl  to  their  business ! 

It’s  a  shysting  trick,  boys,  this 
making  contracts  and  lying  down 
on  ’em.  You  ought  to  stand  by 
everything  you  agree  to.  No  ex¬ 
cuse  for  you  at  all !  I  know  what 
you  say,  for  you’ve  often  said  it  to 
me:  “A  fellow  came  in  here  selling 
stuff  when  I  was  busy  and  he 
wouldn't  go.  The  only  way  I  could 
get  rid  of  him  was  to  sign  his  order, 
which  I  did.  Let  ’em  send  out 
salesmen  who  know  what  no  means 
and  I  won't  have  to  do  such  things.” 

Do  you  mean  to  tell  me  you  have 
no  way  to  get  a  salesman  out  of 


your  store  when  he  won’t  go? 
Surely  you’re  the  boss  of  your  own 
place,  ain’t  you? 

If  he  won’t  go,  put  him  out!  But 
listen  here — show  him  a  square  deal 
first.  Give  him  some  kind  of  a 
hearing,  anyway.  Why  maybe  that 
poor  fellow  has  walked  about  for 
days  without  getting  an  order. 
He’s  not  offensive ;  lie’s  desperate. 

But  after  you  know  what  he’s 
got — and  it  won’t  take  you  five  sec¬ 
onds  to  find  out — and  you’ve  de¬ 
cided  finally  you  don’t  want  it,  tell 
him  so,  and  make  him  go. 

But  don’t  sign  his  order.  That’s 
mean  all  around. 

The  Stroller. 


ASSOCIATION  NEWS 


Portland,  Ore. 

The  following  circular  has  been 
issued  to  the  customers  of  the  mem¬ 
bers  of  the  Portland  (Ore.)  Retail 
Grocers’  Association : — 

To  Our  Patrons:  The  present  un¬ 
usual  condition  of  financial  affairs 
has  resulted  in  the  temporary  con¬ 
traction  of  money  circulation  to  a 
great  extent.  The  great  North¬ 
west  country,  and  Portland  in  par¬ 
ticular,  is  wealthy,  and  has  no  oc¬ 
casion  to  be  alarmed  unless  the 
people  unreasonably  withhold  their 


money.  This  condition  has  forced 
upon  the  wholesalers  the  necessity 
of  shortening  their  credits  to  the 
retail  dealers  to  such  an  extent  that 
all  bills  must  now  be  paid  in  thirty 
days;  while  meat,  poultry  and  com¬ 
mission-house  bills  must  be  paid 
weekly.  This,  in  turn,  has  required 
the  retailer  to  be  more  exacting  in 
his  collections  in  order  to  continue 
in  business. 

Many  of  our  customers  have 
grown  careless  in  the  payment  of 
their  accounts,  and  in  normal  times 
this  did  not  prejudice  business  gen¬ 
erally,  but  the  time  has  come  when 
all  retail  customers  must  pay 
promptly  at  a  given  time,  on  or  be¬ 
fore  the  ioth  of  each  month.  Wage- 
earners  should  pay  the  day  follow¬ 
ing  their  pay  day  and  no  account 
can  be  permitted  to  run  more  than 
thirty  days. 

A  prompt  and  hearty  co-opera¬ 
tion  by  the  customers  of  all  retail¬ 
ers  will  not  only  avert  possible 
failure  with  its  attending  distress 
and  suffering,  but  will  insure  the 
early  return  of  the  good  times 
which  we  enjoyed  up  to  a  few 
weeks  ago. 

Portland  Retail  Grocers’  As¬ 
sociation. 

Missouri. 

The  mutual  insurance  feature 
planned  for  retail  merchants  at  the 
Sedalia  (Mo.)  convention  has  now 
materialized  and  a  statement  issued 
by  the  State  president  of  the  Mis¬ 
souri  Retail  Merchants’  Association 
during  the  week  tells  that  the  com¬ 
pany  is  now  in  shape  to  accept  risks 
on  the  property  of  retailers  of  Mis¬ 
souri  who  are  members  of  organiza¬ 


tions  affiliated  with  the  Missouri 
Retail  Merchants’  Association. 

St.  Louis,  Mo. 

The  effort  of  the  St.  Louis  (Mo.) 
Retail  Grocers’  Association  to  at¬ 
tain  to  a  complete  Sunday  closing 
law  has  been  partially  knocked  in  the 
head  by  a  court  decision  which  up¬ 
holds  the  Sunday  sale  of  some  lem¬ 
ons.  The  seller  of  the  lemons  was 
arrested  charged  with  violating  the 
Sunday-closing  act,  but  the  court 
decides  that  lemons  are  a  necessity 
of  life  and  cannot  legally  be  inter¬ 
fered  with. 


A  Successful  Stock  Farm. 

H.  G.  McMillan,  proprietor  Lake- 
wood  Farm,  Cedar  Rapids,  Iowa,  under 
date  of  October  29,  1907,  writes:  “To 
whom  it  may  concern:  For  several 
years  we  have  used  Absorbine  at  Lake- 
wood  Farm  with  splendid  results.  It 
is  one  of  the  very  best  remedies  we 
have  ever  used  to  reduce  any  kind  of 
a  bunch  or  bruise  on  the  ankle,  stifle 
or  hock.  In  many  cases  we  have  en¬ 
tirely  cured  valuable  horses  that  had 
received  serious  injuries  to  the  joints. 
At  Lakewood  Farm  Absorbine  is  al¬ 
ways  kept  in  the  medicine  chest.”  Ab¬ 
sorbine  penetrates  to  the  seat  of  the 
trouble  promptly  and  effectually,  with¬ 
out  blistering  or  removing  the  hair. 
Does  not  require  the  horse  to  be  laid 
up.  Mild  in  its  action,  but  positive 
in  its  results.  It  will  give  you  satisfac¬ 
tion.  Two  dollars  a  bottle  at  druggists, 
or  express  paid.  W.  F.  Young,  P.  D. 
F.,  9  Monmouth  street,  Springfield, 
Mass. 


The  Pick  of  the  Pack 

As  most  of  you  know  there  is  considerable  difference  in  the  quality  of 
codfish.  In  our 

Talisman  Brand 

only  the  pick  of  the  best  white  codfish  caught  hand-line  on  the  Georges’ 
banks  are  used.  These  are  cured,  flaked,  skinned  and  boned  in  a  modern 
building  surrounded  by  sanitary  conditions,  and  are  then  packed  in  wood 
or  glass  ready  for  shipment.  We  know  these  goods  will  appeal  to  you  and 
your  trade;  will  you  try  a  few  ?  Your  nearest  Swift  &  Company  Branch 
House  can  supply  you.  We  will  ship  direct  if  you  prefer. 

SWIFT  &  COMPANY,  Gloucester,  Mass. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


Can  You  Use  a  First- 


class  Cash  Register 

If  We  Make  You  a 


Present  of  It? 


If  you  can,  write  to  us  and 
we  will  give  you  a  description 
of  the  machine.  There  ,are 
no  strings  to  this  offer  ;  we 
make  it  simply  to  advertise 
our  General  Macomb  Cigars. 


C=  Better  Can’t  Be  Made 


Many  grocers  who  in  the  past  would  have  handled 
independent  starch  were  prevented  by  the  fact  that 
there  was  no  good  independent  starch. 

Not  so  now.  No  better  starches  have  ever  been 
made  or  can  be  made  than  Murdoch’s  Laundry  and 


Corn  Starch.  We  take  the  most  extraordinary  care 
with  every  detail  of  their  manufacture.  Things  like 
washing  seven  times  to  get  the  gluten  out  and  make 
them  white. 


*1  OSWEGO  MAIZE  PRODUCTS  COMPANY 


Osweg'o,  N.  Y. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
th  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
ndows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
ake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Display  of  Fruit  Cake  Material. 

This  display  is  a  very  inexpensive 
ne,  but  it  was  used  very  success- 
dly  by  me. 

In  front  of  window  have  six  small 
tucers  or  plates.  On  each  saucer 
take  a  small  pyramid  of  cloves, 
nnamon,  allspice,  ginger,  cream  of 
trtar  and  baking  soda.  In  centre 
lake  a  large  pyramid  of  currants, 
.t  each  side  of  currants  a  small 


A  Fish  Window  for  the  Meat 
Market. 

Have  a  placard  primed  in  pretty 
large  type  “At  Oyster  Bay.”  Have 
a  good-sized  pan  filled  with  water, 
in  which  place  a  few  fresh  fish. 
Put  a  “Teddy  Bear”  on  a  stool  or 
hassock;  place  a  small  fish  rod  in 
his  paws  with  line  falling  in  the  pan 
of  fish.  About  the  window  may  be 
displayed  clams,  oysters,  codfish, 


lyramid  of  seeded  and  seedless  rais- 
ns,  also  one  box  of  figs  and  one  box 
)f  dates.  After  floor  of  window  is 
lressed  take  a  coil  of  half-inch  rope, 
vhichl  can  be  found  in  almost  any 
;tore,  and  make  a  lattice  work  in 
;ach  corner,  leaving  a  diamond- 
shaped  centre  open. 

Then  have  a  card  printed  to  hang 
n  open  space,  something  similar  to 
the  following: — 


Your  Fruit  Cake  will  be  a  success 
if  you  buy  your  material  at 
the  FRANKLIN 


The  card  is  suspended  in  centre 
of  open  space  by  four  very  thin 
threads,  one  at  each  corner. 

Wm.  C.  Cooper. 

York,  Pa. 


and  the  various  kinds  of  fish  the 
market  has  in  stock. 

Mrs.  S.  G.  Irwin. 

Horseheads,  N.  Y. 

A  Display  of  Laundry  Articles. 

Print  the  sign  “Wash  Day”  in 
large  letters. 

Stretch  a  line  across  the  window, 
on  which  hang  an  array  of  doll 
clothes,  as  if  just  washed,  and  fasten 
to  line  with  clothes  pins. 

Then  build  a  solid  stand  of  some 
good  washing  powder — Snowboy, 
Pearline,  or  any  kind.  On  this 
place  a  small  tub  and  washboard, 
such  as  little  girls  use  for  washing 
their*  dolls’  clothes,  and  then  place 
a  large  doll  at  the  board,  in  an  atti¬ 
tude  of  readiness  to  wash.  The  doll 
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should  have  sleeves  rolled  up  and 
apron  on. 

About  the  window  should  be  dis¬ 
played  everything  necessary  for  the 
laundry.  In  the  background  wash¬ 
boards,  clothes  lines  and  basket  of 
clothes  pins.  Then  have  a  quarter’s 
worth  of  the  different  kinds  of  good 
soap — Fel’s  Naptha,  Lenox,  Bab¬ 
bit’s,  Star,  Acme,  etc. — having  as 
many  bars  as  are  given  for  a  quar¬ 
ter  in  each  display,  and  marked  to 
that  effect.  Also  the  different  kinds 
of  washing  powders,  starch  and 
bluing  should  be  shown. 


London,  Eng.,  to  Attack  Con-npt 
Business  Methods. 


People  of  London,  Eng.,  were 
beginning  to  think  that  the  Com¬ 
missions  Act,  which  came  into  force 
at  the  commencement  of  the  pres¬ 
ent  year,  was  being  allowed  to  re¬ 
main  inoperative,  but  something 
like  a  wholesale  exposure  of  the 
corrupt  practices  affecting  most 
trades  and  professions  is  on  the  eve 
of  taking  place.  A  number  of  con¬ 
tracts  are  being  repudiated  by  em¬ 
ployers  who  have  found  that  their 
agents  have,  without  their  knowl¬ 
edge  or  consent,  received  what  are 
practically  bribes  from  the  other 
side.  That  the  giving  of  such  gra¬ 
tuities  is'calculatcd  to  sap  the  fidel¬ 
ity  of  agents  and  destroy  the  in¬ 
tegrity  of  their  transactions  for 
their  principals  was  the  chief  reason 
for  the  passing  of  the  act. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer's  name  and  ad 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department 


Responsibility  of  a  Collecting 
Agency. 

Holly  Beach,  N.  J.,  Dec.  4,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  tell 
me  if'you  know  anything  about  the 
responsibility  of  the  Consolidated 
Law  Association,  1325  South  58th 
street,  Philadelphia  ? 

Your  answer  will  be  confidential 
and  appreciated. 

Yours  truly, 

Roberts  ■&  Johnson. 

The  “Grocery  World”  believes 


the  above  concern  to  be  all  right. 


*  *  * 


As  to  Brazil  Nuts. 


Vermontville,  N.  Y.,  Dec.  2,  1907. 
To  “The  Stroller.” 


Have  you  taken  advantage  of  that 
70  per  cent,  profit  proposition  of  ours? 
A  great  many  grocers  have  done  so 
and  we  want  to  hear  from  you.  All  of 
Goffs  remedies  are  standards  and  are 
sold  by  more  than  14,000  grocers.  Write 
to  S.  11.  Goff  &  Sons  Co.,  Camden,  N.  J. 


My  Dear  Stroller : — I  am  in 
trouble.  I  want  the  advice  of  a 
wise  man,  therefore  I  come  to  you. 

My  trouble  is  this :  I  have  a  few 
hundred  pounds  of  Brazil  nuts 
which  I  wish  to  sell  to  the  public. 
Now,  I  do  not  know  whether  these 
nuts  grew  in  the  forests  of  Guiana, 
Venezuela  or  Brazil. 

Now,  I  would  like  to  ask  you  if 
1  would  be  liable  to  arrest  if  I  sold 
these  nuts  as  Brazil  nuts  and  it 
should  be  proven  that  they  grew  in 
Guiana  ? 

Kindly  answer  through  the  col¬ 
umns  of  the  “Grocery  World.” 

Yours  truly,  N.  H.  B. 


As  may  be  noted,  the  above  letter 
was  addressed  to  the  “Stroller,”  but 
could  not  be  delivered,  as  the 
“Stroller”  is  out  of  the  city.  It  is 
accordingly  turned  over  to  the  regu¬ 
lar  Correspondence  Department  to 
be  answered,  and  that  is  precisely 
what  the  “Stroller”  would  have 
done  with  it,  as  he  does  not  claim 
to  be  an  expert  upon  the  interpre¬ 
tation  of  the  food  law. 

If  the  nuts  which  this  correspond¬ 
ent  is  selling  are  the  long-estab¬ 
lished  “Brazil  Nuts”  of  commerce, 
he  may  legally  sell  them  as  such, 
regardless  of  where  they  came 
from. 

*  *  * 

The  Trading  Stamp  Scheme  Again. 

Mdltown,  N.  J.,  Nov.  27,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  tell 
me  what  you  think  or  know  about 
the  practical  working  of  the  trading- 
stamp  scheme. 

Sperry  &  Plutchinson  have  had  a 
lady  solicitor  around  town  talking 
the  thing  up,  and  I  believe  has  given 
some  of  the  people  to  understand 
that  I  would  have  them. 

I  should  like  to  have  any  persons 
who  have  tried  them  to  tell  me  their 
experience  if  they  will. 

Can  you  tell  me  where  (in  New 
York  preferred)  “Nail  City”  catsup 
can  be  purchased?  Think  it  is  put 
up  in  Wheeling,  W.  Va. 

Thanking  you  in  advance,  I  re¬ 
main, 

Yours  truly, 

Chris.  Crabiel. 

The  trading  stamp  scheme  is  not 
a  matter  which  can  be  discussed 
within  a  few  lines.  There  are  oc¬ 
casions  when  it  may  be  necessary 
to  adopt  the  stamp  scheme  in  order 
to  prevent  the  loss  of  business  to 
competitors  who  have  adopted  it. 


Where  those  conditions  arise,  tf 
writer  would  adopt  the  plan,  bi 
never  under  any  other  circutr 
stances. 

Nobody  seems  to  know  anythin 
about  “Nail  City”  catsup. 


*  *  * 


Another  Insurance  Co. 

Shingle  House,  Pa.,  Dec.  2,  190; 
Editor  “Grocery  World.” 

Dear  Sir: — Please  find  inclose 
literature  of  the  Merchants’  Mutua 
Insurance  Co.  Do  you  know  any 


thing  about  them? 


Yours  truly, 

J.  S.  Hickok  &  Son 

This  query  refers  to  the  Mer 
chants’  Mutual  Insurance  Co. 


Pennsylvania,  which  was  estab 
lished  twelve  years  ago.  So  far  a 
the  “Grocery  World”  knows,  thi 
is  a  good  clean  little  company. 


Look!  Look!  Look* 


I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 


B.  HAWKINS’  SONS 
609  Lombard  Street  PHILADELPHIA,  P/I 


SHOW  CARDS  AND  POSTERS 


When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
con  ute  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 


GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


DANDELION 

VEGETABLE  BUTTER  COLOR 


A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 


WELLS  &  RICHARDSON  C0„  Burlingfon,  Vt. 


Slices  Fverythlng  from  6-pound  Knuckles  to  half-ounce  Ends. 


No  Fear  of  the  Price  Cutter 


1  he  retailer  equipped  with  Johnson's  ’“EVERSHARP”  Slicer  can  smile  serenely 
at  his  rivals  advertised  bargains.  They  have  no  sting  for  him,  they  affect  neither  his 
trade  or  his  profits. 

As  a  bid  for  patronage:  moist,  soft  cured  beef,  freshly  cut  in  full-size  wafer  slices 
will  draw  more  trade  than  any  bargain  your  price-cutting  rival  can  offer,  and  while 
the  increased  trade  is  permanent,  it  is  more  profitable  ten  times  over  than  a  line  of 
price-cutting  bargains. 


No  Risk  of  Competition 


here  is  no  other  machine  on  the  market  can  slice  dried  beef  that  can  be  sold  in 
competition  with  these  freshly-cut,  pink-tinted,  full-size  wafer  slices,  transparently 
1 1  in,  smooth  and  glossy,  handsome  to  look  at,  delicious  to  eat.  Goods  that  sell  as 
quick  as  shown  and  set  the  town  to  talking  of  their  goodness. 

Only  one  machine  allowed  in  your  town.  You  had  better  secure  it  while  you  can. 
w  en  for  a  sample  of  Johnson  s  sandwich-sliced  beef,  the  beef  that  beats  the  world. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Parcels  Post  Battle  Coming  Surely 

— 

DStmaster-General’s  Annual  Report  Proclaims  For  It,  and 
Department’s  Whole  Strength  Will  be  Devoted  to  Getting  It. 
Two  Well-known  Merchants  Write  Postmaster-General 
Against  Plan. 


One  of  the  hottest  fights  in  the 
'ming  Congress  will  undoubtedly 
•ntre  around  the  parcels  post  fight. 
he  Postmaster-General,  E.  von 
Meyer,  is  committed  to  the  plan 
id  seems  determined  to  put  it 
rough.  By  various  tactics  he  has 
eused  the  organized  retail  mer- 
ants  of  the  country  even  more  bit- 
rly  against  the  scheme  than  they 
ire  before,  and  that  the  fight  will 
iw  be  carried  upon  the  floor  of 
ingress  is  assured. 

In  the  Postmaster-General’s  an- 
:al  report,  filed  at  the  opening  of 
ingress  last  week,  the  parcels  post 
in  was  announced  as  follows  : — 

The  following  rates  on  packages 
weighing  less  than  one  pound  are 
recommended : — 

Cents. 


Dne  ounce  . .  i 

Over  I  ounce  and  not  exceeding 

3  . .  2 

Over  3  ounces  and  not  exceed¬ 
ing  4  .  3 

Over  4  ounces  and  not  exceed¬ 
ing  5  . 4 

Over  5  ounces  and  not  exceed- 

6  .  5 

Over  6  ounces  and  not  exceed- 

8  .  6 

Over  8  ounces  and  not  exceed- 

L  ing  12  .  9 

Over  12  ounces  and  not  exceed¬ 
ing  16 .  12 


I  recommend  the  establishment 
if  a  special  parcels  post  system  on 
i  rural  delivery  routes  for  packages 
originating  on  a  rural  route  or  at 
the  distributing  post-office  for  de¬ 
livery  by  rural  carriers  to  patrons 
thereof  at  a  rate  of  5  cents  for 
the  first  pound  and  2  cents  for  each 
additional  pound  or  fractional  part 
of  an  additional  pound  up  to  n 
pounds;  for  2  ounces  or  less,  i 
cent;  over  2  ounces  and  up  to  4 
ounces,  2  cents;  over  4  and  up  to 
3  ounces,  3  cents;  over  12  ounces 
1  and  up  to  1  pound,  5  cents. 

This  will  be  a  great  boon  to  the 
I  farmers,  who  have  not  the  con- 
l  veniences  for  obtaining  the  nec- 
I  essaries  of  life  such  as  residents 
in  cities  enjoy.  A  special  parcels 
I  post  on  r  ral  routes  will  facilitate 
!  consumption  and  thereby  increase 
the  business  of  the  country  mer- 
i  chant.  Increased  trade  for  the 
|  country  merchant  means  increased 
orders  for  those  from  whom  he 
'  purchases  his  supplies. 

The  retail  merchants  in  cities 
I  have  found  that  they  increased 
their  trade  by  delivering  goods  to 
|  their  customers.  The  parcel  post 
|  on  the  rural  routes  will  enable  the 
!  local  country  merchant  to  deliver 
goods  to  his  buyers  at  an  average 
j  cost  of  about  2  cents  a  pound,  or 
!  25  cents  for  eleven  pounds,  while 
j  the  wholesale  merchant,  in  order 
to  reach  these  consumers  by  mail, 

|  will  be  compelled  to  pay  12  cents  a 
pound,  or  $1.32  per  eleven  pounds. 

Therefore,  to  gain  the  benefit  of 
•|ihe  special  rates  on  rural  routes, 
■they  would  find  it  necessary  to 
ship  by  freight  to  the  point  of  the 


rural  routes,  and  be  obliged  to  es¬ 
tablish  many  thousands  of  agencies 
and  depots  for  handling.  It  is  of 
incalculable  importance  that  the 
country  merchant  should  exist  and 
prosper. 

This  is  the  same  plan,  in  slightly 
different  words,  that  the  Post¬ 
master-General  has  advanced  on 
every  possible  occasion  for  the  last 
several  months.  In  answer  to  it  two 
replies  have  gone  to  Washington 
during  the  past  week.  One  was 
from  S.  R.  Miles,  president  of  the 
National  Hardware  Dealers’  Asso¬ 
ciation,  and  the  other  from  J.  W. 
Kilpatrick,  president  of  the  Geor¬ 
gia  Wholesale  Merchants’  Associa¬ 
tion.  Both  are  lengthy  and  since 
they  discuss  the  whole  plan  in  ex- 
tenso  cannot  be  reproduced  in  full. 

The  “Grocery  World”  does  re¬ 
produce,  however,  those  portions 
which  comment  on  Mr.  Meyer’s 
statements  that  his  scheme  will 
actually  benefit  the  country  retailer. 

Extracts  from  President  Miles’ 
letter  follow : — 

Now,  about  the  country  mer¬ 
chant,  the  other  interested  party 
who  is  to  derive  so  much  benefit 
by  being  able  to  secure  most  of 
his  wares  by  parcels  post.  I  can 
readily  understand  that  nine  mer¬ 
chants  out  of  ten  would,  inside  of 
twelve  months  after  a  general  do¬ 
mestic  parcels  post  became  effec¬ 
tive,  to  be  able  to  supply  the  de¬ 
mand  of  their  trade  with  11-pound 
packages.  Of  what  advantage 
would  it  be  to  the  merchant  to  use 
a  parcels  post  for  the  delivery  of 
his  packages  when,  to  nearly  every 
point  in  the  United  States,  100 
pounds  can  be  shipped  by  freight  at 
a  maximum  cost  of  40  cents,  and  in 
most  States  only  25  cents? 

The  future  prosperity  of  the 
United  States  depends  to  a  greater 
extent  upon  the  prosperity  of  the 
rural  communities  and  smaller 
villages  and  cities  than  upon  any 
other  condition.  Any  legislation 
that  will  take  away  from  the  retail 
merchants  of  the  country  even  25 
per  cent,  of  their  present  volume 
of  business  would  mean  absolute 
ruin  to  90  per  cent,  of  the  mer¬ 
chants  of  the  country  inside  of 
twelve  months.  If  a  money  flurry 
or  panic  lasting  only  a  year  or  two 
so  reduces  the  volume  of  business 
as  to  throw  into  bankruptcy  thou¬ 
sands  of  merchants,  what  would  be 
the  result  if  this  reduction  were 
made  permanent. 

It  appears  to  me  that  it  would  be 
high  time  for  your  department  to 
advocate  a  domestic  parcels  post 
when  the  demand  came'  from  the 
people  who  you  claim  would  be 
so  largely  benefited;  that  is,  the 
country  retailer  and  the  farmer. 

There  is  only  one  way  in  which 
a  retail  merchant  could  take  advan¬ 
tage  of  and  be  benefited  by  your 
proposed  plan,  even  if  it  were  con- 


“MAS  PRESENT” 

USEFUL.  AND  BEAUTIFUL. 

No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
evermadethisoffer— this  beauti-  II  /  l) 
ful  4-piece  set  of  Silverware  Jl  I  If 
(guaranteed);  full  size  forfamily  Ul  U 
use  packed  in  case  ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
Orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able — thefamous“Rose.”  The  piecesare 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY— This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c,  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONflUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 

BRANCH,  NEWARK,  N.  J. 


, 


1845 

Doesn’t  This  Date  Tell 
You  Something? 


This  is  the  date  Knight’s  Cooking 
Extracts  first  decorated  grocers’ 
shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight's  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 

KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 
PHILADELPHIA,  PA. 
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GROCERY  vVORLD 


You  Cannot  Afford  to  be 
Without  It! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan  s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


Turn 

- on - 

the  Light” 

Do  you  realize  how  strongly  that  should  appeal 
to  every  grocer?  Turn  on  the  light,  literally,  see 
that  your  store  is  as  bright  as  light  can  make  it— at 
night — you  need  light  particularly  then,  and  most  of 
you  pay  so  little  attention  to  that  important  feature 
that  we  would  like  to  show  you  how  you  can  make 
your  store  shine  by  night  at  so  small  an  expense  that 
3^011  will  wonder  why  you  have  neglected  it  so  long. 
A  postal  or  phone  will  bring  us  together. 


The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


fined  strictly  within  the  limits  you 
propose,  and  that  is  by  issuing  a 
price  catalogue  covering  every  item 
in  his  store. 

This  not  one  merchant  in  ten 
could  afford  to  do.  It  would  com¬ 
pel  him  to  have  one  price  for  de¬ 
livery  by  mail  and  another  price  to 
people  who  called  at  his  store  and 
made  their  purchases  in  person. 
This  plan  would  not  be  at  all  prac¬ 
tical  and  would  cause  no  end  of 
trouble  and  confusion.  While  on 
the  other  hand,  the  mail  order 
houses  (whom  this  proposed  plan 
is  clearly  intended  to  benefit)  would 
price  every  article  in  their  catalogue 
on  a  delivery  basis  and  eliminate 
all  the  non-profit  bearing  goods, 
leaving  that  class  of  business  to  the 
few  remaining  country  merchants. 

You  cannot  increase  a  merchant’s 
trade  by  any  plan  that  will  keep 
people  away  from  his  store,  making 
it  possible  for  them  to  make  their 
purchases  at  home.  A  system  of 
this  kind  would  mean  a  serious 
curtailment  of  business;  and  the 
people  under  this  condition  would 
buy  only  necessities,  and  it  would 
be  a  sorry  day  for  the  business 
interests  of  this  country,  when  the 
mercantile  business  was  confined  to 
the  mere  necessities  of  life. 

The  retail  merchants  are  not 
asking  for  this  special  class  of  leg¬ 
islation.  The  demand  for  your  pro¬ 
posed  plan  is  not  coming  from  that 
source,  as  it  would  decrease  rather 
than  increase  their  business. 

President  Kilpatrick’s  ideas  were 
as  follows : — 

A  concrete  examination  of  your 
country  merchant  placating  plan  of 
parcels  post,  however  harmless  or 
advantageous  it  may  look  on  its 
face,  offers  nothing  of  practical 
utility  and  benefit  to  the  local  re¬ 
tailer.  It  would  be  an  exceptional 
case,  indeed,  where  either  the 
country  merchant  or  his  rural  route 
customer  would  care  to  take  ad¬ 
vantage  of  the  parcel  carrying 
privilege  offered  by  the  Govern¬ 
ment  in  their  trade  relations  of 
seller  and  buyer,  for  one  or  the 
other  would  have  to  pay  the  carry¬ 
ing  charges,  and  neither  would 
feel  that  he  could  afford  to  do  so 
on  ordinary  merchandise.  There 
might  be  emergency  cases  where 
the  farmer  would  order  a  few 
pounds  of  nails  sent  to  his  farm 
by  the  rural  mail  carrier  and  be 
willing  to  pay  half  their  value  or 
more  to  have  them  brought  to  him, 
but  as  a  general  proposition  Uncle 
Sam  would  find  little  use  for  his 
services  as  a  delivery  boy  for  the 
country  merchant,  and  such  ser¬ 
vices  would  more  often  prove  a 
nuisance  and  source  of  disagree¬ 
ment  between  the  latter  and  his 
rural  route  customers.  At  present 
the  rural  free  delivery  carriers  have 
the  privilege  of  delivering  non¬ 
mailable  parcels  to  patrons  along 
their  routes,  and  in  most  instances 
their  services  can  be  more  cheaply 
utilized  in  this  regard  than  would 
be  possible  if  the  Government  ex¬ 
acted  a  regular  carriage  fee  of  5 
cents  for  the  first  pound  and  2 
cents  for  each  additional  pound. 

If  the  parcels  post  were  practical  to 
deliver  the  goods  of  local  merchants 
to  customers,  which  it  is  not,  it 
would  not  be  desirable  that  it  be 
generally  utilized  for  the  purpose, 
any  more  than  it  would  be  de¬ 
sirable  that  city  dwellers  shop  with¬ 
out  going  to  the  dry  goods  stores. 
Tile  country  merchant,  in  his  hum¬ 
ble  way  is  as  interested  in  build¬ 
ing  up  a  good  trading  point  by  dis¬ 
playing  his  wares  to  attract  the  eye 
of  customers  as  is  the  city  mer¬ 
chant.  and  he  profits  in  the  same 
way  by  doing  so.  He  sells  his 
goods  by  allowing  the  customer  to 
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examine  them  and  desires  to  see 
his  store  crowded  with  prospective 
buyers.  The  telephone  order  sys¬ 
tem  would  reduce  the  average 
storekeeper  to  handling  unprofit¬ 
able  staples  alone,  for  his  customer, 
not  seeing  his  complete  stock  and 
being  without  ocular  temptation  to 
buy,  would  be  apt  to  order  the 
profit-bearing  class  of  goods  from 
foreign  catalogue  houses. 

All  of  the  large  national  mercat 
tile  associations,  including  the  N; 
tional  Retail  Grocers’  Associatio 
will  have  representatives  at  Was! 
ington  this  winter  to  fight  the  pla 


Spokane  Grocers  Denounc 
Parcels  Post. 


Say  a  Much  Better  Scheme  Would  E 
One  Cent  Letter  Postage.  Who 
Mercantile  Northwest  Said  to  t 
Aroused  Against  Plan. 

Special  correspondence  of  "Grocery  World. 

Spokane,  W^ash.,  Dec.  2,  1907. 
The  Spokane  Grocers’  Associ: 
tion,  at  its  bi-weekly  meeting  in  tl 
Empire  State  Building,  where  C.  1 
Nickum,  vice-president,  was  in  tt 
chair  in  the  absence  of  President  l 
G.  Allen,  adopted  resolutions  in  0[ 
position  to  the  Parcels  Post  Bil 
promoted  by  Postmaster-Gener; 
George  von  L.  Meyer,  urging  ir 
stead  the  establishment  of  a  i-cei 
letter  rate.  The  resolution  poini 
out  that  the  parcels  post  would  t 
harmful  to  both  wholesale  and  reta 
interests  of  the  country,  would  re 
tard  the  development  of  the  Wes* 
kill  or  severely  cripple  the  rurs 
merchant,  discourage  and  prever 
the  establishment  of  factories  c 
many  kinds  in  the  West  where  til 
wages  are  higher  than  in  the  East 
that  such  legislation  would  directll 
favor  the  large  trade  centres  am 
catalogue  houses  at  the  expense  c 
the  small  towns,  resulting  in  ruiq 
ing  the  home  market  for  the  farme: 
the  result  being  injury  instead  of 
benefit  to  him.  The  resolutio 
adds : — 

We  hereby  place  ourselves  011 
record  as  opposed  to  such  legisla¬ 
tion  and  request  our  Senators  anti 
Congressmen  to  work  and  vote, 
against  any  and  all  such  bills. 

Believing  in  taking  timely  pre¬ 
cautions  in  other  matters  bearing  1 
upon  their  general  welfare,  a  res¬ 
olution  was  taken  as  follows: — 

Resolved.  That  we  deny  the 
rights  of  Elisha  Winters  to  speak 
for  or  commit  in  any  way  the  re¬ 
tail  grocers’  associations  of  the 
country,  as  we  have  no  knowledge 
of  his  holding  any  official  posi¬ 
tion  or  of  his  being  in  any  way 
connected  with  our  organization.; 

The  Spokanel  Chamber  of  Con 
mercc  adopted  the  same  attitude. 

August  Wolf. 


No  annoying  delays  when  you  ortlei 
Forbes’  index  coupon  books.  The)1 
are  always  shipped  promptly. 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
celt.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
ccompanied  by  10  cents  in  postage  to  pay  for  remalllng  toe  same, 
eats  per  issue. 


To  non-iubscribcrs  the  price  is  50 


WANTED. 


WANTED — Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,’’  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE— Old-established  grocery  busi- 
less  doing  $250  weekly.  Will  sell  for  $800. 
Rent  $25  monthly.  Will  furnish  particulars 
>n  request.  Richard  O.  Rose,  2607  W. 
Vorth  Ave.,  Walbrook,  Baltimore,  Md. _ 25 

FOR  SALE— 28  lb.  Dayton  Computing 
Counter  Scale,  with  pan  (Moneyweight), 
n  good  condition.  Price  $25.  W.  B.  Zul- 
tinger,  Mt.  Holly  Springs,  Pa. _ 25 


FOR  SALE— A  cigar  manufacturer,  hard 
pressed  for  cash,  would  sacrifice  a  stock  of 
aigh  grade  5  cent  goods  at  $18  perthousand; 
regular  $3 5  goods.  Address  Box  No.  251, 
York,  Pa. _ _ £4 


FOR  SALE — Will  close  out  several  low  and 
medium  priced  lines  of  teas,  in  small  quan¬ 
tities  to  suit,  at  prices  that  will  open  the 
eyes  of  any  live  retailer.  Write  to-day. 
State  kinds  you  sell  most  of.  Address  H. 
W.  C.,  care  “  Grocery  World.” _ 25 


FOR  SALE— In  Atlantic  City:  No.  1.  De¬ 
sirable  cottage,  centrally  located,  good 
neighborhood,  modern  conveniences.  Must 
be  sold  to  settle  an  estate.  Price,  $4,000. 
No.  2.  Handsome  large  cottage,  all  modern 
improvements;  located  in  the  most  beau¬ 
tiful  part  of  Atlantic  City,  near  the  ocean. 
Will  be  sold  at  sacrifice  on  easy  terms. 
Price,  $10,000.  Apply  to  J.  W.  Lippincott, 
Executor  and  Agent,  Mount  Holly,  N.  J.  24 


FOR  SALE— One  of  the  bestbusinessstores 
in  centre  of  Troy,  doing  a  first-class  bus! 
ness,  consisting  of  groceries  and  meats  ;  es¬ 
tablished  25  years.  Stock  and  fixtures  for 
sale  at  a  bargain.  Cause  of  sale,  owner 
leaving  city.  Price,  $800;  worth  $1,500. 
Address  B,  “  Grocery  World.” _  24 

FOR  SALE— A  1,500  candle-power  Kitson 
Store  Lamp.  Has  never  been  used,  as  two 
were  bought  and  one  was  sufficient  to  light 
the  store.  Will  sell  at  one-half  price.  Big 
bargain  for  a  man  that  needs  more  light  in 
his  store.  G.  P.,  “  Grocery  World.”  24 


FOR  SALE — McCloskey  Account  Register, 
good  as  new;  Elkhart  Stemsom  Computing 
Co.  Scale,  only  used  one  year,  same  as  new; 
and  two  upright  syrup  pumps.  For  sale 
for  want  of  use.  Call  or  add. ess  to  W.  A 
Bosserman,  York,  Pa.  _  24 


FOR  SALE — -In  Easton,  Pa.,  an  old  estab 
fished  grocery  business  that  will  bear  close 
investigation.  Will  rent  store  and  stable. 
The  store  is  large,  pleasant ;  storeroom 
lighted  with  gas  and  heated  with  hot  water, 
with  large  ice-box  built  in  place.  Owner 
wishes  to  retire  from  business.  Address 
Honesty,  “  Grocery  World,”  Philadelphia, 
Pa. _  _ 24 

fMR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
1  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf. 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28x30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 


established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly , all  cash .  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low 
Owner  making  business  change.  Price 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel 
phia.  Size  18  x  25  feet.  Does  $300  weekly 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$300 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven- 


This  store  has  been  established  17 


tory 
years. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
nventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet- 
Does$300  weekly,  all  cash.  Stock$350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327.— On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock  $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  330.— In  nearby  Philadelphia  suburb, 
inhabited  by  thrifty  middle-class  people. 
Store  40x40.  Does  $27,000  yearly,  half  cash, 
balance  weekly  and  monthly.  Stock  $1,000 
to  $1,500.  Uses  two  teams.  Business  prof¬ 
itable,  making  10  per  cent.  on  sales.  Real 
estate  for  sale  or  rent.  Owners  wish  to 
dissolve  partnership  and  will  sell  at  inven¬ 
tory.  They  are  anxious  to  sell,  and  will 
make  low  price  on  fixtures.  Fullest  inves¬ 
tigation.  Business  can  be  greatly  increased 
by  adding  meats. 

No.  331.— In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30xioofeet.  Business about$4,oooper month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner’  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 
Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
$1,000,  but  could  be  reduced  several  hun¬ 
dred  dollars.  Uses  one  team.  Nets  a  clear 
xo  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
0  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 

00000000000000000000000000 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $?, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  FOR  ROYAL  ELECTRIC 
COFFEE  MILLS  AND  MEAT 
CHOPPERS. 

Between  now  and  January  1st  we  intend 
to  make  several  changes  and  enlarge  our 
sales  force.  We  will  have  some  choice 
openings  for  a  few  experienced  and  suc¬ 
cessful  specialty  salesmen,  who  are  familiar 
with  the  retail  grocery  and  meat  trade. 
Men,  who  are  workers,  receive  an  income 
ranging  from  $3,000  to  $6,000  per  year.  For 
particulars,  address 

THE  A.  J.  DEER  CO., 

67  Pearl  St.,  Buffalo,  N.  Y.  26 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 


LOOK  FOR  THE 


GLOBE 


On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 


516-18-20  Lexington  St.,  Baltimore,  Md. 


Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo in  a  box; 
ready  for  instant  use 
with  hot  water. 


So.e  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


s 


Have  the  Best  Goods  and 
You'll  Get  the  Best  Trade 


v 


We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Sts.,  Philadelphia 


r 


FOREIGN 


AND  DOMESTIC  FRUITS, 

Under  the  direction  ol 

R.  DAETWYLER  &  CO., 

N.  ID.  Cor.  Callowinill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  Issue,  unless  an  advance  In  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  December  9th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  . 

Selected,  8  hands  . 

Selected,  7  hands  . 


We  advise  against  shipping  bananas  loose  in  bags  unless  in 
bunches  or  upwards. 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.75  to  $300 

Fancy  Brights  150-176  size,  per  box .  2  L  to  L 

Fancy  Brights,  200-216  size,  per  box .  265  to  2  7s 

Fancy  Brights,  250  size,  per  box . '  '  2\rQ 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices 


FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . ' 

Fancy  Bright,  8o’s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . . . 

Golden  Russetts,  54’s  to  64’s,  per  box . . ' 

Golden  Russetts,  8o’s,  per  box . 


$4-50 

500 

500 

4.00 

4-50 

4.00 


ALMERIA  GRAPES. 

Fine  Quality  kegs,  61  lbs .  $4.50  t0  S-00 

Choice,  kegs,  61  lbs .  *:  „ 

Good  Quality,  kegs,  62  lbs .  _  4' 

Good  Quality,  kegs,  60  lbs . 


NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . .05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound  . 04 

Finest  Sair,  weighing  about  65  pounds,  per  pound . ’  ’  ’  ’04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . .  .  .  .  .  .  .o6}4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 


CRANBERRIES. 

Cape  Cod,  fancy,  large . ! . 

Cape  Cod,  Early  Black,  per  bbl . 

Cape  Cod,  not  so  dark,  per  bbl . 

Fancy  Cod,  large  dark,  bushel  crate . 

Fancy  Jersey,  medium  dark  . 


$9.00 

7.00 

6.00 

2.50 

2.25 


FANCY  CALIFORNIA  AND  MESSINA  LEMONS. 

Fancy  California,  300-360  size,  per  box . 

Fancy  Messina,  300  size,  per  box  . 1 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . . 


$3-25 

3.00 

2-75 

2.50 

2.40 


NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound  . 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound . 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound . 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box.  ....  . . 
Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound. 


0.10 

0.09 

0.08 

0.10 

0.14 


FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel . . . 

Choice  Medium  per  barrel . 


$375  to  $4.00 
3-50 
3.00 
2.25 


ONIONS. 

REGULAR  BUSHEL  CRATES. 

Strictly  Fancy  White  . 

Strictly  Fancy  Yellow  . 

Fancy  Valencia  Onions,  per  crate . 


$i-75 

1-25 

125 


VEGETABLES. 

We  carry  a  full  line  of  vegetables  in  our  truck  department,  but  as  the  mar¬ 
ket  fluctuates  daily  on  this  line  of  goods,  orders  will  be  filled  at  lowest  ruling 
market  prices  on  day  of  shipment. 


IN  WRITING  TO  KDVERTISERS  KINDLY 


$1.65  per  bunch 
1.50  per  bunch 
1.15  per  bunch 
1. 10  per  bunch 
1. 00  per  bunch 
.80  per  bunch 
75  per  bunch 
.70  per  bunch 


1-35  per  bunch 
1. 00  per  bunch 
.65  per  bunch 
quantities  of  25 


Cocoanuts,  100  to  bag .  $4.oo  per  bag 


350 
300 
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ALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “ GROCERY  WORLD **  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

‘A"  Java . 26 

'B”  Java . 24 

’C”  Java . 24 

4 — Java  and  Mocha  Blend . 24 

3— Java  and  Mocha  Blend . 22 

A”  Mocha . 24 

‘B”  Mocha . 22 

■C”  Mocha . 20 

jaguayra  (Washed  Caracas) . 18 

‘Av’  Maracaibo . 18 

‘B”  Maracaibo . 17 

■A”  Santos . 18 

‘B”  Santos . „ . 16 

‘C”  Santos . 14 

’eaberry  Santos . 14 

■A”  Rio . 13 

to.  1  Rio . 12 

■To  2  Rio . 10 

Apton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Apton  Perfection,  1  lb.  cans . 20 

iattleship,  1  lb.  packages,  any  quantity...  .15 

jog  Cabin,  1  lb  packages,  100  to  case . 14 

trbuckle’s,  100  lbs.  to  case . 

Cing  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

to.  25  Gunpowder . 24 

to.  28  Gunpowder . 35 

Jest  Gunpowder . 45 

to.  25  English  Breakfast . 20 

to.  28  English  Breakfast . 33 

lest  English  Breakfast . 40 

to.  25  Moyune  Gunpowder . 33 

to.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 50 

to.  25  Imperial . 33 

to.  28  Imperial . 35 

lest  Imperial . 50 

to.  25  Oolong . 28 

to.  28  Oolong . 35 

lest  Oolong . 45 

foung  Hyson . 35 

span . .35 

leno  H  and  %  lb.  packages .  .50 

lilver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

lalada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  14  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

laked  Beans—  Per  doz. 

Pin  Money,  8  lb.,  Bauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz. 


.85 


Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 


.60 


Wagner’s,  1  lb.,  tall.  4  doz . .... 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

lorn — 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

’eas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
’in  Money  Combination— 

2  lb.,  2  doz . 90 

Cidney  Beans— 

2  lb.,  2  doz . ~ . 75 

Ama  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . . .  1.25 

Little  Darling,  2  doz . 

’umpklns — 

3  lb.,  2  doz .  1.00 

Gallons . 

tring  Beans— 

2  lb.,  2  doz . 85 

’in  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

uccotash— 

2  lb.,  2  doz . 95 

’omatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92% 

il  Gallon,  %  doz .  3. 15 

;  Fair  Quality,  3s . 90 

2s,  2  doz . 80 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.5U 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  l  lb.  tall,  »  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.50 

Beaver,  %  lb.,  flat,  8  doz .  2.30 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz. ,  2  doz .  1.10 

Sardines,  in  Oil—  per  case. 

%  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
Mustard  Sardines— 

Gold  Label,  100  cans . 6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

54  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1 .05 

Blackberries ,  2  lb . ,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1 .50 

Gooseberries,  2  lb.,  2  doz .  1.50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Rialto,  3  lb.,  2  doz .  2.50 

California  Apricots,  2  doz . 

California  Cherries,  2  doz . 

California  Peaches,  254  lb.,  2  doz . 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 1254 

Evaporated,  1  lb.  packages,  4  doz .  13 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs . 14 

Best,  25  lbs . 15)4 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Paokage,36 . 08% 

Bulk,  26  lbs . 08>4 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz.  .0854 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . . . 

Package,  30  1  lb . 0654 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . . 

40-  50.25  lbs . 01 

50-  60, 25  lbs . 0854 

60-  70, 25  lbs . 08 

70-  80,  25  lbs .  0754 

80-  90, 25  lbs . 07 

90-100,25  lbs . 0654 

100-120, 50  lbs . 04% 

Raisins— 

3  Crown,  50  lbs . f  854 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2 . 10 

Seedless  Muscatels,  50  lbs . 

Seeded,  36 1  lb.  packages . 11 

8ultana,  36  1  lb  pad 
Sultana,  bulk,  25  lbs, 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0554 


SALT.  per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . . . per  cwt.  .95 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack  .. 

Black-Eyed  Peas .  2.20 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . O654 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . O654 

Split  Peas.  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 .  45 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . - . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes . 5.45 

Fine  Granulated,  American .  4.7a 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.20 

Fine  Granulated,  2  lb.  bags .  6.05 

Fine  Granulated,  5  lb .  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby ,  1  doz .  glass  j  ar* .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4.65 

Red  Cross,  4  doz .  4 . 60 

Star, 4  doz .  4.65 

Dime  Brand ,  4  doz .  4.00 

Lion,  4  doz . 4. 60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz .  4  3i 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.<  0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz . .  3.50 

Silver  Cow, 6  doz .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.6O 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  5u0s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

‘Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1%  box 
"1776”  or  100  cakes  Best  Soap  free..  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  z  40 

Washday . 120  2.20 

*Bee . luO  3.90 

‘Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha  . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

‘Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

»Globe  Oleine .  60  2.40 

‘Ivory,  6  oz . 100  4  00 

‘Ivory, 10  oz . 100  7.00 

‘Kirkman’s . 100  3.85 

*Kirk’s  Oleine .  60  2.35 

‘Lenox . 100  3.50 

‘Lifebuoy .  50  2.00 

‘Fairbanks  Tar . 100  3.75 

‘Magic  Cleaner . 100 

‘Octagon . 100  3  90 

‘Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  60  3.00 

Premium .  80  3.67 

‘Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

‘Star . 100  3.50 

‘Sunlight . 100  4.10 

‘Sunshine . 120  2.50 

StarOleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

‘White  Cloud . 100  3.90 

‘Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1  75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

‘Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4 . 00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands  .. . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  8.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb .  per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2  .25 

Wrigley's . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp's  Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1. 00 

Old  Dbtcn  Cleanser,  4  doz .  3.25 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 
Fancy,  barrels . 

Per  gal. 
.42®.  45 

Choice,  barrels . 

.40 

Good,  barrels . 

.26®.  80 

1.20 

New  Orleans  Molasses— 

.46®.  50 

40 

.28®.  85 

.22 

Blended,  fancy . 

Blended,  choice . . 

Blended,  good . 

.36 

.83 

.30 

2.80 

Quarts,  2  doien. . 

2.80 

Sugar  Syrup- 

Pure,  extra  fancy . 

Pure,  choloe . 

Blended,  fancy . 

.86®.  88 
.24 
.82 

.29 

Vanilla  Drips . 

.29®. 80 

Tins,  6-lb..  1  dozen . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  8hore  Bloaters,  count  85®  95 .  40.00 

Georges  count  110@U5 . 25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  00 

Norway,  count  400@450 .  25  00 

Norway,  count  800@850 .  28.00 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  brickB,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08J4 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s .  2.00 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . _  .15®  .18 

Superior  to  fine . 20® .  25 

Extra  fine  to  finest . 28®  .85 

Choicest . 45®  .65 

mperlal— 

Common  to  fair . 20®  .26 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . . . 40®  .45 

Choicest . 50®.  55 

Foung  Hyson- 

Common  to  fair . 16®  .18 

Superior  to  fine . 22®  SO 

xtra  fine  to  finest . 85®. 40 

uolcest . 45®.  60 

Hyson- 

Common  to  fair .  ® .  12% 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  .26 

Japan- 

Common  to  fair . 

Superior  to  fine . 22®  .25 

Extra  fine  to  finest . 28@  .30 

Choicest . 82®.  38 

Basket-fired— Common  to  fair . 22@  .25 

Basket-fired— Superior  to  fine .  .28®. 30 

Basket-fired— Extra  fine  to  finest . 32®. 88 

Basket-fired— Choicest . — @ .  46 

Dust .  @.12% 

Oolong- 

Corn  non  to  fair .  ®  17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25®  35 

Choicest  . 40®  .65 

ouchong— 

Common  to  fair . 16®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 80®  .86 

Choicest  . 40®  .60 


ROASTED  COFFEES. 


rava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime. . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice- . 

Cucuta— Prime . 

Cucuta— Good .... . . . 

jkguayrft — 

Caracas— Finest . . . 

Caracas— Choloe . . . 


.86 

.29 

.27 

.25 

.23 


.28 


.16* 

.16 

.16 

.14 


.20 

.17 


Poaberry- 

8antos—  Fancy . 17% 

Santos— Choice . 17 

8an  toe— Fine . -  -16 

Rio — Fancy . - .  .17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best .  -16 

Choloe . .  -16 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio — 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 13% 

No.  6 . 13 

NO  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . - . -  .07 

Cassia  buds . .35 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  -75 

Cloves,  Zanzibar . .  .17®. 20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 85®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21®  .22 

Ginger  Jamaica,  unbleacned. . .  20@.2L 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .25®  36 

Nutmegs,  105-HOs . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@,12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18®  .19 

White  Pepper,  fancy .  25@.30 

Red  Peppers .  .  15 

Pure  Ground,  highest  gTade,6-10  lb.  bis. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 39% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doz. 

Mam.  white  2%s, unpeeled  Calif..  6.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  is .  4 . 10 

Tips,  white,  California,  Is .  4.40 

Reans,  Baked— 

Standard,  plain  la .  .55 

Standard,  plain  or  sauce,  2s . 75®  80 

Standard,  plain  or  sauce,  8s .  1.00®1.06 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  8s .  1.56@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15@1  25 

Standard .  1.10@1.15 

8oaked .  75. @  .85 

Beans,  8tringless— 

Fancy  2s .  2.00®2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  ,lo@l  15 

Standard  2s . _ .  90 

Standard,  not  stringless,  2s. .  80 

Beans— 

Yellow  Wax  2s,  fancy . . .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85®1.00 

Corn- 

Fancy  Maine  2s .  1  20@1  25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2  10 

Extra  Sifted  2s .  1 . 60@L  75 

Sifted  2s .  1.16®1.35 
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Telephone  2s .  1.25 

8weet  Wrinkled  2s .  1 . 40@1 .  t>o 

Standard  E.  J.  2s . .  1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . . . 95®  1.00 

Pumpkin- 

Fancy,  8s. .  1  10@1.20 

Fancy,  gallons .  2.60 

Squash- 

Fancy  8s .  1.20 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in .  cans ,  standard  NewJersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75®  .  80 

Gallons,  standard  New  Jersey 8  75 

Gallons,  extra  standard  Maryland  2 . 8C@S  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fancy  Strawberry  is . . .  1.40®l  60 

Cut  8s .  1.10®1.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  KrantSs . 95®1.10 

Spinach- 

Standard  Maryland  8s . 1.25@1.40 

Fancy  New  Jersey  8s .  1 . 40@1. 65 

Gallons. .  4.76@6.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  doz. 

Fancy  3s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  3s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%g .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  8.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  8  80 

Extra  2%s .  8.26 

Peaches,  Crawford- 

Fancy  Ss .  8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1.10@1.20 

Pie,  grated,  gallons .  4.00 

Singapore  l%s .  1.15@1.25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy .  •  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  Is .  1.10 

Medium  Red . . . 

Choice  Red  Is .  1.35@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1 ,25®1 .30 

Tallis .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2 . 85@4 . 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .1'% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  8ultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


@.18 
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Loose  Raisins—  Per 

Valencia,  4  cr.,  28  lbe . . . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-in.,  10  lbs . . . 

2%-in.,  12  lbs . 

2%-in.,  12  lbe- . . 

2-ln . ,  12  lbs. . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbe . 

Natural,  choice . 

Citron- 

According  to  qnallty . - . 19® 

Lemon  Peel- 

According  to  quality . 13® 

Orange  Peel- 

According  to  quality . 13® 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . — . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . . . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box- 

60170,  80x  90 . . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

50x  60 . 

60*  70 . 

70x  80 . . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbe . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbe . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


lb 

OS 


09 

9: 


03 


10j 

« 


os; 


10; 

0'J 


Os! 

07; 


or; 

11 


05’ 


11 

09) 


o;1 

O'! 


10 

09!| 


11! 


15« 

14; 


27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  Iba . 39  @.46 

Valencia ,  28  lbs . 33  @ .  40 

Flot,  shelled . ..... 

In  shells— 

California  P.  8.,  80  lb* .  .21 

French  Princess..... . 

Tarragona.  120  lbs .  .134 

Hard  Shell,  100  lbe . - . 

Brazils— 

New,  large,  180  lbs . 1 .  .12) 

Filberts— 

Turkish . . 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans _ 

Polished, 80  lbs . 12  @.14 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . 

Comes,  110  lbs .  .18 

Mixed  Nuts— 

8trictly  fancy,  boxes,  25  lbs .  .18} 

Extra  choice,  boxes,  26  lbe .  .14! 

Choice,  bags,  125  lbe .  .12 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.00 

High  quarters,  boneless .  24.50@27.C01 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  2£. 00® 35 .Ota 
Mushrooms,  %s,  accord’g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12.OO@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per’,  b . 06®  .09) 
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GROCERY  WORLD  PRICES 


CORRECTED  WEEKLY. 

»y  mbtcrlbcr  to  the  “GROCER  r  WORLD"  who  it  unable  to  pwrehaoo  at  the  following  price.,  wiU  confer  a  raoor  upon  thi.  journal  bo 

communicating  with  this  office,  it  being  understood  that  all  price »  are  eubject  to  market  fluctuation t. 
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AD  y -A.  NOE ho  Column, 

it  Butter . „ .  7 

3 . — .  27 


DECLINES. 

Colam  a. 

ADDITIONS. 

Column 

Hams . 

Pure  Lard .  7T 

Live  Poultry . 

Dressed  Turkeys . 

\ 

HIM  iU)  CHUBB  BT1BITOB  YOU  BUI. 

Standard  Weight!  per  Bnahel. 


Harrow  Beau . . . . 

H odium  B«ani.„, . . ™ 

Pea  Beau . 

Red  Kidney  Beau... 

Hominy 

Peaee . . 

Barley . . 

Potato**,.. 


••eeeeeeeeeeeeeeee*  fie  lb* 
d.  it 

**********  eeeeeeeeeOO 
•••••••••••••a*  •••••••**•••••••••  •***e****60 


’••••**  *********  *#####**#»« 
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5* 

. 5® 

. . 6o 

. 48 

. 56 

. 58 

Onion* .  1. 

Sh*Ubark*_ . J| 


•  •••••***«*********i 


a  Cub  Drawer,... 

a  uni  ti  on  . 

1  Or*ue.. 


1.  Pap*2 . - . 41 

and  Twin*  Holder*..... 33 

ng  Powder . .  5 

. .  ••••••*«• . 

.m«.»»**HMM**»»H*****«a*«fa 

Brick 

if...—.. 


4  .*•*•*••*.... 


59 


king,  Shoe . 


col. 

Sardines  x3 

Heats . . 13 

Soups  . . ....n..r5 

Can  Openers . 33 

Caper*  . . . 

*•••••••**•••••*•*97 

Cipij  Gan . . . — .  4 

Catsup 

.••••*«H*******H****  *******  16 

Cereal  Specialties . . 

Cereal  Code* - 36 

Cheese  «»****HH*****H*e  ******** *97 

Chocolate  and  Cocoa . 17 

Chewing  Gum.. 51 
Cider..... 

•  ••••**MtMtM*****MM4*  5* 


Clothes  Pin* _ 


. 6s 


If- . — .  0 

□if  . . •••••••. ........ .61 

hat . . . ••• . h«6| 

.wheat  Flour . a8 

Cocoanut. . . . ..*.*...**efi 

Codfish . >....35 

Coffee . 3 

Essence . 3 

>  Borers . 33 

hers’  Sundries. 44 
it  Dishes . 61 

Coffee  mils . 3! 

Cooking  Herbs .  8 

» . . .  7 

®r  Color. H**..... 47 

phor . 47 

■lee  .•••**.. ..*****•******•••••  15 

Cream. . . . . _..n 

Condensed  Mince  Meat . 38 

Corn  Starch...™.. _ .......58 

Cottolene . . . . . 96 

.ed  Goods .  8 

Ufornia  Fruits . so 

getables. . 8 

ih . .,12 

Crackers,  Cakes,  etc.— . tt 

Cranberries  . 

Cutters,  Dried  Beef.. . 33 

t  Fruit . . 

Delicatessen . a  2 

Dressed  Meats... . 

Drugs,  Grocers' . 


ttP . . . *7 

Essence  of  CoCaa* .  4 

Extracts.... 

l*M*******HMt*eHM.e4« 


Fancy  Groceries.,..™. . *7 

Farina.... . *9 

Farinaceous  Goods _ *9 

Faucet* . . . 33 

Canned  Fl*h - is 

Fixtures....™ . . 3* 

Flour . . a8 

Flour,  Self  Rising.. . s8 

Flour,  Buckwheat . s8 

Fly-paper . 39 

Food,  Bird . . . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...33 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatin*  . . . 

Ginger,  Jamaica . . 

Gravel,  Bird . . 

Grocers’  Fixtures . 

Herring.. 


•is 

•47 
■59 
3* 

Hominy  and  Grits . 99 

Honey . 36 


Insect  Powder..., 
Ironing  Wax_ . 


Jan  and  Jar  Rubbers. . 7 

JeUiss . 46 

Junket  Tablets  •  ••••••**********«gO 


Ketchup,  _ _ 

Lamp  Goods™ — 
Lemou  and  Oranges_.... 


Licorice  . . . 

Lime _ _ _ 

Lire  Poultry 
Lye,  Concentrated., 


_ 16 

•If 


. . 3* 


Macaroni 

Mackerel.. . . 34 

Maple  Sugar  and  Syrup.  „  60 

Matches . . 37 

Measures.. . 33 

Meat.... .44 

Mince  Meat  _ _ 38 

Molasses - — _ 60 

MnHlggd  . r. 

Mustard,  Prepared . . 37 

Marmalade . 46 

Noodle*,  Egg. . 99 


Nuts... 

Oat  Meal., - - - 

Oil*.. ...... .......... .. .... 

Oil,  American . 

Oil*.  Oil . 

Olives.... 


*e***He....< 


4..*  *h*h«  *.*••• 


Paper  ....... 

Paper  Bags., 

Peanuts _ _ 

Peas,  Dried  ............. 

Pepper  Sauce. . . 

PlcSdm . . . . 

Pickled  Meats . . 

Plum  Pudding . . 

Pork  and  Beet. . . 

Potash.... . — ..... 

Potato  Chips . 

Poultry  Sea  toning™. 
Poultry,  Dratted™™ 

Poultry,  Live . . 

Powder,  Rifle 
Preserve*..™™.. .... 

Provisions...., 

Puddlne ..™ 

Putty  ....... 

Rennet. . 

Rise. . . 

Rice  Flour... 

Rolled  Oats. 

Root  Beer... 


..*9 
■  39 
..40 
..40 
■39 


•  4« 

...*9 

-5* 
...4* 
...4* 
...46 
-43 
•37 
...49 
-45 
-45 
-45 
-  4 
...46 
•43 
-31 
-47 
...50 

...99 

••*9 

-53 


Sago 

Salad  Dressing.. 

Sal  Soda. . 

Sait. . . 

Sapolio . . ...............  1 

Sardines . . . 

Sauce  and  Condiments 

Sauer  Kraut....™. . 

Scales  . . 

Scoops,  Gtocen’........ 

Scouring  Soap . 

Seeds  . 

Shoe  Dressing . 

Shot.  »s»— «•««.#«»*  ........ 

Smoked  Fish... . 

Soap,  all  kinds . 

Soda,  Bicarb. . 

Soft  Drinks. . . . 

Soups...™..,,™ . 

Specialties . . . 

Spices . 

Whole . 

Starch . 

Stove  Polish . . . 

Soap  Powders. . 

Segars . 


Sugars- . 1 

Sulphur . ..4, 

Sundries . 39 

Syrups . 6e 


Tacks  ........... ,.4r 

. * 

*  ™  He..... see.**.. .... *4 

Tea*™ . . . 

Tobacco,  Chewing . 6 

Smoking.. . 64 

Tobacco  Cottars... . 33 

Tubs  .......  a...,,..... ........  ..,,,69 

Twine  Holder . 33 

•••***•.•. 9 59 


Vermicelli . . 

Vinegar . 43 


Washboarda  . . 69 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 99 

Wheat  Flour . 99 

Wrapping  Paper.... . 41 

Wringers,  Clothe*. . 

Wooden  ware,  Sundries . 61 

Witch  Harel . 48 


Yeast  Cakes.. 


•  ®3 
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SUOAR 

ectioners'  Lozenge,  XXXX . 

V  Powdered . 

“  Crown  A . 

“  Crystal  A . 

Coarse  Granulated . 

e  Tablets . 

tal  Dominoes . 

..oaf . 

it  Cubes . 

Jered . 

a  Fine  Granulated . 

se  Granulated . 

lulated . 

Granulated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . 

in  25-lb  bags  packed  4  in  100- 

lb.  bag . 

14  in  10-lb.  bags  packed  10  in 

»oo-l  b.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

ictioners’  A . 

keystone  \ . 

Lmerican  A . 

'entennial  A . 

'alifornia  A . 

ranklin  B . 

Ceystone  B . 

Lmerican  B . 

Centennial  B . 

California  B . 

Yanklin  Extra  C . 

Leys  tone  Extra  C . 

imerican  Extra  C . 

Centennial  Extra  C . 

California  Extra  C . 

ranklin  C . 

Leystone  C . 


5.05 

5.05 

525 

4.90 

5.15 

6 .20 

7.25 

5-7° 

5-i5 

5.00 

5-oo 

5.00 

4.90 

4.90 

4.95 

4- 95 

5- 05 
5.10 

5.10 

5.20 

5*20 

510 

5.10 
4.70 
4  65 
4  .fo 

4.55 

4.50 

4.45 

4-4° 

4-35 

4-3° 

425 

4-20 

4.15 

410 
4-05 
4  05 
4.00 
4.00 


TEA.  Per  lb. 

is — Basket-fired .  18  @  35 

is — Pan-fired — Common  to  fair .  17  (&  27 

« .  24  @  28 

3»cest .  30  @  38 

osa — Superior  to  Fine .  18  @  20 

5ice  to  Extra .  22  @  35 


40 


,  how— Common,  cargo .  14  @  16 

I  >d,  medium .  17  @  22 

!  )eri°r . L  23  @  28 

It . ; . 30  ©  35 

Incest .  @  40 

owdbr — Choice  to  Extra .  29  @  35 

>»cest .  40  @  45 


-*- 

Moyune— Good .  27  @  30 

Fjne; . * .  35  ©  40 

£{*°.ice .  45  ©  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  ©  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  ©  30 

Choicest .  35  @  40 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  40 

English  *Breakfast— Fair  to  Good .  14  ©  15 

Choice  to  Extra .  18  @  28 

Choicest . 30  ©  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  y  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  ys,  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . . 50 

Almoco,  lead  foil  package  teas,  ys  and  ys, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . .  40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon... . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 73 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

lA-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

x-lb.  Silver  Sacks .  .  . .  22^ 

$6-lb.  Silver  Sacks . 23 

y-\b.  Silver  Sacks . 23)4 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  44  “  .19 

1  lb.  silver  bags .  "  .19^ 

y  lb.  silver  bags .  “  14  .20 

y  lb.  silver  bags .  **  “  .21 

Packed  in  cases  containing  100  pounds.  . 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  y  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn'*,  y  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  p€I  i>o. 


y  lb.,  4  doz.  in  case..,.  1.00 
y  lb.,  2  doz.  in  case. ...  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  $£-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  y- lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  )4  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  J£-lb.,  4  doz . per  doz.  1.23 

Cleveland’s,  jl-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb. ,  1  doz . per  doz.  4.37 1/2 

Leslie's, ^-lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^-lb.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.05 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Panot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82  y 

6  oz.  glass,  2  doz .  1-07)4 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

y-\b.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4'doz.. 
“  lb.,  4  doz . 

“  M  “  2  " . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  y2- ib.  «*  -  •• 

Boston  Brand,  5-lb.  size,  doz.  case. ...per  doz. 


“  % 

“  Va. 

Purity  Brand  5 


K 

Y* 


3 

% 

1 

3 

3 


.86 
J. 30 
2.40 
4  6S 
2.25 
*•25 
12.00 
2.50 
•55 
•75 
6.00 

1.50 

.80 

•45 


BLACKING — Shoe.  Per  Gross. 


•75 

8-75 

.78 
6.90 


Shinola . . . per  doz. 

Shinola,  y  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

41  44  44  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

“  “  2,  “  .  2.60 

“  3,  “  2.85 

“  “  4.  ;;  .  4  55 

5,  .  7  50 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  P#r  On*. 

Mason's  Shoe  Dressing . 75 

Acme,  1  doz . . .  1.15 

Bixby’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 82 y 

Brown’s,  Army  and  Navy,  1  doz . 82*^ 

Boyer’s  French  Dressing . 65 

*4  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Star  Combination,  russet.,.- . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  t.oo 

Oil  Paste  black,  never  drias  up,  large  tins—  .75 
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Rio 


GREEN  COEKEE. 

Golden  Fancy... . . . » . 

"  Prime . . . . . . . 

"  Choice . . 

Santos  Pcaberry,  extra  fancy. 


Per  lb. 
09^®. 10 

@  08)4 

@  .08 


F  ancy . . . . . 0954®.  09)4 


*'  Choice . 

Maracaibo,  Strictly  Fancy,  Mild . . 

“  Choice . . . 

Washed  Caracas,  Fancy . 

Laguayra,  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Kxtra  Fancy . . . 

*  Fancy . . 

Mocha.  Viand  )£  bales,  genuine,  finest.. 

Mocha  Seed,  Santos,  Fancy  . . 

Mocha  Seed,  Santos,  Choice . 

ROASTED  COKKEE  IN 


@°9 
Il)4®.>3 

@n)4 
•  >3)4®«4 

•  >°x 

3o)4  ®  .at 
®  so 
®.I9)4 

®  >9 

@ic  X 
@>°)4 

BULK. 
Per  lb. 
@»s 

Q.XI 

@09)4 

•>3 

@  >3)4 

@.I2 

®*  >  4 
@•>4)4 

@•>5 

@•>5)4 

@35)4 

@■34)4 

@33)4 


.33 

.30 

•>7 

•x4 


Rlr.,  Extra  Fancy  Golden . 

*'  Prime . 

*■  Choice . . . . . 

Santos,  Extra  Fancy . 

“  Fancy . . . 

“  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . 

“  Fancy. . . 

*'  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government.. 

"  Fancy . 

Mocha,  Finest . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

II  U  II  | 

'*  **  “  aj'.!!*.!*".’.!!!"! 

If  II  II  . 

fteeeeeeeeeeeeeeeei 

Pack  In  a 5  and  50-lb.  cans,  and  25,  50  and  xoo-lb.  bags. 
Layering  Coffee  Co.— 

Ventura . 17% 

Eureka . 14^ 

Leader . . . 13 

Jap . v . 12 

Special,  No.  6 . xi 

Special  Drive . xx 

Extra  Value  Blend . xoJ£ 

Bargain  Blend . xo 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

Arloss .  IS#  ,5#, 

Lion . . .  13U  13X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  i  lb.  tins,  .s6 

Sal  ado,  lbs . . . to 

“  50-lb.  tins . ig 

11  barrels . 18 

Vlv,  lbs . ,6 

“  50-lb.  tins . 15 

"  barrels . .. . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . . 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  F*r  lb 

Trlnnfo,  34  3-lb.  cans . . 

“  48  i-lb.  cans . . . *9 79 

Trinidad,  60  or  100  i-lb.  cartons . 36 

"G-A”  Blend,  30  3-lb.  cans . 34 

La  Cruzada,  60  or  zoo  i-lb.  cartons . 21  )4 

Iowa,  60  or  100  x-  and  3-lb.  cartons . *8)4 

Tumbala,  60  or  100  z-lb.  cartons . 16)4 

Quezal  (after-dinner),  12, 24  or  48  )4-lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  x  lb.  tins . . 37)4 

Tourist,  34  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 20% 

Almoco,  24  or  30  3  lb.  tins . 20% 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  62  lbs.  to  case . X41V 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 1473 

Golden  Drip,  x  lb.  bags,  100  lbs.  to  case .  14)! 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “  Kosyr”  :— 

50  tins  In  box . per  box  3.90 

xa  tins  In  box . per  carton  .95 

alb.  tins . perdoz.  5.75 

George  Floto’s  Soxxs — 

Floto's  Coffee  Essence,  )4 -gross  Improved 

cans . per  gross  3,35 

Floto’s  Coffee  Essence,  J4-gtoss  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  %  -gross  cans,  all 

tin . per  gross  3 . 85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04)4 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

)4  gross . per  gross  *.25 

Hommel's  Essence,  tin  can,  %  gross,  per  gross  3.85 
*•  “  tin  ends,  “  “  2.70 

"  Improved  “  “  2.15 

Chicory,  Sellg’s.  65’s . 

“  English  Ground,  bags  about  160  lbs.  .05)4 

“  Francks’,  stick,  65  lbs . 06 % 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04% 

“  Koenig’s . 05 

I 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  3, 35 

Blasting,  B,  kegs.  25  lbi .  1. 50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  as  lbs .  4-75 

FG,  FFG,  FFFG,  kegs,  12)4  lbs..,. .  2,6c 

FG.  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  !bs.„ .  2.00 

BB.  bags,  35  lbs . .  2.25 
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BLUINQ— Dry.  P.r  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  I  doz .  5.20 

Sawyer’s,  No.  z,  6  doz .  1 .50 

No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  3.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  )4  gross . 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 


BUTTER.  Perlb. 

Tub  Butter  :— 

Creamery,  Extra,  60-lb.  tubs . - .  .30 

“  First,  “  .  •  29 

“  Second,  "  .28 

•*  Third,  *•  27 

"  Imitation,  30-60  'bs .  .25 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  .31 

Ladles,  30-60  lbs,,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-so-lb.  bxa,  .34 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  .33 

J.  J„  C.  V.,  Gilt  Edge,  Gold  Medal,  *0- 

50-lb.  boxes .  .32 

Sheaf  (“400")  Elgin,  ao-50-lb.  boxes .  .31 

Sheaf . 28-,  29 

B.  S.  Gilt  Edge,  cartons .  .35 

Gurnse,  pounds  or  half  pounds .  .32 

Belle  Spring .  .30 

CANDLES.  Perlb 

P.  ft  G.,  8’s,  30  lbs . 10% 

“  x6’«,  “  . 11% 

Paraffine  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb .  .o854 

Searchlight  Hotel,  i6’s,  30  lbs . 09 

Peerless  “  “  “  . 1054 

Bright  Light,  “  “  . . per  boa  2  50 

Werk’s,  8’s,  30  lbs . . 

“  x6’s,3olbs . 13 

Carriage  Candles,  size  6xi)4 . 

Martha  Washington,  long  12s . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 .  so 

Mason's,  quarts . per  gross  4 . 45 

Mason's,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  sa  doz . per  doz. 

(No  charge  for  barrels.) 

Jsr  Tops  and  Rubbers — 

Mason’s  Caps,  )4  gro.,  no  rubbers,  per  gro. 

Jar  Rubbers — 

Lip,  wide . per  gross 

Acme,  wide,  1  doz.  cartons . per  lb. 

“  medium,  1  doz.  cartons . .  “ 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium. . . . per  lb. 

(25  lb.  lots  1  cent  per  lb.  lesa.) 


25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  do*. 

“  Sage .  “ 

“  Thyme...................  “ 

“  Savory .  <* 

“  Special  case  asssortmeat,  a 
doz.  Sweet  Maijoram,  1 
doz.  Sage,  %  doz.  Thyme, 

X  doz.  Savory . per  case 

Purple  Ribbon  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-lb.  cartons,  1  dox . per  dos, 

J4-lb.  “  “  «« 

34-ib.  “  «• . «« 

54 -lb.  screw  cap  bottles,  2  dos . per  do*. 

54 -lb.  square  cans,  a  dox. .  “ 


•*S 

•a5 

•«5 

•25 


1.00 


■  40 
•75 


1.25 

•9» 

.80 


CANNED  GOODS 

Toxnatoes —  per 

Mrs.  Hancock’s  Frying .  1 

Frying,  Good  Luck  Brand .  1 

DuBois’  Frying .  x 

Jersey  King,  No.  3,  Standard  Jersey  .  1 

Blue  Hen  Chickens,  No.  3 . 

Rio  Grande,  fancy,  Jersey .  1 

Silver  Lake,  fancy,  Jersey .  x 

Alta,  No.  2 . ; . 

Alta,  No.  10, 1  doz .  3 

Bull  Dog,  No.  2 . 

Lima  Beans — 

Tinsley’s,  extra  small .  1 

Silver  Lake .  1 

Little  Darlings .  1 

Acorn .  1 

Early  Autumn . 

Boyer's,  No.  2 .  1 

Oxlord,  Maine  packed . 

String  Beans— 

Extra  Fancy .  1 

Cloister,  fancy  N.  Y .  1 

Mikado,  Penna.,  fancy .  1 


Dc 

! 


.13 

05 

91 
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Make  a  Leader  of  Spring  Garden  and 
It  Will  Make  a  Leader  of  You 

For  it  is  the  finest  Tea  ever  blended  at  the  price  we  sell  it  for. 
Your  customers  will  keep  coming  back  for  it  at  60  cents  per 
pound,  and  we  sell  it  to  you  at 


In 

100-lb.  Barrels 

.  ...  18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

.  £||  .  19%  cents  per  lb.  net 

In 

%-lb.  Silver  Bags 

.  lio  .  20 

cents  per  lb.  net 

In 

'/4-lb.  Silver  Bags 

.  .  21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


PEANUTS-FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 
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GROCERY  WORLD 


ST 


oyer's,  as . 8a  % 

corn,  3s .  1.05 

corn.  No.  a . 77* 

iafe,  No.  2 . . . 60 

te  Wax  Beans— 

\corn . . . 70 

Champion . 65 

Vinsom,  N.  Y.,  No.  10,  1  dor . .  3.75 

ced  Beans — 

5.  &  M.,  No.  3 . . .  1.35 

I.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 92 * 

.ampbell's,  No.  2,  sauce . 92% 

)xf#rd,  No.  3 . 90 

'Jarragansett,  No.  2,  tomato  sauce . 97* 

Janagansett,  No.  3,  tomato  sauce .  1.37* 

fan  Camp’s,  No.  1,  sauce,  4  doz . 87* 

'an  Camp's,  No.  2,  sauce,  2  doz .  1 .3254 

loore  &  Brady,  No.  3,  plain .  .82* 

loore  &  Brady,  No.  3,  sauce . 87*4 

loore  &  Brady,  No.  1,  picnic  size,  plain . 40 

loore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

I  ictory.  No.  1,  tomato  sauce,  4  doz . 47% 

'  lartin  Wagner  Co.,  No.  3,  plain . 92* 

[artin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .00 
lartin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 50 

chimmel’s,  No.  1,  sauce . 50 

chimmel’s.  No.  2,  sauce . 87* 

chimmel’s.  No.  2,  plain . 82*4 

unker  Hill,  No.  3,  plain . 77* 

unker  Hill,  No.  3,  tomato  sauce . 80 

aider’s  Pork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  2  doz . per  doz.,  x.8o 

2- lb.  cans,  3  doz .  “  z  .40 

z-lb.  cans,  4  doz .  “  .90 

1 -gal.  cans,  %  doz .  **  5.00 

innyside  Pork  and  Beans,  plain  or  In  sauce — 

3- lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  doz.  .  “  .70 

x-lb.  cans,  4  doz .  “  .  45 

1 -gal.  cans,  X  doz .  “  3.00 

;  Kidney  Beans — 

-an  of  Arc,  No.  a . 

artin  Wagner's,  No.  2,  2  doz.... . 

artin  Wagner's  Extra  Quality . 

an  Camp's,  No.  2,  2  doz . per  doz. 


.82* 

.80 

.82* 


1— 

ornlet . 

'inoor,  kernelled . 

aris,  fancy  Maine . 

merican  Beauty,  extra  fancy,  Shoe  Peg... 

ream  of  Susquehanna . . . 

iker's,  G.  W.,  whole  grain . 

toe  Peg,  Susquehanna . 

toe  Peg,  Osborn's. . 

ark.  crushed . 

ex,  No.  a,  Fancy  Whole  Grain . 

anity.  No.  a,  Whole  Grain . 

oyal  Exchange,  Whole  Grain . 


x.65 


.90 

•95 

.85 

.85 

•75 

•  7754 

.70 
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Peas— 

French,  very  fine,  100  cans . 

French,  fine,  100  cans . 

French,  medium,  100  cans . 

Boyer's,  Midgets . 

Boyer’s,  Extra  Sifted . 

Boyer's,  Sifted . 

Boyer’s,  Early  June . 

Parrot  Junes . 

Jumbo  June  . . 

B.  F.  F.  Tunes . 

Little  Nell's,  Baltimore . 

Hermit  Brand,  No.  2 . 

Beets — 

Red  Jacket,  No.  3,  small . 

Silver  Lake,  fancy,  No.  3 . . 

Bohemian,  fancy,  No.  2 . 

Succotash — Belle  Rose, fancy  N.  Y.  State . 

Quaker,  extra  fancy . . . 

Poland,  extra  fancy  Maine . 

Spinach — 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren's,  No.  3 . 

Farren's,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  2  doz . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  1  doz . 

Asparagus — 

Extra  mammoth.  No.  a* . 

Superior,  large.  No.  2* . 

Staple,  medium,  No.  2* . 

Swan,  medium,  No.  2* . 

Del  Monte  Tips,  No.  x* . 

Extra  Tips,  No.  1* . . . 

El  Dorado  Tips,  No.  1* . 

El  Rio,  medium,  No.  2*,  2  doz . 


15-75 
x3*75 
12  00 

1.85 
1.50 
1  *35 

*  25 
1 .10 

1. 15 

1.02* 
65  . 
•5  *K 

»-45 
i  05 
.85 
1 .00 
1  05 

•  92  >4 

*•*7  'A 
1.25 

4.00 


1. os 

•87K 

■97% 

•55 

2.30 

4-50 
4.10 
3-95 
3-85 
3-75 
3  70 
3.60 

3.50 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  Quality .  2.75 

Extra  standard . .  2  65 

Pears — 

Bartlett,  extra  quality.  2*s .  2  65 

Bartlett,  extra  standard,  2*s . .  a. 60 

Bartlett,  standard,  a*s, .  2.40 

Cherries — 

Extra  quality,  a*s .  3.4° 

Extra  standard,  2* . - .  3.40 

Standard,  2* .  3  00 

Peaches — 

Goddess,  No.  2*,  ex.  stand'd  lemon  cling..  2.65 
Tioga,  No.  2*,  ex.  standard  lemon  cling...  2.62* 
Wild  Rose,  No.  2*,  ex.  stand'd  lemon  cling  2.47* 

Valley,  No.  2*,  standard  lemon  cling .  2.30 

Thistle,  No  2*,  standard  lemon  cling .  2.27* 

Agate,  No.  2*,  standard  lemon  cling .  2.22* 
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Lake  View,  No.  2%,  lemon  cling, .  2.10 

Lake  View,  No.  2  yellow  free .  2.10 

Columbus,  No.  pie  peeled  yellow  free...  1.87% 
Columbus,  No.  2j^,  pie  peeled  lemon  cling..  1  qj 

Plums — 

Extra  standard  egg .  1  90 

Extra  standard  gre«a  gag. .  1 .90 

Standard  egg . . . 

Standard  gage . . . 


DOMESTIC  CAMMED  FRUIT. 

Apple* — 

Derby,  No.  to,  1  doz .  3.40 

Pride  of  Shenandoah,  No.  3,  a  doz .  1 .10 

Black  berriea — 

Farren's,  extra  preserved,  No.  a .  1 .30 

Silver  Lake,  heavy  syrup.  No  2 .  1  ,.o 

Nigger  Head,  No.  2 .  i°7% 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2S .  1.10 

Bluaberria* — 

Loggies,  No.  a .  1.55 

Loggies,  No.  jo .  7.00 

Chemea — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1.83 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.97J4 

Maryland  Leader,  white .  1.9254 

P.  &  B.  yellow.  No.  3 .  t  #7/4 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Matchless,  extra  fancy.  No.  2 .  1.60 

Fowling  Creek,  good.  No.  3 .  1.20 

Raspberries — 

Red  Farmside,  extra,  preserved.  No. 2 .  2.75 

Pride  of  Rochester,  fancy,  preserved.  No  2  1.90 

Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1 .80 

Silver  Lake,  No.  10,  1  doz . 

Defence,  No.  2 .  2.2J 

Pine-apple — 

Phonograph,  grated.  No.  2 .  2.00 

Phonograph,  sliced.  No.  2 .  1.95 

Acorn, grated.  No.  2 .  2.*o 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.7# 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Wallace,  grated.  No.  2 .  1.40 

Singapore  Chunks,  No.  i}4,  4  doz .  i.iaW 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1.35 

Singapore,  cubes,  No.  x$4,  4  doz .  1.10 

Wagner’s,  No.  1,  cocktail,  2  doz .  1 .00 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . 85 
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The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hin,  ft-lb.  chunks . per  doz.  .80 

"  1  "  “  .  "  .87V 

"  i*"  “  .  “  x.17* 

"  itf"  sliced  .  "  x  .35 

"  grated .  “  x.35 

"  •*“  whole .  "  1.85 

Packed  in  their  own  juice 
1  X-lb.  chunks. extra  heavy  syrup...per  doi.  2.4* 
i*‘‘  sliced  . .  “  1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  x,  4  doz .  x  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  *,  flat,  4  doz .  2.20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  &  M.,  No.  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  1.35 

Star  brand.  No.  *,  flat,  4  doz .  3  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz .  1 .20 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  2  doz .  1. 15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1.12* 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . 

Pickert's,  soused,  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  touted.  No.  x,  4  doz .  1.50 

Underwood,  touted,  No.  a,  a  doc .  2.50 

Underwood,  touted,  No.  3,  a  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  a  doz .  1.02* 

Boyer's,  No.  a,  a  doz .  1.90 

M.  &  B.,  No.  x,  a  doz .  1.07* 

Stewart's,  No.  a,  t  doz./ .  2.00 

Stewart's,  No.  x,  a  doz .  1.00 

Victory,  No.  1  doz .  1.05 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.47* 

Gold  Label,  No.  1,  spiced,  4  doz .  .  8e* 

Salmon — 

Foust.  Sockeye,  x  lb  ,  flat .  1.82  * 

Gibralter,  Sockeye,  No.  x,  tall .  1.90 

Gibralter,  Sockeye,  No.  *,  flat .  x  .25 

Hapgood's,  No.  1,  tall,  4  doz .  x.85 

Hapgood's,  1  lb.,  flat . .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1.67* 

Humes,  Karluk,  No.  x,  tall,  4  doz .  1.35 


Ritter’s  Guaranty 


In  compliance  with  the  rules  and  regulations  for  the  en¬ 
forcement  of  the  Food  and  Drugs  Act  published  by  the  Com¬ 
mission  appointed  for  this  purpose,  we  have  filed  a  guaranty 
covering  all  our  products  with  the  Agricultural  Department  in 
Washington  under  the  serial  number  1017. 

In  the  future  all  our  products  will  be  labeled  in  accordance 
with  Regulation  Nine  as  follows  :  Guaranteed  under  the  Food  and 
Drugs  Act,  June  go,  1906,  No.  ioiy. 

This  guaranty  is  sufficient  and  covers  every  sale  we  make 
and  no  individual  guaranties  are  necessary. 

It  has  always  been  our  aim  to  manufacture  pure  and  whole¬ 
some  food,  to  comply  with  existing  laws  and  to  protect  all  who 
buy  our  products,  and  we  shall  carry  out  this  principle  in 
the  future. 

We  hope  to  deserve  your  continued  confidence  and  patronage. 

Philip  J.  Ritter  Conserve  Co. 


^PHILADELPHIA,  PA/ 


Fruit  Butters 
Cranberry  Sauce 
Mince  Meat 
Jellies 
Jams 


Preserved  Fruits 
Catsup 
Chili  Sauce 
Salad  Oil 
Crushed  Fruits 


Fruit  Syrups 
Honey 
Mustard 
Baked  Beans 
Soups 


Canned  Fruits 


Canned  Vegetables 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Honeshoe,  No.  .  «-4S 

White  Bear,  red,  No.  i,  tall .  i  ■32M 

White  Raven,  }4s . 95 


Plata. 

La  Champagne,  %'t,  key .  *5  00 

■'  jf'i,  key . _ . . .  17.00 

Lucullui,  tf’a . . . .  13  00 

C-  Morel,  V'l . . .  10.00 


9ARDINBS— Boaalaai. 

La  Champagne,  Vs.  key . «. .  17.00 

Billet,  imall  .  14.00 

Cadeau,  V’s,  Key . aj.oo 

Tiaiimmi 

Franck, 

tfi,  ManeU . . .  9  75 

Ml,  Manet* . . .  13-5° 

Moral,  %»,  bonalan .  17-50 

Vs,  Aurora,  smoked . 8.25 

Mmetard- 

Vs,  Irma,  100  cans.. . 3.30 

Vs,  Kuraba,  key,  100  cans .  3 

Vs,  Loncheon,  100  cans . . .  3.10 

2 i,  Fox,  100  can* .  3.40 

<•,  Underwood’*,  jo  can*. . . .  3.9s 

2>,  Irma,  50  cana_ . . . . . . .  3.45 

*.  Harbor,  48  can*,  wrapped . . . .  3.40 

7s,  Bootfi's,  extra,  In  carton*,  50  can* .  *.7 J 

4*,  Continental,  key,  48  can* . . . 

2*.  BlanchrlUe,  50  can* . 


*. So 
*■30 


W*,  Irma  100  can* .  3.67^ 

2*.  Continental,  key,  IOO  CAM .  3.40 

<^s,  Le  Baron,  100  cans .  3.20 

Gold  Label,  %i,  oil,  100  cane. .  6.  40 

“  ^t,  mayonnaise  dresainx,  x 00  cans  6  40 

u  yA s,  u  14  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  doz. 

Armour's  Yerlbest,  with  key,  No.  x,  2  dot .  z  .35 

11  with  key,  No.  a,  x  dos .  a. 35 

Falrbank's,  with  key,  No.  x,  2  dos . 1.25 

**  with  key,  No.  2,  x  doz .  s.25 

with  key,  No.  6,  1  dos .  7.60 

with  key.  No.  xa,  dos .  16.50 

Libby's,  with  key,  No.  x,  a  dot . ..  x.35 

"  with  key,  No.  a,  x  doz .  a. 35 

Chlppad  Driod  Boot. 

No.  x,  a  dot .  a. 00 

No.  %,  t  doz .  x.15 

Glass,  No.  %,  *  do* .  x.45 

Glass,  No.  x,  a  doz^ .  a. 45 

Beechnut  Sliced  Beef,  No.  x,glassjars,perdoz.  2. 8aJ£ 
Beechnut  Sliced  Bee!,  No.  glass  jars,  per  doz.  x .  75 
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Acme  811ced  8mok*d  Baal.  Per  dec. 

Large  tins,  2  do* . . .  3 

Medium  tine,  4  doc . -  *•  °° 

Medium  tins,  2  doc . — •  x*65 

Small  tins,  4  dot .  1  °° 

Large  glass  jars,  1  doz. .  3  “5 

Special  jars,  1  doc . . .  3°° 

Junior  jar*,  1  doc .  1  °® 

Sliced  Bacas. 

Beechnut  Bacon,  No.  1,  glas*  jar* . .'  *-7a54 

Beechnut  Bacon,  No.  )4,  glass  jar* .  1 .6s 

Acme,  large  glaai,  1  doc .  2  ■  75 

Acme,  jnnior  glass,  2  doc .  1. 60 

Roast  Beal. 

Falrbank’s,  No.  t.adoc .  J.*5 

Falrbank’s,  No.  *,  c  dot. .  a. *5 

Armour's,  No.  1,  2  dos .  1.32% 

Armour’s,  No.  2,  l  doc .  2.35 

Libby’s,  No.  i,  2  doc . . .  t  to 

Libby's,  No.  2,  1  doc .  a. 20 

Klngams,  No.  1,  2  doc . . . . .  1.15 

Klngan’s,  No.  2,  1  doc .  2.15 

Lunch  Tonga*. 

Falrbank's,  No.  1,  *  do* .  s.20 

Libby’s,  No.  1,  s  do* . . . . .  a. 90 

Armour's,  No.  1,  «  doe .  a. 70 


Whela  Oz  Tangna. 

Falrbank’s  No.  a,  1  dos . . 

Libby's,  No.  a)I,  1  doc .  -  . . 


7<x> 

10.00 


Pottad  Ham  or  Oz  Tongvs. 

Armour's  Veribeet,  No.  V,  4  do* . . 45 

Armour’s  Verlbest,  No.  %,  s  do* . . .  .80 

Libby's,  No.  4  do* . . . 45 

Libby's.  No.  K.  4  do*. .  80 

R.  &  R.,  No.  4doz .  1. is 

R.  &  R.,  No.  }4,  2  doz .  1.95 


\  dos. . 
1  dot.. 


Potted  Chicken  ar  Turkey 

Armour’s — 

No.  V ,  4 
No.  g,  a 
Libby's — 

Ne.  4  doc . 85 

No.  hi,  2  do* .  1.50 

R.  &  R.,  No.  yAt  4  doz .  1.75 


•«7* 

x*  45 


Booed  Meat*. 

Curtice  Brothers,  “  Blue  Label”—  Per  Dot. 

Chicken,  No.  % .  *.85 

“  “  1 .  5.00 

Turkey,  «  * . .85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  .  9.00 

Whole  Ham,  No.  2% .  13.50 
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Davilled  Meats. 
Curtice  Brothers,  ‘‘Blue  Label" — 

No.  5  os. 
Per  Dos. 

Ham .  1.  so 

Tongue.- .  1 ,  so 

Chicken .  a. 10 

Turkey .  2.10 


No.  10  01. 
Per  Dos. 
■  •50 
a. 50 
3- *5 
3*5 


Potted  Meats, 
Curtice  Brothers,  “  Bine  Label’’— 

No.  *  Tin 
Per  Dos. 

Ham . s.35 

Tongue  . . ■••••••••••  1.25 

Chicken .  1.9s 

Turkey .  1.95 


No.  %  Tin. 
Per  Doc. 
*. *5 
a. 35 
3.00 
3.00 


3anp«. 

Snider’s  Tomato  Soup — 

per  doz. 

a  lb.  cans,  a  doz . 

.  I-3S 

1  lb.  cans,  4  doz . 

Gallons,  cans,  id  doz.. 

Schimmel's.  assorted  x  lb.,  4  dot.. 

. 84 

Campbell's  Assort  ,  No. 

1,  4  doz.. 

. 85 

Campbell’s  Special  Assort..  4  doz., 

. 8754 

Schimmel’s  Assort.,  No. 

1,  4  doz.. 

. 85 

Carrie*  Brothers,  “  Bhie  Label 

Quarts. 

Plntz.  K-Plntz. 

Per  Dos. 

Per  Doz.  Per  Doz. 

Consomme . 

3*5 

1.75  1. *5 

Boollon . - . 

3*5 

1.75  1. *5 

Beet . 

3- *5 

1.75  1. »S 

Julienne. . — . 

3.15 

r-75  i*5 

Prin  tamer . 

3.15 

1.75  1 -*5 

Vegetable . 

3*5 

r-75  r.»5 

Tomato . 

3*5 

1.75  »-*5 

Ox  Tail- . 

3-*5 

1.75  1. *5 

Mock  Turtle . 

3*5 

r-75  **5 

Tapioca  Crecy . 

3*5 

1.75  1*5 

Pea . 

3- *5 

*■75  *«5 

Mutton  Broth . 

3*z5 

x.75  x.as 

Clam  Chowder- . 

3*5 

*•75  *-*5 

“  Broth . 

3-x5 

*•75  *.*5 

Chicken  Gumbo . 

3*x5 

*•75  x.«5 

Mulligatawny . 

3-x5 

*•75  *-*5 

Chicken . 

3*5 

*•75  *.»5 

“  Broth . 

3.*5 

*•75  *.25 

Green  Turtle . 

6.  50 

3.50  2.00 

Terrapin . 

7*5 

3-75  »• *5 

1« 


30- lb.  pails 


CANDIES  AND  CONFECTIONERY 

Croft  &  Allen  Co.- 

Extra  Mixture*. . 

Cream  Jelly  Mixtures...., 

Klcroften  Mixtures. . .  “ 

Nobby  Mixture* . .  «• 

Cadella  Mixtures .  " 

Fine  French  Mixtures .  “ 

French  [Creams- .  «« 

American  Mixtures . - .  “ 

Variety  Cut  Drops.— .  “ 

Darling  Mints .  *• 

Golden  Drip  Bar . 15-lb.  boxes 

Soar  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate . .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate .  " 

No.  1  Fine  Assorted  Chocolnta...  “ 

Nonpariel  Drops . . .  “ 

Chocolate  Covered  Caramels .  ** 

Dairy  Chocolate  Chips . aj-lb.  palls 

Chocolate  Mints . - . 30-lb.  palls 

Honey  B  Comb . si-lb.  palls 

Cream  Cocoanut  Balia . *8-lb.  pails 

Cream  Peppermint  . . ............30-lb.  palla 

“  W  Intergreen . . .  “ 

Wellington  Caramels  - . ...aj-lb.  palls 

Froien  Milk  “  . - . 30-lb. ^pall* 


Per  lb 
.08 
•09  Jl 
•<*5t 
•<>9fc 

.12 

.1351 

.09  Jl 

.085. 

•o8> 

.13 

.o£Jt 

.»}( 


Soft  Jelly  Gum  Drops... 
Superfine  “ 

Jelly  Beans . 


W  Intergreen  Lotting cn 
Mint 


Assorted  “  - .  " 

Conversation  “  - . *8-lb.  palls 

C.  ft  A.  Crown  Stick . 30-lb.  pall* 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . . 10-lb.  boxes 

y  goods . 


•*354 

•  i6)t 
•»3 
.1* 
.itjt 

•  *A 
•*75t 
.  10 
’•9* 

•  oo5 
.08 
.10 

••75 

•  ze 

•  08 

.°9|| 

■09> 


Penny  1 


*••***•••*•••*•! 


.10  boxes  In  case 


•  t» 
•09: 

♦.50 


CATSUP.  p.,  Do, 

Beef  Steak  Catsup,  Medium .  2.00 

Campbell’s,  No.  8,  2  doz . 87)1 

Campbell’s.  No.  8,  Tobasco . 8-b 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz .  1.35 

Home  Made,  No.  8,  4  doz . 65 

Waldorf,  medium,  12  oz.,  screw  top,  a  dos . 

Snider’s  Catsup : — 

Pints,  a  dos . . .  a.  10 

K-plnts,sdox .  1.30 

Quarts,  1  dos .  3.  *5 

Gallons,  6  jugs  In  crate . par  jug  .85 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  Croft’s 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


How  to  Make  Your  Cake 

Trade  Pay 


The  easiest,  cheapest  and 
simplest  way  to  make  your 
cake  trade  pay  a  decent  profit 
is  to  put  in  a  Durham  Display 
Cake  Cabinet. 

This  cabinet  is  the  most 
useful  store  fixture  ever  intro¬ 
duced  to  the  trade.  It  prevents 
your  most  serious  losses — those 
caused  by  sampling  and. 
breakage. 

The  saving  on  these  items 
alone  will  soon  pay  for  the 
cabinet. 

It  is  made  of  highly  polished 
oak,  in  sizes  to  hold  12,  16,  20 
and  24  cans  of  standard  size. 
It  is  light  in  weight  and  so  ar¬ 
ranged  that  the  cans  rest  upon 
elevated  roller  trays,  easy  to 
slide  in  and  out,  and  as  each  can  is  numbered  you  save  time  and  labor 
in  taking  and  filling  orders. 

Send  for  full  particulars  and  prices. 


Durham  Display  Fixture  Co. 


RICHMOND,  VA 


BN  i'.  SITING  TO  HDVBRTISERS  KINDLY  MBNTION  “  GROCERY  MORLD" 


GROCERY  WORLD 


39 


-17- 

ketchup. 

1  urtlce’i  “Blue  Label"  Tomato  Ketchup: — Per  Caie. 

I  Small,  25  bottles  in  case .  3.00 

Medium,  25  bottles  In  case .  4.75 

Large,  12  bottles  In  case .  3.75 


CHOCOLATE  AND 

'alter  Baker  &  Co’s : — 

Premium,  12  to  25  lbs . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  12  lbs . 

Auto,  sweet,  6  lbs., 


COCOA. 

Per  lb. 

. 35 

. 33 

. *5 

32 


Cocoa,  3i-lb.  cans 
Cocoa,  36-lb.  tins, 

H.  Baker  s : — 

Best  Cocoa,  H-lb-siie . per  lb. 

“  i-lb.  “  .  “ 

Premium  Chocolate,  34s,  12  lbs . 

“  34s.  12  lbs . 

Best  Sweet  Chocolate,  . . . 20 

Best  Sweet  Chocolate,  1-5S . 20 

ershey's — 

Milk,  3<s,  6  lb . per  box 

jcoa,  Kpp’s,  34-lb.  tins,  7  lbs . 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin, 

“  '•  6-lb.  boxes,  3<-lb.  tins, 

per  tin, 

“  11  6-lb.  boxes,  34-lb.  tins, 

per  tin, 

“  Huyler’s,  34»,  6  lb . 

"  "  34s,  6  lb . 45 

:nsdorp’i  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

34 -lb.  round  cans . 19  2.27 

34-lb.  “  . 3°  3- 60 

r-lb.  “  . 59  7.08 

1 34 -or.  “  50  cans  In  case  .07 


12  lbs.  In  box . 36 

6  lbs... . . . 36 


34 

.36 

.31 

3X>2 


•  55 
•4* 

•72 

•3734 

•19 

•43 


5-lb. 


•75 


Per  lb. 
•55 


.•nsdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  V anllla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-lb.  cakes . 36 

ooker's  Cocoa  Powder — 

34-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

34-lb.  tins,  2  doz.  in  box .  “  3.50 

r-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-lb.  boxes . per  lb.  .38 

“  34-lb.  tins,  6-lb.  boxes . per  lb.  .37 

Wilbur’s  Chocolate — 

Premium,  34s,  12-lb . per  lb.  .30 

Sweet  Clover,  34s,  6-lb . per  box.  1 .65 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  34s . 36 

Cocoa,  labeled,  Is . „ . 38 

Premium  Chocolate,  34s . 28 

Premium  Chocolate,  54s . 30 

Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  34-lb.  size . per  lb.  .40 

“  “  i-lb.  «  .  “  .41 

“  Baking  Chocolate,  34-lb  size .  “  .27 

“  “  “  V-lb.  "  .  “  .29 

“  Milk  Chocolate,  6-Id.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-Ib.  “  .  “  1.65 

Lowney’s  :— 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  34-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  34 -lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  34 -lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34-lb.  packages..., . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  filth-lb. 

tins .  40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  noxes  In  case,  J4-lb. 

tins . 38 

Cocoa,  12-lb,  boxes,  6  boxes  In  case,  i-lb. 

tins . 40 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 40 

Diamond  Chocolate,  sweet,  34-lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

12  “  “  6  “  ’ ‘  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
r-lb.  tins,  1 2-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12  bxs.  In  case,  34  lb.  tins  “  34 

34-lb. tins,  6-lb.  bis. ,  12  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  1.75 

Peter’s  Milk  Chocolate: — 

No.  61 — 34  lb.  size,  croquettes . per  lb,  .48 

No.  62—34  lb.  “  7‘  “  .48 

No.  63 — }4  lb.  “  flat  packets .  “  .48 

No.  64—34  lb.  "  “  “  “  .48 

No.  93—  4  lb.  “  “  “  “  .48 

No.  66— 341b.  “  “  “  “  .50 

N0.67— Alb.  “  “  “  “  .50 

No.  68— A  lb.  “  “  “  ««  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  i»-lb. 

boxes . 40 

Croft’s  Cocoa,  is,  2  doz.  In  box .  1.95 

“  «  34s,  6  lb.  “  39 

“  “  34s,  6  1b.  “  38 

“  "  is,  12  lb.  "  37 

“  “  5  lb.,  6  cans  Inbox . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “ 

“  Premium,  34s,  12  lb.  “ 

“  “  34s,  12  lb.  “ 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box . 3434 

“  34 -lb.  “  24  “  . 3534 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

V4-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

34-lb.  “  "  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3634 

“  34-lb.  "  12-lb.  «  . 36 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 2934 

“  34-lb.  “  12-lb.  “  . 29 

“  Lib.  “  6-lb.  “  . i . 3134 

"  i-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2634 

“  34s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c-,72  “  .  “  x-4° 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . .-. . 2734 

34-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hah  case . 80 

40  u  “  48  to  case . .  .80 

24  5 -cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  do* . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Rea  Cross . 

Peninsular . 

Dr.  Hand's,  2  doz..... . 

Leader . . . 

Banner, 4  doz . 

Star,  4  doz . 


6.25 

3#I5 

4-30 

4*3° 

4.80 

4.65 

3- 90 

4- bs 
1.90 
4.60 
4.60 
3.10 

4.30 

4.50 

4.60 


3  70 
2  20 


3-50 
3  75 
3  95 
3*25 
3-  30 
2.80 
2.90 
3-55 
4.00 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . . . 6  doz. 

Pet,  xo-c.  size,  4  doz . per  case 

Pet,  <-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  1  ,n 
densed  Milk  ../5  0U 

Queen .  4.60 

Blue  Ribbon .  4.3 5 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4-25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 

7012=14=16-18  Woodland  Avenue 


1 


PHILADELPHIA, 


F*A. 


Pickles  Packed  in  Tin 

The  Hoffman  House  little  pickles  have  special  features 
that  ought  to  interest  you  in  them. 

First,  they  are  packed  in  sanitary  cans. 

Second,  they  are  prepared  by  a  new  process,  and  have  a 
pickle  taste  instead  of  a  vinegar  taste. 

They  are  guaranteed  to  keep  in  any  climate,  and  are 
altogether  the  tastiest,  meatiest,  spiciest  little  pickles  ever  put 
on  the  market. 

Being  packed  in  cans,  they  are  a  novelty.  You  can  sell 
novelties. 

nxruill  BY  ■  — 

The  J.  Weller  Co.  Cincinnati,  Ohio 
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COCOANUT.  Perib. 

Schepp’i  Shredded,  V-lb.  pkg*.,  15  lbs.  to  case  .23% 

“  “  34  lbs . 22% 

Dunham's,  ;-cent  package . *9 

"  X» . »6 

"  Ma._ . - . ~ . *8 

“  and  . . . . . .  .a6 34 

Franklin  Baker  Co’s— 

Brazil,  70  34 -lb.  packages . . . . .  a. 50 

"  3S  X-lb.  "  . .  a. 50 

“  38  )4 -lb.  and  16  34-lb.  packages .  a. 50 

Brasil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  20  lbs . sr 

"  “  In  Dozes,  25  lbs . . it>34 

"  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  In  pails . is 

“  In  boxes . io34 

"  In  barrels,  140  lbs . so 

Bakers',  Macaroon,  barrels,  140  lbs . xo;4 

'•  Slice,  “  iso  lbs . 10S 

‘  Strip,  “  iaa  lbs . .f...  .10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Batter  Crackers . 08  .0834 

Oyster  **  08  .0834 

Wine  Scroll.....  . j0  .1034 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 0714  .08 

Brown  Edge  Water .  <IO 

Butter  Thin .  12 

Clover  Mixed . . .  .08 

Cocoanut  Ripple .  .  10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed .  .0834  .09 

Crystal  Bar .  .09 

Fig  Bars .  ,10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 0834  09 

Fruit  Gem .  .08 

Grandma  Cookies . 0834  .09 

Honey  lambles.  XX . 0934  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .09 


-Sl¬ 
iced  Ginger  Tablet . . .08 

Iced  Honey  Jumbles . 0934  .to 

Iced  Vedette  Wafer .  .0734  .08 

Lemon  Bar . 0834  .09 

Man-tn-the-Mooo . .08 

Milk  Lunch . . . 07  .0734 

Orange  Cookies . 0734  .08 

Quaker  City  Mixed . 07)4  .c8 

Salted  Strips . . . c8j4  .0} 

Si  ltines  ...’ .  .12 

Soda  Biscuit  XXX . 0634  .07 

Spiced  Wafers . .  -0734  .08 

Sunshine  Cookies . 0734  °8 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star... . o634  .07 

Package  Goods —  Per  dor. 

Animals . S3 

Butter  Thin .  1.00 

Gingerettes .  i.o> 

Gold  Medai  Soda  (small) . 50 

“  “  (large)  . . . 90 

Graham  Wafers .  1  .co 

Ivinettes .  1  00 

Milk  Lunch .  i.co 

Our  Ginger  Snaps .  5a 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  o> 

Freight  paid  on  ;oo  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


’4T'. 


DELIKATESSEN 

WEIN  8ENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  sire,  a  dor.  In  ease, per  dot.  1 . 15 
“  with  Horse-radish. p.  da.  1,15 
Stone  Pots,  large  sire,  1  dor.  incase. ..per  dos.  1.75 
“  with  Horse-radish. p.  dr.  1.75 


-S3 


•75 

8.  50 


Wein  Sent,  In  bbls . .........per  gal. 

“  1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

"  *  In  10  “  ‘ 

“  "  In  j  «  “  .as-. 40 

“  “  In  s  gallon ^alls... per  pall  .75 

Prepared  Special,  with  spoon,  a  do*.  In  case 
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per  doi . 95 

Sifting  top,  a  doz.  In  case . per  doz.  .46 

with  Horse-radish,  a  doz .  m  case, 


per  doz . . . 95 


IMPORTED 


.36 

•32 

:S 

3- as 


■l9 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

_  •••••■ . - . loaf,  .2634 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  is  In  case. .per  lb.,  .35,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  xa  in  case. ..case,  10.30,  single, 

In  tin . per  lb. 

“  i-lb.  tins . per  cue 

Camembert,  In  wood  boxes . per  doz.  a .  75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottled, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . 1.7s 

Olmutzcr  Hand  Cheese,  100  in  box .  a. as 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  z . loaf  .19  cut  .ie 

“  Square  loaves.  No.  z,  about 

as  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  18  ;  34  box. 

18 ;  less . . . 

Muenster  Cheese . . . . . per  fb. 

Brick  Cheese,  No.  1 . . .  *< 

English  Dairy  Cheese . .  *< 

Pineapple  (Plcztlc  sise),  £  In  box.. . per  box 

“  (Gem  size),  6  In  box .  * 

Royal  Luncheon  Cheese — 

Dinner  sise,  1  doz.  In  case . per  doz. 

Lunch  size,  a  doz.  in  case. .  1 1 

Picnic  size,  a  doz.  In  case .  “ 

Trial  size . . .  *< 

MacLaren  Imperial  Cheese,  Clubslze.per  doz. 

“  "  “  No.  x  size  •* 

“  Roquefort  “  large  size  “ 

“  “  small  size  « 

Froraage  de  Brie,  M.  C.  C.,  x  In  box. ..per  box 
“  d'lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  ia  In  box .  " 

Neufchatel  (Cow  brand),  as  In  box . per  box 

Star  Cream,  or  Phlla.,  xa  ....  11 

Miniature  Cream,  or  PhUa.ia  “  ....  “ 

Hand  Cheese,  8  doz . „  «< 

4  <<  .  <■ 

4  “  Thuringer .  " 


•*» 

.19 

.18 

•*7J6 
3  00 
2.25 
2.»s 
4-50 
2.40 
*•35 
1. 00 
x. 00 
a.  40 
a. 95 
*•45 
*•55 
*•55 

* .  25 

x  .10 
2 .30 
1. *5 
x-45 
•75 
.85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box 

Schutzen  Cheese,  xa  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 


x-lb.  packages  . 


. ...par  lb 


IMPORTED  AND  AMERICAN  MEATS 
SAU8AQES. 

Westphalia  Ham  (markod  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

«  g  *•  .  « 

Carlsbad  Speck  (Imported  Bacon)  ....  “ 

Imported  Cervelat  Sausage  (RoUrs) . par  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported  marked  weight,  perib. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holsteiner..by  bbl.  x a  less,  per  lb. 

“  Landjager,  short . . . per  lb. 

"  “  long . .  *• 

“  Mortadolla,  Dry . per  lb. 

“  Knack wxxrst,  as  In  box,  per  box, 

#4-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

,ax34  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  xoo- 

1b.  boxes,  .20  ;  less. . 

“  Cervelat,  Crescent,  50  and  xoo-lb. 

boxes,  .1634  ;  less . 

“  Cervelat,  Tip  Top,  so  and  xoo-lb. 

boxes,  .14;  leas . 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .2  3  54;  leas . 

“  Salami  (E),  50  and  xoo-lb.  boxes, 

.ax ;  less . 

“  Salami,  Blue  Ribbon,  50  and  xoo- 

lb.  boxes,  .aoj;  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Brauuchwelger  Liver  Sau¬ 
sage . per  lb. 

“  Lachs  Ham .  •' 

“  Petit  Delicateas  Frankfurters,  plain, 

per  doz . 

“  Petit  Delicatess  Frankfiirters,  with 

Sauer  Kraut . per  doz. 

"  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck . .  « 

Mettwurst,  half-round .  « 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

„  dellen . per  lb. 

Smoked  Thuringer  Blutwunt . .  “ 

“  Pfcfferwurst . . . . .  •* 


AN 


.48 

4-75 

■•75 

•3* 

.48 

3-75 

.65 

3.00 

•H 

•=4 


•»5 
a. 40 

*®3 

.22 

.18 

.16 


•34 

.XX 


.21 


.18 

.18 


a 


.90 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . 

"  (Derby  Brand),  quart  glass  jars 

per  doz . 

"  (Derby  Brand),  xo-oz.  jars, 

per  doz . . . 

Calves’  Head,  In  round  tins . per  doz. 

Pickled  Meats,  in  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


4- 7 

5- 7 


2  5 

*.6: 

1.0 


More  Lady 
Acquaintances 


I  here  are  other  good  laundry  soaps 
on  the  market,  of  course  there  are,  but 
none  seem  to  be  the  same  hardy  “stayers” 
that  Babbitt* s  Best  has  been  for 
years. 

Babbitt* s  Best  Laundry  Soap 

is  known  by  more  housewives,  and  known 
better,  than  any  other  soap  made.  This 
isn’t  conceit— the  sales  sheets  tell.  We 
know  what’s  going  on. 


MADE  BY 


B. 


T.  BABBITT 

NEW  YORK 


The  GREAT  Ramly 


Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 


L . 
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:et  Salad,  In  glass . per  doi.  i.oo 

1“  In  pint  jars,  glass .  “ 

“  in  quart  jars,  glass .  “ 

imb  tongues,  In  glass .  “  i.6o 

OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

olland  Herring,  mixed,  “Y.  M."  J^bbl.  5.50  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl. 

X  bbl.„ .  5.50-6.50 

olland  Herring,  milkers,  Standard,  bbl, 

X  bbl. . 

otland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl  S.00 . 

“  milkers,  large  lulls,  bbl 

X  bbl.  8.00 . 

arlnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

oil  Herring,  Imported,  about  25  In  pall... .  1 . 00 

ilced  Herring,  Imported,  about  40  In  pall.  1.00 

Drway  Stockfish,  dry . per  lb.  15 

atjes  Herring . per  pall 

BISMARCK  HERRING. 

nt  size,  round  tins,  withlkey . per  tin  .20 

tart  “  “  '*  .  “  .35 

Ot.  "  “  "  .  “  .55 

Qt.  “  "  “  .  “  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

>11  Mops,  4  qt.  tin,  r.io,  a  qt.  tin,  .60, qt.  tin  .50 
at-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

igllsh  Sprats,  36  bunches  per  box . 

tiger's  Roll-  and  Brat-Haring,  oval  tins, 
perdoi . .  2.50 


RUSSIAN  SARDINES. 

iported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  paUs . 

it  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

tsslan  Sardines,  in  glass  jars . .per  doz. 

NORWAY  ANCHOVIES. 

Iginal  Package . per  %  bbl. 

.-packed  in  5-lb.  pail . per  pall 

“  in  10-lb.  pall .  '* 

“  in  5-gal.  kegs . per  keg 

"  In  54-lb.  flat  tins . per  doz. 

“  in  Jfi-lb.  tall  tins . „  “ 

««  In  z-lb.  tall  tins .  “ 

ncy  Kegs— J 1 1  keg,  .80 ;  X  keg, .  42 ;  X  keg, 
32;  Hkeg . ~ 


■  75 
.55 
1.05 
•  75 
2.75 
2.25 

I 

5-5° 
.60 
1 .10 
a. 75 

•95 

x.50 

2.00 

.20 


SALT  SARDELLEN. 

iginal  Package,  1902 . . . per  anker  16.00 

spacked — kegs ,  about  8  lbs . per  keg  3 . 25 

“  pint  jars . per  doz.  6.00 

“  large  tumblers . .  “  2.25 

11  small  tumblers .  “  1.23 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  doz  1950  X  kilo  Cans,  per  dz.  19  50 
X  “  “  10.50  X  “  “  10.50 

X  “  “  5-5°  H  “  “  5.50 

•A  "  “  2.75  A  "  "  2  75 

GERMAN  DILL  PICKLES. 


Regular  Sixe. 
60  gal.  cask — about  2000 . 

50  “  bbl.—  “ 

X200....M . 

...per  bbl. 

15  “  keg—  “ 

500 . 

10  «  keg—  “ 

300 . 

5  “  keg—  '* 

150 . 

K 

10  lb.  pall —  “ 

50 . 

« 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

£  it  it  .  «  ♦.  ** 

10  lb.  pall . . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spltzkugeln . .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  “  ...  “ 

“  “  No.  2,  6  “  ...  “ 

“  «  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

"  small  tins .  “ 


6.50 
2.  40 
1.25 


.18 

.*5 


•30 

•  50 
•75 

1.00 

5-*5 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
zo  gal.  keg .  4 . 50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag .  2.50 

Green  Kern . per  lb. 

Potato  Flour .  “ 

German  Dried  Pears .  “ 

Dried  Mushrooms .  “.  60- .  100 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  "  .05 

Bay  Leaves . . .  “  .06-. 08 


.10  X 
08 

14 


COTTOLENE. 

3oa-lb.  tins . per  case  6.50 

15  4-lb.  “  .  “  6.50 

6 10-lb.  "  .  “  6.50 

Freight  prepaid  on  two-case  lots. 
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eggs.  per  Doz, 

Nearby,  candled  and  selected,  30-doz.  crates...  37 
Western. . 30-  36 

Storage . 22-  29 


CHEESE.  * 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15 
New  York,  Full  Cream,  new,  rst’s, 40-lb.  bxs.13-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 15X 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4.50 

“  “  X  “  .  3-25 

Anchovy  Paste,  tancy,  per  doz .  4.75 

“  plain,  per  doz .  3.75 

Bouillon,  Burnham,  pints,  2  doz.  In  case .  3.75 

“  "  X  pints,  2  doz.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  1.50 

“  “  Quart,  glass . per  doz.  7.00 

“  “  bottled,  %  size...  .per  doz.  2.35 

"  "  “  X  “  .  “  1.90 

••  “  "  x  “  .  “  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
•*  med.  “  “  12  “  “  5.00 

“  smaU  “  “  24  “  “  4. 75 

Cherries  In  Maraschino,  In  glass,  1 -doz. case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz.  .  90 
“  “  31b.,  a  dz. case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

"  (Ot.,  “  2.25 

“  sot.,  “  1.50 

Russian  Caviar, $4's .  2.85 

“  X' .  5  SO 

“  X’«~ .  1050 

“  t’s . 20.00 

French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . . .  16.00 

“  Moyen’s,  per  case .  13  00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  oz.,  per  doz .  6.50 

“  “  “  201,  “  .  3.55 

Armour's  Beef  Extract,  2  oz.,  “  .  4.  45 

"  “  “  40Z.,  “  .  8.20 

Anker's  Extract  of  Beef,  120  vials .  4.00 

“  “  "  4  oz . per  doz.  4.00 

**  “  “  8  oz . . .  “  7.25 

*'  ««  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26  ,o> 

Extra,  “  “  . 

Hotel,  “  “  .  24.0a 
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Truffles,  A . per  tin,  .30 

::  h .  “  .55 

“  X .  *‘  1. is 

"  X .  "  2.25 

Shrimps,  Pickled,  small  size .  1 .00 

Dunbar's  Shrimps,  2  doz.,  per  doz.„ .  2.25 

“  Figs  In  Cordial,  1  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  X-lb.  “  “  „ . . 

Rose’sLlme  Juice, per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz .  a. 25 

Pitted  Olives,  per  doz . . .  5.25 


FLOUR.  Per  Bbl 

King  Midas .  6.70 

Gold  Medal .  6.55 

Millbourne .  6.25 

On  Top . .  6.60 

Ceresota .  6  40 

Pillsbury's  Best .  6 . 35 

Taylor’s  Fancy .  5.50 

Semper  Idem .  5.00 

Pride  of  the  West .  5.25 

Sunbeam .  5. 15 

Quaker  City .  6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  25 .  3.55 

Uncle  Jerry’s  Pancake,  40  packages .  2.85 

Hecker's  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat,  64  iXs . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Flour,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  2  doz . ...per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

Schlmmel’s,  to-  oz.  bottles,  2  doz.  In  case .  1.45 

“  6- oz.  •*  “  “ . 90 


it  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it  ?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


Jdunes  Chalmers’  Sons 

Williamsville,  N.Y. 


WASHBURN-CROSBY  CO’S 

Gold 
Medal 
Flour 

Now  Sold  by  Philadelphia  Jobbers 

FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bag 

Lea's,  white,  Table,  too  lbs .  2.15 

"  yellow,  granulated,  100  lbs .  2.15 

“  “  table,  too  lbs .  2 .  to 

Western  yellow,  100  lbs. .  1 . 75 

Mather's,  3  packs .  2.75 

Quaker,  36  packages .  2  85 

Farina,  Hecker's,  24  i’»,  per  case .  1.40 

“  Schumacher’s,  24  packages,  per  case..  1.15 

Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.45 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush.  2.30 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 

Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.4a 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.40 

Red  Kidneys .  “  2. 60 

Peas  - 

Green . per  bushel  t  95 

Scotch .  “  2.20 

Split,  yellow .  “  2.15 

"  green .  “ 

Lentils— 

110-lb.  bags . per  lb.  .08 

Less  quantity .  “  .o8J4 

Shaker  Corn — 

Fancy,  barrels . ,....per  lb.  .0754 

Less  quantity . “  .08 

Hominy — 

Lea's  Breakfast,  10  plcgs . case  x.65 

Lea's  Pearl,  100  lbs . per  bag  2  25 

Schumacher's  Rreakfast.  to  pkgs.  to  case....  1 .40 

Western  Pearl,  too  lb.  bags . . .  1.70 

Western  Grits,  too  lb.  bags .  z  .  70 

Barley — 

OO  . . 07 

No.  3,  soo-lb.  bags. .  4.1s 

Noodles,  Climax,  24  toe.  pkgs.,  asst. ,  case .  1.15 

"  48  5c.  pkgs.,  case .  1.25 

“  "  asstd.,  24  sc.,  is  toe.  case...  1.20 

"  Smith's,  30  10  c.  packages .  1.90 

"  tseorted.  5  and  to  c .  1.90 

Golden  Egg,  5  and  to  cent .  1.55 

Golden  Egg,  5  cent .  155 

Golden  Egg,  to  cent .  1.55 

Oatmeal,  B ,  per  bbl .  8 . 15 

"  “  tegs  too  lbs.,  per  kef .  .  4-*2# 

Oaten  Gtods,  In  cases —  Per  case 

Aveoa,  18  packages. . . 

Banner  Cats,  so  packages .  4.15 

Friends'  Oats,  36  packages .  3,00 
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H.  O.  Oats,  24  packages .  3.00 

Mo tticr  s,  t8  paexages . . .  X.57J4 

Quaker,  18  small  size .  x.55 

Quaker,  10  large  size .  2.10 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7,25 

A  vena,  per  keg,  90  lbs .  3.E0 

Standard,  z8o-in.  bbis . . .  7.00 

“  90-lb.  bags . . .  3  50 

Sago- 

Fine,  bags  about  160  lbs . 05)4 

50-lb.  lots . .. . 06 

Admiral,  Pearl,  sa’s . 08 

Tapioca,  Instantaneous,  50  z's. . 08  54 

“  Colburn's  Hasty,  36  pkgs . 07% 

“  Minute,  54-gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .06 

“  “  less  quantity .  “  o6]Z 

“  Pearl,  Z50  lba .  •'  .04J4 

“  "  less  quantity .  "  .0554 


CEREAL  SPECIALTIES. 

Ralston  Hominy  onts,  36  a-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  *4  s’s . per  case, 

Purina  Health  Fcod  36  s's,  Cartons  *• 

Purina  Pankake  Flour,  36  as . 

Purina  Whole  Wheat  Flour,  so  5’s . per  case 

Egg-O-bee  iO  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

ook's  Mal-o  Rice  t6  »-lh  packages . 

Cerealine  Flakes,  36  packages . 

force  Food,  30  packages . 

Mapl  Flake,  36  “  . 

Shredded  Whole  Wheat,  50  packages . 

"  "  .5  “  . 

Cream  Wheat,  36  packages . 

Apetiza,  S4  packages . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Petti john’g  Food.  '8  packages . 

Presto,  36  packages . 

Ouaker  Puffed  Rice.  36  packages . 

Quaker  Wheat  Berries,  36  packages . 

Trlscult,  30  packages .  . 

Kellozg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  to  cent  slse . 

Zest,  24  packages,  15  cent  size. . 

Zest,  to  packages,  25  cent  slse . 


3C5 


85 

So 

00 


»■ 85 

2.85 
4.20 
2.60 
3  85 
4.05 
5.00 
2.  60 
4-5° 
2.85 

2  .to 

3  5° 
4-25 
2.70 

2  75 
z  .80 

3  35 

2  60 
2 -75 
2.50 
2.  «5 

2.25 
z  80 

3  9° 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  dox.  pkgs....  4.75 
Cases,  3  doz.  pkgs...,  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2dz.z  lb.  pkgs.  z.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  do* 

“  Acidulated .  “ 

Cox’s,  large .  « 

11  small . . .  ** 

Plymouth  Rock,  Pink  or  White„.__.  " 

Nelson’s . per  doz 

“  small . .  “ 

Bromangelon,  assorted  3  doz .  " 

Fruit  Puddlne  ■>  doz.,  asst  flavors  ...  " 

Jell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  “ 

Chalmer’s,  shredded . . 

Chalmer's,  granulated . 

Chalmer’s,  No.  1  packages . 

Peter  Cooper . 

Tryphosa . per  doz 

Imperial  Wine  Jelly . per  doz 

„  ,  “  . . . per  gross 

Gelatine,  McKinley's . per  do* 

Wetmore's  Double  Refined,  36  zoc. 

5*8* . per  case 

Kusto,  60  5 -cent  packs . per  case 

Puddlne,  assorted,  1  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


Z.07H 

Z.C7J4 

i-57)4 

•95 

1.20 

»•  35 
•95 
•87)4 

.80 

•87K 

■97K 

I  .OO 
I  .OO 

•45 

•90 

•92  lA 
•95 
xi .  00 

.85 
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macaroni.  Per 

Larosa  Alphabets,  square,  *5  lbs . 

“  Elbows,  “  “  . 

'  MarcaronI,  long,  “  0 

"  “  square  “  . . 

Larosa  Spaghetti,  long,  *5  lbs . . 

"  Vermicelli,  souare,  «  0 

"  Macaroni,  bulk,  “  . . 

Anger  Baking  Co. — 

“  Golden  Seal’’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . .  1. 81 

24  xo-cent  packages .  x .  3. 

"  Plain"  Noodles,  24  z-lb.  cartons. .  x 

48  54-lb.  ••  .  1 

Egg  Alphabets,  48  5-cent  packages 

z  .8 
z.S. 

-  _  .  e  Lis" 

brand  (French  style),  25  z/z  cartons .  a. 3 

"Golden  Seal"  brand,  25  z/z  packages  (long)  x .81 
“  "  48Z/2  «  5-c.  size  z.8. 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  a. 

“GoldenSeal"  Egg  Macaroni,  25  zo-cent 

cartons, .  x.8j 

“Imperlale"  brand,  25  z/i  packages  (long).,  z.81 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

cartons,  24  packages .  x .  9, 

Spice  Drops.  In  baskets,  20  lbs .  x,6« 

“  In  boxes,  t2  lbs .  x.o* 

Small  Lebkuchen  (Honey  Cakes),  zo  5-cent 

packages  In  bundle. . per  bundle  ,3c 

Bulk,  xa-lb.  wooden  boxes . ol 


2.70 

2.00 

z.6o 

.90 


FIXTURES. 

H.  F.  Heacock. 

Coles  Coffee  Mill,  No.  7 . .  zo.oo 

::  *■■■-- . 

10 . . . . . 1?  >00 

Stand,  No.  18 .  45.00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  x,Tln  Scoop,  zo.oo  Brass,  X4.00 
"  “  *•  “  7-00  «  9.00 

“  Tea,  “  3l  ••  6.00  «  S.30 

"  Spices,"  4,  "  5.00  '■  6.00 

Less  40  per  cent,  dlsconnt. 

600-lb.  Platform  Scale.... .  z*.oo 

Standard  Cash  Register .  ao.oo 

Tea  Caddies,  round  front,  No.  s . per  dox  0  00 

“  "  “  3 .  "  6.5° 

“  “  "  4 .  "  4  50 


-  W*  ^ 


From  the  Udder  to  the 

Carton 


From  the  unmilked  cattle  in  the  meadow  to  butter 
in  Gurnse  cartons,  there  is  nothing  that  makes  for 
richness  and  purity  which  we  leave  undone. 

We  control  Gurnse  butter  from  the  very  begin¬ 
ning.  The  milk  comes  from  our  own  dairies,  is  pas¬ 
teurized  by  us,  and  we  follow  and  supervise  every 
stage  of  the  butter  making. 

1  hat  is  why  we  say  so  loudly  and  persistently  that 
Gurnse  butter  is  a  very  unusual  article.  There  is 
no  other  butter  quite  its  equal  in  richness,  dryness, 
smoothness,  and  delightful  flavor,  and  particularly 
in  the  regularity  of  all  these  qualities. 

If  you  ouce  start  selling  it,  you’ll  never  stop. 


P.  F.  Brown  6  Co  39  South  Front  Street 

V/V*  Philadelphia,  Pa. 


Money  Savers 


This  truck  will  do  more  work  than  two  double  teams  at  about 
half  the  expense.  The  delivery  wagon  shown  below  will  do  more  work 
than  three  teams  at  a  third  the  expense. 

Saving  money  is  making  money.  You  want  to  make  money,  don’t 
you  ?  /  % 

When  you  can  do  your  hauling  and  delivering  cheaper  and  quicker  by 
Rapid  Automobiles  than  you  can  by  horse-drawn  vehicles  you  have  two 
very  good  reasons  for  using  them.  There  is  another,  the  Rapid  Machines 
are  so  handsome  they  are  the  most  effective  kind  of  street  advertisements. 


Rapid  Motor  Vehicle  Co. 


WRITE  FOR  CATALOGUE 


PONTIAC,  MICH. 


BM  WRITING  TO  KDIZERTISBRS  KINDLY 
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'obaoco  Cutters .  1.50 

Jarm  Money  Drawers .  1.50 

lag  and  Twine  Holder . . .  x.oc 

larrei  Covers,  Sunk  Handles,  si  In. ..per  dox.  3.50 
“  •  Top  “  si  in...  “  s.oo 

leef  Cutters .  6.00 

lung  Borers,  Enterprise  No.  s,  to  a  In .  1.60 

Ian  Openers,  “  Never  Slip” . per  dox.  .90 

topper’s  Can  Opener . per  gross  13.80 

beeae  Cutters. .  8 .00 

offee  Mills,  Dell’s  No.  9 .  33.00 

“  . .  40 . 00 

“  xa . .. .  65.00 

t  Augers,  s  prong .  x .  50 

(easuring.Faucets. .  s.oo 


off< 

rul 


hiladolphia  Scoop  Co’s  Sugar  Scoops:— 
Indestructible,  No.  4 . per  dox. 

44  5  ..  ..eeeeeeeee  .  .  44 

Iz.  Gal  ran  lied  Steel  Blades,  No.  3..per  doz. 

4i  ti  ,  u 

44  4$  44 

X  Quality,  No.  3... .  “ 

44  .  i€ 

eeeeeeeee* 

44  g  it 

. . . . . 


9.00 

12.00 

15.00 

4. SO 

5.40 
7.  20 
2.60 
3-00 
3-40 


herer’s  Eclipse  Couaters 


No. 

Length. 

3  feet  8  Inches, 

No.  of 
Drawers. 

Each. 

9 

15. 00 

4  feet  10  Inches, 

xa 

20.00 

i°X, 

6  feet, 

15 

25.00 

7  feet  3  Inches, 

18 

28.00 

<4)4, 

8  feet  6  inches, 

21 

31.00 

16%, 

9  feet  8  Inches, 

24 

35.00 

10  feet  xo  Inches, 

*7 

40.00 

is  feet. 

30 

45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  xo  per  cent,  discount  from 
tse  prices,  f.  o.  b.,  Ilion,  N.  Y. 


tales,  Dell's,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  x 

I  44  14  .1/ 

I  14  44  * 

I  II  II  . 

I«  II  J 

'  Grocers' ,  without  weights ,  Brats 
Scoop  and  Brass  Plate,  No.  x 
i* 

44  €4  j 

>  44  44  - 

I  44  44  * 

Butchers',  without  weights, No.o 

44  u  x 

44  a  f 

"  "  3 
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SMORED  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  3  doz.  In  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  3  dox.  in  case..  “  .90 

Large  cartons  or  tins,  s  doz.  in  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  44  .90 

SHREDDED  FISH.  Per  doz. 

Swansdown,  2  doz . y2j4 

Osprey,  2  doz . fo 

Tidal  Wave,  2  doz . . . 


MACKEREL. 

200  lb.  100  lb.  50  lb.  xo  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x...  50. co 
Ex.  Norway,  No.  2...  36.00 
Ex.  Norway,  No.  3...  28.00 
Ex.  Norway,  No.  4...  24.00 

Ex.  Bloaters, xxx .  42.00 

Ex.  Shore,  No.  x . 

Ex.  Bloaters,  xx .  40  00 

Fancy  Shore,  No.  1...  40. co 

Large,  No.  1 . 

Med.  Shore,  No.  1  ...  27.00 

Large  Irish,  No.  2 . 24  00 

Extra  Irish,  No.  2 . 23.00 

Medium  Irish,  No.  2..  22.00 
Small  Irish,  No.  2...,  ,.  21.00 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  x.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg.  No.  2.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6.50 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


25.60 

18.60 

14.60 

12.60 

21.60 

20.60 

20.60 

14  TO 

12.60 
12  .  XO 
XX. 60 
XI  .XO 


I3.OO 
9  50 
7-50 
6.  o 
10.95 

10.45 

10.45 

7-25 
6.50 
6.25 
6  00 

5-75 


2-75 

2.05 

165 

1- 45 

2- 35 

2.25 

2.25 

x  .60 
1  *45 
1.40 
*•35 
1.30 


2.25 
x  .69 

1  -37 
x  .21 
2.03 

*•95 
1  95 

1  -33 

I  .21 
1. 17 
Xi3 

1.09 


4-35 

3.85 

4-35 

385 
3 .60 

8.10  4.X0  x.oo  ,85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lb. . 

Gilt  Edge.  40  lbs . . . 

Favorite  Middies,  60  lbs . 


.08 

.0654 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  3-lb.  bricks,  40  lbs . 

Snow  white,  i-lb.  bricks,  30  lbs . 

White  Rose,  1  lb.  cakes,  24  lbs. 

Favorite  Cod,  2-lb.  bricks,  40  lbs.. 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  i  and  2  doz.  in  case....  1.30 

small  size,  2  doz.  in  case . . . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  x  .30 

Screw  Top  Jars,  2  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . .07 

Pollock . 

Hake . 

In  original  oases,  450  lbs.,  Jfc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box  x .  10 

“  "  IOCS .  “  2.10 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 10% 

Fancy  N.  Y.  State,  48  1  lb . 11  y2 

Choice  N.  Y.  State,  50-lb.  boxes . 10 % 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 2 2  % 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted,  Black,  25  lbs . 16% 

California,  pitted,  25  lbs . 30 

Currants— 

Gold  Medal,  recleaned,  36  xs . oS% 

Gold  Medal,  loose,  25  lbs . 08^ 

Private  Growth,  extra,  cleaned,  36  lbs . 08# 

“  cleaned,  30  lbs.  bulk . 08 

Nectarines — 

White,  25  lbs . . . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14% 

Fancy  Yellows  50  lbs . 14 

Extra  Choice  Yellows,  25  ibs . 13% 

Extra  Choice  Muirs,  50  lbs . . . 14 

Choice  Muirs,  25  lbs . 13 

"Choice  Yellows,  25  lbs . 12^ 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13^ 
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prunes. 

Boxes. 


ju  gl* 

S3  (gW 


20-  30,  25  lbs . 

30-  40,25  “ . xo)4 

40-  50,  25  “ . 09J4 

40-  50,  50  '* . 

50-  60,  25  “  ., 

50-  60,  50  “ 

60-  70,  25  “  ., 

60-  70,  50  “ 


ft 


■09H 
• ° W* 


>, 

X> 

3 

X 


>.  a 
U  O 

o  fc* 

I  2 


.08*  .08^ 

.08K 

.08  .07  yx 

o  °7^ 

70-  80,  25  “ . 

70-  80, 50  “ . 

80-  90,  50  “ . 06)4  .05)4 

90-100, 25  “ .  .06 

90-100, 50  “ .  .05)4 

100—120,  50  "  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  ibs . 

Raisins,  Seeded — 

Griffin  &  Skclly’s,  fancy,  36  is . 

Euclid,  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  15  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen .  2.70 


25- 


2  .25 
2.50 


2.3O 

2.05 

«.47« 


15-  and  25-cent  size,  aborted.. 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  )4  doz. 

25-cent  size  in  case  . . . per  case 

Case  No.  5,  x  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  dox.  15-cent  size,  x  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  xo-cent  size .  2 . 75 

Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  2.15 

24-12  oz.  package,  packed  2  oz.  in 

case . .  “  “  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  2.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  dox . per  dox.  .67)4 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,  s  doz.  “  .80 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE 


The  experience  of  all  users  proves  that  the 

''Enterprise’’  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 


- 


BN  WRITING  TO  KEMBRTISBRS  KINDLY  MENTION  "  GROCERY  iniORLD 


GROCERY  WORLD 


-27- 


ink. 

Arnold's,  black,  3033 . 

Com, ncutal,  red,  1  doz . 

black,  3  doz . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  3033....... 


...per  bottle 


. per  bottle 


■48 
•  3° 

.25 

•25 

.58 


LAMP  QOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  3. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3.60  4.30  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.30 

Crystal,  Crimp  Top .  3.10  3.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  3.7s 

Cold  Blast . iH  doz-  3  38 

No.  1.  No.  3. 

Jumbo  Chimneys,  plain . per  doz.  .75  .8s 

"  “  dec.,  107,  "  .90  1. 00 

No.o.  No.  1.  No.  3 

Banner  Burners. . 45  .55  .75 

No  charge  for  packages. 

Oil  C  ans¬ 
i-gallon,  Glass . per  doz  3.35 

1-  “  Galvanized .  “  a. 10 

S-  "  Lenox,  Spout .  “  5.°° 

5-  •'  **  Spigot .  “  5-50 

5-  “  Colombia .  “  7.00 

5-  *•  Banner .  “  8.00 

S-  "  Climax,  Pump . “  xo.oo 

J-  "  Home  Rule,  Pump .  “  is. 00 

Lanterns — 

No.  o,  Standard. . per  doz.  4.75 

No.  o.  Dash .  "  v.8o 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  s  doz.  In  case . per  doz-  .5254 

Chloride,  sifting,  35  lb.  boxes,  x  lb . per  lb.  .05X 

"  “  35  lb.  boxes,  54  lb .  “  .06)4 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05  54 


LYE  AND  POTASH. 


Banner,  4  dot . 

..per  case 

3-*5 

Babbitt’s  Potash,  4  doz . 

n 

3-3° 

Lewis’ . 

t* 

325 

Red  Seal,  3  doz . 

t 

1-8754 

•'  4  doz . 

M 

365 

Popular,  4  doz . 

at 

»-45 

MATCHES. 

Per  gro 

Swift  8t  Courtney’s,  zoo's,  i-gross  case .  1. 75-1. 90 

“  4»o’*.  »  "  .....  3- 5°-3- 7° 

"  5<»’s,  1  "  .....  3.75-4.00 

Blue  Hen,  zoo's,  x  "  .....  x.  50-1. 60 

"  Soo’s,  1  "  .....  4.00-4.  «5 
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Per  Gross. 

Vulcan  Parlor,  65's . . 

“  xoo's,  5-gross  in  case . 90 

"  500’s . .....  3.  95 

Vulcan  Safety,  65s,  No.  37 . 55 

"  65s,  No.  3 . 45 

Columbia  Safety,  No.  3,  5-gross  cases . 55 

“  No.  37,  5-gross  cases . 50 

"  xoo’s,  5-gToss  cases . 90 

"  No.  15,  gross  cases .  x.ao 

"  No.  33,  5-gToss  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-50-3-75 

Searchlight,  500's. .  4.35-4.50 

Press,  soo’s . . .  1.80-1.90 

“  Soo’s . . . . .  4  5o-4  75 

America,  soo’s .  1.30-1.35 

American  Paraffine,  500's, ex,  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross,  No.  4,  1,000 .  3.75 

Superba,  xooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  zoos,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

Iohn  Bower  8k  Co. 

larrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  "  “ 

S-lb.  glass  jars,  6  In  case,  "  . per  case 

18, 37  and  68-lb.  belts.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmoont . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  " 

Wm.J.  Troth  :— 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

io-lo.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  •'  .  « 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  "  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  54  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  kits„per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
8chlmmel’s,  30-lb.  Kits,  bbls.,  54  bbls...per  lb. 

“  18  and  37  lb.  Kanakins .  “ 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz. 

«  3-lb.  "  “  “ 

"  5-lb.  Glass  Jars,  6  to  case  “ 


.08  « 
.09 
6.35 

365 

380 

•z3 

4.40 

•  °7 X 
.08 


•°8« 

x09 

6.35 

3.65 

380 

•«3 

4- 4° 
■°7X 
.08 
.08 
.06 

■05 

•  04M 

•  °754 
.08 

9.80 

5- 30 
6.35 
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Natlonal,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  J4  bbls.  "  .04^ 

Atmore  4t  Son,  Extra  Family — Seedless: — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . og% 

Cele  brateo— 5  eedless . 

Barrels,  Halves,  Quarters. . per  lb.  .08  yt 

Wooden  Pails,  18,  37  and  68  lbs .  ‘  .0954 

Atmore’s  Mincemeat,  No.  3,  3  doz.  in  case, 

per  doz .  3.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. .  xx.oo 

Keystone — 

Barrels,  Halves ,  Quarters . per  lb.  .07% 

wooden  Pall*.  »R.  av  and  OR  1 1| . .  “  -o8)4 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  I5®test .  “ 


.18 

.124 


OLIVES. 


H.  Kellogg  8k  Sobs,  Agents: —  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13 .50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

"  Extra,  pints .  4  50 

"  Mammoth,  54  pints .  3.15 

“  Extra,  J4  pints .  3.00 

Fourees,  19  ez.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  qusfrt  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . 1.50 


-40- 


olive  OIL — Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  x  doz .  4 

“  “  pts.,  3  doz .  3 

“  “  )4-pts.,3doz.  1 

Rae’s,  Lucca,  litre  bottles,  x  doz .  xx 

“  25-ox.  bottles,  1  doz .  8 

“  Finest  Sublime,  qts.,  1  doz .  6 

“  "  pts.,  z doz .  7 

“  "  X-pts.,  z  doz._  4 

11  “  8-ox.  flasks,  2)4 

doz .  7 

“  **  xz-oz.  flasks, 

2X  doz .  9 

“  Sublime,  8-oz.  flasks,  2)4  doz...  6 

"  “  xa-oz.  “  *%  doz...  8 

Rae's,FlnestSubUme,xgal.,  10  In  case,  per  gal.  3 
Rae'8  Finest  Sublime,  5  gal„x  or  3  In  case, per  gl.  a 
“  “  1  qt.,  40  to  case,  “  z. 

“  Sublime,  i-qt.  tins,  40  to  case .  a, 

“  “  54-gal.  tins,  20  to  case .  a. 

“  "  1 -gal.  tins,  xo  to  case .  z 

"  “  5-gal.  tins,  1  or  z  to  case. .  a 


13 

00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  oz.  bottles . .......  4.75 

24  8  oz.  bottles . Hr.....  7.5) 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.0 

10  1  gal.  cans, case .  23. u 

20  J4  gal.  cans,  case .  34.21 

40  X  gal.  cans,  case .  25.30 

80  %  gal.  cans,  case .  27.50 

Bulk  at  $20  for  xo  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  oi  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Perea 

Large  bottles,  1  doz.  to  case .  7.2 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11.00 

H  gallon  tin, 8  tins  to  case .  12.ro 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  C3se....per  case,  8.50 

Pints,  “  2  “  “  .....  “  9. 00 

X  Pint*.  “  s  ‘  «  _  “  4  75 

Oliver’s  Olive  Oil — 

1  dozen  quarts .  6  00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4-  *5 

6  1 -gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  en  application. 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer’s,  No.  32,  1  doz  . per  doz.  1.85 

Keystone,  bottles,  2  doz . per  doz.  .95 


We  Pay  You  According  to 
the  Work  You  Do  for  Us 


Besides  the  regular  profit  on  Ariosa  Coffee 
we  give  you  an  additional  profit  according  to 
the  amount  you  sell.  The  vouchers  which  we 
give  you  with  every  case  of  Ariosa  are  ex¬ 
changeable  for  almost  anything  you  want.  You 
can  use  them  instead  of  cash  and  as  you  get 
them  for  nothing  and  your  cash  don’t  come  that 
way,  you  will  see  the  importance  of  securing  as 
many  of  them  as  possible.  The  values  of  the 
free  merchandise  you  get  from  us  each  year  de¬ 
pends  of  the  amount  of  Ariosa  Coffee  you  sell. 


ARBUCKLE  BROTHERS 

-MEW  YORK - 


ATMORE’S 

Mince  Meat 


Jrom  Adulterants 
and  Preservatives 

.  •  ’  _  Ty.  .  .  .  '  ■  >•’  ■  v , 

ATPIORE  &  SON  ~  Philadelphia 
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paper. 

WRAPPING. 

Sanila,  15  x  20,  full . per  ream 

“  24  x  36,  full,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs .  * 

“  Special,  15  x  20,  6  lbs.. .  “ 

anilla,  Bakers',  15  x  20,  10  reams  In 

bundle . per  ream 

“  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  Incnes  wide . per  lb. 

oil,  White,  light  weight,  9,  12, 15, 18, 

20  or  24  Inches  wide .  “ 

"  Glazed  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “ 

"  Glazed  SUk  Parchment,  12,  is, 

18,  20  or  24  Inches  wide .  " 

fhite  Tea  Paper,  12  x  16,  reg . per  package 

’ax  Butter  Paper . per  package 

uchment  Butter  Paper  g  x  12...  “ 

PAPER  BAGS—  Manila. 

n  - 
4>  o  5® 

»-.S 

rt  a 

§  e  - 


>,  v 

a  c 
«  2  a 


J  6i ~  - 

»“<34S  1! 


>  §  B 
S’S-J'g  <  I'i 


.36 

.90 
■37% 
•  i8.« 


•03^ 

.03^ 

03K 

•03M 
•  14 

.zi 

.40 


»  . 

O  M 

=3  a 

V  . 

a  o 
o*  9  S 

■5  53  3 
o  o' 


-lb. 

-lb. 


< 

is 

5 

CQ 

..  .48 

.29 

.3* 

•35 

■45 

-S3 

•35 

•37 

•43 

■55 

..  .71 

•  45 

■78 

•  49 

.55 

•  73 

,.  .89 

•53 

•97 

.6l 

•  7* 

•93 

,.  1.09 

•65 

1.25 

•75 

•89 

*.15 

.  1.25 

•77 

*•39 

•87 

*.05 

*•33 

.  1  -45 

■9* 

I  .07 

X  .21 

*•55 

.  1  ■  73 

1.03 

*  95 

I  .23 

1.4* 
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2.29 

*•49 

1.68 
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1.65 

1.83 

2.41 

.  2.69 
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2.89 

.  3-37 

3-97 

3-75 

.  3  87 

4-4* 

4.01 

.  4  39 

4-79 

4-55 

•  4-83 

5-4* 

5-05 

Price  per  r,ooo  and  not  less  than  500  lots 

b.  Plain  Flour  Sacks . 

4.00 

II 

II 

. 

<< 

5-75 

1 

II 

...  “  1125 

PICKLED  MEATS  AND  FISH. 

unb’s  Tongue,  glass  jars,  pints . per  doz,  4.7s 

“  “  quarts .  “  5.75 

“  io-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pall  a. 50 

ripe,  10-lb.  palls . per  pail  .90 

“  5-gal.  kegs . per  keg  2.00 

g’s  Feet,  10-lb.  palls . per  pall  1 .00 

“  5-gal.  kegs . per  keg  2.25 

ckled  Beef  Salad,  In  glass . per  doz,  1.10 

“  Tripe,  “  ... .  “  1.10 

“  Ox  Heart,  “  “  1.10 

“  Pig’s  Feet,  “  .„ .  “  1, 10 


-  . 

— 

Buying 
Canned 
Goods  You 
Don’t  Get? 

No  better  canned  goods  are 
packed  in  Maryland  than  our 
Blue  Bell  and  Clover  Farm 
brands.  That  in  itself  is  a 
sufficiently  good  reason  for 
handling  them.  Another  rea¬ 
son  quite  as  strong  is  that  we 
sell  these  brands  to  the  jobber 
under  a  guarantee  of  ioo  per 
cent,  delivery,  and  he  can  sell 
them  to  you  in  the  same  way. 

When  you  buy  future 
canned  goods,  wouldn’t  you 
feel  more  comfortable  to  know 
exactly  what  you  are  going 
to  get?  Under  the  average 
canned-goods  contract  you 
can  get  all,  half  or  none,  just 
as  the  packer  pleases. 


Strasbaogb,  Silver  k  Co. 

ABERDEEN,  MD. 
_ 
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Russian  Sardines . . . per  keg  .  75 

“  10-lb.  “  .  “  1.  Jo 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 18^ 

Loose,  barrels,  30  lbs . 18 


POPPING  CORN. 

Brad's  * 4  Tip-Top  "  1—  Per  case 

50  10  oz.  packages .  2.io 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

4>J  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 


PEANUT  BUTTER. 

MacLaren’s —  per  doz. 

Small,  2  doz . g2% 

Medium,  2  doz .  1.45 

Large,  1  doz . ’’’  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . <3254 


PICKLES. 

Barrels,  45  gal.,  1200s .  11.50 

io-gallon  kegs,  700s .  3,is 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  z,ooos,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . . . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

Wilco  Onions,  5  gals . 3-50 

No.  8,  Sour  Gherkins,  2  doz.... .  ^Vz 

No.  8,  Sweet  Gherkins.  2  doz . 92% 

No.  8,  Sour  Mixed,  2  doz . g2^ 

No.  8,  Sour,  assorted,  2  doz . g2J4 

No.  8,  Chow-Chow,  2  doz . 92% 

No.  8,  Onions,  2  doz . Q1y 

Highland,  No.  10,  Chow . 90 

Highland,  No.  10,  Sour,  assorted . 90 

Highland,  No.  10,  Sweet  Mixed . go 

Crosse  &  Blackwell's  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  q.qo 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 

Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

^•*5  5-50  4-70  8.35  7.10 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  xo  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  a.  30  5.50  x  .00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  01 — 

1  doz.  x  doz.  %  doz. 
Qts.  %  Gal.  1  Gal. 

6.00  XX. 00  XO .  20 


2  doz. 
Pints. 


2  doz. 

%  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.70  3-30 


5  Gal. 
Kit. 
8.00 


xo  to  45  Gals. 
Per  Gal. 
x.50 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seai  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . ao 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 
White  Vinegar,  Distilled,  40  grain. . 08 

a  « 

45  . . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  a  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 10 

“  14-16  lbs . 10 

“  10-12  lbs . 11 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  (city  smoked) . 15 

Tenders  and  Knucks . 19 


Flats . 


..  .13 

Air  Dried,  sets . 19 

“  “  Tenders  and  Knucks..  .22 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  “  20.50 

Breakfast  Bacon,  rib  In . .13 

“  boneless . 14 

S.  P.  Bellies,  14-15  lbs . 10% 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongnes,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes .  . r°H 

Covered  Hams,  }£-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 13% 

“  “  large . 13% 

“  “  medium . 12% 

“  small . 14 

“  Breakfast  Bacon . 14 

“  “  boneless... . 16 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 23 

Ham  Bologna . 10 

..  .10 

.23 


Quotations,  per  lb. 

Pure 

Lard. 

Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans . 

10 

10-lb.  Tin  Palls,  60  lbs . 

IX 

5  “  “ 

nJ4 

3  “  . 

**« 

Beef 

Boiled  Hams . 

Beef  Tongnes . per  do*.  9 


-44- 

Swift  &  Co. — 

Premium  brand  Hams,  io  lb . . . .  .  14 

Premium  brand  Hams,  12  lb . 13^ 

Premium  brand  Hams,  14  lbM . 12 

Premium  Drand  Hams,  16  lb . 12 

Premium  brand  Hams,  18  lb . 12 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams,skinned, fatless  .23 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  shortcut . 17 

Winchester  brand  skinned  Hams,  all  aver . ic% 

Winchester  brand  Picnics . 09 

LARD  AND  COMPOUNDS. 


T3 

i-s 

fl 

c3 


8J4 

954 

9% 

9K 


•  *°K 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . 

“  “  tubs . 

“  3,  5  and  10-lb.  cans,  .12 

Swift  &  Co. — 

Premium  brand,  tierces . ix$£ 

Silver  Leaf  brand,  tierces . xo$£ 

Jewel,  compound,  tierces . 08 

Cotosuet  tierces . o8}£ 

DRESSED  MEATS. 


City  Dressed  Beef- 
Choice,  native . 

Per  lb 

Common  to  fair,  native . 

-,C7 

-.09 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

. 08 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

-,c8 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  1 80  lbs . . 

“  160  lbs . . 

“  140  lbs . . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice  . 

"  medium . . 


.o8}£ 

•  o8J4 

•  c8J4 

•  c8M 

•  c8M 

.12 

.09 

.xo 

.08 


BUTCHERS*  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


O  U  R  E  R  S  OB'  Pi  O  N  E  Y  -  O  U  RE)  BRAND 

Beef,  Beef  Tongues,  ¥  T  A  MX  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  it  1V1  LARD  a  Specialty 

BOILED  HAMS  A  IN  13  BEEF  TONGUES 

SUPERIOR  AND  FAIRMOUNI  MINCE  ME  A  7 

U.  S.  GOVERNMENT  INSPECTION  OF  ALL  OUR  OOODS 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

QCfjt  Iktatler  anb  Sbbertiser 

The  very  best  examples  of  clever, 
©oney-making  advertising  ?n  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it.  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 


TO  HDVEHT1SBRS  KINDLY  MENTION  "  GROCERY  WORLD” 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  beef . 

Calf  Livers . 

. . per  pair 

. . per  doz. 

•50-.75 
.60-.  90 
x  .00 
.20-. 25 

Beef  Kidneys . 

beef  Livers . 

. per  doz. 

x  .00 
.05 

Oz  Tails . 

. per  doz. 

•50-.65 
.03-.  05 
.10 

Rolls,  beef . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  city . 

11  “  western ....... 

a  l8 

.14 

.14 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  od  and 
entrails  in. 

FBXSH  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  io  lbs . 18  -.21 

'•  Y.  T.,  5  to  7  lbs . 17  -.20 

Old  hens  and  toms . 16  -.19 

Common  to  Good . 12  -.is 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3  J4  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4 J6  lbs.  to  pair,  fancy  ...  .18  -.20 

"  3  to  354  lbs.  to  pair,  fancy  ...  .18  -.22 

“  lair  to  good . 15  -.16 

Fowls — 

Western,  fancy . 13%-  14% 

Heavy  Roasters,  4  to  5  lbs . 15  -.16 

Fair  to  good, . 13  -.14 

Old  cocks . 10  -.11 

Western  capons,  fancy,  frosen . 

“  small,  frozen . „ 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 12  -.13 

Large  Springers . 12  -.13 

Fowls . .12  -.13 

Roosters . o)  -.10 

Ducks  . 12  -,  13 


POULTRY  SEASONING. 

BeU’sSpIced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz. 

1  "  .  “ 

Large  or  No.  2, 1  "  .  “ 

1- lb.  cans,  1  doz.  In  case . per  case 

2- lb.  “  %  “  . .  “ 

3- lb.  “  %  “  - .  “ 

5-lb.  ••  %  “  . .  «« 


85 

.85 

t.40 

4.00 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

SpriDg  Garden,  fancy,  No.  3,  2  doz . doz. 


5*45 

2.20 

.90 

•  8256 


Compass,  No.  3,  cans,  2  doz . 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  In  case,  J<  lb. .per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  a.  35 
No.  2,  “  «•  1  “  “  4.25 

No.  3,  *'  "  %  “  “  6.50 

No.  4,  “  “  %  “  “  8.50 

P.  P.  Sauce,  a  doz.,  No.  1 .  “  1.50 

\tmore’s  Qeauiaa  English  Plana  Pudding- 
Seedless  : — 

Individual,  per  case  ot  s  doz .  a. 00 

1 -lb.  cans,  “  1  “  .  a. 25 

a-lb.  “  “  1  «  .  4  00 

3-lb.  "  "  %  "  .  3  «5 

«-lb.  “  I  “  %  **  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.92 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . nVt 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . 1 3  / 

National,  30-lb.  paili . 09 

Southwark,  30-lb.  palls . o6j£ 

Southwark,  4 %-\b.  toy  pails,  %  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 . 15 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .07J6 

Apple,  Schimmel's,  30-lb.  pails . perlb.  .06 

Prune,  30-lb.  pails . per  lb.  .07^ 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  r  .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.83}^ 

Schimmel’s,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

r-lb.  tumblers . 4.00 

56-lb.  “  .  2 .25 
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Curtice  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  . 

Raspberries, 

Apricots, 

Pineapple, 


peeled.... 


Per  Dos 
...  4-85 
...  4.60 
...  4.60 
...  4. 85 
...  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons 

Essence  Peppermint . . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial . 45 

Paregoric . 45 

Glycerine .  45 

Syrup  Squills . . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam... . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . . . 45 

Laudanum,  15c. -size . 

Laudanum,  25c. -size . 


Alum . per  lb. 

20  Mule-Team  Pure  Borax,  i-lb., 

"  “  “  56-ib., 

“  **  “  tf-lb„ 

Anker’s  Beef  Capsules . 

Borax,  Powdered,  bulk . per  lb. 

“  Lump,  bulk .  “ 

Butter  Color,  W.  &  R . per  doz.  a  .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  .oiJ£ 


sz. 

IOC.SZ. 

25c.  SZ. 

0  85 

1.95 

45 

485 

r.95 

.40 

.85 

*•95 

•45 

85 

1  95 

85 

1.95 

■45 

.85 

1  95 

•45 

.85 

1  95 

45 

.85 

*•95 

•45 

•  8s 

*•95 

■45 

.85 

*■95 

•45 

•8s 

*•95 

.45 

•85 

1.95 

.45 

■8s 

1.95 

•45 

•85 

r.95 

•45 

•85 

1  95 

■45 

•85 

1.95 

•45 

.85 

1  95 

•45 

•85 

1  95 

•45 

■85 

1.20 

i  lots  assorted. 

.per  lb. 

.03 

24-lb.  per  ca. 

2.40 

<1 

2 .60 

a 

it 

2 .80 

per  lb. 

.08 

.08 
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Camphor,  gum,  i-oz.  blocks .  ‘ 

“  Flakes,  250  bbla .  • ' 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  *! 

“  “  less  quantity . . . 

Castorla,  Fletcher's . per  doz, 

“  Pitcher's .  “ 

Carbonate  of  Ammonia. .  11 

Epsom  Salts . ....per  lb. 

Glauber  Salta. . perlb. 

Glue,  ordinary . 

Glue,  white . 

Glue . . . . . .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff ’s  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff’s  Horse  and  Cattle  Pwd.,  15c. size  “ 
Goff’ s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “ 

“  M.  &  R,,  5-lb.  ooxea. . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

■*  Y.&S.,  <*  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4's,  6’s,  8's,  12’s,  z6’s,  “ 

"  Root .  " 

Putty,  25-Ib.  cans . per  zoo  lbs. 

"  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  io.c.  “  . ..  “ 


z  ex 

.03 


.02 


s.3o 

.81 

.  1: 

.ot 

.O) 

•"9 

.20 

.iz 

«.7S 

t-75 

*•75 

3-50 

1.20 

1.20 

•75 

•55 

.40 

•36 
•2J 
•  »7 


•»4 

.11 


1.60 

t-55 

•35 

•75 


Paris  Green,  100-125-lb.  kegs . per  lb. 

“  5^-lb.  packages . “ 

“  u-lb.  «  *• 

“  i-lb.  “  “ 

Jamaica  Ginger,  Hires',  flasks . .per  doz. 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs. 

"  grsmulated,  kegs,  ‘  zoo  ' 
Sulphur,  Flour,  175-Ib.  barrels. .  ..] 

“  zoo-lb.  baga . 

**  less  quantity . 

Venetian  Red . per  lb. 

Whiting  . . .  “ 

1  oz. 


29 

•34 


•33 

!3 


.90 

.041 


zoo 

,.per  zoo  lbs. 


•c7 

.07 


2-4S 
2.251 
•®3 
.02 
.02 
a  01 


Husband's  Magnesia . per  doz. 

Bull’s  Cough  Syrup .  “ 

Roach  Powder,  Omega,  4-os.  cans . 

"  “  . per  gross 

Roachsault,  toc.-size,  1  doz . per  doz. 


a. 85 
1.90 
.80 
9- 

.So 


Iron  Glne,  McCormick  &  Co’i : — 

No.  5 . . 

No.  ro . . 

Tube  V . 


•4» 

•75 

•75 


McCormick  &  Co.,  Bee  Brand —  Per  do 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


- 


MORGAN  CORNELL 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 
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T.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  dor. 

Ibsorbine .  18.00 

Ibsorbine  Jr.  (Mankind) .  9  .00 

Young’s  Kidney  and  Nerve  Powders .  1.00 

Parol  com,  small  can..  . .  6.00 

Paroleum,  large  can...., .  16.00 

oung’s  rattening  and  Condition  Drops .  4.00 

bung’s  Colic  and  Indigestion  Cure. . .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days, 
r.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Id  Phosphate,  Hortford’s... . per  dos.  4.1; 

th  Brick,  box  tg  bricks . per  box  .60 

sling  IVax.H........... . ’  -<>3 

ver  Sand... . per  bbl.  1 .05 

x,  pints . per  dos.  .75 

'  quarts .  “  x.oo 

•  gallons . each  .30 

1  «  barrels .  **  3.50 

'  barrels .  *•  6.00 

:Cormick  ft  Co.— 

fockey  Animal  Pood,  3  dor.  i-lb.  packages 

and  premiums . per  case  3 . 75 

[T.  S,  Nerve  and  Bone  Liniment,  esc.  aise...  a. 00 

McCord’s  Magic  Medicine,  asc.  sise .  a. 00 

50c.  slae .  4.00 

McCormick's  Tasteless  Chill  Tonic,  age.  sire  a.  00 

50c.  slse  4.00 

McCormick's  Watermelon  Syrup,  goc.  slse..  4.00 
Wesdercure  Headache  Powders,  roc.  rise...  .$0 


EXTRACTS  AND  ESSENCES 
tConnlck  &  Co.,  Bee  Brand —  Per  dor. 

Manilla,  Rose,  Pistachio . 10c.  sire  .8g 

igc.  sire  a. 00 
age.  sire  2.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

roc.  sire  .80 
15c.  sire  1.75 
age.  sire  a. 00 

uer’s  Flavoring  Extracts 

Mo.  1,  Lemon  and  Vanilla . per  dor.  .4g 

Mo.  a,  Vanilla  and  Rose .  "  .go 

Mo.  a,  Lemon  and  assorted .  “  ,§g 

Mo.  4,  “  *'  .  •*  a. 00 

Mo.  4,  Vanilla .  *•  a.ag 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  11 .80 


-§0- 

Bulk.  Pts,  Qts.  Jfi-Gal. 

XXX  Vanilla . .  x.go  3.00  6.00 

XX  Vanilla . x.ag  a. go  g.oo 

X  Vanilla., .  x.oo  s.00  4.00 

Lemon,  Ginger,  W in¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  x.oo  x.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  x.go  s.75  g.go 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  x.sg  a.ag  4.00 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  ag,  per  dos. 

.<  «  .<  «  No  « 

«  ••  ..  «.  No.  x>  •< 

•*  Lemon,  •'  "  No.  ag,  “ 

..  ■.  ..  ■<  No 

<•  ..  «  ..  No.  x  .1 

Ingersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanilla . per  dos, 

“  Lemon. .  “ 

Select  VanllU . . “ 

“  Lemon .  •• 

«  assorted . «' 

aa 

. . . . 


Gal. 

xa.oo 

10.00 

8.00 


6.00 

10.00 


TSO 
7.00 
a. 00 
.80 

•  45 

•45 

1-75 

x-75 

•  85 
.85 
.85 
•45 


LIQUID  RBHRBT  AND  TABLETS 

Knight’s  Liquid  Rennet _ per  dos.  x.xg 

Blair's  “  “  — “  x.xo 

Hansen’s  Junket  Tablets,  I  dos.,  per  don.  .73 

Blair's  Rennet  Tablets,  3  dos.,  per  don.  .73 

Union  Tablets,  *  dos.,  gc  . .  .43 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18' 

“  Dry  Hard . ao 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  bbls.,  28  gals .  5.60 

New  Juice  Cider,  %  bbls.,  14 gals .  3.25 

Bottled  Cider—  Per  case 

Duffy's  184a  Apple  Juice,  x  doz.  quarts .  3.50 

“  “  a  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  x  doz.  quarts  3.75 
**  “  a  doz.  pints .  4  -as 


-il- 

Mott’s  Brand  Golden  Russet,  x  dos  quarts.. 

“  “  a  doz.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  g-cent  packages .  2.75 

“  boxes,  ao  packages. . 55 

Gee  Whizz,  72  packs  . 47 

Fleer's  Chiclets,  3  lbs.,  bulk .  x.ag 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  «  3-lb.  “  . 06* 

Coronet,  choice,  x-lb.  pockets . 06 

"  “  3-lb.  “  . 05M 

Imperial,  fancy  Japan,  x-lb.  pockets . 05H 

“  '*  3-lb.  “  . 05  k( 

Pearl  Head,  g-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07 

Fancy  Head,  xoo-lb.  bags . . . 06 

Choice,  100-lb.  bags . 04^ 

Prime,  100-lb.  bags . 

Japan- 

Fancy,  xoo-lb.  bags . 05 yt 

Choice,  xoodb.  bags . 


SALT. 

WORCESTER  8ALT. 

Worcester, bbls.,  contain  320  lbs.. . .  a.6g 

“  “  6obags,  g  lbs.,  Um...  4.00 

“  “  ss  “  14  “  ...  3.73 

“  “  30  “  10  “  ...  3.73 

»  “  xxg  ••  t%  «  ...  4.00 

Worcester,  Irish  Linen,  bags,  ago  lbs .  t.go 

“  ’  g6  “ . 65 

«  “  28  «  . 3g 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

"  Pretzel,  obis,  contain  280  lbs .  a. 40 

“  “  sacks,  180  lbs .  x.SS 

“  Cheese,  bbls.  contain  380  lba .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1 .50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl .  a .  60 

Less  than  g  bbls,  the  list  net;  g  to  9  bbls.,  g  per 
cent,  discount ;  10  bbls.  or  more,  7J4  per  cent,  discount 
may  be  allowed. 


-il- 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  «  “  140-lb.  “  “  „ 

Agricultural  Salt,  soo-lb.  burlaps . 


•  4<» 

•  75 
.60 


'gp  E  s  O  g 

TABLE  S  A  LT^ 

’UR  E  AMD  EXTRA  DRY 


Family  size,  case  of  4  doz .  3.60 

Hotel  size,  case  of  s  s8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)6 

Durkee'z,  large,  1  doz . per  doz.  4.00 

“  small,  a  doz .  “  a. 40 

Schlmmel's.  small,  a  doz . per  doz.  '87% 

My  Wife's,  large,  1  doz .  2.30 

My  Wife's,  small,  2  doz .  1.45 

Snider's  Salad  Dressing ; — 

Pints,  I  doz . per  dos.  a.  40 

%  pints,  a  dos .  “  t.40 

Luncheon,  3  doc .  “  .90 

Gallons,  6  jugs  In  crate . per  jug  x  .25 


SAL  SODA. 

Bbls.,  373  lbs . . . par  100  .67 % 

Kegs,  xgo  lbs . .per  xeo  .85 

60-lb.  boxes,  balk  or  graxralated . 4a 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  **  7.30 

*•  “  middle  *«  4. go 

“  “  small..  “  t.go 

Worcester  Sauce,  Campbell's,  No.  8,  2  doz...  .77H 

North  of  England  Sauce,  No.  8,  doz . n'/i 

Chef  Sauce,  2  doz.,  doz . . 

Snider's  Chill  Sauce  : — 

Pints,  1  doz . per  doz.  a. 4* 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  2.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jngs  In  crate . per  jug  r  .00 


wThe  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


These  Will  Attract  Your  Fish  Trade 

There  is  nothing  more  inviting  and  appetizing  than 
good  Sardines.  We  believe  we  have  reached  perfection 

I  in  our 

“ VITA  BRAND” 

These  are  Norwegian  Smoked  Sardines,  packed  in 
pure  olive  oil.  We  have  never  seen  or  tasted  any  quite 
their  equal,  as  only  the  very  best  of  autumn  fish  and  the 
purest  of  olive  oil  is  used  in  the  packing. 

Try  a  few,  you  will  send  for  more. 

P.  H.  PHILLIPS  &  CO. 

444-446  Greenwich  Street  NEW  YORK 

Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  10  South  Water  Street 


IlSL  JniHITING  TO  ADVERTISERS  KIISDL-Y  MENTION  "CROCERY  WORLD  ” 


YOU  SHOULD  HAVE  THESE  FISH 

I  am  now  prepared  to  supply  you  with  the  finest  of  imported 
fish,  such  as  Holland  Herring,  Scotch  Herring,  Norway  Mack¬ 
erel,  Norwegian  Anchovies,  Sprats,  etc.,  at  the  lowest  prices 
consistent  with  high-class  goods. 

I  am  aleo  in  position  to  sell  you  New  Grass  “  Emen thaler  ” 
Swiss  Cheese,  the  very  best  that  comes  to  America. 

Don’t  forget  that  I  am  headquarters  for  all  kinds  of  Delicat¬ 
essen  and  fancy  groceries. 

My  prices  will  appeal  to  you. 


CARL  WILDE,  357  North  Second  Street,  Philadelphia 
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GROCERY  WORLD 


— §3— 


Canary  ,buah.6o-lb  3.1: 

Caraway . .  .  10 

Celery . 10 

Coriander,  bleached  ,05 

Fla*. . 05 

Hemp,  trash.eolbe.  1.60 


SEEDS. 

Mustard,  Brown...  .07X 
Mustard,  Yellow..  .o6}£ 

Rape,  per  lb . 05)6 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05J4 


SODA. 

Bl-Carb.,  kef*.„ . . . par  keg 

“  bulk,  »5-lb.  bore* . per  lb. 

"  Babbitt's,  J4'«,  t5-lb.  boxei...  “ 
Am  ft  Hammer  bd.,  j  ‘ 


Saleratus,  Babbitt 


,  M’z,  36  lb»..„ . per  lb 

lbe.,  36  “  .  " 

“  «,K.3«lb. .  “ 

•  bd.,  ji'i,  25-lb.  baa.  " 


i  .to 
.02; 
■°4; 

•  °sM 
•04  H 
•°55i 

■04  h 


SOFT  DRINKS.  p„  do* 

Root  Beer  Extract,  Hires',  x  doi .  1.50 

Hires'  Root  Beer,  Carbonated,  2  do* . 8754 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  doi .  4.50 

“  “  pints,  ados .  4.75 

“  "  "  X-pInts,  3  dos .  4  .5 

“  "  “  3-ounce,  8  dos .  6.00 

“  “  "  X-zallona,  1  dos....  8.00 

"  "  "  gallons,  6  gal .  7.50 

4  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  2.50 

Bon  Amt,  10-ccnt  size . yx  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16. jo 

Puts  Liquid,  large,  3  doz . per  doz.  1.43 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Puts  Paste,  large . per  doz.  .« 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . '...per  gross  9 .00 

No.  1,  half-pint  cans .  “  x8.oo 

No  a,  pint  cans .  *■  33.00 

No.  3,  quart  cans . per  doz.  4 . 50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  13.50 


— *4- 

Solarlne  Bar  Polish — 

No.  13,  i-)b.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry.  Bars. 

Acme . 100 

Acorn . xao 

Ark. . 100 

American .  7a 

Bee . 100 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Benzine-ated . . . 100 

Big  Master . xoo 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

"  Handsome .  69 

“  Eavenson,  large . 100 

“  “  small . 100 

“  Klrkman's . 100 

“  Red  Seal . 100 

“  Swift’s . too 

Circus . 100 

Cotton  Oil . ioo 

Coal  OH  Johnny . 100 

Cygnet . xoo 

Dobbins’  Electric . xoo 

Dewey . xoo 

Fairy . xoo 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid . xoo 

German  Family . 100 

Good  Morning  . 10c 

Glycerine  Tar . too 

Gloss . xoo 

Grand  Pa’s .  50 

“  100 

Ivory . 100 

‘  100 

Lenox . ••••••••• . 100 

Life  Buoy .  50 

“  xoo 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . xoo 

5-cent  size . xoo 

"  toilet  size . xoo 

Mayer’s . 100 

“  50 

Miller's  Naptha . xoo 

Naphtha,  Swift’s . 100 

Naptha,  P.  &  G . too 

Octagon .  100 

Old  Mill . 100 

Ozone . 100 


Less 

than 
5  bxs. 

3  50 

2.70 
1.85 

a.  80 

3- 85 

3.70 

a. 95 
4. t° 

4-  *5 
2.40 
a  .60 
a  .80 

2.80 
3.X0 
4-75 
3-75 

3.80 

385 

4.00 

3-5° 

5.80 
3-50 
4.00 

4*5 

а.  15 

4  00 
4.00 

3- 95 

4- 3° 
3-85 
3-  75 
3-50 
3*5 

3.80 
7.00 
4.00 
3-50 
2 .00 
4.00 
4.00 
3.00 

б. 00 
4.00 
4.00 
3.80 


-§i~ 

Oleine,  Conway's .  60 

“  Golden .  60 

“  Eaveneon's .  60 

“  Hamilton's .  60 

“  Kirk's .  6c 

"  Philadelphia,  1  lb .  60 

“  “  14  oz .  60 

“  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

“  Young’s  Best .  60 

Pride,  Swift's . 100 

Polo  xao 

Quaker  City,  boxes . xoo 

<f  tubs . 130 

Sunlight,  oval . 100 

“  twin  bars . 100 

Santa  Claus... . 100 

Saratoga . . 

Star . . 

Sunny  Monday . 100 

White  Cloud . . 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . 100 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift’s . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

54-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  54  gross . gross 

Witch  Hazel,  Swift’s . gross 


*•75 
*•55 
a. 50 
3.30 
a.  30 
a  .90 
a  .63 
x.8o 
3.00 
2  80 
3-75 
*■45 
3.00 


5° 

85 

95 

xo 

70 

50 


4.00 

3-85 

6-75 

4.00 


35° 

.60 

4°5 

•*3>4 

•**K 

.70 
4.40 
4-5° 
•45 
10.25 
8.10 
2.  65 

.09 

•4° 

1  -75 
3*5 
4.05 


SCOURING  SOAP. 

Day  &  Frick 'a  Flint,  36  bar* .  1.24 

Y oung’s,  48  bars . .  1 .  g0 

Brooks'  Crystal,  100 bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo, 36  bars .  2.35 

"  Hand,  36  bars .  a. as 

Wrigley's,  too  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 


SOAP  POWDER. 

Pearline,  lbs.,  34 -gross  boxes . per  box  *.70 

“  6  oz.,  100  packages. .  ••  a. 65 

“  8-oz.  packs .  “  *.70 


-S6- 

Soapine,  No.  7,  100  packs . 

Soapine,  No.  12,  100  packs . 

Soapine,  No.  17,  36  packs . 

feaooni  &  1770  rowoer,  xoo  6-0* . ’’’ 

Finola,  100  packages . 

Gold  Lhiat,  ifairbank's,  xoo  xs-os.  packages  ... 

XI  “w  »  “  M4’lb- 

Naptha  Borax,  xoo  packages,  large . 

u  100  5-cent  packages . . . 

Kirkollne,  white,  24  4-lb,  packs . 

Kirkoline,  White,  ico  5-cent  packages . 

Young's  Bear*  Borax,  00  x-lb.  paca*ges . 

Snow  Boy  Washing  Powder,  24  4s . 

“  “  50  28 . 

“  “  100  xs . 

Nine  O'clock  Tea,  xoo  packages . 

LV  Washing  Tablets,  3  dox... . per  dos. 

Swift’s  Washing  Powder,  100  xs . 

Swift’s  Washing  Powder,  24  4s . 

Pennywash,  x  gross  and  144-x  cent  cakes  free.. 


SPECIALTIES. 


*  3754 

3-9° 

2.4254 

*•35 

3*5 

4-oc 

4-Jc 

4-75 

3. 75 

3-55 

3-5« 

3-fc 

4.00 

4.00 

4.00 

3*5 

43 

385 

3-85 

10.25 

J.00 

.16 


.23 

•x4 


.32 

.23 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  x8$£  .io54 

Black,  Low  Grade . 14  .15 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 21 

Cayenne,  Low  Grade . 

Cinnamon — 

High  Grade . 22 

Low  Grade . 13 

Cloves — 

High  Grade . 31 

Low  Grade . 22 

Allspice — 

High  Grade . 12% 

Ginger — 

High  Grade . 25^ 

Low  Grade . 12 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 33 

Mustard — 

Yellow,  High  Grade . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 14  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

Vi  lb. 


Cans. 

■**54 

•17 

•34 

•  *5 


*5 

.16 


•34 

•*4 


■*3>4  -15H 


•  *654 

•*3 


.20 

•»5 

•*5 


•  *8K 

•  15 

.80 

•35 


.22 

■17 

„  17 

Per  doz, 

■  40 

•75 


•40 

•75 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA _ 


wdlkeg  an  nuns 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St. 


IN  WRITING  TO  HDVERTISEHS 


Kindly  MENTION  "GROCERY  inZORL-D  *' 


GROCERY  WORLD 
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,lburn'«  Philadelphia  Mustard,  D.  S.  F. 

t  cent  tins,  s  and  4  dos . per  dos,  ,4s 

Dime  sire,  s  and  4  dos .  "  ,  85 

<£  lb:  net,  tins,  s  and  4  dos .  “  1 .00 

54  “  ados. .  “  1.  go 

t  "  1  dor .  “  3.70 

6  lb.  cans,  full  weight . per  lb.  .13 

10  “  “  .  “  .s* 

ilman’s  Mustard,  D.  S.  F. : — 

i-lb.  tins. . . . per  dos.  5 . 40 

54-lb.  tins . .....  “  a. 70 

t4-lb.  tins. .  “  1.45 

H-lb.  tins. . —  "  .90 

1 8-lb.  kegs . 43 


MUSTARD— Prepared.  Per  dos. 

.mpbell’s,  jar,  a  doz . 8754 

ilden's,  No.  6,  with  spoon,  a  doz . 95 

ilden’s,  No.  ao,  with  spoon,  a  doz . 88 

ilden's  Mustard  and  Horseradish,  a  doz . 85 

:er  Mug,  fancy,  large  size,  a  doz . 65 

imonade  Glass,  tall,  a  doz . 67J4 

orseradlsh  and  Mustard,  8  oz.,  with  spoon, 

a  doz . 90 

ilk  Jar,  glass  top,  a  doz . 85 

ater  Tumblers,  glass,  10  oz.,  4  doz . 37% 


WHOLE  SPICES.  per  lb. 

pper,  Black . 09% 

Ispice . . . 07 

lives . 15 

tee . . . 48 

itmegs,  8o's . 34 

“  iro’s . .  .17 

inamon  Bark,  China . 13 

“  Canton. . ia 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

bole  Mixed  Spices,  bulk,  6-lb.  boxes . og'/i 
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CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  3.70 

Duryea’s,  40-lb.,  r-lb.  packages . o6>4 

Niagara,  40-lb.,  i-ib.  ••  . . 04^ 

Cream,  48-lb.,  r-lb.  “  .  3,45 

Klngsford's,  40-lb.,  i-lb,  “  .  06% 


LAUNDRY  STARCH. 

Gilbert's  Laundry,  40-lb.  boxes . 03^ 

“  Patent  Gloss,  crates,  ia  6-lb.  wd.  bxs.  .05% 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngsford’s,  Pure,  3-lb.  cartons . 06% 

“  Pure  Gloss,  lb.  packages . 06# 

“  Silver  Gloss,  ia  6-lb.  wd.  Dxs . 07^ 

Duryea’s,  Superior,  3-lb.  cartons . c6^ 

“  Satin  Gloss,  lb.  packages . 07*4 

“  Superior  B,  bulk . 03^ 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07  J6 

Niagara,  laundry,  50-lb.  bulk . 03% 

“  1  lb.  packages,  48  lbs . 04's 

“  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4  3° 

“  64  5-cent  “  .  a  .  20 

Elastic,  64  10-cent  packages .  5 .00 

“  64  5-cent  “  .  a. 50 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes . per  box  .50 


STOVE  POLISH.  Pergro 

Enameline  Paste,  small,  Vi  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  Vi  gross .  6.65 

Enameline,  Liquid,  small,  £  gross .  4.90 

Electlc  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  54  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .8754 

“  “  . . per  gross  10. 35 

“  small  size . per  doz.  .70 

Climax  Enamel  54  gTO . per  gross  g.  40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . pergro.  5.75 

Sun  Paste,  5-cent  size . “  4.50 

“  10-cent  size. .  “  7. so 
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X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  ot  54  grosz .  1,35 

Per  box  of  54  gross . . .  3.50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  J4  gross .  2.35 

Per  box  of  54  gross .  4.50 

Per  gross. .  q  .oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .04^ 

Excelsior,  34  packs .  “  .05^ 

McAllister,  36  packs .  “  .05^ 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb.  .05  54 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  doz.  .35 

Red,  quarts,  3  doz .  “  ,70 

Silver,  pints,  3  doz .  “  .35 

“  quarts'.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  a  doz . per  doz.  .42J4 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6.  8.  10’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0654 

6oz .  “  .07 

8oz... . “  .0754 

10  oz... .  11  .0854 

12  oz .  “  .0954 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .0954 

No.  ia,  steel . per  doz.  .ia 

G.  B. Weiss  &  Son — 

Sole  Leather,  No.  1,  .35;  No.  3,  .33;  No.  3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 59 

554  Inches  high .  1 .48 

5  Inches  high .  1.4a 

454  inches  high .  1.25 

4  Inches  high .  1.18 

354  Inches  high .  1 .05 

3  Inches  high . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb.  .io54 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dos.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .  *x 

Orange  Brand,  fine  cotton  twine .  “  .ao 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .ao 

Colored  Twine,  8  balls  to  bx. ,1b.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  in  5- 

lb.  bunches .  “  .ao 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jnte  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  go  ft.  to  hank . per  dos.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  660 . 42 

Strictly  Prime,  No.  627 . 34 

Choice,  No.  618 . 37 

Black  Strap . . 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . . 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSE3. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  in  barrel . per  doz.  .9254 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .8754 

Karo,  25  cent  size,  1  doz .  2.25 


mil  PROVE  THEIR  “METAL 


COrFEE  AND  EEA  BINS 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  Fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


IN  MRITING  —n  KDiZERTISERS  KINDLY  OTBNTION  "  GROCERY  WORLD 
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Banner,  In  Jan,  compound . . . per  dos.  i  .00 

White  Clover,  In  Jan,  compound . .  “  .95 

Purina  Pancake  Syrup,  36  pta .  "  1.15 

“  "  14  qta .  "  4  00 

“  “  re  ji-gala .  “  7.00 

«•  "  6  jail. .  “  ia.00 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor.- .  1.40 

*  “  medium,  doi.  1.40 

“  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tin* . per  gal.  x  .*5 

“  “  K-g&l.  tine . per  dor.  7.75 

Haeen'a  Maple  Syrup,  qt.  bottles .  11  4.00 

"  “  pi.  bottles .  11  a. 40 

Towle's  Log  Cabin  “Camp"  Syrup —  Per  dor. 

Gallon  cans,  6  In  case .  13.50 

Half-gallon  cane,  ia  In  case .  7.95 

Quart  cans,  a*  In  case .  4.1*% 

Pint  cans,  a*  In  case .  a. 50 

?uart  bottles,  ia  In  case .  4.50 

int  bottles,  S4  in  case .  a. 75 

Jacket  cane . . . per  gallon  1 .00 


CRESCENT  MAPLEINB. 


For  do*. 

16-os . 

w-oi . 

Gallons . 

OIL  OR  MAPLEINB. 

Per  dox 

4-0* . . 

8-Of . . 

. - . . . 

.  z$.oo 

.  48.00 

Gallon* . 

.each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  a  string .  a. 50 

N  U.  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string  red  handles.. .  a. 45 

Princes*,  No.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 


No.  WASHBOARDS.  Per  dor. 

69,  Good  Kao  ugh,  double,  spring  protector...  3.85 

57,  Peerless,  double . . 3.85 

80,  Seal  Globe,  double,  swing  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head.. .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single  protector .  3.05 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3.85 

Murdock .  3.00 

Celery  City .  3.30 

1*5,  Eagle,  single,  wide  head .  *JS 

1*8,  Anchor,  single  head. .  a. as 

130,  Little  Gem,  pail  boned .  1.50 


BUCKETS.  c  Per  dot. 

O.  G.,  a  electric  hoops .  x.75 

O.  G.,  3  electric  hoops .  1 .90 

Clear,  a  hoop . 1.65 

Clear,  3  hoop .  1.75 

Electric  Cedar,  a  hoop  . . . .  a. 40 

Electric  Cedar,  3  hoop... . . .  a. bo 

PLae,  3  galvanized  hoops . . .  a. so 

Galvanised,  ra  quart . n.xj 

Galvanised,  14  quart . . . . .  a .  50 


No.  BUTTER  DISHES.  Per  M 

x,  Solid  oval . . . .  1.35 

a,  Solid  oval . . .  1.55 

3,  Solid  oval . ...» .  1 . 75 

5,  Solid  oval . . .  a.  15 

1,  Wire  ends . . . . .  1 .30 

a,  Wire  ends . . .  1 .50 

3,  Wire  ends . . .  1.70 

5,  Wire  ends . . . 

Picnic  Plates,  8  Inch . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  *50  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box. 

..  .50 


EGG  CRATES. 

Perfecdon . 

Perfection,  10  sets  fillers . 


.90 

1.95 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dot. 

aa,  White  corner . 

23,  Medium  site . 

27,  Large .  x 

13,  Marble,  medium  site . 

00,  Whhe . 

Haady  House . 


Per  dot 


No.  STOVE  BRUSHES. 

ro,  Rocker,  curved  end,  wood  handle . 95 

*0,  Black  brittle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.40 

44,  All  bristle,  curved  ead,  wood  handle .  a.  15 


No.  SHOE  BRUSHES.  Per  dot. 

o,  Mexican  fibre  . . . . 90 

x,  Mexican  fibre,  . . .  iso 

4,  Bristle  outside . . . . . . .  1.50 

5,  All  bristle . . . — . . . .  1 . 75 

ix.  All  bristle,  lswge . . .  i.gj 

16X,  All  briade,  extra  value. . . . . .  a.  10 

19,  All  bristle,  spotted  white .  3.5a 


No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  la.,  White  tampico. . . . . 40 

7,  7  In.,  White  tampico . . . .  .43 

8,  8  in..  White  tampico . . . 50 

6,  s  In.,  Family,  extra  heavy . 75 

8,  6  In.,  Family,  extra  heavy . 85 

10,  7  In.,  Family,  extra  heavy.. . . x.oc 

ia,  8  In.,  Family,  extra  heavy. . .  1.15 

6,  5  In.,  A.,  hair  bristle .  1.15 

8,  6  la..  A.,  hair  brittle... .  1.50 

10,  7  in..  A.,  hair  bristle. .  1.85 

xa,  8  In.,  A.,  hair  bristle. .  *.15 

6,  5  In.,  Ideal,  all  bristle,  3  row.. .  1.85 

8,  6  in. ,  Ideal,  all  bristle,  3  row .  *.*5 

4,  Knotted,  all  bristle,  3  row .  1.50 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  all  bristle,  3  row .  a. 50 

8,  6  in.,  Royal,  all  white  bristie .  *.75 

No.  DUST  BRUSHES.  Per  dox. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

ai,  All  hair,  wire  drawn .  a. 00 

*8,  White,  wire  drawn .  a  .80 

x,  7  In.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end . .  a. 00 

11X,  7  in.,  All  hair,  round  end .  *.15 


Battle  Ax . 
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TOBACCOS— PLUG. 


Per  lb 


37 


Deer  Skin . 37 

Gold  Rope . ss 

Old  Honesty.. . . 

Piper  Heldsick  . . 64 

Spear  Head . 44 

Standard  Navy . 37 

To^dy . is 

Vlnco . 38 

Town  Talk . ,8 


Briar  Pip 


>o***o**o*****o*o*o*a 


SMOKING  TOBACCO. 

Pipe . . . . 

Duke’s  Mixtnae. 

Greenback . . 

Green  T  urtle . . 

G.  A  A.  Navy,  3)3  os... 

Honest . . . . 

Polar  Bear... . . . . 

Ripple . . . . . 

Sensation  . . . . . 

Wild  Roee . . . . . 

Brown- Holland  Pipe  Tobacco,  tK-lb.  < 
e)i-«i.  packages.. 


Per  lb 

3* 


YEAST  CAKES. 

Compressed . . per  dos.  .18 

Magic,  1  %  dos.  packages . . . per  box,  .58 

Yeast  Foam,  ij<  dox . per  box  .58 


“Is  This 
What  I  Made  ?  ” 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  con PAN Y 

ALLEGHENY,  F»>\. 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mast. 
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8  GROCERY  WORLD 


Wake  Up,  Mr.  Frere,  You’re  Dreaming! 

The  Latest  Scheme  Presented  to  Grocers  Increased  a  Yearly 
Business  of  $5,000  to  $200,000  in  sixteen  months.  How 
a  Brooklyn  Grocer  Simply  by  Incorporating  His  Little  Busi¬ 
ness  and  Juggling  the  Stock,  Multiplied  His  Holdings  Many 
Times  in  a  few  Months.  Did  the  Gentleman  Dream  It? 


Behold,  another  scheme  is  born 
by  which  all  lame  and  halt  gro¬ 
cery  businesses  can  be  rescued 
from  their  forlorn  condition!  A 
gentleman  named  J.  Merrick 
Frere,  “corporation  and  financial 
counselor,”  of  New  York  and 
Washington,  has  a  plan  by  which 
a  grocer  may  inflate  his  business 
and  his  assets  in  a  very  short 
time  to  several  times  their  former 
value.  Hear  him  tell  about  it : — 

In  February,  1906,  James  Carroll 
was  running  a  little  corner  grocery 
in  Brooklyn,  N.  Y.,  that  occupied  a 
room  not  more  than  20  by  40  feet, 
employing  one  clerk  and  an  errand 
boy.  A  push  cart  was  used  to  make 
deliveries,  as  his  trade  was  confined 
to  a  few  blocks.  The  sales  did  not 
average  over  $100  a  week,  and  his 
entire  capital  was  but  a  few  thou¬ 
sand  dollars.  Today  he  has  a  large 
warehouse. and  five  stores.  He  car¬ 
ries  on  his  pay  roll  over  100  em¬ 
ployees  and  requires  eighteen  teams 
to  take  care  of  deliveries,  as  his  busi¬ 
ness  extends  over  the  entire  bor¬ 
ough.  The  phenomenal  develop¬ 
ment  of  this  business  was  brought 
about  by  the  adoption  of  a  unique 
idea  and  skillfully  advertised  by  var¬ 
ious  novel  devices.  The  plan  was 
devised  and  executed  by  J.  Merrick 
Frere,  of  New  York  City,  an  expert 
in  corporation  law,  finance  and  ad¬ 
vertising. 

A  company  was  organized  with  an 
authorized  capital  of  $100,000,  to 
which  Carroll  transferred  his  busi¬ 
ness  for  the  entire  capital  stock, 
making  it  fully  paid  and  non-assess- 
able.  He  then  placed  $40,000  of  the 
stock  in  the  treasury  of  the  com¬ 
pany,  which  was  used  to  purchase 
business,  and  kept  the  balance  for 
himself.  A  system  of  advertising 
was  then  begun,  calling  the  attention 
of  the  public  to  the  fact  that  a  dis- 
coun|  of  20  per  cent,  would  be  al¬ 
lowed  on  all  purchases,  which  dis¬ 
count  would  be  paid  in  stock  at  the 
rate  of  one  share  (par  value  $1)  for 
every  $5  worth  of  goods  bought. 

By  July,  1907,  all  of  the  $40,000  of 
stock  had  been  distributed,  produc- 
ing$20o,ooo  of  business,  on  which  the 
average  net  profit  was  10  per  cent, 
or  $20,000,  out  of  which  Carroll 
paid  himself  a  salary  of  $4,000  for 
managing  the  business,  declared  a  6 
per  cent,  dividend  on  $100,000  of 
stock  and  put  $10,000  back  into  the 
business  for  working  capital.  In 
sixteen  months  his  original  busi¬ 
ness,  at  most  not  worth  more  than 
$5,000,  had  enhanced  to  $t  10,000.  It 
had  paid  him  in  salary  and  dividends 
$7,600,  and  his  customers  in  divi¬ 
dends  $2,400.  His  personal  worth, 
exclusive  of  his  salary  and  dividends, 
had  increased  from  $5,000  to  $66,000, 
the  value  of  his  $60,000  of  stock. 
He  had  given  his  customers  securi¬ 
ties  worth  $44,000  besides  the  divi¬ 
dends  paid  them.  In  this  short 
space  of  time  he  had  made  $68,600 
for  himself,  and  by  distributing 
$46,400  to  the  public  had  built  up  a 
a  powerful  big  paying  business  that 
no  competitor  could  take  away. 


The  conditions  under  which  this 
business  was  built  up  were  such  as 
would  be  found  almost  anywhere — 
the  usual  competition  prevailing. 
The  success  of  this  firm  can  be  emu¬ 
lated  by  any  business  man  under- 
standin"  his  line,  who  will  treat  the 
trade  fairly  by  selling  the  right 
goods  at  a  reasonable  price. 

Attention  is  called  to  the  fact  that 
where  the  apparent  discount  is  20  per 
cent.,  it  is  actually  only  1  per  cent., 
and  when  this  is  not  paid  in  cash  it 
certainly  must  be  conceded  that  it  is 
very  cheap  advertising. 

Mr.  Frere  closes  his  interesting 
little  story  with  the  offer  to  do 
the  same  for  any  grocer  who  has 
a  $5,000  yearly  business  which 
he  wishes  enlarged  to  $200,000 
in  a  year  and  a  third. 

There  are  several  things  about 
this  story  that  don’t  smell  quite 
fresh.  To  begin  with,  the  mer¬ 
cantile  rating  books  show  nef  gro¬ 
cer  in  Brooklyn  named  James 
Carroll.  Mr.  Frere  says  when  he 
got  hold  of  him  Carroll  was  doing 
$100  a  week  and  had  a  capital  of 
“only  a  few  thousand  dollars.” 
Any  grocer  could  do  a  business  of 
$100  on  a  capital  of  $500.  Eigh¬ 
teen  teams  to  deliver  goods  from 
five  stores  also  seems  a  little  lurid. 

The  “Grocery  World”  wouldn’t 
like  to  say  that  Mr.  Frere 
dreamed  all  this,  because  some 
very  queer  things  happen  in  this 
world,  but  it  is  by  no  means  con¬ 
vinced  by  his  story  that  it  ever 
happened.  The  “corporation  and 
financial  counselor”  has  sent  out 
copies  of  his  statement  to  a  large 
numberof  thegrocers  of  the  East; 
possibly  we  may  see  some  more 
millionaires  in  sixteen  months. 


High  Sugar  Prices  Ahead? 

Raw  Sugar  Markets  in  All  Sections  Firm 
on  Reduced  Crop  Reports.  Europe, 
Cuba  and  New  Orleans  All  Advanced. 
Looks  Like  Higher  Prices  Next  Year. 

If  present  appearances  can  be 
relied  on,  the  coming  year  is  go¬ 
ing  to  witness  higher  prices  on 
sugar  than  have  prevailed  dur¬ 
ing  the  greater  part  of  the  year 
just  closing. 

In  all  important  growing  sec¬ 
tions,  the  prospects  for  the  grow¬ 
ing  of  sugar  crop  are  poor.  The 
European  beet  market  has  ad¬ 


vanced  several  notches  during  the 
past  week,  owing  to  the  expecta¬ 
tion  that  the  current  crop  would 
be  considerably  reduced.  The 
situation  in  Europe  is  quite 
strong  on  account  of  this  condi¬ 
tion. 

The  market  for  Cuban  cane 
sugar  has  advanced  15  points  dur¬ 
ing  the  past  week  on  account  of 
the  practical  certainty  that  the 
new  crop  would  be  late  and  small¬ 
er  than  last  year. 

The  New  Orleans  market, 
where  the.  price  of  raw  sugar  has 
been  greatly  depressed,  has  ad¬ 
vanced  Yz  cent  from  the  lowest 
point. 

Prospects  for  the  American 
beet  sugar  crop  are  about  the 
same  as  last  season. 

All  of  this  firmness  in  raw  sugar 
has  as  yet  had  no  effect  up  re¬ 
fined  sugar,  but  it  naturally  will 
if  it  continues.  The  margin  be¬ 
tween  the  present  selling  price 
of  refined  sugar  and  the  current 
market  for  raws  is  about  75  cents 
per  100  pounds,  which  is  smaller 
than  the  refiners  like  to  have  it. 


Beware  How  You  Sell  Distilled 
Vinegar. 

Pennsylvania  Food  Department  Enforc¬ 
ing  Vinegar  Law  Against  Dealers  who 
Sell  It  as  White  or  White  Wine  Vine¬ 
gar.  Must  Be  Labeled  “  Distilled 
Vinegar.”  Retail  Grocers’  Association 
Issues  Warning  Notice. 

The  Pennsylvania  Dairy  and 
Food  Department  has  begun  to 
enforce  the  vinegar  law  of  1897, 
and  already  one  or  two  large  deal¬ 
ers  have  been  caught.  In  nearly 
all  cases  the  offense  was  the  sale 
of  distilled  vinegar  improperly 
labeled.  The  act  forbids  the  sale 
of  such  vinegar  as  white  vinegar, 
or  white  wine  vinegar,  but  com¬ 
pels  it  to  be  labeled  “distilled 
vinegar.” 

The  Philadelphia  Retail  Gjro- 
cers’  Association  has  issued  the 
following  warning  to  its  members 
during  the  past  week  : — 

December  9,  1907. 
To  the  Members: — 

Your  attention  is  called  to  the  fact 
that  no  vinegar  must  be  sold  as  pure 
apple  or  cider  vinegar  unless  it  is  the 
legitimate  product  of  nure  apple  juice ; 
vinegars  not  the  product  of  pure  ap¬ 
ple  juice  must  he  sold  either  as  fer¬ 
mented  or  distilled  vinegar.  In  this 
connection  we  call  your  atttention  to 
Section  2,  of  the  Act  of  Assembly,  as 
follows : — 

All  vinegar  made  by  fermenta¬ 
tion  and  oxidation,  without  the 
intervention  of  distillation,  shall 
be  branded  “fermented  vinegar,” 
with  the  name  of  the  fruit  or 
substance  from  which  the  same 
is  made.  And  all  vinegar  made 


wholly  or  in  part  from  distilled 
liquor  shall  be  branded  “distilled 
vinegar,”  and  all  such  distilled 
vinegar  shall  be  free  from  col¬ 
oring  matter  added  before,  dur¬ 
ing  or  after  distillation,  and 
from  color  other  than  that  im¬ 
parted  to  it  by  the  process  of 
distillation.  And  all  fermented 
vinegar,  not  distilled,  shall  con¬ 
tain  not  less  than  one  and  one- 
lialf  per -centum  by  weight  on 
full  evaporation,  (at  the  temper¬ 
ature  of  boiling  water),  of  solids 
derived  from  the  fruit  or  grain 
from  which  said  vinegar  is  fer¬ 
mented.  And  all  vinegar  shall 
be  made  wholly  from  the  fruit 
or  grain  from  which  it  is  repre¬ 
sented  to  be  made,  and  shall 
contain  no  foreign  substance, 
and  shall  contain  not  less  than 
four  per  centum  by  weight  of 
absolute  acetic  acid  :  Provided, 
That  this  shall  not  be  construed 
to  prohibit  the  use  of  such  an 
amount  of  spices  as  are  neces¬ 
sary  for  flavoring,  provided 
such  spices  do  not  color  the  vin¬ 
egar. 

Inasmuch  as  prosecutions  are  be¬ 
ing  brought  for  the  sale  of  vinegar 
not  sold  true  to  name,  we  deem  it 
wise  to  call  your  special  atttention 
to  the  Act  of  Assembly  and  to  cau¬ 
tion  you  to  sell  your  vinegar  only  as 
purchased  and  billed  to  you;  es¬ 
pecially  does  this  caution  apply  to 
white  vinegar,  which  should  be  solJ 
as  distilled  vinegar. 

Yours  truly, 

Wm.  Smedley,  Sec’v. 


Lawsuit  Over  Cereal  Company’s  A 
vertising  Wink. 

It  was  recently  determined  1: 
the  Supreme  Court  of  Kind 
County,  New  Yrork,  that  a  mu* 
ufacturer  may  have  a  proprietan 
interest  in  a  wink  as  an  adve 
rising-  feature.  The  questic 
came  up  on  a  motion  to  mal 
permanent  an  injunction  whic' 
had  been  granted  at  the  suit  < 
the  Toasted  Cornflake  Compaq 
against  the  American  Rice  Fodj 
and  Manufacturing  Compairj 
The  former  company  alleged  tha 
it  had  adopted  the  wink,  togethd 
with  the  letters  “K-T-C,”  to  1 
used  as  a  mystery  advertisemcn 
and  to  be  followed  by  the  an 
nouncement  that  “K-T-C”  stoc 
for  Kellogg’s  Toasted  Cornflake 
The  wink,  which  was  to  be  d j 
rected  at  the  grocer,  was  broadl 
advertised,  and  on  a  specific 
day  the  answer  to  the  wink  wd 
a  sample  of  the  advertised  foo< 
The  Rice  Food  Company  adve; 
tised  that  “K-T-C”  was  the  syn 
bol  of  its  own  product.  The  me 
tion  to  make  permanent  the  ii 
junction  was  granted. 

— 

ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  La' 

730-731  Drexel  Building,  Philadelphia,  P*. 

Telephones  j  Key’,one>  Rsce  u6 

COLLECTIONS,  CORPORATION  PRACTICI 
CASES  UNDER  FOOD  LAWS 
TRADEMARK  REGISTRATION 
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How  One  Town  Knocked  Out  the  Mai 

Order  House 


Battle  Creek,  Mich.,  Was  Spending  Nearly  a  Million  Dollars  a 
Year  With  the  Catalogue  Houses  when  the  Business  Men’s 
Association  Launched  a  Campaign  to  Keep  It  at  Home. 
Details  of  the  Plan.  Why  the  Grocery  Club  Disbanded. 

:  - 

Special  correspondence  of  “Grocery  World. 


Battle  Creek,  Mich., 

Dec.  i,  1907. 

Perhaps  a  brief  description  of 
the  way  in  which  the  retail  mer¬ 
chants  of  this  city  drove  out  the 
mail  order  concerns  and  got  back 
the  trade  for  themselves,  may  be 
interesting  to  the  readers  of  the 
‘Grocery  World.” 

The  catalogue  houses,  such  as 
Montgomery  Ward  &  Co.  and 
Sears,  Roebuck  &  Co.,  of  Chi- 
:ago,  find  their  chief  harvest 
Trough  the  Northwest  country, 
which  is  the  great  farming  district 
}f  the  United  States.  They  sell 
ill  over  the  land,  but  more  largely 
n  the  Northwest  than  anywhere 
dse. 

Battle  Creek  is  a  city  of  26,000 
)opulation.  It  is  in  the  midst  of 
1  very  rich  farming  population, 
ind  it  was  learned  that  some  of 
he  farmers  hereabouts  spent  as 
nuch  as  $500  per  year  with  the 
nail  order  houses.  The  Business 
Vlen’s  Association  of  Battle 
Treek  estimated  that  the  people 
vithiri  a  radius  of  twenty  miles 
>f  that  city  spent  $800,000  a  year 
vith  the  catalogue  houses.  Nat- 
irally  this  was  a  heavy  loss  to 
he  local  merchants. 

The  first  thing  done  was  the 
nlisting  of  the  Battle  Creek 
'ewspapers.  Their  sympathy  was 
roused  and  they  unitedly 
ireached  the  gospel  of  keeping 
rade  at  home.  Then  detectives 
v^ere  sent  to  quietly  spot  the 
reight  and  express  shipments 
bat  came  into  the  town,  with  the 
esult  of  securing  one  thousand 
ames  of  persons  who  sent  money 
ver  the  heads  of  the  local  mer- 
hants  to  the  catalogue  houses. 

1.  strange  feature  of  this  list  was 
hat  it  contained  the  names  of 
ome  of  the  local  merchants  them- 
elves. 

Then  moral  suasion  began  on 
he  farmers.  Special  sales  and 
uctions  were  held  to  get  them 
ito  town,  lunches  and  lectures 
j'ere  given  for  them,  and  at  every 
ossible  opportunity  it  was  im¬ 


pressed  upon  the  people  who  hac 
been  buying  of  the  catalogue 
houses,  that  they  owed  it  to  their 
local  merchants  to  buy  at  home. 

A  most  important  feature  of  the 
campaign  was  a  series  of  demon¬ 
strations  showing  that  goods 
could  be  bought  at  home  as  cheap 
or  cheaper  than  of  the  catalogue 
houses. 

For  instance,  a  club  of  twenty 
Battle  Creek  women  had  been 
buying  groceries  from  a  Cincin¬ 
nati  catalogue  house,  in  lots  ag¬ 
gregating  $80  or  $90.  The  Busi¬ 
ness  Men’s  Association  proved 
that  they  could  buy  them  19  per 
cent,  cheaper  from  a  local  grocer. 
They  had  the  figures  to  prove 
this  statement,  and  the  “club” 
has  disbanded.  There  were  some 
articles  on  the  list  cheaper  than 
the  local  grocer  could  sell  them — 
sugar,  for  example — but  in  the  ag¬ 
gregate  the  club  was  paying  more 
for  Cincinnati  groceries  than  they 
could  be  bought  for  right  here  in 
Battle  Creek. 

Another  part  of  the  plan  was 
the  building  of  good  roads  lead¬ 
ing  into  Battle  Creek.  The  result 
of  the  campaign  to  date  is  that 
the  catalogue  houses,  while  they 
still  sell  some  goods  in  and 
around  Battle  Creek,  “have 
ceased  to  be  a  menace,”  to  use 
the  words  of  the  secretary  of  the 
Business  Men’s  Association. 

Walter  H.  Wyman. 

Canned  Meats  Dating  Bill  Again 
Introduced. 


Senator  Beveridge,  who  Introduced  the 
Above  at  the  Last  Session,  Brings  It 
Forward  Again. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Dec.  13,  1907. 

There  has  already  been  intro¬ 
duced  in  the  Senate  a  bill  requir¬ 
ing  that  the  date  of  packing  be 
stamped  on  all  canned  meats. 
The  bill  was  introduced  by  Sen¬ 
ator  Beveridge,  who  fathered  the 
same  measure  in  the  last  session, 
only  to  have  it  fail. 

Holt. 


CEYLON 
=T£A — 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  *4 >  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


TATE 
HOUSE 
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Written  for  the  "Grocery  World.” 

Grocer  Has  to  Pay  Too  Much  For  His 

Insurance 

Thoughtful  New  Jersey  Grocer  Emphasizes  the  Fact  that  Insur¬ 
ance  Rates  are  Steadily  Advancing,  and  Business  Men  are 
Compelled  to  Pay  More  Now  Than  Ever  Before.  Discusses 
Mutual  Companies  and  What  He  Considers  Are  Faults. 


'I'lie  question  of  grocers’  insur¬ 
ance  is  an  old  one,  I  know,  but 
one  in  which  we  arc  all  interested, 
and  probably  will  bear  just  a  lit- 
lle  more  threshing. 

Up  to  probably  three  years  ago 
I  was  paying  $i  per  year  per 
thousand  insurance.  Now  I  am 
required  to  pay  $1.61  for  the  same 
thing.  This  in  a  town  with  a 
good  water  system,  fire  plugs 
every  square  or  so  apart,  two 
fire  companies,  with  lots  of  hose, 
etc.,  for  which  we  annually  pay  a 
special  fire  tax  of  fair  dimensions, 
besides  a  water  tax  of  nearly 
$20  per  plug. 

The  thing  seems  so  outrageous 
to  me,  particularly  when  I  realize 
that  in  the  last  thirty  years  there 
has  never  been  but  one  slight  fire 


in  one  of  the  twelve  stores  of  the 
town,  that  I  wonder  why  it  is  we 
submit  to  it. 

It  goes  without  saying  we  must 
have  fire  insurance — but  where. 

The  old-line  companies,  as  I 
understand,  are  all  combined  in 
one  big  trust  and  hence  have  but 
one  price,  and  competition  is  all 
done  away  with.  It  seems  to  me 
this  very  thing  would  be  a  good 
one  for  our  good  Roosevelt  to 
turn  his  searchlight  on. 

The  word  “mutual,”  as  given 
to  a  fire  insurance  company, 
seems  to  kill  it — at  least  seems  to 
take  away  the  feeling  of  certainty 
we  want  to  have  that  in  case  of 
a  loss  falling  on  “us”  we  will  be 
protected — and  yet  one  hardly 
likes  to  join  a  company  in  which, 


in  addition  to  a  small  premium, 
he  will  be  compelled  to  give  a 
note  promising  to  pay  a  whole 
lot  more  if  the  losses  require  it. 
In  such  a  company  it  would  seem 
one  would  never  know  what  the 
,cost  would  be  until  his  policy  had 
expired,  and  yet  all  the  time  he 
knows  if  things  did  go  wrong  the 
cost  might  be  excessive. 

Just  at  this  time  I  have  learned 
of  the  Grocers’  Cash  Deposit 
Mutual  Company,  of  Huntingdon, 
Pa.  How  long  it  has  been  in  ex¬ 
istence  I  know  not,  neither  do  I 
know  of  the  standing  of  any  of 
the  men  managing  it,  which  I 
argue  is  a  very  important  point, 
but  from  what  little  I  have  read 


about  it  in  the  company's  circu¬ 
lars  it  does  seem  as  if  it  were  on 
pretty  nearly  the  right  track  to 
give  us  what  we  need  at  the  right 
price. 

And  yet  one  little  door  even 
here  seems  to  be  left  unguarded. 
“Each  member  is  required  to  de¬ 
posit  with  the  company”  a  certain 
sum,  say,  $50,  which  “remains  his 
property  and  is  returned  to  him 
whenever  hij  insurance  ends.” 
Some  one  man  must  “hold”  a 
large  amount  of  money  that  does 
not  belong  to  him. 

Experience  has  sadly  proved 
that  not  all  men  are  capable  to 
withstand  the  temptation  here  of¬ 
fered,  particularly  since  it  might 


Vegetable 

Display 


Stands 


They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 


If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  tc 
show  you. 


Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


“Get  Acquainted  With  Barber  &  Perkins 

THEY  WILL  SAVE  YOU  HONEY 


They  Hake  Prices  That  Bring  Business-Give  Them  a  Share  of  Yours.” 


New  Grenoble  Walnuts  (Pure  Mayettes)  Original  bales  about  220  lbs .  per  lb.,  .13% 

Bags  about  100  lbs . • . per  lb.,  .14 

New  French  Walnuts  (Marbots)  crop  1907,  fine  stock,  bags  110  lbs . per  lb.,  .12% 

Fancy  Cape  Cod  Cranberries,  bright  red  color  and  sound,  barrels . per  bbl.,  5.75 

Extra  choice  sound  Cape  Cod  Cranberries,  barrels . per  bbl  ,  5.25 

Nelson  &  Morris’  Lard  Compound,  60  lb.  tubs . Per  O'o X  • 

Fancy  new  New  York  State  Marrow  Beans,  grain  bags  about  2,4  bushels . per  bu.,  2.32'2 

Peerless,  Long  Shredded  Cocoanut,  finest  quality  goods  on  the  market,  fresh  stock,  20  lb.  pails  .  .  .  , .  .  .  .  per  lb.,  .094 

25  lb.  boxes . .  lb-»  -09# 

501b.  boxes . per  lb.,  .09 

barrels,  about  140  pounds . t . .  •  per  lb.,  •O84 

Fancy,  New  crop  New  Orleans  Molasses,  rich  and  sugary,  absolutely  pure,  light  color  and  fine  flavor,  bbls..per  gal.  .35 

This  is  one  of  the  best  bargains  in  New  Orleans  Molasses  we  have  seen  or  offered  in  two  or  three  years  past.  Do  not  miss  a  barrel  of  it ;  if  you 

are  in  the  market  for  a  fine  New  Orleans  Molasses,  we  both  recommend  and  guarantee  it. 

Williams  Bros.,  45  gallon  1000s  pickles . .  bbl.,  10.00 

Williams  Bros.,  40  gallon  1200s  Pickles . Per  bbl.,  10.60 

Alcatraz  Brand,  No.  2,4,  California  Lemon  Cling,  Pie  Peeled  Peaches,  single  cases  2  dozen . per  doz.,  1.80 

5  or  10  case  lots .  . per  doz.,  1.77,4 

Malpaca,  Fancy  Coast  Packed  Seeded  Raisins,  36  Is . . P©r  lb.,  .09X 

Griffin  &  Skelly's  Easter  Brand  Choioe  Coast  Packed  Seeded  Raisins,  very  fine  quality  goods,  36  Is . per  lb  ,  .084 

Fancy  4  Crown  California  Loose  Muscatel  Raisins,  50-lb  boxes . P©r  lb.,  -07,4 

Fancy  3  Crown  California  Loose  Muscatel  Raisins,  50-lb.  boxes . per  lb.,  -07/4 

Fancy  2  Crown  California  Loose  Muscatel  Raisins  50-lb  boxes . per  lb.,  .07 

These  low  prices  on  raisins  are  moving  great  quantities  of  them.  Let  us  have  your  order. 

Extra  Fancy  new  Citron,  10-lb.  boxes,  all  whole  pieces . • . per  lb.,  .174 

25  lb.  boxes . • . . . per  lb.,  .17,4 

National  Cream  Chocolate  Drops,  excellent  quality  goods,  30-lb  pails . per  lb.,  .09% 

5  or  10  pail  lots . . . . .  .  .  .  per  lb.,  09% 

Best  quality  Sugar-cured  Hams,  13  to  15  lbs.  average,  barrels . per  lb.,  094 

Quantities  to  suit . per  lb.,  094 


These  Prices  for  This  Week  Only — December  16th  to  21st,  inclusive. 

WRIT!  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  SfSirssr  fhila..  Pa. 
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>e  many  years  before  the  owner 
vould  ever  know  his  money  had 
jeen  squandered.  Has  this  com¬ 
pany  such  a  man  and  will  he  live 
orever ? 

Thus  in  great  haste  I  have  writ- 
en  you  a  few  thoughts  as  they 
lave  come  to  me. 

I  inclose  you  a  small  folder  as 
;ent  me.  Do  you  know  anything 
)f  this  company  or  of  these  men, 
m-  can  you  recommend  insurance 
is  offered  by  them? 

,  'V  Frank  Garrigues. 
Moorestown,  N.  J., 

Dec.  12 !  1907. 


[The  “Grocery  World”  an¬ 
swered  the  same  question  about 
the  same  company  last  week.  It 
really  knows  comparatively  little 
about  the  company  referred  to, 
but  what  little  it  does  know  is 
good. — Ed.] 

New  Wholesale  Grocers’  Directory. 

The  Official  Wholesale  Grocers’  Di¬ 
rectory  of  United  States,  for  1908,  is 
just  out  (being  the  iath  year  of  publi¬ 
cation.)  A  copy  before  us  shows  2,595 
names,  all  of  which  are  exclusive  job¬ 
bers.  There  have  been  a  great  number 
of  changes  within  the  last  twelve 
months.  It  is  complete  and  absolutely 
correct  to  date. 

Those  who  desire  a  mailing  list  or  a 
guide  for  traveling  salesmen  will  find  it 
by  addressing  Orrin  Thacker,  Columbus, 
Ohio.  Price,  $1.00  per  copy. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


‘Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


FINDING  WORK. 

I  The  time  never  was  when  no 
work  was  to  be  done  in  a  grocery 
store.  Don’t  leave  the  entire  ar¬ 
ranging  of  the  shelves  to  the  stock 
:lerk,  nor  the  dusting  and  entire 
wood  cleaning  to  the  porter.  Take 
1  pride  in  keeping  the  back  of  your 
Counter  as  clean  as  the  front,  and 
the  hidden  stock  as  neat  as  that 
which  is  exposed.  Raliny  days 
are  the  busiest  days  for  the  man 
that  has  the  eye  for  finding  work. 
This  “finding  work”  principle  is 
1  good  one  to  practice.  The  fel¬ 
low  that  waits  to  be  told  what  to 
Jo  usually  has  to  wait  for  an  ad¬ 
vance  of  pay  till  he  asks  for  it,  and 
lie  usually  asks  for  it. 

FARMER  CUSTOMERS. 

;  The  farmer  doesn’t  deal  in 
pounds  and  half  pounds.  Talk 
about  those  bushel  sacks  of  salt 
at  45  cents.  The  twenty-five 
:  pound  boxes  prunes  at  $2.25;  the 
No.  9  stable  brooms  at  45  cents, 
and  the  gallon  jug  molasses  at 
50  cents.  Mention  the  old-fash- 
oned  buckwheat  in  io-pound  bags 
at  25  cents ;  the  loose  rolled  oats ; 
Graham  and  rye  flour  and  quote 
him  our  patent  flour  by  the  barrel. 
.He’s  a  five-pound  coffee  buyer, 
and  he  wants  something  “good 
‘and  strong.”  He  won’t  pay  over 


a  dollar  for  the  five  pounds  and 
it’s  up  to  you  to  get  that  dollar. 
Get  it  away  from  the  “coffee 
store”  or  the  small  jobber  if  you 
can. 

FRESH  MEAT  CUSTOMERS. 

No  doubt  lots  of  women  from 
whom  you  take  orders  has  “her 
own  butcher.”  Is  there  any  good 
reason  for  this?  None  that  we 
know  of.  Speak  of  meats.  Quote 
steaks  and  chops  and  ask  her  to 
“look.”  If  you  land  one  perma- 

■v. 

nent  meat  customer  out  of  six 
your’re  doing  good  work  for  the 
firm.  Start  in  Monday  morning 
and  make  up  your  mind  to  do 
this. 

LIKE  YOUR  WORK. 

You  must  like  your  work  if  you 
want  to  do  justice  to  yourself 
and  us.  If  there  is  anything  dis¬ 
tasteful  about  it,  or  if  you  are  out 
of  harmony  with  your  surround¬ 
ings,  it’s  best  to  talk  it  over  with 
the  manager. 

Above  all  things  don’t  get 
“sore.”  Don’t  get  disgruntled 
and  keep  it  up.  Such  a  condition 
creates  a  bad  atmosphere  and  in¬ 
vites  simple  failure.  The  food 
business  is  the  most  interesting 
on  earth,  and  there’s  practically 
no  limit  to  the  point  when  you 
can  say  “I  know  it  all.” 




Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 

and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  New  Jersey  “Trade  Re¬ 
view"  nominates  Mr.  William 
Smedley,  secretary  of  the  Phil¬ 
adelphia  Retail  Grocers’  As¬ 
sociation,  for  the  next  sec¬ 
retary  of  the  National  Asso¬ 

ciation  of  Retail  Grocers.  Well, 
Smedley  isn't  very  much  for 

looks,  but  like  most  men  who 

realize  that  they  will  never  get 
rich  on  personal  beauty,  he  is  an 
everlasting  hustler.  Without 
doubt  he  would  make  a  wonderful 
National  secretary,  but  lie  would 
probably  be  the  hardest  man  in 
the  United  States  to  get  to  take 
the  place. 


One  of  the  snarls  in  our  eco¬ 
nomic  system  is  that  if  our  prison 
inmates  are  to  be 
Where  Shan  Prison-  kept  at  hard  la- 
Made  Goods  Go?  i,or>  as  unques¬ 
tionably  they 
should  be  in  order  to  pay  for  their 
keep,  the  product  of  their  labor 
must  inevitably  compete  with  the 
product  of  free  labor,  and  thus 
create  great  bitterness  and  heart¬ 
burnings  among  the  free  laborers, 
who  claim  they  are  being  discrim¬ 
inated  against. 

Witness  the  denunciation  now 
rising  from  broom  manufacturers 
all  over  the  land  against  ex-Gov- 
ernor  Hanly,  of  Indiana.  Ex- 
Governor  Hanly  recently  said 
publicly  that  the  people  should 
buy  prison-made  brooms.  One 
broom-makers’  union,  in  fervid 
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denunciation,  said  that  the  ex- 
Governor’s  advice  “put  a  pre¬ 
mium  on  crime,”  which  seems 
rather  humorously  absurd,  since 
one  can  scarcely  imagine  a  crim¬ 
inal  breaking  into  jail  for  the 
proud  distinction  of  making 
brooms. 

But  seriously,  where  are  the 
prison-made  goods  to  go?  All 
sorts  of  things  are  being  made  in 
jail,  the  bulk  of  which  must  be 
brought  out  and  thrown  on  the 
market.  In  the  main  they  are  as 
well  made  as  those  produced  out¬ 
side  and  can  be  sold  much  more 
cheaply.  If  you  give  them  the 
market  you  destroy  the  free  man¬ 
ufacturer.  If  you  deny  them  a 
market  you  cannot  at  the  same 
time  continue  to  keep  the  con¬ 
victs  at  work.  If  you  relieve  the 
convicts  from  work,  you  return 
to  the  old  method  of  solitary  con¬ 
finement,  which  all  penologists 
say  is  fearfully  destructive  to  the 
minds  and  morals  of  prison  in¬ 
mates. 


The  final  denunciation  by  Dr. 

Wiley  of  the  use  of  sulphur  in 

bleaching  dried 

Dr.  Wiity ’«  Sulphur  fruits  and  mo- 
Experiments.  ^  sJnce 

its  publication 
two  weeks  ago,  aroused  wide¬ 
spread  comment  and  speculation, 
particularly  among  those  affiliated 
with  the  two  industries  referred 
to.  When  the  Government  final¬ 
ly  announces,  as  it  probably  will, 
that  no  dried  fruits  and  molasses 
containing  sulphur  may  be  sold, 
the  action  will  likely  be  grounded 
on  this  pamphlet  of  Dr.  Wiley’s. 
Hence  the  extreme  consternation 
with  which  it  has  been  received. 

Now,  whether  the  use  of  sul¬ 
phur  in  food  is  harmful  to  the  eat¬ 
er  is  a  chemical  question  entirely. 
'Fhe  writer  is  not  a  chemist,  and 
is  therefore  wholly  incapable  of 
criticising  the  experiments  from 
a  technical  standpoint.  But  there 
are  certain  features  connected 
with  them  which  common  sense 
seems  scarcely  able  to  swallow. 
Dr.  Wiley  administers  his  pre¬ 
servatives  in  capsules  instead  of 
permitting  the  subject  to  eat  food 
containing  them  in  the  ordinary 
way.  The  capsule  plan  he  de¬ 
fends  at  some  length  in  his  pam¬ 
phlet,  although  it  is  condemned 
>y  the  majority  of  all  leading 
chemists  of  the  country. 

As  a  result  of  taking  the  sul¬ 
phur  in  capsules,  Dr.  Wiley  re¬ 


The  New  York  Letter 


The  Editor  regrets  that  the  death  of  the  father  of 
its  regular  New  York  Correspondent,  Fred  A.  McGill, 
has  made  it  impossible  for  Mr.  McGill  to  forward  his 
usual  news  letter  for  this  issue. 


ports  that  lie  got  the  following 
results : — 

These  data  clearly  show  that  the 
administration  of  sulphites  and  of 
sulphurous  acid  in  a  free  state  in 
the  quantities  employed  produces 
harmful  effects.  A  tendency  is 
manifested  in  practically  every  case 
to  produce  headache  and  digestive 
disturbances.  In  some  cases  these 
symptoms  are  not  clearly  marked, 
while  in  others  they  are  extremely 
well  defined.  In  many  cases  un¬ 
easy  sensations  and  even  pain  were 
developed  in  the  stomach  and  in¬ 
testines  and  there  were  complaints 
of  “heartburn.”  There  were  also 
in  some  cases  attacks  of  dizziness 
and  palpitation  of  the  heart.  In  a 
few,  cases  nausea  was  developed  to 
the  extent  of  vomiting. 

*  *  * 

It  appears,  therefore,  that  the  ad¬ 
ministration  of  sulphurous  acid  in 
the  form  of  sulphite  tends  to  reduce 
the  weight  of  the  body  slowly, 
and  that  this  tendency  is  continued 
for  a  considerable  time  after  the 
withdrawal  of  the  preservative. 

*  *  * 

In  general  it  may  be  said  that 
the  most  prominent  symptom  was 
that  of  headache,  which  could 
hardly  have  been  caused  by  the 
imagination.  This  symptom  was 
very  commonly  and  very  persis¬ 
tently  experienced  at  some  time  dur¬ 
ing  the  preservative  period. 

Now,  if  the  sulphurous  acid  in¬ 
troduced  into  the  system  of  Dr. 
Wiley’s  subjects  through  his  cap¬ 
sules  was  of  the  same  quantity 
as  that  contained  in  a  normal  por¬ 
tion  of  molasses  or  dried  fruit, 
and  if  its  administration  by  cap¬ 
sule  was  precisely  the  same  in 
all  respects  as  its  administration 
in  food,  why  has  not  the  eating 
of  sulphured  dried  food  or  mo¬ 
lasses  produced  these  same  symp¬ 
toms  ? 

On  the  one  hand  we  have  mil¬ 
lions  of  people  who  for  years  have 
steadily  eaten  dried  fruits  and  mo¬ 
lasses  containing  sulphurous  acid 
in  perfect  safety  and  comfort,  ex¬ 
periencing  neither  nausea  nor 
headache,  nor  pain,  nor  heartburn, 
nor  loss  of  weight.  On  the  other 
land  we  have  Dr.  Wiley’s  twelve 
young  men  experiencing  all  those 
symptoms  after  being  fed  for  two 
weeks  with  sulphur  in  capsules. 
Could  any  evidence  be  stronger 
that  the  two  methods  of  adminis¬ 
tering  sulphur  are  totally  differ¬ 


ent,  and  that  the  results  obtainec 
by  capsule  administration  provt 
absolutely  nothing  against  the  usi 
of  the  same  preservative  in  food' 


The  “Grocery  World”  wishes 
nobody  ill,  but  the  news  from  the 
West  that  Sears 

The  Rieht  W»y  to  Roebuck  &  Co. 

Fieht  Mall  Of-  . 

dtr  Homes.  the  Chicago  mai 
order  house,  have 
apparently  been  detected  by  the 
United  States  Government  in  sell¬ 
ing  goods  under  misrepresenta¬ 
tion,  will  at  least  not  sadden  the 
merry  Christmas  season.  The 
evidence  on  which  the  Govern¬ 
ment’s  indictment  was  based  was 
secured  by  the  Iowa  Retail 
Merchants’  Association,  and  is 
said  to  be  complete  in  every  de¬ 
tail. 

This  is  the  decent  way  to  fight 
the  mail  order  houses — show  up 
their  frauds  and  their  lies,  and 
publish  the  fact  broadcast.  One 
bona  fide  exposure  like  this  has* 
more  real  weight  in  the  move-* 
ment  to  keep  local  trade  at  home,, 
than  a  thousand  years  of  suclij 
schemes  as  the  “black  book 
scheme,”  which  comprehended 
getting  the  firm’s  catalogues  and 
burning  them.  The  latter  was 
the  most  utterly  illogical  idea  im¬ 
aginable.  The  only  way  to  crip¬ 
ple  the  mail  order  house  is  to 
show  its  customers  that  it  is  un¬ 
worthy  of  confidence.  The  burn¬ 
ing  of  its  catalogues  not  only  did 
not  do  this,  but  it  aroused  the 
consumers’  sympathy. 


Another  Food  Trust  Sued. 

United  States  Government  Brings  Ac¬ 
tion  Against  T exas  Millers’  Association, 
Which  Comprises  120  Millers  and 
Dealers.  Charged  with  Maintaining 
an  Illegal  Combination  to  Restrain 
Trade  and  Inflate  Prices. 

These  are  unhealthy  times  for 
trusts  and  combines  of  all  sorts 
in  this  country.  Every  time  a 
little  combine  raises  its  head  the 
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Government  stands  ready  to 
whack  it.  The  latest  action  along 
this  line  is  that  brought  by  the 
I  United  States  Attorney-General 
against  120  concerns  comprising 
the  Texas  Millers’  Association. 
The  defendants  are  flour  millers, 
and  they  are  accused  of  maintain¬ 
ing  an  illegal  combine  in  restraint 
of  trade.  In  detail  the  following 
are  the  counts  for  the  indictment : 

1.  To  prevent  competition  among 
the  members  thereof  in'  the  purchase 
of  wheat  and  other  grain,  and  in  the 
sale  of  flour  and  other  products  of 
grain. 

2.  To  fix  and  regulate  the  price  of 
flour  and  other  products  of  grain. 

3.  To  fix  and  regulate  the  differ¬ 
ence  in  prices  between  the  different 
grades  of  flour. 

4.  To  prevent  payment  of  broker¬ 
age  and  the  allowance  of  discounts. 

5.  To  make  it  difficult  for  millers 
to  depart  from  the  prices  fixed  by  the 
Association. 

6.  To  discipline  members  who  re¬ 
fuse  to  abide  by  the  prices  and  regu¬ 
lations  fixed  by  the  Association. 

7.  To  prevent  the  allowance  of 
credit  in  the  sale  of  flour  and,  the 
other  products  of  wheat. 

8.  To  prevent  competition  in  the 
purchase  of  wheat  and  other  grain. 

9.  To  fix  and  regulate  the  price 
of  wheat  and  other  grain  and  the 
products  of  grain. 

10.  To  prevent  competition  in  the 
purchase  of  wheat  and  grain  and  sale 
of  products  of  grain,  and  to  monopo¬ 
lize  said  business. 

11.  To  prevent  free  competition 
in  the  purchase  and  sale  of  grain. 

12.  To  lessen  and  regulate  the 
output  of  flour  and  other  products  of 
grain. 


Local  Pennsylvania  Associations 
in  Various  Movements. 


Frankford  Association  Organizes  Build¬ 
ing  Association.  Lewistown  Merchants 
Busy  With  Plans  for  Public  Benefit. 
Other  Small  News  of  the  State. 


Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Dec.  12,  1907. 

The  Frankford  Retail  Grocers’ 
Association  have  organized  a 
building  and  loan  association  and 
will  apply  for  a  charter. 

A  large  and  enthusiastic  meet¬ 
ing  of  the  Business  Men’s  Asso¬ 
ciation  of  Lewistown  was  held 
Tuesday  night  at  the  office  of  the 
secretary,  W.  H.  Meyers.  The 
6  o’clock  closing  movement  was 
considered  "at  length,  and  by 
an  almost  unanimous  vote  the 
present  closing  agreement  will  re¬ 
main  as  it  is  at  present,  with  the 
exception  that  merchants  will 
keep  their  stores  open  on  railroad 
pay  day. 

Resolutions  regarding  the  pos¬ 
tal  savings  bank  and  parcels  post 
were  drafted  and  copies  sent  to 
the  National  Representative  and 
Senators. 

Other  matters  pertaining  to 
new  manufactories  were  acted 


upon.  A  fund  for  purchasing 
grounds  for  new  industries  will 
be  raised. 

At  a  recent  meeting  of  the 
Pittsburg  Retail  Butchers’  and 
Meat  Dealers’  Protective  Asso¬ 
ciation  the  following  officers  were 
elected :  president,  Henry  G. 
Fese;  vice-presidents  R.  W.  Me- 
dick,  Charles  Fink ;  treasurer, 
Nils  Lundell ;  recording  secretary, 
George  J.  Kurtz ;  financial  sec¬ 
retary,  J.  B.  Schamberg;  direct¬ 
ors,  H.  F.  Sachs,  J.  Hartman,  M. 
Schlanger,  F.  T.  Roos,  M.  Flem¬ 
ing,  J.  Nusbaumer,  H.  C.  Clapper, 
Charles  Hahn  and  George  Hoff¬ 
man. 

It  was  reported  that  the  asso¬ 
ciation  does  not  make  prices,  but 
is  organized  for  the  protection  of 
its  members  to  get  fair  treatment 
from  wholesalers  and  to  regulate 
credits. 

The  business  men  of  Wilmer- 
ding  recently  formed  a  Board  of 
Trade. 

A.  M.  Howes, 
State  Secretary. 


BIO  CONCERN  CHANGES  SELLING 
TACTICS. 


Will  Sell  Hereafter  by  Demonstrating 
in  Model  Stores. 


Whoever  says  there  is  nothing  new 
under  the  sun  has  not  heard  about  the 
new  methods  of  selling  just  adopted  by 
the  National  Cash  Register  Company. 
Now  when  a  grocer  is  interested  in  buy¬ 
ing  a  register  he  is  taken  to  a  branch 
office  of  the  concern  where  model  stores 
have  been  put  in.  The  grocer  is  shown 
into  a  small  model  grocery  store.  The 
butcher  enters  a  small  model  butcher 
shop.  All  lines  of  trade  that  use  a  cash 
register  are  represented  in  these  small 
stores. 

The  sales  agent  for  the  cash  register 
company  asks  the  merchant  to  go  be¬ 
hind  the  counter  just  as  if  he  were  in  his 
own  store.  The  salesman  buys  some¬ 
thing,  pays  for  it  and  shows  the  grocer 
what  to  do  with  the  money  when  he  has 
a  cash  register. 

He  also  buys  something  on  credit  and 
pays  money  on  account.  In  fact,  he 
takes  up  all  transactions  that  would  hap¬ 
pen  in  an  actual  store  and  explains  to 
the  merchant  how  to  handle  them  in  con¬ 
nection  with  a  cash  register. 

This  method  has  been  called  the  most 
startling  and  attractive  change  ever 
made  by  this  well-known  concern.  It  is 
certainly  a  unique  idea  and  the  results 
obtained  so  far  indicates  that  it  is  going 
to  be  a  great  success. 

Very  great  interest  is  also  being  shown 
in  the  window  demonstrations  run  in 
connection  with  the  idea  of  selling  in 
model  stores.  In  the  windows  of  branch 
offices,  small  stores  are  shown  with  one 
of  the  533  different  styles  and  sizes  of 
National  Cash  Registers  in  use.  Two 
men  carry  on  the  transactions  that  take 
place  in  a  retail  store,  one  of  the  men 
acting  as  a  customer  and  the  other  as  a 
merchant. 

The  National  Cash  Register  Company 
are  firm  believers  in  window  display  ad¬ 
vertising  and  have  always  had  attractive 
displays  in  the  windows  of  branch  of¬ 
fices,  but  this  latest  novel  idea  of  carry¬ 
ing  on  actual  store  transactions  in  win¬ 
dows  is  the  most  successful  of  all. 


Make  a  Specialty  of 
Private  Estate  Coffee 


MBlBKnOSABiyTHE  TOtST  tBTEE  CJKIliC  Id  IMIS  KiBET : 
root  bvapricbstiai  pmvtJimmn.YM.tra ! 

■PRIVATE  | 
ISTATE" 

COFFEE 

f ADAUCHOIS&CO.-THE  FULTON  MlllV 
ESRBUSOttl  33bS  NEW  TURK Cm'.USA.j  -l 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 
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The  Turkey’s  Last  Request 

We  shouldn’t  be  surprised  any  day  to  hear 
of  a  turkey  leaving  as  his  last  request  to  be 
seasoned  with  Stickney  &  Poor’s  Poultry 
Seasoning. 

It’s  very  humiliating  for  a  finely-conditioned, 
self-respecting  turkey  to  go  to  the  table  half 
ruined — either  by  inexpert  home-made  sea¬ 
soning  or  by  prepared  seasoning  that’s  worse 
than  none. 

Stickney  &  Poor’s  Poultry  Seasoning 
isn’t  an  artificial  aid  to  the  flavoring  of  poultry; 
it  simply  brings  out  and  develops  the  last  vest¬ 
ige  of  the  fine  flavor  of  the  poultry  itself.  Get 
your  customers  to  use  it  once;  they’ll  never 
be  without  it  again. 

Stickney  &  Poor  Spice  Co.,  Boston,  Mass. 


FOUNDED  1816 


IN  WRITING  TO  nDVERTlSBRS  KINDLY  MBNTION  M  GROCERY  WORLD*' 


Wants  Associated  Grocers  to  Attack 
Short-Weight  Lard 

Massachusetts  Association  Agitating  the  Question  of  Under¬ 
weight  Lard.  Biscuit  Trust  Says  Its  Goods  are  Packed  Net 
Weight.  President  Roosevelt’s  Attitude  Toward  Parcels 
Post. 


those  interested  in  pushing  this 
scheme  for  parcels  post. 

It  is  only  when  danger  is  ap¬ 
parent  that  the  retailer  can  ibe 
awakened  out  of  his  lethargy  and 
induced  to  turn  his  hand  for  self¬ 
protection. 

John  A.  Green, 
National  Secretary 


Special  correspondence  of  "Grocery  World.” 

Cleveland,  Ohio  Dec.  1 2,  1907. 

A  letter  received  at  the  Ohio 
convention  from  President  Hum¬ 
phrey,  of  the  Massachusetts  Re¬ 
tail  Grocers’  Association,  con¬ 
tains  the  following  information: 

I  would  like  to  make  one  sugges¬ 
tion  to  your  convention,  and  that  is 
in  regard  to  the  western  packages 
of  lard  and  lard  compound — that  the 
grocers  of  the  country  do  condemn 
the  practice  of  packing  lard  in  gross 
packages  instead  of  net,  and  of  tins 
even  short  weight  at  that. 

1  purchased  a  50-pound  tin  of  lard 
compound  which  only  weighed  49 
pounds  gross,  which  I  contend  is  a 
piece  of  imposition  on  the  public,  and 
some  five-pound  tins  which  only  con¬ 
tained  454  pounds  of  lard. 

I  believe  agitation  is  the  only 
means  of  righting  the  many  evils  the 
grocers  have  to  contend  with, 
yours  very  truly, 

Frederick  Humphrey,  President. 
Fast  Weymouth,  Mass. 

*  *  * 

Last  week  I  received  the  fol¬ 
lowing  letter,  which  I  at  once 
forwarded  to  the  National  Bis¬ 
cuit  Co. : — 

Dear  Mr.  Green : — I  .want  you  to 
tell  me  what  to  do  in  regard  to  short 
weight  on  crackers  and  cakes.  I 
have  changed  my  buying  from  the 
National  Biscuit  Co.  to  Huston  Bis¬ 
cuit,  to  Martin  Cracker  Co.,  to  T.  L. 
Lewis,  and  find  no  relief  from  either. 

All  short.  To-day  I  have  a  ship¬ 
ment  from  T.  L.  Lewis  and  have  just 
weighed  three  boxes  of  cakes  which 
cost  16  cents  less  10  per  cent. 

Vanilla  Wafers  marked  17  pounds 
weighed  only  14  pounds. 

Ice  Creams  marked  16  pounds 
weighed  only  12x/2  pounds. 

Ice  Crips  marked  25  pounds 
weighed  only  21 J4  pounds. 

The  last  mentioned  only  cost  9 
cents.  I  am  so  disgusted  I  will  not 
weigh  the  rest  of  the  shipment,  but 
will  wait  to  hear  from  you. 

We  should  have  some  relief  from 
these  men  that  hold  up  without 
any  mask. 

Yours  truly, 

F.  M.  Nixon. 

Anniston,  Alabama. 


tories  are  all  putting  up  their  goods 
absolutely  in  accordance  with  our  in¬ 
structions,  or  in  other  words,  net 
weight. 

1  will,  however,  have  our  salesman 
call  on  Mr.  Nixon  the  next  time  he 
goes  to  Anniston,  and  look  the  mat¬ 
ter  up  fully. 

Yours  truly, 

J.  D.  Richardson,  V.  P. 

*  *  5k 

For  some  time  past  the  retail 
trade  of  the  United  States  have 
looked  forward  with  a  great  deal 
of  concern  as  to  what  the  Presi¬ 
dent  would  say  in  regard  to  the 
recommendations  of  the  Post¬ 
master-General  or  what  action  he 
would  take  in  regard  to  the  pro¬ 
posed  parcels  post  system. 

After  reading  the  President’s 
message,  and  especially  that  part 
of  it  that  refers  to  the  recommen¬ 
dation  of  the  Postmaster-General, 
we  are  satisfied  with  the  position 
taken  by  the  President,  and  feel 
assured  that  he  would  do  nothing 
to  influence  Congress  that  would 
in  any  way  jeopardize  the  retail 
interests,  even  in  the  smallest 
towns. 

I  he  following  is  the  paragraph 
which  refers  to  the  matter  in 
question : — 

I  further  commend  to  Congress 
the  consideration  of  the  Postmaster- 
General’s  recommendation  for  an  ex¬ 
tension  of  the  parcels  post,  especially 
on  the  rural  routes.  There  are  now 
38,215  rural  routes,  serving  nearly 
15,000,000  people  who  do  not  have 
the  advantages  of  the  inhabitants  of 
cities  in  obtaining  their  supplies. 
These  recommendations  have  been 
drawn  up  to  benefit  the  farmer  and 
the  country  storekeeper,  otherwise, 

I  should  not  favor  them,  for  I  be¬ 
lieve  that  it  is  good  policy*  for  our 
government  to  do  everything  possible 
to  aid  the  small  town  and  the  coun¬ 
try  district.  It  is  desirable  that  the 
country  merchant  should  not  be 
crushed  out. 


*  *  * 

The  following  letter  is  the  an¬ 
swer  received  from  the  National 
Biscuit  Co.: — 

Dear  Mr.  Green Upon  my  re¬ 
turn  to  the  city,  I  find  your  letter  of 
the  Iith,  inclosing  copy  of  one  that 
you  received  from  F.  M.  Nixon,  of 
Anniston,  Ala.,  in  which  he  states 
that  he  has  quit  buying  from  this 
company  because  of  short  weights. 

I  am  certainly  very  much  sur¬ 
prised  to  receive  a  letter  of  this  kind, 
because,  as  was  explained  to  you  by 
Mr.  Green  and  mvself,  we  are  put¬ 
ting  up  our  goods  net  weight  as 
nearly  as  it  can  possibly  be  done. 

Just  a  few  days  ago,  I  made  an  in¬ 
vestigation  and  found  that  our  fac¬ 


M  hile  the  president  recom¬ 
mends  to  Congress  the  considera¬ 
tion  of  the  matter  as  proposed  by 
Mr.  Meyer,  yet  he  also  asks  Con¬ 
gress  to  do  nothing  that  would 
interfere  with  the  retailer  in  the 
J  small  towns  and  the  country  dis- 
!  tricts. 

\\  hile  we  are  satisfied  with  our 
position  up  to  the  present  time, 
^  we  feel  that  these  conditions  have 
been  brought  about  by  the  hard¬ 
est  work  and  the  closest  vigilance 
being  kept  on  the  movements  of 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


In  re  “Woman’s  Home  Companion.” 

Harrisonburg,  Va., 

December  10,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — We  are  glad  to  see 
you  pouring  hot  shot  into  the 
“Woman’s  Home  Companion.”  If 
the  person  who  wrote  those  articles 
had  nothing  better  to  write  about 
he  had  better  not  have  written  any¬ 
thing. 

We  would  hardly  know  how  to 
conduct  our  business  without  the 
help  of  the.  “Grocery  World.” 

Yours  truly, 

Lineweaver  Bros. 

*  *  * 

An  Echo  of  the  Mergenthaler 
Collapse. 

Philadelphia,  Dec.  10,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — In  your  issue  of  No¬ 
vember  25,  1907,  in  your  editorial 
column  you  said  that  the  Mer¬ 
genthaler  Horton  Basket  Machine 
Co.  never  got  anywhere  and  that 
they  never  paid  a  dividend.  Well, 
I  know  that  the  company  did  a 
very  large  business  in  1906,  but 
this  year  was  an  off  year,  and  yet 
they  have  done  a  very  good  vol¬ 
ume  of  business. 

I11  Januarv  of  1906  they  paid 
a  cash  dividend  of  around  $50,000, 
and  in  the  following  May  their 
scrip  dividend  amounted  to  about 
$100,000,  a  great  deal  of  which 
was  cashed  inside  of  six  months. 

know  I  got  some  of  mine  cashed 
inside  of  sixty  days,  but  there  has 
ieen  a  great  deal  of  crookedness 
in  one  wray  or  another,  I  think, 
as  the  brokers  who  were  lauding 
it  to  the  skies  a  few  months  ago 
are  now  keeping  very  quiet  in 
one  way  about  it,  but  they  are  try¬ 
ing  to  induce  some  of  the  stock- 
lolders  now  to  sell  their  stock  for 
a  mere  trifle, as  they  say  they  don’t 
enow  what  will  be  the  outcome. 

firmly  believe,  however,  that  the 
management  lately  has-misrnan- 
aged  it  on  purpose  to  try  to  freeze 


out  some  of  the  stockholders,  as 
none  of  the  brokers  who  were 
selling  it  up  until  lately  want  to 
give  any  information  about  it  if 
they  can  possibly  help  it.  So  it 
is  either  going  to  be  a  big  success 
yet  or  a  complete  failure.  I  can 
scarcely  believe  it  can  fail,  as  they 
have  the  machine  to  make  the 
baskets  and,  if  properly  managed, 
can  get  plenty  of  business,  as  the 
field  is  very  large. 

Yours  truly, 

S.  Kirkpatrick. 

*  *  * 

To  Sell  Tea  Lead. 

Avoca,  Pa.,  Dec.  2,  1907. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  give  me 
the  names  of  firms  in  your  city 
who  buy  tea  lead.  We  have  a 
quantity  now  for  sale  and  wish  to 
write  some  buyers  for  prices  on 
same. 

Inclosed  find  stamped  envelope 
for  reply. 

1  hanking  you  in  advance,  we 
are, 

Yours  truly, 

McLaughlin  Bros. 

United  States  Smelting  Works, 
1615  Spring  Garden  street; 
Woodfall  Bros.,  2227  Wood 
street ;  Merchant  &  Evans  Co., 
517  Arch  street,  all  of  Philadel¬ 
phia,  Pa. 

*  *  * 

To  Sell  Coins. 

Egypt,  Pa.,  Nov.  29,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please 
mail  me  a  few  addresses  of  per¬ 
sons  that  collect  coins? 

Will  you  please  let  us  know  the 
value  of  a  Columbian  half  dol¬ 
lar  of  1892  and  how  many  were 
coined  in  1892? 

Thanking  you  in  advance  for 
any  information  you  can  give  11s, 
we  remain, 

Yours  truly, 

J.  W.  Peters  &  Co. 

Columbian  half  dollars  are  very 
plentiful  and  are  worth  a  pre¬ 
mium  of  from  10  to  20  cents,  ac¬ 
cording  to  their  condition. 

Shapiro  &  Co.,  5  S.  Seventh 
street,  S.  F.  Nealis,  910  S. 
Twelfth  street,  Philadelphia,  and 
D.  Broskey,  849  Broadway 
New  York,  are  coin  dealers. 

*  *  * 

Laundry  Supplies. 

Shamokin,  Pa.,  Dec.  9,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Kindly  send  me 
names  of  firms  where  I  might  be 
able  to  purchase  machinery  and 
laundry  supplies. 

Yours  truly, 

M.  J.  Haile  &  Bros. 

Barnes  &  Erb  Laundry  Co., 
3846  Lancaster  avenue;  Wm. 
Sprague  &  Co.,  628  Filbert  street, 
Philadelphia. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  still  quiet 
and  inactive,  as  befits  the  season, 
although  values  in  all  lines  are 
well  maintained.  In  spite  of  the 
light  demand,  stocks  of  tea  seem 
to  be  in  strong  hands,  and  no 
concessions  are  being  made  in 
price.  The  past  week  has 
brought  no  development  in  any 
quarter,  prices  and  the  general 
situation  being  unchanged. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  very  steady.  There  is 
only  a  moderate  business  doing, 
the  financial  situation  preventing 
any  great  activity.  The  Brazilian 
syndicate  has  the  situation  well 
in  hand.  December  1st,  when 
their  loans  fell  due,  has  come  and 
gone,  and  their  claim  to  have  mat¬ 
ters  in  shape  so  that  their  large 
surplus  stock  can  be  carried  until 
December  I,  1908,  seems  now 
likely  to  be  carried  out.  The 
receipts  of  Rio  and  Santos  coffee 
in  Brazil  have  fallen  off  greatly, 
whether  naturally  or  as  one  of  the 
syndicate  plans  is  not  certain.  If 
the  falling  off  is  legitimate,  it 
indicates  a  current  crop  of  Rio 
and  Santos  coffee  of  a  little  less 
than  10,000,000  bags,  which  is  a 
decrease  of  about  9,000,000  from 
the  last  crop.  There  is  a  dispo¬ 
sition  among  the  conservative 
trade,  however,  to  take  every¬ 
thing  that  comes  from  Brazil  with 
a  grain  of  salt.  This  much  seems 
to  be  established,  however — that 
the  syndicate  seems  perfectly  able 
to  handle  the  inflation  scheme 
successfully.  If  its  success  con¬ 
tinues  the  trade  may  look  for  an 
advance  in  Rio  and  Santos  coffee 
as  the  season  advances.  Mild 
coffees  are  steady  and  unchanged. 
Java  and  Mocha  are  unchanged 
and  in  moderate  demand. 

Sugar. 

The  sugar  market  is  strong.  In 
Europe,  Cuba  and  New  Orleans 
the  raw  market  is  higher,  as  re¬ 
ported  in  detail  elsewhere,  by  rea¬ 
son  of  expected  shorter  crops.  In 
New  Orleans  this  advance  has 
amounted  to  cent  from  the  low¬ 
est  point.  Cuba  is  also  substan¬ 
tially  higher,  as  is  Europe.  Re¬ 
fined  sugar  is  unchanged  as  .yet, 
but  if  raws  keep  on  advancing, 
refined  doubtless  will  also.  In 
the  West  refined  beet  sugar  has 
.  advanced  10  points  during  the 
j  week,  owing  to  the  general  firm¬ 


ness.  Refined  sugar  is  in  very 
fair  demand,  partly  in  anticipa¬ 
tion  of  an  expected  advance. 

Syrup  and  Molasses. 

Glucose  remains  unchanged  for 
the  week,  and  will  probably  rule 
unchanged  on  the  present  basis 
for  some  few  weeks.  Compound 
syrup  is  in  moderate  demand  at 
unchanged  prices.  Sugar  syrup 
is  wanted  for  export,  but  not 
much  for  home  trade.  New  mo¬ 
lasses  is  coming  forward,  and  is 
in  some  demand.  Fine  grades, 
which  are  scarce,  advanced  2  to 
3  cents  per  gallon  during  the 
week.  Old  crop  molasses  is  dull 
and  unchanged. 

Fish. 

There  has  been  very  little  de¬ 
mand  for  mackerel  during  the 
week,  and  there  will  be  very  lit¬ 
tle  until  after  the  holiday  season. 
Prices  have  shown  no  weakness 
during  the  week,  and  further  ad¬ 
vances  in  Norway  and  Irish  fish 
seem  to  be  expected  after  the  first 
of  the  year.  Shores  are  for  the 
present  cutting  very  little  figure. 
Codfish  is  selling  moderately  at 
unchanged  prices.  Domestic  sar¬ 
dines  are  dull  and  unchanged,  but 
some  holders  are  predicting  a 
rather  sharp  advance  after  the 
first  of  the  year,  owing  to 
short  supply.  Foreign  sardines 
are  scarce  and  very  high.  Sal¬ 
mon  is  quiet  and  unchanged. 

Dried  Fruits. 

Primes  show  no  change  in 
price,  though  the  demand  is  some¬ 
what  better.  Secondary  markets 
are  still  about  34  cent  below  the 
coast.  Peaches  are  exceedingly 
dull,  prices  being  unchanged. 
Apricots  are  scarce,  unchanged 
and  dull.  Currants  are  active  and 
will  continue  so  until  after  the 
holidays.  Prices  are  unchanged. 
Raisins  are  still  soft.  Seeded  rai¬ 
sins  are  easier  in  Philadelphia 
than  in  other  large  markets. 
Loose  raisins  are  still  weak  and 
unchanged  in  price.  Citron  is  in 
fair  demand  and  unchanged  in 
price.  Apples  are  weaker  and  in 
light  demand. 

Canned  Goods. 

There  have  been  almost  no  de¬ 
velopments  in  the  canned  goods 
market  during  the  past  week. 
Tomatoes  still  linger  around 
80  cents,  f.  o.  b.,  with  very  little 
demand  in  this  market.  There  is 
some  demand  outside,  however, 
and  some  sales  at  234  cents  ad¬ 
vance  have  been  made  during  the 
week  for  other  territory.  Stocks 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 

Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


-&WITH* 

tomato  sauce. 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


You’ll 

Change 

- Your - 

JVIind 

About 

CUood 

If  you  think  wood  is  the  only  material  to  make 
bins  of  you  should  see  our 

Decorated  Compartment  Cabinets 
for  Teas,  Coffees  and  Spices 

They  are  made  of  heavy  tin — good  American 
tin  of  the  highest  grade,  and  are  cleaner,  lighter 
and  more  beautiful  than  any  wooden  bins  you 
ever  saw.  Another  advantage  is  that  the  price  is 
probably  lower  than  you  had  any  idea  of. 

We  make  several  styles  of  these,  photograph¬ 
ically  shown  in  Catalogue  No.  4.  Why  not  get  a 
copy  and  look  it  over? 


American  Can 

Necu  York  Chicago 


Co  mpany 

San  praneiseo 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


Crescent  Mfg .  Co.,  Seattle, Wash. 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Ajent*,  NEW  YORK  CITY 


Does  lour  Business  Deed  e  Tonic  ? 


We  have  a  ‘‘help”  that  you  can 
use  and  can  afford  to  use. 

Write  us  for  it  on  your  business 
stationery. 


J&xobi  Manufacturing  Company 


Fourth  and  Green  Streets,  Philadelphia. 


SHOW  IT! 


Pile  Up  Your  Stock  of 

DEPENDABLE 


MILLBOURNE 


FLOUR 


where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  G  WILSON  CO. 

Proprietor* 

City  Offices,  672-686  Bourse.  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


of  tomatoes  in  most  jobbers’ 
hands  are  low.  Corn  is  dull  and 
unchanged  in  every  line.  Peas 
are  steady  to  firm,  and  in  mod 
erate  demand.  Some  Western 
packers  have  named  future  prices 
during  the  week  on  a  basis  some¬ 
what  higher  than  last  year 
Peaches  are  unchanged,  high, 
scarce  and  dull.  Apples  art  weak¬ 
er,  probably  by  as  much  as  25 
cents  on  gallons.  The  small  line 
of  Baltimore  canned  goods  is  un 
changed  and  quiet.  California 
canned  goods  are  hardly  selling  at 
all  from  first  hands,  stocks  being 
very  light. 


Beans  and  Peas. 

Pea  beans  are  scarce  on  spot 
and  are  quoted  as  high  as  $2.40. 
To  come  forward,  however,  the 
market  is  as  low  as  $2.15.  Var¬ 
ious  causes  are  hindering  ship¬ 
ments.  One  is  the  fact  that  far¬ 
mers  have  been  demanding  cash 
for  their  beans,  and  another  the 
unusually  large  percentage  of 
poor  beans,  this  taking  a  much 
longer  time  to  prepare  the  stock 
for  the  market.  Beans  will  al¬ 
most  surely  be  lower  within  a 
few  weeks,  as  the  crop  is  large. 
Marrow  beans  are  also  lower,  and 
offers  have  been  made  to  come 
forward  as  low  as  $2,123^.  Cal¬ 
ifornia  limas  are  unchanged  and 
moderately  active.  Yellow  split 
peas  are  about  25  cents  per  barrel 
cheaper,  but  green  and  Scotch,  in 
outside  markets,  are  quoted  about 
5  cents  per  bushel  higher. 


Produce. 

Pennsylvania  potatoes,  73  to  80 
cents  per  bushel;  York  State,  65 
to  75  cents  per  bushel ;  Jersey,  40 
to  45  cents  per  bushel,  demand 
fair  to  good ;  sweet  potatoes, 
primes,  go  cents  per  basket ; 
culls,  60  cents  per  basket,  de¬ 
mand  good ;  carrots,  35  to  40 
cents  per  basket,  demand  fair; 
yellow  onions,  $1.50  per,  two- 
bushel  bags,  40  cents  per  basket; 
white  onions,  $5  per  barrel;  $1.50 
to  $1.75  per  bushel  crate,  demand 
fair  to  good  ;  cauliflower,  long  cut, 
$2  to  $2.25  per  barrel ;  short  cut, 
$3  per  barrel,  demand  fair;  Dan¬ 
ish  cabbage,  $3  to  $3.50  per  bar¬ 
rel  ;  domestic,  $3  to  $3.50  per  bar¬ 
rel;  Savoy,  75  cents  to  $1  per  bar¬ 
rel,  demand  fair;  white  turnips, 
25  to  30  cents  per  basket ;  yellow, 
35  to  40  cents  per  basket,  demand 
fair ;  watercress,  2  to  2J/2  cents  per 
bunch,  demand  fair;  horseradish, 
$4.50  per  barrel,  demand  fair  to 
good;  celery,  York  State,  40  to 


50  cents  per  bunch  ;  Pennsylvania, 
7  to  10  cents  per  bunch,  demand 
fair;  parsnips,  $1.75  to  $2  per 
barrel,  demand  fair ;  pumpkins, 
$2.25  to  $2.50  per  barrel ;  60  to 
70  cents  per  basket,  scarce  and 
good  demand ;  oyster  plants,  3  to 
3 Yi  cents  per  bunch,  demand  fair; 
beets,  $2.50  per  100  bunches,  de¬ 
mand  fair  to  good ;  spinach,  75 
cents  to  $1.25  per  barrel,  demand 
fair. 

Butter. 

The  butter  market  continues  to 
advance.  The  receipts  of  fine, 
fresh  butter  are  still  very  small, 
being  hardly  enough,  in  fact,  to 
supply  the  demand.  Fine  prints  are 
especially  scarce  and  command  a 
premium  above  the  regular  mar¬ 
ket.  Held  creameries  are  in  good 
supply  and  good  demand,  on  ac¬ 
count  of  the  short  supply  of  fresh 
butter.  Under  grade  fresh  and 
held  creameries  are  quiet  and  in 
ample  supply.  Ladle  packed  and 
dairy  grades  are  in  light  supply 
and  very  little  demand.  The  pros¬ 
pects  are  for  an  advancing  mar¬ 
ket  on  fine  fresh  butter  until  the 
first  of  the  year. 


Green  Fruit. 

Apples,  20-ounce,  $4  per  barrel; 
Kings,  $4  per  barrel ;  Baldwins, 
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Eggs. 

Fresh  eggs  are  still  very  scarce, 
and  the  demand  is  greater  than 
the  supply.  A  premium  of  2  to  3 
cents  above  the  market  is  being 
paid  for  really  fancy  fresh  stock. 
Most  of  the  eggs  getting  in  are 
under  grades.  Fancy  spring 
packed  storage  eggs  are  iiv  good 
demand  at  present  market  prices. 
Stocks  of  storage  eggs  continue 
large  and  holders  are  making 
every  effort  to  move  as  many  as 
possible  before  the  first  of  the 
year.  The  prospects  for  fresh 
eggs  are  still  unsettled,  depending 
entirely  on  the  weather. 


Cheese. 

The  cheese  market  has  ad¬ 
vanced  during  the  past  week. 
Most  of  the  trade  are  allowing 
their  stocks  to  run  low,  and  are 
now  in  the  market  for  supplies. 
September  cheese  is  especially 
fine  and  commands  a  high  price. 
Late-made  cheese  is  still  in  large 
supply  and  has  to  be  sold  at  con¬ 
cessions  in  order  to  move.  Early- 
made  cheese  is  in  light  supply 
and  firm.  It  is  selling  very  close 
to  September  prices.  The  trade 
look  for  a  healthy  market  from 
now  on  until  the  opening  of  the 
new  cheese  season. 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
e  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
td  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
veral,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
obably  every  one  of  whom  has  some  technical  knowledge  of  win- 
>w-dressing.  What  we  want  is  articles  clearly  describing  window 
splays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
original — in  fact,  those  which  have  been  used  successfully  are 
:rhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
•erage  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
ould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
awings  are  also  sent  they  should  be  made  throughout  in  black  ink 
ot  pencil). 


,  per  barrel ;  Hulbersons,  $3 
■r  barrel ;  Greenings,  $3  per  bar- 
1 ;  Pippins,  $3  per  barrel ;  bulk, 

,  cents  per  bushel,  demand 
>od ;  bananas,  firsts,  $1.25  to 
•75  Per  bunch ;  8-hands,  $1  to 
.25  per  bunch ;  7-hands,  65  to 
i  cents  per  bunch ;  6-hands,  50 
65  cents  per  bunch,  demand 
)or;  lemons,  $2.75  to  $3.25  per 
)x,  demand  fair ;  California 
anges,  $2.50  to  $2.75  per  box ; 
unaicas,  $2  to  $2.25  per  box,  de- 
and  limited;  Florida  grape- 
uit,  $4  to  $5.50  per  box ;  Jamaica, 
(.50  to  $4.50  per  box,  demand 
ir  to  good ;  tangerines,  $4  to 
P50  per  strap,  demand  fair  to 
)od ;  pineapples,  $2  to  $2.75  per 
)x,  demand  fair  to  good. 

Provisions. 

There  has  been  no  material 
lange  in  the  provision  market 
lring  the  week.  No  change  has 
:curred  in  skinback,  regular  or 
cnic  hams,  though  picnic  hams 
e  very  scarce.  Pure  lard  shows 
5  material  change  from  last 
eek,  though  some  holders  are 
toting  an  ]/%  of  a  cent  off.  Com- 
wnd  lard  is  unchanged.  The  de- 
and  for  lard  is  good.  Dried  beef 
unchanged,  light  demand.  Bar- 
1  pork  unchanged  and  fair  de- 
and.  Canned  meats  firmer, 
irough  scarcity,  price  unchanged 
;  yet.  Bellies  and  bacon  seem  a 
ifle  weaker. 

Nuts. 

Peanuts,  green,  choice,  4%  cents 
;r  *  pound ;  fancy,  5  cents  per 
Hind ;  jumbo,  6l/2  cents  per  pound ; 
tasted,  choice,  $1  per  bushel; 
incy,  $1.25  per  bushel;  jumbo, 
It. 50  per  bushel,  demand  fair; 
monds,  19  to  20  cents  per  pound  : 
razils,  cents  per  pound;  fil- 
hrts,  ioj4  cents  per  pound;  pecans, 


11  cents  per  pound;  walnuts,  mar- 
bots,  13  cents  per  pound  ;  grenobles, 

12  cents  per  pound,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Sugar. 

The  raw  market  is  higher. 
Three  hundred  and  fifty  tons 
Porto  Rica  sugar,  the  first  of  the 
new  crop,  were  sold  at  3.85  cents. 
Thirty  thousand  bags  old  crop 
Cubas  brought  the  same  figure. 
Both  of  these  lots  were  for 
prompt  shipment. 

Owners  now  want  higher 
prices.  The  few  thousand  tons 
of  old  Cubas  remaining  in  the 
island  are  strongly  held  and  the 
planters  have  hopes  of  starting 
their  1908  season  from  a  higher 
level  than  was  thought  would  pre¬ 
vail.  Advancing  markets  in  Eu¬ 
rope  have  had  their  effect  here, 
adding  strength,  imparting  new 
confidence,  and  the  result  has 
been  the  obtaining  of  more  money 
for  the  sugars  carried.  Europe 
believes  her  beet  crops  have  been 
over-estimated.  The  weather 
hasn’t  been  suitable  and  the  beets 
being  worked  show  some  deteri¬ 
oration.  Continental  traders  and 
speculators  expect  that  the  sta¬ 
tisticians  will  reduce  their  figures 
in  regard  to  the  out  turn  and  they 
are  marking  up  quotations  on  that 
basis.  A  week  ago  their  price 
was  3.97  cents  and  had  been  hold¬ 
ing  steadily  at  about  that  level  for 
some  time  previous,  although  we 
had  been  making  constant  declines 
and  general  sugar  news  was  not 
of  a  very  re-assuring  nature. 
Europe,  because  of  a  reduction 
her  crops  are  expected  to  suffer, 
has  advanced  9  cents  per  100 
pounds.  It  would  seem  as  though 
there  is  some  basis  for  this  ad¬ 
vance,  the  beets  are  being 
worked,  the  sugar  extracted  and 
information  as  to  weight,  con¬ 
tent  and  condition  is  a  matter  of 
exact  knowledge  in  many  of  the 
districts.  If  it  shall  prove  that 
deterioration  of  the  roots  has 
spread  over  an  extended  area,  the 


loss  in  sugar  tonnage  would  be 
considerable,  and  we  might  then 
look  for  much  higher  prices. 
However,  as  far  as  the  crop  work 
has  gone  there  need  not  yet  be 
any  great  apprehension.  The  first 
estimates  of  the  European  output 
predicted  a  total  almost  equal  to 
that  of  the  crop  of  last  year. 
Europe  can  afford  to  lose  a  little 
and  then  have  enough  for  all 
needs.  This  new  development 
has  been  a  good  thing  for  our 
market.  We  have  made  declines 
beyond  all  reason.  Conditions 
were  somewhat  mixed,  with  the 
marketing  of  the  domestic  beet 
and  Louisiana  cane  crops  and  the 
extra  difficulties  attendant  upon 
that  marketing  this  year,  but  the 
sacrifices  made  were  greater  than 
necessary.  We’ve  had  something 
now  to  brace  up  the  situation, 
can  do  business  for  a  month  or 
five  weeks  on  a  surer  basis,  and 
get  a  little  profit  out  of  the  small 
stocks  that  remain  to  be  disposed 
of.  It  will  be  time  enough  for 
the  price  cuts  when  the  arrivals 
of  Cubas  commence,  about  the  fif¬ 
teenth  of  next  month.  There  will 
be  reason  for  declines  then,  but 
there  is  no  need  of  stopping  busi¬ 
ness  and  losing  advantage  of  the 
better  and  improved  conditions 
that  have  been  brought  about  and 
are  to  prevail  in  the  meantime. 
There  are  only  a  few  raws  left. 
The  refiners  will  want  them.  The 
country  needs  refined,  the  deal¬ 
ers’  stocks  have  been  very  low, 
refined  is  cheap,  there  is  5  points 
gain  in  the  contracts  placed  a  few 
days  ago,  and  it  is  all  right  to  go 
on  and  do  business  up  to  the  close 
of  the  season ;  no  boom,  but  a  re¬ 
covery  from  the  depression  and 
“hard  times”  atmosphere,  which, 
were  they  to  last,  would  soon  be¬ 
come  real.  It  will  be  a  welcome 
change  for  all  of  us. 

Refined  Sugar. — The  American 
Sugar  Refining  Co.,  Howell  and 
Arbuckle  quote  basis  of  granu¬ 
lated,  4.70  cents,  less  1  per  cent, 
cash.  The  Federal’s  price  is  4.60 
cents,  less  1  per  cent.  A  good 
business  has  been  transacted  in 
new  contracts.  Withdrawals  are 
fair.  Shipments  are  being  made 
promptly. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Pessimism  is  giving  way  to  op¬ 
timism  slowly,  but  none  the  less 
surely,  in  the  canned  goods  mar¬ 
ket  here.  As  the  canners  in  this 
section  were  among  the  first  to 
feel  the  effects  of  the  depression 
in  the  merchandise  markets,  as 
a  consequence  of  the  money 
panic,  they  may  be  the  first  to 
experience  the  return  of  the  ac¬ 
tivity  and  good  feeling  which  can¬ 
not  be  stayed.  Our  bank  friends 
are  again  commencing  to  loan 
money  on  canned  goods  as  col¬ 
lateral,  and  that  is  the  best  feat¬ 
ure  in  the  situation.  Whenever 


the  money  lenders  recognize  the 
fact  that  canned  goods  have  an 
intrinsic  value,  the  jobbers  can 
safely  take  their  cues  from  them. 
Holders  of  tomatoes  feel  much  en¬ 
couraged  this  week  because  trad¬ 
ing  in  that  article  has  been  re¬ 
sumed,  and  some  medium-sized 
lots  have  changed  owners  during 
this  week.  There  may  be  no  rush 
to  buy  tomatoes,  nor  any  other 
line  of  canned  goods,  for  some 
little  time  to  come,  but  shrewd 
buyers  will  be  quick  to  act  when 
they  feel  reasonably  sure  of  their 
ground.  The  month  of  December 
is  usually  one  of  the  dullest  in  the 
whole  year,  and  there  is  more  rea¬ 
son  for  it  this  time,  but  the  char¬ 
acter  of  the  buying  of  small  quan¬ 
tities  of  assorted  canned  goods 
frequently  repeated  seems  to  be 
proof,  in  advance  of  its  coming, 
that  the  market  is  in  good  shape 
for  improvement  after  the  New 
Year  is  fairly  started. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

In  going  over  the  market  we 
find  the  quantity  of  No.  3  stand¬ 
ard  tomatoes  for  buyers’  labels, 
obtainable  at  80  cents  per  dozen, 
very  light. 

There  is  some  little  buying  of 
tomatoes  from  day  to  day.  Noth¬ 
ing  heavy,  but  apparently  enough 
to  keep  the  market  from  declining 
further.  The  present  depressed 
state  of  affairs  does  not  seem  to 
deprive  holders  of  tomatoes  of 
their  confidence  in  the  future  of 
the  market.  The  fact  is  that  most 
of  them  are  in  good  position  to 
hold  the  goods  they  have  left. 
The  year  1907  has  been  a  good 
one  for  packers  in  this  section, 
and  while  the  exact  figures  as  to 
the  holdings  are  not  available,  it 
is  very  doubtful  if  the  entire  stock 
left  in  first  hand  is  more  than  10 
per  cent,  of  the  entire  pack.  As 
far  as  Baltimore  City  proper  is 
concerned,  the  percentage  of  the 
pack  on  hand,  we  think,  is  even 
smaller  than  this.  Reports  com¬ 
ing  in  from  quite  a  number  of 
jobbers  indicate  that  no  large 
stocks  are  being  held  throughout 
the  country  by  the  jobbing  trade. 
Without  making  any  predictions, 
it  is  pretty  safe  to  look  forward 
to  some  good  buying  of  tomatoes 
after  the  turn  of  the  year. 

The  low  prices  being  quoted 
on  Baltimore  pack  oysters  is  stir¬ 
ring  up  some  little,  though  not 
very  much,  business. 

Watch  sweet  potatoes.  Stocks 
are  very  light  and  this  is  one  of 
the  few  items  which  have  not 
shown  any  tendency  to  decline 
during  the  past  month.  This  is 
due  to  actual  scarcity. 

Tiios.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

No.  3. 

With  the  monetary  situation 
somewhat  improved  and  the  pros- 
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pects  of  more  ready  money,  a  re¬ 
laxation  of  the  hoarding  grasp 
and  general  improvement  prob¬ 
able  in  the  near  future,  tomatoes 
are  again  looking  up  and  the  gen¬ 
eral  feeling  is  decidedly  better 
than  it  has  been  for  some  weeks 
past.  There  has  been  an  excep¬ 
tionally  good  demand  for  3s 
standard  tomatoes,  country  pack¬ 
ed,  for  buyers’  label,  and  owing  to 
the  extremely  light  stocks  of 
goods  remaining  in  packers’ 
hands  and  only  a  small  percentage 
being  adaptable  to  buyers’  label, 
as  it  is  a  custom  with  the  pack¬ 
ers  to  label  practically  all  their 
goods  before  cold  weather  sets  in, 
it  is  exceedingly  difficult  to  locate 
buyers’  label  lots  under  82R2  to 
85  cents.  Quite  a  bunch  of  bids 
at  TJx/z  cents,  f.  o.  b.  for  packers’ 
label  have  been  turned  down  and 
the  number  of  sales  have  been 
made  on  a  basis  of  80  cents,  offer¬ 
ings  at  this  price  are  considerably 
lighter  than  they  were  a  week 
ago  and  the  tendency  is  upward 
just  as  quick  and  as  fast  as  the 
financial  wheels  begin  to  run 
more  smoothly. 

As  2s  tomatoes  are  scarce,  there 
is  considerable  interest  shown  in 
this  size;  reports  indicating  that 
they  can  be  bought  at  60  cents, 
f.  o.  b.  cannot  always  be  verified, 
although  in  some  cases,  this  has 
been  a  lever  in  obtaining  62)4- 
cent  offerings  on  this  basis.  10s, 
or  gallons,  are  held  at  $2.65.  Ex¬ 
tra  standard  3s  are  difficult  to  lo¬ 
cate  for  buyers’  label. 

'Flic  corn  market  has  not  shown 
improvement  in  keeping  with  to¬ 
matoes  and  stagnant  conditions 
continue  to  prevail,  with  few  in¬ 
quiries  and  little  business  during 
the  week.  Southern  Maine  style 
can  be  obtained  on  the  basis  of  65 
cents,  f.  o.  b.  factory,  while  shoe- 
peg  is  offered  on  the  basis  of  72^ 
cents  for  standard  and  85  cents 
for  fancy  grades,  under  wrapper 
label. 

Strasbaugii,  Silver  &  Co. 

Aberdeen,  Md. 

Imported  Fish  Products. 

The  trade  in  all  kinds  of  salt 
fish  continues  dull  and  feature¬ 
less. 

Holland  and  Scotch  herring  are 
plentiful  and  prices  arc  in  buyers’ 
favor. 

Irish  herrings  are  in  short  sup¬ 
ply  and  in  good  demand  at  full 
prices. 

Norway  herrings  in  fairly  good 
supply  and  in  very  good  demand, 
owing  to  the  particularly  fine 
quality  and  the  low  prices  prevail¬ 
ing. 

Irish  mackerel  arc  scarce  and 
in  hand-to-mouth  demand. 

Norway  Mackerel. — Dull,  but 
very  firm.  Holders  are  making 
no  concessions  and  are  looking 
for  higher  prices.  Stocks  arc  very 
unimportant,  and  a  half  ways  fair 
demand  will  clear  all  the  stocks 
that  are  available  of  Norwav 
mackerel ;  consequently  no  lower 


prices  can  be  looked  for  this  sea¬ 
son. 

Imported  Oil  Sardines. — There 
is  no  change. 

The  first  shipments  of  new 
French  sprats  has  arrived  to-day 
and  the  quality  is  very  nice.  Fish 
are  small,  and  although  business 
in  general  is  rather  quiet,  arriv¬ 
ing  lots  are  taken  up  freely  by 
buyers  who  are  without  stock. 

Buying  in  general  in  our  lines 
has  been  very  limited  and  it  is  our 
opinion  that  when  the  demand 
comes  again  after  the  turn  of  the 
year,  our  wholesale  grocers  will 
find  themselves  with  very  little 
stocks  on  hand,  and  when  they 
will  be  obliged  to  buy,  they  will 
have  to  pay  full  prices  to  get  what 
they  want,  as  almost  everything 
in  our  line  is  scarce,  and  this 
scarcity  cannot  be  relieved  until 
new  catch  and  new  crops  come 
in,  which  cannot  be  looked  for  for 
some  little  time  yet.  There  is  ex¬ 
cellent  outlook  for  a  good  spring 
business. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  shows  more  ac¬ 
tivity.  In  our  opinion,  higher 
prices  must  rule  after  the  turn  of 
the  year.  There  have  been  few 
import  orders  placed  during  the 
last  thirty  days,  and  stocks  are 
gradually  diminishing.  When  the 
scarcity  prevails,  a  firmer  market 
will  prevail. 

Pepper. — Prices  are  practically 
unchanged.  The  demand  is  very 
fair.  We  look  for  a  slowly  rising 
market. 

Cayennes. — Demand  fair  and 
prices  are  lowest  for  years. 


XXII. — Tying  Theory  ltound  Your 
Feet. 

An  ounce  of  practice  is  worth 
more  than  a  pound  of  theory. 

While  theories  are  valuable,  the 
man  who  goes  no  further  than  theo¬ 
rizing  accomplishes  very  little  in 
these  times,  when  the  men  who  do 
things  are  in  such  great  demand. 

The  theory  is  necessary,  for  the 
man  who  works  without  it  is  work¬ 
ing  under  the  disadvantages  of 
darkness.  The  theory  brightens  the 
way  of  the  worker,  but  the  theory 
man  of  to-day,  no  matter  what  line 
of  work  lie  takes  up,  must  also  be 
a  worker.  He  must  be  able  to  dem¬ 
onstrate  his  theories  or  they  are 
generally  put  down  as  of  little  value. 

The  practical  man  has  learned  all 
he  knows  by  dear  experience,  and 
what  he  knows  he  knows  well.  His 
great  troubles  are  his  limitations. 


Cloves. — Prices  practically  un¬ 
changed  during  the  week.  Re¬ 
ceipts  at  Zanzibar  indicate  an  un¬ 
usually  large  crop. 

Pimento  (Allspice).  —  Very 
steady,  and  it  looks  to  us  like  this 
spice  should  advance. 

Mace. — Demand  at  this  season 
large.  Prices  are  steady,  but  un¬ 
changed. 

Nutmegs. — In  better  demand. 
Prices  continue  lowest  on  recorc 
and  are  safe  at  present  market 
value. 

Cassias. — Getting  scarcer;  de¬ 
mand  somewhat  larger.  Prices 
are  steady  and  firm. 

Gingers. — Demand  good  at 
steady  prices.  There  has  been  lit¬ 
tle  or  no  change  of  note. 

Seeds. — Mustard  seed  steady. 
Caraway  slightly  easier.  Poppy 
is  unchanged  and  celery  remains 
firm.  Coriander  is  in  fair  demanc 
at  unchanged  prices. 

Rubbed  sage  and  sweet  herbs 
are  selling  well. 

McCormick  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

Salad  from  Florida  commands 
$1.50  to  $2.50.  The  quality  at 
the  higher  price  is  very  fine  and 
the  demand  is  good. 

Hot-house  radishes  seem  to  be 
wanted  at  $3  to  $3.50  per  100.  The 
quality  is  very  fair. 

Florida  tomatoes  are  also  high¬ 
er— $4  to  $4.50  for  the  finest, 
though  there  are  some  about  at 


I  ike  him  into  fields  outside  of  past 
experience  and  he  is  a  timid  investi¬ 
gator,  for  he  is  accustomed  to  bas¬ 
ing  every  action  on  precedent. 

The  theory  man,  on  the  other 
hand,  is  always  trying  to  break 
away  from  precedents  and  tries  to 
accomplish  better  results  in  an 
easier  way.  lie  is  necessary  to 
progress,  and  is  probably  just  as  im¬ 
portant  a  factor  in  the  world’s 
doings,  but  it  must  always  be  borne 
in  mind  that  no  amount  of  theory  is 
of  any  value  unless  a  practical  man 
puts  it  into  practical  use. 

If  you  have  a  theory,  be  practical 
enough  to  demonstrate  its  value. 
Do  not  be  satisfied  with  it  as  a  the¬ 
ory.  Go  ahead  and  make  it  a  fact. 
Show  it  to  be  practical  and  then  you 
have  accomplished  something,  and 
have  something  more  than  a  dream 
to  satisfy  you.  F.  A.  P. 


$2.50  to  $3.  The  latter,  however, 
are  poor.  California  tomatoes  arc 
about  out.  Hothouse  fruit  ranges 
from  25  to  30  cents  and  are  selling 
well. 

Long  Island  cauliflower  ranges 
from  $2.25  to  $3.50  per  barrel  and 
is  in  fair  demand.  Some  very 
good  cauliflower  is  on  the  market. 

Florida  eggplants  are  not  pop¬ 
ular  just  now.  The  price  aver¬ 
ages  $2  per  crate. 

Florida  beans  show  an  advance 
over  last  week.  The  present  quo¬ 
tation  is  $2.50  to  $3.50.  The  de¬ 
mand  at  the  advance  is  good,  on 
account  of  fine  quality. 

New  Bermuda  potatoes  are  sell¬ 
ing  at  a  reasonable  price — $5.50 
to  $6.50  per  barrel.  The  quality 
is  good  and  the  demand  fair. 

Florida  peas  average  $3.25  per 
basket.  The  quality  is  fine  and 
the  demand  active. 

The  first  few  strawberries  are 
in  market  and  average  $1  per 
quart.  The  quality  is  fair,  but 
there  is  no  special  demand  as  yet. 

Although  there  is  some  accu¬ 
mulation  of  Florida  oranges,  the 
finer  grades  still  command  $4  per ! 
box.  Other  grades  can  be  bought  j 
as  low  as  $2.50. 

Florida  grapefruit  are  firmer 
by  about  $1  per  box.  The  present 
range  is  $4  to  $6  per  box,  due  ap¬ 
parently  to  nothing  but  increased  j 
demand. 

Florida  tangerines  are  high — $4 
to  $5  for  full-sized  box.  The  de-  j 
maud  is  good. 


Trading  Stamp  Company  Can’t  Use  j 
Girl’s  Photograph. 

A  New  York  photographer, 
laving  taken  a  picture  of  a  young 
woman,  turned  over  a  few  copies 
of  it  to  the  Sperry  &  Hutchinson 
Co.  to  be  displayed  as  an  adver-  ! 
tisement  in  the  window  of  that 
concern.  The  young  woman 
sued  the  trading  stamp  company L.i 
or  damages,  alleging  that  the  dis¬ 
play  of  her  likeness  in  connection 
with  this  catchpenny  scheme* 
lad  “humiliated”  her,  “made  her 
nervous,”  and  “upset  her,”  and|| 
that  her  friends  had  found  amuse¬ 
ment  in  her  discomfiture.  (She 
was  awarded  a  verdict  of  $1,000, 


Two-Minute  Sermons  for  the  Retail 

Grocer 


GROCERY  WORLD 


19 


ThU  Department  it  devoted  to  the  critiei.m 
advertising  matter  tent  in,  to  the  devising 
new  advertising  ideal  for  special  occasions, 
and  to  the  suggesting  of  original 
when  data  is  supplied.  All 
tent  in  for  this  Department 
to  the  Editor  of  Science 
will  be  filed  in  their 
to  itrict  rotation. 


ered — could  it  have  been  made  to 
produce  better  results?  This  cir¬ 
cular  is  snappy  enough  as  to  read¬ 
ing  matter,  but  it  could  have  been 
arranged  better  typographically. 
I  should  have  cut  down  the  space 
given  to  the  name  and  address 
at  the  bottom.  An  inch,  instead 
of  2 Yi  inches,  would  have  been 
ample  for  this.  This  would  have 
left  some  extra  space  to  spread 
through  the  body.  Then  I  should 


Editor  Science  of  Advertising. 

Dear  Sirs : — Inclosed  find  sample 
of  circular  of  which  we  distribute 
six  thousand  a  week.  We  had  good 
success  with  the  assorted  case  of 
canned  goods,  sold  So  cases.  Made 
a  separate  pyramid  of  each  in  win¬ 
dow  with  sign  15  x  20  over  and  to 
the  rear  of  window  and  canned 
goods.  Sign  read  same  as  top  of 
circular.  Would  like  to.  have  criti¬ 
cism  and  where  ad  might  be  im¬ 
proved. 

Yours  truly, 

Ralph  P.  White. 


have  given  the  circular  a  headline. 
The  flour  line  should  have  been 
moved  down  into  the  body  of  the 
advertisement,  and  a  headline, 
something  like :  “How  to  Save  58 
Cents,”  put  at  the  top.  Imme¬ 
diately  below  should  have  gone 
the  canned  goods  matter.  The 
lines  below  this  which  now  run 
clear  across  the  page  should  have 
been  divided  into  half,  and  a  line. 


The  circular  inclosed  was  a 


or  two  of  reading  matter  added  to 


arge  green  card,  7%  x  11  inches, 


each. 


For  instance,  under  the 


irinted  the  short  way.  On  one 
side  it  was  made  up  like  a  pri¬ 
vate  mailing  card  and  bore  a 
minted  address,  To  the  Head  of 


cranberry  line,  which,  by  the  way, 
is  not  spelled  “cramberry,”  might 
have  appeared  something  like 
this:  “Perfect,  ripe,  juicy  berries, 


he  House.”  The  other  side  bore 
he  following: — 


splendid  for  sauce.”  This  sort  of 
stuff  helps  along  a  sale  and  it 


"W:  SAID  BUY  FLOUR  AT  $5.75  R  BARREL.  THOSE  WHO  DID  IT  SAVED  A  DOLLAR 

ft  jjj  it;  M  ftjtlifc  HOW.  Special  Trices  for  s  Fit  laps 

SMALL  TENDER  EARLY  JUNE  PEAS 
FANCY  TENDER  MAINE  «  BABY  CORN 
WHOLE  RIPE  TOMATOES  ww  nua  tmj  S„E, 

STRAIGHT  CASES  OR  WE  WILL  ASSORT  THEM-8  OF  EACH  KINO 


12  CTS  CRN 

24  CANS  TO  CASE 
$2.88 

$2,30  THIS  WEEK 


NEW  DEEP  RED  CRAMBERRIES, 

11c  Quart 

TOASTED  TEA  CAKES 

These  Cakes  come  packed  in  an  EXPRESS  WAGON 
8. lucky  Boys  will  get  one  Free  this  week 

lie  lb 

10c  BOTTLE  AMMONIA, 

- 

8c 

FANCY  WHITE  NORWAY  MACKEREL, 

'/,  to  2  lbs  each 

15  BAGS  EXTRA  CHOICE  DRINKING  COFFEE. 

17c  lb  5  lbs  76c 

New  English  Walnut9,  18c  lb 
New  Imported  Sardines,  10-15c 

Fine  Juicy  Prunes,  3  lbs  25c 
Lititz  Pretzels,  15c  box 

10c  pkg  Cora  Starch,  8c 

Arabian  Beauty  Cakes,  10c  lb 
Picnic  Shoulders,  10c  lb 

Beardsleys  Shredded  Codfish,  10c  box 
Shredded  Fish,  5c  box 

New  Whole  Cod  and  Hake 


Full  Cream  Sharp  Cheese 
Gurneey  and  Tub  Butter 
New  Seeded  Raisins 
26c  Premier  BakiDg  Powder,  19c 
New  Pancake  Flour,  10c  pkg 
Qt.  Soup  Beane,  9c 


Goods  Delivered 


TXTViitfi’"  ••Mira  Ml 

W  llllW  &  WHITE  FRONTS 

2nd  Door  above  Adams 

ph70;i1Drop^_  Headquarter^  for  Tea  and  Coffee 


It  is  naturally  easy  to  criticise 
an  advertisement  that  has  pro¬ 
duced  results ;  it  is  a  good  adver¬ 
tisement,  of  course.  Still  there  is 
always  the  question  to  be  consid- 


ought  to  be  used  wherever  pos¬ 
sible.  Don’t  try  to  set  a  whole 
advertisement  in  display  type, 
and  don’t  set  display  lines  in  cap¬ 
itals  throughout. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws, 


Registered. 
U.  S.  Pat.  Off. 


A  Q  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  Irce,  or  lour  months’  trlsl  lor  10  cent. 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

L _ J 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost)  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO, 

132  Market  Street  PHILADELPHIA 


$15  PROFIT  PER  GROSS 

GOFF’S 

COUGH 

SYRUP 

The  Cure  for  Deep-seated  Colds 

Write  for  our  special 
proposition  to  grocers. 


S.B.GOFF  &  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 

Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 

Levering  Coffee  Co. 

Baltimore,  Md. 

Established  1842 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  I  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable:  saves  coal  and  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  Ave.,  New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


( One  Account  at  a  Time) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


DOES 
YOUR 
BUSINESS 
NEED  A 
DOCTOR? 


Do  you  know  how  much  to  the  peuny  is  outstanding  when  you 
close  in  the  evening  ? 

Do  you  know  the  condition  of  each  customer’s  account? 

Do  your  customers  “  kick  ”  when  they  settle  ? 

Do  mistakes  cause  customers  to  get  angry  ? 


“  The  Bennett'’  Account  Always  Posted 
System  Cures  All  Business  Ills! 

Catalogue  for  the  asking. 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


Home  Sugar  Production  Over  Five  Time; 
as  Great  as  Nine  Years  Ago 

Report  of  Secretary  of  Treasury  Shows  Enormous  Strides  b' 
Our  Own  Business  of  Making  Sugar.  The  Year’s  Mea 
Inspection.  Work  of  Federal  Food  Law. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

December  13,  1907. 

I  have  obtained  the  usual  advance 
sheets  of  the  annual  report  of  the 
Secretary  of  Agriculture,  and  find 
considerable  therein,  touching  vari¬ 
ous  phases  of  the  food  crops  and 
investigations  into  the  food  supply, 
to  interest  the  grocery  trade  vitally. 

Each  year*  the  report  makes  it 
more  evident  that  our  own  beet 
sugar  industry  is  destined  to  become 
one  to  reckon  with  in  the  very  near 
future.  [Already  home  grown  and 
home  refined  beet  sugar  is  sold  in 
practically  all  parts  of  the  United 
States  except  certain  portions  of  the 
South. — Ed.]  The  following  is 
given  to  show  the  growth  of  the  in¬ 
dustry  in  a  nutshell : — 

The  beet  sugar  industry  in  this 
country  had  not  advanced  beyond 
experiment  and  given  promise  of 
prominence  until  about  1888.  Since 
that  year  it  has  rapidly  grown,  un¬ 
der  aid  and  encouragement  from 
the  Department  of  Agriculture  and 
the  experiment  stations  and  with 
favorable  legislation  by  Congress 
and  several  State  legislatures. 

About  560  short  tons  of  beet  sugar 
were  made  yearly  from  1879  to 
1887;  in  1891  the  quantity  was  6,000 
short  tons;  in  1892,  13,460  short 
tons;  in  1893,  22,344  short  tons;  in 
1897,  45,246  short  tons;  in  1899, 
81,729  short  tons;  in  1901,  184,606 
short  tons;  in  1903,  240,604  short 
tons:  in  1906,  483,000  short  tons; 
and  in  1907,  500,000  short  tons. 

Sugar  factories  occupy  a  belt 
across  the  continent  in  the  sugar 
beet  zone  and  a  belt  from  Wash¬ 
ington  to  Arizona  along  the  Pa¬ 
cific  coast.  From  the  easternmost 
factory  in  Western  New  York  they 
extend  through  Ohio,  Michigan, 
Illinois,  Wisconsin,  Minnesota, 
Kansas,  Nebraska,  Montana,  Col¬ 
orado,  Utah  and  Idaho,  and  from 
Eastern  Washington  through  Ore¬ 
gon  and  California  to  Southern 
California  and  Arizona. 

In  sixteen  States  there  were  six¬ 
ty-four  factories  in  1906,  with  a  ca¬ 
pacity  of  working  49,500  tons  of 
beets  daily.  Factories  with  more 
than  three  fifths  of  this  capacity 
are  situated  in  the  Western  Divi¬ 
sion  of  States,  and  in  that  region 
this  new  crop  has  so  well  estab¬ 
lished  itself  and  the  growing  of 
sugar  beets  has  proved  to  be  so 
remunerative  that  sugar  beet  farms 
of  the  medium  sort  increased  in 
value  $42.49  per  acre  from  1900  to 
1905,  as  determined  by  special  in¬ 
vestigation  by  the  Department  of 
Agriculture,  or  from  $99.47  per 
acre  in  1900  to  $141.96  in  1905. 

To  the  fostering  of  this  industry 
by  nation  and  States,  to  the  in¬ 
struction  provided  by  the  Depart¬ 
ment  of  Agriculture,  by  experiment 
stations,  and  by  agricultural  col¬ 
leges  it  has  responded  by  increas¬ 


ing  the  value  of  its  production  543 
per  cent,  in  nine  years.  The  factory 
value  of  the  refined  sugar  made  in 
1899  was  $7,000,000  and  in  1907, 
45.000,000.  More  than  $60,000,000 
is  now  the  value  of  the  beet  sugar 
farms  and  factories. 

The  Department  of  Agricultur 
is  confident  that  the  meat  inspectio 
law  has  been  a  good  thing: — 

The  Federal  meat  inspection  has 
been  greatly  extended  and  im¬ 
proved  under  the  new  law  of  June 
30,  1906,  and  is  now  on  a  higher 
plane  than  ever  before.  Public  con¬ 
fidence,  which  was  unsettled  by 
the  agitation  of  the  previous  year, 
has  been  restored.  The  important 
matters  of  sanitation  of  slaughter¬ 
ing  and  packing  establishments, 
preparation  of  meats  and  products, 
use  of  chemicals,  preservatives, 
etc.,  and  prevention  of  fraudulent 
labeling  are  now  controlled  and 
regulated,  whereas  formerly  the  De¬ 
partment  had  no  authority  over 
them,  but  was  practically  confined 
to  an  inspection  before  and  at  the 
time  of  slaughter  to  determine  the 
health  of  the  animals.  The  inter¬ 
state  transportation  of  meats  and 
meat  food  products  is  also  now 
under  control. 

Naturally  a  very  marked  increase 
has  occurred  in  this  branch  of  the 
work,  as  compared  with  the  preced¬ 
ing  year.  Inspection  was  con¬ 
ducted  at  708  establishments  in  186 
cities  and  towns  during  the  fiscal 
year  1907,  whereas  in  1906  the  cor-  ' 
responding  totals  were  163  estab¬ 
lishments  and  58  cities  and  towns. 
The  number  of  employees  engaged 
on  meat  inspection  July  1,  1906. 
was  081;  on  July  1,  1907,  this  force 
had  been  increased  to  2,290. 

As  to  the  delay  in  bringing  caset 
under  the  food  law,  and  also  the 
work  of  the  law  in  general,  the  de¬ 
partment  has  this  to  say : — 

Although  up  to  the  1st  of  July 
no  actual  cases  had  been  instituted 
in  the  courts  under  the  food  and 
drugs  act,  the  moral  effect  of  it 
was  apparent  in  every  branch  of 
trade  connected  with  the  food  in-  ' 
dustry.  One  of  the  most  gratify¬ 
ing  features  of  this  preliminary  ac¬ 
tivity  has  been  the  almost  unani¬ 
mous  support  accorded  by  the  trade 
to  the  principles  of  the  law.  In 
most1  instances  manufacturers  of 
food  products,  as  well  as  dealers 
therein,  have  expressed  their  cordial 
support  of  the  act  and  offered  their 
hearty  co-operation  in  securing  its 
execution.  The  importance  of  this 
fact  cannot  be  overestimated,  since 
the  difficulty  of  enforcement,  if  the 
entire  trade  was  opposed,  would  be  ' 
practically  insuperable.  Supported,  - 
however,  not  only  by  public  opin- 
ion.  but  also  by  the  active  collabo¬ 
ration  of  producer  and  consumer,  3 
the  food  law  will  have  that  moral 
support  which  is  absolutely  nec-  , 
essary  to  secure  more  wholesome  1 
and  properly  branded  food  and 
drug  products  for  the  market. 

Food  and  drug  inspection  labo¬ 
ratories  are  now  established,  or  are 
being  installed,  at  New  York,  Bos¬ 
ton,  Philadelphia,  Chicago,  New 
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Orleans,  San  Francisco,  St.  Paul, 
Detroit,  Savannah,  Seattle,  Buffalo, 
Kansas  City,  Denver,  Glalveston, 
Portland  (Ore.)  and  Cincinnati. 
Others  will  be  established  as  the 
work  requires. 

These  laboratories  examine  the 
imported  samples  taken  at  the  port 
of  entry  and  the  interstate  samples 
sent  in  by  the  inspectors,  referring 
violations  of  the  law  and  doubt¬ 
ful  cases  to  the  Washington  office 
for  action,  and  releasing  those 
found  to  be  according  to  law. 

In  nearly  all  of  the  laboratories  of 
the  Bureau  of  Chemistry  important 
research  work  bearing  on  practical 
problems  in  the  analysis  of  foods, 
drugs  or  cattle  foods  is  in  progress, 
the  elaboration  of  new  methods  and 
the  improvement  of  those  in  use 
being  of  the  greatest  importance 
in  the  examination  of  products  un¬ 
der  the  law.  Investigations  illus¬ 
trative  of  such  researches,  are  as  fol¬ 
lows:  Work  on  the  composition  and 
adulteration  of  flavoring  extracts 
and  methods  for  their  analysis;  the 
effect  of  cold  storage  on  fowl, 
game,  milk  and  eggs,  in  which 
work  the  bacteriological  chemists 
play  an  important  part;  the  study 
of  canning  products,  such  as  canned 
corn,  tomatoes,  peas,  catsup,  etc., 
with  special  reference  to  the  use  of 
preservatives,  including  both  factory 
inspection  and  laboratory  experi¬ 
ments;  methods  for  detection  of 
the  artificial  coating  of  rice;  a 
study  of  American  honeys,  involv¬ 
ing  the  chemical  analysis  of  112 
samples  and  the  microscopical  ex¬ 
amination  of  the  pollens  found 
therein;  an  investigation  of  the  ice 
cream  and  milk  supply  of  Wash¬ 
ington,  D.  C.,  in  the  course  of 
which  about  800  samples  were  ex¬ 
amined  from  both  a  chemical  and 
bacteriological  point  of  view;  and 
an  analytical  and  microscopical  ex¬ 
amination  of  American  cattle  foods 
as  found  on  the  market,  including 
365  samples. 

Holt. 


If  your  customers  ask  for  Exton’s 
crackers  they  do  so  simply  because — they 
want  Exton’s.  Anybody  would  know 
that.  Why,  then,  trv  to  delude  yourself 
by  thinking  you  can  “work  off”  some¬ 
thing  that  looks  like  Exton  goods  and 
the  customer  be  as  well  satisfied?  The 
call  is  for  Exton,  and  Exton  should  be 
supplied.  A  name  not  difficult  to  re¬ 
member. 


The  death  of  William  A.  Have- 
meyer,  the  president  of  the  Amer¬ 
ican  Sugar  Refining  Co.,  usually 
spoken  of  as  the  Sugar  Trust,  re¬ 
moves  a  gigantic  figure  in  the  su¬ 
gar  business  of  this  country ;  in 
fact,  the  dominant  figure.  Mr. 
Havemeyer  was  the  Sugar  Trust, 
that  is  agreed  to  by  all  who  knew 
him.  He  absolutely  dominated 
the  Trust  in  all  of  its  actions  and 
has  been  repeatedly  cited  as  the 
greatest  instance  of  purely  one- 
man  power  in  the  United  States, 
greater  even  than  that  of  the 
Standard  Oil  Co.  under  John  A. 
Rockefeller.  For  Rockefeller 
drew  men  around  him  and  com¬ 
mitted  much  of  the  detail  work 
to  them.  Havemeyer,  on  the 
other  hand,  was  the  whole  thing. 
He  knew  every  phase  of  the  su¬ 
gar  business,  the  growing,  the 
buying,  the  shipping,  the  manu¬ 
facturing  and  the  selling,  and  he 
ruled  all  phases.  It  was  he  who 
dictated  all  changes  in  price,  all 
changes  in  policy  and  who  made 
all  arrangements  with  the  trade. 
Nobody  connected  with  the  Sugar 
Trust  had  any  authority,  except¬ 
ing  in  his  own  narrow  groove, 
when  Mr.  Havemeyer  was  on 
deck.  The  removal  of  such  a 
man  will  doubtless  prove  a  heavy 
loss  to  the  Trust,  though  he  had 
his  faults.  He  had  a  very  arbi¬ 


trary  temperament  for  one  thing, 
and  consistently  pursued  a  pol¬ 
icy  of  secrecy  concerning  the  do¬ 
ings  of  his  company  which  doubt¬ 
less  secured  for  it  much  public 
enmity.  In  some  cases  this  policy 
of  secrecy  has  led  the  man  to  pay 
large  sums  of  money  rather  than 
divulge  certain  of  the  affairs  of 
the  corporation.  Even  the  con¬ 
cern’s  own  stockholders  were  to  a 
great  extent  shut  out  from  much 
of  the  information  due  them*  as 
members  of  the  company.  As  to 
this,  Mr.  Havemeyer’s  idea  was 
that  all  the  stockholders  wanted 
was  good  dividends,  hence  he  saw 
to  it  that  they  usually  got  them. 
Perhaps  one  of  the  most  notewor¬ 
thy  acts  of  Mr.  Havemeyer  was 
his  statement  before  the  Congres¬ 
sional  Committee  several  years 
ago  that  “the  tariff  was  the 
mother  of  trusts.” 

*  *  * 

The  unusually  wide  difference 
between  the  price  of  fresh  and 
storage  eggs  is  producing  an  as¬ 
sortment  of  more  widely  differing 
retail  egg  prices  than  I  have  ever 
known  before.  Good,  fresh  eggs 
to-day  command  40  cents  at 
wholesale,  and  they  are  scarce  at 
that.  The  finest  storage  eggs  can 
be  bought  at  19  to  20  cents, 
which  is  a  most  remarkable  differ¬ 
ence  and  one  which  very  seldom 
obtains.  This  difference  between 
the  two  grades  of  eggs  gives  the 
retail  dealer  a  better  chance  to 
sell  storage  eggs  at  a  profit  than 
he  has  ever  had  before.  He  can’t 
sell  fresh  eggs  for  less  than  about 
45  cents  to  make  a  profit,  which 


gives  him  a  latitude  of  all  the  way 
from  20  cents  up  to  45  cents  to 
sell  storage  eggs,  and  still  be  be¬ 
low  the  price  of  fresh.  And  the 
retailers  are  taking  advantage  of 
it.  Some  who  want  to  make  a 
drive  are  selling  storage  eggs  at 
25  cents,  and  from  this  the  price 
runs  all  the  way  up  to  as  high 
as  40  cents  a  dozen,  the  latter 
being  the  finest  storage  eggs, 
carefully  candled.  Naturally  the 
latter  price  pays  a  much  larger 
profit  than  the  retailer  is  accus¬ 
tomed  to  make  on  eggs,  provided 
he  has  bought  his  eggs  right.  In 
some  cases  the  wholesale  dealers 
are  making  the  profit  themselves, 
selling  candled  storage  eggs  at  a 
price  between  30  and  40  cents  per 
dozen. 

The  Jobber. 


Heavy  California  Lemon  Crop. 

Every  indication  points  to  the 
fact  that  this  season  California 
will  have  the  largest  lemon  crop 
that  has  ever  been  known  in  the 
history  of  the  State.  Although 
there  are  no  definite  figures  as 
to  the  amount  of  lemons  shipped 
out  of  California  last  year,  about 
4,000  cars  would  cover  the  ship¬ 
ments  during  the  year  ending  No¬ 
vember  1,  1907.  The  lemon  crop 
has  averaged  about  this  much  for 
the  last  two  years.  A  50  per  cent, 
increase,  which  is  expected,  in 
the  crop  would  mean  6,000  cars 
of  lemons  out  of  California  this 
season. 


All  delivery  charges  are  paid  to  your 
nearest  freight  or  express  office  when 
you  buy  Forbes  Indexed  Coupon  Books. 
See  advertisement. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


The  Old,  Old  Way 

The  DRIED  BEEF  Business  as  It  Used  to  Be 

Every  grocer  sold  a  little  dried  beef,  little  enough,  but  still  a  little.  If  he  chipped  it  as 
he  sold  it,  the  cost  of  his  wasted  ends  reduced  his  profits  to  zero.  If  he  handled  ready- 
sliced  meat,  the  sales  were  smaller  yet  ^nd  the  business  unsatisfactory.  Either  way  a 
temper-trying,  profitless,  undesirable  business,  tolerated  with  indifference. 

The  New  Up-to-date  Way 

Only  one  progressive  grocer  in  the  town  equipped  with  Johnson’s  “EVERSHARP” 
sheer.  His  offering  of  sliced  beef  a  wonder  and  a  revelation — full  size  slices,  thin  as 
paper,  smooth  as  glass,  soft,  moist  and  delicious,  freshly  cut  every  morning,  wins  the  steady 
patronage  of  every  housekeeper  that  sees  the  beef.  Families  that  used  a  quarter  pound 
once  a  month,  now  buy  a  half  pound  of  this  splendid  beef  two  or  three  times  a  week.  The 
old-fashioned  machines  are  consigned  to  the  junk  pile.  The  wholesale  dealer  in  ready-cut 
beef  takes  his  wagon  off  the  route  and  finally  gives  up  the  business.  The  town  consumes 
more  than  ten  times  the  quantity  of  dried  beef  it  ever  did  before,  and  one  store  sells  it  all. 
While  the  proprietor,  secure  from  competition,  smiles  a  glad,  happy  smile  as  he  thinks  of 
the  increased  business,  greater  profits,  and  freedom  from  trouble  and  waste  that  goes  with 
this  patent-protected  monopoly— JOHNSON’S  EVERSHARP  SLICING  MACHINE. 
Give  this  machine  one  month’s  trial,  if  it  don't  make  good  send  it  back.  Send  for  a  sample 
of  our  sliced  beef  and  see  the  world’s  best. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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The  Boozer  in  Business. 

It’s  really  a  remarkable  thing, 
when  you  think  about  it,  how  gen¬ 
erally  the  fellow  who  boozes  is 
handed  a  lemon  nowadays. 

I’m  talking  about  business, 
now,  entirely. 

Take  it  on  the  road.  Why,  I 
can  remember  when  it  didn’t 
make  a  mite  of  difference  to  a 
salesman’s  standing  whether  he 
hit  it  up  or  not.  As  a  matter  of 
fact,  a  great  lot  did  hit  it  up. 
You’d  hear  somebody  say  of  a 
fellow:  ‘‘Yes,  he  drinks  a  lot,  but 
lie’s  a  crackin’  good  salesman.” 

And  he  would  hold  his  job  year 
after  year,  drunk  first  quarter  the 
time,  then  half  the  time,  next 
three-quarters  and  finally  all  the 
time. 

You  can't  find  that  to-day,  not 
once ;  no,  sir,  not  once.  Nobody’s 
got  any  time  for  a  boozer.  Every¬ 
body’s  too  busy  hustling,  and  the 
fellow  who  stops  half  a  dozen 
times  a  day  to  liquor  up  is  way 
behind  in  the  race. 

And  out  of  a  job  the  minute  his 
house  gets  on  to  it. 

I  went  to  a  certain  hardware 
jobber  about  a  month  ago,  to 
help  get  a  place  for  a  friend  of 
mine  who  had  had  to  give  up 
a  first-class  road  job  about  six 
months  before  and  go  away  for 
his  health. 

I  told  my  little  story. 

“Oh,  yes,  I  know - ,” 

said  the  hardware  man,  “and  I’d 
like  to  put  him  on,  for  we’ve  got 
a  weak  man  in  that  territory. 
But  I  wouldn’t  have  him  here  at 
any  price  unless  lie’s  stopped 
drinking.” 

I  couldn’t  say  he  had,  for  he 
hadn’t.  The  jobber  shook  his 
head  very  positively. 

“Sorry,"  he  said,  "I  won’t  have 
a  man  who  drinks  working  for 
me  anywhere.  You  never  know 
what  they’re  going  to  do  or  when 
they’re  going  to  do  it.” 

Twenty-five  years  ago  that 
salesman  would  have  got  that  job 
instantly,  without  a  thought  of 
whether  he  drank  or  not. 

1  here's  a  retail  grocer  going 
through  bankruptcy  in  an  inland 
Pennsylvania  town  that  needn’t 


have  gotten  into  the  muss  at  all, 
in  my  judgment. 

His  credit  got  in  a  very  ticklish 
condition.  Still,  not  so  ticklish 
that  he  couldn’t  have  pulled 
through.  It  all  depended  on  his 
creditors.  They  were  in  shape 
to  shut  him  up  any  minute,  or  let 
him  go  ahead,  just  as  they  liked. 
He  had  a  good  business,  and 
enough  assets  to  tide  him  over 
with  some  good  careful  steering. 
The  heaviest  creditor  was  a  small 
jobber  in  the  same  town. 

This  retailer  was  a  boozer. 
Right  in  the  midst  of  his  squeeze, 
instead  of  letting  it  alone  and  do¬ 
ing  his  blankdest  to  pull  things 
through,  he  would  hit  it  up — hit  it 
up,  hit  it  up.  One  day  when  he  was 
about  quarter  drunk  he  was  fig¬ 
uring  up  his  check  book  and  made 
a  mistake  of  a  hundred  dollars,  so 
that  his  deposit  seemed  to  be  that 
much  more  than  it  was. 

Against  this  wrong  balance 
the  retailer  drew  a  check  in  favor 
of  his  local  jobber  that  was  about 
$40  within  the  wrong  balance  and 
$60  too  much  for  the  right  bal¬ 
ance.  And  that  very  minute, 
mind  you,  he  had  enough  checks 
and  cash  in  his  clothes  to  have  de¬ 
posited  to  make  the  check  good, 
if  his  head  had  only  been  clear 
enough  to  subtract  right  in  the 
beginning. 

The  check  came  back  to  the  job¬ 
ber  marked  “not  sufficient,”  the 
jobber  got  up  in  the  air  and  came 
down  on  him,  followed  by  all  the 
other  creditors,  and  my  friend 
woke  up  from  his  hiccups  to  find 
himself  in  the  Bankruptcy  Court. 

Never  needed  to  have  happened 
at  all ! 

The  boozer’s  been  tolerated  a 
good  many  years.  People  sort  of 
overlooked  it,  if  he  had  any  real 
strong  qualities,  as  a  kind  of 
amiable  weakness. 

They  don’t  overlook  it  in  busi¬ 
ness  any  more.  You  let  a  fellow 
get  a  reputation  for  boozing  a 
bit  and  he  might  as  well  not  ask 
for  anything,  for  he  won’t  get  it. 

Nobody  wants  anything  to  do 
with  him.  Nobody  wants  to  buy 
goods  of  him  or  to  sell  goods  to 
him,  except  for  cash. 

Nobody’ll  give  him  a  job,  if 
they  know  he  drinks.  In  fact, 
some  of  the  bigger  establishments 
who  use  thousands  of  men  have 
cards  up  reading:  “No  man  who 
uses  intoxicating  liquors  in  any 
form  will  be  given  employment 
by  this  house.” 


And  if  he  starts  in  to  drink  after 
lie’s  got  the  job  they’ll  take  it 
away  from  him  if  they  find  it  out, 
no  matter  how  good  he  is  other¬ 
wise.  One  good,  sharp  warning, 
never  over  two,  and  then  out  he 
goes. 

It’s  a  case  of  general  suspicion 
and  distrust. 

Only  the  other  day  I  was  stand¬ 
ing  in  a  Front  street  wholesale 
grocery  house.  A  broker  whom  I 
knew  to  be  a  pretty  important 
fellow  came  in  and  the  jobber 
started  to  kick  because  some 
goods  had  come  in  over  the  wrong 
road,  involving  a  longer  haul  or 
something.  The  broker  promised 
to  fix  it  up. 


Mango  Chutneys. 

There  are  three  recognized  va¬ 
rieties  of  these  Indian  condiments, 
all  made  of  sliced  mangoes  gathered 
before  being  ripe,  viz.,  Green  Man¬ 
go  Chutney,  sour  and  hot,  consist¬ 
ing  of  the  young  mangoes ;  Sweet 
Mango  Chutney,  moderately  hot, 
but  sweet,  and  Sweet  Sliced  Mango 
Chutney,  composed  of  larger  slices, 
very  sweet  and  hot. 

Mangoes. 

The  word  mango  is  from  mang- 
ga,  the  Malay  name  for  the  mang 
tree,  or  Mangifera  indica,  of  which 
there  are  a  great  many  varieties, 
differing  in  the  shape,  size  and  fla¬ 
vor  of  the  fruit. 

The  trees  usually  grow  40  to  50 
feet  high  in  the  East  and  West  In¬ 
dies,  something  like  chestnut  trees, 
and  are  cultivated  in  most  hot  cli¬ 
mates. 

The  fruits,  mangoes,  are  of  pear 
or  kidney  shape,  resembling  the 
plantain,  orange  colored,  and  almost 
covered  with  small  black  spots  when 
ripe,  and  varying  in  size  from  a 
hen’s  egg  to  that  of  a  goose.  Each 


“Now  do  that  sure  to-day,  wil 
you?”  said  the  jobber,  “becaus 
we  need  those  goods.” 

“Sure,”  said  the  broker,  “I’ll  fl¬ 
it  within  an  hour.” 

“If,”  observed  the  jobber,  witl 
a  twist  to  his  mouth,  as  the  broke 
went  out. 

“If  what?”  I  asked. 

“If  he  don’t  get  loaded  witl 
rum  in  the  meantime,”  said  th 
jobber.  “He  hits  it  up  too  much 
that  fellow,  and  you  never  ca: 
depend  on  a  man  that  doe 
that.” 

By  gad,  before  I’d  be  a  ma 
that  nobody  trusted,  I’d  blow  th 
top  of  my  old  head  off ! 

The  Stroller. 


fruit  contains  a  large  flat  storu 
with  a  nutritious  kernel  inside. 

Some  kinds  of  mangoes  are  fibr 
and  inferior,  with  a  flavor  of  tut 
pentine ;  but  the  best  are  very  lus 
cious,  pulpy,  and  cut  like  apples. 

Maracaibo  Coffee.  | 

A  South  American  variet) 
grown  in  Venezuela,  at  the  Nort 
of  Brazil.  New  crop  reaches  Lon 
don  in  July. 

— 

Maraschino. 

Sometimes  spelt  Maraskino,  U 
Marasquino. 

A  popular  bitter-sweet  liquo! 
now  made  in  Italy  and  other  places 
but  originally  in  Dalmatia,  aroun 
Zara,  from  the  small  black  delicatcl 
flavored  wild  cherry,  peculiar  t 
that  region,  known  as  the  Mara? 
ques  or  Marasca  cherry. 

The  fruit  and  kernels  are  crushe* 
together,  one  part  to  a  hundred  0 
honey  added,  and  the  whole  fer 
mented. 

The  juice  is  then  distilled  and  rec 
tified,  sugar  and  water  and  some 
times  more  honey  being  added  t< 
flavor  it. 


_ 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  be: 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  th 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  valu 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  wl 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


GROCERY  WORLD  27 


Fraud  Indictment  Against  Sears,  Roebuck 

&  Co. 


Chicago  Mail  Order  House  Indicted  by  Federal  Grand  Jury  For 
Using  Mail  to  Defraud.  Sold  Paint  Containing  No  White 
Lead  and  Jewelry  Without  the  Jewels  It  was  Said  to  Contain. 


The  greatest  interest  has  been 
iroused  over  the  fact  that  the 
Federal  Grand  Jury  for  the  Des 
Moines,  Iowa,  district  has  found 
■everal  indictments  against  Sears, 
Roebuck  &  Co.,  the  Chicago  mail 
)rder  house,  on  the  charge  of 
celling  goods  through  the  mails 
inder  false  representations. 

The  prosecution  was  brought 
ibout  by  the  Iowa  Retail  Mer- 
:hants’  Association,  which  has 
)een  laying  for  the  Chicago  mail 
>rder  house  for  a  long  time.  The 
ndictment  contains  three  counts, 
n  all  of  which  gross  misrepre¬ 
sentation  of  certain  goods  is 
:harged,  not  only  through  the 
:oncern’s  catalogue,  but  through 
:irculars,  pamphlets  and  other 
lusiness  literature. 

The  first  count  covers  a  sale 
if  paint  made  by  Sears,  Roebuck 


&  Co.  on  the  representation  that 
“all  our  paints  contain  white  lead 
made  in  our  own  great  paint  fac¬ 
tory  under  the  supervision  of  the 
finest  paint  experts.  They  have 
given  universal  satisfaction  and 
we  are  able  to  place  over  them 
our  most  liberal  guarantee,  which 
you  are  doubtless  familiar  with.” 

The  charge  is  that  Sears,  Roe¬ 
buck  &  Co.  had  no  paint  factory 
of  their  own,  that  their  paint  con¬ 
tained  no  white  lead  and  was  of 
a  very  poor  grade.  < 

The  second  count  covers  a  ring 
represented  to  contain  four  pearls 
and  four  sapphires.  When  re¬ 
ceived  it  was  found  to  contain 
neither  pearls  nor  sapphires,  and 
was  in  every  way  inferior  to  the 
catalogue  representations  of  it. 
Another  ring,  also  ordered  to  se¬ 
cure  evidence  against  the  firm, 


was  said  to  contain  twelve  pearls 
and  two  rubies.  As  a  matter  of 
fact,  it  contained  no  pearls  and  no 
rubies. 

It  is  probable  that  the  case  can¬ 
not  be  tried  before  the  May  term. 
Report  says  it  will  constitute  a 
rather  remarkable  revelation  of 
typical  mail  order  methods,  as  a 
mass  of  evidence  has  been  gath¬ 
ered. 

The  “Grocery  World”  wrote 
Sears,  Roebuck  &  Co.,  upon  first 
receiving  news  of  the  indictment, 
asking  if  they  had  any  statement 
to  make  for  publication,  but  none 
has  been  received  up  to  this  writ¬ 
ing. 


Most  of  the  cucumbers  on  the 
market  now  are  from  hothouses 
and  range  from  $i  to  $1.25  per 
dozen.  Florida  cues  are  very 
scarce. 


Figure  This  Out. 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 


portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano : 

The  American  Premium  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia ;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass. ;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


1 

— 

r  . 

ESTABLISHED  1808 

■ — 

John  R.  McFe 

printers  ant 

■tridge  &  Sons 

-  • 

>  publishers 

— 

• 

Pine  Catalogue 

and  Color  Work 

No.  927  Arch  Street,  Philadelphia 

lln  M1  J 

ir 

IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD ” 


28 


GROCERY  WORLD 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question  :  *  *,  Pa. — I  rented 

*v 

the  store  property  I  now  occupy 
in  August,  1906.  The  lease  made 
was  a  lease  for  one  year,  without 
any  privilege  of  renewing  and 
without  any  provision  that  the 
lease  would  renew  itself  if  three 
months’  notice  was  not  given.  I 
stayed  here  during  the  year  and 
am  still  here  without  any  change 
having  been  made  in  the  arrange¬ 
ment.  My  landlord  now  wants 
to  say  that  since  the  year  expired 
he  can  compel  me  to  remove  at 
any  time  upon  the  giving  of  one 
month’s  notice.  Please  inform 
me  if  he  is  correct. 

Answer. — Your  landlord  is 
wrong.  When  you  held  over 
after  your  lease  had  expired  you 
became  a  tenant  from  year  to 
year,  as  the  law  calls  it,  and  can 
hold  the  property  until  August, 
1908.  Even  then  you  cannot  be 
ousted  unless  three  months’ 
notice  is  given. 


sented  it  to  the  bank  for  pay¬ 
ment.  It  was  returned  marked 
“insufficient  funds.”  I  am  ad¬ 
vised  that  I  can  have  the  person 
arrested  and  prosecute  him  for 
giving  me  a  worthless  check. 
Please  let  me  know  what  I  can 
do. 

Answer. — You  probably  have 
no  criminal  action  whatever 
against  your  debtor.  As  a  matter 
of  fact,  you  were  negligent  in 
not  presenting  the  check  for  pay¬ 
ment  within  a  reasonable  time, 
after  you  received  it.  If  there  had 
been  money  enough  there  to  meet 
the  check  when  it  was  given, 
and  the  bank  .had  failed  before 
December  9th,  when  you  pre¬ 
sented  it,  you  would  lose  the  debt, 
as  the  law  would  hold  you  neg¬ 
ligent  in  waiting  so  long  to  make 
presentation.  You  can  simply 
sue  him  civilly  on  the  check  or 
the  original  debt,  whichever  you 
prefer. 

Question : *  *  *  *,  Shamokin, 

Pa. — A,  a  married  man,  holds  real 
estate  in  his  own  name,  which  he 
desires  to  sell.  His  wife  refuses 
to  sign  the  deed.  Is  there  any 
way  in  which  the  deed  can  be 
made  good  without  it? 

Answer. — No  way  whatever. 
In  order  to  waive  her  dower 
rights  in  her  husband’s  real  es¬ 
tate,  a  married  woman  must  join 
with  him  in  the  deed.  Otherwise, 
the  purchaser  would  take  the 
property  subject  to  her  dower 


Question :  P.  T.  Williams, 
Newark,  N.  J. — A  certain  person 
of  this  city  owed  me  a  debt  and 
on  November  25,  1907,  paid  me 
by  check.  I  kept  the  check  in 
my  pocket  with  several  others  un¬ 
til  December  9th,  when  I  pre¬ 


rights,  and  as  nobody  will  buy  a 
property  that  way,  the  wife’s  re¬ 
fusal  to  join  usually  blocks  the 
sale.  A  had  better  try  to  con¬ 
ciliate  his  wife,  as  she  holds  the 
key  to  the  situation. 


Fort  Smith,  Ark. 

The  Commercial  Club  of  Fort 
Smith,  Ark.,  has  adopted  the  fol¬ 
lowing  resolution  against  the  par¬ 
cels  post : — 

Whereas,  The  parcels  post  will 
again  be  presented  at  the  coming 
session  of  the  Congress,  supported 
this  time  by  the  head  of  the  Post- 
office  Department ;  and 

Whereas,  We  believe  the  measure 
is  premature,  uncalled  for  except  by 
selfish  interests ;  therefore,  be  it 
Resolved,  By  the  Commercial  Club 
of  Fort  Smith,  Arkansas,  that  we  ex¬ 
press  our  unalterable  opposition  to 
and  disapproval  of  the  Parcels  Post 
Bill,  as  advocated  by  the  Postoffice 
Department,  and  in  fact  to  any  and 
all  Parcels  Post  Bills  of  any  kind  or 
character,  so  long  as  the  Postoffice 
Department  shows  a  deficit. 

In  support  of  these  resolutions  is 
cited  the  following  reasons  for  stren¬ 
uous  opposition : — 

The- great  army  of  retail  mer¬ 
chants  of  the  country,  whose  prosper¬ 
ity  is  the  prosperity  of  all  the  people, 
have  no  special  interest  in  the  wel¬ 
fare  of  the  express  companies,  but 
they  believe,  with  the  utmost  sincer¬ 
ity,  that  an  express  business  is  not 
the  proper  function  of  the  postal  sys¬ 
tem  which  is  not  organized  for  that 
character  of  transportation. 

It  means  that  the  retailer  and  his 
clerks  must  look  for  some  other  way 
to  earn  a  living,  and  the  jobber  and 
his  traveling  men  must  go  out  of 
business.  It  has  been  universally 
conceded  that  there  is  no  country  so 
sure  of  peace  and  plenty  as  one  that 
is  filled  with  small  towns  and  cities. 

If  the  question  of  a  large  postal  de¬ 
ficit  is  not  to  be  considered,  let  Con¬ 
gress  give  the  people  an  advantage  to 
be  enjoyed  by  all — namely,  a  penny 
postage. 

Mansfield,  O. 

The  Mansfield  (Ohio)  Retail 
Grocers’  Association  has  adopted 


the  following  resolutions  agains 
parcels  post : — 

Whereas,  Certain  interests  are 
seeking  to  obtain  concessions  from 
the  government  whereby  packages 
may  be  carried  and  delivered  at  the] 
expense  of  the  Government  and  to 
the  detriment  of  the  general  public! 
in  that,  it  would  congest  our  mails  so 
as  to  interfere  with  the  delivery  of 
all  first  and  second-class  mail  mat¬ 
ter. 

Therefore.  We,  the  grocers  of 
.Mansfield,  Ohio,  enter  our  emphatic 
protest  against  the  passage  of  the 
Parcels  Post  Bill  in  any  form  Ire 
lieving  it  to  be  but  class  legislation 
desired  only  by  a  few  mail  order 
houses  to  the  great  detriment  of  all 
legitimate  retail  dealers  of  our 
country. 

Resolved,  That  we  request  our  I 
Senators  and  Representatives  from 
Ohio  to  use  every  honorable  mean; 
to  prevent  its  passage. 

Resolved,  That  we  forward  a  copy 
of  these  resolutions  to  each  of  our 
Senators  and  Representatives  and 
Chairman  of  the  Committee  on  Post 
offices  and  Post  Roads. 

The  Mansfield  grocers  have  fir 
ther  pledged  themselves  to  eac 
write  a  personal  letter  to  our  Re|: 
resentative  asking  his  co-open 
tion  in  this  matter. 

Lancaster,  Pa. 

The  organized  grocers  of  Lai 
caster,  Pa.,  under  the  auspices  c 
the  Retail  Grocers’  Associatict 
had  a  gala  time  at  the  room  on  th 
evening  of  December  5th,  who 
the  Entertainment  Committe 
furnished  ice  cream  and  cak< 
with  instrumental  arrd  vocal  nn 
sic  for  their  enjoyment. 

The  annual  election  of  officer 
for  the  ensuing  year  resulted  i 
the  following:  S.  JQ  Rowe,  pres 
dent :  E.  C.  Hertzler,  vice-pres 
dent ;  John  L.  Binkley,  secretary 
C.  L.  Graybill,  treasurer;  J.  1 
Hershey,  J.  H.  Bursk,  R.  ( 
Shauh,  trustees. 


“  H  1  fflfcfl  aMaaSMEMMB 

Most  in  Demand 


This  is  the  line  we  carry — a  full  stock  of  Seasonable 
Goods,  those  that  are  most  in  demand.  We  have 
had  a  big  trade  in  Holiday  Goods,  and  can  still  take 
care  of  the  tteleventli=hour* *  comer. 


NEW  ORLEANS  MOLASSES. — We  now  have  the  new  crop  New  Orleans  Mo¬ 
usse3.  the  straight  open  kettle  goods,  early  arrivals  are  always  the  best. 
Fancy  O.  K.  Bel  wood  Plantation,  at  46c.  per  gal.;  Harottimes  Plan¬ 
tation  Fancy,  at  45c.;  Cruiser  Brand  Extra  Choice,  at  38c.;  Half  bar¬ 
rel,  at  40c.;  Shinhill  Plantation,  at  36c.  per  gal;  New  crop  mixed  goods, 
at  33c-  The  above  are  all  good  values. 

CANDY.— A  few  specialties  in  Candy,  some  new,  and  all  good  sellers— Honey 
Dew  (Comb),  20-lb.  boxes  at  1  ic. ;  Saco  Chips,  25-lb.  pails  at  10c.;  Nutco 
Chips  25-Ib.  pails  at  toe.;  Frozen  Milk  Caramels,  30-lb.  pails  at  q'Ac.- 
•Jelly  Beans,  301b.  pails  at  yyfc.;  French  Creams,  30-lb.  nails  at  q'Ac 
Cream  Jelly  Mixtures,  30-lb.  pails  at  8'A  c.;  Cream  Mint  Wafers,  30-lb. 
pails  at  954  c. 


.FIGS,  NUTS  AND  DATES. — Choice  Crown  Layer  Figs,  10-lb.  boxes  at  8y4c; 

California  Sultana  Figs,  50  sc.-pkgs.  per  box,  at  $1.90-;  California 
Package  Figs,  10c.;  10  pkgs.  at  80c.;  New  California  Paper  Shell 
Almonds,  at  18c.;  California  Soft  Shell  Almonds,  I  X  L,  at  17c.;  Cali¬ 
fornia  Soft  Shell  Almonds,  at  15c.;  New  Marbot  Walnuts,  at  14c.; 
Good  French  Walnuts,  at  13c.;  Brazil  Nuts,  at  12c  ;  Filberts,  at  12c  ; 
Best  Persian  Dates,  at  5c;  Choice  Persian  Dates  Sair,  at  454  c.; 
Package  Dates,  20  5c. -pkgs.  at  4c. 

POULTRY  SEASONING.  —  A  blend  of  the  finest  sweet  herbs  and  aromatic  spices, 
selected  with  great  care,  put  up  for  seasoning  meats,  game,  fish  and  poultry. 
2  doz.  in  a  case,  per  doz.  75c. 


KIRK,  FOSTER  &  CO. 


QAQ  NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 
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The  employment  of  a  detective 

Io  secure  evidence  and  prosecute 
iolators  of  the  Sunday  law  has 
esulted  in  the  closing  of  all  gro- 
ery  stores,  and  in  other  lines  of 
nterest  to  the  grocery  trade  the 
issociation  shows  a  lively  inter¬ 
est,  and  we  look  forward  for  re- 
lewed  interest  the  coming  year. 


forth  Dakota  Commissioner  Wins 
Against  Millers. 

Food  Commissioner  Ladd,  of 
\Torth  Dakota,  has  turned  the 
ables  on  the  millers  of  his  State 
vho  recently  secured  an  injunc- 
ioiT  against  him  restraining  him 
rom  proceeding  against  the  naili¬ 
ng  companies  of  his  State  for 
ising  flour-bleaching  processes. 
Yof.  Ladd  has  obtained  a  writ  of 
>rohibition  which  restrains  the 
ower  courts  from  hindering  him 
mtil  there  is  a  further  hearing 
)f  the  matters  at  issue.  The  State 
supreme  Court,  after  listening  to 
he  arguments  of  the  attorneys  of 
Commissioner  Ladd,  granted  the 
.vrit,  which  is  returnable  Decem¬ 
ber  ioth.  The  appeal  was  taken 
bn  the  grounds  that  no  court  had 
:he  right  to  restrain  a  criminal 
prosecution,  and  that  as  a  pri¬ 
vate  individual  Prof.  Ladd  had 
:he  right  to  publish  the  results 
bf  his  investigations  as  to  the 
‘bleached”  flour  milled  by  the  de- 
endants.  Judge  Pollock’s  injunc- 
:ion  prevented  Prof.  Ladd  from 
:loing  either  of  these  things.  The 
vrit  of  prohibition  will  have  the 
effect  of  suspending  the  former 
njunction. 


Look!  Look!  Look! 

1  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS’  SONS 
>09  Lombard  Street  PHILADELPHIA,  PA. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them . 

GROCERS’  PRINTING  COMPANY 
108  N.  Front  Street,  Philadelphia 


JoHn  B.  niGFetritigG  &  sous 

Printers 

927  Arch  Street 

Philadelphia 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Holiday  Window  For  a  Grocer 
With  No  Bulk  Window. 

Kindly  let  me  draw  your  at¬ 
tention  to  a  fact,  and  one  in  which 
I  have  noticed  in  our  “Window 
Dressing”  display  articles  as  pub¬ 
lished  in  the  “Grocery  World” 
each  week,  and  that  is  that  the 
displays  all  call  for  a  bulk  win¬ 
dow. 

There  is  no  doubt  a  great  many 
of  your  subscribers  (I  know  of 
some)  who  do  not  have  a  bulk 
window,  and,  therefore,  it  is  to 
these  whom  1  wish  to  write  and 
draw  their  attention,  as  to  my 
idea  of  a  very  profitable  way  of 
using  their  window  for  a  display 
of  holiday  goods,  especially  as 


this  is  the  time  of  year  when  all 
grocers  handle  candies  and  nuts 
of  all  kinds. 

The  illustration  will  show  you 
my  idea  exactly. 

This  window  is  not  at  all  ex¬ 
pensive,  all  you  need  is  a  few 
boards  about,  say,  three  to  four 
feet  long;  place  one  end  on  the 
window  sill,  the  other  end  extend¬ 
ing  from  the  window  into  the 
store  and  resting  on  a  trestle  or 
nailed  to  a  strip  of  I  x  3-inch 
board  extending  the  full  width  of 
the  boards  used,  and  a  piece  of 
the  same  material  supporting  it 
from  the  floor  as  legs  of  a  table. 


The  back  end  of  the  boards 
should  be  elevated  about  a  foot 
higher  than  the  end  nearest  the 
window. 

The  body  of  the  window  hav¬ 
ing  been  duly  made,  cover  with 
a  thickness  or  two  of  clean  pa¬ 
per. 

Then  divide  your  floor  space 
into  as  many  parts  as  you  have 
different  kinds  of  nuts  you  wish 
to  display  (see  illustration),  or 
you  might  make  a  frame  round 
the  edge  of  the  floor  space,  say, 
about  two  or  three  inches  high 
and  then  fill  the  whole  space  with 
one  kind  of  a  dark  nut,  such  as 
cream  nuts  or  English  walnuts, 
to  the  thickness  of  a  few  inches, 


just  so  it  covers  all  the  space  so 
the  paper  will  not  show  through. 
Then  take  a  light-colored  almond 
and  outline  the  word  “Nuts”  in 
the  centre  of  the  window. 

You  can  tack  a  small  price  card 
to  a  stick  and  place  them  on  the 
different  kind  of  nuts. 

Then,  again,  I  have  seen  it 
work  like  a  charm ;  after  having 
your  floor  space  made,  fill  it  with 
one  kind  of  nuts  and  have  your 
scales  and  scoops  handy,  so  that 
as  each  customer  comes  into  the 
store  for  nuts  only,  they  can  be 
waited  on  at  once.  Then  is  your 
time  to  give  them  a  polite  invita-j 


“X=MAS  PRESENT” 

USEFUL  AND  BEAUTIFUL 
No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have  .. 

ever  made  this  offer — thisbeauti-  II  /  M 
ful  4-piece  set  of  Silverware  J1  I  If 
(guaranteed);  full  size  forfamily  Ul  U 
use  packed  in  case  ;  for  only  ___ 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able — the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY— This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 
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tion  to  go  through  the  store  and 
inspect  the  other  holiday  goods. 

This  display  will  also  answer 
very  nicely  for  a  bulk  window. 

Use  the  signs  as  illustrated.  If 
your  window  is  trimmed,  say, 
with  holly  or  other  greens,  it  will 
still  add  to  the  attractiveness. 

H.  J.  Gundaker. 

Lancaster,  Pa. 


Nebraska  Experiment  Station  Says 
Bleached  Flours  Are  Harmless. 

The  Nebraska  Experiment  Sta¬ 
tion  has  just  issued  Bulletin  No. 
102.  It  contains  a  report  of  ex¬ 
periments  conducted  to  determine 
to  what  extent  the  commercial 
methods  of  bleaching  flour  affect 
its  baking  qualities  and  its  whole¬ 
someness.  The  following  is  a 
synopsis  of  the  bulletin: — 

Most  high  grade  wheat  flours  are 
more  or  less  yellow  when  freshly 
milled.  This  color  slowly  fades 
when  the  flour  is  stored  in  a  well- 
lighted  place,  but  even  after  several 
months  is  still  distinct.  Formerly 
flour  with  a  yellow  tint  was  pre¬ 
ferred,  but  now  the  market  demands 
the  whitest  possible  product.  To 
meet  this  demand  various  bleaching 
processes  have  been  extensively  in¬ 
troduced  into  the  flour  mills.  All 
the  processes,  however,  employ  the 
same  bleaching  agent,  nitrogen  per¬ 
oxide,  some  producing  it  by  electrical 
and  others  by  chemical  means. 

Bleaching  as  thus  practiced, 
neither  injures  nor  improves  the 
quality  of  flour.  The  color  of  the 
low  grades  is  more  unattractive  after 
bleaching  than  before.  No  sub¬ 
stance  is  added  in  sufficient  quanti¬ 
ties  to  be  injurious.  It  is  possible, 
however,  to  use  such  large  quanti¬ 
ties  of  the  bleaching  agent  as  to  seri¬ 
ously  injure  the  quality  of  the  flour. 
However,  as  the  use  of  excessive 
amounts  of  the  bleaching  agent  like¬ 
wise  injures  the  color,  and  according 
lowers  the  market  value  of  the  flour, 
there  is  little  danger  of  millers  in¬ 
tentionally  overtreating  their  flours. 


New  Patents  and  Trade- marks  in  the 
Grocery  Bine. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  June  n,  1907: — 

856,353-  Process  for  renovating  and 
refining  butter.  C.  C.  Martin  and  W. 
D.  Jones,  Denver,  Col.;  said  Jones  as¬ 
signor  to  said  Martin. 

856,354.  Pneumatic  agitating  tank 
for  butter  oils.  C.  C.  Martin  and  W. 
D.  Jones,  Denver,  Col.;  said  Jones  as¬ 
signor  to  said  Martin. 

856,355-  Apparatus  for  renovating  and 
refining  butter,  oils,  lard  and  fats.  C. 
C.  Martin  and  W.  D.  Jones,  Denver, 
Col.;  said  Jones  assignor  to  said  Mar¬ 
tin. 

856,357.  Process  for  bleaching  oils 
and  fats.  H.  A.  Metz,  Brooklyn,  N.  Y., 
and  P.  S.  Clarkson,  Beverly,  N.  J. 

856,389.  Computing  cheese-cutter.  T. 
C.  Braskett,  Anderson  Ind.,  assignor  to 
the  Anderson  Computing  Sale  Com¬ 
pany,  same  place. 

856,424.  Controlling  an  electric  can¬ 
dy-spinning  machine.  A.  D.  Robin¬ 
son.  Lynn,  Mass.,  assignor  to  General 
Electric  Company,  a  corporation  of  New 
York. 

856.514.  Cheese-cutter.  J.  W.  Cul- 
mer,  Cleveland,  Ohio,  assignor  to  W. 
T.  Adams,  Corinth,  Mass. 


856,474.  Cheese-cutter.  G.  F.  Kriesel, 
Minneapolis,  Minn. 

856,499.  Cheese-cutter.  W.  G.  Tem¬ 
pleton,  Colorado  Springs,  Col. 

856,555.  Dough-molding  machine.  C. 
A.  Thompson,  Belleville,  N.  J. 

856,597.  Art  of  making  salt.  A.  E. 
McClain,  Syracuse,  N.  Y.,  assignor  of 
five-eighths  to  T.  M.  Dix,  Chelms¬ 
ford,  Mass. 

856,646.  Grocery  bin.  D.  H.  Malone, 
Kelso,  Wash. 

856,648.  Ice  cream  freezer.  W.  M. 
Milburn,  Sherman,  Texas,  assignor  of 
one-third  to  D.  H.  Bailey  and  one- 
third  to  S.  W.  Buyle,  Grayson  County, 
Texas. 

856,672  and  856,673.  Baking  powder 
and  process  of  making  the  same.  Otto 
Best,  C.  S.  Ash  and  E.  Samson,  San 
Francisco,  Cal. 

856,688.  Device  for  hermetically 
sealing  metal  receptacles  for  food.  G. 
Farquhar  and  R.  North,  London,  Eng¬ 
land. 

856,950.  Cheese-cutter.  A.  K.  Gil¬ 
lespie,  Pittsburg,  Pa. 

856,959.  Candy-making  machine.  W. 
1 .  Hudson,  J.  R.  Parks  and  W.  H. 
Coursey,  Atlanta,  Ga.,  assignors  to 
said  Hudson,  said  Coursey  and  W.  E. 
Dobbins,  same  place. 

856,963.  Soup-straining  apparatus. 
C.  Latch,  Cleveland,  Ohio,  assignor  to 
the  Fouilloux  Ballon  Passoire  Com¬ 
pany,  Cleveland,  Ohio. 

856,993.  Fruit-crater.  C.  C.  Teague, 
Santa  Paula,  Cal.,  assignor  of  one- 
fourth  to  J.  B.  Horrell,  one-fourth  to 
A.  S.  Bryant,  Santa  Paula,  Cal.,  and 
one-half  to  Limoneria  Company,  Santa 
Paula,  Cal.,  a  corporation. 

Patents  issued  June  18,  1907: — 

857,009.  Can  opener.  F.  G.  Asch- 
brenner,  Stratford,  Wis. 

857,056.  Oil  can.  W.  E.  Harmon  and 
T.  B.  Goodpasture,  Houston,  Texas. 

857,075.  Method  of  protecting  veg¬ 
etable  matter.  A.  Koy,  Peters,  Texas. 

857,076.  Flour  bin.  C.  Kraus,  Cleve¬ 
land,  Ohio. 

857,155.  Meat  sheer.  F.  P.  Burk- 

hardt,  Springfield,  Ohio,  assignor  to 
the  Anderson  Tool  Company,  Ander¬ 
son,  Ind.,  a  corporation  of  Indiana. 

857,164.  Automatic  weighing  device. 
Petronella  Edtrauer,  Chicago,  Ill. 

857,212.  Can  opener.  R.  T.  Stev¬ 

enson,  Aurora,  Ill. 

857,301.  Automatic  weighing  ma¬ 

chine.  O.  S.  Patton,  Denver,  Col.,  as¬ 
signor  of  one-third  to  F.  L.  Jones,  one- 
third  to  C.  A.  Douglass,  Denver,  Col., 
and  one-third  to  A.  F.  Harris,  Dolo¬ 
res,  Col. 

857,401.  Machine  for  immersing  the 
cores  or  centres  of  confections.  L. 
N.  Hartog,  New  York,  N.  Y. 

857,445.  Food  product  and  process 
of  making  the  same.  F.  H.  L.  Clarke, 
Cannes,  France. 

857,466.  Wrapoing  machine.  J.  N. 
Jacobsen,  Ferndale,  Cal. 

857,517.  Oil  can.  A.  F.  Demory, 
Houston,  Texas,  assignor  of  one-third 
to  C.  J.  Sulim,  same  olace. 

857.568.  Meat  tenderer.  J.  W.  Hur¬ 
ley,  Portland,  Ore.,  assignor  of  one- 
half  to  H.  C.  Jordan. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  milk.  Union  Condensed  Milk 
Co.,  New  York,  N.  Y.  A  maltese  cross 
on  a  circular  red  background,  sur¬ 
rounded  by  the  words  “Concentrated 
Milk.” 

For  soap.  F.  A.  Richter,  Rudolstadt, 
Germany,  and  New  York,  N.  Y.  The 
representation  of  an  anchor  in  an  el¬ 
lipse. 

For  canned  salmon.  Northwestern 
Fisheries  Company,  Seattle,  Wash. 
The  words  “Imperial  Red  Brand,”  as¬ 
sociated  with  the  representation  of  a 
shield  surmounted  by  a  crown,  the 
field  of  the  shield  being  blue  and  hav¬ 
ing  upon  it  seven  stars. 

For  canned  sardines.  F.  H.  Fromm 
&  Co.,  Philadelphia,  Pa.  The  word 
“Canuts.” 


For  canned  vegetables  and  canned 
and  preserved  fruits.  Leo  Rex  Can¬ 
ning  and  Preserving  Co.,  New  York, 
N.  Y.  The  representation  of  the  head 
of  a  lion. 

For  laundry,  toilet  and  textile  soaps. 
Thomas  Gill  Soap  Co.,  Inc.,  Brooklyn, 
N.  Y.  The  word  “Borax”  arranged 
vertically  and  horizontally  within  a  mal¬ 
tese  cross,  surrounded  by  an  octagon 
inclosing  the  words  “Thomas  Gill’s, 
Brooylyn,  N.  Y.,  Trade-mark”  and  the 
letters  “S,”  “O,”  “A”  and  “P.” 

For  wheat  flour,  self-rising  pancake 
flour,  self-rising  Boston  brown  bread 
flour.  Allen’s  B.  B.  B.  Flour  Co.,  Inc., 
San  Jose,  Cal.  The  letters  “B,”  “B,” 
“B”  in  a  vertical  line. 

For  cheese.  John  S.  Martin  &  Co., 
New  York,  N.  Y.  The  letters  “IXL.” 

For  canned  fruits  and  vegetables.  W. 
P.  Sumner,  Jacksonville,  Fla.  The  rep- 
repestation  of  a  ship  in  an  ornamental 
design  and  the  words  “Ponce  de  Leon.” 

For  canned  fruits  and  vegetables. 
L.  D.  McLean  &  Co.,  San  Francisco, 
Cal.  The  word  “McLean’s”  on  a 
swasticka  on  a  round  black  background, 
inclosed  in  an  octagon. 

For  soap  for  laundry  and  household 
use.  The  Hewitt  Bro’s  Soap  Com¬ 
pany,  Dayton,  Ohio.  The  words  “Easy 
Task.” 

For  jujubes.  Wallace  &  Co.  New 
York,  N.  Y.  The  word  “Sa-Yo.” 

For  candies  of  all  kinds.  Littlefield 
&  Steere  Co.,  Knoxville,  Tenn.  The 
word  “Steere’s.” 

For  candy.  The  Robert  F.  Mack¬ 
enzie  Co.,  Cleveland,  Ohio.  The  words 
“Old  Hickory”  on  a  white  background 
in  the  centre  of  a  strip  of  plaid. 

For  wheat  flour.  Pliney  E.  Cooper, 
Minneapolis,  Minn.  The  expression  of 
“P  of  H”  on  a  black  band  within  a 
white  annular  band,  from  which  feath¬ 
ers  radiate. 

For  flavoring  extracts.  The  C.  S. 
Morey  Mercantile  Company,  Denver, 
Col.  The  word  “Solitaire”  within  the 
representation  of  a  solitaire  ring. 

For  canned  fruits  and  vegetables, 
sauer  kraut,  dried  fruits  and  spices. 
Waples-Platter  Grocer  Company,  Den¬ 
ison,  Fort  Worth  and  Dallas,  Texas. 
The  representation  of  a  flag  upon  which 
is  a  star  and  the  words  “Wapco  Brand.” 

For  canned  peaches,  canned  toma¬ 
toes  and  flavoring  extracts  and  baking 
powder.  Haas-Lieber  Grocery  Co.,  St. 
Louis,  Mo.  The  word  “Pilot.” 

For  syrup  and  molasses.  Waples- 
Platter  Grocery  Co.,  Denison,  Fort 
Worth  and  Dallas,  Texas.  The  words 
“White  Swan”  and  the  representation 
of  a  swan  inclosed  in  a  circle.  Also  the 
representation  of  a  flag  upon  which  is  a 
star  and  the  words  “Wapco  Brand.” 

For  wheat  flour.  New  Ulm  Roller 
Mill  Company,  New  Ulm,  Minn.  The 
representation  of  the  face  of  a  compass 
within  a  white  annular  band'tipon  which 
are  the  words  “Compass  Patent.” 

For  fresh  oysters.  The  Morgan  Oys¬ 
ter  Company,  San  Francisco,  Cal.  The 
words  “Shoal  Points.” 

For  olive  oil.  Billings,  Clapp  Com¬ 
pany,  Boston,  Mass.  The  word  “Im¬ 
perial.” 

For  toilet  soap.  Medicated  Supplies 
Co.,  Peekskill,  N.  Y.  The  word  “Med- 
icura.” 

For  wheat  flour.  J.  F.  Meyer  & 
Sons  Milling  Co.,  St.  Louis  and  Spring- 
field,  Mo.  The  representation  of  a  bee¬ 
hive  and  the  words  “Queen  Bee  High 
Patent,  John  F.  Meyer  &  Sons,  Spring- 
field,  Mo.”  inclosed  within  a  double 
circle. 

The  representation  of  four  medals  and 
the  words  “Expositions  Universelles 
Medaille  d’or  Medialle  d’or  Chocolat 
Guerin  Boutdon  Paris  Rewarded  at  all 
Exhibitions”  ornamentally  arranged 
within  an  irregular  octagon,  above 
which  are  the  words  “G.  B.  Chocolate 
Expeditif,  the  Only  One  Really  Dis¬ 
solved  Without  Boiling — Patented”  and 
below  which  are  the  words  “Gl  B. 
Chocolate  Expeditif,  the  Only  One 
Really  Dissolved  Without  Boiling — 
Patented,  of  Maragnan  and  Vanilla, 
Guaranteed  Pure  Cocoa  and  Sugar.” 


- 


For  flour  made  from  wheat.  Mine 
Flour  Mill  Co.,  Minot,  N.  D.  The  out 
line  design  of  a  shield  having  a  hoi 
izontal  band  across  the  centre  and  sus 
pended  by  a  two-pronged  hook. 

For  canned  fig  pudding.  Cora  An 
Coffin,  Seattle,  Wash.  The  represents 
tion  of  a  woman’s  head  in  the  lette 
“C”  and  the  words  “Original  Fig  Put 
ding.” 

For  lard.  St.  Louis  Dressed  Beef  an 
Provision  Co.,  St.  Louis,  Mo.  The  rtf 
resentation  of  a  shield  bearing  the  let 
ters  "O.  K.”  associated  with  the  word 
“Kettle  Rendered  Choice  Quality  Pur 
Leaf  Lard”  inclosed  within  a  cin  1 
which  is  surrounded  by  the  words  “S 
Louis  Dressed  Beef  and  Provision  Co 
St.  Louis,  Mo.” 

For  lard.  Charles  Wolff  Packin 
Company,  Topeka,  Kan.  The  word 
“Leaf  Lard”  on  an  oblong  backgrout  < 
in  the  corner  of  which  is  a  circle  ir 
closing  the  monogram  “O.  K.”  an 
above  which  are  the  words  “Open  K»-i 
tie.” 

For  sweet,  sour  and  mixed  pick!  : 
catsup,  capers,  salad  oil,  olive  oil,  oliv<‘ 
vinegar,  Worcestershire  and  analogou 
sauces,  pepper  sauce  and  India  relid 
Alart  &  McGuire,  New  York,  N.|’ 
The  letters  “O.  K.” 

For  bread.  Nolde  Brothers,  Riclj 
mond,  Va.  The  representation  of  a  lio 
having  his  forefeet  resting  against 
calla  lilly  in  white  on  a  black  back 
ground. 

For  raisins.  Rosenburg  Bros.  &  Co 
San  Francisco,  Cal.  The  word  “Noi 
awun.” 

For  chocolates.  The  Ginter  Gro 
eery  Co.,  Boston,  Mass.  A  fancy  dc 
sign  consisting  of  a  black  centre  an 
ornamental  annular  edge. 

For  concentrated  malt  extract  use 
for  making  bread.  Erste  Wiener  Ex 
port  Malzfabrik,  Hauser  &  Sobotk; 
Stadlau-Wien,  Austria.  The  word  “Dir 
malt.” 

For  coffee.  Hills  Bros..  San  Fra' 
cisco,  Cal.  The  word  “Pacific”  an 
the  representation  of  a  sunset  on  tl» 
water. 

For  canned  corn.  H.  F.  Webb  Com 
pany,  Portland,  Maine.  “Sea  Breeze. 

For  hams,  bacon  and  cured  meaii 
Interstate  Packing  Co.,  Winona,  Mint 
The  words  “Arrow  Brand”  and  the  ref 
resentation  of  an  arrow. 

For  biscuit.  National  Biscuit  Com¬ 
pany,  Jersey  City,  N.  J.  The  worJ 
"Social  Tea.” 

For  wheat  flour.  The  Rea-Pattu 
son  Milling  Company,  Coffeyvilli 
Kan.  The  word  “Pelican”  associate 
with  the  representation  of  two  pelican:! 

For  coffee  and  tea.  S.  Gatti  &  Son 
Washington,  D.  C.  The  word  “Pom 
peian.” 

For  canned  and  bottled  olive  oil 
canned  and  fresh  tomatoes,  canned  an 
fresh  mushrooms,  canned  and  fre-i 
peas,  dried  dates  and  dried  figs.  S 
Gatti  &  Son,  Washington,  D.  C.  Tit 
word  "Pompeian.” 

For  wheat  flour.  V.  N.  Hinkle.  De 
catur,  Ill.  The  words  “Hinkle’s  Ban 
ner.”  ;, 

For  candles.  National  Candy  Com 
pany,  Jersey  City,  N.  J.,  and  St.  Lou* 
Mo.  The  words  “Honey  Suckle.” 

For  chocolates.  J.  G.  McDonak 
Candy  Company,  Salt  Lake  City,  Utah 
Tlie  representation  of  a  woman’s  he  ij 
on  a  globe  surrounded  by  a  black  cir 
cle  on  which  are  the  words  “McDonal* 
Feeds  the  World  Chocolates.” 

For  spices,  mustard  and  flavoring  ex 
tracts.  John  Bird  Company.  Rock 
land  Maine.  The  representation  ol 
three  crows  within  a  circle  surmount® 
by  the  words  “Three  Crow.”  j 

For  baking  powder.  Climax  Coffe< 
and  Baking  Powder  Co.,  Indianapolis! 
Ind.  The  word  “Climax.” 

For  coffee.  Climax  Coffee  and  Bald 
ing  Powder  Co.,‘  Indianapolis,  Ind 
The  word  “Ourico.”  , 

For  brooms.  Lee  Broom  and  Dus¬ 
ter  Company,  Lincoln,  Neb.  The  watefl 
"Better  Buy.”  Also  the  word  “Snap.’1 
Also  the  word  “Midget.”  Also  tin 
words  “Fairy  Queen.” 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
cut.  Answers  may  be  addressed  to  the  Grocihv  World  when  desired,  provided  the  advertisement  Is 
tccompanied  by  10  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  50 
ents  per  lssne. 


WANTED. 


■VANTED — Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
sarticulars,  “Grocery  World,”  Philadel- 
ihia.  tf 

-  ■  ■■  - 


_ FOR  SALE. _ 

FOR  SALE— Old-established  grocery  busi- 
tess  doing  $250  weekly.  Will  sell  for  $soo. 
Rent  $25  monthly.  Will  furnish  particulars 
in  request.  Richard  O.  Rose,  2607  W. 
S'orth  Ave.,  Walbrook,  Baltimore,  Md,  25 

FOR  SALE — 28  lb.  Dayton  Computing 
Counter  Scale,  with  pan  (Moneyweight), 
n  good  condition.  Price  $25.  W.  B.  Zuf- 
tinger,  Mt.  Holly  Springs,  Pa. _ 25 

FOR  SALE — Will  close  out  several  low  and 
medium  priced  lines  of  teas,  in  small  quan- 
ities  to  suit,  at  prices  that  will  open  the 
;yes  of  any  live  retailer.  Write  to-day. 
state  kinds  you  sell  most  of.  Address  H. 
vV.  C.,  care  “Grocery  World.” _ 25 


FOR  SALE— Two  of  the  best  located  gro- 
:ery  businesses  in  Bristol,  Pa.  For  particu- 
ars  apply  L.  M.  Worthington,  Bristol,  Pa. 

26 


FOR  SALE — Four  Burns’  Coffee  Roasters, 
arst-class  order,  only  used  six  months, 
Will  be  sold  cheap.  American  Equipment 
Co.,  2to  West  End  Trust  Bldg.,  Philadel¬ 
phia,  Pa.  25 


MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
expense  of  collecting  an  old  ac¬ 
count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  me  ats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  evejything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  week!  y,  all  cash .  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30“  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  .  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000 ; 
°ne  team.  Good  dwelling  connected. 


Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313. — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two  thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $250  $300. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does$250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes .$40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does$3oo  weekly,  all  cash.  Stock$350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $3=0  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 


$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $6co  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328. — In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock  $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  330. — In  nearby  Philadelphia  suburb, 
inhabited  by  thrifty  middle-class  people. 
Store  40x40.  Doe?  $27,000  yearly,  half  cash, 
balance  weekly  and  monthly.  Stock  $1,000 
to  $1,500.  Uses  two  teams.  Business  prof¬ 
itable,  making  10  per  cent.  on  sales.  Real 
estate  for  sale  or  rent.  Owners  wish  to 
dissolve  partnership  and  will  sell  at  inven¬ 
tory.  They  are  anxious  to  sell,  and  will 
make  low  price  on  fixtures.  Fullest  inves¬ 
tigation.  Business  can  be  greatly  increased 
by  adding  meats. 

No.  331. — In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  342. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333.— General  store  in  M  ffiin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business about$4,oooper month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  335. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Use*  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 


is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 
Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
$r,oco  but  could  be  reduced  several  hun¬ 
dred  dollars.  Uses  one  team.  Nets  a  clear 
10  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 


o  o 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “  grocery  stores  ”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 


00000000000000000000000000 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $<, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


SALESMAN  FOR  ROYAL  ELECTRIC 
COFFEE  MILLS  AND  MEAT 
CHOPPERS. 

Between  now  and  January  1st  we  intend 
to  make  several  changes  and  enlarge  our 
sales  force.  We  will  have  some  choice 
openings  for  a  few  experienced  and  suc¬ 
cessful  specialty  salesmtn,  who  are  familiar 
with  the  retail  grocery  and  meat  trade. 
Men,  who  are  woikers,  receive  an  income 
ranging  from  $3,000  to  $6,000  per  year.  For 
particulars,  address 

THE  A.  J.  DEER  CO., 

67  Pearl  St.,  Buffalo,  N.  Y.  26 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 


HOW  TO  MANUFACTURE  BAKING 
POWDER. — Where  to  buy  materials  from 
first  hands.  Cost  $2.50  to  $5  00  per  hun¬ 
dred.  Formulas  and  instructions  $1.00, 
postpaid.  PI.  Riebellng,  1625  Spruce  street, 
Indianapolis,  Indiana.  26 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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Mrs.  Williams’  Brands  We  Can  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


OF 


PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 


TO  BE  HAD  ONLY  FROM  JOBBERS 


Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 


obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  <V.  W.,  Washington,  O.  C 


You  Can’t  Cut  Out 


A  BOO  SPAVIN  or 
THOROUGH  PIN,  but 


ABSORBINE 


will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 


W.  F.  YOI'NG,  P.  II.  F„  9  Monmouth  St.,  Springfield,  Mass. 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


to  all  employers  ol  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTBEET  STS1  EM,  Rochester,  N.  J. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


DANDELION 

VEGETABLE  BUTTER  COLOR 


A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 


WELLS  &  RICHARDSON  C0„  Burlingfon,  Vt. 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 


R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EL  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  December  16th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


HOLIDAY  FRUITS  THAT  PLEASE. 
IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadel¬ 
phia.  Prices  no  higher  than  is  charged  by  most  dealers  for  grades  of  fruit 
that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate . 1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate.../. .  x.io  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . * . .  .80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Seffected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  ./. . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
hunches  or  upwards. 

Cocoanuts,  100  to  bag  . . .  $4.00  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box 
Fancy  Brights  150-176  size,  per  box 


$3-00 

3.00 


Fancy  Brights,  200-216  size,  per  box .  $2.75  to  3.00 


2.50 


Fancy  Brights,  250  size,  per  box 
Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box . . .  $3-00  to  $3.25 


$450 

5-00 

5-00 

4.00 

450 

4.00 


3-00 

2.85 

2-75 


2.50 

275 


2.85 

2-75 

2.65 

2.40 


$3.00 

2-75 

2.70 

2.60 

2.65 

2.65 


2-75 

2.50 

2.40 


Fancy  quality,  126  to  box 

Fancy  quality,  150-176  to  box  . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  200-250  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box . 

Choice  quality,  300  to  box . . . 

Choice  quality,  360  to  box . 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box  . 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4-50  to 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . 

Good  Quality,  kegs,  60  lbs . 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound  . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  popnd  . 04 J4 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . o6j£ 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 
NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound .  0.09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound .  0.08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . . . .  $3.75  to  $4.00 

Choice  Prime,  per  barrel .  3.50 

Fancy  Medium,  per  barrel .  3.00 

Choice  Medium  per  barrel .  2.25 

CRANBERRIES. 

Cape  Cod,  fancy,  large . . . .  $9.00  1 

Cape  Cod,  Early  Black,  per  bbl .  7.00 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.50 

Fancy  Jersey,  medium  dark  .  2.25 


500 

4.00 

350 

300 
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ALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


iny  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


:  » - 

ROASTED  COFFEES. 

’acked  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

A"  Java . 26 

'B"  Java . 24 

‘C”  Java . 24 

4—  Java  and  Mocha  Blend . 24 

5—  Java  and  Mocha  Blend . 22 

'A”  Mocha . 24 

B”  Mocha . 22 

‘C”  Mocha . 20 

Aguayra  (Washed  Caracas) . 18 

‘A"  Maracaibo . 18 

‘B”  Maracaibo . 17 

■A”  Santos . 18 

‘B”  Santos . 16 

‘C”  Santos . 14 

’eaberry  Santos . 14 

■A”  Rio . 13 

■Jo.  1  Rio . 12 

<0  2  Rio . 10 

Apton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Apton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

joe  Cabin,  1  lb.  packages,  100  to  case . 14 

trbuckle’s,  luO  lbs.  to  case . 

ling  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

■Jo.  25  Gunpowder . 24 

4q.  28  Gunpowder . 35 

lest  Gunpowder . 45 

*0.  25  English  Breakfast . 20 

■Jo.  28  English  Breakfast . 33 

3est  English  Breakfast . 40 

•Jo.  25  Moyune  Gunpowder . 33 

•Jo.  28  Moyune  Gunpowder . 38 

lest  Moyune  Gunpowder . 50 

4o.  25  Imperial . 33 

4o.  28  Imperial . 35 

lest  Imperial . 50 

4o.  25  Oolong . 28 

•Jo.  28  Oolong . 35 

lest  Oolong . 45 

foung  Hyson . .35 

'apan . . . 35 

leno  XA  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Teat- 
Green,  Black  and  Mixed,  %  and  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

laked  Beans —  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  8  lb. ,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

lorn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . . . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

’eas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1.2Q 
French,  extra  fins,  100  in  case,  per  case,  18.50 
5in  Money  Combination— 

2  lb., 2  doz . 

vidney  Beans— 

2  lb.,  2  doz . 

Ama  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 

Standard.  2  lb.,  2  doz .  1 

Little  Darling,  2  doz . 

’umpklns— 

3  lb.,  2  doz .  1 

Gallons . . . 

String  Beans— 

2  lb.,  2  doz . 

3in  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can . 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash  — 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . .  .92^ 

.  Gallon,  y2  doz .  3. 15 

Fair  Quality,  3s . 90 

2l,  2  doz . 80 


.90 


.80 

.25 


.00 


.85 


85 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  '/2  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  l.ftO 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  y2  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  l  lb.  tall,  »  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  3.50 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label,  ]A  lb.,  flat,  8  doz .  2.60 

Beaver,  y2  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 

Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil—  per  case. 

oil,  100  .  6.00 

Gold  Label,  V,  oil,  100  cans .  6.50 

Standard,  34  oil.  100  .  3  50 

34  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
34  Mustard  Sardines — 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

34  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

|4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

34  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100 cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta.  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1.05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1.50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb  ,  2  doz .  1.35 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1  25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb. ,  2  doz .  1 . 35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2  70 

California  Cherries,  2 doz .  3.60 

California  Peaches.  234  lb.,  2  doz . .  2  75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 12)4 

Evaporated,  1  lb.  packages,  4  doz . .  13 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 14 

Best,  25  lbs . 1534 

Apricots  — 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 08J4 

Bulk,  25  lbs . 0834 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Package,  30 1  lb . 0634 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . . 

40-  50,25  lbs . 01 

50-  60,25  lbs . 0834 

60-  70, 25  lbs . 08 

70-  80,  25  lbs .  0734 

80-  90,  25  lbs . . . 07 

90-100,25  lbs . 0634 

KiO-120, 50  lbs . 0434 

Raisins— 

3  Crown,  50  lbs . <  834 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs.  . per  box  2.  ’  0 

Seedless  Muscatels.  50  lbs .  08 

Seeded,  36 1  lb.  packages . 10 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05>-, 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0534 


SALT.  per 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 . 7u 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2  23 

Worcester,  234s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2  70 

Snow  Flake,  36  15c.  packages . 3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .80 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . 2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack  ..  2.20 

Black-Eyed  Peas . B2.50 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 0634 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . O634 

Split  Peas.  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08 y. 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair.  N.  0 .  46 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

Orange  Brand  Syrup . ■ . 36 

Orange  Brand,  23s  lb.  cans,  2  doz .  2.30 

No  6  Amber  Syrup . 30 

California  Amber  Drips,  2  lb  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2  50 
California  Amber  Drips,  34  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes, '5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7s 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  6  05 

Fine  Granulated,  5  lb.  bags .  4 . 95 


CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4 . 65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross. . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  60s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  5n0s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 . 05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.70 

*Pearl  White  Floating . 100  4.00 

Ark .  . 100  2  20 

Babbitt’s  . 100  3.75 

5  box  lots  freight  paid,  with  134  box 
“1776"  or  100  cakes  Best  Soap  free..  4.25 
10  b<  'X  lots  freight  paid,  with  ly  boxes 

“1776”  or  120  bars  Best  Soap  free .  4  20 

Buffalo  Oleine .  60  z  40 

Washday . 120  2.20 

♦Bee . loo  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

♦Fels-Naptha  . 100  4.00 

Hoefner’e  Tiger  Borax . 100  3.75 

*Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦  Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . loo  3  50 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine .  60  3.00 

Premium . 80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1  75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha .  100  4.00 

Duck . 100  3  85 

20  Mule  Borax.t . 100  4.00 

*  5  box  lots  delivered. 


Premium, 
Hires’  Silv 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb .  per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  60  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


Columbia.  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


4.60 

SCOURING  SOAP. 

4.35 

Bars. 

Box. 

4.75 

Fairbank’s . 

1.88 

Sa  polio . 

2.25 

Wrigley's . 

Wrigley’s . 

. 100 

3.50 

.  50 

1.80 

Scoureue . 

. 100 

3.60 

Case. 

Lipp’s  Scourer . 

.  60 

2.25 

4  :ss 

Sil  San . 

.  50 

2.00 

3.90 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

1.80 

3  75 

. 100 

3.8.5 

3.'0 

Silver  Sand . 

2.50 

2  20 

American  Scourer . 

.  100 

3.75 

3.75 

Bon  Ami,  10c.  size . 

2.50 

3.50 

Brooks’  Crvstal . 

3.90 

2.75 

Hoefner’s  Crystal,  with  spoons.. 

...24  pkgs. 

1.00 

4.15 

Old  Dbtcn  Cleanser,  1  doz . 

3.25 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 
Fancy,  barrels . 

Per  gal. 
.42®.  45 
.40 

Good,  barrels . 

.26®  30 
1.20 

New  Orleans  Molawsee— 

.46®.  50 

.40 

.28®  35 

.22 

.36 

.83 

.80 

2.80 

2.80 

Sugar  Syrup- 
Pure,  extra  fancy . 

.85®. 88 
.24 

.82 

.29 

29®. 30 

Tins,  2-lb.,  i  do*en . 

TItia’  R-lV,  ‘idosen . 

Tins.  5-lb.,  1  do*en . 

SALT  FISH. 

Mackerel—  P0r  M>1. 

Extra  8hore  Bloaters,  count  85@  95 .  40.00 

Georges  count  Uu@U5 .  25  00 

Shore  2s,  count  226@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  no 

Norway,  count  400@450 .  25  00 

Norway ,  count  300@360 .  28.00 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  petlb; 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . . . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 13 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s .  2.00 


TEAS. 

Gunpowder—  Bor  lb. 

Common  to  fair . 16@  .18 

Superior  to  fine . 20@  26 

Extra  fine  to  finest . . . 28@  85 

Choicest . 45@.65 

mperial— 

Common  to  fair . 20@.26 

Buperlor  to  fine . 80@.86 

Extra  fine  to  finest . 40@  .46 

Choicest . 50@.65 

young  Hyson- 

Common  to  fair . 16@.18 

Superior  to  fine . 22@  30 

xtra  fine  to  finest . 85®. 40 

joicest. . 46@.60 

Common  to  fair .  @.12% 

Superior  to  fine .  @18 

Extra  fine  to  finest .  @  .26 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@  .26 

Extra  fine  to  finest . 28@  30 

Choicest . 32@  38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@  30 

Basket-fired— Extra  fine  to  finest . S2@  .38 

Basket-fired — Choicest . — @  46 

Dust  .  @.12% 

Oolong- 

Corn  non  to  fair .  @.17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 26@  35 

Choicest  . 40@.65 

ouchong— 

Common  to  fair . .  .16@  .18 

Superior  to  fine . 20@  .26 

Extra  fine  to  finest . S0@  .35 

Choicest  . 40@.60 


ROASTED  COFFEES. 


Fava— Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government — Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice  . . 

Cucuta— Prime . 

Cucuta— Good . . . . 

laguayra— 

Caracas— Finest . . 

Caracas— Choloe . . . . 


.*6 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.16 

.14 


.20 

.17 
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Pea  berry- 

Santos— Fancy . 17% 

Santos — Choice .  .17 

8antos— Fine . -  .16 

Rio— Fancy . ~ . 17 

Rio— Choice . 16% 

Rio — Fine. .  *16 

Santos — 

Best . 16 

Choice . 15 

Prime . 1JK 

Good . 16% 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . H% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb. 

Allspice . .67 

Cassia  buds . 85 

Cinnamon,  Mats .  ■  1° 

Cinnamon,  Twalo .  .20 

Cinnamon ,  Ceylon . 23  @ .  27 

Cinnamon,  Batavia . 26@.80 

Cinnamon,  8aigon . 75 

Cloves,  Zanzibar . .....  17@  20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86@88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21@  22 

Ginger  Jamaica,  unbleacned . -  20@  .2L 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25@  36 

Nutmegs,  105-UOs . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore.., . 18@.19 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  .. . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  do*. 

Allspice .  .76 

Cinnamon,  China .  110 

Cinnamon,  Saigon .  2.50 

Cloves .  1-10 

Ginger,  African . 76 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  145 

Pepper,  black .  .  96 

Pepper,  cayenne . 98 

Pepper,  white .  1-56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

M  im .  white  2%s,  unpeeled  Calll. .  5 . 75 

Medium  green  2%s,  Calif. .  5.^5 

Tips,  green,  Is .  4  10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75@'  80 

Standard,  plain  or  sauce,  8s .  1  O0@l  .05 

Fancy,  plain  or  sauce,  2s .  1.16@1.25 

Fancy,  plain  or  sauce,  3s .  1.66@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15@1  25 

Standard .  1.10@1.15 

Soaked . . .  75. @  .85 

Beans,  8trlngless — 

Fancy  2s .  2  00@2.10 

Fancy  Is . V. .  1.10@1.20 

Extra  2s . : .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s .  90 

Standard,  not  stringless,  2a .  .80 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 9o@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . . . 

Peas— 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60@1.76 

Sifted  2s .  1.15@1.85 
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Telephone  2s .  1.26 

8weet  Wrinkled  2s .  1.40@i.ou 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  2s . .  .  76@  .80 

Succotash- 

Extra  fancy  Maine  2s .  140 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2a . 95@1  00 

Pumpkin- 

Fancy,  8s .  1  10@1.20 

Fancy,  gallons .  2. to 

Squash- 

Fancy  88 .  120 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland  ,No-3 .  1.00 

2-lb.  cans . 76@  80 

Gallons,  standard  New  Jersey .  8  75 

Gallons,  extra  standard  Maryland  2 . 8C@  s  00 

Quarts,  glass  Jars. .  2  90 

Beets— 

Fancy  Strawberry  Is .  l.40@i  60 

Cut  3a .  1.10@1.16 

Sweet  Potatoes  8s .  1 . 15 

Saner  Kraut  8s . 95@1.10 

Spinach- 

Standard  Maryland  8s . . . -  1.2?@1.40 

Fancy  New  Jersey  8s . .  1  40@1.65 

Gallons . 4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries — 

Extra  White  8s . 

Extra  White  2%s . . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . . 

Plums,  Egg  or  Gage — 

Fancy  3s . 

Extra  standard  2%s . . 

Standard  2%s . 

Gallons . . 

Peaches,  L.  C.— 

Extra  38 . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  do*. 
8.80 
3  20 
2.65 


8  25@8.65 


4.40 

3.75 

8.50 


9.75 


8.80 

3.10 

2.75 

2  40 


3.00 


8  80 
8.25 


1.25 


Pears- 


EASTERN. 


Fancy  New  York  2s . 

Fancy  New  York  State  2^8 . 

1.75 

2.90 

1.50 

Pineapples— 

2.25@2.40 
1.10@l  .20 
4.00 

Sliced  or  grated  Is . .'. . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . 

1.15@1. 25 

Apples— 

3.50 

Strawberries— 

2s,  fancy . . . 

8.00 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 

2.76 

FISH. 

Lobster— 

4.50 

Flat  %s . 

2.50 

Kippered  Herring— 

1.60 

Alaska  Salmon- 
Pink  Is . . . 

1.10 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 
Flat  V£s  . 

1.35@1.50 

1 .25@1 .30 
2.00 

Flat  is . 

2  20 

Oval  Is  (steaks) . 

2.90 

Sardines—' 

Domestic %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

2.15@6.00 
2. 35  @4. 25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .1  % 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


13@  .11 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . - . - 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . . . 

2%-in.,  12  lbs . 

2% -in.,  12  lbs- . - . 

2-in  ,12  lbs . - 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb  cartons,  choloe . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . . . 19@ 

Lemon  Peel- 

According  to  quality . 13@ 

Orange  Peel- 

According  to  quality . - . 

Fard  Dates— 

60  lbs.,  bulk . . . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80 x  90 . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

5Gx  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples  — 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeied,  fancy,  26  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Perisb 

.09! 

.08) 

.03 


@.19 


$ 

.08? 


.10) 

.09 

.08! 


.072 


.22 


.11 


3? 


.C51 


.11 

.0.6 


■07-; 

.07) 


•id| 

.10' 

.09 


.09 

.08 


.ID 


:!i 


.27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 39 

Valencia,  28  lbs . 33 

Flot,  shelled . . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

8trlctly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


•i-’: 


.12 

.14 


@.14 


.18: 

.14 


.12 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case, 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50®22.C0 

High  quarters,  boneless .  24.50@27.CO' 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality .  12  00@20.00 

Mushrooms,  %s.  aceord’g  to  qual  25.00@35  .CO 
Mushrooms,  %s,  accord’g  to  qual.  18  00@/0.00 
String  Beans,  according  to  qual...  12  OO@17.60 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perl  b . 08® 
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GROCERY  WORLD 


GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

_» y  subscriber  to  the  “BBOOBBZ  WORLD”  who  i.  unable  to  purchase  at  the  following  prices,  will  muter  a  raoor  upon  this  journal  bo 
1  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations . 


ADVANCES. 


Colima. 


DECLINES*  Colima. 

Rolled  Oats .  3Q 

Dressed  Hogs . 4. 

Dressed  Fowls . . . 

Live  Poultry . ^ 


ADDITIONS. 


Cotwnn. 


tom  ini  n urn  etiettehs  tod  but. 

Standard  Weight.  per  Bushel. 

Marrow  Beans . „ . &>  lbs 

Medium  Beans,... . fa  « 

Pea  Beans . „ . fa  «. 

Red  Kidney  Beans.. . . . sg  <• 

riominy  . . . 56  ** 

. . . . . *••••*«••... ...6o  “ 

Rwiey . .  ** 

Potatoes* 

•••••••••<•*•••••••**•• ••*.•••••.••  *•••••**••*«,****»•*•  <6  *  * 

Plaaaeed^ . . . &  •« 

SheObarks . . . « 


COL. 

larm  Cash  Drawer . . 

lnm  .......*•.  •••■... . ......47 

mmunltion .  4 

xle  Greece . 5 

»P.  Pep" . ~ . 41 

kg  and  Twine  Holden™..33 

kklng  Powder. . .  5 

urley . ^9 

iskets . . . ....,6a 

Uh  Brick  eeeeeeeeeeeeeseeeeeeeee  59 
«ns  e ******** eeeeeeeee ****** ••••••  »9 

acting.  Shoe .  6 

ulng.„ . . .  6 

mi  eeeeeeeee  ee.ee  e  eeeeeeeee  ease*.  47 

ooms  . . 61 

■usbes  ■...••...••••••■■••••••..•,63 

lckwheat  Flour . 38 

ing  Borers . 33 

itchers’  Sundries . ...44 

xtter  Dishes . 6a 

itter .  7 

xtter  Color . 47 

unphor . 47 

tntlles  . . ,13 

indies .  7 

uined  Goods .  8 

California  Fruits . . . 10 

Vegetables  «ee e e eeeeeee e e e eeeeee  8 

Fish.  . . „ia 

Pie  Fruit . . 


COL. 

SlrdinCt..«eeeaa#eees«aaaseesa*aE3 
Meats . 13 

SOUP®  eeeeeee* eeeeeee. eee.< eeeeee e^5 

Can  Openers . 33 

CaperS  *****************************£7 

Cap*,  GUOe. eeeeeee eeeeeeeeeeee.ee  4 

Catsup 

..eeeeeeeee eeeeeeeee eeeeeeeee  16 

Cereal  Specialties . . 

Cereal  Coffee . ..........36 

Cheese ................. •••....•S7 

Chocolate  and  Cocoa . ....17 

Chewing  Gum....... . „..ji 

Cider  .......a.............. ....30 

Clothes  Pins . 6a 

Cocoanut . ai 

Cod  fish....... ................  ....,35 

Coffee . 3 

Essence . . .  3 

Chicory . 3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  MUk . ao 

Cream. . . . ™.»i 

Condensed  Mince  Meat . 38 

Com  Meal. . 29 

Com  Starch . 58 

Cottolenc . . . 26 

Cracked  Wheat . 29 

Crackers,  Cakes,  etc . . 

Cranberries  . . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 


Dressed  Meats.... 
Drugs,  Grocers' .. 


>.********•< 


47 


Eggs 

•  *•••••  eeeeeeeee  eeeeeeeee*****  *S7 

Essence  of  Coffee. .  4 

Extracts..., 

>  e  eee*  *  *  e  e  e  eee  e  e  e  e  *****  *  48 


Fancy  Groceries ...... 

Farina.. . . . . 

Farinaceous  Goods..., 

Faucets . 

Canned  Fish., 

Fixtures..... . ...........32 

Flour . 28 

Flour,  Self  Rising.  . . s8 

Flour,  Buckwheat . 28 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestltt  Dried.  ...35 

Fruits,  Foreign,  Dried. . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica.., . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


COL. 

. .37 

Insect  Powder . 48 

Ironing  Wax. . 59 

Jams. . 46 

Jars  and  Jar  Rubbers . 7 

J«Ul*s . .46 

Junket  Tablets  ******************  50 

Ketchups... 

a  Goods  . . . 


.16 


Lemons  and  Onsget™. . 

Lentils. — . *9 

Licorice  . . 47 

Lime . . . 37 

Live  Poultry . — _ 45 

Lye,  Concentrated . 37 

Macaroni  . . 32 

Mackerel™. . . . 34 

Maple  Sugar  and  Syrup. ..  60 

Matches.—. . . ....37 

Measures. . . 33 

Meat . „.._...__..44 

Mince  Meat _ _ _ 38 

Molasses ..... - ....... 60 

Mucilage . 59 

Mustard . 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles,  Egg . 29 


COL. 

Nuts 

ee******eeeeeeeeeeeee#«eee eeeeee 

OM  Mt&l. »•***#*•*••****•«*•..... ,29 

OQa.  **•************•***•*•*•■  . 39 

OU,  American . .....40 

Olive  On..................... 40 

Olives . 33 


Paper  *••**•••••«•••***••••  eeeeeeeee  4^ 

Paper  Bags . . 41 

Peanuts - - - - 

Peat,  Dried ......... . 29 

Pepper  Sauce™. . 52 

Pickles  ........ ............ ...42 

Pickled  Meats . 42 

Plum  Pudding. . . 46 

Pork  and  Beef. . . . 43 

Potash . — .... _ 37 

Potato  Chips  „„...™™...„..42 

Poultry  Seasoning. _ _ 45 

Poultry,  Dressed _ _ 45 

Poultry,  Live . _„...45 

Powder,  Rifle...™. _ 4 

Preserves - .....46 

.......43 

. 3i 

. 47 

. Jo 

. Ji 

. *9 

29 


Provisions. 

Puddlne  ................. 

Putty  . . 

Rennet . . . 

Rice  . . 

Rice  Flour . 

Rolled  Oats . . 

Root  Beer . . 33 


Rope ., 
Rosin. 


*  ***e«ee****ee*eee*e*****< 


Stto  • _ .... 

Salad  Dressing... 

Sal  Soda _ 

Salt. . . 

Sapoiio . .... 

Sardines....... 

Sauce  and  Condiments ., 

Sauer  Kraut — . . . 

Scales ..... — . . 

Scoops,  Grocers' . . 

Scouring  Soap . 

Seeds . — . . 

Shoe  Dressing . . . 

Shot. . 

Smoked  Fish™ . 

Soap,  all  kinds, 


Soda,  Bicarb. . ...S3 

Soft  Drinks . s| 

Soups . . . ..15 

Specialties . . . 54 

Spices  35 

Whole . 57 

Starch . 38 

Stove  Polish . 58 

Soap  Powders. . 55 

Segars . 64 


COL 

Sugars. .  1 

Sulphur . ,47 

Sundries . 59 

Syrups . 60 


Tacks  . . . . 

Tapioca . 

Tar 

Teas . . 

Tobacco,  Chewing . 


Tobacco  < 

Tubs . 

Twine  Holder . 
Twine . 


Vermicelli.... 
Vinegar . 


-ST 

.31 

•4 

"6 

.64 

■33 

..62 

•33 

•59 


..32 

•41 


Washboards . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . 

Wheat  Flour . 

Wrapping  Paper... . 

Wringers,  Clothes . 

Wooaenware,  Sundries.. 
Witch  Hasel . 


..6s 

-59 

-29 

.29 

.41 

.61 

.48 


Yeast  Cakes . 63 


-1- 

SDOAR. 

mfectioners'  Lozenge,  XXXX . 

<l  Powdered . 

}  11  Crown  A . 

4  **  Crystal  A . ; . 

Coarse  Granulated . 

igle  Tablets . 

ystal  Dominoes . 

it  Loaf . 

itent  Cubes . 

iwdered . 

ctra  Fine  Granulated . 

•arse  Granulated . 

anulated . 

aeGranuIated . 

in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . 

in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

.  bags..’. . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  ioo-lb. 

.  bags . . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

nfectioners’  A . 

-Keystone  4. . 

—American  A . 

-^Centennial  A . 

-California  A . . 

—Franklin  B . 

-Keystone  B . 

—American  B . 

|  -Centennial  B . . . 

|  -California  B . 

—Franklin  Extra  C . 

|  —Keystone  Extra  C . 

—American  Extra  C . 

!  —Centennial  Extra  C . 

^California  Extra  C . 

I  —Franklin  C . 

—Keystone  C . 


5-05 

5-05 

5.25 

4.90 

5.15 
6  .20 
7-«5 
5-7° 

5.15 

S.00 

5.00 

5.00 

4-9° 

4-9° 

4-95 

4  95 

5  05 
5.10 

5.10 

5*20 

5*20 

510- 

5.10 
470 
4-65 

4.60 

4-55 

4.50 

4-45 

4.40 

4.35 

4-3° 

425 

4.20 

4-i5 

4 .10 
4.05 
4-05 
4. 00 
4.00 


TEA*  per  ib. 

>ans — Basket-fired .  r8  @  35 

Dans — Pan-fired — Common  to  fair .  17  @  23 

?*ne. .  24  @  28 

choicest .  30  @  38 

KMOS a— Superior  to  Fine .  18  @  20 

^hoice  to  Extra .  22  @  35 

choicest .  40  @  50 

ochow—  Common,  cargo .  14  @  16 

*ood,  medium .  17  @  22 

Inferior . . .  23  (5)  28 

npowder— Choice  to  Extra .  20  @  35 

* .  re  suet  h  - 


Choicest 


40  1 


45 


Moyunh— Good .  27 

Fine . 

Choice . 45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest . 

Young  Hyson — Superior  to  fine .  13 

Choice  to  Extra .  28 

Choicest .  33 

India — Common  to  Fine .  17 

Ceylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  18 

Choicest .  30 

PACKAGE  TEAS. 

Lipton's  Teas — 

In  54  &  lb. 


@  30 
@  40 
@  50 

@  55 
@  20 

@  25 

®  35 

@  20 

@  3° 
@  40 

@  38 
@  40 
@  15 

@  28 
@  40 

Per  lb. 


McCormick  &  Co's  Banquet  Brand—  Per  doz 

No.  10 . 85 

No.  25 . ...!.. !!!!!!!!.’!!!!  2.00 

No.  50 .  4 .00 

No.  100 .  8.00 


In  yx  lb. 
•47 
•  42 
•37 


Ceylon  and  India,  No.  i .  .45 

Ceylon  and  India,  No.  2 . %  .40 

Ceylon  and  India,  No.  3 .  .35 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  %s  and  %s,  15,  20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  k£s  and  V4s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley's  Tea —  Per  lb. 

yx  lb.  or  J4  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  22*4 

J4-1I).  Silver  Sacks . 23 

3^-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net  .18 

5  lb.  silver  bags .  **  “  .19 

1  lb.  silver  bags . 11  “  .1954 

54  lb.  silver  bags .  “  il  .20 

yA  lb.  silver  bags .  “  **  .21 

Packed  in  cases  containing  100  pounds. 


AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz. 
Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz. 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz. 
Purple  Ribbon  Brand,  yz  gals.  1  doz.  per  bbl. 

Colburn’s,  16  oz.,  2  doz . per  doz. 

Colburn’s,  quarts,  1  doz . per  doz. 

Colburn’s,  quarts,  3  doz . per  doz. 

Colburn’s,  V2  gals.,  1  doz . per  bbl. 

Violet,  pints,  2  doz . per  doz. 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 

Frazer's,  boxes,  yx  gross . per  gross 

Mica,  yx  gross . per  gross 

Peerless,  yx  gross . per  gross 


.85 
1 .40 
1 .40 
2.50 

•75 
.90 
.90 
1 .80 
.85 


.80 

9-25 

8.40 

4.40 


BAKING  POWDER.  perDo* 


yx  lb.,  4  doz.  in  case. ...  1 .00 
54  lb.,  2  doz.  in  case. ...  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  y2  doz.  in  case....  16.75 


Davis'  O.  K.,  5^-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-3754 

Leslie's, yx -lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^-lb.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie’s,  5  lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82*4 

6  oz.  glass,  2  doz .  1 .0754 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  1 .03 

6  oz.  ,i  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 . 25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


Royal,  10c.  size,  4  doz.. 

“  yx  lb.,  4  doz . 

“  %  2  “ . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz! 
“  “  “  ^-lb.  “  “  “ 


Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz. 


.86 
1.30 
2.40 
4  65 

2.35 

1.25 

12.00 

2.50 
•55 
•75 

6.00 

1.50 

.80 

■45 


“  y  “  3  "  .... 

Purity  Brand  5  “  y2  '  “ 

“  1  ft  1  “ 

“  X  “  3  “  .... 

"  y*  “  3  “  .... 

BLACKING — Shot,  Per  Gross, 

Shinola . per  doz.  .75 

Shinola,  J4  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  yx  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

t(  small .  5.00 

Mason's  No.  1,  yx  gross .  2.22 

“  “  2,  “  2.60 

*t  it  —  €  I  o 

„  ..  ?'  .  2-8s 

••  “  5,  «  4 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  Per 

Mason's  Shoe  Dressing . 

Acme,  1  doz .  1 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . .  2 

Boston  Waterproof,  black .  2. 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2 . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . .  2 . 

Star  Combination,  russet . . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

8uick  White,  cleans  dirty  canvas  shoes .  2. 

il  Paste  black,  never  dries  up,  large  tins... 


Do*, 

•75 

•  15 

.78 

.80 

.8254 

.8254 

•65 

•75 

.70 

.70 


00 

85 

85 

00 

75 

00 

85 

75 

75 

00 

75 

75 

75 

4* 

85 

00 

75 
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GROCERY  WORLD 


GREEN  COFFEE.  P«  lb. 

Rio  Golden  Fancy  •  NMMMIHNellttMMMtMtM  •  09  S®  .  10 

"  Prime .  @  0834 

•>  Cholc . .  @  08 

Santos  Peaberry ,  extra  fancy .  • 

"  Fancy . 0954®. 0934 

"  Choice .  @09 

Maracaibo,  Strictly  Fancy,  Mild . 11 J4®.12 

“  Choice .  ®.ii54 

Washed  Caracas,  Fancy . 13J4@.»4 

Laguayra,  Fancy .  -IO}i 

Java,  Extra  Fancy  Old  Government . aoJ4®  .21 

11  Extra  Fancy . . .  ®.  20 

“  Fancy .  ®.i954 

Mocha,  M and  )4  bales,  genuine,  finest.,  ®.«9 

Mocha  Seed,  Santos,  Fancy .  «e34 

Mocha  Seed,  Santos,  Choice .  @.1034 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rl(.,  Extra  Fancy  Golden . .  ® .is 

“  Prime .  @11 

**  Choice . . .  @.0  9% 

Santos,  Extra  Fancy .  .13 

14  Fancy . — .  @1234 

"  Choice .  (®  .12 

Laguayra,  Fancy  . .  ®.i4 

Maracaibo,  Choice .  @.1434 

'*  Fancy.... .  @.15 

,  "  Extra  Fancy .  @.1534 

Java,  Extra  Fancy  Old  Government .  @  2534 

“  Fancy .  @.3454 

Mocha,  Finest . @.>334 

Llpton  s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

'•  "  *•  a . so 

"  "  “  3- . *7 

'*  “  “  4. . 14 

Pack  In  aj  and  50-lb.  cans,  and  as,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 1734 

Eureka. . 1434 

Leader . . . 13 

Jap . 12 

Special,  No.  6 . 11 

Special  Drive . n 

Extra  Value  Blend . 1034 

Bargain  Blend . 10 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perth 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Arlosa .  1534  isAi 

L‘On .  1334  1354 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Salndo,  lbs . so 

“  50-lb.  tins . 10 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

"  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German- American  Coffee  Co. — 

Trlunfo,  24  2-lb.  cans . 

“  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . 

“G-A"  Blend,  20  3-lb.  cans . 

La  Crurada,  60  or  100  s-lb.  cartons . 

Iowa,  60  or  100  s-  and  2-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  sa,  24  or  48  34-lb.  cans 

per  54  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  s  lb.  tins . . 

Tourist,  24  or  30  3  lb.  tins . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  Ids.  to  case . 

E.  L.  C.,  6a lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  10s  lbs.  to  case . 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


.26 

.20 


Per  lb 
*9 

29% 

26 

24 

21)4 

i834 

1634 
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2754 

27)4 

2034 

2034 

>4 

it  i‘o 
M'/2 

»4j4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr" : — 

50  tins  In  box . per  box 

is  tins  In  box . per  carton 

s  lb.  tins . per  dos. 

George  Kioto's  Sons — 

Kioto's  Coffee  Essence,  34-gross  Improved 

cans . per  gross 

Floto's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross 

Floto's  Coffee  Essence,  34-gross  cans,  all 

tin . per  gross 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

34  gross . per  gross 

Hummel's  Essence,  tin  can,  )4  gross,  per  gross 
“  “  tin  ends,  “  “ 

"  "  Improved  “  “ 

Chicory,  Sellg's,  65's . 

"  English  Ground,  bags  about  160  lbs. 

11  Francks’,  stick,  65  lbs . 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

"  Koenig’s . 


3-9» 

■95 

5-75 


s.25 


2.70 


2.85 
•  04)4 


s.25 

2.85 

2.70 

2.15 

•°534 

•0534 

.0634 


•04>4 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2,35 

Blasting,  B,  kegs.  25  lbs .  1.  50 

Duck,  kegs,  1234  lbs .  4.75 

Duck,  kegs,  6V  lbs .  2.65 

FG,  FFG,  FFFG,  Kegs,  25  lbs...,,,, .  4*75 

FG,  FFG,  FFFG,  kegs,  1234  lbs..,, .  2,65 

FG,  FFG,  FFFG,  kegs,  634  lbs . . .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 


-1- 

BLUING — Dry.  Per  Grots. 

Barlow's,  small.  2  dot .  2.60 

"  large,  1  doz .  5.20 

Sawyer's,  No.  1,  6  doz.  . .  1 .50 

“  No.  3,  3  doz . 3.35 

Colburn’s,  No.  1,  4  doz .  1 .60 

No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  54  gross . . . 

Cream  Indigo,  2  oz.,  J4  gross . „....  3.90 

Cream  Indigo,  4  oz.,  (4  gross .  7.40 

Cream  Indigo,  8  oz.,  34  gross .  11.40 


BUTTER. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . 

“  First,  “  . 

“  Second,  “  . 

•*  Third,  “  . 

Imitation,  30-60  ’bs 


Per  lb. 


•32 

.30 

.28 
.  26 
•25 


**•» . 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . .  .  32 

Ladles,  30-60  lbs.,  bakers’  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .35 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  10- 

50-lb.  boxes .  .33 

Sheal  (“400")  Elgin,  10-50-lb.  boxes .  .32 

Sheaf . 28-. 3c 

B.  S.  Gilt  Edge,  cartons .  .35 

Gurnse,  pounds  or  half  pounds .  .32 

Belle  Spring .  .30 


CANDLES. 

P.  *G.,  8’s,  30  lbs . 

“  16’s,  “  . 

Paraffine.  4's,  6’t,  8’s  cartons,  36-lb.  cases, 
per  lb . . . . 


Per  lb. 

.10% 

.11% 


.0834 


Searchlight  Hotel,  z6’s,  30  lbs . 

Peerless  “  •*  «*  . . 

■°9% 
.1034 
2  5® 

Bright  Light,  “  “  . . 

Wcrk*s,  8’s,  30  lbs . 

“  i6’s,3olbs . . 

Carriage  Candles,  size  6x1  % . 

Martha  Washington,  long  isz . 

•*9 

•17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.20 

Mason's,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 


-8- 


Jelly  Tumblers— 

Ban-els,  22  dos . per  dos. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  54  g»o.,  no  rubbers,  per  gro.  1.7 
Jar  Rubbers — 

Lip,  wide . ........per  gross  ,8 

Acme,  wide,  1  dos.  cartons . per  ib.  4 

“  medium,  1  dos.  cartons . .  “  .4 

Reliable,  white  robber,  wide . 21 

“  “  medium . 2 

Black,  medium. . per  lb.  .a 

(«5  lb.  lots  s  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage .  •• 

11  Thyme .  “ 

“  Savory .  *• 

"  Special  case  asssortmeat,  s 
dos.  Sweet  Marjoram,  1 
dos.  Sage,  )4  dos.  Thyme, 

34  dos.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  s  dos . . . . per  dos. 

34-lb.  “  “  “ 

34-lb.  "  •'  «• 

34 -lb.  screw  cap  bottles,  s  dos . per  dot. 

34-lb.  square  cans,  s  dos. .  “ 


*4' 

•7 

1.2 


CANNED  GOODS 

Tomato**—  Per  D 

Mrs.  Hancock's  Frying .  1  2 

Frying,  Good  Luck  Brand .  1 .1 

DuBois’ Frying .  i.j 

Jersey  King,  No.  3,  Standard  Jersey .  1  e 

Blue  Hen  Chickens,  No.  3 . 9 

Rio  Grande,  fancy,  Jersey . .  1 .0 

Sliver  Lake,  fancy,  Jersey .  x 

Alta,  No.  2 . 7 1 

Alta,  No.  10,  1  doz .  3.11 

Bull  Dog,  No.  2 . 6  ' 

Lima  Beans — 

Tinsley's,  extra  small . . . . .  1 . 2 

Silver  Lake . \  o 

Little  Darlings . „. .  1  y 

Acorn .  x.i; 

Early  Autumn . .91 

Boyer's,  No.  a .  1.0 

Oxtord,  Maine  packed . 8 

String  Beans — 

Extra  Fancy . x.6; 

Cloister,  fancy  N.  Y .  1.4, 

Mikado,  Penna.,  fancy .  s.u 


We  Are  Going  to  Show  You 
How  to  Make  a  Lot  of  Money 


No  Tea  was  ever  blended  that  a  bigger  percentage  of  people 
like  than  Spring  Garden — and  no  Tea  with  as  much  goodness 
can  be  sold  to  you  at  the  prices  we  name  below.  You  can  sell 
it  for  6oc*  per  lb.  and  please  those  who  try  it. 


In 

100-Ib.  Barrels 

.  ...  18 

cents  per  lb.  net 

In 

5-lb.  Silver  Bags 

•  .  19 

cents  per  lb.  net 

In 

1-lb.  Silver  Bags 

•  =11  •  19J4  cents  per  lb.  net 

In 

%-lb.  Silver  Bags 

.  lio  .  20 

cents  per  lb.  net 

In 

'/4-Ib.  Silver  Bags 

.  .  21 

cents  per  lb.  net 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Do  You  Want  to  Make  $300 
More  Every  Year? 

taam 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  $3 
a  day.  We  would  like  to  tell  you  more  about  it. 

SI 

y  the 

pc  vz: 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 

WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABOUT  IT 


Evaporated 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


-9R0 


•: 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 
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er's,  as . 

i  3«* . 

>rn.  No.  2 . 

;  ;f  No.  2 . . . 

.  Wax  Beans— 

. . 

pion 


iso 


som,  N.  Y.,  No.  io,  i  dor.. 


I  Beans — 

i  M.,  No.  3 . 

i  M.,  No.  3,  tomato  sauce . ^ . . 

lpbell’s,  No.  2,  plain . . 

ipbell's.  No.  2,  sauce . . . 

3rd,  No.  3 . 

ragansett,  No.  2,  tomato  sauce . 

ragansett,  No.  3,  tomato  sauce . . 

Camp’s,  No.  1,  sauce,  4  doz . 

1  Camp’s,  No.  2,  sauce,  2  doz... . . 

>re  &  Brady,  No.  3,  plain . 

>re  &  Brady,  No.  3,  sauce . 

ire  &  Brady,  No.  1,  picnic  size,  plain . 

ire  &  Brady,  No.  1,  picnic  size,  sauce  ... 

ory.  No.  1,  tomato  sauce,  4  doz . 

tin  Wagner  Co.,  No.  3,  plain . . . 

tin  Wagner  Co.,  No.  3,  tomato  sauce.... 
tin  Wagner  Co.,  Midnight  Lunch,  No. 

4  doz . 

mmel's,  No.  1,  sauce . 

mmel’s,  No.  2,  sauce . . . 

mmel’s.  No.  2,  plain . 

ker  Hill,  No.  3,  plain . 

ker  Hill,  No.  3,  tomato  sauce . 

.er’s  Pork  and  Beans,  in  tomato  sauce — 

b.  cans,  2  doz . per  doz., 

b.  cans,  3  doz .  “ 

b.  cans,  4  doz .  “ 

;al.  cans,  %  doz .  “ 

tyslde  Pork  and  Beans,  plain  or  In  sauce- 

b.  cans,  2  doz . per  doz. 

b.  cans,  3  doz. . .  “ 

b.  cans,  4  doz .  “ 

;al.  cans,  doz .  " 

idney  Beans — 

of  Arc,  No.  2 . 

in  Wagner’s,  No.  2,  2  doz . 

:in  Wagner’s  Extra  Quality . 

Camp's,  No.  2,  2  doz . per  doz. 


ilet . 

>,  fancy  Maine . . 

rican  Beauty,  oxtra  tancy,  Saoe  Peg... 

m  of  Susquehanna . 

r’s,  G.  W.,  whole  grain . 

Peg,  Susquehanna . 

Peg,  Osborn's . . . 

crushed . 

,  No.  2,  Fancy  Whole  Grain . 

ty.  No.  a,  Whole  Grain . . 

tl  Exchange,  Whole  Grain . . 


•  82>i 
*.05 

•  n% 

.60 


•  75 

.65 

3-75 


i-35 

z-55 

■92% 

■92% 

.90 

•97% 
*■37% 
■  .87% 

*■3*% 

■82% 

.87^ 

.40 

•45 

■37% 

97% 

1.05 

■52% 

-5° 

.87% 

.82% 

■77% 

.80 

1.80 

z.40 

.90 

500 

•  95 
.70 
•45 
3.00 


.82K 
•  72% 
.80 
.82% 


1.6s 
1.20 
.90 
■95 
.85 
.85 
•75 
•  75 
.70 

•67K 

.65 


-lO- 

Peas— 

French,  very  fine,  100  cans . 

French,  fine,  ioo  cans . 

French,  medium,  ioo  cans . 

Boyer's,  Midgets . 

Boyer's,  Extra  Sifted . 

Boyer’s,  Sifted . 

Boyer’s,  Early  June . 

Parrot  Junes . 

Jumbo  June  ... . 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . 

Hermit  Brand,  No.  2 . 

Beets — 

Red  Jacket,  No.  3,  small . 

Silver  Lake,  fancy,  No.  3 . 

Bohemian,  fancy,  No.  2 . 

Succotash — Belle  Rose,  fancy  N.  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine . 

Spinach — 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren's,  No.  3 . 

Farren's,  No.  10 . 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  2  dox . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10,  x  doz . 

Asparagus — 

Extra  mammoth,  No.  2% . 

Superior,  large,  No.  2x/2 . 

Staple,  medium,  No.  2% . . . 

Swan,  medium.  No.  2 54 . 

Del  Monte  Tips,  No.  1*4 . 

Extra  Tips,  No.  1 54 . 

El  Dorado  Tips,  No.  1 54 . 

El  Rio,  medium,  No.  2%,  2  doz . 


14.50 

12  .CO 
II  00 

1.85 
1.50 
1  *35 
i-25 
1 .10 

*•*5 

1.02% 

•65 

•5 

1  *45 
1 00 

•85 

1 .00 
1  05 
■9*% 

*■2*% 
*■*7% 
I  25 

4.00 


i.°5 

•85 

■92% 

•55 
3  00 

4.50 
4.10 
3-95 
385 
375 
3  70 
3.60 

3.50 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  dox. 

Extra  Quality .  2.75 

Extra  standard .  2  65 

Pears — 

Bartlett,  extra  quality.  2%s .  2  65 

Bartlett,  extra  standard,  2%s . . .  2.60 

Bartlett,  standard,  2%s, .  2.40 

Cherries— 

Extra  quality,  2%s .  3.40 

Standard,  2% .  3.00 

Peaches — 

Goddess,' No.  2%,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No.  2%,  ex.  stand'd  lemon  cling  2.4754 

Valley,  No.  2 54*  standard  lemon  cling .  2  :o 

Thistle,  No  254,  standard  lemon  cling .  2  2754 

Agate,  No.  254,  standard  lemon  cling .  2.2254 
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Lake  View,  No.  254,  lemon  cling . 

Lake  View,  No.  254,  yellow  free . 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz . 

Columbus,  No.  254,  pie  peeled  yellow  free  .. 
Columbus,  No.  254 ,  pie  peeled  lemon  cling.. 
Plums — 

Extra  standard  egg . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . . . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  10,  1  doz . 

Pride  of  Shenandoah,  No.  3,  2  doz . 

Blackberries — 

Farren's,  extra  preserved,  No.  s . 

Silver  Lake,  heavy  syrup.  No  2 . 

Nigger  Head,  No.  2 . . 

Spring  Garden,  No.  2 . 

Jersey  Duke,  2s . . . 

Blueberries- 

Loggies,  No.  2 . 

^  Loggies,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  &  B.  yellow.  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears — 

Matchless,  extra  fancy.  No.  2 . 

Fowling  Creek,  good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No  a 

Rhubarb — 

Ayres,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pine-apple — 

Phonograph,  grated,  No.  2 . 

Phonograph,  sliced.  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,No.  2 . 

General,  E.  &  C.,  sliced.  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Wagner’s,  E.  &  C.,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Wallace,  grated.  No.  2 . . . 

Singapore  Chunks,  No.  1 *4,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . . . 

Singapore,  cubes,  No.  1%,  4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 


2.10 

2.10 

1.50 

187K 

1  92 

1  •  75 
*•75 
1  65 

*  6S 


340 

1 . 10 

1.3° 

z  .20 

*°754 

.90 
1. 10 

*  50 
6.85 


1.85 

*■97% 

1.92H 
*»7% 
1.  jo 

1.60 
1 .20 

2-55 

1.93 

3.00 

1.40 

1.50 

1 .90 

2.25 

2 .00 
I.Q5 
2  00 
1.90 
1.85 
1.70 
1.65 

1.60 

1.50 

1 .40 

i.izK 

1  *35 
1. 10 
1 .00 
1 .00 
•95 

•85 
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The  Paul  Taylor  Brown  Co’i 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  ft-lb.  chunks . per  dox. 


"  i %  “  sliced  " 

“  1%”  grated .  " 

„  "  2%  "  whole .  " 

Packed  in  their  own  juice 

chunks, extra  heavy  syrup. ..per  dox. 
“  sliced .  “ 


.80 

•87^ 

*•*756 

*•35 

*•35 

*85 


*  -41 
1.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  per  doz 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  dox .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz . 

Star,  No.  1,  4  doz .  1  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  54,  flat,  4  doz .  2.20 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  yAi  flat,  4  doz .  2.90 

Star  brand,  No.  54,  flat,  4  doz .  1.35 

Star  brand,  No.  flat,  4  doz .  2  25 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz .  1.20 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  2  doz .  1 . 15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  1.1254 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . 

Pickert's,  soused,  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.52 

Underwood,  soused,  No.  a,  2  doz .  2.45 

Underwood,  soused.  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1.02% 

Boyer's,  No.  2,  2  doz .  1.90 

M.  &  B.,  No.  1,  2  doz .  1. 00 

Stewart’s,  No.  2,  t  doz..* .  2.00 

Stewart's,  No.  1,  2  doz .  1.00 

Victory,  No.  1.  2  doz . 95 

pered  Herring — 

aconache's,  2  doz.,  plain .  1.4754 

Gold  Label,  No.  1,  spiced,  4  doz . 82  J4 

Salmon — 

Foust.  Sockeye,  x  lb  ,  flat .  1.8254 

Gibralter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  %,  flat .  1 .25 

Hapgood's,  No.  x,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat . 2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  16754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Kippe 

Mac 


Billers  BEST  Preserves 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 

AND  NO  ARTIFICIAL  COLORING 

/ 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  5 00  Penn  Mutual  Building 
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Honeshoe,  No.  z . .  <-4S 

White  Bear,  red.  No.  I,  tall .  I  -35 

White  Raven,  }4s . 9S 

Plata. 

La  Champagne,  X’t,  key . . .  *5  °° 

“  X'*,  key . . . . . .  17.00 

Luculltu,  x*— .  13. 00 

C.  Morel,  X‘* .  10.00 

3AR  DINKS— Baaolaaa. 

La  Champagne,  g’s,  key . . .  17.00 

Billet,  small  Xs .  14.00 

Cadoau,  V’s,  key .  aj-oo 

Imported— 

French, 

ids,  Martels .  9-75 

Ua,  Martels . . .  13  25 

Morel,  %*,  boneless .  17.5° 

It^eVs  i^|U ^ r H  lmo^ .  *  °° 

U*,  Irma,  100  cans. . . 3.40 

2  s,  Koreka,  key,  100  cans .  3  *7/ 

2*.  Lonchoon,  soo  cans . . .  3.10 

X*,  Fox,  100  cans .  3.40 

4s,  Underwood's,  50  cans. . . . 3.95 

2s,  Istna,  50  cans. . . . - . 3-45 

{a,  Harbor,  48  cans,  wrapped . . . 3.40 

is,  Booth's,  extra.  In  cartons,  jo  cam. .  S.7J 

2s,  Continental,  key,  48  cans . . .  2.50 

Jt,  Blanche  tile,  jo  cane. .  a.  30 

o»— 

J[s,  Irma.  100  cans . . .  3.65 

i,  Coconental,  key,  100  cane .  3.40 

[a,  Lc  Baron,  soo  cans .  3.20 

d  Label,  5|i,  oil,  100  cans.. .  6.40 

"  5|*,  mayonnaise  dressing,  100  cans  640 

"  “  “  50  cant  4.30 

Skipper  Sardines —  Per  case 

Suarters,  Olive  Oil,  key,  100  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MBATS. 

Corned  Beef.  Per  dor. 

Armour’s  Yeribest,  with  key,  No.  1,  2  dot .  x.35 

“  ”  with  key,  No.  a,  1  dot .  2.35 

Falrbank's,  with  key,  No.  1,  2  dot . 1.2s 

“  with  key,  No.  2,  1  dot .  2.25 

“  with  key,  No.  6,  1  dor .  6  90 

"  with  key,  No. 14,  %  dot,  per  case  8.65 

.ibby's,  with  key,  No.  1,  2  dot . 1.35 

with  key,  No.  2,  1  dor .  2.35 

Chipped  Dried  Beef. 

No.  1,  a  doz .  2.00 

No.  %,  2  doz .  1.15 

Slass,  No.  %,  a  doz .  x.45 

'.las.,  No.  1,  2  doz.. .  2.4s 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doz.  2 .8a}£ 
Beechnut  Sliced  Beel,  No.  J4, glass  jars, per  doz.  1 . 75 
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Acmo  Sliced  Smoked  Beet.  Per  doi. 

Large  tint,  a  doz .  2  60 

Medium  tins,  4  dor . -  **6° 

Medium  tins,  a  dot . 

Small  tins,  4  doz . 

Large  glass  jars,  x  dot . 


x.65 
x  .00 
a. 85 


Special  jars,  x  doe .  *-6o 


Junior  jars,  2  dot . 


x.6o 


Sliced  Bacea. 

Beechnut  Bacon,  No.  x,  glasa  jars . 

Beechnut  Bacon,  No.  ^,glaasjars .  x.65 

Acme,  large  glass,  x  dor .  9.75 

Acme,  junior  glass,  2  dot .  x.  60 


Roast  Beet. 

Fairbanks,  No.  x,  2  dot . . 


x  30 


Fairbanks,  No.  s,  x  dot. .  a. 25 


Armour's,  No.  x,  2  dot..., 


1.32^ 


Armour's,  No.  a,  i  doz.. .  2.3s 


Libby's,  No.  z,  2  doz..., 


Libby's,  No.  2,  1  doz .  2 

Klngan’s,  No.  1,  2  doz . _ .  1 

Kingan’s,  No.  2,  1  doz . . .  2 


Lunch  Teague. 

Falrbank's,  No.  1,  a  doz . 

Libby’s,  No.  z,  2  doz . „.... 

Armour’s,  No.  1,  a  doi„ . 


1.20 
a. 90 
a. 70 


Whole  Os  Tengee. 

Falrbank's  No.  2,  s  doe . . 

Libby's,  No.  a%,  1  doc . . . . 


...  7-ae 

...  10.00 


Potted  Haul  er  Oz  Toegae. 

Armour’s  Veribcot,  No.  X>  4  doe . . 45 

Armour’s  Verlbest,  No.  %,  >  do*.. .80 

Libby’s,  No.  X,  4  doe . . .45 

Llbbv't,  No.  ){.  4  do*. . 80 

R.  &  R.,  No.  X,  4  doz .  1. 15 

R.  &  R.,  No.  2  doz .  1.95 


Potted  Chickoa  or  Tarkoy, 

Armour’s — 

No.  X,  4  do* . 

No.  %,  s  dot . . 

Libby's — 

No.  X,  4  dot . tj 

No.  X,  a  doz .  1.  jo 

R.  &  R.,  No.  X,  4  d°z .  1 .75 


•*7X 

*•45 


Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” —  Per  Doz. 

Chicken,  No.  % .  a. 85 

»  “  1 . 5.00 

Turkey,  “  % . . 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  1  % .  9.00 

Whole  Ham,  No.  a% .  13.50 


lfe- 


DowUled  Meato. 
Curtice  Brothen,  “  Blue  Label  ”— 


H**iy  . t 

No.  5  ox. 
Per  Do*. 

No.  zoos. 
Per  Dos. 

Extra  Mixture*. . 

Cream  Jelly  Mixtures. . 

.30-lb.  pails 

2.50 

2.50 

3*5 

3*5 

II 

TODjj  UC,  . . . . . 

Chicken . 

•  MliMSHS  X  .  50 

Nobby  Mixtures . 

II 

If 

Turkey  . . . 

.  2  .  XO 

Fine  French  Mixtures . 

II 

Potted  Meats, 
Curtice  Brothers,  “ Blue  Label’’— 


Bun . . . 

Toncud . . . 

No. «  Tin. 
Per  Do*. 

.  1.25 

No.  X  Tin. 
Per  Dos. 

2. *5 

Chicken . . 

Turkey . 

.........  1.9s 

3. CO 
3.00 

Beape. 

Snider’s  Tomato  Soap — 

3  lb.  cans,  2  doz . . 

a  lb.  cans,  t  doz . . . 

1  lb.  cana,  4  doz . . . 

Gallons,  cans,  %  dos . 

Schlmrael’s,  assorted  1  lb.,  4  dot . 

Campbell’s  Assort  ,  No.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  1,  4  doz . 


per  dos. 
*15 
*•35 
•90 
5  00 

•  *4 

.85 

.87^ 

.85 


Curtice  Brother*,  * 


1  Blue  Label 

Quarts. 
Per  Doe. 

Consomme . .  3.13 

Boulton . 

Beet . . 

Julienne. . 

Prlntanier ,. 


3*5 
3. *5 
3*5 
3-*S 

Vegetable .  3.15 

Tomato  ... .  3 .  ij 

OxTalL. .  3.1$ 

Mock  Turtle .  3.15 

Tapioca  Creep . 

Pea  . . 

Mutton  Broth . . 


Pints. 
Per  Doz. 
*•75 
*•75 
*•75 
*•75 
*•75 


3*5 

3*5 

3-*5 


Clam  Chowder— .  3 . 15 


Broth., 

Chicken  Gumbo . 


3*5 

3*5 


Mulligatawny .  3.15 


3*5 


Chicken.. 

“  Broth .  3.15 

Green  Turtle .  6.  50 

Terrapin . . .  7.25 


75 

75 

75 

75 

75 

75 

*■75 

*•75 

*•75 

*•75 

*•75 

*•75 

*■75 

3-50 

375 


K-Plnts. 
Per  Dos. 
1. 25 
Z.25 
1.25 
1.25 
**S 
*•*5 
1.25 
*•■5 
1.25 
x.25 
*•*5 
1.25 
1.25 
*•*5 
1.25 

1.25 
*•*5 
*.25 
2.00 

2.25 
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CANDIES  AND  CONFECTIONE1 

Croft  &  Allen  Co. — 


French  |  Creams., . . 

American  Mlxturea . — . .  “ 

Variety  Cut  Drops... .  " 

Darling  Mints . . . . .  “ 

Golden  Drip  Bar . . . 15-lb.  boxea 

Soar  Balls . . . 30-lb.  puls 

Pancella  Cream  Chocolate . .  “ 

I  X  L  Assorted  Chocolate .  " 

King  B  Assorted  Chocolate.. .  “ 

No.  1  Fine  Assorted  Chocolate..,  “ 

Nonparlel  Drops . . .  *• 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chip* . e$-lb.  palls 

Chocolate  Mints . . . 30-Ib.  pula 

Honey  B  Comb . si-lb.  palls 

Cream  Cocoanut  Balls . aS-lb.  pails 


Cream  Peppermint. 

(f  Willi  SI 

TT  lXXCX  gl  CCQ. .  . 

Wellington  Caramels  ..... 
Froten  MlOt  “ 

Soft  Jelly  Gum  Drops.... 
Superfine 
Jelly  Beans. 


*»«•••  *•*#•••*# 


.30-Ib.  palls 


.. 25-lb.  palls 
,.30-lb.^palls 


W Intergreen  Loiengen  ... 
Mint  ,r 


Assorted  *'  - .  *• 

Conversation  “  — . a8-lb.  palls 

C.  ft  A.  Crown  Stick . jo-lb.  palla 

Pancella  Chocolate,  i-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted . zo-lb.  boxes 

Penny  goods . .,.10  boxes  in  case 


CATSUP.  Pe, 

Beef  Steak  Catsup,  Medium .  a 

Campbell’s,  No.  8,  a  doz . 

Campbell's.  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  1 

Home  Made.  No.  8,  4  doz . 

Waldorl,  medium,  12  oz.,  screw  top,  2  dot . 

Snider’s  Catsup : — 

Pints,  a  dos .  a 

36 -pints,  a  dos .  1 

Quarts,  1  dos .  3 

Gallons,  6  jugs  in  crate. . per  jug 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 


Will  you  mention  the  "Grocery 
World”  when  you  write? 


40  cents  a  pound 


Packed  in  J4-lb.  Jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


Want  to  Make  Your  Customers 
Grateful  to  You? 


Most  of  them  have  mosquitoes  and  most  of 
them  don’t  know  how  to  drive  them  away.  Tell 
them  Egyptian  Deodorizer  will  not  only  do  that, 
but  it  will  drive  away  all  kinds  of  insects  and  a 
the  same  time  purify  the  atmosphere,  perfum¬ 
ing  it  delightfully. 

You  can  sell  enormous  quantities  of  it.  T 
a  case  and  watch  the  result.  Save  the  coupons 
each  case  contains,  they  are  worth  money. 


Paul  Manufacturing  Company 

BOSTON,  MASS. 
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ketchup. 

lce’z  "Blue  label"  Tomato  Ketchup:— Per  Case. 

1,  25  bottles  In  case .  3.00 

:dium,  25  bottles  In  case .  4.75 

rge,  12  bottles  in  case . . .  3.75 


CHOCOLATE  AND  COCOA, 

ter  Baker  &  Co’s : —  Per  lb. 

emium,  ia  to  15  lbs... . 35 

j-acas,  sweet,  6  lbs . .32 

.jinan,  sweet,  12  lbs . 25 

jto,  sweet,  6  lbs . 32 

>coa,  #-lb.  cans,  12  lbs.  In  box . 36 

>coa,  54-lb.  tins,  6  lbs . 3 6 

M.  Baker  s : — 

•at  Cocoa,  54-lb.  si*e . per  lb.  33 

“  4-lb.  “  .  “  .34 

emium  Chocolate,  54s,  12  lbs . 31 

54s.  12  lbs . 3154 

st  Sweet  Chocolate,  54s . .. . 20 

st  Sweet  Chocolate,  1-5S . 20 

ihey's— 

i.k,  54s,  61b . per  box  1.55 

>a,  Kpp’s,  54-lb.  tins,  7  lbs . 42 

Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  6-lb.  boxes,  5<-lb.  tins, 

per  tin,  .3754 

“  6-lb.  boxes,  K -lb.  tins, 

per  tin,  .19 

Huyler's,  54>>  6  lb . 43 

“  54s,  6  lb . 45 

•dorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

-lb.  round  cans . 19  2.27 

•lb.  “  . 30  3.60 

•lb.  “  . 59  7.08 

{-os.  “  50  cans  In  case  .07 

Per  lb. 

b.  “  ... .  2.75  .55 

idorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

ilk  Chocolate,  6  to  lb . 45 

seen,  4  to  lb . 42 

feet  Vanilla,  4  to  lb . . . 28 

“  8  to  lb . 28 

aln  Cooking  Chocolate,  54-lb.  cakes . 36 

ker’s  Cocoa  Powder — 

•lb.  tins,  2  doz.  In  box . per  doz.  1.88 

-lb.  tins,  2  doz.  in  box .  "  3.50 

•lb.  tins,  1  doz.  in  box .  “  6.50 

-lb.  tins,  1  doz.  In  case . per  lb.  .52 

-lb.  bags,  1  doz.  In  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  54-lb.  tins,  6-lb.  boxes . per  lb. 

54-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  54a,  12-lb . per  lb. 

Sweet  Clover,  54»,  6-lb . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•37 

.36 


.30 

.65 


Cocoa,  labeled,  J4s.. . 36 

Cocoa,  labeled,  Js. . 38 

Premium  Chocolate,  54s . 28 

Premium  Chocolate,  54s . . . . 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  54-lb.  size . per  lb.  .  40 

“  “  i-lb.  “  .  “  .41 

“  Baking  Chocolate,  54-lb  slxe .  “  .27 

••  “  *<  y-ib.  ••  .  “  .29 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

•*  Vanilla,  Sweet,  6-lb.  .  “  1.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  54-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth -lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tiu . 40 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  z-lb. 

tins . 40 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 40 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

ta“  “  6  “  “  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12  bxs.  In  case,  54  lb.  tins  “  34 

54-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 1.75 

Peter's  Milk  Chocolate: — 

No.  61 — 54  lb.  size,  croquettes . per  lb,  .48 

No.  62—54  lb.  “  7‘  “  .48 

No.  63 — J4  lb.  “  flat  packets .  “  .48 

No.  64—54  lb.  “  “  “  “  .48 

No.  93—  i  lb.  “  “  “  “  .48 

No.  66— 541b.  “  “  "  “  .50 

No.  67— Alb.  “  “  “  “  .50 

No.  68— Alb.  “  “  “  •*  .50 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-H>.  jars,  6-  and  io-lb. 

boxes . 40 

Croft’s  Cocoa,  }s,  2  doz.  In  box .  1 .95 

“  “  54s,  6  lb.  “  39 

"  “  54s,  61b.  “  38 

“  “  is,  12  lb.  "  37 

“  “  5  lb.,  6  cans  In  box . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  54s,  12  lb.  “ 

“  “  54s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box . 3454 

“  54-lb.  “  24  “  . 3554 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

X-lb.  “  “  24-lb.  "  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  “  xa-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  12-lb.  “  . 29 

“  i-lb.  “  6-lb.  “  . 3154 

“  i-lb.  «  12-lb.  «  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

"  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  “  “  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  "  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  dos . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . . . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Ren  Cross . 

Peninsular. . 

Dr.  Hand's,  2  doz..„ . 

Leader . . . . 

Banner,  4  doz . 

Star,  4  doz . 


6.25 

3- *5 

4- 3° 
4.30 
4.  80 
4-65 
3-90 
4.65 
1.90 
4.60 
4.60 
3- 10 
4.30 
4.50 

4.60 


3  70 
2.20 
3-5° 
3  75 
3-95 
3-*5 
3-  3« 
2,80 
2.90 
3S5 
4.00 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  2  doz . 

Sliver  Cow,  5c.  size . 6  doz. 

Pet,  xo-c.  size,  4  doz . per  case 

Pet,  <-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \ 
densed  Milk  ../5’0U 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  case*  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases.. .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


Something  About  “Talisman”  Fish 

We  offer  under  the  name  “  Talisman  ”  a  full  line  of 
Salt-water  Fish  that  are  guaranteed  to  comply  with  the  United 
States  Pure  Food  Law. 

All  fish  packed  under  this  brand  are  also  guaranteed  to  be 
of  superior  quality  ;  prepared  under  the  most  sanitary  conditions. 

In  Talisman’’  Codfish  only  the  best  white  codfish,  caught 
on  the  Georges’  banks  (where  the  finest  Cod  are  caught)  are 
used.  Better  fish  cannot  be  obtained  anywhere. 

You  can  get  these  goods  from  your  nearest  Swift  &  Com¬ 
pany  Branch  House,  or  direct 

SWIFT  &  COMPANY,  Gloucester,  Mass. 


GOING  SOME! 

«  THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASED  NEARLY 

200  Per  Cent. 

Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  F.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

“  Have  used  your  books  for  twelve  years. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 

J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


50  YEARS  THE  STANDARD 

BORDEN’S 

e  Brand  Condensed  Milk 


>fWVQBW  U 3 


Three  Generations  Attest  its  Merits 


Give  Your  Trade  Satisfaction 


EST. 1857 


BORDEN’S  CONDENSED  MILK  CO. 

“  LEADERS  OF  QUALITY!” 


new  York 
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GROCERY  WORLD 


-*l- 

COCOANUT.  Per  lb. 

Schepp's  Shredded,  V-lb.  pkgz.,  15  lbs.  to  case  .23)4 

“  •'  H'b* . **K 

Dunham's,  5-cent  package . 39 

“  . . . 16 

“  Vs . .. . 38 

"  )4»  and  Vs . 36 % 

Franklin  Baker  Co’s — 

Brazil,  70  ^-lb.  packages .  3. so 

“  35  )4-lb.  “  . .  3.50 

“  38  J^-lb.  and  16  X-lb.  packages .  3.50 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  30  lbs . n 

“  “  In  boxes,  35  lbs . . 10 % 

“  “  in  barrels,  140  lbs . 10 

Table  Talk,  Thread,  In  palls . 11 

“  Inboxes . 10  )4 

“  “  In  barrels,  Z40  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10# 

“  Slice,  ‘‘  iso  lbs . 10W 

*  Strip,  «  iso  lbs . 1034 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: — 

Butter  Crackers.. 

Oyster  ** 

Wine  Scroll......  . 

Cracker  Dust . 08 

Packages  free.  *~ 
discount  will  be  ms 
J.  S.  Ivins'  Son: — 

Assorted  Jumbles . 07*4 

Brown  Edge  Water 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Rlople . 

Cocanut  Taffey  Bar 

Cookie  Mixed . o8J£ 

Crystal  Bar . 

Fig  Bars .  ... 

Frosted  Spiced  Wafer, 

Fruit  Cookies . o8J£ 

Fruit  Gem . . 

Grandma  Cookies.... 

Honey  Jumbles.  XX 

Honey  Brook  Crisp 


Iced  Charter  Oak . 


Bbls. 

Bxs. 

.08 

.08)4 

.08 

■  o8)4 

.10 

■  io)4 

.08 

.08 

and  jobbers  a 

s  and  upwards. 

Bbls. 

Bxs. 

•°7^ 

.08 

«IO 

12 

.08 

.20 

.12 

.08)4 

.09 

•°9 

.20 

•°9 

•  o8)4 

09 

.08 

.08)4 

.09 

.09)6 

.20 

■°9 

.09 

Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09 %  .10 

Iced  Vedette  Wafer . 07^  -08 

Lemon  Bar . o8j£  .09 

Man- In- the- Moon .  .08 

Milk  Lunch . . . . . 07  .07 % 

Orange  Cookies . . . 07K  .08 

Quaker  City  Mixed . .c8 

Salted  Strips . o2>%  .09 

Ss.  ltines . .12 

Soda  Biscuit  XXX . 06#  .07 

Spiced  Wafers . 07)6  .08 

Sunshine  Cookies . 07U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star .  . °6X  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes .  1.03 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  i  .to 

Ivinettes .  1.00 

Milk  Lunch .  z.co 

Our  Ginger  Snaps . 53 

Pink  Tea .  i.eo 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  03 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbis, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1 . 15 
"  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radish.p.  dz.  1.75 
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Weln  Seal,  In  bbls . per  gal. 

“  z  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . per  keg  3. 50 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  ij  gallon  kegs. .per  gal. 

“  ‘  In  10  «  “ 

“  “  In  s  “  «  .35-. 40 

“  In  3  gallon  palls... per  pall  .75 

"  In  1  ’’  11  ,40 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  a  doz.  incase . per  doz.  .46 

”  with  Horse-radish,  a  dos.  m  case, 

Der  doz . 93 


IMPORTED 


.36 

•36X 

.33 

.36 

.3a 


.90 

.36 


3-35 


x9 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

_  y- . . . - . . . loaf, 

S«p  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  13  In  case..per  lb.,  .35,  " 

Parmesan,  loavesabout  30  lbs . loaf,  .37,  cut 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

“  i-lb  tlns . per  case 

Camembert ,  In  wood  boxes . per  doz.  a .  75-a  .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . 

Parmesan,  grated,  ready  for  use,  large  bottled, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  1.75 

Olmutzer  Hand  Cheese,  100  in  box .  3.35 

Edelweiss, Romatour  and  Bier-Kaae...per  doz.  4.00 

American  Swiss,  No.  z . loaf  .19  cut  ,zo 

“  Square  loaves.  No.  1,  about 

35  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  1 . box,  18  ;  %  box. 

18;  less . . . 

Muenster  Cheese . „.”".per  ib 

Brick  Cheese,  No.  1 . .  <• 

English  Dairy  Cheese . .  «• 

Pineapple  (Picnic  size),  6  In  box. . ["  .per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  3  doz.  In  case .  11 

Picnic  size,  a  doz.  In  case .  11 

Trial  size .  «< 

MacLaren  Imperial  Cheese,  Club  slze.per  doz. 

“  “  “  No.  1  size  <« 

“  Roquefort  “  large  size  “ 

“  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  i  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  13  In  box .  “ 

Neufchatel  (Cow  brand),  35  In  box . per  box 

Star  Cream,  or  Pblla.,  13  •*  ....  " 

Miniature  Cream,  or  Phlla. ia  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

"  4  “  <• 

“  4  “  Thniinger,’ . 


.19 

•x9 

.18 

•x7)4 
3  00 
2.25 

2.25 
4-50 
3.40 

1  -35 
1. 00 
1. 00 
3.40 
••95 
x*45 
1.55 
x  *55 

1.25 
1. 10 
2.30 
x  *  x5 
1.45 

•  75 
.85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box  1 

Schutzen  Cheese,  12  in  box  .  “  x 

American  Moontaln  Cheese  (Alpen  Ease),  50 
i-lb.  packages . -..per  lb. 


IMPORTED  AND  AMERICAN  MEATS  A 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  dos. 

<<  g  «  .  « 

Carlsbad  Speck  (Imported  Bacon) ..._  11 

Imported  Cervelat  Sausage  (Rolfirs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported ,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  is  less,  per  lb. 

“  Landjager,  short . per  Ib. 

«  «  long _  “ 


41  Mortadella,  Dry . per  lb. 

“  Knack wurst,  23  In  box,  per  box, 

#4-75 . per  doz. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21)4 ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes,  .20;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16)4  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

“!  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .23)4;  less . 

“  Salami  (E),  50  and  100-lb.  boxes, 

.31 ;  less . 

“  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .30];  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau¬ 
sage . per  lb. 

•*  Lachs  Ham .  •• 

“  Petit  Dellcatess  Frankfurters,  plain, 

per doz . 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

"  Paprika  Speck .  “ 

Mettwurst,  half-round . .  " 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb. 

Smoked  Thuringer  Blutwurst .  “ 

“  Pfefferwurzt .  *• 


. 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4 

(Derby  Brand),  quart  glass  jars 

per  doz .  5 

"  (Derby  Brand),  10-oz.  jars, 

per  doz .  a 

Calves’  Head,  In  round  tins . per  doz.  1 

Pickled  Meats,  In  glass .  “  1 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


Do  You  Know  What 
Ramly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


M EDITOR  CIGARETTE  CO. 


404  Atlantic  Avenue  -  -  BOSTON,  MASS . 

Philadelphia  Representative  (—Arthur  Hagan  &  Co.,  151  N.  Third  St. 


Blooker*s  Cocoa 


IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 


ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 


In  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penna 


SlUCTtO  WHITt  RlCt 


POPPING  CORN 


C/S  50/10  oz.  Pkgs. 
C/S  100/10  oz.  Pkgs. 
C/S  24/20  oz.  Pkgs. 
C/S  48/20  oz.  Pkgs. 
ASK  FOR  PRICES 


Say,  Mr.  Grocer : — 

Popping  corn,  like  nearly 
everything  else,  is  mighty 
high  this  season,  still  you 
can  sell  a  20-oz.  package 
“Braid’s  Tip-Top’’  at  10 
cents  and  make  a  fair  profit; 
a  10-oz.  package  at  5  cents, 
or  a  i-lb.  package  “I-X-L” 
at  10  cents  showing  better 
profit,  so  it’s  up  to  you. 
Ask  your  Jobbers,  or  write, 
Bradshaw  Co. 

New  York 


Cases  of  40  /IS 


■■1 


Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 
Good  goods  and  c  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


IN  WRITING  TO  HDVBRTISBRS  KINDLY  7UJEBNTION  "GROCERY  iMORLD 


GROCERY  WORLD 


41 


-16- 

ieet  Salad,  In  glau . per  doz.  I 

«  «  In  pint  jars,  glass .  “ 

“  “  In  qnart  jars,  glass .  " 

,amb  tongnes,  In  glass .  “  z 


60 


rOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
PaUs. 

loll  and  Herring,  mixed,  “Y.  M.”  Xbbl-5-5°  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl. 

X  bbl .  5.50-6.50 

iolland  Herring,  milkers,  Standard,  bbl. 

X  bbt . 

cotland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl.  8.00 . 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

lorlnlrte  Herring,  Imported,  abont  40  in  pall.  1.25 
toll  Herring,  Imported,  about  35  In  pall. .  1 . 00 

Jilced  Herring,  Imported,  about  40  In  pall,  x.oo 

orway  Stockfish,  dry . per  lb. 

datjes  Herring . per  paU 


«5 


BISMARCK  HERRING. 

’int  size,  round  tins,  wlthlkey . per  tin  .ao 

Juart  «  “  "  “  .35 

Qt.  “  "  •*  “  .55 

Qt.  ■*  '•  “  •'  1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

toll  Mops,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .50 
irat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Cruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  doz . 


«.  50 


RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pall 

“  10-lb.  palls . 

lut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  5-gal.  keg . .per  keg 

tnsslan  Sardines,  in  glass  jars . per  doz. 


•  75 
■  55 

z.05 

•  75 
a. 75 
a. 35 


NORWAY  ANCHOVIES. 

Irlginal  Package . per  %  bbl.  5.50 

tepacked  in  5-lb.  pail . per  pall  .60 

“  in  10-lb.  pail .  “  1.10 

“  in  5-gal.  kegs . per  keg  a. 75 

“  In  X -lb.  Sat  tins . ..per  doz.  .95 

"  in  X'1^.  tall  tins . _  “  1.50 

“  In  i-lb.  tall  tins .  “  a. 00 

fancy  Kegs— r|i  keg,  .80;  X keg,  .43;  ^  keg, 

.33;  X  keg . ao 

SALT  SARDELLEN. 

Irigtnal  Package,  rqoa . per  anker  t6.oo 

tepacked — kegs ,  about  8  lbs . per  keg  3 . 35 

pint  jars . . . .per  doz.  6.00 


1  IK 


large  tumblers . . 

small  tumblers.. 


-35 

1.35 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  doz  1950  X  kilo  Cans,  per  dz.  19  50 
X  “  “  10.50  X  “  “  10.50 

X  **  “  5-50  X  “  5.50 

X  “  “  *  75  A  “  “  a  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — abont  aooo . per  cask 

50  “  bbl. —  “  laoo..— . per  bbl. 

15  “  keg —  "  500 . per  100 

to  “  keg —  “  300 .  “  1.00 

S  “  keg—  '*  150 .  “ 

10  lb.  pail—  “  50 .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . per  cask 

48  gal.  bbl . per  bbi. 

10  “  keg . per  keg, 

5((  ti  « 

MSStStSHSMISM  . . . . 

10  lb.  pall . — . per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb, 

Spltzkugeln . .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  i,  6  “  ...  “ 

“  “  No.  a,  6  “  ...  “ 

«  “  No.  3,6  “  ...  *' 

Amandines,  9-lb.  tins . per  tin 

*•  small  tins .  “ 


6. 50 
3.  40 
1.35 


.18 

.*5 


■30 
•  5° 
•75 
1 .00 

5»5 

•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg .  4.50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag .  3.50 

Green  Kern . per  lb.  .  10X 

Potato  Flour .  “  .08 

German  Dried  Pears .  “  .14 

Dried  Mushrooms .  “.60-  ico 

Juniper  Berries .  “  .08 

St.  John’s  Bread .  “  .05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

30  a-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6.50 

6 10-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 
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EQGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .37 

Western. . 30-  36 

Storage . 2a-  29 

CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .15 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.13-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 15X 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  X  bottles .  4.50 

“  “  X  “  .  3.25 

Anchovy  Paste,  tancy,  per  doz .  4.75 

“  plain,  per  doz. .  3.75 

Bouillon,  Burnham,  pints,  a  doz.  In  case .  3.75 

“  "  X  pints,  a  doz.  In  case....  a. 00 

Capers,  Nonparlel,  X  gallon  kegs .  z.;o 

“  “  Quart,  glass . per  doz.  7.00 

“  “  bottled,  %  size...  .per  doz.  2.35 

«<  «  •<  X  “  .  “  x  .90 

«  «  “  X  “  .  “  x.r5 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
“  med.  “  “  ia  “  “  5.00 

“  small  “  “  34  “  "  4.75 

Cherries  In  Maraschino,  In  glass,  i-doz.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb. ,  4  dz.  cse.  p.  dz.  .  90 

“  “  31b..  a  dz. case  ’*  a. 20 

Currie  Powder,  pints,  per  doz .  3.50 

“  4  0«.,  “  .  a. 35 

11  a  oz.,  “  1.50 

Russian  Caviar,  X’s .  3  -  85 

“  X’» .  5*5° 

“  X’* .  to  5« 

“  r’s . 20.00 

French  Peas,  Extra  Fins,  per  case .  18.00 

"  Fins,  per  case .  16.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  in  case . per  doz.  1.60 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.35 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1, 75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6. 50 

“  “  “  a  oz.,  “  .  3.55 

Armour's  Beef  Extract,  a  oz.,  “  .  4.  45 

■'  “  “  40Z.,  “  .  8.ao 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  oz . per  doz.  4.00 

'*  “  “  8  oz .  “  7.35 

“  “  “  16  OZ .  “  Z3.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.02 

Extra,  “  “  . 

Hotel.  “  “  .  34.00 
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Truffles,  A . per  tin,  .30 

“  X .  “  -55 

“  X .  •*  1.15 

“  X .  “  3.35 

Shrimps,  Pickled,  small  size .  x.oo 

Dunbar’s  Shrimps,  a  doz,,  per  doz. .  3.35 

“  Figs  In  Cordial,  z  doz.,  per  doz .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  z-lb.  tins,  per  doz .  4.00 

“  “  X-lb-  “  “  .  3.35 

Rose’s  Lime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  a. 35 

“  Peach  Water,  per  doz .  a. 35 

Pitted  Olives,  per  doz .  5.35 


FLOUR.  Per  Bbl 

King  Midas .  6.70 

Cola  Medal .  6 . 50 

Melbourne .  6.25 

On  Top .  6.60 

Ceresota .  6  40 

Pillsbury's  Best .  6.35 

Taylor’s  Fancy .  5.50 

Semper  Idem .  5.00 

Pride  of  the  West .  5.25 

Sunbeam .  5. 15 

Quaker  City .  .  6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2s .  3.55 

Uncle  Jerry's  Pancake,  40  packages .  2.85 

Hecker's  Buckwheat,  32  3s . per  case  4.10 

Hecker's  Buckwheat,  64  ij^s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  2s .  3.25 

Ralston's  Purina  Pancake  Floor,  36  2s .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles.  2  doz . per  doz.  .95 

Selser's,  medium  bottles,  2  doz . per  doz.  1. 35 

Schimmel's,  xo-  oz.  bottles,  2  doz.  in  case .  1.45 

“  6- oz.  *•  “  “ . 90 


= 


When  Next  You  Buy _ 

Canned  Goods  Futures 

You  may  be  filled  up  with  canned  goods  for  the  present,  and 
unwilling  to  listen  to  anything  about  them. 

But  remember,  when  next  you  come  to  buy  futures  that 
Blue  Bell  and  Clover Farm^g oods  are  sold  on  a  100  percent, 
delivery  contract.  We  sell  them  that  way  to  the  jobber,  he  sells 
them  that  way  to  you. 

In  no  other  way  can  you  get  any  real  benefit  from  buying 
future  canned  goods.  Next  year  try  the  ioo  per  cent,  contract 
and  get  all  you  bought. 

STRASBAUGH,  SILVER  &  COMPANY 

ABERDEEN,  MD. 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  vour  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  100  per  cent. 

SHINN  A  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FARIN ACEOUS  GOODS. 

Corn  Meal —  PerBaj 

Lea's,  white,  Table,  100  lbs .  2.15 

“  yellow,  granulated,  100  lbs .  a. 15 

“  “  table,  too  lbs .  a. so 

Western  yellow,  100  lbs. .  »-7S 

Mother's,  36 packs .  a. 7s 

Quaker,  36  packages . 

Farina,  Hecker's,  34  s's,  per  case .  1. 40 

“  Scbumacker’s,  34  packages,  per  case.,  s .  is 

Beans — 

California  Lima . per  lb.  .osK 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a.43^ 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush.  3.30 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 

Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.40 

Pea ,  fancy ,  Michigan, grain  bags . bushel  3.40 

Red  Kidneys .  “  3.  45 

Peas-  - 

Green . per  bushel  1 .95 

Scotch .  “  *-20 

Split,  yellow .  "  2.15 

"  green . 

Lentils — 

no-lb.  bags . per  lb.  .08 

Less  quantity .  “  .  o  8  )4 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .07)4 

Less  quandty .  “  .08 

Hominy — 

Lea's  Breakfast,  10  pkgs . . case  1.65 

Lea's  Pearl,  100  lbs . per  bag  2  25 

Schumacher's  Breakfast.  10  pkgs.  to  case....  1 .40 

Western  Pearl,  100  lb.  bags .  1.65 

Western  Grits,  100  lb.  bags .  1  65 

Barley— 

OO . 07 

No.  3,  100-lb.  bags .  4-*5 

Noodles,  Climax,  34  10c.  pkgs.,  asst.,  case .  1.15 

“  48  sc.  pkgs.,  case .  1.25 

“  “  asstd.,  34  5c.,  is  ioc.  case...  1.20 

“  Smith’s,  30  10  c.  packages .  1.90 

"  “  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . ■  1.55 

Oatmeal ,  B ,  per  bbl .  8.15 

“  “  kegs  100  lbs.,  per  keg .  4-32)4 

Oaten  Goods,  in  cases —  Per  case 

Avena,  1 3  packages .  1.50 

Banner  Cats,  20  packages .  4.15 

Friends' Oats,  36  packages .  3.00 
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H.  O.  Oats,  24  packages.. 

Mother’s,  18  packages . . 

Quaker,  18  small  site . 

Quaker,  10  large  size . 


3.00 

»-57 

1-55 

2.10 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . 

Avena,  per  keg,  90  lbs . 

Standard,  180-10.  bbls . . 

“  90-lb.  bags . 


7.10 
3-75 
0.8s 
3  45 


Sago- 

Fine,  bags  about  160  lbs . 

50-lb.  lots . . . 

Admiral,  Pearl,  s4's . 

Tapioca,  Instantaneous,  50  i's. . 

Colburn's  Hasty,  36  pkgs . 

Minute,  Per  box . 

Flake,  about  135  Ids . per  lb. 

“  less  quantity .  “ 

Pearl,  1  jo  lbs .  “ 

“  less  quantity . . .  “ 


.05)4 

.06 

.08 

.08)4 

■°7% 

2.85 

,06 

06)4 
■  04* 

.05)4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  34  a's . per  case,  3.85 

Purina  Health  Food,  36  s’s,  Cartons  “  4  5° 

Purina  Pankake  Flour,  36  as .  3.00 

Purina  Whole  Wheat  Flour,  30  5's . per  case  4.30 

Egg-O-See,  36  packages .  3.85 

Egg-O-See  Corn  Flakes,  36  packages .  2.85 

Cook’s  Malto  Rice,  36  a-lb.  packages .  4.20 

Cerealine  Flakes,  36  packages .  2.60 

Force  Food,  36  packages .  3  75 

Mapl  Flake, 36  “  . .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

"  "  “  35  ••  .  a.  60 

Cream  Wheat,  36  packages .  4 . 50 

Apeti  za,  24  packages .  2.85 

Flaked  Rice,  Cook's,  34  packages .  2.(0 

Wheatlet,  30  packages .  3  50 

Wheatena,  36  Packs .  4.25 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2  75 

Pettijohn’s  Food,  18  packages .  1.80 

Presto,  36  packages .  3  35 

Quaker  Puffed  Rice,  36  packages .  2  .60 

Quaker  Wheat  Berries,  36  packages .  2.75 

Trlscult,  30  packages .  2 . 50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.85 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  24  packages,  15  cent  size .  1  80 

Zest,  20  packages,  25  cent  sise .  3  90 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2  dz.i  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  1.07)4 

“  Acidulated .  “  1,07  )4 

Cox’s,  large .  "  1-57)4 

“  small .  “  .95 

Plymouth  Rock,  Pink  or  White..—™.  “  1.20 

Nelson's . per  doz.  1.35 

"  small .  “  .95 

Bromangelon,  assorted  3  doz .  “  .87)4 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  -87)4 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97/4 

Chalmer's,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa . per  doz.  .92)4 

Imperial  Wine  Jelly . per  doz.  .95 

“  . . . per  gross  11.00 

Gelatine,  McKinley's . per  doz.  .85 

Wetmore's  Double  Refined,  36  10c. 

pkgs . per  case  2 . 70 

Kusto,  60  5-cent  packs . per  case  2 . 00 

Puddine,  assorted,  2  doz . per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni. 


Per  lb. 


Larosa  Alphabets,  square,  35  lbs . . . 

“  Elbows,  “  “  . 

•*  Marcaronl,  long,  “  . 

“  “  squaro  “  . 

Larosa  Spaghetti,  long,  35  lbs . 

“  Vermicelli,  square,  “  . 

“  Macaroni,  bulk,  “  . 

Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . 

24  10-cent  packages . 

“Plain"  Noodles,  24  i-lb.  cartons . 

“  “  48  )4-lb.  “  . . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs . 

24  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons . 

“Golden  Seal”  brand,  25  1/1  packages  (long) 
“  “  48  i/a  “  5-c.  size 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“Golden  Seal"  Egg  Macaroni,  25  xo-cent 

cartons. . . . 

“  Imperials  "  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages . 

Spice  Drops,  In  baskets,  20  lbs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle 

Bulk,  ta-lb.  wooden  boxes . . . 


•°5  '4 
•°5* 


05* 

.064 


■05 ‘4 

■°S'A 


.05 


1.80 
1. 80 
1.80 
1.90 
1.80 
1.80 
1.80 


2.35 

1.88 

1.80 


3.00 


1.88 

1.88 


1. 91 
1.6* 


•30 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 .  10.00 

8 . 16.00 

"  “  10. .  33.00 

“  Stand,  No.  18 .  45  00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  3,  “  7.00  “  9.00 

“  Tea,  “  3,  •<  6.00  «  7.50 

“  Spices,"  4,  “  5.00  "  6.00 

Less  40  per  cent,  dlsconnt, 

600-lb.  Platform  Scale. .  12.00 

Standard  Cash  Register .  so. 00 

Tea  Caddies,  round  front,  No.  a . per  doz.  g.oo 

“  I  “  3 .  “  6.50 

“  "  “  4 .  "  4.50 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 


NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


Some  grocery  stores  sell  two  grades  of  print 
butter  ;  others  sell  only  one.  Sometimes  the  one  is 
the  finest  grade,  sometimes  a  medium  grade. 

The  point  is  this— that  Gurnse  Butter  has  a 
natural  place  in  every  store  except  the  one  that  sells 
only  one  grade,  and  that  medium.  It  represents  the 
finest  butter  possible  to  make  ;  the  cleanest,  the 
purest,  the  most  sanitary  and  healthful. 

It  is  not  possible  for  a  pound  of  Gurnse  Butter 
to  he  bad,  for  the  many  inspections  it  undergoes 
absolutely  insure  the  contrary.  Depend  on  it  to 
the  limit;  it  will  never  destroy  your  customer’s 
confidence  in  you. 


P.  F.  BROWN  &  CO. 

39  South  Front  Street,  Philadelphia,  Pa. 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 


MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 


3*  South  Front  Street 
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ib«cco  Cutters .  i-5° 


Money  Drawer* .  1.50 

and  Twine  Holder .  1.00 

ei  Coven,  Sunk  Handles,  21  in. ..per  do*.  2 .50 
Top  “  ai  in...  “  2.00 

Cutters .  6.00 

_  Boren,  Enterprise  No.  *,  to  2  in .  1.60 

in”Openen,  “  Never  Slip” . per  doi.  .90 

upper’s  Can  Opener . per  gross  13.80 

,eese  Cutten. .  8.00 

,ffee  Mills,  Dell's  No.  9 .  32.00 

“  “  .  40.00 

"  "  is .  65.00 

I  nit  Augen,  s  prong .  1 . 50 

rasurlng.  Faucets. . .  a. 00 


llladelphia  Scoop  Co’s  Sugar  Scoops 
Indestructible,  No.  . . per  do*. 

ft  j . . .  (l 

««  6!!....!.......’!.....!  ** 

Kz.  Galvanized  Steel  Blades,  No.  3..per  doz. 
“  “  “ 

a  ft  n 

X  Quality,  No.  3- . “  “ 

ft  llHISSSSMSISISSSSSS .  " 

ft  g  .  .  (( 

. . . 


9.OO 
12.00 
IS-00 
4. SO 
5.40 
7.  20 
2.60 
3*oo 
3-40 


lerer’e  Eclipse  Counters 


No. 

6)4, 

8K, 

‘°X, 

>454, 

■6X, 

■854, 

<o)4. 


Length. 

No.  of 
Drawers. 

Each. 

3  feet  8  Inches, 

9 

15.00 

4  feet  10  Inches, 

IS 

20.00 

6  feet, 

15 

25.00 

7  feet  3  Inches, 

18 

28.00 

8  feet  6  Inches, 

21 

31 .00 

9  feet  8  Inches, 

*4 

35-oo 

10  feet  10  Inches, 

*7 

40.00 

is  feet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
ise  prices,  f,  o.  b.,  Ilion,  N .  Y. 


ales,  Dell’s,  Grocen',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

..  .<  «  I*. 

n  11  a  2 

11  11  11  - 

k  11  11  ^ 

“  Grocen’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  2 

II  II  II  zi£ 

11  n  11  g 

a  11  11  , 

a  11  11  ^ 

Butchen’,  without  weights, No. 0 


45-00 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  44  .90 

Large  cartons  or  tins.  2  doz.  In  case  44  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 

SHREDDED  FISH.  Per  doz. 

Swansdown,  2  doz . 72  # 

Osprey,  2  doz . 60 

Tidal  Wave,  2  doz . 40 


Ex.  Norway  Bloater. 
Ex.  Norway,  No.  1... 
Ex.  Norway,  No.  a... 
Ex.  Norway,  No.  3... 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx . 

Ex.  Bloaters,  xx . 

Fancy  Shore,  No.  1... 
Med.  Shore,  No.  1  ... 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 . 

Medtum  Irish,  No.  2.. 

Small  Irish,  No.  2 . 

Irish,  No.  3 . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whitefish . 

Salmon,  Halifax . 

Shad,  No.  1,  Mess . 

Shad,  No.  2,  Mess . 

Haddock,  Pickled  .... 


I ACKEREL. 

200  lb.  100  lb. 


50  lb.  10  lb.  8  lb. 


50. co 
36  .co 
28.00 
24 .00 
42.00 
40.  co 
38  co 
27 .00 
23.00 
22.00 

21  03 
20  03 


25-6o 
ib.6o 
14  .60 

12.60 

21 .60 

20.60 
19  60 
14  10 
12.10 
II  .to 
11  zo 

10.60 


13.00 

9 

7.50 

6.  o 

10.95 

10.45 

TO. CO 

7.25 

6.25 
6. co 
5  75 
5-50 


2-75 

2.05 

1.65 

1  -45 
2-35 
2.2 , 
2. x5 
1  6o 
1.40 
i-35 
1.30 
i-75 


2.25 
1.69 
*•37 
1 .21 
2. 03 
1  -95 
1  77 
*•33 
1  •  x7 
*•13 
l.c9 
1.05 


20.00  10.60  5  50  1.25  1.05 


7-50 

6.50 

7.50 

6.50 
6.00 


4*  35 
3.85 
4-35 
3-85 
3  60 


15.00  8.10  4.10  1. co  .85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod.  40  lbs . o3 

Gilt  Edge.  40  lbs . . . 06 # 

Favorite  Middies,  60  lbs . 12 


DRESSED  FI8H  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs.. 


Snow  White,  1 -lb.  bricks,  20  Ibt . 08 

White  Rose,  1  lb.  cakes,  24  lbs.. 


c8# 

Favorite  Cod,  2 -lb.  bricks,  40  lbs . 08# 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  i  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1 .30 

Screw  Top  Jan,  2  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . 08 

Medium  Bank . 07 

Pollock . 

Hake . 

In  original  oases,  450  lbs.,  )fc.  leu 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaten,  50s . per  bor..i  .05-2.00 

“  “  zoos .  “  2..0 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . io)4 

Fancy  N.  Y.  State,  48  1  lb . nj£ 

Choice  N.  Y.  State,  50-lb.  boxes . 10 y. 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs .  . 22# 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted,  Black,  25  lbs . 16# 

California,  pitted,  25  lbs . 30 

Currants — 

Gold  Medal,  recleaned,  36  is .  . 08# 

Gold  Medal,  loose,  25  lbs . 08# 

Private  Growth,  extra,  cleaned,  36  lbs . 08# 

44  cleaned,  30  lbs.  bulk . 08 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

~  Fancy  Muirs,  25  lbs . 14# 

Extra  Choice  Yellows,  25  ibs . 13# 

Extra  Choice  Muirs,  50  lbs . . . 14 

Choice  Muirs,  25  lbs...:?-. . 13 

“Choice  Yellows,  25  lbs . i2f£ 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13# 
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prunes. 

Boxes. 


20-  30,  25  lbs.. 
30-  40,  25  14  .. 
40-  So,  25  11  .. 
40-  50,  50  41  .. 
50-  60,  25  44  .. 
50-  60,  50  44  .. 


>»  • 

>  0 

>2  . 

0  X! 

odd 

|<5 

.10)4 

•09& 

•  09  A 

,o3)4 

00  00 
O  O 

.08)4 

.08 

•07)4 

■07  y* 

.06)4 

boo 

Cn  i_ACn 

>2 

x> 

p 

c* 


60-  70,  50  44  ., 

70-  80,  25  44 
70-  80, 50  44  .. 

80-  90,  50  44 . 

90-100,  25  44 . 

90-100, 50  44 

100-120,  50  44 . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver.... 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . . . 

44  2  44  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . . 

Seedless  Muscatels.  50  lbs . . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . . 

Gilabert’s,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Griffin  &  Sktlly's,  fancy,  36  is . 

Euclid,  fancy,  36  is . . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

44  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
OraDge  Peel,  fancy,  boxes,  10  lbs.,  net.. 


.09 

.08 

.07^ 

•0754 

.08 

.18K 

■°7)4 
■o -54 
.08 

■  °7'A 

.08 

•c9 

.IO 

■  °9‘A 
.ISA 
.18 

•*3 

12 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. .  2.70 


2s- 


2 .25’ 
50 


15-  and  25-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  ifj-cent  size,  }4  doz. 

25-cent  size  in  case  . per  case  2.30 

Case  No.  5,  1  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . “  “  2.47)4 

2  doz.  z5-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doc.  in  case  . per  doz.  1.15 

24-12  oz.  package,  packed  2  oz.  in 

case . “  “  1.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs .  2.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .67X 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  t  doz.  11  .80 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House .  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“ Enterprise”  Eltrr£eanly  Coffee  Mill 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other  ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  he  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


;  . 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphiaf  U.  S.  Ji. 
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. per  bottle 


INK. 

Arnold'*,  black,  303a . 

Continental,  red,  1  dot . 

"  black,  3  dox . .... 

Royal,  black,  3  dox . . 

Stafford,  Commercial,  303a... . per  bottle 


.48 
.3° 
•25 
•  *5 
.58 


LAMP  GOODS. 

Per  case  of  6  dox. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4.ao 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a.  10  a. 70 

No.  o.  Tubular  Lantern  Globe* . 5  dox. 

Cold  Blast . 4 M  dox. 

No.  1. 

Jnmbo  Chimney*,  plain . per  dox.  .75 

“  “  dec.,  107,  '*  .90 

No.  o.  No.  1. 

Banner  Burners . 45  .55 

No  charge  for  packages. 

Oil  Cans— 

i-gallon,  Glass . per  dox 

x-  “  Galvanlxed .  “ 

5-  “  Lenox,  Spout .  " 

5-  “  “  Spigot .  “ 

5-  “  Columbia . .  “ 

5-  *•  Banner .  “ 

5-  “  Climax,  Pump . 

5*  “  Home  Rule,  Pump . 

Lanterns — 

No.  o,  Standard. . per  dox. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


4.80 
4.80 
4 .  ao 
3-3° 
a.  75 

kfa 

.85 

x  .00 
No.  a 
•  75 


a.a5 
a.xo 
5.00 
5-50 
.00 
Loo 
10.00 
ia.00 


J: 


4.75 

7.80 

8.00 


LIME. 

Prepared,  s  dox.  In  case . per  dox- 

Chloride,  sifting,  *5  lb.  boxes,  1  lb . per  lb. 

35  lb.  boxes,  J4  lb.. 


•5»X 
•°5  a 
,°6X 


Acme,  1  lb.,  sifting,  15-lb.  boxes . . . 05 % 


LYE  AND  POTASH. 


Banner,  4  dox . 

babbitt’s  Potash,  4  doz . 

1. per  case  3.25 
..  “  3-3° 

Red  Seal,  a  dox . 

t 

i.87>4 

•’  4  dot . 

i« 

365 

Popular,  4  dot . 

t* 

1.45 

MATCHES. 

Per  gro 

Swift  &  Courtney's,  soo'a,  1 -gross  case .  1.75-1.90 

“  4°°’«.  »  “  .  3.5O-3-70 

“  500's,  x  •*  .....  3.75-4  00 

Blue  Hen,  soo’s,  x  “  „,,,  1.50-1.60 

“  5oo’s,  I  "  .....  4. 00-4. 15 
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Per  Gross. 

Vulcan  Parlor,  65's . 41 

"  xoo's,  5-gross  in  csute . 90 

"  500’s . .  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a . 45 

Columbia  Safety,  No.  a,  5-grosa  cases . 55 

“  No.  37,  5-gross  cases. . 50 

“  xoo’s,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  x.ao 

"  No.  3a,  5 -gross  cases . 55 

Safety . 45 

Maxeppa.  Parlors,  500’s. .  3.50-3.75 

Searchlight,  500’s. .  4.35-4.50 

Press,  aoo’s  . . X.80-S.90 

**  Soo’s . 4-50-4-75 

America,  100’s .  1.30-1.35 

American  Paraffine,  500's,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross.  No.  4,  1,000 .  2.75 

Superba,  xooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case . '. .  1  05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 

MINCE  MEAT. 

John  Bower  ft  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb.  .  oS% 

18, 37  and  68-lb.  buckers,  “  “  .09 

xo-lb.  buckets,  6  In  crate,  “  . per  crate  6.35 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

iS,  37  ana  68-lb.  belts.,  XXX,  Snperlor..per  lb.  .13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Kalrmonnt . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  “  “  .08 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 

Sib.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

arrels  and  half  barrels,  Golden . per  lb.  .07^ 

18, 37  and  60-lb.  buckets,  *'  11  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  %  bbls.  &30-lb.klts,perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  kits..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04)4 

8chlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls...per  lb.  .07)6 

“  18  and  37  lb.  Kanakins .  “  .08 

"  xo-lb.  Kens  ,  6  to  crate. ..per  dox.  9.80 

"  5-lb.  “  ’*  “  530 

"  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  palls,  bbls.,  >4  bbls.  “  .04^ 

Atmore  ft  Son,  Extra  Family — Seedless: — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  x8,  37  and  68,  wooden  pails . 09^ 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  ,  o8J£ 

Wooden  Pails,  x8,  37  and  68  lbs .  ‘  .ogH 

Atmore’s  Mincemeat,  No.  a,  a  dox.  in  case, 

per  dox .  a. 00 

Cartons  Condensed,  ( 3  doxen  In  case,) 

per  gross. .  11.00 

Keystone — 

Barrels,  Halves ,  Quxuterr . per  lb.  .07% 

Wooden  Pods.  -8  v>  and  nx  ,rg . .  “  .08^ 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  xsatest . . .  “  .i2j{ 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents : —  Dox. 

Theodore  Marquet,  Mammoth,  64  ox . 15.50 

“  Extra,  64  ox .  J3-5° 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  pints .  3.15 

“  Extra,  %  pints .  3.00 

Fourees,  19  ox.,  fluted  bottle .  4.75 

De  Lucques,  10  ox .  2.40 

Farcies .  3.75 

Queen,  6  ox .  1.30 

Pim  Olas,  18  ox .  6.00 

PimOlas,  ioox .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals .  .  1 . 50 
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Rae's, 


OLIVE  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  x  dox . 

“  pts.,  a  dox..... 

“  J4-pts.,adox. 

Lucca,  litre  bottles,  1  dox . 

25-ox.  bottles,  1  dox . 

Finest  Sublime,  qts.,  x  dox . 

“  pts.,  a  dox . 

*'  H  P1*-. »  d°2- 

"  8-ox.  flasks,  3% 

dox . 

“  xa-ox.  flasks, 

a %  dox .  9 

Sublime,  8-ox.  flasks,  a)4  dox...  6 
*'  12-ox.  “  a)4  dox...  8 

Rae’s,  Finest  Sublime,  r  gal.,  10  In  case,  per  gal.  a 
Rae’s  Finest  Sublime,  5  gal.,x  or  2  In  case, per  gl.  a 
“  “  1  qt.,  40  to  case,  “  a, 

“  Sublime,  i-qt.  tins,  40  to  case .  a. 

“  X-gal.  tins,  ao  to  case .  a 

“  x-gal.  tins,  10  to  case .  a 

“  5-gal.  tins,  t  or  2  to  case. .  a 


7.50 


t 
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J.  L.  Neff  &  Go.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4^  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  83.10 

20  l/2  gal.  cans,  case .  24  .20 

40  %  gal.  cans,  case .  25-3° 

80  *4  gal.  cans,  case .  27.50 

bulk  at  $20  for  10  gallons. 


.. 


Nicelle  Olive  Orl — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 
France.  Serial  No.  6533.  Per 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  11 .00 

54  gallon  tin, 8  tins  to  case .  12.ro 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  case. ...per  case, 
Pints,  44  a  44  44  .....  41 

54  Pints.  14  a  ‘  “  .....  «• 

Oliver's  Olive  Oil — 

x  dozen  quarts .  6 

2  dozen  pints .  6 

2  dozen  half-pints  .  41 

6  i-gallon  tins . per  gal. 

Special  prices  for  quantities,  on  application. 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  2  doz  . . per  doz. 

Stohrer’s,  No.  32,  1  doz  . .....per  doz. 

Keystone,  bottles,  2  doz . per  doz. 
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•95 

.85 

•95 


YEARNS  AGO 
We  Used  NO  Adulterants 
or  Chemical  Preservatives 
in  Making 


ATM  ORE’S 

Mince  Meat 


We /fake  it  Just  the  Same  To  day. 
Remember  “It  IS  Pure” 


ATAORE,  &  SON- Philadelphia 


Av 


life  Will  Pay  You 

—  TO  PUSH  AMOS  A  — 


Besides  giving  you  a  good  profit 
on  Ariosa  Coffee  and  making  it 
so  widely  known  that  it  needs  an 
introduction  nowhere,  we  will  give 
you  almost  any  article  of  merchan¬ 
dise  you  may  want  either  for  your 
home  or  store  in  exchange  for  the 
vouchers  which  come  to  you  with 
every  case. 

If  you  haven’t  a  catalogue  we  will 
send  you  one. 


A  r buckle  Brothers 

NEW  YORK 


GROCERY  WORLD 
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PAPER. 

WRAPPING. 

Manila,  is  x  20,  full . per  ream  .36 

24  x  36,  full,  20  lbs .  “  .90 

18  x  24,  full,  10  lbs .  ‘  ■  37  lA 

Special,  15  x  20,  6  lbs. .  “  .1834 

Manilla,  Bakers’,  15  x  20,  10  reams  in 

bundle . per  ream  .  12 

“  R0L1,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  9, 12, 15, 18, 

20  or  24  Inches  wide .  "  0334 

“  Glased  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  0334 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03^ 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  9  x  12...  “  .40 


PAPER  BAGS— Manila. 
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PICKLED  MEATS  AND  FISH. 


Lamb’s  Tongue,  glass  jars,  pints . per  doz, 

“  “  quarts “ 

"  lo-oz.  jars .  “ 

"  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . per  pail 

“  5-gal-  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pall 

“  5-gal.  feegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  “  ... .  “ 

“  OxHeart,  “  “ 

“  Pig’s  Feet,  «•  “ 


4- 75 

5- 75 
2.50 
2.50 

.90 
2 .00 
1 .00 
2 .25 
1. 10 
1. 10 
1 .10 
1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  .  “  1.00 


POTATO  CHIPS. 

1 -lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


.18K 


.18 


POPPING  CORN. 


Brad's  “  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages . 2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 92)$ 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz . . .  1 .85 

Peanutene,  No.  4  ia»s,  3  doz . Q2^ 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

“  16  “  800s .  6.10 

“  16  “  600s .  5.25 

Barrels,  45  gal.,  120 os .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  1,000s,  5  gal.....' .  (i  4.15 

Sweet  Pickles,  2,000s,  5  gal .  11  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . .  1 . 75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 92K 

No.  8,  Sweet  Gherkins.  2  doz . 92^ 

No.  8,  Sour  Mixed,  2  doz . 93^ 

No.  8,  Sour,  assorted,  2  doz . 92^ 

No.  8,  Chow-Chow,  2  doz . 92^ 

No.  8,  Onions,  2  doz . 97/4 

Highland,  No.  10,  Chow . 90 

Highland,  No.  10,  Sour,  assorted . 90 

Highland,  No.  10,  Sweet  Mixed . 90 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3-3° 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  x  doz.  1  doz.  34  doz. 

34  Pints.  Pints.  Qts.  34  Gal.  x  Gal. 
**•*5  5-50  4*7°  8.35  *7*o 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 

1  doz.  1  doz.  %  doz. 

Qts.  %  Gal.  1  Gal. 

6.00  11. 00  10.20 


2  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 
z  Gal.  2  Gal, 

Kit.  Kit. 

1.70  3-30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1-5° 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

"  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  V inegar,  Pure  Apple  .  1  b 

White  Wine,  90  degrees . eo 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  "  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  dox.  a  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 10^ 

“  14-16  lbs . 10 

11  10-12  lbs . 11 

Picnics^  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 15 

“  Tenders  and  Knucks . 16 

“  Flats . 13 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .22 

Jersey  Pork,  Butt . perbbl.  18.50 

“  Family .  “  20.00 

Breakfast  Bacon,  rib  In .  . i*K 

“  boneless . 14 

S.  P.  Bellies,  14-15  lbs . 10^ 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9 .00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  A  -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  K-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 % 

“  “  large . 12% 

“  “  medium . 12 

“  “  small . 14 

“  Breakfast  Bacon . 14 

“  boneless . 16 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckle, . 23 

Ham  Bologna . . 

Bee!  “  . . 

Boiled  Hams . .  .22 

Beef  Tongues . per  doz.  9  00- 1 1 ,00 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . 14 

Premium  brand  Hams,  12  lb .  . *3lA 

Premium  brand  Hams,  14  lb . 12 

Premium  Grand  Hams,  16  lb . 12 

Premium  brand  Hams,  18  lb . 12 

Premium  brand  skinned  Hams,  18-20  lb . 11*4 

Premium  brand  boiled  Hams,skinned,fatless  .23' 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . ic^ 

Winchester  brand  Picnics . 09  l/z 


LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  can*. 
10-lb.  Tin  Palls,  60  lbs . 

C  *•  l* 


13 


xi  54 
1  tX 
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John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces. 
“  “  tubs.., 


“  3,  5  and  xo-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . 


.11 
.  12 


.ns* 

■i°k 

.08 

.o8)i 


DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 08  -.09 

Common  to  fair,  native . 06  -.07 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09 

Common  to  fair  “  . 06  -.07 

City  Dressed  Veal — 

Prime . . -.13 

Good  to  choice .  _ .  c  8 

Dressed  Hogs — 

Pigs .  -.08 

Hogs,  heavy .  -.08 

“  180  lbs .  -.c* 

“  160  lbs .  -,c8 

“  140  lbs .  -,c8 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .  12 

Lamb,  Western,  culls .  ,09 

Sheep,  choice . ,10 

“  medium .  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.00 


For  Mies  pee 

Here  is  the  T.  &  S.  Pickle  Cabinet, 
made  revolving  or  non-revolving,  as  you 
like.  Has  no  banana  tree  and  is  for 
pickles  exclusively. 

A  handsome  fixture.  Solid  oak  or 
cherry,  ball-bearing  casters,  with  four 
three-gallon  clean  glassjars  with  covers. 
Dirt  and  insect  proof  and  occupies  only 
two  square  feet  of  floor  space.  Keeps 
pickles  clean,  fresh  and  inviting.  A 
silent  but  effective  salesman. 

TheWelles  &  Davis  Mfg.Co. 

WYALUSING,  PA. 


OURECRS  OR  HONKY-CURK  BRAND 


Beef,  Beef  Tongues,  vjr  /k  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  1 J,  /&  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

®fje  Iktatler  anti  gfobertiser 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


IN  WSIVING  TO  KDYBRT1SBRS  KINDLY  TUSEsNTION  "GROCERY 


WORLD” 
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Calf  Heads,  scalded . .  ■  5°“  ■  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . per  box.  1.00 

Calf  Livers . . . per  lb.  .20-.  *5 

beef  Kidneys . per  dox.  x  .00 

Beef  Livers . °5 

Ox  Tails . . . per  dox.  •  50-  .65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef. .  xo 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  city . - .  .14 

"  “  western  . .  .14 

DRESSED  POULTRY. 

Dry -pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

fresh  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  t  to  10  lbs . 18  -.20 

'•  Y.  T.,  5  to  7  lbs . 17  -.20 

Old  hens  and  toms . 16  -.19 

Common  to  Good . 12  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4H  lbs.  to  pair,  fancy  ..  .18  -.20 

"  3  to  3}<  lbs.  to  pair,  fancy  ...  .18  -.32 

“  fair  to  good . 15  -.16 

Fowls— 

Western,  fancy . 13  -  13% 

Heavy  Roasters,  4  to  5  lbs . 14  -.15 

Fair  to  good. . 12  -.13 

Old  cocks . 09  -.10 

Western  capons,  fancy,  froxen . 

“  “  small,  frozen . 

Squabs —  Per  dox. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1 . 00- 1 . 50 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  x)4  to  2  lbs . 12  -.13 

Large  Springers . 11  -.12 

Fowls . - . . „  .to  -.12 

Roosters . 09 

Ducks  . 11  -.  12 

POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small  or  No.  1,  2  dox.  In  case . per  dox.  85 

•  x  “  .  *'  .85 

Large  or  No.  a,  1  “  .  “  1.40 

x-lb.  cans,  1  dox.  in  case . per  case  4  00 

2- lb.  **  %  “  .  “  3.75 

3- lb.  «  K  “  - .  “  5.40 

5-lb.  %  "  . . ....  “  8.70 
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SAUER  KRAUT. 

Pxtra  Duality,  50-gat  tierces .  5  60 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  .8*56 

Compass,  No.  3,  cans,  2  doz . 8234 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  34  lb..per  dox. 

No.  1,  round  conical,  with  key,  1  dox.  “ 

No.  2,  “  “  1  “  “ 

No.  3,  «  **  34  “ 

No.  4,  “  “  34  “  " 

P.  P.  Sauce,  a  dox.,  No.  x .  " 

Mmore'i  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  Of  2  doz .  2.00 

x-lb.  cans,  "  x  “  .  2.25 

2- lb.  “  “  1  “  .  4.00 

3- lb.  “  «  34  “  .  3  ®S 

H  “  .  3  85 


x  .00 
*•35 
4*5 
6.50 
8.  50 
1-5° 


4-lb. 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.93 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 7734 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  30-lb.  pails . 1334 

Southwark,  30-lb.  palls . 0634 

Southwark,  434-lb.  toy  pails,  34  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  1.05 

Apple,  Southwark,  No.  3,  tins .  1 . 15 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .0734 

Apple,  Schlmmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .0734 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.8234 

Schlmmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly—  Per  doz. 

x-lb.  tumblers . .  4.00 

3<-lb.  “  .  2.25 
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Curtice  Bros.  Preserves- 

Cherries,  jars. . 

Strawberries,  “  . . 

Per  Dos 
.  485 

Raspberries,  “  . 

. f.  4  60 

Apricots,  “  peeled.... 

Pineapple,  “  . 

drugs. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  ’  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85 

Castor  Oil . 45  .85 

Sweet  Oil . 40  .85 

Spirits  Nitre . 45  85 

Spirits  Camphor .  85 

Spirits  Painters'  Commercial . 45  .85 

Paregoric . 45  .85 

Glycerine .  45  .85 

Syrup  Squills . .45  .85 

Syrup  Rhubarb . 45  .85 

Syrup  Ipecac . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum. A . perlb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
“  “  “  34-ib.,  “  “  2.60 

“  “  “  34-lb.,  “  “  2  80 

Anker's  Beef  Capsules .  3,00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  dox.  2.00 

Bluestone,  bulk . per  lb.  .09 

Copperas . . . perlb  .0134 


1.95 
t-95 
1  95 
1  95 
1.95 

1  95 
1  95 
■•95 
1  -95 
*•95 
*•95 
1.95 

1  -95 
1.95 

1  95 
1.95 

1  95 
1  95 
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Camphor,  gum,  x-oz.  blocks .  *  1. 00 

“  Flakes,  250  bbls .  •’  .0234 

“  “  less  quantity .  “  0234 

“  Tar  Balls,  bbls.,  250  lbs .  .°*34 

“  “  less  quantity . 0234 

Castorla,  Fletcher's . per  doz.  2 . 80 

“  Pitcher's .  “  .85 

Carbonate  of  Ammonia. .  '•  .11 

Epsom  Salts . per  lb.  ,ox34 

Glauber  Salta. . . . perlb.  .0134 

Glue,  ordinary . 0954 

Glue,  white . 20 

Glue .  “  .11 

Goff’s  Cough  Syrup,  25c.  size . per  dox.  1.75 

Goff's  Herb  Bitters,  25c.  size .  “  1.75 

Goff’s  Oil  Liniment,  25c.  size .  “  1.75 

Goff's  Sarsaparilla,  50c.  size . . . per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  1.20 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “  1.20 

Goff’s  Dyspepsia  Tablets,  xoc.  size...  “  .75 

Gum  Arabic . perlb.  .55 

Haarlem  OU . per  doz.  .40 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “  .36 

“  M.  &  R,,  5-lb.  ooxes. . perlb.  .23 

*  “  Lozenges,  5-lb.  boxes,  “  .27 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4’s, 6’s,  8's,  xs’s,  16’s,  «  .24 

“  Root .  “  .11 

Putty,  25-lb.  cans . . . per  too  lbs.  1 .60 

“  50-lb.  cans .  “  1.55 

Petroleum  Jelly,  screw  top,  5-c.  size...  “  .35 

“  “  io.c.  *•  ...  “  .75 


Paris  Green,  100-125-lb.  kegs . per  lb. 

“  34 -lb.  packages .  “ 

34-ih.  “  . —  “ 

««  x-lb.  “  .  ” 

Jamaica  Ginger,  Hires’,  flasks . per  doz. 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 
granulated,  kegs,  ‘  ton  •  '• 


*9% 
34 
33 
3* 
90 
°4 
07 

°7 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs.  2.45 
“  zoo-lb.  bags. .  2.25 


less  quantity . . 

Venetian  Red . 

Whiting  . . 

. ^  ti  * 

z  ox. 

Husband’s  Magnesia . 

Bull’s  Cough  Syrup . 

Roach  Powder,  Omega,  4-ox.  cans. 

1 1  fl 

Roachsault,  ioc.-size,  i  doz . 

..per  gross 

Iron  Glue,  McCormick  &  Co’*: — 
No.  < . 

Tube  V . 

.02 

.0* 

a  os. 

•85 

z.90 

.80 

9.00 

.80 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . 

Root  Beer . . 

Talcum  Powder . 

Triangular  Quinine . . 

Quinine  Capsules . . 


SUGAR  OR  SACCHARINE? 

You  can  easily  see  the  difference  between  L.  &  S.  Pickles  and  other  pickles.  Eat 
them  one  after  the  other,  or  let  your  customer  do  it,  and  you’ll  have  the  best  possible 
argument  for  the  L.  &  S.  brand. 

The  actual  difference  is  this:  L.  &  S.  Pickles  are  not  simply  sweetened — they  are 
preserved  through  and  through  with  granulated  sugar.  This  makes  the  inside  as  good 
as  the  outside,  and  gives  the  whole  pickle  an  appetizing  evenness  of  flavor  which  no 
other  pickle  has. 

Many  other  brands  are  not  preserved  at  all — simply  sweetened  with  saccharine,  a 
chemical  imitation  of  sugar.  This  is  not  only  harmful  and  forbidden  by  the  food  law 
but  it  doesn’t  do  the  work.  The  saccharine-sweetened  pickle  is  simply  sweet  on  the  outside. 

LUTZ  &  SCHRAMM  COMPANY,  Allegheny,  Pa. 


They’re  Tired  of  the  Imitations 


Don’t  you  think  your  trade  are  about 
tired  of  the  rainbow-hued  imitation  gelatine 
that  desire  for  novelty  has  given  some 
vogue  during  the  last  few  years  ? 

Don’t  you  think  they’d  like  some  real 
gelatine — the  pure,  fresh,  old-fashioned 


gelatine  made  of  fine  calves’  stock,  clear 
spring  water  and  nothing  else. 

You’d  probably  be  surprised  at  the 
eager  welcome  Chalmers'  Gelatine  would 
get  from  your  customers.  Try  it.  Granu¬ 
lated  or  shredded. 


JAMES  CHALMERS’  SONS,  WilHamsville,  N.  Y. 
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W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  pnces —  Per  dor. 

Absorbine .  18.00 

Absorblne  Jr.  (Mankind) .  9 .00 

Young’s  Kidney  and  Nerve  Powders .  a. 00 

Taroleum,  small  can.. . .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure.- .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horaford's... . per  dos.  4.15 

Bath  Brick,  box  as  bricks . per  box  .60 

Sealing  IV ax... ... •  -03 

Sliver  Sand... . per  bbl .  1.15 

Tar,  pints . per  do*.  .7s 

“  quarts .  “  x.oo 

“  gallons . each  .30 

“  M  barrels .  “  3.50 

“  Darrels .  “  6.00 

McCormick  &  Co  - 

Jockey  Animal  Food,  3  dos.  r-lb.  packages 

and  premiums . per  case  3.75 

U.  S,  Nerve  and  Bone  Liniment,  05c.  size...  a. 00 

McCord's  Magic  Medicine,  25c.  size .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  23c.  size  a  .00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  cure  Headache  Powders,  IOC.  size...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  a. 00 
35c.  size  2.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .So 
15c.  size  1.75 
ajc.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dot.  .45 

No.  s,  Vanilla  and  Rose .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  “  a. 00 

No.  4,  Vanilla .  “  2.2; 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1.  2  and  4 .  11.80 
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Bulk.  Pts,  Qts.  K-Gal.  Gal. 

XXX  Vanilla . .  s.jo  3.00  6.00  12.00 

XX  Vanilla .  1.25  2.50  5.00  10.00 

X  Vanilla .  1.00  s.oo  4.00  8.00 

Lemon,  Ginger,  W In¬ 
ter  gTeen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00  6.00 

Peach,  Rose,  Apricot, 

Violet .  1. jo  2.75  5.50  10.00 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.25  2.25  4-ao  7.50 

Tea .  700 

Kxt.  Vanilla,  Kitchen  Queen,  No.  25,  per  doz.  2 .00 
«  “  “  “  No.  2X,  «  .80 

>•  *«  "  “  No.  X,  •*  .45 

“  Lemon,  “  “  No.  25,  “  1 .75 

«  ••  "  “  No.  sX,  «  .80 

«  ■*  •*  “  No.  X,  “  .45 

Ingersoll’s  Flavoring  Ixtracts  :— 

High  Grade  Vanilla . per  doz.  1 . 75 

“  Lemon. .  “  1.75 

Select  Vanilla . . — .  “  .85 

“  Lemon .  “  .85 

“  assorted . “  .85 

**  small  size. . “  .45 


-61- 

Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 
“  “  2  doz.  pints... 


3- 75 

4- *5 
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Worcester  Packing  Salt,  70-lb.  cotton  bags-, 
“  “  «  140-lb.  “  *•  .. 

Agricultural  Salt,  200-lb.  burlaps . 


.40 

•75 

.60 


LIQUID  RBNNBT  AND  TABLETS 

Knight’s  Liquid  Rennet  .per  doz.  1.15 

Blair’s  “  “  - -  "  i.zo 

Hansen's  Junket  Tablets,  8  doz.,  per  doi.  .73 

Blair's  Rennet  Tablets,  3  dos.,  per  dos.  .75 

Union  Tablets,  8  dos.,  sc  . .  .45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18 

*•  Dry  Hard . so 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  J4  bbls.,  28  gals .  5 .60 

New  Juice  Cider,  %  bbls.,  14 gals .  3.25 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  "  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  2  doz.  pints .  4.23 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  so  packages. . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

3-lb.  •*  06X 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  . 05K 

Imperial,  iancy  Japan,  i-lb.  pockets . 05H 

“  “  3-lb.  “  . os* 

Pearl  Head,  s-lb.  cotton  sacks . 0474 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  baga . „ . 06 

Choice,  100-lb.  bags . . . 0434 

Prime,  100-lb.  bags . 0334 

Japan — 

Fancy,  100-lb.  bags . 05)4 

Choice,  xoo-lb.  bags . 

SALT. 

WORCESTER  SALT. 

Worcastar, bbls.,  contain  320  lbs. .  >.6$ 

“  “  6obag(,  5  lbs.,  Urn...  4.00 

"  “  22  “  14  “  ...  3.75 

“  “  30  “  xo  “  ...  3-75 

•'  “  IIS  “  *34  “  ...  4  OO 

Worcester,  Irish  Linen,  bags,  150  lba .  t.jo 

“  “  1  56  “ . 65 

»  *•  “  28  “ . 35 

Worcester  Mermaid  Quick-Dissolving  Bath- 
lng  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  Dbls.  contain  280  lba .  2.40 

“  “  sacks,  r8o  lbs .  z.55 

“  Cheese,  bbls.  contain  280  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  in  barrel . per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net ;  S  to  9  bbls.,  3  per 
cent,  discount ;  10  bbls.  or  more,  j%  per  cent,  discount 
may  be  allowed. 


Ce  i=?  g  ^-Q  g 

TABLE  S  A  LT^ 

PURE  AMD  EXTRA  DRV 


Family  si  ie,  case  of  4  doz .  3.60 

Hotel  size,  case  of  2  28-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)4 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  s  doz .  “  1.40 

Schlmmel’s.  small,  2  doz . per  dot.  '87)4 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife's,  small,  2  doz .  1.45 

Snider's  Salad  Dressing 

Pints,  1  doz . per  do*.  2.4* 

)4  pints,  2  doz .  “  x-40 

Luncheon,  3  doz .  “  -9° 

Gallons,  6  jug*  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  Ibl . P«*  100  .65 

Kegs,  150  lb* . par  reo  85 

60-lb.  boxes,  bulk  or  granulated . 62 


SAUCES. 

Lea  fc  Perrin*’  Worcestershire,  large..  “  7. 50 

«  "  middle  «  4.50 

“  “  imall..  "  a. 50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77 V4 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  Sauce : — 

Pints,  1  doz . per  doz.  1.40 

34  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  s.oo 


The  Pickles  and  Table  Condiments  pre- 

\ 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Puebld,  Col. 

% 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Paso,  Texas 


A.  FLESCH  &  SON 

Architects*  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  and  1012  Chicago  Opera  Home  Block 

1 1 2  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 


FLESCH’S  PATENT 
COOLERS  and  COUNTERS 


HENRY  TROEMNER’S 
SCALES,  BINS,  CANS,  etc. 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 


IN  JniHITING  TO  HDVERTISERS  KINDLY  MENTION  "  GROCERY  MOHLD 


48 


GROCERY  WORLD 


— S3— 


SEEDS. 


Canary,buih.6o-lb  3.35 

Caraw.y . .  ■  10 

Celery . 10 

Cor  lander,  bleached  ,05 

Flax. . 05 

Hemp,  buih.4olba.  1.60 


Mustard,  Brown...  .07* 
Mustard,  Yellow..  .06* 

Rape,  per  lb . 05* 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05)4 


SODA. 

Bl-Carb.,  ken . par  keg  1  .So 

bulk,  35-lb.  boxes . per  lb.  .02^4 

“  Babbitt'*,  aj-lb.  boxes...  “  .04* 

Arm  It  Hammer  bd.,  V's,  36  I  hi . per  lb.  .0*% 

*•  "  "  lbs.,  36  “  .  *•  .04* 

"  “  «.X.3«lbe .  '*  .05 X 

Saleratus,  Babbitt's  bdT,  £‘1,  sy-lb.  baa.  “  .  04 * 


SOKT  DRINKS.  p.,  dos 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  3  doz . 87* 

Hires'  Ginger  Ale,  Carbonated,  3  doz . 87)4 

Welch*  Grape  Juice,  case  quarts,  1  dos .  4.5c. 

“  pints,  a  dos .  4.75 

”  H  plnu,  3  dos .  4  *5 

“  “  "  3-ounce,  8  dos .  6.00 

“  “  "  X-gallons,  1  do*....  8.00 

•'  "  “  aallons,  6  gal .  7.50 

4  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  3.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2 . 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  *  gross .  2.50 

Bun  Ami,  10-cent  size. . *  gross  a. 50 

Electro  Silicon,  1  doz . per  do*.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  *6.50 

Puts  Liquid,  large,  3  do* . per  do*.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  do*.  .60 

Put*  Paste,  large . per  do*.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9.00 

No.  1,  half-pint  cans .  "  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solkrln*  Bax  Polish— 

No.  13,  x-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . . . .per  gross  18.00 


SOAP — Laundry.  Bars. 

Acme . xoo 

Acorn . iso 

Ark. . re . 10c 

American .  7s 

Bee . xoo 

Best,  Babbitt . 100 

Babbitt's  New  York  City .  60 

Benzine-ated . 100 

Big  Master . xoo 

Brown . . .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  A  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenaon,  large . zoo 

“  “  small . xoo 

Kirk  man's . 100 

“  Red  Seal . 100 

“  Swift’s . 100 

Circus . xoo 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . xoo 

Dobbins'  Electric . . 100 

Dewey . 100 

Fairy . xoo 

Fel»-Naptha . 100 

Five-case  lots  freight  prepaid . 100 

German  Family . 100 

Good  Morning  . 10c 

Glycerine  Tar . 100 

Gloss . xoo 

Grand  Pa’s .  50 

'*  xoo 

Ivory . 100 

“  xoo 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz's  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . xoo 

5-cent  size . 100 

“  toilet  size . xoo 

Mayer's . 100 

“  so 

Miller's  Naptha . .. . xoo 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . xoo 

Octason . xoo 

Old  Mill . xoo 

Ozone . xoo 


Less 
than 
5  bxs. 

3  So 

а.  70 
x.85 

a  .80 

3  8s 

3- 7° 
3.95 
4. to 

4- a5 
2.40 
3.60 
s  .80 

2.80 
3.10 
4-75 
3-75 

3.80 
3-70 
4.00 
3-5° 

5.80 
3-50 

4  00 
4X5 
»*x5 
4.00 
4.00 
3-95 

4.30 
3-85 
3-  75 
3  5° 
3*x5 

3.80 
7.00 
4.00 

3-5° 
2.00 
4.00 
4 .00 
3.00 

б. 00 
4.00 
4.00 
3.80 
z  .90 
3-75 
3-75 
4.00 
3-9° 
3-3° 
3-75 
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Oleine,  Conway’s .  60 

Golden...... .  60 

Eavenson's .  60 

Hamilton's. .  60 

Kirk’s .  6c 

Philadelphia,  i  lb .  60 

“  14  oz .  60 

Pennsylvania .  60 

Procter  &  Gamble .  60 

Young’s  Best .  60 

Pride,  Swift’s . too 

PoiO  . . 130 

Quaker  City,  boxes . „..ioo 

“  tubs . 150 

Sunlight,  oval . zoo 

“  twin  bars . zoo 

Santa  Claus. . . ioo 

Saratoga . ; . 120 

Star . zoo 

Sunny  Monday . 100 

White  Cloud....,..,., . 100 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . too 


2.60 
3  *55 
*•50 
2.50 
2.30 
2 .90 
2.65 
X.7S 
3.00 
2  80 
3*75 
245 
3.00 
4.70 
3-85 


•95 
.  10 
70 

5° 

00 

85 


6.75 

4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift’s . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

*- lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  5*  cakes . box 

Witch  Hazel,  3  cakes,  *  gross . gross 

Witch  Hazel,  Swift’s . gross 


3- 5° 
.60 

4°5 
•x3  % 

.ii* 

.70 

4- 4° 

4.50 
•45 
10.25 
8.Z0 
2.  65 

.09 
•  4° 

1  *75 
3-35 
4. 05 


SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  bars . .  1.24 

Young’s,  48  bars . 1.80 

Brooks'  Crystal,  too  bars .  3. 35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  2.25 

“  Hand,  36  bars . . .  *.*3 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  3.35 


30AP  POWDER. 

Pearline,  lbs.,  * -gross  boxes . per  box  s.70 

“  6  oz.,  ico  packages. .  “  t.65 

“  8-os.  packs .  “  s.70 
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Soapine,  No.  7,  100  packs .  2  37}$ 

Soapine,  No.  12,  100  packs .  3.50 

Soapine,  No.  17,  36  packs .  2.42J4 

5aj|JiU  >  1770  i  U*rUoi,  IOQ  O-OX .  a.  W5 

Finola,  100  packages .  3.25 

Gold  Dust,  fair  bank's,  ico  xa-01.  packares  ...  4.00 
“  “  *4  4-lb.  “  ...  4.50 

Naptha  Borax,  100  packages,  large .  4.75 

“  100  5-cent  packages .  3.75 

Klrkoline,  white,  94  4-lb.  packs .  3  55 

Kirkoline,  White,  ico  5-cent  packages .  3 -50 

Young's  Feari  borax.  00  i-»d.  package*.... .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

50  29 .  4.0O 

“  “  IOO  IS .  4  00 

Nine  O'clock  Tea,  xoo  packages  . .  3.15 

LV  Wenhin*  Tablets.  2  doz . per  doz.  43 

Swift's  Washing  Powder,  100  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.S5 

Pennywash,  1  gross  and  144-1  cent  cake^  free..  10.25 

SPECIALTIES. 

Anker's  Bouilllon  Capsules . . . 3.00 

PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper- 

Black,  High  Grade .  18U  ,ioJ4  .21^4 

Black,  Low  Grade . 14  .15  .17 

White,  High  Grade .  32  .34 

White,  Low  Grade . 23  .25 

Cayenne,  High  Grade . 21  .23 

Cayenne,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . . 22  .23  25 

Low  Grade . 13  .14  #I6 

Cloves — 

High  Grade . 31  .32  .34 

Low  Grade . . . . . 22  .23  ,24 

Allspice — 

High  Grade . 12*  .13*  .15* 

Ginger — 

High  Grade . 25^  .26#  .28^ 

Low  Grade . .13  15 

Mace—  J 

High  Grade . 78  ,80 

Nutmegs — 

High  Grade . .« 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .1, 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . . . lb.  .40 

*  lb.  .75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . y%  lb.  .40 

Ya  lb.  -75 


WI1LKER  STORE  FUTURES 

- -Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


I  his  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 
PHILADELPHIA,  PA.--  - ' 
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iltmrn's  Philadelphia  Ututard,  D.  S.  T. 

(Cent  tins,  a  and  4  dos . per  dos, 

Dime  size,  a  and  4  dos .  " 

U  lb:  net,  tins,  a  and  4  dos. .  “ 

2  “  a  dos .  “ 

1  “  1  dos .  " 

6  lb.  cans,  full  weight . per  lb. 


liman's  Mustard,  D.  S.  P. 

t-lb.  tins . . . per  dos, 

X-lb.  tins . .....  “ 

54-lb.  tins .  “ 

54-lb.  tins. . .  " 

18-lb.  kegs . . 


■  45 

■  8s 

1. 00 
1.90 
3.70 
•*3 

■  as 

$.40 
a. 70 
s-45 
.90 
•43 


MUSTARD— Prepared.  Per  dot. 

unpbell’s,  jar,  2  doz . 8754 

llden’s.  No.  6,  with  spoon,  a  doz . 95 

llden's.  No.  20,  with  spoon,  2  doz . 88 

:er  Mug,  fancy,  large  size,  2  doz . . . . 65 

imonade  Glass,  tall,  2  doz . 78 

orseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

ilk  Jar,  glass  top,  2  doz . 85 

ater  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Per  lb 

spper,  Black . 09% 

Japice . - . 07 

oves . 15 

ace . 48 

ntmegs,  8o’s . 24 

“  sio’a . .  .17 

nnamon  Bark,  China . 13 

“  Canton. . 12 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

hole  Mixed  Spices,  bulk,  6-lb.  boxes .  0954 
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CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb. ,  r-lb.  packages . o6}4 

Niagara,  40-lb.,  i-lb.  — . 0454 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Ktngsford’s,  40-lb.,  i-lb,  “  . 06 54 


LAUNDRY  STARCH. 

Gilbert's  Launonr,  40-lb.  boxes . 0354 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  .ojJ4 

“  Linen  Gloss,  3-lb.  cartons . % 

Klngslord’s,  Pure,  3-lb.  cartons . 0654 

“  Pnre  Gloss,  lb.  packages . 0654 

“  Silver  Gloss,  12  6 -lb.  wd.  bxs . 

Duryea's,  Superior,  3-lb.  cartons . 0654 

“  Satin  Gloss,  lb.  packages . 0754 

“  Superior  B,  bulk . 0354 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 0754 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  1  lb.  packages,  48  lbs . 04 

“  3-lb.  cartons,  48  lbs .  04?, 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  .  2  20 

Elastic,  64  10-cent  packages .  5 .00 

“  64  5-cent  “  .  a. 50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . . . per  package  .08 

Starch  Polish,  ao  cakes.. . per  box  .50 


STOVE  POLISH.  pe,  gro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

ttlectic  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  54  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  dos.  .8754 

“  “  . per  gross  10.25 

“  small  size . per  dos.  .70 

Climax  Enamel  54  gro . per  gross  g.  40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . . . per  gro.  5.75 

Sun  Paste,  5-cent  slse . .  “  4.50 

“  10-cent  size .  “  7. so 
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X-Ray  Stove  Polish — 

5-cent  slse,  No.  5,  per  box  ol  54  gross . .  1.S5 

Per  box  of  54  gross . .  a  .50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  zo,per  box  of  54  gross .  2.25 

Per  box  of  54  gross .  4 . 50 

Per  gross .  g  oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .0454 

Excelsior,  24  packs .  "  -05)4 

McAllister,  36  packs .  •* 

Rosenstelns  ilb.  pkgs.,  a  doz . per  lb.  ,os54 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  dot... .per  dos.  .35 

Red,  quarts,  3  doz .  "  .70 

Sliver,  pints,  3  doz .  “  .35 

“  quarts,  ^doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  42K 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst's  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Reg,  54  grots  case, 

assorted,  6.  8.  10's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .ot>54 

6oz .  “  .07 

8oz . ., .  “  .0754 

10  oz .  "  .08J4 

(2  OZ .  “  -095! 

Matting  Tacks — 

No.  so,  steel . per  doz.  .og 

No.  is,  steel . per  doz.  .og54 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.z,  .25;  No.  a,  .S3;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

554  Inches  high .  1.48 

5  Inches  high .  1.42 

454  Inches  high .  1.25 

4  Inches  high .  1.18 

354  inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper ,  Sticky ,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb.  .1054 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .lx 

Orange  Brand,  fine  cotton  twine .  “  .so 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1 .60 

nte  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 


N.  O.  MOLASSES. 

Extra  Fancy,  No.  661 . 42 

Strictly  Prime,  No.  627 . 34 

Choice,  No.  618 . 37 

Black  btrap . 1 1 

Foundry  Molasses . 1 1 

B.  H.  F.,  Horse  Food  Molasses . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 


top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  101 . 34 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  chol&e,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2.70 


REFINED  MOLASSES  AND 
SYRUPS. 


Jockey  Club,  Mason’s  Quart  Jars  :— 


4  doz.  In  barrel . per  doz. 

1  “  case .  “ 

Karo,  10  cent  size,  2  doz . per  doz. 

Karo,  25  cent  size,  1  doz . 


.9254 


•  °5 


.8754 

2.25 


P  1  1  "  ™ 1  *"■'  "  '  '  t 

Losing  Your  Weights? 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 
Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely.'  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St„  Philadelphia,  Pa„  U.  S.  A. 

-  -  - -  - — - — - - - 
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B tuner,  In  Jar*,  compound . per  do*,  x.oo 

White  Clover,  In  Jar*,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pt» .  “  ».*5 

“  “  «4  qta .  “  4  00 

“  “  ra  ji-gal* .  "  7  00 

«»  “  6  pda .  “  ia.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dox— .  a. 40 

•  “  medium,  dox.  1,40 

“  “  small,  dox . 90 

Vermont  Maple  Syrup,  gal.  tin* . per  gal.  r.*5 

“  “  J4-gai.  tins . per  dox.  7.7s 

Haxen'a  Maple  Syrup,  qt.  bottlea .  “  4.00 

“  “  pt.  bottlea .  “  a. 40 

Towle’*  Log  Cabin  “Camp"  Syrup —  Per  dox. 

Gallon  cans,  6  In  case .  >3 -5° 

Half-gallon  cans,  ra  In  case .  7.35 

Quart  cans,  *4  In  case .  4  .x*J4 

Pint  cans,  S4  In  case .  a. 50 

Quart  bottles,  ra  In  case . .  4.30 

•  Pint  bottlea,  *4  in  case .  a. 75 

Jacket  cans . .per  gallon  x.oo 


CRESCENT  MAPLEINE. 


Per  dox. 

to,:;;;;:::;:: 

1 6-ox . 

W-O* . . 

Gallons . 

.each  ix. 00 

OIL  OP  MAPLEINE. 

Per  dox 

I -OX . . 

— . - . 

.  4  50 

S-oi . — .. 

1 6-ox . . 

. . . . . .  15-00 

. . . . . .  S7.00 

ballons . . 

-each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dox. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U.  No.  6,  split  handles .  a  4; 

Leader,  No.  6,  3  string,  red  handles.. .  a. 45 

Princess,  No.  4,  fancy  handles .  a. 90 

Parlor,  No.  3,  2  tie... .  r.85 

Toy  Brooma . . . 90 

Whisks,  a  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broem  Rack,  for  ra  brooms . 90 
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No.  WASHBOARDS.  Per  dox. 

69,  Good  Enough,  double,  spring  protector...  3.85 

57,  Peerlese.  double  . . .  3.85 

80,  Seal  Globe,  double,  swing  protecter .  3.40 

6x,  Peerless,  double,  spring  protector.. .  4.4S 

rro,  Peerless,  single,  spring  protector .  3.55 

t34,  Universal,  single,  wide  bead. .  3.3° 

100,  Northern  Queen,  single,  protector .  3.00 

tor,  Tidal  Wave,  single,  protector .  3.05 

rr8.  Good  Enough,  single,  protector .  3.25 

870,  Glass .  3 '85 

Murdock .  3  00 

Celery  City .  3-3° 

raj,  Eagle,  single  wide  hestd .  a. 75 

ra8,  Anchor,  single  head .  a. as 

130,  Little  Gem,  pail  board .  r.so 


BUCKETS.  Per  dot. 

O.  G.,  a  electric  hoops .  r.7S 

O.  G.,  3  electric  hoops .  x.90 

Clear,  a  hoop . . .  r  .65 

Clear,  j  hoop .  r.75 

Electric  Cedar,  a  hoop  . . . . .  t.40 

Electric  Cedar,  3  hoop .  a  .60 

Pine,  3  galvanised  hoops . . .  a. so 

Galvanised,  ra  quart . . .  a.rj 

Galvanised,  r  4  quart . . .  a .  50 


No.  BUTTER  DISHES.  Per  M 

r,  Solid  oval .  1.35 

a,  Solid  oval . t.55 

3,  Solid  oval . 1.75 

5,  Solid  oval . . .  a.  1 5 

r,  Wirt  ends.... . . . . . . .  1 .30 

a,  Wire  endt........ ...... ...... ...........................  x.50 

3,  Wire  ends . - .  1.70 

5,  Wire  ends . 

Picnic  Plates,  8  inch . — . 

Picnic  Plates,  9  inch . 

Crates  contain  250  each. 


CLOTHES  PINS. 


5  gross,, 


Per  box. 

..  .50 


EGG  CRATES. 

Perfection . 

Perfection,  ro  sets  filler* . 


.90 

r.95 
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brushes. 

No.  SCRUB  BRUSHES. 

aa.  White  corner . 

23,  Medium  sise . 

*7,  Large . 

13,  Marble,  medium  site . . 

00,  White . 

Handy  House . 


Per  dox. 

7° 
80 
00 
90 
45 
4a 


No.  STOVE  BRUSHES.  Per  dox 

ro,  Rocker,  curved  end,  wood  handle . 95 

>0,  Black  bristle,  curved  end,  wood  handle . 90 

r6.  Black  bristle,  curved  end,  wood  handle r.40 

44,  All  bristle,  curved  end,  wood  handle .  a .  15 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre  - . . . 

r,  Mexican  fibre,  burge . . 

4,  Bristle  outside . . . . 

J,  AH  bristle . . - . — . _ . 

rr,  All  bristle,  large . — . 

16X,  All  brisde,  extra  value . 

r9,  AH  bristle,  spotted  white . . 


Per  dox. 

.90 
,.  r  .30 

..  x 


50 

r. *5 

s. io 
3-5» 


No.  WHITEWASH  BRUSHES. 

6,  6  la.,  White  tampico_ . . . 

7,  7  in..  White  tampion- . — . 

8,  8  in.,  White  tamplco . 

6,  J  in.,  Family,  extra  heavy . . . 

8,  6  in.,  FamUy,  extra  heavy— . .... 

ro,  7  la.,  FamUy,  extra  heavy— . . 

ra,  8  in.,  FamUy,  extra  heavy—..... . 

6,  J  ia.,  A.,  hair  bristle. . 

8,  6  ia.,  A,  hair  bristle. . 

so,  7  in.,  A.,  hair  bristle. . 

ra,  8  in..  A.,  hair  bristle. . 

6,  j  In.,  Ideal,  all  brittle,  3  row- . 

8,  6  In.,  Ideal,  all  bristle,  3  row— . . 

4,  Knotted,  all  bristle,  3  row . 

6,  Knotted,  all  bristle,  3  row . 

8,  Knotted,  all  bristle,  3  row . 

8,  6  in.,  Royal,  all  white  bristle . 


Per  dox. 

..  .40 

.45 
..  .50 

..  .yj 
..  .85 

..  1. 00 

..  i.rj 

..  1.15 
..  1.50 

,.  1. 85 
a. is 
..  1.85 
,.  s.s5 
..  1.50 

..  * -95 
..  a. 50 
..  a.  75 


No.  DUST  BRUSHES. 

7X,  Fibre,  wire  drawn . 

ro,  Fibre,  wire  drawn,  extra . 

ai,  AH  hair,  wire  drawn . 

a8,  White,  wire  drawn . 

1,  7  In.,  All  hair,  flat  end . 

22,  7  in..  Mixed,  round  end...—— . . 

11X,  7  in.,  All  hair,  round  end. . 


Per  dox. 

.88 
..  x.xj 
..  a. 00 
..  a. 80 
,.  1.95 
..  a.  00 
..  a. 15 
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TOBACCOS— PLUG. 

Battle  Ax . . . 

Deer  Skin . 

Gold  Rope  - . 

JoUy  Tar  . . 

Newsboy . — 

Old  Honesty— . 

Piper  Heidsick . . 

Spear  Head . 

Standard  Navy . . 

Toddy . . 

Vlnco . . 

Town  Talk . 


Per  lb. 
•  37 
•37 

•39 

•39 

t 

•44 

•37 

•35 

•38 

.»« 


SMOKING  TOBACCO. 

Briar  Pipe . . . . . . 

Duke's  Mixture.— . . . 

Greenback . . . 

Green  Turtle— . . . - . - . 

G.  &  A.  Navy,  3)4  ox- . ............ 

Honest . . . — 

Polar  Bear—...— . — . . 

Ripple  —....— . — . .... 

Sensation  . - . . . 

Wild  Rose . . . . . . 

Brown-HoUand  Pipe  Tobacco,  aK-lb.  cartons, 
tJ4-ox.  packages . . . . 


Per  lb 
3« 


t.x* 


YEAST  CAKES. 

Compressed . . . . per  dot.  .it 

Magic,  iJ4  dox.  packages . . . per  box,  .38 

Yeast  Foam,  dox . per  box  .$8 


These  Are  to  Help  You 

Increase  Your  Trade! 


In  order  to  aid  you  in  the  sale  of 
Ralston  Health  Food  and  Purina 
Whole  Wheat  Flour  this  mill  will 
furnish  you  with  an  attractive  va¬ 
riety  of  checkerboard  advertising 
matter  for  distribution  to  your  trade.  These  will 
greatly  popularize  your  Cereal  business,  and  thereby 
increase  it. 

RALSTON  CHILDREN’S  CHECKERS  and  BOARDS! 

RALSTON — Health  Department— CHILDREN’S 
WAGONS! 

FREE  RALSTON  CHECKERBOARD  SATCHELS ! — 
same  as  used  at  the  World’s  Fair.  Also 
A  Beautiful  CHECKERBOARD  WINDOW  DISPLAY  1 

Children  are  delighted  with  these  things.  Inquire 
how  to  get  them. 

Grocers  have  a  chance  to  build  up  a  profitable  trade 
on  this  checkerboard  line— Ralston  Health  Pood 
and  Purina  W  hole  Wheat  Plour — a  lineover  which 
the  most  intelligent  housekeepers  are  enthusiastic. 

Ralston  Purina  Mills 

St,  Louis,  Missouri 

T.  A.  James  &  Co,  General  Distributers, 

12-16  Chestnut  Street,  Philadelphia 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  .  >  hard  to 
convince  them  that  an y  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 
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GROCERY  WORLD 


To  Clean  the  Market  of  Dishonest  Spec¬ 
ialty  Salesmen 

Newly-Organized  Association  of  Manufacturers’  Representatives 
Will  Draw  Lines  Tight  Around  Crooked  Salesmen.  All 
Members  Will  Be  Informed  When  a  Man  Goes  Wrong. 
Large  Number  of  Dishonest  Specialty  Salesmen  in  the 
Market. 


The  recently  organized  Associ¬ 
ation  of  Brokers’  and  Manufac¬ 
turers’  Representatives,  which 
has  already  been  discussed  to 
some  extent  in  the  “Grocery 
World,”  has  set  for  itself  another 
praiseworthy  task — that  of  clean¬ 
ing  the  market  of  a  great  lot  of 
shyster  specialty  salesmen  who 
have  been  the  main  cause  for  the 
cavalier  treatment  of  specialty 
orders  by  wholesale  grocers. 

The  new  association  will  see 
that  no  dishonest  or  unreliable 
salesman  secures  a  second  chance 
to  victimize  the  trade,  by  having 
all  the  members  notified  when  a 
salesman  is  detected  in  wrong¬ 
doing.  Since  nearly  if  not  all 
manufacturers’  representatives 
stationed  in  the  Philadelphia 
territory  have  joined  or  will  join 
the  association,  the  above  plan 
will  effectually  prevent  a  sales¬ 
man  who  misbehaves  once  from 
securing  any  further  employment 
in  this  market.  To  secure  a  po¬ 
sition  such  a  salesman  would  have 
to  go  to  another  market. 

That  there  are  a  large  number 
of  salesmen  who  represent 
specialty  houses  and  who  are  dis¬ 
honest  cannot  be  questioned. 
Often  their  dishonesty  breaks  out 
in  curious  ways.  For  instance  a 
salesman  employed  throughout 
Pennsylvania  by  a  large  specialty 
house  last  year  expected  to  be 
discharged  at  the  end  of  the  j^ear. 
As  a  matter  of  fact  his  work  had 
been  quite  satisfactory,  and  there 
was  no  intention  of  discharging 
him,  but  to  save  himself  from  his 
anticipated  fate  the  salesman  fool¬ 
ishly  forged  a  number  of  retail 
orders  from  in  and  around  Scran¬ 
ton,  Pa.  The  names  he  signed  to 
them  were  all  fictitious  and  a 
minute's  thought  would  have  con¬ 
vinced  him  that  a  fraud  sure  to 
be  instantly  detected  could 
scarcely  profit  him;  nevertheless 
lie  sent  the  fake  orders  in  and  in¬ 
side  a  week  was  called  to  the  front 
and  asked  to  explain  them.  Natu¬ 
rally  there  was  no  explanation 
and  the  man  lost  his  job. 


Plenty  of  specialty  salesmen  as 
foolish  and  irresponsible  as  this 
man  are  to-day  calling  on  the  re¬ 
tail  trade.  Often  they  forge  the 
retailer’s  name  to  orders  to  be  de¬ 
livered  through  jobbers,  but  per¬ 
haps  more  often  they  get  the  re¬ 
tailer  to  sign  himself  by  making 
all  sorts  of  promises  which  they 
had  no  authority  to  make  and 
which  they  never  had  the  least 
intention  of  fulfilling. 

It  is  scarcely  to  be  wondered  at 
under  these  conditions  that  job 
bers  do  not  always  warm  up  to 
specialty  orders. 


Blacklist  Victim  Loses  Damage 
Suit. 


Grocery  Customer  Put  on  Meadville, 
Pa.,  Blacklist  Sues  for  Damages  But 
Loses  Case.  One  Association  En¬ 
dorses  Parcels  Post.  General  News 
of  Local  Associations. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Dec.  19,  1907. 
The  jury  in  the  case  of  William 
A.  Thompson  vs.  Peter  B.  Gra¬ 
ham,  et.  al.,  as  the  Meadville 
Business  Men’s  Exchange, 
brought  in  a  verdict  for  the  de¬ 
fendant  on  the  convening  of  court 
Wednesday  morning. 

The  case  has  been  before  Judge 
Thomas  all  day  Tuesday  and  the 
jury  was  out  all  night.  The  case 
has  attracted  considerable  inter¬ 
est  and  was  bitterly  fought  by 
both  sides  in  the  court. 

The  case  was  brought  by  Mr. 
Thompson  alleging  that  the  de¬ 
fendant  has  his  name  printed  in  a 
book,  as  being  among  those  the 
merchants  were  not  10  trust  and 
classed  under  the  heading  of 
“dead  beat.”  Mr.  Thompson  al¬ 
leged  that  the  placing  of  his  name 
in  the  book  was  spite  work  of  one 
of  the  officials  of  the  Business 
Men’s  Exchange,  and  as  a  result 
his  reputation  has  been  damaged, 
and  he  asked  damages  from  the 
defendant. 

The  Retail  Merchants’  Associa¬ 
tion  of  Allegheny  held  its  regular 
meeting  on  December  nth,  when 


all  of  the  retail  coal  dealers  of 
Pittsburg  were  admitted  to  mem¬ 
bership.  The  Allegheny  Associa¬ 
tion  now  has  125  members. 

A  district  convention  is  sched¬ 
uled  to  be  held  in  Lykens,  Pa., 
some  time  in  January,  1908,  at 
which  it  is  expected  all  of  the 
neighboring  associations  will  be 
present. 

Residents  of  McKees  Rocks 
have  made  many  complaints  to 
Burgess  M.  C.  O’Donovan  con¬ 
cerning  hucksters  from  Pittsburg 
who  have  been  using  short 
measures.  Ten  arrests  have  been 
made  by  the  police.  The  police 
have  been  inspecting  quarter, 
half  and  peck  measures,  and  in 
several  cases  found  two  sets  of 
measures  in  the  wagon.  One  set 
was  correct,  while  the  other  meas¬ 
ures  were  found  to  be  short  ones. 
The  short  measures  were  confis¬ 
cated  and  will  be  burned.  It  is 
said  that  when  apples  and  pota¬ 
toes  were  measured  with  the  short 
measures  residents  lost  from  8  to 
10  per  cent,  by  the  process. 

Two  of  the  editors  of  the  Pitts¬ 
burg  “Leader”  and  two  promi¬ 
nent  local  labor  leaders  at  Pitts¬ 
burg  are  under  arrest  charged 
with  using  the  United  States 
mails  for  the  purpose  of  fraud  in 
connection  with  an  alleged  lottery 
scheme.  The  ciuintet  is  charged 
with  having  been  implicated  in  a 
scheme  whereby  an  automobile 
valued  at  $2,500  was  to  be  raffled 
ostensibly  for  the  benefit  of  union 
labor.  They  are  said  to  have  sent 
out  several  thousands  of  tickets 
and  had  many  more  to  distribute. 

If  all  of  these  tickets  were  sold 
it  is  estimated  that  $75,000  would 
have  been  secured,  one-half  of 
which  was  to  go  to  the  “Leader” 
editors  it  is  alleged. 

The  two  organizations  of 
Jeanette  have  about  completed 
arrangements  to  combine  in  one 
association  to  be  known  as  the 
Business  Men’s  Association  o 
Jeanette  and  Vicinity. 

The  Retail  Merchants’  Protect¬ 
ive  Association  of  Lebanon  has 
elected  the  following  officers : 
President,  T.  H.  Cilley ;  vice-presi¬ 
dent,  John  H.  Gingrich  ;  secretary. 
T.  J.  Burkey;  treasurer,  S.  F.  Ar¬ 
nold;  directors,  H.  J.  Shenk,  D.  B. 
Buck,  R.  S.  Shirey,  Harvey  Selt¬ 
zer  and  C.  V.  Arnold.  This  as¬ 
sociation  now  has  130  members. 

The  DuBois  Business  Men’s 
Exchange  adopted  the  following 
resolutions  at  its  last  meeting: — 


Whereas,  The  merchants  of  Penn-| 
sylvania  has  paid  a  mercantile  tat  I 
since  1830,  and  the  tax  thus  paid  hasl 
maintained  the  Normal  Schools  and 
the  charitable  institutions  of  the 
State,  and  inasmuch  as  the  con¬ 
tributors  have  no  voice  in  the  ap¬ 
propriation  of  this  money  and  be¬ 
sides  are  required  to  pay  a  heavy  oc¬ 
cupation  tax,  we  consider  this  tax  as 
unjust  and  iniquitous;  therefore  be  it 
Resolved,  That  we,  the  members 
of  the  Du  Bois  Business  Men’s  Ex¬ 
change,  will  refuse  to  support  any 
candidate  for  the  State  Legislature 
who  will  not  pledge  himself  to  vot  : 
for  the  repeal  of  the  Mercantile  Tax 
Law  now  in  force 

The  Retail  Grocers’  Associatic 
of  Berks  County,  Reading,  h; 
elected  the  following  officer. 
President,  A.  S.  Deeter;  vie 
presidents,  W.  C.  K.  Fisher  ai 
W.  F.  Black;  secretary,  H. 
Aschenbrewer ;  treasurer,  C.  ' 
Esterly. 

At  the  last  meeting  of  tl 
Greensburg  Business  Men’s  Ass 
ciation  action  was  taken  wi 
reference  to  the  proposed  parce 
post  legislation.  The  associatic 
indorsed  Postmaster  MeyCt 
views  of  this  subject. 

The  matter  of  raffling  off  tu 
keys  and  other  forms  of  gamblir 
which  is  going  on  openly 
Greensburg  was  again  discusse 
and  while  the  members  of  the  a 
sociation  favor  taking  actic 
against  it  they  have  not  taken  ar 
steps  vet  to  stop  it. 

A.  M.  Howes, 
State  Secretan 


Parcels  Post  Bill  Introduced 

But  of  Itself  It  Is  Not  Offensive.  Pn 
vides  for  an  Experimental  System 
Small  Pennsylvania  District.  Loo^ 
Like  No  General  Parcels  Post  Law 
This  Session. 

Special  correspondence  of  “Grocery  Worlt 

Washington,  D.  C., 

Dec.  23,  1907. 
One  parcels  post  bill  was  i: 
troduced  in  the  House  on  Thur 
day  last.  It  will  do  no  conside 
able  harm  of  itself.  The  bill  vij 
introduced  by  Representative  L 
fean,  of  Pennsylvania.  It  pij 
vides  for  the  establishment  of  q 
experimental  system  on  the  rur 
delivery  routes  in  York  and  A 
ams  Counties,  which  comprise  tl 
district  he  represents.  The  b 
carries  an  appropriation  ' 
$10,000. 

It  is  understood  that  the  leade 
in  Congress  are  not  ready  yet  1 
establish  a  general  parcels  poj 
system,  but  a  bill  to  provide  fjj 
an  experiment  will  not  encounbi 
much  serious  opposition. 

Holt.1 
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lobbers  Don’t  Like  Methods  of  Quaker 

Oats  Co. 

1  - 

i  Some  Cases  Refuse  to  Handle  Any  More  of  Their  Goods  or 
Fill  Any  More  Orders  Obtained  by  the  Concern’s  Salesmen. 
Accuse  the  Company  of  Going  After  the  Retailer  Over  the 
Jobber’s  Head.  Jobbers’  Position  as  Revealed  in  a  Letter 
From  a  New  York  Wholesaler.  The  Manufacturer’s  Defence. 


The  question  of  the  Quaker 
)ats  Co’s  methods  of  doing  its 
usiness  are  beginning  to  attract 
ttention  all  over  the  country 
nd  there  are  signs  of  a  revolt 
mong  the  jobbers  which  if  not 
hecked  promises  to  amount  to 
omething. 

The  jobbers  complain  that  the 
Hiaker  Oats  people  are  slowly 
ut  surely  crowding  out  the 
drolesale  dealer  and  by  various 
Ians  are  forcing  themselves 
loser  and  closer  to  the  retail 
•ade.  In  this  belief  certain  large 
}bbers,  not  of  this  district,  but 
lostly  of  the  New  York  and  New 
ingland  districts  have  refused  to 
ell  the  products  of  the  Quaker 
)ats  concern. 

The  Quaker  Oats  Co.,  which  is 
subsidiary  branch  of  the  Ameri- 
an  Cereal  Co.,  has  been  very  at- 
entive  to  the  retailer  for  a  long 
me.  Their  salesmen  will  call 
pon  the  retail  trade,  in  the  di§- 
'icts  where  they  have  agencies, 
bout  once  in  every  two  weeks. 
)rders  are  taken  and  turned  in 
irough  jobbers  chosen  by  the  re¬ 
aders.  In  many  cases  the  jobber 
as  nothing  to  do  with  the  de- 
very  of  the  orders;  the  Quaker 
)ats  Co.  even  delivers.  The  job,- 
er  simply  carries  the  account 
nd  for  that  is  paid  a  commission 
f  around  5  per  cent. 

1  The  jobbers  claim  that  this  is  a 
onspiracy  to  force  them  out  of 
[  ne  jobbing  business  and  they  are 
esentful.  Naturally  the  plan 
rouses  no  resentment  among  the 
etailers,  since  their  wants  are 
aoked  after  by  the  manufacturer 
j  lore  carefully  than  by  the  job- 
er.  In  some  cases  the  jobber’s 
esentment  has  led  him  to  refuse 
a  fill  any  orders  turned  into  him 
y  the  salesmen  of  the  Quaker 
)ats  Co.  In  one  case  the  com- 
any  sent  a  letter  of  protest  to  a 
lew  York  jobber  and  received  a 
eply  which  read  in  part  as  fol- 
ows : — 

,  We  have  your  communication  of 
the  1 1  th  instant  with  regard  to  the 


question  of  our  refusing  to  receive 
orders  for  goods  taken  by  your 
salesmen  from  the  retail  trade  to 
whom  we  sell  groceries,  and  asking 
us  if  it  is  our  wish  that  your  retail 
trade  salesmen  shall  refrain  from  so¬ 
liciting  such  orders  for  us. 

As  the  matter  stands  at  present, 
and  on  account  of  the  policy  which 
you  pursue  in)  the  conduct  of  your 
business — which  we  do  not  presume 
to  criticise — we  desire  that  you  shall 
not  solicit  any  orders  from  our  trade 
for  goods  of  your  manufacture — at 
least,  until  matters  are  placed  upon  a 
more  satisfactory  basis.  There  are 
two  reasons  for  this :  One  is  that 
you  are  billing!  direct  to  the  better 
class  of  retail  dealers  your  products 
at  the  same  prices  that  you  sell  to  us 
and  other  wholesalers,  and  in  some 
instances,  we  are  convinced,  giving 
such  retail  customers  the  preference 
in  making  them  prompt  deliveries. 

In  addition  to  this,  and  quite  as  im¬ 
portant,  or  more  important,  the 
prices  at  which  you  sell  the  most 
salable  articles  on  your  list  to  the 
retail  trade  where  they  are  to  be 
billed  through  us  and  other  jobbers, 
give  such  a  small  percentage  of  profit 
that  no  margin  is  left  for  us. 

It  is  very  evident  that  your  policy 
is  to  use  thq  jobbing  grocers  as  a 
convenience,  and  in  using  them  as 
convenience  you  are  not  willing  to 
pay  them  a  fair  compensation  for  the 
work  that  they  do  and  the  risk  that 
they  assume.  You  throw  upon  them 
a  risk  that  you  are  not  willing  to  as¬ 
sume  yourself,  and  receive  a  service 
from  them  that  you  cannot  yourself 
perform. 

The  time  has  come  now,  we  believe, 
when  the  jobbing  grocery  trade  must, 
without  exception,  insist  upon  a 
manufacturer  who  places  the  larger 
part  of  his  goods  through  the  jobber 
working  entirely  with  the  jobber  and 
paying  him  a  fair  compensation  for 
his  work.  There  is  only  one  alterna¬ 
tive  for  the  jobber  in  this  matter,  and 
that  is  that  unless  the  manufacturer 
,  will  work  in  this  way  they  must  de¬ 
cline  all  such  business. 

The  manufacturer  who  follows 
the  above  course  invariably  re¬ 
plies,  when  protested  to  about 
his  course,  that  he  has  been  prac¬ 
tically  forced  into  it  to  save  him¬ 
self.  His  claim  always  is  that 
when  he  has  asked  the  jobber  to 
handle  his  goods,  the  latter  has 
refused  unless  some  demand  was 
first  created ;  that  when  he  sent 
men  out  at  his  own  expense  to 
create  the  demand  and  did  create 
it,  carrying  all  orders  obtained  to 
the  jobber  who  had  no  part  in  ob  ¬ 
taining  them,  the  jobber  treated 
the  orders  indifferently  and  in 
some  cases  with  rank  discour¬ 
tesy. 


STATE 

HOUSE 


CEYLON 


— TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 

160  and  80  cents  a  pound,  in  1,  y2,  y  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Manufacturer  Asks  Some  Questions  of  the 
Jobber  As  to  Specialty  Orders 


Says  It  is  Hard  to  Tell  Just  What  the  Wholesaler  Expects  of  the 
Manufacturer,  and  What  the  Latter  Can  Do  to  Earn  the  Job¬ 
ber’s  Co-operation.  Asks  Point  Blank  if  There  is  Any  Way 
For  the  Small  Manufacturer  to  Interest  the  Jobber  at  All. 


[The  following  letter,  written  by  a  well-known  California  packer  of  fruits, 
was  sent  in  care  of  the  “  Grocery  World  ”  to  the  wholesale  grocer  who  con¬ 
tributed  to  the  “  Grocery  World  ”  of  December  9th  the  article  appearing  un¬ 
der  the  caption  of  “The  Wholesale  Grocer's  Side  of  the  Specialty  Order 
Question.”  With  it  came  a  letter  to  the  editor  of  the  “  Grocery  World  ” 
requesting  delivery  to  the  jobber,  which  was  done.  The  writer  was  given  an 
opportunity  of  reading  Mr.  Kingsbury’s  letter,  and  regarding  it  as  an  unusu¬ 
ally  clear  statement  of  the  manufacturer’s  position  toward  the  specialty  order 
question,  requested  permission  of  the  jobber  to  publish  it.  This  was  granted, 
and  the  “  Grocery  World  ”  reproduces  the  letter  in  full,  trusting  and  believ¬ 
ing  that  Mr.  Kingsbury  will  not  object.] 


I  have  been  much  interested  in 
reading  the  article  in  the  "Grocery 
World”  for  December  9,  on  the 
“Wholesale  Grocer’s  Side  of  the 
Specialty  Order  Question.” 

As  a  manufacturer  of  jams, 
preserves,  marmalades,  etc., 
which  I  put  out  under  my  own 
label  exclusively,  I  should  be  in¬ 
terested  to  know  the  ideas  of  the 
writer  of  that  article,  on  the  best 
way  a  manufacturer  should  go  to 
work  to  get  his  goods  introduced 


in  a  territory,  in  case  he  had  a 
limited  advertising  appropriation, 
that  is,  not  enough  to  open  up  a 
large  general  publicity  campaign 
to  force  the  dealer  to  handle  his 
goods,  by  creating  a  demand  on 
the  part  of  the  consumer. 

You  say  that  the  jobber  does 
not  care  to  bother  with  the  spec¬ 
ialty  orders  turned  in  by  a  spec¬ 
ialty  salesman,  but  on  the  other 
hand  it  has  been  my  experience 
that  a  jobber  will  not  take  hold 


We  Will  Show  Yon  How  to 
Get  a  First-Class  CASH 
REGISTER  Without  Its 
Costing  Yon  a  Cent 

We  have  an  especially  fine  cigar 
for  the  money,  which  we  believe 
grocers  can  build  up  a  good  trade 
on.  We  are  so  sure  of  repeat 
orders,  we  will  give  every  dealer  a 
first-class  Cash  Register  with  his 
first  order  of  these  cigars.  If  you 
want  one  write  quick — the  offer 
won’t  last  long,  as  almost  every¬ 
body  who  sees  it  is  getting  in  line. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


of  a  new  line  of  goods  with  any 
great  enthusiasm  arid  push  them 
himself  even  where  there  is  a 
good  margin  of  profit  to  him. 

How  then,  are  we  manufactur¬ 
ers  to  get  together  with  you  job¬ 
bers.  unless  we  happen  to  be  fur¬ 
nished  with  a  sufficient  fund  to 
come  to  you  and  say  that  we  will 
spend  a  large  amount  of  money 
advertising  in  your  territory,  or 
that  we  will  make  other  large  in¬ 
ducements  to  you,  over  and  above 
the  amount  of  your  regular  job¬ 
bing  discount? 

In  other  words,  is  there  no 
show  for  the  smaller  manufac¬ 
turer  to  interest  you,  even  if  his 
line  of  goods  is  a  superior  one? 
If  there  is  a  chance  to  do  so,  I 
think  that  it  would  be  of  interest 
to  many  of  the  smaller  manufac¬ 
turers  to  have  your  opinion  on 
the  matter. 

1  he  way  I  have  had  to  go  to 
work  to  interest  a  jobber  is  by 
having  a  specialty  man,  who 
handles  my  goods  exclusively, 
work  a  territory  and  turn  in  his 
orders  to  a  jobbing  house.  Then 
I  have  had  my  man  on  the  ground 
when  the  car  of  goods  arrived, 
and  have  had  him  personally  su¬ 


perintend  the  delivery-  of  tl 
goods  tq  the  dealer.  I  have  ah 
stood  behind  the  orders,  and  fiat 
made  good  on  all  kicks  receive 
and  have  taken  up  all  cancell 
tions  myself.  That  is,  I  have  so 
the  goods  to  the  retailer,  hat 
delivered  the  goods  to  him,  ai 
have  only  asked  the  jobber 
please  accept  the  jobbing  di 
count  on  the  actual  sales.  Tit 
I  have  generally  found  the  iobbi 
willing  to  do.  Then  I  have  askt 
the  jobber  to  carry  a  small  stoc 
of  the  goods  on  his  own  accoun 
to  fill  spot  orders  which  my  spr 
ialty  man  takes,  and  have  glia 
•anteed  to  the  jobber  that  I  w 
do  some  advertising  in  his  ten- 
ton-,  and  that  I  will  also  keep  n; 
man  in  the  field,  taking  orders  1 
be  turned  in  through  the  jobber 
This  has  built  up  a  good  bus 
ness  for  me  in  many  differei 
parts)  of  the  country,  but  I  reall 
fail  to  see  where  the  jobber  carr 
his  discount  under  these  circuit 

y 

stances.  What  I  should  like  t 
get  is  the  jobber’s  side  in  the  tna 
ter,  what  he  wants  to  have  dan 
and  what  he  is  willing  to  do  th; 
will  make  the  deal  a  fair  an 
equable  one  for  all  concerned. 


To  Display  Pickles 


Here  is  a  handsome  single  jar 
for  displaying  pickles  on  your 
counters.  Embodies  an  entirely 
new  idea.  The  support  is  made  of 
hard  wood  with  brass  nickeled 
hinge  supporting  a  composition 
cover  which  doesn’t  warp,  is  acid- 
proof,  and  is  both  fly  and  dust- 
proof.  A  salesman  that  never  gets 
tired.  Very  moderate  price.  Write 

The  Welles  &  Davis  Mfg.  Co. 

VVYALUSING,  PA. 


- 


Most  women  know  Fels-Naptha  so  well  that  if  they  could  not  easily 
get  it  of  your  store,  they  would  be  willing  to  go  to  another. 

No  grocer  can  afford  to  lose  one  customer.  Keep  your  stock 
of  Fels-Naptha  soap  so  plentiful  that  you  will  not. 

Fels.Naptha  is  an  original  and  unique  product. 
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You  have  stated  id  your  ar¬ 
ticle  what  you  did  not  want  to 
do,  and  now,  like  Tom  Lawson, 
it  is  up  to  you  to  suggest,  a  rem¬ 
edy. 

We  manufacturers  are  all  of  a 
class  when  it  comes  to  manufac¬ 
turing  goods  and  trying  to  sell 
sell  them  to  the  public.  We 
have  one  thing  which  we  want  to 
do,  and  that1  is  to  sell  as  large  an 
amount  of  our  individual  goods 
as  we  can  at  a  profit.  The  jobber 
is  the  middleman  in  the  deal,  and 
the  more  we  are  posted  as  to  what 
he  wants,  and  as  to  how  he  would 
best  like  to  have  us  handle  the 
business  in  order  that  we  may, 
through  him,  sell  the  goods,  the 
better  we  can  go  ahead  and  do 
business. 

We  realize  that  the  jobber  re¬ 
lieves  us  of  a  lot  of  small  retail 
credits,  and  that  he  enables  us  to 
ship  in  carload  lots  a  number  of 
orders  at  a  time,  and  that  he  is 
thereby  entitled  to  what  he  gets 
out  of  the  business,  and  that  he  is 
the  judge  as  to  whether  a  dealer's 
credit  is  good  or  bad.  We  also 
realize,  therefore,  that  we  must 
do  business  through  the  jobber  in 
order  to  do  it  economically  and 
-without  a  vast  mass  of  detail 
work. 

What  we  want  to  know,  then, 
is  how  to  work  with  the  jobber 
to  the  best  advantage,  and  from 
this  arises  my  question  as  to 
whether  there  is  a  show  now- 
days  for  a  manufacturer  of  a  pro¬ 
prietary  line  of  goods  who  hasn’t 
a  large  advertising  fund,  but  who 
is  building  up  a  business  from 
small  beginnings,  to  interest  the 
jobber  at  all.  You  close  thf 
channel  of  the  specialty  man  to 
us.  How  then  are  we  to  go  to 
work  to  open  up  a  new  piece  of 
territory  to  our  goods,  always 
provided  that  we  are  honest,  are 
making  a  first-class  article  at  a 
fair  price,  and  are  willing  to  stand 
behind  our  goods  under  all  cir¬ 
cumstances? 

Do  you  want  the  manufacturer 
to  eliminate  the  jobber  from  his 
calculations,  leaving  him  the 
flour,  sugar,  soap  and  canned 
tomato  trade,  and  in  other  lines 
doing  his  own  jobbing  and  stor¬ 
ing  and  going  after  the  retailcr 
direct,  or  are  you,  as  a  jobber,  in¬ 
terested  enough  to  be  anxious 
to  increase  your  business  by  look¬ 
ing  carefully  into  the  merits  of 
the  new  lines  that  are  presented 
for  your  consideration?  Do  we 


get  a  show  from  the  jobber?  If 
so,  how?  What  is  your  point  of 
view  ? 

H.  P.  D.  Kingsbury. 
Redlands,  Cal.,  Dec.  13,  1907. 


Canned  Goods  Packer  Forced 
to  Pay  Up. 

Interesting  Law  Suit  Between  Baltimore 
Packer  and  New  York  Jobbing  Firm 
Over  a  Future  Canned  Goods  Con¬ 
tract.  Market  Advanced  Before  De¬ 
livery  and  Packer  Sought  to  Escape 
His  Contract  by  a  Subterfuge.  Court 
Grants  Large  Damages  Against  Them. 

There  occurred  in  New  York 
City  during  the  week  a  lawsuit 
over  a  future  canned  goods  con¬ 
tract  which  has  attracted  the  at¬ 
tention  of  the  trade  of  this  entire 
section.  The  plaintiffs  were 
'Messrs.  Gencrich  &  Von  Bremen, 
jobbers  of  New  York  City,  and 
the  defendants  Miller  Bros., 
canned  goods  packers  of  Balti¬ 
more,  Md.  The  suit  was  brought 
to  recover  losses  due  to  the  vio¬ 
lation  by  the  defendants  of  a  fu¬ 
ture  contract  which  they  made 
with  the  New  York  jobbers. 

It  appeared  that  last  April  the 
New  York  firm  contracted  for 
1,300  cases  of  seconds,  early  June 
peas,  at  70  cents.  In  July,  after 
examination  of  samples  and  ac¬ 
ceptance,  the  goods  were  ordered 
shipped,  but  the  packers  refused 
to  comply  unless  the  buyers  ex¬ 
amined  and  accepted  the  goods  in 
Baltimore  or  paid  for  them  in  that 
city  before  shipment.  No  such 
terms  being  in  the  contract  the 
local  firm  refused,  made  a  formal 
demand  for  the  goods  and  was 
refused.  Therefore  it  went  into 
the  market,  which  had  meanwhile 
advanced  sharply,  and  was 
obliged  to  pay  85  cents  for  goods 
to  replace  those  it  had  bought  of 
the  packer.  The  court  gave 
judgment  in  full  for  the  plain¬ 
tiffs. 

The  verdict  gives  general  satis¬ 
faction  to  the  trade,  inasmuch  as 
it  establishes  the  fact  that  the 
packer  who  lies  down  on  his  con¬ 
tract  can  be  punished  if  anybody 
has  the  gumption  to  go  after  him. 


AMONG  THE  TRADE. 


The  regular  annual  dinner 
given  by  the  McCahati  Sugar  Re¬ 
fining  Co.  occurred  on  Tuesday 
last.  Only  the  Board  of  Directors 
and  the  local  sugar  brokers  were 
present. 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  FisGher  &  Ho. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 
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The  “Grocery  World”  has 
always  been  willing,  upon  evi¬ 
dence  furnished, 
to  believe  that 

Absurd. 

the  average  I  rust 


would  do  about 
anything  to  advance  its  interests. 
There  has  always  seemed  to  be, 
in  the  “Grocery  World’s”  view, 
an  almost  total  lack  of  principle 
about  commercial  Trusts  where  it 
came  to  business  measures. 

But  we  have  always  believed, 
nevertheless,  that  such  departures 
from  the  path  of  decency  as  the 
Trusts  committed  were  dictated 
by  shrewdness  of  the  craftiest 
type.  That  belief  makes  the 
charge  which  is  about  to  be 
brought  against  the  Sugar 
Trust  in  New  York  seem  the 
greatest  imaginable  absurdity. 
In  a  few  days,  probably  even 
before  these  words  see  print, 
the  United  States  Govern¬ 
ment  will  formally  charge  the 
Trust  with  tampering  with  the 
dock  scales  on  which  imported 
sugar  is  weighed,  in  order  to  re¬ 
duce  the  apparent  weight  and 
thus  reduce  the  amount  of  duty. 

This  accusation  seems  like  the 
veriest  buncombe  to  the  “Grocery 
World,”  simply  because  the  Sugar 
Trust  doesn’t  need  to  do  such 
things.  The  Trust  absolutely 
dominates  the  sugar  markets  of 
the  United  States.  There  are  a 
few  independent  refineries,  and 
they  all  do  a  good  business,  up  to 


The  Food  Law  and  Tomato  Slop 


their  capacities,  but  the  fact  re¬ 
mains  that  95  per  cent,  of  the 
sugar  refined  in  this  country  is 
refined  or  controlled  by  the  Sugar 
Trust.  Under  these  conditions 
what  need  has  any  such  concern 
to  tamper  with  scales?  Being  the 
largest  buyer  of  raw  sugar,  and 
the  largest  seller  of  refined  sugar 
its  profits  are  precisely  what  it 
wishes  to  make  them.  The 
charge  will  probably  fall  to  the 
ground. 


The  issue  of  the  canned  goods 
suit  reported  briefly  elsewhere  in 

this  issue  will 

Make  an  End  to  greatly  gratify 
Chiidishnesi.  every  one  who 

believes  in  re¬ 
forming  the  present  loose  and  un¬ 
business-like  conditions  surround¬ 
ing  the  sale  of  future  canned 
goods. 

A  New  York  house  bought  fu¬ 
ture  peas  at  70  cents.  At  the 
time  of  delivery  the  market  was 
15  cents  higher,  and  the  packer 
refused  to  deliver  except  upon  a 
number  of  flimsy  conditions 
which  were  not  in  the  original 
contract  at  all.  The  buyer  sued 
for  the  difference  between  70 
cents,  the  price  at  which  he 
ordered,  and  85  cents,  the  price  at 
which  he  was  obliged  to  go  out 
and  buy,  and  got  a  verdict  for  the 
whole  amount. 

This  is  strict  justice  and  the 
“Grocery  World”  rejoices.  For 
years  the  average  future  canned 
goods  contract  has  not  been 
worth  the  paper  it  was  written 
on,  partly  because  it  was  opened 
wide  by  all  manner  of  conditions, 
and  partly  because  even  in  case  of 
violation  the  other  party  seldom 
took  the  trouble  to  defend  his 
interests.  Probably  because  both 
parties  were  guilty  as  it  served 
their  interests  to  be.  If  the  mar¬ 
ket  advanced  the  packer  laid 
down  on  some  pretext,  and  if  it 
declined  the  jobber — that  is  some 
jobbers — laid  down  because  the 
goods  were  not  up  to  sample, 
or  on  some  other  equally 
transparent  pretext.  And  each 
has  permitted  the  other  to  lie 
down  because  he  himself  reserved 
the  right  to  be  guilty  when  it 
served  him.  It  has  all  been  very 
loose  and  childish,  and  the  “Gro¬ 
cery  World”  looks  hopefully  for¬ 
ward  to  the  time  when  a  future 
.canned  goods  contract  will  be 
treated  like  the  agreements  not  of 
children  but  of  men. 


I’m  not;  in  the  business  of  stir¬ 
ring  up  trouble,  yet  if  the  Penn¬ 
sylvania  state  food  law  could  be 
made  to  apply  to  some  of  the  slop 
that  comes  here  under  the  name 
of  canned  tomatoes,  it  would 
serve  the  packer's  right  and  do  the 
whole  trade  good. 

So  far  as  my  judgment  goes, 
I’m  not  as  sure  as  I  used  to  be 
that  the  food  law  doesn’t  apply. 

The  lowest  price  quoted  to-day 
on  so-called  standard  tomatoes  is 
80  cents  factory.  Some  of  the 
goods  offered  at  this  price  have  no 
right  to  be  called  tomatoes  at  all ; 
they  are  tomatoes  and  water. 

A  certain  packer  sent  a  broker 
three  cans  of  goods  like  this  dur¬ 
ing  the  past  week.  The  broker 
opened  them  all  and  then  disgust¬ 
edly  wrote  the  packer  that  all 
three  cans  didn’t  contain  together 
as  much  real  tomato  as  one  can 
ought  to. 

Tomatoes  and  water. 

The  Pennsylvania  food  law  pro¬ 
vides  that  an  article  shall  be  con¬ 
sidered  adulterated  “if  any  sub¬ 
stance  has  been  mixed  or  packed 
with  it  so  as  to  reduce  or  lower 
or  injuriously  affect  its  quality  or 
strength.” 

Or  “if  any  substance  has  been 
substituted  wholly  or  in  part  for 
the  article.” 

Or  “if  any  valuable  constituent 
of  the  article  has  been  wholly  or 
in  part  abstracted.” 

All  food  laws  contain  practi¬ 
cally  these  provisions,  so  that 
what  I  say  applies  just  as  well  to 
other  States  as  to  Pennsylvania. 

What  happens  when  a  packer 
half  fills  his  cans  with  water? 
For  in  almost  none  of  the  sloppy 
tomatoes  offered  is  the  fluid  por¬ 
tion  tomato  juice;  it  is  water. 

Hasn’t  the  use  of  water  reduced 
or  lowered  the  quality  of  those  to¬ 
matoes  ? 

•  Hasn’t  the  water  been  substi¬ 
tuted  for  the  tomato? 

Flasn’t  the  tomato  pulp  been 
subtracted  and  the  water  added? 

I  tell  you,  it’s  an  exceedingly 
close  question  whether  a  dealer 
who,  asked  for  a  can  of  tomatoes, 
sells  a  mixture  of  tomatoes  and 
water,  is  not  subject  to  a  food 
law  prosecution. 


Where  is  the  difference  be¬ 
tween  that  and  selling  milk  adul¬ 
terated  with  water? 

Or  vinegar  adulterated  with 
water? 

I  can’t  see  any.  In  all  such 
cases  the  buyer  is  not  getting 
what  he  asks  for  and  pays  for.  In 
the  case  of  canned  goods  he  is 
peculiarly  helpless,  since  the 
goods  are  sealed  and  not  subject 
to  inspection. 

Suppose  such  a  case  was 
brought,  let’s  consider  what  de¬ 
fense  could  lie. 

That  the  goods  sold  were  what 
they  were  represented  to  be — to¬ 
matoes  ? 

Or  that  the  buyer  knew  what  he 
was  buying  and  so  was  not  de¬ 
ceived  ? 

Or  that  the  food  law  did  not 
apply  to  cases  where  food  prod¬ 
ucts  were  diluted  with  water? 

Not  one  of  these  would  be  sup¬ 
ported  by  the  facts.  There  is  one 
thing  certain — if  a  food  law 
doesn’t  apply  to  such  cases,  no 
law  does,  and  it  is  hard  to  see 
what  law  can,  since  it  is  a  plain 
case  of  the  wilful  deterioration  of 
food. 

I  should  hate  to  see  any  prose¬ 
cutions  along  this  line  hurt  the 
grocer,  but  if  they  could  be  so 
brought  as  to  soak  the  packer  I 
would  be  strongly  in  favor  of 
trying  the  question  out.  Every¬ 
body  is  sick  of  the  wretched  slop 
that  some  of  the  packers  throw  on 
the  market  as  canned  tomatoes. 

E.  J.  B. 


A  Prize  Winner. 

D.  E.  Morlock,  Morriston;  Ont.,  writes 
November  14,  1907:  “Your  letter  at 
band.  I  think  Absorbine  the  best  remeJ 
dy  I  have  ever  used.  Have  a  fine  yearling1 
carriage  colt  that  got  a  bog  spavin  a  few 
days  before  Guelph  Show.  I  used  Ab¬ 
sorbine  as  directed  from  four  to  six: 
times  a  day,  rubbing  it  in  well  and  inside 
of  a  week  you  could  not  tell  which  leg 
was  hurt.  She  carried  the  red  ribbon  at! 
Guelph  and  at  four  other  shows  after  the 
cure. 

“Whenever  I  hear  of  a  neighbor  hav¬ 
ing  trouble  with  his  stock  I  hand  one  of 
your  pamphlets  or  advise  him  to  get  Ab¬ 
sorbine  and  quite  a  number  are  now  us¬ 
ing  it  around  here.” 

Absorbine  penetrates  to  the  seat  of 
trouble  promptly  and  effectually,  without 
blistering  or  removing  the  hair.  Does 
not  require  the  horse  to  be  laid  up.  Mill! 
in  its  action  but  positive  in  its  results 
It  will  give  you  satisfaction.  $2.00  a  bot¬ 
tle  at  druggist.  Manufactured  by  W.  F 
Young,  P.  D.  F.,  9  Monmouth  street 
Springfield,  Mass. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question:  B.  &  R.,  Troy, 

N.  Y. — State,  briefly  as  possible, 
what  are  the  “sidewalk  rights”  of 
storekeeper,  tenant,  landlord  and 
municipality.  Has  storekeeper 
any  right  to  lease  a  portion  of 
sidewalk  if  municipality  does  not 
object,  and  which  has  the  right  to 
the  income  from  such  source,  if 
there  is  any,  the  landlord  or  ten¬ 
ant?  Can  the  landlord  eject  such 
lessee  of  storekeeper  from  his 
sidewalk?  Has  a  railroad  com¬ 
pany  a  right  to  erect  a  flag  shanty 
on  storekeeper’s  sidewalk,  thus 
obstructing  his  light  and  room? 

<  Answer. — This  question  cannot 
be  intelligently  answered  upon 
the  facts  above  submitted.  Such 
matters  are  governed  at  least  to 
some  extent  by  local  ordinances 
which  are  not  before  the  writer 
and  can  scarcely  be  obtained, 
since  they  are  not  to  be  found  in 

1  outside  law  libraries. 

Generally  speaking,  a  merchant 
who  rents  a  store  property  rents 
the  front  sidewalk  with  it,  and 
may  use  it  for  the  purpose  of  dis¬ 
playing  goods,  etc.,  subject  to 
local  ordinances.  He  may  not 
sublet  the  sidewalk  to  other 
people,  however,  except  with  the 
landlord’s  consent.  If  the  land¬ 
lord  consents  the  rental  from  the 
subletting  goes  to  the  tenant. 

A  railroad  company  is  usually 
permitted  to  erect  such  structures 
as  you  speak  of,  if  they  are  neces¬ 
sary,  though  there  are  limits  pre¬ 
scribed  by  the  circumstances  of 
the  particular  case.  Without 
knowing  more  of  these  circum¬ 
stances  I  cannot  speak  any  more 
definitely. 

Question:  “L.,”  Mt.  Holly, 
N.  J. — My  mother  died  last  May, 
leaving  my  brother  and  myself 
executors  of  her  estate.  She  left 
one  cottage  in  Atlantic  City, 
being  occupied  by  a  tenant  that 
has  been  renting  by  the  year, 
without  a  lease,  paying  the  rent 
monthly  in  advance,  he  subletting 

1  during  the  summer  months.  His 
year  ends  October  1st.  We  ex¬ 
ecutors  placed  it  in  the  hands  of 


a  friend  to  sell  for  us,  he  having 
some  one  in  view  that  wanted  to 
buy,  but  did  not  succeed  in  mak¬ 
ing  a  sale,  and  did  not  notify  the 
incumbent  to  move.  Now  the  in¬ 
cumbent  says,  as  he  was  not  noti¬ 
fied  to  move  three  months  in  ad¬ 
vance,  he  expects  to  hold  the 
property  another  year.  Now,  this 
is  very  much  in  our  wav.  The 
business  should  be  settled  up  in 
May,  1908.  When  we  send  a 
prospective  buyer  to  look  at  the 
property  he  runs  it  down  and  uses 
his  influence  against  his  buying. 
Now,  as  the  former  owner  that  he 
rented  off  is  dead,  and  the  prop¬ 
erty  is  in  the  hands  of  the  execu¬ 
tors,  can  he  legally  hold  posses¬ 
sion  to  the  detriment  of  the  es¬ 
tate?  Is  he  not  bound  to  show 
fair  and  impartial  treatment  to 
prospective  buyers?  Can  he  not 
be  held  responsible  for  damages 
where  it  can  be  shown  that  he 
has  done  us  an  injury?  Can  he 
not  be  made  to  vacate  and  leave 
the  premises? 

Answer. — The  tenant  in  the 
above  case  is  right  in  his  conten¬ 
tion  that  he  can  hold  the  property 
until  October,  1908,  and  he  can  be 
compelled  to  leave  then  only  if 
three  months’  notice  has  been 
given.  The  death  of  your  mother 
had  no  effect  upon  the  relation  of 
landlord  and  tenant ;  you  as  ex¬ 
ecutors  simply  took  your  mother’s 
place  as  landlords,  and  the  ten¬ 
ant’s  position  remained  unaltered ; 
you  should  have  given  him  notice 
three  months  prior  to  October, 
1907. 

You  have,  nevertheless,  an  ac¬ 
tion  in  damages  against  your  ten¬ 
ant  for  any  wilful  wrong  he  does 
you  in  attempting  to  prevent  a 
sale  of  the  property.  You  could 
not  sue  him  for  a  simple  expres¬ 
sion  of  opinion,  however,  even  if 
adverse  to  you.  I  should  give 
him  notice,  through  an  attorney, 
that  any  further  undue  disparage¬ 
ment  of  the  property  would  result 
in  the  bringing  of  an  immediate 
action. 

Question:  Krepp  &  Co.,  Phila¬ 
delphia,  Pa. — Kindly  let  us  know 
if  this  card  does  not  comply  with 
the  ordinance  passed  by  Councils. 

Answer. — The  ordinance  re¬ 
ferred  to  is  that  of  March  31,  1900, 
forbidding  the  placing  of  circu¬ 
lars,  dodgers,  etc.,  in  the  vesti¬ 
bules  of  Philadelphia  houses. 
The  circular  inclosed  with,  the 
above  is  a  business  postal  card, 
printed  on  the  back  with  a  gro¬ 
cery  advertisement  and  on  the 
front  addressed  “To  the  Lady  of 
the  House.”  A  large  number  of 
local  firms  use  these  advertise- 


There’s  nothing  like  something  new^*a  novelty — to  breeze  up  trade.  It 
gives  you  something  to  talk  about.  It  gives  you  a  chance  to  sell  more  goods. 
Without  occasional  new  things  stores  get  in  a  rut. 

Winorr  Canned  Corn  will  be  brand  new  to  your  trade,  You  can  sell  it 
not  only  on  its  newness,  but  on  its  delicious  quality.  The  Winorr  brand  is 
fine  sugar  corn  with  the  hulls  removed ;  all  other  corn  is  canned  with  the 
hulls  on.  You  have  no  idea  what  a  difference  it  makes. 

Make  a  window  display  of  Winorr  Corn,  turn  a  can  out  in  a  dish,  use  a 
placard  telling  where  it  differs  from  ordinary  corn,  and  you’ll  sell  more  corn 
in  the  next  week  than  you  usually  do  in  a  month. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and  condensed 
Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 


I  THE  PRESSING  &  ORR  COMPANY 

NORWALK,  OHIO 

v - J  k. _ J 


Better  Than  Milk  or  Meat 

H  Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
tp  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  1,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 


IN  3a£P;TINC  TO  KDiZERTISERS  KINDLY  MBNTION  "  GROCERY  MORLD" 
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merits,  but  whether  they  strictly 
comply  with  the  ordinance  de¬ 
pends  wholly  on  the  way  they  are 
distributed.  If  they  are  placed  in 
the  hands  of  the  householder  the 
ordinance  does  not  interfere  with 
them;  if  thrown  in  the  yards  or 
upon  the  steps  the  ordinance  for¬ 
bids  them. 

Question:  “Subscriber,”  New 
York. — To  avoid  the  necessity  of 
carrying  liability  insurance  on  a 
building  or  factory,  cannot  the 
owner  require  the  help  to  sign  a 
release  releasing  the  owner  from 
all  liability  in  case  of  accident  or 
bodily  injury?  If  so,  kindly  give 
form  of  a  release  that  would  be 
binding  in  any  and  all  cases. 

Answer. — I  do  not  consider  this 
feasible  at  all.  In  the  first  place, 
it  is  a  decidedly  improper  and  in¬ 
equitable  request  to  make  of  em¬ 
ployees  that  they  sign  away  their 
rights  to  recover  damages  for 
their  employers’  negligence.  Par 
ticularly  since  no  consideration 
for  such  a  valuable  promise  seems 
to  be  contemplated.  No  sane  man 
or  woman  would  sign  any  such 
agreement.  In  the  second  place, 
even  if  the  employees  did  sign  it 
no  court  would  in  mv  opinion 
hold  them  to  it,  in  the  case  of  acci¬ 
dents  caused  by  their  employers’ 
negligence.  There  are  many  de¬ 
cisions  that  railroad  companies 
cannot  relieve  themselves  from 
the  consequences  of  their  own 
negligence  by  any  contract  with 
passengers.  While  the  principles 
involved  are  somewhat  different, 
the  railroad  being  a  public  corpo¬ 
ration,  I  have  no  doubt  that  the 
courts  would  take  the  same  stand 
with  an  ordinary  employer. 


Look!  Look!  Look! 

I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS*  SONS 
609  Lombard  Street  PHILADELPHIA,  PA. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


GROCERY  WORLD 


The  New  York  Letter 


Retailers  Will  Give  Food  Show  in  Spring.  Jobbers  Say  Christ¬ 
mas  Trade  is  Below  Par.  American  Can  Co.  Gets  Renewal 
of  California  Trust  Contract.  Olive  Oil  Duty  Dispute.  Sago 
Squabble  Still  Waging.  Small  News  of  the  New  York 
Market.  _ 

Special  correspondence  o(  “Grocery  World.” 


New  York,  Dec,  20,  1907. 

Preliminary  arrangements  have 
been  made  for  a  pure  food  show 
to  be  conducted  in  the  Lenox  Ly¬ 
ceum,  by  the  New  York  Retail 
Grocers’  Union,  in  the  spring,  the 
date  to  be  announced  later.  Ten 
years  ago  this  association  gave  a 
food  show  and  it  has  not  given  any 
since.  Fifteen  years  ago  it  had  a 
show  in  the  same  hall,  which  is 
to  be  utilized  this  time,  and  cleared 
a  profit  of  $12,000. 

Last  year  a  committee,  headed 
by  L.  J.  Callanan,  had  the  arrange¬ 
ments  for  a  show  well  under  way 
when  there  was  a  hitch  in  getting 

the  hall,  which  had  been  promised 
for  the  purpose,  and  the  affair 
was  postponed.  The  members  of 
the  old  committee,  with  several  ad¬ 
ditions,  are  acting  again  and  Mr. 
Callanan  has  agreed  to  be  the 
manager. 

That  the  show  will  be  a  huge 
success  goes  without  saying.  The 
Brooklyn  Association  at  its  last 
meeting  received  a  proposition 
from  the  promoters  who  conducted 
several  food  shows  in  the  last  year 
or  two,  but  decided  to  give  the 
New  York  organization  a  clear  field 
this  year,  so  that  there  will  be  no 
food  show  in  the  sister  borough  in 
1 908. 

The  Members  of  the  New  York 
Association  are  to  give  their  time 
personally  to  the  work  of  making 
the  show  memorable.  That  is  one 
of  the  things  upon  which  Mr.  Cal¬ 
lanan  has  always  insisted — that  no 
outsiders  or  professional  show 
people  are  as  competent  to  get  up 
a  really  fine  food  show  as  are  the 
grocers  themselves.  1  le  promises 
to  make  the  exhibit  far  surpass 
any  conducted  by  outsiders  and  the 
members  are  already  inspired  by 
his  enthusiasm. 

It  has  been  decided  bv  the  di¬ 
rectors  of  the  United  Retail  Gro¬ 
cers’  Association,  of  Brooklyn,  to 
start  an  agency  for  the  purpose  of 
bringing  together  those  who  wish 
to  buy  and  those  who  wish  to  sell 
grocery  stores.  The  details  of  the 
plan  are  to  be  worked  out  and  made 
known  later. 


The  talk  among  some,  at  least, 
of  the  jobbers  is  that  the  Christmas 
trade  does  not  come  up  to  the  stand¬ 
ard  as  well  as  the  Thanksgiving 
trade  did.  It  is  said  that  the  dis¬ 
charging  of  employees  in  various 
industrial  centres  has  now  begun  to 
make  itself  felt  in  the  jobbing  trade 
in  the  way  of  reduced  sales  of  var¬ 
ious  articles,  for  which  cheaper 
substitutes  may  be  had.  One  job¬ 
ber  gave  as  an  instance  of  the  trend 
of  affairs  that  he  is  selling  cheaper 
grades  of  teas  and  coffees  on  an 
average  than  he  did  a  few  months 
ago,  indicating  that  many  people 
arc  economizing  in  the  quality  of 
these  products. 

Importers  of  various  kinds  of 
fancy  groceries  arc  also  noting  the 
difference  in  conditions  now  and 
what  they  were  only  a  short  time 
ago.  While  people  must  eat,  as 
the  jobber  is  wont  to  observe,  yet 
it  is  equally  certain  that  they  can 
exercise  a  great  deal  of  discrimi¬ 
nation  as  to  what  they  shall  eat. 

*  *  * 

The  American  Can  Co.  secured 
a  renewal  of  the  $5,000,000  con¬ 
tract  by  which  the  management  will 
continue  to  supply  the  California 
Fruit  Canners’  Association  with 
fruit  and  vegetable  cans  until  De¬ 
cember  31,  1912.  The  old  contract, 
which  will  expire  December  31st 
next,  was  made  in  1902  by  F.  A. 
Assman,  who  was  then  president  of 
the  American  Can  Co.  It  was  made 
for  a  period  of  five  years  and  called 
for  50,000,000  to  60,000,000  cans 
per  annum,  according  to  the  size 
of  the  crops,  and  involved  over 
$1,000,000  a  year.  Under  the  con¬ 
tract  in  force,  the  California  Fruit 
Canners’  Association  leases  its 
factory  to  the  American  Co.,  which 
concern  operates  it. 

*  H=  * 

An  importing  firm  brought  a 
quantity  of  olive  oil  into  this  coun¬ 
try  a  year  ago  and  the  value  was 
fixed  by  the  local  appraiser  at  up¬ 
wards  of  60  cents  a  gallon,  thus 
subjecting  the  importation  to  a 
duty  of  40  cents  a  gallon.  The 
valuation  was  based  on  tlie  market 
price  at  Marseilles,  the  port  from 
which  the  oil  was  shipped  here. 


The  importers  kept  the  oil  in  bond 
and  after  a  time  sent  it  to  Liver¬ 
pool  and  then  brought  it  back  tc 
New  York.  Then  the  importers 
claimed  that  the  valuation  shouk 
be  reduced,  as  prices  had  fallen 
and  were  not  so  high  at  Liverpool 
as  they  had  been  at  Marseilles 
some  months  before.  If  the  valua¬ 
tion  was  placed  under  60  cents,  the 
oil  would  be  entitled  to  admission 
free  of  duty. 

It  was  admitted  that  the  oil  was 
fit  only  for  mechanical  uses.  The 
Board  of  United  States  General 
Appraisers  decided  this  week  that 
the  original  valuation,  according  to 
the  Marseilles  market  prices,  must 
stand,  as  it  would  be  unwise  to  per¬ 
mit  importers  to  resort  to  plans 
such  as  were  pursued  in  this  case  in 
order  to  escape  the  duty.  The  im¬ 
porters  made  no  effort  to  deceive 
the  Government  as  to  what  they 
were  doing,  but  believed  that  the} 
had  the  right  to  free  entry  of  the 
oil  if  the  values  fell  in  the  manner 
indicated. 

*  *  * 

Among  the  witnesses  at  a  sec¬ 
ond  hearing,  which  took  place 
Wedneday,  in  the  sago  cases  before 
the  General  Appraisers,  were  Mr, 
Stein,  of  Stein,  Hersch  &  Co.,  man¬ 
ufacturers  of  sago  products.  Mr. 
Walden,  of  the  Corn  Products  Re¬ 
fining  Co.,  and  a  number  of  experts  I 
from  the  Government’s  depart¬ 
ments.  The  National  Spice  Co.  and 
Austin,  Nichols  &  Co.,  were  rep- i 
resented  by  counsel. 

The  importers  submitted  testi- ! 
mony  that  the  German  sago,  thej 
article  in  controversy,  is,  in  fact.] 
the  only  sago  used  for  eating  pur- ! 
poses  in  this  country,  although  it  is  i 
made  from  potato  starch.  The  sag<y 
made  from  the  sago  palm,  it  was 
said,  is  used  entirely  for  starch  and 
for  sizing  purposes. 

The  Pure  Food  Bureau,  has. 
however,  decided  that  the  German  j 
sago -must  not  be  imported  as  sago 
after  this  and  as  a  result  of  this 
ruling,  the  customs  authorities  are 
trying  to  collect  the  duty  which  ap¬ 
plies  to  starch. 

One  of  the  importers  testified 
that  since  the  trouble  began  he  had: 
attempted  to  deliver  real  sago, 
made  from  the  sago  palm,  in  place 
of  German  sago,  and  now  he  isj| 
threatened  with  a  suit  for  breach  of 
contract.  lie  says  that  sago  pud¬ 
ding  can  no  longer  be  made  of 
sago,  but  must  be  made  of  some-l 
thing  bought  under  another  name .11 
The  importers  say  that  for  fortyl 
years  they  have  been  getting  the 


German  sago,  simply  as  sago,  free 
of  duty,  and  they  object  to  having 
its  name  changed  and  a  duty  added 
at  the  same  time. 

*  *  * 

Beans,  peas,  cranberries  and 
hickory  nuts  are  to  be  sold  by  the 
pound  after  this  instead  of  by 
measure  by  the  members  of  the 
Rochester  (N.  Y.)  Grocers’  Asso¬ 
ciation,  a  resolution  to  this  effect 
having  been  adopted  at  the  last 
meeting. 

*  *  * 

It  is  said  that  the  jobbers,  or¬ 
ganized  in  the  National  Whole¬ 
sale  Grocers’  Association,  instead 
of  refusing  as  a  body  to  buy  from 
certain  manufacturers  who  seil 
also  to  large  retailers  are  acting 
individually,  but  that  the  result 


is  likely  to  be  much  the  same  as 
if  they  acted  together  in  accord¬ 
ance  with  a  resolution. 

The  annual  dues  of  the  New 
Retail  Grocers’  Union  have  recent- 1 
ly  been  increased  from  $4  to  $6  a 
year.  The  association  is  to  hold  a 
smoker  on  the  evening  of  January 
6th. 

The  Winters  &  Prophet  Can-  J 
ning  Co.,  Mt.  Morris,  N.  Y.,  filed 
a  certificate  of  incorporation  this  | 
week  and  is  to  manufacture  tin  j 
cans  and  calmed  goods,  with  a 
l  lpital  of  $50,000.  The  incorpo¬ 
rators  are  J.  C.  Winters,  J.  M. 
Prophet,  J.  C.  Winters,  Jr.,  J.  M. 
Prophet,  Jr.,  all  of  Mt.  Morris. 

Fred.  A.  McGill. 


Western  Packer  Says  Advance  Prices  By 


: 


Pennies  Instead  of  Nickels 


Suggestion  Is  That  in  These  Days  of  Money  Stringency  Retail¬ 
ers  Could  More  Easily  Raise  Their  Prices  By  Using  Penny 
Advances  Instead  of  the  Old  Nickel  and  Dime  Advances. 


Touching  the  prevalent  money 
tightness,  which  has  made  it  im¬ 
possible  for  a  retailer  in  many 
:ases  to  advance  his  prices  in  pro¬ 
portion  to  the  advances  made  to 
him,  one  of  the  large  Western 
neat  packers  has  issued  a  sugges  - 
:ion  to  the  retail  trade  which  is 
certainly  worthy  of  consideration. 
The  packer!  suggests  that  instead 
if  jumping  the  retail  price  5,  10 
ir  15  cents,  as  has  been  the  habit 
or  several  years,  the  retailer 
vould  find  it  easier  to  advance  his 
prices  if  he  would  move  up  in 
umps  of  1,  2  or  3  cents,  as  the 
leed  may  require.  The  salient 
tart  of  the  packer’s  suggestion 
ollows : — 

For  a  number  of  years,  the  retail 
trade  has  been  educating  themselves 
and  their  customers  to  use  goods 
that  could  be  sold  at  even  figures, 
such  as  5  cents,  io'  cents,  15  cents, 
etc.,  and  the  manufacturer  has  co¬ 
operated  in  this  education  by  endeav¬ 
oring  to  make  his  packages  fit  these 
even  prices. 

For  a  long  time  this  was  a  con¬ 
venient  and  practical  method,  but  the 
great  changes  that  have  recently  af¬ 
fected  all  cost  conditions  make  it  im¬ 
portant  that  manufacturer  and  mer¬ 
chant  consider  the  advisability  of 
discontinuing  this  method. 

With  the  tremendous  advance  in 
the  cost  of  everything  that  goes  into 
tin  cans  and  glass  bottles,  and  the 
increased  cost  of  cans,  bottles,  cases 
and  labor,  it  is  evident  that  the  con¬ 
sumer  cannot  continue  to  buy  the 
same  size  package,  of  the  same  qual¬ 
ity  of  foods,  at  the  same  price,  as  he 
has  in  the  past.  He  must  either  buy 
a  poorer  grade,  a  smaller  package,  or 
pay  more  for  it. 


The  economical  and  logical  solu¬ 
tion  of  this  problem  is  the  changing 
of  the  price  of  goods  that  formerly 
sold  at  5  cents,  10  cents  and  15  cents 
to  10  cents,  15  cents  and  20  cents,  or 
else  splitting  the  nickels  and  selling 
them  at  7  cents,  12  cents  and  18 
cents.  In  almost  every  section  of 
this  country  pennies  are  plentiful 
now,  and  there  is  no  reason  why  a 
product  should  not  be  sold  for  7 
cents  or  12  cents.  In  the  sections  of 
this  country  and  in  foreign  countries 
where  competition  is  keenest  and 
where  business  methods  are  analyzed 
the  finest,  it  has  been  demonstrated 
that  “odd"  prices  are  practical  and 
advantageous  to  the  merchant  and 
the  consumer,  and  we  predict  that 
this  condition  will  become  general 
all  over  the  United  States. 

Another  important  point  to  be  con¬ 
sidered  is  that  with  the  advancing 
cpst  of  goods  and  the  necessarily  in¬ 
creased  capital  required  to  conduct  a 
business,  with  the  higher  cost  of 
rent,  labor,  etc.,  the  merchant  must 
increase  the  amount  of  profit  that  he 
makes  on  each  package  of  goods  that 
he  handles,  and  where  he  used  to  be 
satisfied  with  a  profit  of  25  cents  a 
dozen  on  an  article  that  cost  him  95 
cents  a  dozen,  he  will  not  be  satisfied 
with  a  profit  of  25  cents  a  dozen  on 
this  same  article  if  it  now  costs  him 
$1.25  a  dozen,  and  he  should  there¬ 
fore  increase  the  difference  between 
his  cost  and  his  selling  price,  thus 
getting  a  fair  renumeration  under 
present  industrial  conditions  for  the 
money  he  has  invested  and  the  labor 
and  brains  that  he  uses  in  his  busi¬ 
ness. 

The  best  way  he  can  do  this  is  to 
advance  his  prices  on  goods  that  he 
used  to  sell  at  5  cents,  10  cents  and 
15  cents,  and  now  insist  upon  get¬ 
ting  7  cents,  12  cents  and  20  cents, 
etc.,  for  them.  We  strongly  urge 
that  in  selling  goods  to  the  retailer, 
you  point  out  to  him  that  he  can  get 
20  cents  or  25  cents  for  a  glass  jar  of 
dried  heef,  7  cents  for  a  can  of  potted 
meat,  12  cents’  for  a  can  of  Vienna 
sausage,  etc.,  etc. 


Write  at  once  to  the  nearest  office  and  secure  the  information  about  the 

Special  Offer  to  Retail  Grocers  on 

Snider’s 
Pork  and  Beans 


The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


On  Page 


Our  Grocers’  Fixture  Department  has  the  most 
beautiful  line  of  tin  Spice  Cabinets  you  can  see  any¬ 
where.  Every  one,  regardless  of  price,  has  that 
distinctive  beauty  which  gives  tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’ 
Tinware).  See  our  “  Persian  Spice  Cabinet  ” — ever 
see  anything  handsomer  ? 

Note  the  seven  compartments,  each  holding  15 
pounds,  with  the  patented  revolving  label.  This 
bears  the  names  of  eight  spices — simply  turn  the 
label  to  the  one  you  need.  One  particular  conveni¬ 
ence  about  this  cabinet  is  that  you  don’t  have  to  dig 
in  the  top  to  get  out  the  goods.  Each  compartment 
lias  a  rolling  door  at  the  base.  Two  scoops  supplied 
with  each  cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue 
No.  4  yet  ? 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


IN  WRITING  TO  ADVERTISERS  KINDLY  7HIJBNTION  "GROCBPM  Sn/lORt-D 
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MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


Crescent  Mfg.  Co.,  Seattle,  Wash. 


E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Ajent*,  NEW  YORK  CITY 


GOING  SOME! 


THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 


FOR  OCTOBER  INCREASED  NEARLY 


200  Per  Cent. 


Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  F.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 


'*  Have  used  your  books  for  twelve  years. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb/’ 


Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SHOW  IT! 


Pile  Up  Your  Stock  of 

DEPENDABLE 


MILLBOURNE 


FLOUR 


where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  G  WILSON  CO. 

Proprietor* 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 
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THE  GROCERY  MARKETS 


Tea. 


The  tea.  market  has  shown  a 
fair  demand  during  the  past 
week.  There  has  been  no  weak¬ 
ness,  in  fact  the  contrary  is  rather 
the  fact.  The  markets  have 
closed  on  the  other  side,  and  the 
exact  amount  of  tea  which  will 
now  be  available  is  known.  Since 
the  amount  is  small,  the  market 
has  strengthened  somewhat,  and 
it  seems  reasonably  certain  that 
low  grades  will  be  higher  after 
the  turn  of  the  year.  Foochow 
Oolongs,  among  other  grades,  are 
likely  to  advance  another  cent. 

Coffee. 

The  market  for  Brazil  coffee 
has  ruled  very  stupid  during  the 
past  week,  and  transactions  have 
mostly  been  small.  As  to  price, 
the  situation  is  practically  un¬ 
changed.  The  receipts  in  Brazil 
continue  to  show  a  sharp  de¬ 
ficiency  as  compared  with  last 
year,  and  are  hardly  equal  to 
those  of  1905.  The  coffee  busi¬ 
ness  in  this  country  is  going 
through  the  ordinary  dullness  as 
the  year  ends,  and  the  general 
opinion  is  that  an  increased  de¬ 
mand  and  higher  prices  will 
come  shortly  after  the  first  of  the 
year.  Buyers  are  still  buying 
from  hand  to  mouth,  as  they  have 
done  for  six  months  past,  and  this 
has  made  stocks  in  second  hands 
less  than  normal.  Mild  coffees 
are  steady  and  unchanged,  and  so 
are  Java  and  Mocha. 

.  Sugar. 

The  raw  sugar  market  is  some¬ 
what  weaker.  European  quota¬ 
tions  have  declined  slightly  dur¬ 
ing  the  week,  and  sales  of  Cuban 
sugar  for  early  shipment  also 
show  a  decline.  There  has  been 
no  change  in  refined  sugar,  and 
the  demand  is  seasonably  fair. 


Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  selling 
fairly,  only  for  immediate  wants, 
however,  at  ruling  prices.  Sugar 
syrup  is  in  fair  demand  at  un¬ 
changed  prices.  Molasses  is  sell¬ 
ing  in  a  small  way  at  prices  un¬ 
changed  from  the  last  reported 
advance.  Fine  molasses  has  ad¬ 
vanced  5  cents  per  gallon  from  the 
lowest  point. 

Fish. 

The  mackerel  market  shows  a 
little  activity  and  a  good  deal  of 
firmness.  There  have  been  con¬ 
siderable  sales  of  Irish  mackerel 


and  fair  sales  of  Norways.  It 
seems  to  be  generally  expected 
that  the  prices  of  mackerel  will 
show  an  advance  after  the  first  of 
the  year,  and  the  business  now 
doing  is  largely  anticipatory. 
The  stock  of  all  grades  is  ex¬ 
tremely  low.  Cod,  hake  and  had¬ 
dock  are  in  light  demand.  Down 
East  holders  are  talking  an  ad¬ 
vance,  but  it  could  scarcely  come 
unless  the  demand  improves  be¬ 
yond  its  present  volume.  Salmon 
is  unchanged.  New  red  Alaska 
pack  is  now  getting  in  and  shows 
fine  quality.  Deliveries  were  full. 
Prices  on  all  grades  of  salmon  re¬ 
main  unchanged.  Domestic  sar¬ 
dines  remain  unchanged,  with  talk 
still  rife  about  an  advance  after 
the  first  of  the  year.  Imported 
sardines  are  Scarce  and  very  hm.. 


Canned  Goods. 

There  has  been  little  activity  in 
the  canned  goods  market  during 
the  past  week.  Tomatoes  are  un¬ 
changed  around  the  80-cent  basis, 
and  the  demand  is  very  light. 
The  market  is  not  weak,  however, 
and  there  are  predictions  of  an 
advance  by  February  1st.  Corn 
is  dull  at  ruling  prices.  There  is 
some  inquiry  for  fancy  Maine 
corn  at  about  $i,  but  the  surplus 
is  very  small.  Peas  are  selling 
very  moderately  at  unchanged 
prices.  Orders  are  being  taken 
for  New  York  State  brands,  1908 
pack,  at  prices  slightly  above  last 
year.  Not  much  interest  has  been 
shown  as  yet.  Peaches  are  un¬ 
changed  and  unimproved.  Apples 
are  weak,  with  almost  no  demand. 
Probably  $3  could  buy  New  York 
State  gallons.  The  small  Balti¬ 
more  line  is  unchanged  and  dull. 
Some  California  canned  goods  are 
selling  from  first  hands,  but  not 
many.  Where  a  packer  has  any 
to  sell  they  can  usually  be  bought 
at  about  the  opening  price. 

Dried  Fruits. 

Prunes  are  unchanged  on  the 
coast,  but  Eastern  markets  seem 
to  be  weak,  owing  to  certain 
holders’  desires  to  unload.  Before 
a  cut  in  price  which  occurred  dur¬ 
ing  the  week,  Eastern  markets 
were  already  y2  cent  below  the 
coast  basis ;  the  week’s  declines 


carried  prices  to  about  £4  cent 


below  the  coast.  Peaches  are 
dull,  but  still  very  strong.  Apri- 
cots  are  high,  scarce  and  inactive. 
Currants  are  wanted  at  ruling 
prices.  Raisins  show  even  more 
weakness.  Seeded  goods  have 
now  declined  to  slightly  below  the 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
le  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
erhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
verage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
nould  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
lot  pencil). 


pening  prices.  Loose  raisins 
re  unchanged.  Citron  is  un¬ 
hanged  and  in  fair  demand. 
)ates  are  wanted  at  ruling  prices, 
'igs,  by  reason  of  large  receipts, 
re  easy. 

Beans  and  Peas. 

Pea  beans  are  about  $2.25,  both 
n  spot  and  to  arrive.  The  mar- 
et  on  beans  to  come  forward  has 
dvanced  15  cents  per  bushel  in 
fichigan.  Marrows  are  about 
nchanged.  California  limas 
how  an  advance  of  about  )4  cent, 
'he  demand  for  beans  is  fair, 
loth  green  and  Scotch  peas  have 
dvanced  10  cents  per  bushel. 
rellow  splits  are  about  un¬ 
hanged. 

Butter. 

The  butter  market  has  not  yet 
een  checked  in  its  upward  tend- 
ncy.  Fine  fresh  butter  shows  a 
jrther  advance!  of  1  cent  per 
ound  during  the  week.  The  re- 
eipts  are  very  light,  and  only  a 
i,w  lots  are  grading  extra, 
'ancy  fresh  butter  is  particularly 
carce.  The  make  of  near-by 
reameries  is  very  small.  Fine 
eld  or  storage  creamery  is  higher 
nd  in  better  demand.  Medium- 
rade  creamery,  ladle-packed  and 
airy  butter  is  quiet  and  un¬ 
hanged.  The  trade  look  for  a 
rm  market  from  now  until  the 
rst  of  the  year. 

Eggs. 

The  receipts  of  fresh  eggs  are 
lcreasing  and  the  market  has  de- 
lined  2  cents  during  the  week, 
'he  increase  is  chiefly  from  near- 
I  y  shipping  points.  A  large  part 
f  the  receipts  are  still  storage 
ggs  and  are  being  sold  at  the 
est  prices  obtainable.  The 
larket  on  fancy  held  eggs  is 
teady  and  sales  are  active  at 


present  market  prices.  The  pros¬ 
pects  are,  if  weather  remains 
favorable,  for  a  declining  market 
from  now  on. 

Cheese. 

The  cheese  market  continues 
firm.  More  buyers  have  come 
into  the  market  and  prices  have 
advanced  a  fraction  during  the 
week.  Fancv  September  cheese 
is  firmly  held  and  holders  refuse 
to  shade  prices.  Later  made 
cheese  is  selling  fairly  at  un¬ 
changed  prices.  Part  skims  are  in 
fair  demand  at  present  prices. 
Prospects  are  very  good  on  fine 
cheese  and  higher  prices  are 
looked  for  from  now  on. 

Provisions. 

The  provision  market  is  dull,  as 
is  usual  at  this  season.  Smoked 
meats,  hams  of  all  grades,  bellies 
and  bacon  are  all  about  un¬ 
changed  and  in  light  demand. 
Lard,  both  pure  and  compound, 
is  practically  unchanged  and  in 
fair  demand.  Canned  meats, 
dried  beef  and  barrel  pork  are  all 
unchanged  and  quiet. 

Produce. 

Jersey  potatoes,  45  cents  per 
basket;  York  State,  75  cents  per 
bushel ;  Pennsylvania,  75  to  80 
cents  per  bushel,  demand  fair ; 
sweet  potatoes,  primes,  90  cents 
to  $1  per  basket;  culls,  65  to  70 
cents  per  basket,  scarce  and  good 
demand ;  carrots,  40  to  50  cents 
per  basket,  $1.75  to  $2  per  barrel, 
demand  fair;  yellow  onions,  $1.50 
per  2-bushel  bag,  40  cents  per  bas¬ 
ket;  white,  $1.50  to  $1.75  per 
bushel  crate,  demand  fair;  domes¬ 
tic  cabbage,  $1.50  to  $2.50  per  bar¬ 
rel  ;  Danish,  $2.50  to  .$3.50  per  100 ; 
Savoy,  50  cents  per  barrel,  de¬ 
mand  fair;  horseradish,  10  cents 
per  bunch,  demand  fair;  water¬ 


cress,,  3  cents  per  bunch,  demand 
fair;  white  turnips,  $1  per  barrel, 
20  to  25  cents  per  basket;  yellow 
turnips,  40  cents  per  basket,  de¬ 
mand  good  ;  celery,  York  State,  40 
to  50  cents  per  bunch ;  Pennsyl¬ 
vania,  5  to  12  cents  per  bunch,  de¬ 
mand  fair;  parsnips,  $1.50  to  $1.75 
per  barrel,  demand  fair;  pump¬ 
kins,  $2.50  to  $3  per  barrel,  de¬ 
mand  good;  oyster  plants,  3  to 
3)4  cents  per  bunch,  demand  fair; 
beets,  2)4  to  3)4  cents  per  bunch, 
demand  fair;  spinach,  $1.50  to 
$2  per  barrel,  demand  fair. 

Green  Fruit. 

Bananas,  jumbo,  $1.75  to  $2.25; 
firsts,  $1.25  to  $1.75;  8-hands,  $1 
to  $1.25;  7-hands,  75  to  90  cents; 
6-hands,  50  to  65  cents,  demand 
poor;  lemons,  $2.50  to  $3  per  box, 
demand  fair;  apples,  Kings,  $4.50 
per  barrel ;  20-ounce,  $4  per  bar¬ 
rel ;  Baldwins,  $2  to  $3.50  per 
barrel ;  Hulbersons,  $3  to  $3.25 
per  barrel ;  Greenings,  $3.50  to 
$4.50  per  barrel ;  Pippins,  York 
State,  $3  per  barrel ;  20-ounce, 
$3.50  per  barrel,  demand  fair; 
California  oranges,  $2.50  to  $3  per 
box;?  Jamaicas,  $2  to  $2.25  per 
box,  demand  fair;  Florida  grape¬ 
fruit,  $3.50  to  $6  per  box,  demand 
good;  Jamaica,  $2.50  to  $3.50  per 
box,  demand  fair;  tangerines, 
$4.50  to  $5  per  strap,  demand  fair 
to  good ;  pineapples,  $2.25  to  $2.75 
per  box,  demand  fair. 

Nuts. 

Peanuts,  green,  choice,  4)4  cents 
per  pound ;  fancy,  5  cents  per 
pound ;  jumbo,  6)4  cents  per  pound ; 
roasted,  choice,  $1  per  bushel ; 
fancy,  $1.25  per  bushel;  jumbo, 
$1.50  per  bushel,  demand  fair; 
almonds,  19  to  20  cents  per  pound  ; 
Brazils,  nj4  cents  per  pound;  fil¬ 
berts,  io}4  cents  per  pound;  pecans, 

11  cents  per  pound;  walnuts,  mar- 
bots,  13  cents  per  pound;  grenobles, 

12  cents  per  pound,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  is  fairly  active,  de¬ 
mand  being  for  immediate  needs. 
It  is  evident  that  buyers  do  not 
want  to  increase  their  stocks  dur¬ 
ing  this  month. 

Pepper. — Prices  are  holding 
steady  under  a  fair  demand. 
There  is  little  business  being  done 
in  forward  shipment,  and  cable 
prices  are  unchanged. 

Clove  s.— Somewhat  firmer 
under  a  good  demand.  Foreign 
markets  are  higher. 

Mace  steady  and  in  very  fair 
demand.  Prices  are  unchanged 
during  the  week. 


Cayenne  s. — Demand  fair ; 

prices  unchanged. 

Pimento  (Allspice)  is  steady, 
prices  being  unchanged. 

Nutmeg  s. — Spot  market  re¬ 
mains  low ;  in  fact,  the  prices  in 
effect  are  less  than  import  cost, 
and  are,  by  the  way,  lowest  on 
record. 

Cassias. — All  grades'  are  in  fair 
demand.  Prices  firm  but  un¬ 
changed. 

Gingers  are  in  better  demand ; 
prices  steady.  Cables  quote 
Cochin  at  higher  prices. 

Seeds. — Caraway  seed  is  in  fair 
demand ;  price  steady.  Poppy 
and  mustard  unchanged  and  sell¬ 
ing  in  a  satisfactory  way 

Rubbed  sage  and  sweet  herbs 
now  in  season  and  selling  satis¬ 
factorily. 

McCormick  &  Co. 

Baltimore,  Md. 

Baltimore  Canned  Goods. 

No.  1 

Buying  this  week  has  been  of 
the  same  character  as  we  have  re¬ 
ported  right  along  for  the  past 
month,  and  the  market  seems  to 
be  holding  its  own  very  well. 
The  comparatively  firm  feeling 
which  is  now  being  shown  by 
many  packers  is  probably  not  due 
so  much  to  the  business  which  is 
being  done  as  it  is  to  the  belief 
which  most  holders  have  that  the 
market  is  down  to  bottom  and  will 
do  better  later  on.  Whether  their 
hopes  in  this  direction  will  be 
realized  time  will  tell,  but  there 
is  no  doubt  but  what  the  total 
quantity  of  tomatoes  being  held 
in  Maryland,  Delaware  and  Vir¬ 
ginia  constitutes  a  comparatively 
small  percentage  of  this  season’s 
packing. 

The  market  here  has  been  dull 
on  corn. 

There  are  some  people  who 
think  apples  will  surprise  us  some 
of  these  fine  days,  as  there  is  no 
large  stock  of  them  on  hand  any¬ 
where.  This  may  come  about  in 
a  very  natural  way,  as  it  is  well 
known  that  all  other  kinds  of  pie 
fruits,  such  as  peaches  and  small 
fruits,  are  pretty  nearly  ex¬ 
hausted. 

Conditions  for  packing  oysters 
in  Baltimore  have  been  a  little 
more  favorable  this  fall  than 
usual,  and  some  good  oysters  are 
being  offered  by  Baltimore  pack¬ 
ers,  which  are  strictly  Baltimore- 
packed  goods. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

No.  2. 

Flolders  of  tomatoes,  in  this 
section  at  least,  feel  more  cheerful 
over  the  outlook  because  of  the 
developments  in  the  market  dur¬ 
ing  the  past  ten  days.  The  buy¬ 
ing  of  them  in  carload  lots  011 
orders  for  immedate  shipment  in 
the  face  of  the  chance  of  freezing 
on  the  road  is  pretty  good  proof 
that  they  are  wanted  for  immedi- 
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ate  use,  not  for  speculative  pur¬ 
pose,  and  surely  not  to  fatten  up 
the  inventory  in  January.  The 
orders  for  them  came  from  the 
West  as  well  as  from  the  East, 
and  it  is  not  so  much  the  quantity 
purchased  that  cuts  as  much  fig¬ 
ure  in  the  outlook  as  the  fact  that 
the  goods  are  wanted  now.  The 
buyer  may  take  only  one  carload 
at  a  time  where  ordinarily  lie 
would  take  five  carloads,  the  fact 
of  buying  them  at  all  is  what 
counts.  The  other  reason  for  the 
better  feeling  in  that  article  is,  as 
we  mentioned  last  week,  the 
action  of  the  banks  in  again  ac¬ 
cepting  canned  goods  as  collateral 
against  loans  to  canners.  As  yet 
there  has  been  no  advance  from 
the  low  point  on  tomatoes,  but, 
barring  unlooked-for  develop¬ 
ments  in  the  money  market,  there 
is  more  than  a  probability  of  some 
improvement  before  long. 

Outside  of  tomatoes  business 
here  in  the  general  line  of  goods 
was  of  the  same  character  as  in 
the  preceding  week,  namely,  the 
orders  were  confined  almost  alto¬ 
gether  to  small  lots  of  assorted 
goods  to  piece  out  broken  stocks, 
though  they  embraced  nearly 
every  article  in  the  list.  Cove 
oysters,  sweet  potatoes,  string 
beans,  peas,  kraut  and  spinach 
were  the  articles  wanted  most. 

Tiios.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Sugar. 

The  raw  market  has  continued 
strong  and  prices  are  higher.  A 
big  business  has  been  transacted 
in  new  crop  Cubas  at  3.86  cents. 
It  is  estimated  that  over  250,000 
bags  have  been  sold. 

Strong  European  markets,  the 
lateness  in  starting  the  Cuba  crop, 
and  a  slightly  improved  demand 
for  refined,  have  all  contributed  to 
the  better  raw  situation.  Europe 
has  arrived  at  a  point  in  the  reap¬ 
ing  of  her  beet  crop  where  she 
can  form  definite  conclusions, 
fairly  definite,  as  to  the  probable 
outturn,  and  they  expect  a  de¬ 
creased  yield.  They  have  also 
had  some  trouble  in  getting  sup¬ 
plies  to  market  because  of  closed 
navigation  on  the  rivers  and 
canals  of  the  continent.  They 
have  advanced  quotations.  Cuba 
at  this  time  last  year  had  91  fac¬ 
tories  grinding  and  the  reap¬ 
ing  of  tlie  cane  was  well  under 
way.  I  his  year  the  crop  is  de¬ 
layed  about  three  weeks,  meaning 
that  three  weeks’  working  time 
has  been  taken  out  of  the  period 
available  for  grinding.  It  is  also 
expected  that  because  of  the 
drouths  during  this  past  season 
the  canes  to  be  reaped  from  the 
present  crop  will  contain  less 
juice.  Labor  for  plantation  work 
is  about  as  scarce  as  ever.  A 
cable  received  to-day  states  that 
seven  factories  have  started, 
opening  the  island’s  1908  sugar 
season.  The  world  next  year  will 
outturn  a  lower  sugar  production 


in  both  beet  and  cane.  Consump¬ 
tion  next  year  in  all  likelihood 
will  be  greater  than  it  has  this. 
The  statistical  position  of  sugar 
is  good  and  prices  next  year  will 
average  higher.  The  situat;on  is 
good  to-day.  What  interests  re¬ 
fined  sugar  buyers  is  how  long  it 
will  remain  good.  Contracts  are 
in,  there  is  5  points  profit  in  them, 
and  the  demand  won’t  be  hurt 
any  because  of  uncertainty  due  to 
fluctuations.  We  have  not  ad¬ 
vised  pur  friends  to  place  con¬ 
tracts  for  more  than  enough  sugar 
to  carry  them  through  30  days. 
The  first  few  months  of  a  new 
year  is  a  hard  period  for  sugar ; 
prices  are  never  able  to  withstand 
the  excessive  supplies  of  raws 
that  are  shipped  to  our  refinery 
ports.  The  crops  of  Cuba,  Porto 
Rico  and  San  Domingo  are  then 
in  full  operation.  They  don’t  hold 
their  stock.  This  year,  with  con¬ 
ditions  as  they  arc,  it  IooaS  as 
'hough  a  good  market  would  hold 
over  for  a  longer  time  than  is 
usually  the  case,  but  supplies  of 
raws  in  abundance  will  be  getting 
here  after  the  15th  of  January 
and  dealers  111  refined  should  keep 
this  fact  before  them.  In  the 
meantime  the  contracts  placed 
and  the  sugar  held  in  store  should 
yield  a  profit. 

Refined  Sugar. — Prices  are  held 
firm  and  the  market  is  strong. 
The  American  Simar  Refining 
Co.,  Howell,  and  Arbuckle,  quote 
f.  o.  b.  net  basis  of  4.70  cents,  less 
1  per  cent,  cash,  privilege  of  cus- 
tomarv  delayed  shipment.  The 
Federal  is  selling  on  a  basis  of 
4.60  cents,  less  1  per  cent,  cash, 
but  they  would  accept  orders  for 
prompt  shipment  only.  All  re¬ 
finers  guarantee  their  own  prices 
on  day  of  arrival. 

Domestic  Beet  Sugar. — Granu¬ 
lated  is  quoted  at  4.60  cents,  less 
r  per  cent,  cash,  but  could  possi¬ 
bly  be  bought  at  10  points  less. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Florida  oranges  are  ruling 
about  the  same.  Anything  fancy 
brings  $4.00  a  box,  and  from  that 
the  price  drops  to  $2.50.  The  de¬ 
mand  is  fair. 

Bermuda  potatoes  have  not 
waked  up  yet,  and  the  bulk  of  the 
receipts  seem  to  sit  around.  No. 
is  average  $6,  and  No.  2s  $7. 

Florida  grapefruit  is  still  high — 
$3  to  $6  per  box.  The  quality  is 
good  and  the  demand  excellent. 

Tangerines  are  very  scarce  and 
high,  commanding  $5  to  $6  per 
box.  They  are  eagerly  wanted. 

Florida  beans  are  slightly 
weaker  and  range  from  $3  to 


$3.50.  Some  good  beans  are 
coming  forward  and  the  demand 
is  fair. 

Florida  peas  range  from  $2.50 
to  $3  pen  one-third  barrel.  The 
demand  is  fair. 

I  lothouse  cucumbers  are  much 
in  evidence  and  range  from  $1  to 
$1.25  per  dozen.  The  demand  is 
fair. 

1"  lorida  salad  ranges  from  $1.50 
to  $2.50  per  one-half  barrel,  and 
the  demand  is  fair. 

Florida  tomatoes  range  from 
$2.50  to  $4.00  per  crate,  and  the 
best  of  the  receipts  is  very  fine. 
Hothouse  fruit  averages  25  cents 
per  pound.  The  demand  is  fair. 

Florida  peppers  average  $2  per 
crate  and  are  in  fair  demand. 
The  quality  is  good. 

Red  radishes  range  from  $3  to 
$3.50  per  100  bunches,  and  white 
command  $4.  The  demand  is 
slow. 


Northwest  Jobbers  and  Retail¬ 
ers  Lie  Down  Like  Lambs 
Together. 

Washington  State  Jobber  Says  the  Re¬ 
lation  Between  Them  is  So  Close  That 
“  Partnership  ”  Would  Best  Express  It. 

Special  ^correspondence  of  “Grocery  World,” 

Spokane,  Wash.,  Dec.  16,  1907. 

At  the  recent  banquet  of  the 
Spokane  Jobbers’  Association  a 
significant  statement  was  made 
by  F.  L.  Powell,  of  the  Powell- 
Sanders  Co.,  regarding  the  rela¬ 
tions  of  the  jobbers  with  the  re¬ 
tailers.  It  evidences  an  ideal  con¬ 
dition  which  does  not  exist  in 
most  other  sections  of  the  coun¬ 
try.  The  statement  was  as  fol¬ 
lows  : — 

Their  relations  are  closer  than  in 
any  other  city  in  the  United  States. 
Mr.  Powell  gave  the  dictionary  defi¬ 
nition  of  the  words  “wholesaler"  and 
"retailer,"  which,  he  said,  did  not 
fully  express  the  difference.  He 
said  the  word  “partnership"  would 
more  closely  express  their  relations 
in  Spokane.  He  added: 

The  wholesaler  here  realizes  that 
he  must  help  thd;  retailer  to  help 
himself.  In  furtherance  of  that  pol¬ 
icy  the  jobbers  here  sell  only  to 
dealers  and  not  to  consumers.  We 
foste?  the  retailers  and  have  saved 
them  money.  How  many  eastern 
wholesalers  do  that  with  the  western 
dealers  who  buy  from  them?  In  re¬ 
turn  for  this  policy  the  local  dealers 
ought  to  be  loyal  to  the  home  job¬ 
bers. 

Retail  grocers  in  Spokane  are  ^ 
opposed  to  the  public  demand  for , 


====== 

a  reduction  in  the  prices  of  their 
goods  just  now,  for  the  reason 
that  the  greater  portion  of  them 
was  bought  or  ordered  before  the 
slump.  They  are  willing  to  re-’ 
duce  all  local  foodstuffs  and 
necessaries,  providing  they  re¬ 
ceive  the  co-operation  of  the 
wholesaler,  the  manufacturer  and 
their  business  associates.  The 
dealers  also  say  they  will  not  in¬ 
troduce  the  copper  coin  until  it  is 
adopted  by  other  tradesmen.  At 
present  5  cents  is  the  smallest 
coin. 

August  Wolf. 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  aslc  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 
CAST  BANGOR,  PA. 


How’d  You 
Fare  on 
Canned 
Goods? 

Well,  your  futures  are  about 
all  in — how  did  you  make  out? 

On  the  things  you  didn’t 
care  much  for  you  probably 
got  100  per  cent,  deliveries  ; 
but  how  about  the  things  you 
wanted  ?  Did  you  get  100 
per  cent  on  those  ? 


We  can  tell  you  how  to  get 
100  per  cent,  deliveries  on  all 
the  canned  goods  you  buy 
next  }'ear.  Stipulate  Blue 
Bell  and  Clover  Farm  goods 
with  your  jobber — not  only 
because  you  get  full  deliver¬ 
ies,  but  because  no  better 
canned  goods  are  packed  in 
Maryland. 

We  make  a  100  per  cent, 
contract  with  the  jobber — he 
can  make  it  with  you. 


Strasbangb,  Silver  &  Co. 

ABERDEEN,  MD. 


J 
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Thi»  Department  Is  devoted  to  the  criticism 
advertising  matter  tent  in,  to  the  denting 
new  advertising  ideas  for  special  occasions, 
x>n  request,  and  to  the  suggesting  of  original 
ivertisements  when  data  is  supplied.  All 
immunications  sent  in  for  this  Department 
,ould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  in  their 
der  and  taken  up  according  to  strict  rotation. 


Germantown,  Phila.,  Nov.  30,  1907. 
Editor  Science  of  Advertising. 

Dear  Sir : — What  is  your  opinion 
of  this  circular  as  a  trade  winner  ? 

Yours  respectfully, 

Geo.  C.  Worthington  &  Co. 

The  circular  inclosed  is  of  a  sort 

tat  Worthington  &  Co.  have 

hade  characteristic  of  their  store. 

jt  is  a  small,  rather  elegantly 

rinted  affair  4x6  inches,  printed 

n  thin  bristol  board  instead  of 

aper.  Here  is  the  photographic 

^production,  natural  size : — 


son  for  using  a  card  of  this  size, 
such  as  that  it  fits  in  an  envelope 
or  something  like  that,  but  it  is 
a  \question  in  my  mind  whether 
it  isn’t  too  small,  or  at  least,  if  it 
doesn’t  contain  too  much  matter. 
I  happen  to  know  that  the  firm 
have  been  using  this  same  style 
of  advertising  for  years,  and  I 
should  suppose  they  were  pretty 
well  posted  on  whether  it  pays  or 
not.  If  I  were  to  use  my  own 
judgment  I  should  increase  the 
size  of  this  card  sufficiently  to 
allow  one  or  two  sizes  larger  type 
all  through.  It  will  make  it  much 
easier  to  read  and  will  not  inter¬ 
fere  in  the  least  with  the  exclusive 
appearance  that  I  imagine  Worth¬ 
ington  &  Co.  work  to  give  their 
printed  matter. 


European  Beet  Sugar  Prospects  Poor. 

In  a  report  from  Liege,  Bel¬ 
gium,  Consul  H.  Albert  Johnson 


WEEKLY  SPECIALS 

Monday,  Dec.  2— Saturday,  Dec.  7 


£5*  Open  Saturday  evening  until  10.  Other  evenings  until  6. 

SPECIALS 

a®~Let  us  have  your  Saturday  orders  for  turkeys  and  chickens. 
Ours  are  the  kind  that  please. 

Standard  Java  and  Mocha  Coffee-- 

5  lbs.  $1.75,  reg.  38c.  lb. 

A  smooth,  “  always  the  same,”  drinking  coffee  that  wins  in  the 
contest. 

“  Old-Fashioned”  Buckwheat  .  5c.  lb.,  reg.  6c.  lb. 

Grown  in  Bucks  county,  and  ground  in  the  old-fashioned  stone 
mills.  'I  he  only  kind  that  makes  ihegood  buckwheat  cakes . 

Cut  String  Beans  .  .  .  $1.25  doz.,  reg.  $1.50  doz. 

A  tender,  almost  stringless  bean,  cut  in  two  or  more  pieces.  A 
leading  brand  this,  too. 

Norway  Mackerel  ...  $3.25  kit,  reg  $3.50  kit 

Large,  white,  Norway  fish  (i/'a  pounds  each).  A  special  bargain. 

Salted  Educators . .  25c.  lb. 

Very  popular  we  find  these.  A  little  square  whole  wheat  salted 
cracker,  mixed  and  baked  by  the  Dr.  Johnson  process. 

•*  Golden  Rule”  Tomatoes  .  $1.35  doz.,  reg.  $1.50 

Follow  the  ”  Golden  Rule”  and  buy  these  tomatoes  and  you  will 
not  go  astray.  Red  ripe  and  solid 

Assorted  Canned  Fruit . $3 .50  dozen 

Cherries,  Peaches,  Bartlett  Pears,  and  Plums  oi  our  best  brand. 
Equ  al  quantities  of  each  only. 

Penna.  Potatoes  .  .  .  90c.  bushel,  reg.  $1  bushel 

Regular  size,  mealy  cooking  Potato.  Lower  now  than  you’ll  see 
■them  again  this  winter.  -j 

Paper-Shell  Almonds  ...  5  lbs.  $1.25,  reg.  28c.  lb. 

Princess:almonds,  thin  shell,  sweet,  rich  kernel,  fair  size 

Eggs,  Fresh  . . 42c.  doz. 

Did  you  know  there  was  a  difference  in  eggs?  Well  there  is  just 
now,  as  our  increased  sales  indicate.  Some  people  must  know  we  sell 
the  fresh  ones. 

#«'Brownback  Butter,  45c.  lb.,  is  here  when  you  want  it. 


■  GEO.  C.  WORTHINGTON  &  CO% 

DEALERS  IN 

FINE  GROCERIES,  DELICACIES,  Etc., 

Corner  Main  Street  and  West  Walnut  Lane,  Germantown. 

•  - - -  • 


I  say  unhesitatingly  that  in  my 
udgment  this  is  good  advertis- 
ng.  I  speak  more  particularly  of 
!he  matter;  it  is  a  question 
vhether  the  type  is  not  too  small, 
'he  small  lines  underneath  the 
oldface  are  set  in  about  the 
mallest  body  type  ever  used.  It 
1x>ks  a  little  minute.  Worthing- 
,on  &  Co.  may  have  a  special  rea- 


says  it  seems  that  the  beet  sugar 
situation  this  year  is  far  from 
satisfactory,  and  that  both  the 
farmers  and  the  sugar  manufac¬ 
turers  have  good  grounds  for  un¬ 
easiness.  The  beet  crop  is  de¬ 
cidedly  short  and  the  percentage 
of  sugar,  which  it  was  hoped 
would  he  rather  larger  than  usual, 
proves  to  be  much  below  the  aver¬ 


age  heretofore  obtained.  The 
period  of  sugar  making  will  be 
short,  and  as  prices  are  disas¬ 
trously  low,  it  is  expected  that 
more  than  ona  sugar  factory  will 
be  obliged  to  suspend  operations 
for  next  year. 

How  One  Merchants’  Associa¬ 
tion  Solves  the  Christmas 
Present  Question. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


Germantown  (Philadelphia)  Business 
Men’s  Association  Gives  Its  Custom¬ 
ers  a  Christmas  Entertainment. 

The  time  i^  at  hand  when  gro¬ 
cers  and  general  storekeepers  fuss 
and  feaze  over  the  question  of 
giving  Christmas  presents  to  their 
customers — possibly  the  way  the 
Business  Men’s  Association  of 
Germantown  (Philadelphia)  es¬ 
cape  this  worry  may  be  interest¬ 
ing. 

During  the  last  week  the  Ger¬ 
mantown  Association  has  given 
to  the  customers  of  its  members 
a  complimentary  Christmas  enter¬ 
tainment.  The  same  plan  has 
been  followed  for  several  years. 
The  association  publishes  a 
souvenir  of  the  affair  in  which  its 
objects  are  stated  as  follows: — 

The  association  of  the  business 
men  of  Germantown  into  an  organi¬ 
zation  for  the  mutual  protection  of  its 
members  and  the  advancement  by  all 
fair  and  honorable  means  of  such 
objects  and  the  carrying  out  of  such 
principles  as  will  further  the  busi¬ 
ness  interests  of  the  town,  and  to 
encourage  on  the  part  of  our  towns¬ 
people  a  disposition  to  give  pre¬ 
cedence  to  its  home  industries  and 
trade. 

This  entertainment  was  quite 
an  elaborate  affair.  The  largest 
public  hall  in  Germantown  was 
engaged ;  there  was  a  humorist 
from  New  York,  a  cornet  soloist, 
a  harpist,  an  elocutionist,  a  con¬ 
tralto  singer,  and  some  moving 
pictures.  Naturally  the  expense 
was  heavy,  but  it  was  borne  by 
the  members  co-operatively,  so 
that  each  man’s  share  was  prob¬ 
ably  less  than  it  would  have  cost 
him  to  give  gifts  to  each  cus¬ 
tomer.  Each  member  of  the  as- 


How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost)  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIOGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 
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QUICK  SALES 
Blfi  PROFIT 

Goff’s 

Cough 

Syrup 

Write  for  special 
prophsition  and 
new  advertising 
plans. 

5.  B.  Goff 
&SonsCo. 

C  A.MDEX 
NEW  JERSEY 

Established  1872 


Tourist 
Almoco 
Golden  Drip 

These  are  the  coffees  which  make 
and  hold  trade  for  grocers.  If  you 
will  write  us  we  will  give  you  some 
coffee  knowledge  that  will  make 
money  for  you. 


sociation  was  given  a  certain 
number  of  tickets  which  he  dis¬ 
tributed  among  his  customers. 
The  hall  was  crowded  and  every¬ 
body  went  home  happy. 

How  many  of  you  have  taken  advan¬ 
tage  of  the  offer  made  by  S.  B.  Goff 
&  Sons  Co.,  of  Camden,  N.  J.  ?  All  that 
have,  appreciate  by  this  time  the  benefits 
it  contains.  Those  that  have  not  do  not 
realize  exactly  what  they  are  missing. 
To  the  up-to-date  storekeeper  70  per 
cent,  is  an  attraction,  and  that  is  what 
the  firm  offers.  Remember,  Goff’s  rem¬ 
edies  are  standards,  and  are  sold  by 
14,000  grocers. 


Levering  Coffee  Co. 

Baltimore,  Md, 

Established  1842 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  Ume  backs;  cleans 
and  purifies  everything  washable:  savescoal  and  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  A ve„  New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


(One  Account  at  a  Time) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


DOES 
YOUR 
BUSINESS 
NEED  A 
DOCTOR? 


Do  you  know  how  much  to  the  penny  is  outstanding  when  you 
close  in  the  evening? 

Do  you  know  the  condition  of  each  customer’s  account? 

Do  your  customers  “  kick  ”  when  they  settle? 

Do  mistakes  cause  customers  to  get  angry  ? 

“The  Bennett”  Account  Always  Posted 
System  Cures  All  Business  Ills! 

Catalogue  for  the  asking. 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON ,  OHIO 


What’s  the  Real  Christmas  Spirit? 

I  had  a  talk  with  a  certain  gro¬ 
cer  the  other  day  about  Christmas 
that  interested  me  a  good  deal. 

It  may  interest  you. 

I  was  in  his  store  on  business 
and  was  just  about  to  leave. 

“Well,  old  man,”  I  said,  “I 
won’t  see  you  again  before  Christ¬ 
mas.  I  hope  you  have  a  Merry 
Christmas  and  a  Happy  New 
Year.” 

“Much  obliged  for  the  wish,” 
he  said,  “but  I  ain’t  going  to  have 
it.” 

“How  do  you  know  you’re 
not?”  I  asked  him.  “Why 
shouldn’t  you  have?” 

“I'm  poor  this  year,”  he  re¬ 
plied,  “I’ve  had  a  bad  year.  I’ve 
made  some  losses  and  business 
has  been  particularly  slow  for  two 
months.  A  couple  of  mills  have 
closed  down  here.” 

“I  don’t  see  what  that’s  got  to 
do  with  your  having  a  good 
Christmas,”  I  said. 

"You  don’t!”  he  answered;  “it 
looks  to  me  asi  if  it  had  all  to  do 
with  it.” 

“What  would  have  to  be  your 
condition  so  you  could  have  what 
you’d  call  a  good  Christmas?”  I 
asked  him.  I  had  put  down  my 
grip  by  this  time;  I’d  rather  get 
into  an  argument  than  spend 
money. 

"Well,  I’ll  tell  you,”  he  said. 
“I  had  a  good  Christmas  last  year. 
I’d  had  a  fine  year.  Business  was 
all  right  the  whole  year.  The 
mills  had  been  running  full,  every¬ 
body  had  plenty  of  money,  and 
I’d  made  money.  Besides  that  I’d 
cleaned  up  a  little  on  the  side  in 
some  deals  I  put  through,  and  I 
was  on  Easy  Street.  I  had  a  nice 
little  pile  of  loose  money  in  the 
bank,  I  didn’t  owe  anything,  and 
— well,  I  was  feeling  comfortable. 
This  year  I’m  squeezed.  I  owe 
some  bills,  collections  are  rotten, 
and  I  haven’t  got  any  spare  cash. 
Nobody  could  enjoy  Christmas 
the  way  I’m  fixed  this  year.” 

“Old  man,”  I  said,  “you  and  I 
have  known  each  other  for  a  good 
many  years,  and  I  know  you  ain’t 
going  to  take  offense  when  I  tell 
•you  that  your  idea  of  the  Christ¬ 
mas  spirit  is  plumb  rotten.” 


generosit 


is 


He  didn’t  take  offense;  as  ; 
matter  of  fact,  he  didn’t  under 
stand. 

“Your  idea  is  that  there’s  noth¬ 
ing  in  Christmas  unless  you're 
well  heeled  at  Christmas  time,”  I 
said.  "You’re  wrong.  I  believe 
the  real  Christmas  spirit  is  gener¬ 
osity  toward  other  people.  Even 
a  bum  can  be  generous.” 

“All  right,”  he  said.  “Can’t  a 
man  be  more  generous  if  he  has 
more  money  to  be  generous 
with  ?” 

“No,”  I  replied, 
ain’t  a  matter  of  amount  at  all. 

And  then  I  told  him  of  a  dear 
old  friend  of  mine  who  up. to  las 
year  had  a  big  general  store  dowi 
in  Maryland.  He  was  a  splendi< 
fellow,  but  as  poor  a  business  mai 
as  ever  lived.  His  troubles  cul 
minated  in  December,  1906,  ant 
on  Christmas  Day  he  knew  tha 
the  next  week  he  was  going  to  be 
pushed  into  bankruptcy. 

Now  you’d  think  that  if  any¬ 
thing  could  spoil  Christmas,  that 
would,  wouldn’t  you? 

And  yet  that  fellow  told  nr 
afterward  that  he’d  had  one  of  th< 
best  Christmases  he  ever  had  in 
his  life.  He  had  no  family,  he 
only  gave  two  presents,  and  those 
two  took  darned  near  all  the  ready  j 
cash  he  had  at  the  time. 

One  of  ’em  was  a  chicken  he 


? 


to  an  old  midwife  who  had 


gotten  dowm1  on  her  luck  and  had 
no  prospects  for  any  Christmas, 
and  the  other  wras  a  dollar’s  worth  | 
of  coal  to  a  poor  old  nigger 
mammy  who  had  been  burned  out 


of  her  little  cabin  the  month  be 


fore  and  was  having  hard  wrork  tc 


get 


herself  together. 


1 


That  sort  of  thing  always  gets 
a  lump  in  my  throat.  Think  of  it 
- — that  poor  old  bankrupt,  every¬ 
thing  he  owned  to  be  taken  from 
him  the  next  week,  spending  his 
last  cent  to  give  other  people  a 
taste  of  Christmas! 

But  that’s  the  way  to  get  tilt- 
meat  out  of  it  all  right. 

As  I  say,  I  told  my  friend  about 
this  case,  but  it  didn’t  sink  in. 

“I  like  to  give  things  to  people, 
too,”  he  said,  “and  that’s  why  3 
want  money — so  I  can.” 

“But  don’t  you  see,”  I  said 
"that  Christmas  ain’t  a  matter  ot 
so  much  money?” 

Why,  I’d  rather  get  a  Christ¬ 
mas  card  from  somebody  who 
sent  along  with  it  a  warm  wish 
for  my  good  luck,  than  a  check 
for  a  thousand  dollars  from 
somebody  who  threw  it  at  me 


list  WRITING  TO  KDVERTISERS  KINDLY  MENTION  “GROCERY  WORLD  ” 


imply  because  he  thought  he  had 


GROCERY  WORLD 


going  to  be  anything  doing  from 


21 


o. 

Say,  that  reads  like  a  fearful  lie, 
lon't  it?  My  friend  the  grocer 
et  out  a  scornful  yawp  when  I 
;aid  it.  But  I  mean  it — I'd  rather 
lave  the  card.  Of  course  I  might 
j  et  a  man!  force  the  check  on  me, 
)Ut  it  would  only  be  so  he 
wouldn't  be  mortified  by^  my 
landing  it  back. 

I  warn  all  you  fellows  not  to 
lend  me  any  thousand-dollar 
:hecks  unless  you  really  want  me 
o  have  ’em ;  I  may  refuse  ’em  and 
nirt  your  feelings. 

Why  at  Christmas  time  I  fairly 
ong  sometimes  for  somebody  to 
nake  me  a  little  present  that 
:oines  because  they  want  me  to 
rave  it  and  not  because  they  think 
Pm  going  to  give  them  something 
ind  they’ll  have  to  hold  up  their 
mcl. 

I  often  wonder  whether  I 
louldn't  do  that  by  stopping  giv- 
ng  any  presents  at  all — simply 
receive.  In  that  way  I'd  give 
people  the  pleasure  of  giving  me 
things  ont  of  pure  good  feeling 
instead  of  in  return  for  something 
they  think  I’m  going  to  give 
them. 

I  believe  I’ll  try  that  on  my 
wife  this  year.  I'll  tell  her  in  ad¬ 
vance  that  if  she  gives  me  any¬ 
thing  it'll  have  to  be  because  she 
wants  to,  because  there’s  not 


me. 

And  then  on  Christmas  morn¬ 
ing  I’ll  wait  in  rosy  anticipation 
for  her  to  come  to  me  with  a 
sweet  smile  and  a  handsome  pres¬ 
ent  borne,  not  of  a  selfish  idea  of 
give-and-get,  but  of  pure  unselfish 
generosity. 

Drop  in  and  see  me  that  day 
any  time  you  can.  I'll  be  there, 
still  waitin’. 

The  Stroller. 


Grocery  Failures  Show  Large 
Increase. 


General  Store  Failures  Also  Increase, 

But  in  Smaller  Measure.  Record  for 

November,  1907,  and  November, 
*1906. 

The  month  of  November  did 
contradictory  things  to  the  gen¬ 
eral  store  and  grocery  business  so 
far  as  failures  are  concerned. 
General  store  failures  it  increased 
a  little  as  compared  with  Novem¬ 
ber,  1906,  but  grocery  failures  it 
increased  a  great  deal. 

The  figures  are  as  follows: 
General  stores,  November,  1907, 
143;  liabilities,  $745,568;  Novem-v 
ber,  1906,  216;  liabilities,  $1,075,- 
048. 

Grocery  stores — November, 
1907,  248;  liabilities,  $651,207; 
November,  1906,  161  ;  liabilities, 
$539,666. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXIII.— KeepingGoodsUpto  Sample. 


[  Samples  are  often  better  than 
the  stock  which  they  are  supposed 
I  to  be  exactly  like. 

Buyers  know  samples  are  al¬ 
ways  carefullv  selected,  and  in 
filling  orders  the  goods  are  not 
selected,  so  when  the  goods  arrive  | 
in  the  house  they  should  be  gone 
over  in  a  thorough  manner  to  see 
that  they  come  up  to  the  sample 
in  every,  respect. 

&■  Some  houses  are  so  crooked  the 
owners  would  never  enjoy 
another  night’s  good  sleep  if  they 
sent  out  a  bill  of  goods  that  ex¬ 
actly  compared  with  the  sample, 
while  other  houses  have  careless 
employees  who  do  not  carry  out 
the  strict  orders  of  employers,  so 
it  is  never  safe  to  fail  to  inspect 
all  goods  as  soon  as  they  arrive, 
j  That  is  the  logical  moment. 
Look  them  over  carefully,  note 


the  shortcomings  and  write  your 
letter  of  complaint  without  delay, 
while  the  entire  transaction  is 
fresh  in  the  minds  of  all  parties. 
If  you  bought  from  a  house  which 
wants  to  treat  you  right  it  will 
thank  you  for  calling  attention  to 
such  things,  as  it  cap  then  change 
its  place  of  buying,  weed  out  un¬ 
desirable  emnloyees,  or  rectify  the 
trouble,  whatever  it  may  be,  so 
it  will  not  continue  to  occur.  If 
you  bought  frpm  a  house  which 
does  not  want  to  treat  you  right, 
then  you  have  all  the  more  reason 
for  standing  up  for  all  of  your 
rights  and  seeing  that  you  get 
them. 

A  thorough  inspection  of  goods 
on  arrival  is  the  first  step  to 
insure  exact  justice  for  your  own 
business,  and  it  is  your  own  busi¬ 
ness  which  you  must  protect. 

F.  A.  P. 
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New  Orleans,  La. 

As  a  result  of  the  stand  taken 
some  weeks  ago  by  the  New  Or¬ 
leans  Retail  Grocers’  Association 
to  have  the  Quaker  Oats  Co.  to 
eliminate  the  retail  price  from  its 
advertisements,  the  company  is 
now  pasting  stickers  on  the  pack¬ 
ages,  thus  giving  the  retail  gro¬ 
cers  full  swing  to  make  a  reason¬ 
able  profit  on  all  Quaker  Oats 
goods.  The  association  sent  a  let¬ 
ter  to  the  company  requesting 
that  the  price  of  io  cents  be  elimi¬ 
nated  from  all  advertising  matter, 
especially  with  reference  to  the 
“Saturday  Evening  Post”  and 
“Collier’s  Weekly.” 


South  Bethlehem,  Pa. 

The  Commercial  League  of 
South  Bethlehem,  Pa.,  has  sent 
out  notices  warning  its  members 
to  look  out  for  the  vinegar  law. 


Pennsylvania  State  Grange. 

The  Pennsylvania  State 
Grange,  composed  largely  of 
farmers,  pledged  itself  at  its 
annual  meeting  in  West  Chester 
last  week,  to  work  for  a  modifica¬ 
tion  of  the  present  national  oleo¬ 
margarine  laws.  Through  the  fol¬ 
lowing  resolutions  the  present 
laws  were  denounced  and  a  re¬ 
form  demanded : — 


members  of  the  Pennsylvania  Pure 
Blitter  Protective  Association  and 
Patrons,  have  clearly  shown  that 
serious  defects  exist  in  the  Federal 
laws  which  deal  with  oleomargarine, 
butterine,  renovated  and  adulterated 
butter ;  and 

Whereas,  At  the  annual  meeting 
of  the  Pennsylvania  Pure  Butter 
Protective  Association,  held  in  Phil¬ 
adelphia,  May  4,  1907,  it  was  ad¬ 
mitted  by  a  representative  of  the 
Federal  Department  of  Justice  that 
defects  in  national  oleomargarine 
laws  were  so  numerous  that  it  was 
"almost  impossible  and  also  most 
humiliating”  for  prosecuting  officers 
of  his  department  to  attempt  to  se¬ 
cure  convictions  of  oleomargarine 
law  violators,  and  thatf  the  Federal 
laws  would  have  to  be  changed  to 
obtain  requisite  protection  for  the 
dairy  interests ;  and 

Whereas,  The  word  "knowingly,” 
which  is  generally  used  in  connec¬ 
tion  with  every  offense  in  the  stat¬ 
utes  under  the  Federal  laws,  practi¬ 
cally  nullifies  successful  prosecution, 
should  be  removed. 

The  definition  of  oleomargarine 
under  the  Federal  act  of  August  2, 
1886,  should  be  so  changed  that  but¬ 
ter,  with  or  without  coloring  matter, 
shall  not  be  used  in  the  manufactture 
of  oleomargarine.  The  permission 
to  use  butter,  colored  or  uncolored, 
in  oleomargarine,  is  objectionable, be¬ 
cause  it  makes  a  fraudulent  product 
more  difficult  of  detection. 

The  word  "knowingly”  has  appar¬ 
ently  with  design  been  omitted  in  the 
Federal  law  which  relates  to  sale  of 
oleomargarine  imported  from  for¬ 
eign  countries.  Common  fairness 
requires  the  same  provision  shall  ap¬ 
ply  to  a  person  who  sells  or  offers 
for  sale  oleomargarine  produced  in 
the  United  States. 


Whereas,  Investigations  made  by 
officials  of  the  Pennsylvania  Dairy 
and  Food  Division,  together  with 


The  United  States  revenue  laws 
should  be  changed  so  as  to  require  a 
record  to  be  kept  of  the  serial  num¬ 
ber  or  stamp  on  each  package  of 
oleomargarine,  renovated  and  adul¬ 
terated  butter  that  is  placed  upon  the 
market,  as  is  the  case  with  other 
articles  subject  to  taxation,  so  that 
every  package,  wherever  found  may 
be  successfully  traced  to  the  dealer 
or  manufacturer. 

The  national  law  should  be  so 
changed  that  it  will  not  be  necessary 
to  prove  that  the  yellow  color  of 
oleomargarine  is  due  to  a  foreign 
substance  introduced  for  the  pur¬ 
pose  of  giving  color.  If  the  Federal 
law  was  amended  so  as  to  make  it 


practically  conform  to  the  Pennsyl¬ 
vania  law  on  this  subject,  it  would 
afford  protection  to  pure  butter 
which  is  not  at  present  given  by  nat¬ 
ional  law  on  this  color  question. 

As  the  revenue  law  now  stands, 
revenue  collectors  can,  by  and  with 
consent  of  the  Secretary  of  the 
Treasury,  settle  by  compromise  all 
civil  and  criminal  cases  arising  from 
violations  of  the  law.  This  opens 
the  way  for  abuses  on  the  part  of 
violators  who  are  able  to  bring 
men  of  prominence  and  influence  to 
their  rescue ;  consequently,  any  such 
feature  or  provision  of  the  law 
should  be  eliminated. 

1  he  present  internal  revenue  laws 
have  been  so  interpreted  by  United 
States  District  Judges  as  .to  permit 
the  concealing  of  stamps,  marks  and 
brands,  after  they  are  placed  on 
packages  of  oleomargarine,  renovat¬ 
ed  butter  and  adulterated  butter. 
This  statute  requires  to  be  so 
changed  that  stamps,  marks  and 
brands  shall  be  exposed  to  the  public. 

Applications  for  revenue  license 
should  be  required  to  certify  that  the 
location  given  is  true  and  correct  as  * 
to  address,  and  if  oleomargarine  is 
sold  by  the  applicant  at  any  other  lo¬ 
cation  than  that  designated  in  the 
revenue  license,  it  should  be  a  mis¬ 
demeanor  ;  and 

Whereas,  It  is  very  evident  from 
samples  of  oleomargarine  obtained  in 
the  open  market  and  now  in  our 
possession,  that  officials  connected 
with  the  internal  revenue  depart¬ 
ment,  and  who  are  charged  under 
the,  Grout  Bill  with  fixing  the  tax 
of  10  cents  per  pound  on  colored 
oleomargarine  and  the  tax  of  one- 
quarter  of  a  cent  per  pound  on  un¬ 
colored  oleomargarine,  are  manifest¬ 
ly  derelict  in  the  enforcement  of  the 
law ;  and 

Whereas,  The  seriously  defective 
Federal  laws  and  the  apparent  sys¬ 
tem  of  non-enforcement  of  the  same 
by  certain  officials  is  a  great  menace 
to  the  important  dairy  interests  of 
the  nation ;  therefore  be  it 


Resolved,  That  the  worthy  master 
be  empowered  to  appoint  a  special 
committee  of  five  patrons  to  co-oper¬ 
ate  with  the  Pennsylvania  Pure  But¬ 
ter  Protective  Association  and  the 
Dairy  and  Food  Commissioner  of 
Pennsylvania,  and  at  as  early  a  date 
as  practicable,  interview  the  Presi¬ 
dent  of  the  United  States  with  re¬ 
gard  to  this  important  subject. 

Whereas,  From  evidence  pro¬ 
duced  in  the  court  of  Delaware 


County,  Pa.,  it  has  been  proven  that 
oleomargarine  colored  with  coal  tar 
dye  has  been  sold  as  butter  by 
women  and  children  to  numerous  cit¬ 
izens,  in  direct  violation  of  the  Penn¬ 
sylvania  oleomargarine  law;  and 

Whereas,  It  is  evident  that  this  is 
the  part  of  an  organized  plan  of  the 
Oleomargarine  Trust  to  create  sym¬ 
pathy  and  thereby  dispose  of  a  spur¬ 
ious  butter  product  in  violation  of 
Pennsylvania  law ;  and 

Whereas,  It  is  the  sworn  duty  of 
the  Pennsylvania  Dairy  and  Food 
Commissioner  and  his  agents  to  en¬ 
force  existing  laws,  we  most  earnest¬ 
ly  protest  against  any  judge  who 
fails  or  neglects  to  administer  in 
keeping  with  his  sworn  duty  the  laws 
as  he  finds  them  on  the  statute  books. 

Whereas,  We  believe  that  the 
dairy  interests  of  the  State  would  be 
benefited  by  such  change  in  the  law 
which  will  give  one  official  full 
charge  of  enforcing  the  laws  which 
deal  with  dairy  products;  therefore 
be  it 

Resolved,  That  we  would  respect¬ 
fully  ask  the  Governor  of  the  com¬ 
monwealth  to  favor  the  enactment  of 
a  law  which  will  provide  for  the  of¬ 
fice  of  Dairy  Commissioner,  who 
shall  have  power  to  enforce  laws  on 
adulterated  butter,  renovated  butter, 
oleomargarine,  butterine  butter  and 
other  dairy  products. 

Resolved,  That  the  laws  which 
deal  with  other  food  products  and 
beverages  shall  be  placed  in  charge 
of  the  State  Health  Department. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


V.-G  1 

1 


No  Fear  of  the  Price  Cutter 


The  retailer  equipped  with  Johnson’s  “EVERSHARP”  Slicer  can  smile  serenely 
at  his  rivals’  advertised  bargains.  They  have  no  sting  for  him,  they  affect  neither  his 
trade  or  his  profits. 

As  a  bid  for  patronage :  moist,  soft  cured  beef,  freshly  cut  in  full-size  wafer  slices 
will  draw  more  trade  than  any  bargain  your  price-cutting  rival  can  offer,  and  while 
the  increased  trade  is  permanent,  it  is  more  profitable  ten  times  over  than  a  line  of 
price-cutting  bargains. 


No  Risk  of  Competition 


There  is  no  other  machine  on  the  market  can  slice  dried  beef  that  can  be  sold  in 
competition  with  these  freshly-cut,  pink-tinted,  full-size  wafer  slices,  transparently 
thin,  smooth  and  glossy,  handsome  to  look  at,  delicious  to  eat.  Goods  that  sell  as 
quick  as  shown  and  set  the  town  to  talking  of  their  goodness. 

Only  one  machine  allowed  in  your  town.  You  had  bettersecure  it  while  you  can. 
Send  for  a  sample  of  Johnson’s  sandwich-sliced  beef,  the  beef  that  beats  the  world. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends.  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
g  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
ith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
indows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
lake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Three  Christmas  Displays. 

Ho.  I. 

The  floor  is  covered  with  green 
rail  paper.  Red  wall  paper  about 
o  inches  up  on  sides  and  back. 


Then  place  about  four  electric 
fans  in  the  bottom  of  window 
about  one  foot  from  front  of  win¬ 
dow  ;  then  put  the  platform  in  the 
window  and  take  black  mosquito 


The  tables  are  made  of  box  lids 
iet  on  a  roll  of  wrapping  paper 
ind  covered  with  crepe  tissue 
>aper  of  holly  design.  The  chairs 
ire  baby  or  doll  chairs. 

The  sign  in  the  background  is 
jn  paper  tacked  on  a  frame  the 
ength  of  the  window.  There  are 
digns  on  the  side  walls  with  a 
oorder  of  crowfoot  around  them. 
The  wreath  and  drapery  are  also 
nade  of  crowfoot. 

The  goods  (suitable  for  Christ- 
nas  meals)  are  set  on  the  shelf 
ind  one  table  with  a  dish  contain 
ng  some  of  the  goods  in  front  of 
^ach  kind.  Some  you  will  not 
lave  to  fill,  like  the  butter  dish, 
;oup  tureen,  syrup  cup,  etc.,  which 
will  have  covers  on  them. 

E.  W.  Alexander. 

Oxford,  Pa. 

No.  2. 

The  first  step  necessary  in  pro¬ 
ducing  this  window  is  to  make  a 
platform,  about  the  shape  of 
sketch  shown  below  the  window 
and  outlined  by  the  heavy  lines, 
and  put  legs  about  15  to  18  inches 
'long  where  the  heavy  dots  are 
placed. 


netting  and  tack  to  front  edge  of 
platform  and  stretch  fairly  tight 


to  window  and  tack  to  a  light 
stick  which  has  previously  been 
nailed  from  one  side  of  window 
casing  across  front  window  to 
other  casing  and  the  same  dis¬ 
tance  from  bottom  of  window  as 
the  length  of  the  platform  legs. 
You  are  now  ready  to  begin  trim¬ 
ming. 

The  barn  shown  to  the  left  of 
sketch  is  made  of  candy  boxes. 
The  doors  may  be  left  open  and 
a  small  sleigh  containing  Santa 
Claus  and  drawn  by  reindeers 
may  be  in  the  doorway  as  if  ready 
to  start  out. 

The  uprights  of  the  arch  are 
made  of  candy  boxes  placed 
cross-wise  of  each  other.  The 
upper  part  of  arch  may  be  made 
of  wood  and  covered  with  “turkey 
red”  calico,  and  the  letters  form¬ 
ing  the  words  “Merry  Christmas” 
should  be  made  of  silver  tinsel, 
and  the,  curved  part  of  the  arch 
should  also  be  outlined  with  silver 
tinsel.  A  large  pyramid  of 
oranges  is  placed  slightly  in  back 
of  arch  so  that  point  of  pyramid 
comes  about  midway  between 
two  uprights,  and  suspended 
about  ten  inches  above  point  have 
a  large  bunch  of  Malaga  grapes 
hung  by  a  black  linen  thread  at¬ 
tached  to  either  top  of  arch  or 
ceiling  of  window.  Next  place 
open  candy  boxes  (filled  with 
candy)  on  a  slightly  inclined  plane 


so  that  candy  may  easily  be  seen 
from  sidewalk.  Between  uprights 
of  the  arch  and  extending  possibly 
18  or  20  inches  toward  front  glass 
of  window  have  very  neat  little 
cards  in  each  box  giving  price  of 
that  box  of  candy  in  plain  figures 

On  each  side  of  arch  have  a 
small  pyramid  of  oranges  with  a 
string  of  silver  tinsel  extending 
from  point  of  pyramid  to  the 
curve  on  the  arch  and  a  single 
row  of  oranges  from  one  pyramid 
around  front  of  arch  to  the  other 
pyramid. 

The  background  may  be  made 
of  evergreen  boughs,  as  shown  in 
sketch,  with  here  and  there  a 
small  colored  electric  bulb.  How¬ 
ever,  the  most  of  light  should 
come  from  front  of  window  from 
concealed  electric  bulbs. 

Then  have  your  job  printer  cut 
up  about  a  peck  measure  full  of 
cheap  white  paper  into  squares 
about  a  quarter  of  an  inch  large. 
He  can  easily  do  this  for  you  on 
his  cutting  machine.  Toss  this 
paper  on  to  your  mosquito  netting 
and  start  your  electric  fans,  and 
you  will  have  a  very  real  snow¬ 
storm  scene,  which  will  not  fail  to 
attract  attention  if  you  are  clever 
in  hiding  the  fans  so  that  they 
cannot  be  seen  from  the  front  of 
window. 

G.  F.  Henry. 

Warren,  Pa. 


Z.. 
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You  may  or  may  not  have 
seen  our  trade  mark,  the 

“Pure  Food  Boy.” 


If  you  haven’t,  we’ve  both 
missed  something:  We,  be¬ 
cause  we  haven’t  had  your 
trade  ;  you,  because  you 
have  so  far  missed  knowing 
the  purest,  sweetest  brand 
of  corn,  peas,  string  beans, 
etc.,  packed — the  Olney 
brand. 


Guaranteed  as  pure  as  the 
growing  things  themselves. 
But  the  flavor  is  the  strong 
point.  “Our  Products 
Retain  the  Harvest’s  Ripe 
Flavor.”  This  point  has 
always  distinguished 
Olney  canned  products 
from  others.  It’s  partly 
produced  by  our  knowledge 
of  how  to  grow  fruits  and 
vegetables  which  reach  the 
limit  of  rare  quality,  and 
partly  by  advanced  canning 
processes  that  are  matched 
nowhere  else  in  this 


country. 

Bort-Olney  Canning  Co. 

ONEIDA,  N.  Y. 


What 

The 


Seven  Washings 
Are  For 


WE  believe  we  are  not  unjust  to  our  competitors 
when  we  say  that  probably  no  one  of  them 
goes  to  the  length  we  do  in  the  manufacture  of  starch. 

Why  the  raw  materials  in  Murdoch’s  Laun¬ 
dry  and  Corn  Starch  go  through  seven  washings 
before  we  are  satisfied.  Why  ?  To  eliminate  every 
atom  of  gluten,  so  that  the  starch  will  have  the 
snowy  whiteness  that  users  of  our  brands  have  come 
to  associate  with  them. 

Every  other  manufacturing  detail  is  taken  care 
of  in  the  same  way.  We  must,  we  will  and  we  do 
make  the  cleanest,  purest,  snowiest  starches  on  the 
market.  Both  the  laundry  and  corn  starch  are  now 
packed  with  universal  coupons. 


L 


OSWEGO  MAIZE  PRODUCTS  CO. 

OSWEGO,  N.  Y. 


No.  3. 

Here  is  a  design  of  a  window 
display  suitable  for  this  season  of 
the  year.  It  is  inexpensive  and 
when  followed  out  with  more  de¬ 
tail  it  makes  a  very  attractive  dis¬ 
play.  Procure  a  small  Christmas 
tree  and  decorate  with  various 
novelties  and  sweets.  Also  hang 
up  a  doll  on  the  tree  so  as  it  will 
attract  attention.  On  a  card  at 
the  base  of  the  tree  write  a  verse 
of  poetry  (the  latest  ad.  craze) 
and  on  a  card  placed  in  the  win¬ 
dow  in  front  of  the  tree  state  that 
the  doll  will  be  given  to  the  per¬ 
son  giving  the  best  and  most  ap¬ 
propriate  final  line  to  the  verse, 


J.  S.  Stors,  Fort  Thomas,  Ky.,  and  opi 
fourth  to  \V.  E.  North,  Cincinnati,  Ohi> 


DESIGNS. 


38,634.  Comb.  J.  E.  De  Wyngaer 
Newark,  N.  J.,  assignor  to  Scofield  &  E 
Wyngaert,  same  place. 

38,642.  Set  of  silk-woven  initials.  1 
C.  Kluge,  New  York,  N.  Y. 

38,644.  Collar.  H.  E.  Trevor,  Ke 
York,  N.  Y. 


TRADE-MARKS, 
which  will  be  registered  unless  opp>>s 
tion  is  entered  within  thirty  days. 

For  ladies’  hats  and  hat  frames.  Ai 
ken.  Son  &  Co.,  New  York,  N.  Y.  Tl 
letters  “A.  S.  &  Co.”  upon  a  malte: 
cross  against  a  background  of  radiatir 
lines. 

For  corsets.  Kops  Bros.,  New  Yor 
N.  Y.  The  word  “Relief.” 

For  ladies’  and  children’s  cloaks,  coat 
dresses,  skirts  and  waists.  Aitken,  Sc 
&  Co.,  New  York,  N.  Y.  The  letters  “j 
S.  &  Co.”  upon  a  maltese  cross  against 
background  of  radiating  lines. 


Th£  BiQ-  o out,  on 
-r«tis  CHR<«  TNicif  Trcc 

W(ti-  fit  OlVETN  TO  THC 
tJUSTOKlcH  Who  tOMP.CTf 

MMo-U'  - 


Around  the  tree  display  plum 
pudding,  fruits,  nuts  and  various 
other  fancy  eatables  that  are  suit¬ 
able  for  Christmas.  The  same 
idea  of  a  display  can  be  made  for 
any  season  of  the  year  by  substi¬ 


tuting  some  other  decorations 


than  the  Christmas  one. 

The  real  value  of  the  display 
comes  in  on  the  verse,  as  it  is  new 
and  is  always  sure  of  starting  a 
lively  competition  for  the  prize 
whether  the  prize  be  article  of  or¬ 
nament  or  some  grocery  article. 

Then  again,  a  verse  can  easily 
be  composed  referring  to  the 
goods  displayed  in  the  window. 

J.  N.  A.  Knoop. 

Philadelphia,  Pa. 


For  linen,  cotton  and  linen  and  cottc 
piece  goods.  Marshall  Field  &  Co.,  Gi 
cago,  Ill.  The  representation  of  thrJ 
sheaves  of  wheat  upon  a  shield  su 
mounted  by  a  sheaf  of  wheat,  associate 
with  the  words  of  “Honor  Virtutis  Pr< 


mmm. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 


Reported,  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  June  25,  1907. 

858,3x3.  Display  novelty.  R.  L. Wells, 
Attleboro,  Mass. 

858,300.  Cuff  holder.  L.  L.  Mallard, 
Atlanta,  Ga.,  assignor  of  one-half  to  W. 
A.  Sims,  same  place. 

858,330.  Marking  or  pin  tag.  L.  N. 
Bishop,  Dayton,  Ky.,  and  L.  Mapes,  Cin¬ 
cinnati,  Ohio,  assignors  of  one-fourth  to 


For  unbleached  sheetings,  shirting 
drills  and  flannels  woven  of  cotton  yar 
China  &  Japan  Trading  Co.,  Ltd.,  Nr 
York,  N.  Y.  The  representation  of  a 
ostrich  and  a  frog. 

For  ladies’  and  children’s  aprons.  I. 
Liebenstein,  Peoria,  Ill.  The  wot 
“Chic”  within  an  oblong. 

For  cloth  and  piece  goods,  conSistjn 
of  woolens  and  velvets  available  for  tu 
in  manufacturing  men’s,  ladies’  and  chi 
dren’s  garments  and  wraps.  Morr 
Rosenbaum’s  Sons,  New  York,  N. 
The  word  “Royal”  associated  with  t 
representation  of  a  shield  bearing  t 
letters  “M.  R.  S.”  and  surmounted  by 
crown  with  floral  ornamentations. 


Take  a  promissory  note  from  you 
credit  customers.  It  is  easier  to  collu 
than  an  account  and  pays  interest.  A 
of  Forbes  Indexed  Coupon  Books  ar 
equipped  with  notes.  See  advertisemenj 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  Lai 

730-731  Drexel  Building,  Philadelphia,  Pa. 


!  Bell,  Lombard  1727 
Telephones  j  Keygtonei  Race  746 


COLLECTIONS,  CORPORATION  PRACTIC 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATION 
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yVe  would  be  pleased  to  have  for  publication 
this  column  the  ideas  of  our  readers  upon 
de  topics,  it  being  understood  that  we  do 
t  hold  ourselves  responsible  for  any  views 
pressed  therein.  All  communications  must 
accompanied  by  the  writer’s  name  and  ad- 
ess  as  an  evidence  of  good  faith,  but  not 
cessarily  for  publication.  All  inquiries 
thin  our  power  to  answer  will  also  be 
ticed  in  this  department. 


3  to  the  “Outlook”  and  the  Standard 
Oil  Company. 

Boston,  Dec.  13,  1907. 
editor  “Grocery  World.” 

Dear  Sir: — I  noticed  an  edi- 
>rial  in  your  paper  several  weeks 
ro  criticising  the  “Outlook” 
agazine  seriously  for  publishing 
1  article  praising  the  business 
ficiency  of  the  Standard  Oil  Co. 
our  paper  even  intimated  a  be¬ 
ef  that  the  article  was  paid  for  as 
1  advertisement. 

As  a  constant  reader  of  the 
.  Dutlook”  I  do  not  think  that  the 
Grocery  World”  is  quite  fair  in 
ich  criticism.  There  is  a  good 
de  to  even  so  black  a  corpor- 
:ion  as  the  Standard  Oil  Co.  No 
le  can  deny  their  business 
ficiency,  and  the  “Outlook”  has 
lown  no  special  tenderness  to- 
ards  any  of  the  offending  cor- 
orations.  In  my  opinion  the 
usiness  ability  of  all  corporations 
a  thing  apart  from  said  corpora- 
on’s  morals,  or  rather  the  mor- 
Is  of  its  directors.  The  “Out- 
L>ok”  gave  a  reason  for  the  article 
)  which  you  object  on  its  edi- 
>rial  page  in  the  same  or  a  pre- 
ious  issue. 

Yours  truly, 

Frank  W.  Tucker, 
Stickney  &  Poor  Spice  Co. 

*  *  * 

Wholesale  Oyster  Dealers. 

iditor  “Grocery  World.” 

Dear  Sir: — Find  inclosed  ad- 
ressed  envelope.  Could  you  fur- 
ish  us  with  names  of  several 
j  ood  wholesale  oyster  places  in 
I'hiladelphia?  Thanking  you  in 
i  dvance,  I  am, 

Yours  truly, 

Mrs.  L.  S.  Fisher. 

1  F.  H.  Milden  &  Co.,  1212  Fil- 
ert  street;  Thomas  Bros.,  128 
Jock  street;  Wm.  F.  Fluff  &  Co., 
'wenty-ninth  &  Market  streets ; 
.  O.  Holbrook,  1104  Filbert 
treet.  All  Philadelphia. 

*  *  * 

Who  Wants  This  Man? 

Warrior’s  Mark,  Pa., 

Dec.  18,  1907. 

editor  “Grocery  World.” 

Dear  Sir: — I  take  a  matter  up 
vith  you  not  knowing  whether  it 
I?  you  or  Warner  &  Co.  that  has 
harge  of  this  line,  and  also  I 
'.on’t  know  whether  you  or  either 


one  of  you  can  do  anything  for 
me.  I  wish  to  take  up  with  seme 
good  firm  on  the  road  as  sales¬ 
man,  or  take  charge  of  some  store 
(grocery)  of  from  $7,000  to  $10,- 
000  stock.  1 

I  have  been  in  the  grocery  busi¬ 
ness  for  the  past  five  years  and 
the  last  two  years  I  have  taken 
charge  of  the  entire  business  for 
my  father  of  a  stock  of  $5,000. 

I  have  had  a  little  experience 
on  the  road  for  H.  D.  Soyster  Co.. 
Altoona,  Pa.,  which  I  refer  you  to 
as  to  character,  habits  and  way  of 
conducting  business  while  with 
him. 

For  reference  I  will  send  you 
fifty  or  more  names  of  people  to 
whom  I  have  had  business  rela¬ 
tions  in  the  past  two  years. 

Please  let  me  hear  from  you 
whether  you  can  do  anything. 
Upon  word  from  you  I  will  gladly 
call. 

Yours  truly, 

*  *  *_ 

We  will  supply  this  correspond¬ 
ent’s  address  if  requested. 

*  *  * 

A  Variety  of  Matter. 

Troy,  N.  Y.,  Dec.  13,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Your  question  de¬ 
partment  has  been  of  such  use  and 
interest  to  us,  in  common  with 
many  others,  that  we  are  encour¬ 
aged  to  make  still  another  in¬ 
quiry. 

We  would  like  to  have  another 
word  in  regard  to  our  queries  of 
two  weeks  since,  if  you  are  not 
tired  of  the  subject. 

Your  advice  in  regard  to  the  in¬ 
surance  association  is  no  doubt 
good,  but  the  People’s  Mutual,  of 
Syracuse,  has  not,  as  you  seem  to 
think,-  a  low  rate.  The  death 
benefit  on  a  payment  of  $1  per 
month  is  only  $100,  or  only  one 
fourth  of  what  the  old  line  com 
panies  pay.  Then  the  Mutual 
does  not  actually  pay,  or  claim  to 
pay,  a  dividend  of  $250  on  a  total 
of  $250  payments  in  five  years, 
but  on  your  payment  of  $250  and 
some  one  else’s  payment  of  $250 
or  more  that  he  has  allowed  to 
lapse.  What  we  contend  is  that 
the  scheme  or  plan  of  this  com¬ 
pany  is  entirely  feasible,  and  is 
much  more  just  to  the  policy 
holders  than  that  of  the  old  line 
companies,  who  have  made  in 
lapses  66  per  cent,  of  total  insur¬ 
ance  written  and  returned  nothing 
of.it  to  their  policy  holders. 

The  Klondike  never  revealed 
such  a  gold  mine  as  the  old  line 
companies  have  been  to  financiers 
who  started  with  nothing.  After 
building  $12,000,000  and  $15,000,- 
000  office  buildings,  paying  their 
officers  salaries  of  from  $25,000 
to  $100,000  per  year,  they  have 
had  such  a  surplus  that  they 
actually  did  not  know  what  to  do 
with  it,  loaning  it  to  their  own 
and  other  financiers,  often  with 
out  proper  security,  to  speculate 
I  with  and  swell  their  already  over¬ 


grown  fortunes.  Why  should  not 
a  portion  of  the  enormous  profits 
of  the  insurance  business  be  re¬ 
turned  to  the  policy  holders, 
where  it  belongs? 

The  other  proposition  we  sub¬ 
mitted  to  you  was  that  of  an  order 
route,  conducted,  together  with 
the  other  business  of  the  store, 
for  two  years;  sales,  $150  per 
week,  or  $15,000  in  all;  profit,  16 
per  cent.,  or  $2,400  in  the  two 
years  (we  could  not  run  business 
on  the  10  or  12  per  cent,  you  esti¬ 
mate  ;  what  do  we  take  the  “Gro¬ 
cery  World”  for?  (We  certainly 
think  the  intelligence  of  the  mar¬ 
kets  and  the  business  hints  that  it 
gives  adds  5  per  cent,  to  our 
profits.)  Debts  on  route,  weekly 
and  monthly  accounts,  $250,  not 
over  $25  of  which  is  uncollectible  ; 
expenses  only  wear  and  tear,  sales 
largely  tea  and  coffee;  estimate 
expenses  this  way  because  we 
have  to  have  two  teams  anyway, 
and  clerk  who  does  the  order 
route  also  does  all  the  bookkeep¬ 
ing  for  the  store,  also  the  buying. 
Now,  is  the  above  amount  of  out¬ 
standing  accounts  exorbitant  for 
this  route,  and  if  so,  how  can  it 
be  reduced?  If  Mrs.  A  buys  of 
us  for  a  year,  say,  $15  per  month, 
and  at  the  end  of  that  time  owes 
us  about  $10,  which  is  never  much 
more  or  less  after  the  month’s 
payment,  is  it  not  clear  that  it 
takes  an  average  of  about  $18 
capital  to  run  the  account?  And 
how  are  you  going  to  help  it  if 
you  cannot  collect  it  without  can¬ 
celling  the  account  when,  as  Mrs. 
A  is  reckoned  perfectly  good  by 
the  trade,  your  nearest  rival  will 
step  right  in  and  give  her  all  the 
credit  she  wants? 

With  best  wishes,  we  are, 
Yours  truly, 

B.  &  R. 

As  to  the  insurance  scheme, 
this  correspondent’s  argument 
does  not  convince  the  writer  that 
it  is  a  safe  plan  to  adopt.  The 
writer  has  never  known  a  scheme 
to  succeed  whose  prospect  of 
profit  was  based  mainly  on  the 
expectation  of  lapses.  It  has  al¬ 
ways  seemed  to  be  a  particularly 
loose  and  unbusiness-like  founda¬ 
tion  on  which  to  build  the  expec 
tation  of  making  a  profit — the 
hope  that  members  would  violate 
their  contracts  and  default  in 
their  payments. 

As  to  the  amount  of  outstand 
ing  bills  receivable,  in  the  order 
route  described,  the  writer  stil 
thinks  there  is  a  little  too  mucl 
on  the  books.  How  to  remedy  it 
however,  we  do  not  know,  unless 
by  being  more  strict  in  collections 
Many  a  dealer  fails  to  be  strict 
through  fear  of  losing  customers 
but  nevertheless  there  seem  to  be 
quite  a  number  of  dealers  who 


“X=MAS  PRESENT” 

USEFUL,  AND  BEAUTIFUL, 

No  other  firm  could  afford  this  but  us 

This  is  the  first  time  we  have 
evermade  this  offer — this  beauti¬ 
ful  4-piece  set  of  Silverware 
(guaranteed);  full  size  forfamily 
use  packed  in  case ;  for  only 

It  is  done  solely  to  advertise  our  prod¬ 
uct  and  only  one  set  will  be  sent  to  each 
family,  with  positively  no  duplicate 
orders.  The  plate  is  heavy  and  the  pat¬ 
tern  one  of  the  latest  and  most  fashion¬ 
able — the  famous  “Rose.”  The  pieces  are 
Fit  to  Grace  any  Table  and  Will 
Last  for  Years. 

ORDER  TO-DAY — This  price  in¬ 
cludes  all  packing,  shipping  and  delivery 
charges  prepaid  to  your  door.  Send  cash, 
money  order,  or  2c.  stamps  to 

Rogers  Silverware  Co. 

Dept.  C.  No.  114  Fifth  Ave.,  New  York 


Attention ! 

Mr.  Grocer,  did  you 
ever  stop  to  think  that 
very  often  the  cheap 
prices  quoted  you  are  in 
excess  of  the  quality  of 
the  goods  you  buy  ? 

Lustre 

Lamp 

Chimneys 

are  the  one  price  to  every¬ 
one,  made  by  union  work¬ 
men  and  from  the  best 
material  money  will  buy. 
A  trial  will  convince  you 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 
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Nothing  Like  Tabasco 


There  are  other  sauces  and  sauces — plenty  of 
them — but  not  even  the  best  of  them  compare 
with  Tabasco  Sauce. 

The  original  and  only  genuine  extract  of 
Tabasco  Pepper  is  Moss’  Green  Heart,  made 
near  the  coast  of  the  Gulf  of  Mexico,  in  a  little 
parish  called  Iberville,  from  the  famous  Tabasco 
pepper. 

Everybody  won’t  like  Tabasco  Sauce,  but  no 
matter  where  you  are,  you  will  find  a  select  and 
good-sized  coterie  waiting  for  it,  who  will  use  it 
year  after  year. 

NEW  IBERIA  EXTRACT  OF  TABASCO  PEPPER  CO. 


NEW  IBERIA,  LA. 


120  PER  CENT.  PROFIT 


Don’t  send  your  customers  to  the  Drug  Store  for 
Chewing  Gum  when  you  can  get 


PULVER’S  KOLA  GUM 


at  a  price  that  will  net  you  120  per  cent,  profit.  Sell 
Kola  Gum  to  a  customer  once  and  she’ll  go  out  of 
her  way  to  come  to  you  to  get  it  again. 


1  Jar  100  5-cent  Packages, 

1  Box  20  •«  (GRATIS)  - 

I  “  20  Metal  Gum  Containers  (GRATIS) 

(FOR  THE  VEST  POCKET ) 

Cost  to  Retailer,  - 


RETAILS 

$S.0O 

1.00 


$6.00 
2. 75 


NET  PROFIT,  =  $3.25 

Pulver  Chocolate  &  Chicle  Mfg.  Co  Rochester,  N.Y. 


We’ve  male  “EXTOH”  Oysiei 
- lor  60  Tears— 


In  itself,  and  by  itself,  that  fact  is  significant. 

Nothing  but  a  superior  article  could  last  so 
long,  and  none  but  a  very  superior  cracker 
could  retain  its  leadership  as  the  ‘‘EXTON” 
Oyster  Cracker  has  done. 

It  MADE  the  standard  of  quality  by  which 
all  other  oyster  crackers  can  safely  be  judged, 
and  by  which  they  HAVE  been  judged. 

It’s  the  Cracker  King  now  as  it  has  always 
been,  and  makes  its  sixty-first  annual  bow  to 
the  trade  with  a  vigor  that’s  growing  steadily. 

It’s  ready  for  the  fall  business  whenever  you 
are,  and  guarantees  the  same  ideal  quality 
which  lias  made  the  name  “EXTON”  famous 
wherever  oysters  are  known. 


hold  their  customers  straight  to 
the  line. 


A  Big  New  York  Concern  to  Share 
Their  Profits  With  Retailers. 


A.  EXTON  &  CO.,  Trenton,  N.  J. 


PIONEER  BAKERS  tf  the  CELEBRATED  TRENTON 
OYSTER  CRACKERS.  STAM  PED  "EXTON” 


“The  Best  Known  and  Known  as  the  Best” 


The  Knickerbocker  Chocolate  Co.,  of 
Nevv  York,  who  have  for  years  very  ex¬ 
tensively  advertised  their  Barker’s  Hasty 
Lunch  Chocolate  and  Bedford  and  Blue 
Ribbon  Cocoas,  have  recently  made  an 
arrangement  to  share  their  profits  with 
retail  grocers.  They  have  identified 
themselves  with  the  Manufacturers’ 
Trade-mark  Association  of  New  York, 
and  are  packing  Universal  Coupons  for 
dealers  with  their  goods  to  give  them 
an  extra  inducement  for  pushing  them. 

This  proposition  should  interest  gro¬ 
cers  everywhere  because  of  the  charac¬ 
ter  of  this  firm  and  the  well-known  pop¬ 
ularity  of  its  products.  Universal  Cou¬ 
pons  are  the  most  valuable  premium 
vouchers  ever  issued  because  they  are 
exchangeable  for  such  high-class  mer¬ 
chandise  and  because  they  come  to  gro¬ 
cers  from  so  many  sources,  they  can 


accumulate  enough  of  them  in  a  shor 
time  to  entitle  them  to  such  articles  a 
roll-top  desks,  platform  scales,  delivei? 
wagons  and  even  pianos  and  automo'i 
biles.  ; 

In,  pushing  Barker’s  Hasty  Lund 
Chocolate,  Bedford  Cocoa  and  Blue  Rib 
bon  Cocoa  grocers  are  certain  of  thJ 
things  which  are  important — pleasiii} 
their  trade  and  getting  an  extra  profi 
which  they  can’t  get  with  any  othe 
chocolate  or  cocoa  on  the  market. 


The  cranberry  market  seems  tf 
be  badly  slumped.  Cape  Coi 
berries  of  fair  quality  are  comirq 
in  for  as  low  as  $4  to  $5,  and  fane; 
berries  have  been  sold  at  $6  din¬ 
ing  the  week.  New  Jersc 
berries  are  going  begging  at  $1.7 
per  crate  and  it  is  hard  to  get  ovi 
$2.00  for  the  best  fruit  coming. 


Heart-to-Heart  Talks  With  Grocery  Clerk 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Groce 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ac 
vice  From  the  Head  of  the  House  on  Selling  Goods  an 
Other  Subjects. 


) 


ci  ^Th,?  Grocery  World  ’  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 


big 


LANDING  GOOD  ORDERS. 

Now’s  the  time  to  sell 
orders  and  push  out  the  best 
goods.  The  country  customers 
will  begin  to  buy  during  the  com¬ 
ing  week.  Keep  the  low  price 
goods  out  of  sight  and  out  of 
mind.  The  40-50  prunes  in  25- 
pound  boxes  at  $3 ;  the  5-pound 
boxe’s  Delatour  chocolates  at 
$L/5;  the  quarter  boxes  table 
raisins  at  $1.35  ;  3-pound  tins  plum 
pudding  at  65  cents.  Things  like 
these  keep  before  you  for  our 
liberal  buyers. 

THE  SUGGESTION  TABLE. 

It  ’takes  an  experienced  sales¬ 
man  a  very  short  time  to  size  up  a 
buyer.  The  men  often  take  the 
Christmas  order  in  hand.  He 
likes  to  do  it  big.  He  enjoys 
being  told  that  “Papa  knows  a 
good  thing  when  he  sees  it.”  Let 
“Papa”  see  things.  Give  him  his 
fill  of  the  suggestion  table.  He 
only  buys  groceries  once  a  year, 
and  then  he  wants  the  finest — 
nothing  short  of  the  finest.  He 
has  the  price  for  stuffed  prunes, 
salted  almonds,  glace  fruits, 
brandied  peaches,  dollar  tea,  im¬ 
ported  biscuit,  and  so  on.  But  lie 
needs  attention.  He  needs  en- 


liberally,  gladly.  Take  good  cart 
of  his  order. 


OPEN  EVENINGS. 

Beginning  Monday  store  wi 
be  open  every  evening;  not  th< 
we  will  sell  much,  but  that  w 
will  keep  the  work  and  the  ordei 
and  the  store’s  appearance  in  shii 
shape.  Make  things  shine.  Kee 
the  Christmas  sellers  at  yov 
ready  hand.  Be  ready  to  do  bus 
ness  when  the  doors  are  opene 
every  morning.  Sell  profitabl 
goods.  Let  your  customer  leav 
you  well  impressed  with  tli 
store’s  real  business  integrity 
Get  into  the  Christmas  spirit. 


couragement. 


Give  him  both 


GET  INTO  THE  CHRISTMAS  SPIRIT. 

The  joyous  spirit  of  doing  busi¬ 
ness  under  pleasant  surroundings^ 
Indifference  is  a  terrible  calamity 
to  get  into  the  brain  of  any  young; 
man.  Don’t  harbor  it  for  a 
moment.  If  you  do  it  will  work 
ruin.  Be  earnest,  concentrate 
your  mind  on  what  should  be  a 
pleasant  task.  Selling  good  goodsl 
is  a  pleasant  task.  Handling 


cranky  people  is  a  pleasant  task 
Adapting  yourself  to  differem 
temperaments  in  the  course  of 
day’s  business  is  an  extremely  in 


tcresting  and  instructive  task. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
celt.  Answers  may  be  addressed  to  the  Grocmrv  World  when  desired,  provided  the  advertisement  is 
iccompanied  by  to  cents  in  postage  to  pay  for  remailing  the  same.  To  non-subscribers  the  price  Is  50 
:ents  per  Issue. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
states,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  


FOR  SALE.  _ 

FOR  SALE— Two  of  the  best  located  gro¬ 
cery  businesses  in  Bristol,  Pa.  For  particu¬ 
lars  apply  L.  M.  Worthington,  Bristol,  Pa. 

26 

FOR  SALE— Silent  cutter  used  only  a  few 
times;  also  Rotary  dried  beef  cutter  and 
counter  coffee  mill.  Call  or  address  Fred. 
C.  Berrien,  7930  Frank  ford  avenue,  Holmes- 
burg,  Pa.  27 

FOR  SALE — Fixtures  of  grocery  store; 
Enterprise  coffee  mill,  4  show  cases,  meat 
block,  Lamson  cash  carrier  (2  stations),  but¬ 
ter  refrigerator,  cheese  safe,  fire-proof  safe 
(Stiffel  &  Freeman),  meat  and  other  scales, 
coffee, tea  and  spice  caddies,  7  paper  holders, 
8-bbl.  oil  tank  and  pump,  peanut  roaster, 
barrel  truck,  etc.  For  particulars  address 
JamesT.  Gault, Trustee,  West  Chester,  Pa.  26 

f  MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfullyeffective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
M  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $ 2 ,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $ 25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $57,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
.  store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

|  No.  305. — In  South  Jersey.  General  store. 
[  Store  30  x  45  feet.  Does  $15,000  yearly, 


two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313. —  In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$joo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $t,ooo  each. 

No.  321.— In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does$250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324  — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does $300  weekly,  all  cash.  Stock $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 


Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $6co  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328. — In  W'est  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash 
Stock  $400;  One  team,  Business  thoroughly 
profitable,  netting  10  percent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  G“rmantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331. — In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  percent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  store  in  M  fflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4, 000 per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  335 — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CQ., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 
Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
$i,oco.  but  could  be  reduced  several  hun¬ 
dred  dollars.  Uses  one  team.  Nets  a  clear 
10  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa. ,  81  miles  fr<  m 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $  qoco  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 


0  o 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 


00000000000000000000000000 


HELP  WANTED. 


SALESMAN  FOR  ROYAL  ELECTRIC 
COFFEE  MILLS  AND  MEAT 
CHOPPERS. 

Between  now  and  January  1st  we  intend 
to  make  several  changes  and  enlarge  our 
sales  force.  We  will  have  some  choice 
openings  for  a  few  experienced  aqd  suc¬ 
cessful  specialty  salesmen,  who  are  familiar 
with  the  retail  grocery  and  meat  trade. 
Men,  who  are  workers,  receive  an  income 
ranging  from  $3,000  to  $6,000  per  year.  For 
particulars,  address 

THE  A.  J.  DEER  CO., 

67  Pearl  St.,  Buffalo,  N.  Y.  26 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


MISCELLANEOUS. 


HOW  TO  MANUFACTURE  BAKING 
POWDER. — Where  to  buy  materials  from 
first  hands.  Cost  $2.50  to  $5  00  per  hun¬ 
dred.  Formulas  and  instructions  $1.00, 
postpaid.  H.  Riebeling,  1625  Spruce  street, 
Indianapolis,  Indiana. _ 26 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 
108  N.  Front  Street,  Philadelphia 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff"  ”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  months'  trial  for  10  cents 
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Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  C  St.,  W.,  Washington ,  O.  C 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  F.  YOUNG,  1*.  D.  F.,  !l  Munmontli  St.,  Springfield,  Mass. 


We  Can  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  RKADSTKEET  SYSTEM,  Rochester,  N.  Y. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


1 

Would  You  Like  to  Make  Ci 
More  Money  on  Foreign  ( 
and  Domestic  FRUIT  ■ 

If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  aud  we  expect  to  make  you  a 
customer  by  showing  you  how  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 


New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  Callowhill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  December  23d.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


HOLIDAY  FRUITS  THAT  PLEASE. 


IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadel¬ 
phia.  Prices  no  higher  than  is  charged  by  most  dealers  for  grades  of  fruit 
that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $165  per  bunch 

Selected,  9  hands,  packed  2  in  crate . \ .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  ... . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3.65  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box 
Fancy  Brights  150-176  size,  per  box 


$-■75 

2-75 


Fancy  Brights,  200-216  size,  per  box .  $2.50  to  2.65 


2.40 


$4-50 

500 

5.00 

4.00 

4-50 

4.00 


$3.00 

3.00 

2-75 

2.65 

2.40 

2.75 

2-75 

2.65 

2.50 

2.40 


$300 

2-75 

2.70 

2.60 

2.65 

2.65 


Fancy  Brights,  250  size,  per  box 
Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box. . . . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box . * . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . * _ 

Extra  choice,  200-216  to  box . 

Extra  choice,  200-250  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box . 

Choice  quality,  300  to  box . i . 

Choice  quality,  360  to  box . 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4.50  to 

Choice,  kegs,  6r  lbs . 

Good  Quality,  kegs,  62  lbs . 

Good  Quality,  kegs,  60  lbs . 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound  . 04^ 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . 06 1/2 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 
NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound. .  0.09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound 
Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box. 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $3.75  to  $4.00 

Choice  Prime,  per  barrel .  3.50 

Fancy  Medium,  per  barrel .  3.00 

Choice  Medium  per  barrel . .  2.25 

CRANBERRIES. 

Cape  Cod,  fancy,  large  .  $8.00 

Cape  Cod,  Early  Black,  per  bbl . . .  7.00 

Cape  Cod,  not  so  dark,  per  bbl . '  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark  .  2.00 


2.75 

2.50 

2.40 


500 

4.0a 

3-50 

300 


U.1U 

0.09 

0.08 

0.10 

0.14 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

“B”  Java . . 24 

“C”  Java . 24 

A— Java  and  Mocba  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

••B”  Mocha.... v . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

"A’’  Maracaibo . 18 

“B”  Maracaibo . 17 

"A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast... . 20 

No.  28  English  Breakfast . 33 

SBest  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . .33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  34  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans —  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz . . .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz . 1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb., sauce,  2 doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 


Pumpkins— 

3  lb.,  2  doz .  1.00 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes — 

,,  Pin  Money,  whole,  3s,  2  doz . 95 

1  Standard,  8s,  2  doz . 92% 

Gallon,  %  doz .  3.15 

Fair  Quality,  3s . 90 

2s,  2  doz . 80 


CANNED  FISH. 


RICE. 


Per  lb. 


Salmon — 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1.05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  34  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4doz .  3.50 

Star,  34  H>.,  8  doz.  in  case .  1.50 

Star,  34  lb.,  flat,  8  doz .  2.40 

Gold  Label,  34  lb.,  flat,  8  doz .  2.50 


Beaver,  34  lb.,  flat,  8  doz . 

Til  B.TT1  S— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. 
Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters — 


Standard,  5  oz.,  2  doz .  l.fO 

Sardines,  in  Oil—  per  case. 

34  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  34  oil.  100 .  3.50 

34  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  5 {  oil,  fancy  cartons,  100  cans  4  50  , 
34  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 


34  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 0534 


SALT.  per 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 . . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.23 

Worcester,  234s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2 .70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .80 


BEANS,  PEAS,  Etc.  Per  bush. 


New  York  Hand-picked,  about  234  bushel 

to  bag . .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack  ...  2.20 

Black-Eyed  Peas .  2.50 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . O634 

Split  Peas,  210  lbs . per  bbl.  7.90 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 0834 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz .  1.05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1. 60 

Pie  Peaches,  3  lb.,  2  doz .  165 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1}4  lb.,  chunks,  4 

doz . . .  1  25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb  ,  2  doz .  1.35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  234  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.0 . 46 

Kingsland,  N.  0 . 35 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

■Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  234  lb.  cans,  2  doz .  2.30 

No  .  6  Amber  Syrup . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  34  gal.  cans,  1  doz.  2.15 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . .... 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs..., . 

Mats,  1  lb . . . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 

40-  50.  25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100, 25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  I, avers,  20  lbs . per  box 

Seedless  Sultana,  60  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.12% 
13 


.14 

.15% 


•  08% 
.08% 

.10 


.20 


.06% 


.01 

.08% 

•  OS 

.0734 

.07 

.0634 

.04% 

•  18% 
.08 

2.10 

0834 

.10 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf . ( .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7« 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A..‘ .  4.70 

No.  1,  A .  4.70 

Light  Yello  w .  4.25 

Fine  Granulated,  2  lb.  bags .  5 .05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia,4  doz .  4.65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM.  Case. 


Gold,  double  size  can,  4  doz .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.< 0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz . .  3.50 

Silver  Cow, 6  doz . i .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross . 1.35 

Press,  200s,  fire-proof  handles .  1 .90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  232  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

•Bee . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine . 60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.50 

•Lifebuoy .  50  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . . . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

•Star . 100  3.50 

•Sunlight . 100  4.10 

•Sunshine . *. . 120  2.50 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4.  On 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 


»  5  box  lots  delivered. 


TOILET  SOAP. 


Bare.  Box 

Flash,  for  the  hands  . . 100  cans  6.50 

Grand  Pa's,  small  size . >. . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  largesize .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wriglev’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

SilSan .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

[  Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.50 

American  Scourer . 100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 

Old  Dbtcn  Cleanser,  4  doz .  3.25 
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Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  Yorl 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®.  45 

Choice,  barrels .  .40 

Good,  barrels . 26®.  80 

Fancy,  quart  jars . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®.  50 

Prime .  -40 

Good . 28®  .35 

Ordinary . ~  .22 

Blended,  fancy .  .36 

Blended,  choice .  .33 

Blended,  good .  -30 

2-lb  tins,  8  dozen . per  case,  2.80 

Quarts,  2  dozen . per  case,  2 . 80 

Sugar  Syrup- 

Pure,  extra  fancy . . . . . 35®  88 

Pure,  choice .  .24 

Blended,  fancy .  .32 

Choice .  -29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dozen . per  case,  1.95 

Tins,  2%-lb. ,  2  dozen . per  case,  2 . 30 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins.  5-lb.,  1  dozen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  40.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22.00 

Norway,  count  400@450 .  25  00 

Norway,  count  800@350 .  28.00 

Norway,  count  240@270 .  36 .00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . . . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 20 

Bloaters,  Cromarty,  100s .  2.00 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15® .  18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28®  . 35 

Choicest . 45®.  65 

mperlal — 

Common  to  fair . 20®.  25 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40®. 45 

Choicest . 50®.  55 

Young  Hyson- 

Common  to  fair . 16® .  18 

Superior  to  fine . 22@.30 

xtra  fine  to  finest . 35®. 40 

joicest. . 45®.  60 

Hyson- 

Common  to  fair .  @12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @ .  25 

Japan- 

Common  to  fair . . . 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28®  . 30 

Choicest . 32®.  38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket- fired— Choicest . — @.45 

Dust  .  @12% 

Oolong- 

Common  to  fair .  @.17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®. 35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 16®.  18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 80@  .35 

Choicest . 40@  .60 


ROASTED  COFFEES. 


lava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime. . 

Old  Government— Good . . 

Mocha- 

Genuine  Arabian . . 

Maracaibo— 

Cueuta — Best . 

Cucuta— Choice . 

Cueuta— Prime . 

Cucuta— Good . . 

taguayra — 

Caracas—  FI  neet . . . 

Caracas— Choice . . . 


.86 

.29 

.27 

.25 

.23 


.58 


•  16% 
.16 
.15 
.14 


.20 

.17 


Peaberry— 

Santos— Fancy . 17% 

Santos — Choice . 17 

Santos— Fine . .  .16 

Rio— Fancy . . . 17 

Rio— Choice .  .16% 

Rio— Fine. . . . . . 16 

Santos— 

Best . . . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio — 

No.  1— Golden . 16% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 13% 

No.  6 . 13 

No  7 . 12% 


SPICES. 


Whole,  bags  or  barrels. 

Allspice . . . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . 

Cinnamon,  Ceylon . 

Cinnamon,  Batavia . 

Cinnamon,  Saigon.. . 

Cloves,  Zanzibar . 

Cloves,  Amboyna . 

Cloves,  Penang . 

Ginger,  African . 

Ginger,  Jamaica,  bleached . . 

Ginger  Jamaica,  unbleacned. . 

Ginger,  Calcutta . 

Nutmegs,  75-  80s . 

Nutmegs,  105-U0s . 

Nutmegs,  130-llOs . . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .16 

White  Pepper,  Singapore..,, . 18®.  19 

White  Pepper,  fancy .  25@.30 


Per  lb. 
.07 

.85 
.10 
.20 
.23®. 27 
,25@  .30 
.75 
.17@.20 
.25 
•  85@.88 
.08 

.21®.  22 
.20@  .21 
.08 
.25®  36 
.18®  .20 


Red  Peppers . 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

.15 

..  .15% 

Cinnamon,  extra . 

.26% 

.73H 

Cloves . .’ . 7. . 

Ginger . 

::  L6* 

..  .39% 

..  .18^ 

..  .25 

.22% 

..  .41 

Mace,  Straight  Penang . 

Mustard . 

Pure  Ground,  %-lb.  tins,  case  2  dozen 

..  .87% 

..  .24% 

Per  doz. 

Allspice . 
Cinnamon,  China .. 
Cinnamon,  Saigon 

Cloves  . 

Ginger,  African . 

Ginger,  Jamaica . 

Mace . 

Mustard . 

Nutmegs . 

Paprika . 

Pepper,  black . 

Pepper,  cayenne . 

Pepper,  white . 


.76 

1.10 

2.50 

1.10 

.76 

1.00 

2.92 

1.05 

1.50 
1.45 

.96 

.98 

1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  doz. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 00@1 .06 

Fancy,  plain  or  sauce,  2s .  1 . 16@1 . 25 

Fancy,  plain  or  sauce,  3s .  l.56@l,65 

Beans,  Lima- 

Fancy  is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@1.16 

Soaked .  75.  @  .85 

Beans,  8tringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is . . .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . . .  90 

Standard,  not  stringless,  2a .  .80 

Beans— 

Yellow  Wax  28,  fancy. ...JR*..'. .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1  00@1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2. 10 

Extra  Sifted  2s . 1.60@1.75 

Sifted  ?s .  1.15@1.S5 
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Telephone  2s .  1.25 

8 weet  Wrinkled  2s .  1.40@i.60 

Standard  E.  J.  2s . 1.00®1.10 

8oaked2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95®  1  00 

Pumpkin- 

Fancy,  8s . .  1  10@1.20 

Fancy,  gallons .  2. to 

Squash — 

Fancy  8s .  1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-tn.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cans . 75®. 80 

Gallons,  standard  New  Jersey .  3  75 

Gallons,  extra  standard  Maryland  2 . 8C@3  00 
Quarts,  glass  jars. .  2  90 

Fancy  Strawberry  Ss . .  1 . 40®l  60 

Cuts* .  1.10@1.15 

Sweet  Potatoes  8a .  1 . 15 

Sauer  Kraut  Ss . 95@1.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.65 

Gallons .  4.75®  5. 00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  doz. 

Fancy  3s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  3s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  8  80 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  8s .  8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1 . 10@  l .  20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1.15@1.25 

Plums,  egg,  8s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy .  8-00 

2s,  extra . 

Raspberries— 

Red,' fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  is .  1.10 

Medium  Red . . . 

Choice  Red  Is .  1.35@1.60 

Columbia  River  Chinook  Salmon— 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  is .  2. 20 

Oval  is  (steaks) . - .  2.90 

Sardines— 

Domestic  %8,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2 . 85@4 . 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .  1  % 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

8myma  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  lb. 
.01 
.0!' 
.08> 
-.08 


@.18 


.10 

.09 

•08) 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  50  lbs . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs . 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . 

2%-in.,  12  lbs . 

2%-ln.,  12  lbs_ . 

2-in.,  12  lbs . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choice,  50  lbs . 

Natural,  choice . 

Citron- 

According  to  quality . 19®  .22 

Lemon  Peel- 

According  to  quality . 13@  .14 

Orange  Peel- 

According  to  quality . 13@ 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . . . 

Persian  Dates — 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 


.10 

.09 

.08 

•07} 


14 


.07} 

.1J 


.05) 


30x40,  choice.. 
40x50,  choice.. 
50x60,  choice.. 
60x70,  choice.. 
70x80,  choice.. 
Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . 

6Gx  60 . 

60x  70 . 

70x  80.. 


.11 

.092 

.07} 

.07) 


.11% 

.10 

■09} 


Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . 

Apples  — 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs.. 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.09 

.08 


.11% 


•  151* 

.14), 


.27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 39  @.46 

Valencia,  28  lbs . 33  @.40 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs .  .21 

French  Princess . 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs .  .12% 

Filberts— 

Turkish . 

Sicily,  130  lbs . . .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Pecans _ 

Polished, 80 lbs . 12  @.14 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . - . 

Comes,  110  lbs .  .13 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  14.50@22.0C 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  18.00@vO.OC 
String  Beans,  according  to  qual...  12.00@17.0C 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . 08®  .09* 


( 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

iny  subscriber  to  the  **  GROCERY  WORLD  ”  who  ii  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


utter . . .  7 

heese .  27 


DECLINES . 

Colama. 

ADDITIONS . 

Colamn 

Corn  Meal . 

Raisins . 

Lard,  Swift  &  Co . 

fill  AID  mim  BTSEHO8  TOU  BUI. 

Standard  Weight,  per  Baahel. 


P«a  Bean* . 

Red  Kidney  Beane.. . . 

Hominy  . . 

r ease  a......*.... •••««•• 

Barley . 

Potatoes. . . . — . 

Onions . 5 

Shellbarks  . . . 

COL. 

Jam  Cash  Drawer . —.33 

Jam  . . .....47 

mmnnltlon  . .  4 

ale  Greaie . . . 5 


ip,  Paper . . . 41 

ag  and  Twin.  Holder*^...  33 
aklng  Powder- . .....  5 


arler . 

- . ~2Q 

ath  Brick  . . . . m.$9 

_ 6 

lulng.M . 

. .  6 

rashes . . . 

...63 

utchers’  Sundries., 

- 44 

utter . . . 

utter  Color . . 

ampbor . 

nndies . . 

. 15 

. .  8 

California  Fralta. 

Fish . 

Pie  Fruit . ..10 


COL. 

Sardine*  »3 

Meats  . . 13 

Soup)  i  ......... .O...M*.  «5 

Can  Open  era . 33 

Capers  Me  •  ......  •  ...... ......  ..••••  •7 

Capa,  Gun. . „ .  4 

Catsup . . . —.16 

Cereal  Specialties... . . 

Cereal  Ctdee...w . ..M....31 

Cheese  . . ..„.«7 

Chocolate  and  Cocoa . ...17 

Chewing  Gtui.....« . 51 

Cider .  eM.NMN.et  ••••••.•.  5® 

Clothes  Pins . 6a 


Coffee  BAllis . 

Condensed  Milk . 

Condensed  Mince  Meat. 

....38 

Corn  Starch . . . 

Cottolene . . . _..... 

....58 

....*6 

Crackers,  Cakes,  etc . 

Delicatessen . . . 

Dressed  Meats. 
Drags,  Grocers' . 


47 


Eggs  .eg 

Essence  of  Coffee.. .  4 

Extracts  .....H.......M.....*4M..4^ 


Fancy  Groceriea . . S7 

Fsrlna.„ . *9 

Farinacacna  Goods . . <9 

Faucets . 33 

Canned  Plsh.„.„ . ....... .12 

Fixtures . . . .. . 3s 

Flour . 28 

Flour,  Self  Rising.. . 18 

Flour,  Buckwheat . a8 

Fly-paper . 59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits.  Domestic,  Dried.. ..35 

Frahs,  Foreign,  Dried . 35 

Fruits,  Green . 

Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


COL. 

.  . 37 

Insect  Powder . 48 

Ironing  Wax. . 59 

Jams. . 46 

Jars  end  Jar  Rubbers. . 7 

Jellies . 46 

Junket  Tablets . ....30 

Ketchup^ _ _ _ 16 

Lamp  Goods.. . . 37 

Lemons  and  Oranges.. . 

Lentils . . ag 

Licorice  . . „. . ..47 

Lime . . . 37 

Live  Poultry  ..45 

Lye,  Concentrated . 37 

Macaroni  . . .32 

Mackerel. . 34 

Maple  Sugar  and  Syrup... 60 

Matches . _ . —.37 

Measures. . . 33 

Meat . 44 

Mince  Meat . . 38 

Molasses  . . 60 

Mucilage . .....39 

Mustard . 57 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles.  Egg . 29 


Nuts. . . . . 

Oat  Mud.,. . . 

Oils... ................... 

Oil,  American . . 

Olive  Oil . 

Olives  ...••m...  •••••••• 


see.  i 


Paper  ............................ 4r 

Paper  Bags . . 41 

P  eannts . . . . 

Bess,  Dried . . ag 

Pepper  Sauce _ _ —5a 

Pickles  — . . 4s 

Pickled  Meats . 4a 

Plum  Pudding. . 46 

Pork  and  Beef. . „._.„43 

Potash..— . ...........37 

Potato  Chips . »—.... . 42 

Poultry  Seasoning— —45 
Poultry,  Dressed... ..45 

Poultry,  Live . . . 45 

Powder,  Rifle  ’  4 

Preserves _ 46 

Provisions...— . . 43 

Puddlne  — ....... 31 

Putty  .. ........ ............ •••••.47 

Rennet.. . . . 50 

Rice.. . .... . si 

Rice  Flour . ag 

Rolled  Oats . 29 

Root  Beer... . 53 


Rope .. 
Rosin. 


COL. 

. 59 

. 47 


Sago  . . ..I.-. . 29 

Salad  Dressing.. . —51 

Sal  Soda.  ee*eeee*****eeee*ee*eee**$^ 

Salt. _ _ 5> 

Sapolio 34 

Sardines— . 13 

Sauce  and  Condiments . 5a 

Sauer  Kraut...—.. . 46 

Scale*  . . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . 32 

Seeds  53 

Shoe  Dressing .  6 

Shot....— .  4 

Smoked  Fish— . 34 

Soap,  all  kinds..— . 54 

Soda- Bicarb— . 33 

Soft  Drinks. . . . 53 

Soups . 13 

Specialties . 54 

Spices . 33 

Whole . 57 

Starch . 38 

Stove  Polish . 58 

Soap  Powders. . 53 

Segars . 64 


Sugars. .  1 

Sulphur . 47 

Sundries . 39 

Syrups . 60 


>•*«•*•••••••< 


50 

3  * 

4 


Tacks 

HMMUmiMMIl 

Tapioca . 

Tar . 

Teaa...... . . 

Tobacco,  Chewing..... . 6 

Smoking— . . . 64 

Tobacco  Cutters— . 33 

Tubs . 6a 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 3a 

Vinegar . 43 


Washboards . 6a 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 39 

Wheat  Flour- . ag 

Wrapping  Paper . 41 

Wringers,  Clothes. . 

Woodenware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes.. 


.63 
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SUQAR. 

lonfectioners'  Lozenge,  XXXX . 

“  Powdered . . . 

“  Crown  A . 

“  Crystal  A . 

“  Coarse  Granulated . 

lagle  Tablets . 

Irystal  Dominoes . . . 

’ut  Loaf . . . 

'atent  Cubes . 

‘owdered . . 

Ixtra  Fine  Granulated . 

loarse  Granulated . 

granulated . . 

‘ine  Granulated  . 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . .. . 

1  “  in  25-lb  bags  packed  4  in  100- 

Ib.  bag . 

“  in  10-lb.  bags  packed  10  in 

z<x>-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

.  bags . . . 

“  in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 
cases . 


Confectioners’  A., 

1 —  Keystone  A . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . . 

9 —  California  B . 

o — Franklin  Extra  C _ 

1 —  Keystone  Extra  C.... 

2 —  American  Extra  C  .. 

3—  Centennial  Extra  C.. 

4 —  California  Extra  C... 

5 —  Franklin  C . 

6—  Keystone  C . . 


5-05 

5-05 
5-25 
4.  40 

5.15 
6 .20 
7.25 
5-7° 
5-i5 
5.00 
5.00 
5.00 
4.90 

4-9° 

4- 95 

4  95 

5  05 

5-  10 

5.10 

5*20 

5*20 

510 

5.10 
4.70 
465 

4. Co 
4-55 
4-50 
4-45 
4.40 

4-35 

4-3° 

425 

4  -20 

4.15 

4 .10 
4.05 
4-05 
4.00 
4.00 


TEA.  Per  lb. 

apans — Basket-fired .  18  (5)  35 

apans — Pan-fired — Common  to  fair .  17  @  23 

Fine . . .  24  @  28 

Choicest .  30  @  38 

’ormosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

’’oochow- Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

t  Fine .  30  @  35 

Choicest. .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 

fl 


Fine.. 


Choicest  . 


Choicest., 


Ceylon- 


..  27 

@ 

3° 

..  35 

(0 

40 

(o>, 

50 

(»} 

55 

••  15 

(0 

20 

«'• 

25 

(0 

35 

..  13 

(0 

20 

..  28 

<0 

3° 

••  35 

(0 

40 

••  '7 

(0 

38 

..  17 

40 

..  14 

(0 

15 

..  18 

(0 

28 

@ 

40 

Per  lb. 

;  &  ib. 

In  y  lb, 

.45 

•47 

.40 

.  42 

•35 

•37 

•45 

.40 

.45 

.40 

.45 

.40 

PACKAGE  TEAS. 

Lipton's  Teas — 

Ceylon  and  India,  No.  1. 

Ceylon  and  India,  No.  2.. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1. 

Black  and  Green,  No.  2.. 

English  Breakfast,  No.  1.. 

English  Breakfast,  No.  2. 

Formosa  Oolong,  No.  1. 

Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2  00 
Levering  Coffee  Co. — 

Tourist,  and  %s,  15,20  and  ^5  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea..  . 

Almoco,  lead  foil  package  teas,  y$  and  lA s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4° 

Tetley's  Tea —  Per  lb. 

y  lb.  or  *4  lb  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower. . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 


•  50 


5-lb.  Silver  Sacks . 

i-lb.  Silver  Sacks . 

.22 

22% 

54-lb.  Silver  Sacks . 

.23 

y -lb.  Silver  Sacks . 

•  23  'A 

54-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

.per  lb.  net 

•  25 

100  lb.  barrel* . 

.  l8 

5  lb.  silver  bags . 

.19 

1  lb.  silver  bags . 

•  19  'A 

■4  lb.  silver  bags . 

.20 

54  lb.  silver  bags . 

Packed  in  cases  containing 

100  pounds. 

.21 

-I- 

McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4 .00 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1 .40 

Purple  Ribbon  Brand,  ^  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's.  V2  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Brazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross .  per  gross  9.25 

Mica,  y  gross .  . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  p0rDo> 


y  lb.,  4  doz.  in  case. ...  1 .00 

J4  lb.,  2  doz.  in  case. ...  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16  75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  i-lb  ,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  J4  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4. 3754 

Leslie’s, 54 -lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie’s,  54-lb.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  Jb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82*4 

6  oz.  glass,  2  doz .  1  0756 

6  oz.  glass.  4  doz .  *-04 

6  oz.  glass,  6  doz .  1  03 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4  doz.. 
“  y  lb.,  4  doz . 

“  V  “  2  “  . 


Ralston  Baking  Powder,  1  -lb.  cans,  per  doz. 

“  “  “  lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  y2  doz.  case.. ..per  doz. 


"  % 

“  Vx 

Purity  Brand  5 


% 

Vx 


3 

'A 

I 

3 

3 


.86 

1.30 

2.40 

465 

2.25 

12.00 

2.50 
•  55 
•75 

6.00 

1.50 
.80 
•45 


BLACKING — Shoo.  Per  Gross. 

Shinola . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  **  **  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

**  **  2,  “  2.60 

“  “  3,  “  2.85 

“  “  4.  “  4-55 

“  5*  “  7-50 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING. 

Mason’s  Shoe  Dressing . 

Acme,  1  doz .  1 . 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  Frcncn  Dressing . 

“  Oil  Polish. . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemorc  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . .  2. 

Boston  Waterproof,  black .  2. 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2  . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Comoination,  russet . . .  2  . 

Star  Combination,  russet. . . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .aigc . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  2. 

Oil  Paste  black,  never  dries  up,  large  tins... 


Per  P'.t. 

•75 
1 5 
.78 
80 

8254 
825 4 
65 

75 
70 
70 

00 
00 

85 
85 

00 
75 
00 

85 

75 
75 
00 

75 
75 
75 

•4* 

85 

o© 

•7$ 
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GREEN  COFFEE.  P«  lb. 

Rio  Golden  Fancy.... . . . 09%®.  10 

“  Prime . . .  @08  34 

"  Choice . .  @08 

Santos  Peaberry ,  extra  fancy .  .  ia}4 

“  Fancy.. . 09  ^@.09  *4 

“  Choice .  @.09 

Maracaibo,  Strictly  Fancy,  Mild . .  ,ii34©.I2 

“  Choice..., .  @.1134 

Washed  Caracas.  Fancy . i334@i4 

Laguayra,  Fancy .  .  x  oJ4 

Jara,  Extra  Fancy  Old  Government . 10%  ® .  2 1 

“  Extra  Fancy .  ©.20 

"  Fancy .  ©.1934 

Mocha.  Hand  34  bales,  genuine,  finest..  ©.19 

Mocha  Seed,  Santos,  Fancy .  @.10% 

Mocha  Seed,  Santos,  Choice .  @.1034 

ROASTED  COFFEE  IN  BULK. 

Por  lb. 

RU.,  Extra  Fancy  Golden . 

'*  Prime . 

**  Choice . 

Santos,  Extra  Fancy . 

“  Fancy . . . 

“  Choice . . . 

Laguayra,  Fancy  . 

Maracaibo,  Choice . 

“  Fancy . 

"  Extra  Fancy . . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . . . 

Mocha,  Finest . . 

Ltpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . aa 

“  "  "  a . ao 

"  "  "  3. . 17 

“  “  •'  4 . 14 

Pack  In  a  j  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 1 7  34 

Eureka. . 1434 

Leader . . . 13 

Jap . . 

Special,  No.  6 . . 

Special  Drive . n 

Extra  Value  Blend . 1034 

Bargain  Blend . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

friosa .  1534  i5i’o‘s 

L>on .  13H  1354 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Salndo,  lbs . ao 

“  50-lb.  tins . . 

“  barrels . . . ig 

Vlv,  lbs . ,6 

"  50-lb.  Uni . . 

*•  barrels . 

Ground  or  pulverized  without  extra  charge. 


©is 

©.11 

©09M 

•13 

@•123* 

@.ia 
©•>4 
©  MX 
@.15 
© -1534 
@25« 
@.2434 
@.*3K 


Llpton's  Package  Coffee— 

Special . 26 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . 29)4 

Trinidad,  60  or  100  i-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 34 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  34 

Tumbala,  60  or  100  i-lb.  cartons . 16 % 

Quezal  (after-dinner),  sa,  24  or  48  34-lb.  cans 

per  34  lb . ^  -35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 2734 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 2034 

Almoco,  24  or  30  3  lb.  tins . 2034 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case . z4l\, 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 1434 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  «  Kosyr  "  :— 

50  tins  In  box . per  box  3 .90 

12  tins  In  box . per  carton  .95 

s lb.  tins.' . per  doz.  5.75 

George  Kioto’s  Sons — 

Floto's  Coffee  Essence,  34 -gross  Improved 

cans . per  gross  2.25 

Floto's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross  2 . 70 

Floto’s  Coffee  Essence,  34-gTOss  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .0434 

Floto's  Vienna  Coffee  Essence,  Manilla, 

34  gross . per  gross  a. 25 

Hummel's  Essence,  tin  can,  34  gross,  per  gross  2.85 
“  “  tin  ends,  “  “  *.70 

"  Improved  “  “  a.  15 

Chicory,  Sellg’s.  65’s . . . 0534 

“  English  Ground,  bags  about  160  lbs.  .0534 

“  Francks’,  stick,  65  lbs . 06 J4 

"  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0434 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  1.  50 

Duck,  kegs,  1234  lbs .  4.73 

Duck,  kegs,  634  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  1234  lbs . * . . .  2.65 

FG,  FFG,  FFFG,  kegs,  634  lbs . .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  2.00 

BB.  bags,  25  lbs .  2.25 
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BI.UING — Dry.  Par  Gross. 

Barlow’s,  small.  2  doz .  2.60 

“  large,  1  doz .  5.20 

Sawyer's,  No.  1,  6  doz .  1 .50 

“  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1 .60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  34  gross . 

Cream  Indigo,  2  oz.,  34  gross .  3.90 

Cream  Indigo,  4  oz.,  34  gross .  7.40 

Cream  Indigo,  8  oz.,  34  gross .  11.40 


BUTTER.  Perlb. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . . .  .33 

“  First,  “  . 31 

“  Second,  *'  .  .  29 

“  Third,  “  . 27 

“  Imitation  30-60 ’bs .  .25 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  .34 

Ladles,  30-60  lbs.,  bakers’  use . .  .23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20-50-lb.  bxs.  .36 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  .35 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes .  .34 

Sheal  (‘‘400’’)  Elgin,  so-50-lb.  boxes .  .33 

Sheaf . . . .  ,30— ,  32 

B.  S.  Gilt  Edge,  cartons .  .36 

Gumse,  pounds  or  half  pounds .  .33 

Belle  Spring .  .31 


CANDLES.  Perth 

P.  AG.,  8’s,  30  lbs  .  . . . . .  ,10% 

“  16’s,  “  . u% 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . .  .oSM 

Searchlight  Hotel,  16’s,  30  lbs .  ogff 

Peerless  “  “  “  . 10V 

Bright  Light,  “  “  . per  box  2  50 

Werk's,  8’s,  30  lbs . . 

“  i6’s,3olbs . . 

Carriage  Candles,  size  6x134 . 19 

Martha  Washington,  long  zas . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 .  ao 

Mason’s,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 
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Jelly  Tumblers— 

Barrels,  s2  doz . per  doz. 

(No  charge  for  bsuTels.) 

Jar  Tops  and  Robbers — 

Mason's  Caps,  34  g»o.,  no  rubbers,  per  gro.  1.7c 
Jar  Rubbers — 

Lip,  wide . per  gross  ,Sj 

Acme,  wide,  1  doz.  cartons . per  lb.  .4! 

“  medium,  1  doz.  cartons .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium. . perlb.  .a 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  doz. 

“  Sage .  *< 

“  Thyme .  " 

“  Savory .  11 

"  Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  1 
doz.  Sage,  34  doz.  Thyme, 

34  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  1  doz . per  dos. 

34-lb.  “  «  .  « 

3<-lb.  “  •*  .  *• 

34 -lb.  screw  cap  bottles,  a  doz . per  doz. 

34 -lb.  square  cans,  a  dos. .  " 


•*5 

•»! 

•»5 


■42 

•75 

•»5 

X 


CANNED  GOODS. 

romitoet—  Per 

Mrs.  Hancock’s  Frying .  x 

Frying,  Good  Luck  Brand. .  x 

DuBois'  Frying .  x 

Jersey  King,  No.  3,  Standard  Jersey  .  x 

Blue  Hen  Chickens,  No.  3 . 

Rio  Grande,  fancy,  Jersey .  x 

Silver  Lake,  fancy,  Jersey .  x 

Alta,  No.  2 . 

Alta,  No.  10,  1  doz . 3 

Bull  Dog,  No.  2 . 

Lima  Beans — 

Tinsley '8.  extra  small .  x 

Silver  T-ake .  x 

Little  Darlings . „ .  x 

Acorn . x 

Early  Autumn . 

Boyer's,  No.  2 . x 

Oxford,  Maine  packed . 

String  Beans — 

Extra  Fancy .  1 

Cloister,  fancy  N.  Y .  1 

Mikado,  Penna.,  fancy . 


Dc 

2  5 
IS 
.12 
01 
•9 
05 

.ia 

.70 

10 

.67 


3° 

15 

•95 

07 

87 


.65 
•  45 
.00 


You  Want  to  Hake  Honey — 
Here’s  One  Way 


Sell  Spring  Garden  Tea  to  every  customer  who  wants  tea — 
you  11  please  most  of  them.  You  can  get  60c.  per  lb.  for  it,  and 
you  buy  it  from  us  at  the  prices  named  below — 600  per  cent,  profit. 


In  100-lb.  Barrels 

18 

In 

S-Ib.  Silver  Bags 

© 

•  Sag 

19 

In 

1-lb.  Silver  Bags 

sf = 

’  =  C  O 

Wi 

In 

Vi- lb.  Silver  Bags 

-0.2  0. 

20 

In 

i4-lb.  Silver  Bags 

isf 

•  c_ 

21 

cents  per  lb.  net 
cents  per  lb.  net 
19V2  cents  per  lb.  net 
cents  per  lb.  net 
cents  per  lb.  net 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Aoust.  FOR  SAMUEL  RAE  A  CO.,  Luhom,  Italy 


You  Can  Use  Kerosene 
Gas  or  Gasoline 


The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 


ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


What’s  in  a  Name? 


We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
‘  ‘  The  bottom  as  good  as  the  top,  ’  ’  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples, and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 
Put  them  in,  and  your  troubles  iu 
this  direction  are  over. 


BOWN  BROTHERS 

Despatch,  New  York 


COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 
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oyer  s,  is . 

corn,  3s . . 

corn.  No.  2.. 
afe,  No.  2.... 


Ite  Wax  Bean*— 

com . 

_  mpion . 

insom,  N.  Y.,  No.  10,  1  doz. 


coi 

hai 

fin 


ed  Beans — 

.  &  M.,  No.  3 . 

.  &  M.,  No.  3,  tomato  sauce . 

ampbell's,  No.  2,  plain . . . 

ampbeU's,  No.  2,  sauce . . . 

xford,  No.  3 . - . 

arragansett,  No.  2,  tomato  sauce . 

arragansett,  No.  3,  tomato  sauce . 

an  Camp's,  No.  1,  sauce,  4  doz . 

an  Camp's,  No.  2,  sauce,  2  doz... . 

!oore  &  Brady,  No.  3,  plain . . 

[oore  &  Brady,  No.  3,  sauce..... . 

oore  &  Brady,  No.  1,  picnic  size,  plain . 

[oore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

ictory,  No.  1,  tomato  sauce,  4  doz . 

[artin  Wagner  Co.,  No.  3,  plain . 

[artin  Wagner  Co.,  No.  3,  tomato  sauce.... 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . . 

ihimmel’s,  No.  1,  sauce . 

thimmel’s,  No.  2,  sauce . 

ihimmel’s.  No.  2,  plain . 

uniter  Hill,  No.  3,  plain . 

uniter  Hill,  No.  3,  tomato  sauce . 

lider's  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

a-lb.  cans,  3  doz .  “ 

1 - lb.  cans,  4  doz .  “ 

x-gal.  cans,  %  doz .  “ 

innyside  Pbrlt  and  Beans,  plain  or  in  sauce- 
3-lb.  cans,  2  doz . per  doz. 

2- lb.  cans,  3  doz. .  “ 

i-lb.  cans,  4  doz .  “ 

x-gal.  cans,  %  doz .  “ 


Kidney  Beans — 

■an  of  Arc,  No.  2 . 

artin  Wagner’s,  No.  2,  2  doz . 

artin  Wagner’s  Extra  Quality . 

an  Camp's,  No.  2,  2  doz. . . per  doz. 

a— 

omlet . . . - . 

aris,  fancy  Maine . 

merlcan  Beauty,  extra  fancy,  .Shoe  Peg... 

ream  of  Susquehanna . 

aker's,  6.  W.,  whole  grain . — . 

loe  Peg,  Susquehanna . 

toe  Peg,  Osborn's . . . 

ark. crushed . 

ex,  No.  2,  Fancy  Whole  Grain . y.... 

anity.  No.  a,  Whole  Grain . . 

oyal  Exchange,  Whole  Grain . 


.82% 
x.05 
■  77% 
.60 


■75 

■65 

3-75 


s-35 

t-55 

■9*lA 

■92% 

.90 

■97% 

*■37% 

,&7% 

*■32% 

•8254 

.87^ 

.40 

•45 

■47% 

97% 

1.05 

•52% 

■SO 

■87% 

■  82*4 

•77% 

.80 

1.80 

1.40 

.90 

5-00 

•  95 
.70 
•45 
3.00 


■  82% 
•  72% 
.80 
.82^ 


1.65 

I  .20 

.91% 

•95 

.82% 

.85 
•75 
•  75 
.70 

■67% 

.65 
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Peas — 

French,  very  fine,  ioo  cans .  14  50 

French,  fine,  100  cans .  ia.10 

French,  medium,  100  cans .  zi  00 

Boyer's,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  1  >50 

Boyer's,  Sifted .  x . 35 

Boyer’s,  Early  June .  1 . 25 

Parrot  Junes .  1.10 

Jumbo  June... .  1.15 

B.  F.  F.  Junes .  1.02# 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  2 . 52% 

Beets — 

Red  Jacket,  No.  3,  small .  1.45 

Silver  Lake,  fancy,  No.  3 .  x  00 

Bohemian,  fancy,  No.  2 . 85 

Succotash — Belle  Rose,  fancy  N.  Y.  State .  1 .00 

§uaker,  extra  fancy .  x  05 

oland,  extra  fancy  Maine . 92% 

Spinach- 

Champion,  No.  3 .  1 .12% 

Shawnee,  No.  3 .  x.2754 

Farren's,  No.  3 .  1  25 

Farren's,  No.  10 .  4.00 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  a  do* .  x  .05 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 .  -92lA 

Andrews  &  Co.,  No.  2  . . 55 

Silver  Lake,  No.  xo,  x  doz .  2.25 

Asparagus — 

Extra  mammoth,  No.  a)4 .  4*5° 

Superior,  large.  No.  2 .  4*10 

Staple,  medium,  No.  2% .  3.95 

Swan,  medium,  No.  2 54 .  3.85 

Del  Monte  Tips,  No.  154 .  3-75 

Extra  Tips,  No.  i£4 .  3  70 

El  Dorado  Tips,  No.  1 54 .  3-6© 

El  Rio,  medium,  No.  254,  2  doz .  3.50 

CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  do*. 

Extra  Quality .  2.75 

Extra  standard .  2.6$ 

Pears — 

Bartlett,  extra  quality.  2%s .  2  65 

Bartlett,  extra  standard,  2%% .  2.60 

Bartlett,  standard,  .  2  *4° 

Cherries — 

Extra  quality,  2%s .  3*4° 

Standard,  254 .  3°° 

Peaches — 

Goddess,  No.  2%,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  2^4>  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No.  2%,  ex.  stand'd  lemon  cling  2.4754 

Valley,  No.  2}4,  standard  lemon  cling .  2  30 

Thistle,  No  254,  standard  lemon  cling .  2  2754 

Agate,  No.  254,  standard  lemon  cling .  2.2254 
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Lake  View,  No.  254,  lemon  cling .  2.10 

Lake  View,  No.  2}4»  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1 .60 

Columbus,  No.  254,  pie  peeled  yellow  free  ..  1.87J4 

Columbus,  No.  254.  pie  peeled  lemon  cling..  192 
Plums — 

Extra  standard  egg .  x .  75 

Extra  standard  green  gage . . .  1 . 75 

Standard  egg .  1 . 65 

Standard  gage . . . . .  1 . 65 

DOMESTIC  CANNED  FRUIT. 

Apples — 

Derby,  No.  xo,  x  doz .  3.40 

Pride  of  Shenandoah,  No,  3,  2  doz .  1 . 10 

Blackberries — 

Farren's,  extra  preserved,  No.  t .  1 .30 

Silver  Lake,  heavy  syrup,  No  2 .  x.ao 

Nigger  Head,  No.  2 .  1.0754 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2s .  x.io 

Blueberries — 

Loggies,  No.  2 .  1  50 

Loggies,  No.  xo .  6.85 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  wnite.  No.  2 .  1 .85 

Peaches — 

^Maryland  Leader,  yellow,  No.  3 .  1. 97 54 

Maryland  Leader,  white .  x  .92  *4 

P.  &  B.  yellow.  No.  3 .  i.*754 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Silver  Lake,  No.  3 . 1.50 

Fowling  Creek,  good,  No.  3 .  1.30 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No  2  1.90 
Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  x.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1 .90 

Defence,  No.  2 .  2.25 

Pine-apple— 

Phonograph,  grated,  No.  2 .  2.00 

Phonograph,  sliced.  No.  2 .  1.05 

Acorn,  grated.  No.  2 .  a  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced.  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Wallace,  grated.  No.  2 .  1.40 

Singapore  Chunks,  No.  iJ4,  4  doz .  1.1254 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.35 

Singapore,  cubes,  No.  i54,  4  doz .  x.io 

Wagner's,  No.  1,  cocktail,  2  doz .  1 .00 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . 85 


-IS- 

The  Paul  Taylor  Brown  Co'* 

Singapore  Pineapple,  extra  preserved. 

Tan  Chop  Hin,  chunks . per  do*.  .80 

"  1  44  44  .  “  .87W 

44  *34 "  "  .  41  1.X754 

••  x$4  “  sliced  .  “  1.35 

**  grated .  44  1.35 

44  2)4  “  whole .  44  1.85 

Packed  in  their  own  juice  : — 
x34*ib.  chunks, extra  heavy  syrup.. .per  do*,  x  .4* 
xtf"  sliced  . .  “  1.40 

CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  1,  4  doz .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  1,  4  doz .  x  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  y2,  flat,  4  do* .  2  20 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  Aat»  4  doz .  2’9° 

Star  brand,  No.  yKt  flat,  4  do* .  x.35 

Star  brand.  No.  5$ ,  flat,  4  doz .  2  25 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz . 1.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  1. 15 

Cotton  Bale,  pickled,  No.  1 ,  2  doz .  1.1254 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.52 

Underwood,  soused,  No.  2,  2  doz .  2.45 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer's,  No.  1,  2  doz .  1.0254 

Boyer's,  No.  2,  2  doz . .  1.90 

M.  &  B.,  No.  1,  a  doz .  i.oo 

Stewart's,  No.  2,  2  doz..* .  x  .95 

Stewart's,  No.  1,  2  doz . 95 

Victory,  No.  1,  2  doz . 97J4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain . .  1.47/4 

Gold  Label,  No.  1,  spiced,  4  doz .  8254 

Salmon — 

Foust.  Sockeye,  1  lb  ,  flat .  X  -8*J4 

Gibralter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  ,  flat .  1  25 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  x  .6754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


LAMSON  RAPID 
CASH  CARRIER 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 


ASK  FOR  BOOKLET  E  5 


Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  M&ss. 

1 

Philadelphia  Office,  500  Penn  Mutual  Building 


•J 
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Horseshoe,  No.  x .  1.45 

White  Bear,  red,  No.  1.  tall .  x.35 

White  Raven,  %s . yS 


Plata. 

Chancerelle,  %st  key .  25  .00 

La  Champagne,  *^s,  key .  17  00 

Billet,  small  J^s . . .  14.00 

Tricolore,  .  9.00 

SARDINES — Boiclssi. 

La  Champagne,  ^’s,  key . . .  17.00 

Cadeau,  key . .  >5.00 

Import  oil — 

French, 

Mart  oil .  9.75 

Yi*.  Martels .  13  25 

Morel,  %%,  boneless .  17.50 

3^s,  Aurora,  smoked .  8  00 

M  uatard — 

Us,  Irma,  xoo  cans... . .  3.40 

Us,  Eureka,  key,  xoo  cans .  3.27/ 

Luncheou,  xoo  cans .  3.X0 

yA  s,  Fox,  100  cans .  3  40 

Us,  Underwood's,  50  cans. .  3.95 

«s,  Irma,  50  cans,. .  3.45 

%»,  Harbor,  48  cans,  wrapped .  3  40 

Us,  Booth's,  extra,  in  cations,  50  cans.. .  s.75 

Us,  Continental,  key,  48  cans .  2.50 

Vs,  Blanch viUe,  50  cans. .  2.30 

OU- 

Us,  Irma  100  cans .  3.65 

%b,  Continental,  key,  100  cane . 3.40 

Le  Baron,  100  cans .  3.20 

Gold  Label,  5tfs,  oil,  xoo  cans.. .  6  40 

"  ^s,  mayonnaise  dressing,  xoo  cans  6  *  40 

“  19  99  so  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins .  13. 00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour’s  Vsribest,  with  key,  No.  1, 2  doc .  x  .35 

99  99  with  key,  No.  2,  x  dox .  a. 35 

Fairbanks,  with  key,  No.  x,  2  dox .  x.25 

“  with  key,  No.  a,  x  dox .  s.25 

“  with  key.  No.  6,  1  dox .  6.90 

“  with  key.  No. X4,  %  dox  ,  per  case  8  •63 

-ibby  s,  with  key,  No.  1, 2  dor . ..  x.35 

99  with  key.  No.  2,  1  dox .  2.35 

Chipped  Dried  Beef. 

No.  x,  s  dox .  2.00 

No.  J4,  2  dox .  x  .15 

3lass,  No.  %,  a  dox....... .  1.45 

jlats,  No.  1,  2  dox .  2.45 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dox.  2  82  J4 
Beechnut  Sliced  Beet,  No.  J4, glass  jars, per  doz.  1 . 75 
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Acme  Sliced  Smoked  Beet.  Per  doz. 

Large  tin*,  2  doz . . .  2.60 

Medium  tins,  4  doz . .  1.60 

Medium  tins,  a  doz . .  1.65 

Small  tint,  4  doz . . .  1.00 

Large  glasz  jar»,  1  doz .  a  .  85 

Special  jerz,  1  doz .  a.  60 

Junior  jam,  a  doz .  1.60 


Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  *-7*54 

Beechnut  Bacon,  No.  %,  glasa  jars .  1.65 

Acme,  large  glass,  1  doz .  2.75 

Acme,  junior  glass,  2  doz . . .  1. 60 

Roeet  Beet. 

Fairbanks,  No.  i,  2  doz .  «  30 

Fairbank’s,  No.  a,  1  doz. .  2.25 

Armour’s,  No.  1,  2  doz .  1.3 2% 

Armour’s,  No.  2,  1  doz .  2.35 

Libby’s,  No.  1,  2  doz .  i.jo 

Libby's  No.  2,  1  doz .  2.20 

Klngxii  s,  No.  1,  2  doz . . .  1.15 

Klngan’s,  No.  2,  1  dot .  2. is 

Lunch  Tongue. 

Fair  bank No.  1,  2  doc .  2.2. 

Libby’s,  No.  i,  1  doz .  a  . 90 

Armour’s,  No.  1,  a  doz .  a. 70 

Whale  Oz  Tengae. 

Fairbank’s  No.  2,  1  don . . . .  7.00 

Libby’s,  No.  2%,  1  dox . . .  10.00 


Pottod  Ham  or  Oz  Tongtna, 

Armour’s  Veribeat,  No.  J^,  4  doa . „„ . 45 

Armour's  Vorlbest,  No.  X,  2  doe...... . 80 

Libby’s,  No.  X,  4  doe . . . 4S 

Libhv’e,  No.  X.  4  do* .  80 

R.  &  R.,  No.  X.  4  doz .  1. 15 

R.  &  R.,  No.  X,  2  doz .  1.95 

Pottod  Chicken  nr  Turkey. 

Armour's — 

No-  4  do* . 87X 

No.  )<,  *  doz .  1.45 

Libby's — 

No.  X,  4  doz . 85 

No.  2  doz . x.50 

R.  &  R.,  No.  4  doz .  1.75 


Boned  Meats. 

Curtice  Brothers,  “  Blue  Label"—  Per  Dox. 

Chicken,  No.  % .  *.85 

“  “  1 .  5.00 

Turkey,  “  % . 2.85 

“  “  * .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11 .00 

Whole  Ham,  No.  i}4 .  9.00 

Whole  Ham,  No.  2J4 .  13.50 


li- 


Dxvillcd  Monte. 
Curtice  Brothers,  “  Blue  Label"— 

No.  s  o*. 
Per  Do*. 

. — .  1.50 

Tongue... .  1.30 

Chicken . . . o.xo 

Turkey .  2.10 


No.  1001. 
Per  Do*. 

a. 50 
1.50 
3- *5 
3  «5 


Potted  Monti, 
Curtice  Brothers,  “Blue  Label’’ — 

No.  V Tin. 
Per  Do*. 

Ham .  1.25 

Tongue . . ....•••••••••  1. 25 

Chicken .  1.95 

Turkey .  1.95 


No.  X  Tin. 
Per  Doz. 

2  25 
2  25 
3. co 
3.00 


Samps. 

Solder’s  Tomato  Soup — 

3  lb.  cans,  2  doc . 

2  lb.  cans,  a  doz . 

1  lb.  cans,  4  doz . . 

Gallons,  cans,  %  doz . 

Schlmuiel’s.  assorted  t  lb.,  4  doa . 

Campbell’s  Assort  ,  No.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  1,  4  doz . 


per  doz. 
*35 

*•33 

.90 

5.00 

.«< 

.85 
■  87  Vt 

.85 


Curtice  Brothers, 1 


Consomme.. 


Blue  Label 
Quarts. 
Per  Dos. 
3*5 


Pints. 
Pet  Doz. 


Boullon . . .  3.15 


3-*S 

3*5 


Beet 
Julienne.. 

Prlntanier .  3.1$ 

Vegetable .  3.15 

Tomato  . .  3 .15 

OxTalL .  3.  iS 

Mock  Turtle .  3.15 

Tapioca  Crecy .  3.15 

Pea . 

Mutton  Broth . 

Clam  Chowder . 

“  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 50 

Terrapin .  7.25 


3*5 

3-*5 

3*5 


*•75 

*■75 

*•75 

*•75 

*•75 

*•75 

*•75 

*•75 

*•75 

*■75 

*■75 

*•75 

*•75 

*•75 

*•75 

*•75 

*•75 

*•75 

3-5° 

3-75 


K-Plnti. 
Par  Doz. 
■  aj 
■*5 

•  *5 
•*5 
•5 

•  »5 
•*5 

•5 

•  *5 
•*5 
•*S 

•  *5 
•*5 

•  *5 
•5 

•«5 

•  »5* 

•  »5 
.00 

•  *5 
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CANDIES  AND  CONFECTIONERS 


Croft  &  Allen  Co.— 

Kxtra  Mixtures. . . . . 30-lb .  pails 

Cream  JeUy  Mixtures.. .  “ 

Klcroften  Mixtures. .  “ 

Nobby  Mixtures . . . . — ....  “ 

Cadella  Mixtures .  “ 

Flue  French  Mixtures .  " 

French  i  Creams. .  “ 

American  Mixtures . . .  “ 

Variety  Cut  Drops... .  “ 

Darling  Mints .  “ 

Golden  Drip  Bar . . . 15-lb.  boxes 

Sour  Balls . 30-lb.  pails 

Pancella  Cream  Chocolate .  “ 

I  X  L  Assorted  Chocolate .  “ 

King  B  Assorted  Chocolate.. .  “ 

No.  1  Fine  Assorted  Chocolate...  ** 

Nonparlel  Drops . . .  '* 

Chocolate  Covered  Carameli .  “ 

Dairy  Chocolate  Chips . ...15-lb.  palls 

Chocolate  Mints . 30-lb.  palla 

Honey  B  Comb . ai-lb.  palls 

Cream  Cocoanut  Balls . 18-lb.  pails 

Cream  Peppermint. . ..30-lb.  palls 

“  Wlntergresn . . . 

Wellington  Caramels  . . ...ss-lb.  palls 

FrosenMilk  “  jo-lb.palls 

Soft  Jelly  Gum  Drops .  *  ’ 

Superfine  «*  . . .  •• 

Jelly  Beans .  “ 

WlntsrgTeen  Lossngsn  . .  *• 

Mint  ••  ft 


Per  i 
.08 


:3 


.09 

.IS 


•  ■:• 
•09 


•  ot 
■  oS 
.08 


.11 

.is 


.11 

.it 


,n 


•  It 

•°5 


.<1 

•  ic 


.05 

.IC 


.0! 

•°S 


Assortod  **  . .  •• 

Conversation  “  . . a8-lb.  palls 

C.  ft  A.  Crown  Stick  . . 30-lb.  palls 

Pancella  Chocolate,  i-lb,  boxes,  30-lb.  cases 

Rock  Candy,  assorted  . . . . 10-lb.  boxes 

Penny  goods . . . ..,10  boxes  In  case 


•°5 

•°5 


.1: 

.09 


4.5c 


CAT8UP. 

Beef  Steak  Catsup,  Medium . 

Campbell’s,  No.  8,  2  doz . 

Campbell's.  No.  8,  Tobasco  . 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz . 

Home  Made,  No.  8,  4  doz . . . 

Waldort,  medium,  12  oz.,  screw  top,  s  dos. . 
Snider’s  Catsup  : — 

Pints,  s  dos . . 

X -pints,  s  dot . 

Quarts,  1  dos . . 

Gallons,  6  jugs  In  crate . per  jug 


Per  Pi 


•s; 

t.35 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 

Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  * 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  yon  write? 

40  cents  a  pound 

Packed  in  J4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  6  ALLEN  CO.  Philadelphia 


Y on  Cannot  Afford  to  be 
Without  It !  ^ 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan  s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING,  NEW  YORK  CITY 
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ketchup. 

Htlca’i "Blue  Label"  Tomato  Ketchup:— Per  Caie. 

Small,  15  bottles  in  cate .  3.00 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  In  case .  3-75 


< 

CHOCOLATE  AND  COCOA. 

alter  Baker  &  Co’s : —  Per  lb. 

Premium,  it  to  15  lbs . 35 

Caracas,  sweet,  6  lbs . . . 3? 

German,  tweet,  it  lbs . . a  5 

Auto,  sweet,  6  lbs . 32 

Cocoa,  V-lb.  cans,  tt  lbs.  In  box . 36 

Cocoa,  %-\b.  tins,  6  lbs . 36 

’.  H.  Baker  s:— 

Best  Cocoa,  %-Yb.  site . per  lb.  33 

“  J-lb.  “  .  "  .34 

Premium  Chocolate,  V®.  it  lbs . 31 

“  Vs.  it  lbs . 31  V 

Best  Sweet  Chocolate,  Vs . 20 

Best  Sweet  Chocolate,  1-5S . 20 

ershey's— 

Milk,  Hs,  6  lb . . . per  box  1.55 

ocoa,  Epp’s,  V-lb.  tins,  7  lbs . 4* 

“  Van  Houten’s,  6-lb.  boxes,  l-lb.  tins, 

per  tin,  .72 

•<  "  6-lb.  boxes,  V_'b.  tins, 

per  tin,  .37)4 

"  “  6-lb.  boxes,  V_'b.  tins, 

per  tin,  .19 

“  Huyler’s,  V*>  6  lb . 43 

••  “  Vs,  6  lb . 45 

tnsdorp’t  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

V-lb.  round  cans . 19  * .  *7 

54-lb.  “  . 30  3  60 

i-lb.  “  . 59  7-o8 

iV-oz.  “  50  cans  In  case  .07 

Per  lb. 

5-lb.  “  . .  -55 

ensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

*•  8  to  lb . 28 

Plain  Cooking  Chocolate,  V"lb.  cakes . 36 

looker’s  Cocoa  Powder — 

V-lb.  tins,  2  doz.  in  box . per  doz.  1.88 

V-lb.  tins,  2  doz.  in  box .  “  3.5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . ...per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .5° 
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Wilbur’s  Cocoa —  • 

Breakfast,  V-'b.  tins,  6-lb.  boxes . per  lb.  .37 

“  V-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  Vs,  12-lb . per  lb.  .30 

Sweet  Clover,  J4»,  6-lb . per  box.  1 .65 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  Vs.. . 36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  V® . 28 

Premium  Chocolate ,  V  * . — . 3° 

[deal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  V-'b.  size . per  lb.  .40 

“  “  i-lb.  **  .  “  .41 

11  Baking  Chocolate,  V-lb  size .  “  .27 

“  “  “  v-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-lb  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  1.65 

Lowney’s  :— 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  V-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  V-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  V"lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  V-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  V-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  hftb-lb. 

tins . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  V-lb- 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  Va¬ 
tins  . 38 

Cocoa,  12-lb.  boxes,  6  Doxes  in  case,  V-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  V-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

12"  “  6  “  “  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs. ,  12  bxs.  In  case,  V  lb.  tins  ‘  ‘  34 

V-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . .  1.75 

Peter's  Milk  Chocolate: — 

No.  61 — V  lb.  size,  croquettes . per  lb.  .48 

No.  62— V  lb.  “  “  .48 

No.  63— V  lb.  “  flat  packets .  “  .48 

No.  64— V  lb.  . .  “  -48 

No.  93—  J  lb.  “  “  “  “  48 

No.  66 — %  lb.  “  “  “  “  .50 

N0.67— *lb.  “  “  •*  “  .50 

No.  68 — A  lb.  “  *‘  “  “  -30 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 4° 

Croft’s  Cocoa,  Js,  2  doz.  in  box .  1.95 

“  “  Vs.  61b.  “  39 

“  “  Vs.6*.  “  38 

“  “  is,  12  lb.  '*  37 

••  *«  5  lb.,  6  cans  In  box . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  Vs.  12  lb-  “ 

“  '*  Vs,  12  lb.  “ 

Hawley  &  Hoop’s  Breaklast  Cocoa — 

A  No.  1,  V-lb-  tins,  12  in  box . 34V 

“  V-lb.  “  24  “  . 35M 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

%-lb.  “  “  24-lb.  “  ....  “  .29 

Special  IO-C.  packages,  30  to  box. ...per  box.  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  V-lb-  tins,  6-lb.  boxes . 36^ 

“  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  ia-lb.  “  . 29 

“  J-lb.  “  6-lb.  “  . 3»% 

“  J-lb.  “  12-lb.  "  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %s,  6-lb.  boxes . 26J^ 

“  Vs,  12-lb.  “  . 26 

Buster  Brown,  5-c. ,  48  cakes . per  box,  1 . 35 

“  3-C-.72  “  .  “  I-4° 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 27V 

V-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . 80 

40  “  “  48  to  case . ....  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 7I 

CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz . 3.15 

Challenge,  4  doz .  4*^o 

Defiance,  4 doz .  4-3® 

Magnolia,  4  doz .  4.  80 

Rose,  4  doz .  4.65 

Dime,  4  doz .  3.  90 

Winner,  4  doz .  4.65 

Baby,  1  doz.,  glass .  1.90 

Keo  Cross . . .  4.60 

Peninsular .  4 . 60 

Dr.  Hand's,  2  doz .  3.10 

Leader . 

Banner, 4  doz .  4.50 

Star,  4  doz .  4.(0 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2  20 

Yacht,  family .  3  50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3  95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  30 

Pet,  <-c  size,  6  do* . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4.00 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \  ... 

densed  Milk  ../5  0U 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Sliver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


A  Balloon  Race 


ias  recently  been  held,  in  which  all  records  for  distance  have  been  eclipsed.  Be  careful  and 
systematic  handling  they  were  kept  near  enough  to  the  ground  to  accomplish  the  purpose 
>f  the  test.  They  were  under  perfect  control  at  all  times,  except  for  direction. 

Think  of  the  perfection  of  the  bag  which  retained  the  gas  sufficient  to  carry  the  weight ! 

A  SMALL  LEAK  would  have  made  these  results  impossible  ;  the  gas  would  escape 
ind  the  balloon  come  down. 

THE  SUCCESS  of  your  business  depends  upon  tbe  degree  of  protection  secured  in 
randling  your  goods.  A  small  loss  on  each  weighing  will  surely  and  steadily  decrease  your 
profits.  You  must  avoid  it. 

MONEYWEIGHT  SCALES  are  proven  to  be  the  only  scales  which  will  handle  your 
yoods  without  loss.  The  immense  number  of  successful  merchants  using  them  is  proof  of 

Dur  claims. 

A  short  demonstration  of  our  scale  will  convince  you  that  they  will  save  you  money. 
Will  you  let  us  prove  it?  If  so,  send  in  the  attached  coupon. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . . . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET  and  NO . . . 

TOWN . 

STATE . 


Moneyweight  Scale  Co. 

35  State  Street,  Chicago 

LOCAL  OFFICES 

1 1  E.  14th  Street,  New  York  City,  N.  Y.  1651  N.  8th  Street,  Philadelphia,  Pa. 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  tf-lb.  pkgs.,  15  lbs.  to  case  .23% 

“  “  J4  lbs . 22% 

Dunham's,  5-cent  package  : . 29 

“  . . 6 

"  «• . *8 

“  Haandtfs . 26% 

Franklin  Baker  Co’s— 

Brazil,  70  ^-lb.  packages .  a. 50 

"  35  S-!b.  "  .  a. 50 

"  38  J^-lb.  and  16  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  3.30 

“  Shred,  in  palls,  20  lbs . 11 

"  “  In  boxes,  25  lbs . . 1054 

11  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . zz 

“  Inboxes . 10% 

“  “  In  barrels,  140  ibs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10& 

“  Slice,  “  iso  lbs . 10% 

•  Strip,  «  iso  lbs . roX 
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Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09%  .10 

Iced  Vedette  Wafer . 07V4  .08 

Lemon  Bar . 08^  .09 

Man*  in- the- Moon .  .08 

Milk  Lunch . .. . 07  *°7% 

Orange  Cookie* . 07%  .08 

Quaker  City  Mixed . 07X  .c8 

Salted  Strips . cS%  .oj 

S  ltines  .  .12 

Soda  Biscuit  XXX . o6}4  .07 

Spiced  Wafers . ..  -07ft  .08 

Sunshine  Cookies  .  '  .07  U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06 %  .07 

Package  Goods —  Per  doz. 

Animals . 5  > 

Butter  Thin .  x.oo 

Gingerettes .  1.0; 

Gold  Medal  Soda  (small) . $0 

“  “  (large)  . 90 

Graham  Wafers .  1  co 

Ivinettes .  x  00 

Milk  Lunch .  i.eo 

Our  Ginger  Snaps .  53 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  oj 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  oS% 

Oyster  “  . 08  .0854 

Wine  Scroll......  . .  -io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins'  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07J4  .08 

Brown  Edge  Water .  #io 

Butter  Thin .  12 

Clover  Mixed .  .08 

Cocoa  nut Rlople .  .  xo 

Cocanut  Taffey  Bar  .  ,12 

Cookie  Mixed . 08J6  .09 

Crystal  Bar .  .09 

Fig  Bars .  #io 

Frosted  Spiced  Wafer .  .09 

Fruit  Cootues . o8J4  09 

Fruit  Gem .  ,08 

Grandma  Cookies . .  .08  $4  .09 

Roney  Jumbles.  XX . 09 %  ,10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak .  .09 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  in  case,  per  doz.  z .  15 
"  with  Horse-radish. p.  dz.  1.15 
Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  x.75 
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Weln  Sent,  In  bbls . • . ....per  gal. 

“  •  gallon  stone  jars . per  jar 

5  gallon  kegs . . . per  keg 

Mus  ' 


Prepared  1 


lustard,  In  bbls . per  gal. 

"  in  15  gallon  kegs..per  gal. 

“  ‘  In  10 

;*  “  In  s  ••  **  .25-. 40 

“  "  In  2  gallon  gratis. ..per  pall  .75 

Prepared  Special,  with  spoon,  1  doz.  In  case,  * 

per  doz . 95 

“  Sifting  top,  2  doz.  In  case.....per  doz.  .46 
"  with  Horse-radish,  2  doz.  m  case, 

per  doz . 95 


IMPORTED 


.22 

.36 

•3* 

.90 

.26 

3*5 


.19 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

•••••• . - . loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ra  In  case.. per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  dor . 

Parmesan,  grated,  ready  for  u»e,  small  bottles, 

per  doz .  i.75 

Olmutzer  Hand  Cheese,  100  in  box .  2.25 

Edelweiss, Romatour  and  Bier-Kase...per.doz.  4 .00 

American  Swiss,  No.  1 . loal  .19  cut  .20 

“  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  18  ;  %  box, 

18;  less . . . 

Muenster  Cheese .  . per  ib. 

Brick  Cheese,  No.  r .  “ 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box.- . ’.’.per  box 

“  (Gem  size),  6  In  box .  *' 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  In  care .  “ 

Picnic  size,  2  doz,  in  case .  11 

Trial  zize .  «* 

MacLaren  Imperial  Cheese,  Clnb  slze.per  doz. 

“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

"  7‘  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  35  In  box . per  box 

Star  Cream,  or  Pblla.,  ra  •*  ....  “ 

MiniatureCream.orPhlla.ia  “  ....  *• 

Hand  Cheese,  8  doz .  «< 

•<  4  <<  . <> 

“  4  “  Thttringer .  11 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box 

Schutzcn  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
"  ‘  lb. 


1.4 

1  2 


z-lb.  packages . —per  lb 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight). . per  lb. 

Wiener  Wuratel,  16  In  tin . per  dox. 

«  8  «  .  it 

Carlsbad  Speck  (Imported  Bacon) .....  « 

Imported  Cervelat  Sausage  (Rolfrs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  rs  less,  per  lb. 

“  “  long . „  “ 

“  Mortadella,  Dry . per  lb. 

“  Knack wurst,  23  In  box,  per  box, 

#4-75 . per  doz. 

"  Cervelat  (E),  50  and  100-lb.  boxes, 

.31)4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

1b.  boxes,  .20;  less- . 

"  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16)4  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

Cervelat,  E.  Gothacr,  50  and  zoo-lb. 

boxes,  .23)4;  leas . 

“  Salami  (E),  50  and  100-lb.  boxes, 

•  2Z  ;  less . 

“  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .20];  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 
boxes,  .17;  less, 


Ah 


4-7: 
2.7; 
•3= 
•4* 
3-7: 
.6; 
3. a 

•  2 


t.4t 


•  2: 

.Jl 

.it 

.2 

.a: 

.2: 


Tongue  Sausage . per  lb. 

Smoked  Braunschweiger  Liver  San- 


..per  lb. 


sage - 

“  Lachs  Ham . . . 

”  Petit  Delicatess  Frankfurters ,  plain, 

per doz . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck .  ** 

Mettwurst,  half-round .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . per  lb. 

Smoked  Thurlnger  Blutwurst . “ 

“  Pfefferwunt- . “ 


•9« 


•9= 

.Zc 

.13 

.14 


•*4 

.iS 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . 

"  (Derby  Brand),  quart  glass  jars 

per  doz . . . 

"  (Derby  Brand),  10-oz.  jars, 

per  dor . 

Calves’  Head,  In  ronnd  tins . per  doz. 

Pickled  Meats,  In  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


4- 75 

5-  75 


s  50 
1.65 
1. 00 


Why? 


Anybody  who  knows  will  tell  you  that  Corn  Syrup 
has  almost  completely  supplanted  sugar  syrup  in  some 
sections  of  the  country. 

\\  hy  ?  Because  it  is  smoother,  mellower  and  lacks 
the  sharp  twang  that  makes  sugar  syrup  disliked  by 
many. 

K&ro  Syrup  is  the  acknowledged  best  of  the  Corn 
Syrups.  Its  superfine  quality  never  varies,  and  all  job- 
Ik'is  handle  it  two  important  things  to  remember. 

Scaled  at  the  factory  in  10,  25  and  50-cent  sizes. 


CORN  PRODUCTS  MANUFACTURING  COMPANY 

Davenport,  Iowiw 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  mau  to  whom  you  sell  a 
package. 

Don't  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

15:  North  Third  Street 


BOSTON,  MASS. 
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5.50-6.50 


if 

eef  Salad,  in  glass . per  dos.  1.00 

“  “  In  pint  jars,  glass .  “ 

•<  '•  In  qnart  jars,  glass .  " 

»mb  tongues,  In  glass .  “  1  -6o 

IOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

iolland  Herring,  mixed,  “Y,  M.”  )4bbl.  5.50  60-75 

••  milkers,  “  %  bbl.  6.50  75-85 

««  mixed,  Standard,  bbl. 

34  bbl . 

Iolland  Herring,  milkers,  Standard,  bbl. 

34  bbl. . ..... 

Gotland  Herring,  mixed,  large  fulls,  bbl. 

34  bbl  8.00 . 

“  milkers,  large  lulls,  bbl 

)4  bbl.  8.00 . 

iarlnlrte  Herring,  Imported,  about  40  in  pail.  1.25 

loll  Herring,  Imported,  about  25  In  pail. .  1 . 00 

plced  Herring,  Imported,  about  40  in  pall.  1.00 

forway  Stockfish,  dry . per  lb.  15 

(atjes  Herring . per  paK 

BISMARCK  HERRING. 

*int  sire,  round  tins,  wtthikey . per  tin 

)uart  “  “  "  .  “ 

11  ii  <«  .  “ 


.20 

•35 

•55 

Z.IO 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

toll  Mops,  4  qt.  tin,  1.10,2  qt.  tin,  .60,  qt.  tin  .50 
Irat-Haring,  4qt.tin,  i.ro,  2  qt.  tin,  .60,  qt.tln  .40 


inglish  Sprats, ’36  bunches  per  box 
Cruger's  Roll-  and  Brat-Ha: 


iruger 
per  dor 


aring,  oval  tins, 


3.50 


RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  pails . 

lut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

.usstan  Sardines,  in  glass  jars . .per  dor. 


* 


•  7S 
.55 

1.05 

•  75 
2.75 
2.25 


550 
.60 
1 .10 
2.75 
•95 
1.50 

2 .00 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  dor  19  s®  54  kilo  Cans,  per  dz.  19  50 
34  “  “  to. 50  54  “  “  10.50 

Vi  “  “  5-5°  H  “  “  5.50 

A  “  “  2.75  i1.  “  “  a  75 

GERMAN  DILL  PICKLES. 


Regular  Size. 

50 '’“'bbi.—  “ 

1200. . . 

15  “  keg—  ** 

5°° . 

10  “  keg —  “ 

300 . 

5  “  keg-  “ 

150 . 

10  lb.  pail —  “ 

50 . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbi. 

10  “  keg . per  keg, 

10  lb.  pall......."  ."  . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitrkugeln . .  “ 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “ 

«*  No.  2,  6  “  ...  “ 

«  «  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . P®r  tin 

"  small  tins .  “ 


6.50 
2.  40 
1.25 


.18 
•  a5 


•  3° 

•  5° 
•75 

1 .00 

5-»5 

•55 


NORWAY  ANCHOVIES. 

Irlginal  Package . . . per  34  bbl. 

Repacked  in  5-lb.  pail . per  pail 

f“  in  10-lb.  pail . . .  ‘ 

“  in  5-gal.  kegs . per  keg 

“  In  74-lb.  flat  tins . per  dor. 

•«  in  34-lb.  tall  tins .  “ 

"  in  1 -lb.  tall  tins .  “ 

Taney  Kegs — ijtkeg,  .80;  34  keg,  .42;  54  keg, 
.33;  54  beg . 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  r6.oo 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

•'  pint  jars....... . ......per  dor.  6.00 

large  tumblers. 


small  tumblers.. 


*•35 

1.25 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
to  gal.  keg .  4-5» 

SUNDRIES. 

German  Egg  Potatoes,  (Original  Bags,  110-lb, 

bags,  per  bag . ••••  3.50 

Green  Kern . per  lb.  .ioJ4 

Potato  Flour .  “  -°8 

German  Dried  Pears .  -14 

Dried  Mushrooms .  “•  60-  100 

Juniper  Berries .  “  .°8 

St.  John's  Bread .  “  -05 

Bay  Leaves .  “  .06-. 08 
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EGG3.  Per  Dor. 

Nearby,  candled  and  selected,  30-dor.  crates...  .  36 
Western. . *4-.  35 

Storage . 20-.23 

CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .isK 
New  York,  Full  Cream,  new,  ist's,  to-lb.  bxs.14-.r5 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb., 
Anchovies,  in  oil,  %  bottles ., 

“  54 


COTTOLENE. 

302-lb.  tins . per  case 

i5  4-lb.  “  . 

6 10-lb.  “  . 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


Anchovy  Paste,  fancy,  per  dor . 

“  plain,  per  dor. . 

Bouillon,  Burnham,  pints,  2  dor.  In  case . 

“  “  %  pints,  2  dor.  in  case.... 

Capers,  Nonparlel,  %  gallon  kegs . 

“  “  Quart,  glass . per  dor. 

“  “  bottled,  %  sire...  .per  dor. 

((  l(  (1  I*  .  II 

H  II  II  <1  .  I* 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
“  med.  “  “  12  “  “ 

“  small  "  “  34  “  “ 

Cherries  In  Maraschino,  In  glass,  i-dor.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dr.  cse.  p.  dr. 

“  “  3  lb.,  2  dr.  case  '* 

Currie  Powder,  pints,  per  dor . 

“  40*-.  ;;  . 

“  2  or.,  . 

Russian  Caviar,  34’s . 

“  34 ’« . 

“  X'» . 

«  1*8 . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen’s,  per  case . 

Kippered  Herring,  6  dor.  in  case . per  dor. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb... 
“  “  Dinner  Biscuits,  per  lb... 

“  “  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  dor . 

“  “  34  pints,  per  dor . 

Salt,  In  4-dor.  stone  jars . 

Morris’  Extract  of  Beef,  4  or.,  per  dor . 

“  “  “  2  or.,  “  . 

Armour’s  Beef  Extract,  2  or.,  “  . 

"  “  “  4  or.,  “  . 

Anker's  Extract  of  Beef,  120  vials . 

**  “  “  4  or . per  dor. 

*«  •<  "  8  or .  “ 

<•  *«  “  16  or .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . . . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  “  . 
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5® 

25 

75 

75 

75 


1.5° 
7.  00 
2.35 
1 .90 
1. 15 
4-65 
500 

4-  75 
7.00 

.90 

2.20 
3-5° 
2.25 
1.30 
2.85 

5- 5° 
10.50 
20.00 
18 .00 
16  .00 
13.00 

z.60 
12 .00 

•x9 

.29 

•32 

x.25 

.60 

1-75 

6.50 

3- 55 

4-  45 

8.20 
4.00 
4.00 

725 

13-50 

28.00 

26.03 

24.00 


-*8- 

Truffles,  A . P"  tlxx>  -3° 

“  H .  “  55 

"  u .  “  r.J5 

“  74 .  “  2.  *5 

Shrimps,  Plclded,  small  sire .  1.00 

Dunbar's  Shrimps,  2  dor,,  per  dor .  2.25 

“  Figs  In  Cordial,  1  dor.,  per  dor .  5.00 

Bishop’s  Figs  in  Cordial,  1  dor.,  per  dor .  6  50 

Crystallized  Ginger,  r-lb.  tins,  per  dor .  4.00 

“  “  34-lb.  “  “  .  2.25 

Rose’sLlme  Juice,  per  dor .  3.60 

Victor  Rose  Water,  per  dor .  2.25 

“  Peach  Water,  per  dor .  2.25 

Pitted  Olives,  per  dor .  5 .35 


FLOUR.  P«Bbl 

King  Midas .  6.80 

Gold  Medal .  6.35 

Melbourne .  6.35 

On  Top .  6.70 

Ceresota .  6  40 

Pillsbury’s  Best .  6.35 

Taylor’s  Fancy .  5-5° 

Semper  Idem . . .  5  .00 

Pride  of  the  West .  5  •  25 

Sunbeam . . .  5*  x5 

Quaker  City . . .  6.  °° 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  a. 85 

Franklin  Pancake,  30  2s .  3.50 

Uncle  Jerry’s  Pancake,  40  packages .  a.jo 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat,  64  r)4s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Caks  Flour,  36  as .  3.25 

Ralston’s  Purina  Pancake  Flour,  36  2s .  3 .00 


HONEY. 

Domestic,  barrels . per  gal. 

Seiser’s,  lunch  bottles.  2  dor . per  dor. 

Selser’s,  medium  bottles,  2  dor . per  dor. 

Schlmmel'8, 10-  or.  bottles,  2  dor.  In  case . 

“  6- or.  *•  “  “  . 


.69 

•95 

>•35 

X-4S 

.90 


YC 

111  SHO 

ULD  H 

IAVE  THESE  FI 

ISH 

I  am  now  prepared  to  supply  you  with  the  finest  of  imported 
fish,  such  as  Holland  Herring,  Scotch  Herring,  Norway  Mack¬ 
erel,  Norwegian  Anchovies,  Sprats,  etc.,  at  the  lowest  pi  ices 
!  consistent  with  high-class  goods.  () 

1  I  am  also  in  position  to  sell  you  New  Grass  “  Kmenthaler 

1  Swiss  Cheese,  the  very  best  that  comes  to  America. 

Don’t  forget  that  I  am  headquarters  for  all  kinds  of  Delicat¬ 
essen  and  fancy  groceries. 

My  prices  will  appeal  to  you. 

CARL  WILDE, 

357  North  Second  Street,  Philadelphia 

These  Will  AM  Your  Fish  Trade 

There  is  nothing  more  inviting  and  appetizing  than 
good  Sardines.  We  believe  we  have  reached  perfection 
in  our 

“VITA  BRAND  ” 

These  are  Norwegian  Smoked  Sardines,  packed  in 
pure  olive  oil.  We  have  never  seen  or  tasted  any  quite 
their  equal,  as  only  the  very  best  of  autumn  fish  and  the 
purest  of  olive  oil  is  used  in  the  packing. 

Try  a  few,  you  will  send  for  more. 

F.  H.  PHILLIPS  &  CO. 

444-446  Greenwich  Street  NEW  YORK 

Philadelphia  Representative,  F.  II.  FROMM  &  CO.,  10  South  Water  Street 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


pi  ^nnnnn'<^,  r:  mm 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 


in  aaEjarriwG  to  kdvsrtisbrs  kindly  w©nticm  "grocery  “osli;v" 
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FARINACEOUS  GOODS 

Corn  Meal—  Per  Ba  i 


Lea's,  white,  Table,  ioo  lbs .  2.10 

"  yellow,  granulated,  ioo  lbs .  2 .  10 

“  “  table,  ioo  lbs .  a.oj 

Western  yellow,  ioo  lbs. . . .  1.70 

Mother's,  36  packs . 

Quaker,  36  packages . 

Farina,  Hecker’s,  34  i's,  per  case .  1.40 

“  Schumacker’s,  34  packages,  per  case..  1 . 15 


3.33J4 


Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush.  2.27)6 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 

Pea,  fancy,  N  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “ 


3.40 
3-35 
»•  35 


Peas-  - 

Green . per  bushel 

Scotch .  “ 

Split,  yellaw .  " 

'*  green .  “ 

Lentils— 

110-lb.  bags . per  lb. 

Less  quantity . . .  “ 


■95 

3.30 

S.I5 


.08 

.08X 


Shaker  Corn — 

Fancy,  barrels . . per  lb. 

Less  quantity . .  “ 


•  o6tf 

■06k 


Hominy — 

Lea's  Breakfast,  10  plcgs . case  1.65 

Lea’s  Pearl,  100  lbs . per  bag  3  25 

Schumacher's  Breakfast,  10  pkgs.  to  case...,  1 .35 

Western  Pearl,  100  lb.  bags .  1.65 

Western  Grits,  100  lb.  bags .  1  65 


Barley — 

OO . .  ,07 

No.  3,  100-lb.  bags .  4.10 


Noodles,  Climax,  34  10c.  pkgs.,  asst.,  case .  1.15 

"  48  3C.  P*gs  ,  case .  1.25 


asstd.,  34  5c.,  is  ioc.  case...  1.20 

Smith’s,  30  10  c.  packages .  t  .90 

“  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1,55 


Oatmeal,  B,  per  bbL 
“  “  kei 


egs  100  lbs.,  per  keg . . 


8.15 

4.12% 


-30 


H.  O.  Oats,  24  packages., 

Mother's,  id  packages . 

Quaker,  18  small  sixe . 

Quaker,  10  large  size . 


3.00 

‘•57 

■•55 

2.10 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . 

Avena,  per  keg,  90  lbs . 

Standard,  180-10.  bbls . . . 

“  90-lb.  bags . 


7.10 
3  65 
0.75 
3  35 


Sago- 

Pine,  bags  about  160  lbs . 

50-lb.  lots . 

Admiral,  Pearl,  24’s . 

Tapioca,  Instantaneous,  50  i's . 

Colburn's  Hasty,  36  pkgs . 

Minute,  #-gross,  per  box . 

Flake,  abont  135  Ids . per  lb. 

"  less  quantity .  “ 

Pearl,  130  lbs .  11 

“  less  quantity .  “ 


■°SA 

.06 

.08 

•o8}4 

•07  % 

3.85 

.06 

.0614 
.04  M 

.05 


Oaten  Gcads,  In  cases — 

Avena,  18  packages .  I.5a 

Banner  C  ats,  so  packages .  4  •  1 5 

Friends' Oats,  36  packages .  3.00 


Per  case 

1.50 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case 

Purina  Cream  Graham . . . per  bbl. 

Ralston  Barley  Food,  94  a’s . tper  case, 

Purina  Health  Food,  36  *'s,  Cartons  “ 

Purina  Pankake  Flour,  36  2s . 

Purina  Whole  Wheat  Flour,  ao  5's . per  case 

Egg-O-See,  36  packages . 

Egg-O-See  Corn  Flakes,  26  packages . 

Cook's  Malto  Rice,  36  a 4b.  packages . 

Cerealine  Flakes,  36  packaged. . 

Force  Food,  36  packages . . . 

Mapl  Flake,  36  “  . 

Shredded  Whole  Wheat,  50  packages . . 

“  «  95  “  . 

Cream  Wheat,  26  packages . 

Apetiza,  94  packages . * 

Flaked  Rice,  Cook's,  94  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Petti john’s  Food,  18  packages.. . 

Presto,  36  packages . 

Quaker  Puffed  Rice,  36  packages . 

Quaker  Wheat  Berries,  36  packages . 

Triscult,  30  packages . 

Kellozg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  size . 

Zest,  24  packages,  15  cent  size, . . 

Zest,  90  packages,  25  cent  size . 


3CS 


3- »5 
4  50 
300 
4. so 
a  70 
2 . 70 
4.ao 
2.60 

4- 05 
5*oo 
2.  60 
4-50 

2.85 
2  .to 
3-50 
4*25 
2.70 

2  •  75 
1 .80 

3  35 
2  .60 
2-75 

2.50 

2.P5 

2  25 

x  80 

3  9° 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats  etc. 

Per  case 

Cases, 2  dz.x  lb.  pkgs.  1.80 


gelatine  and  prepared 
DESSERTS. 

Knox’s  Sparkling . per  do* 

“  Acidulated . V  “ 

Cox’s,  large .  << 

“  small . ™  •• 

Plymouth  Rock,  Pink  or  White...™..  « 

Nel*on's . . . per  dox. 

small .  “ 

Bromangelon,  assorted  3  doz .  ** 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  ** 

Jell-0,  assorted  flavors,  2  doz .  u 

Jell-O  Ice  Cream  Powder,  2  doz .  « 

Chalmer’s,  shredded . 

Chalmer's,  granulated . .  A  #  w 

Chalmer’s,  No.  1  packages .  *  TT 

Peter  Cooper . . . ZZ’.Z'Z  '  5 

Tryphosa . dox. 

Imperial  Wine  Jelly . doz. 


i.  zo 
1. 10 
■•57« 
■95 

X .  20 

»•  35 
•  95 
•8?M 

.  8o 

■  87H 
•97  A 

I  .OO 
I  .OO 
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mac  aroni.  Perlb 

Sq""e'  ,S..lbt . °5* 

«  Marcaronl,  long,  ••  “i-ZI 

,  „  ,quar*  “  . - . . . o6l< 

Laroxa  Spaghetti,  long,  »5  lbs . 0,3 

‘‘  Vermicelli,  square,  •'  . 

Anger  Baking  Co.—  5* 

"  Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages .  j.  80 

24  10-cent  packages .  i.fo 

“ Plain"  Noodle*,  24  i-lb.  cartons .  1.80 

“  “  48  56-lb.  “  . 

Egg  Alphabets,  48  5-cent  packages 

1.80 
1.80 

brand  (French  style),  25  1/1  cartons .  2.25 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
“  “  481/2  “  5-c.  size  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  r/i  cartons .  2.00 

"  Golden  Seal ’’  Egg  Macaroni,  25  io-cent 

C4rtons .  1.88 

“  Imperiale  "  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages .  % 

Spice  Drops,  in  baskets,  20  lbs .  1 ,6. 

“  In  boxes,  12  lbs .  1  ,oo 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . per  bundle  .30 

Bulk,  is-lb.  wooden  boxes . _ . 08 


.90 

■92A 

•95 


Gelatine,  McKinley's... ZZ'.Z\\ZZ'.^^doi.  ”.'85 
Wetmore  s  Double  Refined.  36  ioc 

Kusto,  60  5-cent  packs . per  case  2.00 

Puddlne  assorted,  2  dor . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz  90 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 .  10.00 

. . .  16.00 

««  a  __  .  ,uu 

XO . .  go  00 

“  Stand,  No.  z8 .  4S  00 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  x, Tin  Scoop,  10.00  Brass,  14.00 

"  Sugar,  “  a,  “  7.00  “  9.00 

Tea,  “  3,  ••  6.00  “  7. jo 

"  Spices,"  4,  5 .00  “  l.lo 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale . rs.oo 

Standard  Cash  Register .  ao!oo 

Tea  Caddies,  round  front,  No.  s . per  dor  0  00 

“  a  ««  ,  n  2 

3 .  6.50 

A .  “  a  wsa 


I 


I  Wish 
Had  Some  Real 
Gelatine 


11 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine— the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 
it  has  seemed  to  be  snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

Chalmers’  Gelatine  is  old-fashioned  gelatine— nothin^ 
in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


Janies  Chalmers’  Sons 

Williamsville,  N.  Y. 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 
it  for  less  money  than  anybody  else. 


MILLER  &  ENGLAND 

z  Ol 2=14=16-18  Woodland  Avenue 
PHILADELPHIA,  F »A. 


WRIT1NC  TO  ADVERTISERS  KINDLY  MENTIOM  '•  GROCERY  WORLD 
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ob»cco  Cutter* . . .  >-5° 

iarm  Money  Drawers .  i .  so 

ag  and  Twine  Holder .  i.oo 

arrei  Covers,  Sunk  Handles,  si  In. ..per  doz.  a  .50 
"  Top  “  si  In...  “  s.oo 

«f  Cutters . . .  6.00 

ong  Borers,  Enterprise  No.  s,  iJ4  to  s  in .  1.60 

an  Openers,  “  Never  Slip” . per  dos.  .90 

topper’s  Can  Opener . per  gross  13.80 

keese  Cutters. . 8.00 

:offee  Mills,  Dell’s  No.  9 . . . .  3a  .00 

“  “  10 .  40.00 

“  “  is .  65.00 

rnlt  Augers,  s  prong .  1.50 

leasurlng.  Faucets. .  s.oo 


’biladelpbia  Scoop  Co’a  Sugar  Scoops  :— 

Indestructible,  No.  4 . per  dos. 

"  5 .  “ 

«  6 .  “ 

Kz.  Galvanised  Steel  Blades,  No.  3..per  dos. 


X  Quality,  No.  3.. 

“  4- 

“  «•- 


9.00 
13.00 
15.00 
4. SO 
S-40 

7-  30 

a.  60 
3.00 
3-40 


herer'e  Eclipse  Counters  : — 


No.  of 
Drawers. 
9 


Each. 
15. 00 
ao.oo 


No.  Length. 

6)4,  3  feet  8  Inches, 

8)4,  4  feet  10  Inches, 

»<>X,  6  feet,  15  *5  00 

I  /  J4 ,  7  feet  3  inches,  18  28.00 

14)4,  S  feet  6  Inches,  21  31.00 

16 X,  9  feet  8  Inches,  34  35.00 

i8)4,  10  feet  10  Inches,  37  40.00 

20)4,  is  feet,  30  45 .00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
tesc  prices,  f.  o.  b.,  Ilion,  N  Y. 


oales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

“  Ti  ••  iX 

II  If  f«  I 

If  II  II  J 

If  #f  II  ^ 

"  Grocers’,  without  welghu,  Brass 

Scoop  and  Braas  Plate,  No.  1 

If  If  II 

If  ff  If  | 

“  “  >'  a 

fl  ff  It  ^ 

“  Batchers',  without  weights, No.o 

ff  ii  ii  2 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cantons,  a  do x.  in  case . per  dot.  .  90 

Tins,  Keyed  (Jewel)  2  dox.  in  case..  “  .90 

Large  cartons  or  tins,  t  dox.  in  case  “  2  00 

Dime  Tumblers,  2  dox.  in  case 44  .90 

SHREDDED  FISH.  Per  doz. 

Swansdown,  2  doz . Tj1A 

Osprey,  2  doz . . . (o' 

Tidal  Wave,  2  doz . 40 


MACKEREL. 

soo  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x...  50. co  25.6013.00  2.75  2.25 
Ex.  Norway,  No.  2...  36. co  18.60  9  *0  2.05  1.69 

Ex.  Norway,  No.  3...  28.00  14.60  7.50  165  1.37 

Ex.  Norway,  No.  4...  24.00  12.60  6.;o  1.45  1.21 

Ex.  Bloaters,  xxx .  42.00  21.60  10.95  a. 35  2.03 

Ex.  Bloaters,  xx .  40. co  20.60  10.45  9  2  x-95 

Fancy  Shore,  No.  1...  38  co  19  60  10. co  2.15  1  77 

Med.  Shore,  No.  1  ...  27.00  14  to  7  25  1  60  1.33 

Large  Irish,  No.  2 . 23.00  ia.io  6.25  1.40  1.17 

Extra  Irish,  No.  2 . 22.00  11  £0  6  co  1.35  1.13 

Medium  Irish,  No.  2..  21  od  ii  io  5  75  1.30  1  .C9 

Small  Irish,  No.  2 .  20  od  10.60  5.50  1.75  1.05 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5.50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.  35 

Lab.  Split,  Lg.  No.  a.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10  4.10  z.oo  .85 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . 08 

Gilt  Edge.  40  lbs . — . 06% 

Favorite  Middies,  60  lbs . 12 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  so  lbs . 08 

White  Rose,  1  lb.  cakes,  24  lbs . c8^ 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08% 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  i  and  a  doz.  in  case....  1.30 

“  small  size,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  a  doz.  In  case .  1 .30 

Screw  Top  Jars,  a  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . 

In  original  cases,  450  lbs.,  )|c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .18 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .15 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box ...  1 .00 

“  “  100s .  “  1  95 


DOMESTIC  AND  FOREION  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . . . io)4 

Fancy  N.  Y.  State,  48  1  lb . 11 

Choice  N.  Y.  State,  50-lb.  boxes . 10 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22)4 

Standard  Royals,  25  lbs . 19 

Cbemes — 

California,  unpitted.  Black,  25  lbs . 16 

California,  pitted,  25  lbs . 30 

Currants — 

Gold  Medal,  recleaned,  36  is . o8>4 

Gold  Medal,  loose,  25  lbs . o8>4 

Private  Growth,  extra,  cleaned,  36  lbs . 08  )4 

“  cleaned,  30  lbs.  balk . 08 

Nectarines — 

White,  25  lbs . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . 14$$ 

Extra  Choice  Yellows,  25  ibs . 13)4 

Extra  Choice  Muirs,  50  lbs . 14 

Choice  Muirs,  25  lbs . 13 

Choice  Yellows,  25  lbs . 12)4 

Pears — 

Fancy  Caliiornia,  Bartlett,  25  lb . 13% 
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PRUNES. 

Boxes. 


s  >«  . 

f  u_: 

o  fl  rt 


20-  30,  25  lbs.. 

30-  40,25  “ . 10)4 

40-  50, 25  “ 

40-  50, 50  " 

50-  60,  25  “ 

50-  60,  50  “ 

60-  70,  25  “ . 08 

..  .07)4 


.09  >6 
0854 

•08  yt 


:»  . 
u 

a  f 1 
E&t 


■og}i 

.03*4 

.°8>4 

.07% 


•05K 

.06 

■05A 


60-  70,  50 
70-  80,  25 

70-  80,  50  " . 

80-  90,  50  “ . 06% 

90-100,  25  “ . 

90-100,  50  “ . 

100-120,  50  “  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver.... 

Ensign,  fancy,  pitted,  50  is . 

Raisina — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . .. . 

“  2  “  50  lb . .« . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Griffin  &  Skelly's,  fancy,  36  is . 

Euclid,  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs .  . 

44  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs  ,  net.. 
Orange  Peel,  fancy,  boxes,  xo  Its  ,  net.. 


Co 


.>*54 

.09 

•  C7& 

•c7  y* 

.07 

.07% 

.e8 

•  °7/4 
.07  , 
.07& 
.07% 
.07  & 

.09 

•c9 

.10 

.°9% 

•>7k 

•>7/6 

•>3 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. .  a .  70 

“  2S-  “  I  «  . 

“  z5-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  ifi-cent  size,  %  doz. 

25-cent  size  in  case  „ . per  case 

Case  No.  5,  1  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz 

24-12  oz.  package,  packed  2  oz.  In 

case . “  ** 

Perfection  Rye  Coffee  24  1  lb.  pkgs . - 


2.25 

2.50 


*•30 

2.05 

»-47X 


*-x5 


1.23 

2.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .6754 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz,  “  .80 


It  isn’t  so  much  a  question  of  “Getting  Along” — the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead ” 

Your  best  asset  is  “ENTERPRISE” 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


PRIMING 


MEASURING  PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 

The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


IN  IBIRITINC  TO  HC«BRTISEF?S  KINDLY  MENTION  *’  GROCERY  WORLD" 
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GROCERY  WORLD 
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..per  bottle 


INK. 

Arnold'!,  black,  303a . 

Continental,  red,  1  doi . . 

“  black,  3  doz . 

Royal,  black,  3  dor . 

Stafford,  Commercial,  3032..  . . per  bottle 


•48 

.30 

•  «5 

•  25 
.58 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  do*.  2.75 

Cold  Blast . 4*4  do*.  3.38 

No.  1.  No.  a. 

Jumbo  Chimneys,  plain . per  do*.  .7s  .85 

“  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans — 

i-gallon.  Glass . per  do*  2.25 

1-  “  Galvanized .  “  s.io 

5-  "  Lenox,  Spout .  “  5.00 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  “  7.00 

5-  '•  Banner .  “  8.00 

5-  "  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  "  ta.oo 

Lanterns — 

No.  o,  Standard. . per  dot.  4.75 

No.  o.  Dash .  "  7.80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  a  do*.  In  case . per  doz1  .5 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05V 

“  25  lb.  boxes,  J4  lb .  “  ,o6)£ 

Acme,  1  lb.,  sifting,  sj-lb.  boxes . 05% 

LYE  AND  POTASH. 

Banner,  4  do* . per  case  3. 25 

Babbitt’s  Potash,  4  do* .  “  3.30 

Lewis’ .  “  3.25 

Red  Seal,  ado* .  '  1.87U 

“  4  doi .  •*  3  65 

Popular,  4  dox . ••  1.4s 


MATCHES.  Per  gro 

Swift  &  Courtney'!,  soo's,  i -gross  case .  x. 75-1. 90 

400's,  *  “  . 3-50-3-70 

500  s,  I  “  M...  3-75-4-00 

«...  1.50-1.60 


Blue  Hen, 


Soo’s,  1 


«...  4.00-4. *5 
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Per  Gross 

Vulcan  Parlor,  65’s . 41 

too’s,  5-gross  in  case . 90 

“  soo’s . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

"  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

No.  37,  5-gross  cases. . 50 

100’s,  5-gross  cases .  .90 

No.  15,  gross  cases .  z  .20 

“  No.  3a,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s. .  3-50-3.75 

Searchlight,  500'B. .  4.25-4.50 

Press,  200’s . 1.80-1.90 

“  5oo's... . ; .  4-50-4  75 

America,  *00  s .  1. 30-1. 35 

American  Paraffine,  500's, ex.  quid .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50  • 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  r  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1  30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1  05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  toos,  3  gross  to  case . 80 


..per  crate 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “ 

xo-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “  “ 

5-lb.  glass  jars,  6  In  case,  “  per  case 

18, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  11  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “ 
xo-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

x8,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass jars,6inca8e, XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

x8,  37  and  60-lb.  buckets,  “  .  " 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’, bbls.  &  %  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
8chlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls...per  lb. 

“  18  and  37  lb.  Kanakins .  “ 

“  10-lb.  Kkns  ,  6  to  crate. ..per  do*. 

«.  j.lb.  .< 

“  5-lb.  Glass  Jars,  6  to  case  “ 


.o8« 

■09 

6.25 

3-65 

3- 80 
•x3 

4- 40 
■°7% 
.08 


.per  crate 


•°8« 

-•°9 

6.25 

3-«5 

3- 8o 
•x3 

4- 4° 

•07  y* 

.08 

.08 

.06 

•05 

-04* 

■°7% 

.08 

9.80 

5- 3° 
6.25 
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National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05K 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  .04% 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  iars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

r  amily — Seedless. 

No.  s,  wooden  pails . per  box  6  pails  3 . 75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . °9% 

Celebrated— S  cediess . 

Barrels,  Halves,  Quartere . per  lb.  .o8j£ 

Wooden  Pails,  18,  37  and  6b  lbs .  *  .09}^ 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.oo 

Cartons  Condensed,  (3  dozen  in  case,) 

per  gross. .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

w«oH*n  Polls  -a.  2v  and  68  lr* . "  .08% 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . . . . per  gal. 

Headlight,  isetest . . .  <• 


.18 

•x»& 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents : —  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

Extra,  64  oz .  13.50 

Mammoth,  quarts .  ,  7.25 

Extra,  quarts .  6 . 75 

Extra,  pints .  4  50 

Mammoth,  %  pints .  3.15 

Extra,  %  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4,75 

De  Lucques,  10  oz .  2.40 


Farcies . 


3-75 


Queen,  6  oz .  j .  30 

Pim  Olas,  18  oz . 6 .00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins . i  2.15 

California,  quart  bottles .  6. 50 

California,  individuals . 1.50 
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olive  OIL — Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  x  do* . 

“  pts.,  ado* . 

“  “  )4-pts.,adoz. 

Rae’s,  Lucca,  litre  bottles,  1  doz . 

25-0*.  bottles,  1  do* . 

Finest  Sublime,  qts.,  1  do* . 

"  “  pts.,  2  doz . 

“  “  J4-pts.,  a  doz... 

“  «  8-0*.  flasks,  2X 

do* . 

11  “  i*-o*.  flasks, 

doz . 

Sublime,  8-oz.  flasks,  doz... 
"  "  x*-oz.  “  do*... 

Rae’s,  Finest  Sublime,!  gal.,  xo  incase,  per  gal. 
Rae's  Finest  Sublime,  5  gal.,x  or  2  In  case, per  cl 
“  1  qt.,  40  to  case,  “ 

“  Sublime,  i-qt.  tins,  40  to  case . 

“  H-g al.  tins,  20  to  case . 

“  i -gal.  tins,  10  to  case . 

“  5-gal-  tins,  1  or  2  to  case. . 


4-9« 

2.90 

1.90 
xi. 50 

8.75 

6.50 

7.50 
4-75 


7.50 


9.00 
6.50 
8.00 
2.40 
2.30 
a  .65 
••35 
s.ao 
2.xo 
2.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4*4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.7s 

2  5  gal.  cans,  case . . .  22  .00 

10  1  gal.  cans, case .  23.10 

20  '/i  gal.  cans,  case .  24.20 

40  gal.  cans,  case .  25  30 

80  Yi  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 


Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11 .00 

Y.  gallon  tin, 8  tins  to  case .  12. ro 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pints,  “  2  “  “  «...  “  9.00 

X  Pints.  “  s  ‘  “  ...«  «•  4.75 

Oliver's  Olive  Oil— 

1  dozen  quarts . .'.  6.00 

2  dozen  pints .  6.75 

2  dozen  half-pints  .  4. 25 

6  i-gallon  tins . per  gal.  2.00 

Special  prices  for  quantities,  on  application. 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  2  doz  . per  doz. 

Stohrer's,  No.  32,  1  doz. . per  doz. 

Keystone,  bottles,  2  doz . per  doz. 


•55 

•95 

1.85 

•95 


VE  SELLATFI0RE5 


OWNER  OF  THIS  STORE 
Fined  for  Selling  Impure  Foods 


PURE 


V 


Which  is  YOUR 
Store  ?  Avoid 
Trouble  by  vSellir^  Only 

ATM  ORE'S 

Mince  Meat 

v5af/s/?e^  ALL 

Pure  Food  L&ws 

^  'SON  Philadelphia 


Your  Profit  on 
ARI08A 


The  idea  some  grocers  have  that  they  can’t 
make  a  good  profit  on  Ariosa  Coffee  is  incorrect. 

Ariosa  Coffee  is  the  largest  package  Coffee 
seller  in  the  world.  As  with  all  widely-sold 
things  it  is  sold  closer  than  things  that  sell  in  one 
quarter  the  quantity. 

Which  is  better — to  sell  twenty-five  pounds  of 
your  own  package  Coffee  a  week  and  make  io 
cents  a  pound  profit,  or  sell  ioo  pounds  of  Ariosa 
and  make  5  cents  a  pound  profit  ? 

Not  to  speak  of  the  Al'iosa  vouchers  that  are 
practically  like  finding  several  hundred  dollars  a 
year. 

Don’t  forget  that  we  have  already  created  the 
demand  for  Ariosa  Coffee;  there  is  nothing  left 
for  you  to  do  but  satisfy  it. 

ARBUCKLE  BROTHERS 

NEW  YORK 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  15  x  ao,  fall . per  ream 

24  x  36,  fall,  20  lbs .  “ 

18  x  24,  fall,  10  lbs .  * 

Special,  15  x  ao,  6  lbs- .  " 

Manilla,  Bakers’,  15  xao,  10  reams  In 

bundle . per  ream 

Roll ,  Grocers’,  9,  ia,  15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9, 12,  15, 18, 

ao  or  24  inches  wide .  “ 

S"  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  g  X  12... 

PAPER  BAGS.— Manila. 
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Price  per  1,000  and  not  les*  than  500  lots. 

i*)4-lb.  Plain  Flour  Sacks . per  M  4.00 

25-lb.  “  “  - .  “  5  75 

50-lb.  “  “  .  “  21  25 

PICKLED  MEATS  AND  FISH. 

4- 75 

5- 75 
2.50 
2.50 

.90 

2  .OO 
I  .OO 

2.25 
I  .IO 
1 .10 
I  .IO 
1. 10 


Lamb’s  Tongue,  glass  jars,  pints . per  dot. 

“  “  quarts .  “ 

“  io-oz.  jars . . .  “ 

"  10-lb.  pails . per  pall 

Tripe,  10-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  fa  glass . per  doz. 

“  Tripe,  “  “ 

«  OxHeart,  “  “ 

“  Pig’s  Feet,  ••  “ 
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Russian  Sardines . per  keg  .  75 

u  5-lb.  pails  . per  pail  .  50 

“  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8J4 

Loose,  barrels,  30  lbs . 18 


POPPING  CORN. 

Brad's  “  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 92% 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . 92 1/2 


PICKLES. 

William  Bros.,  32  gal.,  1500s .  10 .75 

“  “  16  “  800s .  6.10 

**  16  “  600s .  5.25 

Barrels.  45  gal.,  1202s .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3-60 

Sweet  Pickles,  : ,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  **  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 


No.  8,  Onions,  2  doz . 

Crosse  &  Blackwell’s  : — 

. 97  'A 

Whole  bbls.,  5  doz . . 

.  3  25 

Chow,  pints,  less  quantity . 

.  3-3° 

Mixed,  less  quantity . 

Onions,  pints,  less  quantity . 

.  3-3° 

Plain  pints,  less  quantity . 

.  33° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of— 

2  doz.  t  doz.  i  doz.  1  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
*1.25  5.50  470  *‘35  7  *o 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

z.ao  a. 30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz,  )4  doz, 
Qts.  Gal.  1  Gal. 

6.00  11.00  10. ao 


a  doz.  a  doz. 

54  Pint*.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

2.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 25 

Pure  Cider,  40  grain . ia 

Pure  Cider,  45  grain . 25 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . ao 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grata. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 2054 

“  14-16  lbs . . 

“  10-12  lbs . . 

Picnics,  6-8  lbs . °9)4 

N.  Y.  Shoulders,  10-ia  lbs . 10 

Dried  Beel,  sets  (city  smoked) . 25 

“  Tenders  and  Knucks . 26 

“  Flats . 23 

"  Air  Dried,  sets . 21 

“  "  Tenders  and  Knucks..  .22 

Jersey  Pork,  Butt . per  bbl.  18.50 

“  Family .  .  U  20.00 

Breakfast  Bacon,  rib  in . 12  M 

“  boneless . 14 

S.  P.  Bellies.  14-15  lbs . 10^ 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . iol/2 

Covered  Hams,  5^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 J4 

**  “  large . 12  % 

“  “  medium . 12*4 

“  small . 14 

“  Breakfast  Bacon . 14 

“  .  “  boneless . 16 

Beef,  alr-drled,  regular  sets . 20 

“  “  insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  . 10 

Boiled  Hams . . .  .22 

Beef  Tongues . per  do*.  9 .00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb . . . . 

Premium  brand  Hams,  12  lb . 13^ 

Premium  brand  Hams,  14  lb . 

Premium  brand  Hams,  16  lb . . . 

Premium  brand  Hams,  18  lb . 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams, skinned, fatless 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 

Winchester  brand  skinned  Hams,  all  aver..., 
Winchester  brand  Picnics . 


.*4 


.11  Yz 
•23 


•  17 
.icj4 

•  09  Yt 


LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


rierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
10-lb.  Tin  Palis,  60  lbs . 

5  “  “  . . 

3  “  “  . 


S’2 


u!4 

2<54 


S-g 

6_ 

s  y, 
8)4 
9 'A 
9K 

9  'A 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .  jo  % 

“  "  tubs . 11 

“  “  3, 5  and  10-lb.  can.,  .12 

Swift  &  Co. — 

Premium  brand,  tierces . 1 1 

Silver  Leaf  brand,  tierces . 10 

Jewel,  compound,  tierces . . . 07% 

Cotosuet  tierces . 08 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 08  -,09 

Common  to  fair,  native . _.o6  -.07 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09 

Common  to  fair  “  . 06  -.07 

City  Dressed  Veal — 

Prime .  -.13 

Good  to  choice .  -.18 

Dressed  Hogs— 

Pigs., .  -.08 

Hogs,  heavy .  -.08 

“  180  lbs .  -.(8 

“  160  lbs .  -.<  8 

“  140  lbs .  -.(8 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls .  .eg 

Sheep,  choice . - .  ,o3 

“  medium .  .07 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1 . 02 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


OUREiRS  OR  HONECV-CURK  BRAND 

Beef,  Beef  Tongues,  XT  A  AA  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  l\  IVI  O  LARD  a  Specialty 
BOILED  HAMS  AND  BEEP  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI  S  JO N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

jc  Brtatler  anb  gbbertteer 

The  very  best  examples  of  clever, 
money-making  advertising  fa  tfee 
world  are  presented  weekly 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cerns. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 


IN  WaiYINC  TO  HDVERTISERS  KINDLY  MBNTION  "GROCERY  InZORLD’1 
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Calf  Head*,  scalded . 50-.  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . per  doz,  1.00 

Calf  Livers . perlb.  .20-25 

beef  Kidneys . per  doz.  1.00 

Beef  Livers .  >c6 

O*  Tails . per  doz,  50-.65 

Hearts,  beef . perlb.  .03-. 05 

Rolls,  beef . . .  .12 

Tenderloin,  beef,  western .  ,  itf 

Fresh  Pork,  loins,  city . . . ,12 

“  “  western .  .12 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VRXSH  KILLS!). 

Turkeys—  Perlb. 

Western,  Y.  H.,  8  to  10  lbs . 18  -.20 

“  Y.  T.,  s  to  7  lbs . 17  -.20 

Old  hens  and  toms . . . j6  -.19 

Common  to  Good . 12  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3 %  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3*4  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4)4  lbs.  to  pair,  fancy  ..  .18  -.20 

“  3  to  3X  lbs.  to  pair,  fancy  ...  .18  -.22 

“  udr  to  good . 15  -.16 

Fowls— 

Western,  fancy . 13  -  14 

Heavy  Roasters,  4  to  $  lbs . 14  -.16 

Fair  to  good. . 12  -.13 

Old  cocks . 09  -.10 

Western  capons,  fancy,  frozen . . 

“  small,  frozen . „ 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.30-3.50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  perib. 

Spring  chickens,  nearby,  1%  to  a  lbs . n  -.13 

Large  Springers . 11  -.12 

Fowls . .10  -.12 

Roosters . 03 

Ducks  . .  -.  12 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz. 

(  j  <1  it 

Large  or  No.  2, 1  “  .  “ 

1 - lb.  cans,  1  doz.  In  case . per  case 

2- lb.  “  %  “  .  “ 

3- lb.  “  K  “  - .  " 

5-lb.  «*  %  "  . .  “ 


85 

.85 

1.40 
4  00 
3-75 

3.40 
8.70 
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SAUER  KRAUT. 

Extra  Quality,  so-gal.  tierces .  5  60 

Extra  Quality,  15  gals.,  kegs . . .  2.2s 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  .82)4 

Compass,  No.  3,  cans,  2  aoz . 82)4 


PLUM  PUDDING. 

Richardson  &  Robins  :— 

Individual  Size,  2  doz.  In  case,  %  lb. .per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  s.35 

No.  a,  "  “  z  “  “  4.25 

No.  3,  “  "  %  “  *•  6.50 

No.  4,  “  “  %  ••  “  8.50 

P.  P.  Sauce,  a  doz.,  No.  z .  "  1.50 

Mmore’s  Qeaulae  English  Plata  Padding- 
Seedless  : — 

Individual,  per  case  Of  2  doz .  1.00 

i-lb.  cans,  “  1  “  1.23 

s-lb.  “  “  1  “  4.00 

3*lb.  “  "  34  “  .  3  *5 

4-lb.  “  ••  34  «  3.83 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.92 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 7734 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  jo-lb.  pails . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . o 6)4 

Southwark,  434-lb-  toy  pails,  34  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 . 15 

Apple,  No.  s,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1.20 

Apple,  20-lb.  crocks . per  lb.  .0734 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07)4 

Jams-  Per  doz 

Schimmel's,  pure.  No.  12,  tumblers .  r.95 

Southwark,  assorted.  No.  16,  jars .  1.03 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.8234 

Schimmel’s,  pure .  1.60 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . 4.00 

34-ib.  “  . ;.,s 
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Curtlce  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  ‘‘  . 

Raspberries,  "  . 

Apricots,  “ 

Pineapple,  “ 


peeled. 


Per  Doi 
...  4  85 

...  4.60 
...  4  60 

...  4  85 
...  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  83  1.95 

Castor  Oil .  45  .85  1.95 

Sweet  Oil . 40  .85  1  95 

Spirits  Nitre . 45  85  1  95 

Spirits  Camphor .  85  1.95 

Spirits  Painters’  Commercial . 45  .85  1  95 

Paregoric . 45  ■  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  ,8s  1.95 

Syrup  Rhubarb . 45  .83  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  ,8s  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  195 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  1  05 

Machine  Oil . 45  .85 

Laudanum,  isc.-size . per  doz.,  1.20 

Laudanum,  25c.-size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  ,03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 

"  “  “  34-ib.,  “  “  2.60 

“  "  *‘  34-lb.,  •*  2.80 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  doz.  ».oo 

Bluestone,  bulk . . . . . per  lb.  .09 

Copperas . perlb  01  % 
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Camphor,  gum,  i-oz.  blocks .  ‘ 

“  Flakes,  250  bbls . 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs .  *! 

“  "  less  quantity . 

Castorla,  Fletcher  s . per  aoz. 

Pitcher's .  " 

Carbonate  of  Ammonia. . . . ” 

Epsom  Salta . „ . per  lb. 

Glauber  Salta,. . perlb. 

Glue,  ordinary . 

Glue,  white . 

Glue . 

Goffs  Cough  Syrup,  25c.  size . per  doz. 

Goff’s  Herb  Bitters,  25c.  size .  “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size . . . per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  11 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 

GofT  s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . ’. . per  doz. 

Licorice,  P.  &  S.,  50.  stick,  Imported..  “ 

“  M.  &  R.,  5-lb.  ooxes« . perlb. 

‘  “  Lozenges,  s-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  s-lb.bx.,4's,6’s,  8’s,  la’s,  z6's,  “ 

*'  Root .  •• 

Putty,  25-lb.  cans . per  100  lbs. 

“  50-lb.  cans .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

,r  “  io.c.  “  ... 

Paris  Green,  100 -125-lb.  kegs . per  lb. 

“  34 -lb.  packages . ••••.••  ” 

“  i-lb.  “  .  « 

Jamaica  Ginger,  Hires’,  flasks . per  doz. 

Rosin . . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  *  100  ‘  " 

Sulphur,  Flour,  175-lb.  barrels.  .  ..per  100  lbs. 

“  roo-lb.  bags. . 

"  less  quantity . . . 

Venetian  Red . per  lb. 

Whiting  .  “ 

I  oz. 

Husband's  Magnesia . per  doz. 

Bull’s  Cough  Syrup .  " 

Roach  Powder,  Omega,  4-Oz.  cans . 

"  "  . per  (p-oss 

Roachsault,  toe. -size,  1  doz .  . per  doz. 

Iron  Glue,  McCormick  &  Co’s : — 

No.  3 . „ . 

No.  10 . 

Tube  V . 


1 .00 
.  02  V 
02  fc 
.oaV 

•°2  yt 

s.8o 

.85 

.11 

■OiX 

• o >33 
•°9H 
.20 

.11 
i-75 
1  75 
*•75 
3-50 
i.so 
1.20 
•75 
•55 
•40 
•36 

.23 
•  »7 


1 .60 
1.55 
•35 
•75 

39% 

34 

33 

3» 

90 

°4 

07 

07 

45 

25 

0334 

02 

02 

*  OS. 

••85 
z  .90 
.80 

9  .  '"*■» 

.80 


. 40 

. . 

. 75 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

l  or  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


MORGAN  Sz  CORNELL 


211  DUANE  ST. 

NEW  YORK 


IN  inIRITING  TO  KDYEHTISBRS  KINDLY  MENTION  "GROCERY  SIORLD* 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


— 
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iiuc’l 

sale  prices —  Per  doz. 

Absorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9 .00 

Young's  Kidney  and  Nerve  Powders .  a. 00 

Taroleum,  small  . .  6.00 

Taroleum,  large  can .  r6.oo 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young's  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Horsfcrd’z.- . per  dos.  4.15 

Bath  Brick,  box  as  bricks . per  box  .60 

Sealing  Wax .  *’  .03 

Silver  Sand... . per  bbl.  1*5 

Tar,  pints . per  dox.  75 

“  quarts .  "  i.oe 

“  gallons . each  .30 

“  M  barrels .  “  3  -  5“ 

“  barrels .  .  11  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  asc.  sire...  a. 00 

McCord's  Magic  Medicine,  25c.  sire .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  ajc.  site  a  .00 

50c.  size  4.00 

McCormick's  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  cure  Headache  Powders,  zoc.sise...  .80 


EXTRACTS  AND  ESSENCES 

McCormick  &  C*.,  Bee  Brand —  Per  dor. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  a. 00 

asc.  size  a. 75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 

15c.  size  1.75 

25c.  size  a  .  00 

Sauer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla, . per  dos.  .45 

No.  a,  Vanilla  and  Rose .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  *'  .  “  a  . 00 

No.  4,  Vanilla .  “  a. 25 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  11 .80 


-§0- 

Bnlk.  Pts.  Qts.  -Gal. 

XXX  Vanilla- .  1.50  3.00  6.00 

XX  Vanilla . 1.85  a. 50  5.00 

X  Vanilla .  1-00  a.  00  4.00 

Lemon,  Ginger,  W in¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach.  Rose,  Apricot, 

Violet .  i-jo  a. 75  5.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.1S  «-*S  4*> 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  sj,  per  dos. 

<«  ><  «  No. 

«  <•  «  Ho. 

Lemon,  “  “  No. 

“  *•  «  No. 

..  ..  «  No, 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  doz. 

“  Lemon. .  “ 

Select  Vanilla . — .  “ 

“  Lemon . .  “ 

“  assorted .  “ 

“  small  size. .  “ 


X, 

Ik 

X, 


Gal. 
za.oo 
la.  00 
8.00 


6.00 

10.00 


7-50 
7.00 
a  .00 
.80 

■  45 

\E 

•45 

1  -75 
1.74 

■  8S 

■  85 
.85 
•45 


LIQUID  RBNNBT  AND  TABLBTS 

Knight’s  Liquid  Rennet  ....—.. . . per  dos.  z.15 

Blair’s  “  “  - -  ‘‘ 

Hansen’s  Junket  Tablets,  8  doz.,  per  dot.  .73 

Blair’s  Rennet  Tablets,  3  dos.,  per  doa.  .75 

Union  Tablets,  8  dos.,  5c — .  *45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18 

*•  Dry  Hard . »o 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  bbls.,  28  gals .  5  -6o 

New  Juice  Cider,  J4  bbls.,  14  gals .  3-25 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  z  doz.  quarts .  3.50 

“  "  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
«  “  a  doz.  pints .  4  -25 


-§1- 

Mott’s  Brand  Golden  Russet,  1  doz  quarts.. 

“  “  a  doz.  pints... 


3- 75 

4- 35 


IJ 

Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  “  “  140-lb.  «  “  .. 

Agricultural  Salt,  aoo-lb.  burlaps . 


.40 

•75 

.60 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  a  .75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  lancy,  i-lb.  pockets . 07 

“  3-lb.  "  . 06 

Coronet,  choice,  i-lb.  pockets . 06 

«  “  3-lb.  “  05« 

Imperial,  tancy  Japan,  i-lb.  pockets . 05H 

•*  3-lb.  “  os* 

Pearl  Head,  5-lb.  cotton  sacks . 04  Ji 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags .  06 

Choice,  100-lb.  bags . 04% 

Prime,  100-lb.  bags . 03^6 

Japan — 

Fancy,  100-lb.  bags . 05K 

Choice,  ior^lb.  bags . 


SALT. 

WORCESTER  SALT. 

Worcester, bbls.,  contain  320  lbs. .  a.6j 

“  “  6obags,  $  lbs.,  lim...  4.00 

“  “  aa  “  14  "  ...  3.7s 

*•  “  30  "  10  “  ...  3.7s 

•'  *«  115  “  aj(  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  ajo  lbs .  a. 50 

•'  “  '  56  “ . 65 

*<  *•  “  28  “  . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3-» 

“  Pretzel,  obis .  contain  280  lbs. .  a .  40 

“  “  sacks,  180  lbs .  i.S5 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  breezing  Ice  cream  salt, 

30  in  barrel . per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 


OS 


T  A  B  L  E  S  A  I— 

UFJE  and  extra  dry 


Family  sire,  case  of  4  dox.. ; .  3-6° 

Hotel  size,  case  of  «  *8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz . doz.  .87J4 

Durkcc  s,  large,  x  do* . * . P«r  do*  4-°° 

small,  9  dnx .  *'  *  4r 

Schlmmel's,  small.  2  dox . per  dox.  '87^ 

My  Wife’s,  large,  1  doz .  2  -3° 

My  Wife's,  small,  2  doz .  x*45 

Snider's  Salad  Dressing 

Pints,  1  dox . per  doe.  2.40 

%  pints,  2  dox .  *  *•40 

Luncheon ,  3  dox .  **  m  -9° 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  tbs . V»  -j>5 

Kegs,  250  lbs . P"  100  ®5 

60-lb.  boxes,  bulk  or  granulated . 6a 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “  7  50 

•'  “  middle  “  4  50 

f(  “  *'  9  <r 

Worcester  Sauce,  Campbell’s,  No.  8  2  doz...  .77V4 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider's  Chill  Bance 

Pints,  1  doz . per  doz.  f.40 

J4  pints,  2  doz .  “  i  .zo 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.40 

J4  pints,  2  doz .  “  t  .40 

Gallons,  6  jngs  In  crate . per  jug  1 .00 


aThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


Packed  by  THE  J.  WELLER  COMPANY,  Cincinnati,  Ohio 


y 


A  Wonderful 

No  pickles  packed  in  glass  can  approach 
Hoffm&n  House  little  pickles,  packed  in  tin. 

They  are  unquestionably  the  most  de¬ 
licious  little  pickles  packed,  not  because 
they  are  packed  in  tin  altogether,  but  be¬ 
cause  they  are  prepared  by  a  new  process, 
owned  and  used  by  us  alone. 


Tenders  them  without  destroying  crisp¬ 
ness,  gives  them  an  extra  spicy  vim,  and 
entirely  eliminates  that  harsh  vinegary 
bite  that  keeps  the  eater  of  some  pickles 
from  eating  all  he  wants. 

The  tins  are  enameled  inside — as  safe 
and  sanitary  as  porcelain. 
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SEEDS. 


Canary, buih.6o-lb  3,15 

Caraway . .  .  10 

Celery . 10 

Coriander, bleached  ,05 

Flax. . 05 

Hemp,  bush. eolbe.  1.60 


Mustard,  Brown...  .07  % 
Mustard,  Yellow..  -0634 

Rape,  per  lb .  l-°i% 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05)4 


SODA. 

Bl-Carb.,  kegs . per  keg  1  .So 

“  bulk,  S5-Ib,  boxes . . . per  lb.  .oa; 

“  Babbitt's,  id's,  25-lb.  boxes...  “  .04; 

Arm  ft  Hammer  bd.,  id’s,  36  lbs.... . per  lb.  .  05H 

“  “  “  lbs.,  36  «  .  "  .04% 

"  “  "  K,K,361bi .  "  -05 id 

Saleratus,  Babbitt’s  bd.,  id's,  ss-lb.bxa.  “  .04ft 


SOFT  DRINKS.  Pardos. 

Root  Beer  Extract,  Hires',  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  *'  **  pints,  s  dos .  4.75 

"  "  id-pints,  3  dos .  4.95 

“  “  “  3 -ounce,  8  dor. .  6.00 

“  “  **  id-gallons,  z  dor...,  8.00 

"  "  “  gallons,  6  gal .  7.50 

4  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  auality,  pints,  a  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  2  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  id  gross .  2.50 

Bon  Amt,  10-cent  size . id  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  *  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish- 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


-i4- 

Solartne  Bar  Polish — 

No.  Z3,  x-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry.  Bars. 

Acme . . . zoo 

Acora . iso 

Ark. . 100 

American .  7s 

Bee . zoo 

Best,  Babbitt . zoo 

Babbitt's  New  York  City .  60 

Benzine-ated . 100 

Big  Master . 100 

Brown . 60 

Borax,  Dreydoppel .  40 

"  Pearl,  Young  &  Co .  40 

“  Day  ft  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . zoo 

“  "  small . . . zoo 

"  Klrkman’s . zoo 

“  Red  Seal . zoo 

"  Swift’s . zoo 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . zoo 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid . zoo 

German  Family . too 

Good  Morning  . roe 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  50 

“  too 

Ivory . zoo 

“  zoo 

Lenox . zoo 

Life  Bhoy .  50 

"  zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

5-cent  size . zoo 

"  toilet  size . zoo 

Mayer’s . zoo 

“  5° 

Miller’s  Naptha . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . ....,00 

Ozone . zoo 


Less 

than 
5  bxs. 

3  So 
a.  70 
z.85 

s.8o 

3- 85 

3.70 

s.95 

4-  »o 

4.»5 
a.  40 

а.  60 
s  .80 
a  .80 
3. to 
4-75 
3-75 

3.80 
3.70 
4.00 

3- 5° 

5.80 
35° 
4.00 

4- »S 
».Z5 
4.00 
4.00 
3-95 
4.30 
3-85 
3-  75 
3-50 
3-15 

3.80 
7.00 
4.00 
3-5° 

2 .00 
4.00 
4 .00 
3.00 

б. 00 
4.00 
4.00 
3.80 
z  .90 
3-75 
3-75 
4.00 
3.90 
3-3° 
3-75 
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Oleine,  Conway's .  60 

Golden . .  60 

“  Eavenson's .  60 

“  Hamilton’s. .  60 

“  Kirk’s .  6c 

"  Philadelphia,  z  lb .  60 

“  "  14  oz .  60 

“  Pennsylvania .  60 

“  Procter  &  Gamble .  60 

"  Young’s  Best .  60 


a.  60 

2  *55 
••50 
3.50 
a.  30 
s  .90 
a. 65 
Z.7S 

3  -oo 
a  .80 


Polo . 

Quaker  City,  boxes . 

“  tubs.... 
Sunlight,  oval . 


Santa  Claus... . . 

Saratoga . 

Star . 


TOILET  SOAP8. 

Buttermilk  Cosmo . 


Buttermilk,  Swift’s . 

Castile,  imported,  Conti . 

Castile,  Conti,  original  boxes . 


Fleur-de-lis.. 


Witch  Hazel,  ■ 
Witch  Hazel,  i 


3-75 

2.45 

..—100 

3.00 

4.70 

. zoo 

3-85 

3-95 

. zoo 

3.20 

2.70 

3.50 

4.00 

3.85 

6.75 

4.00 

.gross 

3-50 

.60 

.gross 

4-05 

■13) 

.70 

4.40 

4-5° 

•45 

ZO.35 

8 .  zo 

.gross 

2.65 

:led.  9 

.09 

•4° 

1  -75 

.gross 

3-25 

.gross 

4.05 

SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban .  1 .94 

Young's,  48  ban .  z .  80 

Brooks’  Crystal,  zoo  ban .  3.35 

Philadelphia  Standard,  60  ban .  ,  60 

Sapolto,  36  ban .  a. 25 

“  Hand,  36  ban . .  a. 25 

Wrigley’s,  zoo  bars .  .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars .  a .  35 


SOAP  POWDER. 

Pearline,  lbs.,  K -grosz  boxes . per  box  a .70 

"  6  oz.,  zoo  packages .  "  9.65 

“  8-oz.  packs .  “  s.70 


-S6- 

Soapine,  No.  7,  zoo  packs .  2  37)4 

Soapine,  No.  12,  too  packs .  3.90 

Soapine,  No.  17,  36  packs . . .  2-42J4 

BauDitt  s  1770  rowuer,  too  6-01 .  s.35 

Flnola,  zoo  packages .  3,25 

Gold  Dust,  Fairbank's,  zoo  zs-os.  packages  ...  4.00 
“  "  *4  4-lb.  _  J#j0 

Naptha  Borax,  zoo  packages,  large . .  4.75 

.  „  '<»  5-cent  packages .  3.75 

Klrkollne,  white,  94  4-lb.  packs .  3. 53 

Kirkoline,  White,  zco  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  00  z-lb.  packages .  3.60 

Snow  Boy  Washing  Powder,  34  4s .  4.00 

“  50  as . .  4.00 

“  zoo  zs .  4.00 

Nine  O'clock  Tea,  zoo  packages .  3.15 

I-Y  Washing  Tablets,  3  dos . —.per  dos.  .43 

Swift’s  Washing  Powder,  zoo  zs .  3.85 

Swift’s  Washing  Powder,  24  4S .  3. 85 

Pennywash,  z  gross  and  Z44-Z  cent  cakes  free.,  zo.25 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . . . . 


j.oo 


•19M 

15 


•23 

•14 


•3* 

•23 


PURE  GROUND  SPICES. 

Bbls.  Boxs. 

Pepper — 

Black,  High  Grade .  z8J4 

Black,  Low  Grade . 24 

White,  High  Grade . 32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . 2t 

Cayenne,  Low  Grade . . z6 

Cinnamon — 

High  Grade . 22 

Low  Grade . 23 

Cloves — 

High  Grade . 32 

Low  Grade . 22 

Allspice — 

High  Grade . 22)4 

Ginger — 

High  Grade . 25)4 

Low  Grade . za 

Mace- 

High  Grade . 78 

N  utmegs — 

High  Grade . 32 

Mustard — 

Yellow,  High  Grade . 29 

Yellow,  Low  Grade . 24 

Brown,  High  Grade . 24 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin 

ger.  Allspice . %  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

lb. 


Cans. 

•  2 1 J4 
•>7 
■34 

•  25 
■23 
,z8 


25 
.  z6 


■34 

•24 


•»3M  *S'A 


.26)4 

•l3 


-28)4 

•  »5 

.80 


.20 

•15 

■»S 


■35 

.22 

•>7 

„  17 
Per  doz. 

•  40 

•75 


■4» 

•75 
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“As  Good  as  the  ‘J.  M.’ 


FULTON  &  WALKER  CO. 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


W1UIEI  HUE  FII11ES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St. 


^IN  -WRITING  TO  HDVERTISERS  KINDLY  MENTION  "GROCERY  JlHORLD" 
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Colbum’i  Philadelphia  Mnztard,  D.  S.  F.  :— 

5  cent  tins,  s  and  4  dox . per  doz.  .45 

Dime  size,  a  and  4  dox . .  “  .  85 

K  lb:  net,  tins,  a  and  4  dox .  “  1 .00 

:  S  “  a  dox .  “  x.go 

1  “  1  dox .  “  3.70 

t  lb.  cans,  full  weight . per  lb.  .S3 

ro  “  “  .  “  .aa 

Colman’s  Mustard,  D.  S .  F. : — 

i-lb.  tins. . . . per  dox.  5 . 40 

34-lb.  tins . .....  “  a. 70 

X-lb.  tins .  “  1.45 

34-lb.  tins.. . .....  “  .90 

1 8-lb.  kegs . 43 


MUSTARD— Prepared.  Par  iiox. 

Campbell’s,  jar,  2  doz . 8734 

Gulden's,  No.  6,  with  spoon,  a  doz . 95 

Gulden’s,  No.  ao,  with  spoon,  a  doz . 88 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3734 


WHOLE  SPICES. 


Per  lb 


Pepper,  Black . 0934 

Allspice . . . 07 

Cloves . . 


Mace . 

Nutmegs,  8o’s . . . 

“  rro's . . 

Cinnamon  Bark,  China . 

“  Canton. . 

“  Java  Thin  Quills,  3-lb.  rolls., 

“  Saigon . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . . 


•  48 

•  24 
•17 
•13 
,xa 
•3° 
•79 
.11 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  ro-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0634 

Niagara,  40-lb.,  i-lb.  “  . . 0434 

Cream,  48-lb.,  i-lb.  "  .  3.45 

Klngsford’s,  40-lb.,  i-lb,  "  . . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 03^ 

“  Patent  Gloss,  crates,  12  6-lb.  wd.  bxs.  . 05  % 

“  Linen  Gloss,  3-lb.  cartons . °‘Ye 

Klngslord’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . 0634 

“  Silver  Gloss,  12  6-lb.  wd.  Dxs . 073I 

Duryea’s,  Superior,  3-lb.  cartons . 0634 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  ra  6-lb.  wood 

boxes . 0734 

Niagara,  laundry,  5o-lb.  bulk . 0334 

“  1  lb.  packages,  48  lbs . 0434 

“  3-lb.  cartons,  48  lbs . .  04% 

“  6-lb.  boxes . 05% 

Ccllnloid,  64  ro-cent  packages .  4.30 

“  64  5-cent  “  .  2.20 

Elastic,  64  ro-cent  packages .  5  .°o 

“  64  5-cent  “  .  a. 50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 


STOVE  POLISH.  Par  gro 

Enameline  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  34  gross .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4.90 

Elect) c  Paste,  34  gross  boxes .  4.20 

Magic  Paste,  ?4  gross  boxes .  4 . 75 

Parlor  Pride,  large  size . per  dox.  .8734 

“  “  . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  34  gro . per  grosz  g.40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size .  “  4.50 

“  ro-cent  size. . .  “  7.20 


II 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  34  gross .  1.25 

Per  box  of  34  gross . .  a. 50 

14  dozen  to  gross .  5.00 

ro-cent  size.  No.  ro,  per  box  of  34  gross .  2.25 

Per  box  of  %  gross .  4.50 

Per  gross .  g  oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . perpkgo.  .0434 

Excelsior,  24  packs.. .  *'  .0534 

McAllister,  36  packs .  “  .  0534 

Rosenstelns,  rib.  pkgs.,  2  doz . per  lb.  .05 >4 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  daz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz.... .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  too  boxes . case  z.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4234 

Royal  Glue,  r  doz . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6.  8.  ro’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0634 

6  oz .  “  .07 

8oz . “  .07U 

ro  oz .  “  -0834 

ra  oz . “  .0934 

Matting  Tacks — 

No.  ro,  steel . per  doz.  .09 

No.  ri,  steel . per  doz.  .oq}4 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.  1,  .25;  No.*,  .23;  No. 3,  .ax 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

534  Inches  high .  1 .48 

5  Inches  high .  x.42 

434  Inches  high .  s.25 

4  inches  high .  r .  18 

334  Inches  high .  r.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  ro  cartons .  2.20 

Sticktite  Fly  Paper,  roo . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPS,  TIS  YARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  ro34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .lx 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .z6 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  ,z6 

Best  Jute  Rope,  r6  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank.. . per  doz.  r  .60 

ute  Clotheslines.  108  ft  to  hank .  “  x.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . 

Extra  Fancy,  No.  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No,  675 . . . 

Choice,  No.  664 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses . 


42 

.40 


•32 


.zr 

.IX 

•  13 


REPINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 


top  cans,  both  freight  paid. . 25 

Gold  Mine,  In  bbls . 2) 

Fancy,  No  101 . 32 

Fancy,  No.  100 . 33 

Choice,  No.  576 . 

Prime,  No.  102 . 26' 


PORTO  RICO  MOLASSES 


Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.60 

Five  A,  for  confectionery .  2 . 70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  in  barrel . per  doz.  .9234 

1  “  case .  “  .05 

Karo,  to  cent  size,  2  doz . per  doz.  .8734 

Karo,  25  cent  size,  1  doz . . .  z.25 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.’’  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


INo.  19  MILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


INo.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


INo.  192  MILL, 


IN  WRITING  HDVERTISERS  KINDLY  MBNTION  "  GROCERY  WORLD 
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Beaoer,  In  Jar*,  compound . per  do«.  s.eo 

White  Clover,  In  Jars,  compound . .  “  .95 

Purine  Pancake  Syrup,  36  pu .  “  e.25 

14  qu . .  “  4.00 

“  ■*  1.  tf-gaii .  *'  7.00 

•'  “  6  pda .  ••  1*  00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor... .  * . 40 

‘  “  medium,  dor.  1.40 

"  •*  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  dnr... 


e  Syrup,  gal.  tins . per  gal.  1.25 

)<-gnJ.  tine . per  dor.  7.75 

1  Syrup,  qt.  bottle# .  “  4  00 


Hnren's  Maple 

"  “  pt  bottler .  ■■  2.40 

Towle’s  Log  Cabin  "Camp"  Syrup —  Per  dot. 

Gallon  cans,  <  In  care .  43.70 

Half-gallon  cane,  to  In  case .  7.13 

Quart  cane,  14  In  cate .  4.12)4 

Pint  cone,  #4  In  cote . . .  a. 50 

Quart  bottler,  re  In  cate . .  4.30 

Pint  bottler,  04  m  cate . . .  r  .75 

Jacket  cane . per  gallon  1.00 


CRESCENT  MAPLEINE. 


l-OI . 

Per  dot. 

4-os . 

i6-#« . 

Gallons . 

1 -01 . 

OIL  OP  MAPLBINE. 

Par  dot 

•  -Of . 

8-ox . . 

16-os . 

32 -Of . 

. — . - . - . 

.  x5 

• .  97  00 

Gallon# . 

..each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  a  string .  0,50 

N  U.  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string  red  handles.- .  *.45 

Princess,  No.  4,  fancy  handles .  s.90 

Parlor,  No.  3,  2  tie .  j.85 

Toy  Brooms . . . 00 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heary .  a. 90 

Handy  Wall  Broom  Rack,  for  ts  brooms . 90 
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No.  WASHBOARDS.  Per  dor 

69,  Good  Enough,  double,  spring  protector...  3.83 

57,  Peerless,  double . . .  3.85 

to,  Seal  Globe,  double,  swing  protecter .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

no.  Peerless,  tingle,  spring  protector .  3.55 

134,  Universal,  single,  wide  head.- .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single  protector .  3.03 

118.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3.85 

Murdock .  3.00 

Celery  City .  3.30 

ISJ,  Eagle,  single  wide  head .  s.75 

128,  Anchor,  single  head .  2.25 

130,  Little  Gees,  pail  board .  1,5s 


BUCKETS.  Per  dor. 

O.  G.,  s  electric  hoops .  1.73 

O.  G.,  3  electric  hoops .  1.90 

Clear,  s  hoop . 1.65 

Clear,  3  hoop .  r.75 

Electric  Cedar,  s  hoop  . — .  e.40 

Electric  Cedar,  3  hoop . s.bo 

Pine,  3  galvanised  hoop# .  s.eo 

Galvanised,  is  quart . 1.13 

Galvanised,  14  quart . - .  2 . 50 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . „ .  r. 35 

s,  Solid  aval . _ .  1.55 

3,  Solid  oval .  1.75 

5,  Solid  oval . . .  a.  13 

1,  Wlr#  ends— . ..a .  1 . 30 

2,  Wire  ends . 1.40 

3,  Wire  ends . 1.70 

5,  Wire  ends . 

Picnic  Plates,  8  Inch . 

Picnic  Plates,  9  Inch . 

Crates  contain  250  each. 


CLOTHES  PINS. 


5  grots. 


Per  box. 

..  .50 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

»9S 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dor 

22,  White  corner . jo 

23,  Medium  sloe .  ’go 

*7.  f"g« .  1. 00 

13,  Marble,  medium  sire .  00 

00,  White . L 

Handy  House . ,+2 


No.  STOVE  BRUSHES.  Per  dor 

10,  Rocker,  curved  end,  wood  hoodie . . 95 

»o,  Block  bristle,  curved  end,  wood  handle . 90 

16,  Black  brittle,  curved  end,  wood  haadle.....  1.40 
44,  All  brittle,  curved  end,  wood  handle .  s.15 


Na.  SHOE  BRUSHES.  Per  dor. 

o,  Mexican  fibre- . . . g, 

1,  Mexican  fibre,  large . . . - .  t  ee 

4,  Brittle  outside . . . . .  , .  «„ 

A}{  vSo*  ’J . . . . . . . —•—.•••  I.TS 

II,  All  bristle,  large . - .  j.g* 

16X,  All  bristle,  extra  value . - .  e.io 

19,  All  brietic,  spotted  white .  3 . 3# 


No.  WHITEWASH  BRUSHES.  Per  dos. 

6,  6  la.,  White  taiapico- . . . 43 

7,  7  In.,  White  tamplco- . .43 

8,  8  In.,  White  tamplco . ,30 

6,  f  In.,  Family,  extra  heavy.- . *5 

8,  6  In.,  Family,  extra  heavy . 83 

10,  7  In.,  Family,  extra  heavy— . . .  1.00 

i*,  8  In.,  Fondly,  extra  heavy— .  1,13 

6,  sin.,  A.,hairbriatle .  1,5 

8,  6  In.,  A-,  hair  brittle. .  1.30 

10,  7  In.,  A.,  hair  bristle. .  1 .83 

12,  8  in..  A.,  hair  brittle .  2.15 

6,  s  in..  Ideal,  #11  bristle,  3  row.- .  1.85 

8,  6  la. ,  Ideal,  all  bristle,  3  row .  2 .  ss 

4,  Knotted,  all  bristle,  3  row .  1 . 50 

6,  Knotted,  all  bristle,  3  row .  t-95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  In.,  Royal,  all  white  bristle .  s.75 


No.  DUST  BRUSHES.  Per  dos. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

21,  All  hair,  wire  drawn .  > .  00 

s8,  White,  wire  drawn .  a. 80 

1,  7  in.,  All  hair,  flat  end .  1 .95 

22,  7  in.,  Mixed,  round  end....__ .  2.00 

11X,  7  In.,  All  hair,  round  end .  2.13 
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TOBACCOS— PLUG, 

Battle  Ax . _ . ,7 

Gold  Rope- . — . j! 

J-O^Tar  . . 

agjfcsr -  .» 

Piper  Heidsick . 64 

Spear  Head . 44 

Standard  Navy . . . . 

T°ddy . II 

Vlnco . 28 

Town  Talk . Jg 


Per  lb, 


SMOKING  TOBACCO.  Perib 

Briar  Pipe - . . . . 38 

Duke’s  Mixture..- . . . 39 

Greenback . . . 

Green  Turtle  . . . . 

G.  &  A.  Navy,  3)3  or- . 

Honest . . . — _ 

Polar  Bear—....- . . . 

Ripple . — . . . . 

Sensation  . . . 

Wild 


•39 

.3* 

.28 

•  34 
■39 
.29 
•39 
•39 
•39 


YEAST  CAKE8. 

Compressed . per  dos.  .18 

Magic,  1%  dos.  packages . - . per  box,  .58 

Yeast  Foam,  i)4  dos . per  box  .58 


You  May  Think  You  Can’t  Afford  an 

Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 

A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
woik  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  wc  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 

F.  A.  HENRY,  Sales  Manager 

Rapid  Motor  Vehicle  Company  Michigan 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety,  ; 

satisfaction  and  a  fair  profit  In  selling  them. 


Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 
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GROCERY  WORLD 


= 


“Grocery  World”  Sends  Challenge  to 
“Woman’s  Home  Companion” 

Weird  Statements  in  the  January  Article  Arouse  Strong  Sus¬ 
picion  of  Article’s  Truth.  Groceries  Bought  at  Dirty  and 
Clean  Stores  in  “Philadelphia  Suburb.”  Prunes  JSold  as 
“Seconds.”  Strange  Mixture  Sold  as  Mocha  and  Java 
Coffee.  A  Challenge  to  Disclose  the  Name  of  the  Suburb 
and  the  Names  of  the  Stores. 


The  “Woman’s  Home  Com¬ 
panion,”  in  its  articles  attacking 
grocers  as  a  class,  is  growing 
somewhat  incoherent.  The  title 
of  the  January  article  is  “Can  we 
afford  to  be  clean?”  This  article 
discusses  a  variety  of  matter, 
based  on  the  difference  between 
a  number  of  articles  alleged  to 
have  been  purchased  first  of  a 
dirty  grocery  and  then  of  a  clean 
one,  both  said  to  be  in  “a  summer 
resort  within  easy  access  of  Phila¬ 
delphia.”  The  extent  to  which 
the  article  is  reallv  true  may  be 
judged  from  the  statement  made 
that  the  prunes  bought  at  the 
clean  store  were  sold  as  “seconds.” 
Another  statement  that  the 
“Mocha  and  Java”  coffee  bought 
at  the  dirty  store  proved  to  be  a 
blend  of  Mocha,  Java,  Rio  and 
chicory  also  gives  an  idea  of  the 
truth  of  the  article.  From  the 
time  the  sale  of  coffee  began  there 
has  probably  never  been  such  a 
combination  as  Java,  Mocha,  Rio 
and  chicory.  Further,  under  the 
food  laws  it  can  be  stated  as  a  fact 
that  there  is  literally  no  mixture 
of  coffee  and  chicory  on  the  mar¬ 
ket  to-day,  unless  it  is  so  labeled. 

The  “Grocery  World”  does  not 
know,  of  course,  but  it  believes 
the  “Woman’s  Home  Companion” 
article  to  be  mostly  take,  conjured 
up  out  of  a  lively  imagination  to 
make  a  point.  In  order  to  bring 
out  the  truth  the  “Grocery 
World”  has  sent  a  marked  copy  of 
this  article  to  the  “Woman’s 
Home  Companion”  and  has  chal¬ 
lenged  its  editor  to  name  the 
Philadelphia  suburb  referred  to 
and  also  to  give  the  names  of  the 
two  stores  located  in  such  suburb 
at  which  he  claims  to  have  pur¬ 
chased  goods  of  such  widely  vary¬ 
ing  quality.  The  gist  of  the 
January  article  follows  : — 

She  is  one  of  those  delightful,  old- 
fashioned  housekeepers,  aged  twen¬ 
ty-eight,  who  still  regards  the  Sat- 
•  urday -night  bath  as  a  family  institu¬ 
tion  and  who  fights  incipient 
pneumonia  with  onion  poultices. 
Her  income  is  small.  Her  energy 


and  resourcefulness  are  boundless. 

We  stood  before  a  model  grocery 
in  a  summer  resort  within  easy  ac¬ 
cess  of  Philadelphia.  This  grocery 
was  not  the  largest  store  in  the  little 
suburb — it  was,  however,  a  clean 
store.  One  window,  sparkling  like 
rain-washed  crystal,  was  filled  with 
glass  jars  containing  preserved 
peaches,  canned  fruit  in  irridescent 
juices,  maraschino  cherries,  mint  jel¬ 
lies,  etc.  In  the  other  were  forts  and 
barricades  built  of  imported  and  do¬ 
mestic  canned  goods  of  standard 
brands,  from  the  humble  sardine  to 
pate  de  foie-gras. 

‘The  height  of  my  ambition  is  to 
trade  in  that  store.  Only  the  sum¬ 
mer  colony  folk  can  pay  their  prices, 
but  if  ever  John  and  I  get  rich — ” 

The  pause  and  sigh  of  happy  an¬ 
ticipation  were  eloquent  of  the  joys 
which  that  model  grocery  would  then 
unfold.  Whereupon  we  turned  our 
hacks  on  temptation,  cut  through  an 
alley  to  the  street  where  native  mar¬ 
keters  congregate,  and  entered  a  gro- 
very  which  was  not  a  model  one. 
The  windows  needed  washing;  so 
did  the  counters.  Barrels  were  un¬ 
covered,  dust  filtered  into  everything, 
boxes  of  crackers  and  breakfast  food, 
piled  in  hopeless  confusion,  were  fly 
specked,  and  in  many  instances  car¬ 
tons  were  broken  by  careless  hand¬ 
ling,  so  that  dust  could  enter  un¬ 
checked. 

A  side  of  bacon  lay  on  the  ground 
near  the  meat  block,  and  clerk  after 
clerk  kicked  it  aside  because  his 
hands  were  too  full  to  pick  it  up. 
Flies  swarmed  on  half  a  ham  which 
lay  on  the  meat  block.  The  floor 
was  as  dirty  as  a  combination  of 
sawdust  which  had  not  been  re¬ 
newed  for  days,  bacon  rind,  mackerel 
brine  and  tobacco  juice  could  make 
it.  I  remembered  my  hostess’  im¬ 
maculate  kitchen,  and  wondered. 

Then  her  earnest  tones  broke  into 
my  thoughts : 

“You’re  sure  it  is  good  tea?  I 
would  like  to  have  that  nice  milk 
pitcher — Bobbie  broke  mine  only  yes¬ 
terday — but  I  want  good  tea,  too.” 

“The  best  package  goods  in  the 
market,  English  Breakfast,  and 
Oolong,  perfectly  blended,  special 
for  to-day,  only  seventy-five  cents — 
and  the  pitcher.” 

“Well,  I  never  paid  seventy-five 
cents  a  pound  for  tea — but  that 
pitcher  certainly  is  lovely.” 

So  the  bargain  was  closed.  The 
pitcher  had  won. 

That  night  at  supper  the  man  of 
the  house  made  a  wry  face  and  asked 
whether  the  tea  had  been  boiled. 
The  old-fashioned  housekeeper 
looked  at  the  new  milk  pitcher, 
and  two  lines  came  into  her  nice, 
white  forehead.  Later,  when  we 
were  doing  the  dishes  together,  she 
“  ’fesscd  up.” 

“That  is  the  first  time  I  ever 
bought  premium  goods.  John  al¬ 
ways*  says  you  can’t  get  china  and 
quality  for  one  and  the  same  price, 
but  that  horrid  grocer  would  not 
sell  me  the  pitcher.  Well,  I  suppose 
I'll  have  to  give  the  whole  package 
to  Mary  Miller.” 


Admirable  arrangement  for  Mary 
Miller,  the  washerwoman,  but  at 
least  fifty  cents  must  be  charged  to 
waste,  for  the  pitcher  could  be 
bought  at  any  china  shop  for  a 
quarter  or  less. 

It  seemed  the  psychological  mo¬ 
ment  for  my  experiment,  so  I  said: 

“Did  you  keep  your  sale  slip  with 
the  prices  of  those  groceries  we 
bought  to-day?” 

With  a  moist  hand  she  tossed  me 
the  slip  of  pink  paper. 

“To-morrow,  just  for  fun,  we  will 
take  this  list  and  go  to  the  store 
where  the  summer  colonists  trade.” 

The  old-fashioned  housekeeper 
gave  her  tea  towel  a  parting  twist, 
flung  it  over  a  rack,  and  announced : 

“Now,  my  dear  woman,  I  don’t 
intend  to  let  you  do  anything  reck¬ 
less.” 

“For  the  good  of  the  cause,”  I 
begged;  and  then  she  murmured 
something  about  folks  with  theories, 
and  laughed  like  a  child  who  had 
been  promised  a  visit  to  the  circus. 

And  on  the  morrow  we  went  to 
the  model  store. 

Here  are  the  lists : — 

SALE  SUP  FROM  UNTIDY  STORE. 


I  lb.  premium  mixed  tea  ....  75  cts. 
1  lb.  Our  Own  coffee  (M.  & 

J-)  . ; .  34  cts. 

V2  lb.  American  cheese .  9  cts. 

I  package  macaroni . .  12  cts. 

1  salmon  .  12  cts. 

1  lb.  prunes  (California)  ....  12  cts. 

3 lA  lbs.  gr.  sugar  \ .  19  cts. 

1  jar  sweet  pickles  . 25  cts. 

1  bt.  vanilla .  9  cts. 

Yz  doz.  lemons  .  13  cts. 

SALE  SLIP  FROM  MODEL  STORE. 

I  lb.  mixed  tea,  No.  3  quality  63  cts. 
1  lb.  Mocha  and  Java  coffee 

(ground)  . 30  cts. 

Vz  lb.  American  cheese .  9  cts. 

1  package  macaroni  .  12  cts. 

1  salmon .  12  cts. 

1  lb.  prunes .  12  cts. 

3 V?  lbs.  gr.  sugar  .  17  cts. 

1  jar  sweet  pickles . 25  cts. 

1  bt.  vanilla  .  10  cts. 

Yz  doz  lemons  .  15  cts. 

For  her  original  purchases  at  the 


untidy  store,  my  hostess  paid  $2.20. 
The  duplicate  order  at  the  model 
store  footed  up  fifteen  cents  less,  or 
$2.05.  Allowing  that  the  milk 
pitcher  was  worth  twenty-five  cents 
on  the  face  of  the  sale  slip,  she  paid 
ten  cents  more  for  the  goods  pur¬ 
chased  at  the  model  store  than  for 
those  bought  at  the  less  desirable 
grocery. 

But  the  prices  attached  to  the 
articles  do  not  always  represent  their 
true  household  value. 

To  begin  with,  the  “premium 
mixed  tea,”  on  examination  by  an 
expert,  proved  to  be  not  a  mixture 
of  Oolong  and  English  Breakfast 
(a  most  remarkable  combination,  by 
the  way),  as  claimed  by  the  oily  gro¬ 
cery  clerk,  but  a  low  grade  of 
Oolong  and  green,  with  a  consider¬ 
able  proportion  of  what  is  known  as 
“siftings,”  the  whole  worth  not  a 
penny  over  thirty-seven  cents  a 
pound.  The  sixty-three-cent  mixed 
tea  bought  at  the  model  store  was 
well  worth  in  brewing  strength  and 
fineness  of  flavor  at  least  double  the 
inferior  brand,  and  was  a  real  bar¬ 
gain  at  its  price. 

But  that  is  not  the  whole  story. 
Every  woman  knows  that  when  you 
use  an  inferior  brand  of  tea  you 
lose  both  flavor  and  strength,  and  the 
average  housewife  uses  once  and  a 
half  the  quantity  of  cheap  tea  she 
would  need  of  a  better  grade. 
Flowever,  if  we  leave  this  latter  point 
out  of  the  reckoning,  the  difference 
between  the  price  charged  for  the 
premium  tea,  seventy-five  cents,  and 
its  worth,  thirty-seven  cents,  was 
represented  by  a  china  pitcher  which 
could  be  duplicated  for  twenty-five 
cents.  Actual  loss  here  thirteen 


cents,  to  say  nothing  of  the  differ¬ 
ence  in  flavor. 

The  second  purchase,  “Our  Own 
Blend”  coffee,  put  up  in  an  attractive 
tin  can,  proved  to  be  not  pure  Mocha 
and  Java,  as  was  claimed,  but  a 
blend  of  Mocha,  Java,  Rio  coffee  and 
chicory,  which  could  have  been  sold 
at  a  profit  for  twenty-five  cents. 
The  Mocha  and  Java  coffee  pur¬ 
chased  at  the  model  store  came  out . 
of  the  test  with  flying  colors,  two- 
thirds  Java  and  one-third  Mocha, 
with  no  adulteration,  yet  it  was  sold 
at  four  cents  a  pound  cheaper. 

Now,  I  hold  no  brief  for  Mocha 
and  Java  coffee.  There  are  many 
households  where  Maracaibo  or  Rio 
coffee  at  eighteen  or  twenty  cents  a 
pound  is  preferred  to  Mocha  and 
Java  at  thirty,  but  this  is  not  the 
question  at  issue.  This  particular 
housewife  thought  she  was  buying 
pure  Mocha  and  Java  coffee  at  thir¬ 
ty-four  cents  a  pound,  and  instead 
she  was  receiving  an  adulterated 
article. 

Perhaps  the  grocer  knew  this,  or 
perhaps  he  had  bought  the  coffee  in 
all  honest  ignorance.  But  after  long 
months  of  investigation,  during 
which  I  have  bought  goods  in  all 
Sorts  of  stores  in  many  different 
parts  of  the  country,  the  conclusion 
is  forced  upon  me  that  not  only  is 
the  average  dirty  grocer  willing  to 
force  upon  his  customer  an  inferior 
article  in  return  for  a  big  profit,  but 
he  is  forced  to  do  so  in  order  to 
make  a  living.  This  is  a  day  of  sys¬ 
tem  in  the  grocery  business,  as  else¬ 
where.  System  means  order,  and 
order  in  a  grocery  store  requires 
cleanliness.  The  unclean  grocer  is 
not  a  systematic  grocer,  and  the  un¬ 
systematic  grocer  loses  money  in  his 
buying,  in  the  conduct  of  his  store, 
and  in  the  treatment  of  his  custom¬ 
ers.  The  trade  which  he  loses 
through  untidiness  and  incapacity,  to 
say  nothing  of  the  waste  of  stock 
through  careless  handling  of  his 
goods,  makes  it  necessary  for  him  to 
sell  at  a  higher  profit  than  the  man 
whose  store  is  run  methodically,  sys¬ 
tematically  and  cleanly. 

To  return  to  our  price-lists,  the 
cost  of  American  cream  cheese  at 
both  stores  was  the  same,  as  was  the 
quality,  but  there  was  one  important 
difference.  The  cheese  from  the 
model  store  was  delivered  in  a  wrap¬ 
ping  of  oiled  paper.  It  had  been 
cut  with  a  clean  knife.  The  cheese 
from  the  dirty  store  had  been  sliced 
with  a  rusty  or  dirty  knife, which  left 
a  grayish-brown  streak  on  one  side 
of  the  piece,  and  there  was  an  ugly 
thumb  mark  near  the  rind.  This 
dirt  my  hostess  sliced  off  with  infin¬ 
ite  care.  We  weighed  these  parings,  •  ’ 
and  they  tipped  the  scales  at  nearly 
an  ounce.  Provided  my  hostess  re-  I 
ceived  sixteen  ounces  to  the  pound, 
or  eight  ounces/  for  nine  cents,  she 
lost  nearly  an  eighth  of  the  cheese 
bought  at  the  dirty  store,  or  more 
than  a  cent's  worth. 

The  purchase  of  macaroni  in  the 
package  could  not  be  expected  to 
produce  startling  comparisons  be¬ 
tween  the  two  stores,  because  goods 
put  up  in  packages  even  from  a  dirty 
store  are  protected  against  the  rusty 
knife  and  the  smutty  thumb.  The 
two  batches  of  macaroni  were  there- 
(Continued  on  page  27.) 
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Oleo  Men  Assault  Food  Agent 


3o  Reports  Commissioner  Foust  in  Monthly  Bulletin.  Candy 
Investigation  Under  Way.  Catsups  too  Heavily  Loaded  with 


Benzoate  of  Soda  about  To  Be  Prosecuted.  Some  Extracts 
from  the  Chemist’s  Report. 


The  Pennsylvania  Dairy  and 
7ood  Commissioner  again  dis¬ 
misses  interestingly  upon  food 
aw  matters  in  the  monthly  bul- 
etin  of  his  department,  the 
atest  copy  of  which  is  dated 
November  15th,  and  reached  the 
‘Grocery  World”  during  the 
veek.  Here  are  some  extracts 
rom  the  editorial  pages : — 

s 

A  singular  incident  of  short¬ 
sightedness  occurred  in  Pittsburg 
some  weeks  ago.  Agent>  Miller,  of 
the  Dairy  and  Food  Division,  vis¬ 
ited  a  grocery  and  purchased  samples 
of  oleomargarine,  acting  in  accord¬ 
ance  with  his  instructions.  Soon 
after  he  left  the  store  the  proprie¬ 
tor's  two  brothers  overtook  him. 
They  assaulted  him  with  great  vio¬ 
lence  ;  threw  him  to  the  sidewalk  and 
proceeded  to  rob  him  of  the  article 
he  had  just  purchased  from  them. 
Agent  Miller  was  somewhat  bruised 
and  cut  up  in  the  affray.  He  imme¬ 
diately  brought  suit  against  the  two 
men  who  had  assailed  him,  charging 
them  with  highway  robbery,  assault 
and  battery  and  felonious  assault. 
They  were  arrested  and  the  State 
will  push  the  case  with  all  possible 
vigor. 

*  *  * 

At  a  recent  meeting  of  the  Re¬ 
tail  Merchants’  Association  of  Alle¬ 
gheny  county,  a  resolution  was 
adopted  providing  that  “every  mer¬ 
chant  report  to  the  secretary  of  this 
association  any  violation  of  the 
State  food  law,  giving  all  the  infor¬ 
mation  he  possibly  can,  and  that  the 
secretary  of  the  association  take  the 
matter  up  with  the  State  Dairy  and 
Food  Department.”  That  is  un¬ 
questionably  the  proper  attitude  for 
retail  dealers  throughout  the  State 
to  take. 

*  *  * 

One  hundred  samples  of  candy — 
principally  penny  goods — have  re¬ 
cently  been  purchased  by  agents  of 
the  Dairy  and  Food  Division  and  are 
now  in  the  hands  of  various  chem¬ 
ists.  In  due  timd  an  official  report 
of  the  results  of  the  analysis  will  be 
made  public.  The  goods  were 
bought  in  Blair,  Venango,  Warren, 
McKean,  Allegheny,  Washington, 
Bucks,  Berks  and  Philadelphia 
counties.  If  the  children  are  eating 
poisoned  or  adulterated  goods  their 
parents  should  be  put  in  possession 
of  the  facts.  On  the  other  hand  if 
the  confectionery  is  pure  manufac¬ 
turers  and  dealers  are  entitled  to  full 
credit,  for  their  carefulness  and  their 
-  regard  for  law. 

*  *  * 

Some  of  the  agents  of  the  Dairy 
and  Food  Division  are  finding  cer¬ 
tain  catsups  which  contain  twice  the 
amount  of  benzoate  of  soda  that  is 
announced  on  the  label.  This  is  a 
serious  violation  of  law  and  a  gross 
deception  of  the  purchaser.  The 
matter  is  being  carefully  looked  into 
and  in  due  time  prosecutions  will  be 
instituted  against  offenders. 

*  *  * 

|  When  a  manufacturer  offers  re¬ 
tailers  an  article  which  he  sells  for 
1  ice  cream  it  should  be  precisely  what 


it  purports  to  be.  Such  goods  could 
not  be  sold  for  the  prices  now  most 
popular.  Cream  costs  money.  A 
good  article  of  genuine  ice  cream, 
containing  nothing  but  first-class 
materials  would  cost  double  the 
price  for  which  the  inferior  article 
can  be  sold.  Imitations  are  usually 
much  cheaper  than  the  thing  they 
imitate,  and  the  person  who  is  satis¬ 
fied  with  the  imitation  should  be  al¬ 
lowed  to  have  it.  But  the  law 
should  step  in  and  prevent  the  sale  of 
imitation  goods  for  genuine.  Every 
citizen  has  the  right  to  enter  the 
open  market  and  buy  what  he  wants, 
but  the  law  should  compel  the  dealer 
to  tell  the  exact  truth. 

*  *  * 

Are  you  exercising  the  care  that 
you  should  in  the  purchase  of  your 
goods,  in  order  that  you  may  have 
the  protection  afforded  you  under  the 
new  Pennsylvania  Food  Law,  ap¬ 
proved  June  1,  1907? 

Do  you  examine  each  invoice? 
Do  you  see  that  the  invoice  is  prop¬ 
erly  dated?  Do  you  see  that  the 
goods  purchased  are  all  named  in  the 
invoice?  Do  you.  see  that  the  in¬ 
voice  bears  a  guarantee? 

The  bulletin  reports  the  follow¬ 
ing  apparent  violations  of  the  food 
law : — 

Sample  bought  of  William  Shee¬ 
han,  329  Fifth  avenue,  McKeesport. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  McKees  Rocks 
Dairy  (Chas.  Reeder),  310  Chartiers 
avenue,  McKees  Rocks.  Sold  for 
butter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  of  C.  Martin,  28 
Front  street,  Darby.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored  oleo¬ 
margarine. 

Sample  bought  of  Coxes’  Restau¬ 
rant  (Alfred  M.  Cox),  328  Eighth 
avenue,  Homestead.  Sold  for  but¬ 
ter.  Chemist’s  report — Oleomargar¬ 
ine. 

Sample  bought  of  Elliott  Oyster 
and  Chop  House  (Walter  B.  El¬ 
liott),  628  Smithfield  street,  Pitts¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  Bismark  Res¬ 
taurant  (Zuber  &  Gollier),  142  Sixth 
street,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Renovated  butter. 

Sample  bought  of  Dundee  Cream¬ 
ery  (Wm.  E.  &  Henry  Ihrig),  New 
Kensington.  Sold  for  butter.  Chem¬ 
ist’s  report — Colored  oleomargarine. 

Sample  bought  of  William  Shee¬ 
han,  329  Fifth  avenue,  McKeesport. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  G.  S.  Allshouse, 
Vandergrift.  Sold  for  vinegar. 
Marks  on  package — Brand :  Vos 
camps.  Chemist’s  report— Distilled 
vinegar,  colored  with  caramel.  Low 
in  acidity. 

Sample  bought  of  J.  M.  Wilds, 
Arnold.  Sold  for  vinegar.  Chem¬ 
ist’s  report — Distilled  vinegar,  col¬ 
ored  with  caramel. 

Sample  bought  of  Joseph  Buller, 
New  Kensington.  Sold  for  vanilla 
extract.  Marks  on  package — Gold 
Standard  Extract  of  Vanilla,  Gold 
Extract  Co.,  Pittsburg,  Pa.  Chem¬ 
ist’s  report — Misbranded. 


TATE 
HOUSE 


CEYLON 

=TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y,  y  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 


JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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The  New  York  Letter 

The  Christmas  Retail  Grocery  Business.  Discussion  Still  Rife 
over  Calling  Glucose  Corn  Syrup.  The  Foreign  Label  Con¬ 
troversy.  New  Plans  for  Laws  in  Grocers’  Interest.  Small 
Trade  News. 

Special  correspondence  of  “Grocery  World. 


New  York,  Dec.  27,  1907. 

“My  cash  receipts  the  clay  be¬ 
fore  Christmas  were  larger  than 
on  the  same  day  in  any  other  year 
for  ten  years  past.”  So  said  L. 
J.  Callanan  to-day  when  he  was 
asked  about  the  condition  of 
trade.  He  added  that  his  entire 
holiday  business  has  been  of  the 
briskest  kind  and  he  can  see  no 
reason  for  complaint,  from  the 
point  of  view  of  a  retail  grocer. 
He  admitted  that  in  his  case  the 
satisfactory  conditions  are  due  in 
part  to  some  of  the  recent  im¬ 
provements,  including  the  addi¬ 
tion  of  new  departments  and  the 
waging  of  a  rather  lively  advertis¬ 
ing  campaign.  However,  he  added 
that  there  were  no  secrets  about 
these  methods  and  other  grocers 
could  use  them  with  as  good  re¬ 
sults. 

The  sensational  press  is  held  re¬ 
sponsible  in  a  large  part  for  the 
financial  panic  by  Mr.  Callanan, 
and  he  declares  that  if  he  were  the 
Commissioner  of  Police  he  would 
have  ordered  the  police  to  seize 
the  offending  papers  and  destroy 
the  copies  that  were  offered  for 
sale  on  the  streets. 

A  pleasing  instance  of  the  good 
feeling  that  may  be  maintained 
among  men  who  are  in  some  re¬ 
spects  competitors  is  shown  by 
the  Vesey  street  grocer  in  adding 
the  confectionery  of  Park  &  Til- 
ford  to  his  candy  department 
which  he  lately  started.  He  says 
that  many  have  been  asking  why 
he  put  in  stock  the  candy  of  a 
firm  that  arc  competitors  in  gen¬ 
eral  groceries.  The  answer  of 
Mr.  Callanan  was  that  any  firm 
which  for  years  has  had  the  repu¬ 
tation  of  keeping  and  selling  only 
good  groceries  would  certainly 
make  good  candies  if  it  made  any 
and  that  is  his  reason  for  selling 
this  firm’s  candy. 

*  *  * 

More  than  $1,000,000  have  been 
expended  in  advertising  Karo 
Corn  Syrup,  according  to  a  brief 
filed  with  the  Department  of  Ag¬ 
riculture  by  the  Corn  Products 
Co.,  in  arguing  that  it  should  be 
allowed  to  continue  the  use  of  the 


name  used  in  the  past  to  designate 
the  product.  It  is  added  that  the 
labels  on  hand  cost  $250,000  and 
would  be  a  loss  if  it  became 
necessary  to  change  the  name.  It 
is  expected  that  a  decision1  of  the 
question  as  to  whether  corn  syrup 
or  glucose  is  to  be  the  title  will  be 
made  in  the  immediate  future. 

One  of  the  points  raised  in  the 
brief  is  that  a  German  syrup  made 
from  potatoes  may  be  introduced 
here  as  a  competitor  of  the  corn 
syrup  and  if  such  products  were 
all  to  be  labeled  glucose  it  would 
be  unfair  to  the  corn  syrup,  which 
actually  is  made  from  corn.  The 
department,  it  is  said,  made  a  ten¬ 
tative  ruling  some  time~  ago  that 
the  product  really  is  glucose,  the 
distinguishing  elements  of  corn 
being  eliminated  in  the  process  of 
manufacture,  but  the  ruling  was 
not  officially  published  and  thus 
far  no  effort  has  been  made  to  put 

it  into  practical  effect. 

*  *  * 

The  importers  of  food  products 
have  won  something  of  a  victory, 
as  the  Department  of  Agriculture 
has  decided  that  it  is  not  essential 
to  have  labels  printed  in  English. 
Regulation  17  has  been  modified 


XXIV. — Good  vs.  Poor  Sellers. 

There  are  only  two  kinds  of 
merchandise.  One  that  sells,  and 
one  that  doesn’t. 

Few  retailers  are  able  to  run 
their  stores  without  carrying  both 
kinds,  however,  and  in  some 
stores  the  latter  predominates. 

It  seems  to  be  a  mighty  safe 
rule  of  business  to  always  buy 
the  goods  which  arc  already  sell¬ 
ing,  watch  closely  and  never 
allow  your  stock  of  the  good  sell¬ 
ers  to  run  low.  Cut  the  poor 
seller  until  he  moves  and  then 
keep  him  out  of  stock,  but  never 
allow  yourself  to  make  the  mis¬ 
take  of  running  out  of  the  good 
seller  in  order  to  force  the  sale  of 
the  poor  seller. 

Too  many  retailers  adopt  this 


so  as  to  read  that  the  labels  shoulc 
be  in  English.  The  word  “should” 
is  substituted  as  a  recommenda¬ 
tion  in  place  of  the  mandatory 
“shall.” 

Before  the  regulation  was  modi¬ 
fied  the  importers  had  threatened 
to  appeal  to  the  courts.  They 
claimed  that  there  is  nothing  in 
the  food  law  itself  to  justify  the 
regulation  requiring  the  exclusive 
use  of  English.  In  support  of  the 
rule,  it  was  said  that  the  use  of 
labels  printed  in  other  languages 
than  English  will  open  the  door 
to  many  kinds  of  deception.  An 
effort  may  be  made  some  time  to 
amend  the  law  so  as  to  require 
English  labels,  but  until  that  is 
done  the  labels  in  other  languages 
are  not  prohibited. 

*  5k  >k 

With  the  coming  of  the  new 
year  the  local  associations  of  gro¬ 
cers  will  get  more  active  in  a  num¬ 
ber  of  directions.  The  Legisla¬ 
ture  of  the  State  will  be  in  session 
in  a  few  days  and  the  grocers,  re¬ 
tail  as  well  as  wholesale,  have 
learned  that  it  pays  to  keep  a  close 
watch  on  what  the  legislators  are 
doing  and  to  note  what  they  are 
not  doing.  The  Wife’s  Liability 
and  the  Pure  Food  Bills  which 
were  passed  by  the  last  Legisla¬ 
ture  and  were  vetoed  by  the 
Governor  will  again  be  con¬ 
sidered,  and  the  question  will  be 
as  to  whether  they  can  be  so 
modified  as  to  meet  the  Govern¬ 
or's  approval  as  well  as  that  of  the 


policy,  and  the  first  thing  they 
know  they  have  nothing  but  poor 
sellers  in  stock  and  no  customers 
left.  They  have  all  gone  to  some 
other  store  to  trade,  where  they 
can  buy  what  they  want. 

Nothing  makes  money  for  the 
retailer  as  fast  as  quick-selling 
goods,  even  though  the  percent¬ 
age  of  profit  may  be  small.  It 
makes  a  quick  turn  of  the  money 
and  no  dead  stock,  and  those  are 
the  conditions  of  successful  mer¬ 
chandising.  The  closer  you  can 
hold  to  that  rule  the  better  mer¬ 
chant  you  are,  and  the  only  way 
to  do  it  is  to  sell  dead  stock  at 
whatever  price  it  will  bring,  and 
never  allow  your  store  to  run 
short  of  good  sellers. 

F.  A.  P. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


legislators.  The  vetoes  of  the 
bills  were  surprises. 

The  object  that  was  sought  in 
presenting  the  food  bill  last  year 
was  to  make  the  State  law  har¬ 
monize  with  the  provisions  of  the 
national  law.  The  Governor,  it  is 
understood,  has  no  objection  to 
this  general  purpose,  but  did  not 
like  some  features  of  the  bill  as  it 
was  drawn,  but  hope  is  enter-j 
tained  that  another  bill  can  be  pre¬ 
pared  that  will  meet  a  better  fate. 

To  the  Wife’s  Liability  Bill  o; 
last  year  the  Governor  offered  the 
objection  that  the  law  as  it  stands 
gives  sufficient  remedy  to  protect 
the  tradesmen.  The  grocers  think 
that  he  did  not  appreciate  the  ex 
tent  of  their  losses  through  ex¬ 
tending  credit  to  families  whose 
assets  are  all  in  the  wife’s  name 
The  law  holds  the  husband  re 
sponsible  and  in  these  cases  suits 
against  him  are  a  useless  expense, 
adding  to  the  grocer’s  loss. 

=k  5k  5k 

The  new  officers  of  the  New 
York  Retail  Grocers’  Union  will 
be  installed  at  a  smoker  to  be 
given  Monday  evening,  January 
6th,  in  Vienna  Hall.  The  install¬ 
ing  officer  wiir.  be  Wm.  H.  Stein- 
kamp,  the  counsel  of  the  associa¬ 
tion.  During  the  evening  a 
vaudeville  programme  will  be  pre¬ 
sented  and  there  will  be  a  drawing 
for  a  Royal  Electric  Coffee  Mill 
donated  by  the  A.  J.  Deer  Co.,  the 
manufacturers.  August  Eitzen  is 
the  chairman  of  the  Committee  of 
Arrangements. 

5k  5k  sk 

The  money  of  the  Brooklyn  Re¬ 
tail  Grocers’  Horse  Insurance 
Fund  is  tied  up  temporarily  in  the 
Borough  Bank,  which  closed  its 
doors  some  time  ago.  The 
amount  in  the  fund  is  something 
less  than  $1,000,  and  it  is  believed 
that  in  time  most  of  it  will  be 
obtained  from  the  bank.  Pending 
this  a  temporary  plan  has  been  j 
adopted  by  the  association  so  that 
all  losses  caused  by  the  death  of 
horses  are  to  be  met  as  promptly 
as  usual.  A  statement  was  recent¬ 
ly  received  by  the  association  | 
from  the  State  Insurance  Superin-  i 
tendent  which  showed  that  out  of 
twenty-five  companies  organized 
since  1889  to  insure  live  stock  this  ', 
is  the  only  one  that  has  been  suc¬ 
cessful,  the  others  having  gone 
under. 

There  are  147  members  who 
earn'-  insurance  on  their  horses  in  | 
this  association.  In  the  past  year 
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it 

to 


paid  ten  losses  varying  from  $50 
nearly  $200.  The  average  lia- 
on  a  horse  is  $113.04. 


bility 


*  *  * 


Antonio  Perniciaro,  an  Italian 
grocer  at  363  First  avenue,  sent 
for  the  police  Wednesday  night, 
and  they  arrested  a  man  said  to  be 
a  relative  of  the  grocer  on  the 
charge  of  attempted  extortion. 
The  grocer  said  that  inside  of  a 
year  he  has  received  fourteen 
Black  Hand  letters,  and  once  a 
bomb  was  thrown  from  an  ele¬ 
vated  train  and  nearly  blew  up  his 
store.  He  got  a  letter  Wednesday 
demanding  money  and  at  night 
his  relative  called  and  asked  for 
$50.  Instead  of  giving  the  money 
I  the  grocer  sent  for  the  police. 
The  prisoner  was  held  in  $1,000 
bail  for  examination. 

H* 

E.  Naumburg  &  Co.,  of  this 
city,  were  among  the  signers  of 
the  petition  of  creditors  which  re¬ 
sulted  in  the  appointment  of  tem¬ 
porary  receivers  for  the  wholesale 
grocery  firm  of  Adler  &  Co.  at 
New  Orleans.  It  is  said  here  that 
the  firm  will  probably  be  able  to 
meet  all  obligations  and  to  resume 
business.1 

Fred.  A.  McGill. 


Even  Want  Pure  Food  in  South 
Africa. 


Correspondent  Sends  Some  Data  as 
to  Inspecting  Foods  in  Cape  Town 
Powdered  Egg  Business  a  Coming 
Industry. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Dec.  26,  1907. 

The  fad  for  food  inspection,  if 
such  it  can  be  called,  has  extended 
even  to  South  Africa.  Consul- 
General  J.  G.  Lay,  of  Cape  Town, 
sends  some  data  regarding  the  in 
spection  of  canned  goods  entering 
that  territory.  I  extract  from 
this  data  the  following: — 

During  the  year,  a  fairly  large 
number  of  samples  of  tinned  food¬ 
stuffs  were  examined,  chiefly  from 
cargoes  which  arrived  at  thq  Cape 
Town  docks.  A  small  proportion  of 
“blown”  tins  were  found  in  many  in¬ 
stances,  these  being  easily  recognized 
by  the  official  inspector ;  some  brands 
of  imported  goods  contained  more 
bad  tins  than  others,  but  in  most  cases 
thev  were  the  result  of  imperfect 
soldering.  One  special  brand  of 
tinned  sausages,  among  which  a  very 
large  quantity  of  bad  tins  were 
found,  appeared  to  have  been  imper¬ 
fectly  sterilized  before  the  tins  were 
finally  closed  up,  as  no  break  nor 
leak  could  be  found  in  the  tins. 

The  contents  of  some  hundreds  of 
unblown  tins  of  various  American 
canned  goods  were  carefully  ex¬ 
amined,  both  microscopically  and  by 


cultural  experiments,  but  no  noxious 
nor  foreign  material  could  be  dem¬ 
onstrated.  So  far,  our  experience 
goes  to  show  that  much  of  the  ad¬ 
verse  criticism  regarding  this  class  of 
foodstuff  has  been  grossly  exagger¬ 
ated.  The  vast  majority  of  tinned 
goods  imported  into  this  colony  ap¬ 
pear  to  be  perfectly  wholesome  and 
desirable  articles  of  food.  “Blown” 
tins  are,  as  a  rule,  due  to  accident, 
and  give  such  timely  warning  to  one’s 
senses  that  I  am  perfectly  certain  no 
one  would  be  in  danger  of  consum¬ 
ing  the  contents. 

★  *  a|c 

Consul  Thomas  H.  Norton,  in  a 
report  from  Chemnitz,  Germany, 
states  that  much  interest  is  felt 
among  German  chemists  charged 
with  food  investigation  over  the 
reported  degree  of  success  which 
has  attended  efforts  to  preserve 
eggs  by  desiccation.  The  process 
was  invented  by  a  chemist  of  Vic¬ 
toria,  Australia.  The  results  ob¬ 
tained  have  been  so  satisfactory 
that  the  Farmers’  and  Settlers’ 
Co-operative  Society,  of  Sydney, 
has  erected  an  extensive  plant  for 
the  manufacture,  on  a  large  scale, 
of  “egg  powder.”  The  process  is 
simple.  Eggs  freed  from  the 
shells  are  dried  at  the  relatively 
low  temperature  of  54.5  degrees 
C.  (130  degrees  F.).  The  oper¬ 
ation  can  be  rapidly  executed  in 
containers  kept  at  this  tempera¬ 
ture,  from  which  the  air  has  been 
exhausted,  and  from  which  like¬ 
wise  the  aqueous  vapor  is  with¬ 
drawn  as  fast  as  given  off  by 
evaporation  from  the  eggs.  The 
advantage  of  this  method  consists 
in  the  fact  that  there  is  no  alter¬ 
ation  in  the  chemical  composition 
of  the  eggs.  There  is  simply  a 
loss  of  the  greater  part  of  the 
water  held  mechanically  in  combi¬ 
nation.  When  thoroughly  desic¬ 
cated. and  brought  by  pulveriza¬ 
tion  into  the  state  of  coarse  pow¬ 
der  the  egg  material  can  be  pre¬ 
served  for  an  indefinite  period  in 
ordinary  packages  if  kept  in  a  dry 
place.  The  eggs  are  “reconsti¬ 
tuted”  by  the  simple  addition  of 
water  to  the  dry  powder,  the  re¬ 
sultant  mass  being  quite  indis¬ 
tinguishable  from  newly  beaten- 
up  eggs.  Before  the  method  was 
accepted  as  a  basis  for  industrial 
exploitation,  it  was  submitted  to 
exhaustive  critical  tests  by  the 
Victorian  Department  of  Agricul¬ 
ture,  which  demonstrated  that 
purity,  ease  of  digestion,  flavor, 
etc.,  were  entirely  unaffected  by 
the  operations  of  desiccation, 
preservation  for  a  long  period, 
and  reconstitution  by  the  addition 
of  water,  provided  that  fresh 
eggs  were  employed  at  the  outset. 

Holt. 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  }^onr  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  '‘Grocery  World”  respect¬ 
fully  submits  to  the  John  C.  Roth 
Packing  Co.  that 

Respectfully  Submit-  thev  are  making 
ted  to  the  Roth  J . 

Packing  Co.  a  mistake  m  run- 

n  i  n  g  advertise¬ 
ments  like  the  following  to  con¬ 
sumers  : — 

DOVE  BRAND  HAMS 
Are  everywhere.  All  grocers  keep 
them,  though  they  may  be  kept  in 
the  background  in  order  to  sell  a 
cheaper  ham.  Don’t  let  that  influ¬ 
ence  you  for  a  moment !  If  you 
want  a  high-grade  ham,  call  for 
Dove  Brand  and  you  will  get  it.  Do 
not  stand  any  evasion.  Insist  upon 
Dove  Brand,  and  don’t  be  imposed 
upon  through  substitution.  These 
hams  are  produced  by  methods 
which  insure  supreme  excellence  in 
purity  and  flavor.  It  costs  us  40 
per  cent,  more  to  cure  them  in  the 
old-time,  legitimate  way,  but  you  get 
50  per  cent,  more  in  quality,  provided 
you  insist. 

The  reason  you  are  making  a 
mistake,  gentlemen,  is  this:  Gro¬ 
cers  see  these  advertisements,  and 
they  don’t  like  them.  How  could 
they  like  an  insinuation  that  they 
would  cheat  their  customers  hy 
palming  upon  them  an  inferior 
product?  Even  if  it  were  true  it 
is  poor  policy  to  say  so,  for  two 
reasons :  First,  you  anger  the  gro¬ 
cer  and  arouse  him  to  work 
against  you,  and  in  such  a  contest 
he  will  always  have  more  influ¬ 
ence  with  his  customers  than  you 
will ;  and  second,  you  arouse  the 
entire  trade,  guilty  and  innocent 


making 


your  charge 


alike,  by 
general. 

Remember  this,  which  is  al¬ 
most  too  fundamental  to  need  to 
be  told :  You  can  always  get  more 
favors,  more  fairness,  more  every¬ 
thing,  from  a  friend  than  an 
enemy,  and  it  seems  like  bad  busi 
ness  to  make  enemies  among  the 
men  upon  whom  you  must  depend 
to  distribute  your  products. 


These  be  melancholy  days  for 
the  large  mail-order  houses, 
meaning  particu- 

H»rd  Times  for  Mail  larly  Sears,  Roe 
Order  House.  buck  &  Co.,  of 

C  h  i  c  a  g  o.  In¬ 
dicted  hy  the  United  States  Gov¬ 
ernment,  its  stock  heavily 
slumped,  and  its  business  so  re¬ 
duced,  by  the  loss  of  public  con¬ 
fidence  and  the  money  troubles 
together,  that  the  concern  feels 
compelled  to  offer  more  expensive 
premiums  for  orders  than  have 
ever  been  known  before. 

In  a  circular  just  issued  Sears, 
Roebuck  &  Co.  offer  premiums 
for  orders  amounting  to  $50,  $100, 
$170  and  $500,  which  are  quite  un¬ 
precedented  in  their  apparent  ex¬ 
pensiveness.  For  instance,  for 
$500  worth  of  orders  a  piano  is 
offered ! 

This  premium  offer  gives  some 
insight  into  the  “small  profits”  of 
the  mail-order  houses.  Assuredly 
profit  is  still  being  made  even 
with  the  premium  included ; 
otherwise  the  concern  would  pre¬ 
fer  to  keep  its  goods.  The  piano 
given  with  $500  could  scarcely 
cost  less  than  $100,  and  even  at 
that  it  would  be  close  to  trash. 
Which  means  that  Sears,  Roebuck 
&  Co.  can  seemingly  lop  20  per 
cent,  off  its  price  and  presumably 
still  make  a  profit. 


tion  with  the  chain  of  cigar  stores 
which  does  business  under  the 
name  of  the  United  Cigar  Stores 
Co.  Yet  at  one  of  last  week’s 
sessions  of  the  Governmental  in¬ 
quiry  into  the  Tobacco  Trust’s 
methods,  held  in  New  York,  the 
following  testimony  was  given 

J.  G.  Whelan,  president  of  the 
United  Cigar  Stores  Co.,  was  then 
called  to  the  stand  and  examined  by 
Mr.  McReynolds.  Mr.  Whelan 
stated  that  the  United  Cigar  Stores 
Co.  had  been  organized  in  1901  by 
his  efforts.  Previously  the  witness 
had  been  in  the  retail  cigar  business 
in  Syracuse.  He  had  consulted 
with  officers  of  the  American  To- 
baco  Co.  about  starting  the  United 
Cigar  Stores  Co.,  but  got  no  encour¬ 
agement.  However,  he  went  ahead 
oil  his  own  account.  The  first  store 
of  the  United  Company  was  at  84 
Nassau  street.  The  company  has 
now  408  stores  throughout  the 
country  and  it  had  probably  closed 
about  fifty  stores.  The  cities  in 
which  the  company  had  stores  were 
New  York,  Philadelphia,  Boston, 
Pittsburg,  Providence,  Springfield, 
Buffalo,  Rochester,  Cleveland,  To¬ 
ledo,  Cincinnati,  Chicago,  Indian¬ 
apolis,  Minneapolis,  St.  Paul,  San 
Francisco,  Oakland,  Los  Angeles, 
Spokane,  Seattle,  Portland,  Hous¬ 
ton  and  Galveston.  In  New  York  it 
has  163  stores. 

November  2,  1901,  the  witness 
said,  the  United  Company  had  sold 
57  per  cent,  of  the  stock  to  the 
American  Tobacco  Co.  The  com¬ 
pany  had  been  started  with  a  paid- 
up  capital  of  $2,500,  which  had  been 
increased  to  $52,000  when  the  trans¬ 
action  was  made  with  the  American 
Company.  The  stock  had  been 
transferred  in  the  name  of  Mr. 
Averett  so  the  ownership  of  the  com¬ 
pany  by  the  American  Company  was 
not  revealed  by  the  United  Com¬ 
pany’s  books. 


Which  means,  obviously,  that- 
every  time  the  Tobacco  Trust 
said,  since  1901,  it  had  no  connec¬ 
tion  with  the  United  Cigar 
Stores  Co.  it  lied.  The  officials 
who  dictated  and  gave  out  the  lie 
may  not  have  called  it  that,  but 
that’s  what  it  was  nevertheless. 

We  shall  never  be  as  decent  as 
we  ought  to  be  until  we  cease  to 
have  one  code  of  honesty  for 
private  and  another  for  public  life. 


The  Pennsylvania  Dairy  and 
Food  Department  discusses  mod¬ 
ern  ice  cream  in 

Tht  Legal  Status  of  the  latest  issue 
Modern  Ice  Cream  Qf  bulletin,  re¬ 
flecting  severely 
upon  the  fact  that  in  this  day  no 
ice  “cream”  is  made  of  cream,  hut 
more  often  of  milk.  The  Penn¬ 
sylvania  Commissioner  takes  the 
position,  as  do  most  food  authori¬ 
ties,  that  ice  cream  which  is  made 
wholly  of  milk,  or  partly  of  milk 
and  partly  of  cream,  is  a  fraud  on 
the  consumer,  who  when  she  asks 
for  ice  cream  expects  to  get  ice 
cream. 

The  “Grocery  World”  does  not 
believe  this  argument  to  be  sound. 
It  is  admitted  that  if  a  consumer 
when  she  asked  for  ice  cream  had 
in  her  mind  a  definite  picture  of  a 
product  made  wholly  of  frozen 
cream,  then  she  is  defrauded  when 


The  Business  Lie. 

business  lie;  a 
judged  by 
would  be  a 


The  “Grocery  World”  has  once 
or  twice  discussed  the  new  type 
of  falsehood 
w  h  i  c  h  modern 
business  methods 
have  bred :  the 
a  statement  which 
ordinary  standards 
flat  falsehood,  yet 
which  when  told  in  the  course  of 
business  becomes  merely  a  neces¬ 
sary  and  justifiable  suppression  of 
the  truth. 

The  large  Trusts  and  combines 
tell  these  lies  a  hundred  times  a 
day.  Witness  the  Tobacco 
Trust’s  several  times  reiterated 
statement  that  it  had  no  connec¬ 


Pennsylvania  Attorney-General  Says  Food 
Law  Violators  Can  be  Jailed. 


Renders  an  Opinion  to  the  Dairy  and  Food  Department  that 
Where  Defendants  Fail  to  Appeal  From  Magistrate’s  De¬ 
cision  or  to  Pay  Their  Fine,  They  May  Be  Imprisoned. 


The  trade  has  been  somewhat 
aroused  during  the  week  by  an 
opinion  rendered  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart¬ 
ment  by  Attorney-General  Todd, 
as  to  the  legal  rights  of  the  de¬ 
partment  in  collecting  the  penalty 
imposed  hy  the  new  State  food  act 
of  1907,  from  defendants  without 
sufficient  property  to  pay  it.  The 
Attorney-General  says  if  a  de¬ 
fendant  fails  to  pay  his  fine  or 
take  an  appeal  he  can  he  sent  to 
jail. 

The  food  law  of  1907  abolishes 
the  criminal  fine  which  was  im¬ 
posed  by  the  old  food  law  of  1895 
and  imposes  simply  a  civil  pen¬ 
alty  which  is  supposed  to  be  col¬ 
lected  as  other  debts  are  collected. 


The  question  has  arisen  whether 
the  punishment  clause  of  the  law 
can  he  defeated  hy  the  fact  that 
the  defendant  is  without  property 
in  excess  of  $300,  a  condition 
which  would  surely  defeat  the 
collection  of  any  ordinary  debt. 
Several  Philadelphia  cases  took 
this  turn,  and  the  Food  Commis¬ 
sioner  appealed  to  the  Attorney- 
General.  That  official  decides 

that  where  a  defendant  neither  ap¬ 
peals  from  a  magistrate’s  decision 
nor  pays  his  fine,  he  can  be  im¬ 
prisoned  on  account  of  its  non¬ 
payment.  The  opinion  is  ex¬ 

tremely  important  and  will  vitally 
affect  the  enforcement  of  the 

food  law  in  all  sections  of  the 

State.  J 
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given  something  made  of  milk. 
But  no  such  picture  exists.  Ice 
cream  in  the  average  person’s 
mind  means  a  frozen,  flavored 
substance,  of  which  the  founda¬ 
tion  is  milk  or  cream.  As  to 
whether  it  is  made  altogether  of 
cream,  or  of  half  cream  and  half 
milk,  or  even  of  all  milk,  the 
“Grocery  World”  contends  that 
'  the  consumer  never  thinks.  Ac¬ 
cordingly  she  is  not  deceived  and 
there  is  no  fraud. 

It  is  clear,  however,  that  there 
is  no  excuse  whatever  for  loading 
,  ice  cream  with  cheap  gelatines 
and  other  fillers,  in  order  to  seem 
to  supply  it  with!  a  body  that  the 
milk  or  cream  should  itself  give. 


Written  for  the  “Grocery  World.” 

Ignore  Leaf  Style  In  Buying 

Tea. 


So  Says  a  Well-known  Chicago  Tea 
Expert.  One  Reason  Why  United 
States  is  Not  a  Tea  Drinking  Coun¬ 
try  Is  that  Grocers  Are  Not  Particular 
Enough  about  Quality  of  Tea  They 
Sell. 


Why  is  it  that  in  England  tea 
is  a  national  beverage? 


Why  is  it  that  Russia  consumes 
more  tea  than  any  nation  on  the 
face  of  the  globe,  with  the  excep¬ 
tion  of  England  and  countries 
where  teas  are  grown  ? 

W«hy  is  it  that  the  consumption 
of  tea  in  the  United  States  of 
America  remains  at  a  low  percent¬ 
age  per  capita? 

Such  questions  are  easily 
answered.  In  the  countries  first 
mentioned  the  quality  of  good  tea 
is  thoroughly  understood  and  in¬ 
sisted  upon,  while  in  the  LJnited 
States  the  consumer  is  only  too 
apt  to  take  whatever  is  handed 
out  to  him.  You  cannot  name  a 
line  of  merchandise  that  so  many 
persons  are  dissatisfied  with  as  is 
the  case  with  tea.  The  sooner  the 
merchant  realizes  that  there  is 
quality  in  high-grade  tea  and  that 
he  cannot  expect  the  profit  on  tea 
to  make  up  the  deficit  of  all  the 
other  merchandise  he  sells,  the 
sooner  will  the  discontented  con¬ 
sumer  be  won  over  to  a  friendly 
feeling  towards  the  consumption 
of  tea. 

I  do  not  mean  that  all  dealers 
always  try  to  foist  a  poor  article 
on  their  customers — there  are 
many  doing  their  utmost  to  obtain 


values  for  their  trade,  but  too 
often  the  craze  for  giving  pre¬ 
miums,  such  as  cheap  china,  pic¬ 
tures  and  rocking  chairs,  gets  into 
the  blood  and  induces  some  to 
turn  out  the  cheapest  kind  of  tea 
or  better  called  “stuff”  in  order  to 
include  a  present  at  the  price 
asked. 

It  needs  no  argument  to  con¬ 
vince  that  under  such  conditions 
not  even  reasonable  tea  value  can 
be  given,  although  the  premiums 
be  what  they  may,  and  the  pur¬ 
chaser  be  a  judge  of  the  same, 
about  the  tea  itself,  the  least  said 
the  better.  Good  tea,  like  good 
meat,  good  butter  and  all  good 
foods  costs  more  than  the  poor 
article,  but  gives  many  times  the 
pleasure  to  the  palate,  and  at  a 
comparatively  small  difference  in 
price.  Furthermore,  the  matter 
of  health  enters  largely  into  the 
question.  No  premium  of  what 
ever  value  would  induce  a  house¬ 
keeper  to  take  bad  meat,  for  in¬ 
stance,  wdiile  a  low  grade  of  tea, 
lacking  in  true  tea  flavor  and  with 
its  essential  oils  turned  rancid  or 
fishy,  is  just  as  bad.  Added  to 
which  frequently  is  a  large  per¬ 
centage  of  coloring  matter  to  hide 


the  dead  leaf,  abundant  in  this 
grade. 

There  are  few  things  quite  so 
pleasant  and  stimulating  as  the 
high-grade  article  and  fortunately 
there  are  some  grocers  and  im¬ 
porters  who  insist  upon  having 
the  best  and  are  endeavoring  to 
educate  their  trade  to  the  appre¬ 
ciation  of  pure  high-grade  tea. 

Aiding  this  result,  an  air-tight 
canister  to  protect  the  tea  from 
outside  influence  so  that  it  will 
not  absorb  the  impurities  preva¬ 
lent  in  many  grocery  stores  is 
most  important,  and  the  grading 
should  be  by  the  best  of  experts. 
This  combination  gives  the  gro¬ 
cer  a  perfect  tea  department. 

In  conclusion,  if  a  grocer  will 
buy  correctly,  handle  correctly, 
and  sell  correctly,  ignore  the  style 
of  the  leaf  and  look  to  the  drink¬ 
ing  value  only,  he  will  quickly 
regain  many  of  the  lost  tea  con¬ 
sumers  and  make  himself  a  unit 
in  the  great  battle  to  increase  the 
per  capita  consumption  of  tea  in 
the  United  States  of  America. 

George  Lewis, 
Of  George  Lewis  &  Co. 

Chicago,  Ill., 

December  26,  1907. 


Better  Butter 
Through  Better 
Color  Means 
Better  Profits 


This  Trade  Mark  has  Tj 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


Every  grocer  knows  that  while  good  butter  poorly  col¬ 
ored  may  be  good  to  eat,  it  is  bad  to  sell. 

It  is  the  rich,  June  shade  in  all  seasons  which  commands 
the  highest  price. 

Dandelion  Brand  Butter  Color 

PURELY  VEGETABLE 


yields  that  rich,  June  shade  all  the  year  round. 

None  of  it  is  ever  lost  through  storage,  since  it  never 
deteriorates. 

It  is  the  standard  butter  color  of  the  world. 

Write  to-day  to  us  or  to  your  Wholesaler  for  sizes,  prices 
and  advertising  matter;  and  as  soon  as  you  receive  them,  your 
first  order  will  be  sure  to  follow  promptly. 

WELLS  &  RICHARDSON  CO. 

BURLINGTON,  VERMONT 


IN  SniPI  1  ING  TO  KDVBRTISBRS  KINDLY  MENTION  "  GROCERY  WORLD " 


National  Secretary  Green  Says  Hard  Times  Are  Not  Over  and 
Retail  Grocers  Should  Sail  Close  to  the  Wind  in  Every 
Way.  Growing  Opposition  to  Parcels  Post.  Close  Com¬ 
petition  in  England.  New  Associations  Being  Formed, 


Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio,  Dec.  26,  1907. 

Business  conditions  are  rather 
critical  at  the  present  time.  It 
will  need  care,  judgment,  and  the 
best  that  the  individual  can  bring 
to  make  his  business  pay.  Where 
can  I  improve  on  my  methods  of 
last  year?  Can  I  effectively  re¬ 
duce  my  expense  account?  Can  I 
do  business  in  the  same  manner  as 
formerly?  How  can  I  stop  the 
leaks?  These  and  many  more 
questions  will  present  themselves 
to  you.  Stop  and  think. 

To  the  grocers  of  the  United 
States  I  would  advise  careful  buy¬ 
ing;  closer  attention  to  detail; 
closer  accounts ;  careful  credits. 
A  merchant  who  has  learned  to 
say  “No”  is  in  the  best  posi¬ 
tion. 

In  the  last  few  years  men  have 
become  careless.  This  stringency, 
if  that  is  what  they  call  it,  did  not 
come  in  a  week.  It  will  not  leave 
for  many  months.  Some  may  call 
this  pessimism.  It  is  optimism. 
The  grocer  who  can  see  the  true 
situation  and  profit  by  it  will 
come  out  ahead. 

Our  organization  has  come  to 
the  front  very  materially  this 
year.  Men  talk  about  it,  attend 
the  meetings,  give  their  attention 
and  influence  to  it.  If  we  have  ac¬ 
complished  much  in  the  past, 
much  more  is  expected  now.  The 
officers  feel  the  responsibility  and 
are  doing  all  they  can  to  merit  the 
confidence  and  assistance  of  the 
membership. 

\\  it h  best  wishes  for  future 
prosperity,  a  Merry  Christmas 
and  a  Happy  New  Year. 


*  *  * 

Letters  continue  to  arrive  at 
this  office  in  regard  to  the  position 
of  the  National  Association  of  Re¬ 
tail  Grocers  upon  the  parcels  post. 

Not  only  do  these  inquiries 
come  from  the  grocers  and  gro¬ 
cers'  organizations,  but  from 
people  in  all  lines  of  retail  trade. 

Many  of  our  Congressmen  have 
come  out  openly  and  declared 
their  intention  of  opposing  any 
measure  of  this  kind  during  the 
next  session  of  Congress. 


Others  have  not  publicly  de¬ 
clared  their  opposition  who  are 
known  to  be  opposed  to  it. 

The  outlook  at  the  present  time 
for  any  amendment  to  the  postal 
laws  along  this  line  is  not  very  en¬ 
couraging  to  its  supporters,  but 
our  position  can  only  be  main¬ 
tained  by  energetic  and  vigorous 
work. 

The  retail  hardware  men,  jewel¬ 
ers,  furniture  men,  and  almost  all 
other  crafts  besides  the  retail  gro¬ 
cers  have  taken  it  upon  them¬ 
selves  to  oppose  it. 

It  is  noticeable  at  this  time  that 
there  has  been  no  outward  demon¬ 
stration  other  than  the  Post¬ 
master-General’s  to  amount  to 
anything  in  favor  of  such  a  propo¬ 
sition,  but  that  does  not  mean 
that  forces  are  not  at  work  ere 
ating  and  crystalizing  sentiment 
in  its  favor.  The  wholesale  inter 
ests  are  beginning  to  realize  that 
it  is  not  to  their  best  interests 
that  this  kind  of  legislation  be 
passed.  In  connection  with  this 
is  the  commercial  travelers  of  the 
United  States,  who  feel  that  it 
will  materially  interfere  with  their 
business  affairs. 

Whether  the  sentiment  created 
will  be  strong  enough  to  keep 
Congress  for  any  length  of  time 
from  passing  any  measure  along 
these  lines  remains  to  be  seen, 
and  it  is  for  this  purpose  that  the 
attention  of  the  trade  in  general 
is  called  to  the  fact  that  nothing 
should  be  left  undone  to  prevent 
the  passage  of  any  such  legisla¬ 
tion  in  the  near  future. 


the  English  grocery  journals 
would  lead  11s  to  believe  that  con¬ 
ditions  there  among  the  retail 
grocers  are  no  better  or  different 
than  those  existing  here. 

The  “Grocery  World,”  pub- 
ished  in  London,  Eng.,  in  its  issue 
of  November  28th,  describes  con¬ 
ditions  existing  among  the  gro¬ 
cers  of  Birmingham.  We  quote 
from  the  paper: —  i 

When  no  tea  can  be  purchased  in 
the  wholesale  market  at  less  than 
is.  oj^d.,  (26  cents)  it  can  scarcely 
be  described  as  fair  competition  for 
grocers  to  sell  any  at  a  shilling  (25 
cents).  This  is  what  the  Birming¬ 
ham  and  Midland  counties  have  been 
trying  to  bring  home  to  the  minds  of 
the  directors  of  large  trading  con¬ 
cerns  and  individual  grocers  in  the 
city.  \ 

An  effort  has  been  made  to  secure 
the  co-operation  of  these  gentlemen 
in  abolishing  the  sale  of  shilling  tea, 
but  we  regret  to  say  with  little  suc¬ 
cess.  At  a  meeting  of  the  council 
last  Wednesday,  it  was  reported  that 
whilst  the!  advance  made  by  the  as¬ 
sociation  had  been  well  received  in 
some  quarters,  it  had  been  rebuffed 
in  others.  The  only  thing  that  re¬ 
mains  for  members  to  do  is  to  show 
an  example  to  unscrupulous  com- 
petitiors  by  adhering  strictly  to 
prices  that  yield  them  a  profit.  If  they 
show  that  quality  is  their  first  con¬ 
sideration,  their  customers  will  not 
grudge  a  little  more  than  a  shilling 
a  pound  for  their  tea. 


*  *  * 


In  these  days  of  close  competi 
tion  among  the  American  retail 
ers,  and  especially  grocers,  we  are 
apt  to  think  that  in  no  place  is 
competition  so  keen  as  in  that 
which  we  live  and  do  business, 
but  by  an  extended  observation 
any  one  can  plainly  see  that  con¬ 
ditions  do  not  vary  in  any  part  of 
the  Union.  I  here  may  be  differ¬ 
ent  methods  of  doing  business 
and  a  larger  variety  of  merchan¬ 
dise  in  some  places  than  others, 
but  men  in  our  line  of  business 
seem  to  be  all  alike,  and  not  only 
is  this  so  with  us,  but  a  review  of 


*  *  * 

It  is  very  satisfying  to  note  the 
work  that  is  being-  done  along  the 
line  of  organizing  new  associa¬ 
tions.  Advices  received  from  al¬ 
most  every  State  where  there  is 
an  organization  is  that  new  local 
associations  are  being  formed 
every  week. 

Word  has  just  been  received 
from  Wisconsin  that  never  before 
has  the  work  of  organization  been 
pushed  to  such  an  extent  as  it  is 
at  the  present  time.  Eleven  new 
associations  have  been  formed, 
containing  about  300  members 
within  a  short  space  of  time.  For 
some  time  past  correspondence 
has  been  kept  up  between  the 
different  towns  in  the  State  of 
Kentucky  and  the  national 
officers.  Unless  something  un¬ 
foreseen  happens,  a  new  State  as¬ 
sociation  will  be  formed  in  Ken¬ 
tucky  January  14th  and  15th. 

John  A.  Green, 
National  Secretary 


the  United  States  Circuit  Court 
declared  that  they  were  maintain¬ 
ing  an  illegal  combination  in  re¬ 
straint  of  trade  and  issued  an  in¬ 
junction  forbidding  all  future 
efforts  to  control  the  price. 

I  he  decision  is  the  outcome  of 
prosecution  started  by  the  Attor¬ 
ney-General  of  the  State  on  com¬ 
plaints  that  the  association  of  that 
section  has  been  setting  prices 
for  commodities  and  had  resorted 
to  measures  to  enforce  their  rul¬ 
ings  to  such  an  extent  that  the 
association  had  partaken  enough 
of  the  nature  of  a  trust  to  bring  it 
under  the  ban  of  the  court. 


Year’s  Foodstuff  Imports  In¬ 
crease,  Exports  Decrease. 

Food  Products  Share  in  Most  Wonder¬ 
ful  Year  Since  Foreign  Commerce 
Began.  Increase  Mostly  Shown  in 
Imports  of  Coffee,  Cocoa  and  Sugar. 


Colorado  Grocers  Convicted  of 
Maintaining  Trust. 


United  States  Court  Says  They  Have 
Been  Carrying  on  an  Illegal  Combina¬ 
tion  and  Enjoins  Them  From  All 
Future  Efforts  to  Control  the  Price. 


I  lie  Retail  Grocers’  Association 
of  Colorado  received  somewhat  of 
a  setback  during  the  week,  when 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Dec.  .27,  1907. 

The  foreign  commerce  of  the 
United  States  in  1907  makes  a 
new  record  both  as  to  imports  and 
exports.  While  but  eleven 
months’  figures  are  yet  available, 
the  record  for  that  period  so  far 
exceeds  that  of  any  correspond¬ 
ing  period  of  earlier  years  as  to 
justify  the  statement  that  the 
total  of  both  imports  and  "exports 
will  be  larger  for  the  calendar 
year  1907  than  in  any  preceding 
year  in  the  history  of  our  com¬ 
merce.  The  figures  at  hand  justi¬ 
fy  the  estimate  that  the  imports 
of  the  full  year  will  exceed  1,400 
million  dollars  and  that  the  ex¬ 
ports  will  probably  exceed  1,900 
million  dollars. 

The  growth  in  the  foreign  com¬ 
merce  occurs  chiefly  in  manufac¬ 
turers’  materials  and  manufac¬ 
tures.  In  foodstuffs  there  is  a 
slight  increase  in  the  importa¬ 
tions,  but  a  decrease  in  exporta¬ 
tions,  as  measured  by  values. 
Foodstuffs  in  a  crude  Condition 
■imported  show  an  increase  of 
about  $20,000,000,  and  foodstuffs 
partly  or  wholly  manufactured  an 
increase  of  $17,000,000. 

The  principal  foodstuffs  show¬ 
ing  an  increase  in  importations 
are  coffee,  cocoa  and  sugar.  Cof¬ 
fee  imported  in  the  ten  months 
ending  October,  1907,  amounted 
in  value  to  $60,500,000,  against  i 
$52'>750*0oo  during  the  corre-  1 
sponding  period  of  last  year;  co- 
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coa  to  $12,750,000,  against  $7,500,- 
I  000  in  the  corresponding  months 
i  of  last  year ;  sugar  to  $77,500,000, 

}  against  $68,500,000  in  the  corre- 
|  sponding  months  of  the  preceding 
'  year,  this  increase  in  total  value 
being  due  in  part,  however,  to  ad- 
ivanced  prices,  the  quantity  of 
|> sugar  imported  in  the  ten  months 
j  ending  October  being  3,567,600,- 
380  pounds,  against  3,358,148,621 
pounds  in  the'  corresponding 
jfc  months  of  last  year.  This,  how¬ 
ever,  does  not  include  the  sugar 
brought  from  Hawaii  and  Porto 
Rico,  which  now  forms  an  impor- 
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tant  factor  in  our  sugar  supply. . 
The  quantity  of  sugar  brought 
from  Hawaii  in  the  ten  months 
ending  October,  1907,  was  802,- ^ 
772,460  pounds,  and  from  Porto 
Rico  406,899,661  pounds,  neither 
the  Hawaiian  nor  the  Porto  Rican 
sugar  being1'  included  in  the  state¬ 
ment  of  imports,  since  Hawaii  and 
Porto  Rico  are  now  customs  dis¬ 
tricts  of  the  United  States  and  the 
merchandise  from  them  is  there-  j 
fore  no  longer  included  in  the 
statement  of  imports  from  foreign 
countries. 

Holt. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  af  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ol 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Marrowfat  Peas. 

These  are  a  very  choice  but  late 
variety  of  peas,  grow  very  tall, 
and  have  a  sweet  and  very  agree¬ 
able  taste.  When  dried  they  have 
a  wrinkled  appearance. 

Marsala  Wine. 

A  Sicilian  white  wine,  some¬ 
what  full-bodied,  generally  con¬ 
taining  a  high  percentage  of  abso¬ 
lute  alcohol. 

Rather  darker  than  sherry,  it 
resembles  second-class  Madeira 
in  color  and  in  flavor.  It  is  a  good 
;  sound  useful  wine,  and  is  much 
improved  by  age.  Marsala  is 
generally  cheaper  than  sherry, 
which  indeed  it  often  replaces. 

Meat  Extracts,  Essences  and  Juices. 

These  are  mostly  prepared  by 

[soaking  chopped  meat  in  water, 
and  then  gradually  heating  till 
partly  dissolved,  when  about  one- 
!  eighth  of  the  weight  of  the  meat 
I  will  be  drawn  out  into  the  water. 

This  solution  is  afterwards 
!>  evaporated  to  a  more  or  less 
pasty  consistency,  and  about  30 
I  i.  pounds  of  meat  is  thus  reduced  to 
,  |  one  pound. 


It  is  claimed  that  this  contains 
the  principal  salts  and  savory 
constituents  of  the  meat,  and  it  is 
therefore  recommended  for  mak¬ 
ing  beef  tea,  broths,  soups,  etc., 
by  simply  adding  hot  water  and 
seasonings. 

In  preparing  some  extracts  the 
residue  of  the  meat  is  dried  and 
powdered,  and  finally  added  to 
the  juicy  element. 

Mocha  Coffee. 

This  most  esteemed  of  all  cof¬ 
fees  has  long  been  cultivated  in 
Arabia,  and  derives  its  name  from 
the  seaport  town  of  Mocha  or 
Mokha,  in  Yemen,  Southern 
Arabia,  whence  much  coffee  is 
exported. 

The  two  varieties  of  this  coffee 
best  known  are  the  Long  Berry, 
and  the  Short  Berry,  or  Alexan¬ 
drian.  Tliev  are  both  somewhat 
small,  the  former  is  greyish-yel¬ 
low  in  color,  and  gives  a  rich  mel¬ 
low  liquor,  the  other  is  smaller 
and  of  a  pale  greenish-yellow  tint, 
and  the  infusion  is  much  the  same 
as’  the  other,  but  cleaner  and  more 
delicate.  Beans  of  quite  brown 
color  are  often  noticeable  among 
both  sorts. 


WORLD 


Please  Your  Trade— and 

Youll  Hold  It 

Many  of  your  customers  leave 
it  to  you  when  they  order  a  can  of 
Pork  and  Beans,  because  they 
have  confidence  in  your  judgment 
and  ought  to  know  what  kind  are 
the  best,  even  if  you  don’t.  If 
you  do  know,  you  have  tied  your 
customer  to  you;  if  you  don’t, 
you  are  taking  a  chance.  Don’t 
take  chances  with  your  trade,  it  is 
risky.  Just  open  a  can  of 

Snider’s  Pork  and  Beans 

serve  it  on  your  own  table,  and  you  will  know  you  are  safe  in 
telling  your  customers  to  stick  to  that  one  brand. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


The  Palace’’  Spice  Cabinet  is  one  of 

the  handsomest,  if  not  the  handsomest,  spice 
Cabinets  we  make. 

It  is  one  of  those  fixtures  which  make  a 
Grocery  Store  a  beauty  spot;  that  make  a  man 

run  his  eye  over  his  well- 
equipped  place  with  pride 
and  satisfaction. 

The  "  Palace  *  Cabinet 

is  shown  on  page  23  of  Cata¬ 
logue  No.  4.  Its  design  is 
new  and  original.  Six  com¬ 
partments  holding  10  pounds  each.  Two  small 
spice  scoops  with  each  cabinet.  Write  for  prices 
and  a  copy  of  the  Catalogue. 

American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


ARE  YOU 
PROUD 
OF 

YOUR 
STORE  ? 


IN  WRITING  TO  SDVEHTISERS  KINDLY  MENTION  '*  CROCBPM  MORLD" 


GROCERY  WORLD 


MAPLEINE 


The  new  vegetable  extract  with  the  genuine 
old-fashioned  maple  flavor.  A  product  that 
sells  rapidly  wherever  introduced.  Makes 
syrup  better  than  maple  at  a  nominal  cost 
and  is  most  delicious  for  flavoring  candies, 
cakes,  ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 

Crescent  Mfg.  Co.,  Seattle,Wash. 

E.  E.  HARDING  &  CO.,  Agts.,  Philadelphia 

CHAS.  W.  JACOBS  &  ALLISON,  Agents,  NEW  YORK  CITY 


GOING  SOME! 

THE  SALE  OF 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASED  NEARLY 

200  Per  Cent. 

Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  iNDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  K.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

"Have  used  your  books  for  twelve  years. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb." 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 

J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SHOW  IT! 

Pile  Up  Your  Stock  of 

DEPENDABLE 

MILLBOURNE 

FLOUR 

where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  G  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 
MILLBOURNE  MILLS 

63d  and  Market  Sts. 


FHE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  quiet,  as  it  al 
ways  is  around  the  holidays,  but 
there  is  absolutely  no  sign  o' 
weakness  anywhere.  Some  busi¬ 
ness  has  been  done  during  the 
week,  and  holders  are  looking  for 
ward  to  a  good  business  in  Janu 
anr,  as  stocks  of  tea,  particularly 
low  grades,  are  low.  There  have 
been  no  changes  of  any  character 
during  the  week.  The  consump¬ 
tive  demand  is  moderate. 

Coffee. 

The  coffee  market  has  been 
deadly  dull  during  the  past  week, 
owing  to  the  holidays.  Transac¬ 
tions  have  been  very  small,  anc 
prices,  either  options,  or  spot 
show  no  change  whatever.  The 
receipts  of  Rio  and  Santos  coffee 
at  shipping  points  in  Brazil  still 
show  a  radical  deficiency  as  com¬ 
pared  with  1906.  Lately  they 
have  hardly  been  equal  even  to 
the  record  of  1905.  The  demand 
for  Brazil  coffee  is  light.  Mild 
coffee  is  steady  and  unchanged 
Java  and  Mocha  are  steady  and 
unchanged. 

Sugar. 

The  raw  sugar  market  has 
strengthened  considerably  during 
the  past  week.  Europe  has  ad¬ 
vanced,  through  some  apparent 
tendency  to  speculate.  The 
Cuban  season  is  being  badly  inter¬ 
fered  with  by  the  rains  and  only 
thirteen  factories  are  grinding,  as 
against  112  at  the  same  time  last 
year.  This,  with  some  other  col¬ 
lateral  causes,  is  likely  to  cause  a 
sharp  shortage  in  raw  sugar  next 
month,  and  possibly  an  advance 
in  the  price  of  refined  if  it  con¬ 
tinues  long  enough.  Refined 
sugar,  is  unchanged  for  the  week, 
and  is  in  light,  demand 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  shows 
no  change  and  is  in  fair  demand. 
Sugar  syrup  is  moderately  active 
at  ruling  prices.  New-crop  mo- 
asses  is  now  becoming  a  factor, 
and  is  wanted.  Prices  show  no 
urther  change  from  the  last  ad¬ 
vance.  Tt  has  developed  that  of 
the  current  crop  the  proportion  of 
first  grades  will  be  light,  while 
seconds  and  thirds  will  be 
plentiful. 

Fish. 

The  fish  market  has  been  very 
dull  during  the  week,  though 
without  any  weakness.  Mackerel 


are  quiet,  but  all  grades  are  firm. 
After  the  turn  of  the  year,  when 
the  demand  for  mackerel  reopens, 
the  scarcity  in  Norway  fish  may 
become  pronounced.  Cod,  hake 
and  haddock  arc  in  moderate  de¬ 
mand  at  ruling  prices.  Salmon  is 
steady  and  quiet.  Domestic  sar¬ 
dines  are  in  light  demand  at  un¬ 
changed  prices.  Most  holders, 
however,  are  hinting  than  an  ad¬ 
vance  may  come  after  January 
1st,  owing  to  light  stocks.  Im¬ 
ported  sardines  are  still  firm, 
high  and  quiet. 

Canned  Goods. 

There  has  been  no  chansre  in 
the  tomato  situation  during  the 
past  week.  There  is  some  buying 
for  immediate  Wants,  at  prices 
that  show  no  particular  indication 
of  hardening  as  yet.  There  is 
some  reason  to  believe,  however, 
that  a  considerable  proportion  of 
the  jobbing  trade  will  be  obliged 
to  come  into  the  market  early  in 
the  year,  and  if  they  do  the  price 
of  tomatoes  will  probably  ad¬ 
vance,  unless  the  report  of  the 
1907  pack  shows  a  much  larger 
production  than  is  expected 
Corn  is  very  dull  and  unchanged. 
Peas  remain  on  the  same  basis  as 
for  many  weeks.  Peaches  are 
scarce  and  dull  at  ruling  prices. 
Apples  are  unchanged  on  last 
week's  basis  and  not  very  active. 
The  line  of  small  Baltimore 
canned  goods  is  dull  and  un¬ 
changed.  California  canned  goods 
are  inactive  in  first  hands  and 
Trices  show  no  change. 

Beans  and  Peas. 

Pea  beans  seem  to  have  settled 
down  for  the  present  on  a  basis  of 
$2.25  both  on  spot  and  to  come 
orwara.  The  demand  is  fair. 
Marrows  are  emoted  at  the  same 
irice,  and  are  also  wanted  to  some 
extent.  California  limas  are  in 
good  demand  at  5%  cents  on  spot 
and  a  shade  less  than  that  to  come 
orward.  Yellow  split  peas  are 
unchanged  on  a  basis  of  $6.75  per 
larrel  in  a  large  way.  Green 
splits  show  an  advance  of  $1  per 
Tarrel  within  the  last  ten  days. 
Green  and  Scotch  peas  are  firm 
and  unchanged. 

Dried  Fruits. 

Prunes  are  moderately  active 
and  show  some  underlying 
strength.  Eastern  markets  are 
still  a  fraction  below  the  coast, 
jut  some  of  the  coast  holders  are 
talking  strong,  and  after  the  first 
of  the  year,  if  a  good  brisk  de¬ 
mand  develops,  prices  may  do 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


better.  Peaches  are  dull  and  un¬ 
changed,  as  are  apricots.  Cur¬ 
rants  are  still  moving,  though  the 
big  demand  is  over.  Apples  are 
unchanged  and  not  especially 
strong.  Raisins  show  no  impor¬ 
tant  change  for  the  week,  though 
some  Eastern  holders  of  seeded 
are  quoting  J4  cent  lower.  The 
coast  is  a  little  above  the  present 
Eastern  parity  and  feeling 
stronger.  The  recent  declines  in 
the  price  of  seeded  raisins  have 
increased  the  consumption  very 
materially. 

Butter. 

The  butter  market  is  still  in  a 
very  firm  condition.  The  receipts 
of  fancy  fresh  are  extremely  light, 
and  are  immediately  absorbed  on 
arrival  at  top  prices.  The  above 
conditions  applies  both  to  fancy 
prints  and  under-grade  solids. 
Stocks  of  butter  in  storage  are 
being  reduced  satisfactorily  and 
the  market  is  very  healthy.  If 
there  is  any  change  in  the  near 
future  it  will  probably  be  an 
advance. 

Eggs. 

The  receipts  of  new-laid  eggs 
continue  to  increase,  and  in  con¬ 
sequence  the  market  has  declined 
2  cents  per  dozen.  Stocks  of  stor¬ 
age  eggs  are  gradually  decreasing 
and  prices  show  no  change.  The 
future  price  of  fresh  eggs  depends 
on  the  receipts,  and  if  any  change 
comes  it  will  probably  be  a  de¬ 
cline.  Storage  eggs  will  likely  re¬ 
main  about  the  same,  however. 

Provisions. 

The  trade  in  smoked  meats  is 
dull,  and  prices  remain  the  same 
ft  as  a  week  ago.  As  values  are  now 
on  a  decidedly  low  level,  they  are 
scarcely  likely  to  go  lower.  The 
consumptive  demand  will  hardly 


increase  for  two  or  three  weeks. 
Both  pure  and  compound  lard  is 
unchanged,  and  the  market  is 
steady.  There  will  probably  not 
be  any  change  in  prices  during  ihe 
coming  week.  Dried  beef,  barrel 
pork  and  canned  meats  are  un¬ 
changed  and  dull. 

Cheese. 

The  consumptive  demand  for 
cheese  is  at  present  very  light. 
Stocks  are  light  and  prices  high. 
Under  grades  seem  just  as  scarce 
as  the  better  grades.  There  is 
probably  not  likely  to  be  any 
change  in  prices  for  some  time. 

Green  Fruit. 

Apples,  Kings,  $4  to  $5.50  per 
barrel;  Baldwins,  $2.75  to  $3.75 
per  barrel ;  Hulbersons,  $3.75  to 
$4.50  per  barrel ;  Greenings,  $4  to 
$5  per  barrel ;  Pippins,  $3  to:  $3.75 
per  barrel;  Spitz,  $3.75  to  $4.50 
per  barrel ;  Spy,  $3  to  $4  per  bar¬ 
rel  ;  bulk,  60  to  90  cents  per 
bushel,  demand  fair ;  bananas. 
Jumbo,  $1.75  to  $2.25  per  bunch; 
8-hands,  $1  to  $1.25  per  bunch; 
7-hands,  65  to  85  cents  per  bunch ; 
6-hands,  50  to  65  cents  per  bunch, 
demand  poor;  lemons,  $2.75  to  $3 
per  box,  demand  fair  to  good ; 
Florida  oranges,  $2.25  to  $2.75 
per  box;  California,  $2.50  to  $2.75 
per  box;  Jamaica,  $1.75  to  $2  per 
box,  $2.75  to  $3.25  per  box,  de¬ 
mand  fair  to  good ;  grapefruit, 
Florida,  $4  to  $5;  Jamaica,  $2.50 
to  $3.50,  demand  fair;  tangerines, 
$4.50  to  $5  per  box,  demand  fair ; 
pineapples,  $2  to  $2.50  per  box, 
demand  fair  to  good. 

Produce. 

Sweet  potatoes,  primes,  90  cents 
to  $1  per  basket;  culls,  65  to  70 
cents  per  basket,  demand  good ; 
Pennsylvania  potatoes,  75  1°  8° 
cents  per  bushel;  York  State,  73 


to  78  cents  per  bushel ;  Jersey,  45 
cents  per  basket,  demand  good ; 
yellow  onions,  $1.50  per  2-bushel 
bag,  40  cents  per  basket  demand 
fair ;  carrots,  35  to  40  cents  per 
basket,  demand  fair  to  good;  yel- 
ow  turnips,  35  to  40  cents  per 
basket ;  white  turnips,  25  cents 
per  basket,  demand  fair;  Danish 
cabbage,  85  to  90  cents  per  barrel : 
Savoy,  50  to  75  cents  per  barrel ; 
domestic,  15  to  20  cents  per  bas- 
<et,  demand  fair ;  horseradish, 
domestic,  10  to  12  cents  per 
aunch,  demand  fair;  watercress, 
2j4  to  3  cents  per  bunch,  demand 
fair;  parsnips,  30  to  40  cents  per 
casket,  demand  fair ;  spinach, 
$1.50  per  barrel,  demand  fair; 
York  State  celery,  40  to  50  cents 
oer  bunch;  Pennsylvania,  7  to  10 
cents  per  bunch,  demand  fair; 
Deets,  2j4  cents  per  bunch,  de¬ 
mand  fair ;  oyster  plants,  3  to  3  J2 
cents  per  bunch,  demand  fair. 

Nuts. 

Peanuts,1  green,  choice,  4)4 
cents  per  pound ;  fancy,  5  cents 
per  pound;  jumbo,  6l/2  cents  per 
pound ;  roasted,  choice,  $1  per 
bushel;  fancy,  $1.25  per  bushel; 
jumbo,  $1.50  per  bushel,  demand 
fair;  almonds,  19  to  20  cents  per 
pound;  Brazils,  iijkt  cents  per 
pound;  filberts,  ioji  cents  per 
pound;  pecans,  11  cents  per 
pound;  walnuts,  grenobles,  12 
cents  per  pound;  marbots,  13 
cents  per  pound,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

Some  days  fairly  active  with 
numerous  small  orders  for  as¬ 
sorted  goods,  with  an  order  or 
two  sandwiched  in  among  them 
for  a  carload  or  two  of  tomatoes, 
and,  again,  other  days  when  it 
was  dull  enough  all  along  the 
line — that’s  the  history  of  the 
week  in  this  market.  The  general 
trend  is,  however,  in  the  direction 
of  an  improvement  in  the  canned 
goods  business  when  the  new  year 
opens  up  and  inventory  time  is 
over  and  out  of  the  way.  That 
feeling  is  based  chiefly  on  the  fact 
that  the  Western  as  well  as  the 
Eastern  and  Northern  jobbers 
have  continued  to  buy  canned 
goods  in  this  market  in  small 
quantities,  of  course,  for  immedi¬ 
ate  shipment  during  the  last  sixty 
days,  while  the  trouble  in  the 
money  market  was  at  the  worst, 
indicating  thereby  light  stocks  on 
hand  and  actual  requirements. 
That;  the  canned  poods  market 
has  suffered,  perhaps,  the  least  of 
any  line  of  merchandise  through 
all  these  trying,  troublous  times. 


is  a  fact  well  worth  consideration. 
In  any  orclinarv  season  the  publi¬ 
cation  of  the  annual  statistics  of 
the  pack  of  tomatoes,  corn  and 
peas  showing  any  increase  over 
the  previous  year  has  heretofore 
always,  without  exception,  caused 
a  weakening  in  the  market  for 
those  articles  and  usually  a  de¬ 
cline  in  prices.  This  season  the 
pack  of  tomatoes  has  no  doubt, 
exceeded  that  of  any  previous  sea¬ 
son,  but  the  knowledge  of  that 
fact  was  public  property  a  month 
or  more  ago  and  it  had  no  effect 
whatever  on  the  market  values  of 
that  article  for  the  reason  that  the 
extraordinary  demand  for  the 
goods  caused  the  canners  to  ship 
them  almost  as  fast  as  packed  and 
the  great  bulk  of  them  have  gone 
into  consumption,  the  warehouses 
here  being  almost  bare  of  them,  a 
most  unusual  thing  for  this  time 
in  the  season.  Tomatoes  are 
worth  your  attention.  Corn  and 
peas  will  easily  take  care  of  them¬ 
selves.  Sweet  potatoes,  spinach, 
kraut  and  cove  oysters  were  the 
articles  in  demand  this  week. 
Fruits  of  all  kinds  are  very  dull. 
Quotations  were  practically  the 
same  at  the  close  to-day  as  in  the 
week  previous. 

Below  we  give  you  an  interest¬ 
ing  table  of  the  quotations  on  to¬ 
matoes  throughout  the  year  1907, 
showing  the  range  of  the  prices 
on  all  sizes  for  each  month.  Next 
week  we  will  give  you  our  annual 
table  of  the  opening,  high,  low 
and  closing  prices  of  every  article 
in  the  whole  list  of  Baltimore 
canned  goods  throughout  the 
year : — 

~ January,  No.  2s,  82J4  cents  ;  No. 
3s,  95  cents ;  No.  10s,  $3.60. 

February,  No.  2s,  82^  cents; 
No.  3s,  92 J4  to  95  cents;  No.  10s, 
$3.60. 

"  March,  No.  2s,  80  to  82} 4  cents  ; 
No.  3s,  90  to  92 y2  cents;  No.  10s, 
$3.60. 

April,  No.  2s,  77  J4  to  80  cents; 
No.  3s,  Sy/2  to  90  cents ;  No.  10s, 
$3.50  to  $3.60. 

May,  No.  2s,  80  to  8214  cents ; 
No.  3s,  85  to  00  cents ;  No.  10s, 
$3.50  to  $3.60: 

June,  No.  2s,  S21/.  to  90  cents; 
No.  3s,  9 2)4  cents  to  $1 ;  No.  10s, 
$3.60  to  $3.80. 

July,  No.  2s,  65  to  90  cents;  No. 
3s,  90  cents  to  $1 ;  No.  10s,  $3.80. 

August,  No.  2s,  62j4  to  65 
cents";  No.  3s,  8 2j4  to  87/  cents; 
No.  10s,  $2.60  to,  $2.85. 

September,  No.  2s,  65  to  6 y/2 
cents;  No.  3s,  85  to  87 J4  cents; 
No.  1  os,  $2.75  to  $3. 

October,  No.  2s,  70  cents;  No. 
3s,  8 7V2  cents ;  No.  10s,  $3. 

November.  No.  2s,  60  to  67  Zz 
cents  ;  No.  3s,  80  to  85  cents  ;  No. 
10s,  $2.60  to  $2.85. 

December,  No.  2s,  60  to  62 J4 
cents;  No.  3s,  80  to  82J2  cents; 
No.  10s,  $2.60  to  $2.70. 

Commencing  January  1st,  bear 
in  mind  the  transportation  lines 
will  put  into  force  the  new  table 
of  minimum  weights  governing 
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carload  shipments.  A  minimum 
carload  of  canned  goods  will  then 
be  36,000  pounds,  instead  of  30,000 
pounds  as  at  present,  and  it  wil 
require  the  following  minimum 
number  of  cases  of  each  size  tins 
to  make  a  full  carload: — 

1,440  cases  2-dozen  No.  1  tins  at 
25  pounds  to  the  case. 

800  cases  4-dozen  No.  1  tins  at 
47  pounds  to  the  case. 

818  cases  2-dozen  No.  2  tins  at 
44  pounds  to  the  case. 

538  cases  2-dozen  No.  3  tins  at 
67  pounds  to  the  case. 

668  cases  2-dozen  No.  10  tins  at 
54  pounds  to  the  case. 

360  cases  l-dozen  No.  10  tins  at 
100  pounds  to  the  case. 

Thos,  J.  Meehan  &  Co. 

Baltimore,  Md. 

No*  2. 

The  market  shows  no  change. 
The  demand  is  fair ;  some  orders 
are  coming  in  each  day.  In  fact 
occasionally  we  have  quite  a  run 
of  orders,  though  there  is  nothing 
sustained  or  snappy  about  the 
buying.  As  a  matter  of  fact,  if 
there  w'ere  any  large  stocks  of 
tomatoes  on  hand  and  if  the  pack¬ 
ers  were  pressed  to  sell,  it  it  quite 
likely  prices  would  decline.  The 
fact,  however,  that  prices  are  not 
declining  indicates  a  pretty  good 
undertone  as  far  as  packers  are 
concerned,  and  it  is  argued  that  if 
this  condition  continues  for  a  rea¬ 
sonable  time  after  the  first  of  the 
year  there  may  be  a  turn  for  the 
better.  We  have  gone  over  the 
situation  in  this  section  pretty 
well  and  find  comparatively  light 
stocks  in  the  hands  of  all  the  pack¬ 
ers.  This  is  true  of  almost  every 
individual,  and  as  far  as  we  can 
see  there  is  practically  no  packer 
in  a  position  where  lie  is  forced  to 
let  go.  Of  course,  it  takes  two  to 
make  a  trade,  but  from  the  stand¬ 
point  of  stocks  the  tomato  situa¬ 
tion  looks  healthy. 

The  Baltimore  oyster  situation 
should  be  very  interesting  at  the 
present  time,  and  with  a  little 
more  favorable  trade  conditions 
generally  there  is  no  doubt  but 
what  considerable  business  would 
be  coming  in  for  this  line.  We 
are  quoting  some  cheap  oysters, 
and  we  believe  oysters  can  be 
bought  to  better  advantage  in 
Baltimore  this  year  than  in  the 
South.  4  his  is  a  reversal  of  the 
usual  conditions. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

Business  in  this  line  is  rather 
quiet  and:  only  goods  intended  for 
the  holiday  trade  are  finding 
ready  sale  just  now. 

Holland  and  Scotch  Herrings. — 
Both  are  in  good  supply  and  in 
small  demand  and  prices  are  de¬ 
cidedly  in  buyers’  favor. 

Irish  Fat  Herrings. — In  short 
supply,  good  demand  and  prices 
tending  higher. 


Irish  Mackerel. — Rather  scarce, 
but  in  poor  demand. 

Norway  Mackerel. — Dull,  but 
firmly  held.  Stocks  are  rather 
small. 

Stockfish  continues  in  good  de¬ 
mand,  with  slightlv  higher  prices. 
Supplies  only  moderate. 

Anchovies. — Rather  scarce  and 
in  usual  demand. 

Imported  Oil  Sardines. — No 
change  in  the  situation.  They  are 
scarce  and  high  and  hardly  any 
supplies  coming  forward  from 
Europe. 

Sprats. — Fishing  has  started  in 
France,  but  was  suddenly  inter¬ 
rupted  by  stormy  weather.  Some 
orders  had  been  booked  at  prices 
quite  some  higher  than  last  sea 
son’s. 

Olive  Oil. — Fine  qualities  are 
scarce  and  high.  The  new  crop 
promises  well,  but  there  is  no 
likelihood  of  any  change  in  price 
before  March  or  April,  when  the 
new  crop  of  olive  oil  will  be  ready 
for  shipment. 

Greek  Black  Olives. — New  crop 
is  now  coming  in  and  shows  very 
fine  quality.  Prices  about  the 
same  as  last  season. 

Strohmeyer  &  Arre  Co. 
New  York,  N.  Y. 


A  big 


Sugar. 

’  The  market  is  strong, 
business  has  been  transacted  in 
new-crop  Cubas.  It  is  estimated 
that  over  200,000  bags  have  been 
sold.  The  sugars'  will  be  shipped 
in  January. 

The  new  sugar  season  has  com 
menced.  It  has  opened  at  prices 
that'  yield  a  good  profit.  Cuba  is 
making  sugar,  Porto  Rico  has 
started,  and  the  first  shipments 
from  San  Dominpro  are  on  the 
way.  Through  a  combination  of 
good  factors  the  planters  are  get 
ting  higher  prices  than  they  ex¬ 
pected.  European  markets  that 
advanced  and  have  since  held  firm 
and  the  delayed  grinding  of  the 
Cuba  crop  with  estimates  that 
the  output  is  liable  to  be  substan¬ 
tially  under  that  of  1007  have 
produced  a  situation  that  war¬ 
ranted  better  prices  in  the  United 
States.  Our  refiners  have  been 
finishing  up  this  season  on  re¬ 
duced  stocks  and  won’t  have  any 
more  than  enough  sugar  to  carrv 
them  through  until  their  new-crop 
purchases  arrive.  It  has  been 
necessary  for  them  to  provide 
themselves  with  a  good  quantity 
of  sugar  for  as  early  shipment  as 
they  could  get,  and  they  have  had 
to  pay  the  price  asked.  With  con¬ 
ditions  as  they  are  to-dav  there  is 
a  good  chance  for  an  advance  of 
at  least  1-16  cent  over  present 
quotations.  Early  shipment  sugar 
is  worth  something  to  the  re- 
Iners;  they  want  much  more  than 
they  have  purchased,  and  owners 
should  hold  on  to  the  advantage 
now  in  their  favor  as  long  as  they 
can.  It  will  be  quite  a  while  yet 
before  the  new  crops  get  under 
ull  headway,  the  arrivals  during 


January  at  the  United  States 
ports  won’t  be  heavy,  we  expect 
a  good  business  in  refined  after 
the  first  of  the  year — the  country 
to-day  not  having  any  excess  sup¬ 
plies  in  dealers’  hands — and  there 
is  no  necessity  of  cutting  away 
values  until  conditions  demand  it. 
The  Cuban  planters  complain 
every  year  in  regard  to  the  prices 
they  obtain  for  their  product. 
They  claim  that  the  net  result  at 
the  end  of  each  season  hardly 
pays  them  for  the  labor  and  capi¬ 
tal  they  invest  in  the  industry. 
Next  year  offers  a  good  chance 
for  them  to  make  their  enc 
of'  the  business  pay.  It  shoulc 
be  a  good  sugar  year.  The 
world  won’t  have  more  sugar 
than  it  needs,  estimates  of  many 
crops  have  been  reduced,  and  a 
higher  range  in  prices  shoulc 
prevail.  If  the  Cuban  planters 
will  exercise  patience,  keep  their 
supplies  in  the  island  until  sold, 
and  not  try  to  force  sales  at  New 
York,  we  won’t  have  a  market 
during  the  first  five  months  of  the 
year  ranging  from  25  to  45  cents 
per  100  pounds  under  the  prices 
made  bv  the  rest  of  the  world.  It 
is  a  good  deal  to  ask,  but  improve 
ment  in  the  marketing  methods  of 
the  Cuban  planters  is  the  essential 
point  and  each  step  forward  they 
can  make  in  this  direction  means 
added  revenue  to  the  amount  they 
receive  for  their  yearly  crop 
Sugar  is  not  a  luxury.  The  whole 
world  needs  it,  it  is  cheap  enough 
and  there  is  no  reason  why  any 
planter  should  lose  money  in  the 
production. 

Refined  Sugar. — The  demand 
has  been  fair  in  withdrawals  from 
contracts  and  some  new  business 
has  been  doing,  with  all  refiners 
holding  firm  at  unchanged  prices  ; 
that  is,  f.  o.  b.  New  York  net  the 
American  Sugar  Refining  Co., 
Howell,  and  Arbuckle,  basis  of 
granulated  4.70  cents;  the  Federal 
4.60  cents,  less  1  per  cent.  cash. 
The  American  Sugar  Refining 
Co.,  New  Orleans,  is  selling  on  a 
basis  of  4.60  cents,  less  1  per  cent, 
cash,  to  Southern  markets  and  to 
other  territory  at  10  points  higher. 

Domestic  Beet  Sugar. — Granu¬ 
lated  4.60  cents,  less  1  per  cent, 
cash,  plus  New  York  or  New  Or¬ 
leans  refiners’  prepaid  freight 
rate. 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 

Spices. 

The  market  is  fairly  steady, 
with  no  important  changes  in 
trices.  We  look  for  a  large  de¬ 
mand  after  the  turn  of  the  year, 
which  should  have  the  tendency 
to  advance  prices. 

Pepper. — Demand  fair,  prices 
aeing  irregular.  We  look  for 
some  large  buying  after  January 
1st,  which  should  stimulate  the 
market,  as  stocks  are  very  low. 

Nutmegs. — Demand  has  in¬ 
creased.  Some  large  sales  have 
jeen  reported  by  holders  who 


held  stock  awaiting  an  advance  in 
the  market. 

Cayennes  are  steady  and  prices 
are  now  exceedingly  low. 

Cloves  are  very  uncertain, 
owing  to  the  immense  stock  that 
has  been  received  at  Zanzibar 
since  August  last. 

Pimento  (Allspice)  is  steady, 
but  unchanged ;  demand  very  fair. 

Mace. — Demand  active;  prices 
steady  without  change. 

Cassias. — There  has  been  prac¬ 
tically  no  change  in  the  market 
during  the  week,  the  demand 
being  fair. 

Ginger  s. — Normal  demand 
noted.  We  look  for  an  increase 
from  now  on.  Prices  are  holding 
steady. 

Seeds. — Caraway  is  reported 
slightly  higher  abroad.  Poppy 
seed  is  steady  but  unchanged 
Coriander  in  demand  at  steady 
prices. 

Rubbed  sage  and  sweet  herbs 
are  selling  well,  prices  remaining 
unchanged. 

McCormick  &  Co. 

Baltimore,  Md. 


ASSOCIATION  NEWS. 


'  Minnesota. 

A  large  proportion  of  the  East 
Side,  Minneapolis,  Minn.,  have 
made  an  agreement  among  them¬ 
selves  to  restrict  credit  among 
their  customers. 

The  agreement,  in  full,  is  as 
follows : — 

Owing  to  the  stringency  of  the 
financial  market,  and  the  shortening 
of  credits  from  wholesale  houses  and 
their  constant  demands  for  their 
money  when  due,  we,  the  grocers  of 
the  East  Side  are  forced  to  take  sim¬ 
ilar  action  in  order  to  meet  their 
demands  and  protect  our  credit. 
We  ask  our  patrons  to  pay  promptly 
and  in  full  when  bills  are  due.  We 
cannot  carry  balances  and  meet  our 
obligations,  so  please  don’t  ask  for  it. 

In  accordance  with  the  above,  we, 
the  undersigned  grocers  and  butch¬ 
ers,  hereby  agree  that  on  and  after 
December  9,  1907,  we  shall  insist  on 
settlement  in  full  of  accounts  when 
due  and  we  all  positively  agree  to 
carry  no  balances. 

No  accounts  will  be  opened  under 
any  circumstances  where  a  clear  re¬ 
ceipt  from  former  creditors  cannot 
be  shown.  Bills  will  become  due 
and  payable  according  to  terms 
agreed  upon  when  account  is  opened, 
but  in  no  case  will  credit  be  extend¬ 
ed  for  a  period  longer  than  thirty 
days. 

We  further  agree  to  report 
promptly  to  the  credit  department  of 
the  Minneapolis  Retail  Grocers’  As¬ 
sociation  any  account  which  may  be¬ 
come  delinquent  in  order  that  each 
signer  of  this  agreement  may  be 
properly  protected. 


PATENTS 

ibtalned  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

908  G  St.,  IV.  W.,  Washington,  D.  C. 
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Thi*  Department  it  devoted  to  the  cribaem 
advertising  matter  aent  in,  to  the  denamf 
new  advertising  ideas  for  special  occasions, 
jon  request,  and  to  the  suggesting  of  onginal 
Ivertisements  when  data  is  supplied.  All 
tmnranieations  aent  in  for  this  Department 
lonld  be  addressed  to  the  Editor  of  Science 
:  Advertising.  They  will  be  filed  in  their 
•der  and  taken  up  according  to  strict  rotation. 


Editor  Science  of  Advertising. 

Dear  Sir : — Inclosed  find  some  of 
our  ads.  Please  correct  and  oblige. 
Yours  truly, 

Yates  &  McGuire. 

Inclosed  with  this  letter  was 
uite  a  batch  of  clipped  newspaper 
dvertisements,  nearly  all  three 
iches  double  column.  Here  are 
few  of  the  best: — 


A  Bargain  in 
Malaga  Grapes 

Lu  ge  buuehcs,  plump  grapes,  tinted  aud  green, 
the  very  thing  for  your  Thanksgiving  dinner.  20c 

pound. 

YATES  &  McGUIRE 

■  THE  HOME  Of  GOOD  COFFEE 


CRESCA  LAYER  FIGS 

This  trade  mark  (Cresca)  is  a  guarantee  that 
These  figs  are  th©  best,  cleanest  and  most  perfect 
fruit  grown  and  packed.  The  lower  layers  are  jtul 
Jike  the  top  ones.  Large,  Lurious  Figs,  V'c  are 
making  a  very  low  price  oii  this  lot. 

One  pound  . ..  . ..  — .  -1-  -  -  .....  ..  e>  ..  -  20c 

Two  pounds . *  t .  . . ....  .c  35c 

Three  pounds  ..  ..  .  &0c 

Ten  pounds . . . .  .  . $160 

YATES  &  McGUIRE,  Phone  221 

The  Home  of  Good  Coffee. 


GRAPE  FRUIT 

Thoroughly  ripe  and  full  of  juice. 

15c  to  25c  Each 

if  you  are  in  a  hurry  Telephone  us. 

YATES  &  McGUIRE,  Phone  221 

The  Home  of  Good  Coffee. 


Evaporated  Peaches 

This  years  crop  Large  Yellow  Halves  Packed  in 
one  pound  boxes  to  keep  them  clean  and  free  from 
Dust. 

ONE  PACKAGE  25  Cents 
TWO  PACKAGES  45  Ctc. 

YATES  &  McGUIRE,  Phone  221 

The  Home  of  Good  Coffee. 


This  is  pretty  snappy  advertis- 
\  ing.  Several  of  the  batch,  how- 
|  ever,  which  I  do  not  reproduce, 
are  too  general.  There’s  an  olive 
oil  advertisement  which  reads  this 
way:  “Olive  oil  when  it  is  pure 
is  a  good  food  and  one  you  can 
enjoy.  Our  Nicelle  oil  is  guar¬ 
anteed  pure  by  the  Government. 
We  have  all  sizes  of  cans  and 


bottles.”  Why  not  give  some  of 
the  sizes  and  the  prices?  An  ad¬ 
vertisement  without  price  is  really 
no  advertisement  at  all ;  at  best  it 
is  only  half  an  advertisement. 

*  *  * 


Tells 

Tale 


The  other  advertisements  re¬ 
produced  above  are  all  good  little 
advertisements.  Perhaps  the 
leads  could  be  sharpened  up  a 
ittle.  “A  Bargain  in  Malaga 
Grapes”  is  good,  but  plain  “Grape 
Fruit”  is  commlonplace.  “Tone 
up  on  a  Grape  Fruit”  would  have 
been  a  little  better.  Try  to  write 
a  head  that  shall  contain  a  little 
more  than  the  simple  name  of  the 
goods,  which,  as  I  say,  is  com¬ 
monplace.  In  advertisements  as 
short  and  crisp  as  these,  the  name 
of  the  goods  doesn’t  make  as  poor 
a  head  as  it  would  ordinarily,  as 
it  fits  in  better  with  the  style  of 
these  advertisements — brief,  crisp, 
terse  and  snappy.  But  even  with 
this  style  of  an  advertisement  I 
think  the  head  can  be  improved 
on. 


New  Brighton  (Pa.)  Grocers 
Would  Abolish  Future  Buying. 


Retail  Grocers’  Association  of  the  Above 
Town  Launches  Campaign  Against 
Present  Method  of  Future  Canned 
Goods  Buying. 

Special  correspondence  of  "Grocery  World." 

Erie,  Pa.,  Dec.  26,  1907. 
The  Retail  Grocers’  Association 
of  New  Brighton  has  started  a 
movement  to  abolish  the  present 
system  of  future  buying,  which  if 
continued  for  five  years  longer 
and  increasing  as  rapidly  as  dur¬ 
ing  the  past  five  years,  they  claim 
will  make  the  jobber  little  more 
than  a  broker.  , 

The  New  Brighton  Association 
has  also  indorsed  the  resolutions 
of  the  DuBois  Business  Men’s 
Exchange  to  the  effect  that 
pledges  be  secured  from  candi¬ 
dates  for  the  State  Legislature  for 
the  repeal  of  the  present  mercan¬ 
tile  tax  law. 

A.  M.  Howes, 
State  Secretary. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 


Stale  Baking  Powder  Violates  Illinois 
Food  Law. 

The  Illinois  Food  Commis¬ 
sioner  has  rul  d  that  old  baking- 
powder  violates  the  pure  food 
law,  as  it  loses  its  leavening 
strength  and  defrhuds  the  buyer. 
He  urges  buying  for  not  more 
than  three  months  and  keeping 
the  older  stock  always  in  front  on 
the  shelf. 


— we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  {we  send 
it  without  cost)  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  G  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


Quick  Sales 
Big  Profit 

GOFF’S 

COUGH 

SYRUP 

Write  for  special  proposition  and  new 
advertising  plans. 


S.B.G0FF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
“-a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilli&rd  Remedy  Company 

EAST  BANGOR.  PA. 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  &  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everythin!-  washable:  savescoaland  gas 

AT  ALL  GROCERS 

Pennywash  Co.  1920  Park  Ave.,  New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 


(One  Account  at  a  Time ) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


DOES 
YOUR 
BUSINESS 
NEED  A 
DOCTOR? 


Do  you  know  how  much  to  the  penny  is  outstanding  when  you 
close  in  the  evening? 

Do  you  know  the  condition  of  each  customer’s  account? 

Do  your  customers  “  kick  ”  when  they  settle? 

Do  mistakes  cause  customers  to  get  angry  ? 


“The  Bennett”  Account  Always  Posted 
System  Cures  All  Business  Ills! 


Catalogue  for  the  asking. 


The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON ,  OHIO 


A  Craek-a-Jack  New  Year's  Resolu¬ 
tion. 

I  heard  a  grocer  make  a  New- 
Year's  resolution  yesterday  that  I 
heartily  commend  to  all  you  fel¬ 
lows. 

He  has  a  good  clean  store  up  in 
Carbon  County,  Pa. — a  store 
that's  made  him  some  money  and 
that'll  make  him  some  more  if 
he’ll  tend  to  it.  But  he  got  a  bee 
in  his  bonnet  and  went  into  some 
other  things  that  stung  him. 

I  guess  from  what  he  said  they 
stung  him  pretty  bad. 

He  said  to  me  last  week : — 

“I  ain’t  made  a  New  Year’s 
resolution  for  thirty  years,  but 
I’m  going  to  make  one  this  year.” 

“Good !”  I  said,  “every  man 
ought  to  let  drink  alone.” 

He  laughed.  “You  know  I 
don  t  need  that  sort  of  a  resolu¬ 
tion,  you  old  rip !”  he  said, 
“though  if  I’d  gone  around  with 
you  more  I  probably  would.” 

Almost  like  refined  vaudeville, 
wasn't  it  ? 

“No,  sir,”  he  went  on,  “I’m 
going  to  make  a  io-horse  powrer 
resolution  to  tend  to  my  own 
business  this  year.” 

“Until  some  20-horse  power 
scheme  comes  along,”  I  observed. 

I  knew  something  of  hife  outside 
deals. 

“All  right,”  he  replied,  “you’ll 
see.  Uncle  Bob  has  learned  his 
little  lesson  and  he  knows  it  by 
heart.  No  more  outside  business 
for  me.  I’m  done.  I’ve  got  a 
good  thing  here  that'll  keep  me 
as  long  as  I  need  a  living,  and 
I  m  a  fool  to  bother  with  any¬ 
thing  else !” 

“My  sentiments  exactly,”  I 
said,  “but  usually  a  man  has  to 
get  burnt  once  or  twice  before 
he  finds  it  out.” 

“Well,”  he  confessed,'  “I’ve  got 
mine  this  year.  I’d  hate  to  tell 
you  how  much  a  certain  deal  I  got 
into  lost  for  me.” 

A  whole  lot  of  you  fellows 
would  be  better  off  if  you’d  make 
the  same  resolution  and  stick  to 
it.  I  know  you;  Your  mouths 
are  open  for  good  schemes  all  the 
time. 

I  know  exactly  how.  it  is.  I’ve 
been  there  and  dropped  my  little 


coin  along  with  the  rest  of  you 
\  ou  ve  been  in  the  grocer) 
business  for  say  fifteen  years 
Your  store’s  established.  You  dc 
a  good  business;  it  makes  you  a 
living  and  a  little  more.  It  don’i 
take  much  time  or  care — just  rum 
along  in  the  same  old  way  yeai 
after  year. 

Well,  you  sort  of  get  tired 
Your  mind  aint  fully  occupied. 
The  business  don’t  fill  it.  Just 
when  you’re  beginning  to  stretch 
yourself  and  yawn,  and  wisli 
something  would  turn  up,  some¬ 
thing  does  turn  up.' 

Maybe  it's  a  perfectly  elegan: 
scheme  to  raise  hogs,  like  a  friend 
of  mine  had  handed  to  him  in 
1905.  He  was  in  exactly  the 
positron  I  describe.  His  store 
was  running  smoothly,  he  had 
some  time  and  some  money  on 
his  hands,  and  lie  sort  of  felt  hun¬ 
gry  to  get  something  on  the  side 
Just  then  two  benefactors  hap¬ 
pened  along,  looking  for  some 
deserving  gentleman  to  take  into 
the  hog  business.  They  both 
knew  all  about  the  business.  One 
was  the  practical  man,  who  knew 
how  to  raise  enormous  quantities 
of  the  most  refined  hogs  from 
one  papa  and  mamma,  and  the 
other  was  the  outside  man— he 
could  sell  at  a  profit  all  the  hogs 
anybody  could  raise. 

All  they  needed  was  money. 
My  friend  had  seen  the  moon 
over  the  wrong  shoulder  the  night 
before,  and  there  was  something 
coming  to  him,  so  the  hog  kings 
got  up  against  him  first  and  gave 
him  their  story 
Oh,  they  loaded  him  up  clear 
to  the  ears.  How  by  saying  a 
few  magic  words  or  something 
like  that  they  could  make  hogs 
multiply  something  fierce,  and 
how  there  was  a  hungry  market 
for  all  that  could  be  raised  at  a 
price  per  pound  that  would  make 
the  first  year’s  profits  $8,462.66! 

As  I  said,  my  friend  was  after 
something  on  the  side  and  he 
took  the  hog  scheme  on.  He  put 
up  a  thousand  dollars  and  went 
in  with  'em  on  equal  terms — their 
two  votes  to  his  one;  a  fool  thing 
to  do  in  the  very  beginning. 

They  leased  a  place  outside  the  ] 
town  and  began. 

I  don’t  believe  I  need  go  into 
the  scheme.  They  built  a  lot  of 
expensive  buildings  with  steam 
leat  in — that  was  part  of  their 
multiplication  idea,  I  believe,  and 
the  thousand  dollars  soon  went. 
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Then  they  came  to  him  and  said 
they  were  just  in  the  midst  of 
things  and  would  have  to  have 
more  money.  So  he  indorsed 
their  notes  and  got  money  from 
the  bank. 

At  the  end  of  the  first  year  he 
had  put  in  in  cash  or  made  him¬ 
self  responsible  for  $2,400.  I 
ain’t  sure,  but  I  believe  he  told  me 
that  up  to  that  time  they  hadn’t 
sold  a  single  hog. 

At  any  rate,  he  pulled  out,  but 
his  $2,400  was  gone.  He  had  to 
pay  the  notes  off,  as  all  the  firm 
had  was  a  fool  plant  that  I  believe 
brought  something  like  $200 
when  it  was  sold  at  auction. 

That  fellow’s  stuck  so  close  to 
his  grocery  business  since  that 
you  couldn’t  stick  a  pin  between 


em. 


Except  here  and  there  a  lucky 
one,  they  all  learn  the  same  lesson. 

Why,  look  how  helpless  you 
are  when  you  get  into  these  out¬ 
side  schemes.  Almost  always 
you’re  only  asked  to  go  in  to  put 
up  the  money.  It’s  the  other  fel¬ 
low  who  knows  the  business, 
whatever  it  is,  and  who’s  to  give 
his  time  to  it.  You’ve  got  another 
business  on  your  hands,  you  can’t 
keep  more  than  half  in  touch  with 
the  new  venture,  you’re  not 
posted  on  it,  and  you  can’t  begin 
to  control  your  partner,  though 
you’re  responsible  for  everything 
he  does. 

You’re  like  a  cat  in  a  strange 
garret. 

I  have  known  so  many  retail 
grocers  to  get  into  outside  things, 
almost  always  to  be  burnt. 

I  don’t  mean  such  things  as 
mining  fakes  now.  I  mean  legiti 
mate  business  deals,  such  as  the 
hog  bonanza. 

One  particularlv  bright  fellow 
— as  a  grocer — went  into  the 
building  business  with  a  con¬ 
tractor.  The  contractor  burnt  the 
very  hair  off  him.  What  did  he 
know  about  building? 

Another  one  went  into  the 
pigeon-raising  business,  another  I 
remember  went  in  for  raising 
fancy  chickens  and  selling  eggs 
for  $5  a  dozen. 

About  a  thousand  went  into 

raising  Belgian  hares  when  that 

'ML 

craze  was  on. 

Every  one  went  in  with  a  part¬ 
ner  who  was  always  the  one  who 
furnished  the  experience. 

And  oh,  how  they  got  burnt ! 
:  Some  never  told  me  they—  got 
i  burnt,  but  I  could  think  for  my¬ 


self  when  they  ‘dropped  suddenly 
out  of  the  side  business  and 
looked  sour  for  a  month. 

Stick  to  your  own  store,  boys. 
If  prosperity  gets  monotonous, 
put  in  a  new  department  and  root 
for  that. 

Don’t  put  your  money  into 
things  you  can’t  control,  unless 
they’ve  already  made  good  and 
you’ve  got  some  security  that 
your  interests  are  going  tb  be 
decently  taken  care  of. 

If  you’ll  make  that  as  a  resolu¬ 
tion  }ou’ll  be  glad  you  did  one 
year  from  now. 

The  Stroller. 


First  Plum  About  to  Drop  in 
Unique  Rebate  Scheme. 

First  Check  in  Corn  Products  Co’s 
1906  Rebate  Scheme  to  Be  Forth- 
.  coming  December  31st— Another  Re¬ 
bate  to  Be  Offered  to  Those  Who 
Buy  Exclusively  of  the  Company 
in  1908. 


Buyers  of  glucose  are  waiting 
anxiously  for  their  first  rebate 
from  the  Corn  Products  Co., 
which  it  is  expected  will  be  paid 
on  December  31st -next.  This  re¬ 
bate  is  in  pursuance  of  the  most 
unique  rebating  scheme  that  has 
ever  been  devised. 

The  checks  which  will  be 
mailed  glucose  buvers  on  Decem¬ 
ber  31st  will  be  for  sums  repre¬ 
senting  10  cents  for  every  100 
pounds  purchased  during  the  last 
half  of  1906.  The  plan  was  to  give 
all  buyers  who  bought  only  of  the 
Corn  Products  Co.  in  1907  the 
above  rebate  on  all  the  goods 
bought  in  the  last  half  of  1906. 
Within  the  last  few  days  has 
come  another  proposition  from 
the  Corn  Products  Co.  offering  a 
similar  rebate  on  the  1907  pur¬ 
chases  to  all  who  buy  exclusively 
of  the  company  in  1908. 

Up  to  the  present  time  the  plan 
has  amounted  to  comparatively 
little,  as  there  has  been  very  little 
competition  for  the  Corn  Products 
Co.  to  wish  to  save  itself  from. 
During  the  coming  year,  however, 
it  is  expected  that  some  new  glu¬ 
cose  concerns  will  come  into  the 
market. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff’’  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  fret,  or  four  month*’  trial  for  10  cents 


Mrs.  Williams’  Brands 

PDRE  JAMS  °AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


We  Gan  Furnish  Yob  With  Sales- 
men  Who  Can  Sill  Your  Goods 

We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTBEET  SYSTEM,  Rochester,  N.  Y. 


Blooker’s  Cocoa 

IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 

ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  &  SONS,  19  South  Front  Street,  Philadelphia,  Penns. 


Vegetable 
Display 
Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


The  Grocer  Should  Get  This  Profit 
Instead  of  the  Druggist 

Do  you  know  friend  grocer  that  a  druggist’s  sales  of 
Chewing  Gum  amount  to  a  lot  of  profit  in  a  year!  If 
you  will  put  a  box  of  Pulver’s  famous  Kola  Gum  on 
your  counter  where  your  lady  customers  can  see  it, 
they  will  buy  it  from  you  instead  of  the  druggist — 

“  Get  the  money.” 

Pulver  Chocolate  and  Chicle  Mfg.  Co. 

ROCHESTER,  IN.  Y. 


If  You  Haven’t  a  Cash  Register 
We  Will  GIVE  You  One 

We  have  a  particularly  fine 
brand  of  cigar  in  the  General 
Macomb.  Every  time  we  get 
a' smoker  to  try  them  he  keeps 
buying  them.  To  get  more 
grocers  to  buy  and  push  them 
we  are  giving  away  a  hand¬ 
some  Cash  Register.  If  you 
need  one  write. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Premium  On  Old  Dimes. 

Philadelphia,  Pa.,  Dec.  17,  1907. 
Editor  "Grocery  World.” 

Dear  Sir: — Kindly  inform  me 
through  the  "Grocery  World”  if 
there  is  any  premium  on  the  old 
silver  10-cent  pieces.  If  so,  please 
print  the  address  of  those  who 
are  buying  them. 

Yours  truly, 

Geo.  B.  Shepperson. 

There  are  premiuns  on  all 
United  States  dimes  coined  be¬ 
tween  the  year  1796  and  i860. 
Write  the  New  York  Coin  and 
Stamp  Co.,  853  Broadway,  New 
York  City,  large  collectors  of  old 

coins.  | 

*  *  * 

Fresh  Fish  Dealers. 

Allentown,  Pa.,  Dec.  19,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — I  desire  to  know  in 
your  “Correspondence”  column 
which  are  the  largest  wholesale 
houses  of  fresh  fish  in  New  York 
City  and  Philadelphia? 

Yours  truly, 

J.  Cassqne. 

A.  Booth  &  Co.,  29  Dock  street ; 
Edw.  S.  Huff,  11  Dock  street;  E. 
P.  Timmons,  Dock  Street  Wharf, 
all  of  Philadelphia;  Block  & 
Pearlman,  A.  Booth  &  Co.,  Bur¬ 


net  &  Keeney,  P.  M.  Comstock 
&  Co.,  all  of  New  York. 

* *  *  * 

Blue  Grapes. 

Allentown,  Pa.,  Dec.  20,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Please  inform  me  in 
your  “Correspondence  Depart¬ 
ment”  what  kinds  of  blue  grapes 
are  produced  in  this  country — 
which  are  the  most  blue,  and,  if 
possible,  which  are  fit  to  make 
Claret  and  Zifandel  wines. 

Yours  truly, 

James  Cassone. 

This  is  a  subject  on  which  the 
“Grocery  World”  is  frankly  unin¬ 
formed.  Can  any  subscriber  sup¬ 
ply  this  information? 

*  *  * 

Stock  Taking  and  Other  Things. 

Albany,  N.  Y.,  Dec.  23,  1907. 
Editor  “Grocery  World.”  * 

Dear  Sir : — Although,  I  am  in 
business  a  long  time,  I  have  never 
taken  inventory,  but  am  going  to 
"tackle”  it  after  January  1st. 

Will  you  kindly  tell  me  the  best 
way  to  go  about  it  ?  Also  what  is 
the  best  rule  to  tell  what  percent¬ 
age  it  cost  to  do  business  ?  About 
what  is  the  average  cost  of  doing 
business  in  a  retail  grocery  and 
market?  And  how  to  tell  the 
average  percentage  I  am  making 
in  profits?  Am  doing  about  $25,- 
000  worth  of  business  a  year. 

I  appreciate  and  have  a  kindly 
feeling  for  the  "Grocery  World.” 

Yours  truly, 

Jay. 

The  stock  of  every  grocery 
store  should  be  taken  at  least  once 
a  year ;  in  many  particularly 
active  stores  it  is  taken  every  six 
months  and  sometimes  every 
three  months.  Prior  to  stock 
taking  the  stock  should  be  re- 1 


duced  to*  the  lowest  possible  ebb, 
and  all  of  the  old  and  shop-worn 
stuff  worked  off  that  possibly  can 
be.  The  stock  should  then  be 
arranged  as  systematically  as 
possible,  as  this  greatly  shortens 
the  time  necessary  to  take  stock. 
By  this  is  meant  if  canned  goods 
are  located  at  two  places  in  the 
store  they  should  be  brought 
together.  Once  this  is  done,  each 
shelf  should  be  gone  over  and  the 
contents  written  down,  after 
which  the  prices  can  be  added  and 
the  list  counted  up.  This  is  really 
all  there  is  to  stock  taking.  _ 

To  calculate  the  cost  of  doing 
business,  set  down  the  various 
elements  of  cost:  rent,  or  interest 
on  the  money  invested  if  you  own 
your  own  real  estate,  clerk  hire, 
depreciation,  cost  of  heat,  light 
and  all  the  other  expenses  you  are 
under.  When  you  have  the  sum 
of  these  and  your  gross  business 
you  can  tell  in  one  minute  the  per¬ 
centage  of  cost.  Having  your 
percentage  of  cost  and  your  sell¬ 
ing  prices,  you  can  easily  figure 
what  you  are  making  if  you  don’t 
already  know. 

*  *  * 

Dried  Fruit  and  Nuts. 

Allentown,  Pa.,  Dec.  18,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  let 
me  know  which  are  the  largest 
wholesale  houses  of  dried  fruits, 
which  of  nuts,  and  especially  of 
raisins?  Please  answer  me  as 
soon  as  possible. 

Yours  truly, 

James  Cassone. 

V.  L.  Cavanna  Co.,  42  S.  Dela¬ 
ware  avenue,  dried  fruits,  and  T. 


A.  James  &  Co.,  Inc.,  12-14-16 
Chestnut  street,  dried  fruits  and 
raisins;  C.  M.  Taylor  &  Co.,  158 
Dock  street,  nuts,  all  of  Phila¬ 
delphia. 


Your  Profit  and  That’s  All. 

Every  grocer  sells  chocolate  and  cocoa 
— his  customers  must  have  it.  No 
matter  whose  he  sells,  he  makes  his 
profit  and  no  more.  He  has  no  good 
reason  for  recommending  one  brand  in¬ 
stead  of  another,  so  he  hands  out  what 
his  customers  ask  for. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  are  giving  grocers  a  real  rea¬ 
son  for  trying  to  push  the  sale  of  Bar¬ 
ker’s  Hasty  Lunch  Chocolate,  Blue  Rib¬ 
bon  and  Bedford  Cocoas.  For  making 
a  point  to  give  these  particular  goods  to 
their  trade  when  no  special  brand  is 
asked  for  and  for  recommending  them 
when  some  other  brand  is  asked  for. 

They  are  the  only  chocolate  manufac¬ 
turers  who  are  using  their  advertising 
appropriation  to  buy  valuable  merchan¬ 
dise  to  give  to  grocers  to  reward  them 
for  their  efforts. 

The  quality  of  Barker’s  Hasty  Lunch 
Chocolate  Bedford  and  Blue  Ribbon 
Cocoas  cannot  be  excelled;  they  are  cer¬ 
tain  to  please  everybody  who  is  induced 
to  buy  them,  and,  still  more  important, 
every  case  of  these  goods  carries  Uni¬ 
versal  Coupons  for  the  grocer.  These 
coupons  are  exchangeable  for  almost  any 
article  of  merchandise  a  grocer  may 
want.  They  are  the  same  as  cash. 

When  it  is  possible  for  a  grocer  to 
sell  not  only  as  fine  chocolate  and  cocoa 
as  there  is  on  the  market  and  not  only 
make  his  profit  and  please  his  trade,  but 
get  a  roll-top  desk,  a  new  set  of  harness, 
standard  scales,  or  even  a  new  delivery 
wagon  or  a  piano,  isn’t  he  short-sighted 
if  he  doesn’t  do  his  best  to  push  the  sale 
of  these  particular  goods? 

Why  be  satisfied  with  the  profit  alone 
if  you  can  get  a  premium  besides? 
— 

Your  Cash  Customers. 

Many  cash  customers  have  no  regular 
place  of  dealing.  If  they  have  a  Forbes’ 
Indexed  Coupon  Book  paid  for  they  will 
deal  nowhere  else  while  it  lasts.  They 
are  pleased  with  the  books,  as  it  relieves 
them  from  the  daily  annoyances  of  hand¬ 
ing  out  money  for  supplies,  and  many 
persons  are  glad  to  take  a  book  and  pay 
for  it  in  advance,  for  this  reason — you 
should  give  them  the  opportunity.  (See 
advertisement.) 


No  Fear  of  the  Price  Cutter 

The  retailer  equipped  with  Johnson’s  “EVERSHARP”  Slicer  can  smile  serenely 
at  his  rivals’  advertised  bargains.  They  have  no  sting  for  him,  they  affect  neither  his 
trade  or  his  profits. 

As  a  bid  for  patronage  :  moist,  soft  cured  beef,  freshly  cut  in  full-size  wafer  slices 
will  draw  more  trade  than  any  bargain  your  price-cutting  rival  can  offer,  and  while 
the  increased  trade  is  permanent,  it  is  more  profitable  ten  times  over  than  a  line  of 
price-cutting  bargains. 

No  Risk  of  Competition 

There  is  no  other  machine  on  the  market  can  slice  dried  beef  that  can  be  sold  in 
competition  with  these  freshly-cut,  pink-tinted,  full-size  wafer  slices,  transparently 
thin,  smooth  and  glossy,  handsome  to  look  at,  delicious  to  eat.  Goods  that  sell  as 
quick  as  shown  and  set  the  town  to  talking  of  their  goodness. 

Only  one  machine  allowed  in  your  town.  You  had  better  secure  it  while  you  can. 
Send  for  a  sample  of  Johnson’s  sandwich-sliced  beef,  the  beef  that  beats  the  world. 


Slices  Everything  from  6-pouod  Knuckles  to  half-ounce  Ends. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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‘Grocery  World”  Sends  Challenge  to 
“Woman’s  Home  Companion” 

(Continued  from  page  8.) 

fore  much  alike  in  point  of  cleanli¬ 
ness  and  were  just  the  same  in  price, 
j  twelve  cents.  However,  our  house¬ 
keeper  was  still  being  cheated  out  of 
two  cents  by  trading  at  the  dirty 
store,  because  there  she  had  obtained 
American  macaroni,  which  should 
sell  at  ten  cents,  at  the  higher  price 
of  the  Italian  brand.  This  wasn’t 
a  question  of  quality — many  prefer 
the  domestic  brand  prepared  under 
our  pure  food  laws — but  it  is  a  ques¬ 
tion  of  ethics. 

Salmon  at  twelve  cents  a  can  at 
both  stores  showed  practically  the 
same  difference  in  quality.  There  was 
half  a  cupful  of  waste,  skin,  bones 
and  fat,  in  the  can  bought  from  the 
"dirty  store.  The  can  delivered  from 
the  model  store  was  solid,  meaty  and 
better  flavored. 

The  difference  between  the  two 
grades  of  prunes  at  twelve  cents  a 
pound  was  more  .marked.  Those 
from  the  dirty  store  was  obviously 
of  an  old  vintage.  They  were 
shriveled,  dusty  and  encrusted  with 
bits  of  stick,  stone  and  uncatalogued 
scraps  of  dirt.  The  rinse  water 
from  the  first  washing  was  inde¬ 
scribably  dirty.  They  required  three 
washings,  and  they  did  not  “plump 
up”  nicely  in  stewing.  The  prunes 
from  the  model  store  were  not  the 
finest  sold  in  that  establishment. 
They  were  offered  as  “seconds,”  but 
they  were  infinitely  superior  to  the 
prunes  described  above.  One  wash¬ 
ing  sufficed;  a  few  twigs,  evidently 
of  the  prune  tree,  were  dried  in  with 
the  fruit,  but  there  was  neither  dust 
nor  stone.  And  by  actual  count 
there  were  four  more  of  the  better 
prunes  to  the  pound  than  of  the  in¬ 
ferior. 

At  the  dirty  store,  granulated 
sugar  was  sold  at  five  and  one-half 
cents  a  pound.  At  the  better  store 
it  cost  four  and  six-sevenths  cents  a 
pound. 

The  sweet  pickles  were  priced  the 
same  at  both  stores,  but  one  jar  bore 
the  label  of  a  standard  firm;  the 
other  bore  no  firm  name  at  all,  just 
a  fancy  label.  The  reason  for  this 
was  obvious  wherf  we  served  the 
two  grades  of  goods  at  the  same 
meal.  The  pickles  from  the  dirty 
store  were  soft  and  overseasoned. 
The  pickles  from  the  model  store 
were  firm  and  properly  flavored. 

The  standard  vanilla  at  ten  cents  a 
bottle  was  a  third  stronger  than  the 
vanilla  in  the  nine-cent  bottle — this 
by  chemical  test. 

The  difference  between  the  lemons 
purchased  at  the  two  stores  was  a 
revelation.  Those  from  the  tidy 
store  were  firm,  yet  full  of  juice. 
Those  from  the  dirty  store,  though 
apparently  the  same  size,  was  either 
dry  and  hard  or  soft  and  pithy.  The 
average  lemon  from  the  good  store 
yielded  two  and  one-half  tablespoon¬ 
fuls  of  juice;  those  from  the  cheap 
store  produced  less  than  a  table¬ 
spoonful  and  a  half,  or  a  loss  of 
seven  tablespoonfuls  of  juice  on  half 
a  dozen  lemons. 


Barring  the  ubiquitous  milk 
pitcher,  these  figures  prove  that  the 
I  housewife  saved  in  cash,  flavor  and 
|  strength  at  least  one-third  by  trad¬ 
ing  at  the  clean  store. 

It  must  be  understood  that  these 
'  results  were  not  obtained  merely  by 
j  careless  shopping  at  the  two  stores, 

!  but  through  honest,  practical  house¬ 
hold  test  of  the  articles  purchased, 
'f  backed  by  chemical  analysis. 

After  it  was  all  over,  the.  old- 
fashioned  housewife  remarked  that 
!,■  she  had  often  wondered  why  she 
could  not  get  the  brands  of  corn 
.btarch,  vanilla,  cocoanut  and  choco- 
|  late  used  by  her  mother.  She  had 
actually  begun  to  think  that  they 


were  no  longer  on  the  market.  She 
never  dreamed  that  the  untidy  gro¬ 
cer,  who  had  enjoyed  her  trade  for 
three  years,  was  foisting  “seconds” 
or  inferior  makes  of.  package  and 
bottled  articles  upon  her  because  his 
disorderly  methods  of  doing  business 
had  forced  him  to  squeeze  an  exces¬ 
sive  profit  out  of  each  sale  in  order 
to  support  himself  and  maintain  the 
business  in  which  he  was  working  in¬ 
dustriously  but  unwisely. 

It  must  not  be  said  that  all  dirty 
grocers  are  unscrupulous.  Many  of 
them  are  either  ignorant,  lacking  in 
judgment  or  easily  influenced  by  the 
bland  and  specious  arguments  of¬ 
fered  by  unscrupulous  jobbers  and 
wholesalers.  The  man  who  does  not 
display  the  intelligence  and  the  good 
management  essential  to  keeping  a 
store  clean  generally  lacks  the  in¬ 
telligence  and  judgment  to  buy  to 
advantage.  Just  as  the  slovenly 
housewife  wastes  the  income  placed 
at  her  disposal  by  a  hard-working 
husband,  so  the  grocer  wastes  his 
capital  and  stock  by  injudicious,  un¬ 
intelligent  buying.  He  may  not 
know  that  the  package  coffee  which 
he  sells  at  a  few  cents  higher  than 
his  rival,  the  clean  grocer,  or  the 
bulk  coffee,  in  bean,  ground  or  pul¬ 
verized,  is  adulterated;  but  it  is  his 
business  to  know  this. 

The  experience  of  the  old-fash¬ 
ioned  housewife,  which  forms  the 
basis  of  this  article,  is  one  of 
many  tests  applied  to  the  model  and 
the  dirty  grocery,  in  city  and  in 
country,  in  small  towns  and  villages 
in  several  States.  As  a  matter  of 
fact,  prices  for  staple  groceries  seem 
to  be  about  uniform  all  over  the 
country.  In  Denver  and  in  San 
Francisco  prices  were  found  to  be  a 
little  higher  than  in  New  York, 
Boston,  Washington,  etc.  When 
sugar,  was  selling  at  less  than  five 
cents  a  pound  in  New  York,  Denver¬ 
ites  were  paying  five  and  one-half. 
The  most  appreciable  difference  in 
prices  in  large  and  small  cities  or 
even  villages  was  in  butter  and  eggs. 
The  village  or  small  town  housewife, 
near  a  farming  community,  has  the 
advantage  over  the  city  housewife  in 
these  two  commodities.  But  in  some 
twenty  cities  and  villages  where 
staple  groceries  were  purchased  sim¬ 
ultaneously  during  the  prepara¬ 
tion  of  this  article,  granulated  sugar, 
loose  crackers,  bulk  oatmeal,  cheese, 
macaroni,  prunes,  bulk  pickles,  sar¬ 
dines,  maple  syrup  in  bottles,  and 
laundry  soap  of  a  certain  brand,  sold 
practically  at  the  same  price.  There¬ 
fore  the  experience  of  the  housewife 
living  near  Philadelphia  could  prob¬ 
ably  be  duplicated,  even  to  prices  in 
almost  any  city  or  town  reached 
by  the  “Woman’s  Home  Com¬ 
panion” 

No  part  of  the  country  has  a  mo¬ 
nopoly  of  honest  or  dishonest  gro¬ 
cers.  In  almost  every  town  which 
has  been  investigated  it  has  been 
possible  to  purchase  clean,  honest 
groceries.  In  some  very  small 
places  there  are  still  dirty  grocery 
stores  which  have  the  trade  at  their 
mercy,  but  the  introduction  of  gro¬ 
ceries  which  are  sold  under  well- 
known  brands  and  at  well-known 
prices  has  forced  even  the  grocer 
with  the  monopoly  to  honest  prices, 
or  has  made  him  an  easy  mark  for 
honest  competition  on  the  part  of 
rival  stores,  which  sooner  or  later 
are  bound  to  spring  into  existence. 
Where  there  used  to  be  one  store, 
there  are  now  very  often  two,  and  in 
at  least  one  of  them  you  can  buy 
good  goods,  cleanly  handled  and 
honestly  marked.  Accordingly,  this 
problem  is  distinctly  one  for  the 
housewife  herself  to  solve.  In  the 
first  place,  know  your  grocer ;  be 
sure  that  his  store  is  clean;  if  it  is, 
id  will  follow,  in  nine  cases  out  of 
ten,  that  his  business  throughout  is 
systematically  conducted,  that  he 


fir.  Grocer 

Don’t  let  competitors  of 
ours  tell  you  they  have  a 
lamp  chimney  as  good  as 
our  Lustre  Brand  until  you 
have  tried  both,  and  then 
we  are  .  sure  you  will 
agree  with  us  that  our 
Lustre  Chimney  will  stand 
the  Test  with  any  other 
Brand. 

Lustre 

The  name  is  sufficient 
evidence  for  both  quality 
and  durability. 

This  chimney  is  made 
by  UNION  WORKMEN  and 

from  the  best  material  on 
the  market.  One  price 
to  everybody. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,Amber& Collins  Sts. 

PHILADELPHIA 

BRANCH,  NEWARK,  N.  J. 


TALISnAN 
Codfish 
in  Glass  Jars 

All  Talisman  Codfish 

is  superfine  ;  for  particu¬ 
lar  people  we  have  some 
in  glass  jars.  In  these  we 
use  smaller,  younger  cod¬ 
fish  than  we  have  in  the 
three-pound  boxes  —  the 
very  tenderest  codfish 
that  swims. 

Contains  no  preserva¬ 
tive,  but  pure  sea  salt, 
and  hermetically  sealed 
by  a  vacuum  process  that 
keeps  the  fish  moist  and 
keeps  out  foreign  odors. 

These  goods  will  stand 
up  in  any  weather  with¬ 
out  spoiling.  Nearest 
Swift  branch  or  here. 

SWIFT  &  COMPANY 
Gloucester,  Massachusetts 


How’d  You 
Fare  on 
Canned 
Goods? 

Well,  your  futures  are  about 
all  in — bow  did  you  make  out? 

On  the  things  you  didn’t 
care  much  for  you  probably 
got  ioo  per  cent,  deliveries  ; 
but  how  about  the  things  you 
wanted  ?  Did  you  get  ioo 
per  cent  on  those  ? 

We  can  tell  you  how  to  get 
ioo  per  cent,  deliveries  on  all 
the  canned  goods  you  buy 
next  year.  Stipulate  Blue 
Bell  and  Clover  Farm  goods 
with  your  jobber — not  only 
because  you  get  full  deliver¬ 
ies,  but  because  no  better 
canned  goods  are  packed  in 
Maryland. 

We  make  a  ioo  per  cent, 
contract  with  the  jobber — he 
can  make  it  with  you. 


Strasbangb,  Site  &  Co. 

ABERDEEN,  MD. 
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buys  to  advantage  and  on  cash 
terms,  that  he  handles  his  goods  as 
economically  as  he  does  whole¬ 
somely,  and  that  his  prices  to  you  for 
quality  goods  will  stand  the  strictest 
comparison  with  his  dirty,  slovenly 
and  almost  necessarily  dishonest 
rival.  An  honest  grocer — and  the 
country  abounds  in  them — is  a  joy 
forever. 

If  there  were  room  in  this  article 
there  could  be  given  in  detail  a 
hundred  different  experiments  show¬ 
ing  the  cost  of  trading  at  the  two 
kinds  of  stores,  and  the  equally  im¬ 
portant  comparisons  in  the  quality, 
quantity  and  lasting  power  of  the 
goods.  Two  or  three  instances 
must  suffice. 

A  store  whose  untidy  appearance 
is  often  overlooked  because  of  its 
“sales,”  advertised  a  special  in  peas, 
two  cans  of  A  i  peas  for  twenty-five 
cents.  The  labels  on  these  cans  were 
non-committal  as  to  the  name  and 
fame  of  the  canning  agents — a  point 
on  which  you  cannot  be  too  careful 
to  make  sure  that  you  have  the  guar¬ 
antee  of  a  standard  firm.  At  a  tidy 
store  a  can  of  the  same  size  prepared 
by  a  well-known  house  was  bought 
at  the  standard  price  for  that  brand, 
fourteen  cents,  and  the  two  cans  were 
compared.  The  “bargain”  peas 
smelled  almost  rancid  when  the  can 
was  opened,  so  the  juice  was  poured 
off  and  the  peas  carefully  rinsed. 
Then  the  cause  of  the  strong  flavor 
was  discovered.  The  peas  were  of 
various  sizes,  a  full  dozen  of  very 
large,  hard  yellow  peas  were  dis¬ 
covered.  The  peas  from  the  clean 
store  were  subjected  to  the  same 
rinsing  process,  and  were  found  to 
be  of  uniform  size,,  a  trifle  larger 
than  the  French  pea. 

As  we  have  seen  before,  this  dis¬ 
aster  might  havet  been  avoided  by  a 
careful  housewife  if  she  had  known 
just  the  brand  of  canned  peas  she 
wanted,  and  had  insisted  on  getting 
that  brand.  This  is  the  safest  way 
to  trade  at  any  store.  When  you 
find  that  your  grocer  is  honest 
enough  to  give  you  just  the  brand 
you  ask  for,  and  no  other — when,  in 
other  words,  you  know  your  gro¬ 
cer — then,  and  then  only,  can  you 
afford  to  try  a  brand  from  his  store 
about  which  you  know  nothing. 
Perhaps  you  have  found  the  ex¬ 
ceptional  grocer  who  has  invented 
some  canning  process  of  his  own,  the 
superlative  merit  of  which  will  some 
day  win  for  his  goods  the  fame 
which  years  of  experience  has 


awarded  to  the  brand  which  you 
have  always  used  and  know  you 
want.  Perhaps,  too,  this  is  not  so. 
At  any  rate,  the  grocer  who,  for  the 
sake  of  a  bigger  profit,  slips  his  own 
make  of  any  prepared  food  in  the 
place  of  a  standard  brand  for  which 
you  have  asked,  is  not  honest  enough 
to  make  his  brand  worthy  of  your 
patronage. 

Bu)|  how  about  the  things  which 
we  prefer  to  buy  in  bulk?  With 
these  there  is  no  hope  except  in  the 
clean  methods  of  your  grocer.  For 
instance,  loose  soda  crackers  at  ten 
cents  a  pound,  purchased  at  a  clean 
grocery,  proved  crisp  and  palatable. 
The  lid  of  the  tin  box  holding  the 
bulk  crackers  had  been  kept  tightly 
closed.  The  same  brand  of  crackers 
at  the  samel  price  purchased  at  a 
slovenly  looking  store  proved  flat  to 
the  taste  and  moist  to  the  touch. 

Just  one  more  example — butter. 
At  a  model  store  in  October  butter 
was  purchased  at  thirty-two  cents  a 
pound — creamery  tub  butter  of  ex¬ 
cellent  flavor,  sweet  and  palatable. 
Just  around  the  corner,  in  one  of  a 
great  chain  of  untidy  groceries,  hung 
a  sign :  “Special  To-day,  Best 
Creamery  Tub  Butter  at  29  Cents  a 
Pound.  Done  Up  in  Two-Pound 
Cartons.  Only  Two  Cartons  to  a 
Customer.” 

Women  were  flocking  to  that  sale 
and  arguing  volubly  with  the  clerks 
for  the  privilege  of  buying  just  one 
more  carton.  Six  pounds !  Why, 
that  will  keep !  A  single  carton  was 
purchased  and  analyzed.  It  proved 
to  be  what  is  known  as  June  butter, 
which  had  been  kept  in  cold  storage 
four  months.  In  June  butter  is 
cheap,  partly  because  milk  is  plenti¬ 
ful  and  partly  because  the  cows 
turned  into  fresh  pastures,  eat  so 
many  strong  weeds  that  even  the 
butter  is  tainted  with  the  flavor. 
Butter  which  had  been  bought  to  sell 
at  twenty  cents  a  pound  had  been 
marketed,  after  four  months  in  cold 
storage,  at  twenty-nine  cents,  and  in 
competition  with  absolutely  fresh,  un¬ 
tainted  creamery  butter  at  thirty-two 
cents  a  pound.  Which  is  the  real 
bargain  for  the  fastidious  house¬ 
wife?  And  how  many  women  who 
carried  home  the  precious  two-pound 
cartons,  “only  twa  to  a  customer,” 
wound  up  by  turning1  their  bargains 
into  the  jar  which  holds  the  cooking 
butter,  or,  more  likely  still,  handing 
it  on  to  some  Mary  Miller,  to  whom 
cold-storage  butter  is  far  superior  to 
no  butter  at  all. 


In  the  face  of  all  these  examples 
and  after  months  of  earnest  in¬ 
vestigation,  “Woman’s  Home  Com¬ 
panion”  is  convinced  that  not  only 
can  the  economical  housewife  af¬ 
ford  to  trade  with  the  clean  gro¬ 
cer,  but  that  she  cannot  afford  to 
trade  with  any  other.  By  withhold¬ 
ing  our  trade  from  the  dirty  grocer, 
and  giving  it  to  the  clean  grocer,  we 
have  it  in  our  power  to  make  every 
grocer  clean  and  honest— to  elimi¬ 
nate  the  unsanitary  grocery  store, 
where  dirt  endangers  the  family 
health  and  substitution  strikes  at  the 
family  purse. 


Federal  Food  Board  Backs  Down  on 
French  Labels. 

What  promised  to  develop  into 
a  test  suit  between  importers  of 
food  products  of  this  city  and  the 
United  States  Government  over 
the  legality  of  one  of  the  pure 
food  regulations  was  unex¬ 
pectedly  halted  last  week  by,  an 
unconditional  surrender  on  the 
part  of  the  Department  of  Agri¬ 
culture.  The  regulation  in  ques¬ 
tion  is  that  requiring  the  labels 
on  imported  food  and1  drug  prod¬ 
ucts  to  be  printed  in  the  English 
language,  a  rule  which  in  the  past 
few  months  has  given  the  Board 
of  Food  and  Drug  Inspection  an 
immense  amount  of  trouble,  has 
caused  great  congestion  at  the 
public  stores  and  consequent  in¬ 
convenience  to  the  importers,  and 
has  given  rise  to  the  charge  that 
the  pure  food  law  is  being  used 
as  an  instrument  for  “pure  labels” 
rather  than  for  pure  food.  The 
surrender  of  the  Food  Bureau 
came  in  the  form  of  a  notification 
to  Dr.  Doolittle,  the  local  chem¬ 
ist  of  the  Department  of  Agricul¬ 
ture,  that'  the  Board  had  recom¬ 
mended  to  the  Secretaries  of  the 


three  departments  charged  wit 
the  enforcement  of  the  law  th; 
Regulation  17  be  amended  so  ti 
to  read  that  labels  “should  be 
instead  of  “shall  be”  printed  i 
English.  “This  means,”  said  D 
Doolittle,  “that  while  the  depart 
mcnt  believes  that  importer 
have  already  seen  the  advantag 
of  labeling  their  products  in  Eng 
lish,  it  will  be  beyond  our  powe 
to  compel  such  labeling.  In  th 
meantime  orders  have  been  issue 
cancelling  the  orders  of  deter 
tion  against  the  importatio# 
which  have  been  held  up  for  non 
compliance  with  this  regulation. 


AMONG  THE  TRADE. 

Creditors  filed  a  petition  in  tin 
United  States  District  Court  01 
Monday  to  have  William  K.  Cas 
sell,  Norristown,  Pa.,  declared  ai 
involuntary  bankrupt.  The  name: 
of  the  petitioners  and  the  amount: 
claimed  are :  P.  W.  Kiefaber  C 
Co.,  $494.50;  N.  K.  Fairbanks 
$16.25  >  Granville  L.  Detwieler 
$20.88. 

The  Great  Western  Cereal  Co 
advanced  the  price  of  Friends 
and  Mothers’  oats  20  cents  pei 
case  during  the  week.  The 
Quaker  Oats  Co.  also  advance! 
Quaker  oats  the  same  amount 
This  brings  the  advertised  brand? 
of  rolled  oats  about  on  a  paritv 
with  the  present  price  of  bull 
oats.  A  further  advance  of  5 
cents  per  case  will  occur  January 
1st. 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 

Why  not  put  in  a  line  of  our  high-grade  canned  goods  ? 

Cruiser  Irand 
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208  DELAWARE  AVE. 

AND 

209  N.  WATER  ST. 

LAb.A->V 


Tomatoes 

Corn 


Small  Sifted  Peas 

Early  June  Peas 
Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &  CO. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
vith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
vindows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
nake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Fruit  Cake  Window. 

Every  grocer  at  this  season  of 
he  year  should  have  a  fruit  cake 
lisplay.  That  is,  use  all  things 


usually  put  in  a  fruit  cake.  As 
;hown  in  illustration  to  the  rear 
rf  window,  have  I -pound  pack- 
tges  of  seeded  raisins,  seedless 
•aisins  and  currants.  To  front  of 
:his  have  io  or  12-pound  boxes  of 
rgs  and  dates  in  bulk,  also  1- 
jound  packages  of  figs  and  dates. 

To  the  front  of  window  have  a 
to-pound  box  of  orange  peel, 
-emon  peel  and  citron.  Between 
rhese  boxes  have  a  heap  of  Eng¬ 
lish  walnuts  and  one  of  creanr 
nits. 

Then  have  some  appropriate 
dgn  as,  “Don’t  put  off  baking 
four  fruit  cake,”  or  “We  supply 
fou  with  fresh  fruit  to  bake  your 
iruit  cake.” 

Harry  H.  Matter. 

Williamstown,  Pa. 

Corn  Meal  Display. 

i  We  here  submit  a  picture  of  a 
‘v'ery  simple  and  yet  neat  and  at- 
iractive  window  display  of  corn 
j.neal. 

We  used  one  large  shock  of 
corn ;  the  same  was  stood  up  at 
side  and  end.  I11  the  pentre  of 
window  we  had  a  Rollman  food 
dropper,  the  hopper  being  filled 
with  whole  corn.  Then  we  had  a 
small  pile  of  corn  nreal  at  bottom 


of  chopper.  On  the  same  box 
that  chopper  was  fastened,  a  peck 
measure  filled  with  shelled  corn 
and  two  corn  choppers.  The  bot¬ 


tom  of  window  was  then  filled 
with  bags  of  corn  meal  and  ears 
of  corn,  with  corn  meal  spread 
between  the  bags,  where  the  ears 
of  corn  lay.  The  window  not 
only  created  widespread  atten¬ 


tion,  but  increased  our  sales  on 
the  corn  meal. 

S.  B.  Bernhart  &  Co. 

I 


New  Patents  and  Trade-marka  in  the 
Grocery  Dine. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  July  2,  1907. 

857,S69-  Electric  curling  iron.  Isa¬ 
belle  Allen,  Kansas  City,  Mo.,  and  Geo. 
Hanlon,  Shawneetown,  Ill. 

857,573-  Storm  garment.  Ida  V.  Ben¬ 
oit,  New  York,  N.  Y. 

857,590.  Laundry  registering  device. 
T.  O.  Branch,  Little  Rock,  Ark.,  assignor 
of  one-fourth  to  M.  C.  Priddy,  same 
place. 

857,602.  Clothes  hanger.  Marion 
Crane,  Lake  Odessa,  Mich. 

857,614.  Hatpin.  W.  Gaskell  and  T. 
Vale,  Fayette  City,  Pa. 

857,623.  Curtain  stretcher.  F.  G. 
Hoffheins,  York,  Pa.,  and  F.  S.  Stanfield, 
Cleveland,  Ohio. 

857,640.  Manufacture  of  silk  -  like 
threads.  R.  Linkmeyer,  Brussels,  Bel¬ 
gium. 

857.644.  Hat.  A.  Meyer,  New  York, 
N.  Y. 

857.645.  Garment  Hanger.  Emma 
Mayer,  Sunbury,  Pa. 

857,701.  Clasp  or  necktie  fasteners. 
F.  E.  Wicking,  Pueblo,  Col. 

857,720.  Package  carrier.  J.  W.  Clark, 
Janesville,  Wis. 

857,727-  Pin  ticket  or  tag.  J.  C.  Ed¬ 
wards,  Brookline,  Mass.,  assignor  to  A. 
Kimball  Company,  New  York,  N.  Y.,  a 
corporation  of  New  York. 

857, 731-  Carrier  plate  for  hooks  and 
eyes.  J.  W.  Granger,  Philadelphia,  Pa. 

857,740.  Pin  ticket  or  tag.  A.  Kim¬ 
ball,  New'  York,  N.  Y.,  assignor  to  A. 
Kimball  Company,  same  place,  a  corpora¬ 
tion  of  New  York. 

857,776-  Hat  guard.  L.  Weaver,  Jr., 
Philadelphia,  Pa. 

857,901.  Loop  and  stud  connection.  J. 
H.  Pilkington,  Waterbury,  Conn.,  assign¬ 
or  to  The  Smith  &  Griggs  Manufacturing 
Company,  same  place. 

857,9I7-  Emergency  button.  U.  S. 
Alz,  Mount  Washington  Md. 

857,919.  Collar,  pin  and  necktie  fast¬ 
ener.  G.  A.  Beidler,  Oklahoma,  Okla. 


857,963-  Legging.  M.  Rossenwasser, 
New  York,  N.  Y. 

857,968.  Fabric.  L.  Wertheim,  New 
York,  N.  Y.,  assignor  to  Perlman  & 
Hirschfield,  same  place. 

857,975-  Mucilage  bottle.  C.  E.  Bar¬ 
rett,  Indianapolis,  Ind. 

858,006.  Stocking.  F.  W.  Lum,  Spring- 
field,  Mass. 

858,041.  Combined  skirt  supporter, 
placket  closer  and  waist  holder,  R.  S. 
Valentine,  Richmond,  Va.,  assignor  of 
three-eighths  to  D.  H.  Leake,  same  place. 

858,099.  ,  Device  for  fastening  heads  to 
busts.  E.  T.  Palmenberg,  New  York,  N 
Y. 

858,118.  Hatpin.  J.  Thomas,  Alle¬ 
gheny,  Pa. 

858,168.  Hat-frame  machine.  W.  B. 
Foster,  Norwood,  Ohio,  assignor  of  one- 
fourth  to  A.  Waldner  and  one-fourth  to 
J.  Waldner, Cincinnati,  Ohio. 

858,181.  Folding  umbrella.  George 
Heuer,  Greensburg,  Pa. 

858,212.  Folding  umbrella.  A.  V. 
Ranson,  Johnstown,  Pa. 

858,249.  Dress  shield.  Violet  G. 
Alexander,  Charlotte,  N.  C. 

858,275.  Fastener.  Lucia  J.  Franklin, 
Devils  Lake,  N.  D. 

858,296.  Knee  protector.  I.  D.  Lar¬ 
sen,  Chicago,  Ill. 

858,298.  Skirt  hanger.  J.  C.  Liberty, 
Easthampton,  Mass.,  assignor  of  one-half 
to  T.  F.  Lynn,  same  place. 

858,319-  Corset.  Eva  B.  Adams,  Santa 
Ana,  Cal. 

858,460.  Wafer  iron.  Cora  M.  Knapp, 
Cleveland,  Ohio. 

858,542.  Machine  for  glacing  biscuits. 
Walter  Rummel  and  Felix  Schmidt, 
Hamburg,  Germany,  assignors  to  the  firm 
of  H.  Danger,  same  place. 

858,595-.  Food-cutter.  W.  R.  Grace, 
Fayettesville  and  J.  J.  Colwell,  Syracuse, 
N.  Y. 

858,608.  Machine  for  shelling  peas. 
Dominic  Krmpotic,  Brunswick,  Aus¬ 
tralia. 

858,691.  Yeast.  Max  Wallerstein, 
New  York,  N.  Y. 

858,750.  Cheese  cutter.  J.  H.  Osborne, 
Anderson,  Ind. 

858,868.  Apparatus  for  determining 
water  in  butter.  C.  E.  Gray,  Washing¬ 
ton,  D.  C. 

858,937-  Toaster.  Carrie  B.  L.  Adams, 
Eagle  Grove,  Iowa. 

858,970.  Egg  beater.  Mary  E.  French, 
Clyde,  Ohio. 

,858,997.  Butter  cutter.  J.  M.  Low, 
Chicago,  Ill. 

859,124  and  859,125.  Apparatus  for 
and  method  of  ornamenting  candy.  H. 
E.  Short,  New  York,  N.  Y.,  assignor  to 
Eureka  Manufacturing  Co.,  Boston, 
Mass. 

TRADE-MARKS. 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  coffee.  The  Ohio  Coffee  and  Spice 
Co.,  Columbus,  Ohio.  The  word  “Nava¬ 
jo.” 

For  canned  tomatoes  and  pumpkin.  PI. 
E.  Fletcher,  Minneapolis,  Minn.  The 
word  “Minkota.” 

For  canned  corn.  H.  E.  Fletcher, 
Minneapolis,  Minn.  A  monogram  “F. 
U.  F.” 

For  fluor.  Mapleton  Milling  Co.,  Ma- 
pleton,  Minn.  The  words  “Western 
Cream”  upon  a  scroll  extending  across 
a  circular  band  containing  representa¬ 
tions  of  wheat-ears. 

For  spices.  Smith,  Lichty  &  Hillman 
Co.,  Waterloo,  Iowa.  The  word  “Re¬ 
liance”  and  a  representation  of  a  dog’s 
head. 

For  canned  fruits  and  vegetables,  dried 
fruits,  flavoring  extracts,  mince-meat, 
pickles,  catsup,  spices,  sauer-kraut,  tapio¬ 
ca,  vinegar,  birdseed  and  celery  salt  J. 
G.  Hutchison  &  Co.,  Ottumwa,  Iowa. 
The  words  “Wapello  Chief.” 

For  bonbons  and  chocolates.  Paul 
Conida,  Savannah,  Ga.  An  ornamental 
border  of  four  loops  surrounding  the 
words  “Excellence”  and  “Conida’s.” 

For  coffee.  Dennett  Surpassing  Cof¬ 
fee  Co.,  New  York,  N.  Y.  The  words 
“Dennett’s  Surpassing  Coffee”  and  a  rep¬ 
resentation  of  a  cup  and  a  saucer. 


so 
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For  candy.  D.  D.  Long,  Oswego,  N. 
Y.  The  words  “Ox  Heart”  and  a  seal 
containing  a  monogram  “O.  C.  YV.” 

For  flour.  Portland  Milling  Co.,  Port¬ 
land,  Mich.  A  bust  representation  of  a 
small  girl  wearing  a  large  hat. 

For  sardines.  Rosenstein  Bros.,  New 
York,  N.  Y.  The  words  “Victor  Renee.” 

For  salad  and  cooking  oil  pressed  from 
cotton  seed.  Littauer  Oil  Co.,  Union 
Township,  N.  J.  The  words  “Cream 
Oil”  and  a  representation  of  a  young 
woman  in  kitchen  costume  behind  a 
table. 

For  canned  fruits  and  vegetables.  H. 
F.  Hemingway  &  Co.,  Baltimore,  Md. 
The  word  “Anchor”  find  a  representation 
of  a  star  and  an  anchor. 

For  canned  vegetables  and  fruits. 
Burt  Olney  Canning  Co.,  Oneida,  N.  Y. 
A  representation  of  a  boy  carrying  a 
pumpkin  in  his  hands  and  having  a  bas¬ 
ket  tilled  with  vegetables  upon  his  arm. 

For  canned  fruits  and  vegetables,  fla¬ 
voring  extracts,  spices,  mustard,  pepper 
sauce,  salad  dressing,  vinegar,  crushed 
and  evaporated  fruits,  olives,  mince¬ 
meat,  pickles,  satices,  catsup,  preserves, 
jams  and  jellies.  Oliver-Finnie  Co., 
Memphis,  Tenn.  The  words  “Mem- 
phi”  and  “Toka.”  Also  the  word  “Sil- 
vermoon”  across  a  crescent. 

For  baking  powder.  Oliver-Finnie 
Co.,  Memphis,  Tenn.  The  words  “Oli¬ 
ver  Twist.” 

For  dried  currants.  The  Scudders- 
Gale  Grocer  Co.,  St.  Louis,  Mo.  The 
words  “Robin  Brand”  and  a  representa¬ 
tion  of  a  robin. 

For  dried  currants,  raisins,  apricots, 
peaches  and  prunes.  The  Scudders-Gale 
Grocer  Co.,  St.  Louis,  Mo.  The  words 
“Buffalo  Brand”  and  a  representation  of 
a  Buffalo  head. 

For  chocolates.  Touraine  Confection¬ 
ery  Co.,  Boston,  Mass.  The  words  “Lest 
You  Forget”  and  a  representation  of  a 
young  man  and  a  young  woman  in  tele¬ 
phonic  communication. 


For  a  lard  substitute.  The  Cudahy 
Packing  Co.,  Chicago,  111.,  and  Los  An¬ 
geles,  Cal.  The  word  “Suetene”  in 
script  with  a  paraph. 

For  flour.  Homer  Baldwin,  Youngs¬ 
town,  Ohio,  The  words  “White  Foam.” 

For  lard  compound.  Schwarzschild 
and  Sulzberger  Co.,  Kansas  City,  Kan., 
Chicago,  Ill.  and  New  York,  N.  Y.  The 
word  “Advance.” 

For  canned  peas  and  corn.  F.  P.  Roe 
&  Bro.,  Greensboro,  Md.  The  words 
“Independence  Brand”  and  a  representa¬ 
tion  of  statue  of  Liberty  Enlightening 
the  World. 

For  canned  tomatoes.  F.  P.  Roe  & 
Bro.,  Greensboro,  Md.  The  words  “Jer¬ 
sey  Duke”  and  a  representation  of  a  cow. 
Also  the  word  “Independence”  and  a 
representation  of  Independence  Hall. 

For  washing  powder  and  scouring 
soap.  The  N.  K.  Fairbank  Co.,  Chicago, 
Ill.  The  word  “Fairy.” 

For  bread.  Henry  Matthaei,  Kansas 
City,  Mo.  The  words  “Teddy  Bear.” 

For  candies.  The  Will  &  Baumer  Co., 
Syracuse,  N.  Y.  The  word  “Phoenix.” 

For  flavoring  extracts.  McCormick  & 
Co.,  Baltimore,  Md.  The  word  “Bee 
Brand”  and  a  representation  of  a  bee. 

For  coffee.  Cheek-Neal  Coffee  Co., 
Nashville,  Tenn.  The  words  “Cup 
Quality.” 

For  chocolate  and  cocoa.  Cadbury 
Bros.,  Birmingham,  England.  The  word 
“Cadbury.” 

For  catsup,  sauces,  mustard,  chili 
sauce,  vinegar,  mince-meat,  preserves 
and  jellies.  E.  C.  Flaccus,  Wheeling,  W. 
Va.  The  word  “Champion.” 

For  flour.  The  Portland  Flouring 
Mills  Co.,  Portland  Ore.  The  word 
“Olympic.” 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question:  James  Cassone, 
Allentown,  Pa.— -Years  ago  I 
bought  a  grocery  store  from  my 
wife,  which  store  I  enlarged  and 
am  running  in  my  own  name. 
But  a  few  days  ago  I  found  out 
that  some  commercial  agencies 
report  that  the  business  is  owned 
by  me  and  my  wife. 

I  desire  to  have  these  agencies 
report  it  correct,  and  would  be 
very  obliged  if  you  will  suggest 
me  in  your  “Legal  Department” 
what  I  shall  do  and  where  I  must 
direct  my  inquirer. 

Answer. — Serve  notice  on  the 


For  candles.  The  Merkle  Wax  & 
Candle  Co.,  St.  Louis,  Mo.  The  words 
“Excelsior  Brand.” 

For  chewing  gum.  National  Vending 
Machine  Co.,  Chicago,  Ill.  The  word 
“Tropico.” 


agencies  which  are  doing  this, 
either  yourself  or  through  an  at¬ 
torney,  that  you  are  the  sole 
owner  of  the  business  and  that 


their  statement  that  it  is  owne^ 
jointly  by  yourself  and  wife'is  in 
correct.  If  after  this  notice  ths\ 
still  persist  in  their  error,  tin 
courts  will  compel  them  to  mak< 
the  change  upon  your  application 


Lots  of  Canned  Meat  Condemned  ii 
Indiana. 

The  Indiana  Food  Commis 
sioner  reports  that  in  the  inontl 
of  October  considerable  quanti 
ties  of  foodstuffs  were  con 
demned.  Included  in  the  list  o' 
articles  that  were  withdrawn  fron 
sale  and  destroyed  were  171 
pounds  of  meat  in  bulk,  and  82- 
cans  or  packages  of  tinned  meats 
Six  hundred  and  ninety  bottles  oi 
extracts,  200  pounds  of  tomab 
pulp,  29  quarts  of  maple  syrup 
77  bottles  of  catsup,  44  jars  o 
jellies  and  jams,  etc.  Thesi 
goods  were  condemned  becausi 
they  were  all  palpably  mis 
branded.  In  most  instances  tin 
articles  were  old  stock. 

S.  B.  Goff  &  Sons  Co.,  of  Camden,  N 
J.,  are  offering  a  25-cent  bottle  of  then 
cough  syrup  free  to  any  dealer  sending 
for  it.  They  have  a  special  offer  that 
will  interest  you ;  better  write  to-day 
You  get  in  good  company  when  yoi 
stock  Goff’s  remedies,  as  more  thai 
14,000  grocers  are  handling  them. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frtt 
coit.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  10  cents  In  postage  to  pay  (or  remalling  the  same.  To  non-subscribers  the  price  Is  50 
cents  per  Issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 

FOR  SALE— In  Lancaster,  Penna.,  stock 
and  fixtures  of  a  cash  grocery  store  doing 
a  good  business,  good  reason  for  selling. 
For  particulars  address  X  Y  Z,  Grocery 
World  office.  28 

FOR  SALE— Silent  cutter  used  only  a  few 
times ;  also  Rotary  dried  beef  cutter  and 
counter  coffee  mill.  Call  or  address  Fred. 
C.  Berrien,  7930  Frankford  avenue,  Holmes- 
burg,  Pa.  27 

MR.  GRO-SIR  WHY  NOT 
make  your  own  collections  with 
our  wonderfully  effective,  quick 
and  simple  system.  Debtors 
settle  direct  with  you.  Five 
cents  often  covers  the  whole 
&  expense  of  collecting  an  old  ac- 

count.  Can  be  used  in  all  lines 
of  credit  business  anywhere  in 
the  United  States  with  astonishing  results. 
Complete  outfit  mailed  on  30  days’  free 
trial.  It  will  cost  you  only  $2,  if  satisfac¬ 
tory.  May  we  send  you  full  description? — 
free.  American  G.  Collecting  Agency, 
Castorland,  N.  Y.  Send  for  a  copy  of 
“The  Creditor’s  Journal ” — it’s  free.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28x30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
|  cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
'  established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 

I  22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
.  feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 

;  30;  x  100  feet.  Does  $40,000  yearly,  half 
i  cash.  Stock  $2,500.  Uses  two  teams.  Net 

;  profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 

I  125  feet.  Does  $37,000  yearly,  three-quar- 
,  ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
:  twenty  feet  of  store  and  stable.  Nets  clear 

8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
,  $300  per  week,  and  has  averaged  that  for 
I  ten  years,  half  cash.  Stock  about  $1,000; 

|  one  team.  Good  dwelling  connected. 

J  Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
!  store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store, 
j  Store  30  x  45  feet.  Does  $15,000  yearly, 

1  two-thirds  cash.  Stock  $2,000.  Uses  one 
!  team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
1  selling.  Price,  inventory. 

No.  313  —  In  heart  of  Philadelphia’s  most 
j  aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 


$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  317  and  318. — In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$350  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $25o-$300. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each. 

No.  321. — In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does  $250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank¬ 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327.- — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock  $400;  Oneteam,  Business  thoroughly 


profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331. — In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  percent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  storein  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business about$4,oooper month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  335. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly;  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years. 

In  all  of  these  the  cause  o(  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORE  AS 
A  BARGAIN. 

A  veteran  Philadelphia  grocer,  who  has 
conducted  one  store  29  years,  wishes  to 
retire.  The  store  is  in  good  part  of  North 
Philadelphia.  Size  18x30  feet.  Does  $300 
weekly,  greater  part  cash.  Stock  now 
$1,000,  but  could  be  reduced  several  hun¬ 
dred  dollars.  Usesoneteam.  Nets  a  clear 
10  per  cent.  Real  estate  for  sale  or  rent. 
Owner  will  sell  stock  at  inventory,  and  to 
sell  quickly  will  make  very  low  price  on 
fixtures. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $^,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3,000  clear  money  out  of 


this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
0  o 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to’  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  0 

00000000000000000000000000 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SITUATION  WANTED. 


WANTED— Position  in  grocery  store  with 
reliable  firm  where  there  is  a  chance  for 
advancement.  Ten  years’  experience;  best 
of  recommendation  from  employer.  State 
salary  when  addressing,  K.  G.,  care 
Grocery  World,  Phila.,  Pa.  28 


FOR  RENT. 


FOR  RENT — Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


MISCELLANEOUS* I * * * 5 * * 8. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 


Walter  Baker  &  Co.’s 


Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


4.0  HIGHEST  AWARDS 
u  In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  an y thing  you 
can  use  already  printed  at  prices  so 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


IT  SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBINE  cures 

Lameness,  allays  pain,  re¬ 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jr,,  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

W.  F.  YOUNG,  P.  D.  F.,  9  Monmouth  St„  SpriugBeld,  Mass. 


Look!  Look!  Look! 


loir  that  you  cannot  afford  to  be  without  them. 


GROCERS’  PRINTING  COMPANY 
108  N.  Front  Street,  Philadelphia 


I  will  build  you  a  push  cart  of  any 
description  for  $15,  and  guarantee 
it  for  one  year. 

B.  HAWKINS’  SONS 
609  Lombard  Street  PHILADELPHIA,  PA. 


Just  a  Little  Better  Than 
the  Other  Fellow 


If  you  would  like  to  display  Foreign 
and  Domestic  Fruit,  just  a  little  better 
than  the  other  fellow,  come  to  us.  For 
many  years  we  have  made  a  specialty  of 
getting  only  the  best.  We  particularly 
want  the  trade  of  those  who  are  built 
like  we  are.  The  sort  of  goods  that 
bring  particular  people  to  your  store  are 
the  kind  of  goods  we  are  headquarters 
for. 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


foreign  and  domestic  fruits, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  ED.  Cor.  Callowbiill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  December  30th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


HOLIDAY  FRUITS  THAT  PLEASE. 

IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadel¬ 
phia.  Prices  no  higher  than  is  charged  by  most  dealers  for  grades  of  fruit 
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bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 

bunch 


2.40 


that  will  not  bear  comparison 

JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65 

Selected,  9  hands,  packed  2  in  crate .  1.50 

Selected,  8  hands,  packed  1  in  crate .  1.15 

Selected,  8  hands,  packed  2  in  crate . 1.10 

Selected,  8  hands,  packed  3  in  crate .  1.00 

Selected,  7  hands,  packed  1  in  crate . 80 

Selected,  7  hands,  packed  2  in  crate . 75 

Selected,  7  hands,  packed  3  in  crate . 70 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35 

Selected,  8  hands  .  1.00 

Selected,  7  hands . 65 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3.65  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.75 

Fancy  Brights  150-176  size,  per  box .  2.75 

Fancy  Brights,  200-216  size,  per  box .  $2.50  to  2.65 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’ s,  per  box . 

Fancy  Bright,  8o’s,  per  box . . 

Golden  Russetts,  36’s  to  46’s,  per  box  . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box  . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-2x6  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . . . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  200-250  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


$4-50 

500 

500 

4.00 

450 

4.00 

$3.00 

300 

2-75 

2.65 

2.40 

2-75 

2-75 

2.65 

2.50 

2.40 

$300 

2-75 

2.70 

2.60 

2.65 

2.65 

2-75 

2.50 

2.40 


ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4.50  to  5.00 

Choice,  kegs,  61  lbs .  4.00 

Good  Quality,  kegs,  62  lbs .  3.50 

Good  Quality,  kegs,  60  lbs .  3.00 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound  . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . 04% 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . oO'/Z 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 
NEW  CROP  TURKEY  FIGS.' 

Extra  fancy  quality  5-crown,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound .  0.09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound .  0.08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $3.75  to  $4.00 

Choice  Prime,  per  barrel .  3.50 

Fancy  Medium,  per  barrel . . .  3.00 

Choice  Medium  per  barrel .  2.25 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl . V .  7.00 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark  .  2.00 
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ALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 


“C”  Java . .'....  -24 

A — Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . , . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

“B”  Maracaibo . 17 

"A”  Santos . 18 

“B”  Santos . 16 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle's,  100  lbs.  to  case . 


King  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . ..v. . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  V,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  %  and  A  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1  50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2 doz .  1  45 

Wagner’s,  1  lb.,  tall,  4 doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  3  lb., sauce,  2 doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn — 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . .  .80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1 .75 

Pin  Money,  standard  early  June,  2  doz..  1.20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 90 

Kidney  Beans — 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz .  100 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

.  Standard,  3s,  2  doz . 92>£ 

I  Gallon,  )4  doz .  3. 15 

Fair  Quality,  3s . 90 

2a,  2  doz . 80 


CANNED  FISH, 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  54  lb.,  flat,  4  doz . 

Sockeye,  1  lb . ,  flat,  4  doz .  1 . 95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.60 

Victor,  1  lb.,  tall,  4  doz .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat, 4 doz .  3.50 

Star,  y.  lb.,  8  doz.  in  case .  1.50 

Star,  'A  lb.,  flat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz .  2.b0 


Beaver,  54  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. 
Mackerel — 

Mackerel  in  sauce,  oval . . 

Oysters — 


Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil —  per  case. 

54  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  5 {  oil,  fancycartons,  100  cans  4  50 
54  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . . .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

54  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9  -75 

North  Cape,  Smoked,  100  cans .  9.25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz .  1.05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz . . .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz . . .  1  25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .95 

Raspberries,  2  lb.,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1  60 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  254  lb.,  2  doz . .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package, 36 . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 


Per  lb. 

.1254 

13 


.14 

.1554 


.0854 

.0854 


.10 


.20 


.0654 


30-  40,  25  lbs. 
40-  50.  25  lbs. 
50-  60, 25  lbs. 
60-  70, 25  lbs. 
70-  80,  25  lbs. 
80-  90, 25  lbs. 
90-100,25  lbs. 
100-120, 50  lbs. 


.01 
.0854 
.08 
07)4 
.07 
.  0654 
•  04  % 


Raisins— 

3  Crown,  50  lbs . f854 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.00 

Seedless  Sultana,  50  lbs .  08)4 

Seeded,  36 1  lb.  packages . 10 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . O654 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 

Japan,  100  lb.  sacks . 05)4 


SALT.  per 

sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .80 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack  ..  2  10 

Black-Eyed  Peas .  2.35 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 0654 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08)4 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 42 

Kingsland,  N.  O . k . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal .  .32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7n 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4. 70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4.65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.35 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4 .35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.<  0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow, 6  doz .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen ,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross . 1.35 

Press,  200s,  fire-proof  handles .  1 . 90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.70 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2)2  boxes 


Buffalo  Oleine .  60  2. 40 

Washday . 120  2.20 

*Bee . 100  3.90 

*Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha  . 100  4.00 

HoefnePs  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.50 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . .120  2.50 

StarOleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4. 00 

Duck . : . 100  3  85 

20  Mule  Borax . 100  4.00 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . . . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose . 50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s . 50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Li pp’s  Scourer .  60  2.25 

Sil  San .  50  2.00 

Armv  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 1 00  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefncr's  Crystal,  with  spoons . 24  pkgs.  1.00 

Old  Dbtcn  Cleanser,  4  doz .  3.25 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses— 
Fancy,  barrels . 

Per  gal. 

Choice,  barrels . 

Good,  barrels . 

Fancy,  quart  jars . 

New  Orleans  Molasses— 

. 40 

.22 

Blended”  fancy . 

Blendedj  choice . 

Blended]  good . 

2-lb  tins,  8  dozen. . . 

Quarts,  2  dozen . 

8ugar  Syrup— 

Pure,  extra  fancy . 

Pure,  choice . , 

Blended,  fancy . 

Choice... . 

Vanilla  Drips . 

Tins,  2-lb.,  2  do*en . 

Tins]  9%-lh  ,  2  dozen . 

Tin ^  Rl l"V» . ,  2  dozen . 

Tins,  5-lb.  ,  1  do*en . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  8hore  Bloaters,  count  85®  95 .  40.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22.00 

Norway,  count  400@450 .  25  00 

Norway,  count  800@350 .  28.00 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  1250140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.75 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15@  .18 

Superior  to  fine . 20®  26 

Extra  fine  to  finest . 28®. 85 

Choicest . 45®.  65 

mperlal— 

Common  to  fair . 20®.  25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®.  55 

Young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . S5@.40 

uolcest . 45®.  60 

Hyson- 

Common  to  fair .  @.12% 

Superior  to  fine .  @.18 

Extra  fine  to  finest .  @.25 

Japan- 

Common  to  fair- . 

Superior  to  fine . 22®. 25 

Extra  fine  to  finest . 28@.80 

Choicest . 82@.38 

Basket-fired— Common  to  fair . 22®. 25 

Basket-fired— Superior  to  fine . 28@30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . — @ .  45 

Dust  .  @.12% 

Oolong- 

Common  to  fair .  @.17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest  . 40@.65 

ouchong— 

Common  to  fair . 16@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 


fava— Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . . . 

Laguayra — 

Caracas— Finest . . . 

Oaracas—  Choioe . . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.16 

.14 


.20 

.17 
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Pea  berry— 

Santos— Fancy . 17% 

Santos— Choice . 17 

Santos— Fine . -  .16 

Rio— Fancy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Beet' . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . . . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrel*.  Per  lb. 

Allspice . . .  .07 

Cassia  buds . ~  .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo . •  .20 

Cinnamon,  Ceylon . 23@.27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  .75 

Cloves,  Zanzibar . .....  .  17@ .  20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86@.88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21@.22 

Ginger  Jamaica,  unbleached . .  .20@.2l 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .25®  36 

Nutmegs,  105-UOs . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore... . 15®.  17 

White  Pepper,  fancy .  26@.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . . . 89% 

Black  Pepper  - . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . . . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doxen  Per  do*. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white . . .  1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  6.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4 . 10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  3s .  1.65@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1.15@1.25 

Standard .  1.1001.15 

Soaked .  75.  @  .85 

Beans,  Stringless— 

Fancy  2s .  2.0002.10 

Fancy  Is .  1.10@1.20 

Extra  28 .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . „ .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1 . 20@1 .25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 86@1.00 

Corn- 

Fancy  Maine  2s .  t  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  8ifted  2s .  1 . 60@1 . 76 

Sifted  2s .  1.1501.85 
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Telephone  2s .  1.25 

8 weet  W rlnkled 2s .  1.40@i.60 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  28 . 75®  .80 

Succotash- 

Extra  fancy  Maine  28 .  1.40 

Fancy  Maine  2s .  1.1001.25 

Extra  standard  2s. . 95@  1 . 00 

Pumpkin- 

Fancy,  8s. .  1.1001.20 

Fancy,  gallon* . 

Squash- 

Fancy  8s .  1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  oans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 .  1.00 

2-lb.  cans . 75@.80 

Gallons,  standard  New  Jersey .  3 . 75 

Gallons,  extra  standard  Maryland  2.80@3  00 

Quarts,  glass  jars. .  2.90 

Beets— 

Fancy  Strawberry  Ss .  1 . 40@l  60 

Cut  8s .  1.1001.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  8s . 9501.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fancy  New  Jersey  8s .  1 . 40@l .  65 

Gallons .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  do*. 

Fancy  8s .  3. 80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9 . 75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  880 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  8s .  8-  25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1 . 10®  1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  1%8 .  1.15@1.25 

Plums,  egg,  3s . 

Plums,  gage,  3s . 

Apples— 

Gallons .  3.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is .  1.10 

Medium  Red . . . 

Choice  Red  Is .  1 . 20@1 . 25 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1. 25@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . 

Figs — 

Baskets,  1  lb.  and  2  lb . 15 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . . . 

2%-ln.,  12  lbs_ . 

2-in.,  12  lbs . . 

Currants — 

Fancy,  1-lb.  cartons . . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choioe,  50  lbs . 

Natural,  choioe . 

Citron- 

According  to  quality . 19® 

Lemon  Peel- 

According  to  quality . 13® 

Orange  Peel- 

According  to  quality . 13@ 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . . 

Prunes,  California,  26-lb.  boxes. 

Epineuse,  20x30 . 

30x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . 

50x  60 . 

60x  70 . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 
.08 
.09 
.08% 
.08 


@.18 


.10% 
.09% 
■  08% 


•10% 

.09 

.08% 

•07% 


.22 


.14 


.14 


•  07% 

.10 


•  06% 


.11 


.07' 

•  07% 


.11% 

.10 

•09% 


.09 

.08 


.11% 


.27 


NUTS. 


Almonds— 


Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 12  @ .  14 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .16 

Marbots,  110  lbs . 

Comes,  110  lbs .  .18 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  chojce,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


.39 

.33 

@.46 

@.40 

.21 

.15% 

.12% 

.12 

.14 

18% 

14% 

12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 14.50@22.00 

High  quarters,  boneless . , .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord'g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  toqual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perib . 06®  .00% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

ny  subscriber  to  the  “GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


DECLINES. 


Column. 


.ire  Poultry.. 


Eggs . . .  a  7 

Oat  Meal .  29 

Tapioca  and  Sago .  30 

Skinback  Hams . . .  43 

Jersey  Pork .  43 

I3acon .  43 

Lard,  Pure  and  Compound .  44 


ADDITIONS .  Column. 

Murdoch's  Starch .  5 


VIM  AID  ItlSOEE  EYIEYTEJ9  TOD  BUT. 

Standard  Weight!  per  Bethel. 

Marrow  Beane  .  . . &>  lb. 

Medium  Beans . 60  “ 

Pea  Beans . 60  “ 

Red  Kidney  Beans.. . . . 58  “ 

Hominy  . . 56  " 

Pease . 60  *• 

Barley . 48  ” 

Potatoes . 56  “ 

HukoL . 58  “ 

Onions . $5  “ 

Shellbarks  _ . 48  “ 


COL. 

Bum  Cash  Drawer . ....33 

Uum  . . . ......47 

Lmmunltlon  .  4 

Lxle  Grease . . . «...  5 


Sagi,  Paper . 41 

lag  and  Twins  Holders .....33 

Salting  Powder.. . 5 

.«. . ...ag 


^..,.62 

iath  Brick . . 

Seans . 

Slacking,  Shoe . 

.  6 

Snuhes . . 

tackwheat  Flour . 

Sung  Borers . . 

Sutchers’  Sundries . 

..—44 

Sutter  Color . 

handles . . 

Randles .  7 

fanned  Goods .  8 

California  fruits . 10 

Vegetables . 8 

Fish . -1* 

Pie  Frnlt . ..ro 


COL. 

Sardines . 13 

Meats . . 13 

Soups ..  .ea.ee.ec  «5 

Can  Openers . 33 

Capers  .................... .......S7 

Caps,  Gan. .  4 

Catsup  16 

Cereal  Specialties . — 

Cereal  Coffee . . . ......36 

Cheese  «7 

Chocolate  and  Cocoa . ...17 

Chewing  Gum........ . ...51 

Cider  .......  •.«•*..« ..iva.t •  •»#•*«•*  So 

Clothes  Pins . 6s 

Cocoanut . ...ax 

Codfish . 35 

Coffee . «...  3 

Essence .  3 

Chicory . 3 

Coffee  Mills . 37 

Cooking  Herbs .  8 

Condensed  Milk . ao 

Cream. . «.n 

Condensed  Mince  Meat . 38 

Corn  Meal . 29 

Com  Starch . 58 

Cottolene . . . 36 

Cracked  Wheat.. . sg 

Crackers,  Cakes,  etc . as 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 22 


COL. 

Dressed  Meats. . . . 44 

Drags,  Grocers' . —.47 


Eggs . . . ... . S7 

Essence  of  Caffes- .  4 

Extracts  m..mnin.w».»*.Ht»4^ 


Fancy  Groceries . . . 17 

Farina— . .*9 

Farinaceous  Goods . . sg 

Faucets . — — ... — . 33 

Canned  Flslim«..*«« . ia 

Fixtures...— ................ ....  3® 

Flour . 28 

Flour,  Self  Rising.. . 28 

Flour,  Buckwheat . 28 

Fly-paper . sg 

Food,  Bird . sg 

Fruit  Butters . 46 

Fruits,  Domestic,  Drled....35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . ag 

Honey . 36 


COL. 

htk*.,— .......  ...... ...•••■—■■37 

Insect  Powder . 48 

Ironing  Wax- . . . sg 

Jams- . 46 

Jars  and  Jar  Rubbers. . 7 

Jellies . 46 

Junket  Tablets . —30 


Ketchup—..— 


..16 

••37 


Lamp  Goods— . — 

Lard . . — . 44 

Lemons  and  Oranges— . 

Lentils . ag 

Licorice . — . 47 

Lime . — . — . 37 

Live  Poultry  _ _ -..—...45 

Lye,  Concentrated . 37 

Macaroni  32 

Mackerel— . . 34 

Maple  Sugar  and  Syrup.  —  60 

Matches . . . —.37 

Measures- . 33 

Meat. . .......— .44 

Mince  Meat  ——.—38 

Molasses . —.60 

Mucilage . —59 

Mustard— . -.5; 

Mustard,  Prepared . . 57 

Marmalade . 46 

Noodles,  Egg . ag 


COL. 

Nuts  - . - . - . 

Oat  Meal . - . sg 

Oils. . . . - . 39 

OU,  American . 40 

Olive  Oil . —40 

Olives . 39 


Paper  ...... .41 

Paper  Bags....— . 4> 

Peanuts  •■HMIMtHIIMMNItUNO 

Peas,  Dried...— . ag 

Pepper  Sauce— . —.52 

Pickles . — . — . . 43 

Pickled  Meats . 4a 

Plum  Pudding.....— —.46 

Pork  and  Beef. . 43 

Potash . —37 

Potato  Chips— . —42 

Poultry  Seasoning— .—..45 

Poultry,  Dressed _ - . 45 

Poultry,  Lira . —45 

Powder,  Rifle...,— .  4 

Preserves.— . —46 

Provisions——.— . 43 

Puddlne . . —31 

Putty . — . - . 47 

Rennet, . - . . 30 

Rice— . - . - . 51 

Rice  Flour . eg 

Rolled  Oats . ag 

Root  Beer . . 53 


Rope .. 
Rosin. 


COL. 

. 59 

. 47 


Sago  .....29 

Salad  Dressing- . —..51 

Sal  Soda. . ja 

Salt- . 5< 

Sapollo  54 

Sardines . S3 

Sauce  and  Condiments . 53 

Sauer  Kraut..— . 46 

Scales .— . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . 52 

Seeds . . . 53 

Shoe  Dressing .  6 

Shot— . 4 

Smoked  Fish. . 34 

Soap,  all  kinds— . 54 

Soda,  Bicarb . 53 

Soft  Drinks . . . 53 

Soups . 15 

Specialties . . . 54 

Spices . 55 

Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders- . 55 

Segars . . . 64 


COL 

Sugars- .  1 

Sulphur . 47 

Sundries . 39 

Syrups . fie 


Tacks  •ee  •••••»*««eee  assesses  ••••sea  SC 

Tapioca . 3  t 

Tar . 4 

Teas . 

Tobacco,  Chewing . fi 

Smoking- . . . 6+ 

Tobacco  Cutters— . 33 

Tubs . 62 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 3a 

Vinegar . 43 


Washboards . 6s 

Wax,  Fmit  Jar . 39 

Wheat,  Cracked . 29 

Wheat  Flour . sg 

Wrapping  Paper . 41 

Wringers,  Clothes . 

Wooaenware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes . 63 


_J_ 

SUGAR. 

Confectioners' Lozenge,  XXXX .  5.05 

“  Powdered .  5.05 

**  Crown  A .  5.25 

tl  Crystal  A..... .  4.90 

“  Coarse  Granulated .  5.15 

Eagle  Tablets .  6.20 

Crystal  Dominoes .  7.25 

Cut  Loaf .  5  •  70 

Patent  Cubes .  5* *5 

Powdered .  5* 00 

Extra  Fine  Granulated .  5.00 

Coarse  Granulated .  5.00 

Granulated .  4-9° 

Fine  Granulated .  4*9° 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 4.95 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . .  495 

l*  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5  05 

l<  in  5-lb.  bags  packed  in  bbls....  5.10 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.  to 

“  in  2-lb.  bags  packed  in  bbls....  5.20 

tl  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.20 

“  in  2-lb.  cartons  in  cases .  5.10. 

“  in  2-lb.  paper  packages  in 

cases .  5.10 

Confectioners’  A .  4.70 

1 —  Keystone  A. .  4.65 

2 —  American  A .  4-fo 

3—  Centennial  A .  4-55 

4 —  California  A .  4.50 

5 —  Franklin  B .  4.45 

6  — Keystone  B .  4.40 

7 —  American  B . 4.35 

8 —  Centennial  B .  4 .30 

9 —  California  B .  4.25 

10 —  Franklin  Extra  C . . .  4  20 

11 —  Keystone  Extra  C .  4.15 

12 —  American  Extra  C. .  4.10 

13—  Centennial  Extra  C .  4.05 

14 —  California  Extra  C .  4  .05 

15 —  Franklin  C .  4.00 

16—  Keystone  C .  4  °° 

TEA.  Per  lb. 

Japans— Basket-fired .  18  @  35 

Japans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest . . .  30  fa)  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @>  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

Fine .  30  @  35 

,  Choicest . . .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Fine.. 


Choicest  . 
Imperial — 


Young  Hyson- 


Ceylon- 


eACKAGE  TEAS. 

Lipton's  Teas — 


..  27 

@ 

3° 

••  35 

w 

40 

m 

50 

(oi 

55 

..  15 

w 

20 

(a> 

25 

(a) 

35 

..  13 

(a) 

20 

W 

3° 

-  35 

(a> 

40 

17 

38 

..  17 

M 

40 

..  14 

(oi 

15 

..  18 

(a> 

28 

..  3° 

@ 

40 

Per  lb. 

In  y2  &  lb.  In  H  lb. 


•47 

.42 

•37 


•50 


40 

Per  lb. 


Ceylon  and  India,  No.  1 .  .45 

Ceylon  and  India,  No.  2 .  .40 

Ceylon  and  India,  No.  3 .  .35 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 . .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yKs  and  J4s,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 

Almoco,  lead  foil  package  teas,  yxs  and  54s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley's  Tea — 

yx  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower. . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  .  22  lA 

J4-lb.  Silver  Sacks . 23 

5{-lb.  Silver  Sacks . 23^ 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . perlb.net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  “  “  .19J4 

lb.  silver  bags .  “  **  -20 

yx  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds. 
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McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . 2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ^  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross .  per  gross  9.25 

Mica,  yx  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  i>o> 


y  lb.,  4  doz.  in  case.  ...  1 .00 

y2  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  'A  doz.  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  i-lb. ,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  J£-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-37/4 

Leslie's, y -lb.  cans,  1  or2  dz.  cartons,4  dz.  cases  .45 

Leslie’s,  lA-\ b.  cans,  2  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie’s,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1  -©7 54 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1 .03 

6  oz.  , 1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

i-lb.  cans,  x  doz.  in  case . per  doz.  2.50 


4- 


Royal,  ioc.  size,  4  doz.. 

“  lb.,  4  doz . 

"  %“  *  “ . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  “  J4-lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  doz.  case. ...per  doz. 


“  lA 

“  X 

Purity  Brand  5 


Va 

X 


3 

'A 

1 

3 

3 


.86 

1.30 

2.40 
4  65 
2.25 
1-25 
12.00 

2.50 
■55 
•75 

6.00 

1.50 
.80 
•45 


BLACKING— Shoe.  Per  Grosa. 

Shinola . per  doz.  .75 

Shinola,  J4  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . . . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

„  per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

"  (<  “  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

“  **  2,  “  2.60 

“  “  3,  “  2.85 

“  “  4.  “  .  4 -55 

“  “  5,  7-5o 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  Do*. 

Mason's  Shoe  Dressing . 75 

Acme,  1  doz .  1 . 15 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 8254 

Brown's,  Army  and  Navy,  1  doz . 82*4 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co  : — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black .  2.00 

Bo'ston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black . .85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polishing . 73 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . , .  2 .00 

Star  Combination,  russet...- . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .arge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes .  2.00 

Oil  Paste  black,  never  dries  up,  large  tins...  .75 
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GREEN  COFFEE. 

Golden  Fancy — . . . 

"  Prime . . . . . 

"  Choice . 

Santos  Peaberry,  extra  fancy. 


Per  lb. 

°9H®-io 
®  08% 
(0  .o& 
■22% 


. 09^9.09% 

Choice . . . . .  @.09 

Maracaibo,  Strictly  Fancy,  Mild . n%(0.i2 

“  Choice.... . 

Washed  Caracas,  Fancy . 13%%.  i\ 

Laguayra,  Fancy .  .10% 

Java,  Extra  Fancy  Old  Government . 20 'A  0 .21 

“  Kxtra  Fancy .  9. 2o 

"  ,  Fancy .  ®.i9M 

Mocha,  Hand  %  bales,  genuine,  finest..  9  19 

Macha  Seed,  Santos,  Fancy .  @.ic % 

Mocha  Seed,  Santos,  Choice .  ®io% 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 


RU.,  Extra  Fancy  Golden.... 

"  Prime . 

“  Choice . 

•Santos,  Extra  Fancy . 

“  Fancy . . . . 

"  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy... . ...... 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government 

“  Fancy . 

Mocha,  Finest . 

Linton's  Blended  Coffee — 

Mocha  and  Java,  No.  1.. . aa 


0.13 

@■*0% 

9-09% 

•*3 

9 ■  12% 

@.ra 

©• 1 4 

@I4X 

@.15 

@.I5M 

9 

®-2*% 

9-23% 


3.. .. 

4.. . 


.so 

•  17 

■I4 


•»7H 

■'4» 

•x3 

.12 

.11 

.11 

.10% 

.IO 


Pack  In  25  and  50-lb.  cans,  and  as,  50  and  too-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka. . 

Leader . 

Jap . 

Special,  No.  6 . 

Spedal  Drive . 

Extra  Value  Blend . 

Bargain  Blend . . . "  ' 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 
.  ISA 

L',0n  .  I3W  X->TJ 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 
Salndo,  lbs .  M 

"  so-ib.  tins . :« 

“  barrels . . .  ,* 


Ground  or  pulverised  without  extra  charge. 


Ltpton's  Package  Coffee — 

Special.. . „ 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German-Amerlcan  Coffee  Co. — 

Trlunfo,  24  2-lb.  cans . 

“  48  i-ib.  cans . 

Trinidad,  60  or  too  r-lb.  cartons . 

‘‘G-A’’  Blend,  so  3-lb.  cans . 

La  Cruzada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  too  1-  and  a-lb.  cartons . 

Tumbala,  60  or  100  r-lb.  cartons . 

Quezal  (after-dinner),  is,  24  or  48  %-lb.  cans 

per  %  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 

Tourist,  24  or  30  3  lb.  tint . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  Ids.  to  case . 

E.  L.  C.,  60  lbs.  to  case . 

Golden  Drip,  2  lb.  begs,  100  lbs.  to  case . 

Golden  Drip,  z  lb.  bags,  100  lbs.  to  case . 


.t6 

.20 


Per  lb 

•29% 
.26 
•  24 
.21% 
■  IS% 


•35 


■21% 

■21% 

■20% 

.20% 

•*4iiJ 

•14H 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “  Kosyr”  : — 

50  tins  In  box.„ . per  box 

xs  tins  In  box . . . per  carton 

s  lb.  tins . per  dos. 

George  Floto’s  Sons — 

Kioto’s  Coffee  Essence,  %-grorz  Improved 

cans. . per  gross 

Floto  s  Coffee  Essence,  %-gross  cans,  tin 

ends......... . per  gross 

Floto  8  Coffee  Essence,  % -gross  cans,  all 


3.90 

■93 

5-75 


s.25 


2.70 


tin.. 


•per  gross 


Floto’s  Package  Chicory,  65-lb.  cases,  perlb. 
Floto’s  Vienna  Coffee  Essence,  Manilla, 

%  gross . per  gross 

Hummers  Essence,  tin  can,  %  gross,  per  gross 
“  “  tin  ends,  “ 

“  **  Improved  “  « 

Chicory,  Sellg’t  65*1 . 

“  English  Ground,  bags  about  160  lbs. 

“  Francks’,  stick,  65  lbs . 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 

"  Koenig’s . . 


2.85 

04H 


S.25 

t.85 
a.  70 
s.15 
■°5X 
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BLUING — Dry.  Per  Gross 

Barlow’s,  small.  2  doz .  a.6o 

“  large,  1  doz . ...1  s.30 

Sawyer's,  No.  1,  6  doz . ' .  x  ,so 

‘  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  j  .60 

No.  2,  3  doz .  a. 50 

"  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  %  grots . 

Cream  Indigo,  2  oz.,  V  gross .  3 .00 

Cream  Indigo,  4  oz.,  %  gross .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 

BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . . .  .33 

“  First,  “  I? 

1  Second,  “  .2Q 

“  Third,  >*  . . 

Imitation  30-60  'bs .  .  25 

“  5-  and  ro-lb.  rolls,  60-  and  100- 

lb.  boxes .  ,34 

Ladles,  30-60  lbs.,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .36 

B.  B.,  E.  D.  brands,  so-so-lb.  boxes .  ’34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  ,, 

Shea!  (“400")  Elgin,  so-50-lb.  boxes .  [33 

Sheaf. . . . .  .30-.  32 

B.  S.  Gilt  Edge,  cartons .  .36 

Gurnse,  pounds  or  half  pounds .  .23 

Belle  Spring . ,33 


CANDLES. 

P.  ft  G.,  «’.,  30  lbs . .. . 

16’s,  " 


Per  lb, 

.10% 


•04% 

.05 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  3, 

Blasting,  B,  kegs.  25  lbs .  1.  «„ 

Duck,  kegs,  12%  lbs .  . 

FG,  FFG,  FFFG,  kegs,  12%  lbs .  a.  6j 

FG,  FFG,  FFFG,  kegs.6* lbs . 1.30 

Drop  Shot,  1  to  10,  bags,  25  lbt.„ .  ,  sc 

BB.  bags,  25  lbs.....Z......:. . .7 


ID  i,  . . . .  ,11% 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

P«t  lb . . 

SesrchHchf  Hm.I  —  )W.  ..  . 


Searchlight  Hotel,  16’s,  30  lbs . 

Peerless  “  •*  *<  „ 

Bright  Light,  “  “  „ 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . 

Carriage  Candles,  size  6x1% . . 

Martha  Washington,  long  12s . per  ib. 


•°9% 

. .  -20% 

per  box  2  50 

. . 

. . 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4.20 

Mason's,  quarts . per  gross  4 .45 

Mason’s,  half-gallons . par  gross  6.20 


-8- 


Jelly  Tumblers — 

Barrels,  sa  dos . per  dos.  .16 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  %  gro.,  no  rubbers,  per  gro.  1 .70 
Jar  Rubbers—  ' 

Lip,  wide  .  . per  gross  .85 

Acme,  wide,  1  dos.  cartons . per  Ib.  45 

“  medium,  1  doz.  cartons .  "  .Jo 

Reliable,  white  rubber,  wide .  at 

“  “  medium . j6 

Black,  medium. . . . perlb.  .as 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage .  •• 

"  Thyme . .  « 

'  “  Savory .  •* 

Special  case  asssortment,  a 
doz.  Sweet  Marjoram,  r 
doz.  Sage,  %  doz.  Thyme, 

_  ,  %  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram 
Thyme,  Sage,  Savoy — 

H-jb.  cartons,  1  doz . per  doz. 

K-Ib.  “  “  ..  •< 

H->b.  “  •• . ■< 

K-lb.  screw  cap  bottles,  a  doz . per  doz. 

M-lb.  square  cans,  a  doz. . « 


•40 

•75 

1.25 


fomatoes— 


CANNED  GOODS. 


Per  Dor 


Mrs.  Hancock's  Frying .  ,  2- 

Frying,  Good  Luck  Brand . !!.."!!!!  , 

DuBois’  Frying .  . 

Tprcptr  If  inir  —  C. _ 1 _ 1  T _  """"  *  ** 


Jersey  King,  No.  3  ,  Standard  Jersey  . 

Blue  Hen  Chickens,  No.  3 . 

Rio  Grande,  fancy,  Jersey.. . .  . 

Silver  Lake,  fancy,  Jersey . .  , . 


I  03 

•95 
•  05 

10 

70 


Alta,  No.  2 

Plantation,  No.  10,  1  doz..!.!!...'..’.'.'"'’'" .  ,'qq 

Bull  Dog,  No.  a...! .  3 

Lima  Beans—  .  7" 


Tinsley’s,  extra  small . 

Silver  Lake .  j 

Little  Darlings . 1  30 

Acorn .  j  J, 

Early  Autumn . ", . 

Boyer's,  No.  2 . .....V.\V”.!!’.'J.".’.“  1 .01% 

Oxford,  Maine  packed .  a. 

String  Beans—  '  . . 7 


Extra  Fancy .  , 

Cloister,  fancy  N.  Y . .  z  .45 

Mikado,  Penna.,  fancy . !  1  ]c 


If  You  Don’t  Notice 
YOU  Lose 


Tea  has  jumped  in  price,  and  we  can’t  fill  orders  for  Caricol 
much  longer  at  our  old  price.  We  have  to  pay  too  much  for  the 
brands  which  go  to  make  up  this  famous  blend.  Get  your  order 
in  quick  if  you  still  want  to  make  160  per  cent,  profit  on  Tea. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


Give  Me  Some  Fresh  Roasted 
— - Peanuts - 


\  ou  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 


Acme  Peanut  Roaster 


the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 


ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


KELLOGG  &  SONS,  Philadelphia 

Aqcnts  for  SAMUEL  RAE  A  CO.,  Leohorn.  Italy 


THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 


Our  Apelpi  Evaporated  Apples  are  a  prime 

grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 


BOWN  BROTHERS 
Despatch,  New  York 


H. 


COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 
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>yer’s,  as . 

:orn,  3s . 

:orn.  No.  2 . 


.8254 

1. 05 
. 77 54 


ife,  No.  . . do 


ts  Wax  Beans— 

. . 

tampion . . 

j  insom,  N.  Y . ,  No.  10,  1  doz . 


•  75 
.65 

3-75 


ed  Beans — 

&M  ,  No.  3 .  i-35 

&  M.,  No.  3,  tomato  sauce .  1.55 

impbell's.  No.  2,  plain . 9254 

impbell’s,  No.  2,  sauce . 9254 

xford,  No.  . . 9° 

,  arragansett.  No.  2,  tomato  sauce . 9754 

arragansett,  No.  3,  tomato  sauce .  z-3754 

an  Camp’s,  No.  1,  sauce,  4  doz . 87)4 

|  an  Camp's,  No.  2,  sauce,  2  doz .  z-3 z54 

oore  &  Brady,  No.  3,  plain . 8254 

oore  &  Brady,  No.  3,  sauce . 8754 

oore  &  Brady,  No.  1,  picnic  size,  plain . 40 

oore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

ictory.  No.  1,  tomato  sauce,  4  doz . 47 54 

artin  Wagner  Co.,  No.  3,  plain .  9754 

artin  Wagner  Co.,  No.  3,  tomato  sauce....  1.05 
artin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5*54 

ihimmel's,  No.  1,  sauce . 5° 

ihimmel’s,  No.  2,  sauce . 8754 

ihimmel’s.  No.  a,  plain . 8254 

anker  Hill,  No.  3,  plain . 7754 

linker  Hill,  No.  3,  tomato  sauce . 80 

aider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz., 

i-lb.  cans,  3  doz .  “ 

z-lb.  cans,  4  doz .  “ 

1 -gal.  cans,  %  doz. 


tnnyslde  Pork  and  Beans,  plain  or  In  sance — 


1.80 

s*4° 

.90 

500 


3-lb.  cans,  2  doz . . . per  doz. 

2-lb.  cans,  3  doz. ... 

i-lb.  cans,  4  doz . 

i-gal.  cans,  54  doz.. 


■95 
•  7° 
•45 
300 


l  Kidney  Beans — 

>an  of  Arc,  No.  2 . 

iartln  Wagner’s,  No.  2,  2  doz . 

iartin  Wagner’s  Extra  Quality . 

an  Camp's,  No.  2,  2  doz.  . . per  doz. 


.8254 

•7*54 

.80 

.8254 


n — 

ornlet . . . 

aris,  fancy  Maine . 

merican  Beauty,  extra  fancy,  Shoe  Peg- 

ream  of  Susquehanna . 

aker's,  G.  W.,  whole  grain . . . 

ioe  Peg,  Susquehanna . 

hoe  Peg, Osborn' . . 

lark,  crushed . . . 

ex.  No.  a,  Fancy  Whole  Grain . 

anity.  No.  2,  Whole  Grain. . 

.oyal  Exchange,  Whole  Grain . 


x.65 

1.20 

•  9Z54 
•95 

.8254 

.85 

•  75 

•  75 
.70 
.6754 
.65 
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Peas — 

French,  very  fine,  100  cans .  J4  *5® 

French,  fine,  100  cans .  12. co 

French,  medium,  100  cans .  11  °o 

Boyer’s,  Midgets . .  1  •  ®5 

Boyer’s,  Extra  Sifted .  z  -5° 

Boyer’s,  Sifted .  1  -35 

Boyer’s,  Early  June . . .  z .  25 

Parrot  Junes . . .  z.x° 

Jumbo June.™ .  Z.X5 

B.  F.  F.  Junes .  i°2)4 

Little  Nell's,  Baltimore . 05 

Hermit  Brand,  No.  2 . 5254 

Beets — 

Red  Jacket,  No.  3,  small .  z-35 

Silver  Lake,  fancy.  No.  3 . .  *  °° 

Bohemian,  fancy,  No.  2 . 85 

Succotash — Belle  Rose.fancyN.  Y.  State .  1.00 

Quaker,  extra  fancy . . .  *  °5 

Poland,  extra  fancy  Maine . 9*  ?4 

Spinach— 

Champion,  No.  3 . . . 

Shawnee,  No.  3 .  *-*7/4 

Farren’s,  No.  3 .  I  25 

Farren’s,  No.  10 .  4-°° 

Sweet  Potatoes — 

Plantation,  No.  3 . 

Victory,  No.  3,  2  doz .  Z'°5 

Pumpkin — 

Silver  Lake,  No.  3 . . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . z54 

Andrews  &  Co.,  No.  2 . 55 

Silver  Lake,  No.  10,  1  doz .  2.25 

Asparagus — 

Extra  mammoth,  No.  a5< .  4-5° 

Superior,  large.  No.  s54 .  4- 10 

Staple,  medium,  No.  254 .  3-95 

Swan,  medium,  No.  254  .  3  °5 

Del  Monte  Tips,  No.  iJ4 . . .  3'75 

Extra  Tips,  No.  154 .  3  7° 

El  Dorado  .Tips,  No.  i54 .  3>6° 

El  Rio,  medium,  No.  254.  2  doz .  3-75 

CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  d0*- 

Extra  Quality .  *-75 

Extra  standard .  2-°5 

Pears —  - 

Bartlett,  extra  quality.  254s .  2  05 

Bartlett,  extra  standard,  254s .  2.60 

Bartlett,  standard,  254s, .  2 . 40 

Cherries — 

Extra  quality,  a>4s .  3  •  4° 

S tandard;  254 .  3 • 00 

Peaches — 

Goddess,  No.  254,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  254,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No. 254,  ex.  stand’d  lemon  cling  2.4754 

Valley,  No.  254,  standard  lemon  cling .  2  30 

Thistle,  No.  254,  standard  lemon  cling .  2  2754 

Agate,  No.  254,  standard  lemon  cling .  2.2254 
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Lake  View,  No.  254,  lemon  cling .  2.10 

Lake  View,  No.  254,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  doz .  1 .60 

Columbus,  No.  254,  pie  peeled  yellow  free...  1.8754 

Columbus,  No.  254,  pie  peeled  lemon  cling.,  z  92 

Plnms — 

Extra  standard  egg .  z .  75 

Extra  standard  green  gage .  » ■  75 

Standard  egg .  J  -65 

Standard  gage . . .  z .  6j 

DOMESTIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  zo,  z  doz .  3-5° 

Keystone,  No.  3,  2  doz .  z.zo 

Blackberries — 

Farren’s,  extra  preserved,  No.  a .  z  .30 

Silver  Lake,  heavy  syrup.  No  2 .  z  .20 

Nigger  Head,  No.  2 .  x.0754 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  . .  z.zo 

Blueberries— 

Loggies,  No.  2 .  1  5° 

Loggies,  No.  zo .  6.85 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  z  .85 

Peaches — 

-Maryland  Leader,  yellow,  No.  3 .  1-97/4 

Maryland  Leader,  white .  z.9254 

P.  &  B.  yellow,  No.  3 .  i.»754 

Gypsum,  No.  3,  pie .  z.50 

Pears — 

Silver  Lake,  No.  3 .  1  -4° 

Fowling  Creek,  good,  No.  3 .  1 .25 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No  2  2.90 

Rhubarb — 

Ayres,  No.  10,  z  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  x.40 

Jumbo,  No.  x,  4  doz .  z.50 

Silver  Lake,  No.  2 .  x  .90 

Defence,  No.  2 . . .  2.25 

Pine-apple— 

Phonograph,  grated,  No.  2 .  2.00 

Phonograph,  sliced.  No.  2 .  x.95 

Acorn,  grated.  No.  2 .  2  00 

Acorn,  E.  &  C., No.  2 .  x.90 

General,  E.  &  C„  sliced.  No.  2 .  z  .85 

Indian  River,  E.  &  C.,  No.  2 .  x.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  x.65 

Wagner’s,  E.  &  C.,  No.  2 .  x.6o 

Orange  Grove,  E.  &  C.,  No.  2 .  1.5° 

Wallace,  grated.  No.  2 . .' .  x.40 

Singapore  Chunks,  No.  1%,  4  doz .  1.1254 

Wallace,  E.  &  C.,  sliced.  No.  2 .  z  .35 

Singapore,  cubes,  No.  z54.  4  doz .  1.10 

Wagner’s,  No.  z,  cocktail,  2  doz .  z.oo 

P.  &  B.,  grated.  No.  3 .  x  .00 

James,  No.  3,  pie,  grated . 1 . 95 

Singapore,  cubes,  No.  z,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  ?(-lb.  chunks . per  doz. 

«  r  j  n  11  . "  <i 

••  xS  "  sHced  "!!!!"!  '* 

"  Z»“  crated .  “ 

eg  <•  whole .  ** 

Packed  In  their  own  juice : — 
z 54-lb.  chunks, extra  heavy  ayrup...per  dos. 
x«'‘  sliced .  “ 


.80 


•  87X 
Z.X754 


35 

*•35 

*■85 


z-41 

z.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz 

Devilled,  No.  z,  4  doz .  2.20 

Devilled,  No.  2,  2  dos.., .  3-25 

Clams — 

Gold  Label,  No.  z,  4  doz . 

Star,  No.  z,  4  doz .  1  °5 

Lobster — 

B.  &  M.,  No.  z,  flat,  4  doz .  4-2o 

B.  &  M.,  No.  54,  flat,  4  doz .  2.20 

B.  &  M.,  No.  z,  tall,  2  doz .  4-z5 

B.  &M.,No.  X,  Hat,  4  doz .  2-9° 

Star  brand,  No.  54,  flat,  4  doz .  x.35 

Star  brand.  No.  J4,  flat,  4  doz .  2  25 

Star  brand,  No.  z,  tall,  4  doz .  3.85 

Star  brand,  No.  z,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz .  z.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,  z  doz .  z-z5 

Cotton  Bale,  pickled,  No.  z,  2  doz .  x.1254 

Mackerel — 

Picker’s,  soused.  No.  z,  4  doz . 

Pickert’s,  soused,  No.  2,  2  doz .  2.50 

Pickert’s,  soused,  No.  3,  *  doz .  3.15 

Underwood,  soused,  No.  x,  4  doz .  x.52 

Underwood,  soused,  No.  2,  2  doz .  2.45 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters— 

Boyer's,  No.  z,  2  doz .  x.0254 

Boyer’s,  No.  2,  2  doz .  1  -9° 

M.  &  B.,  No.  z,  2  doz .  1.00 

Stewart’s,  No.  2,  2  doz..- .  x  .95 

Stewart's,  No.  z,  2  doz . 95 

Victory,  No.  z,  2  doz . 9754 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  **4754 

Gold  Label,  No.  x,  spiced,  4  doz .  8254 

Salmon —  „ 

Foust,  Sockeye,  z  lb  ,  flat .  z.82  54 

Gibralter,  Sockeye,  No.  x,  tall .  1  90 

Gibralter,  Sockeye,  No.  54,  flat .  1  25 

Hapgood’s,  No.  z,  tall,  4  doz .  x.85 

Hapgood’s,  z  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter’s  Best  extra  fancy,  Sockeye,  No.  z, 

tall.  4  doz .  x.6754 

Humes,  Karluk,  No.  z,  tall,  4  doz .  1.35 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 


CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 


LAMSON  RAPID 
CASH  CARRIER 


They  Are  Pure 


Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 


P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 


ASK  FOR  BOOKLET  E  5 


Lamson  Consolidated  Store  Service  Co. 


General  Offices.  Boston,  Mass. 


Philadelphia  Office,  500  Penn  Mutual  Building 
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Honeshoe,  No.  I .  1.45 

White  Bear,  red.  No.  1.  tall . . .  1.35 

White  Raven,  2s . 95 

Plata. 

Chanccrelle,  J^s,  key .  *5.00 

La  Champagne,  2  s.  key .  17  00 

Billet,  small  2® .  14.00 

Tricolore,  2  s .  g.oo 

SARDINES— Beaalass. 

La  Champagne,  2’»,  key . . .  17.00 

Cadeau,  2'»,  key .  25.00 

Imported — 

French, 

2»,  Martols .  9.75 

2*.  Martels .  *3-25 

Morel,  %»,  boneless .  17.50 

2*,  Aurora,  smoked .  8  00 

Mustard — 

Vs,  Irma,  100  cans.... . .  3.40 

Jss,  Eureka,  key,  100  cans .  3.272 

2s,  Luncheon,  100  cans . 3.10 

2s,  Fox,  too  cans .  3.40 

2*,  Underwood's,  jo  cans. . 3.95 

2s,  Irma,  50  cans.. . . . . .  3.45 

2s,  Harbor,  48  cans,  wrapped .  3.40 

Ms,  Booth's,  extra,  In  cartons,  50  cans. .  s.75 

Ms,  Continental,  key,  48  cans .  a. 50 

Ms,  BlanchvlUe,  jo  cans .  a. 30 

OB— 

Ms,  Irma,  too  cans .  3,65 

2s.  Continental,  key,  too  cans .  3.40 

Le  Baron,  too  cans .  3.20 

Gold  Label,  2*,  oil,  too  cans. .  6.  40 

2  s,  mayonnaise  dressing,  too  cans  6  •  40 
2*.  *'  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  too  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13  00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour's  Veribest,  with  key.  No.  1,  2  dor .  1 .35 

"  with  key.  No.  2,  1  dor .  2.35 

Fairbanks,  with  key,  No.  1,  a  dor .  1.25 

“  with  key,  No.  a,  t  dor .  2.25 

“  with  key,  No.  6, 1  dor .  6  90 

"  with  key, N0.14,  %  dor., percase  8.65 

jibby’s,  with  key,  No.  1,2  dor . x.35 

1  with  key.  No.  2,  1  dor..... .  2.35 

Chipped  Dried  Beef. 

.Vo.  1,  ados .  2.00 

No.  2,  a  dor .  x.IS 

jlass.  No.  2.  »  dot .  1.4c 

rlasa,  No.  t,  2  dor . . .  2.45 

Beechnut  Sliced  Beef,  No.  1,  glassjars,  per  dor.  a  822 
Beechnut  Sliced  Beei,  No.  2.61255  jars, per  dor.  1 . 75 
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Acme  Sliced  Smoked  Beei.  Per  dor 

Large  tins,  2  dor .  2.60 

Medium  tins,  4  dor . .  1. 60 

Medium  tins,  2  dor .  1.65 

Small  tins,  4  dor .  1 .00 

Large  glassjars,  1  dor .  2.85 

Special  jars,  1  dor .  2.60 

Junior  jars,  a  dor .  1 .60 


Sliced  Bacen. 

Beechnut  Bacon,  No.  t,  glassjars .  2.722 

Beechnut  Bacon,  No.  2.  glass  jars .  1.65 

Acme,  large  glass,  1  dor .  2.75 

Acme,  junior  glass,  2  dot .  j,  60 


Roast  Beef. 

Fair  bank's,  No.  1,  a  dor .  1  30 

Fairbank’s,  No.  s,  1  dor. .  a. 25 

Armour’s,  No.  1,  a  dor .  *-3»2 

Armour's,  No.  2,  1  dor .  2.2s 

Libby's,  No.  1,  2  dot . x.so 

Libby's  No.  2,  1  dor .  a.20 

Kingan's,  No.  1,  2  dor .  x.15 

Kingan's,  No.  2,  1  dor .  2.15 


Lunch  Tongue. 

Falrbank's,  No.  1,  2  doc . 

Libby’s,  No.  1,  2  dor . . 

Armour's,  No.  x,  2  dor . 


2.20 
■90 
2. 70 


Whole  On  Tongue. 

Falrbank's  No.  2,  1  dos . 

Libby's,  No.  a2, 1  doc .  *** 


7.00 

10.00 


Potted  Ham  or  Ox  Tongue. 

Armour’s  Veribest,  No.  2.  4  doc...__ . 45 

Armour’s  Veribest,  No.  2,  2  doz . . . 

Libby’s,  No.  2.  4  doc . .  .  " 

Libby's,  No.  2.4  doc. .  'gQ 

R.  &  R.,  No.  2,  4  doz .  "  .  ,, 

r.  &  r..  No.  2. 2  doz . \ 


Potted  Chicken  or  Turkey, 

Armour’s — 

No.  2,  4  dor .  g.iz 

Libby's—  .  '4S 

No.  2,  4  dor . . 

No.  2,  2  doz .  j  „ 

R.  &  R.,  No.  2,  4  doz . 


1  -75 


Boned  Meats 

Curtice  Brothers,  “  Blue  Label” _ 

Chicken,  No.  2 . 

“  “  t . 

Turkey,  ••  % . 

«  u  x 

Whole  Rolled  Ox  Tongue,  Ni 
Whole  Ham,  No.  12- 
Whole  Ham,  No.  22 


. . 


Per  Dor 

...  2.85 
...  5.00 
-  2.85 
...  5.00 
...  11 .00 
9. CO 
13.50 
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Devilled  Meats. 

Curtice  Brothers,  “  Blue  Label  ”— 

No.  5  02. 

K» . 

SSSr:::::;:: . ;s 

Turkey .  a.io 


No.  toot. 
Per  Dos. 
».S0 
2.50 
3- *5 
3*5 


_  Potted  Meets, 

Curtice  Brothers,  "Bine  Label”— 

No.  2  Tin. 
Per  Dos. 

. . .  1.25 

longue .  ,  2e 

.  r.95 

Turkey .  ,.9S 


No.  2  Tin, 
Per  Do*. 

3  35 
3  35 
3. co 
3.00 


l« 


CANDIES  AND  CONFECTIONER 


Soups, 

Snider’s  Tomato  Soup —  por  <j0l 

3  lb.  cans,  2  dor .  ’ 

2  lb.  cans,  s  dor .  j  ,, 

1  lb  cans,  4  dor . .go 

Gallons,  cans,  2  dor .  j 

Schlmmel's.  assorted  t  lb.,  a  dor . K5 

Campbell’s  Assort  ,  No.  1,  4  doz . ™”  ^85 

Campbell's  Special  Assort.,  4  doz .  872 

Schimmel’s  Assort.,  No.  1,  4  doz . .'  [85 

Curtice  Brothers,  “  Blue  Label 

Quarts.  Pints.  2'Ph>ts. 
Per  Dor.  Per  Dor.  Per  Dor. 

Consomme .  3.ij  1.73  r.sj 

"ou.llon . .  3»5  1 -75  1.  *5 

.  3-t5  1.75  *.*5 

Julienne. . . .  3.15  x.75  x.ss 

Prlntamer .  3.15  x.75  x.ss 

Vegetable .  3.1S  x.75  i.s$ 

Mock  Turtle .  3  zf  ,.J|  x.sf 

Tapioca  Crecy .  3.15  1.75  1*5 

.  3-15  1-75  1 .05 

Mutton  Broth .  3.13  x.»e  x.sr 

Clain  Chowder .  3.15  x.75  x.«5 

. .  3  >5  1.75  «.25 

Ghlcficen  Gumbo  i.ie  x.7*;  x  t< 

Mulligatawny .  3.15  ,.,5 

Chicken  .  3.i5  1.75  1.25 

_  *5rotil .  3*x5  1. 75  1.35 

Green  Turtle .  6.50  3.50  3.00 

T<*r*X>ln .  7*5  3  75  *.*5 


Croft  &  Allen  Co. — 

Extra  Mlxturm. . 3o-lb.  pails 

Cream  Jelly  Mixtures.* .  •• 

Elcroften  Mixtures. .  •• 

Nobby  Mixtures . .  •« 

Cadella  Mixtures . . .  « 

Fine  French  Mixtures . .  •* 

French  |  Creams^ .  •• 

American  Mixtures . “ 

Variety  Cut  Drops. . .  •• 

Darling  Mints .  11 

Golden  Drip  Bar . ".15-lb.  boxes 

Sour  Balls . 30.1b.  pails 

Pan  cells  Cream  Chocolate .  * " 

I  X  L  Assorted  Chocolate .  " 

King  B  Assorted  Chocolate .  “ 

No.  1  Fine  Assorted  Chocolate...  " 

Nonpariel  Drops . . .  *■ 

Chocolate  Covered  Caramels .  « 

Dairy  Chocolate  Chips . s5-lb.  palls 

Chocolate  Mints . yo-Ib.  p»n. 

Honey  B  Comb . ai-U>!  palls 

Cream  Cocoanut  Balls . sS4b.  pails 

Cream  Peppermint . . ao-lb.  palla 

“  Wlntergreen . . .  '* 

Wellington  Caramels  . . ...as-lb,  palls 

Frozen  Milk  “  - - 30- lb.  palls 

Soft  Jelly  Gum  Drops . . .  ‘  ~ 

Superfine  “  ...... .  ** 

JkUy  Beans .  '« 

Wlntergreen  Lozengers  _ .  " 

Mint  •*  . .  « 

Assorted  "  _ .  « 

Conversation  “  . . ...s8-lb.  palls 

C.  &  A,  Crown  Stick  .......... . 30-lb.  pails 

Pan  cells  Chocolate,  l-lb,  boxes,  30-lb.  esses 

Rock  Candy,  assorted . . xo-lb.  boxes 

Penny  goods . 10  boxes  In  case 


Pc 


.0 

•  0 


.1 


.!■ 

•« 


.c 

•  t 


-v. 

.11 


.cl 

•01 


:n 


.IS 


4.5< 


CATSUP. 

Beef  Steak  Catsup,  Medium . 

Campbell's,  No.  8,  2  doz . 

Campbell's.  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . .’ 

Home  Made,  No.  8,  4  doz . 

Waldort,  medium,  12  oz.,  screw  top,  2  doi . 

Snider's  Catsup  : — 

Pints,  2  doz . 

2-ptnts,  2  doi . 

Quarts,  1  dor .  - 

Gallons,  6  jugs  In  crate . per  jug  .85 


Per  Dc 

.  2.00 
•  .87 

,8r 

M.3 


Bought  Simply.  Because  She"l| 


Liked  the  Glass  Package 


BELLS  SEASONING 

40  Years  the  original  Favorite 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  "Grocery 
World  ”  when  you  write? 


40  cents  a  pound 


Packed  In  2-lb.  jars,  6  and  f2-lb. 

boxes 


CROFT  &  ALLEN  CO. 


AXV1.W  VAUlr  I 

Dressings  for  Turkey 
Chicken, Game, FishJ 
lamfo.Croquettes.Oysier 
Patties, EscaUops.etc.l 


.JELLIED  MEATS  OR  FOWL.  —  One  pint  of  cold 
meat  or  f°wl.  1  teaspoon  Hell’s  Seasoning,  J  teaspoon 


salt,  liquid  enough  to  fill  pint  mould.  Add  to  liquid 
when  hot,  1  tablespoon  granulated  gelatine.  Cool,  and’ 


serve  on  a  base  of  lettuce  leaves  over  which  ’thin 
sliced  lemon  is  placed. 


PHILADELPHIA 
Pennsylvania  .  . 


The  above  advertisement  (one  of  those  we  are  using 
in  our  advertising  to  the  general  public)  has  not  improb¬ 
ably  caught  the  eyes  of  your  customers  and  made  them 
wonder  where  they  could  get  BELL'S  SEASONING, 

You  don’t  need  to  advertise  BELL’S  SEASONING— 
simply  let  your  trade  know  you  keep  it,  and  our  advertis¬ 
ing  will  do  the  rest. 


The  JVILLIAM  G.  BELL  CO.,  Sole  Props.,  50  Commercial  St.,  Boston,  Mags. 

William  H.  Sutter,  Manufacturers’  Agent,  5  South  Front  St.,  Philadelphia,  Pa. 
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ketchup. 

I  tlce’i  “Blue  Label"  Tomato  Ketchup Per  Caio. 

nail,  as  bottles  In  case .  3.00 

edium,  35  bottles  In  case .  4-75 

urge,  ia  bottles  In  case . . .  3.75 


CHOCOLATE  AND  COCOA. 


ter  Baker  &  Co’s : — 
remium,  ia  to  35  lbs., 
sracas,  sweet,  6  lbs.... 
erman,  sweet,  ia  lbs.. 

uto,  sweet,  6  lbs . 

ocoa,  5f-lb.  cans,  ia  lbs.  in  boa.. 


Per  lb. 

•  35 

•  3s 

•  »S 

•  32 
■3® 

ocoa,  tins,  6  lbs.- . 36 

H.  Baker  s : — 

est  Cocoa,  X-lb.  site . per  lb.  33 

“  J-lb.  “  .  “  .34 

remium  Chocolate,  Us,  ia  lbs . 31 

“  ia  lbs . 3i}4 

;st  Sweet  Chocolate,  ^s . 20 

:st  Sweet  Chocolate,  1-55 . 20 

shey's— 

iilk,  Hs,  6  lb . per  boa  1.55 

oa,  B-pp’s,  5<-lb.  tins,  7  lbs . 4* 

‘  Van  Honten’s,  6-1d.  boxes,  i-lb.  tins, 

per  tin,  .72 

•  "  6-lb.  boaes,  5<-lb.  tins, 

per  tin,  .37 l/i 

•  “  6-lb.  boaes,  5<-lb.  tins, 

per  tin,  .19 

•  Huyler’s,  %s,  6  lb . 43 

•  “  5£s,  6  lb . 45 

sdorp's  Royal  Dutch  Cocoa,  ra-lb.  cases — 

Per  can.  Per  doz. 


-lb.  round  cans.. 
,-lb.  »  .. 

i-lb. 

S4-oi. 


50  cans  In  case 


.19 
•  3° 
•59 
.07 

a-75 


*.37 

3.60 

7.08 

Per  lb. 
•  55 


lb.  “  . 

sdorp’s  Chocolates,  6-lb.  boaes,  24  boxes 
In  case — 

[ilk  Chocolate,  6  to  lb . 45 

'ueen,  4  to  lb . 42 

west  Vanilla,  4  to  lb . 38 

“  8  to  lb . 28 

lain  Cooking  Chocolate,  $(-lb.  cakes . 3® 

oker’s  Cocoa  Powder — 

,-lb.  tins,  2  doz.  In  box . per  doz.  1.88 

i-lb.  tins,  2  doz.  in  boa .  “  3-5° 

r-lb.  tins,  x  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

>lb.  bags,  1  doz.  In  case . .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur's  Chocolate — 

Premium,  56s,  12-lb . per  lb. 

Sweet  Clover,  56s,  6-lb . per  box. 


Hooton  Cocoa  and  Chocolate  Co. — 


•37 

•  36 


•  3° 
1.65 


Cocoa,  labeled,  56s.. . 3® 

Cocoa,  labeled,  $s. . 38 

Premium  Chocolate,  54s--... . 28 

Premium  Chocolate,  54  s . . . 3° 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  56-lb.  size . per  lb.  .40 

“  “  i-lb.  “  .  “  .41 

"  Baking  Chocolate,  56-lb  size .  “  .27 

“  “  **  V-lb.  “  .  “  .29 

“  Milk  Chocolate,  6-lb.  boa . per  boa  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  1.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boaes 

in  case,  %-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  56-lb-  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

In  case,  54 -lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb',  boxes,  12 

boxes  in  case,  %- lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  a^-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boaes  In  case,  fifth-lb. 

tins . 4® 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  6-lb.  boaes,  12  boaes  in  case,  34 -lb. 

tins . 39 
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Cocoa,  6-lb.  boaes,  12  boxes  In  case,  36-lb. 

tins . 3® 

Cocoa,  12-lb.  boxes,  6  ooaes  in  case,  J4-lb. 

tins . 38 

Cocoa,  12-lb.  boaes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb. tins . 4° 

Diamond  Chocolate,  sweet,  54-1®-  pkgs. 

6- lb.  boaes,  12  boaes  In  case . per  lb.  .27 

12“  “  6  “  “  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
r-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bas.,  12  bxs.  In  case,  54  lb.  tins  “  34 

54-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  i-75 

Peter's  Milk  Chocolate: — 

No.  61 — )4  lb.  size,  croquettes . per  lb.  .48 

No.  62— 541b.  “  “  “  .48 

No.  63— 54  lb.  “  flat  packets .  “  .48 

No.  64—34  lb.  “  “  “  “  .48 

No.  93—  i  lb.  “  “  «  “  .48 

No.  66— J4  lb.  “  “  “  “  .5° 

No.  67— Alb.  “  “  “  “  .50 

No.  68 — A  lb.  “  **  “  **  .5® 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 4° 

Croft’s  Cocoa,  Js,  2  doz.  In  boa .  1.95 

“  “  54s,  61b.  “  39 

“  “  54s,  6  ib.  “  38 

“  “  is,  12  lb.  “  37 

“  **  5  lb.,  6  cans  In  boa . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.,  i .  50 
“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  54s,  12  lb.  “ 

“  “  54s,  12  Ib.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  in  boa. . 3454 

“  54-lb.  “  24  “  . 3554 

Cocoa  Shells,  cleaned,  bags . per  lb.  ,oi 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate— 

14-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb. ,  “  “  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  boa.  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  “  j2-lb.  “  . 3® 

Bedford  Cocoa — 

Labeled  54-lb-  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  12-lb.  “  . 29 

«  i-lb.  “  6-lb.  “  . 3i54 

“  J-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-.72  “  .  “  1  -4° 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 

40  **  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case.... 
24  “ 


.80 

.80 

.78 


48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  doz .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4.30 

Defiance,  4 doz .  4.30 

Magnolia,  4  doz .  4.  80 

Rose,  4  doz .  4.65 

Dime,  4  doz .  3.  90 

Winner,  4  doz . .  4-65 

Baby,  1  doz.,  glass .  1.90 

Rea  Cross . . .  4.60 

Peninsular .  4.60 

Dr.  Hand's,  2  doz .  3.10 

Leader . 

Banner, 4  doz . . . . .  4.50 

Star,  4  doz .  4. Co 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2.20 

Yacht,  family . * .  3 .50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  30 

Pet,  <-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4.00 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \  ... 

densed  Milk  ..  j 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4*10 


Your 


Let  Us  Advertise  You 

in  Your  Own  Town... 

> 

If  you  will  let  us  do  some  advertis¬ 
ing  for  you  in  your  own  town,  you’ll 
be  able  to  add  to  the  regular  benefits 
you  get  from  the  advertising  we  are 
doing  to  consumers  all  the  time. 

Write  us  how  to  obtain  any  of 
these : 

Ralston  Children’s  Checkers  and  Board 
Ralston  Children’s  Wagons 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 

These  clever,  novel  advertising  ideas  appeal  to  every¬ 
body,  but  especially  to  children.  Everywhere  they  go 
they  amazingly  help  the  sale  of  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour — both  profitable  products 
and  of  superior  quality. 

Ralston  Purina  Mills,  St.  Louis,  Mo. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12-16  Chestnut  St.,  PHILADELPHIA 


Your  store  ought  to  be  lighter  at  night  than 
in  the  day  because  at  night  the  light  is  all  in¬ 
side,  in  daytime  it  is  all  outside. 

Is  it? 

A  store  that  at  night  is  only  “as  light  as 
day”  would  probably  show  up  rather  darkly. 
Stores  that  are  brilliant  and  cheery  are  literally 
brighter  than  day. 

A  few  electric  lights  properly  disposed,  will 
make  your  store  inviting  and  attractive — the 
lack  of  them  will  make  a  cold  and  gloomy 
place  that  repels  everybody. 

Take  it  up  with  us. 

The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


IN  WRIT,.NG  TO  RDVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  ‘ 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  tf-lb.  pkgs.,  15 lbs.  to cuso  .2314 

“  “  %  lb* . aa% 

Dunham's,  5-cent  package . 29 

%* . a6 

"  K* . - . *8 

“  %»  and  26)4 

Franklin  Baker  Co’s — 

Braill,  70  5i-lb.  packages .  a. Jo 

"  35  34-lb.  "  .  a. 50 

“  38  and  16  )4-lb.  packages .  a. 50 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  palls,  ao  lbs . ri 

“  “  In  boxes,  25  lbs . 10)4 

“  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  palls . 11 

“  “  Inboxes . 10  )4 

"  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10& 

“  Slice,  "  iso  lbs . 10% 

‘  Strip,  "  iao  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  .08)4 

Oyster  ••  . 08  .08K 

Wine  Scroli.. . . . . 10  .10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . 

Cocoanut  Ripple . 

Cocanut  Taffey  Bar  . 

Cookie  Mixed . o814 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . o8)4 

Fruit  Gem . 

Grandma  Cookies . 08  % 

Honey  Jumbles.  XX . 09)4 

Honey  Brook  Crisp . 

Iced  Charter  Oak . . 
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08 


.08 

.07 
■  07% 


•c8* 
.06  J4 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . og% 

Iced  Vedette  Wafer . 0754 

Lemon  Bar . 

Man-in-the-Moou . 

Milk  Lunch . 

Orange  Cookies . . . 

Quaker  City  Mixed . 07 % 

Salted  Strips . 

Si  ltines  .  . 

Soda  Biscuit  XXX . . 

Spiced  Waters . 07)4 

Sunshine  Cookies  . 0754 

Vanilla  Wafers  XXX . 

Water  Crackers  Star .  . 06% 

Package  Goods — 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes . . . 

Gold  Medal  Soda  (small)..... . 

“  “  (large)  . 

Graham  Wafers . . . 

Ivinettes .  x.oo 

Milk  Lunch .  i.eo 

Our  Ginger  Snaps . 50 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  Oo 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


.08 
.09 

.08 

•07)4 

.08 
•c8 
.09 
.12 
.07 
.08 
.08 
.18 
.07 
Per  doz. 


.03 

•  50 
.90 
z  .eo 


,IO 

12 

08 

IO 

12 

09 

°9 

10 

°9 

09 

08 

°9 

10 

09 

09 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1.15 
“  “  with  Horse-radish.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 
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Weln  Sent,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .73 

“  5  gallon  kegs . per  keg  2.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

“  ‘  In  10 

"  “  1“  5  “  “  ..5-40 

‘  In  a  gallon  palls. ..per  pall  .75 
In  x  ‘‘  11  ,40 

Prepared  Special,  with  spoon,  e  doz.  In  case, 

J>er  doz . 95 

ting  top,  a  doz.  In  case. ....per  doz.  .46 
"  with  Horse-radish,  a  doz.  m  case, 

per  doz . 95 


.26 

.*6)4 

.22 

•36 

.32 

.90 

.36 

3-*5 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

_  ••••• . - . loaf, 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ra  In  case., per  lb.,  .35,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  ra  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

"  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2 . 75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

P*r  doz .  j.4S 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz .  1.75 

Ohnutzer  Hand  Cheese,  100  In  box .  2.25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  1 . loaf  .19  cut  .30 

“  “  Square  loaves,  No.  z,  about 

25  lbs.  each . . . . . . per  lb.  .19 

Llmburger  Cheese,  No.  1 . box,  z8  ;  %  box, 

18;  less . - . 

Muenster  Cheese . . . dct  ib. 

Brick  Cheese,  No.  1 .  « 

English  Dairy  Cheese . <■ 

Pineapple  (Picnic  size),  6  In  box.- . ’.per  box 

“  (Gem  size),  6  In  box .  « 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  in  case . per  doz. 

Lunch  size,  2  doz.  In  case .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Club  slze.per  doz. 

“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  “  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’Isigny,  '•  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phlla.,  12  •*  ....  “ 

MlniatureCream.orPhIla.i2  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

^  •*  . ft 

“  4  “  Thuringer .  " 


.19 

.19 

.18 

•>7)4 

3.00 

2.25 
2.35 

450 

2.40 
>•35 
1. 00 
1. 00 
2.40 
*•95 
*•45 
>•55 
>•55 

1.25 

1. 10 
3.30 
I. >5 
>•45 
•  75 
.85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1 

Schutzen  Cheese,  12  In  box  .  “  , 

American  Mountain  Cheese  (Alpen  Ease),  50 
i-lb.  packages . . . _„per  lb. 

IMPORTED  AND  AMERICAN  MEATS  < 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz.  4 

“  8  “  .  "  J 

Carlsbad  Speck  (Imported  Bacon) ...»  " 

Imported  Cervelat  Sausage  (RolfFs) . per  lb. 

Imported  Frankfurters . per  doz.  3 

Goose  Brer>st,  Imported,  marked  weight,  per  lb. 

Pate  de  fois  Gras,  small  size . per  doz.  3 

American  Holsteiner..by  bbl.  is  less,  per  lb.’ 

“  Landjager,  short . per  lb. 

“  “  long . -  “ 

“  Mortadella,  Dry . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

,<4-75 . per  doz.  a 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

.21)4  ;  less . 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .20;  less- . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .  16)4  ;  less . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . 

Cervelat,  E.  Gothacr,  50  and  100-lb. 

boxes,  .23)4;  less . 

11  Salami  (E),  50  and  zoo-lb.  boxes, 

•  ai ;  less . 

“  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .so);  less . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunschwelger  Liver  Sau- 

•<  r::z:per‘!b’  :S 

Petit  Delicatess  Frankfurters,  plain, 

perdoz . . go 

“  Be  tit  Delicatess  Frankfurters,  with 

Sauer  Kraut . per  doz.  .90 

“  Lebanon  Beef  Bologna per  lb.  .zs 

“  Paprika  Speck .  «  .ig 

Mettwurst,  half-round .  «  .  it 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 
dellen . .  n, 

Smoked  Thuringer  Blutwurst .  “  .18 

“  Pfefferwurst- .  ■*  .j8 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . 

“  (Derby  Brand),  quart  glass  jars 

per  doz . 

"  (Derby  Brand),  ro-oz.  jars, 

•  per  do . 

Calves’  Head,  In  round  tln« . per  doz. 

Pickled  Meats,  In  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


4- 75 

5- 75 

2  50 
z. 65 
1. 00 


Be 

Proud 

of 

Your 

Oliye 

Oil 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

_  Those  tests  (Government  Bulle- 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

1 03.107  HUDSON  STREET,  NEW  YORK 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their,  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 


Phlla.  Rep.,  Arthur  Hagan  &  Co. 

>5>  North  Third  Street 


BOSTON,  MASS. 


To  Display 
Fruit 


The  T.  &  S.  Fruit-Display  Tree  is 

by  far  the  best  thing  on  the  market 
for  showing  of  fruit  and  making 
it  sell  itself.  Solid  oak  or  cherry, 
revolving  top,  ball-bearing  casters; 
stands  6  feet  4  inches  high. 

Dealers  have  told  us  this  fixture 
sold  25  to  50  per  cent,  more  bananas 
for  them. 

Write  for  prices. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 
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1 

eel  Salad,  In  glass . per  doz. 

‘  “  In  pint  jars,  glass .  “ 

•  “  In  quart  jars,  glass . .  “ 

amb  tongues,  In  glass .  “ 


i  ,6o 


!  IOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 

Palls. 

lolland  Herring,  mixed,  “Y.  M."  76bbl.  5.50  60-75 

“  milkers,  “  74  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl. 

U  bbl .  5.50-6.50 

!  lolland  Herring,  milkers.  Standard,  bbl. 

74  bb  t . 

cotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl.  8.00 . 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

;  .arlnirte  Herring,  Imported,  about  40  In  pall.  1.25 

!  oil  Herring,  Imported,  about  25  In  pall. .  1.00 

piced  Herring,  Imported,  about  40  In  pall,  z.oo 

orwsy  Stockfish,  dry . per  lb. 

latjes  Herring . per  pall 


IS 


BISMARCK  HERRING. 

int  size,  round  tins,  withlkey . per  tin  .20 

mart  “  “  “  “  *35 

Qt.  •*  «  “  “  .55 

Qt.  “  «  “  “  z.io 

SMOKED  DELICATESSEN  PISH,  IN 
SEA8ON. 

loll  Mops,  4  qt.  tin,  1 .10,  2  qt.  tin,  .60,  qt.  tin  .50 
Fat- Haring,  4qt.  tin,  1.10,2  qt.tin,  .60,  qt.  tin  .40 

Inglish  Sprats,  36  bunches  per  box . 

iruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  doz . . 


2.  SO 


RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg 

11  5-lb.  pails . per  pall 

“  10-lb.  pails . . . 

iut  Spiced  Sardines,  per  10-lb.  pail....  “ 

“  “  5-gal.  keg . per  keg 

lusslan  Sardines,  in  glass  jars . per  doz. 


•  75 
.53 

1.05 

•  75 
2.75 
2.25 


NORWAY  ANCHOVIES. 

Iriginal  Package . . per  %  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pail  .60 

“  in  10-lb.  pail . ,...  “  1.10 

“  in  5-gal.  kegs . per  keg  2.75 

“  In  76-lb.  fiat  tins . per  doz.  .95 

“  in  j6-lb.  tall  tins . -  “  1.50 

“  in  i-lb.  tall  tins .  “  2.00 

ancy  Kegs— i(t  keg,  .80;  %  keg,  .42;  74  keg, 
r  .32;  74  keg . .  -so 

SALT  SARDELLEN. 

Iriginal  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . per  doz.  6.00 

"  large  tumblers . .  “  2.25 

“  small  tumblers .  “  1.25 


-*«- 

RUSSIAN  CAVIAR. 

I-lb.  Tins,  per  doz  19.50  76  kilo  Cans,  per  dz.  19  50 
76  “  “  10.50  76  “  “  10.50 

56  «  “  5.50  74  “  “  5.50 

74  "  "  2.73  A  “  “  *  75 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000. . per  cask 

50  “  bbl.—  “  1200....- . ...per  bbl. 

15  “  keg—  “  500 . per  too 

10  “  keg —  “  300 .  “  1. 00 

5  “  keg—  “  150 .  “ 

to  lb.  pail —  “  50 .  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . per  cask 

48  gal.  bbl . per  bbi.  6. 50 

10  “  keg . per  keg,  2.  40 

5  “  “  .  “  1.25 

zo  lb.  pall . — . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffernusse) . per  lb.  .  18 

Spitzkngeln . . .  “  .25 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “  .5° 

“  *«  No.  2,  6  “  ...  “  .75 

«  «  No.  3, 6  “  ...  “  1. 00 

Amandines,  9-lb.  tins . per  tin  5.25 

“  small  tins .  “  -55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.  50, 

10  gal.  keg . .  4-50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag .  » -5° 

Green  Kem . per  lb.  .  zo76 

Potato  Flour. . . .  “  -°8 

German  Dried  Pears .  “  -14 

Dried  Mushrooms . . .  “.60-.100 

Juniper  Berries . . .  “  .08 

St.  John’s  Bread .  “  -05 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.50 

154-lb.  “  .  “  6-5° 

6 10-lb.  “  .  “  6-50 

Freight  prepaid  on  two-case  lots. 
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EQGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crates...  .34 
Western. . . 

Storage . 20-.23 

CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb. bxs.  .isX 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  X  bottles . 4-5° 

“  “  56  “  . . .  3-25 

Anchovy  Paste,  fancy,  per  doz . - .  4-75 

“  plain,  per  doz. . 3.75 

Bouillon,  Burnham,  pints,  s  doz.  In  case .  3-75 

“  •’  74  pints,  2  doz.  In  case...,  2.00 

Capers,  Nonparlel,  56  gallon  kegs .  *-S° 

“  “  Quart,  glass . per  doz.  7.00 

“  11  bottled,  76  size...  .per  doz.  a. 35 

<f  «  «*  **  ||Ht  **  X.9O 

tt  •*  ••  ^  «  .  <«  X.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
**  med.  “  “  12  “  “  5.00 

“  smaU  “  “  24  “  “  4. 75 

Cherries  In  Maraschino,  In  glass,  z-doz.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb. ,  4  dz.  cse.  p.  dz.  .90 

“  “  31b., adz. case  '*  2.20 

Currie  Powder,  pints,  per  doz .  3.50 

“  402.,  “  2.25 

“  101.,  "  z.50 

Russian  Caviar,  74’s .  2.85 

“  5-5° 

"  74’s . 10.50 

“  i'i . 20.00 

French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  In  case. . per  doz.  1 . 60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12 .00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .  19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  76  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  doz .  6.50 

“  “  “  tot.,  “  .  3.55 

Armour's  Beef  Extract,  2  or.,  “  .  4.45 

"  “  “  4  or.,  “  .  8.20 

Anker's  Extract  of  Beef,  120  vials .  4 .00 

“  “  “  4  0* . per  doz.  4.00 

•*  "  ••  8  oz .  “  7.25 

“  “  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms 

First  Choice .  28.00 

Choice,  100  tins  per  case .  26.03 

Extra,  “  “  . 

Hotel,  **  . . . . .  24.00 
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Truffles,  A . per  tin,  .30 

“  74 .  “  -55 

^ . ....eeessse#*****#*#**#*****#*  **  I,lg 

“  2.7.1..!!."!!.."...."..........'^  “  2.25 

Shrimps,  Pickled, small  size .  z.oo 

Dunbar's  Shrimps,  2  doz.,  per  doz .  2.25 

“  Figs  In  Cordial,  1  doz.,  per  doz .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz........  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4.00 

“  “  74-lb.  “  **  . . 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz . 2.25 

“  Peach  Water,  per  doz....... .  a. 25 

Pitted  Olives,  per  doz .  5 .25 


FLOUR.  rerBbl 

King  Midas .  6.80 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6.70 

Ceresota .  6  40 

Pillsbury’s  Best .  6.35 

Taylor’s  Fancy .  5  -5o 

Semper  Idem .  5  00 

Pride  of  the  West . . .  5-25 

Sunbeam. .  5- >5 

Quaker  City . . .  6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2s .  3 . 50 

Uncle  Jerry’s  Pancake,  40  packages .  2.50 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat  64  176s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  z  .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Rail  ton’s  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

Schlmmel’s,  io-  oz.  bottles,  a  doz.  In  case .  1.45 

“  6- oz.  11  “  “ . 90 


I 


“Picked  this  Morning” 


You  know  liow  it  appeals  to  your  customers 
to  tell  them  that  your  fruit  and  vegetables 
were  “picked  this  morning.”  You  can  tell 
them  the  same  thing  about  your  canned 
goods  if  you  give  them  the  OLNEY  Brand, 
for  they  are  grown,  prepared  and  packed  in 
the  country — gathered  in  the  morning  and 
sealed  in  tins  before  night. 

If  you  do  not  know  us  let  us  get  ac¬ 
quainted,  it  will  be  to  your  interest  and  the 
satisfaction  of  your  trade. 

The  Burt=OIney  Canning  Company 

Oneida,  INew  York 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

•  - .  .  =  I  N  --=• 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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FARINACEOUS  GOODS. 


Corn  Meal —  Per  Ba ; 

Lea's,  white,  Table,  too  lbs .  2.10 

"  yellow,  granulated,  ioo  lbs .  2.10 

“  “  table,  ioo  lbs .  1.05 

W estern  yellow ,  100  lbs. .  x .  70 

Mother’s,  36  packs . 

Quaker,  36  packages .  a  .75 

Farina,  Hecker's,  24  x's,  per  case .  1. 40 

“  Schumacker’s,  34  packages,  per  case.,  x.15 


Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush. 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidney. .  «• 


■  o5 


2-3  2H 


2.27^ 

2.32^ 

2.32K 

2  *35 
2-35 


..per  bushel 


Peas— 

Green. .... . . . 

Scotch . . 

Split,  yellew .  " 

“  green .  “ 

Lentils —  4 

110-lb.  bags . per  lb. 

Less  quantity .  “ 


1  95 
2.20 
»-'5 


.08 

.08)4 


Shaker  Corn — 

Fancy,  barrels . . per  lb. 

Less  quantity . .  “ 


.06^ 

.06% 


Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1.65 

Lea’s  Pearl,  100  lbs . per  bag  2  25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .35 

Western  Pearl,  too  lb.  bags .  1.65 

Western  Grits,  100  lb.  bags . .  x  65 


Barley — 

OO  . . . . . . 07 

No.  3,  100-lb.  bags .  4.00 


Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case . 

"  48  5c.  pkgs.,  case . 

asstd.,  24  sc.,  12  toe.  case... 

Smith’s,  30  to  c.  packages . 

"  “  assorted,  5  and  to  C . 

Golden  Egg,  5  and  to  cent . 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1.55 


x.tS 

1.25 

1.20 

1.90 

1.90 
55 
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H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  pacaages . .. .  1.67 

Quaker,  18  small  size .  1.55 

Quaker,  10  large  size .  2.10 

Rolled  Oats— 

Avcna,  per  bbl.,  180  lbs .  j,10 

Avena,  per  keg,  90  lbs .  3^5 

Standard,  180-10.  bbls .  0,gj 

“  90-lb.  bags .  3  40 

Sago- 

Fine,  bags  about  160  lbs . 04}$ 

50-lb.  lots . 0?L 

Admiral,  Pearl,  24's . . 

l'aploca,  Instantaneous,  50  z's. . ,08)4 

“  Colburn’s  Hasty,  36  pkgs . 07)4 

"  Minute,  54_gross,  per  boa .  2.85 

“  Flake,  about  125  lbs . per  lb.  .05)4 

“  lesB  quantity .  “  .06 

■'  Pearl,  x5o  lbs .  “  .04)4 

“  less  quantity .  "  .05 


Oatmeal,  B  per  bbl. 
«  "  feci 


egs  100  lbs.,  per  keg.. 


7-75 
4.  co 


Oaten  Goods,  In  cases —  Per  case 

Avena,  18  packages..™ .  1 . 47% 

Banner  C  ats,  so  packages .  4.35 

Friends'  Oats,  36  packages .  3  00 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a's . per  case’ 

Ralston  Health  Fcod,  *4  a's,  packages  “ 

Purina  Pankake  Flour,  36  2s . 

Purina  Whole  Wheat  Flour,  20  5's . per  case 

fcgg-O-See  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  a-ib.  packages . 

Cerealine  Flakes,  36  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36  “  . ’ . *#* 

Shredded  Whole  Wheat,  50  packages . 

“  “  “  15 Y  *• 

Cream  Wheat,  36  packages . 

Apetiza,  24  packages . .!!!!!!!!!! 

Flaked  Rice,  Cook's,  24  packages . . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . * 

Korn  Kinks,  72  packages . 

Petti john's  Food,  18  packages . .."!!!!!!!!!!! 

Presto,  36  packages . .*.*.* ..*..**.'.* 

Ouaker  Puffed  Rice.  36  packages . 

Quaker  Wheat  Berries,  36  packages . 

THscuit,  30  packages . 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  size . . 

Zest,  24  packages,  15  cent  size . . 

Zest,  20  packages,  25  cent  size 


3C5 


3- 8s 

3  ®o 
3.00 
4 .  ao 
a  .70 
2 . 70 

4.50 

2.60 
3. to 

4- 05 
5*oo 
2.  60 
4-50 
2.85 
2.(0 
3-50 

4.23 

2.70 

2  •  75 
1 .80 

3  35 
2  .60 

2-75 

2.50 
2.85 
2.25 
1  80 
3.90 
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HOI. LAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs...,  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases, 2  dz. 1  lb.  pkgs.  1.80 
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macaroni. 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . .  doz 

“  Acidulated . 

Cox’s,  large . .  •< 

“  small . . .  h 

Plymouth  Rock,  Pink  or  'white...„.„.  “ 

Ne>s°n's . per  doz. 

small.. . . .  “ 

Bromangelon,  assorted  3  doz .  “ 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  “ 

Chalmer's,  shredd&d . 

Chalmer's,  granulated . 

Chalmer's,  No.  1  packages . 

Peter  Cooper . 

Tryphosa . ..V.V.V.V.V.Vpcrdo* 

Imperial  Wine  Jelly . per  doz 


_  ,  . per  gross 

Gelatine,  McKinley's . per  doz 

Wetmore’s  Doable  Refined, 
pkgs, 


36  IOC, 

-  -  „  . per  case 

Kusto,  60  5 -cent  packs . per  case 

Puddine,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


1. 10 
z.  10 
1-57)4 
•95 
z.20 
i-  35 
•95 
■87)4 

.80 

.87)4 

•97/4 

1 .00 
1 .00 
•45 
.90 
.92)4 
•95 

II  .OO 

•85 


Larosa  Alphabets,  square,  95  lbs . 

“  Elbows,  “  ••  . 

“  Marcaronl,  long,  “  . 

**  “  square  14  . 

Larosa  Spaghetti,  long,  25  lb*.."”"!”!!”"" 

Vermicelli,  square,  “  . 

"  Macaroni,  bulk,  “  . 

Anger  Baking  Co.— 

“  Golden  Seal”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-ccnt  packages . 

24  io-ceut  packages . 

”  Plain  ”  Noodles,  24  i-lb.  cartons . 

“  ”  48  )4-lb.  “  . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs . 

24  5-cent  A  B  C  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  ”La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons . 

‘‘Golden  Seal”  brand,  25  1/1  packages  (long) 
**  “  481/2  ”  5-c.  size 

“Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/z  cartons . 

“Golden  Seal”  Egg  Macaroni,  25  10-cent 

cartons. . 

“Imperiale”  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

Spice  Drops,  in  baskets,  20  lbs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  zo  5-cent 

packages  In  bundle. . per  bundle 

Bulk,  xa-lb.  wooden  boxes . . . 


Per  lb. 

•05  X 


•  05*4 
°5,‘4 
.06  >4 
■°5’4 
•°5,*4 
•05« 


1.80 
1 .8" 
I. 
I.90 


I.80 
I  .80 
I.80 


2.25 

1.88 

1.80 


2.00 


1.88 

z.88 


i-9» 

i.fc 

1.00 


3 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  r .  zo  00 

<■  «  i  .  ; 

««  ti  AW. WO 

„  10 .  >3  OO 

"  Stand,  No.  18. .  4|.oo 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  i,TInScoop,  xo.oo  Brass,  14.00 
“  Sugar,  “  1,  “  7.00  “  g.oo 

Tea,  “  3,  •<  6.00  “  7.50 

"  Spices,”  4l  “  5.00  <■  S.So 

Less  40  per  cent,  discount, 

6oo-lb.  Platform  Scale .  is. 00 

Standard  Cash  Register .  so. 00 

Tt*  Caddies,  round  front,  No.  t . per  dos  0  00 

“  “  “  3 .  “  6  50 

4 .  4.50 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest¬ 
ment  is  good  enough,  eh  ? 


Q 


THE  CORN^ 

Without  Hull! 


Shinn  &  Kirk 


1400  SPRUCE  ST.,  PHILA.,  PA. 


•i 


L 


The  Pressing 
&  Orr 
Company 
Norwalk,  0.  ^ 


This  introduces  to  you 
our  WINORR  Brand  of 
Canned  Corn.  In  one  vital 
respect  it  is  wholly  differ¬ 
ent  from  every  other  brand 
on  the  market. 

The  difference  is  in  the 
fact  that  WINORR  Corn 
has  no  hulls.  We  use  in 
our  canning  a  device  that 
extracts  the  meat  of  the 
corn,  and  throws  out  the 
tough  hulls.  Result--a 
dream  of  tender  corn  ker¬ 
nels  that  your  customers 
will  go  wild  over. 

A  uovelty  like  this  gives 
a  lot  of  help  in  selling  a 
new  thing. 

We  also  pack  canned 
Sauer  Kraut,  dry  Mince 
Meat  in  cartons,  and  a 
Salad  Dressing  which  is 
quite  the  fanciest  thing  on 
the  market. 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling  ”  means 
to  silver;  the  best  that 
can  be  made;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 

1 -lb.  jars,  S4.50. 


MARMALADES— Orange 
and  Grapefruit 

JAMS— Eig,  Peach,  Grape, 
Strawberry  and  Blackberry 


II.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

3>  South  Front  Street 


W*  SB4RITINO 


T°  KD“ert'SBRS  KINDLY  MENTION  "CROCBRV  VtfORJLEV 
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Tobacco  Cutter* . 

Alarm  Money  Drawers . 

Bag  and  Twine  Holder . 

Barrel  Covers,  Sunk  Handles,  21  In. ..per  dor. 
“  Top  "  si  In...  “ 

Beef  Cutters . 

Bung  Borers,  Enterprise  No.  a,  1%  to  2  In . 

Can  Openers,  “  Never  Slip” . per  dos. 

Hopper’s  Can  Opener . per  gross 

Cheese  Cutters . 

Coffee  Mills,  Dell's  No.  9 . * . . 

“  “  10 . 

“  "  it . . . 

Fruit  Augers,  t  prong . . 

Measuring.  Faucets. . 


1.50 

1.50 
1 .00 

2.50 
2.00 
6.00 
1.60 

.90 

13.80 

8.00 

32.00 

40.00 

65.00 

1.50 
2.00 


Philadelphia  Scoop  Co’s  Sugar  Scoops  :— 

Indestructible,  No.  4 . per  dor.  9.00 

“  S .  “  12.00 

•*  6 .  “  13.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  doz.  4 .  to 
“  “  4«  “  5-4° 

"  “  5..  "  7-  so 

X  Quality,  No.  3-> .  “  t.6o 

*1  a  **  “3.00 

ft......... . . . 

(I  g  I*  9  art 

^*M«e«*eeeee*eeeeeee***eee*  J 


Sherer’a  Eclipse  Counters  : — 

No.  or 

No.  Length.  Drawers.  Each. 

6)6,  3  feet  8  Inches,  9  15.00 

8)6,  4  feet  xo  Inches,  12  20.00 

10)6,  6  feet,  15  25.00 

ia)6,  7  feet  3  Inches,  18  28.00 

14)6,  8  feet  6  inches,  21  31.00 

16)6,  9  feet  8  Inches,  24  35 .00 

18)6,  so  feet  10  Inches,  1 7  40.00 

ao)6,  it  feet,  30  45  00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o,  b.,  Xlion,  N  Y. 


Soales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
,,  “  ,)6 
it  it  «t  | 

a  <1  if  2 

it  it  a  ^ 

“  Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 
••  “  “  1)6 


It  »•  • 

It  It  ^ 

Butchers' ,  without  weights, No.o 
„  , 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD, 

Dime  cartons,  a  doz.  In  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  cartons  or  tins,  t  doz.  In  case  " .  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 

SHREDDED  FISH.  Per  doz. 

Swansdown,  2  doz .  .7»)4 

Osprey,  2  doz . 60 

Tidal  Wave,  2  doz . 40 


MACKEREL. 


200  lb. 

100  lb. 

JO 

0 

W1 

10  lb. 

81b. 

Ex.  Norway  Bloater. 

Ex.  Norway,  No.  1... 

50. CO 

*5.60 

13.00 

2.75 

2.25 

Ex.  Norway,  No.  2... 

36.00 

18.60 

9  >0 

2  .05 

I.69 

Ex.  Norway,  No.  3... 

28.00 

14.6o 

7.50 

1.65 

*■37 

Ex.  Norway,  No.  4... 

24.00 

12.60 

6.  0 

1  *45 

I  .21 

Ex.  Bloaters,  xxx . 

42.00 

21  .60 

10.95 

3* 35 

a. 03 

Ex.  Bloaters,  xx . 

40.  CO 

20.60 

10.45 

2.2, 

*  95 

Fancy  Shore,  No.  i... 

38  .CO 

19 .60 

IO. CO 

2.15 

*  77 

Med.  Shore,  No.  i  ... 

27 .00 

14  IO 

7  25 

I  60 

*•33 

Large  Irish,  No.  a . 

23.00 

12. IO 

6.25 

1.40 

1. 17 

Extra  Irish,  No.  2 . 

22  .OO 

II  To 

6. co 

1 .35 

*•*3 

Medium  Irish,  No.  2.. 

21.  03 

II .  IO 

5  75 

I.30 

I  .eg 

Small  Irish,  No.  2 . 

Irish,  No.  3 . 

Large,  No.  3 . 

20.03 

IO.60 

5.50 

*•75 

1.05 

20  .OO 

10.60 

5  50 

*.25 

1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4. 35 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7-50  4  -35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10  4, 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  so  lbs . . . .  .06 % 

Favorite  Middies,  60  lbs . za 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricdcs,  so  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08)6 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  dez.  in  case .  1 .30 

Screw  Top  Jars,  a  doz.  In  case . 90 


LOOSE  CODFISH. 

Extra  large  Georges  Cod . 

Large  Bank...,. . . . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  )4c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  ro  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

New  Cromarty  Bloaters,  50s . per  box... 

“  «  zoos .  •' 


.09 

.08 

.07 

•°5 


.18 

.18 

•  15 

.27 

•95 
1 .90 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . 10)6 

Fancy  N.  Y.  State,  48  1  lb . 11 

Choice  N.  Y.  State,  50-lb.  boxes . 10 

Apricots— 

Fancy  Royals, 25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22)6 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted.  Black,  25  lbs . 16 

California,  pitted,  25  lbs . 26 

Currants — 

Gold  Medal,  recleaned,  36  is . .’ . 08 54 

Gold  Medal,  loose,  25  lbs . o8){ 

Private  Growth,  extra,  cleaned,  36  lbs . o8)4 

“  cleaned,  30  lbs.  bulk. . 08 

Nectarines — 

White,  25  lbs . . . per  lb. 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 15 

Fancy  Muirs,  25  lbs . i4>6 

Extra  Choice  Yellows,  25  ibs . 13)6 

Extra  Choice  Muirs,  50  lbs . . . 14 

Choice  Muirs,  25  lbs . 12)4 

Choice  Yellows,  2;  lbs . 12)4 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13)4 
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PRUNES. 

Boxes. 


s  O  , 
>  U  — 

u  a  a 

*5. 


a  a 
f«U 


.10)6 

.09)4 

•  o8)4 
•08K 
.08 

•0754 


.0654 


•09% 

•oSK 

•°8)4 

.0754 


•os54 

,o5 

.0554 


20-  30,  25  lbs.... 

30-  40,  25  “  .... 

40-  50, 25  “ .... 

40-  50, 50  “ .... 

50-  60,  25  11  .... 

50-  60,  50  “  .... 

60-  70,  25  “  ..., 

60-  70,  50  “  .... 

70-  80,  25  “  .... 

70-  80,  50  “  .... 

80-  90,  50  “  ... 

90-100,  25  “  ... 

90-100,50  “  ... 

100-120,  50  “  . 

25-30,  25'lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Kaismtt — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . . 

“  2  “  50  lb . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs . 

Raisins,  Seeded — 

Griffin  &  Skelly's,  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . . 

**  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen . 

“  25-  “  I  “  . . 

“  15-  and  25-cent  size,  assorted,. 

Grain- O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  ** 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . u  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 

HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  s  doz.  “ 


.11  lA 

.09 

•  C7& 

•07 

.07 

.07% 

.c8 

.07  lA 

•  °7  , 
.07M 
.07& 
.07% 

.09 

.0934 

.09 

.17& 

•I3i/ 

•  X7l/2 


2.70 
2 .25 
*•5° 


2.30 

a.05 

«-473< 

*•75 


1.15 


*•*5 

..40 


•67)4 
•  45 
.80 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg.  Co .  of  Pa, 

PHILADELPHIA,  U.  S.  A. 
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INK. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doi . 30 

black,  3  doi . 25 

Royal,  black,  3  dor . 25 

Staflord,  Commercial,  3032., , . per  bottle  .58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3*9°  4.10 

Acme  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal  Crimp  Top .  a.  10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  dor. 

Cold  Blast . 434  dor. 

No.  r. 

Jumbo  Chimneys,  plain . per  dox. 

"  “  dec..  107,  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans— 

x-gallon,  Glass . per  dox 


6  dox. 
No.  2 
4.80 
4.80 
4.20 

3.30 

75 


lil*. 


•75 

.90 

No.  1. 
•55 


•  85 

r  .00 
No.  2 

•  75 


Galvanized. 

Lenox,  Spout .  “ 

“  Spigot .  “ 

Columbia .  “ 

Banner .  " 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


1- 
5- 
5- 
5- 
5- 
5- 
5- 

Lanterns— 

No.  o,  Standard. . per  dox. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


2.25 
s.ro 
S.00 
5-50 
7.00 
8.00 
10.00 
is.  00 


4-75 

7.80 

8.00 


LIMB. 

Prepared,  s  dox.  In  case . per  dot-  .523 { 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05V 

“  25  lb.  boxes,  lb .  "  .065^ 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05J6 


LYE  AND  POTASH. 

Banner,  4  dox. . . . per  case 

Babbitt's  Potash,  4  dox .  “ 

Lewis’ .  <* 

Red  Seal,  a  dox . . .  « 

“  4  dox .  « 

Popular,  4  dox . «* 


3- *5 
3  30 
3-25 
..8734 
365 

*•45 


MATCHES. 

Swift  ft  Courtney’s,  soo's,  r-gross  case... 
"  400’s,  1  “  ... 

<00  a  r  " 

Blue  Hen,  soo’s;  1  «  “! 

Soo’s,  1  “ 


Per  gro 

1.75- 1.9° 

3.50- 3.70 

3.75- 4.00 

1.50- 1.60 
400-4.15 


Per  Gross 

Vulcan  Parlor,  65’s . 41 

100‘s,  5-gross  in  case . 90 

500’S . „...  2.  QC 

Vulcan  Safety  65s,  No.  37 . 55 

“  65»,  No.  a . 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

No.  37,  5-gross  cases. . 50 

100’s,  5-gross  cases .  90 

No.  15,  gross  cases .  x!ao 

“  No.  3a,  5-gross  cases . 55 

Safety . .45 

Maieppa  Parlors,  joo’s. . . .  3  50-3.75 

Searchlight,  500's. .  4.35-4.50 

Press,  aoo’s .  1.80-1.90 

a  “  500'*  V . .  4-50-4-75 

America,  too  s . . . ,,  x. 30-1.35 

American  Paraffine,  500*9,  ex.  qua] .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  i  gross,  No.  3, 1,000 .  5 .50 

Our  Darling,  %  gross.  No.  4,  1,000 .  2.75 

Superba,  xooos,  1  gross  to  case .  5 .00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3 . 00 

Red  Cross,  200s,  1  gross  to  case .  1 . 30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  x  gross  to  case .  j  .05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case .  .80 
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National,  30-lb.  Kits,  bbls..  %  bbls . per  lb.  ,os3i 

Southwark,  30-lb.  palls,  bbls.,  %  bblx.  "  .04W 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  iars  4.30 

N<?:  3»  glass  jaw . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  xo,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . ooV 

Celebrated — Seedless . 

Barrels,  Halves,  Quarters . per  lb.  .  08X 

Wooden  Palls,  x8,  37  and  68  lbs .  *  t0gi/ 

Atmore's  Mincemeat,  No.  a,  a  doz.  in  case, 

PW  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. .  xx.00 

Keystone — 

Barrels,  Halvas ,  Quartern . per  lb.  .  07 3A 

Wooden  Palis.  .8,  37  and  68  IH . „..  '<  .08  ^ 

Wooden  Kits,  No.  20  and  35 . q3 


MINCE  MEAT. 

John  Bower  ft  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  bucken,  “  .  “ 

ro-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  «  .  « 

5-lb.  glass  jara,  6  In  case,  “  . per  case 

x8, 37  and  68-lb.  belts.,  XXX,  Snperlor..per  lb. 
'-lb.gl.  jars,  6  in  case.  XXX,  “  per  case 

arrels  and  naif  barrels.  Fair  mount . per  lb. 

i8,  37  imd  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth  :— 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  6o-lb.  buckets,  “ 
o-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “  “ 

5-lb.  glass  jars,  6  In  caset  ^‘  . per  case 


•  o8« 

•°9 

6.25 

3.65 

380 

•>3 

4-4° 

:3* 


...per  crate 


•°8* 

x'09 

6.25 

3- 65 
3.80 

•*3 

4- 40 


per  1 


18,  37  and  60-lb.  buckets, 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells', bbls.  &  %  bbls.  &3o-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klta.per  lb. 
Crescent,  bbls.,  bbls.  and  30-lb.  kits  “ 
8chlmmel's,  30-lb.  Kits,  bbls.,  %  bbls... per  lb. 

18  and _37  lb.  Kanaklns .  “ 

10-lb.  Kkns  ,  6  to  crate...per  dox. 
5-lb.  “  •*  “ 

5-lb.  Glass  Jars,  6  to  case  “ 


.08 

.06 

.05 

-04« 

•07& 

.08 

9.80 

5-3® 

6.25 


OILS. 

Stove  Gasoline . .  eal.  18 

Headlight,  x5.test . . . .  » 


OLIVES. 


Doz, 


H.  Kellogg  ft  Sous,  Agents: — 

Theodore  Marquet,  Mammoth,  64  ox .  15.50 

Extra,  64  oz .  13.50 

Mammoth,  quarts .  7.25 

Extra,  quarts .  6.75 

Extra,  pints .  4.50 

Mammoth,  pints .  3- *5 

11  Extra,  pints .  3,00 

Fourees,  19  02.,  fluted  bottle .  4.75 

De  Lucquex,  10  oz .  2  4<J 

Farcies .  JT. 

Queen,  6  oz . 

PimOlas,  i8oz .  .  -'3 

Pim  Olax,  10  oz . 

California,  quart  tins . 

California,  pint  tins . 

California,  quart  bottlex  . 


6.00 

3-5° 

3.50 

2.15 
6.  50 


-  - - »  n - *  . . . .  o.  50 

California,  individuals .  x ,  j0 


6.50 

7.50 
4-75 


OLIVE  OIL — Imported, 

Bertin  &  Perrier’*,  extra  fancy,  qta.,  x  doz .  4.90 

“  pts.,  2 doz .  2.90 

„  ,  -  }<-pts.,2doi.  1.90 

Rae  s,  Lucca,  litre  bottles,  1  doz .  xx.50 

25-ox.  bottles,  x  doz .  8.75 

Finest  Sublime,  qta.,  x  dox .  ‘ 

“  pts.,  a  doz . 

;  ;;  x-pu.,  a  do*.. 

“  “  8-ox.  flasks,  aX 

dox . 

“  xa-oz.  flasks, 

2)4  doz .  9.00 

Sublime,  8-oz.  flasks,  2%  doz...  6.50 
f  '  “  xa-oz.  “  %%  doz...  8.00 

Rae  s.FInestSubllme.xgal.,  xo  in  case,  per  gal.  a. 40 
Rae’s  Finest  Sublime,  5  gal.,x  or  a  In  case,  per  gl.  a.  30 
“  _  . i  qt.,  40  to  case,  •’  a. 65 

Sublime,  x-qt.  tins,  40  to  case. .  a.  35 

„  *'  J6-g»l-  tins,  ao  to  case .  a. 20 

x-gal.  tins,  10  to  case .  a.  10 

‘  5-gal.  tins,  1  or  a  to  caae. .  a. 00 


7.50 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4  H  oz.  bottles .  ,  .7S 

24  8  oz.  bottles .  7. so 

12  18  oz.  bottles . 6.75 

2  5  gal.  cans,  case .  22.00 

10  1  gal.  cans, case .  23.10 

20  %  gal.  cans,  case . 34.20 

40  Yi  gal-  cans,  case .  25.30 

80  J4  gal.  cans,  case .  27.50 

Bulk  at  f 20  for  10  gallons. 


Nicelle  Olive  Oil-r- 
The  highest  type  of  Pure  Olive 
ducible.  Made  and  bottled 
France.  Serial  No.  6533. 


Oil  pro- 
11  Nice, 


Per  case 


Large  bottles,  1  doz.  to  case . 

Medium  bottles,  2  doz.  to  case .  7*75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

I  gallon  tin,  4  tins  to  case .  1  r  .00 

H  gallon  tin, 8  tins  to  case .  12. to 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 


fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  dox.  In  oase....per  case, 
Pinta,  “  2  "  «<  .....  <• 

%  Pints.  “  1  «  ■■  ..._  1* 

Oliver’s  Olive  Oil— 

1  dozen  large . 

2  dozen  medium . . . 

2  dozen  small . 

6  t-gallon  tins . per  gal. 


8.50 

9.00 

4-75 


6.00 


6.75 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  2  doz . per  doz. 

Stohrer’s,  No.  32,  1  doz . per  doz. 

Keystone,  bottles,  2  doz . per  doz. 


3  Points 

Bear  in  Mind 


44 


IT  IS  PURE 
“IT IS  PURE 
ms  PURE 


u 


WE  GUARANTEE 
it  to  contain. 
\N0  Adulterants 


Preservative^ 


ATM  ORE’S 

Mince  Meat 


ATi'lORE/  &  vSOTV  -  PKileidelpKia' 


Have  You 


Said  This? 


“  You  couldn’t  hire  me  to  sell  Ariosa  Coffee 
because  I  can  sell  my  own  package  coffee !” 

But  look  what  the  sale  of  your  own  package 
coffee  loses  for  you.  It  loses  the  advantage  of 
the  advertising  we  are  doing  to  your  customers, 
all  of  which  helps  actively  to  sell  Ariosa.  It 
loses  the  selling  force  of  the  fact  that  every  man, 
woman  and  child  in  your  town  has  heard  of 
Ariosa  and  knows  what  it  is. 

And  it  loses  the  vouchers  that  come  to  you 
with  Ariosa;  vouchers,  that  if  you  will  work 
hand  in  hand  with  us,  will  bring  you  several 
hundred  dollars  of  merchandise  every  year  gra¬ 
tuitously. 


ARBUCKLE  BROTHERS 

NEW  YORK 


JN  WRITING  TO  ADVERTISERS  KINDLY  T^EINITION  *‘  GROCERY  WORLD  ’* 


_ 


GROCERY  WORLD 
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paper. 

WRAPPING*. 

Manila,  15  z  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  -3754 

“  Special,  15  x  20,  6 lbs. .  “ 

Manilla,  Bakers’ ,  15  x  20,  10  reams  In 

bundle . per  ream  .  1 2 

“  Roll ,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03*4 

Roll,  White,  light  weight,  9,  n,  15,  18, 

20  or  24  Inches  wide .  “  .03 % 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  03% 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  "  .03^ 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  g  x  12...  “  .40 


PAPER  BAGS.— Manila. 


ta 

a 


fi- 

x.. 

а. . 

3  • 

4- 

5- 

б. . 

8.. 

10.. 

X2.. 

14.. 
x6.. 
to.. 

25.. 


* 

o 

u  a  c 
tj  o-£ 

•£'3  § 

SZ8- 

Ph 

.48 
•53 
■  71 

.89 

1.09 

1  *  25 

*•45 

*•73 

2  .09 
2.27 
2.69 

3- 37 
387 

4- 39 
4.83 


K  E  2  pen  ~  . 

§  «3=o  3  S’ 
i'S  . 

4  m-  s iji  <  ?•§ 

—  3 

ttoW  Sis' 

SjS  3  .2  OP  ot/itn 


•  *9 

•  35 

•  45 
•53 
.65 

•  77 
•9* 

1.03 
z. 19 
*■37 


•78 

•97 

1.25 

*•39 

*  95 
2.29 

2.  55 

3. ** 

3- 97 

4- 4* 

4- 79 

5- 4* 


is 

.3* 

•37 

•49 

.61 

•  75 
.87 

1 .07 
1.23 

*•49 

*.6s 


«  "  * 

.t/5C/l 

V  y 

M'S  0 

rt  a 

gag. 

2  o 

S 

•35 
•43 
•  55 
•7* 
.89 
*•05 
1. 21 
*•4* 
z.68 

*.83 


o  c£ 
a  a 

7“  u  . 
a  « 

o'?  S 

03  e  o' 

3COM 

n 

•  45 

•55 
•73 
•93 
1. *5 
*•33 
*•55 
1.81 
2.19 
2.41 
2.89 

3- 75 
4.01 

4- 55 
5  05 


Price  per  z,ooo  and  not  less  than  500  lots. 

ia^-lb.  Plain  Flour  Sacks . per  M  4.00 

25-lb.  “  “  . .  “  5-75 

50-lb.  “  . .  “  11.25 


Lamb’s  Tongue,  glass  jars,  pints . per  doz. 

“  “  quarts ....  “ 

"  lo-o*.  jars .  “ 

“  10-lb.  pails . per  pall 

Tripe,  10-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls. . . . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

«  Tripe,  «  “ 

«  OxHeart,  “  " 

“  Pig’s  Feet,  “  ... .  " 
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Russian  Sardines . . . per  keg  .  75 

**  5-lb.  pails  . per  pall  .50 

••  x&*lb.  “  .  ”  1. 00 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . x8# 

Loose,  barrels,  30  lbs . x8 

POPPING  CORN. 

Brad's  “  Tip-Top  ”  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren's—  Per  doz. 

Small,  2  doz . * . 92H 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1  -85 

Peanutene,  No.  4  jars,  3  doz . wVt 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  xo.75 

“  “  16  **  800s . 0.10 

“  16  “  600s .  5-25 

Barrels.  45  gal.,  1202s . . .  ix.50 

io-gallon  kegs,  700s .  3*25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  30 

Sweet  Pickles,  700s,  5  gal .  “  3*  6° 

Sweet  Pickles,  1,000s,  5  gal .  “  4*T5 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs .  x  .95 

Chow  Chow,  No.  2,  5  gallons . ......  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97^ 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz . . .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  e  doz.  x  doz.  x  dot.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
V*5  5-50  4-70  8.3  s  7. so 
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Wood,  each — 

1  Gal.  a  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5-50  *00 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  ot — 

1  doz.  1  doz.  H  doz. 
Qts.  %  Gal.  1  Gal. 
6.00  11,00  10.20 


2  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

*.7°  3-30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . *6 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . *a 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . ao 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dox.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

*■  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  dox.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . *0 

“  14-16  lbs . 09H 

“  10-12  lbs . *° 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-12  lbs . *° 

Dried  Beef,  sets  (city  smoked) . *5 

“  Tenders  and  Knucks . 16 

“  Flats . . 

“  Air  Dried,  sets . 21 

“  "  Tenders  and  Knucks..  .22 

Jersey  Pork,  Butt. . per  bbl.  18.00 

11  Family .  “  20.00 

Breakfast  Bacon,  rib  In . .  .i*J4 

“  boneless . .  .*3 

S.  P.  Bellies.  14-15  lbs . *0 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9 .00 

Cooked  Compressed  Ham,  as-lb.  boxes . 10% 

Covered  Hams,  &-cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  %-ceat  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12J6 

“  “  large . 12% 

“  “  medium . .  .1254 

“  small . 14 

“  Breakfast  Bacon . 14 

“  “  boneless . 16 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 23 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .22 

Beef  Tongues . per  dox.  9  .00-iz.oo 
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Sv'ift  &  Co. — 

Premium  brand  Hams,  io  lb.. 


.X4 


Premium  brand  Hams,  12  lb . 13% 

Premium  brand  Hams,  14  lb . 12 

Premium  Drand  Hams,  16  lb . .  .12 

Premium  brand  Hams,  18  lb . 12 

Premium  brand  skinned  Hams,  18-30  lb . nJ4 

Premium  brand  boiled  Hams, skinned, fatless  .23 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 17 

Winchester  brand  skinned  Hams,  all  aver . icl/2 

Winchester  brand  Picnics . 0954 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


rierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Palls,  60  11m . 

5  “  “  . ..... 

2  n  •*  . . 


£3 


0954 

IOj-2 
10^-8 
*0 y4 


T3 

U 

c3 


7% 

8 

s  y* 
8% 
9 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .  to% 

“  “  tubs . 11 

“  “  3, 5  and  10-lb.  cans,  .  12 

Swift  &  Co.- 

Premium  brand,  tierces . 11 

Silver  Leaf  brand,  tierces . 10 

Jewel,  compound,  tierces . 07J4 

Cotosuet  tierces . .  .08 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . . . 08 

Common  to  fair,  native . -.06 

Western  Dressed  Beef — 

Choice,  native  cattle . 08 

Common  to  fair  “  . 06 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls.. . 

Sheep,  choice . . . 

“  medium  . . . . 


Perlb 

-.09 

-.07 

-°9 

-.07 

-•*3 

-.08 

-.08 

-.08 

-.08 

-.08 

-.08 

.12 

.09 

.08 

.07 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.00 


Ham  Confidence 


There  is  a  vast  difference  be¬ 
tween  merely  “ham”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and  —  this  is  important  — 
well  advertised. 


Swift  &  Company,  U.  S.  A. 

^ _ _ _ J 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OUR  EC  R  3  OR  HONECY-OUR®  BRAND 

Beef,  Beef  Tongues,  ft  A  Uf  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  l\  IV1  O  LARD  a  Specialty 
BOILED  MAMS  AND  BEEF  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


You  must 
Ad  vertise  or  Lose ! 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 

FOR 

m. je  Retailer  anti  gfobertiser 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
Study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

<i  beef 

Calf  Liven . 

Beef  Kidneys . 

Beef  Livers . 

Oa  Tails . 

Hearts,  beet . 

Rolls,  beef . 

Tenderloin,  beef,  western.. 

Fresh  Pork,  loins,  city . 

“  “  western 


. per  pair 

. . per  do*. 

. per  lb. 

. per  dos. 


....per  dos. 
. per  lb. 


•  50-.7  5 

.60-. 90 
1. 00 
.20-.  25 
s.  00 
,c6 
•50-.65 
.03-. oj 
.12 
.18 
■  12 
.  12 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

Spring  Garden,  fancy,  No.  3,  2  doz . doz. 

Compass,  No.  3,  cans,  2  aoz . 


S  60 
2.25 
.90 

.80 

•75 


20 

-.19 

-•IS 


-.24 


•24 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 
skksh  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  re  lbs . . x8  -.20 

'•  Y.  T.,  5  to  7  lbs . 17 

Old  hens  and  toms . 16 

Common  to  Good . 12 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 22 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . si 

Western,  4  to  4X  lbs.  to  pair,  fancy  ..  .  18 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .18 

“  fair  to  good . ts 

Fowls— 

Western,  fancy . 13 

Heavy  Roasters,  4  to  5  lbs . 14 

Fair  to  good. . . 

Old  cocks . 09 

Western  capons,  fancy,  frozen . 

“  “  small,  frozen . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1.00-1.50 


-.24 

-.20 

-.32 

-.16 


-  14 
-.16 

-13 

-.IO 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 13 

Large  Springers . 13 

Fowls . .13 

Roosters . . 

Ducks  . 


Per  lb. 

-15 

-•15 

-.15 


.12  -.13 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 

Small  or  No.  z,  2  doz.  In  case . per  doz. 


Large  or  No.  2, 1  “  .  “ 

1- lb.  cans,  1  doz.  In  case . per  case 

2- lb.  **  %  "  “ 

3- lb.  «  £  ••  " 

5-lb.  “  %  ••  “ 


85 

.85 

1.40 

4.00 

3-75 

5-40 

8.70 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  dos.  in  case,  X  lb..per  dos. 

No.  z,  round  conical,  with  key,  z  doz.  “ 

No.  a,  “  “  1  «  '< 

No.  3,  “  "  %  »  «< 

No.  4,  “  “  %  "  <• 

P.  P.  Sauce,  2  dos..  No.  1 .  “ 

Atmore’s  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  2  doz .  2.00 

z-lb.  cans,  “  z  “  2.25 

•-lb.  “  “  1  «  . ......  ^4.00 

3- lb.  "  «  %  “  3.25 

4- lb.  «  «'  %  »  3.85 


1 .00 
••35 
4»5 
6.50 
8.  30 
i-50 


•95 


•95 

.90 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies—  per  doz 

No.  32,  jars . . .  ,.05 

No.  5,  toy  pails .  2.93 

American,  pure  apple,  tumblers,  assorted 

slices . 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77% 

National,  No.  6,  tumblers . 55 

Preserves —  per  lb. 

Schimmel’s,  pure,  30-lb.  pails . 23% 

National,  30-lb.  paus . . 

Southwark,  30-lb.  palls . obyx 

Southwark,  414-lb.  toy  pails,  >4  doz .  4.10' 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars .  t  .05 

Apple,  Southwark,  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmel’s,  30-lb.  pails . per  lb. 

Prune,  30-lb.  palls . per  lb. 

Jams—  Per  doz 

Schimmel’s,  pure,  No.  12,  tumblers .  r-95 

Southwark,  assorted.  No.  16,  jars .  x.05 

Orange  Marmalade —  per  doz. 

Hartley’s,  imported. .  1.82J4 

Schimmel’s,  pure .  1 . 60 

WarTOck’s  Guava  Jelly—  Per  doz 

x-lb.  tumblers .  4.00 

.  2.25 
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Curtlce  Bros.  Preserves — 

Cherries,  jars . . 

Strawberries,  “  . . . 

Raspberries,  "  . 

Apricots, 

Pineapple, 


peeled . 


Per  D01 
...  4  85 
...  4.60 
...  4.60 
..  4-  85 
...  4.60 
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drugs. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  10c.  sz.  25c.  sz. 


I  .20 

■°7% 
.06 
• 07 % 


Essence  Peppermint  . 

Castor  Oil . 

Sweet  Oil . ’j”  il(0 

Spirits  Nitre . 45 

Spirits  Camphor . 

Spirits  Painters’  Commercial . 45 

Paregoric . 45 

Glycerine .  45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 44 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz” 

Laudanum,  asc.-size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 


o  85 

•85 
.85 
85 
85 
.85 
.85 
.85 
.85 
.85 
.85 
•  8s 
•85 
•85 
•85 
•85 
•85 
•85 
•85 


90 


Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  Der  ca.  2.4a 

ti  It  It  .  ..  W  . .  - 


2 .60 
2  .80 


X-lb., 

“  “  “  X-lb., 

Anker’s  Beef  Capsules .  ,  -0Q 

Borax,  Powdered,  bulk . .  lb'  .08 

”  Lump,  bulk .  “ 

Butter  Color,  W.  &  R . .'..'..’.'.'...per  doz. 

Bluestone.bulk . per  lb. 

Copperas . per  lb 


.08 

2.00 

.09 

•  OlX 


Camphor,  gum,  x-oz.  blocki . . 

Flakes,  250  bbla  .„ . . . 

“  “  less  quantity .  « 

"  Tar  Balls,  bbls.,  250  lbs .  •: 

"  "  less  quantity . 

Castorla,  Fletcher's . per  doz. 

“  Pitcher’s .  <• 

Carbonate  of  Ammonia. .  “ 

Epsom  Salta . . . ."!‘‘.'.  ”.per  lb. 

Glauber  Salta. . per  lb. 

Glue,  ordinary . 

Glue,  white . 

Glue . •• 

Goff’s  Cough  Syrup,  25c.  size . per  dos. 

Goff’s  Herb  Bitters,  25c.  size .  ’* 

Goff 's  OH  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  aise . . . per  dot.  ; 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 

Goff*  s  Dyspepsia  Tablets,  10c.  slse...  “ 

Gum  Arabic . „...perlb. 

Haarlem  Oil . per  dos. 

Licorice,  P.  &S.,  50.  stick.  Imported.  " 

“  M.  &  R  5-lb.  ooxet.. . per  lb. 

‘  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  *• 

“  5-lb.  bx.,  4*s,  6’s,8's,xa’s,z6's,  •• 

“  Root.„ . •« 

Butty,  25-lb.  cans . . . per  100  lbs.  1 

“  50-lb.  cans .  “  ] 

Petroleum  Jelly,  screw  top,  5-c.  slse...  “ 

ir  «i  -  11  11 


Paris  Green,  100 -125-lb.  kegs . per  lb. 

“  X-lb.  packages . .  “ 

“  jJ-lb.  . “ 

*«  x-lb.  “ 

Jamaica  Ginger,  Hires’,  fUsks . per  dos. 

Rosin . . . per  lb.  . 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

'*  granulated,  kegs,  1  zoo  •  " 

Sulphur,  Flour,  t75-lb.  barrels. .  ..per  xoo  lbs.  2. 

“  xoo-lb.  bags. .  2. 

"  less  quantity . 

Venetian  Rod . per  lb. 

Whiting  . . . .  << 

1  os.  a 


Husband's  Magnesia . per  dos,  a. 

Bull's  Cough  Syrup .  “  x . 

Roach  Powder,  Omega,  4-os.  r*n* . 


. per  gro*,  g  , 

Roachsault,  xoc.-size,  1  doz . per  doz. 


Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . 

No.  10 . . 

Tube  V . . . 


eseeeeeeeeeei 


■  40 

•  7< 
•75 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . 

Root  Beer . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Capsules . 


Per 


doz 

80 


.80 

.80 

.80 

•7S 


mm 


50  YEARS  THE  STANDARD 


BORDENS 


Eagle  Brand  Condensed  Milk 


Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 


NEW  YORK 


Cr=  Better  Can’t  Be  Made 


Many  grocers  who  in  the  past  would  have  handled 
independent  starch  were  prevented  by  the  fact  that 
there  was  no  good  independent  starch. 

Not  so  now.  No  better  starches  have  ever  been 

made  or  can  be  made  than  Murdoch’s  Laundry  and 


Corn  Starch.  We  take  the  most  extraordinary  care 
with  every  detail  ol  their  manufacture.  Things  like 
washing  seven  times  to  get  the  gluten  out  and  make 
them  white. 


OSWEGO  MAIZE  PRODUCTS  COMPANY  -  -  Oswego,  N.  Y 
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W  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doi. 

Absorbine .  18.00 

Abiorbtne  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powden .  s.oo 

Taroleum,  small  can..„ .  6.00 

Taroleum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure... .  4.00 

Less  s  per  cent,  cash  to  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGQI8T8’  SUNDRIES. 

Add  Phosphate,  Horsford’s... . per  dos.  4.15 

Bath  Brick,  box  sj  bricks . per  box  .60 

Sealing  Wax... . “  .03 

Silver  Sand.......... . per  bbl.  i.sj 

Tar,  pints . per  dos.  .75 

“  quarts .  “  1.00 

“  gallons . each  ,30 

“  k  barrels .  “  3.50 

“  barrels .  “  6.00 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  15c.  alee...  s.oo 

McCord's  Magic  Medicine,  asc.  slse .  s.oo 

50c.  slse .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  slse  s  .00 

50c.  slse  4.00 

McCormick's  Watermelon  Syrup,  50c.  slse..  4.00 
Wondercnre  Headache  Powders,  toe.  else...  .  le 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand —  Per  dos. 

Vanilla,  Rose,  Pistachio . 10c.  sise  .85 

15c.  site  s.oo 
asc.  site  0.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  site  .80 
iSC.  site  1.75 
a$c.  sise  a. 00 

Sauer’s  Flavoring  Extracts: — 

No.  1,  Lemon  and  Vanilla . per  dos.  .45 

No.  s,  Vanilla  and  Rose .  “  .00 

No.  t,  Lemon  and  assorted .  “  .85 

No.  4,  “  •'  .  "  s.oo 

No.  4,  Vanilla .  "  a. as 

Assorted  cases,  Nos.  1  and  a .  10.80 

Nos.  1,  a  and  4 .  11.80 
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Bulk. 

XXX  Vanilla  . . 

XX  Vanilla.. 


Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea . 


Pts. 

Qts.  K-Gal.  Gal. 

Z.50 

3-00 

6.00 

xa.oo 

1. 25 

s.50 

5.00 

xo.  00 

1. 00 

a.  00 

4.00 

8.00 

1. 00 

1.60 

300 

6.00 

1.50 

■•75 

5.50 

10.00 

z.ss 

S.ss 

4.00 

7-50 

7.00 

n,  No. 

25,  per  doz. 

S.OO 

No. 

sX, 

tt 

.80 

Lemon, 


In^ersoH’s  Fla' 


"  No.  X, 

"  No.  as. 

“  No.  aX, 

"  No.  X, 

Extracts 


lgh  Grade  Vanilla . 

11  Lemon. . 

Select  Vanilla . . . 

“  Lemon . 

“  assorted . 

“  small  slse.  eeeeeeeeeeeeeeeeess 


..per  dos. 


•  45 

•45 

x-75 
1 .75 

.85 

.85 

.85 

•45 


LIQUID  RBNNBT  AND  TABLBTS 

Knight’s  Liquid  Rennet . . per  dos. 

Blair's  “  “  . . . .  “ 

Hansen's  Junket  Tablets,  8  dos.,  per  dos. 
Blair's  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets,  I  dos.,  sc . — . 


1. IS 
1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson’s  Champagne . 18 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5.60 

New  Juice  Cider,  ^  bbls.,  14 gals .  3.25 

Bottled  Cider —  Per  case 

Duffy’s  184a  Apple  Juice,  1  doz.  quarts .  3.50 

“  '*  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  '  “  a  doz.  pints  .  4-25 


-il- 

Mott’s  Brand  Golden  Russet,  s  dos  quarts,. 
“  “  a  doz.  pints... 


3-75 

4*25 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  a. 75 

“  boxes,  ao  packages . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  1.25 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  “  3-lb.  «  . 06* 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  os% 

Imperial,  fancy  Japan,  i-lb.  pockets . 05H 

“  3-lb.  “  05W 

Pearl  Head,  5-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  iso-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . _ . 06 

Choice,  100-lb.  bags . 04K 

Prime,  100-lb.  bags . 03^ 

Japan —  * 

Fancy,  100-lb.  bags . 05^ 

Choice,  iso-lb.  bags . 


SALT. 

WORCESTER  SALT. 

Worcester, bbls.,  contain  320  lbs.. . ....  a. 63 

“  “  6obags,  5  lbs.,  11m...  4.00 

“  sa  “  14  “  ...  3.75 

“  30  “  10  “  ...  3-75 

"  »  115  **  •%  “  ...  400 

Worcester,  Irish  Linen,  bags,  250  lbs .  2.50 

“  “  ’  56  *• . 65 

<•  *•  ■*  a8  “  . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

“  Pretzel,  Dbls.  contain  280  lbs .  a. 40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  a8o  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  breezing  ice  cream  salt, 

30  in  barrel . per  bbl.  a .  60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  s  per 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 


il 


Worcester  Packing  Salt,  70-lb.  cotton  bags-.,..  .40 

“  “  “  140-lb.  “  “  . 75 

Agricultural  Salt,  aoo-lb.  burlaps . 60 


Os 

TABLE  S  A  LT^ 

’  U  R  El  AMD  EXTRA  DRV 


Family  size,  case  of  4  doz .  3  •  60 

Hotel  size,  case  of  a  a8-lb  tins .  3.00 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .  87 J4 

Durkee's,  large,  1  dos . per  doz.  4.00 

“  small,  a  dos .  “  2.40 

Schlmmel’s.  small,  a  doz . per  doz,  •  87% 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.4s 

Snider's  Salad  Dressing : — 

Pints,  1  doz . per  doz.  a. 40 

%  pints,  a  doz . . .  “  1.40 

Luncheon,  3  doz .  “  9° 

Gallons,  6  jugs  in  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  lbs . . . per  100  .65 

Kegs,  150  lbs . per  100  85 

60-lb.  boxes,  bulk  or  granulated . 6a 


SAUCES. 

Lea  ft  Perrins’ Worcestershire,  large.,  “  7.50 

“  “  middle  "  4.50 

“  "  small..  “  *.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .  77V4 

North  of  England  Sauce,  No.  8,  doz . 775^ 

Chef  Sauce,  2  doz.,  doz . 75 

Snldcr'e  Chill  Sauce : — 

Pints,  1  doz . per  doz.  s.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . . . per  doz.  a .  40 

%  pints,  a  doz .  “  1.40 

Gallons,  6  jags  in  crate . per  jug  1 .00 


€SThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

Lion  Grocery  Co. 

El  Pas’',  Texas 


J.  A.  F  L  E  S 


0 

C  H 


&  SON 


Architects*  and  Designers* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


IOIO  find  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 


CHICAGO 


CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

HENRY  TROEMNER'S 
SCALES,  BINS,  CANS,  etc. 


FLESCH’S  PATENT 
COOLERS  and  COUNTERS 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kuukel 

San  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 


IN  WRITING  TO  KD1ZERT1SERS  KINDLY  MENTION  “GROCERY  SlIORLD" 


48 


GROCERY  WORLD 


— 

S3- 

SEEDS. 

Canary, bush. 60-lb  3.25 

Mustard,  Brown... 

.0754 

Caraway . .  •  zo 

Mustard,  Yellow.. 

.06  J4 

Colti  y .  *2o 

Rape,  per  lb . 

Coriander,  bleachod  ,05 

Poppy,  per  lb . 

Sunflower,  per  lb.. 

#10 

Flax. . 05 

Hemp,  buih.4olba.  z.6o 

■05)4 

SODA. 

Bl-Carb.,  . ■iiMtMtmtiiinPM  k*g  i « So 

“  balk,  gj-lb,  boxes . . . per  lb.  .02)4 

“  Babbitt's,  Jf’i,  *5-lb.  boxes...  “  .04J4 

Ann  It  Hammer  bd.,  V’s,  36  lbs.™ . per  lb.  .05H 

••  “  “  lbs.,  36  “  .  "  .04% 

"  “  "  X.H.3«  >b« . -  "  -osX 

Saleratus,  Babbitt's  bd.,  )i's,  ts-lb.  bxs.  “  .  04ft 


SOFT  DRINKS.  F.rdos. 

Root  Beer  Extract,  Hires',  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  “  “  pints,  a  dos .  4.75 

“  "  "  H-plnts,  3  dos .  4.aj 

“  “  “  3-ounce,  8  dos. .  6.00 

'*  **  “  34-gallons,  z  dos..,.  8.00 

"  "  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  cate  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dor .  2 .  zo 

Sarsaparilla,  extra  quality,  pints,  2  doz .  s.io 

Blood  Orange,  extra  quality,  pints,  2  doz...  s.io 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  %  gross .  2.50 

Bon  Amt,  ro-ccnt  size . gross  2,30 

Electro  Silicon,  s  doz . per  dos.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  16.30 

Puts  Liquid,  large,  3  dos . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .33 

Solartne  White  Liquid  Metal  Polish— 

No.  o,  sixth-pint  cans . per  gross  9  .00 

No.  1,  half-pint  cans .  •'  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans . «...  “  7.30 

No.  s,  gallon  cans .  “  13.30 
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Solarlne  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  30  lbs . . . per  gross  rS.oo 


SOAP — Laundry.  Bars. 


...zoo 

...ISO 
...ZOO 
...  7S 

...soo 

..IOO 

...  60 
,.100 


Acme . . . 

Acorn . 

Ark.. .............. ........ 

American . 

Bee . 

Best,  Babbitt . 

Babbitt’s  New  York  City. 

Benzlne-ated . 

Big  Master . zoo 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Yonng  &  Co . . .  40 

"  Day  a  Frick,  Novelty . . .  40 

“  Handsome .  69 

11  Eavenson,  large . zoo 

“  “  small  see* ee season eeeeeeeee  assess  zoo 

“  Kirkman's . zoo 

“  Rad  Seal . zoo 

“  Swift’s  . . zoo 

Circns . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . i.zoo 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lota  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  . zoo 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  30 

'  <  _ 

as . sssssss . a . sees . .a  a  ass...  IOO 

Ivory . zoo 

<1 

. as . saasaaaa . a . .....IOO 

Lenox . zoo 

Life  Buoy .  30 

"  zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . zoo 

"  toilet  size . zoo 

Mayer’s . zoo 

"  5° 

Miller's  Naptha . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  &  G . „ . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


Leas 

than 
3  bxs. 
3  50 

1:11 
a.  80 
3-85 

3.70 

a. 95 
4. 10 
4*5 
2.40 
a.  60 
a. 80 
a.  80 
j.zo 
4*75 
3-75 

3.80 
3 -70 
4.00 
3-SO 

5.80 

3- 50 
4.00 

4- *5 

а. z5 
4.00 
4.00 

395 
4.30 
3.85 
3-  75 
3-5° 
3?5 

3.80 
7.00 
4.00 

3-  So 
2.00 

4- 00 
4.00 
3-00 

б. 00 
4.00 
4.00 
3.80 


3-30 

3-75 


-fci- 


Oleine,  Conway'* . 

“  Golden..#. . 

.  6C 

"  Eaveneon's . 

"  Hamilton’*. . 

"  Kirk’* . 

”  Pbll*d*lphl»,  1  lb . 

“  24  oz . 

"  Penniylvaala  . 

.  60 

.  60 

. 6C 

.  60 

.  60 

“  Procter  ft  Gamble . 

“  Young's  Best . 

Pride,  Swift’s™ . 

Polo . 

. . IOO 

Quaker  City,  box** . 

“  tub* . 

Sunlight,  ov*l . . . 

“  twin  bars . 

Santa  Claus™ . . . 

Saratoga . . . 

Sunny  Monday . !.".!.!"....™!.’. 

White  Clond . 

. *5<> 

. ZOO 

. zoo 

. zoo 

. zao 

. zoo 

. zoo 

Wool  Soap,  large . . . 

Wool  Soap,  small . 

TOILET  SOAPg. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's..™ . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  in  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

$4-Ib.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  3#  sakes . box 

Witch  Hazel,  3  cakes,  Jtf  grow . gross 

Witch  Hazel,  Swift’s . gross 


a. 60 

*55 
a. 50 

2.50 
2.30 
a. 00 
a. 63 
i-75 
3 ’5° 

2  .80 

3-75 

*•45 

3.00 

4.70 
3-85 
3-95 
3*« 

2.70 

3.50 
4.00 
3.85 
8.7S 
4.00 


3;2 

4.05 

.13X 

.zzJi 

.70 

4.40 

4-5° 

•  45 
zo.25 

8.zo 
2. 65 

09 

•  4° 
*•75 
3*5 
4.05 


SCOURING  SOAP. 

Day  ft  Frick's  Flint,  36  bars . . .  z.*4 

Y oung's,  48  bars .  1.80 

Brooks'  Crystal,  zoo  bars .  3.33 

Philadelphia  Standard,  60  bars . 60 

Sapolto,  36  bars .  2.25 

“  Hand,  36  bars  •  •**aae*aaaeaeaaeaaaa**aae*.a.a«a  I .  *S 

Wrigley  s,  zoo  bars .  3.75 

(50  bars  free  and  23  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 


SOAP  POWDER. 

Pearline,  lbs.,  y -gross  boxes.. . per  box  *.70 

“  6  os.,  zoo  packages .  "  a. 65 

“  8-0*.  packs .  “  *.70 
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Soapine,  No.  7,  zoo  packs .  2.37)4 

Soapine,  No.  Z2,  zoo  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.42)4 

Banoitt  s  Z77O  rowan,  zoo  0-0* .  *.35 

Flnota,  soo  packages .  3.25 

Gold  Dust,  Falrbank's,  zoo  za-ox.  packages  ...  4.00 
“  "  *4  4-lb.  "  ...  4.30 

Naptha  Borax,  zoo  packages,  larg .  4.75 

zoo  5-cent  packages . . .  3.75 

Klrkollne,  white,  *4  4-lb.  packs .  3. 35 

Kirkoline,  White,  zoo  5-cent  packages .  3.50 

Young's  Pearl  Borax,  00  z-tb.  packages .  3.60 

Snow  Boy  Washing  Powder,  24  4s .  4.00 

"  "  5«  *» .  4-oo 

“  "  zoo  zs .  4.00 

NlnoO’clock  Tea,  zoo  packages . ....  3.Z5 

I-V  Washing  Tablets,  3  dot™ . ....per  dos.  .43 

Swift’s  Washing  Powder,  zoo  zs .  3.85 

Swift's  Washing  Powder,  24  4s .  3.85 

Pennywash,  z  gross  and  244-2  cent  cakes  free..  20.23 


SPECIALTIES. 

Anker’s  Boullllon  Capsules 


assesses  eeeeeeeee  ease 


3.00 


PURE  GROUND  SPICES. 

Bbls. 

Pepper — 

Black,  High  Grade . z8)4 

Black,  Low  Grade . 24 

White,  High  Grade . .32 

White,  Low  Grade . 23 

Cayenne,  High  Grade . az 

Cayenne,  Low  Grade . z6 

Cinnamon — 

High  Grade . 22 

Low  Grade . 23 

Cloves — 

High  Grade . 32 

Low  Grade . a* 

Allspice — 

High  Grade . .  .12)4 

Ginger — 

High  Grade . 25)4 

Low  Grade . za 

Mace — 

High  Grade . 78 

Nutmegs — 

High  Grade . 3* 

Mustard — 

Yellow,  High  Grade . 29 

Yellow,  Low  Grade . 24 

Brown,  High  Grade . 24 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

«  lb. 


Boxs. 

Cans. 

•*9)4 

.21)4 

•  *5 

•  *7 

•3* 

•  34 

•*3 

•  *5 

.21 

:U 

.z6 

•  *3 

*5 

•  *4 

.16 

•  3* 

•34 

•*3 

•  *4 

•*3)4 

•*5)4 

•*6)4 

•  *8)4 

•*3 

•  *5 

.78 

.80 

•3* 

•35 

.20 

.22 

•  15 

•*7 

•  15 

•*7 

Per  doz. 

,  Gin- 

■  lA  lb. 

•  4* 

54  lb. 

•75 

•4» 

•75 


wilh  sn®  Hints 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set-  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St 


Don't  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FELTON  &  WALKER  CO. 
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lolburn’z  Philadelphia  Mnatard, 

5  cent  tlnz,  a  and  4  doz . 

Dime  size,  a  and  4  doz . 

0 

C/3 

T 

.1! 

V  lb:  net,  tins,  a  and  4  doz. . 

f« 

X.00 

34  “  a  doz . 

X.90 

z  “  1  doz . 

« 

370 

6  lb.  cam,  full  weight . 

•*3 

IO  *»•••#•••••. 

•  as 

Elman’s  Mnatard,  D.  S.  F. 

I-lb.  tlllS...eeee»«ee ».«•••«••  »»••••**#  ee 

. per  dos. 

540 

54-lb.  tins . . . . 

a. 70 

34-lb.  tins. . 

*•45 

«< 

.90 

•43 

x8-lb.  kega . 

MUSTARD— Prepared.  Fir  doz. 

'ampbell’s,  jar,  a  doz . 87^ 

Julden’s,  No.  6,  with  spoon,  •  doz . 95 

gulden’s,  No.  ao,  with  spoon,  2  doz . 88 

Beer  Muz,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  a  doz . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  p.r lb. 

Pepper,  Black . 09% 

Mlapice . . . 07 

gloves . .15 

Mace . . 48 

Mutmega,  8o’s .  .33 

“  rio’i . .  .17 

cinnamon  Bark,  China . 13 

“  Canton . ra 

Java  Thin  Quills,  5-Ib.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . iz 


•  Meeeeeeeeeeeeeeeeee 


r  .80 
3.70 
.06X 

■04K 

3.45 

06% 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  40-lb.,  i-lb.  packages . 

Niagara,  40-lb.,  i-lb. 

Cream,  48-lb.,  r-lb. 

Klngsford’s.  40-lb.,  i-lb, 

Murdoch’s  Oswego— 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  20  lb.  boxes . 07% 

Bbls,  about  200  lbs . 06% 


LAUNDRY  STARCH. 

Gilbert's  Laundry,  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs.  .05% 

“  Linen  Gloss,  3-lb.  cartons . . . 04% 

Klngstord’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . 06  g 

“  Sliver  Gloss,  ra  6-lb.  wd.  bxs... M  . 07^ 

Duryea's,  Superior,  3-lb.  cartons . c6M 

“  Satin  Gloss,  lb.  packages . 07Q 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07  Yt 

Niagara,  laundry,  50-lb,  bulk . 03^ 

“  1  lb.  packages,  48  lbs . 04H 

“  3-lb.  cartons,  48  lbs .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4.30 

"  64  5-cent  “  . .  2.20 

Elastic,  64  10-cent  packages . . .  5.00 

“  64  5-cent  “  .  2,50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  so  cakes . per  box  .50 

Murdoch’s  Starch- 

Velvet  Gloss,  1  lb.  packag-s,  40  lb.  boxes...  .C7% 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . o8}£ 

Velvet  Gloss,  about  200  lbs . <  7l/& 

Snow  Gioss,  3  lb.  cartons,  48  lb.  boxes . 0654 

Sterling  Gloss,  50  lb  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  pargro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  gross .  6.65 

Enameline,  Liquid,  small,  Y.  gross .  4.90 

KlecCc  Paste,  %  gross  boxes... .  4. so 

Magic  Paste,  M  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87X 

“  “  . . per  gross  10.25 

"  small  size . per  doz.  .70 

Climax  Enamel  K  gro . per  gross  g.  40 

Black  Jack,  K  gToss,  per  gross .  6.60 

Rising  Son . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  "  4.50 

“  10-cent  size .  “  7. so 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  o(  K  gross . .  1.25 

Per  box  of  H  gross . .  s  .50 

14  dozen  to  gross . . .  5.00 

10-cent  size,  No.  10,  per  box  of  U  gross .  2.25 

Per  box  of  H  gross  •  esseeesseessssseseeeeeeseeeeeeeeeee  4  •  50 

Per  grosz. .  9.00 


SUNDRIES. 

Bird  Pood- 

Crystal,  40  packs,  roond . per  pkge.  .  04^ 

Excelsior,  34  packs.. .  <r  .05b 

McAllister,  36  packs .  "  .05$ 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb.  .05% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz.. ..per  doz.  .35 

Red,  quarts,  3  doz. .  "  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . . . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  . 42 

Royal  Glue,  1  doz. . per  doz.  .80 

Paist’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8.  ro's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz. . per  doz.  . 06 % 

6  oz . } .  “  .07 

8oz . "  .07J 

10  oz... .  “  .08J. 

is  oz .  "  .09J 

Matting  Tacks— 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .0934 

No.  is,  steel . per  doz.  .13 

G.  B.  Weiss  &  Son — 

Sole  Leather.No.i,  .25;  No.s,  .23;  No. 3,  .si 
Cut  Sole  Leather,  cut  into  taps,  6  inches  high  1 . 50 

534  Inches  high . 1.48 

5  Inches  high .  1.4s 

4 J4  inches  high .  1.35 

4  Inches  high .  1.18 

334  Inches  high .  1.05 

3  Inches  high . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper ,  Sticky ,  10  cartons .  2 .  ao 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb.  . 10 34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .  tz 

Orange  Brand,  fine  cotton  twine .  “  .so 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .ao 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “  .ao 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jnte  Plow  Line,  8  yds.  to  lb .  "  .09 

Jnte  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jnte  Clotheslines.  108  ft  to  hank .  “  .  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . 

Extra  Fancy,  No.  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . . . 

Choice,  No.  664 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses... . 


42 

.40 


•32 


.11 

.zi 

•13 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 


top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 29 

Fancy,  No  101 . 32 

Fancy,  No.  100 . 32 

Choice,  No.  576 . 

Prime,  No.  10a . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 


Three  Star  A,  for  confectionery.. .  2.60 

Five  A,  for  confectionery . . .  2.70 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  .92% 

i  “  case . .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .8754 

Karo,  25  cent  size,  1  doz .  2.25 


£Sg£$4.H. 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 
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TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR'!  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good’'’;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  ^  PHILADELPHIA,  PA. 

J.  A.  FLESCH  &  SON  112  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATUS  ' 


IN  WRITING  HDYEHTISERS  KINDLY  MENTION  "  GROCERY  WORLD 
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Hanoer,  In  jars,  compound . per  doi.  1 .00 

White  Clover,  In  jan,  compound .  “  .95 

Paiina  Pancake  Syrup,  36  ptz .  "  2.25 

“  “  34  qta .  “  4.00 

“  “  1*  H-pti* .  '•  7  00 

“  “  6  fide . .  “  12.00 

MAPLE  SYRUP. 

Green  Mountain  Maple  by rup,  doz .  3.40 

'  “  medium,  doz.  z.40 

•*  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1 .2$ 

“  “  54-gal.  tina per  doz.  7. 75 

Hazen'a  Maple  Syrup,  qt.  bottles .  “  4.00 

“  “  pt.  bottles .  “  2.40 

Towle’s  Log  Cabin  "Camp"  Syrup —  Per  doz. 

Gallon  cans,  6  In  cose .  13.50 

Half-gallon  cans,  12  In  case .  7.25 

Quart  cans,  24  In  case .  4.1254 

Pint  cans,  24  In  case .  2.50 

Quart  bottles,  12  in  case .  4.50 

Pint  bottles,  24  in  case .  a. 75 

Jacket  cans . per  gallon  z .  00 


CRESCENT  MAPLEINE. 


2-oz. 

4-oz.. 

8-oz.. 

16-oz.. 


Per  doz. 
..  3-oo 
..  5*5 
..  950 

.  18.00 


33-oz . . . .  35 .00 

Gallons . each  11.00 


OIL  OP  MAPLBINS. 


Per  doz 
..  2.70 

..  4-5° 

..  8.25 

8-oz . . . 15.00 

16-oz . 27.00 

32-Oz .  48.00 

Gallons . each  15.00 


1-01.. 
a -os.. 
4-02. 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  split  handles .  2  45 

Leader,  No.  6,  3  string,  red  handles. . .  2.45 

Princess,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . go 


No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  double, spring  protector...  3.85 

57,  Peerless,  double  3.85 

80,  Seal  Globe,  double,  swing  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head... .  3.30 

too,  Northern  Queen,  single,  protector .  3.00 

10s,  Tidal  Wave,  single,  protector .  3.05 

1 18.  Good  Enongh,  single,  protector .  3.25 

870,  Glass .  3.85 

Murdock .  3.00 

Celery  City .  3.30 

125,  Eagle,  single,  wide  head .  2.75 

138,  Anchor,  single  head .  2.25 

130,  Little  Gem,  pail  board .  z.50 


BUCKETS.  Per  doz. 

O.  G.,  2  electric  hoops .  z.75 

O .  G . ,  3  electric  hoops . . . .  z .  90 

Clear,  s  hoop . . . . .  z .  65 

Clear,  3  hoop .  z.75 

Electric  Cedar,  2  hoop  . „ .  a .  40 

Electric  Cedar,  3  hoop . . .  a. 60 

Pine,  3  galvanized  hoops .  a. so 

Galvanized,  22  quart .  a. 15 

Galvanized,  24  quart . . . . .  2 . 50 


No.  BUTTER  DISHES.  Per  M 

z.  Solid  oval . . .  z .  35 

s,  Solid  oval . . .  z.55 

3,  Solid  oval . z.75 

5,  Solid  oval . 2.15 

1,  Wire  ends . „ .  z  .30 

2,  Wire  ends .  z.50 

3,  Wire  ends .  z .  70 

5,  Wire  ends . 

Picnic  Plates,  8  inch . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  250  each. 


CLOTHES  PINS.  Per  box. 

5  gross . 50 

EGG  CRATES. 

Perfection . 90 

Perfection,  to  sets  fillers .  1.95 
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brushes. 

No.  SCRUB  BRUSHES.  Per  doz. 

22,  White  corner . 70 

23,  Medium  size . 80 

37,  Large .  z.oo 

13,  Marble,  medium  size . go 

00,  White . ... 

Handy  House . .42 


No.  STOVE  BRUSHES. 

to.  Rocker,  curved  end,  wood  handle. . . 

so,  Black  bristle,  curved  end,  wood  handle... 
16,  Black  bristle,  curved  end,  wood  handle... 
44,  All  bristle,  curved  end,  wood  handle . . 


Per  doz 

•  -95 

.90 
.  z.40 
.  s.15 


No.  SHOE  BRUSHES.  Per  doz. 

o,  Mexican  fibre . . go 

1,  Mexican  fibre,  large . . . . .  z  .20 

4,  Bristle  outside . z.50 

5,  All  bristle .  1.75 

11,  All  bristle,  large . . .  1,85 

16X,  All  bristle,  extra  value .  s.io 

19,  All  bristle,  spotted  white .  3.50 

No.  WHITEWASH  BRUSHES.  Per  doz. 

6,  6  In.,  Whit*  tampico„ . . . 40 

7,  7  in..  White  tamplco.. . 45 

8,  8  In.,  White  tamplco . 50 

6,  5  In.,  Family,  extra  heavy . 75 

8,  6  In.,  Family,  extra  heavy . 85 

10,  7  In.,  Family,  extra  heavy.™ . . .  z.oo 

12,  8  In.,  Family,  extra  heavy™ .  z .  15 

6,  5  In.,  A.,  hair  bristle .  2.25 

8,  6  in.,  A.,  hair  bristle.. .  z  .50 

10,  7  In.,  A.,  hair  bristle.. .  z  .85 

12,  8  In.,  A.,  hair  bristle. .  2.25 

6,  5  In.,  Ideal,  all  bristle,  3  row .  z.85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  2.25 

4,  Knotted,  all  bristle,  3  row .  z.50 

6,  Knotted,  all  bristle,  3  row .  1.95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in. ,  Royal,  all  white  bristle .  2 . 75 

No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

zo,  Fibre,  wire  drawn,  extra .  z.zs 

2z,  All  hair,  wire  drawn .  s.oo 

28,  White,  wire  drawn .  a. 80 

z,  7  In.,  All  hair,  flat  end .  z.95 

22,  7  in..  Mixed,  round  end . .  2.00 

zzX,  7  In.,  All  hair,  round  end .  2.15 
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TOBACCOS — PLUG. 

Battle  Ax . . 

Deer  Skin . . 

Gold  Rope . . . . 

Jolly  Tar  . . 

Newsboy . 

Old  Honesty . 

Piper  Heldsick . 

Spear  Head . . 

Standard  Navy . 

Toddy . 

Vlnco . 

Town  Talk . 


Per  lb. 
37 
37 
56 
39 
39 

43 

64 

44 

37 
35 

38 

28 


SMOKING  TOBACCO.  FeJ  ib 

Briar  Pipe . 38 

Duke's  Mixture. . . 3g 

Greenback . . 38 

Green  Turtle™ . 28 

G.  &  A.  Navy,  3ft  ox_ . ....  .34 

Honest . •*».»••••••« . .  .39 

Polar  Bear.„. . 29 

Ripple . . . 39 

Sensation  . . 

Wild  Rose . . a. 


YEAST  CAKES. 

Compressed . . per  doz. 

Magic,  1%  doz.  packages . . . per  box, 

Yeast  Foam,  1 X  doz . per  box 


, 
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If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  wc  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 


1325  SOUTii  FiFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


We  Collect 


Bad 


Accounts 


We  not  only  say  we  collect  bad  debts; 
but  we  da  it !  You  all  have  them,  and 
you  all  have  tried  everything  in  your 
power  to  collect  them  and  have  failed. 

1 

We  may  also  fail ;  but  it  is  not  likely  that 
your  dead  beats  will  stand  the  pressure 
we  put  on  them,  as  we  have  found  only 
a  few  that  can  resist  our  persuasion.  We 
will  be  glad  to  tell  you  more  about  our 
plan  and  ourselves. 


Union  Mercantile  Agency 


314  Court  Exchange  Building 
Bridgeport ,  Conn. 
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